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WJAC-TV  Salutes . . . . 


The  new  Keystone  Electric  Generating  Station, 
a  175  Million  Dollar  Investment  in  the  Future 


Through  the  cooperation  of   3  utility 
companies,  work  is  beginning  on  the  larg- 
est power  generating  station  ever  built  in 
Pennsylvania,  and  one  of  the  biggest  in  the 
nation. 

It  will  serve  as  the  "keystone'"  of  a  $350 
million  coordinated  high -voltage -trans- 
mission and  power  plant  construction  pro- 
gram .  .  .  one  of  the  largest  ever  undertaken 
by  the  electric  utility  industry.  Of  equal 
importance  to  this  area  is  the  fact  the  plant 
will  require  up  to  4.7  million  tons  of  coal 
annually  ...  to  be  produced  within  a  40- 
mile  radius  of  the  plant  site  ...  to  be  de- 
livered by  conveyor  belts,  truck  and  rail. 

This  multi-million  dollar  investment 
promises  tremendous  impact  on  the  indus- 


For  market  information  on 
the  Johnstown-Altoona  area 
and  WJAC-TV,  contact 

Harrington,  Righter  and  Parsons,  Inc 


trial  economy  in  Southwestern  Pennsyl- 
vania ...  in  making  available  ample  sup- 
plies of  low-cost  power ...  in  providing  new 
jobs  and  business  for  the  coal  industry. 

WJAC-TV  salutes  the  participating 
companies,  and  this  tangible  proof  of  their 
confidence  in  the  future  .  .  .  and  is  proud  to 
serve  an  area  so  clearly  and  definitely  "on 
the  move"  toward  a  busy  and  prosperous 
tomorrow. 


AH.I.c  i  wilh  WJAC -  AM  -FM 

The  Johnstown  Tribune-Democrat  Stations 


St.  Louis  finds  KTVI  the  happy 
medium  for  entertainment  and  information 
accenting  vitality.  A  lively  curiosity  for  the 
conversational  and  controversial  is  now 
served  with  programs  selected  to  answer 
a  native  'show  me'  interest.  Blended  with 
the  balanced  ABC  line-up,  we  add  a  mix- 


ture of  the  seasoned  with  the  new  —  like: 
Girl  Talk 

10:35  am  Mon-Fri 

The  Steve  Allen  Show 

10:15  pm  Mon-Fri 

.  .  .  two  programs  the  growing  St.  Louis 
audience  looks  for  on  Television  2.  See 
what's  on  KTVI  —  it's  selling! 


ST.  LOUIS 


comes  to  CHANNEL  4 . . . 

On  December  17,  1962,  KRLD-TV  opened  a  new  era  in  late- 
night  television  viewing  for  the  Dallas-Fort  Worth  market  — 
"The  Steve  Allen  Show,"  seen  Monday  through  Friday  from 
10:30  p.m.  to  midnight,  premiered. 

Local  critical  acclaim  was  immediate  and  viewer  response 
was  most  gratifying,  providing  KRLD-TV  advertisers  with  an 
automatically  favorable  product  exposure.  Take  advantage 
of  this  built-in  opportunity.  See  your  Advertising  Time  Sales 
representative. 


represented  nationally  by  r  «1 
Advertising  Time  Sales,  Inc.  I— «^ 


THE    DALLAS  TIMES    HERALD  STATIONS 


MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT-  — 


Transfers  in  transit 

New  year  began  with  four  known 
negotiations  involving  television  sta- 
tion transfers  totalling  around  $25 
million.  Three  of  stations  are  held  by 
original  licensees  and  fourth  is  outlet 
that  changed  hands  five  years  ago. 
None  has  yet  reached  contract-sign- 
ing, but  handshake  stage  reportedly 
has  been  reached  on  two  transactions. 

Time,  ABC-TV  in  news  deal 

In  next  fall's  schedule  ABC-TV  has 
all  but  buttoned  up  Tuesday  10-11 
p.m.  period  for  weekly  information 
program  hour.  Deal  is  near  for  show- 
ing on  alternate  Tuesdays  of  hour- 
long  documentaries  produced  by  Rob- 
ert Drew  for  Time-Life  Broadcast, 
subsidiary  of  Time  Inc.  Speculation 
is  that  on  other  Tuesdays  expanded 
version  of  Close-Up,  now  weekly  half- 
hour  on  Tuesdays  at  10:30-11  p.m., 
will  be  scheduled. 

Some  10  Drew  documentaries  are 
already  in  the  can,  produced  with  orig- 
inal intention  of  syndication  by  Time- 
Life  Broadcast.  Mr.  Drew,  now  inde- 
pendent producer  financed  by  Time- 
Life,  attracted  attention  with  several 
documentaries  on  ABC-TV  Close-Up 
in  1960-61,  among  them  "Yanqui, 
No!,"  study  of  anti-American  develop- 
ments in  Venezuela  and  Cuba.  Inter- 
esting footnote:  Deal  for  new  Drew 
series  on  ABC-TV  is  being  worked 
out  with  Tom  Moore,  vp  in  charge  of 
network,  not  with  Jim  Hagerty,  boss 
of  news. 

External  calm 

"Don't  rock  the  boat"  approach  to 
internal  crisis  precipitated  last  Novem- 
ber by  NAB  President  LeRoy  Collins' 
anti-cigarette  speech  prevailed  week 
before  NAB  board  meets  in  Phoenix 
for  its  winter  meeting  (story  page  53). 
Subject  of  Gov.  Collins'  contract  ex- 
tension is  not  on  formal  agenda,  but 
will  be  handled  by  five-man  negotiat- 
ing committee.  No  one  is  happy  about 
situation,  but  predominant  pre-meet- 
ing  view  was  that  broadcasters  should 
not  air  troubles  publicly.  Odds-on  bet 
is  that  nothing  will  be  resolved  for- 
mally and  that  negotiating  commit- 
tee will  still  be  negotiating  when  board 
adjourns  its  sessions  Jan.  18. 

Slow  gestation 

Special  FCC  "committee  of  com- 
missioners" is  trying  to  effect  com- 
promise on  long-planned  new  tv  pro- 
gram reporting  forms.  FCC  is  split 
several  ways  over  latest  recommenda- 
tion of  Broadcast  Bureau  Chief  Ken- 
neth Cox,  soon  to  be  commissioner 
himself,  and  it's  reported  newest  prod- 
uct will  have  little  resemblence  to 
form  released  for  comments  year  and 


half  ago.  For  this  reason,  FCC  is 
expected  to  seek  third  round  of  indus- 
try comments  since  it  first  announced 
in  July  1960  that  new  forms  would  be 
adopted  "shortly."  Working  on  com- 
promise are  Commissioners  Newton 
Minow,  Frederick  W.  Ford  and  Rob- 
ert T.  Bartley.  There  will  be  separate 
program  forms  for  am  stations  which 
will  not  be  considered  until  tv  ques- 
tions are  settled. 

Help  from  the  Hill 

Under  consideration  at  FCC  is  leg- 
islative recommendation  to  Congress 
that  would  authorize  commission  to 
extend  hours  of  operation  of  daytime 
radio  stations  without  affording  dom- 
inant stations  on  channels  opportun- 
ity to  oppose  degradation  of  service 
at  formal  hearings,  as  now  is  required. 
Some  members  of  Congress  who  have 
been  pressured  by  daytimers  have 
asked  FCC  to  find  solution,  and  pro- 
posal under  consideration  is  designed 
to  appease  them. 

All  alike 

Wholesale  changes  in  copy  themes 
of  aspirin  and  other  analgesic  com- 
mercials may  be  in  offing.  Article  in 
Dec.  29  Journal  of  American  Medical 
Assn.  reported  that  tests  had  found 
no  significant  differences  in  working 
speed,  effectiveness  and  duration  of 
Anacin,  Bayer  aspirin,  Bufferin,  Ex- 
cedrin  and  St.  Joseph's  aspirin.  Bayer, 
working  from  advance  reports,  was  on 
air  same  day  with  copy  plugging  Jour- 
nal article  and  stressing  that  for  speed 
and  gentleness  on  stomach  Bayer  is 
as  good  as  any — including  some  that 
cost  more  and,  incidentally,  concen- 
trate their  copy  on  exactly  those  vir- 
tues. Bayer  agency:  Dancer-Fitz- 
gerald-Sample, New  York. 

Power  play  in  Britain 

Commercial  television  interests  in 
Britain  are  dismayed  by  television  bill 
that  goes  before  Parliament  this 
month.  They  say  it  would  give  In- 
dependent Television  Authority,  rul- 
ing body  of  commercial  tv,  powers 
far  more  dictatorial  than  were  sug- 
gested by  government  White  Paper 
(Broadcasting,  Dec.  31,  24).  If  bill 
passes,  ITA  will  be  empowered  to  be- 
come as  influential  in  commercial  tv 
operations  as  BBC  is  in  non-commer- 
cial, according  to  one  informed  view. 

Here's  how  one  London  observer 
has  sized  up  ITA's  authority  proposed 
in  new  legislation:  "It's  [ITA's]  con- 
trol over  advertising  will,  if  it  chooses 
to  make  use  of  its  powers,  be  as  com- 
plete as  if  it  were  selling  the  advertis- 


ing time  itself.  Its  control  over  pro- 
grams will  be  as  complete,  if  it  wishes, 
as  if  it  were  itself  arranging  them." 

Cliffhanger  continued 

General  Electric  Co.  will  have  to  do 
more  explaining  to  FCC  in  its  bid  for 
license  renewals  of  WRGB  (TV), 
WGY  and  WGFM  (FM)  Schenec- 
tady, N.  Y.,  because  of  licensee's  con- 
viction of  non-broadcast  connected 
criminal  antitrust  violations.  Renewal 
applications  were  argued  at  length  at 
last  week's  meeting  before  FCC  de- 
cided to  require  additional  informa- 
tion from  GE.  Licensee  already  has 
been  quizzed  several  times  on  applica- 
tions that  have  been  pending  two 
years.  Broadcast  Bureau  argued  for 
renewal  last  week  while  general  coun- 
sel's office  felt  hearing  is  necessary. 

Westinghouse  Electric  Co.  was  con- 
victed at  same  time  as  GE,  but  its  sta- 
tions were  renewed  nine  months  ago 
(Broadcasting,  March  5,  1962)  be- 
cause (1 )  licensee  was  Westinghouse 
subsidiary,  not  parent  company;  (2) 
programming  on  WBC  stations  was 
judged  superior,  and  (3)  Westinghouse 
showed  what  FCC  spokesman  de- 
scribed as  "better  attitude"  at  outset 
of  investigation. 

Counter-programming 

Republicans  are  still  kicking  around 
ideas  on  best  way  to  get  broadcast  ex- 
posure similar  to  that  obtained  by 
President  Kennedy  last  month  on  all- 
network  discussion  program,  A  Con- 
versation with  the  President  (At 
Deadline,  Dec.  31,  24).  Although 
GOP  national  committee  isn't  talking 
about  "equal  time"  in  legal  sense, 
committee  says  top  network  news  ex- 
ecutives have  said  they  would  be 
"readily  receptive"  to  program  giving 
GOP  viewpoint  "offered  in  proper 
format."  GOP  considers  offer  "money 
in  the  bank,"  but  is  being  cautious 
how  to  use  it.  Although  discussion- 
interview  format  is  cheapest,  consid- 
eration of  feature  program  such  as 
films  used  at  both  parties'  national 
conventions  in  1960  is  not  ruled  out. 

Minow's  choice 

Sylvia  Kessler,  currently  acting 
chief,  is  choice  of  FCC  Chairman 
Newton  N.  Minow  as  chief  of  Re- 
newal and  Transfer  Div.  of  Broadcast 
Bureau.  Other  commissioners,  how- 
ever, have  own  candidates  for  post 
and  no  action  has  been  taken  on  chair- 
man's recommendation.  Miss  Kessler, 
former  head  of  Opinions  and  Re- 
views, has  been  division's  acting  chief 
since  last  August. 
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WFBC-TV  SALUTES  THE  NEW  "JET  AGE" 

GREEN  VI LLE-SPARTAN  BU  RG 


SERVING  THE  HEART 
OF  ITS  MARKET 


AIRPORT  FEATURES 


•  7,600-ft.  main 
runway 

•  First  FAA-approved 
center-line  and  touch- 
down lighting 

•  $1?'4-Million  Terminal 
Bldg.,  with  every  conven- 
ience for  users 

•  9-Story  Control  Tower  has 
"jet-age"  communications, 
radar,  flight  service  and  FAA 
training  rooms 

•  Limousine  service  to  Greenville  & 
Spartanburg 


SERVING  GREEN VI LLE-SPARTANBURG- ASH EVILLE 
Nationally  Represented  by  Avery-Knodel,  Inc. 


-MILLION  AIRPORT . . .  MOST  MODERN  IN  THE  SOUTHEAST 


Served  by  Eastern  Air  Lines  and  Southern  Airways,  the  Green- 
ville-Spartanburg Airport  now  has  42  scheduled  flights  daily,  includ- 
ing Eastern's  non-stop  flight  to  New  York.  Located  in  the  heart  of 
the  industrial  Western  Carolina's  area,  it  is  new  evidence  of  this 
region's  present  importance  and  future  growth. 


WFBC-TV  DOMINATES*  ITS  RICH 
MARKET  OF  2-MILLION  PEOPLE 
WITH  $3-BILLI0N  INCOMES 

With  Greenville,  Spartanburg  and  Ashe- 
ville  as  its  metropolitan  areas,  this  market 
embraces  the  industrial  Western  Carolinas, 
plus  counties  in  Georgia  and  Tennessee. 
WFBC-TV's  61 -county  market  ranks  near 
Miami  and  Birmingham.  It  outranks  Nash- 
ville, New  Orleans  and  Richmond  in  popu- 
lation, incomes  and  retail  sales. 

*See  latest  Nielsen  and  A.R.B.  surveys 


"The  Giant  of 
Southern  Skies" 


Channel  4 

WFBC-TV 


Affiliated  with  WBIR-TV,  Knoxville,  Tenn. 
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WEEK  IN  BRIEF 


How  do  tv  productions  finally  get  on  the  networks?  In  a 
substantial  share  of  cases  this  is  due  to  specialized  sales 
representatives,  according  to  an  analysis  of  the  subject 
as  selling  season  opens.  See  lead  story  .  .  . 

SPECIALISTS'  PROGRAM  SALES  ...  31 


Commissioner  Lee  of  the  FCC  has  fired  another  salvo  on 
behalf  of  uhf.  He  disagreed  with  the  view  that  the  New 
York  uhf  experiments  showed  vast  superiority  for  vhf,  on 
the  basis  of  a  survey  of  home  viewers.  See  .  .  . 

LEE  HITS  VHF  CLAIMS  ...  70 


RCA  and  Philco  have  decided  to  stop  their  legal  wran- 
gling. Last  week  they  agreed  to  cease  suing  each  other 
on  patent  rights,  lifting  a  barrier  to  exchange  of  Phila- 
delphia and  Boston  NBC  and  RKO  stations.  See  .  .  . 

RCA  AND  PHILCO  PEACE  ...  58 


NAB's  board,  meeting  next  week  in  Phoenix,  Ariz.,  has 
a  major  problem  that  doesn't  appear  on  its  agenda.  It 
centers  around  renewal  of  Gov.  Collins's  contract  and  im- 
pact of  his  views  on  cigarette  commercials.  See  .  .  . 

BOARD  TO  DISCUSS  COLLINS  ...  53 


The  top  rating  services  have  come  to  an  agreement  with 
the  FTC:  their  findings  aren't  100%  accurate.  Consent 
orders  were  signed  but  research  people  say  they  only 
involve  routine  explanatory  notes.   See  .  .  . 

RATINGS  CONSENT  DEGREE  ...  66 


Radio  networks  are  expanding  their  affiliate  lists,  with 
76  more  stations  added  to  their  rolls  last  year.  MBS  added 
40  and  ABC  35,  a  review  of  affiliation  situation  shows. 
CBS  gained  one  but  NBC  didn't  expand.  See  .  .  . 

RADIO  NETWORKS  EXPAND  ...  42 


It's  shirtsleeve  time  for  radio  at  the  FCC.  Today  (Jan. 
7)  the  commission  and  NAB  open  a  joint  discussion  of  the 
problems  of  overcrowding  in  the  am  band.  Chairman 
Minow  proposed  the  shirtsleeves  idea  last  year.  See  .  .  . 

AM  OVERCROWDING  TALKS  ...  68 


Obviously  satellites  have  their  temperamental  moments. 
Last  week  the  Relay  satellite  built  by  RCA  came  to  life 
finally.  It  was  launched  Dec.  17.  And  now  Telstar  has 
stopped  pouting  and  is  working  normally.  See  .  .  . 

SATELLITES  OFF,  ON  AGAIN  ...  71 


Spot  television  is  a  boon  to  new  products,  according  to 
a  presentation  by  The  Katz  Agency.  This  well-documented 
project  shows  how  successful  advertisers  are  able  to  re- 
duce the  odds  against  success  for  new  products.  See  .  .  . 

TV  AIDS  NEW  PRODUCTS  ...  36 


It  seems  the  problem  of  news  censorship  may  be  get- 
ting more  serious.  Now  Piers  Anderton,  of  NBC  News, 
charges  that  State  Dept.  and  military  are  intimidating  re- 
porters and  censoring  the  news  in  West  Germany.  See  .  . . 

OVERSEAS  CENSORSHIP  ...  44 
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This  here  Valley  is 
Heaven  on  Earth! 


H 


AVE  you  ever  been  to  Fargo,  on  business 
or  to  hunt  them  squawk-voiced  pheasants? 


If  you  haven't,  you've  no  idea  about  how  rich 
we  live.  The  Encyclopaedia  Britannica  says  that 
the  Red  River  Valley,  with  its  deep,  alluvial  soil, 
is  one  of  the  richest  areas  anywhere.  Look  up 


"Red  River  Valley"  and  see  for  yourself. 

That's  doubtless  why  WDAY  Radio  is  one  of 
the  nation's  most  fabulous  producers  for  radio 
advertisers  —  often  outranking  big  clear-channel 
stations.  If  you've  never  heard  the  full  story 
from  PGW,  you  ain't  hardly  never  heard  nothing 
yet.  Get  it! 


WDAY 


5000  WATTS  •  970  KILOCYCLES  •  NBC 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC.,  Exclusive  National  Representatives 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  31    f\  \ 


BAR  announces  75-market  monitoring  plan 

SERVICE  STARTS  IN  10  CITIES,  TO  EXPAND  MONTHLY 


Continuous,  year-round  monitoring 
of  tv  stations  was  started  by  Broadcast 
Advertisers  Reports  on  Jan.  1  and  will 
encompass  all  stations  in  top  75  mar- 
kets by  next  January,  BAR  is  announc- 
ing today  (Jan.  7). 

Fulltime  program  now  covers  tv  sta- 
tions in  top  10  markets;  list  will  be 
expanded  by  about  six  markets  per 
month,  starting  in  March.  In  past  BAR 
has  monitored  stations  for  week  at  a 
time,  four  or  six  times  per  year,  and 
this  pace  will  continue  until  all  75  mar- 
kets are  on  fulltime  basis.  Monitored 
hours  will  rise  from  current  160,000 
per  year  to  more  than  1.5  million. 

In  fulltime  program  BAR  will  issue 
weekly  reports  showing,  by  product 
category,  all  tv  commercials  broadcast. 
Thus,  BAR  said,  advertisers  and  sta- 
tions can  get  complete  reports  on  com- 
petitive activity,  stations  will  have  "au- 
tomatic logging"  facilities  to  meet  new 
FCC  requirements  and,  for  first  time, 
advertisers  will  have  independently  au- 
dited proof-of-performance  in  markets 
where  85%  of  tv  money  is  spent. 

Next  year  BAR  expects  to  present 
competitive  activity  report  in  terms  of 
estimated  dollars  spent  as  well  as  num- 
ber and  length  of  commercials. 

Cost  to  Vary  ■  Officials  said  new 
service's  cost  to  advertisers  will  vary 
according  to  size  of  their  tv  investments 
and  number  of  product  categories  in- 
volved. They  estimated  average  com- 
pany buying  multi-category  reports 
would  pay  in  $3,000  range  per  cate- 
gory per  year.  Cost  to  stations  will  de- 
pend on  market  size  and  number  of  re- 
ports bought.  In  top  25  markets,  it  was 
estimated,  station  ordering  52  reports 
would  pay  about  $260  apiece;  for  12 
reports,  about  $300  apiece.  In  smaller 
markets  rates  will  be  scaled  down. 

Stations  in  New  York,  Los  Angeles, 
Chicago,  Detroit,  Philadelphia,  Balti- 
more, Washington,  San  Francisco,  Pitts- 
burgh and  Minneapolis  are  now  mon- 
itored fulltime.  Atlanta,  Boston,  Cin- 
cinnati, Cleveland,  Dallas-Ft.  Worth  and 
St.  Louis  are  to  be  added  in  March. 

Market  Schedule  ■  Other  additions 
scheduled  as  follows: 

April:  Miami,  Tampa,  Birmingham, 
Houston,  Columbus  and  Indianapolis. 

May:  Seattle-Tacoma,  San  Diego, 
Sacramento,  Fresno,  Buffalo  and  Provi- 
dence. 

June:  Milwaukee,  Richmond,  Mem- 
phis, Syracuse,  Charlotte  and  Louisville. 
July:    Kansas   City,   New  Orleans, 


Charleston-Huntington,  Toledo,  Ft. 
Wayne  and  Youngstown. 

August:  Peoria,  Altoona-Johnstown, 
Portland  (Me.)-Mt.  Washington,  Harris- 
burg-Lancaster- Lebanon,  Albany-Sche- 
nectady-Troy,  N.  Y.,  and  Hartford-New 
Haven,  Conn. 

September:  Denver,  Grand  Rapids, 
Kalamazoo,  South  Bend-Elkhart.  Green 
Bay,  Wichita  and  Rochester. 

October:  Dayton,  Roanoke-Lynch- 
burg, Wheeling-Steubenville,  Salt  Lake 
City,  Spokane,  and  Greensboro-Win- 
ston Salem. 

November:  Nashville,  Little  Rock, 
Tulsa,  San  Antonio,  Oklahoma  City  and 
Norfolk-Portsmouth. 

December:  Cedar  Rapids-Waterloo. 
Jacksonville,  Omaha,  Amarillo,  Lan- 
sing-Jackson and  Greenville-Spartan- 
burg-Asheville. 

January  1964:  Shreveport,  Des 
Moines,  Portland  (Ore.),  Phoenix  and 
Flint-Bay  City. 

Scott  Broadcasting 
buys  WTTM-AM-FM 

Sale  of  WTTM-AM-FM  Trenton, 
N.  J.,  by  Peoples  Broadcasting  Co.  to 
Scott  Broadcasting  Co.  for  $375,000 
was  announced  Friday. 

Scott  Broadcasting,  principally  owned 
by  Herbert  Scott,  owns  WPAZ  Potts- 


Export  interviews 

U.  S.  Information  Agency  Di- 
rector Edward  R.  Murrow  is  seek- 
ing to  have  some  televised  inter- 
views of  top  U.  S.  officials  made 
available  to  government  for  over- 
seas use. 

According  to  USIA  spokesman. 
Mr.  Murrow  has  suggested  to 
chief  news  officers  at  several  de- 
partments that  such  interviews, 
"having  to  do  with  policy  of 
world-wide  concern  should  be 
made  available  to  USIA  for  use 
of  its  overseas  media,  regardless 
of  their  ability  to  pay." 

Mr.  Murrow  is  said  to  feel  that 
such  interviews  as  those  of  Sec- 
retary of  State  Dean  Rusk,  which 
appeared  on  CBS-TV,  and  Pres- 
ident Kennedy,  which  was  shown 
on  all  three  networks,  should  be 
available  for  government's  use 
overseas. 


town,  Pa.,  and  WJWL  Georgetown, 
Del. 

Peoples,  subsidiary  of  Nationwide  In- 
surance Co.,  said  it  intends  to  concen- 
trate its  station  ownership  in  larger 
markets. 

Peoples  owns  WRFD-AM-FM  Co- 
lumbus-Worthington.  Ohio;  WMMN 
Fairmont,  W.  Va.;  WGAR-AM-FM 
Cleveland,  Ohio;  WNAX  Yankton, 
S.  D.,  and  KVTV  (TV)  Sioux  City, 
Iowa. 

WTTM  operates  on  920  kc  with  1 
kw  fulltime:  WTTM-FM,  under  con- 
struction, will  operate  on  94.5  mc  with 
20  kw.   Broker  was  Blackburn  &  Co. 

Pulse  says  it's  happy 
to  make  FTC  changes 

The  Pulse  Inc.  issued  statement  on 
Friday  in  connection  with  Federal 
Trade  Commission  consent  orders  and 
complaints  issue  earlier  (see  page  66). 

"Pulse  has  always  made,  and  will 
continue  to  make,  a  conscientious  effort 
to  insure  audience  data  of  the  highest 
possible  accuracy,  and  to  represent  that 
data  for  what  it  is.  While  we  do  not 
necessarily  agree  that  all  of  the  points 
made  by  the  FTC  have  an  essential 
bearing  upon  the  basic  accuracy  and 
utility  of  our  research,  we  are  happy 
to  make  the  detailed  changes  requested 
in  the  interest  of  avoiding  prolonged 
and  harmful  misunderstanding  of  audi- 
ence research  in  general.  In  fact,  we 
believe  we  have  already  made  all  the 
changes  necessary  to  comply  with  the 
commission's  order.  Pulse  will  con- 
tinue through  experimentation  and 
validation  to  make  our  technology  and 
our  reporting  as  accurate,  and  as  ac- 
curately-represented as  it  can  be." 

Pacifica  heads,  guests 
subpoenaed  by  Senate 

Senate  Internal  Security  subcommit- 
tee had  subpoenaed  by  Friday  at  least 
five  persons  connected  with  or  who  had 
appeared  on  Pacifica  Foundation  sta- 
tions for  appearances  at  executive  ses- 
sion in  Washington,  D.  C,  on  Thurs- 
day (Jan.  10). 

Pacifica  is  non-commercial,  listener- 
supported  licensee  of  three  fm  stations: 
KPFA  (FM)  Berkeley,  KPFK  (FM) 
Los  Angeles,  both  California,  and 
WBAI  (FM)  New  York.  Outlets  offer 
cultural,  off-beat  programming  and  have 
presented  communists  and  other  politi- 
cal extremists.  Trevor  Thomas,  Pacifica 
president,  warned  that  "any  legislative 
pressures  to  curtail  broadcasting  con- 
tent are  dangerous  and  unwarranted." 

Subcommittee  refused  any  comment. 

■■■Hi  more  AT  DEADLINE  page  10 
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FCC  asks  court  backing 
in  Orlando  ch.  9  grant 

FCC  this  week  will  ask  court  of  ap- 
peals in  Washington  to  approve  agen- 
cy plans  to  reaffirm  1957  grant  of  ch. 
9  (WLOF-TV)  Orlando,  Fla.,  to  Mid- 
Florida  Inc.  (Closed  Circuit,  Nov. 
5,  1962). 

Case  had  been  remanded  to  FCC  by 
court,  which  retained  jurisdiction,  be- 
cause of  off-record  contacts  with  for- 
mer Commissioner  Richard  A.  Mack. 

By  4-1  vote  last  Thursday,  FCC  de- 
cided that  Mid-Florida  principals  did 
not  ask  attorney  William  Dial  to  seek 
out  Mr.  Mack  and,  in  fact,  did  not 
even  know  that  such  contacts  had  been 
made.  Action  reverses  earlier  initial  de- 
cision which  had  recommended  dis- 
qualification of  WLOF-TV  (Broad- 
casting, Sept.  25,  1961).  Chairman 
Newton  N.  Minow  dissented  with 
Commissioners  E.  William  Henry  and 
T.  A.  M.  Craven  not  participating. 

Druggists  get  warning 
on  tv  commercials 

Proprietary  Assn.,  trade  group  for 
drug  industry,  has  alerted  members 
about  proposed  NAB  tv  ban  on  use  of 
doctors  or  dentists  in  drug  or  medical 
commercials.  Proposal  comes  before 
NAB  Tv  Board  at  Phoenix,  Ariz.,  Jan. 
16  (story  page  53).  NAB's  code  now 
bans  white-coat  appearances  by  actors. 
Doctor-dentist  ban  was  proposed  by  Tv 
Code  Board  last  December. 

WQXR  bows  to  listeners 

Listener  response  to  announced  plan 
to  cancel  weekly  jazz  program  on 
WQXR-AM-FM  New  York  and  QXR 
Network  conducted  by  John  Wilson, 
brought  reinstatement  without  missing 
single  show. 

Announcement  of  demise  of  The 
World  of  Jazz  by  WQXR,  whose  repu- 
tation rests  on  classical  music  format, 
came  at  end  of  Dec.  26  show,  and  im- 
mediate "unsolicited  interest"  caused 
return  of  8  Vz  -year-old  program  follow- 
ing week. 


Paperwork 

Scott  Paper  and  Upjohn  Co. 
will  sponsor  NBC-TV's  White 
Paper  programs  "The  Death  of 
Stalin"  on  Jan.  27  and  "The  Rise 
of  Khrushchev"  on  Feb.  3.  Up- 
john has  also  purchased  one-half 
sponsorship  of  two  more  docu- 
mentaries on  Soviet  Union — 
"Who  Goes  There"  on  March  1 
and  "Encyclopedia  of  Commu- 
nism" on  April  10.  Agencies:  J. 
Walter  Thompson  (Scott),  Mc- 
Cann-Marschalk  (Upjohn). 


WEEK'S  HEADLINERS 


Mr.  Headley 


Mr.  Reed 


Mr.  Pellegrin 


Mr.  Shurick 


Frank  M.  Headley,  president  and 
treasurer  of  H-R  Representatives  and 
H-R  Television,  elected  board  chair- 
man, chief  executive  officer  and  con- 
tinues as  treasurer,  in  new  alignment 
of  titles  and  executive  staff  of  New 
York-based  station  representative  firm. 
Dwight  S.  Reed  and  Frank  E.  Pellegrin, 
former  executive  vps  and  also  founding 
partners  with  Mr.  Headley,  promoted, 
and  Edward  P.  Shurick,  former  execu- 
tive vp  of  Blair-Tv  and  at  one  time 
CBS  vp,  joins  H-R  Television  as  vp  and 
senior  executive,  as  part  of  newly  an- 
nounced expansion  (see  story,  page  34). 

Jerome  Bess 

elected  executive 
vp  of  RKO  Gen- 
eral Broadcast- 
ing, new  division 
of  RKO  General 
Inc.  (Week's 
Headliners, 

■  ^HW  Mr.  Bess  joined 
Wk  ^WmMm     RKO  General  in 

Mr.  Bess  July  1961  as  ex- 

ecutive assistant 
to  Hathaway  Watson,  former  vp  in 
charge  of  broadcasting  for  RKO  Gen- 
eral and  now  president  of  new  division. 
Mr.  Bess,  in  past  year,  has  also  served 
as  division  director  of  CKLW-AM-TV 
Windsor,  Ont. -Detroit,  Mich.  In  new 
capacity,  he  will  be  responsible  for 
broadcast  operations  of  division's  sta- 


tions: WOR-AM-FM-TV  New  York: 
WNAC-AM-TV  and  WRKO  (FM) 
Boston;  KHJ-AM-FM-TV  Los  Angeles: 
KFRC-AM-FM  San  Francisco;  WHBQ- 
AM-TV  Memphis;  WGMS-AM-FM 
Washington,  D.  C;  KWTV  (TV)  Okla- 
homa City;  CKLW-AM-TV  Windsor- 
Detroit. 

James  M.  Le- 
Gate,  one  -  time 
general  manager 
of  WHIO  Day- 
ton, and  WIOD 
(now  WCKR) 
Miami,  and  in  re- 
cent years  pro- 
motion manager 
of  Miami  (Fla.) 
News,  a  James 
M.  Cox  news- 
paper, appointed 
station  director  of  WCKR-AM-FM  Mi- 
ami, effective  Feb.  11.  Milton  Komito 
will  continue  as  general  manager  of 
WCKR,  licensee  of  which  is  Miami 
Valley  Broadcasting  Corp.  headed  by 
James  M.  Cox.  Other  Cox  Stations  are: 
WHIO-AM-FM-TV  Dayton,  Ohio: 
WSOC-AM-FM-TV  Charlotte,  N.  C, 
and  WSB-AM-FM-TV  Atlanta,  Ga. 


LeGate 


Mr.  Gribbin 


Mr.  Bond 


George  H.  Gribbin,  president  of 
Young  &  Rubicam,  New  York,  since 
1958,  elected  board  chairman  and  con- 
tinues as  chief  executive  officer.  Edward 
L.  Bond  Jr.,  executive  vp  and  general 
manager,  elected  agency's  president. 
Mr.  Gribbin  succeeds  Sigurd  S.  Lar- 
mon  as  board  chairman;  Mr.  Larmon 
having  retired  on  Dec.  31,  1962.  Mr. 
Gribbin  joined  Y&R  in  1935  and  rose 
through  creative  ranks  (copy  depart- 
ment). Mr.  Bond  joined  Y&R's  con- 
tact department  in  1946  and  was  elected 
vp  and  contact  supervisor  in  1953.  He 
was  made  director  of  contact  depart- 
ment in  1958,  senior  vp  in  1959  and 
executive  vp  and  general  manager  in 
February  1962. 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 
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Whatever  your  product,  Channel  8  moves  goods.  On  WGAL-TV  your  sales 
message  reaches  more  families  in  the  prosperous  Lancaster-Harrisburg- York- 
Lebanon  market .  Why?  Because  WGAL-TV  blankets  these  key  metropolitan  areas 
and  is  the  favorite  by  far  with  viewers  in  many  other  areas  as  well.  Your  cost  per 
thousand  viewers?  Less  than  that  of  any  combination  of  stations  in  the  area. 


STEINMAN  STATION  •  Clair  McCollough,  Pres. 


Representative:    The  MEEKER  Company,  Inc.      •      New  York      •      Chicago      •      Los  Angeles      •      San  Francisco 


...for  the  ultimate  in  tape  production 

•  DELUXE,  PRECISION-BUILT,  STRIKINGLY-STYLED 

•  BUILT-IN  EXTRAS  LIKE  PIXLOCK  AND  AIR  BEARINGS 

•  SPACE  IN  CONSOLE  FOR  ATC  AND  COLOR  MODULES 

•  SIMPLIFIED,  ERROR-PROOF  OPERATION 

For  broadcasters  and  TV  producers  who  require  the  very  finest  in  tape  equipment,  the 
new  TR-22  is  the  answer.  Now  going  into  stations  and  studios  throughout  the  world,  this 
deluxe,  precision-built  recorder  includes  many  new  features  that  lead  to  improvement 
in  operating  efficiency  and  picture  quality.  The  compact  design  and  the  smartly  styled 
console  increase  its  usefulness,  and  will  enhance  the  appearance,  of  any  TV  tape  studio. 


All-Transistor  Design 

The  only  tubes  in  the  TR-22  are  found  in  the  monitor 
and  oscilloscope.  It  is  the  only  recorder  that  is  totally 
transistorized  in  all  recording  and  playback  circuits. 
Among  other  things,  the  use  of  transistors  reduces  start-up 
time,  requires  less  space,  and  increases  reliability. 

Five-Second  Starting 

Although  the  conservative  specifications  call  for  a  warm- 
up  period  of  five  minutes,  it  has  been  repeatedly  demon- 
strated that  the  TR-22  will  playback  an  excellent 
picture  in  less  than  5  seconds  after  it  is  turned  on — from  a 
cold  start!  This  is  especially  important  when  a  client 
suddenly  appears. 

Air-Bearing  Headwheel 

This  is  an  exclusive  RCA  advantage  which  is  standard 
equipment  on  the  TR-22.  Since  the  recording  and  play- 
back heads  ride  on  a  cushion  of  air,  there  is  an  absolute 
minimum  of  jitter,  improved  SN  ratio,  and  excellent 
frequency  response.  It  all  adds  up  to  a  better  picture. 

Built-in  Pixlock 

Also  standard  equipment  on  the  TR-22,  the  Pixlock 
system  provides  for  switching  between  tapes  and  other 
sources  without  roll-over,  and  enables  you  to  create 
special  effects.  Other  electronic  editing  aids  include  a 
tone  oscillator  for  marking  a  cue  channel.  Result: 
A  more  professional  production. 


Finest  Pictures 

RCA  transistor  design,  together  with  air-bearing  head- 
wheel,  assures  trouble-free  recording  and  top  quality 
reproduction  of  tapes.  Self-adjusting  circuits  hold  the 
high  quality  picture  over  long  periods  of  time — without 
an  operator  constantly  adjusting  controls.  This  kind  of 
performance  can  be  duplicated  day  after  day,  enabling 
you  to  produce  the  finest  of  tapes. 

Simplified  Operation 

Recording  controls  and  playback  controls  are  built  on 
separate  panels — one  at  either  end  of  the  tape  deck — 
to  reduce  possibility  of  accidental  erasings,  etc.  Signal 
lights  tell  the  operator  when  to  start,  warn  him  when 
any  trouble  develops,  and  indicate  the  "mode"  of  oper- 
ation. Eye-level  monitors  give  visual  checks  on  per- 
formance during  recording  and  playback. 

Designed  for  Color 

There  is  room  in  the  console  for  adding  both  Automatic 
Timing  Correction  and  Color.  These  are  plug-in,  tran- 
sistorized modules  that  simply  slide  into  position.  No 
external  equipments  are  required. 

Self -Contained  Console 

All  the  electronics,  operating  equipment,  and  accessories 
are  neatly  packaged  in  a  single  console.  There  are  no 
external  racks  of  equipment.  The  TR-22  can  be  easily 
set  up  in  one  spot  requiring  only  10  sq.  ft.  of  space,  and 
is  also  ideal  for  use  in  a  mobile  unit. 


YOUR  BEST  SELLING  TOOL 

Because  the  TR-22  is  so  striking  in  appearance  and  is  designed  to  set  the  highest  standards  of 
excellence  in  TV  Tape  Recording,  you  will  find  it  attracts  attention  wherever  it  is  in  operation. 
Your  studio  can  benefit  from  this  symbol  of  the  finest  in  TV  Tape.  It's  a  selling  tool  that  radiates 
prestige.  Tour  salesmen  and  customers  will  be  convinced  that  you  can  produce  top-quality  tape 
productions  when  they  see  the  TR-22  in  your  studio. 


See  your  RCA  representative  or  write:  RCA  Broadcast  and  Television  Equipment,  Bldg.  15-5,  Camden  2,  N.J. 


bleat 


The  bleat  of  a  lamb  may  soften 
the  heart  of  man,  but  the  bleat 
of  a  broadcaster  carries  no  farther 
than  his  signal,  for  the  stations 
that  beseech,  do  not  necessarily 
reach  people.  The  success  of  tele- 
vision and  radio  stations  lies  in 
proportion,  not  distortion.  People 
watch.  People  listen.  People  know. 


POST  •  NEWSWEEK  STATIONS 

A  DIVISION   OF  THE  WASHINGTON   POST  COMPANY 


WTOP-TV,  WASHINGTON,  D.C. 
WJXT,  JACKSONVILLE,  FLORIDA  ^ 
WTOP  RADIO,  WASHINGTON,  D.C. 


DATEBOOK 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
JANUARY 

Jan.  7-8 — NAB-FCC  joint  conference  on 
am  growth  problems.  Conference  Is  open 
to  all  interested  parties. 

*Jan.  8 — Philadelphia  Club  of  Advertising 
Women  dinner.  Poor  Richard  Club.  Mark 
Evans,  vp  and  director  of  public  affairs  for 
Metromedia  Inc.  will  be  key  speaker  at  the 
dinner  affair  highlighting  "The  Radio  Broad- 
easting  Industry  In  the  Delaware  Valley." 

Jan.  9 — Reply  comments  due  at  FCC  on 
proposed  allocation  of  frequencies  for  space 
communications . 

*Jan.  10— Luncheon  meeting  of  Advertising 
Research  Discussion  Group,  New  York  chap- 
ter, American  Marketing  Assn.,  Brass  Rail, 
Park  Ave.  and  40th  St.,  12:15  p.m..  Dr. 
Thomas  E.  Coffin,  research  director,  NBC, 
will  deliver  a  talk  entitled  "Beyond  Audi- 
ence: The  Measurement  of  Advertising  Ef- 
fectiveness." 

Jan.  10  —  Deadline  for  1962  entries  for 
George  Foster  Peabody  Radio  and  Tele- 
vision Awards.  Entries  should  be  sent  to 
Dean  John  E.  Drewry.  Henry  W.  Grady 

School  of  Journalism,  U.  of  Georgia,  Athens. 

Jan.  10-19 — International  Television  Festi- 
val of  Monte  Carlo,  Monaco. 

Jan.  11-13  —  Eleventh  annual  Retail  Ad- 
vertising Conference,  The  Palmer  House, 
Chicago.  Laurence  J.  Taylor,  vp,  Hillsdale 
College,  Michigan,  will  conduct  a  creative 
development  workshop  at  10  a.m.  Saturday 
(Jan.  12). 

Jan.  12 — Florida  Assn.  of  Broadcasters 
board  of  directors  meeting,  Cherry-Plaza, 
Orlando,  Fla.  Orlando  broadcasters  will 
host  a  "hospitality  hour"  at  6  p.m.  Board 
meets  at  dinner,  7  p.m.  FAB  members  are 
invited  to  send  President  Joe  Field  or 
Executive  Sec.  Ken  Small  suggestions  for 
items  to  go  on  agenda. 

Jan.  14 — Deadline  for  filing  of  responses  to 
FCC  political  questionnaires. 

Jan.  14 — Academy  of  Television  Arts  & 
Sciences,  Hollywood,  8  p.m.,  place  to  be 
announced;  BBC  documentary  film,  "Tele- 
vision and  the  World,"  Collier  Young,  co- 
ordinator. 

Jan.  14-18 — NAB  board  meeting.  Camel- 
back  Inn,  Phoenix,  Ariz. 

*Jan.  15 — Deadline  for  foreign  entries  for 
third  International  Broadcasting  Awards 
competition  of  Hollywood  Ad  Club.  Entries 
should  be  sent  to  IBA,  P.O.  Box  38909,  Hol- 
lywood 38,  Calif. 

Jan.  17-19 — Sixteenth  annual  winter  con- 
vention of  South  Carolina  Broadcasters 
Assn.,  Wade  Hampton  Hotel,  Columbia, 
S.  C.  H.  Moody  McElveen  Jr.,  vp  and  gen- 
eral manager  of  WNOK-AM-FM-TV  Co- 
lumbia, is  general  chairman.  Among  the 
key  speakers  are:  Edmund  C.  Bunker, 
president-elect,  RAB;  Julian  Goodman, 
vice  president  for  news  and  public  affairs, 
NBC,  and  air  personality  Bud  Collyer. 

Jan.  18 — Comments  on  FCC  proposed  rule- 
making to  require  applicants,  permittees 
and  licensees  to  keep  file  for  public 
inspection  of  all  broadcast  applications. 

Jan.  18 — South  Carolina  AP  Broadcasters 
Assn.,  Wade  Hampton  Hotel,  Columbia,  in 
conjunction  with  the  meeting  of  the  South 
Carolina  Broadcasters  Assn.  Panelists  will 
discuss  how  to  make  full  use  of  the  AP 
news  report — and  how  to  make  that  report 
better  by  sharing  in  news  gathering.  Lamar 
Caldwell,  WHSC  Hartsville,  will  discuss 
the  survey  made  by  the  Wire  Study  Com- 
mittee. 

Jan.  18-20 — Advertising  Assn.  of  the  West 


The  «MARK 

OF  QUALITY  RADIO  IN 

CENTRAL  NEW  YORK 


Ed  Murphy 

MUSIC 


John  Groy 

MUSIC 


FIRST  CHOICE   IN  A 

FIRST  RATE  MARKET 

Top  personalities,  top  programming,  top  facilities  and 
top  management  combine  to  insure  advertisers  a  really 
effective  selling  job  in  WSYR's  18-county  service  area. 
WSYR's  big  margin  of  superiority  is  confirmed  by 
all  recognized  market  coverage  studies. 


5  KW      •    SYRACUSE,  N.  Y.   -    570  KC 
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WCCO  Radio  delivers  TOP  ACCEPTANCE 


Twice  as  many  listeners 
as  all  other  Minneapolis- 
St.  Paul  stations  combined! 

Powered  by  an  enormous  68.1%  share  of  audience, 
WCCO  Radio  provides  a  setting  of  outstanding 
acceptance  for  your  advertising  story.  You 
get  sales-sparking  coverage  of  two  markets  in 
one:  the  5-county  Twin  Cities  metro  area  plus 
119  non-metro  counties.  Big  audiences,  top 
acceptance  and  great  coverage  are  yours  at  the 
lowest  cost-per-thousand  in  the  market— less 
than  one-third  the  average  of  all  other 
Minneapolis-St.  Paul  stations. 


MINNEAPOLIS  •  ST.  PAUL 

Northwest's  Only  50,000-Watt  1-A  Clear  Channel  Station 


CBS 


radio 
spot 

•  •  •  SALES 


1 


*NCS  '61  Radio-50%  and  over  penetration 

WRT4-R4DI0 

50,000  Watts  AM,  1140  KC 
200,000  Watts  FM,  94.5  MC 
Richmond,  Virginia 


mid-winter  meeting,  Mapes  Hotel,  Reno,  Nev. 

*Jan.  20 — Iowa  AP  Radio  &  Television 
Assn.  annual  winter  workshop  meeting  In 

Des  Moines.  Governor-elect  Harold  Hughes 
will  address  the  luncheon  session.  Awards 
will  be  presented  to  members  contributing 
the  most  to  the  Iowa  AP  report  during  1962. 

Jan.  21 — Deadline  for  comments  to  FCC 
rulemaking  proposals  to  allow  (1)  joint 
use  of  auxiliary  tv  stations  and  microwave 
facilities  of  closed-circuit  etv  systems  for 
transmitting  on  parttime  and  secondary 
basis  to  on-the-air  etv  stations  and  station 
to  closed-circuit;  and  (2)  make  available 
1850-1990  mc  band  to  etv  for  extended 
range,  closed-circuit  purposes. 

Jan.  22 — Georgia  Assn.  of  Broadcasters, 
board  meeting.  U.  of  Georgia,  Athens. 

Jan.  22-24  —  Eighteenth  annual  Georgia 
Radio-TV  Institute,  co-sponsored  by  Georgia 
Assn.  of  Broadcasters  and  U.  of  Georgia, 
Athens.  FCC  Commissioner  E.  William 
Henry;  Georgia  Governor-elect  Carl  Sand- 
ers; Stephen  Labunski,  WMCA  New  York; 
Maury  Webster,  CBS  Radio  Spot  Sales; 
Stephen  Riddleberger,  ABC  owned  radio 
stations;  Edmund  C.  Bunker,  president- 
elect, RAB;  and  John  Mooney,  WKGN 
Knoxville,  are  among  participants. 

Jan.  23 — Winter  meeting  of  Colorado 
Broadcasters  Assn.,  Hilton  Hotel,  Denver. 
Meeting  includes  a  cocktail  party  and  din- 
ner for  members  of  the  Colorado  legislature 

*Jan.  23 — Colorado  AP  Broadcasters  Assn., 

meeting.  Hilton  Hotel,  Denver.  AP  assistant 


general  manager  Lou  Kramp  will  address 
the  session.  Members  will  firm  up  plans  for 
a  news  clinic  for  radio  and  tv  newsmen. 

•Jan.  23-24 — Nebraska    Broadcasters  Assn. 

convention.  Hotel  Cornhusker,  Lincoln,  Neb. 
NAB  President  LeRoy  Collins  will  be  prin- 
cipal speaker. 

Jan.  23-25 — Association  Public  Affairs  Con- 
ference, for  business  leaders  and  members 
of  trade  and  professional  associations. 
Sheraton-Park  Hotel,  Washington,  D.  C. 
Program  topics  include  "The  Impact  on 
Business  by  the  88th  Congress,"  "Business 
and  the  Dept.  of  Justice"  and  "The  Busi- 
nessman and  Politics." 

*Jan.  25 — Annual  banquet  of  the  Federal 
Communications  Bar  Assn.,  Cotillion  Room, 
Sheraton-Park  Hotel,  Washington,  D.  C. 

Jan.  25 — AWRT  Educational  Foundation 
board  of  trustees  meeting,  Savoy-Hilton 
Hotel,  New  York  City. 

Jan.  25-27 — American  Women  in  Radio  & 
Television  board  of  directors  meeting, 
Savoy-Hilton  Hotel,  New  York  City. 

Jan.  28 — FCC  hearing  on  availability  of 
local  television  programming  in  Omaha, 
Neb.  Commissioner  E.  William  Henry  pre- 
siding. 

Jan.  29-Mar.  3— Award  winning  examples 
of  western  editorial  and  advertising  art, 
selected  by  Art  Directors  Club  of  Los 
Angeles  in  18th  annual  competition,  on 
exhibit  at  Museum  of  Science  &  Industry, 
Exposition  Park,  Los  Angeles. 


OPEN  MIKE 


National  Representative: 
PETERS,  GRIFFIN,  WOODWARD,  INC. 
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Strike  coverage 

editor:  I  want  to  compliment  you  on 
your  excellent  roundup  of  radio  and 
television  activities  during  the  newspa- 
per strike  in  the  Dec.  24  issue  of  Broad- 
casting. Of  all  the  articles  I  have  seen 
on  this  subject  yours  was  by  far  the 
most  comprehensive  and  informative. . . . 

There  is  just  one  minor  point  in  your 
story  that  seems  to  give,  or  rather  leave, 
a  wrong  impression,  and  that  concerns 
the  Journal- American.  On  page  33 
where  your  writer  refers  to  our  efforts 
on  WOR,  he  says,  "Capsule  versions  of 
the  program  are  being  aired  by  other 
stations  as  well." 

To  me  this  sort  of  implies  that  all 
the  other  stations — and  we  have  been 
fortunate  in  securing  time  segments 
gratis  for  2-to-4  minute  vignettes  fea- 
turing the  recorded  voices  of  our  top 
writers  on  a  dozen  or  more  stations 
through  the  efforts  of  the  Rose-Martin 
agency — are  being  served  "used"  mate- 
rial. 

Nothing  could  be  farther  from  the 
case.  All  the  other  stations  are  receiving 
fresh,  new  material  which  is  sent  to 
them  daily  and  which  has  not  been  used 
by  WOR  or  any  other  station  previous- 
ly.— Fred  N.  Lowe,  director  of  promo- 
tion, plans  and  public  relations,  New 
York  Journal-American. 

Heart  of  America 

editor:  This  is  to  request  permission 
to  reprint  the  "Topeka"  section  of  your 
"Heart  of  America"  story  [Special 
Report,  Sept.  24,  1962],  at  the  request 


of  WIBW-TV  Topeka,  one  of  our  sta- 
tions. Needless  to  say,  Broadcasting 
will  receive  written  and  visual  credit  on 
the  reprint. — Erwin  Spiegel,  sales  pro- 
motion, Avery-Knodel  Inc.,  New  York. 
[Permission  granted.] 

Radio  in  Canada 

editor:  .  .  .  Dr.  Roslow  and  The 
Pulse  Inc.  are  names  well  known  and 
respected  in  Canada,  and  we  feel  it 
significant  that  they  should  express  the 
belief  that  the  emphasis  of  future  rat- 
ing reports  will  be  on  "persons"  rather 
than  "homes"  [Broadcast  Advertis- 
ing, Nov.  26,  1962]. 

The  Radio  Sales  Bureau  is  in  com- 
plete agreement  ...  so  much  so  that 
we  have  just  published  a  comprehen- 
sive study  on  the  summer  activities  of 
individuals  by  sex  and  age  groups  (not 
including  children),  as  related  to  their 
exposure  to  the  radio  medium.  This 
includes  in-home,  out-of-home,  in- 
home-away-from-home  (i.e.,  on  vaca- 
tion) and  out-of-home-away-from-home 
listening  by  half-hour  time  segments  

In  addition  ...  the  individual  ques- 
tionnaire logs  contain  a  vast  wealth  of 
statistics.  .  .  . — Charles  C.  Hoffman, 
president,  Radio  Sales  Bureau,  Toronto. 

More  than  meets  the  ear 

editor:  Your  article,  "And  now  (shh) 
a  word  from  the  sponsor"  [Govern- 
ment, Dec.  24],  brings  to  mind  a  prob- 
lem I  have  faced  many  times  as  an  engi- 
neer. 

I  sincerely  agree  that  it  is  not  a  "sim- 
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YOU  may  MEYER  SEE  THE  BIGGEST  AN  I  MAI*- 


WKZO-TV  MARKET 
COVERAGE  AREA  •  NCS  '61 

MICH. 


BUT...  WKZO-TV  Will  Give  You  Mammoth 

Coverage  in  Greater  Western  Michigan! 


Every  day,  every  night,  every  week — WKZO-TV 
reaches  more  homes  than  any  other  Michigan  station 
outside  Detroit.  It's  a  whale  of  a  station  in  a  whale 
of  a  market! 


WKZO  KALAMAZOO-BATTLE  CREEK 
WJEF  GRAND  RAPIDS 
WJEF-FM  GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC 

TELEVISION 

WKZO-TV  GRAND  RAPIDS-KALAMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY 

/WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/  LINCOLN,  NEBRASKA 

/ KGIN-TV  GRAND  ISLAND,  NEB. 


See  for  yourself  in  NCS  '61.   WKZO-TV  has  weekly 
circulation  in  456,320  homes  in  30  counties  in  Western 
Michigan  and  Northern  Indiana.   Prosperous  homes,  too! 
SRDS  credits  the  area  with  retail  sales  of  over  two  and 
one-half  billion  dollars  annually. 

Let  Avery- Knodel  give  you  the  full  story.   And  if  you 
want  all  the  rest  of  outstate  Michigan  worth  having,  add 
WWTV /WWUP-TV,  Cadillac-Sault  Ste.  Marie  to  your 
WKZO-TV  schedule. 

%The  Blue  Whale  reaches  a  length  of  108  feet  and  a  weight  of  131  tons. 


WKZO  TV 

100,000  WATTS     •    CHANNEL  3     •     1000'  TOWER 
Studios  in  Both  Kalamazoo  and  Grand  Rapids 
For  Greater  Western  Michigan 
Avery-Knodel,  Inc.,  Exclusive  National  Representatives 
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year  the  RflGIW  30/62  fe 
tare  films  were  acknowledged  the 
finest  single  offering  of  post  '48 
films  yet  released.  Now  we're 
topping  those  with  the  30/63.  it's 
a  truly  exciting  array  of  entertain- 
ment values  that  will  keep  audiences 
and  advertisers  looking  and  buying. 


SSSEHSaSSSSalSi^S 

Some  of  the  titles  from 
Goldwyn-MayerTelevision's 

Metro- 
30/63 

Silk  Stockings''  •  "Pet  and  Mike" 
"First  Man  Into  Space"  •  "Ambush" 
"Dream  Wife"  *  "Blackboard  Jungle' 


Spencer  Tracy  *  Otfeb 
Gene  Keffy^ 


HIGHLY  PRO  MOT  ABLE  I 
HIGHLY  SALEABLE! 


Get  individual  firms  and  avail- 
abilities w  the  30/63  from  my 
MGM  Television  office.  Presents- 
tion  and  film  mailable  right  now. 


MG 


has  a  way 
with  women 


Like  mother,  like  daughter  — 
both  like  the  Delta  Touch... 
famed  Delta  service  that  is 
always  personal,  quick  and 
exceedingly  thoughtful .  .  .  be 
it  Deluxe,  Family  Plan  or 
Tourist.  Next  trip  fly  Delta. 


the  air  line  with  the  BIG  JETS 
22   (OPEN  MIKE) 


pie"  problem  as  you  state  in  your  arti- 
cle, since  loudness  is  a  function  of  not 
only  the  volume  of  the  sound  but  also 
the  frequency  of  the  sound  that  is  being 
transmitted.  On  top  of  this  basic  engi- 
neering concept  is  also  the  fact  that  the 
"average"  radio  receiver's  loudspeaker 
has  its  best  response  in  the  mid-frequen- 
cy range,  and  the  average  person's  hear- 
ing is  best  in  this  range.  Therefore,  the 
net  result  is  what  appears  to  be,  in  some 
instances,  excessive  loudness. 

This  hearing  response  of  the  average 
person  is  often  referred  to  as  the 
"Fletcher  and  Munson"  curve  of  equal 
loudness.  It  would  appear  to  me  that  a 
possible  solution  of  this  problem  would 
be  to  design  a  modulation  monitor  that 
would  respond  to  the  "Fletcher-Mun- 
son"  curve  rather  than  what  is  presently 
being  used. 

There  is  no  doubt  in  my  mind  that 
use  of  this  type  of  monitor  would  inject 
the  problem  of  controlling  levels,  espe- 
cially low  frequencies,  but  this  could  be 
handled  by  the  FCC  changing  the  rules 
to  allow  greater  attenuation  of  low  fre- 
quencies. 

Along  this  same  line  it  might  be  wise 
to  investigate  the  possible  transmission 
of  programs  with  equipment  equalized 
to  the  "Fletcher-Munson"  curve. — Ralph 
T.  Winquist,  consulting  engineer,  Bridge- 
port, Conn. 

Separate  functions 

editor:  .  .  .  Have  been  following  your 
editorials  and  [am]  glad  to  see  you 
speak  out  for  free  broadcasting.  .  .  . 
While  I  haven't  cared  particularly  for 
various  statements  made  by  Collins,  I 
must  say  I  have  some  sympathy  with 
his  position  on  tobacco  advertising  and 
I  can't  quite  agree  that  one  should  be 
prevented  from  speaking  out  merely  be- 
cause it  might  hurt  revenues  and  prof- 
its. 

.  .  .  If  we  are  to  maintain  a  free 
broadcasting  structure,  some  organiza- 
tion should  represent  ownership  and 
public  service  in  the  same  breath;  the 
head  of  it  should  be  capable  of  indus- 
try self-criticism,  and  should  also  be 
able  to  tell  the  FCC  to  get  lost.  Collins, 
as  head  of  that  association,  might  well 
caution  the  industry  on  the  excesses  of 
advertising,  tobacco  included.  .  .  .  There 
are  too  many  subordinate  executives 
setting  policies  and  practices  and  en- 
tirely too  much  influence  by  advertisers 
and  agencies  on  broadcasting  standards. 
No  wonder  the  FCC  moves  into  the 
vacuum. 

The  federation  of  broadcasting  you 
propose  [Editorials,  Dec.  10]  should 
not  be  one  of  conflicting  interests.  I'd 
like  to  see  the  editorial  function  sepa- 
rated completely  from  the  advertising 
sales  functions  .  .  .  and  I'd  want  the 
editorial  group  to  be  the  boss.  .  .  . 
— Frank  E.  Mullen,  Mullen-Buckley 
Corp.,  Los  Angeles. 
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JUST  OFF  THE  PRESS 


VEfkRBOO* 

.     Wide****  tV\e 
business  *° 


FACILITIES  OF  TELEVISION:  Station  profiles, 
call  letters,  channels,  allocations,  applications 
pending,  catv,  translators;  group  and  news  | 
paper/magazine  ownership,  station  sales. 


FACILITIES  OF  AM/FM  RADIO:  Station  directory  | 
includes  executive  personnel,  speciality  pro- 
grams, reps,  call  letters,  frequencies;  Canada,  | 
Mexico,  Caribbean  stations. 


BROADCAST  EQUIPMENT/FCC  RULES:  Manufac- 
turers &  services,  new  Product  Guide;  awards] 
&  citations,  tv  network  map. 


CODES/PROGRAM  SERVICES:  Tv  and  radio  codes; 
program  producers,  distributors,  production! 
services,  news  services,  talent  agents,  for- 
eign language  and  negro  programming  by  sta- 
tions; broadcast  audience  data. 


REPRESENTATIVES,  NETWORKS,  TRADE  GROUPS  I 
including  regional  reps  and  networks;  attor- 1 
neys,   consultants,   engineers,  associations; 
U.S.  govt,  agencies;  news  and  farm  directors.! 


AGENCIES,  ADVERTISERS,  BILLINGS:  Leading  I 
advertisers,  agencies  and  their  billings;  books  I 
and  reference  works;  schools,  major  trends, 
events,  agency  financial  profile  1952-61. 


Designed  for  your  specialized  "must  know"  references,  the  1963  BROADCASTING  Yearbook  issue  is  the 
largest  (632  pages)  and  most  complete  encyclopedia- type  book  ever  published  for  the  business  of  radio-tv 
broadcasting  and  the  associated  arts  and  services. 

..............USE  THIS  COUPON  TO  ORDER  YOUR  COPY  NOW.-  


Compiled,  written  and  edited  by 
the  same  staff  that  produces 
BROADCASTING— The  Business- 
weekly  of  Television  and  Radio 
—serving  the  business  of  broad- 
casting since  1931. 

LIMITED  EDITION 

$5.00  copy 
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BROADCASTING 

The   8uS'NESSwEZKlv         TELEVISION  ANB  BAOIO 


1735  DeSales  Street  N.W., 
Washington  6,  D.  C. 


□  1963  Yearbook  and  the  next 

52  issues  of  BROADCASTING  Businessweekly — $12.00 

□  52  issues  of  BROADCASTINC  Businessweekly — $7.00 

□  1963  BROADCASTINC  Yearbook  only— $5.00 

□  Payment  Enclosed  □  Please  Bill 

name  title/ positron* 

company  name 

address 


city 

Please  send  to  home  address- 


tone 


state 
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<gr  Beauty 


Some  of  the  prettiest  figures  in  televi- 
sion turn  up  in  the  National  Nielsen 
Ratings.  (A  recent  report  was  so 
handsome  we  had  it  decorated  for 
the  holidays.)  Still,  as  every  sponsor 
knows,  one  rating  doesn't  make  a 
season.  The  significant  point  is  that 
one  network  has  consistently  at- 
tracted the  biggest  audiences  in  tele- 
vision—for five  straight  years  in  the 
daytime  and  for  eight  straight  years 
at  night.  This  is  the  CBS  Television 
Net  work"  where  (to  quote  Advertis- 
ing Age)  advertisers  have  a  better 
than  50%  chance  to  get  their  com- 
mercials into  the  top-rating  shows." 
With  the  odds  given  at  33%  on  the 
second  network  and  6%  on  the  third, 
"...there  has  not  been  such  a  wide 
spread  since  1956-57" 


^^progi 


CBS  has  18  ^ 

of  the  top  20  nighttime 
programs.  This  is  half  of  our 
nighttime  schedule 


Source:  NTI  2nd  November  report.  Nighttime:  6-1 1  prn, 7 days; 
daytime, 7am-6  pm,  Monday-Friday,  all  regular  programs. 
(The  very  next— and  latest— report  was  much  the  same: 
our  lead  over  the  second  network  was  down  one  percentage  point 
in  average  audiences  at  night,  up  one  point  in  the  daytime.) 


from  EDWARD  CONDON,  Bankers  Life  &  Casualty  Co.,  Chicago 


A  radio  campaign  that's  still  going  strong  after  nine  years 


Bankers  Life  &  Casualty  Co.'s  radio 
advertising  is  intended  primarily  to  pro- 
duce sales  leads  for  our  insurance 
agents,  just  like  our  advertising  in  other 
media. 

Radio  has  done  an  excellent  job  for 
many  direct-response  advertisers,  but 
usually  they  find  that  in  a  year  or  less 
they  have  worn  out  their  audience  and 
the  lead  costs  climb  sharply.  This  is 
why  we  feel  Bankers  has  set  a  record 
that's  absolutely  unique  in  the  history 
of  response  radio  advertising. 

We  are  now  in  our  ninth  consecutive 
year  as  sponsor  of  news  commentator 
Paul  Harvey  on  the  ABC  Radio  net- 
work. No  other  direct  response  adver- 
tiser, to  our  knowledge,  has  ever  spon- 
sored a  single  broadcasting  personality 
on  a  single  radio  network  as  long  as 
nine  years  as  part  of  an  ad  program 
where  the  effectiveness  of  the  advertis- 
ing is  carefully  and  accurately  measured 
by  the  number  of  quality  leads  it  pro- 
duces. 

Successful  Formula  ■  There  are  a 
number  of  reasons  why  the  combina- 
tion has  been  successful  and  results  have 
not  fallen  off.  One  is  the  fact  that  we 
continually  vary  our  radio  commercials 
from  among  the  many  types  of  insur- 
ance policies  which  Bankers  offers  the 
public. 

For  example,  during  one  week,  Paul 
Harvey  might  talk  about  our  hospital- 
surgical  insurance  plan  for  the  "senior 
citizen" — people  65  and  over.  The  fol- 
lowing week,  our  commercials  may  be 
devoted  to  Bankers'  "Major  Medical" 
policy.  Next,  our  advertising  might 
cover  Bankers'  unique  medical  insurance 
policy  that  pays  money  back  to  the 
policyholder  if  he  stays  well.  Succeed- 
ing weeks  may  find  us  advertising  some 
of  our  various  life  insurance  policies — 
such  as  the  "Family  Plan,"  or  our  "Life 
Paid-up  at  65"  policy. 

The  result  is  that  we  are  continually 
talking  to  different  segments  of  the 
radio  audience.  Sooner  or  later,  we 
offer  something  that  will  be  of  special 
interest  and  value  to  just  about  any 
and  every  person  listening  in.  We  also 
broaden  the  interest  and  appeal  of  our 
radio  commercials  even  further  by  alter- 
ing the  basic  "proposition."  For  exam- 
ple, one  commercial  may  offer  a  free 
booklet  on  health  insurance.  Another 
may  ask  the  listener  to  write  for  a  quo- 
tation on  how  much  a  certain  insurance 
policy  would  cost. 

Radio's  Unique  Quality  ■  This  is  the 
beauty  of  radio  advertising.  No  other 
medium  offers  us  the  same  degree  of 
flexibility  in  making  low-cost  rapid  and 


continual  changes.  We  can  and  often 
do  change  our  approach  virtually  over- 
night if  our  day-by-day  studies  of  the 
leads  we  receive  show  that  a  particular 
commercial  is  not  bringing  in  a  suffici- 
ent volume  of  postcards  and  letters. 
Thanks  to  radio's  flexibility  and  the  co- 
operation between  our  lead  tabulation 
department  and  our  advertising  agency, 
Phillips  &  Cherbo,  we  can  bolster  any 
lead  shortages  almost  before  they  start. 

Another  reason  for  our  long  associ- 
ation with  ABC  and  Paul  Harvey  is  Paul 
Harvey  himself.  He  is  a  truly  great 
radio  salesman.  Unlike  many  news- 
casters, he  delivers  his  own  commer- 
cials and  injects  into  them  an  enthusi- 
asm that's  genuine.  His  delivery  of 
every  commercial  is  exciting  and  so 
smoothly  integrated  into  the  rest  of  the 
broadcast  that  the  listener  just  doesn't 
think  to  "tune  him  out"  when  the  com- 
mercial comes  on. 

We  try  to  take  advantage  of  this 
by  giving  him  commercials  that  fit  into 
his  editorial  style.  His  unique  style 
prompted  us,  in  1954,  to  select  him  to 
deliver  our  commercials  over  WLS, 
the  Chicago  outlet  for  ABC.  We  felt 
there  was  a  logical  association  between 
Paul  Harvey  the  newscaster  and  Bank- 
ers Life  &  Casualty  Co.,  the  newsmaker 
in  the  insurance  field.  He  did  so  well 
that  we  soon  decided  to  sponsor  him  on 
the  full  ABC  network.  Our  new  con- 
tract calls  for  as  much  time  as  we've 
used  in  any  of  the  last  five  years. 

Track  Record  ■  While  we  naturally 
want  to  develop  a  good  volume  of  leads 
with  our  radio  advertising,  the  quality 
of  these  leads  is  also  important  to 
Bankers.  So,  we  carefully  "follow" 
each  sales  lead  we  send  out  to  our 
agents  in  the  field.  We  determine 
how  many  leads  are  actually  turned 
into  sales.  We  find  out  how  much 
each   sale   amounts   to   in   terms  of 


monthly  or  annual  premiums.  But  we 
don't  stop  there.  Sales  from  leads  are 
"tracked"  to  find  out  their  "persistence" 
— how  long  the  insurance  policies  con- 
tinue to  be  renewed  by  customers. 

The  net  result  is  that  we  know  to 
the  penny  how  many  dollars  are  brought 
in  by  the  radio  advertising  dollars  we 
invest  and  we  know  it  for  each  individ- 
ual advertising  effort  we  make.  This 
system  has  worked  well  for  us.  Right 
now,  we're  one  of  the  largest  compan- 
ies in  the  insurance  field.  In  the  past 
five  years,  for  example,  Bankers'  sales 
volume  has  increased  an  average  of 
20%  each  year.  And  certainly,  radio 
and  Paul  Harvey  have  played  an  im- 
portant role  in  this  growth. 

Because  Paul  Harvey  has  become  so 
well  identified  as  the  radio  spokesman 
for  Bankers,  we  try  to  weave  him  into 
our  total  advertising  and  marketing  pro- 
grams in  various  ways.  We  often  use 
his  name  and  pictures  in  our  print  ad- 
vertising and  merchandising  tie-ins.  He 
frequently  will  be  the  feature  speaker 
at  our  sales  and  agent  meetings. 

Radio  Keystone  ■  Our  radio  advertis- 
ing program  complements  the  rest  of 
our  advertising  program.  For  many 
years,  Bankers  has  been  one  of  the 
largest  users  of  direct  mail  in  the  world. 
We  will  often  use  radio  to  back  up  a 
mailing  by  having  Paul  Harvey  tell 
listeners  in  a  certain  area  to  watch 
for  our  letters.  We  also  have  a  heavy 
schedule  of  national  magazine  advertis- 
ing and  have  been  among  the  top  three 
or  four  largest  users  of  transit  adver- 
tising. We  use  television,  newspaper 
and  theatre  advertising  tactically  too. 

Radio  not  only  strengthens  our  total 
advertising  "mix,"  but  it's  "live"  quality 
also  helps  add  warmth  and  feeling  to  an 
intangible  product.  Radio  should  con- 
tinue to  be  one  of  the  keystones  of  our 
advertising  program. 


Edward  Condon  is  advertising  director  of 
Bankers  Life  &  Casualty  Co.,  Chicago,  and 
has  long  been  active  in  response  advertis- 
ing. He  joined  Bankers  in  1956.  Before 
that  he  was  direct  mail  advertising  man- 
ager of  Esquire  Inc.,  New  York,  where  he 
also  worked  on  Coronet,  Coronet  Films, 
Apparel  Arts  Magazine  and  Esquire  Credit 
Club.  Before  that  he  was  with  Encyclo- 
pedia Britannica  Inc.  as  assistant  adver- 
tising and  sales  promotion  manager.  He 
speaks  frequently  before  advertising  clubs. 
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Idem 


INSTI 

built  on  s 


Bronze  statues  of  the  Mayo  brothers, 
founders  of  the  Mayo  Clinic. 


MAYO 


OKLAHOMA  CITY 


KWTV-  OKLAHOMA  CITY  Represented  nationally  by  Edward  Retry  A  Company.  Inc. 


known  to  millions  of  comic  strip  fans 


Now  Ikf tc 

■B&iri  Off 

TV 


Fresh  on  the  market,  these  new  King  Features 
cartoons  are  already  sold  to: 

WPIX,  New  York 

". . .  truly  outstanding."  '  FRED  THROWER 

KTLA,  Los  Angeles 

"Hilarious!  The  big  one  for  '63." 

S.  L.  ADLER 

WTAE,  Pittsburgh 

".  .  .  they're  great."     FRANKLIN  SNYDER 

WEWS-TV,  Cleveland 


pm 

(KB! 


WTCN-TV,  Minneapolis 


CKLW-TV,  Detroit 


KWTV,  Oklahoma  City 


KGMB-TV,  Honolulu 


AMALGAMATED  TV,  Australia 


Over  100  million  fans  already  know  these  characters  from  the  comic  strips. 
NOT  SINCE  "POPEYE"  HAVE  ANY  NEW  CARTOONS  COME  INTO  TV  SO  EXTEN- 
SIVELY PRESOLD. 

We're  now  producing  150  new  animated  cartoons,  in  color.  ...  50  each  of 
"BEETLE  BAILEY,"  "BARNEY  GOOGLE  an'  SNUFFY  SMITH"  and  "KRAZY  KAT." 

They'll  be  ready  for  debut  in  September,  1963.  We  have  screening  prints  to 
show  you  now.  Just  ask  us  .  .  . 

KING  FEATURES  SYNDICATE 

235  East  45th  Street  New  York  17,  N.  Y. 

212-MU  2-5600  Cable:  KINGSYN,  N.  Y. 

•  AL  BRODAX,  Director  of  TV 

•  Ted  Rosenberg,  Director  TV  Sales,  East  •  Maurie  Gresham,  Director  TV  Sales.  West 

•  IN  CANADA:  Do/a  Films  Limited,  160  Bloor  Street  East,  Toronto  5.  Ont. 


rhe  Mayor  and  the  city's  business  leaders  know  and  understand 
he  needs  of  the  people  of  Pittsburgh.  When  they  learned  that 
)ledges  to  the  United  Fund  were  still  short  of  its  goal,  they 
eacted  swiftly  by  participating  in  KQV  Radio's  "Million  Dollar 
Vednesday."  For  the  third  year  the  station  offered  its  facilities 
o  the  United  Fund.  Throughout  the  day,  these  civic  leaders  sat 
)ehind  KQV  microphones,  introducing  music,  reporting  the  time 
he  weather  and,  most  important,  urging  the  people  of  Pitts- 
)urgh  to  support  the  United  Fund.  The  participation  of  Pitts- 
burgh's top  leadership  in  KQV's  "Million  Dollar  Wednesday" 


was,  in  the  words  of  Campaign  Chairman  Philip  A.  Fleger 
"but  one  example  of  the  genuine  interest,  the  concern,  the 
imagination,  and  the  work  which  the  station  invested  in  the 
1962  United  Fund  Campaign."  KQV's  "outstanding  cooperation" 
demonstrated  the  kind  of  "superior  public  service"  ABC  Owned 
Radio  Stations  perform  to  generate  true  community  action 

gft  ABC  OWNED  RADIO  STATIONS 

I!    ll  WABC  NEW  YORK  WLS  CHICAGO  KGO  SAN  FRANCISCO 
KQV  PITTSBURGH  WXYZ  DETROIT  KABC  LOS  ANGELES 
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SPECIALISTS  SELL  MOST  PROGRAMS 

■They  placed  nearly  three-fourths  of  season's  network  shows 
■Independents  find  competition  tough  and  growing  tougher 
■Talent  agencies  and  movie  studio  subsidiaries  both  qualify 


The  prime-time  network  television 
programs,  which  are  now  beginning  to 
be  fitted  into  the  schedules  that  will  be- 
gin next  fall,  more  and  more  are  being 
funneled  to  the  networks  through  a  rel- 
atively few,  exceptionally  well-heeled 
sales  organizations. 

The  independent  producer's  chances 
of  selling  his  product  directly  to  net- 
works or  sponsors  appear  to  be  grow- 
ing slimmer,  and  the  trend  among  net- 
works points  toward  less,  not  more,  net- 
work-initiated production. 

The  extent  to  which  "sales  representa- 
tives"- control  the  placement  of  pro- 
grams is  pointed  up  by  an  analysis  of 
the  current  year's  schedule:  they  were 
responsible  for  the  sale  of  approxi- 
mately 74%  of  all  prime-time  programs 
on  the  air  at  the  start  of  the  season. 

A  canvass  last  week  found  no  reason 
to  expect  that  the  percentage  would 
be  materially  reduced  in  1963. 

Time  of  Decision  ■  The  week  after 
New  Year's  Day  traditionally  marks 
the  beginning  of  the  selling  season  for 
the  following  fall.  Although  some  pro- 
grams already  are  committed  for  1963- 
64,  the  fate  of  the  large  majority  of 
prime-time  offerings  probably  will  be 
decided  within  the  next  six  weeks. 

The  sales  representatives  sell  pri- 
marily to  networks,  and  often  assist 
the  networks  in  finding  advertising 
sponsors.  In  some  cases  they  sell  di- 
rectly to  advertisers  and  then  help  the 
sponsor  seek  a  network  slot,  but  the 
usual  procedure  is  vice  versa. 

These  salesmen  represent  two  main 
categories  primarily:  (1)  the  talent  agen- 
cies that  serve  as  sales  agents  of  tv 
program  producers,  and  (2)  the  tele- 
vision subsidiaries  of  production  com- 
panies allied  with  motion  picture 
studios. 

Examples  of  the  first  grouping  are 
the  William  Morris  Agency,  General 
Artists  Corp.  and  Ashley-Steiner.  In 
the  second  classification  are  MCA 
(aligned  with  Revue  Studios  and  Uni- 
versal Pictures),  Screen  Gems  (Colum- 
bia Pictures),  MGM-TV  and  Warner 
Bros.  Tv. 

The  rise  of  these  sales  representatives 
to  prominence  in  tv  can  be  attributed 
largely  to  two  developments:  The  de- 


cision of  the  networks  to  produce  fewer 
programs  themselves  and  the  apparent 
inability  of  most  independent  producers 
to  fulfill  the  dual  functions  of  produc- 
ing and  selling.  Tied  in  with  the  net- 
work pattern  is  the  decline  of  the  live 
dramatic  series,  which  the  networks 
produced  themselves  or  which  were 
negotiated  for  directly  with  an  outside 
producer. 

Status  Today  ■  An  independent  pro- 
ducer who  has  sold  directly  to  the  net- 
works in  the  past  explained  the  changed 
situation  of  today  in  these  words: 

"Five  or  six  years  ago,  there  were 
outfits  like  Television  Programs  of 
America,  Ziv  Television  Programs,  Of- 
ficial Films,  Pyramid  Productions  and 
Bernard  Schubert  Inc.  who  could  take 
a  show  to  the  networks  and  make  a 
sale.  Those  days  are  gone  forever.  Even 
Desilu  and  Ziv  (now  United  Artists  Tv) 
had  to  go  out  and  get  agents — GAC 
for  Desilu,  William  Morris  for  UA  Tv. 


"I  believe  high  costs  of  television  are 
an  important  consideration.  A  pro- 
ducer has  to  have  strong  financial  re- 
sources, which  means  that  he  can  put 
out  a  quality  show  week  in,  week  out. 

"Tv  subsidiaries  of  motion  picture 
outfits  have  this  financial  backing  and 
the  strong  talent  agents  have  access  to 
money  from  other  sources.  Then,  too, 
both  have  access  to  the  lifeblood  of  a 
good  show — the  talent,  whether  it's  an 
actor,  a  writer,  a  producer  or  a  director. 
The  little  guy  can't  do  it,  unless  he's 
willing  to  give  away  a  piece  of  the 
show." 

Sales  Fees  ■  A  "piece"  of  the  show 
means  the  fee  earned  by  the  sales  rep- 
resentative. Whether  he  is  called  a 
"sales  agent,"  the  term  used  to  designate 
a  talent  agency  in  its  role  of  salesman, 
or  distributor,  the  title  a  motion  picture 
tv  subsidiary  utilizes  when  selling  a 
series  to  a  network,  the  fee  normally 
is  10%  on  top  of  production  costs.  (For 


RCA-Philco  multi-million-dollar  suits  settled 


A  $9  million-plus  agreement  was 
reached  between  RCA-NBC  and 
Philco  Corp.  last  week  which  re- 
moves a  major  roadblock  in  NBC's 
plan  to  trade  WRCV-AM-TV  (ch. 
3)  Philadelphia  for  RKO  General 
Inc.'s  WNAC-AM-TV  and  WRKO 
(FM)  Boston  (see  story,  page  58). 
FCC  approval  is  necessary  for  that 
part  of  the  agreement  involving 
Philco's  dismissal  of  its  application 
for  ch.  3  Philadelphia,  in  competi- 
tion with  NBC's  license  renewal  ap- 
plication. 

After  fighting  NBC's  tv  station 
ownership  in  Philadelphia  for  five 
years,  Philco  (now  owned  by  Ford 
Motor  Co.)  agreed  to  withdraw  its 
application  for  ch.  3  in  that  city, 
now  occupied  by  WRCV-TV,  and  a 
court-remanded  protest  to  the  FCC's 
1957  license  renewal  of  the  station. 
In  return,  NBC  will  pay  Philco  $9 
million  for  license  rights  to  all  Philco 


patents  for  radio  equipment  and  re- 
imbursement for  as  yet  undeter- 
mined expenses  in  prosecuting  the 
ch.  3  application. 

Also  settled  out-of-court,  without 
payment  of  damages  by  either  party, 
were  suits  by  Philco  seeking  $150 
million  damages  from  RCA  and  by 
RCA  seeking  $174  million  damages 
against  Philco. 

The  NBC-RKO  General  exchange 
and  the  Philco  ch.  3  application 
have  been  the  subjects  of  an  FCC 
hearing  in  progress  since  last  Oc- 
tober. Even  if  the  FCC  approves 
the  agreement,  Chief  Hearing  Ex- 
aminer James  D.  Cunningham  still 
must  rule  on  issues  to  determine 
whether  NBC  has  engaged  in  anti- 
competitive practices,  whether  it  has 
used  its  power  of  network  affiliation 
contrary  to  the  public  interest  and 
whether  NBC  has  the  character 
qualifications  to  be  a  licensee. 


BROADCASTING,  January  7,  1963 


31 


15  firms  sell  most  programs  to  networks 


The  men  who  negotiate  and  sell  prime  network  pro- 
gram packages  to  the  networks  include  such  top 
executives  as  (I  to  r)  David  A.  (Sonny)  Werblin,  presi- 
dent, MCA  Tv;  John  Mitchell,  vice  president,  national 
sales,  Screen  Gems;  Wally  Jordan,  head  of  television 


senior  vice  president  for  television,  General  Artists 
Corp.;  Oliver  Treyz,  vice  president  and  general  man- 
ager of  worldwide  television,  Warner  Bros.,  and  Ted 
Ashley,  president,  Ashley-Steiner.  Collectively,  the 
companies  these  officials  represent  handle  the  bulk 


for  William  Morris  Agency,  New  York;  Herman  Rush,    of  sales  made  to  the  networks  on  prime  time  programs. 


Fifteen  sales  representatives  were 
active  in  the  selling  of  package  pro- 
grams for  prime  time  presentations 
on  the  networks  this  season.  Their 
influence  can  be  gauged  by  this  sta- 
tistic: They  made  the  sales  on  749c 
of  prime  time  sold  in  1962-63. 

With  one  exception,  Goodson- 
Todman,  these  sales  reps  act  on  be- 
half of  the  tv  subsidiaries  of  motion 
picture  studios  or  of  various  talent 
agencies.  They  range  from  the 
giants — William  Morris,  MCA  TV 
and  Screen  Gems — down  to  Art 
Rush  and  Sam  Lutz,  who  negotiated 
single  sales.  (Goodson-Todman 
handles  sales  for  two  live  shows,  To 
Tell  the  Truth  and  Password.) 

For  purposes  of  this  study,  pro- 
grams scheduled  on  network  tv  in 
October  are  included,  but  cover  only 


those  slotted  in  the  Mon.-Sat.,  7:30- 
11  p.m.,  and  Sunday,  6:30-11  p.m. 
periods  in  which  the  networks  pro- 
gram their  schedules. 

Broadcasting  learned  that  of  the 
701/2  hours  of  prime  time  available 
each  week  on  the  three  networks, 
sales  reps  earn  a  fee,  usually  10% 
of  the  program  cost,  on  52  hours. 
The  remaining  I8V2  hours  consist 
of  programs  owned  wholly  or  partly 
by  the  network  and  a  few  which  are 
sold  directly  without  a  representa- 
tive. Sales  reps  are  active  on  64 
prime  time  shows;  25  programs  are 
network-controlled  or  otherwise  sold 
directly. 

Fewer  on  CBS-TV  ■  CBS-TV 
leads  the  other  two  networks  in  the 
total  number  of  programs  in  which 
a  sales  rep  is  not  involved.  CBS-TV 


has  15  such  shows,  totalling  IIV2 
hours  per  week;  NBC-TV  has  5  pro- 
grams for  a  total  of  4  hours  per 
week  and  ABC-TV,  5  programs  for 
3  hours  weekly. 

A  similar  study  of  programs  made 
by  Broadcasting  in  1957,  which 
dealt  solely  with  the  role  of  talent 
agencies  when  serving  as  sales  agents, 
showed  that  MCA,  William  Morris, 
GAC  and  Ashley-Steiner  sold  40% 
of  nighttime  network  tv  programs 
(Broadcasting,  Oct.  21,  1957).  A 
consideration  that  precludes  making 
a  precise  comparison  today  is  that 
MCA  no  longer  functions  as  a  talent 
agency  but  does  serve  as  a  sales  rep 
for  properties  produced  by  Revue 
and  other  producers.  The  four  or- 
ganizations named  sold  virtually  the 
same  amount  of  program  time  in 


purposes  of  simplification  Broadcast- 
ing is  using  the  term  sales  representa- 
tive to  include  both  classifications). 

The  concentration  of  sales  strength 
in  talent  companies  and  motion  picture 
tv  subsidiaries  has  developed  over  the 
past  several  years.  But  the  pattern  was 
accentuated  by  these  moves  in  1962: 

■  Desilu  Productions,  which  pre- 
viously had  served  as  its  own  network 
sales  representative,  engaged  GAC  as 
its  sales  agent. 

■  United  Artists  Television,  which 
formerly  operated  as  Ziv-United  Artists 
and  earlier  as  Ziv  Television  Programs, 
named  William  Morris  as  its  sales 
agent,  though  for  many  years  it  had 
negotiated  its  own  network  deals. 

■  The  signing  of  such  name  per- 
sonalities as  Danny  Kaye,  Judy  Garland 
and  Phil  Silvers,  all  on  CBS-TV,  and 
Bill  Dana  on  NBC-TV  to  regular  series 
for  1963-64  emphasizes  the  still  grow- 
ing role  of  the  talent  agent,  who  handles 


sales  for  these  projects. 

Interviews  by  Broadcasting  with 
executives  at  networks,  talent  agencies, 
production  companies  and  advertising 
agencies  brought  forth  these  reasons  for 
a  stronger  reliance  on  sales  representa- 
tives: 

■  The  high  costs  of  television  produc- 
tion and  selling  require  a  well-financed 
organization.  The  motion  picture  sub- 
sidaries  have  a  high  degree  of  financial 
stability.  Strong  talent  agents,  by  repre- 
senting a  group  of  producers,  can  keep 
overhead  costs  down  and  arrange  for 
financing,  though  they  do  not  invest 
in  programs  themselves. 

■  Both  groupings  have  acquired  over 
the  years  a  reputation  for  delivering  a 
satisfactory,  if  not  always  successful, 
program  series  on  schedule,  week  in, 
week  out.  The  networks,  in  essence, 
can  depend  on  them. 

■  Both  motion  picture  tv  subsidiaries 
and  talent  agencies  have  access  to  per- 


formers, independent  producers,  writers 
and  directors  of  all  classifications. 
Through  these  contacts  they  are  able 
to  make  this  talent  available.  They  learn 
of  new  ideas  and  often  can  propose 
the  formats  of  series. 

■  Through  long  and  intimate  associa- 
tion with  the  networks,  they  are  more 
apt  to  discern  a  network's  needs;  they 
are  more  likely  to  come  up  with  the 
right  show  at  a  particular  time  to  "plug 
a  hole"  or  add  balance  to  a  schedule 
than  an  independent  producer  with  a 
less  successful  record. 

■  They  have  the  resources — financial 
and  creative — to  bolster  a  sagging 
series  by  hiring  new  writers,  directors 
or  performers,  or  to  bring  in  a  replace- 
ment series  if  necessary. 

*  They  can  maintain  a  high-caliber, 
well-paid  sales  staff  because  they  are 
usually  selling  a  group  of  shows.  A 
producer  with  a  single  entry  may  find 
the  sales  costs  too  high. 
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1957  as  in  1962 — 27%  hours  per 
week  as  against  28  Vi  hours  this  year. 

MCA  Leads  ■  MCA  was  the  leader 
in  program  time  sold  in  1957  with 
13V4  hours  and  is  number  one  again 
this  year  with  IIV2  hours.  William 
Morris  was  second  in  1957  with  8V4 
hours  and  is  in  the  same  ranking  this 
year  with  9V2  hours.  General  Artists 
was  third  five  years  ago  with  3Vi 
hours  of  sold  programs,  as  against  5 
hours  this  year,  while  Ashley-Steiner 
was  fourth  with  two  hours,  as  against 
3  hours  in  1962. 

The  organization  that  has  made 
the  most  headway  since  1957  is 
Screen  Gems  which  sold  four  half- 
hour  programs  for  two  hours  of  time 
in  that  year.  In  1962  SG  sold  nine 
shows  for  a  total  of  six  hours  of 
prime  time. 

A  Listing  ■  The  following  listing 
of  shows  and  their  sales  "reps"  was 
compiled  from  network,  talent  agen- 
cy, advertising  agency  and  produc- 
tion company  sources: 

William  Morris  Agency:  The  Real 
McCoys,  Danny  Thomas  Show,  GE 
True  Theatre,  Andy  Griffith  Show, 
New  Loretta  Young  Show,  Lloyd 
Bridges  Show,  Dick  Van  Dyke  Show 
on  CBS-TV;  McKeever  and  the  Colo- 
nel, Saints  and  Sinners,  Dick  Powell 
Show,  Sing  Along  With  Mitch,  Don't 
Call  Me  Charlie  and  Joey  Bishop 
Show  on  NBC-TV;  The  Rifleman, 
Stoney  Burke,  on  ABC-TV. 

MCA  TV:  It's  A  Man's  World, 
Laramie,  The  Virginian,  Wide  Coun- 
try, Andy  Williams  Show,  on  NBC- 
TV;  Jack  Benny  Show  and  Mr.  Ed 
on  CBS-TV;  Wagon  Train,  Going  My 
Way,  Leave  it  to  Beaver,  My  Three 


Sons,  McHales  Navy,  Alcoa  Pre- 
miere and  Ozzie  &  Harriet  on  ABC- 
TV. 

Screen  Gems:  The  Jetsons  and 
The  Flintstones,  Donna  Reed  Show, 
Naked  City,  and  Our  Man  Higgins 
on  ABC-TV;  Dennis  the  Menace  and 
Route  66  on  CBS-TV;  Empire  and 
Hazel  on  NBC-TV. 

General  Artists  Corp.:  Lucille 
Ball  Show,  Dobie  Gillis,  Fair  Ex- 
change, Jackie  Gleason  Show,  Ameri- 
can Scene  Magazine  on  CBS-TV; 
Perry  Como  Show  on  NBC-TV;  Mr. 
Smith  Goes  to  Washington  and 
Father  Knows  Best  on  ABC-TV. 

Ashley-Steiner:  The  Nurses,  The 
Defenders  and  Candid  Camera  on 
CBS-TV. 

Warner  Bros:  Gallant  Men,  77 
Sunset  Strip,  Hawaiian  Eye,  and  The 
Cheyenne  Show  on  ABC-TV. 

Goodson-Todman:  To  Tell  the 
Truth  and  Password  on  CBS-TV. 

MGM-TV:  Dr.  Kildare,  The  Elev- 
enth Hour  and  Sam  Benedict  on 
NBC-TV. 

Frank  Cooper  Assoc.:  I'm  Dick- 
ens, He's  Fenster  on  ABC-TV. 

Creative  Management  Inc.:  Jack 
Paar  Show  on  NBC-TV. 

United  Artists  Assoc.:  Sunday 
Night  Movie  (United  Artists  feature 
films)  on  ABC-TV. 

20th  Century  Fox  Tv:  Saturday 
Night  at  the  Movies  (Fox  feature 
films)  on  NBC-TV. 

Art  Rush:  Roy  Rogers  Show  on 
ABC-TV. 

Sam  Lutz:  Lawrence  Welk  Show 
on  ABC-TV. 

Rosenberg-Coryell  (now  Artists 
Agency  Corp.) :  Ben  Casey  on  ABC. 


■  The  ascendancy  of  the  "star"  per- 
sonality who  owns  part  or  all  of  his 
series,  (Danny  Thomas,  lackie  Gleason, 
Perry  Como,  Jack  Paar,  Andy  Griffith, 
Joey  Bishop)  has  led  to  a  reliance  on 
talent  agents  as  their  sales  representa- 
tives because  of  their  association  with 
them  in  the  past. 

One  complaint  leveled  at  talent 
agencies  generally  and,  to  a  lesser  ex- 
tent at  the  motion  picture  tv  sub- 
sidiaries, by  some  advertising  agencies 
is  that  "they  don't  do  enough  to  earn 
their  sales  fee."  But  this  sentiment  is 
by  no  means  unanimous. 

Useful  Ride  ■  A  sampling  of  a  group 
of  large  advertising  agencies  finds  an 
overall  belief  that  the  role  of  sales  rep- 
resentatives, by  and  large,  is  a  useful 
one. 

The  consensus  is  that  there  may  be 
individual  series  on  which  services  per- 
formed are  scanty  and  a  10%  fee  might 
not  be  warranted.  But  several  advertis- 


ing agency  men  said  there  are  certain 
projects  which  deserve  a  fee  higher  than 
the  customary  10%. 

(Criticism  usually  is  not  directed  at 
the  tv  subsidiaries  even  though  agency 
executives  acknowledge  that  the  price 
of  their  series  included  a  distribution 
fee.  One  agency  executive  suggested 
that  since  the  fee  is  not  itemized  but 
is  included  in  the  overall  sales  price, 
the  effect  "is  not  so  disquieting.") 

Price  Question  ■  The  general  belief 
among  both  producer  and  network 
executives  is  that  the  sales  representa- 
tive's fee  does  not  raise  the  ultimate 
price  of  a  series  inordinately,  if  at  all. 
A  network  official  explains: 

"Every  show  is  subject  to  negotiation. 
A  series  has  to  be  competitive  with 
other  series  of  its  type,  whether  it  has 
a  sales  agent  or  not.  If  we  feel  that  the 
price  of  a  show  is  out  of  line,  we  ques- 
tion it.  We  negotiate  until  we  reach  a 
figure  that  we  consider  reasonable. 


"A  producer  who  doesn't  have  a 
sales  agent  is  going  to  ask  pretty  much 
the  same  figure  as  a  producer  who  has 
one.  True,  he  has  a  little  more  leverage 
and  he  can  come  down  in  price  if  he 
sees  he  isn't  getting  anywhere  by  in- 
sisting on  a  higher  price.  But  my  feel- 
ing is  that  if  an  agent  does  add  to  a 
price,  it  is  only  a  slight  increase.  And 
the  agent  often  brings  other  values  to 
a  show." 

Sales  representatives  invariably  are 
reticent  to  discuss  the  roles  they  portray 
in  the  creation  and  sale  of  a  television 
program  package.  They  point  out  that 
some  of  their  functions  are  implemented 
"behind-the-scenes,"  such  as  bringing 
independent  producers  together  with 
writers,  or  performers  or  sponsors  with 
a  producer  or  a  writer. 

Values  Cited  ■  Two  talent  agency 
executives  who  were  willing  to  discuss 
the  values  they  believe  an  agent  can 
provide  in  the  creation  and  sale  of  tv 
program  series  were  Herman  Rush, 
senior  vice  president  for  television  at 
GAC,  and  Wally  Jordan,  head  of  the 
television  division  of  William  Morris, 
New  York. 

Mr.  Rush  asserted  that  "sales  is  only 
one  function  of  a  creative  agency," 
and  added: 

"On  occasions  we  have  created  the 
basic  concept  of  a  series.  On  others  we 
have  added  one  element  or  several  ele- 
ments of  a  package,  such  as  a  writer 
or  a  writer  and  director.  We  are  in  close 
touch  with  the  creative  areas  of  tele- 
vision— directors,  writers,  performers — 
and  the  business  areas  including  the 
advertising  agencies,  the  sponsors  and 
the  networks — and  have  acquired  the 
'know-how'  to  come  up  with  the  proper 
series  at  a  given  time.  After  a  show  is 
on,  we  service  it,  booking  talent  and 
taking  care  of  sundry  problems  that 
crop  up." 

Mr.  Jordan  voiced  the  belief  that  the 
reliance  on  talent  agents  by  producers 
has  developed  because  it  costs  "a  lot 
of  money"  to  develop  and  maintain  an 
efficient  sales  force,  and  an  agency  has 
the  facilities  (performers,  writers,  and 
directors)  required  to  construct  a  "sale- 
able" property. 

An  innovation  that  William  Morris 
considers  significant  is  a  two-week  con- 
ference the  agency  holds  in  Beverly 
Hills  after  Labor  Day  each  year,  Mr. 
Jordan  reported.  Top  executives  from 
New  York  and  Beverly  Hills  confer 
with  writers,  performers,  directors  and 
executives  of  production  companies  to 
stimulate  them  toward  creating  series 
prior  to  meetings  with  networks,  spon- 
sors and  agencies. 

Name  Values  ■  Mr.  Jordan  believes 
talent  agencies  have  made  valuable  con- 
tributions to  the  development  of  tv. 
He  pointed  out  that  William  Morris 
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played  a  significant  role  in  bringing  such 
individuals  as  Danny  Thomas,  Sheldon 
Leonard,  Dick  Van  Dyke,  Robert 
Taylor  and  Loretta  Young  into  the 
medium. 

Programs  not  sold  by  a  representative 
are  generally  network  owned,  wholly 
or  in  part,  and  in  a  few  instances  were 


sold  directly  by  a  producer. 

The  general  belief  among  talent  com- 
panies, producers  and  advertising  agen- 
cies is  that  the  trend  toward  the  use 
of  a  sales  representative — either  a  talent 
agency  or  a  motion  picture  company 
tv  subsidiary — will  grow.  The  rationale 
is  that  independent  producers  with  a 


salable  property  will  join  forces  with 
a  tv  subsidiary  or  a  producer  handled 
by  a  sales  agent  in  order  to  obtain 
financial  and  sales  strength. 

The  other  alternative  is  an  increase 
in  production  by  the  networks.  There 
is  no  indication  that  this  will  happen — 
and  the  trend  seems  to  be  against  it. 


 BROADCAST  ADVERTISING 

H-R  REP  FIRMS  EXPAND 

Realignment  calls  for  new  positions  for  owners 
and  elevation  of  several  major  executives 


H-R  Representatives  Inc.  and  H-R 
Television  Inc.,  radio  and  tv  station 
representation  firms  respectively,  last 
week  announced  a  new  expansion 
move. 

As  part  of  the  realignment,  which 
involves  new  titles  for  its  principals  as 
well  as  major  executives,  Edward  P. 
Shurick,  former  executive  vice  presi- 
dent of  Blair-Tv,  has  joined  H-R  Tele- 
vision as  a  vice  president  in  a  senior 
executive  capacity. 

In  addition  to  other  duties,  Mr.  Shur- 
ick will  head  a  new  creative  department 
of  station  relations  and  forward  plan- 
ning to  provide  "deeper  and  more  ex- 
tensive consultation  services  to  stations." 

Frank  M.  Headley,  president  and 
treasurer  of  the  companies,  moves  up 
to  board  chairman,  chief  executive  offi- 
cer and  retains  his  treasurer  post  for 
both  firms.  Dwight  S.  Reed,  executive 
vice  president  for  both  firms,  was  elect- 
ed president  of  H-R  Representatives 
and  executive  vice  president  of  H-R 
Television.  Frank  E.  Pellegrin,  execu- 
tive vice  president  and  secretary  of  both 
companies,  was  elected  president  of 
H-R  Television,  executive  vice  presi- 
dent of  H-R  Representatives,  and  re- 
mains secretary  (also  see  Week's 
Headliners,  page  10). 

Messrs.  Headley,  Reed  and  Pellegrin 
are  founding  partners.  Mr.  Reed  has 
his  headquarters  in  Chicago,  and  the 
other  two  are  in  New  York. 

Promotions  ■  Several  executives  were 


affected  in  the  promotions  announced 
last  week.  James  M.  Alspaugh  was 
elevated  from  vice  president  to  execu- 
tive vice  president  of  H-R  Representa- 
tives. 

Adding  the  title  of  vice  president  at 
H-R  Television:  Grant  Smith,  mid- 
western  sales  manager;  at  H-R  Repre- 
sentatives: Max  M.  Friedman,  eastern 
sales  manager,  and  Bill  McRae,  mid- 
western  sales  manager. 

William  MacCrystall,  who  is  sales 
manager  of  the  Los  Angeles  office  for 
the  rep  firms,  and  Joseph  M.  Friedman, 
sales  manager  at  San  Francisco,  were 
elected  vice  presidents. 

John  (Jack)  White  was  elected  vice 
president  and  national  sales  manager 
of  H-R  Television  on  Dec.  15. 

Branch  offices  now  total  12  with  the 
Dec.  1  opening  of  the  Boston  office. 
Avery  Gibson  continues  as  vice  presi- 
dent of  sales  development,  in  charge 
of  research  and  sales  promotion,  and 
Max  Everett  moves  into  a  newly  created 
post  of  vice  president  and  director  of 
creative  sales. 

Mr.  Headley  noted  that  the  sales  and 
service  staffs  were  being  enlarged  and 
executives  realigned  "in  depth"  so  as  to 
prepare  to  offer  additional  services 
while  competing  on  "new  levels  de- 
manded by  this  vastly  expanded  and 
highly  volatile  business." 

Among  these  demands,  Mr.  Headley 
listed  greater  competition  among  inde- 
pendent reps  as  well  as  new  competi- 


tion from  group  reps.  He  also  men- 
tioned pay  tv,  community  antenna  tv, 
global  tv,  possibility  of  tv  drop-ins 
through  FCC  engineering  standards  re- 
laxation, further  development  of  uhf 
and  a  continued  resurgence  of  radio,  as 
areas  which  could  open  new  horizons 
for  the  broadcast  business. 

Mr.  Headley  indicated  the  H-R  com- 
panies' expansion  came  after  a  six- 
months  study  of  competitive  factors. 

Tobacco  cancer  charges 
called  'unscientific' 

The  Tobacco  Industry  Research  Com- 
mittee, New  York,  last  week  answered 
"repetitive"  charges  that  cigarette  smok- 
ing is  responsible  for  the  reported  in- 
crease in  lung  cancer  incidence.  The 
situation  calls  for  "facts,  not  emotions," 
Timothy  V.  Hartnett,  committee  chair- 
man, said  in  a  year-end  statement. 

Though  the  statement  did  not  iden- 
tify the  sources  of  criticism,  they  pre- 
sumably included  the  controversial  po- 
sition taken  by  NAB  President  Leroy 
Collins,  who  condemned  cigarette  ad- 
vertising based  on  its  appeal  to  the 
young  (Broadcasting,  Nov.  26,  1962). 

Citing  the  many  cancer  research 
projects  underway  throughout  the 
world,  Mr.  Hartnett  said  it  would  be 
"unscientific,  to  say  the  least,"  for  any 
one  of  the  agents  and  factors  under 
study  "to  be  accused  arbitrarily  of  be- 
ing the  causative  factor  in  lung  cancer 
or  some  other  ailment." 

He  noted  that  the  TIRC  exists  to 
support  the  search  for  factual  knowl- 
edge about  smoking  and  human  health. 
He  pointed  out  appropriations  of  $800,- 
000  in  1962,  bringing  to  $6.25  million 
the  total  amount  given. 


The  fact  that  some  30%  of  the  housewives  here  in 
Ohio's  Third  Market  double  as  wage  earners  helps 
to  swell  discretionary  income  to  a  healthy  27%  above 
the  national  mean. 

As  for  this  market,  no  medium — but  none — covers  it 
as  thoroughly  as  WHIO-TV,  AM,  FM.  Ask  George 
P.  Hollingbery. 

Additional  morsel  for  thought: 

Dayton  has  been  Ohio's  fastest  growing  major  metro- 
politan area  during  the  past  20  years.  Source:  U.S. 
Census  of  Population  1960. 
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WHAT  TV  DOES  FOR  NEW  PRODUCTS 

Katz  Agency  shows  use  of  spot  as  launching  pad 


PGW's  'Yardsticks' 

Peters,  Griffin,  Woodward  re- 
leased today  (Jan.  7)  its  new  edi- 
tion of  "Cost  Yardsticks"  that  pro- 
vides quick  spot  tv  estimates. 

The  "Yardsticks"  give  examples 
of  spot  tv  costs  for  85  markets 
covering  91%  of  the  U.S.  tv 
homes  and  showing  the  rates  by 
five  categories.  Costs  are  calcu- 
lated for  such  categories  as  night- 
time half-hours,  20-second  prime- 
time  station  breaks  and  for  typical 
participation  "plans." 

A  table  is  included  showing 
month-by-month  temperatures  in 
major  markets  throughout  the 
country  for  advertisers  with  a  spe- 
cial copy  approach  or  seasonal 
schedule.  PGW  is  distributing  the 
material  to  agencies  and  adver- 
tisers. 


The  Katz  Agency's  major  presenta- 
tion to  advertisers  and  agencies  this 
year  is  intended  to  demonstrate  the 
effectiveness  of  national  spot  television 
in  new  product  introductions.  Called 
"Launching  Your  New  Product,"  the 
slide-and-brochure  presentation  will  get 
national  circulation  among  marketing 
executives  beginning  this  week. 

Noting  that  the  growth  of  many 
companies  depends  on  new  product  in- 
troductions, the  rep  firm  quotes  figures 
from  McGraw-Hill  and  Booz,  Allen  & 
Hamilton  studies  to  show  that  only  one 
out  of  40  new  products  succeeds.  And 
even  when  the  product  has  gone  all  the 
way  through  research,  development, 
testing  and  introduction  to  the  con- 
sumer, the  chances  of  acceptance  are 
50-50. 

The  rep  firm's  presentation  is  an  at- 
tempt not  only  to  improve  the  odds  for 
success  but  to  relate  how  spot  tv  may 
protect  investments  at  the  critical  test- 
marketing  and  commercialization  stages. 

In  Part  One  of  the  analysis,  on 
retail  distribution  machinery,  the  Katz 
Agency  describes  the  efforts  of  retailers 
to  increase  profits  through  faster  mer- 
chandise turnover.  Cited  as  an  example 
is  a  report  entitled  "The  Eagle  Study," 
prepared  by  Super  Market  Merchandis- 
ing Magazine.  A  38-unit  midwest  re- 
gional chain,  Eagle  Food  Centers,  which 
was  the  subject  of  a  39-week  study  in 
1960,  uses  an  IBM  installation  to  check 
and  assess  the  flow  of  merchandise  on 
a  continuing  basis.  According  to  Katz, 
store  executives  say  they  cannot  avoid 
being  partial  to  the  heavily  advertised 
products. 

Market  Disparities  ■  Emphasis  in 
Part  Two  of  the  presentation  is  on 
market-to-market  changes,  and  on  the 
meaningful  speed,  size  and  diversity  of 


The  following  new  products  were  re- 
ported last  week  to  have  entered  spot 
tv  on  at  least  a  test  basis.  Their  activ- 
ity was  detected  by  Broadcast  Advertis- 
ers Reports,  a  national  monitoring  serv- 
ice, in  its  off-the-air  taping  of  local  tele- 
vision advertising  and  is  described  here 
as  part  of  a  continuing  series  of  new- 
product  reports  compiled  for  Broad- 
casting each  week. 

Monitored  during  week  ending  Dec.  28,  1962: 
Product:  Pertussin  Vaporizer. 
Company:  Chesebrough-Pond's  Inc. 
Agency:  Esty,  New  York. 


those  changes.  Katz  notes  that  "na- 
tionally, our  similarities  dominate,  but 
we  assert  many  differences  in  the  mar- 
ket place." 

Part  Three,  "Motivating  Through 
Advertising,"  tells  how  spot  tv  allows 
an  advertiser  to  control  the  balance  be- 
tween reach  and  frequency  which  will 
yield  the  advertising  weight  necessary 
to  any  given  market  situation,  and  per- 
mits the  varying  of  weight  from  mar- 
ket to  market.  Spot  tv  success  stories 
are  reviewed  in  this  section. 

They  are  Busch  Bavarian  Beer, 
Alberto-Culver,  Chock  Full  O'  Nuts 
coffee,  Nu  Soft  fabric  softener,  Maypo 
cereal,  Texize  household  cleaner,  Aller- 
est,  Climalene,  Matey  bubble  bath, 
Contac,  Procter  &  Gamble,  and  Sego 
liquid  weight-control  preparation. 

Hand-in-Hand  With  Tv  ■  The  Busch 
Bavarian  story  notes  that  after  using 
spot  tv  the  company  reshaped  its  dis- 
tribution machinery  to  coincide  with 
tv  station  coverage  areas.  Spot  tv  be- 
came its  primary  medium.  Anheuser- 
Busch  subsequently  adopted  a  similar 
distribution  policy  for  its  other  prod- 
ucts. Other  companies  followed  suit 
(General  Foods,  Schaefer  beer,  Rob- 
ert Hall,  Bardahl,  Maypo,  Maryland 
Club  coffee  and  Purina).  Katz  calls 
this  development  in  distribution  "the 
begininning  of  a  major  marketing  in- 
novation." 

The  presentation  concludes  with  an 
appraisal  of  P  &  G's  spot  tv  stratagy. 
The  country's  biggest  advertiser,  which 
allocates  more  money  for  spot  tv  than 
any  other  medium,  spends  70%  of  its 
household  volume  on  new  products.  In 
sum,  Katz  reports,  P  &  G's  choice  of 
spot  tv  is  not  based  on  big  budgets,  but 
because  the  medium  matches  its  basic 


Schedule  &  Markets:  Daytime  minutes  in  West 
North  Central  States. 

Product:  Matey  Bubble  Bath  Toy  Pack. 

Company:  J.  Nelson  Prewitt  Inc. 

Agency:  John  W.  Shaw,  Chicago. 

Schedule  &  Markets:  Daytime  minutes  in  West 
North  Central  States. 

Product:  Hellmann's  Double  Gold  Safflower 
Margarine. 

Company:  Corn  Products  Co.  (Best  Foods  Div.) 
Agency:  Lennen  &  Newell,  New  York. 
Schedule  &  Markets:  Daytime  and  nighttime 
minutes  &  20's  in  East  North  Central  States. 

Product:  Mrs.  Filberts  whipped  margarine. 
Company:  J.  H.  Filbert. 
Agency:  Young  &  Rubicam,  New  York. 
Schedule  &  Markets:  Daytime  minutes  in 
Southeast. 


advertising  yardstick — cost  per  sale. 

"Launching  Your  New  Product"  was 
written  by  Joseph  Kenas  under  the  di- 
rection of  Halsey  V.  Barrett,  director  of 
spot  tv  sales  development  at  the  Katz 
Agency,  New  York. 

K&E  to  move  West  Coast 
office  to  San  Francisco 

Kenyon  &  Eckhardt  Inc.  will  move 
its  West  Coast  headquarters  from  Los 
however. 

April  1 ,  it  was  announced  last  week. 
The  agency  will  maintain  a  television- 
radio  service  office  in  Los  Angeles, 
Angeles  to  San  Francisco,  effective 
K&E  will  transfer  key  personnel 
interested  in  such  a  move  from  Los 
Angeles  to  San  Francisco  or  one  of  the 
agency's  other  offices.  K&E  has  re- 
signed the  accounts  which  have  been 
handled  exclusively  in  Los  Angeles,  ef- 
fective March  31. 

Rep  appointments... 

■  KTEN  (TV)  Ada,  Okla.,  and  KTTS- 
TV  Springfield,  Mo.:  Select  Station 
Representatives  Inc.,  New  York,  as  ex- 
clusive national  representative  for  both 
stations. 

■  KGNC  -  AM  -  TV  Amarillo,  and 
KFYO  Lubbock,  both  Texas:  Venard, 
Torbet  &  McConnell  Inc.,  New  York, 
as  national  representative. 

■  WJAR  Providence,  R.  I.,  WFGM 
Fitchburg,  Mass. :  Eckels  &  Co.  in  New 
England  area. 

■  WJDY  Salisbury,  Md.:  Paul  S. 
O'Brien  Co.,  1713  Spruce  St.,  Phila- 
delphia, for  that  area. 


New  products  testing  television 
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On  Madison  Avenue  . . .  Michigan  Boulevard 
. . .  Peachtree  Street . . .  Wilshire  Boulevard . . . 
wherever  time-buyers  gather,  from  coast 
to  coast — the  word's  around  that  soaring 
WSAI  is  #1*  in  CINCINNATI. 


robert  e.  eastman  &  co.,  inc. 

He'll  prove  it  to  you  with  the 
/-i  latest  Pulse  and  Hooper  Figures! 

/JUPITER  BROADCASTING  RICHARD  E.  NASON- PRESIDENT,     LEE  C.  HANSON-GENERAL  SALES  MANAGER. 
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Colgate  products  introduced  via  tv  get  big  sales 


A  leading  tv  advertiser,  Colgate- 
Palmolive,  New  York,  received  al- 
most 25%  of  its  total  sales  in  1962 
from  products  that  didn't  exist  in 
the  previous  year,  according  to 
Robert  W.  Young  Jr.,  vice  president 
and  general  manager  of  the  house- 
hold products  division. 

The  products,  introduced  on  spot 
and  network  tv,  include  Action,  a 


dry  bleach;  Baggies,  plastic  bags  for 
sandwiches;  Dynamo,  liquid  deter- 
gent; Ajax  liquid  cleaner,  and  Soaky, 
children's  bath  soap. 

Television  gross  billings  during  the 
first  nine  months  of  1962  were  re- 
ported for  the  products  as  follows: 
Soaky  $1,509,386;  Ajax  $2,461,743; 
Dynamo  $2,489,600;  Baggies  $516,- 
330,  and  Action  $70,930. 


Potts-Woodbury  merges 
with  Joseph  Callo  Inc. 

Potts-Woodbury  Advertising  Agency, 
Kansas  City,  and  Joseph  F.  Callo  Inc., 
New  York,  were  merged  Jan.  1,  retain- 
ing the  Potts-Woodbury  name.  The 
Kansas  City  agency,  which  has  regional 
offices  in  New  York  and  Denver,  added 
over  $1  million  in  billing.  Already 
Kansas  City's  largest  agency,  Potts- 
Woodbury  ranks  103d  among  all  U.  S. 
agencies. 

The  Potts-Woodbury  New  York  op- 
eration in  Rockefeller  Center,  1270  Ave- 
nue of  the  Americas,  will  provide  the 
present  departmentalized  services  of  the 
Kansas  City  staff  for  Callo  clients,  ac- 
cording to  Charles  E.  Jones,  president 
of  the  Kansas  City  firm.  Joseph  F.  Callo 
Sr.,  board  chairman,  and  Joseph  F. 
Callo  Jr.,  president,  joined  Potts-Wood- 
bury as  senior  vice  presidents.  Other 
Callo  account  executives  moving  to 
Potts-Woodbury  include  Louis  F. 
Tufarolo  and  Henry  F.  Fontana  Jr.  Mr. 
Jones  said  the  merger  is  the  first  step 
in  a  long-range  expansion  program  in 
New  York. 

Also  in  advertising... 

H-C&H  moves  ■  Honig-Cooper  &  Har- 
rington on  March  1  will  move  its  Los 
Angeles  office  to  3600  Wilshire  Blvd. 

Ready  to  sell  ■  Peters,  Griffin,  Wood- 
ward Inc.'s  "Radio  Colonels"  began 
1963  with  a  special  three-day  meeting, 
Jan.  2-4,  in  New  York.  The  spot  radio 
division  salesmen  in  attendance  were 
from  Chicago,  Dallas,  Atlanta,  Los  An- 
geles, San  Francisco  and  New  York. 
In  preparation  for  the  new  year,  they 
reviewed  PGW's  methods  and  practices 
for  spot  radio  sales. 

Bureau  moves  ■  Bureau  of  Facts  & 
Figures,  New  York  marketing,  research 
and  media  plans  firm,  is  moving  to 
Yorktown  Heights,  N.  Y.,  according  to 
T.  Norman  Tveter,  managing  director. 
New  mailing  address  is  P.  O.  Box  475, 
Yorktown  Heights.  Phone  number  is 
Yorktown  Heights  2-4003. 

Name  change  ■  The  R.  G.  Lund  Co., 
Portland,  Ore.,  marketing  and  sales  con- 


sultant firm,  has  changed  its  name  to 
Lund,  McCutcheon,  McBride  Inc. 
Address  remains  unchanged:  306  Term- 
inal Sales  Bldg.,  1220  S.W.  Morrison 
St.,  zone  5.  Phone:  Capitol  6-7379. 

Exhibit  deadline  ■  Entries  for  the  sixth 
annual  Exhibition  of  Southwestern  Ad- 


ln  name  only 


Anderson,  Arthur  &  Morgan 
Advertising  is  the  new  name  of 
an  advertising  agency  which  has 
been  functioning  as  Walker  Saus- 
sy  Adv.  Co.  of  Los  Angeles.  The 
clients  remain  the  same,  as  does 
the  service  agreement  with  Walk- 
er Saussy  Adv.  of  New  Orleans. 
Principals  of  the  agency  are 
Robert  F.  Anderson  (r),  presi- 
dent; Harold  (Red)  Arthur  (c), 
vice  president;  Raymond  R.  Mor- 
gan (1),  vice  president.  Mr.  Ar- 
thur had  been  with  Walker 
Saussy  of  Los  Angeles  since 
December  1960,  Mr.  Morgan 
since  October  1961.  AA&M  is 
located  at  1717  N.  Highland  Ave., 
Los  Angeles  28.  Telephone: 
Hollywood  3-5161. 


vertising  Art,  will  be  accepted  until 
Feb.  20.  Sponsored  by  the  Dallas-Fort 
Worth  Art  Directors  Club,  the  exhibit 
includes  a  television  category.  Awards 
will  be  presented  April  13  at  dinner  in 
the  Sheraton-Dallas  Hotel,  Dallas. 
Entry  forms  are  available  from  Wyatt 
Whaley,  Jaggers-Chiles-Stovall,  522 
Browder  St.,  Dallas. 

Burnett  sees  decline 
in  criticism  of  ads 

Even  though  there  will  continue  to 
be  critics  of  advertising  inside  and  out- 
side of  government  as  there  have  been 
for  the  last  50  years,  Leo  Burnett,  board 
chairman  of  Leo  Burnett  Co.,  Chicago, 
and  chairman  of  the  Advertising  Coun- 
cil, said  last  week  that  he  believes  the 
situation  will  improve. 

"I  optimistically  detect,"  Mr.  Burnett 
said,  "that  there  is  a  growing  respect 
for  the  function  of  advertising  as  an 
indispensable  part  of  our  economic  sys- 
tem." 

He  also  saw  "a  growing  trend  among 
advertising  practitioners  toward  higher 
standards  of  good  taste  and  a  sharper 
sense  of  the  fitness  of  things." 

Mr.  Burnett  also  observed  that  "we 
are  emerging  from  an  era  of  smart- 
aleck  advertising.  I  see  signs  of  a 
healthful  return  to  what  you  might  call 
'plain  vanilla'  in  which  the  product  it- 
self and  its  benefits  take  the  center  of 
the  stage  and  the  inherent  drama  of  the 
product  is  projected  with  .  .  .  greater 
believability." 

The  advertising  veteran  took  note 
too  of  the  cost-profit  squeeze  which  con- 
tinues to  be  the  "greatest  dilemma" 
of  American  business.  Mr.  Burnett  said 
he  believes  that  more  and  more  manu- 
facturers "are  realistically,  if  reluctant- 
ly in  some  areas,  coming  around  to 
the  point  of  view  that  advertising  skill- 
fully used  is  one  of  the  best  ways  out 
of  this  dilemma  and  the  best  way  to  re- 
duce overall  marketing  costs." 

Mr.  Burnett  paid  tribute  to  the  Ad- 
vertising Council  as  the  "largest  com- 
munications force  for  good  works  in 
America."  The  council  received  $225 
million  worth  of  free  time  and  space  in 
1962,  he  said. 

Catholic  Apostolate 
to  examine  ad  ethics 

The  ethical  responsibility  of  the 
American  advertising  industry  will  be 
examined  at  the  first  conference  of  the 
Catholic  Apostolate  of  Radio,  Tv  and 
Advertising  in  New  York  Jan.  12. 

Theme  of  the  conference,  at  the  Ho- 
tel Commodore,  is  "Can  Advertising 
Permit  Regulation  to  Replace  Rights, 
Reason  and  Responsibility?"  Sen.  Eu- 
gene J.  McCarthy  (D-Minn.)  is  key- 
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qualitative  radio  research 
has  just  been  brought 

within  reach  of 
every  budget 

,      Until  now  ...  all  Pulse  local  qualitative 
research  in  radio  was  conducted  on  assignment 
by  individual  companies  .  .  .  who  shared 
the  cost  with  no  one. 
But  now  Pulse  takes  qualitative  research  out  of  the 
realm  of  luxury  .  .  .  and  into  syndication. 

NOW^ETfiNG  UNDERWAY— IN  100  TOP  MARKETS 


FACTORS:  by  station. . .  by  time  period 

1.  Age 

2.  Sex 

3.  Occupation 

4.  Size  of  family 


Write,  wire  or  phone  George  Sternberg,  Director  of  Sales 

T> 

THE    jULSE,  INC. 

730  Fifth  Avenue,  New  York,  N.  Y.,  Phone:  JUdson  6-3316 
If  you  want  to  know  not  just  how  many,  but  how  good . . .  Pulse  qualifies 
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note  speaker.  Arthur  Hull  Hayes,  pres- 
ident of  CBS  Radio,  is  conference 
chairman. 

Participants  in  the  panel  and  ques- 
tion-and-answer  sessions  will  include 
FCC  Commissioner  Robert  E.  Lee; 
James  Schule,  vice  president,  BBDO; 
James  Stabile,  vice  president,  NBC; 
Clay  Buckhout,  vice  president,  Time 
Inc.;  Peter  Allport,  president,  Assn.  of 
National  Advertisers,  and  Henry 
Schachte,  management  committeeman, 
Unilever  Ltd.  Frank  Blair,  NBC  news- 
man, will  be  moderator  of  both  morn- 
ing and  afternoon  sessions. 

GMB  forms  division 
for  agricultural  ads 

Geyer,  Morey,  Ballard  Inc.  announced 
today  (Jan.  7)  the  formation  of  a  spe- 
cial division  to  handle  advertising  and 
marketing  services  for  the  agency's  cli- 
ents in  the  agricultural  field. 

The  new  unit,  which  will  have  its 
headquarters  in  the  agency's  Chicago 
office  and  will  function  in  association 
with  all  of  the  agency's  offices,  will  be 
under  the  direction  of  two  agency  vice 
presidents.  They  are  Paul  W.  Limerick, 
director,  and  Lloyd  E.  Ver  Steegh,  man- 
ager. 

The  agricultural  division,  which  was 
patterned  after  the  agency's  new  food 
and  grocery  division,  offers  the  client 
both  the  exclusive  attention  of  his  ac- 
count group  and  the  services  of  a  divi- 
sion specializing  in  the  client's  markets. 
GMB  clients  in  this  field  are  Allied 
Mills,  American  Zinc  Institute,  Badger 


Lloyd  E.  Ver  Steegh  (I),  will  be  man- 
ager and  Paul  W.  Limerick  will  be 
overall  director  of  Geyer,  Morey,  Bal- 
lard's new  agricultural  division. 


Northland,  Calumet  Steel  Div.  of  Borg 
Warner,  J.  I.  Case,  William  Cooper  & 
Nephews  and  DeKalb  Agricultural  Assn. 

Nielsen  homes  data  revised 

New  figures  on  total  radio  homes  in 
two  U.  S.  counties  were  reported  by 
the  A.  C.  Nielsen  Co.  last  week  in  an 
updating  of  its  county-by-county  report 
on  radio  and  tv  ownership  (Broad- 
casting, Dec.  17,  1962). 

Randall  County,  Tex.,  should  be 
shown  with  10,570  radio  homes  out  of 
10,800  total  homes,  and  Herkimer 
County,  N.  Y.,  with  20,000  radio  homes 
out  of  20,600  total  homes.  In  Nielsen's 
earlier  report,  compiled  as  of  September 
1962,  both  Randall  [Open  Mike,  Dec. 
31,  1962]  and  Herkimer  were  given 
lower  figures  on  radio  ownership. 


Agency  appointments . . . 

■  Mead  Johnson  &  Co.,  Evansville, 
Ind.,  has  appointed  Sudler  &  Hennessey, 
New  York,  for  its  infant  formula  prod- 
ucts. 

■  Central  Airlines,  Fort  Worth-based 
carrier  serving  six-state  area  in  South- 
west, names  D'Arcy  Adv.,  St.  Louis, 
as  agency  effective  Jan.  1.  Central  is 
tv-radio  advertiser. 

■  Argus  Inc.,  Chicago,  names  Edward 
H.  Weiss  &  Co.,  that  city,  for  its  Argus 
photo  equipment  line  and  Schram  Adv., 
Chicago,  for  its  Mansfield  Holiday  divi- 
sion, both  effective  immediately.  Ac- 
counts switch  from  John  W.  Shaw  Adv. 

■  Pepsi  Cola  Bottling  Co.  of  Puerto 
Rico  Inc.,  San  Juan,  has  appointed 
Lennen  &  Newell  Inc.,  that  city,  as  its 
advertising  agency.  Other  recent  ap- 
pointments for  L&N's  San  Juan  office 
include  Corn  Products  Co.,  McCormick 
&  Co.,  Hoover  Americana  Latina  Inc., 
and  Chevy  Chase  Foods. 

Roman-Levinstein  agency 

George  Roman,  president  of  Roman 
Adv.  Agency  Inc.,  and  Morton  Levin- 
stein, partner  in  A.W.L.  Adv.  Agency 
Inc.  for  the  past  15  years,  have  joined 
to  form  a  new  company — R.  &  L.  Ad- 
vertising Agency  Inc. 

The  new  agency  is  taking  over  and 
enlarging  the  quarters  of  the  Roman 
firm  at  810  N.  Calvert  St.,  Baltimore, 
and  plans  to  service  accounts  in  local, 
regional  and  national  markets. 


 THE  MEDIA  

Most  favor  NAB's  conference  series 

SURVEY  FINDS  88%  OF  RESPONDENTS  WANT  TO  KEEP  FALL  MEETINGS 


The  general  pattern  of  NAB's  annual 
series  of  fall  conferences  is  favored  by 
a  substantial  majority  of  the  member- 
ship, according  to  a  station  poll  con- 
ducted by  the  association. 

William  Carlisle,  NAB  station  serv- 
ices president,  who  conducted  the  sur- 
vey, said  788  (87.9%)  of  908  respond- 
ing stations  favored  continuation  of  the 
eight-meeting  series  and  31  (3.5%) 
suggested  they  be  discontinued;  77 
(8.6%)  did  not  answer  the  question. 

The  poll  showed  that  325  (81.5%) 
consider  the  conferences  "average"  or 
"good,"  42  (10.5%)  "superior"  and  32 
(8%)  "poor."  Barely  half  —  455 
(50.8%)  of  respondents  —  favor  the 
IVi-day  program  used  in  1962,  where- 
as 239  (26.7%)  liked  one-day  meet- 
ings, 122  (13.6%)  two-day  agendas  and 
8  (0.9%)  longer  than  two  days. 

General  approval — 697   (77.8%) — 


was  given  the  scheduling  of  eight  sep- 
arate meetings,  conducted  as  regional 
gatherings  for  NAB  members;  28  (3.1%) 
considered  eight  meetings  too  few  and 
50  (5.6%)  too  many;  121  (13.5%) 
didn't  answer  this  question. 

A  preference  for  fall  conferences  in 
large,  easily  accessible  cities  with  ma- 
jor airline  schedules  was  shown  by  the 
poll,  689  (76.9%  )  preferring  this  form- 
ula; 85  (9.5% )  preferred  smaller  re- 
sort hotels  and  48  (5.4% )  motels  out- 
side downtown  areas  of  major  accessible 
cities. 

Allocation  of  subjects  on  a  share- 
time  basis  at  the  meetings  indicated 
these  membership  preferences:  staff  re- 
ports on  Washington  activities,  19.6%; 
broadcaster  panels  on  business  prob- 
lems, 29.3%;  management  problem 
discussions  by  staff  members,  25.5%; 
direct  reports  by  out-of-town  broad- 


casters, 23%;  others  2.6%. 

Mr.  Carlisle  said  all  member  com- 
ments have  been  sent  to  the  board 
along  with  survey  results.  The  board 
will  decide  on  the  schedule  of  1963 
conferences  at  its  Jan.  14-18  meeting  in 
Phoenix,  Ariz. 

NAB  institute  to  hear  Ruder 

William  Ruder,  president  of  Ruder 
&  Finn,  a  public  relations  firm  in  New 
York,  will  be  a  featured  speaker  at 
NAB's  first  Public  Service  Institute,  to 
be  held  Feb.  7-8  in  Washington  (Broad- 
casting, Dec.  31).  He  is  a  former 
assistant  secretary  of  commerce.  His 
firm  is  described  as  the  largest  in  the 
public  relations  field.  NAB  President 
LeRoy  Collins  will  address  the  Feb.  8 
luncheon.  Mr.  Ruder  will  speak  at  the 
Feb.  7  banquet. 
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Why  WRGB  bought  Seven  Arts' 
"Films  of  the  50's"  Volumes  1, 3, 4  and  5 


"We  call  our  late  evening  weekend  movie,  "The  Critic's  Choice".  This  title  implies 


We  know  that  with  the  acquisition  of  Seven  Arts'  "Films  of  the  Fifties"  WRGB  will 
be  presenting  the  very  best  to  the  viewers  of  the  Albany-Schenectady-Troy  markets. 
As  the  nation's  pioneer  TV  station  and  the  number  one  station  in  its  market, 
WRGB  must  constantly  SEARCH  FOR  PROGRAMMING  MATERIAL  THAT  WILL  MAINTAIN 
ITS  DOMINANT  POSITION,  The  Seven  Arts'  "Films  of  the  Fifties",  we  are  confident, 
represents  the  top  flight  entertainment  that  will  keep  us  in  first  place". 


SEVEN  ARTS 

dp 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwood,  III.  ORchard  4-5105 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 

TORONTO,  ONTARIO:  11  Adelaide  St.  West    EMpire  4-7193 


for  list  of  TV  stations  programming  Seven  Arts'  "Films  of  the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 
individual  feature  prices  upon  request. 

Merl  L  Galusha,  Manager-Operations  for  the  Genera!  Electric  Broadcasting  Stations,  W6Y-WRGB-WGFM 


MUSICAL  CHAIRS  WITH  AFFILIATES 

Radio  networks  during  1962  add  76  outlets;  ABC,  Mutual 
gain  about  9%  while  CBS,  NBC  have  fewer  affiliate  changes 


Another  ABC  affiliate,  KWJJ  Portland, 
Ore.,  got  an  increase  to  50  kw  power 
(from  10  kw). 

CBS  Radio's  prize  addition  was  the 
return  of  50-kw  WJR  Detroit,  which 
left  a  few  years  ago  in  disagreement 
with  the  network's  then-new  Program 
Consolidation  Plan  but  signed  a  new 
contract  during  the  latter  part  of  1962, 
effective  the  first  of  this  year.  Another 
major  CBS  addition  was  WCPO  Cin- 
cinnati, after  the  network  and  WKRC 
Cincinnati  split  up  over  WKRC's  re- 
fusal to  clear  certain  CBS  Radio  pro- 
gramming. 

Mutual's  highlights  included  the 
signing  of  50-kw  WHN  New  York  in 
place  of  50-kw  WINS  New  York;  the 
addition  of  50-kw  WINQ  Tampa  and 
fulltime  operations  in  WBOS  Brookline- 
Boston  and  in  WMNI  Columbus,  Ohio; 
signing  of  WBRC  Birmingham,  Ala., 
WNOH  Raleigh,  N.  C,  and  KCUL 
Fort  Worth,  Tex. 

NBC's  additions  included  50-kw 
WGAR  Cleveland,  plus  WOKE  Charles- 
ton, S.  C,  among  others. 

By  network,  the  affiliation  additions 
and  terminations  were  as  follows: 

ABC  RADIO 

New  affiliations  (71):  WSON  Henderson,  Ky.; 
WTRO  Dyersberg,  Tenn.;  KIT  Yakima,  Wash.; 
WSGA  Savannah,  Ga.;  KBTR  Denver;  KRSI  Minne- 
apolis; KARM  Fresno,  Calif. 

WSIP  Paintsville,  Ky.;  WMOD  Berlin,  N.  H.; 
WRAL  Raleigh,  N.  C.j  KNGL  Paradise,  Calif.; 
WBBX  Portsmouth,  N.  H.;  WAYX  Waycross,  Ga.; 
WBBR  East  St.  Louis,  III. 


WDSM  Duluth,  Minn.;  WJBS  Deland,  Fla.j 
KORK  Las  Vegas,  Nev.;  WDSK  Cleveland,  Miss.; 
WAGN  Menominee,  Mich.;  WWVA  Wheeling,  W. 
Va.;  WTGA  Thomaston,  Ga. 

WIYN  Rome,  Ga.;  WMOG  Brunswick,  Ga.; 
WISK  Americus,  Ga.;  WTIP  Charleston,  W.  Va.; 
KDOL  Mojave,  Calif.;  KHEY  El  Paso,  Tex.;  KASE 
Austin,  Tex. 

WMAP  Monroe,  N.  C.j  CKFH  Toronto;  KWKH 
Shreveport,  La.;  KAKE  Wichita,  Kan.;  WHAM 
Rochester,  N.  Y.;  WTCR  Ashland,  Ky.j  KWAD 
Wadena,  Minn. 

KLOA  Ridgecrest,  Calif.;  WIEL  Elizabethtown, 
Ky.;  WDOL  Athens,  Ga.;  WRCO  Richland  Center, 
Wis.;  KRAK  Sacramento,  Calif.;  KCTA  Corpus 
Christi,  Tex.;  WHUT  Anderson,  Ind. 

WAMW  Washington,  lnd.;  WAXX  Chippewa 
Falls,  Wis.;  WGEE  Indianapolis;  KWRE  Warren- 
ton,  Mo.;  WZKY  Albemarle,  N.  C.j  WORL  Boston; 
KWEL  Midland,  Tex. 

KBEK  Elk  City,  Okla.j  WCJU  Columbia,  Miss.; 
KPBM  Carlsbad,  N.  M.  (supplemental);  KCLV 
Clovis,  N.  M.  (supplemental);  KYVA  Gallup,  N.  M. 
(supplemental);  KHOB  Hobbs,  N.  M.  (supplemen- 
tal); KGRT  Las  Cruces,  N.  M.  (supplemental). 

KBIM  Roswell,  N.  M.  (supplemental);  KSIL 
Silver  City,  N.  M.;  WNBH  New  Bedford,  Mass.; 
WAUB  Auburn,  N.  Y.;  WAMD  Aberdeen,  Md.j 
KBON  Omaha,  Neb.;  WDUN  Gainesville,  Ga. 

WTVN  Columbus,  Ohio;  KDEF  Albuquerque; 
KORA  Bryan,  Tex.;  KAPE  San  Antonio;  WOWI 
New  Albany,  lnd.;  WHAR  Clarksburg,  W.  Va.j 
WMRC  Milford,  Mass. 

WRUL  New  York  (international  shortwave  sta- 
tion). 

Terminations  (36):  WTRX  Flint,  Mich.;  KHOW 
Denver;  KREW  Sunnyside,  Wash.;  WTCN  Minne- 
apolis; KWG  Stockton,  Calif.;  WKOS  Ocala,  Fla.j 
WKWK  Wheeling,  W.  Va. 

WAIM  Anderson,  S.  C.j  WGIG  Brunswick,  Ga.; 
KINT  El  Paso,  Tex.;  KBIF  Fresno,  Calif.;  KDXE 
North  Little  Rock,  Ark.;  KVET  Austin,  Tex.; 
CJBC  Toronto,  Canada. 

KALB  Alexandria,  La.;  KFRD  Longview,  Tex.; 
KRBA  Lufkin,  Tex.;  KMLB  Monroe,  La.;  KEEE 


Network  radio  affiliations  moved  for- 
ward in  1962,  with  the  number  of  net- 
work outlets  increasing  by  76,  or  6.2%. 

ABC  Radio  and  Mutual  contributed 
most  to — and  were  chief  beneficiaries 
of — the  missionary  work.  ABC  ex- 
tended the  length  of  its  lineup  by  9% 
through  a  net  gain  of  35  stations,  while 
Mutual  added  9.3%  with  a  net  increase 
of  40  stations. 

CBS  Radio  had  a  net  gain  of  one 
affiliate  and  NBC  Radio  broke  even. 
The  numerical  contrast  between  their 
additions  and  those  of  ABC  and  Mutual 
reflects  contrasting  philosophies  toward 
lineup  size:  CBS  and  NBC  take  a  more 
conservative  approach  while  their  rivals 
prefer  to  lattice  the  country  through 
far  more  outlets. 

Thus  Mutual  increased  its  lineup 
from  431  stations  to  471  and  ABC 
boosted  its  total  from  393  to  428,  while 
CBS  went  from  206  to  207  and  NBC 
stood  pat  at  190.  The  four-network 
total:  1,296  now  as  against  1,220  a  year 
ago. 

In  gaining  76  the  networks  signed 
178  affiliates  and  gave  up — voluntarily 
or  otherwise — 102.  ABC  added  71  and 
gave  up  36;  CBS  16  and  15;  Mutual 
86  and  46,  and  NBC  five  and  five. 

ABC's  additions  included  four  full- 
time  50-kw  stations — WWVA  Wheel- 
ing, W.  Va.;  KWKH  Shreveport,  La.; 
WHAM  Rochester,  N.  Y.,  and  KRAK 
Sacramento,  Calif. — and  one  daytime 
50-kw  operation,  KCTA  Corpus  Christi. 


N.Y.  NEWSPAPER  STORY 

Interim  Columbia  U.  report 
lists  effects  of  the  strike 

An  interim  report  on  the  effects  of 
the  nearly  four-week-old  New  York  City 
newspaper  strike  has  been  completed 
by  80  reporters  at  the  Graduate  School 
of  Journalism,  Columbia  U.,  New  York. 

Among  the  findings,  based  on  the  first 
12  days  of  the  newspaper  blackout: 

■  Magazines  offering  news  summaries 
and  those  with  tv  and  radio  listings 
showed  the  greatest  increase  in  sales 
volume. 

■  One  of  the  first  activities  hit  by 
the  strike  was  the  legitimate  theatre, 
which  followed  a  publicity  pattern  set 
up  during  the  19-day  newspaper  strike 
in  1958. 

■  Concert  managers,  movie  producers 


and  art  theatres  increased  their  ad- 
vertising in  other  media. 

The  reporters  found  that  Tv  Guide,  a 
weekly  magazine  with  tv  listings,  was 
probably  the  largest  single  magazine 
beneficiary  of  the  strike.  The  publica- 
tion planned  for  a  temporary  circula- 
tion rise  of  about  250,000.  Beginning 
with  the  Dec.  15  issue,  a  magazine 
spokesman  said  1,750,000  copies  were 
printed  instead  of  the  usual  1.5  million. 

The  League  of  New  York  Theatres, 
an  association  of  Broadway  producers 
bought  spot  advertising  time  on  all 
major  radio  stations  to  publicize  the 
theatre.  A  total  of  183  spot  ads  were 
broadcast  each  of  the  first  two  weeks 
of  the  strike. 

Several  concert  managers  planned  to 
meet  the  strike  by  increasing  their  ad- 
vertising in  other  media.  Ann  O'Don- 
nell,  of  Columbia  Artists  Management, 
said  her  bureau  planned  more  radio 


announcements,  and  bus  advertising. 

Nothing  Freudian  ■  Universal  Pic- 
tures' "Freud,"  publicized  via  an  all- 
out  campaign  on  radio  and  tv,  used 
35  mobile  units  dispatched  throughout 
the  city  bearing  posters  for  the  movie, 
heavy  publicity  placed  in  suburban 
newspapers  and  a  direct-mail  campaign. 

A  spokesman  for  Rugoff  &  Becker, 
operator  of  10  "art"  threatres  in  New 
York,  said  the  strike  was  almost  certain 
to  affect  attendance  adversely,  though 
more  radio-tv  spots  are  planned. 

The  report  included  a  statement  by 
Michael  J.  Donovan,  a  vice  president 
of  BBDO,  who  said  advertising  for 
"clothing,  banks,  utilities  and  food 
products  has  been  hard  hit  for  outlets." 
He  said  radio  and  tv  didn't  replace 
newspapers  for  many  kinds  of  advertise- 
ments. "We  cannot  arbitrarily  switch 
from  print  to  another  media."  He  added 
that  it  takes  time  to  produce  a  tv  com- 
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Nacogdoches,  Tex.;  KRMD  Shreveport,  La.;  KCMC 
Texarkana,  Tex. 

KTBB  Tyler,  Tex.;  KLYK  Spokane,  Wash.; 
KFDI  Wichita,  Kan.;  KAGT  Anacortes,  Wash.;  WTAO 
Boston;  KCRS  Midland,  Tex.;  KNOW  Austin,  Tex. 

WFFF  Columbia,  Miss.;  WFBM  Indianapolis; 
KSWI  Council  Bluffs,  Iowa;  WEW  St.  Louis; 
WMNI  Columbus,  Ohio;  KARA  Albuquerque,  N.  M.; 
KMAC  San  Antonio,  Tex.;  WLAQ  Rome,  Ga. 

CBS  RADIO 

New  affiliations  (16):  WNAD  Norman,  Okla.; 
KLUC  Las  Vegas,  Nev.;  WVNA  Tuscumbia,  Ala.; 
WAFC  Staunton,  Va.;  KMAC  San  Antonio,  Tex.; 
KEYJ  Jamestown,  N.  D.;  KOVC  Valley  City,  N.  D. 

WGGG  Gainesville,  Fla.;  WHAI  Greenfield, 
Mass.;  WOMP  Wheeling,  W.  Va.;  WJR  Detroit; 
WKXL  Concord,  N.  H.;  KALB  Alexandria,  La.; 
WCPO  Cincinnati,  Ohio. 
WKWF  Key  West,  Fla.;  KREW  Sunnyside,  Wash. 
Terminations  (15):  WKHM  Jackson,  Mich.; 
WKMF  Flint,  Mich.;  KAAB  Hot  Springs,  Ark.; 
KLAS  Las  Vegas,  Nev.;  KFBB  Great  Falls,  Mont.; 
WGAR  Cleveland;  KBAT  San  Antonio. 

KOOK  Billings,  Mont.;  WATV  Birmingham,  Ala.; 
KTWO  Casper,  Wyo.;  WRGA  Rome,  Ga.;  WWVA 
Wheeling,  W.  Va.;  WGAN  Portland,  Me.;  KTHS 
Little  Rock,  Ark.;  WKRC  Cincinnati. 

MUTUAL 

New  affiliations  (86):  KHJ  Los  Angeles;  WTMA 
Charleston,  S.  C;  KAPT  Salem,  Ore.;  WBLY 
Springfield,  Ohio;  KBYG  Big  Spring,  Tex.;  KYNT 
Yankton,  S.  D.;  WKBC  North  Wilkesboro,  N.  C. 

WDLC  Port  Jervis,  N.  Y.;  WDAL  Meridian, 
Miss.;  KENT  Prescott,  Ariz.;  KNOX  Grand  Forks, 
N.  D.;  WINQ  Tampa,  Fla.;  KRIB  Mason  City, 
Iowa;  WDIX  Orangeburg,  S.  C. 

KLME  Laramie,  Wyo.;  KLPR  Oklahoma  City-, 
KCRS  Midland,  Tex.;  KISD  Sioux  Falls,  S.  D.; 
WBOS  Boston;  WMNI  Columbus,  Ohio;  WREB 
Holyoke,  Mass. 

KBOM  Bismarck,  N.  D.;  KSJB  Jamestown, 
N.  D.;  KPRL  Paso  Robles,  Calif.;  WQVA  Quantico, 
Va.;  WATN  Watertown,  N.  Y.;  KFJZ  Fort  Worth; 
KXOA  Sacramento,  Calif. 

WTSA  Brattleboro,  Vt.;  WJAK  Jackson,  Tenn.; 
WFFF  Columbia,  Miss.;  WLBA  Gainesville,  Ga.; 
KRNY  Kearney,  Neb.;  WCVI  Connellsville,  Pa.; 
WTLK  Taylorsville,  N.  C. 

KXKW  Lafayette,  La.;  KSFE  Needles,  Calif.; 
KNEZ  Lompoc,  Calif.;  WHJB  Greensburg,  Pa.; 
WLKW  Providence,  R.  I.;  KLWW  Cedar  Rapids, 
Iowa;  WBHC  Hampton,  S.  C. 

WNBS  Murray,  Ky.;  KCIL  Houma,  La.;  WDLP 
Panama  City,  Fla.;  WLBG  Laurens,  S.  C;  KBHS 
Hot  Springs,  Ark.;  WTTC  Towanda,  Pa.;  KBMW 


mercial  and  rewrite  ads  for  tv. 

Other  Strike  Developments  ■  WLIB 

New  York,  one  of  many  local  stations 
to  expand  its  news  coverage  during  the 
I  strike,  last  week  announced  publica- 
tion of  a  "newspaper"  which  is  being 
distributed  twice  daily  to  listeners.  The 
one-sheet  paper  covers  the  latest  news 
highlights  and  weather.  Harry  Novik, 
WLIB  station  manager,  made  plans  to 
distribute  the  sheet  at  noon  and  5  p.m. 
for  the  duration  of  the  strike. 

Norman  E.  Cash,  president  of  Tele- 
vision Bureau  of  Advertising,  reported 
in  a  statement  to  TvB  members  being 
released  today  that  newspaper  strikes 
in  Cleveland  and  New  York  "prove" 
the  need  for  image  building  in  ad- 
vertising. 

He  urged  telecasters  to  communicate 
forcefully  with  local  retailers  by  draw- 
ing lessons  from  current  newspaper 
shutdowns.   Fearing  for  the  "trapped" 


Wahpeton,  N.  D.-Breckenridge,  Minn. 

WSOR  Windsor,  Conn.;  WDSP  DeFuniak  Springs, 
Fla.;  WMMS  Bath,  Me.;  WMPO  Middleport-Pome- 
roy,  Ohio;  WMGR  Bainbridge,  Ga'.;  WCTW  New 
Castle,  lnd.;  KGOS  Torrington,  Wyo. 

KEYR  Scottsbluff,  Neb.;  KCJH  Arroyo  Grande, 
Calif.;  WBRC  Birmingham,  Ala.;  WGAA  Cedar- 
town,  Ga.;  WCNF  Weldon,  N.  C;  WGIG  Bruns- 
wick, Ga.;  WIOK  Normal,  III. 

KCMC  Texarkana,  Tex.;  KUBE  Pendleton,  Ore.; 
KEYD  Oakes,  N.  D.;  WHN  New  York;  WCAW 
Charleston,  W.  Va.;  WKWK  Wheeling,  W.  Va.; 
WREO  Ashtabula,  Ohio. 

WSET  Glens  Falls,  N.  Y.;  WRGA  Rome,  Ga.; 
KCUL  Fort  Worth,  Tex.;  WPEG  Winston-Salem, 
N.  C;  WONW  Defiance,  Ohio;  KCCR  Pierre,  S.  D.; 
WSEL  Pontotoc,  Miss. 

KWSL  Grand  Junction,  Colo.;  KWG  Stockton, 
Calif.;  KSHA  Medford,  Ore.;  KPBA  Pine  Bluff, 
Ark.;  WPUP  Gainesville,  Fla.;  WNAB  Bridgeport, 
Conn.;  KENY  Bellingham,  Wash. 

WUPI  (FM)  Lynn,  Mass.;  WNOH  Raleigh,  N.  C. 

Terminations  (46):  WHAR  Clarksburg,  W.  Va.; 
WTCS  Fairmont,  W.  Va.;  WMSR  Manchester, 
Tenn.;  WHBO  Tampa,  Fla.;  WFEA  Manchester, 
N.  H.;  KSIL  Silver  City,  N.  M.;  KTOK  Oklahoma 
City. 

WLAF  La  Follette,  Tenn.;  KBAM  Longview, 
Wash.;  WORL  Boston;  WVKO  Columbus,  Ohio; 
WTYM  Springfield,  Mass.;  KCVL  Colville,  Wash.; 
KRAK  Sacramento,  Calif. 

KMAC  San  Antonio;  WETH  St.  Augustine,  Fla.; 
KBRC  Mt.  Vernon,  Wash.;  KBMW  Wahpeton, 
N.  D.;  WKTG  Thomasville,  Ga.;  WLLE  Raleigh, 
N.  C.j  KHAK  Cedar  Rapids,  Iowa. 

KMIN  Grants,  N.  M.;  KENT  Prescott,  Ariz.; 
WRIB  Providence,  R.  I.;  KLBK  Lubbock,  Tex.; 
WDBQ  Dubuque,  Iowa;  KEYJ  Jamestown,  N.  D.; 
KOVC  Valley  City,  N.  D. 

KEYD  Oakes,  N.  D.;  WCCC  Hartford,  Conn.; 
WCMA  Corinth,  Miss.;  WCBT  Roanoke  Rapids, 
N.  C;  WMOG  Brunswick,  Ga.;  WEZB  Birmingham, 
Ala.;  KFJZ  Ft.  Worth. 

KBYG  Big  Spring,  Tex.;  KPUG  Bellingham, 
Wash.;  WINS  New  York;  KLYK  Spokane,  Wash.; 
WTIP  Charleston,  W.  Va.;  WOMP  Wheeling,  W. 
Va.;  WNCC  Barnesboro,  Pa. 

WMAB  Munising,  Mich.;  WAYX  Waycross,  Ga.; 
WNAH  Nashville,  Tenn.;  WSIP  Paintsville,  Ky. 

NBC  RADIO 

New  affiliations  (5):  WOKE  Charleston,  S.  C; 
KXO  El  Centro,  Calif.;  KSEN  Shelby,  Mont.; 
WGAR  Cleveland;  KBYG  Big  Spring,  Tex. 

Terminations  (5):  WTSA  Brattleboro,  Vt.;  WZOO 
Spartanburg,  S.  C;  KOLE  Port  Arthur,  Tex.; 
KRSY  Roswell,  N.  M.;  WJMA  Orange,  Va. 


advertisers  who  buy  only  newspaper 
space,  he  said  the  word  "trapped"  is  a 
warning  to  other  retailers  who  are  using 
only  one  advertising  medium.  He  noted 
that  it  becomes  increasingly  clear  that 
tv  connotes  an  image  in  itself. 


Affiliate  group  sets 
meet  with  AB-PT  heads 

ABC-TV  and  American  Broadcast- 
ing-Paramount Theatres  executives  will 
join  the  board  of  governors  of  the  ABC- 
TV  Affiliates  Assn.  at  a  series  of  meet- 
ings in  Puerto  Rico  this  week.  Sessions 
will  be  held  at  the  Caribe  Hilton  Hotel, 
San  Juan. 

The  board  of  governors  will  meet 
separately  today  and  Tuesday  (Jan.  7- 
8)  and  with  the  ABC  and  AB-PT  execu- 
tives on  Jan.  9-10. 

Among  the  top  network  and  parent- 


company  executives  slated  to  attend  are 
Leonard  H.  Goldenson,  president,  AB- 
PT;  Simon  B.  Siegel,  executive  vice 
president,  AB-PT;  Everett  H.  Erlick, 
vice  president  and  general  counsel  of 
AB-PT  and  its  ABC  division;  Thomas 
W.  Moore,  vice  president  in  charge  of 
ABC-TV,  and  Julius  Barnathan,  vice 
president  and  general  manager  of  ABC- 
TV. 

Officers  and  members  of  the  board 
of  governors  expected  to  attend:  chair- 
man John  F.  DiUe  Jr.,  WSJV-TV  South 
Bend-Elkhart,  Ind.;  vice  chairman 
Thomas  P.  Chisman,  WVEC-TV  Nor- 
folk; secretary  W.  W.  Warren,  KOMO- 
TV  Seattle;  treasurer  Martin  Umansky, 
KAKE-TV  Wichita,  Kan.;  Norman 
Louvau,  KCPX-TV  Salt  Lake  City; 
Howard  W.  Maschmeier,  WNHC-TV 
New  Haven-Hartford,  Conn.;  D.  A. 
Noel,  WHBQ-TV  Memphis;  Lawrence 
Rogers  II,  WKRC-TV  Cincinnati;  and 
Mike  Shapiro,  WFAA-TV  Dallas. 

WTEV  starts  Jan.  1 
despite  severe  storm 

WTEV  (TV)  New  Bedford,  Mass.- 
Providence,  R.  I.,  took  the  air  at  1 
a.m.  Jan.  1  despite  a  severe  storm  that 
handicapped  technicians.  The  new  ch. 
6  outlet  in  the  Greater  Providence  area 
stayed  on  the  air  all  night  and  at  1 
p.m.  joined  ABC-TV  to  carry  the 
Orange  Bowl  football  game.  The  sta- 
tion is  a  basic  ABC-TV  affiliate. 

The  inaugural  program  included 
Charles  L.  Lewin,  president-treasurer 
of  WTEV;  Gov.  John  A.  Volpe,  of 
Massachusetts  and  Gov.  John  A.  Notte 
Jr.,  of  Rhode  Island;  Edward  F.  Har- 
rington, mayor  of  New  Bedford;  Walter 
H.  Reynolds,  mayor  of  Providence,  and 
religious  spokesmen. 

WTEV's  management  team  includes 
Vance  L.  Eckersley,  formerly  of 
WDAU-TV  Scranton,  Pa.,  general  man- 
ager; Maurice  P.  Wynne,  formerly  of 
WWL-TV  New  Orleans  and  other  sta- 
tions, chief  engineer;  Francis  H.  Con- 
way, formerly  WDAU-TV  Scranton, 
general  sales  manager;  Mann  Reed, 
formerly  KBTV  (TV)  Denver,  opera- 
tions manager. 

The  35-kw  GE  transmitter  emits  79.5 
kw  effective  radiated  visual  power.  At 
present  the  staff  is  scattered  around 
several  offices  in  New  Bedford  but 
within  a  month  the  new  WTEV  office- 
studio  building  is  to  be  ready.  WTEV 
also  will  have  offices  in  the  Sheraton- 
Biltmore  Hotel,  Providence.  The  sta- 
tion is  licensed  to  WTEV  Television 
Inc.,  owned  55%  by  E.  Anthony  & 
Sons,  which  also  owns  the  New  Bed- 
ford Standard  Times.  New  England 
Television  Inc.  owns  the  other  45% 
(15%  of  this  firm  is  owned  by  Eastern 
States  Television  Inc.). 
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U.S.  CENSORSHIP  OVERSEAS? 

NBC  newsman  Anderton  charges  State  Dept.  attacked 
his  character,  managed  news  involving  military 


The  Kennedy  administration,  which 
disenchanted  many  newsmen  last  fall 
when  the  Pentagon's  top  information  of- 
ficer admitted  "managing"  news  during 
the  Cuban  crisis,  was  criticized  by  a 
network  foreign  correspondent  last 
week  for  the  State  Department's  han- 
dling of  news  in  Germany. 

Piers  Anderton,  NBC  News  corre- 
spondent in  Germany,  charged  Wednes- 
day (Jan.  3)  that  U.  S.  officials  in  West 
Germany  and  West  Berlin  are  manag- 
ing and  censoring  news  and  intimidat- 
ing reporters. 

One  of  nine  NBC  correspondents  re- 
porting at  a  National  Press  Club  lunch- 
eon in  Washington,  Mr.  Anderton  said 
news  policies  exercised  by  State  Depart- 
ment and  military  officials  prevent 
Americans  at  home  from  being  as  well 
informed  as  they  should  be  about  de- 
velopments in  Germany. 

Amplifying  his  luncheon  statements 
in  an  interview  later,  Mr.  Anderton  al- 
so complained: 

■  He  has  been  operating  in  a 
"McCarthy-like"  atmosphere  for  more 
than  a  year  in  Germany. 

■  A  State  Department  cable  describ- 
ing him  as  "pro-communist"  has  been 
circulated  through  official  U.  S.  chan- 
nels. Such  false  accusations  are  dan- 
gerous, he  said,  because  they  could 
jeopardize  both  his  job  and  his  reputa- 
tion. 

■  An  attempt  had  been  made  to  "get 
my  job"  by  the  planting  of  a  false  story 
in  a  U.  S.  show  business  newspaper 
which  indicated  the  correspondent  was 
about  to  be  fired. 

Denial  ■  State  Department  spokesmen 


NBC's  Anderton 
Intrigue  in  Berlin 


in  Washington  said  no  such  cable  as 
Mr.  Anderton  described  exists.  Robert 
J.  Manning,  assistant  secretary  of  state 
for  public  affairs  (who  was  seated  next 
to  Mr.  Anderton  during  the  luncheon), 
said  he  was  aware  certain  problems 
exist  in  Germany,  especially  in  the  han- 
dling of  military  news  because  it  must 
be  cleared  by  three  Allied  governments. 

What's  more,  Mr.  Manning  said,  he 
personally  visited  Germany  in  Septem- 
ber to  look  into  news  problems  and 
spoke  for  almost  two  hours  with  a 
group  of  correspondents  in  Berlin,  in- 
cluding the  NBC  reporter.  Mr.  Ander- 
ton did  not  comment  or  ask  a  question, 
the  State  Department  news  chief  said. 
"Why  didn't  he  speak  up  then?"  he 
asked. 

Top  NBC  New  York  executives  who 
were  in  Washington  for  the  luncheon 
and  a  reception  Wednesday  night  ex- 
pressed surprise  at  Mr.  Anderton's 
statements. 

Julian  Goodman,  news  vice  presi- 
dent, said  he  regretted  Mr.  Anderton's 
statement,  saying  he  was  being  "emo- 
tional." Asked  whether  the  incident 
would  affect  Mr.  Anderton's  assign- 
ment, Mr.  Goodman  said  he  hopes  the 
publicity  won't  prevent  NBC  News 
from  making  any  changes  it  previously 
may  have  had  under  consideration. 

In  fact,  Mr.  Goodman  said,  the 
Berlin  NBC  correspondent  asked  for  a 
new  post  a  year  ago,  but  his  request  is 
still  under  consideration. 

When  Mr.  Anderton  was  asked  if  he 
had  sought  a  new  assignment,  he  said 
he  had  not.  The  NBC  correspondent 
also  denied  making  such  a  request  a 
year  ago.  He  said  he  expected  to  re- 
turn to  Germany  when  the  NBC  corre- 
spondents completed  their  two-week 
speaking  tour  in  the  U.  S.  and  to  con- 
tinue as  the  network's  man  in  Germany 
for  about  another  year. 

"I  want  to  fight  this  thing  through," 
he  said.  "To  move  now  would  be  to 
give  up." 

No  Changes  ■  William  R.  McAndrew, 
NBC  executive  vice  president  in  charge 
of  news,  said  Thursday  no  changes  are 
contemplated  in  Berlin  assignments  in 
the  "foreseeable  future." 

Mr.  Anderton,  a  former  associate 
producer  of  NBC's  Chet  Huntley  Re- 
porting and  one-time  reporter  on  Col- 
lier's magazine  and  the  San  Francisco 
Chronicle,  told  newsmen  West  Ger- 
many's government-supported  economy 
is  not  so  vibrant  as  U.  S.  officials  would 
make  it  seem. 

For  two  years  U.  S.  military  vehicles 
traveling  the  autobahn  between  West 


Germany  and  West  Berlin  have  been 
fired  upon,  he  said  and  when  he  re- 
turned to  Berlin  after  reporting  this  to 
U.  S.  audiences  a  year  ago,  an  Ameri- 
can official  "raised  hell  with  me  and 
asked  why  I  had  reported  it."  He  said 
the  official  admitted  the  report  was  cor- 
rect, but  said  that  dissemination  was 
contrary  to  U.  S.  policy. 

In  Germany,  neither  the  U.  S.  am- 
bassador in  Bonn  nor  top  U.  S.  military 
chiefs  hold  news  conferences,  and  much 
information  comes  from  planted  leaks 
— sometimes  through  German  govern- 
ment sources,  the  NBC  newsman  said. 

He  first  became  aware  of  a 
"McCarthy-like"  atmosphere  when  an 
American  correspondent  jokingly  told 
him  at  an  airport  news  conference  that 
he'd  heard  the  broadcast  newsman  was 
supposedly  "pro-communist."  Later,  he 
said,  two  persons  he  knows  in  Berlin 
told  him  they  had  seen  a  State  Depart- 
ment cable  describing  him  as  "pro- 
communist." 

Describes  Cable  ■  Mr.  Manning  said 
an  official  cable  on  Mr.  Anderton  was 
dispatched  from  Germany  after  the  cor- 
respondent addressed  a  convention  of 
the  America  Women's  Club  of  Ger- 
many in  Garmisch  and  criticized  U.  S. 
policies  on  Germany.  But  he  said  the 
cable  carried  no  such  description  as 
Mr.  Anderton  claimed. 

Mr.  Manning  and  Mr.  Anderton 
conferred  at  the  State  Department  after 
the  luncheon  and  Mr.  Manning  said 
he  promised  to  show  the  newsman  the 
cable  in  question. 

The  questionable  newspaper  article 
about  him  used  his  Garmisch  talk  as 
a  peg,  Mr.  Anderton  said.  It  was  filed 
with  a  Bonn  dateline  and  appeared  in 
Variety  in  April,  he  said,  and  it  re- 
ported that  he  had  said  NBC  was  cen- 
soring its  correspondents  and  that  he 
was  about  to  be  fired. 

After  hearing  Mr.  Anderton's  ex- 
planation about  the  Variety  story,  Mr. 
McAndrew  backed  him  up  completely 
last  year,  the  correspondent  said.  The 
NBC  News  head  was  very  understand- 
ing, he  added. 

Variety  printed  a  point-by-point  re- 
traction in  September,  said  the  corre- 
spondent, but  only  after  his  own  lawyer 
had  threatened  a  libel  suit. 

Mr.  Anderton  has  been  a  reporter 
and  newsman  since  1939,  with  time  off 
for  service  as  a  Navy  officer  during 
World  War  II  and  for  a  Nieman  fel- 
lowship at  Harvard  U.  in  1954. 

Too  Tempting  ■  Upset  with  the  treat- 
ment he  thought  he  had  been  getting 
from  U.  S.  officials  in  Germany,  Mr. 
Anderton  was  "set  off,"  he  said,  when 
he  learned  as  he  was  leaving  Germany 
for  the  U.  S.,  last  month  that  an  As- 
sociated Press  reporter  in  Berlin  about 
whose  stories  the  State  Department 
complained  to  his  AP  superiors,  was 
transferred  to  Bonn.   That  made  him 
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COMPLETE 

COLOR 
FACILITIES... 


WFGA-TV  was  built  from  the  ground  up  for  color. 
We've  been  adding  ever  since  .  .  .  almost  amaze 
ourselves  with  the  quantity  and  quality  of  facil- 
ities and  equipment.  (As  a  footnote,  arrival  date 
for  even  more  modern  equipment  is  not  far  away.) 

When  your  PGW  Colonel  calls,  ask  to  see  the 
colorful,  pictorial  story  of  WFGA-TV's  first  five 
wonderful  years. 


FIVE 

WONDERFUL 
YEARS 

1957  •  1962 


WFGA-TV 


Jacksonville's  FULL  COLOR  Station 


REPRESENTED  NATIONALLY  BY  PETERS,  GRIFFIN,  WOODWARD,  INC. 


Rise  in  library  use  said  due  partly  to  tv 

LIBRARY  GROUP'S  REPORT  NOTES  EFFECTS  OF  MASS  MEDIA 


"kind  of  mad,"  Mr.  Anderton  said. 
Then  when  he  found  himself  sitting 
next  to  Mr.  Manning  at  the  luncheon, 
he  decided  to  speak  out.  (He  hadn't 
spoken  to  Mr.  Manning  during  the 
September  conference  with  correspond- 
ents because  he  didn't  think  it  was  im- 
portant enough  and  didn't  think  it 
would  do  any  good,  he  explained.) 

Mr.  Anderton  prefaced  his  remarks 
last  week  by  stating  that  he  could  now 
"do  it  by  looking  them  in  the  eye,"  and 
not  saying  what  he  thought  "behind 
their  backs." 

New  Chicago  uhf  station 
plans  Negro  programming 

Chicago's  first  uhf  tv  station  will  ac- 
cent programming  of  interest  to  the 
area's  Negro  and  other  ethnic  groups. 
The  station,  WCIU  (TV)  on  ch.  26,  ex- 
pects to  go  on  the  air  in  May,  John 
Weigel,  president  and  general  man- 
ager, announced  last  week.  WCIU's 
construction  permit  was  granted  by  the 
FCC  last  September. 

Mr.  Weigel,  veteran  Chicago  radio 
and  tv  announcer,  said  that  a  long- 
term  lease  to  house  WCIU's  studios 
and  transmitter  has  been  signed  for  the 
entire  25th  and  26th  floor  of  the  River- 
side Plaza  Bldg.,  400  W.  Madison  St. 
WCIU's  initial  schedule  calls  for  eight 
hours  of  programming  daily. 


The  impact  of  the  mass  communica- 
tion media,  especially  television,  is  one 
factor  frequently  mentioned  by  librari- 
ans to  account  for  the  rising  public  use 
of  libraries  and  improved  literary  tastes, 
in  the  U.  S.,  the  American  Library 
Assn.  said  last  week.  The  group's  re- 
port on  its  annual  study  of  the  nation's 
library  habits  also  found  that  news  re- 
ports of  domestic  and  foreign  affairs 
have  influenced  reading  for  the  better. 

The  report  noted  a  shift  away  from 
westerns  and  light  romances  towards 
arts,  travel,  health,  education  and  na- 
tional-international affairs.  The  report 
is  based  on  a  survey  of  librarians  and 
indicated  the  decline  of  popularity  of 
the  western  and  romance  books  might 
be  because  the  need  for  this  material  is 
being  supplied  by  tv.  Tv,  however  is 
credited  with  helping  to  stimulate  the 
increasing  adult  use  of  libraries  and  to 
raise  interest  in  better  books. 

"The  responsiveness  of  Americans  to 
the  news  and  to  public  affairs  reporting 
and  their  strong  desire  to  be  well  in- 
formed should  be  encouraging  to  com- 
munications executives  concerned  with 
expanding  and  improving  the  coverage 
of  events  around  the  world,"  David  H. 


Clift,  executive  director,  said  last  week. 

Even  interest  in  avocations  such  as 
skin  diving  and  karate  was  attributed 
to  the  influence  of  television,  according 
to  some  of  the  comments  which  librari- 
ans volunteered  in  their  questionnaires, 
the  library  group  said.  The  report  also 
found  increasing  use  of  non-book  ma- 
terials at  libraries  too,  including  phono- 
graph records  for  foreign  language 
study,  film  strips,  movies  and  tape  re- 
cordings. 

Bishop  Sheen  to  address 
mass-media  breakfast 

Most  Rev.  Fulton  J.  Sheen  will  be 
the  principal  speaker  at  the  Mass 
Media  Communion  Breakfast  to  be 
held  Feb.  10  in  Washington.  FCC 
Commissioner  Robert  E.  Lee  is  presi- 
dent of  the  media  group  with  Joseph 
Baudino,  Westinghouse  Broadcasting 
Co.,  vice  president;  Gertrude  Broderick, 
U.  S.  Health-Education-Welfare  Dept., 
secretary,  and  Tom  Wall,  Dow,  Lohnes 
&  Albertson,  treasurer.  FCC  Chairman 
Newton  N.  Minow  will  introduce  Bis- 
hop Sheen. 

About  1,000  media  representatives 
are  expected  to  attend,  Commissioner 
Lee  said.  The  cost  is  $4.25.  Cere- 
monies will  open  with  a  9  a.m.  mass  at 
St.  Patrick's  Church  followed  by  a 
10  a.m.  breakfast  at  the  Willard  Hotel. 
President  John  F.  Kennedy  and  At- 
torney General  Robert  F.  Kennedy  are 
among  prominent  Washington  figures 
who  have  been  invited  to  attend. 

The  1962  breakfast  held  by  the 
Washington  media  group  was  addressed 
by  Sen.  John  O.  Pastore  (D-R.I.). 

Changing  hands  . . . 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

■  WREC-AM-TV  Memphis,  Tenn.: 
Sold  by  Hoyt  B.  Wooten  to  Cowles 
Magazines  &  Broadcasting  Inc.  for  $8 
million  cash  (Closed  Circuit,  Dec. 
31,  1962).  Cowles  Magazines  &  Broad- 
casting, under  Gardner  Cowles,  owns 
KRNT-AM-TV  Des  Moines,  Des 
Moines  Register  and  Tribune  and  Look 
Magazine.  John  Cowles,  a  brother  of 
Gardener  Cowles,  heads  properties 
which  include  80%  of  KTVH-TV 
Hutchinson-Wichita,  Kan.,  and  47% 
of  WCCO-AM-TV  Minneapolis,  Minn., 
and  publishes  Minneapolis  Star  and 
Tribune.  Mr.  Wooten  will  continue  on 
board  of  licensee  WREC  Broadcasting 
Service  Inc.  Charles  Brakefield,  present 
commercial  manager,  will  become  vice 
president-general   manager,   and  Jack 


depth  perception: 
the  facts  as  seen 
through  our  eyes 

Hundreds  of  satisfied  clients  in  the  past 
have  depended  on  Blackburn's  clear  analysis 
of  the  facts  on  changing  markets  before  entering 
into  a  media  transaction.  Protect  your 
investment,  too,  consult  Blackburn. 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C.         CHICAGO  ATLANTA  BEVERLY  HILLS 

James  W.  Blackburn       H.  W.  Cassill  Clifford  B.  Marshall  Colin  M.  Selph 

jacfc  V.  Harvey  William  B.  Ryan  Stanley  Whitaker  C.  Bennett  Larson 

Joseph  M.  SI  trick  Hub  Jackson  John  C.  Williams  Bank  of  America  Bldg. 

RCA  Building  333  N.  Michigan  Ave.  Cerard  F.  Hurtay  9465  Wilshire  Blvd. 

FEdtral  3-9270  Chicago,  Illinois  1102  Healey  Bldg.  Beverly  Hills.  Calif. 

Financial  6-6460  JAckson  5-1576  CRestview  4-8151 
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Michael,  present  program  director  and 
promotion  manager,  will  become  vice 
president  and  program  director.  WREC, 
founded  in  1922,  operates  on  600  kc 
with  5  kw.  WREC-TV,  founded  in 
1956,  is  on  ch.  3.  Both  are  affiliated 
with  CBS. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For 
The  Record,  page  80). 

■  KJIM-AM-FM  Fort  Worth,  Tex.: 
Sold  by  William  D.  Schueler,  Paul  E. 
Taft,  F.  Kirk  Johnson,  F.  Kirk  Johnson 
Jr.,  Ann  Johnson  Mitsch,  James  M. 
Stewart  and  Milton  R.  Underwood  to 
W.  C.  Windsor  Jr.  for  $300,000. 

■  KLYD-AM-TV  Bakersfield,  Calif.: 
58.82%  interest  sold  by  Edward  E. 
Urner,  Bryan  J.  Coleman  and  Maurice 
St.  Clair  to  Lincoln  Dellar  and  wife  for 
$117,640.  Mr.  Dellar  has  interests  in 
KROY  Sacramento  and  KACY  Port 
Hueneme,  both  in  California. 

Councilman  arrested 
in  WSUN-AM-TV  case 

A  city  councilman  of  St.  Petersburg, 
Fla.,  has  been  arrested  on  a  charge  of 
bribery  involving  the  possible  sale  of 
WSUN-AM-TV  St.  Petersburg  (ch. 
38),  a  city-owned  station,  it  was  report- 
ed last  week. 

The  councilman,  Jack  E.  Burklew, 
claims  he  was  approached  last  fall  by 
an  unnamed  local  attorney,  represent- 
ing an  out-of-town  client,  who  asked 
that  Mr.  Burklew  propose  the  sale  of 
WSUN-AM-TV  to  the  city  council 
through  his  real  estate  brokerage  office. 
Mr.  Burklew  said  he  then  asked  Vice 
Mayor  Eli  Jenkins,  a  fellow  city  coun- 
cilman who  was  also  representing  Mr. 
Burklew  as  a  lawyer  at  that  time  (but 
not  since  last  week),  to  advise  him  on 
the  legality  of  acting  as  broker  in  the 
proceeding.  At  that  point  the  stories 
diverge. 

Mr.  Jenkins  claims  that  he  was  of- 
fered $17,500  in  an  attempt  to  influence 
his  vote  in  the  possible  sale,  although 
no  money  changed  hands,  and  this  is 
the  information  that  led  the  state  attor- 
ney to  issue  the  warrant  for  Mr.  Burk- 
lew's  arrest. 

Mr.  Burklew,  however,  said  that  he 
asked  for  legal  advice  only  and  that  his 
action  was  vindicated  by  the  city  coun- 
cil last  November.  The  charge,  he  said, 
was  pressed  only  when  Mr.  Jenkins  filed 
a  written  report  which  eventually  led 
the  state  attorney  to  take  action.  Mr. 
Jenkins  several  times  offered  to  drop 
charges,  Mr.  Burklew  said,  if  he  would 
resign  as  a  city  official.  Mr.  Burklew 
refused. 

Mr.  Burklew,  who  is  free  on  $3,000 


bond,  declined  to  reveal  the  name  of 
the  alleged  bidder  for  WSUN-AM-TV 
or  the  terms  of  the  offer.  The  station, 
also  an  applicant  for  ch.  10  in  St. 
Petersburg  (see  Broadcasting,  Dec. 
24),  has  repeatedly  been  termed  "not 
for  sale"  by  the  city,  most  recently  on 
Nov.  27. 

Triangle  and  Penn  State 
renew  television  pact 

An  agreement  between  Triangle  Pub- 
lications Inc.  and  Penn  State  U.,  first 
formulated  in  1957,  has  been  renewed 
for  another  five  years.  The  first  agree- 
ment provided  that  Triangle's  WFBG- 
TV  Altoona,  Pa.,  would  establish  a  mic- 
rowave link  between  University  Park 
and  Altoona  and  provide  a  kinescope 
recorder  and  broadcasting  time  over  the 
ch.  10  station.  The  university  agreed 
to  provide  a  minimum  of  three  hours 
per  week  of  tv  programming.  Triangle 
also  gave  the  university  $10,000  a  year 
for  the  five  years  to  support  broadcast 
activities  on  the  campus. 

In  the  renewal  agreement,  Triangle 
agrees  to  continue  the  $10,000  per  year 
grant,  to  provide  a  second  microwave 
link  between  the  Altoona  campus  of  the 
university  and  the  ch.  10  transmitter 
and  for  the  university  to  continue  to 
provide  the  three-hour-per-week  pro- 
gramming minimum. 


KXOL-FM  signs  on 

Fort  Worth's  first  family, 
Mayor  John  Justin  and  his  wife, 
Jane,  officially  put  KXOL-FM  in 
that  city  on  the  air  Dec.  15.  A 
multiplex  stereo  station  on  99.5 
mc  with  20  kw,  KXOL-FM  and 
its  sister  am  operation,  KXOL, 
are  licensed  to  KXOL  Inc.  Mayor 
Justin  threw  the  switch  at  the 
inaugural  and  Mrs.  Justin  selected 
the  initial  programming  as  KXOL- 
FM  Manager  Jerry  Hahn  (r) 
looked  on. 


CALIFORNIA — Well  equipped  fulltime  radio  station  with  good  power. 

Land  and  building  included  in  sale.  Grossed  $90,000.00 
in  1962  and  returned  good  profit.  Priced  at  $175,000.00 
with  $52,000.00  down.  Another  H&L  Exclusive! 


MIDWEST  —Daytime-only  radio  station  with  population  of  250,000 
within  half  millivolt  contour.  Very  well  equipped. 
Grossed  $85,000.00  in  1962.  Total  price  of  $150,000.00 
with  29%  down  and  terms  to  be  negotiated.  Another 
H&L  Exclusive! 
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WLOS-TV  employe  turns 

What  began  as  a  story  on  a  teen- 
age shoplifting  fad  turned  into  a 
major  report  on  WLOS-TV  Ashe- 
ville,  N.  C,  as  it  investigated  an  area 
holiday  shoplifting  loss  of  nearly  $1 
million,  a  statistic  far  beyond  the 
confines  of  a  fad. 

Sponsored  by  the  Asheville  Mer- 
chants Assn.,  the  report  featured  in- 
terviews with  detectives,  private  in- 
vestigators  and   businessmen.  Lu- 


shoplifter  for  a  day 

cienda  Pace,  WLOS-TV's  news  as- 
signment editor,  turned  in  a  special 
performance  as  she  demonstrated 
shoplifting  methods  (see  cut). 

The  program,  which  some  local 
merchants  required  their  sales  clerks 
to  watch,  was  reportedly  well  re- 
ceived, although  five  threatening 
phone  calls  were  made  to  the  sta- 
tion by  persons  presumed  to  be  irate 
shoplifters. 


Broadcasters  buy  N.J.  papers 

Joe  Rosenmiller  and  Peter  Bordes, 
owners  of  WCTC-AM-FM  New  Bruns- 
wick, N.J.,  and  of  WESO  Southbridge, 
Mass.,  have  purchased  80%  interest  in 
the  Sentinel  Publishing  Co.  of  New 
Jersey.    The  price  was  not  announced. 


The  company  publishes  these  New 
Jersey  weekly  newspapers:  Recorder, 
covering  Metuchen  and  Edison;  Spokes- 
men, covering  South  River  and  south- 
ern Middlesex  County,  and  Sentinel, 
covering  Milltown,  East  Brunswick  and 
North  Brunswick.  Sentinel  also  pub- 
lishes the  Town  Crier  magazine. 


Engineers  strike 
at  WNEW  New  York 

A  strike  by  broadcast  engineers  at 
WNEW  New  York  last  week  continued 
as  of  Jan.  3  with  no  agreement  in  sight 
despite  meetings  before  the  New  York 
State  Mediation  Board. 

The  strike  started  the  evening  of  Dec. 
29  after  the  International  Brotherhood 
of  Electrical  Workers  and  WNEW 
failed  to  reach  agreement  on  a  new 
contract  for  the  engineers.  The  old 
contract  expired  Sept.  30  but  discus- 
sions on  new  terms  had  continued. 

WNEW  continued  on  the  air  with 
supervisors  replacing  the  engineers. 
WNEW-TV  is  not  involved  in  the 
strike. 

WNEW  offered  the  union  a  five-year 
contract  during  which  term  the  engi- 
neers could  not  be  laid  off.  A  salary 
of  $213.20  for  37-Vi-hour  week  and  a 
pension  plan  costing  WNEW  $17.70  a 
week  per  man  were  also  offered  by  the 
station,  according  to  WNEW  officials. 

The  union  is  asking  for  $220  a  week 
immediately  and  $25  a  week  more  be- 
ginning in  1965,  in  addition  to  the  com- 
pany's proposed  pension  plan.  The  un- 
ion also  is  demanding  a  13-week  paid 
vacation  after  20  years'  employment 
and  every  fifth  year  thereafter. 

Although  the  station  remained  on  the 
air,  it  cancelled  its  scheduled  broadcast 
of  the  New  York  Giants-Green  Bay 
Packers  championship  football  game 
from  New  York's  Yankee  Stadium  on 
Dec.  30. 

The  IBEW  had  threatened  to  picket 
the  stadium  and  thus  prevent  the  NBC 
and  NBC-TV  pickup  of  the  game  if 
WNEW  had  covered  the  event. 

John  Van  Buren  Sullivan,  vice  presi- 
dent and  general  manager  of  WNEW, 
went  on  the  air  on  the  day  of  the  game, 
announcing  that  the  station  would  not 
broadcast  it.  The  announcement  was 
repeated  several  times  until  game  time, 
pointing  out  that  listeners  could  hear 
the  broadcast  on  NBC. 

14  etv  stations  using 
airborne  unit  tapes 

The  airborne  television  unit  based  at 
Purdue  U.  and  transmitting  educational 
programs  down  to  several  hundred 
thousand  students  in  15  metropolitan 
areas  in  1 1  states  has  become  one  of 
the  largest  distributors  of  video-taped 
instructional  materials  in  the  country. 

A  total  of  15  groups  are  participat- 
ing in  the  new  school  year  and  are 
taking  the  material  for  rebroadcast  over 
14  etv  broadcast  stations  and  one 
closed  circuit  system.  All  are  outside 
the  200-mile  radius  covered  by  the  fly- 
ing classroom. 

Renting  only  complete  courses,  the 
organization  charges  from  $480  for  16 
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THE  ANATOMY  OF  PRIMACY 

PART  ONE  NEXT  WEEK 


"The  Kine  is  Dead!" 


A  SERIES  OF  VITAL  MESSAGES  FROM  MGM  TELESTUDIOS,  INC. 
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...leave  sooner-get  there  faster! 


It's  there  in  hours. ..and  costs  you  less! 


Buses  Daily  Running  Time  5  lbs.    15  lbs.    25  lbs. 


NEW  YORK- 
PHILADELPHIA 

30 

2  hrs.  —  min. 

$1.25 

$1.40 

$1.65 

CHICAGO- 
CLEVELAND 

7 

7  hrs.  35  min. 

1.75 

2.00 

2.25 

LOS  ANGELES- 
SAN  DIEGO 

38 

2  hrs.  30  min. 

1.15 

1.25 

1.45 

CHICAGO— 
ST.  LOUIS 

8 

6  hrs.  10  min. 

1.70 

1.90 

2.15 

CINCINNATI- 
INDIANAPOLIS 

9 

2  hrs.  45  min. 

1.35 

1.55 

1.80 

Save  time!  Save  money!  Ease  those  inventory  control  prob- 
lems too!  Ship  via  Greyhound  Package  Express!  Packages  go 
everywhere  Greyhound  goes,  on  regular  Greyhound  buses. 
Very  often  they  arrive  the  same  day  shipped.  Ship  nation- 
wide, anytime . . .  twenty-four  hours  a  day,  seven  days  a  week, 
weekends  and  holidays.  Ship  C.O.D.,  Collect,  Prepaid, 
or  open  a  charge  account.  Insist  on  Greyhound  Package 
Express.  It's  there  in  hours . . .  and  costs  you  less. 


GREYHOUND  PACKAGE  EXPRESS,  Dept.  8-N 
140  S.  Dearborn  St.,  Chicago  3,  Illinois 

Please  send,  without  cost  or  obligation,  complete 
information  on  Greyhound  Package  Express  service 
. . .  including  rates  and  routes. 


NAME_ 


-TITLE. 


COMPANY. 
ADDRESS- 
CITY  


_STATE_ 


-PHONE_ 


CALL  YOUR  LOCAL  GREYHOUND  BUS  TERMINAL 
OR  MAIL  THIS  CONVENIENT  COUPON  TODAY 


DEMOCRACY 

IN 

ACTION 

COLUMBIA  BROADCASTING  SYSTEM,  INC. 

455  Madison  Avenue,  New  York  22,  New  York  •  PLaza  1-2345 

K.  K.  HEADS,  J» 

Via  PiBtJem 

December  7,  1962 

Dear  Peter, 

I  was  distressed  to  read  of  the  forced  demise, 
for  economic  reasons,  of  the  NAB.    You  performed 
a  very  valuable  service  and  one  that  will  be 
missed. 

I  am  sure  I  speak  for  most  of  us  at  CBS  -when  I 
say  I  most  sincerely  hope  this  first  failure 
will  not  deter  you  from  continuing  your  efforts 
in  behalf  of  broadcasting. 

With  warm  personal  regards  and  the  best  of  luck 
in  whatever  you  now  turn  to. 

Sincerely, 

Mr.  Peter  Goelet 
President 

National  Audience  Board 
152  East  End  Avenue 
New  York  28,  New  York 

Qeneral  federation  of  Women's  Clubs 

1734  N  Stubbt,  N.  W„  Washington  6,  D.  C. 

Mils.  Decth  Otis  Aunold 
fmiitnl 

November  5,  1962 

Dear  fir.  Goelet i 

What  a  shock  and  disappointment  cama  with 
your  latter.    I  am  grieved  beyond  description  and 
oy  only  solace  Is  that  you  will  find  some  other 
less  expensive  media  of  expression  for  your  fine 
Ideas  and  attitudes. 

My  congratulations  to  you  on  what  you  have 
aohleved  and  my  best  wishes  for  your  next  venture 
In  which  you  may  be  certain  the  General  Federation 
of  Women's  Clubs  will  certainly  be  Interested  as 
admiring  friends. 

Sincerely, 

Mrs  u/Dexter  Otis  Arnold 
President 

Mr.  Peter  Ooelet 

National  Audience  Board,  Inc. 

152  East  End  Avenue 

New  York  28,  N.  Y. 

Dtfmrlmtnt  #/  Communication  Arts 

FORDHAM       UNIVERSITY  *»iw*ixr. 

0//i«  ./<!.  CA«.V««. 

November  9,  1962 

Mr.  Peter  Goelet,  President 
National  Audience  Board,  Inc. 
1?2  East  End  Avenue 
New  lork  28,  New  Tork 

Dear  Mr.  Goelet: 

I  Just  want  you  to  know  how  deeply  shocked  I  was  when  I 
heard  that  the  National  Audience  Board  could  continue  no  longer, 
and  when  I  read  your  "Hail,  and  Farewell!"  in  RADIO-TV  DAILY. 

This  is  something  that  simply  cannot  happen.    The  work 
which  you  have  been  doing  for  the  past  eight  years  is  more  neces- 
sary today  than  it  was  when  you  started,  and  with  all  the  "seri- 
ous concern"  about  the  broadcasting  media  I  cannot  understand 
how  it  is  that  you  would  have  to  carry  on  this  work  alone  and 
without  any  other  assistance. 

I  want  you  to  know  that  if  there  is  anything  that  I  can  do 
to  help  prevent  this  tragedy,  I  will  be  most  willing  to  do  it. 
I  sincerely  hope  that  somehow  or  other  you  will  receive  the  aid 
necessary  to  continue  the  National  Audience  Board  for  many  more' 
years. 

Most  sincerely, 

WKT/cp                                   Rev.  William  K.  Trivett,  S.J. 

Chairman 




DEPARTMENT  OF 
HEALTH.  EDUCATION,  AND  WELFARE 
OFFICE  OF  EDUCATION 

WASHINGTON  25.  D.C. 

December  20,  1962 


Mr.  Peter  Goelet,  President 
National  Audience  Board,  Inc. 
152  Eaat  End  Avenue 
New  York  28,  New  York 

Dear  Mr.  Goelet: 

A  number  of  tines  during  the  past  several  weeks  I  have  been 
on  the  point  of  writing  you  a  "fan"  letter  about  the  work  of 
the  National  Audience  Board  aa  reflected  in  THE  VIEWER  but  I 
never  aeea  to  have  gotten  around  to  putting  my  thoughts  on 
paper.    Today  I  am  writing  for  quite  a  different  reaaon.  This 
la  a  letter  of  sincere  regret  over  my  failure  to  receive  copies 
of  THE  VIEWER  alnce  the  October  issue.    Can  it  be  that  I  have 
been  delinquent  in  paying  for  a  subscription?    If  so,  that  will 
be  easy  to  rectify  if  someone  will  send  me  a  bill.  However, 
should  it  be  that  you  are  no  longer  publishing  THE  VIEWER,  this 
would  indeed  be  moat  regrettable.     I  have  found  it  to  be  a 
veritable  gold  mine  of  information,  preaented  in  attractive 
form  with  easy- to-read  type  and  paper.    Whatever  the  reason  for 
the  current  lapse,  I  hope  it  la  only  a  temporary  one. 

Wishing  you  the  Compliments  of  the  Season,  I  am, 


Ihcerely  youra, 


£ 


(Mrs.)  Gertrude  G.  Broderick 
Educational  Media  Specialist 


NATIONAL  BROADCASTING  COMPANY,  inc. 

A  SE1VICE  Or  RADIO  CORPORATION  0  f  AMERICA 

RCA  Building.  Radio  Cily,  New  York  20.  NY. 


SYDNEY  H.E1CFS 


December  7,  1962 

Mr.  Peter  Goelet 
President 

National  Audience  Board 
152  East  End  Avenue 
New  York  28,  New  York 

Dear  Peter: 

It  was  quite  a  distressing  shock  to  learn  of  the  discontinuance  of  the 
National  Audience  Board,  although  the  reasons  which  forced  this  action 
are  quite  understandable.   Like  all  good  things  in  life,  too  many  of  us 
in  the  industry  took  for  granted  the  splendid  and  constructive  work 
which  the  National  Audience  Board  was  performing.   I  regret  deeply  that 
we  did  not  have  an  earlier  appreciation  of  your  problems  so  that  we  could 
have  rendered  you  some  more  material  assistance  than  the  moral  sup- 
port which  you  have  always  enjoyed  from  many  of  us  in  broadcasting. 

I  hope  some  way  will  be  found  for  the  organization  which  you  initiated  and 
developed  to  continue  making  a  contribution  to  broadcasting  without  the 
severe  financial  strain  of  the  past.  At  the  very  least,  some  of  those  who 
were  very  active  should  be  encouraged  to  continue  being  active  on  an 
individual  basis.  Their  thoughts  and  suggestions  will  always  be  welcome. 

I  am  sure  that  I  am  not  alone  in  congratulating  you  on  the  fine  work  which 
you  performed  and  in  expressing  the  hope  that  despite  this  unpleasant 
experience  you  will  continue  to  display  a  zestful  and  enthusiastic  interest 
in  broadcasting's  future. 

Sincerely, 


The  National  Academy  of  Television  Arts  and  Sciences  , 


A  Noii-Profit  Association  DrJuaUd  lo  Ike  Atlvun 


8OA0D  OF  TRUSTEES 


November  2,  1962 


Hr.  Peter  Goelet 
152  East  End  Avenue 
New  York  28,  lieu  York 

Dear  Peter: 

It  was  with  considerable  distress  that  I  learned  of  your 
decision  to  terminate  the  activities  of  the  National  Audience 
Board.  Ours  has  been  a  warm  and  deeply  gratifying  relation- 
ship over  the  years.  I  have  had  countless  reasonj  to  respect 
your  objectives,  to  admire  your  devotion  and  accomplishments, 
and  to  develop  a  sincere  affection  for  you,  personally: 


If  it  would  be  of  an 
the  National  Audienc 
preciate  learning  so 
which  I  would  treat 
like  to  know  what  your  future  plans 
be  helpful. 

Thank  you  fop  your  thoughtful  acknowledgement  of  your  relation- 
ship with  the  Academy,  and  for  providing  an  understanding 
platform  for  our  objectives 


value  to  you  in  appraising  the  work  of 
Board  and  Peter  Goelet,  I  would  ap- 
2  of  the  real  reasons  for  your  decision, 
i  strictest  confidence.     I  would  also 
and  whether  I  may 


Warmest  personal  regards. 


yea 


Sincerely, 

THE  NATIONAL  ACADEMY  0T 
TELEVISION  ARTS  AND  SCIENCES 


HONORARY  TRUSTEES 


The  man  to  whom 
these  letters 
are  addressed 
has  bought  this 
space  out  of  pride 
in  his  organization 
and  the  system 
under  which  it 
operated. 


Student-operated  WDCR  seeks  new  image 


WDCR  Hanover,  N.  H.,  is  mak- 
ing a  concentrated  effort  to  change 
its  "college  station"  image.  Licensed 
to  Dartmouth  College  by  the  FCC, 
the  station  is  manned  by  a  staff  of 
100  unpaid  student  volunteers. 

In  the  1961-62  academic  year, 
WDCR,  which  operates  on  1340  kc 
with  1  kw  day  and  250  w  night, 
received  about  $16,000  in  commer- 
cial revenue  ($13,000  local,  $3,000 
national  spot).  So  far  in  the  current 
academic  year,  the  station  has  booked 


over  $20,000  from  local  advertisers. 

Though  WDCR  is  student  run,  its 
programs  are  designed  to  attract  the 
general  public  as  well  as  the  aca- 
demic community.  The  daytime 
schedule  generally  follows  the  music- 
and-news  format  with  what  Sturges 
Dorrance,  general  manager  and 
Class  of  '63,  describes  as  "bouncy 
wake-up  music"  beginning  at  6  a.m.; 
light  classical  from  9  a.m.;  Broad- 
way show  music  at  1 1  a.m.  From 
12:15  p.m.  "we  step  up  the  tempo 


WDCR's  100-man  staff  turned  out 
en  masse  to  report  the  1962  elec- 
tions from  its  "Election  Night 
Headquarters"  in  a  campus  thea- 


ter. The  coverage  was  broadcast 
from  8  p.m.  to  3  a.m.  and  included 
phone  reports  from  Boston,  New 
York,  Philadelphia  and  Chicago. 


continuously"  until  3  p.m.,  according 
to  Mr.  Dorrance,  then  WDCR  goes 
"top-40"  until  5  p.m.,  when  the  mood 
"relaxes"  with  progressive  jazz, 
standard  instrumentals  and  vocals. 

At  6  p.m.,  WDCR  presents  a 
daily  60-minute  Six  O'Clock  Report, 
including  national,  local,  sports,  busi- 
ness and  weather  news.  WDCR  has 
its  own  weather  man — a  student  who 
wants  to  be  a  meteorologist. 

From  7-9:30  p.m.,  the  WDCR 
Concert  Hall  holds  the  spotlight. 
After  9:30  p.m.,  the  schedule  varies 
with  local  productions  including  the 
Inter-Fraternity  Quiz,  original  dra- 
matic programs  and  the  syndicated 
series  The  Shadow. 

Progress  Evident  ■  That  WDCR  is 
making  progress  in  its  campaign  to 
drop  the  label  of  "college  station"  is 
indicated  by  the  recent  addition  of  a 
dairy  and  a  supermarket  to  its  roster 
of  advertisers. 

Sales  promotion  pieces  for  the 
station  emphasize  the  59,000  esti- 
mated people  in  WDCR's  coverage 
area  with  radio  (and  their  estimated 
annual  retail  purchases  of  $106  mil- 
lion) compared  to  Dartmouth's  3,- 
000  students  (and  the  $1.6  million 
the  students  spend  annually). 

WDCR's  production  and  promo- 
tion departments  publish  a  weekly 
"Listening  Log"  which  is  circulated 
free  to  listeners  who  request  it. 

The  station,  which  has  been  on 
the  air  since  1958,  operates  nine 
months  a  year,  for  a  19-hour  day, 
with  silent  periods  during  Christmas 
and  summer  vacations.  With  a  new 
summer  session  being  added  at  Dart- 
mouth this  year,  WDCR  hopes  to 
begin  year-round  operations. 

The  Ivy  Network,  New  Haven, 
Conn.,  is  WDCR's  national  repre- 
sentative. 


twenty-minute  lessons  for  a  system  with 
less  than  500  schools,  to  $7,568  for 
128  thirty-minute  lessons  for  an  area 
with  more  than  3,000  schools.  Avail- 
able are  24  courses. 

The  15  educational  systems  are 
served  by  the  following  tv  stations: 
KQED  (TV)  San  Francisco;  WGTV 
(TV)  Athens,  Ga.;  WXGA  (TV)  Way- 
cross,  Ga.;  WSIU  (TV)  Carbondale, 
111.;  WOI-TV  Ames,  Iowa;  KOPS  (TV) 
Des  Moines,  Iowa;  KETC  (TV)  St. 
Louis;  WNDT  (TV)  New  York; 
WROC-TV  Rochester,  N.  Y.;  WQED 
(TV)  Pittsburgh:  KUHT  (TV)  Hous- 
ton; WHRO  (TV)  Norfolk,  Va.;  KCTS 
(TV)  Seattle;  and  WHA-TV  Madison, 


Wis.  The  closed  circuit  system  serves 
the  Corning,  N.  Y.,  school  district. 

The  flying  classroom  experiment  is 
in  its  third  year  of  operation.  It  is 
underwritten  by  a  grant  from  the  Ford 
Foundation. 

RKO  division  to  meet 

The  first  meeting  of  managers  of  the 
12  RKO  General  Broadcasting  stations 
since  the  formation  of  the  new  RKO 
General  Inc.  division  starts  today  (Jan. 
7)  in  New  York  and  continues  to  Jan. 
16.  Hathaway  Watson,  president  of 
the  new  division,  will  preside  at  the 
sessions,  which  will  deal  with  business 
and  policy  matters. 


Communications  experts 
needed,  says  Huntington 

Colleges  and  universities  must  broad- 
en their  curricula  to  include  the  science 
of  mass  communication  according  to 
George  Huntington,  executive  vice 
president  of  Television  Bureau  of  Ad- 
vertising. 

Speaking  before  business  administra- 
tion and  economics  students  at  Franklin 
&  Marshall  College,  Lancaster,  Pa.,  Mr. 
Huntington  said  the  nation  needs  "com- 
munications scientists"  who  can  deter- 
mine why  some  words,  pictures  and 
sounds  are  more  effective  than  others. 
This,   he   continued,   is   necessary  to 
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BOARD  SURE  TO  DISCUSS  COLLINS 

NAB  president's  future  may  be  determined  at  Phoenix  meeting 


decide  the  "words,  ideas  and  sounds" 
that  communications  satellites  "will 
carry  to  the  rest  of  the  world." 

"What  is  needed,"  Mr.  Huntington 
concluded,  "is  industry  and  foundation 
endowment  for,  and  university  willing- 
ness, to  train  students  for,  this  highly 
specialized,  highly  needed  scientific 
endeavor." 

Mr.  Huntington  was  in  Lancaster  as 
the  guest  of  WLYH-TV,  ch.  15,  which 
last  week  was  celebrating  its  entry  into 
the  Lancaster  market  and  its  primary 
affiliation  with  CBS-TV. 

West  Coast  to  hear 
ABC  Radio  rating  story 

ABC  Radio's  use  of  the  Sindlinger 
method  of  radio  research  analysis  will 
be  explained  this  month  at  two  sympo- 
siums for  agency  and  media  representa- 
tives on  the  West  Coast. 

The  meetings  have  been  scheduled 
for  Jan.  21  (Monday,  9:30  a.m.)  in 
the  Hunt  Room  of  the  Fairmont  Hotel, 
San  Francisco,  and  Jan.  23  (Wednes- 
day, 9:30  a.m.)  in  the  Grove  Lounge, 
Ambassador  Hotel,  Los  Angeles. 

Attending  the  meetings  will  be  Robert 
R.  Pauley,  ABC  Radio  president;  Al- 
bert Sindlinger,  president  of  Sindlinger 
&  Co.;  James  E.  Duffy,  executive  vice 
president,  ABC  Radio;  Jack  H.  Mann, 
ABC  vice  president  in  charge  of  ABC 
Radio  West,  and  Mrs.  Elizabeth  Harris, 
manager  of  research,  ABC  Radio.  Simi- 
lar meetings  were  held  late  last  year 
in  New  York,  Detroit  and  Chicago. 

Students  get  advice 
from  Storer  manager 

Students  interested  in  becoming  broad- 
casters should  have  a  working  knowl- 
edge of  the  networks,  film  syndication, 
FCC  and  the  nomenclature  of  the  in- 
dustry Robert  S.  Buchanan,  general 
manager  of  WJW-TV  Cleveland,  told 
the  Speech  Association  of  America 
Convention  last  week. 

The  Storer  Broadcasting  Co.  execu- 
tive described  the  qualities  broadcasters 
seek  in  a  prospective  employee  as:  an 
alert  industrious  attitude  conscious  of 
the  overall  operation  even  on  week-ends 
and  holidays;  appearance  to  create  a 
favorable  impression;  the  ability  to  cre- 
ate the  right  impression  to  the  public 
through  courtesy;  a  high  standard  of 
office  decorum;  the  ability  to  give  a 
direct  answer;  making  constructive  sug- 
gestions regarding  working  conditions 
and  asking  questions  about  one's  work. 

An  available  file  of  trade  papers,  Mr. 
Buchanan  pointed  out,  makes  it  possi- 
ble for  the  university  student  to  keep 
up  with  changes  in  the  industry  so  that 
a  job  applicant  can  discuss  intelligently 
with  a  prospective  employer  the  busi- 
ness he  wants  to  enter. 


A  long  list  of  routine  matters  faces 
the  NAB  board  when  it  convenes  next 
week  (Jan.  14-18)  at  the  Camelback 
Inn  in  Phoenix,  Ariz.,  but  one  item  of 
paramount  interest  isn't  on  the  formal 
agenda — what  about  Gov.  LeRoy  Col- 
lins' contract  renewal? 

Gov.  Collins  entered  the  third  and 
final  year  of  his  contract  last  week  as 
the  center  of  an  industry  controversy 
that  started  last  Nov.  19  at  the  final 
NAB  Fall  Conference  in  Portland,  Ore. 
(Broadcasting,  Nov.  26,  1962).  At 
that  time  Gov.  Collins  spoke  harshly 
of  cigarette  commercials  directed  at 
school-age  children  and  demanded  that 
the  industry  do  something  about  it. 

The  cigarette  comment  drew  criti- 
cism from  station,  network  and  adver- 
tising-agency sources  as  well  as  praise 
from  some  civic  groups  and  broad- 
casters who  agreed  with  the  NAB  presi- 
dent. 

Following  the  agitation,  a  special 
NAB  committee  set  up  to  review  the 
Collins  three-year  contract  failed  to 
take  any  action  or  to  hold  a  planned 
meeting.  The  contract  calls  for  a  $75,- 
000  annual  salary,  about  $15,000  for 
living  expenses  and  an  expense  account. 
It  is  reviewable  at  the  end  of  two  years 
(Jan.  1,  1963). 

Although  the  unofficial  agenda  for 
the  board's  Arizona  meeting  doesn't 
indicate  how  the  Collins  contract  will 
be  handled,  it's  known  members  of  the 
board,  including  Clair  R.  McCollough, 
Steinman  Stations,  joint  radio-tv  board 
chairman,  have  discussed  the  subject  in 
letters  and  phone  calls.  Mr.  Mc- 
Collough is  chairman  of  the  special 
contract  review  committee. 

Report  to  Board  ■  At  NAB  head- 
quarters it  was  indicated  the  subject 
is  certain  to  come  up  at  the  meeting, 
with  a  possibility  the  contract  com- 
mittee will  meet  formally  and  file  a 
report  with  the  board. 

As  the  board  meeting  approaches, 
association  membership  is  at  an  alltime 
high  (Broadcasting,  Dec.  31,  1962). 
Budget  matters  will  occupy  much  of 
the  time  of  board  committees  and  the 
board  itself.  Including  all  activities, 
the  budget  now  runs  around  $1.7  mil- 
lion and  there's  a  good  chance  some  of 
the  research  and  other  projects  could 
run  up  the  figure  to  a  record  total. 

NAB's  convention  committee  will 
report  on  plans  for  the  March  31 -April 
3  industry  meeting  at  the  Conrad  Hilton 
Hotel,  Chicago.  The  general  format  of 
the  convention  has  been  planned.  Many 
details  remain  to  be  worked  out,  in- 
cluding the  annual  equipment  exposi- 
tion. Contracts  for  equipment  exhibits 
have  been  signed  but  there  still  is  un- 


certainty about  the  status  of  film  ex- 
hibitors, who  are  planning  special  dis- 
plays in  the  Congress  Hotel  a  few  doors 
from  the  Conrad  Hilton. 

The  board's  schedule  at  Phoenix 
follows: 

Jan.  14 — Tv  finance  committee  9 
a.m.;  radio  finance  committee  11  a.m.; 
general  fund  finance  committee  2  p.m.; 
membership  committee  4  p.m. 

Jan.  15 — Distinguished  service  award 
subcommittee  9  a.m.;  convention  com- 
mittee 11  a.m.;  joint  boards  of  direc- 
tors 2  p.m. 

Jan.  16 — Tv  board  9:30  a.m. 

Jan.  17 — Radio  board  9:30  a.m.; 
reception  for  retiring  board  members 
6  p.m. 

Jan.  18 — Joint  boards  9:30  a.m. 

The  directors  will  receive  recommen- 
dations from  the  NAB  Tv  Code  Re- 
view Board  calling  for  amendments 
covering  editorializing  and  stricter 
standards  for  over-the-counter  products 
involving  health  considerations.  A  re- 
port on  the  cigarette  advertising  prob- 
lem raised  by  Gov.  Collins  will  be  sub- 
mitted. 

Among  topics  on  the  agenda  are 
NAB's  role  in  the  overpopulation  of 
radio,  to  be  reviewed  today  (Jan.  7) 
at  a  joint  NAB-FCC  shirtsleeve  session 
(story  page  68).  Also  to  be  considered 
will  be  the  FCC's  hearing  into  the 
programming  of  television  stations 
in  Omaha,  Neb.  Right  of  access 
to  news  sources,  legislative  prospects 
and  other  regulatory  problems  will  be 
considered. 

All  but  one  of  the  42  board  members 
will  be  present  at  Phoenix.  Julian 
Haas,  KAGH  Crossett,  Ark.,  will  be 
unable  to  attend  because  of  illness. 
There  is  one  board  vacancy  due  to  the 
resignation  of  Joseph  Drilling,  who  re- 
signed when  he  became  president  of 
Crowell-Collier  Broadcasting  Co.  The 
vacancy  probably  will  be  filled  at  the 
annual  tv  board  elections  during  the 
Chicago  convention. 

Media  reports... 

BCH  adds  rep  firm  ■  Pearson  National 
Representatives  Inc.,  New  York,  has 
subscribed  to  the  automated  centralized 
billing  services  of  Broadcast  Clearing 
House,  New  York.  The  agreement  cov- 
ers Pearson-represented  radio  stations, 
its  New  York  office  and  five  branch 
offices. 

NBC  Radio  adds  affiliate  ■  KINO 
Winslow,  Ariz.,  joined  NBC  Radio's 
affiliate  list  on  Jan.  1.  Owned  by  Wil- 
lard  Shoecraft,  KINO  operates  full  time 
with  250  w  on  1230  kc.  Eric  Manola 
is  station  manager. 
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JUDY  GARLAND  TO  CBS-TV  SERIES 

Contract  for  32-show  package  involves  $6.5  million 


CBS-TV  has  added  Judy  Garland  to 
a  lengthening  list  of  star  performers. 
She  will  appear  in  a  new  series  on  the 
tv  network  next  season.  A  contract 
signing  with  Miss  Garland  and  report- 
edly involving  some  $6.5  million  in  a 
series  of  32  one-hour  show  packages, 
was  announced  last  week. 


The  new  contract  with  Miss  Garland 
was  said  also  to  contain  options  for 
renewal  over  a  four-year  period. 

Miss  Garland's  shows,  which  have 
been  on  CBS-TV,  have  been  in- 
frequent over  the  years  and  mainly  con- 
fined to  specials.  She  currently  is  work- 
ing in  a  special  being  prepared  for 


Ed  Coughlin,  of  Peters,  Griffin,  Woodward,  passes  the  club  hat  to  Bob. 

Bob  Rowell,  of  F.,  C.  &  B.,  joins  the  Tricorn  Club 

Our  club  hat  is  crowning  some  of  the  smartest  market-media  brains  in  the  land. 
It  makes  no  difference  whether  they're  adorned  with  crew-cuts,  flat-tops,  ivy- 
league-trims,  Jackie  K.  bouffants  — or  just  a  flesh-tone  expanse.  Bob  made  the 
club's  exclusive  ranks  by  winning  this  required  quiz:  1.  What  is  the  Tricorn  Mar- 
ket? 2.  What  is  North  Carolina's  No.  1  metropolitan  market  in  population,  house- 
holds and  retail  sales?  Answer  to  both:  the  3-city  "tricorn"  of  Winston-Salem, 
Greensboro,  High  Point.  He  then  scored  a  triple  parlay  by  knowing  what  state 
ranks  12th  in  population.  (Sure  you  knew  it's  North  Carolina?)  But  the  real  money 
winner  is  the  marketing  team  that  knows  WSJS  Television  is  the  No.  1  sales  pro- 
ducer in  the  No.  1  market  in  the  No.  12  state.  Source,  u  s  Census 


WINSTON -SALEM 
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March  19  telecast  (8:30-9:30  p.m.) 
on  CBS-TV  which  will  co-star  Phil 
Silvers  and  Robert  Goulet.  Her  most 
recent  performance  on  the  network  and 
her  first  in  six  years  was  in  February 
1962. 

In  the  fall  of  1963,  CBS-TV  said, 
Miss  Garland  will  star  in  a  weekly, 
one-hour  musical-variety  series.  The 
day  and  time  have  not  yet  been  an- 
nounced. 

Creative  Management  Assoc.  Ltd., 
of  which  David  Begelman  and  Freddie 
Fields  are  the  principals,  represented 
Miss  Garland  in  the  negotiations  which 
led  to  her  signing  with  CBS. 

NET  announces  plans 
for  new  programming 

National  Educational  Television's 
1963  programming  will  expand  in  four 
categories,  John  F.  White,  president. 
National  Educational  Tv  &  Radio  Cen- 
ter, announced  last  week. 

He  described  the  expansion  plans  as 
(1)  programs  for  children  that  make 
learning  fun,  such  as  What's  New?,  a 
daily  half-hour  series  for  children  from 
seven  to  12;  (2)  public  affairs  pro- 
grams, exemplified  by  Great  Decisions 
— 1963,  a  series  of  eight  one-hour  re- 
ports; (3)  the  arts,  with  special  concen- 
tration on  fresh  and  experimental  pro- 
gramming (dramas  from  foreign  tv  pro- 
duction centers  and  programs  by  indi- 
vidual artists),  and  (4)  the  sciences, 
with  particular  emphasis  on  keeping 
people  abreast  of  technological  ad- 
vances, for  example,  Dave  Garroway's 
11 -program  series  Exploring  the  Uni- 
verse. 

NET's  network  affiliates  grew  from 
58  to  70  in  number  during  1962,  ac- 
cording to  a  roundup  of  last  year's 
developments  and  activities. 

'Peter  Pan'  scheduled 
for  fourth  tv  showing 

"Peter  Pan,"  one  of  the  largest  audi- 
ence-drawing entertainment  shows  ever 
telecast  by  a  single  network,  is  sched- 
uled for  a  fourth  viewing  on  Feb.  9  at 
7-9  p.m.  on  NBC-TV. 

Live  performances  of  the  James  M. 
Barrie  classic  shown  by  the  network  on 
March  7,  1955,  and  Jan.  9,  1956,  had 
total  viewing  audiences  estimated  by 
NBC  at  67.3  million  and  57.5  million 
respectively. 

The  taped  color  version,  featuring 
Mary  Martin,  to  be  shown  Feb.  9,  was 
originally  viewed  Dec.  8,  1960,  by  an 
audience  of  approximately  65  million, 
according  to  the  network.  The  show  is 
a  Richard  Halliday-Edwin  Lester  pro- 
duction. 
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DATELINE 


SIX  O'CLOCK  REPORT 

with  DICK  JOHN 


ELEVEN  O'CLOCK  REPORT 

with  LARRY  GAFFNEY 


For  the  first  time  in  the  Pittsburgh  area,  the  news  takes  on  a  big,  bold  look.  It's 
DATELINE  '63— a  twice-a-day,  close-up  portrait  of  local,  area  and  world  events. 

The  Six  O'Clock  Report  of  DATELINE  '63  features  Dick  John,  nationally  acclaimed 
newscaster,  along  with  Red  Donley,  Bob  Cochran,  and  the  award-winning  Huntley- 
Brinkley  Report  in  a  solid  hour  of  news,  weather  and  sports. 

DATELINE  '63's  Eleven  O'Clock  Report  features  Larry  Gaffney  in  a  round-up  of 
local,  area  and  world  news— up-to-the-minute— followed  by  sports  with  Red  Donley. 

The  news  is  bigger  .  .  .  the  news  is  hotter  on  Channel  11,  because  around  the 
clock,  WIIC  newsmen  and  cameramen  are  there  when  it  happens. 


£1 


WIIC  CHANNEL  11 
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Burrud  sees  tv  viewers  returning  with  colored  glasses 


The  emergence  of  color  television 
into  the  mass  media  class  will  be  a 
boon  to  the  producers  of  travel- 
adventure  films,  according  to  Bill 
Burrud,  a  pioneer  in  that  type  of  tv 
programming.  It  will  be,  that  is,  if 
they  have  had  Mr.  Burrud's  fore- 
sight of  making  true-life  documen- 
taries in  color.  He  now  has  some 
2,000  half-hour  films  which,  having 
been  successfully  exposed  to  viewers 
who  saw  them  in  black-and-white, 
are  now  ready  for  a  new  career  in 
color. 

"Even  if  he  has  seen  the  film  be- 
fore in  monochrome,  the  color-set 
owner  is  going  to  enjoy  watching  it 
over  again,"  Mr.  Burrud  said  last 
week.  "There's  no  doubt  that  color 
adds  to  the  enjoyment  of  watching 
a  fictional  drama  or  a  musical  show 
on  tv  and  the  value  added  by  color 
is  even  greater  for  our  type  of  show. 
Colorful  native  costumes,  colorful 
foreign  backgrounds  give  added  real- 
ity and  added  impact  to  our  kind  of 
programs,  which  depict  events  that 
are  called  colorful  even  when  they 
are  merely  described  in  words." 

And  color  will  add  to  the  profit 
of  the  producer  of  travel-adventure 
films  as  well  as  pleasure  to  their 
viewers,  Mr.  Burrud  firmly  believes. 
Not  that  they  aren't  profitable  al- 
ready. After  1 1  years  in  the  field, 
Bill  Burrud  Productions  now  earns 
about  $1  million  a  year.  A  large 
part  of  these  earnings  are  plowed 
back  into  new  products,  the  com- 
pany owns  all  its  own  negatives  out- 
right and  in  more  than  a  dozen  years 
has  always  managed  to  handle  its 


own  financing  without  bank  loans. 

Growing  Up  ■  Such  business  acu- 
men, rare  in  any  instance,  is  remark- 
able when  displayed  by  one  who  is 
primarily  an  actor.  Bill  Burrud  made 
his  stage  debut  at  the  tender  age  of 
9  and  went  on  to  become  a  child 
movie  star.  But  late  in  1948  he  was 
no  longer  a  child  nor  a  star,  just  an 
out-of-work  actor.  The  Los  Angeles 
Times  was  getting  its  tv  station 
(KTTV)  ready  for  a  Jan.  1,  1949, 
start  of  program  service  and  Bill  felt 
it  was  a  chance  to  get  into  television. 
He'd  been  turned  down  for  a  staff 
job  at  the  station  so  he  tried  an 
oblique  approach,  through  the  news- 
paper's outdoor  editor,  an  old  ac- 
quaintance. 

"Let's  get  together  and  make  a 
program  to  tell  people  what  they  can 
see  in  Southern  California  on  a 
weekend  trip,"  Bill  proposed.  The 
editor  called  the  publisher,  who  liked 
the  idea  and  called  the  station  man- 
ager, and  Open  Road  was  added  to 
KTTV's  schedule  as  a  weekly  half- 
hour  which  tied  in  with  a  Sunday 
newspaper  column.  Bill  rushed  to  a 
camera  store,  plunked  down  practi- 
cally his  last  dollar  for  a  secondhand 
movie  camera  and  said  to  the 
amazed  salesman:  "Show  me  how  to 
operate  this  thing.  I've  got  a  tv  show 
starting  in  five  weeks." 

The  what-to-see-near-at-hand  pro- 
gram gradually  expanded  its  scope 
as  its  embryo  producers  discovered 
that  other  people,  some  of  them  even 
professionals  from  the  motion  pic- 
ture field,  were  making  travel  films 
that  could  be  obtained  for  use  on 


television.  "We  also  found  that  peo- 
ple were  interested  in  the  out-of- 
doors,  in  nature,  in  true  life  adven- 
ture. But  they  needed  a  dramatic 
frame.  Even  here,  the  play's  the 
thing.  Nature  in  the  raw  can  be 
pointless  as  well  as  wild.  Before  long 
we  began  to  follow  the  pattern  of 
the  picture  magazines  like  Life  and 
Look  and  to  select  and  edit  our  pic- 
tures to  tell  stories  about  people, 
places  and  things." 

Spreading  Out  ■  The  program  de- 
veloped to  the  point  where  other 
Los  Angeles  tv  stations  got  inter- 
ested in  it  and  Bill  Burrud  moved 
his  base  of  operations  from  KTTV 
to  the  highest  bidder,  KCOP,  which 
was  building  a  travel-adventure  for- 
mat. Today,  he  has  four  programs 
a  week  on  KCOP:  Holiday  at  7-7:30 
p.m.  Monday;  Wanderlust  at  7:30- 
8  p.m.  Tuesday;  True  Adventure  at 
7:30-8  p.m.  Thursday  and  Vaga- 
bond, his  original  series,  which  has 
just  returned  for  a  new  showing  at 
8:30-9  p.m.  Tuesday.  KCOP  still 
his  home  station,  pays  Mr.  Burrud 
better  than  $250,000  a  year  for  his 
program  services. 

Until  1956,  when  Vagabond  went 
into  syndication  through  Official 
Films,  he  did  the  narration  live  for 
his  local  Los  Angeles  broadcasts  on 
KCOP  and  he  still  follows  that  prac- 
tice for  Wanderlust  and  Holiday. 
"I'm  still  an  actor  at  heart,"  he  says, 
"and  I  like  to  make  personal  appear- 
ances when  I  can." 

Today  his  True  Adventure  films 
are  in  49  U.  S.  markets,  plus  West 
Germany,    Australia    and  French 


Film  sales... 

Sugarfoot  (Warner  Bros.  Tv):  Sold 
to  WLWI  (TV)  Indianapolis  and 
WLWD  (TV)  Dayton.  Now  in  24 
markets. 

Surfside  6  (Warner  Bros.  Tv):  Sold 
to  WSIX-TV  Nashville,  Tenn.,  and 
WAST  (TV)  Albany,  N.  Y.  Now  in 
33  markets. 

The  Roaring  20' s  (Warner  Bros. 
Tv):  Sold  to  KAKE-TV  Wichita,  Kan. 
Now  in  19  markets. 

Lawman  (Warner  Bros.  Tv):  Sold 
to  WTTG  (TV)  Washington,  D.  C, 
and  WTVN  (TV)  Columbus,  Ohio. 
Now  in  1  1  markets. 

Ripcord  (United  Artists  Tv) :  Sold 
to  Standard  Oil  of  Indiana,  through 
D'Arcy  Adv.,  for  WWTV  (TV)  Cadil- 
lac-Traverse City,  Mich.  New  station 
sales  are:  WINK-TV  Fort  Myers,  Fla.; 


WGAN-TV  Portland,  Me.;  WSBT-TV 
South  Bend,  Ind.;  KOMU-TV  Colum- 
bia, Mo.;  WLWD  (TV)  Dayton,  Ohio; 
WSAZ-TV  Charleston-Huntington,  W. 
Va.  Now  in  1 50  markets. 

Steve  Allen  Show  (WBC  Program 
Sales) :  Sold  to  KENS-TV  San  Antonio, 
Tex.  Now  in  27  markets. 

Maverick  (Warner  Bros.  Tv):  Sold 
to  WAII-TV  Atlanta;  WLBW-TV  Mi- 
ami; KXLY-TV  Spokane;  KVII  (TV) 
Amarillo,  Tex.,  and  KSHO-TV  Las 
Vegas,  Nev.  Now  in  34  markets. 

MCA  files  for  overdue  fees 

MCA  Inc.  anounced  last  week  it  has 
filed  with  the  American  Federation  of 
Musicians  in  New  York  several  arbitra- 
tion complaints  against  former  clients 
in  the  band  and  orchestra  field.  MCA 
claimed  they  failed  to  pay  commissions 
for  services  rendered  prior  to  the  com- 


pany's discontinuance  of  its  talent  agen- 
cy business  last  July.  The  names  of  the 
former  clients  were  not  revealed.  Sev- 
eral weeks  ago,  MCA  filed  a  similar 
action  against  Dick  Chamberlain,  star 
of  the  Dr.  Kildare  series  on  NBC-TV. 

Ford  fund  etv  grants: 
$16.3  million  in  1962 

Ford  Foundation  grants  to  educa- 
tional television  totaled  $16,394,000  in 
1962,  according  to  the  foundation's  an- 
nual report  for  the  period  from  Oct.  1, 
1961  to  Sept.  30,  1962. 

The  largest  etv  grant,  $8.7  million, 
was  to  the  Midwest  Program  on  Air- 
borne Television  Instruction,  which 
completed  its  first  full  year  of  operation 
in  June  1962.  Its  total  support  from 
the  foundation  has  reached  $14.7  mil- 
lion. 

Community  etv  grants  totaled  $7, 
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True  Adventure  will  run  anywhere 
from  $13,500  to  $17,000.  Fortu- 
nately, quality  has  gone  up  along 
with  costs.  We  wouldn't  accept  to- 
day what  we  were  happy  to  get 
seven  or  eight  years  ago." 

Looking  to  the  future,  Mr.  Burrud 
feels  it  is  quite  possible  that  his 


company  might  be  merged  with  a 
large  firm.  "I  wouldn't  object  if  my 
people  can  go  along  as  a  unit.  I'd 
like  to  make  a  capital  gains  deal  on 
all  the  negatives  we  own;  earnings 
of  $1  million  a  year  sounds  like  a 
lot,  but  there's  not  much  left  after 
taxes." 


Does  the  blacklist  still  exist  in  radio-tv? 

AMERICAN  JEWISH  CONGRESS  PANELISTS  CITE  TROUBLES 


Canada;  Treasure  "It's  all  about  lost 
and  buried  treasures,  but  I've  yet  to 
find  one  myself")  and  the  veteran 
Vagabond  are  currently  in  six  mar- 
kets apiece.  Wiljon  Corp.,  a  sub- 
sidiary of  Bill  Burrud  Productions, 
handles  the  sales  of  True  Adventure 
in  the  1 1  western  states  and  all  sales 
of  Treasure  and  Vagabond.  The  syn- 
dication of  True  Adventure  outside 
the  West,  in  the  rest  of  the  U.  S.  and 
abroad,  is  handled  by  Teledynamics 
Inc.,  New  York  organization  which 
deals  exclusively  in  color  programs. 

Built-in  Viewers  ■  Scheduled  large- 
ly in  the  early  evenings,  all-family 
viewing  time,  the  travel-adventure 
films  do  well  in  ratings,  Mr.  Burrud 
reports,  particularly  with  adult  view- 
ers. "When  there's  a  kid  show  against 
us,  we'll  tie  it;  when  there  isn't,  we're 
generally  tops."  One  thing  he  can't 
explain  is  that  audience  composition 
studies  show  the  majority  (60%)  of 
his  viewers  to  be  women. 

From  its  small  beginning,  Bill  Bur- 
rud Productions  has  grown  to  an 
organization  with  23  fulltime  em- 
ployes and  53  stringers  around  the 
world.  The  home  staff  includes  nine 
editors,  four  supervisor-producers,  a 
production  coordinator,  three  sales- 
men and  the  management  and  office 
help.  Gene  McCabe,  vice  president 
and  business  manager,  handles  most 
of  the  day-to-day  business  matters, 
leaving  Bill  free  for  his  creative 
work,  such  as  writing  the  talks  he 
gives  to  amplify  and  explain  the  pic- 
tures. "Things  have  changed  since 
1953-54  when  we  started  making 
Vagabond,"  he  commented.  "Then 
those  half-hour  films  cost  about 
$5,000  apiece  to  produce.  Today,  a 


694,000.  National  Educational  Tv  & 
Radio  Center's  share  was  $4.7  million 
and  WNDT  (TV)  New  York  was 
granted  $2,994,000.  WNDT  also  re- 
ceived $225,000  grant  for  programs  ex- 
changed with  WGBH-TV  Boston. 

5%  increase  for  directors 

More  than  700  members  of  the  Di- 
rectors Guild  of  America,  including 
directors,  assistant  directors,  associate 
directors  and  stage  managers,  got  raises 
of  5%  on  Jan.  1  under  contracts  ne- 
gotiated by  DGA  in  1960. 

A  freelance  director  of  a  tv  network 
program  (except  dramatic,  sports  or 
"high  budget"  programs)  get  $66  for 
a  weekly  show  of  five  minutes  or  less 
under  the  new  scale,  up  to  $855  for 
seven  hour-long  programs  a  week.  The 
new  scale  for  dramatic  shows  ranges 
from  $80  for  a  five-minute,  once-a- 
week  show  to  $1,033  for  seven  hour- 
long  programs. 


The  broadcasting  industry  still  main- 
tains a  blacklist  which  bars  certain  en- 
tertainers from  appearing  on  radio  and 
television,  it  was  asserted  in  a  general 
panel  discussion  by  performers  and 
lawyers  in  New  York,  Dec.  30. 

The  discussion,  called  "The  Thunder 
of  Reaction,"  was  presented  by  the 
American  Jewish  Congress.  The  panel 
included  John  Henry  Faulk,  former 
blacklisted  radio  commentator,  who  re- 
cently won  a  libel  suit  against  Aware 
Inc.  for  linking  him  falsely  with  pro- 
communist  causes. 

Other  panel  members  were  Oscar 
Brand,  ballad  singer  and  tv  entertainer; 
Theodore  Bikel,  actor  and  folksinger 
and  head  of  the  arts  chapter  of  the 
congress;  and  Howard  Squadron,  law- 


yer and  co-chairman  of  the  congress's 
commission  of  law  and  social  action. 

It  was  the  consensus  of  the  panel 
that  a  performer  cannot  be  expected  to 
be  silent  on  controversial  political  issues 
and  confined  only  to  his  immediate 
world  of  entertainment. 

Mr.  Brand  contended  that  an  enter- 
tainer may  be  prevented  from  perform- 
ing on  radio  or  television  by  one  post 
card  from  a  listener  disputing  his  ap- 
pearance on  a  program. 

The  networks  and  agencies,  he  em- 
phasized, "feel  guilty"  about  the  exist- 
ence of  the  blacklist  but  are  afraid  "to 
get  into  a  sphere  where  they  will  be 
considered  troublemakers." 

He  suggested  that  social  organiza- 
tions like  the  congress  appeal  to  the 
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heads  of  networks  and  advertising 
agencies  to  make  a  public  stand  against 
the  list. 

Mr.  Brand's  comments  made  up  the 
few  radio-tv  specifics  in  what  was  a 
general  discussion  of  today's  status  of 
blacklisting. 

Program  notes... 

Intertel  production  ■  Tahiti-Pacific 
Cocktail,  ninth  in  a  series  of  Interna- 
tional Television  Federation  (Intertel) 
documentaries,  is  being  produced  by  the 
Australian  Broadcasting  Commission  in 
partnership  with  broadcasters  in  Can- 


ada, Great  Britain  and  the  U.  S.  The 
program,  scheduled  for  viewing  in  Jan- 
uary in  more  than  20  countries,  will  be 
syndicated  in  the  U.  S.  by  Westinghouse 
Broadcasting  Co.  WBC  and  the  Na- 
tional Educational  Television  &  Radio 
Center  are  the  U.  S.  members  of  Inter- 
tel. 

'Girl  Talk'  plans  ■  ABC  Films  Inc., 
New  York,  announces  an  additional  I  3 
weeks  of  production  on  Girl  Talk,  a 
half-hour,  five-day-a-week  series.  Start- 
ed Dec.  3,  1961,  in  five  markets,  the 
program   stars  Virginia  Graham  and 
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guests.  Now  in  16  markets,  the  series 
has  been  ordered  for  sponsorship  by 
several  advertisers  in  additional  mar- 
kets, predicated  upon  the  program's 
purchase  by  stations. 

New  TAC  Show  ■  Television  Affiliates 
Corp.,  New  York,  has  added  The  Land 
of  the  Distelfink  produced  by  WFIL-TV 
Philadelphia,  to  its  library. 

Wolper  to  expand  activities  ■  Wolper 
Productions,  Hollywood,  which  has 
confined  its  activities  to  tv  documen- 
taries, plans  to  enlarge  operations  to 
include  dramatic  tv  filmed  programs. 


$9  million  kiss  between  RCA  and  Philco 

SETTLED;  PATENT  DISPUTE  AND  CH.  3  PHILADELPHIA  HASSLE 


A  legal  obstacle  to  the  proposed  ex- 
change of  NBC's  Philadelphia  stations 
for  RKO  General's  Boston  stations  was 
removed  last  week  with  announcement 
that  Philco  Broadcasting  Co.  and  its 
parent  Ford  Motor  Co.  had  reached  an 
agreement  with  RCA-NBC  resolving 
long-standing  litigation. 

NBC  and  RKO  General  have  pend- 
ing at  the  FCC  a  plan  to  swap  WRCV- 
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Cuisine  Exquise  .  .  ,  Dans 
Une  Atmosphere  Elegante 


RESTAURANT 

vomN 


575  Park  Avenue  at  63rd  St. 
NEW  YORK 


Lunch  and  Dinner  Reservations 
Michel  :  TEmpleton  8-64-90 


AM-TV  Philadelphia  and  WNAC-AM- 
TV  and  WRKO  (FM)  Boston. 

A  two-part  accord  was  reached  Jan. 
3  between  RCA  and  Philco.  First  they 
settled  a  long-standing  dispute  in  the 
patent  license  field,  with  RCA  agreeing 
to  pay  Philco  a  flat  $9  million  for 
Philco  patent  rights.  Second,  NBC  and 
Philco  announced  they  are  filing  with 
the  FCC  a  joint  request  for  withdrawal 
of  Philco's  application  to  operate  a  ch. 
3  tv  station  in  Philadelphia. 

The  ch.  3  action  has  stood  in  the 
way  of  the  RKO  General-NBC  ex- 
change of  Boston  and  Philadelphia  fa- 
cilities. If  the  FCC  approves  the  Philco 
withdrawal  request,  NBC  will  repay 
Philco  "for  the  expenses  it  has  reason- 
ably incurred  in  furthering  its  applica- 
tion." The  amount  had  not  been  deter- 
mined last  week.  Philco  filed  a  protest 
to  NBC's  Philadelphia  ch.  3  renewal 
application  in  1957  and  filed  an  appli- 
cation for  the  facility  in  1960. 

The  joint  RCA-NBC  and  Ford-Philco 
damage  suit  settlement  does  not  involve 
payment  of  any  consideration  "for 
Philco's  agreement  to  seek  withdrawal 
of  its  application  for  the  Philadelphia 
station  license.  Both  the  license  agree- 
ment and  the  agreement  to  settle  the 
damage  claims  between  the  parties 
already  are  in  force,  and  neither  is  con- 
tingent upon  FCC  approval  of  the  re- 
quest to  withdraw  the  Philco  applica- 
tion for  ch  3  in  Philadelphia." 

Hearing  Resumes  ■  When  FCC  Chief 
Hearing  Examiner  James  D.  Cunning- 
ham resumes  hearings  today  (Jan.  7) 
in  the  Philco  application  for  ch.  3  in 
Philadelphia,  Irving  Segal,  counsel  for 
NBC,  will  propose  that  the  record  in 
the  case  be  closed  now  that  Philco  has 
agreed  to  withdraw  its  application.  NBC 
Board  Chairman  Robert  Sarnoff  had 
been  scheduled  to  testify  at  the  hear- 
ings which  were  originally  scheduled  to 
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resume  Jan.  2.  The  FCC  Broadcast 
Bureau,  a  party  to  the  case,  will  appear. 

The  RCA-Philco  patent  agreement 
specifies  that  RCA  will  get  non-exclu- 
sive licenses  under  all  present  Philco 
and  Ford  United  States  patents  for 
radio  apparatus  including  color  tv,  tran- 
sistors and  data  processing  equipment, 
all  being  for  the  full  lives  of  the  patents. 

RCA  will  be  free  for  the  next  five 
years  to  use  any  domestic  color  tv 
patent  issuing  to  Philco  on  an  applica- 
tion filed  after  the  date  of  the  agree- 
ment. 

Non-Exclusive  Licenses  ■  Ford  and 
Philco  receive  non-exclusive  licenses 
from  RCA  under  all  present  domestic 
patents  and  patent  applications  relating 
to  radio-purpose  apparatus  (other  than 
color  tv),  transistors  and  data  process- 
ing equipment,  running  for  the  full 
lives  of  the  patents. 

In  addition  Ford  and  Philco  are 
granted  rights  under  RCA  color  tv 
patents  that  were  issued  before  Oct.  28, 
1958  as  well  as  on  applications  filed 
prior  to  that  date.  These  cover  inven- 
tions needed  to  comply  with  the  FCC 
standards  for  color  tv.  Later  color  tv 
patent  rights  will  be  available  to  Ford 
and  Philco  at  the  prevailing  rate  for 
such  licenses. 

An  important  phase  of  the  agree- 
ment is  the  settlement,  without  payment 
of  damages  by  either  company,  of  the 
litigation  between  them  that  has  been 
pending  since  1957  in  the  U.  S.  Dis- 
trict Court,  Philadelphia.  Philco  is 
withdrawing  its  elaim  for  $150  million 
damages  against  RCA  and  RCA  is 
withdrawing  its  claim  for  $174  million 
damages  against  Philco. 

Chief  Examiner  Cunningham  is  pre- 
siding at  hearings  in  progress  since  last 
October  on  the  proposed  Philadelphia- 
Boston  trade,  an  NBC  renewal  applica- 
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UPERMARKEH 

FORMERLY  THE  CHARLESTON-HUNTINGTON  MARKETS  

*  PROFUSELY  ILLUSTRATED  DIGEST  ABSOLUTELY  FREE!!* 


"Attention  media  and  marketing  men!  Get  your  gala 
Supermarket  booklets  while  they  last!"  warn  Tom 
Garten1  and  John  Sinclair2,  proprietors  of  Supermarket 
Station  WSAZ-TV. 

Find  out  why  the  famous  Charleston-Huntington 
Market  changed  its  name  to  SUPERMARKET!  Learn 
how  Supermarket  has  a  gigantic  $4,000,000,000 
payroll,  2,302,000*  consumers,  72  great  counties  in 
four  great  states,  booming  metropolises  like  Charleston 
and  Huntington,  $2,011,372,000*  in  annual  retail 
sales,  and  207,200  TV  homes  delivered  (which  put 


Supermarket  in  the  top  30  television  markets**)! 

Read  this  meaty  digest  for  news  about  Supermarket 
Station  WSAZ-TV,  too!  Discover  why  ours  is  the  only 
station  that  serves  Supermarket— the  only  single  medium 
that  can  cover  all  of  Supermarket,  all  at  one  time. 

Check  out  WSAZ-TV  (one  of  NBC's  top  15!***) 
and  its  fat  market.  Be  a  hero  in  the  office,  sell  more 
products  and  get  a  whole  lot  richer— soon!  Just  write 
us  or  call  your  Katz  agency  man  and  ask  for  your  copy 
of  "SUPERMARKET"! 


*  *  *  THE  SUPERMARKET  STATION  *  *  * 


WSAZ-TV 


1  Vice  President.  General  Manager,  WSAZ-TV.  ~J 

2  Manager,  Charleston  Operation,  WSAZ-TV.  n 
*SRDS  (July,  1962).  V 
••ARB,  7:30  P.M.  to  11:30  P.M.,  Monday  through  Sunday,  all  stations  (Nov., 1961). 

•••ARB,  Average  homes  delivered,  9:00  A.M.  to  Midnight.  Monday  through  Sunday  (Nov.,  1961). 


WSAZ-TV,  Channel  3,  an  NBC  Primary  Affiliate,  Division: 
The  Goodwill  Stations.  Inc. 
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LATEST  7  COUNTY 

NEGRO  PULSE*  GIVES 


HALF  HOUR  FIRSTS 

in  N.  Y.  C,  and  it  s  tied  for  first  in  26th 


From  sign-on  to  sign-off  (6  AM  to  7  PM) 
WLIB  is  ahead  of  every  Negro  station, 
full  or  part  time,  operating  in  New  York 
City.  First  for  the  first  25  half-hours  and 
tied  for  first  in  the  26th. 

Since  1955  WLIB  has  been  overwhelmingly 
first  in  every  7  County  Negro  Pulse  taken 
—  often  with  more  half-hour  firsts  than  all 
other  Negro  stations  combined.  No  other 
station  in  the  market  has  ever  chalked 
up  a  record  that  remotely  approaches  it. 

The  reasons  are  simple: 

WLIB  has  more  Community  Programs  than 
all  other  stations  combined. 

WLIB  has  more  special  editorial  features 
than  all  other  stations  combined. 

WLIB  has  more  comprehensive  specialized 
news  coverage  than  all  other  stations 
combined. 

Perhaps  that  is  why  it  has  more  national 
advertisers  as  well.  Advertisers  have  found 
that  to  reach  the  vital  Negro  Community 
of  greater  New  York,  no  other  station  re- 
motely approaches  WLIB. 


WLIB 


310  LENOX  AVE.  AT  125th  ST. 
NEW  YORK  27,  NEW  YORK 


*Oct.  —  1962 


tion  for  WRCV-TV  and  Philco's  ch.  3 
application.  NBC  had  been  ordered  to 
dispose  of  its  Philadelphia  properties  by 
last  Dec.  31  under  a  1959  consent  de- 
cree with  the  Dept.  of  Justice  but  this 
deadline  had  been  extended  18  months 
(Broadcasting,  Dec.  24,  1962).  Testi- 
mony at  the  hearings  has  included 
charges  that  Westinghouse  had  been 
pressured  by  NBC  into  swapping  its 
Philadelphia  stations  for  NBC's  Cleve- 
land properties. 

FTC  issues  248 
co-op  complaints 

Emphasizing  that  it  was  not  attack- 
ing co-op  advertising,  the  Federal  Trade 
Commission  last  weeek  mailed  248 
identical  complaints  and  proposed  con- 
sent orders  to  cease  and  desist  from 
the  payment  of  discriminatory  advertis- 
ing allowances  to  leading  apparel  man- 
ufacturers. 

The  action  was  the  result  of  a  one- 
day  conference  at  the  FTC  last  October 
when  spokesmen  for  apparel  makers 
urged  a  blanket  approach  to  unfair 
practices  in  co-op  advertising,  but  urged 
that  the  principle  of  co-op  advertising 
be  permitted  to  stand  (Broadcasting, 
Oct.  22,  1962). 

In  the  complaints  sent  out  by  the 
FTC  last  week,  the  commission  said 
that  investigation  indicates  that  the 
manufacturers  had  violated  Sec.  2(d) 
of  the  Clayton  Act  by  paying  certain 
customers  advertising  allowances  which 
were  not  made  available  on  propor- 
tionally equal  terms  to  all  other  com- 
peting customers. 

The  manufacturers  were  given  until 
Feb.  15  to  utilize  the  consent  order 
procedure.  Otherwise,  it  was  indicated, 
the  FTC  would  have  to  bring  individual 
complaints  which  would  be  litigated 
under  the  usual  FTC  rules. 

Dissenting  to  last  week's  action  were 
Commissioners  Philp  Elman  and  A. 
Leon  Higginbotham  Jr. 

FCC  moves  to  revoke 
North  Carolina  am 

The  FCC  instituted  license-revoca- 
tion proceedings  last  week  against  a 
station  that  a  commission  staff  investi- 
gation indicates  has  been  operated 
"without  a  license  or  other  valid  au- 
thorization for  more  than  two  years." 

The  station,  WBMT  Black  Mountain, 
N.  C,  was  ordered  to  show  cause  why 
its  license  shouldn't  be  revoked. 

The  commission  files  list  Eugene  and 
David  P.  Slatkin,  doing  business  as 
Mountain  View  Broadcasting,  as  the 
licensees. 

But,  the  commission  said  in  its  show- 
cause  order,  the  Slatkin  brothers  dis- 
solved their  partnership  more  than  two 
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months  before  a  cp  was  granted  on  May 
4,  1960,  without  amending  their  appli- 
cation. 

The  commision  also  said  the  station's 
finances  and  business  operations  have 
been  controlled  by  a  corporation  in 
which  Mr.  and  Mrs.  Eugene  Slatkin 
shared  ownership  with  Mr.  and  Mrs. 
John  Greenwood,  of  Black  Mountain. 

According  to  the  commission,  Mr. 
Greenwood,  publisher  of  a  weekly  news- 
paper, supplied  more  than  half  the  funds 
used  in  building  the  station. 

In  all,  the  commission  alleges  five 
violations  of  the  broadcast  rules  which, 
it  said,  raises  questions  as  to  whether 
the  station  was  built  and  operated  with- 
out a  license,  in  violation  of  the  Com- 
munications Act,  and  whether  Eugene 
Slatkin  has  the  character  qualifications 
to  be  a  licensee. 

In  addition  to  listing  charges  arising 
out  of  the  WBMT  operation,  the  show- 
cause  order  alleges  Eugene  Slatkin 
made  false  statements  to  the  commis- 
sion in  applications  for  construction 
permits  for  am  stations  in  Shelby  and 
Hendersonville,  N.  C,  as  well  as  in  an 
affidavit  filed  in  connection  with  his  role 
in  preparing  an  application  for  a  con- 
struction permit  at  Asheville,  N.  C. 

WHHM  permitted 
to  stop  for  90  days 

WHHM  Memphis  reached  the  point 
where  it  was  "unable  to  meet  the  pay- 
roll" and  received  FCC  permission  to 
go  off  the  air  from  Dec.  27,  1962,  un- 
til today (  Monday).  Last  week  the  sta- 
tion asked  for  and  received  authority 
to  remain  silent  an  additional  90  days. 

William  Grumbles  and  his  sister, 
Marie  Copp,  WHHM  owners  of  record, 
have  asked  the  FCC  to  approve  the 
sale  of  the  station  to  its  former  owner, 
Thomas  W.  Shipp.  The  transfer  is 
necessary  to  salvage  the  station  from  a 
precarious  financial  position,  licensee 
Mercury  Broadcasting  Inc.  told  the 
FCC  in  answer  to  a  protest  against  the 
sale  (Broadcasting,  Nov.  26).  Mr. 
Shipp  would  cancel  $160,000  in  debts 
against  WHHM  as  payment  for  the  sta- 
tion. Mr.  Grumbles  is  president  of 
WYNS-TV  Syracuse,  N.  Y.,  as  well  as 
president  of  WHHM. 

Several  other  stations  received  FCC 
permission  to  remain  silent  for  various 
periods  up  to  three  months  to  start 
the  new  year.  Like  WHHM,  most 
were  having  financial  troubles,  a  com- 
mission spokesman  said.  Among  those 
now  dark:  WTSV-FM  Claremont, 
N.  H.;  WTHR  Panama  City  Beach, 
Fla.;  KRPM  (FM)  San  Jose,  Calif.; 
WETT  Ocean  City,  Md.;  WRBB  Tarpon 
Springs,  Fla.;  WSFR  Sanford,  Fla.; 
KENE  Toppenish,  Wash.;  KNEL 
Brady,  Tex.;  KCAL-FM  Redlands, 
Calif.;  and  KMOD-FM  Midland,  Tex. 
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report  on  a  scientific 
research  program 


Scientific  research  grants  are  made  each  year  by  the  Cereal  Institute  for  experimental  and 
library  research.  Findings  from  this  research  are  made  available  through  published  reports,  leaflets, 
and  in  educational  messages. 

During  1962,  Cereal  Institute  grants  are  supporting  research  at  the  following  universities: 

Department  of  Internal  Medicine,  College  of  Medicine,  State  University  of  Iowa 
Department  of  Physical  Education,  State  University  of  Iowa 
Literature  Research,  State  University  of  Iowa 
Departments  of  Physical  Education,  University  of  California 
School  of  Medicine,  Marquette  University 


CEREAL  INSTITUTE,  INC. 

135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted 
to  the  betterment  of  national  nutrition 
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POTATO  CHIPS 
PACKAGED  MEATS 
SUPER  MARKETS 
FROZEN  FOODS 
GAS  STATIONS 


They  need  the 
"SELL"  in 

JUNIOR 
AUCTION 

COPYRIGHTED 

'  o      .  ■  •  ■ 

A  live  30  minute  copyrighted 
television  show  that  has 
thousands  of  youngsters 
selling  sponsors  products. 

JUNIOR  AUCTION 

Now  in  32  markets! 
Your  market  may 
be  open ...  contact 


MIKE  FADELL  CO.,  Inc. 

603  SECOND  AVE.  SOUTH 
MINNEAPOLIS  2,  MINN.   •    FE  3-3416 


Kerr's  death  leaves  chairmanships  vacant 


The  death  of  U.  S.  Sen.  Robert  S. 
Kerr  (D-Okla.)  in  Washington  last 
week  (see  page  76)  left  the  chair- 
manships of  two  standing  commit- 
tees vacant  as  the  88th  Congress  pre- 
pared to  convene  this  Wednesday 
(Jan.  9). 

Meanwhile,  Oklahoma  Gov.  J. 
Howard  Edmondson,  the  man  who 
is  empowered  to  name  a  successor  to 
the  senate  seat  formerly  occupied  by 
the  multi-millionaire  oilman  and 
broadcaster,  was  in  a  position  to 
place  himself  in  that  chair — with 
the  help  of  Lt.  Gov.  George  Nigh, 
a  fellow  Democrat.  No  announce- 
ment was  expected  until  after  Sen. 
Kerr's  burial,  scheduled  last  Friday 
(Jan.  4). 

Sen.  Kerr  was  chairman  of  the 
Aeronautical  and  Space  Committee 
and  was  in  line  to  succeed  the  late 
Sen.  Dennis  Chavez  (D-N.  M.)  as 
chairman  of  the  Public  Works  Com- 
mittee. 

Symington  Likely  ■  Sen.  Stuart 
Symington  (D-Mo.),  former  secre- 
tary of  the  Air  Force  under  Presi- 
dent Harry  S.  Truman,  seemed  a 
likely  successor  as  space  committee 
chairman  should  the  post  be  waived 
by  three  senior  Democrats,  all  of 


whom  now  head  important  standing 
committees. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Commerce 
Committee,  which  is  parent  of  the 
Communications  Subcommittee,  in- 
dicated last  week  he  intends  to  stay 
there.  He  waived  the  Space  Com- 
mittee chairmanship  two  years  ago 
when  Sen.  Kerr  succeeded  then-Sen. 
Lyndon  Johnson  of  Texas.  The 
space  post  was  passed  up  then,  too, 
by  Sen.  Richard  B.  Russell  (D-Ga.), 
chairman  of  the  Armed  Services 
Committee,  and  Sen.  Clinton  P. 
Anderson  (D-N.  M.),  chairman  of 
the  Interior  and  Insular  Affairs  Com- 
mittee. Both  senators  are  in  line  for 
the  job  now,  but  neither  indicated 
interest  in  giving  up  the  committees 
with  which  they  have  long  been 
identified. 

Sen.  Pat  McNamara  (D-Mich.), 
senior  Democrat  on  the  Public 
Works  Committee,  was  in  line  to  as- 
sume that  chairmanship. 

The  late  Sen.  Kerr  was  also  rank- 
ing Democrat  on  the  Finance  Com- 
mittee, of  which  Sen.  Harry  F.  Byrd 
(D-Va.)  is  chairman.  Sen.  Russell 
B.  Long  (D-La.)  now  is  ranking 
Democrat. 


CBS  appeals  decision 
on  compensation  plan 

Charging  that  the  FCC  is  not  au- 
thorized to  regulate  business  arrange- 
ments between  a  network  and  its  affili- 
ates, CBS  last  week  asked  a  federal 
court  to  overrule  the  FCC's  finding 
that  its  new  compensation  plan  to  tv 
station  affiliates  violates  commission 
rules. 

In  an  appeal  filed  with  the  U.  S. 
Court  of  Appeals  for  the  Second  Cir- 
cuit in  New  York,  the  network  claimed 
(  1 )  that  the  FCC  is  not  authorized  to 
regulate  rates  of  compensation  paid  by 
networks  to  affiliates;  (2)  that  Sec. 
3.658  (a)  of  the  commission's  rules 
was  never  intended  to  give  the  FCC 
power  to  invalidate  a  compensation 
agreement  between  a  network  and  an 
affiliate;  (3)  that  the  commission  erred 
and  abused  its  discretion  in  concluding 
that  the  regulation,  even  if  applicable, 
had  been  violated;  and  (4)  that  in  the 
guise  of  interpreting  an  existing  rule, 
the  FCC  in  substance  promulgated  a 
new  rule  without  going  through  re- 
quired rule-making  procedures. 

At  issue  is  the  CBS  compensation 
plan  which  provided  a  sliding  scale  of 
payments  running  from  10%  of  the 
station  network  rate  up  to  a  certain 
number  of  hours,  and  60%  of  this  rate 


for  each  hour  over  the  cutoff  level. 

The  FCC  last  spring,  in  a  6-1  vote, 
found  that  this  plan  violated  that  regu- 
lation which  forbids  a  station  from  ac- 
cepting a  network  agreement  that  would 
preclude  the  station  from  accepting  the 
programs  of  another  network.  The 
CBS  plan,  the  FCC  majority  said,  clear- 
ly hinders  affiliate  acceptance  of  pro- 
grams from  other  networks  (Broad- 
casting, June  4,  1962).  Commissioner 
Frederick  W.  Ford  dissented. 

The  network  adopted  the  new  com- 
pensation plan  after  the  FCC  revised 
the  option  time  rules  to  permit  no  more 
than  2Vi  hours  of  each  segment  of  the 
broadcasting  day  to  be  optioned  to  the 
network. 

Kaiser  gets  cp 
for  Detroit  uhf 

The  plans  of  Kaiser  Industries  to 
operate  seven  television  stations,  the 
maximum  allowed  under  FCC  rules, 
came  closer  to  realization  last  week 
when  the  commission  granted  Kaiser 
a  construction  permit  for  a  new  225 
kw  uhf  station  on  ch.  50  in  Detroit. 

Last  week's  action  was  the  third 
granted  out  of  five  applications  Kaiser 
has  filed  for  uhf  tv  stations  (Broadcast- 
ing, Sept.  10,  1962).  The  other  grants 
were  for  new  stations  on  ch.  44  in 
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MY  THREE  SONS  and  OUR  MAN  HIGGINS 

Music  by 

FRANK  DeVOL 


and  there  are  103  other 
regular  network  programs 
which  use  BMI  music.  m 

BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL    /  \ 


FRANK  DeVOL,  with  BMI  since  1955, 
was  a  versatile  musician-arranger  dur- 
ing the  "big  band"  era  and  popular 
musical  director  of  many  radio  shows. 
In  TV  he  conducted  and  arranged  such 
top  programs  as  the  George  Gobel 
Show;  wrote  the  "Richard  Diamond" 
theme.  He  also  scores  movies  and 
makes  recordings.  Now  he's  a  droll 
eomic  on'Tm  Dickens. ..He's  Fenster." 

BROADCASTING,  January  7, 1963 


Is  the  FCC  a  pawn  in  local  political  battles? 


The  FCC  is  becoming  a  tactical 
weapon  in  editorial  battles  between 
broadcasters  and  interests  involved 
in  local  controversial  public  issues. 

The  latest  occurrence  took  place 
just  before  and  over  the  Christmas 
holidays.  The  scene  was  Corpus 
Christi,  Tex.,  and  before  the  battle 
was  over  the  commission  had  be- 
come involved  to  the  extent  that 
Corpus  Christi  Mayor  Ben  F.  Mc- 
Donald actually  was  in  telephonic 
communication  with  Edward  J. 
Brown,  chief  of  the  FCC's  renewal 
branch,  on  Dec.  24  (a  government 
holiday  in  Washington). 

It  all  started  on  Dec.  22  when  T. 
Frank  Smith,  president  and  general 
manager  of  KRIS-TV  Corpus  Chris- 
ti, editorialized  against  the  alleged 
haste  with  which  the  city  council 
was  planning  to  acquire  a  gas  dis- 
tribution firm  and  to  hold  an  elec- 
tion to  authorize  a  27-year  franchise 
to  a  second  gas  distribution  com- 
pany. One  of  Mr.  Smith's  purposes, 
he  maintains,  was  to  redress  the  im- 
balance in  the  city's  news  media  on 
the  subject.  Neither  of  the  local 
newspapers  nor  the  other  broadcast 


stations  had  presented  the  other  side 
of  the  proposed  actions,  Mr.  Smith 
contends,  and  his  feeling  was  that 
the  proposals  were  being  rushed 
through  without  enough  considera- 
tion by  local  citizens. 

The  day  after  the  initial  9lA  min- 
ute editorial,  Mr.  Smith  was  con- 
fronted with  a  demand  by  the  mayor 
and  spokesmen  for  the  two  gas  firms 
for  "equal  time"  under  the  FCC's 
fairness  doctrine.  That  same  day 
Mr.  Smith  received  a  telegram  from 
the  FCC  reciting  the  complaint  and 
asking  for  his  side  of  the  issue. 

This  sequence  continued  for  the 
whole  week. 

Mr.  Smith's  first  response  to  the 
demand  for  equal  time  was  a  fiat  no, 
on  the  ground  he  had  not  taken 
sides  in  the  controversy.  On  the 
second  go-round,  he  offered  the 
three  other  parties  participation  in 
a  30-minute  panel  show  to  discuss 
the  issues.  This  was  refused.  As  he 
found  himself  at  the  receiving  end 
of  a  one-two  punch  (demands  for 
equal  time  plus  telegrams  from  the 
FCC),  Mr.  Smith  liberalized  his 
offers:  a  fifteen-minute  program  to 


be  shared  by  the  three  objectors, 
and  when  that  was  refused,  15  min- 
utes each  to  the  three  principals. 
This  was  accepted. 

The  45  minutes  rebuttal  time  al- 
most equaled  by  then  the  time  used 
by  Mr.  Smith  in  editorializing  on 
the  gas  issue.  By  this  time  he  had 
added  three  10-minute  statements  to 
his  original  9  Vi  -minute  editorial. 

On  Dec.  29,  the  city  council  ap- 
proved its  proposal  to  acquire  the 
gas  distributing  company  (cost,  $4.6 
million),  and  in  the  election  the 
citizenry  voted  to  approve  the  27- 
year  franchise. 

The  only  comfort  Mr.  Smith  now 
draws  from  his  campaign  is  that 
almost  three  times  the  number  of 
voters  participated  in  the  election 
than  normally  would  have  turned 
out. 

He  expressed  one  other  thought 
after  his  experience:  "A  few  years 
ago  this  sort  of  battle  would  have 
been  fought  out  between  the  station 
and  its  opponents  in  the  local  arena. 
Today,  everyone  goes  immediately 
to  the  FCC." 


San  Francisco  and  ch.  52  in  Corona, 
both  California.  Still  pending  before 
the  commission  are  applications  for  new 
stations  on  ch.  38  in  Chicago  and  ch. 
41  in  Burlington,  N.  J. 

In  making  the  grant  the  commission 
said  it  did  so  "without  prejudice  to  such 
further  action  as  the  commission  may 
deem  appropriate  as  a  result  of  the 
pending  criminal  anti-trust  suit  of  U.S. 
vs.  Kaiser  Aluminum  &  Chemical  Sales 
Inc."  Kaiser  Industries  is  a  substantial 
principal  of  the  aluminum  and  chemical 
company.  This  same  decision  also  ap- 
plies to  the  San  Francisco  and  Corona 


grants. 

In  addition  to  its  three  uhf  con- 
struction permits  Kaiser  owns  KHVH- 
AM-TV  Honolulu  and  KHIK(TV)  Hilo, 
both  Hawaii.  Both  of  the  Hawaiian  tv 
stations  are  vhf. 

FCC  extends  deadline 
for  daytime  comment 

The  FCC  last  week  extended  the 
deadline  for  comments  in  its  proposed 
daytimer  rulemaking  from  Jan.  28  to 
March  15.  The  new  date  for  reply 
comments  is  April  1. 


The  commission  acted  at  the  request 
of  the  Assn.  of  Broadcasting  Standards. 
The  association  is  a  new  group  of  full- 
time  regional  and  Class  II  stations,  or- 
ganized, among  other  reasons,  to  present 
the  commission  with  comments  and  en- 
gineering data  on  the  operation  of  stand- 
ard stations  with  daytime  facilities  be- 
fore sunrise. 

The  initial  directors  are  E.  K. 
Hartenbower,  KCMO  Kansas  City,  Mo.; 
George  Comte,  WTMJ  Milwaukee;  A. 
Louis  Read,  WDSU  New  Orleans;  W. 
B.  Quarton,  WMT  Cedar  Rapids,  Iowa; 
Allan  M.  Woodall,  WDAK  Columbus, 
Ga.;  Harold  Krelstein,  WMPS  Mem- 
phis; Herbert  E.  Evans,  WRFD  Colum- 
bus, Ohio;  Richard  M.  Fairbanks, 
WIBC  Indianapolis. 

The  proposed  rulemaking  would 
permit  daytime-only  stations  to  go  on 
the  air  at  6  a.m.  or  sunrise,  whichever 
is  earlier,  in  areas  without  an  unlimited 
time  station.  In  broadcasting  pre-sun- 
rise,  however,  daytimers  would  be 
limited  to  500  w  in  power  and  the  use 
of  a  non-directional  antenna.  Broad- 
casting, Dec.  3,  1962). 

In  requesting  extension  of  the  dead- 
line, ABS  said  the  proposal  is  of  great 
significance  to  the  broadcast  industry, 
and  that  additional  time  is  needed  to 
prepare  engineering  studies  on  it. 
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THE  ANATOMY  OF  PRIMACY 

PART  ONE  NEXT  WEEK 

"The  Kine  is  Dead!" 

A  SERIES  OF  VITAL  MESSAGES  FROM  MGM  TELESTUDIOS,  INC. 
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Sometimes  a  danger  is  hard  to 
recognize  even  though  a  warning 
lamp  is  lighted.  The  loss  of  free- 
dom is  one  such  danger.  And  the 
steady  growth  of  government-in- 
business  is  one  such  danger  signal. 

In  the  last  30  years  the  federal 
government  has  come  to  own  many 


DANGER 


thousands  of  businesses,  from  ce- 
ment mixing  plants  to  ice  cream 
factories.  In  the  field  of  electricity 
alone  it  now  has  an  investment  of 
5V2  billion  dollars  in  power  plants 
and  lines.  And  the  advocates  of 
government-in-business  press  con- 
stantly for  more. 


When  government  owns  business 
it  has  in  its  hands  both  political 
and  economic  powers  — the  means 
of  controlling  goods  and  jobs.  In 
such  a  state  it  can  become  difficult 
indeed  for  individuals  to  keep  their 
basic  freedoms. 

Is  this  a  risk  you  want  to  take? 


Investor- Owned  Electric  Light  and  Power  Companies...  Serving  more  than  1 40,000,000  people  across  the  nation 

Sponsors'  names  on  request  through  this  magazine 


Ratings  majors  sign  FTC  consent  order 

PRIMARY  EFFECT:  RATINGS  EXPLANATIONS  WILL  BE  MORE  DETAILED 


Three  of  broadcasting's  top  rating 
services — The  Pulse  Inc.,  A.  C.  Nielsen 
Co.,  and  American  Research  Bureau — 
agreed  last  week  to  stop  claiming  that 
their  findings  are  100%  accurate. 

The  agreements  are  contained  in  con- 
sent orders  accepted  by  the  Federal 
Trade  Commission.  They  followed  six 
months  of  negotiations  between  the 
government  agency  and  each  of  the 
three  survey  firms  (At  Deadline,  Nov. 
5;  Closed  Circuits,  Oct.  8,  July  30). 

Observers  don't  feel  there'll  be  much 
change  in  rating  reports;  the  principal 
result,  they  think,  will  be  additional 
and  more  comprehensive  explanatory 
notes  in  each  of  the  rating  reports  is- 
sued by  the  services. 

The  conclusion  of  the  FTC  investiga- 
tion does  not  mean,  however,  that  the 
rating  services  are  free  and  clear. 
On  Capitol  Hill,  the  House  Commerce 
Committee's  regulatory  agencies  sub- 
committee is  still  undecided  about  what 
to  do  with  its  14-month  investigation 
of  the  radio-television  rating  industry. 

Reports  have  filtered  through  from 
time  to  time  that  House  investigators 
have  uncovered  instances  of  hanky- 
panky  in  broadcast  research,  although 
it  has  been  stressed  that  they  involve 
local  research  firms,  none  of  the  majors. 

The  subcommittee  is  the  successor 
to  the  Legislative  Oversight  unit  which 
exposed  payola  and  quiz  show  rigging. 
The  subcommittee  is  understood  to  be 
still  considering  hearings  in  the  88th 
Congress.  A  decision  on  whether  to  go 
ahead  with  a  formal  congressional  in- 
quiry will  undoubtedly  be  one  of  the 
items  before  the  committee  after  Con- 
gress opens  Jan.  9  (Wednesday). 

Not  Admissions  ■  In  announcing  the 
agreements  last  Thursday,  the  FTC 
noted  they  are  for  settlement  purposes 
only  and  do  not  constitute  admissions 
by  the  respondents  that  they  have  vio- 
lated the  law. 

Reactions  from  two  of  the  three  rat- 
ing services,  Nielsen  and  ARB  were  im- 
mediate. 

Nielsen — 

"The  Nielsen  portion  of  an  intensive 
investigation  of  what  we  understand  in- 
cluded the  entire  ratings  industry  ended 
quietly  today  when  A.  C.  Nielsen  Co. 
consented  to  a  Federal  Trade  Commis- 
sion order  relating  to  its  broadcast  re- 
search services.  We  understand  that 
FTC  complaints  were  also  directed  or 
will  be  directed  to  other  radio  and  tele- 
vision research  firms. 

"The  terms  of  the  agreement  affect 
the  explanatory  notes  in  Nielsen  televi- 
sion and  radio  reports.   The  commis- 


sion felt  that  a  more  complete  disclos- 
ure of  research  details  would  insure 
against  the  possibility  of  misinterpreta- 
tion on  the  part  of  people  using  Niel- 
sen Reports.  The  agreement  states  that 
Nielsen's  consent  does  not  constitute 
an  admission  of  wrong-doing  on  its 
part. 

"By  way  of  illustration:  Additions 
to  Nielsen  Report  language  will  give 
added  emphasis  to  the  fact  that  the  in- 
formation provided  constitutes  estimates 
by  Nielsen  based  on  Nielsen  sampling 
and  methods;  that  reporting  in  terms  of 
precise  mathematical  terms  is  subject 
to  sampling  and  non-sampling  error 
qualifications;  that  National  Nielsen 
Ratings  exclude  samplings  of  the  Moun- 
tain Time  Zone. 

"We  believe  that  the  added  detail 
and  fuller  explanation  will  aid  in  the 
interpretation  and  proper  use  of  our 
reports." 

ARB— 

".  .  .  In  ARB's  opinion,  although 
some  parts  of  the  order  appear  unneces- 
sarily strict  in  their  requirement  for 
minute  detail,  the  general  sense  and 
purpose  are  completely  in  line  with 
ARB's  own  feeling  on  the  subject, 
namely,  that  the  most  complete  dis- 
closure possible  should  be  made  to  users 
of  audience  research  as  to  the  actual 
techniques  and  procedures  employed  in 
conducting  the  surveys  and  the  ac- 
curacy thereof. 

"No  changes  in  ARB's  sampling  pro- 
cedures, field  work  or  report  processing 
are  contemplated  as  a  result  of  the 
order.  Required  modifications  in  the 
cover  text  of  the  reports  and  other 
explanatory  material  will  be  effected  as 
soon  as  possible. 

"It  has  always  been  ARB's  policy  to 
welcome  sound  contributions  resulting 
from  responsible  investigations  of  the 
methodology  employed  by  the  industry 
in  producing  television  audience  meas- 
urements, whether  they  be  from  clients, 
industry  groups  or  governmental  au- 
thorities." 

Latest  Moves  ■  The  FTC  orders  last 
week  are  the  latest  indication  of  gov- 
ernment interest  over  the  past  five  years 
in  survey  firms  dealing  with  radio  and 
tv  program  ratings.  Involved  have  been 
the  Senate  Commerce  Committee  and 
its  chairman,  Sen.  Warren  G.  Magnu- 
son  (D-Wash.),  and  Sen.  A.  S.  Mike 
Monroney  (D-Okla.);  on  the  House 
side,  the  House  Commerce  Committee 
and  Rep.  Oren  Harris  (D-Ark.),  its 
chairman. 

The  Senate  committee  held  a  one-day 
hearing  on  the  rating  services  several 


years  ago,  and  the  testimony  and  other 
data  were  turned  over  to  the  FTC. 

From  time  to  time  Sen.  Magnuson 
has  urged  FTC  action,  most  recently 
when  Paul  Rand  Dixon,  FTC  chair- 
man appeared  before  the  committee  on 
his  nomination  to  the  FTC.  Sen. 
Magnuson  again  urged  action  and  Mr. 
Dixon  promised  to  look  into  the  subject. 

Three  years  ago  the  House  Com- 
merce Committee  became  interested  in 
the  subject  and  at  the  instigation  of 
Chairman  Harris  asked  the  American 
Statistical  Assn.  to  undertake  an  im- 
partial study.  This  resulted  in  the 
Madow  Report,  submitted  to  the  com- 
mittee early  in  1961  and  named  after 
the  chairman  of  the  ASA's  special  tech- 
nical committee  on  broadcast  ratings, 
Dr.  William  G.  Madow  of  Stanford  Re- 
search Institute  (Broadcasting,  March 
27,  1961). 

The  principal  recommendation  of 
the  Madow  Report  was  that  the  tele- 
vision industry  establish  an  Office  of 
Research  Methodology. 

As  to  complaints  that  the  procedures 
of  the  rating  services  are  suspect,  the 
ASA  committee  determined  that  "al- 
though there  are  important  sources  of 
error  in  the  methods  used  by  each  rat- 
ing service,  the  services  seem  to  be  esti- 
mating the  ratings  fairly  well  on  the 
average."  The  committee  warned,  how- 
ever, that  the  sheer  number  of  rating 
estimates  each  service  issues  would 
lead  to  a  number  of  errors. 

The  committee  also  said  that  on  bal- 
ance the  seven  rating  services  studied 
are  "doing  a  reasonably  good  technical 
piece  of  work  for  the  purposes  to  be 
served." 

Errors  in  national  sampling,  the 
group  said,  tend  to  cancel  each  other 
out.  The  committee  warned  that  the 
sampling  techniques  used  by  some  of 
the  services  could  cause  significant  er- 
rors in  local  ratings. 

Misleading  Claims  ■  All  three  rating 
services  are  charged  in  the  FTC  com- 
plaints with  claiming  that  station  and 
program  ratings,  and  share-of-audience 
figures  are  accurate  measurements  re- 
sulting from  error-free  techniques.  The 
FCC  holds  this  is  not  so;  that  they  are 
in  fact  only  estimates. 

All  three  rating  services  are  charged 
with  representing  that  their  measure- 
ments are  based  on  probability  samples. 
This  is  incorrect,  the  FTC  said. 

The  agency  declared  that  Pulse  and 
Nielsen  represent,  directly  or  by  impli- 
cation, that  their  program  ratings  are 
accurate  to  1/10  of  1%,  and  ARB,  to 
1%.  The  FTC  also  said  that  Pulse 
claims  its  share  of  audience  figures  are 
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There  may  be  two  ways 

The  FCC  was  advised  last  week 
to  refrain  from  rulemaking  in  a  pro- 
posed study  of  loud  commercials. 
Such  rulemaking,  the  commission 
was  told,  could  violate  the  Commu- 
nications Act's  prohibition  of  censor- 
ship. 

Rex  G.  Howell,  a  broadcaster 
with  37  years  experience,  said  the 
FCC  should  concentrate  on  whether 
present  ways  of  measuring  sound 
levels  are  enough  to  assure  compli- 
ance with  existing  commission  rules. 

Mr.  Howell  owns  KREX-AM- 
FM-TV  Grand  Junction,  KREY-TV 
Montrose,  and  50%  of  KGLN 
Greenwood  Springs,  all  in  Colorado. 
His  comments  followed  his  letter  to 
FCC  Chairman  Newton  N.  Minow 
in  which  he  said  FCC  rules  already 
limit  the  volume  of  commercials  to 
that  of  adjacent  programs  (Broad- 
casting, Dec.  24). 

Mr.  Howell  agreed  with  the  com- 
mission's notice  of  inquiry  that  the 
psychological  quality  of  sound  as  ex- 
perienced by  the  listener  is  subjec- 
tive. "We  believe  further  study  will 
reveal  that  there  is  no  uniformity 
of  psychological  reaction  to  these 
sounds  and  that  which  may  prove 
irritating  to  some  is  not  necessarily 
irritating  to  others." 

He  also  said  it's  well  known  that 
response  to  both  intensity  and  fre- 
quency is  not  always  linear  to  a  per- 
son's ears.  Some  people  believe  a 
bass  sound  is  louder  because  their 
hearing  response  is  greater  to  low- 
register  tones. 

"To  attempt  to  legislate  against 


of  listening-Howell 


Mr.  Howell 


the  whims  or  physiological  limita- 
tions of  complainants,"  he  added, 
"would  be  totally  fruitless  at  best, 
and  an  intrusion  into  a  proscribed 
area  [censorship]  at  most.  Every 
complaining  witness  would  have  to 
undergo  a  hearing  test." 

Mr.  Howell  said  the  problem — "if 
indeed  it  merits  being  called  one" — '■ 
requires  only  that  the  commission 
supply  broadcasters  with  any  tech- 
nical data  revealed  by  the  inquiry 
that  would  aid  them  in  complying 
with  commission  rules  "with  the  best 
equipment  possible." 

The  deadline  for  comments  is 
Jan.  28. 


accurate  to  1  % ;  Nielsen  and  ARB,  to 
the  "mathematical  exactness  of  100 
homes." 

Specifically,  the  trade  agency  also 
lists  the  following  individual  com- 
plaints: 

Pulse — 

■  Includes  all  "not  at  homes"  in  its 
sample  base. 

■  Adjusts  "sets  in  use"  figures  up- 
ward by  20%  for  morning  programs 
and  40%  for  afternoon  and  evening 
programs  without  research  to  justify 
such  adjustments. 

■  Uses  data  from  reports  containing 
interviewees'  general  preference  as  op- 
posed to  what  they  actually  listened  to 
or  viewed  during  the  period  covered  by 
the  survey. 

■  Uses  data  obtained  by  interviewers 
over  whom  Pulse  does  not  have  suffi- 
cient supervision  and  control  to  assure 
the  accuracy  or  reliability  of  such  data. 

■  In  some  reports  Pulse  has  com- 
bined the  ratings  and  audience  shares 
of  two  or  more  stations  into  a  single 
rating  and  share,  while  other  stations, 
not  serving  the  entire  area  served  by 
the  combined  stations  are  listed  with 
their  individual  ratings  and  audience 
shares  as  though  they  were  competing 
with  such  combination  of  stations  for 
the  audience  in  the  entire  area  covered 
by  said  reports. 

■  Sample  size  for  each  Pulse  survey 
is  smaller  than  the  number  of  quarter 
hour  reports  upon  which  each  such 
survey  is  purportedly  based. 

■  Some  of  the  measurement  data 
contained  in  Pulse  reports  are  based  on 
general  listening  or  viewing  preferences 
as  opposed  to  actual  listening  or  view- 
ing as  of  a  specific  time. 

■  Pulse  rosters  are  not  always  em- 
ployed in  obtaining  measurement  data. 

■  Pulse  interviewers  in  conducting 
interviews  sometimes  deviate  from  the 
pre-assigned  plan  and  conduct  inter- 
views elsewhere. 

■  Pulse's  sampling  method  is  not 
completely  accurate  either  statistically 
or  otherwise. 

Nielsen — 

■  Bases  station  total  audience  partly 
upon  measurement  and  partly  upon 
projection  based  on  obsolete  surveys. 

■  Combines  data  secured  at  different 
times  into  consolidated  rating  and 
audience  size  values  as  though  all  of 
such  data  had  been  derived  during  the 
time  period  embraced  by  a  given  re- 
port when  some  of  the  data  were  de- 
rived during  a  different  time  period. 

■  Publishes  what  purports  to  be  com- 
plete radio  audience  data  although  Niel- 
sen does  not  measure  portable  and 
transistor  radio  listening  or  tuning. 

■  Does  not  disclose  the  number  or 
percentage  of  samples  where  there  is  a 
refusal  or  failure  to  respond  or  cooper- 
ate, and  otherwise  does  not  account 
for  the  statistical  effect  of  non-response. 
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■  Uses  data  derived  from  diaries, 
some  of  which  contain  hearsay  reports 
and  estimates  of  the  diarykeeper. 

The  FTC  also  said  that: 

■  Nielsen  data  is  subject  to  errors 
other  than  sampling  errors. 

■  Data  contained  in  Nielsen's  Station 
Index  Radio  Reports  is  not  based  on 
the  "base  cases"  figures  used  in  it,  but 
instead  is  based  on  sample  sizes  smaller 
than  the  stated  "base  cases"  figures. 

■  Nielsen's  sampling  error  formula 
is  applicable  to  data  obtained  by  means 
of  a  probability  sample,  and  since  the 
rating  service  does  not  use  a  probability 
sample  the  accuracy  or  reliability  of  its 
data  cannot  be  fully  determined  by 
the  use  of  this  formula. 

■  Not  all  of  the  data  contained  in 
Nielsen's  Station  Index  Report  was  de- 
rived within  the  time  period  embraced 
by  these  reports. 

ARB— 

■  Does  not  disclose  the  number  or 
percentage  of  the  sample  which  refuses 
or  fails  to  respond  or  cooperate,  and 


does  not  otherwise  account  for  the 
statistical  effect  of  non-response. 

■  Uses  data  derived  from  diaries, 
some  of  which  contain  hearsay  reports 
and  estimates  of  the  diarykeeper. 

The  FTC  also  said  that: 

■  ARB  data  is  subject  to  errors  other 
than  sampling  errors. 

■  The  statistical  reliability  chart  in 
ARB  reports  is  applicable  to  data  ob- 
tained by  means  of  a  probability  sam- 
ple and  since  the  service  does  not  use 
a  true  probability  sample,  the  reliability 
of  ARB  data  cannot  be  fully  determined 
by  the  use  of  this  chart. 

■  In  some  instances  the  only  sub- 
sequent contact  ARB  made  with  diary- 
keepers  after  the  initial  contact  was  to 
provide  them  with  a  diary. 

■  All  viewing  by  all  members  of  the 
family  is  not  always  recorded  in  the 
ARB  diary  at  the  time  of  the  viewing. 

■  ARB  techniques  and1  procedures  do 
not  provide  measurements,  data  or  re- 
ports that  are  accurate  to  any  precise 
mathematical  value  or-  definition.- 

67 


AM  OVERPOPULATION  TALKS  START 

NAB's  Collins  opens  testimony  on  radio  problems 


NAB  President  LeRoy  Collins  will  be 
the  starting  witness  today  (Monday) 
when  the  long-awaited  industry-FCC 
"shirtsleeves  working  conference"  on 
the  troubles  of  radio  gets  under  way. 

The  two-day  conference  will  be  held 
before  the  full  FCC.  Other  NAB  wit- 
nesses are  scheduled  today,  and  six 
other  "interested  parties"  are  scheduled 
to  present  their  views  tomorrow.  The 
conference  grew  out  of  public  state- 
ments nine  months  ago  at  the  NAB 
convention  by  Gov.  Collins  and  FCC 
Chairman  Newton  N.  Minow  (Broad- 
casting, April  9,  1962). 

The  central  theme  of  the  conference 
is  whether  there  are  too  many  am  sta- 
tions operating  in  the  U.  S.  Pending 
an  overall  study  of  am  broadcasting  and 
its  covering  rules,  the  FCC  has  in- 
stituted a  freeze  on  applications  for 
new  radio  stations  and  for  major  engi- 
neering changes  in  existing  stations.  Sev- 
eral court  appeals  against  this  action 
have  been  filed  by  prospective  ap- 
plicants for  new  stations. 

Other  NAB  witnesses  will  include 
George  Hatch,  president  of  KALL  Salt 
Lake  City  and  chairman  of  the  NAB 
Radio  Development  Committee  formed 
to  plan  the  association's  participation 
in  the  conference;  Carl  E.  Lee,  execu- 
tive vice  president-general  manager  of 
WKZO  Kalmazoo,  Mich.,  and  chairman 
of  the  NAB  engineering  subcommittee; 
George  C.  Davis,  Washington  consulting 
engineer;  George  W.  Bartlett,  NAB 
manager  of  engineering,  and  Merrill 
Lindsay,  WSOY  Decatur,  111.,  vice  presi- 
dent and  chairman  of  the  NAB's  spe- 
cial non-engineering  subcommittee. 

Two  members  of  the  NAB's  engineer- 
ing subcommittee — William  S.  Duttera, 
NBC,  and  Jules  Cohen,  Washington 
consulting  engineer,  also  will  testify  but 


not  as  official  NAB  participants. 

Tuesday  witnesses  include  Robert  M. 
Booth,  Washington  attorney  and  past 
president  of  the  Federal  Communica- 
tions Bar  Assn.;  Everett  Dillard,  gen- 
eral manager  of  Commercial  Radio 
Equipment  Co.;  Rogan  Jones,  president, 
International  Good  Music  Inc.;  Lazar 
Emanuel,  president,  Communications 
Industries  Corp.;  Lauren  A.  Colby, 
Washington  attorney  on  behalf  of  six 
clients,  and  Joseph  Kessler,  Washington 
attorney  who  has  attempted  to  apply 
for  a  new  am  station  in  Fairfax  County, 
Va. 

NEW  TRY  FOR  CH.  10 

Beachview  asks  FCC  to  look 
again  at  grant  to  WAVY-TV 

Beachview  Broadcasting  Corp.  re- 
newed its  10-year  fight  before  the  FCC 
last  week  against  the  present  licensee  of 
WAVY-TV  (ch.  10)  Norfolk-Ports- 
mouth, Va.  Beachview,  which  lost  a 
1957  grant  for  ch.  10  to  Tidewater 
Teleradio  Inc.  on  a  3-2  vote,  asked  the 
FCC  for  "reconsideration,  rescission,  re- 
newal, reinstatement,  comparative  con- 
sideration and  other  or  further  relief." 

A  month  ago,  the  FCC  questioned  the 
promise  vs.  performance  of  WAVY-TV 
in  ordering  a  hearing  on  the  applica- 
tion then  pending  for  approval  of  the 
sale  of  the  station  to  Gannett  Inc.  for 
$4.5  million  (Broadcasting,  Dec.  3). 
That  sale  application  has  since  been 
dismissed  (Broadcasting,  Dec.  24). 

In  ordering  the  hearing,  the  FCC 
dismissed  Beachview  protests  against  the 
planned  transfer  but  scheduled  a  pub- 
lic airing  of  many  of  the  charges  made 
by  Beachview.  The  commission  also 
refused  to  approve  an  agreement  where- 


by WAVY-TV  would  reimburse  Beach- 
view $98,750  for  expenses  incurred  by 
the  latter  in  prosecuting  its  long  fight 
for  ch.  10.  (Beachview,  in  turn  had 
agreed  not  to  appeal  to  the  courts  if  the 
transfer  received  approval  but  did  not 
withdraw  its  charges  against  the  past 
operations  of  WAVY-TV.) 

Beachview  said  last  week  that  the 
fundamental  issue  is  "whether  a  licensee 
charged  with  deception,  willful  misrep- 
resentation, sham  gamesmanship  to  se- 
cure a  competitive  tactical  advantage 
and  deliberate  concealment  of  material 
facts  .  .  .  shall  be  permitted  to  retain  the 
fruits  of  its  alleged  willful  misconduct 
by  receiving  a  grace  period  of  10 
months  to  upgrade  its  performance  for 
renewal  purposes."  WAVY-TV's  exist- 
ing license  expires  next  Oct.  1  and,  if  it 
is  given  until  then,  the  FCC's  reasons 
for  ordering  the  transfer  hearing  will 
have  been  "effectively  washed  out," 
Beachview  declared. 

The  petition  last  week  asked  the  FCC 
to  (a)  rescind,  revoke  and  set  aside  the 
WAVY-TV  license  and  reinstate  for 
hearing  the  Beachview  application  with 
that  of  Tidewater,  or,  (b)  in  the  alter- 
native order  Tidewater  to  file  a  renewal 
application,  permit  Beachview  to  file  a 
competing  application  and  designate 
both  for  comparative  hearing. 

Several  affidavits  of  former  WAVY- 
TV  employes  were  submitted  by  Beach- 
view which,  the  protestant  said,  raise 
questions  whether  Tidewater  represen- 
tations during  the  earlier  comparative 
hearing  were  made  in  good  faith  "or 
were  instead  calculated  to  deceive." 

Beachview  said  that  its  agreement 
with  Tidewater  for  reimbursement  of 
expenses,  denied  by  the  FCC,  was  insti- 
tuted by  Gannett  Inc.  Three  "respon- 
sible and  experienced  members  of  the 
commission's  bar"  participated  in 
formulation  of  the  agreement  and 
"Beachview  expressly  declared  that  it 
was  not  withdrawing  the  charges.  Beach- 
view gives  every  assurance  to  the  com- 
mission of  its  good  motives,  purposes, 
intentions  and  good  faith  in  entering 
into  the  agreement  and  urges  that  the 
execution  of  the  agreement — now  de- 
funct— not  be  construed  to  give  rise  to 
any  adverse  reflections"  against  Beach- 
view. 

FCC  drops  label  proposal 

The  FCC  last  week  decided  to  drop 
the  rulemaking  proposal  it  had  designed 
to  standardize  wording,  appearance  and 
location  of  manufacturers'  seals  on  re- 
ceivers in  the  30-890  mc  range.  The 
seals  note  compliance  with  radiation 
limitation  requirements. 

At  the  same  time,  however,  the 
commission  once  again  warned  pur- 
chasers against  buying  fm  and  tv  sets 
which  lack  the  certificates. 
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WGMA,  bureau  swap 
charges  in  hearing 

The  arguments  for  and  against  the 
renewal  of  the  license  of  WGMA 
Hollywood,  Fla.,  were  continued  last 
week  when  the  FCC's  Broadcast  Bureau 
and  Melody  Music  Inc.,  the  station's 
licensee,  filed  reply  comments  to  each 
other's  proposed  findings  in  the  case 
(Broadcasting,  Dec.  17,  1962). 

The  Broadcast  Bureau  told  the  com- 
mission that  WGMA's  "programming 
submission  is  hinged  on  minimizing  and 
excusing  the  prior  misconduct  and  char- 
acter derelictions  of  its  principals." 

The  owners  of  WGMA,  Jack  Barry 
and  Daniel  Enright,  were  the  own- 
ers of  the  rigged  and  now  defunct 
tv  quiz  shows  Twenty -One  and  Tic  Tac 
Dough,  and  questions  as  to  their  char- 
acter qualifications  were  raised  when 
the  WGMA  renewal  proceedings  began 
well  over  a  year  ago  (Broadcasting, 
Nov.  20,  1961). 

WGMA  said  that  the  Broadcast  Bu- 
reau's approach  to  the  station's  argu- 
ments for  license  renewal  on  the  grounds 
that  it  did  a  fine  job  of  community  pro- 
gramming and  judging  the  communi- 
ties needs  were  "erroneous  and  unfair." 
WGMA  argued  that  the  programming  of 
the  station  outweighed  the  conduct  of 
Messrs.  Barry  and  Enright  during  the 
tv  quiz  scandal  and  their  role  in  the 
production  of  Twenty-One  and  Tic  Tac 
Dough. 

The  Broadcast  Bureau  said  that 
WGMA  ignored  the  fact  that  the  pro- 
gramming "is  only  relevant  as  a  miti- 
gating factor"  and  that  it  is  the  duty  of 
any  licensee  to  program  in  the  public 
interest.  The  bureau  also  charged  that 
the  "bulk  of  WGMA's  improvement  in 
its  programming  service  occurred  after 
the  commission's  letter  of  inquiry  into 
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Congressional  activities  in  radio-tv 


These  are  the  major  legislative 
items  of  interest  to  broadcasters 
which  the  88th  Congress,  convening 
Wednesday,  Jan.  9,  can  be  expected 
to  consider: 

■  Amendment  or  suspension  of 
Sec.  315,  that  part  of  the  Communi- 
cations Act  which  requires  radio  and 
television  stations  to  provide  equal 
time  to  political  candidates. 

■  Probes  of  broadcast  measure- 
ment firms  by  the  house,  possibly 
the  senate,  too  (see  page  66). 

■  Community  antenna  television 
regulation. 


■  Concentration  of  ownership  in 

newspapers  and  broadcast  properties 
owned  or  controlled  by  newspapers. 

■  Amendments  to  communications 
satellite  legislation  passed  last  year 
and  confirmation  of  Communication 
Satellite  Corp.  incorporators. 

■  House  review  of  administration 
news  policies  with  an  eye  on  easing 
access  to  news  and  eliminating  cen- 
sorship. 

■  Provision  of  money  to  follow 
last  year's  authorization  of  $32  mil- 
lion toward  construction  of  etv  sta- 
tions. 


the  conduct  of  Enright  was  written  on 
Nov.  27,  1959,"  at  which  time  it  could 
be  anticipated  a  renewal  application 
would  be  designated  for  hearing,  the  bu- 
reau concluded. 

The  bureau  further  concluded  that 
if  Messrs.  Barry  and  Enright  were  not 
aware  that  "rigging"  of  the  quiz  shows 
was  improper,  as  WGMA  argued,  in 
view  of  the  practice  throughout  the  in- 
dustry, they  are  then  "unaware  ...  of 
moral  values."  "It  takes  no  highly  re- 
fined sense  of  moral  values  to  recognize 
and  appreciate  that  'cheating'  in  what- 
ever form,  is  improper,"  the  bureau 
added. 

The  bureau  said  that  anyone  who 
"callously  and  systematically"  deceived 
viewers  week  after  week  "is  not  fit  to 
be  trusted  with  a  broadcast  license." 

FCC  changes  rules 
on  filing  procedures 

The  FCC  last  week  instituted  five 
procedural  changes  in  its  filing  rules, 
three  of  which  increase  and  two  of 
which  diminish  the  commission's  supply 
of  red  tape  by  several  inches.  A  run- 
down of  FCC  procedural  amendments: 

■  The  number  of  copies  of  interlocu- 
tory pleadings  before  the  Review  Board, 
Chief  Hearing  Examiner  or  Presiding 
Officer  has  been  increased  from  10  to 
15,  and  in  all  other  matters  except  rule- 
making 20  copies  instead  of  the  present 
15  must  be  filed. 

■  Rulemaking  proceedings  still  re- 
quire only  15  copies,  although  two  ad- 
ditional copies  for  each  docket  must  be 
submitted  when  identical  documents  are 
filed  in  two  or  more  related  rulemaking 
proceedings  which  have  not  been  con- 
solidated. 

■  Requests  for  action  by  more  than 
one  of  the  FCC's  arms  of  authority 
may  not  be  combined  in  a  single  plead- 
ing, and  combined  requests  may  be  re- 
turned. 

■  Responses  to  oppositions  must  be 


filed  only  by  the  petitioner;  a  single 
document  must  reply  to  all  oppositions; 
replies  must  be  confined  only  to  the 
substance  of  the  opposition;  and  such 
replies  must  be  filed  within  five  days 
after  the  deadline  for  oppositions  has 
expired. 

■  Ex  parte  rulings  may  be  made  on 
motions  for  extension  of  time  without 
waiting  for  the  filing  of  oppositions  and 
replies. 
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LEE  STRIKES  BACK  AT  VHF  CLAIMS 

AMST's  figures  on  uhf-vhf  merits  are  faulty,  commissioner  says 


The  debate  over  what  the  FCC's  uhf 
test  in  New  York  actually  proved  went 
another  round  last  week,  FCC  Com- 
missioner Robert  E.  Lee  rejecting  the 
Assn.  of  Maximum  Service  Telecasters' 
conclusion  that  the  test  showed  vhf's 
superiority. 

Commissioner  Lee  also  dismissed 
some  of  the  AMST  criticisms  of  pro- 
cedures used  in  the  year-long  test. 

The  commissioner,  who  is  the  FCC's 
staunchest  supporter  of  uhf,  was  in 
charge  of  the  New  York  project.  He 
expressed  his  views  in  a  letter  to 
AMST's  executive  director,  Lester 
Lindow,  who  had  commented  on  the 
uhf  report  in  a  newsletter  to  association 
members  in  November  (Broadcasting, 
Nov.  26). 

Mr.  Lindow  had  written  that,  within 
25  miles  of  the  Empire  State  Building, 
vhf  superiority  over  uhf  ranged  from 
10%  to  50%.  The  10%  figure  was 
based  on  evaluation  of  technicians,  the 
50%  figure  on  householders'  reactions. 

But,  Mr.  Lee  said,  nothing  in  the  re- 
port provides  a  basis  for  the  conclu- 
sion that  the  technicians  rated  vhf  as 
substantially  better.  "When  our  data 
shows  a  10%  inferiority  in  uhf  for 
grade  3  or  better  pictures  with  indoor 
antennas,  little  or  no  difference  with 
outdoor  antennas  and  a  5%  superiority 
for  uhf  on  grade  2  or  better  pictures 
using  outdoor  antennas,  your  claim  that 
vhf  is  substantially  superior  falls  far 
short  of  being  substantiated,"  Commis- 
sioner Lee  said. 

Householders'  Reactions  ■  The  com- 
missioner said  the  50%  figure  was 
based  on  the  finding  that  21  house- 
holders rated  channel  2  pictures  as 
grade  4  or  poorer  and  that  22  gave  the 
same  score  to  channel  7  pictures,  but 


that  40  gave  that  rating  to  the  uhf  test 
channel,  31. 

Commissioner  Lee  said  the  FCC  at- 
tached little  significance  to  the  house- 
holders' reports  "vis-a-vis  those  of  the 
trained  technicians"  because  "it  was 
found  very  difficult  to  educate  the  fam- 
ily circle  as  to  the  purpose  of  the  test, 
to  properly  operate  the  receiver,  to  ad- 
just indoor  antennas  and  to  understand 
the  difference  between  program  quality 
and  picture  quality." 

Even  ignoring  this  consideration, 
Commissioner  Lee  said,  the  report 
doesn't  bear  out  the  conclusion  that 
householders  considered  vhf  superior. 
He  said  that  428  householders  rated 
channels  2  and  7  to  be  grade  3  or  better 
and  that  406  gave  the  same  rating  to 
channel  31. 

"If  this  supports  your  contention 
that  householders  rate  vhf  to  be  50% 
superior  to  uhf,"  Commissioner  Lee 
added,  "I  should  have  failed  sixth  grade 
arithmetic." 

The  commissioner  also  took  aim  at 
Mr.  Lindow's  criticism  of  the  selection 
of  locations  for  receivers  used  in  the 
test — 78%  were  within  10  miles  of  the 
transmitters,  more  than  90%  within  15 
miles.  The  outside  limit  was  25  miles. 

Limits  of  Clutter  ■  Commissioner  Lee 
said  the  purpose  of  the  test  was  to 
"ascertain  the  transmission  problems 
in  heavily  built-up  areas.  Anvone  with 
an  intimate  knowledge  of  New  York 
City  will  recognize  that  man-made  clut- 
ter associated  with  the  metropolitan 
area"  doesn't  exist  to  any  appreciable 
extent  beyond  25  miles. 

AMST  is  currently  conducting  its 
own  uhf  study  in  New  York  placing  sets 
in  homes  25  to  65  miles  from  trans- 
mitter.  Commenting  on  early  findings 


of  the  test,  Commissioner  Lee  said  he 
doesn"t  doubt  that  uhf  is  markedly  in- 
ferior to  vhf  beyond  25  miles. 

He  said  the  FCC  test  showed  the 
same  thing,  and  that  the  commission 
not  only  expected  this  but  designed  its  ' 
antenna  "to  concentrate  its  energy  to 
nearby  areas  at  the  expense  of  outlying 
areas." 

Commissioner  Lee,  who  has  advo- 
cated moving  all  television  to  the  uhf 
band,  refused  to  concede  Mr.  Lindow's 
statement  that  uhf  is  not  a  subsitute  for 
vhf  and  that  the  FCC  test  showed  the 
need  for  both  vhf  and  uhf. 

"I  fail  to  perceive  the  manner  in 
which  our  data  would  infer  any  such 
conclusion,"  Commissioner  Lee  said. 
"Our  tests  were  designed  to  obtain  in- 
formation and  little  else." 

He  said  the  commission  didn't  in- 
tend its  test  to  compare  uhf  with  vhf. 

Commissioner  Lee  expressed  some  ir- 
ritation at  the  AMST  criticism  of  the 
test  in  view  of  the  association's  partici- 
pation, in  an  advisory  capacity,  in  the 
project.  He  said  that  there  may  have 
been  some  disagreements  as  to  pro- 
cedures to  be  followed  but  that  he 
wasn't  aware  of  "any  basic  differences 
of  opinion." 

"I  am  greatly  surprised,"  he  added, 
"that  you  now  raise  substantial  ques- 
tions as  to  the  procedures  used  and  of 
the  analysis  of  results." 

WIBW-TV  denied  leave 
to  assist  translator 

A  community-owned  translator  sta- 
tion on  ch.  3  (K03BR)  in  Clyde,  Kan., 
will  have  to  get  along  without  financial 
support  from  WIBW-TV  (ch.  13) 
Topeka,  Kan.,  the  FCC  decreed  last 
week. 

The  commission  refused  to  waive  its 
rule  which  prohibits  vhf  stations  from 
extending  their  normal  Grade  B  con- 
tour by  owning  or  contributing  to  the 
support  of  vhf  translator  stations: 
WIBW-TV  was  denied  permission  to 
donate  $500  to  the  translator  station. 
"Experience  has  indicated  that  if  there 
is  a  need  in  a  locality  for  translator  tv 
service,  the  citizens  will  join  together 
to  satisfy  that  need,"  the  commission 
said. 

To  permit  vhf  stations  to  extend 
their  coverage  area  via  vhf  translators 
"would  result  in  extension  of  service  at 
relatively  little  cost  with  no  responsibil- 
ity for  meeting  the  needs  of  the  new 
community  for  local  programming,"  the 
FCC  said.  Also,  the  agency  maintained, 
such  a  practice  could  result  in  delaying 
the  development  of  a  local  station  and 
the  expansion  of  existing  stations 
through  authorized  facilities. 

Chairman  Newton  N.  Minow  and 
Commissioner  Rosel  H.  Hyde  dissented. 


When  is  an  operator  a  'chief  engineer'? 


Radio  and  television  station  "engi- 
neers" will  have  to  be  able  to  docu- 
ment their  right  to  that  title  if  they 
want  to  be  addressed  as  such  by 
FCC  field  personnel. 

FCC  Chief  Engineer  E.  W.  Allen, 
in  response  to  a  complaint  from  the 
National  Society  of  Professional 
Engineers,  said  the  commission 
would  be  willing  to  cooperate  by 
"instructing  its  field  staff  to  avoid 
the  term  'engineer'  when  dealing 
with  persons  not  known  to  be  reg- 
istered engineers." 

The  NSPE  contacted  the  commis- 
sion after  hearing  complaints  from 
South  Carolina  that  holders  of  first 
class  radio  telephone  operators  li- 


censes were  calling  themselves  "chief 
engineers,"  in  violation  of  that  state's 
registration  law. 

In  his  letter  to  NSPE,  Mr.  Allen 
said  "the  title  of  the  license  issued 
by  the  FCC  is  an  operator's  license 
and  in  no  way  confers  upon  the 
holder  of  this  license  the  right,  from 
any  FCC  action,  to  use  the  term 
'chief  engineer.' " 

He  added  that  FCC  field  personnel 
who  ask  for  "the  chief  engineer" 
when  contacting  broadcasting  sta- 
tions were  "merely  acceding  to  (es- 
tablished) custom"  and  were  not  im- 
plying commission  recognition  of  the 
personnel  "as  professional  engi- 
neers." 
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SATELLITES  OFF,  ON  AGAIN 

Scientists  get  Telstar,  Relay  functioning  anew 
after  failures  from  malfunctions,  other  damages 


America's  two  communications  sat- 
ellites, Telstar  and  Relay,  came  to  life 
last  week  and  scientists  were  hoping 
the  sparks  may  brighten. 

Telstar,  silent  since  Nov.  23,  began 
operating  properly  on  Jan.  3  after  Bell 
Telephone  engineers  succeeded  in  get- 
ting its  transmitter  and  receiver  to  op- 
erate on  command  from  the  ground. 
Plans  were  underway  to  attempt  a  live 
television  exchange  with  England  and 
France  Friday  (Jan.  4). 

Telstar  operated  perfectly  for  four 
months  before  radiation  damage  to  two 
transistors  in  the  command  circuit 
caused  it  to  go  silent.  Bell  Engineers 
reproduced  the  difficulty  in  the  labora- 
tory and  based  on  what  was  learned  in 
this  way  were  able  to  get  the  command 
circuit  to  respond. 

Earlier  in  the  week,  AT&T  an- 
nounced it  will  launch  the  second  Tel- 
star in  the  spring  of  this  year.  Telstar 
II  will  be  launched  for  AT&T  by  the 
National  Aeronautics  &  Space  Admin- 
istration, the  telephone  company  paying 
all  launching  costs  as  it  did  for  Telstar 
I.  The  cost  was  reported  to  be  $2.7 
million. 

Bell  scientists  hope  to  incorporate 
shielding  for  the  command  circuits  to 
overcome  the  radiation  damage  suffered 
by  Telstar  I.  A  higher  orbit  for  Tel- 


California's  No.  1  industry 

Electronics  has  become  the 
number  one  manufacturing  indus- 
try of  California,  according  to 
data  compiled  by  the  Western 
Electronic  Manufacturers  Assn. 
As  of  Dec.  1,  1962,  WEMA  re- 
ports, electronic  employment  in 
the  state  was  estimated  at  210,- 
000,  substantially  ahead  of  the 
175,000  employed  in  food  and 
food  processing  and  the  195,000 
workers  in  the  aircraft  and  parts 
industry.  Since  1957,  100,000 
new  jobs  have  been  created  by 
California's  electronic  activities. 

During  1962,  California  also 
became  the  top  state  in  the  coun- 
try in  terms  of  electronic  employ- 
ment, well  ahead  of  New  York's 
estimated  185,000.  Factory  sales 
of  electronics  equipment  in  Cali- 
fornia totaled  approximately  $2.78 
billion,  WEMA  reports,  with  a 
gross  of  more  than  $3.1  billion 
predicted  for  1963. 


star  II  is  also  expected  to  aid  in  over- 
coming radiation  damage;  this  will  be 
possible  through  the  use  of  a  Thor 
Delta  rocket.  At  a  higher  altitude,  Tel- 
star II  would  be  exposed  to  less  of  the 
high  energy  levels  of  the  inner  Van 
Allen  Belt.  Telstar  I's  orbit  was  600 
to  3,500  miles. 

Around  noon  on  Thursday  NASA 
scientists  found  Relay's  circuits  working 
normally,  and  at  4  p.m.  on  that  day  on 
a  second  test  Relay  again  worked  per- 
fectly, sending  successfully  a  tv  test  pat- 
tern from  the  Bell  station  at  Andover, 
Me.,  to  the  NASA  facility  at  Nutley, 
N.  J.  NASA  plans  to  continue  testing 
for  the  next  few  days  until  it  can  be 
determined  that  the  radio  relay  satellite 
actually  is  operative. 

Relay,  manufactured  for  NASA  by 
RCA,  was  sent  into  orbit  Dec.  17  but 
was  found  to  be  suffering  from  power 
supply  anemia  on  its  first  test  (Broad- 
casting, Dec.  17).  A  second  test  dis- 
covered no  change  in  the  trouble.  Re- 
lay, in  a  800-4,500-miles  high  orbit, 
has  been  successfully  transmitting  tel- 
emetry, however. 


Technical  topics... 

'Product  Index'  ■  Lighting  &  Electron- 
ics Inc.,  Brooklyn,  N.  Y.,  announces 
the  availability  of  its  Product  Index, 
which  lists  the  company's  lighting  and 
control  equipment.  Firm's  address  is 
81  Prospect  St. 

Sales  outlet  ■  Shure  Brothers  Inc., 
Evanston,  111.,  has  appointed  F.  W. 
Moulthrop  &  Assoc.,  1530  E.  12th  St., 
Oakland,  Calif.,  as  representative  in 
northern  California  and  northern  Ne- 
vada for  Shure's  line  of  microphones, 
high  fidelity  and  electronic  components. 

New  Zenith  tv  sets  ■  Zenith  Radio 
Corp.,  Chicago,  announced  last  week 
the  expansion  of  its  color  tv  line  to  a 
total  of  19  basic  models,  more  than 
double  the  number  offered  last  year. 
Prices  range  from  $495  to  $1,750. 
Zenith  also  announced  additions  to  its 
radio  lines  and  black-and-white  tv  lines. 

New  TAC0  antenna  ■  Technical  Appli- 
ance Corp.,  Sherburne,  N.  Y.,  has  an- 
nounced a  new,  powerful  broadband  re- 
ceiving antenna  said  to  provide  high 
definition  color  tv  on  all  vhf  channels. 
Called  the  "Color  Guard"  (Model 
C-33),  the  antenna  provides  an  average 


gain  of  10.5  db  on  the  high  band  chan- 
nels and  a  gain  of  8.5  db  on  the  low- 
band  channels  with  uniformly  flat  re- 
sponse. It  lists  for  $17.95. 

NBC  gets  Eidophors  ■  Two  TNT  Eido- 
phor  large  screen  tv  projectors  have 
been  added  by  NBC-TV.  The  Eidophor 
is  used  in  studios  for  large  screen  tv 
displays,  usually  behind  a  news  reporter 
or  tv  personality. 

RCA's  new  L.A.  headquarters 

Ground  was  broken  Thursday  (Jan. 
3)  for  the  new  West  Coast  headquar- 
ters of  RCA  at  6363  Sunset  Blvd.  in 
Hollywood.  John  West,  RCA  staff  vice 
president,  Frank  Muller,  owner  of  the 
building  and  Ann-Margret,  RCA  Vic- 
tor recording  star,  jointly  pushed  a  but- 
ton which  electronically  set  off  an  ex- 
plosive charge  moving  the  first  few 
pounds  of  earth  from  the  site  of  the 
nine-story  $4  million  structure. 

RCA  will  occupy  the  four  lower 
floors  and  part  of  the  fifth,  or  about 
41,500  square  feet  of  the  82,000 
square  foot  building,  which  is  sched- 
uled to  be  completed  by  the  end  of  this 
year.  The  West  Coast  corporate  offices 
of  RCA  will  be  housed  in  the  new  build- 
ing in  Hollywood. 
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ITA  GETS  CENSORING  POWER 

Bill  implementing  White  Paper  gives  Authority 
more  control  on  program  material,  commercials 


The  U.K.  government's  new  televi- 
sion bill,  which  gives  effect  to  its  recent 
White  Paper  proposals  [Broadcasting, 
Dec.  24]  to  increase  Independent  Tele- 
vision Authority  control  over  the  com- 
mercial network,  extends  ITA's  life  12 
years  from  1964  and  ITA  will  have  to 
initiate  program  standards  on  violence, 
especially  for  times  when  young  people 
might  be  viewing.  All  program  sched- 
ules must  be  approved  by  ITA  before 
transmission  and  ITA  will  have  the 
power  to  cancel,  cut  or  change  material 
which  violates  its  code  of  conduct. 

A  new  definition  of  ITA's  duty  to 
viewers  has  been  made.  Currently  it 
is  required  to  "entertain,  instruct  and 
inform"  but  in  the  new  bill  the  terms 
used  are  "information,  education  and 
entertainment."  This  brings  ITA  into 
line  with  the  BBC  charter  which  has 
the  same  order  of  priorities. 

New  power  will  be  given  to  ITA  to 
regulate  natural  breaks  and  decide 
where  they  may  occur  in  the  program. 
An  advertising  code  will  be  formulated 
and  the  postmaster-general  will  have  a 
final  say  in  any  dispute.  The  code  will 
prescribe  products  and  methods  which 
are  prohibited  in  commercials.  It  will 
be  kept  under  review  by  a  strengthened 
advisory  committee  which  will  include 
representatives  of  the  public. 

A  medical  advisory  panel  will  also  be 
appointed  and  will  advise  ITA  on  com- 
mercials for  medicines,  medical  and 
surgical  treatments  and  appliances,  toilet 
products  which  include  claims  as  to  the 
therapeutic  or  prophylactic  effect  of 
the  product,  and  veterinary  medicines 
and  treatments.  Successive  commercials 
must  be  recognizably  separate;  commer- 
cials must  not  be  presented  so  that  they 
appear  to  be  part  of  a  continuous  fea- 


ture; audio  must  not  be  "excessively 
noisy  or  strident." 

The  commercial  network  will  have 
the  same  leeway  as  BBC  in  presenting 
controversial  subjects.  Instead  of  hav- 
ing to  balance  conflicting  views  within 
one  program,  as  at  present,  it  will  be 
possible  for  balance  to  be  worked  out 
over  a  series. 

A  curb  will  be  placed  on  big  quiz 
prizes.  ITA  will  have  the  duty  of  ap- 
proving the  amount  of  prize  money  in 
any  show. 

As  promised  in  the  White  Paper, 
payment  by  the  tv  companies  to  ITA  is 
on  two  levels.  One  will  be  to  cover 
ITA  expenses  and  the  other  will  be  a 
levy  on  each  company's  profit  before 
taxes. 

Power  will  be  granted,  when  the  bill 
becomes  law,  to  direct  ITA  on  the 
collection  of  information  about  com- 
pany profits.  The  bill  provides  a  maxi- 
mum $280  fine  and  three  months  im- 
prisonment for  refusing  to  give  infor- 
mation. 

One  clause  of  the  bill  bans  subliminal 
advertising,  which  is  defined  as  "any 
technical  device,  which  by  using  images 
of  a  very  brief  duration  or  by  any  other 
means"  could  influence  an  unsuspect- 
ing audience. 

'Broadway  Goes  Latin' 
sold  in  19  countries 

Broadway  Goes  Latin,  syndicated 
music-variety  series  offered  for  foreign 
distribution  last  month,  has  been  sold 
in  19  countries. 

Overseas  markets  purchasing  the  In- 
dependent Television  Corp.  series  in- 
clude Canada,  Japan,  Australia,  United 
Kingdom,  Argentina,   Uruguay,  Rho- 
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Tv  political  success  story 

Canadian  politicians  of  the  So- 
cial Credit  Party  have  been  using 
television  in  the  French  speaking 
Quebec  province  for  the  past  two 
years.  Because  of  the  party's  suc- 
cess in  last  June's  election,  when 
it  won  26  seats  in  Parliament,  the 
party  has  decided  to  expand  its 
use  of  tv. 

Previously,  deputy  party  leader 
Real  Caouette  had  aired  the 
party's  views  on  three  rural  area 
stations.  Now  he  will  be  on  10 
tv  stations  in  both  metropolitan 
and  rural  areas  for  a  weekly  15- 
minute  program. 

Agency  is  Transocean  Adv. 
Ltd.,  Montreal. 
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desia,  Costa  Rica,  Honduras,  Hong 
Kong,  and  others.  Contract  negotia- 
tions are  reportedly  nearing  completion 
in  other  foreign  countries. 

Canadian-made  sets 
show  sales  increase 

Canadian-made  radio  and  television 
receiver  sales  were  up  in  the  first  ten 
months  of  1962  as  compared  to  the 
same  period  in  1961,  according  to  the 
Dominion  Bureau  of  Statistics,  Ottawa. 

Canadian-made  radio  receiver  sales 
totaled  507,915  in  the  January-October 
1962  period,  as  against  464,570  the  pre- 
vious year,  while  television  receiver  sales 
amounted  to  340,801  units  as  compared 
with  284,992  units  the  previous  year. 
There  was  an  increase  in  all  categories 
of  Canadian-made  radio  receivers  ex- 
cept portables. 

The  imports  in  the  first  six  months 
of  this  year  are  reported  at  294,322 
transistor-type  radio  sets,  92,881  other 
radio  receivers  and  8,943  television  re- 
ceivers. 

Well  over  half  the  Canadian-made 
radio  receivers,  316,227  units,  were  sold 
in  the  province  of  Ontario  in  the  Janu- 
ary-October period.  Ontario  residents 
bought  just  over  a  third,  119,539  re- 
ceivers, of  the  total  Canadian-made  tele- 
vision receivers  sold  in  the  first  ten 
months. 

Abroad  in  brief... 

Marital  advice  abroad  ■  Marriage,  Be- 
fore and  After,  a  radio  series  of  260 
one-minute  segments  on  marital  and 
pre-marital  problems,  has  been  sold  by 
Alan  Sands  Productions,  New  York,  to 
EMI  Ltd.  for  distribution  in  Australia 
and  New  Zealand  and  to  outlets  in 
Trinidad.  The  series  has  been  aired 
weekly  on  ABC  Radio  since  1961. 
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FATES  &  FORTUNES 


Mr.  Michel 


BROADCAST  ADVERTISING 

Werner  Michel, 

who  resigned  in  De- 
cember 1961  as  vp  in 
charge  of  radio-tv  at 
Reach,  McClinton  & 
Co.,  New  York,  has 
been  retained  by  N. 
W.  Ayer  &  Son,  Phil- 
adelphia, as  tv  pro- 
gramming and  com- 
mercial production  consultant.  Before 
joining  former  agency  in  1957,  Mr. 
Michel  was  under  contract  to  Benton 
&  Bowles  and  Procter  &  Gamble  as 
producer  of  Edge  of  Night  series.  He 
was  executive  producer  at  DuMont  tv 
network  from  1952-56,  and  earlier  had 
been  associate  tv  director-producer  at 
Kenyon  &  Eckhardt,  where  he  created 
and  produced  Ford's  50th  anniversary 
show;  producer-director  at  CBS,  and 
with  Voice  of  America  as  director. 

Alvin  Eicoff,  executive  vp  and  media 
director  of  Mohr  &  Eicoff  Inc.,  New 
York,  has  withdrawn  as  officer  from 
agency  in  order  to  form  Gottschalk  & 
Eicoff,  Chicago  advertising  agency. 
Two  agencies  reportedly  will  provide 
reciprocal  services  for  each  other's  cli- 
ents in  Chicago  and  New  York,  and 
other  joint  ventures  between  Mel  Mohr, 
president  of  Mohr  &  Eicoff,  and  Mr. 
Eicoff  will  be  continued. 

Robert  S.  Marker, 

senior  vp  in  charge  of 
creative  services  for 
MacManus,  John  & 
Adams,  Bloomfield 
Hills,  Mich.,  joins  Leo 
Burnett  Co.,  Chicago, 
as  vp  and  creative  di- 
rector, heading  up 
Mr.  Marker        new  creatiye  ssection 

to  be  organized  in  Burnett's  creative 
services  division.  Prior  to  his  8-year 
service  with  MacManus  organization, 
Mr.  Marker  was  copy  group  head  at 
Maxon  Inc.,  Detroit;  account  executive 
and  copywriter  at  Griswold-Eshleman 
agency  in  Cleveland,  and  advertising 
manager  of  B.  F.  Goodrich  Co. 

Jules  H.  Beskin,  John  A.  Groen  and 
Vincent  B.  Neill,  art  directors  with 
Foote,  Cone  &  Belding,  Chicago,  elect- 
ed vps. 

Harold  Gold,  pr  director  of  Commu- 
nications Industries  Corp.,  joins  Jay 
Victor  &  Assoc.,  Newark,  N.  J.,  adver- 
tising agency,  as  vp  in  charge  of  pr. 
Mr.  Gold  joined  CIC  last  March  after 
serving  six  years  as  pr  director  of  MBS. 

Ray  Howard,  marketing  research 
manager  of  Container  Corp.  of  Amer- 
ica, named  director  of  marketing  for 
Post-Keyes-Gardner,  Chicago-based  ad- 
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vertising  agency  which  was  formed  re- 
cently from  merger  of  Post,  Morr  & 
Gardner  and  Keyes,  Madden  &  Jones. 
Before  joining  Container  Corp.  in  1956 
as  research  analyst,  Mr.  Howard  was 
with  Kimberly-Clark's  cellucotton  divi- 
sion. 

Michael  Gradle,  former  vp  and  west- 
ern manager  of  Needham,  Louis  & 
Brorby  and  for  past  18  months  adver- 
tising and  promotion  manager  of 
KNBC  (TV)  Los  Angeles,  resigns  to 
form  his  own  advertising  agency  in 
San  Fernando  Valley. 

David  W.  Stotter, 

vp  in  charge  of  mar- 
keting for  Drewry's 
Limited  U.S.A.  Inc., 
South  Bend.,  Ind., 
brewery,  elected  pres- 
ident, filling  post  left 
vacant  by  death  of 
Rudy  A.  Moritz  last 
Nov.  18.  Mr.  Stotter, 
who  served  from  1950  to  1962  as  chief 
of  agency  contact  and  account  man- 
agement for  Drewry's  account  at  Mac- 
Farland,  Aveyard  &  Co.,  Chicago, 
joined  Drewry's  last  Nov.  12  as  market- 
ing vp.  When  he  left  Chicago  advertis- 
ing agency,  he  was  senior  vp  and  mem- 
ber of  executive  and  marketing  com- 
mittees. 

Richard  L.  Chalmers,  former  general 
manager  of  WNHC-AM-FM  New 
Haven,  Conn.,  named  regional  director 
in  Radio  Advertising  Bureau's  member 
development  department. 

Cecil  E.  Bundren,  former  merchan- 
dising supervisor  for  general  merchan- 
dise division  of  BBDO,  joins  Ketchum, 
MacLeod  &  Grove,  Pittsburgh,  as  direc- 
tor of  marketing. 

Carroll  R.  Layman, 

advertising  tv  consult- 
ant who  for  many 
years  was  vp  and 
western  manager  of 
Harrington,  Righter  & 
Parsons,  New  York- 
based  station  rep  firm, 
joins  George  Ray 
Hudson  Adv.  Co., 
Chicago,  as  vp,  new  business  manager 
and  radio-tv  director.  Prior  to  joining 
HR&P,  Mr.  Layman  was  associated 
with  T.  R.  Bauerle  Adv.  Agency  and 
Grant  Adv.  in  account  executive  capac- 
ities. 

John  S.  Connolly  Jr.  and  Oliver  L.  S. 
Joy,  both  former  assistant  advertising 
managers  of  Miles  Products  Div.  of 
Miles  Laboratories  Inc.,  Elkhart  Ind., 
promoted  to  division's  administrator  for 
new  product  marketing  and  product 
director,  respectively. 


Mr.  Layman 


Mr.  Moore 


THE  MEDIA 

Timothy  F.  Moore 

elected  vp  and  mem- 
ber of  board  of  direc- 
tors of  Star  Broad- 
casting Inc.,  owners 
and  operators  of 
KISN  Vancouver, 
Wash. -Portland,  Ore. 
Mr.  Moore  has  served 
as  general  manager  of 
station  for  past  18  months  and  will  con- 
tinue to  function  in  that  capacity.  Star 
Broadcasting  is  wholly  owned  subsid- 
iary of  Star  Stations  Inc.,  owners  and 
operators  of  KISN  and  KOIL-AM-FM 
Omaha,  Neb. 

Claude  Sullivan,  former  executive 
vp  of  Bluegrass  Broadcasting  Co. 
(WVLK  Lexington  and  WCMI-AM- 
FM  Ashland,  both  Kentucky,  and 
WHOO-AM-FM  Orlando,  Fla.),  joins 
Kentucky  Central  Broadcasting  Co. 
(WINN  Louisville)  as  vp  and  general 
manager.  Mr.  Sullivan  had  served  in 
various  capacities  at  WVLK  for  past 
1 1  years. 

Guy  B.  Farnsworth, 

sales  manager  of 
WUSJ  Lockport, 
N.  Y.,  joins  broadcast 
division  of  Triangle 
Publications  Inc.,  ef- 
fective today  (Jan.  7), 
as  assistant  general 
manager  in  charge  of 
sales  for  KFRE  Fres- 
no, Calif.  Mr.  Farnsworth  is  former 
general  manager  of  WOKW  Brockton, 
Mass.  Robert  E.  Klose,  program  direc- 
tor of  Triangle's  WFIL  Philadelphia, 
appointed  KFRE  program  manager. 
Don  Shepherd,  promotion  director  of 
WLOS-TV  Asheville,  N.  C,  joins 
KFRE-AM-TV  and  KRFM  (FM) 
Fresno,  effective  Jan.  14,  in  similar 
capacity. 

Sol  Radoff,  executive  vp  and  station 
manager,  elected  to  board  of  directors 
of  Cream  City  Broadcasting  Co.,  licen- 
see of  WMIL-AM-FM  Milwaukee.  Mr. 
Radoff  joined  WMIL  as  account  execu- 
tive in  1956. 

Arthur  L.  Martin,  vp  in  charge  of 
sales  and  promotion  for  WMRN-AM- 
FM  Marion,  Ohio,  assumes  added 
duties  of  station  manager.  Mr.  Martin 
joined  station  as  commercial  manager 
in  1953.  Sheldon  Dodds,  WMRN  sales 
representative,  elected  assistant  vp  for 
sales  and  promotion. 

Walter  H.  Simon,  assistant  manager 
and  news  director  of  KGMJ  (FM) 
Seattle,  promoted  to  station  manager. 
Ronald  Todd,  with  KGMJ's  sales  and 
promotion  department  for  past  four 
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Actor-producer  Dick  Powell,  succumbs  to  cancer 


Mr.  Powell 


Richard  Ew- 
ing  Powell,  58, 

board  chairman 
of  Four  Star 
Television,  Hol- 
lywood, died  of 
cancer  Jan.  2  at 
his  apartment  in 
Beverly  Hills, 
Calif.  Mr.  Pow- 
ell, a  Hollywood 
celebrity  for 
more  than  30 
years,  had  been  a  singer,  actor,  pro- 
ducer and  director  in  motion  pic- 
tures before  founding  Four  Star  in 
1952  with  Charles  Boyer  and  David 
Niven  to  produce  filmed  programs 
for  television. 

He  soon  took  over  active  manage- 
ment of  Four  Star,  guiding  its  de- 
velopment into  one  of  the  top  tv 
production  companies.  Last  fall, 
after  being  stricken  with  cancer,  he 
turned  management  duties  over  to 
Tom  McDermott,  who  three  years 
earlier  had  left  Benton  &  Bowles 
where  he  had  directed  agency's 
broadcast  activities,  to  join  Four 
Star  as  executive  vp.  Mr.  McDer- 
mott became  president  of  Four  Star, 
succeeding  Mr.  Powell,  who  moved 
up  to  board  chairmanship.  Since 
then  Mr.  Powell  had  concentrated 
more  on  his  duties  as  producer,  host 
and  frequent  star  of  The  Dick  Pow- 
ell Show,  hour-long  anthology  series 
on  NBC-TV. 

Mr.  Powell's  death  will  not  alter 
Four  Star  operations.  Mr.  McDer- 
mott, in  a  statement  expressing  "a 
tremendous  sense  of  personal  loss," 
said  that  when  Mr.  Powell  "retired 
as  president  of  Four  Star  last  Octo- 
ber, he  arranged  his  affairs  so  that 
the  corporation  he  founded  could 
continue  to  grow  and  prosper  with- 
out his  services — but  we  shall  miss 
him." 

Born  in  Mountain  View,  Ark., 


Dick  Powell  was  a  singer  and  musi- 
cian as  a  boy,  had  his  own  band 
before  he  was  out  of  high  school  and 
began  his  professional  career  as 
singer  and  banjo  player  with  a  travel- 
ing orchestra.  After  being  taken  to 
Hollywood  in  1932  by  Warner 
Bros,  from  the  Stanley  Theatre  in 
Pittsburgh,  he  was  starred  in  more 
than  40  musical  movies  made  at  that 
studio  before  breaking  into  dramatic 
roles  as  a  tough  private  eye  in  "Mur- 
der, My  Sweet."  Along  with  his 
movie  work,  Mr.  Powell  also  starred 
in  such  radio  series  as  Richard 
Rogue  and  Richard  Diamond,  Pri- 
vate Detective. 

Mr.  Powell  added  directing  to  his 
other  activities  with  "Split  Second," 
an  RKO  picture  released  in  1952, 
the  year  Four  Star  was  founded. 
He  directed  a  number  of  motion 
pictures  after  that  but  soon  the  new 
tv  production  firm  began  to  monop- 
olize his  time.  The  first  Four  Star 
series,  Four  Star  Playhouse,  ran  four 
years  on  CBS-TV  with  Singer  Sew- 
ing Machine  Co.  as  sponsor,  and  be- 
fore that  run  had  ended,  the  com- 
pany had  secured  the  tv  rights  to 
the  works  of  Zane  Grey,  which  went 
on  tv  as  Dick  Powell's  Zane  Grey 
Theater,  with  Mr.  Powell  as  host  and 
sometimes  star.  Outdoing  Four  Star 
Playhouse,  this  series  enjoyed  a  run 
of  five  years  on  CBS-TV. 

This  season,  Four  Star  has  had 
six  programs  on  the  tv  networks  and 
has  put  some  of  its  former  network 
series  into  syndication  through  its 
own  distribution  subsidiary.  The 
firm  has  also  entered  the  recording 
field  and  is  about  to  produce  its  first 
theatrical  motion  picture. 

Mr.  Powell  is  survived  by  his  wife, 
June  Allyson,  their  adopted  daugh- 
ter, Pamela,  16,  and  son,  Richard, 
12,  as  well  as  a  daughter,  Ellen,  23, 
and  son,  Norman,  25,  by  his  former 
wife,  Joan  Blondell. 


months  and  former  broadcast  opera- 
tions manager  of  Market-Casters  Inc. 
(KMCS  [FM]  Seattle),  appointed  sales 
manager. 

Tom  Feldman  and  Eugene  C.  Keen- 

an  Jr.  named  national  sales  manager  and 
promotion-merchandising  manager,  re- 
spectively, of  WEBB  Baltimore,  Md. 

William  J.  Lemanski,  account  execu- 
tive with  WBBM-AM-FM  Chicago, 
joins  national  sales  division  of  RKO 
General,  New  York,  as  radio  sales  ex- 
ecutive in  Chicago  office. 

Elmer  D.  Krammer  and  Hal  Siegel 

join  WRGP-TV  Chattanooga,  Tenn.,  as 
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account  executives. 

Mark  Evans,  vp  in  charge  of  public 
affairs  for  Metromedia  Inc.,  named 
general  vice  chairman  for  1963  Cherry 
Blossom  Festival  in  Washington,  D.  C. 

Eugene  W.  Whitaker,  assistant  direc- 
tor of  engineering  for  KSL-AM-FM- 
TV  Salt  Lake  City,  joins  King  Broad- 
casting Co.  (KING-AM-FM-TV  Seat- 
tle, KGW-AM-TV  Portland,  Ore.,  and 
KREM-AM-FM-TV  Spokane)  as  as- 
sistant to  vp  in  charge  of  engineering. 

James  Davis  and  Monroe  Brinson, 

members  of  program  and  production 
staffs  of  WBT-AM-FM  Charlotte,  N.  C, 


Mr.  Sanders 


promoted  to  assistant  program  man- 
ager and  production  supervisor,  respec- 
tively. 

Ralph  Story,  conductor  of  Story-Line 
program  on  KNX-AM-FM  Los  An- 
geles, has  taken  eight-month  leave  of 
absence  for  around-the-world  trip. 
Bob  Ferris,  host  of  KNX's  Kaleido- 
scope program,  will  replace  Mr.  Story 
for  duration  of  his  absence. 

Bram  Emous,  former  vp  of  Flower 
Bulbs  Inc.,  joins  BTA  Div.  of  Blair 
Television,  New  York,  in  sales  service 
staff. 

Charles  R.  San- 
ders, manager  of 
WSPA-AM-FM  Spar- 
tanburg, S.  C,  ap- 
pointed assistant  gen- 
eral manager  of  Spar- 
tan Radiocasting  Co., 
owners  and  operators 
of  WSPA-AM-FM- 
TV.  Mr.  Sanders  be- 
came associated  with  WSPA  in  early 
1961  when  he  was  named  assistant  to 
president.  He  was  appointed  manager 
in  October  of  that  year.  Previously, 
Mr.  Sanders  was  with-  Sears,  Roebuck 
&  Co.  for  15  years. 

Joe  Mansfield,  veteran  producer- 
director  formerly  with  Warner  Bros. 
Pictures,  Bruce  Chapman  Co.  and  NBC, 
joins  WALE  Fall  River,  Mass.,  as  di- 
rector of  The  Sounding  Board,  public 
opinion,  commentary,  interview  pro- 
gram starting  today  (Jan.  7). 

Allen  Grey,  program  personality  with 
WCBS-AM-FM  New  York,  resigns  to 
become  food  broker  in  Minneapolis-St. 
Paul  area. 

David  Bringham  appointed  news  di- 
rector of  KOOL-AM-FM  Phoenix,  Ariz. 

Ray  Dantzler  and  Richard  A.  Hardy 

join  news  and  sports  staff  respectively 
of  WTVT  (TV)  Tampa-St.  Petersburg. 

Murry  Salberg,  for- 
mer director  of  ad- 
vertising and  sales 
promotion  for  WABC- 
TV  New  York,  joins 
WNEW-TV,  that  city, 
as  director  of  adver- 
tising and  promotion. 
Mr.  Salberg  has  also 
served  as  radio-tv  con- 
sultant with  Marshall  &  Coch,  and  man- 
ager of  program  promotion  department 
of  CBS  Radio  network. 

Richard  Bate,  former  CBS  News  re- 
porter, joins  ABC  News'  Washington 
bureau  as  staff  correspondent  covering 
Pentagon.  Before  joining  CBS  News, 
Mr.  Bate  was  Cape  Canaveral  corre- 
spondent for  Time  Inc. 

Ross  Miller  appointed  assistant  pro- 
gram manager  of  WTIC-AM-FM  Hart- 
ford, Conn. 
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George  Finkel,  formerly  with  WTVO 
(TV)  Rockford,  111.,  joins  staff  of 
WFIE-TV  Evansville,  Ind.,  as  produc- 
tion manager. 

GOVERNMENT 

William  D.  Moyers,  28-year-old 
Texan  who  formerly  worked  in  con- 
tinuity department  of  KTBC-AM-FM- 
TV  Austin  as  chief  traffic  director  and 
later  assistant  tv  news  editor,  has  been 
chosen  by  President  Kennedy  to  be 
deputy  director  of  Peace  Corps.  Pres- 
ident said  last  week  he  would  nominate 
Mr.  Moyers  for  the  $20.000-a-year  post 
when  88th  Congress  opens  Jan.  9.  Mr. 
Moyers,  former  reporter  for  Marshall 
(Tex.)  News-Messenger,  is  U.  of  Texas 
journalism  graduate  who  served  as  ex- 
ecutive assistant  to  Lyndon  B.  Johnson 
during  1960  Kennedy-Johnson  cam- 
paign. 

PROGRAMMING 


Mr.  Allgood 


r.  Stearns 


Ralph  M.  Allgood,  former  manager 
of  WAPX  Montgomery,  Ala.,  joins  As- 
sociated Press  in  Washington,  D.  C,  as 
regional  membership  executive  respon- 
sible for  all  broadcast  membership  ac- 
tivity in  Maryland,  Virginia,  West  Vir- 
ginia and  District  of  Columbia.  Mr. 
Allgood  replaces  Frank  Stearns,  re- 
gional membership  executive  in  Wash- 
ington for  past  19  years,  who  moves  to 
Los  Angeles  to  assume  similar  respon- 
sibilities there. 

Aubrey  Austin,  president  of  Bank  of 
Santa  Monica,  Calif.,  and  LeRoy  Lattin, 
president  of  Universal  Products  and 
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former  board  chairman  of  General 
Telephone  Corp.,  elected  to  board  of 
directors  of  Home  Entertainment  Co.  of 
Los  Angeles  at  special  meeting  Jan.  2. 
Home  Entertainment  is  planning  to  pro- 
vide pay-tv  service  for  Santa  Monica, 
with  homes  connected  to  central  studios 
through  facilities  supplied  by  General 
Telephone  (Broadcasting,  Dec.  10, 
1962).  Other  HEC  board  members 
are:  Wendell  Corey,  president:  Oliver 
A.  Unger,  board  chairman;  H.  W.  Sar- 
bent  Jr.,  vp,  technical  operations:  Leon 
Caplan,  general  counsel;  Jerry  Gabriel, 
vp,  operations;  Henry  Rogers,  president 
of  Rogers  &  Cowan,  pr  firm:  and 
Maurice  Hibbert,  attorney. 

Leonard  A.  Johnson  elected  to  newly 
created  corporate  office  of  assistant 
treasurer  of  Four  Star  Television, 
Hollywood.  Mr.  Johnson  joined  pro- 
duction company  last  September  fol- 
lowing his  resignation  as  president  of 
Sterling  Electric  Motors  Inc.,  Los  An- 
geles manufacturer  of  variable  speed 
drives,  gearmotors  and  ac  motors. 

A.  J.  (Andy)  Schrade,  vp  in  charge 
of  west  coast  operations  of  Columbia 
Records,  retires  after  47  years  with 
company.  Mr.  Schrade  joined  Colum- 
bia Graphophone  Co.  in  New  York  in 
1915.  William  J.  Leo,  manager  of 
credit  section,  finance  staff,  and  assist- 
ant treasurer  of  CBS,  joins  Columbia 
Records  as  credit  and  collections  direc- 
tor. 

Stan  Major,  former 
program  director  and 
air  personalitv  with 
WJJD-AM-FM  Chi- 
cago, has  formed 
Stan  Major  Enter- 
prises, radio-tv  pro- 
gram service  organi- 
zation, in  Los  An- 
geles. New  firm  is 
supplying  airchecks  of  West  Coast  radio 
stations  and  plans  to  extend  service  to 
nationwide  proportions.  Stan  Major 
Enterprises  is  located  at  1122  S.  Cardiff 
Ave.,  Los  Angeles  25.  Telephone: 
Crestview  6-8376. 

Robert  M.  Fresco,  writer-producer 
at  Wolper  Productions,  Hollywood,  as- 
sumes added  duties  of  associate  pro- 
ducer of  The  Story  of  .  .  .  series.  Mr. 
Fresco  will  also  assist  series  producer 
Mel  Stuart  in  development  of  new  sub- 
jects for  documentary  series. 

Philip  S.  Goodman,  tv  writer-direc- 
tor and  motion  picture  producer,  ap- 
pointed creative  director  of  Fred  Niles 
Communication  Center,  New  York. 

ALLIED  FIELDS 

Paul  L.  Wimmer  and  Bernard  R. 
Segal,  consulting  engineers  with  Wash- 
ington, D.  C,  firm  of  Jules  Cohen,  be- 
come partners  of  firm  which  is  now 


Mr.  Major 


known  as  Jules  Cohen  &  Assoc.  Mr. 
Wimmer  has  been  with  Jules  Cohen 
for  past  10  years;  Mr.  Segal,  formerly 
with  FCC's  Broadcast  Bureau,  joined 
Cohen  in  1959.  New  firm,  currently 
located  at  Albee  Bldg.,  1426  G  St., 
N.W.,  will  relocate  to  Securities  Bldg., 
729  15th  St.,  N.W.,  effective  Jan.  14. 
Telephone  remains  393-4616. 


Mr.  Schwerin 


Mr.  McCollum 


Mr.  Kudisch 


Leonard  Kudisch, 

former  executive  vp 
of  Schwerin  Research 
Corp.  (radio,  tv,  mo- 
tion picture  qualita- 
tive research,  com- 
mercial studies),  New 
York,  succeeds  Hor- 
ace S.  Schwerin  as 
president  of  company. 
Mr.  Schwerin,  who  founded  organiza- 
tion in  1946,  has  resigned  presidency 
to  become  board  chairman.  Donald 
McCollum,  previously  vp  in  charge  of 
client  relations,  elected  executive  vp  in 
reorganization  of  executive  officers. 

FOR  TOWERS 
of  all  kinds 

call  ROHN 

For  a  complete  line  of  towers  ideally 
suited  for  radio,  television  and  micro- 
wave use  of  all  kinds,  rely  on  ROHN. 


Shown  above  is  the  final  installation  of 
a  16  bay  antenna  atop  a  485'  ROHN 
TV  broadcast  tower.  The  installation 
is  the  WMBD-TV  translator  station 
at  LaSalle,  Illinois,  Channel  71. 

ROHN  Manufacturing  Co. 

I  P.O.  Box  2000 
Peoria,  Illinois 

C»  "Pioneer  Manufacturer  of 
oj*^*%-£    Towers  of  All  Kinds" 

«oc*  xoHN  Representatives  world-wide. 
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Sen.  Robert  S.  Kerr,  66,  dies  of  heart  attack 


Sen.  Kerr 


Sen.  Robert 
S.    Kerr  (D- 

Okla.),  a  pow- 
erful force  in 
the  Senate  and 
a  holder  of 
broadcast  inter- 
ests, died  of  a 
heart  attack 
Tuesday  (Jan. 
1 )  in  Doctor's 
Hospital,  Wash- 
ington, D.  C, 
where  he  had  been  convalescing 
from  an  earlier  attack  Dec.  18 
(Broadcasting,  Dec.  31). 

Death  of  the  66-year-old  law- 
maker caused  considerable  specula- 
tion in  the  capital  as  to  Mr.  Kerr's 
successor  as  Oklahoma  senator  and 
on  the  three  committees  where  he 
served  with  great  influence  and 
power  (see  story  page  62). 

Sen.  Kerr  was  chairman  of  the 
Aeronautical  &  Space  Committee, 
and  helped  lead  the  fight  for  the 
administration's  space  communica- 
tions satellite  legislation.  He  was 
ranking  Democratic  member  on  both 
the  Finance  and  Public  Works 
Committees. 

A  wealthy  oilman,  the  senator  was 
a  principal  owner  and  chairman  of 


the  board  of  Kerr-McGee  Oil  In- 
dustries Inc.  of  Oklahoma  City  and 
owned  50.6%  of  WEEK-TV  Peoria 
and  WEEQ-TV  LaSalle,  both  Illi- 
nois, and  13.1%  of  KVOO-TV 
Tulsa,  Okla.  His  widow,  Mrs.  Grayce 
B.  Kerr,  owns  14.8%  of  KVOO-TV 
and  10%  of  KOCO-TV  Enid,  Okla., 
of  which  Kerr-McGee  is  also  20% 
owner. 

Sen.  Kerr  was  born  in  a  log  cabin 
at  Ada  (then  Indian  territory), 
Okla.,  Sept.  11,  1896.  A  former 
Army  officer  and  later  a  drilling  con- 
tractor, he  was  a  practicing  lawyer 
and  was  state  commander  of  the 
American  Legion  in  1925.  As  a 
politician,  he  was  his  state's  Demo- 
cratic national  committeeman  from 
1940-48,  governor  of  Oklahoma 
from  1943-47,  elected  U.  S.  senator 
Nov.  2,  1948,  and  was  re-elected  in 
1954  and  1960,  serving  continuously 
until  his  death  last  week. 

President  Kennedy,  congressional 
and  business  leaders  from  around  the 
country  attended  Sen.  Kerr's  funeral 
held  last  Friday  (Jan.  4)  in  Okla- 
homa City. 

Sen.  Kerr  is  survived  by  his  wid- 
ow, a  daughter,  Kay  Clark,  and 
three  sons,  Robert  Jr.,  Breene  and 
William,  all  of  Oklahoma  City. 


Mr.  Trainer 


EQUIPMENT  &  ENGINEERING 

Merrill  A.  Trainer, 

liaison  between  broad- 
cast and  communica- 
tions products  divi- 
sion of  RCA,  New 
York,  appointed  man- 
ager of  broadcast  stu- 
dio merchandising  and 
engineering  depart- 
ment. He  succeeds 
Andrew  F.  Inglis,  who  was  recently 
elected  division  vp  for  communications 
products  operations.  Mr.  Trainer,  who 
joined  RCA  in  1930,  was  formerly 
manager  of  company's  electronic  re- 
cording products  department. 

Jack  J.  Lawson  and  David  W.  Evans 

appointed  general  sales  manager  and 
production  manager,  respectively,  of 
Sparta  Electronic  Corp.,  Sacramento, 
Calif.,  manufacturer  of  tape  cartridge 
systems,  fully  transistorized  audio  con- 
soles and  portable  studios. 

John  G.  Humble,  audio  engineer  at 
KMBC-AM-FM  Kansas  City,  named 
regional  sales  manager  for  Altec  Lan- 
sing Corp.,  covering  territory  between 
Tennessee  and  Wyoming. 

Bernard  Walley,  western  district 
76  (FATES  &  FORTUNES) 


manager  for  RCA  industrial  tube  prod- 
uct sales,  named  manager  for  west  coast 
microwave  engineering  operation  of 
electron  tube  division.  Mr.  Walley"s 
headquarters  will  be  in  Los  Angeles. 

^  Max  Bleich,  vp  in 

"%       charge  of  production 
for  Cornell-Dubilier 
s  Electronics    Div.  of 

Federal  Pacific  Elec- 
tric    Co.,  Newark, 
~     Jm  J.,  resigns  to  join 

^gf  '~jgjjra|  Filtron  Co.  (manu- 
^L^^^  facturer  of  radio  fre- 
Mr-  Bleich  quency  interference 
[RFI]  filters  and  systems),  Flushing, 
N.  Y.,  as  plant  manager.  Mr.  Bleich 
had  been  associated  with  Cornell- 
Dubilier  for  30  years. 

DEATHS 

J.  Howard  Dellinger,  76,  widely 
known  government  expert  on  radio 
telecommunications  research,  died  Dec. 
27  in  Suburban  Hospital,  Bethesda, 
Md.,  following  heart  attack.  Mr.  Del- 
linger  had  40  years  service  with  De- 
partment of  Commerce  and  National 
Bureau  of  Standards  and  for  three 
months  in  1928  was  chief  engineer  of 
Federal  Radio  Commission.  At  time 
of  his  retirement  in  1948  he  was  chief 


of  central  radio  propagation  laboratory 
of  Bureau  of  Standards.  In  1922,  Mr. 
Dellinger  was  instrumental  in  forming 
Interdepartmental  Radio  Advisory 
Committee  which  assigns  radio  fre- 
quencies among  government  agencies 
and  served  several  terms  as  its  chair- 
man. He  attended  numerous  interna- 
tional telecommunications  conferences 
as  U.  S.  representative.  Among  Mr. 
Dellinger's  many  honors  was  the  Inter- 
national Radio  Engineer's  Pioneer 
Award. 

Col.  James  Hale 
Steinman,  76,  presi- 
dent and  co-publisher 
of  Lancaster  News- 
papers Inc.,  died  Dec. 
31  at  his  home  in 
s  Lancaster,  Pa.  Stein- 
ijgH  man  Stations,  owned 

■....^■J  equally  by  Col.  Stein- 
Col.  Steinman     man  wkh  his  brother> 

John  F.,  are:  WGAL-AM-FM-TV  Lan- 
caster, WLEV-TV  Bethlehem,  WKBO 
Harrisburg,  WORK  York,  WEST-AM- 
FM  Easton,  and  WRAK-AM-FM  Wil- 
liamsport,  all  Pennsylvania,  and 
WDEL-AM-FM  Wilmington,  Del.  Pur- 
chase of  KOAT-TV  Albuquerque, 
N.  M.,  and  KVOA-TV  Tucson,  Ariz., 
are  pending  FCC  approval. 

Wilbert  Brockhouse,  52,  superin- 
tendent of  radio  regulations  engineer- 
ing for  Department  of  Transport,  Ot- 
tawa, Ont.,  and  flying  saucer  investi- 
gator, died  Dec.  27  in  Ottawa. 

|     Jack  Carson,  52, 

comedian  who  was 
noted  chiefly  for  his 
roles  in  such  theatri- 
cal movies  as  "The 
Male  Animal"  and  "A 
Star  is  Born,"  died  of 
cancer  Jan.  2  at  his 
home  in  Encino,  Calif. 
Mr.  Carson  had 
worked  in  radio  network  shows  for 
Sealtest,  Campbell  Soups  and  General 
Foods.  In  1950-51,  he  was  in  All-Star 
Review  on  NBC-TV,  alternating  as  host 
with  Ed  Wynn,  Danny  Thomas  and 
Jimmy  Durante,  and  in  1954-55  had 
his  own  program,  The  Jack  Carson 
Show,  on  that  network.  Mr.  Carson 
had  recently  completed  pilot  for  new 
tv  series,  The  Kentucky  Kid,  on  which 
NBC-TV  had  an  option. 

Mrs.  A.  J.  Fletcher,  77,  wife  of  A.  J. 
Fletcher,  owner  of  WRAL-AM-FM-TV 
Raleigh,  N.  C,  died  Jan.  2  in  Raleigh 
after  long  illness.  Mrs.  Fletcher  was 
mother  of  Floyd,  co-general  manager 
of  WTVD  (TV)  Durham,  N.  C; 
Frank,  Washington  communications 
attorney;  Fred,  vp  and  general  man- 
ager of  WRAL,  and  Mrs.  Ray  Good- 
mon,  Raleigh,  N.  C. 
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Mr.  Carson 


Networks  are  listed  alphabetically 
with  the  following  information:  time, 
program  title  in  italics,  followed  by 
sponsors  or  type  of  sponsorship.  Ab- 
breviations: sust.,  sustaining;  part.,  par- 
ticipating; alt.,  alternate  sponsor;  co- 
op, cooperative  local  sponsorships.  All 
times  EST.  Published  first  issue  in 
j  each  quarter. 

SUNDAY  MORNING 
10  a.m.-Noon 

ABC-TV  No  network  service. 
.  CBS-TV  10-10:30  Lamp  Unto  My  Feet,  sust.; 
i  10:30-11  Look  Up  and  Live,  sust.;  11-11:30 
.[Camera  Three,  sust.;   11:30-12  No  network 

service  . 
,j  NBC-TV  No  network  service. 


•TELEVISION  NETWORK  SHOWSHEETS- 


SUNDAY  AFTERNOON 


Noon-1  p.m. 


•  ABC-TV  Challenge  Golf,  part. 

CBS-TV  12-12:30  No  network  service;  12:30-1 
1  Washington  Report,  sust. 

•  NBC-TV  No  network  service. 


1-  2  p.m. 

ABC-TV  1-1:30  No  network  service;  1:30-2 

Meet  the  Professor,  sust. 

CBS-TV  No  network  service. 

NBC-TV  1:30-2  Religious  Programs,  sust. 

2-  3  p.m. 

ABC-TV  2-2:30  Directions  '63,  sust.;  2:30-3 
Adlai  Stevenson  Reports,  sust. 

CBS-TV  2-2:30  No  network  service;  2:30-4 
Sunday  Sports  Spectacular,  part. 
NBC-TV  No  network  service. 

3-  4  p.m. 

ABC-TV  3-3:30  Issues   &  Answers,  sust.; 
3:30-4  No  network  service. 
CBS-TV  Sports  Spectacular,  cont. 
NBC-TV  3-3:30  No  network  service;  3:30-4 
Wild  Kingdom,  part. 


4-5  p.m. 


ABC-TV  4-4:30  No  network  service;  4:30-5 
Alumni  Fun,  American  Cyanamid. 
CBS-TV  Public  service  programs. 
NBC-TV  Wonderful  World  of  Golf,  part. 


5-6  p.m. 


ABC -TV  Major  Adams:  Trailmaster,  part. 
CBS-TV  5-5:30  Amateur  Hour,  J.  B.  Wil- 
liams; 5:30-6  GE  College  Bowl,  GE. 
NBC-TV  5-5:30  Update,  sust.;  5:30-6  Bull- 
winkle,  part. 


6-7  p.m. 


ABC-TV  No  network  service. 
CBS-TV  6-6:30  Twentieth  Century,  Pruden- 
tial; 6:30-7  Password,  part. 
NBC-TV  6-6:30  Meet  The  Press,  co-op;  6:30- 

1  McKeever  and  the  Colonel,  sust. 


7-8  p.m. 


ABC-TV  7-7:30  No  network  service;  7:30-8 
The  Jetsons,  part. 

CBS-TV  7-7:30  Lassie,  Campbell  Soup;  7:30- 
8  Dennis  The  Menace,  Best  Foods,  Kellogg. 
NBC-TV  7-7:30  Ensign  O'Toole,  L&M,  Ford; 
7:30-8:30  Walt  Disney's  Wonderful  World  Of 
•Color,  RCA,  Eastman  Kodak. 

8-  9  p.m. 

ABC -TV  8-10  Sunday  Night  Movie,  part. 
CBS-TV  Ed  Sullivan  Show,  Pillsbury,  Rev- 
Ion,  P.  Lorillard. 

NBC-TV  8-8:30  Walt  Disney  Show,  cont.; 
8:30-9  Car  45,  Where  Are  You?,  P&G. 

9-  10  p.m. 

ABC-TV  Movie,  cont. 

CBS-TV  9-9:30  Real  McCoys,  Ralston  Purina; 
9:30-10  True  Theatre,  Gen.  Electric. 
NBC-TV  Bonanza,  Chevrolet 

10-  11  p.m. 

ABC-TV  10-10:30  Voice  of  Firestone,  Fire- 
stone; 10:30-11  Howard  K.  Smith,  Nation- 
wide Insurance. 
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CBS-TV    10-10:30    Candid    Camera,  part.; 

10:30-11  What's  My  Line?,  part. 

NBC-TV  Du  Pont  Show  of  the  Week,  du 

Pont. 

11-11:15  p.m. 

ABC-TV  No  network  service. 

CBS-TV   CBS    News   with   Eric  Sevareid, 

Whitehall,  Carter. 

NBC-TV  No  network  service. 


MONDAY-FRIDAY  MORNING 

6-  10  a.m. 

ABC-TV  No  network  service. 
CBS-TV  6-8  No  network  service;  8-9  Captain 
Kangaroo,  part.;  9-10  No  network  service. 
NBC-TV  6-7  Continental  Classroom,  sust.; 

7-  9  Today,  part.;  9-10  No  network  service. 

10-11  a.m. 

ABC-TV  No  network  service. 

CBS-TV  10-10:30  Calendar,  part;  10:30-11 

I  Love  Lucy,  part. 

NBC-TV  10-10:25  Say  When,  part.;  10:25- 
10:30  NBC  News  Morning  Report,  Gen. 
Mills,  Bristol-Myers;  10:30-11  Play  Your 
Hunch,  part. 

II  a.m.-noon 

ABC-TV    11-11:30    Jane    Wyman  Presents, 
part.;  11:30-12  Yours  For  A  Song,  part. 
CBS-TV  11-11:30  The  McCoys,  part.;  11:30- 
12  Pete  &  Gladys,  part. 

NBC-TV  11-11:30  The  Price  Is  Right,  part.; 
11:30-12  Concentration,  part. 

MONDAY-FRIDAY  AFTERNOON, 
EARLY  EVENING  AND  LATE  NIGHT 


Noon-1  p.m. 


ABC-TV    12-12:30    Tennessee    Ernie  Ford, 
part.;  12:30-1  Father  Knows  Best,  part. 
CBS-TV  12-12:25  Love  Of  Life,  part.;  12:25- 
12:30  News,  part.;   12:30-12:45  Search  For 
12:45-1    Guiding  Light, 


P&G; 


Tomorrow, 
P&G. 
NBC-TV  12-12:30 
part.;  12:30-12:55 


Your 
Truth 


First  Impression, 
Or  Consequences, 


part.;  12:55-1  News,  Gen.  Mills. 

1-  2  p.m. 

ABC-TV  No  network  service. 
CBS-TV  1-1:30  College  Of  The  Air,  sust.; 
1:30-2  As  The  World  Turns,  part. 
NBC-TV  No  network  service. 

2-  3  p.m. 

ABC-TV  2-2:25  Day  In  Court,  part.;  2:25-3 
News,  sust.;  2:30-3  Seven  Keys,  part. 
CBS-TV  2-2:30  Password,  part.;  2:30-3  Art 
Linkletter's  House  Party,  part. 
NBC-TV  2-2:55  Merv  Griffin  Show,  part.; 
2:55-3  News,  sust. 

3-  4  p.m. 

ABC-TV  3-3:30  Queen  For  A  Day,  part.; 
3:30-4  Who  Do  You  Trust?,  part. 
CBS-TV  3-3:30  To  Tell  the  Truth,  part.; 
3:30-4  Millionaire,  part. 

NBC-TV  3-3:30  Loretta  Young  Theatre, 
part.;  3:30-4  Young  Dr.  Malone,  part. 


4-5  p.m. 

ABC-TV  4-4:30  American  Bandstand,  part.; 
4:30-4:55  Discovery  '63,  part.;  4:55-5  Ameri- 
can Newsstand,  part. 

CBS-TV  The  Secret  Storm,  part.;  4:30-5 
Edge  Of  Night,  part. 

NBC-TV  4-4:25  Match  Game,  part.;  4:25- 
4:30  News,  sust.;  4:30-5  Make  Room  For 
Daddy,  part. 


5-6  p.m. 


ABC-TV  No  network  service. 
CBS-TV  5-5:10  News,  sust.;  5:10-6  No  net- 
work service. 

NBC-TV  No  network  service. 


6-7:30  p.m. 


ABC-TV  6-6:15  News,  part.;  6:15-7:30  No 
network  service. 

CBS-TV  6-6:45  No  network  service;  6:45-7 
News,  part.;  7-7:15  No  network  service; 
7:15-7:30  News,  part. 

NBC-TV  6-6:45  No  network  service;  6:45-7 
Huntley -Brinkley  Report,  R.  J.  Reynolds, 
American  Home  Products;  7-7:30  No  net- 
work service. 

11  p.m.-1  a.m. 

ABC-TV  11-11:10  ABC  News  Final,  part. 
CBS-TV  No  network  service. 
NBC-TV  11-11:15  No  network  service;  11:15 
p.m.-l  a.m.  Tonight,  part. 

MONDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8:30  The  Dakotas,  part.;  8:30-9 

Rifleman,  Procter  &  Gamble. 

CBS-TV  7:30-8  To  Tell  the  Truth,  Whitehall 

Pharmacal,  R.  J.  Reynolds;  8-8:30  I've  Got 

a  Secret,  Gen.  Foods,  Toni;  8:30-9  The  Lucy 

Show,  Lever,  Gen.  Foods. 

NBC-TV  7:30-8:30  It's  A  Man's  World,  part.; 

8:30-9:30  Saints  and  Sinners,  part,  (in  Feb  : 

7:30-9:30   Monday   Night   At   The  Movies, 

part.) 

9-  10  p.m. 

ABC-TV  Stoney  Burke,  part. 

CBS-TV  9-9:30  Danny  Thomas  Show,  Gen. 

Foods;    9:30-10  Andy   Griffith   Show,  Gen. 

Foods. 

NBC-TV  9-9:30  Saints  and  Sinners,  cont.; 
9:30-10  Price  is  Right,  P.  Lorillard,  White- 
hall (in  Feb.:  9:30-10  Art  Linkletter  Show, 
part) . 

10-  11  p.m. 

ABC-TV  Ben  Casey,  part. 

CBS-TV  10-10:30  New  Loretta  Young  Show, 

Lever,    Toni;    10:30-11    Stump    the  Stars, 

Ralston. 

NBC-TV  10-10:30  David  Brinkley's  Journal, 
Pittsburgh  Plate  Glass,  Douglas  Fir  Plywood 
Assn.;  10:30-11  No  network  service. 

TUESDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8:30  Combat,  part.;  8:30-9:30 
Hawaiian  Eye,  part. 

CBS-TV  7:30-8  Marshall  Dillon,  local  sales; 


a  smart 

addiiion 
io  any 
newsroom 


8-8:30  Lloyd  Bridges  Show,  Kaiser;  8:30-9:30 
Red  Skelton  Show,  Best  Foods,  S.  C.  John- 
son, Lever,  Philip  Morris. 
NBC-TV  7:30-8:30  Laramie,  part.;  8:30-9:30 
Empire,  Amer.  Tobacco,  Gen.  Mills,  Chrys- 
ler. 


9-  10  p.m. 

ABC-TV  9-9:30  Hawaiian  Eye,  cont.;  9:30- 
10:30  Untouchables,  part. 

CBS-TV  9-9:30  Red  Skelton,  cont.;  9:30-10 
Jack  Benny,  State  Farm,  Gen.  Foods. 
NBC-TV   9-9:30   Empire,    cont.;  9:30-10:30 
Dick  Powell  Show,  Reynolds  Metals,  Ameri- 
can Gas,  Kimberly-Clark,  Shulton. 

10-  11  p.m. 

ABC-TV  10-10:30  Untouchables,  cont.;  10:30- 

11    Close-Up!,    Bell   &   Howell,   alt.  with 

Specials,  Consolidated  Cigar. 

CBS-TV   Garry   Moore   Show,  Oldsmobile, 

S.  C.  Johnson.  R.  J.  Reynolds. 

NBC-TV  10-10:30  Dick  Powell,  cont.;  10:30- 

11  Chet  Huntley  Reporting,  part. 


WEDNESDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8:30  Wagon  Train,  part.;  8:30- 
9:30  Going  My  Way,  part. 
CBS-TV  7:30-8:39  CBS  Reports,  part.;  8:30-9 
Dobie  Gillis,  Colgate,  Vick,  Polaroid. 
NBC-TV  The  Virginian,  part. 

9-  10  p.m. 

ABC-TV  9-9:30  Going  My  Way,  cont.;  9:30- 
10  Our  Man  Higgins,  Pontiac,  Amer.  To- 
bacco. 

CBS-TV  9-9:30  Beverly  Hillbillies,  Kellogg, 
R.   J.   Reynolds;    9:30-10   Dick   Van  Dyke 
Show,  Procter  &  Gamble,  P.  Lorillard. 
NBC-TV  Perry  Como's  Kraft  Music  Hall, 
Kraft. 

10-  11  p.m. 

ABC-TV  Naked  City,  part. 
CBS-TV  U.  S.  Steel  Hour,  U.  S.  Steel,  alt. 
with  Armstrong  Circle  Theatre,  Armstrong. 
NBC-TV  Eleventh  Hour,  part. 


THURSDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8  Adventures  of  Ozzie  &  Har- 
riet, part.;  8-8:30  Donna  Reed  Show,  Camp- 
bell Soup,  National  Biscuit;  8:30-9  Leave  it 
to  Beaver,  part. 

CBS-TV  7:30-8  Mister  Ed,  part.;  8-9  Perry 
Mason,  part. 

NBC-TV  7:30-8:30  Wide  Country,  part.;  8:30- 
9:30  Dr.  Kildare,  part. 


9-  19  p.m. 

ABC-TV  9-9:30  My  Three  Sons,  Chevrolet; 

9:30-10  McHale's  Navy,  part. 

CBS-TV  Twilight  Zone,  part. 

NBC-TV  9-9:30  Dr.  Kildare,  cont.;  9:30-10 

Hazel,  Ford. 

10-  11  p.m. 

ABC-TV  Alcoa  Premiere,  Alcoa,  alt.  with 

PT&TfliQTG  !'-')!' 

CBS-TV  The  Nurses,  Whitehall,  Johnson  & 
Johnson,  Brown  &  Williamson. 
NBC-TV  Andy  Williams  Show,  part. 

FRIDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8  Valiant  Years,  part.;  8-8:30 
Father  Knows  Best,  part.;  8:30-9  The  Flint- 
stones,  part. 

CBS-TV  7:30-8:30  Rawhide,  part.;  8:30-9:30 
Route  66,  Chevrolet,  Philip  Morris,  Sterling. 
NBC-TV  7:30-8:30  International  Showtime, 
part.;  8:30-9:30  Sing  Along  With  Mitch,  part. 

9-  10  p.m. 

ABC-TV  9-9:30  I'm  Dickens— He's  Fenster, 
El  Producto,  Procter  &  Gamble;  9:30-10:30 
77  Sunset  Strip,  part. 

CBS-TV  9-9:30  Route  66,  cont.;  9:30-10:30 
Alfred  Hitchcock  Hour,  part. 
NBC-TV  9-9:30  Sing  Along,  cont.;  9:30-10 
Don't  Call  Me  Charlie,  co-op.  (in  Feb.:  9:30- 

10  The  Price  Is  Right,  part.) 

10-  11  p.m. 

ABC-TV   10-10:30   77   Sunset   Strip,  cont.; 
10:30-11  No  network  service. 
CBS-TV  10-10:30  Hitchcock,  cont.;  10:30-11 
Eyewitness,  part. 

NBC-TV  The  Jack  Paar  Show,  part. 

SATURDAY  MORNING  &  AFTERNOON 
8-10  a.m. 

ABC-TV  No  network  service. 

CBS-TV  8-9  Captain  Kangaroo,  part.;  9-10 

No  network  service. 

NBC-TV  8-9:30  No  network  service;  9:30-10 
Ruff  and  Reddy,  part. 

10-11  a.m. 

ABC-TV  No  network  service. 
CBS-TV  10-10:30  Alvin  and  the  Chipmunks, 
part.;  10:30-11  Mighty  Mouse,  part. 
NBC-TV  10-10:30  Shari  Lewis  Show,  part.; 
10:30-11  King  Leonardo,  part. 

11  a.m.-Noon 

ABC-TV  11-11:30  Top  Cat,  part.;  11:30-12 
Beany  &  Cecil,  Mattel. 

CBS-TV  11-11:30  Rin  Tin  Tin,  part.;  11:30- 

12  Roy  Rogers,  part. 

NBC-TV  11-11:30  Fury,  part.;  11:30-12  Marx 
Magic  Midway,  Marx. 


Noon-1  p.m. 

ABC-TV  12-12:30  Bugs  Bunny,  Gen.  Foods; 
12:30-1  Magic  Land  of  Allakazam,  Marx, 
Lakeside. 

CBS-TV  12-12:30  Sky  King,  Nabisco;  12:30-1 
Reading  Room,  sust. 

NBC-TV  12-12:30  Make  Room  for  Daddy, 
part.;  12:30-1:30  Exploring,  Kraft. 


1-2  p.m. 

ABC-TV   1-1:30  My   Friend   Flicka,  part.; 
1:30-2  No  network  service. 
CBS-TV  1-1:15  CBS  News,  sust.:  1:15-2  No 
network  service. 

NBC-TV  1-1:30  Exploring,  cont.;  1:30-2 
Watch  Mr.  Wizard,  sust. 


2-5  p.m. 

ABC-TV  2-2:30  No  network  service;  2:30- 
3:30  Challenge  Golf,  part.;  3:30-5  Pro  Bowl- 
ers' Tour,  part. 
CBS-TV  No  network  service. 
NBC-TV  2-2:30  No  network  service;  3:30-5 
Sports  Specials,  part. 

5-7:30  p.m. 

ABC-TV  5-6:30  ABC's  Wide  World  of  Sports, 
part,;  6:30-7  No  network  service;  7-7:30 
Matty's  Funnies,  Mattel. 
CBS-TV  No  network  service. 
NBC-TV  5-5:30  TBA;  5:30-6  Captain  Gallant, 
part.;  6-6:15  Neuis,  sust.;  6:15-7:30  No  net- 
work service. 


SATURDAY  EVENING 
7:30-9  p.m. 

ABC-TV  7:30-8:30  Gallant  Men,  part.;  8:30-9 
Mr.  Smith  Goes  To  Washington,  part. 
CBS-TV  7:30-8:30  Jackie  Gleason  Show:  The 
American  Scene  Magazine,  part.;  8:30-9:30 
The  Defenders,  Brown  &  Williamson,  Lever, 
Allstate.  Speidel,  Bristol-Myers. 
NBC-TV  7:30-8:30  Sam  Benedict,  part.;  8:30- 
9  Joey  Bishop  Show,  P.  Lorillard,  Procter  & 
Gamble. 


9-  10  p.m. 

ABC-TV  Lawrence  Welk  Show,  part. 
CBS-TV    9-9:30    Defenders,    cont.;  9:30-10 
Have   Gun,    Will   Travel,   Amer.  Tobacco, 
Whitehall. 

NBC-TV  9-11  Saturday  Night  At  the  Movies, 
part. 

10-  11  p.m. 

ABC-TV  10-10:50  Fight  of  the  Week,  Gil- 
lette, Gen.  Cigar;  10:50-11  Make  That  Spare, 
Brown  &  Williamson. 

CBS-TV  Gunsmoke,  Johnson  &  Johnson, 
Gen.  Foods,  Procter  &  Gamble,  Alberto  Cul- 
ver. 

NBC-TV  Movies,  cont. 


Specials  scheduled  for  January,  February  and  March 


ABC-TV 

Jan.  13:  2  p.m.-concl. 

AFL  All-Star  Game,  P.  Lorillard,  Tex- 
aco, Gillette,  Bristol-Myers,  Lincoln- 
Mercury. 

Jan.  15:  10:30-11  p.m. 

As  Caesar  Sees  It,  Consolidated  Cigars. 
Jan.  20:  9:30-10  p.m. 

Here's  Edie,  Consolidated  Cigars. 
Jan.  23:  7:30-8:30  p.m. 

Hollywood:  The  Fabulous  Era,  Procter 
&  Gamble. 
Jan.  26:  10-11  p.m. 

All-Star  Bowling  Tournament,  Gillette. 
Feb.  12:  10:30-11  p.m. 

As  Caesar  Sees  It,  Consolidated  Cigars. 
Feb.  25:  9-10  p.m. 

Victor  Borge  Show,  Pontiac 
Feb.  26:  10:30-11  p.m. 

Here's  Edie,  Consolidated  Cigars. 
March  7:  10-11  p.m. 

Close-Up'.,  Bell  &  Howell. 
March  13:  10-11  p.m. 

Hollywood:  The  Great  Stars,  Procter 
&  Gamble. 

March  21:  9-9:30  p.m. 

As  Caesar  Sees  It,  Consolidated  Cigars. 
March  26:  10:30-11  p.m. 

Close-Up!,  Bell  &  Howell. 
March  31:  9:30-10  p.m. 

Here's  Edie,  Consolidated  Cigars. 

CBS-TV 

Jan.  13:  12  Noon-1  p.m. 
Meet  the  New  Senators,  sust. 


Jan.  15:  7:30-8:30  p.m. 

Young  Peoples  Concert,  Shell  Oil. 
Jan.  31:  10-11  p.m. 

Anti-Defamation  League  Program,  sust. 
Feb.  1:  8:30-9:30  p.m. 

Arthur  Godfrey  Show — Sounds  of  the 
City,  Quaker  State  Oil  Refining  Corp, 
Menlev  &  James  Labs. 
Feb.  17:  8-9  p.m. 

Tour  of  Monaco  with  Princess  Grace, 
Chemstrand,  Ford. 
Feb.  21:  8-9  p.m. 

Leonard  Bernstein  and  the  New  York 
Philharmonic,  Ford. 
Feb.  24:  10-11  p.m. 

^n  Evening  with  Carol  Burnett,  Lip- 
ton. 

March  19:  8:30-9:30  p.m. 

Judy  Garland  Show,  Chemstrand,  Ford. 
NBC- TV 
Jan.  13:  4  p.m.-concl. 

Pro  Botol  Game  of  NFL,  Liggett  & 
Myers,  Carter  Products,  United  Motors. 
Jan.  16:  9-10  p.m. 

Bob    Hope    Christmas    Show,  Timex, 
Lever  Bros. 
Jan.  18:  10-11  p.m. 

Bell  Telephone  Hour,  AT&T. 
Jan.  20:  10-11  p.m. 

Dinah  Shore  Show,  Sperry  Hutchinson, 
son. 

Jan.  24:  8:30-9:30  p.m. 

World  of  Benny  Goodman,  Purex. 
Jan.  27:  2-4  p.m. 

NBC  Opera— "The  Love  of  Three 
Kings",  sust. 


Jan.  27:  10-11  p.m. 

The  Death  of  Stalin,  Scott/TBA. 
Feb.  3:  10-11  p.m. 

The  Rise  of  Khrushchev,  Scott/TBA. 
Feb.  4:  9:30-10:30  p.m. 

Bell  Telephone  Hour,  AT&T. 
Feb.  6:  7:30-9  p.m. 

Hallmark  Hall  of  Fame — -"Pygmalion," 
Hallmark  Cards. 
Feb.  9:  7-9  p.m. 

Peter  Pan,  Lipton,  Timex. 
Feb.  11:  9:30-10  p.m. 

Eisenhower  on  Lincoln,  Union  Central 
Life. 

Feb.  17:  10-11  p.m. 

Dinah  Shore  Show,  Sperry  Hutchinson. 
Feb.  21:  7:30-8:30  p.m. 

California:  Number  One,  Lincoln-Mer- 
cury. 

Feb.  22:  8:30-9:30  p.m. 

World  of  Maurice  Chevalier,  Purex. 
March  3:  2-3  p.m. 

NBC  Opera  "Labyrinth,"  sust. 
March  7:  3-4  p.m. 

Special  for  Women,  Purex. 
March  13:  9-10  p.m. 

Bob  Hope  Show,  Timex,  Lever  Bros. 
March  13:  10-11  p.m. 

Bell  Telephone  Hour,  AT&T. 
March  17:  10-11  p.m. 

Dinah  Shore  Show,  Sperry  Hutchinson. 
March  19:  8:30-9:30  p.m. 

World  of  Purex. 

March  26:  7:30-8:30  p.m. 

Gary  Cooper — Tall  American,  Savings 
&  Loan. 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C. 
REpublic  7-3984 

Member  AFCCE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFCCE 


J.  G.  ROUNTREE 

CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phon*:  BRoadway  8-6733 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 
Member  AFCCE 


L.  H.  Corr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  G  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCCE 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


SPOT  YOUR 
FIRM'S  NAME 
HERE  ..  . 


—Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  |. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCCE 


JULES  COHEN 

Consulting  Electronic  Engineer 
617  Albee  Bldg.    Executive  3-4616 
1426  G  St.,  N.W. 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 

Member  AFCOE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


To  be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mik- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
•ARB  Continuing  Readership  Study 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCOE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


confact 
BROADCASTING  MAGAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 


Service 
Directory 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


COLLECTIONS 

For  the  Industry 
ALL  OVER  THE  WORLD 
TV — Radio — Film  and  Media 
Accounts  Receivable 
No  Collection — No  Commission 
STANDARD  ACTUARIAL 
WARRANTY  CO. 
220  West  42nd  St.,  N.  Y.  36,  N.  Y. 
 LP  5-5590  
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  FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Dec.  27 
through  Jan.  2  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

APPLICATIONS 

Guasti,  Calif. — Bcstg.  Service  of  America. 
Uhf  ch.  40  (626-632  mc);  ERP  69.5  kw  vis., 
37.15  kw  aur.  Ant.  height  above  average 
terrain  2865  ft.,  above  ground  131  ft.  P.O. 
address  c/o  William  A.  Myers,  Box  1134, 
Guasti.  Estimated  construction  cost  not 
given,  since  facilities  are  to  be  leased;  first 
year  operating  cost  $136,000;  revenue  $150,- 
000.  Studio  location  Guasti,  trans,  location 
Mt.  Wilson.  Geographic  coordinates  34°  13' 
36"  N.  Lat.,  118°  03'  59"  W.  Long.  Type 
trans.  RCA  TTU-12A;  type  ant.  RCA  TFU- 
6B.  Legal  counsel  Weaver  &  Glassie,  con- 
sulting engineer  A.  D.  Ring  &  Assoc.,  both 
Washington,  D.  C.  Principals:  William  A. 
Myers  (38.1%),  Ethel  J.  Myers  (27.8%),  and 
others.  Mr.  Myers  is  member  of  Board  of 
Water  and  Power  Commission,  Los  Angeles. 
Ann.  Dec.  31. 

San  Juan,  P.  R. — Quality  Bcstg.  Corp.  Uhf 
ch.  19  (500-506  mc);  ERP  228  kw  vis.,  115 
kw  aur.  Ant.  height  above  average  terrain 
139  ft.,  above  ground  223  ft.  P.  O.  address 
c/o  George  A.  Mayoral,  First  Federal  Bldg., 
Ponce  de  Leon  at  Parque  St.,  San  Juan. 
Estimated  construction  cost  $176,200;  first 
year  operating  cost  $65,000;  revenue  $65,000. 
Studio  and  trans,  location  both  San  Juan. 
Geographic  coordinates  18°  26'  51"  N.  Lat., 
66°  03'  59"  W.  Long.  Type  trans.  ITA  TVU- 
12A;  type  ant.  Alford  1044S.  Legal  counsel 
Loucks  &  Jansky,  consulting  engineer  Ray- 
mond E.  Rohrer  &  Assoc.,  both  Washington, 
D.  C.  Applicant  is  large  corporation  with 
no  majority  stockholder.  Applicant  also 
owns  WKYN  &  WFQM  (FM),  both  San 
Juan;  WORA-AM-TV  Mayaguez,  P.  R.; 
WJMR  &  WRCM  (FM)  New  Orleans;  and 
WIVI  St.  Croix,  V.  I.  Ann.  Jan.  2. 

Existing  tv  stations 

CALL  LETTERS  ASSIGNED 
WCKT    (TV)    Miami,    Fla.— Sunbeam  Tv 
Corp. 


WRCB-TV  Chattanooga,  Tenn.— Rust  Craft 
Bcstg.  Co.  Changed  from  WRGP-TV. 

*KOET  (TV)  Ogden  City,  Utah— Board  of 
Education.  Changed  from  KVOG-TV. 

New  am  station 

ACTION   BY  FCC 
Hyde     Park,     N.     Y. — Ubiquitous  Corp. 

Granted  cp  for  new  am  to  operate  on  950 
kc,  .5  kw-D.  P.  O.  address  1  Washington  St., 
Poughkeepsie,  N.  Y.  Estimated  construction 
cost  $21,387;  first  year  operating  cost  $42,000; 
revenue  $60,000.  Principals  are  Carlton  D. 
Durfey,  60%,  Thomas  C.  Durfey,  30%,  and 
James  E.  Carroll  Jr.,  10%.  Carlton  Durfey 
is  teacher.  Thomas  C.  Durfey,  teacher,  has 
been  associated  with  several  radio  stations 
as  engineer.  Mr.  Carroll  is  lawyer.  Action 
Jan.  2. 

Existing  am  stations 

CALL  LETTERS  ASSIGNED 

KGMR  Jacksonville,  Ark. — Jacksonville 
Bcstg.  Inc.  Changed  from  KKCM. 

KALO  Little  Rock,  Ark.— Glen  A.  Harmon. 
Changed  from  KAJI. 

KKLO  San  Diego,  Calif. — Broadmoor 
Bcstg.  Corp.  Changed  from  KSON. 

WTAL  Tallahassee,  Fla.— WTAL  Radio 
Inc.  Changed  from  WTNT. 

WTNT  Tallahassee,  Fla— Tallahassee  Ap- 
plicane  Corp.  Changed  from  WTAL. 

WYOQ  Wyoming,  Mich. — Wolverine  Bcstg. 
Co. 

KCCV  Independence,  Mo.— KANS  Inc. 
Changed  from  KANS. 

WEEP  Pittsburgh,  Pa.— Golden  Triangle 
Bcstg.  Co.  Changed  from  WYRE. 

APPLICATION 
KRZY    Albuquerque,     N.     Mex.— Cp  to 
change  hours  of  operation  to  unl.  from  D; 
using  power  of  250  w-N,  1  kw-D  and  install 
new  trans.  Ann.  Dec.  28. 

New  fm  stations 

ACTION  BY  FCC 
♦Meadville,    Pa.    —    Allegheny  College. 

Granted  cp  for  new  fm  to  operate  on  88.1 
mc,  ch.  201,  33  w.  Ant.  height  above  aver- 
age terrain  79  ft.  P.  O.  address  Box  28, 
Meadville.  Estimated  construction  cost  $10,- 
364;  first  year  operating  cost  $2,125.  Prin- 
cipals; officers  of  college.  Action  Dec.  28. 

APPLICATIONS 

Sheibyville,  Ind. — Shelby  County  Bcstg. 
Inc.  97.1  mc,  ch.  246,  6.9  kw.  Ant.  height 
above  average  terrain  334  ft.  P.  O.  address 
Box  385,  Sheibyville.  Estimated  construction 
cost  $14,105;  first  year  operating  cost  $7,000; 
revenue  $8,000.  Principals:  Robert  D.  Ingram 
(32.5%),  John  A.  Hartnett  (27.5%),  Willard 
Pickett  (25%)  and  Fred  V.  Cramer,  Lowell 
Rudicel  &  Morris  Bass  (each  5%).  Applicant 
owns  WSVL  Sheibyville.  Ann.  Dec.  31. 

Louisville,  Ky. — Kentucky  Technical  In- 
stitute Inc.  102.3  mc,  ch.  272,  3  kw.  Ant. 
height  above  average  terrain  32  ft.  P.  O. 
address  1701  S.  3rd  St.,  Louisville.  Estimated 
construction  cost  $9,650;  first  year  operat- 
ing cost  $19,000;  revenue  $24,000.  Principals: 


Clarance  E.  Henson  (70%),  Elmer  G.  Sulzer 
(20%)  and  Paul  D.  Everman  (10%).  Messrs. 
Henson  (86%)  and  Selzer  (14%)  own  Elec- 
tronic Laboratories  Inc.,  owner  of  WORX- 
AM-FM  Madison,  Ind.,  and  majority  owner 
of  WXVW  Jeffersonville,  Ind.;  Mr.  Everman 
is  employe  of  farm  organization.  Ann.  Dec. 
31. 

Portland,  Me. — Guy  Gannett  Bcstg.  Serv- 
ices. 102.9  mc,  ch.  275,  100  kw.  Ant.  height 
above  average  terrain  1513  ft.  P.  O.  address 
390  Congress  St.,  Portland.  Estimated  con- 
struction cost  $50,730;  first  year  operating 
cost  $16,000;  revenue  $16,000.  Applicant,  large 
corporation  with  no  majority  stockholder, 
owns  WGAN-AM-TV  Portland.  Ann.  Dec.  31. 

Rochester,  Minn. — Northland  Radio  Corp. 
96.7  mc,  ch.  244,  2.997  kw.  Ant.  height 
above  average  terrain  120  ft.  P.  O.  address 
1906  Foshay  Tower,  Minneapolis  2,  Minn. 
Estimated  construction  cost  $19,438;  first 
year  operating  cost  $20,000;  revenue  $24,000. 
Principals:  Carroll  E.  Crawford  and  Kings- 
ley  H.  Murphy  Jr.  (each  50%).  Applicant 
owns  KWEB  Rochester.  Ann.  Dec.  31. 

Oklahoma  City,  Okla. — Bonebrake  &  Co. 
96.1  mc,  ch.  241,  10.5  kw.  Ant.  height  above 
average  terrain  120  ft.  P.  O.  address  101 
N.E.  28th  St.,  Oklahoma  City.  Estimated 
construction  cost  $15,000;  first  year  operat- 
ing cost  $1,800;  revenue  $1,000.  Principals: 
Matthew  H.  (57.2%),  Sue  (36.8%)  and  Ronal 
K.  Bonebrake  (6%).  Applicant  owns  KOCY 
Oklahoma  City.  Ann.  Dec.  31. 

Hato  Rey,  P.  R. — International  Bcstg.  Corp. 
92.3  mc,  ch.  222,  17.85  kw.  Ant.  height  above 
average  terrain  minus  103.25  ft.  P.  O.  ad- 
dress Box  765,  Carolina,  P.  R.  Estimated 
construction  cost  $24,657;  first  year  operat- 
ing cost  $12,000;  revenue  $16,000.  Angel  O. 
Roman,  local  contractor,  is  sole  owner.  Ap- 
plicant also  applicant  for  new  am  in  Hato 
Rey.  Ann.  Dec.  31. 

Rio  Piedras,  P.  R. — Abacoa  Radio  Corp. 
92.1  mc,  ch.  221,  3  kw.  Ant.  height  above 
average  terrain  110  ft.  P.  O.  address  Box 
1252  Hato  Rey,  P.  R.  Estimated  construction 
cost  $10,696:  first  year  operating  cost  $24,- 
000;  revenue  $30,000.  Principals:  Manuel  P. 
&  Carlos  P.  Lopez  (each  37.5%)  and  Carmen 
E.  &  Jose  L.  Lopez  (each  12.5%).  Applicant 
also  has  interest  in  WISO  Ponce  and  WAEL 
Mayaguez,  P.  R.  Ann.  Dec.  31. 

Houston,  Tex. — Jack  H.  MacDonald.  106.9 
mc,  ch.  295,  37  kw.  P.  O.  address  321  S. 
San  Vicente,  Los  Angeles  48,  Calif.  Ant. 
height  above  average  terrain  361  ft.  Es- 
timated construction  cost  $25,898;  first  year 
operating  cost  $54,995:  revenue  $48,000.  Mr. 
MacDonald,  Los  Angeles  contractor,  is  sole 
owner.  Ann.  Jan.  2. 

Existing  fm  stations 

CALL  LETTERS  ASSIGNED 
WSTO  (FM)  Owensboro,  Ky. — Owensboro 

On  The  Air  Inc.  Changed  from  WVJS-FM. 
KJEF-FM  Jennings,  La. — Jennings  Bcstg. 

Inc. 

WGLI-FM  Babylon,  N.  Y. — WGLI  Inc. 
Changed  from  WQMF  (FM). 

*WGSU  Geneseo,  N.  Y.— State  U.  of  New 
York. 

*WVCR-FM  LoudonviUe,  N.  Y.— Saint 
Bernardine  of  Siena  College. 

WMNC-FM  Morganton,  N.  C— Nathan  J. 
Cooper. 

WKTN-FM  Kenton,  Ohio — Radio  Kenton 
Inc. 

WITT  (FM)  Pittsburgh,  Pa.— Golden  Tri- 
angle Bcstg.  Inc.  Changed  from  WYRE-FM. 
WABA-FM    Aguadilla,    P.    R.   —  Hector 

Reichard. 

APPLICATIONS 

WRUF-FM  Gainesville,  Fla.— Cp  to  change 
frequency  to  103.7  mc,  ch.  279,  from  104.1 
mc,  ch.  281;  increase  ERP  to  17.2  kw  from 
12  kw.  Ann.  Dec.  31. 

WVJS-FM  Owensboro,  Ky.— Cp  to  change 
frequency  from  96.1  mc,  ch.  241,  to  105.3 
mc,  ch.  287;  increase  ERP  from  10  kw  to 
32.652  kw;  change  ant.  height  above  average 
terrain  from  370  ft.  to  347  ft.;  install  new 
trans,  and  ant.  Ann.  Dec.  31. 

Ownership  changes 

ACTIONS  BY  FCC 

KLYD-AM-TV  Bakersfleld,  Calif.— Granted 
transfer  of  control  of  licensee  corporation 
from  Lincoln  Dellar  (41.18%),  Edward  E. 
Urner  (23.54%),  Bryan  J.  Coleman  (17.64%) 
and  Maurice  St.  Clair  (17.64%),  d/b  as 
Kern  County  Bcstg.  Co.,  to  Lincoln  and 
Sylvia  Dellar  (each  50%),  tr/as  Dellar 
Bcstg.  Co.  Consideration  $117,640.  Mr.  and 
Mrs.  Dellar  own  KROY  Sacramento  (each 
50%)  and  majority  interest  in  KACY  Port 
Hueneme  (each  37>/2%),  both  California. 
Action  Dec.  31. 


EDWIN  TORNBERG 

&  COMPANY,  INC. 


Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 
Appraisers  •  Financial  Advisors 

New  York-60  East  42nd  St.,  New  York  17,  N.  Y.  .  MU  7-4242 
West  Coast— 1357  JeweJI  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington-711  14th  St.,  N.W.,  Washington,  D.C.  •  Dl  7-8531 
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KRCW  (FM)  Santa  Barbara,  Calif.— 
Granted  assignment  of  license  and  SCA 
from  Cameron  A.  Warren  (74%),  Dorothy  A. 
Warren  (13%),  Roger  A.  Clarke  (8%)  and 
Andrew  H.  Burnett  (5%),  d/b  as  Channel 
Bcstg.  Inc.,  to  Richard  W.  Johnston  (100%). 
Consideration  $50,000.  Mr.  Johnston  owns 
theatrical  production  company.  Action  Dec. 
26. 

WPRY  Perry,  Fla. — Granted  assignment 
of  license  from  Alpha  B.  Martin  (100%), 
d/b  as  Taylor  County  Bcstg.  Co.,  to  Orrel 
R.  Buckler,  Arthur  D.  Pepin  and  Ira  W. 
Brown  (each  331/3%),  tr/as  WPRY  Radio 
Bcstrs.  Inc.  Consideration  $45,000.  Mr.  Buck- 
ler is  gen.  mgr.  of  WPUP  Gainesville,  Fla.; 
Mr.  Pepin  is  beverage  distributor;  Mr. 
Brown  is  employed  by  WPUP.  Action  Dec. 
27. 

WXLW  Indianapolis,  Ind. — Granted  assign- 
ment of  license  from  Lyman  S.  Ayres 
(33.1%),  Frederick  M.  Ayres  Jr.  (26.4%), 
Robert  D.  Enoch  (21.5%),  F.  Eugene  Sand- 
ford  (13.5%)  and  Edwin  E.  Weldon  (5.5%), 
d/b  as  Radio  Indianapolis  Inc.,  to  Mr. 
Enoch  (100%),  tr/as  Greater  Indianapolis 
Bcstg.  Inc.  Consideration  $675,000.  Action 
Dec.  27. 

WDBQ  Dubuque,  Iowa — Granted  transfer 
of  control  of  licensee  corporation  from  O.  A. 
Friend  Jr.  (59.6%),  M.  D.  Price  Jr.  (24.8%) 
and  R.  B.  Tennant  (14.9%),  to  Hart  N. 
Cardozo  Jr.  (84.62%)  and  Philip  T.  Kelly 
(15.38%),  d/b  as  Dubuque  Bcstg.  Co.  Con- 
sideration $155,000.  Mr.  Cardozo  owns  WDBC 
Escanaba,  Mich.,  and  KATE  Albert  Lea, 
Minn.  Action  Dec.  26. 

WDTM  (FM)  Detroit,  Mich.— Granted  ac- 
quisition of  positive  control  of  licensee 
corporation,  WDTM  Inc.,  from  Merle  H.  & 
Ophelia  L.  Miller  (each  48.8%)  and  Mary 
W.  Carpenter  (2.4%)  to  Mr.  Miller  (62.5%) 
and  Mrs.  Miller  (37.5%),  liquidating  stock 
held  by  Mrs.  Carpenter.  Consideration  $2,- 
000.  Action  Dec.  31. 

WDHA-FM  Dover,  N.  J.— Granted  assign- 
ment of  license  and  cp  from  Peter  L. 
Arnow  (98%)  and  his  mother  &  father 
(each  1%),  d/b  as  Drexel  Hill  Assoc.,  to 
same  parties  tr/as  Drexel  Hill  Assoc.  Inc. 
No  financial  consideration.  Action  Dec.  31. 

WEND-AM-FM  Ebensburg,  Pa. — Granted 
assignment  of  license  from  Gary  H.  Simpson 
(100%),  d/b  as  Cambria  County  Bcstg.  Co., 
to  Mr.  Simpson  (99%)  and  John  W.  Esch- 
bach  &  John  P.  Knorr  (each  .5%  to  qualify 
as  directors),  tr/as  Cambria  County  Bcstg. 
Inc.  No  financial  consideration  involved. 
Mr.  Simpson  is  sole  owner  of  WTRN  Tyrone, 
WBLF  Bellefonte,  WGMR(FM)  Tyrone,  all 
Pennsylvania;  majority  owner  of  WFRM 
Coudersport  &  WNBT  Wellsboro,  both  Penn- 
sylvania; and  50%  owner  of  WKBI  St. 
Marys,  Pa.  Mr.  Eschbach  is  gen.  mgr.  of 
WTRN,  WBLF,  WGMR(FM),  all  above,  and 
WEND-AM-FM.  Mr.  Knorr  is  program  dir. 
of  WTRN  &  WGMR(FM),  both  above.  Ac- 
tion Dec.  31. 

WFCT  Knoxville,  Tenn. — By  order,  on 
showing  of  compliance  with  exceptions  to 
three-year  holding  rule  commission  granted 
transfer  of  control  of  licensee  corporation, 
Radio  Tennessee  Inc.,  from  Frederick  L. 
Allman  and  Robert  K.  Richards  (each  50%) 
to  J.  Olin  Tice  Jr.  (100%).  Consideration 
$125,000.  Mr.  Tice  has  majority  interest  in 
WCAY  Cayce,  S.  C;  Charlotte,  N.  C;  WBAZ 
Kingston,  N.  Y.;  and  WKEN  Dover,  Del. 
(sale  now  pending).  Action  Dec.  26. 

KJIM-AM-FM  Fort  Worth,  Tex.— Granted 
transfer  of  control  of  licensee  corporation, 
Trinity  Bcstg.  Co.  (13,023  shares  issued), 
from  James  M.  Stewart,  Paul  E.  Taft  & 
Milton  R.  Underwood  (each  2,630  shares), 
William  D.  Schueler  (2,503  shares),  Ann 
Johnson  Mitsch  (519  shares),  F.  Kirk  John- 
son Jr.  (518  shares)  and  F.  Kirk  Johnson 
(1,593  shares)  to  W.  C.  Windsor  Jr.  Con- 
sideration $300,000.  Mr.  Windsor  owns  film 
production  company.  Action  Dec.  28. 


APPLICATIONS 

KDEY  Boulder,  Colo. — Seeks  assignment 
of  cp  from  Kenneth  G.  &  Misha  S.  Prather 
(each  50%)  to  Mr.  &  Mrs.  Prather  (100% 
jointly),  d/b  as  Bonanza  Bcstg.  Corp.  No 
financial  consideration  involved.  Ann.  Dec. 
31. 

WNOP-AM-TV  Newport,  Ky.  —  Seeks 
transfer  of  control  of  licensee  and  permittee 
corporation,  Tri-City  Bcstg.  Co.,  from  James 
G.  Lang  (58.8%)  to  Dean  C.  Stuhlmueller 
(41.5%  before  transfer,  100%  after),  tr/as 
Dean  Miller  Bcstg.  Corp.  Consideration  $342,- 
300.  Mr.  Stuhlmueller  owns  WLMJ  Jackson, 
Ohio.  Ann.  Dec.  28. 

WJBM  Jerseyville,  111. — Seeks  relinquish- 
ment of  positive  control  of  licensee  corpora- 
tion, Tri-County  Bcstg.  Co.,  by  Wilbur  J. 
Meyer  (50.5%  before  transfer,  25.5%  after) 
to  Ferdinard  &  Janet  Gorecki  (25%);  other 
ownership  remains  stable.  Consideration 
$15 .400.  Dr.  Gorecki  is  physician.  Ann.  Dec. 
31. 


KWK  Sc.  Louis,  Mo. — Seeks  assignment 
of  license  from  KWK  Radio  Inc.  to  parent 
company,  Milwaukee  Bcstg.  Co.  No  financial 
consideration  involved.  Milwaukee  also  owns 
WEMP-AM-FM   Milwaukee.   Ann.   Dec.  28. 

KCHO  (FM)  Amarillo,  Tex.— Seeks  assign- 
ment of  license  from  B.  W.  Spiller  and  U. 
C.  Sterquell  (each  50%),  d/b  as  Panhandle 
Bcstrs.,  to  Mr.  Sterquell  (100%),  tr/as  com- 
pany of  same  name.  Consideration  is  as- 
sumption of  liabilities  and  $9,550  reimburse- 
ment. Ann.  Jan.  2. 

KFST  Fort  Stockton,  Tex.— Seeks  transfer 
of  negative  control  of  licensee  corporation, 
KFST  Inc.,  from  Kenneth  Z.  Bond  and  R. 
L.  Billingsly  (each  25%  issued  stock)  to 
James  W.  Hawkins  (50%  issued  stock).  Con- 
sideration $9,425.  Mr.  Hawkins  is  KFST  gen. 
mgr.  Ann.  Dec.  31. 

Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  H.  Gifford  Irion  is- 
sued initial  decision  looking  toward  grant- 
ing application  of  New  Mexico  Bcstg.  Inc. 
for  new  tv  to  operate  on  ch.  2  in  Santa  Fe, 
N.  Mex.  Applicant  proposes  to  operate 
Santa  Fe  station  as  satellite  of  its  station 
KGGM-TV  (ch.  13)  Albuquerque.  Action 
Dec.  28. 

■  Hearing  Examiner  Millard  F.  French  is- 
sued initial  decision  looking  toward  grant- 
ing applications  for  new  daytime  am  sta- 
tions of  Russell  H.  Morgan  to  operate  on 
1230  kc,  250  w,  in  Chestertown,  Md.,  and 
Bel  Air  Bcstg.  Co.  to  operate  on  1520  kc, 
250  w,  in  Bel  Air,  Md.,  both  conditioned 
that  pre-sunrise  operation  with  daytime 
facilities  is  precluded  pending  final  decision 
in  Doc.  14419.  Action  Dec.  27. 

■  Hearing  Examiners  Isadore  A.  Honig 
and  Chester  F.  Naumowicz  Jr.  issued  sup- 
plemental initial  decision  looking  toward 
(1)  denying  application  of  R.  L.  McAlister 
for  new  am  to  operate  on  1550  kc,  5  kw,  D, 
in  Odessa,  Tex.,  and  (2)  affirming  denial 
for  default  application  of  Western  Bcstg. 
Co.  for  new  am  to  operate  on  1550  kc,  50 
kw,  D,  in  Odessa.  Action  Dec.  27. 

OTHER  ACTIONS 

■  Commission  gives  notice  that  Oct.  26 
initial  decision  which  looked  toward  deny- 
ing application  of  KDOK  Bcstg.  Co.  to 
change  operation  of  station  KDOK  Tyler, 
Tex.,  on  1330  kc  from  day  to  unl.  time  with 
500  w-N,  DA-N,  continued  daytime  opera- 
tion with  1  kw,  became  effective  Dec  17 
pursuant  to  Sec.  1.153  of  rules.  Action  Jan. 
2. 

■  Commission  gives  notice  that  Nov.  8 
initial  decision  which  looked  toward  grant- 
ing application  of  General  Communications 
Inc.  to  increase  daytime  power  of  KXKW 
Lafayette,  La.,  on  1520  kc  from  500  w  to  10 
kw,  continued  nighttime  operation  with  500 
w,  and  change  from  DA-1  to  DA-2  but  with 
daytime   DA    during   critical   hours  only; 


conditions  and  pending  final  decision  in 
Doc.  14419  pre-sunrise  operation  with  day- 
time facilities  precluded,  became  effective 
Dec.  28  pursuant  to  Sec.  1.153  of  rules. 
Action  Jan.  2. 

■  By  order,  commission  granted  petition 
by  KWK  Radio  Inc.  and  extended  time  to 
Jan.  10,  1963,  to  file  reply  to  Broadcast 
Bureau  exceptions  and  brief  in  proceeding 
on  revocation  of  license  of  KWK  St.  Louis, 
Mo.  Action  Dec.  31. 

■  By  order,  commission  granted  petition 
by  W.  D.  Frink,  tr/as  Jefferson  Radio  Co., 
and  extended  time  to  Feb.  11,  1963,  to  file 
exceptions  to  initial  decision  in  proceeding 
on  application  for  license  to  cover  cp  for 
WIXI  Irondale,  Ala.  Action  Dec.  31. 

■  By  order,  commission  granted  motion 
by  Jefferson  Standard  Bcstg.  Co.  and  ex- 
tended time  to  Dec.  31  to  respond  to  mo- 
tion by  Southern  Bcstrs.  Inc.  to  strike 
Jefferson's  response  pleading  in  Greensboro- 
High  Point,  N.  C,  tv  ch.  8  proceeding. 
Action  Dec.  31. 

■  Commission  gives  notice  that  Sept.  27 
initial  decision  which  looked  toward  grant- 
ing application  of  WHYY  Inc.  for  new  tv 
to  operate  on  noncommercial  educational 
basis  on  commercial  ch.  12  in  Wilmington, 
Del.,  and  denying  competing  application  of 
Rollins  Bcstg.  Inc.  seeking  same  facility  for 
commercial  use  became  effective  Dec.  26 
pursuant  to  Sec.  1.153  of  rules.  Action  Dec. 
27. 

■  By  order,  commission  granted  petition 
by  Nueces  Telecasting  Co.  and  extended 
time  to  Jan.  23,  1963,  to  file  exceptions  and 
brief  to  initial  decision  in  Corpus  Christi, 
Tex.,  tv  ch.  3  proceeding.  Action  Dec.  26. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order, 
denied  petition  by  Broadcast  Bureau  to 
enlarge  issues  in  proceeding  on  application 
of  Ouachita  Valley  Radio  Corp.  for  new 
am  in  Camden,  Ark.  and  to  consolidate  it 
in  hearing  with  applications  of  Smackover 
Radio  Inc.  for  new  am  in  Smackover  and 
Magnolia  Bcstg.  Co.  to  increase  power  of 
station  KVMA  Magnolia,  both  Arkansas,  in 
Docs.  14193-4.  Action  Dec.  27. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Bluestem 
Bcstg.  Inc.  and  KAYS  Inc.  for  increase  in 
daytime  power  of  stations  KVOE  Emporia 
and  KAYS  Hays,  respectively,  both  Kansas, 
denied  KAYS'  petition  for  deletion  or  mod. 
of  issues.  Action  Dec.  27. 

■  By  memorandum  opinion  &  order  in 
consolidated  am  proceeding  on  applications 
of  William  S.  Cook,  Colorado  Springs,  Den- 
ver Area  Bcstrs.  (KDAB),  Arvada,  both 
Colorado,  and  Charles  W.  Stone  (KCHY), 
Cheyenne,  Wyo.,  in  Docs.  14815-7,  (1) 
denied  untimely  filed  motion  by  KDAB  for 

Continued  on  page  86 


SUMMARY  OF  COMMERCIAL  BROADCASTING 


Compiled  by  BROADCASTING,  Jan.  2 

ON  AIR 

CPS 

TOTAL  APPLICATIONS 

Lie.  Cps, 

Not  on  air 

for  new  stations 

AM                  3,745  58 

124 

550 

FM                  1,051  27 

143 

167 

TV                     512  64 

76 

126 

OPERATING  TELEVISION 

STATIONS 

Compiled  by  BROADCASTING,  Jan.  2 

TOTAL 

VHF 

UHF 

TV 

Commercial  486 

90 

576 

Non-Commercial  47 

21 

681 

COMMERCIAL  STATION 

BOXSCORE 

Compiled  by  FCC  Nov.  30 

AM 

FM 

TV 

Licensed  (all  on  air) 

3,741 

1,038 

512 

Cps  on  air  (new  stations) 

61 

40 

66 

Cps  not  on  air  (new  stations) 

122 

138 

74 

Total  authorized  stations 

3,924 

1,216 

659 

Applications  from  new  stations  (not  in  hearing) 

295 

148 

49 

Applications  for  new  stations  (in  hearing) 

204 

13 

59 

Total  applications  for  new  stations 

499 

161 

108 

Applications  for  major  changes  (not  in  hearing) 

331 

97 

43 

Applications  for  major  changes  (in  hearing) 

57 

3 

9 

Total  applications  for  major  changes 

388 

100 

52 

Licenses  deleted 

1 

0 

1 

Cps  deleted 

1 

4 

1 

1  Includes  3  stations  operating  on  unreserved  channels. 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)    (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20f  per  word — $2.00  minimum  •  HELP  WANTED  25£  per  word — $2.00  minimum. 

•  DISPLAY  ads  £20.00  per  inch— ST  A  TIONS  FOR  SALE  and  WANTED  JO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  300  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  I£  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


Help  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the .  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R.  BROADCASTING. 


Wanted  immediately  experienced  sales  man- 
ager for  Rochester,  N.  Y.  area  station.  Ex- 
cellent salary.  Send  photo  and  full  par- 
ticulars. Box  100T,  BROADCASTING. 

5%  net  profit  ownership,  $150.00  guaranteed 
weekly  salary,  hospitalization,  car  expenses, 
etc.  For  best  combo  manager-lst  class  ticket 
engineer  in  country.  Limited  air  work, 
too.  Better  be  tops  in  sales,  promotion,  en- 
gineering and  complete  management  or 
don't  bother  replying.  Box  32T,  BROAD- 
CASTING. 


Sales 


Competitive  established  adult  appeal  1  kilo- 
watt mid  Atlantic  major  city.  Guarantee  in 
accordance  experience  and  ability  against 
15%  plus  incentives.  Realistic  potential  15 
to  20  thousand  income  per  year.  References 
will  be  checked.  Box  76T,  BROADCASTING. 


Established  Chicago  station  is  expanding 
its  sales  staff.  This  is  the  opportunity  of  a 
lifetime  if  you  are  experienced  in  Chicago 
radio  sales.  We  will  guarantee  5  figure  in- 
come, plus  commissions,  bonuses,  hos- 
pitalization, etc.  Write  details.  All  replies 
held  in  strictest  confidence.  Box  86T, 
BROADCASTING. 


Salary  plus  commission,  liberal  mileage  al- 
lowance, paid  hospitalization  insurance, 
group  life,  retirement  plan,  cartridge  tape 
equipped.  If  you  can  do  country  music  show 
we  talk  better.  KMMO,  1000  watts,  Marshall, 
Missouri. 


Upper  midwest,  medium  market  multiple 
ownership  operation  is  seeking  experienced 
salesman.  Excellent  opportunity  for  the 
right  man.  Box  7T,  BROADCASTING. 

Commercial  manager  needed  by  established 
newspaper  owned  station.  Prefer  a  man 
with  announcing  experience  and  a  desire  to 
live  in  a  small  city.  Salary  open.  Send  re- 
sume, references  and  tape  to  James  W. 
Poole,  Manager,  WFLS,  Fredericksburg, 
Virginia. 


New  Opportunities,  sales  personnel.  650  sta- 
tions nationwide.  Broadcast  Employment 
Service,  4825  10th  Ave.  So.  Minneapolis  17, 

Minnesota. 


Announcers 


Virginia  daytimer  independent  has  opening 
for  top  notch  announcer  with  personable 
and  ideas.  Good  pay,  good  working  condi- 
tions. Box  1A.  BROADCASTING. 


Good  staff  man  with  versatility.  Newscast- 
ing  ability  a  must.  Basic  pop  music,  with 
no  rock  and  roll.  WLAG,  LaGrange,  Georgia. 


Announcer  for  long  established  Virginia  full- 
time  station  in  small  market.  Position  offers 
security  and  many  benefits.  Will  consider 
recent  broadcasting  school  graduate  with 
top  ability  or  man  with  light  experience. 
This  is  a  settled,  hardworking,  friendly  op- 
eration, and  we  want  a  man  with  the  same 
qualities.  Box  9A,  BROADCASTING. 


Good  men,  good  pay.  All  degrees  experi- 
ence. Many  openings.  Write,  Broadcast 
Employment  Service,  4825  10th  Ave  So. 
Minneapolis  17,  Minnesota. 


Help  Wanted— (Cont'd) 


Announcers 


Florida  daytimer  needs  announcer  with  first 
class  license.  Permanent  position,  with  rap- 
idly growing  organization.  Box  8A,  BROAD- 
CASTING. 


Announcer  .  .  .  that  can  write  some  copy. 
5000  watt  station  in  eastern  Carolina.  Send 
resume,  tape,  picture  immediately.  Box  62T, 
BROADCASTING. 


Midwest  kilowatter  has  desirable  opening 
for  a  showmanship  announcer.  Must  be 
familiar  with  both  modern  and  adult  music, 
be  able  to  keep  things  moving  with  tight 
production,  sell  on  the  air  for  advertisers, 
help  create  big  sound  for  progressive  es- 
tablished full  time  station.  Excellent  pay 
for  a  top  notch  man;  straight  time  and 
temperature  men  need  not  apply.  Box  85T, 
BROADCASTING. 


Experienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  deejay  work 
plus  news  gathering  and  writing.  Excellent 
starting  salary,  many  extra  benefits  for 
mature  man  with  proved  ability.  Personal 
interview  necessary.  List  age,  experience, 
educational,  family  status,  detailed  experi- 
ence. Box  94T,  BROADCASTING. 


Immediate  opening  (Jan.  14,  1963)  for  morn- 
ing announcer  with  pleasant,  mature  voice 
and  1st  class  license.  Good  opportunity 
for  man  who  can  follow  tight  format  on 
good  music  station  located  in  major  Mich- 
igan market.  No  rock  and  rollers  or  drifters. 
Rush  tape  and  resume  immediately.  Box 
103R,  BROADCASTING. 


Announcer,  board  operator.  Strong  on  news. 
WVOS,  Liberty.  New  York. 


Green  Mountain  Radio  Inc.,  now  accepting 
applications  for  staff  of  revived  station. 
Openings  for  two  staff  announcers,  news 
man  and  copy  writer  announcer.  Send  tape 
and  resume  to  Box  190,  White  River  Jet., 
Vt. 


Combination  engineer,  first  class,  and  sports 
announcer.  Great  opportunity  for  right  man. 
Send  photo,  tape,  letter,  age,  education, 
experience  and  salary.  James  Deegan,  4602 
Tioga,  Duluth,  Minn. 


Wisconsin  station  going  5  kw  needs  an- 
nouncer with  first  phone.  Good  music 
operation  top  station  in  market.  Send  tape, 
resume  and  photo  to  Don  C.  Writh,  Man- 
ager, WNAM,  Neenah,  Wisconsin. 


Morning  man.  Must  have  radio  background. 
1  kw  wants  adult  sound  for  a  booming 
market.  State  experience  and  salary  needed 
in  first  reply.  Would  like  applicants  from 
midwest  region.  Contact  Tim  Spencer,  P.D., 
KJCK.  Junction  City,  Kansas. 


Announcer  with  first  class  ticket.  WAMD, 
Aberdeen,  Maryland. 


Wanted:  staff  announcer  for  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.    No  phone  calls  please! 


D.J.  wanted.  Top  modern  station  in  mod- 
erate size  New  England  market.  Sent  tape 
to  Box  13A,  BROADCASTING. 


Help  Wanted— (Cont'd) 


Announcers 


Imeriate  opening  for  both  experienced  an- 
nouncer and  newsman.  Small  market  station 
expanding  staff.  Resume,  Tape  and  photo  to 
Box  261,  Williamson,  West  Virginia. 


Michigan  regional  radio  station  needs  staff 
announcer  immediately.  Good  modern 
sound,  standards,  albums,  big  band  sound, 
the  best  of  the  top  pops.  Mature  delivery, 
deep,  voice  wanted.  Excellent  employee 
benefits  and  advancement  opportunities. 
Send  resume  and  music,  news,  commer- 
cials tape  to  Box  5T,  BROADCASTING. 
Interview  in  Michigan  a  must  before  posi- 
tion is  filled. 


Immediate  opening  top  rated  kilowatt  op- 
eration in  \z  million  market.  Seeking  good 
middle  of  road  announcer  with  first  ticket. 
Suburban  living,  pleasant  community  near 
two  large  eastern  cities.  Rush  tape,  re- 
sume, salary  expected.  Box  24T,  BROAD- 
CASTING. 


Morning  personality  needed  by  established 
newspaper  owned  station.  We  desire  a  man 
with  a  pleasant  voice  and  mature  delivery. 
Sales  experience  helpful.  Salary  open.  Send 
resume,  references  and  tape  to  James  W. 
Poole,  WFLS,  Fredericksburg,  Virginia. 


Expanding  staff!  Minimum  $100  per  40  hour 
week  to  start.  Need  good  announcer  with 
first  ticket  no  maintenance.  Big  band,  mod- 
ern format.  No.  1  in  2  station  market 
area.  Permanent.  Good  future  with  grow- 
ing station.  Drifters  need  not  apply.  Send 
tape,  resume,  WMHI,  RT  5,  Frederick, 
Maryland. 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $100  weekly.  Box  326R,  BROADCAST- 
ING. 


Experience,  ability,  with  morning  man  po- 
tential. Needs  self  starter  to  advance.  Stable 
modern  station  in  Mid  Atlantic  suburb. 
Send  picture,  resume,  tape,  salary  desired. 
To  Box  27A,  BROADCASTING. 


Top  Chain  continually  on  lookout  for  top 
airmen  with  format  experience.  Believable 
personality,  and  creativity  important  quali- 
fications. To  be  considered  send  tape  and 
resume  to  Box  52A,  BROADCASTING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Morning  man,  experienced.  East  coast.  Well- 
established  non-format  station,  strong  on 
local  programming.  Box  53A,  BROADCAST- 
ING. 


Wisconsin  regional  station  wants  bright 
morning  man  with  1st  phone.  New  building 
and  equipment.  Tape  and  resume  WDUX, 
Waupaca. 


Announcer,  first  phone,  for  fast  paced  day- 
timer.  Some  maintenance  necessary.  Send 
tape,  resume,  salary  expected.  WEBO,  61 
North  Avenue,  Owego,  New  York. 


Announcer  with  1st  class  ticket — must  be 
good  air  man.  Top  salary  for  right  man 
interested  in  growing  with  new  5000  watt 
station  covering  thumb  of  Michigan.  Send 
tape,  resume,  photo  to  Box  1530,  Lapeer, 
Michigan. 
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Help  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Technical 


Chief  engineer,  Southeast.  Regional  fulltime 
DA  night.  10  kw  fm.  Send  complete  resume 
including  expected  salary.  Box  37A, 
BROADCASTING. 


Engineer  for  10  kw  daytime  station,  fastest 
growing  station  in  great  southwest.  Number 
one  in  market,  is  the  undisputed  leader  and 
offers  unsurpassed  working  conditions, 
equipment  nearly  new  and  adequately  main- 
tained, we  don't  cut  corners  write  or  phone 
on  Wednesday,  Thursday,  Friday,  Bill 
Dahlsten,  General  Manager,  KAWA,  Box 
482,  Waco,  Texas.  Phone  PLaza  4-1488. 


Chief  Engineer  for  WVOS,  Liberty,  New 
York.  Good  salary. 


Experienced  male  tv  copywriter  to  head 
continuity  department.  Must  be  top  quality 
and  hard  worker.  Progressive  television 
station  in  heart  of  Minnesota's  vacationland 
.  .  .  wonderful  place  to  live.  Great  op- 
portunity for  right  man.  Prefer  resident  of 
upper  midwest.  Write  Box  57R.  BROAD- 
CASTING. 


Good  music  network  affiliate  needs  stable, 
experienced  chief.  Box  82T,  BROADCAST- 
ING. 


Radio,  TV,  Combos,  technicians.  Apply  to- 
day. Broadcast  Employment  Service,  4825 
10th  Ave.  So.  Minneapolis  17,  Minnesota. 


Production — Programming,  Others 


Copy  writer,  male  or  female.  Air  work  and 
sales  opportunity,  too,  if  qualified.  WLAG, 
LaGrange,  Georgia. 


Wanted  program  director-aggressive  station 
with  quality  production  seeks  program  di- 
rector who  really  knows  music  and  can 
direct  staff  with  a  bright  up  beat  format  of 
the  best  standards  and  the  best  of  current 
tops.  Growing  progressive  kilowatt  full 
time  in  down  station  Illinois,  metropolitan 
area,  is  willing  to  pay  above  average  salary, 
but  expects  to  get  choice  man.  Write  Box 
24A,  BROADCASTING  with  references  de- 
tails as  to  training,  experience  and  avail- 
ability for  interview. 


Electronics  instructors.  To  train  an  FCC 
licensing  teachers.  Teaching  experience  not 
essential.  Must  relocate.  Openings  in  na- 
tion's principal  cities.  Apply  by  mail  only. 
Elkins  Institute  of  Radio  and  Electronics, 
Inc.,  2603  Inwood  Road,  Dallas  35,  Texas. 


Need  a  man  who  can  edit  speech  and  music 
tape,  record  outside  events,  hold  first  phone 
with  or  without  maintenance,  announces 
and  board.  I'll  take  a  man  who  can  do  any 
three  of  the  above  properly.  We  have  a  good 
job  for  a  hard  worker.  You  can  start 
tomorrow.  Send  full  details  to  Jerry 
Grainger,  Program  Director,  WWCA,  Gary, 
Indiana. 


Graduate  assistants  for  teaching  and  radio 
television  station  production.  School  of 
Speech,  Ohio  University,  Athens,  Ohio. 


RADIO 


Situations  Wanted — Management 


Minow  to  Henry  to  Cox!!  No  use  arguing 
with  the  umpire  after  the  play  is  over.  Con- 
vince him  you  can  combine  commercial  ac- 
ceptance with  community  acceptance.  Twen- 
ty years  with  one  of  nations'  best  stations 
qualifies  me  to  run  your's  or  take  key  group 
programming  role.  Prefer  incentive  plan 
Box  3A,  BROADCASTING. 


Management 


Virginia  broadcaster,  27,  married,  draft 
exempt,  10  years  announcing.  Experience  in 
programming,  sales,  continuity,  tv  award 
winning  newscaster.  Desire  small  station 
management  opportunity.  Presently  em- 
ployed. Bob  Fulcher,  144  DuPont  Circle, 
Waynesboro,  Virginia. 


Attention:  major/medium  market  stations: 
Aggressive,  successful  small  station  man- 
ager 34,  seeking  advancement.  Solid  back- 
ground, college  grad.,  family.  Interested  in 
management,  programming,  sales,  promo- 
tion. Air  work  if  necessary.  Box  19A, 
BROADCASTING. 


Sales 


Radio  tv  sales  experience.  Available  im- 
mediately. Position  with  future  desired.  Box 
47A,  BROADCASTING. 


Top  salesman  for  loot.  Four  years  in  large 
southern  market.  Desires  change  to  larger 
kw  west  or  southwest,  preferred.  Only 
permanent  connection  considered.  Box  50A, 
BROADCASTING. 


Announcers 


DJ,  5  years  experience,  top  flight  personal- 
ity type.  Formerly  news  director,  dj.  Now 
performing  duty  as  program  director,  dj. 
Veteran,  married.  27.  I  know  modern  for- 
mat.  Box  2A,  BROADCASTING. 


Negro  announcer.  The  talk  of  your  town 
will  be  the  tall  man  with  big  wonderous 
voice.  Mature,  broadcasitng  school  and  col- 
lege graduate.  Creative  writer.  Box  4A 
BROADCASTING. 


Experience  staff  announcer  wishes  to  locate 
in  Michigan  or  surrounding  area.  Deep  voice 
with  smooth  commercial  and  news  delivery. 
Professional  musician.  Married.  Box  6A 
BROADCASTING. 


Announcer,  tight  production,  mature  voice. 
Veteran,  dependable,  want  permanent  posi- 
tion.  Box  10A,  BROADCASTING. 


DJ.  Professional  swinger  for  tight  station. 
Young,  Versatile.  Cheerful.  Reliable.  Box 
38,  BROADCASTING. 


DJ.  Popular  adult  programming.  Production 
gimmicks.  Now  employed.  Seeks  growth. 
Box  39T,  BROADCASTING. 


First  phone  D.J.  needs  job.  Age  20,  year 
experience,  married,  draft  exempt.  Ron 
Romero,  1700  Ida,  Arlington,  Texas.  CR  5- 
0874. 


Whose  that  warm  relaxed  personable  guy, 
looking  for  decent  music  station?  Whv  that 
little  ole  announcer  is  me!  Box  72R,  BROAD- 
CASTING. 


Air  personality  now  working  adult  pro- 
grammed formula  operation  major  south- 
west market.  Some  TV.  Versatile,  dedicated. 
Excellent  broadcast  history,  references.  A 
real  pro.  Consider  midwest  only.  Box  87T, 
BROADCASTING. 


First  phone,  announcer,  some  sales  and 
management  experience.  Willing  to  relocate 
.  .  .  top  earnings  so  far,  $100.00  per  week. 
F.  C.  Morgan,  806'/2  West  Second,  Pratt, 
Kansas. 


Announcer  with  first  phone  desires  mid- 
west location  if  possible.  News,  commercials, 
d.j.  shows.  Box  16A,  BROADCASTING. 


Announcers 


Personality  tv  staffer.  Bandstand  show,  top 
ratings,  excellent  references,  relocate  major 
markets.  Box  20A,  BROADCASTING. 


Merry  morning  man:  Seasoned  skillful 
humor;  alert  delivery,  production.  $150. 
Box  21A,  BROADCASTING. 


Announcer,  dj,  first  phone.  Experienced, 
authoritative  sound,  available,  will  relocate. 
Box  31A,  BROADCASTING. 


Inexperienced  first  phone  seeks  learning 
grounds.  22,  married,  draft  free.  Willing  to 
work  and  learn.  Available  immediately.  Box 
32A,  BROADCASTING. 


Experienced  anncr-salesman  (radio-tv)  seeks 
change  single,  28,  mobile.  Box  38A,  BROAD- 
CASTING. 


Hal  Willard  willing  to  consider  your  prop- 
osition. Available  Feb.  11.  Box  43A,  BROAD- 
CASTING. 


Single,  university  trained  announcer.  3rd 
phone.  Some  commercial  experience,  but 
need  more.  Seeking  position  with  good 
music  station  in  midwest  preferably,  Ohio. 
But  will  relocate  anywhere.  Available  im- 
mediately. Box  44A.  BROADCASTING. 


150  miles  of  Philadelphia.  3  years  of  dj, 
news,  production  voices.  Humorous  ap- 
proach. Veteran.  Box  48A,  BROADCAST- 
ING. 


Female-versatile,  ambitious,  pleasant,  single, 
twenty.  Two  years  college,  type,  emceeing 
and  library  experience.  Broadcasting,  charm 
school  graduate.  Prefer  midwest.  2036-  169th 
Street,  Hammond,  Indiana. 


Hello  out  there  in  radio  land.  On  the  air 
I  sound  like  I've  never  seen  the  inside  of 
a  top  40  radio  station,  but  luckily  the  rat- 
ings show  I  have.  I  want  to  move  south. 
Married,  two  children.  Experienced,  refer- 
ences. Tape  on  request.  P.S.  first  phone 
and  know  how  to  use  it.  $125  week.  Avail- 
able immediately.  Sonny  Limbo,  WAKY 
Radio,  Louisville,  Ky. 


Technical 


Transmitter  operator,  first  ticket,  some  ex- 
perience. Permanent  position  with  progres- 
sive small  station  desired.  No  announcing. 
Box  26A,  BROADCASTING. 


Engineering  supervisor  desires  chiefs  posi- 
tion. Strong  design,  installation,  and  main- 
tenance background.  Major  market  radio 
and  television  experience.  First  phone. 
Available  February  1,  1963.  Box  45A, 
BROADCASTING. 


Production — Programming,  Others 


10  Years,  radio  and  tv.  Top  markets.  An- 
nouncer and  p.d.  Top  Top  ratings.  Excel- 
lent references,  college,  personality.  Bright 
style.  Solid  salesman.  Relocate.  Currently 
employed.    Box  5A.  BROADCASTING. 


Have  political  science  background  from  city 
planning  to  Soviet  foreign  policy:  News 
background  in  reporting,  writing,  film  edit- 
ing, assigning,  producing  specials:  Want  re- 
porting or  documentary  position  with  sta- 
tion that  cares  about  news.  Box  14A, 
BROADCASTING. 


Children's  comedian  interested  in  developing 
top  children's  show  in  major  tv  market. 
Highest  professional  and  character  refer- 
ences. Pics  and  brochure  available.  Box 
15A,  BROADCASTING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (ConPd) 


For  Sale 


Production — Programming,  Others 


Here!  if  you're  a  general  manager  .  .  . 
neither  an  Alice-sit-by-the-fire  nor  a  Paul 
Pry,  heed  these  words:  We  are  two  guys 
given  to  doing  good  stuff;  taking  a  one- 
lunger  in  a  top  50  market  by  the  throat, 
and  wrenching  the  devil  from  sixth  in  a 
four-station  lash-up  to  number  one  in  jig- 
time.*  Mayhape  can  do  same  for  you.  Won't 
send  tape,  but  will  bring  one,  wrapped 
in  plain  brown  paper,  upon  request  of 
invitation  to  lunch,  etc.  Boss  knows  not  of 
this  ad,  nor  will  you  when  we  leave  you. 
Your  managerial  jerkin  bulging  with  fat 
hoopers.**  Turning  to  hide  wry  smiles,  we 
remain  Box  97T,  BROADCASTING. 
*Pretty  Quick  **Little  Green  Bugs 


Major  markets  only,  dynamic  personality 
with  6  years  as  PD,  wants  air  show  and/or 
pd  position.  Top  40  only.  Box  49A,  BROAD- 
CASTING. 


TELEVISION 


Help  Wanted— Sales 


Tv  sales  opportunity.  VHF  station  in  major 
Pennsylvania  market  seeks  experienced 
salesman.  This  is  a  solid  opportunity  with 
good  base  salary  and  incentive.  Applicants 
with  at  least  three  years  television  sales  ex- 
perience send  resume  and  photo  to  Box  56T, 
BROADCASTING. 


Technical 


Engineering  supervisor  for  New  England 
VHF.  State  qualifications,  experience  and 
salary  requirements  in  first  reply.  Box  23A, 
BROADCASTING. 


Production — Programming,  Others 


Promotion  manager  for  moderate  size  UHF 
market.  New  England  area.  Starting  salary 
$6500.  Send  resume  to  Box  12A,  BROAD- 
CASTING. 


Promotion  assistant  with  eastern  medium 
market  station,  group  owned.  Some  radio 
and  TV  experience  preferred.  Write  in 
confidence.  Box  22A.  BROADCASTING. 


Production  manager.  Live  programming  ex- 
pansion creates  opening  for  top  flight  pro- 
duction man  with  creative  abilities  and 
thoroughly  grounded  in  all  production 
techniques.  Prefer  versatile  man  with  di- 
recting experience  and  who  is  a  good  per- 
former in  his  own  right  with  capabilities 
to  assume  additional  administrative  re- 
sponsibilities. All  replies  strictly  confidential. 
Box  41A,  BROADCASTING. 


Exceptional  opportunity  for  energetic  male 
television  writer.  The  man  chosen  must  be 
capable  of  writing  creative  copy  in  volume. 
He  should  be  a  self  starter  because  of  op- 
portunity for  advancement.  Excellent  start- 
ing salary,  five  day  week  plus  all  company 
benefits.  A  personal  interview  will  be  re- 
quired. Send  sample  copy,  recent  photo, 
and  complete  resume  to:  Robert  Smith, 
Program  Director,  WTVO  TV,  Rockford, 
Illinois. 


Newsman  for  dual  city  am-tv  operation. 
Writing  gathering  air  work.  Send  resume, 
picture,  film  or  tape  to  Bob  Johnson,  News 
Director,  WSAZ  AM-TV,  Huntington,  W.  Va. 


Tv  salesman  billing  \%  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Announcers 


Attractive,  experienced  newsman,  29,  New 
York  and  international  background  wants 
broadcasting  reporting.  Box  18A,  BROAD- 
CASTING. 


Announcers 


Quality,  employed  tv  announcer.  Nine  years, 
all  phases.  Strong  news,  commercials.  Mar- 
ried relocate.  Box  29A,  BROADCASTING. 


Experienced  on  camera  anncr.,  salesman  in 
metro  city  single,  28,  Box  39A,  BROAD- 
CASTING. 


Two  man  comedy  team  for  kiddie  show. 
Also  dance  parties.  Box  40A,  BROADCAST- 
ING. 


Technical 


1st  phone  desires  permanent  position, 
transmitter  operator  and  maintenance. 
California  or  Pacific  northwest.  Will  con- 
sider any  location  if  good  opportunity.  Box 
25A,  BROADCASTING. 


Chief  engineer  or  supervisor  position  de- 
sired. 14  years  tv,  8  years  as  chief.  All 
phases.  Box  28A,  BROADCASTING. 


Experienced  all  phases  tv  studio  operations 
and  production  especially  camera  opera- 
tion and  techniques  directing  technical  di- 
recting audio  consoles  lighting  telecine  and 
floor  manager  duties.  Graduate  RCA  TV 
Institutes,  New  York.  Box  42A,  BROAD- 
CASTING. 


Television  technician  with  1st  phone,  and 
A.A.S.  degree  in  radio  and  television  pro- 
duction and  programming,  looking  to  ap- 
ply experiences  to  television,  have  experi- 
ence in  film.  Prefer  northeast  locale  .  .  . 
but  for  good  opportunity  will  travel.  Box 
41T,  BROADCASTING. 


Production — Programming,  Others 


Versatile  tv  broadcaster,  major  market  his- 
tory in  programming,  production,  announc- 
ing. Rich  adult  radio  background  also.  Ex- 
cellent references.  Currently  employed. 
Seek  permanent  position  in  tv,  radio  or 
combination  in  midwest.  Box  93T,  BROAD- 
CASTING. 


Program  director,  currently  major  market, 
looking  for  stability,  permanance.  Nine 
years  experience  every  phase  programming/ 
production.  Creative,  aggressive.  34,  married. 
Box  30A,  BROADCASTING. 


Production  manager,  producer  director. 
Seasoned  professional.  Stimulates  best  team 
operation.  Tops  present  market.  However, 
further  advancement  limited  do  to  slow 
turnover.  Strong  administrative  back- 
ground. College,  no  drifter.  Seven  years 
same  organization.  Box  46A,  BROADCAST- 
ING. 


Available  immediately.  Fourteen  years  con- 
tinuous experience  in  the  third  and  fourth 
markets  with  three  major  corporations. 
Box  51A,  BROADCASTING. 


Equipment 


GE  fm  frequency  modulation  monitor.  Box 
64T,  BROADCASTING. 


Will  buy  or  trade  used  tape  and  disc  record- 
ing equipment — Ampex,  Concertone,  Magne- 
cord,  Presto,  etc.  Audio  equipment  for  sale. 
Boynton  Studio,  10  B  Pennsylvania,  Tucka- 
hoe,  N.  Y. 


Equipment 


Am,  fm,  tv  equipment  Including  transmit- 
ters, orthicons.  iconoscopes,  audio,  moni- 
tors, cameras.  Electroflnd,  440  Columbus 
Ave.,  N.Y.C. 


Xmlsslon  Line;  Teflon  insulated,  1%"  rigid, 
S1.S  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  toot  length  tor 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Gates  MO  2639  modulation  monitor  NEW 
$275.  Jones-micromatch  directional  coupler 
3V8  line,  new  $100.  Calbest  multiplex  moni- 
tor $200.  Frequency  meter  85-1000  mc  $100. 
REL  fm  frequency  modulation  monitor  $450. 
1%"  coax  Andrew  561  $1  per  foot.  Box  65T, 
BROADCASTING. 


Gates  BFIA  fm  transmitter.  1000  watts. 
Esceiter  in  excellent  condition  and  can  be 
used  as  250  watt  transmitter.  Final  needs 
modification  for  change  of  tubes.  Have  parts 
for  modification.  Sell  for  $1250.00  FOB.  Also 
2  used  4  X  500F  Eimac  tubes  and  3  new 
4  X  500A  tubes  to  sell.  WLAG-FM,  Drawer 
189,  LaGrange,  Georgia. 


Unlimited  funds  available  for  radio  and  tele- 
vision properties.  We  specialize  in  financing 
for  the  broadcasting  industry.  Write  full 
details  to  KSAN  Radio,  1111  Market  Street, 
San  Francisco,  California,  Attention:  Mr. 
Richard  Osborne,  Executive  Assistant  to  the 
President. 


Thermometer,  remote  electrical;  used  by 
over  100  stations,  enables  announcer  to 
read  the  correct  outside  temperature  from 
mike  position.  Installed  in  less  than  an  hour. 
Send  for  brochure.  Electra-Temp.  Co.,  Box 
6111,  San  Diego  6,  Calif. 


Commercial  crystals  and  new  or  replace- 
ment crystals  for  RCA,  Gates,  W.  E.  Bliley 
and  J-K  holders,  regrinding,  repair,  etc.. 
BC-604  crystals  and  Conelrad.  Also  A.  M. 
monitor  service.  Nationwide  unsolicited 
testimonials  praise  our  products  and  fast 
service.  Edison  Electronic  Company,  Box 
31,  Temple,  Texas. 


Film  scratches  and  dirt  showing  on  your 
tube?  A  lot  of  stations  got  rid  of  them  by 
using  Piclear — You  can  too.  Piclear,  Inc.. 
450  Weaver  Street,  Larchmont,  N.  Y.  OW 
8-0258. 


Rec-O-Cut  Imerial  disc  cutter.  Two  lead 
screws,  disc's.  Like  new.  Midwest  owner. 
$200.00.  Box  35A.  BROADCASTING. 


For  sale— 2  perfectone  tape  players  made 
by  Audiomation  Laboratories,  plus  Auto 
Control  Amplifier.  33,i  and  inches  per 
second,  handles  up  to  14  inch  reels.  For 
standard  rack.  Used,  fair  operating  condi- 
tion. Reasonable.  Write  Chief  Engineer, 
KIUP,  Box  641,  Durango,  Colorado. 


Several  250  watt  AM,  1  kw  AM  transmitter. 
Prices  from  $200  up.  Also  1000  .  .  .  3000 
.  .  .  and  10,000  watt  fm  transmitter.  Priced 
from  $750  up.  Brand  new  RCA  12  Bay  FM 
antenna,  tuned  for  105.9  megacycles  with 
deicer  .  .  .  $6000.  For  complete  details 
write  or  call:  Mr.  Al  Timms,  ITA  Electronic 
Corp.,  130  E.  Baltimore  Avenue,  Lands- 
downe.  Pa. 


Electronic  test  equipment  bought  and  sold. 
A-OK  Electronics,  P.  O.  Box  38350.  Holly- 
wood California,  Hollywood  5-8774. 


Miscellaneous 


Commercial  productions.  Top  announcers. 

Satisfaction  guaranteed.  Special  $3.50,  $4  tor 
$10.00.  270  N.  Crest  Chattanooga,  Tennessee. 


TELEVISION 


Situations  Wanted — Sales 


WANTED  TO  BUY 
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Miscellaneous — (Cont'd) 


INSTRUCTIONS— (Cont'd) 


RADIO 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedj 
Books,  Atlantic  Beach,  N.  Y. 


"Deejay  file."  Quotes,  kickers,  liners,  record 
info,  hints.  Complete  program  package  for 
deejays  and  P.D.'s.  $10.50.  Del  Mar  Radio 
Features,  P.  O.  Box  61,  Corona  Del  Mar, 
California. 


Religious  time  now  available.  Reasonable, 
W-RIP.  Chattanooga,  Tennessee. 


Special  rates  to  Christian  religious  broad- 
casters 8  AM  to  9  AM.  WTOS,  Milwaukee 
13.  Wisconsin. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  In  Hollywood. 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave., 
Hollywood  27,  California. 


Elkins  training  now  In  New  Orleans  for  FCC 
First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory Instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  Instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 


"Are  you  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida,  gulf  beaches  and  an  F.C.C. 
first  phone  in  (5)  five  weeks  "Guaranteed." 
Next  class  January  9th  in  beautiful  Sara- 
sota, Florida.  Living  quarters  provided. 
Latest  teaching  methods.  Connected  with 
modern  1000  watt  commercial  station.  958- 
5954  .  .  .  3044  Bay  Street. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  In  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 

Georgia. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
January  9,  April  24.  For  information,  refer- 
ences and  reservations,  write  William  B. 
Ogden  Radio  Operational  Engineering 
School,  1150  West  Olive  Ave.,  Burbank, 
California. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood.  California. 


FCC  first  phone  license  In  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Sales 


MOVE  UP!! 

We're  a  big  station  in  a  major  market 
and  what  we  say  makes  lots  of  dollar 
sense  to  a  solid  salesman. 
If  you  are  interested,  reach  us  fast 
with  a  resume. 

BOX  7 IT,  BROADCASTING 


WANTED 
REGIONAL  SALES 
REPRESENTATIVES 

Distributor  is  seeking  three  qualified 
men  to  handle  Eastern,  Midwestern,  and 
Western  sales  of  former  network  tele- 
vision series.  Stock  includes  52  new 
videotapes,  produced  expressly  for  syn- 
dication. Several  markets  already  sold. 
Excellent  client  history.  Prefer  appli- 
cants with  established  knowledge  and 
contacts   in  their  markets.  Excellent 

commissions. 
Marcus  Advertising  Agency,  Inc. 
3134  Euclid  Avenue 
 Cleveland  15,  Ohio 


Announcers 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiu 

WANTED: 

g  A  good  guy  morning  man  with  m 

m  showmanship,  tight  production  j§ 

g  needed  immediately  for  number  § 

s  one  station  in  top  20  market,  m 

m  Personable  top  40  format  with  m 

jj  wide  appeal.  6-9  A.M.  Monday  § 

g  through  Friday,  6-12  Saturday,  |f 

m  and  to  work  with  production  de-  §| 

m  partment.  AFTRA  Union,  excel-  § 

H  lent  employee  benefits  and  ad-  g 

g  vancement  opportunities.    Send  g 

g  resume,  salary  expected  and  mu-  g 
g  sic  and  commercial  tape  to : 
Box  57A,  BROADCASTING 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw 

Production — Programming,  Others 


CREATIVE  PROGRAM  PRODUCER 
ANNOUNCER 
CREATIVE  COMMERCIAL 
PRODUCER  &  NEWS  WRITER 

We  need  two  men  of  excelt.  Exper.  & 
mature  quality  to  round  out  a  top  staff 
by  Feb.  1.  Strictly  a  growth  opport.  in 
specially  built  &  designed  exclusive  FM- 
MPX.  If  you  want  a  top  operation 
name  your  price  in  letter  and  tape. 
KRGN-FM,  310  Fremont  Street, 
Las  Vegas,  Nevada. 


Situations  Wanted — Announcers 


HAVE  FIRST  PHONE 

college  degree  in  business,  Elkins  grad- 
uate. Army  service.  Want  job  to  learn 
all  phases  of  radio.  Married,  twenty- 
four  years  old. 
Write  or  Call  Richard  A.  Share, 
Cleveland,  Tennessee. 
GReenwood  6-5545. 


TELEVISION 


Help  Wanted— Sales 


PRIME  AVAILABILITY  FOR 
EXPERIENCED,  AGGRESSIVE, 
ENTHUSIASTIC 
TIME  SALESMAN!!!! 

Excellent  opportunity  for  ad- 
vancement in  group  operation. 
Major  Midwest  Market. 

Box  70T,  BROADCASTING 


Production — Programming,  Others 


iBIIIBIIinilllBIIIBIIIBIIIIBillBIIIIBtlllBfBIIIBIIIII 

OPPORTUNITY  FOR 
EXPERIENCED  ARTIST 

=  opportunity    for    experienced  creative 

_  television  artist  in  major  central  east 

H  coast  market.  Must  be  accomplished  two 

I  dimensional  artist  in  all  respects.  Three 

H  dimensional  design  and  construction  ex- 

I  perience  desrable,  but  not  essential.  Job 

_  offers  maximum  artistic  freedom. 

Box  69T  BROADCASTING 


5lBIIIBII!BIIIBIIIBIB!IIBIIIBIII!B!!IBIIIIBIBIIIIB 


Miscellaneous 


PHOTO  BLOWUPS 

Promotion  dramatized  with  our  giant 
photo  displays  from  your  copy.  More 
stations  annually  use  our  effective  nation- 
wide service.  Price  list  on  request.  Dis- 
play art  since  1899. 
STITES  PORTRAIT  COMPANY 
Shelbyville,  Indiana 
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Miscellaneous — (Cont'd) 


BUSINESS  OPPORTUNITY 


Continued  from  page  81 


WANTED 

Information  regarding  Rose  and/or 
John  F.  McBride.  Probably  selling  to 
stations  a  "Save  a  Child's  life  Safe- 
ty Campaign."  Place  collect  call  to 
J.  D.  Hill,  KSSS,  Colorado  Springs. 
ME-4-5511. 


GOSPEL  RADIO  NETWORK 

1520  Main  St. 
Puyallup,  Washington 
•    •    •  • 
PAID  RELIGION 


INSTRUCTIONS 


uiiiuiiiiiiiiinoii  ciiiitminiimiiiiimniminnamta  inii^j 

RADIO-TV  ANNOUNCING 

COURSES  § 


ENGINEER  &  1st  FONE 
COURSES 

Active  Placement  Service. 
Attention  Managers:    A  few  Outstanding  3 
Announcers  now  available  for  radio-tv.  j= 


|    KEEGAN  TECHNICAL  INSTITUTE  | 

"Since  1947" 
I       207  Madison,  Memphis,  Tenn. 
iiic)iiiiiiiiiiiic]iiiiiiiiiiiit]iiiiiiiiiiiiniiiiniiiinniiiiiiiimi[]iiiiiiiiimf 


EMERSON  COLLEGE 


Fully  accredited  liberal  arts 
college.  Specialization  in 
radio,  TV,  theatre  arts, 
speech,  speech  and  hearing 
therapy.  B.A.,  B.S.,  M.A., 
M.S.  degrees.  Day,  evening, 
summer  sessions.  Broad- 
casting, announcing,  writ- 
ing, radio  and  TV  produc- 
tion. Electronic  production 
studio,  theatre,  FM  radio 
station,  speech  and  hearing 
clinic.  Outstanding  oppor- 
tunities for  nchieving  pro- 
fessional competence  in 
acting,  directing,  and  script 
writing  for  radio  and  TV. 
Coed.  81st  year.  For  cata- 
log write:  Director  of 
Admissions. 

EMERSON  COLLEGE 
303  Berkeley  St.,  Boston  16 


WANTED  TO  BUY 


Station 


RADIO  STATION 
in  Midwest  in  market  of  10,000  plus, 
with  good  spots  and  agriculture  poten- 
tial. Will  make  home  where  purchase 
is  made.  Will  acknowledge  all  replies. 
Box  34A.  BROADCASTING. 


b;"iMn!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiNiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiii!iiiiiiiiiii!iiii^ 

|  Unusual  circumstances  make  ma-  | 

|  jority  interest  in  long-established  | 

|  fulltime  Class  IV  network  radio  | 

I  station  located  in  growing  city  in  | 

|  midsouth  state  available  for  im-  | 

I  mediate  investment  of  $30,000  1 

|  cash.  Profits  for  November  ex-  j 

|  ceeded   $1900   and   business   is  | 

|  steadily  increasing.  Deal  avail-  | 

|  able  only  to  experienced  broad-  | 

|  casters  and  must  provide  for  | 

|  present  owners  to  retain  minority  1 

|  and  operate,  however,  a  compe-  § 

I  tent  time  salesman  can  gain  em-  j 

|  ployment  in  addition  to  control.  | 

|  If   interested   write   Box   68T,  j 

|  Broadcasting,   give   full   details  | 

|  about  yourself.  Principals  will  | 

|  contact  you  if  you  check  out  all  | 

i  right.  | 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiii  iimiiiiiiiiiiiniiiniiiiil 


For  Sale 


Stations 


5  KW  DAYTIMER 

serving  diversified  industrial, 
agricultural  area  of  150,000  in 
southern  state.  Priced  under  two 
times  annual  gross.  Financially 
sound,  experienced  broadcaster 
can  handle  with  $50,000  down. 
Box  I7A,  BROADCASTING. 


STATION  FOR  SALE 

Northwest  Daytimer  1  kw.  New 
equipment  .  .  .  good  lease.  Aver- 
age gross  $45,000.  Will  take  cash 
$40,000  &  include  acct.  rec  plus 
cash  in  bank. 
Write  36A,  BROADCASTING. 


PACIFIC  NORTHWEST 

Small  commercial  FM  station.  Profitable 
operation    for   owner-operator.  Total 
price    $24,000.     Low    down  payment. 
Box  33A,  BROADCASTING. 


 STATIONS  FOR  SALE  

BEST  HOLIDAY 
WISHES  TO  ALL! 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.    HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


Fla. 

single 

daytime 

$28  M 

terms 

Ariz. 

small 

fulltime 

78M 

29% 

Fla. 

medium 

power 

150M 

29% 

Fla. 

medium 

fulltime 

185M 

54M 

N.C. 

metro 

daytime 

125M 

50% 

Pa. 

metro 

daytime 

200M 

50M 

and  others: 

CHAPMAN  C 

I  182  W.  Peachtree  St., 


O  M  P  A  N  Y 

Atlanta  9,  Ga. 


86   (FOR  THE  RECORD) 


mod.  of  issues  and  request  of  Lakewood 
Bcstg.  Service  Inc.  (KLAK),  Lakewood. 
Colo.,  party  respondent,  made  in  its  answer 
to  motion  for  mod.  of  issues,  and  (2)  on 
own  motion,  modified  issues  Nos.  6  and  7 
with  respect  to  determinations  as  to 
whether  Arvada  is  separate  community 
from  Denver.  Action  Dec.  27. 

■  Granted  petition  by  Radio  Corp.  of 
America  and  National  Bcstg.  Co.  and  ex- 
tended time  to  Dec.  12  to  respond  to  Philco 
Bcstg.  Co.'s  appeal  from  Examiner's  order 
quashing  latter  company's  subpena  duces 
tecum  in  proceeding  on  NBC-RKO  broad- 
cast transfers  and  related  applications  in 
Docs.  13085  et  al.  Action  Dec.  27. 

ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Ordered  that  Examiner  Chester  F. 
Naumowicz  Jr.,  in  lieu  of  Annie  Neal 
Huntting,  will  preside  in  proceeding  on 
application  of  Southwestern  Bcstg.  Co.  of 
Mississippi  (WAPF),  McComb,  Miss.;  pre- 
hearing conference  is  scheduled  for  Jan.  4 
and  hearing  for  Jan.  17,  1963.  Action  Dec. 
26. 

■  Granted  motion  by  Ressie  M.  Shelton 
to  extent  of  dismissing,  but  with  prejudice, 
her  application  for  new  am  in  Pilot  Moun- 
tain, N.  C,  and  retained  in  hearing  status 
application  of  Tri-County  Bcstg.  Inc. 
(WIFM),  Elkin,  N.  C.  Action  Dec.  26. 

■  Scheduled  prehearing  conference  for 
Jan.  21,  1963,  in  Washington,  D.  C,  and 
hearing  for  Feb.  25,  1963,  in  Vero  Beach. 
Fla.,  in  proceeding  on  application  of  R.  M. 
Chamberlin  for  renewal  of  license  of  WAXE 
Vero  Beach.  Action  Dec.  20. 

■  Scheduled  prehearing  conference  for 
Jan.  18,  1963,  and  hearing  for  Feb.  6,  1963, 
in  proceeding  on  application  of  Paul  Dean 
Ford  for  new  am  in  Casey,  111.  Action  Dec. 
20. 

By  Hearing  Examiner  James  D.  Cunningham 

■  On  own  motion,  reopened  record  and 
scheduled  hearing  conference  for  Jan.  7, 
1963,  in  matter  of  revocation  of  license  and 
SCA  of  Carol  Music  Inc.  for  fm  station 
WCLM  Chicago,  111.  Action  Dec.  28. 

By  Hearing  Examiner  Charles  J.  Frederick 

■  On  own  motion,  continued  Dec.  20 
further  prehearing  conference  to  Jan.  10, 
1963.  in  consolidated  am  proceeding  on 
applications  of  The  Greenwich  Bcstg.  Corp., 
Greenwich,  Conn.,  et  al.  Action  Dec.  20. 

By  Hearing  Examiner  Arthur  A.  Gladstone 

■  Upon  request  by  applicant,  continued 
certain  procedural  dates  and  rescheduled 
Jan.  11  hearing  for  Feb.  20,  1963,  in  pro- 
ceeding on  application  of  Avoyelles  Bcstg. 
Corp.  for  new  am  in  New  Roads,  La.  Ac- 
tion Dec.  21. 

By  Hearing  Examiner  Isadore  A.  Honig 

■  On  own  motion,  continued  from  Dec. 
26  to  Jan.  8,  1963.  hearing  in  proceeding  on 
applications  of  WKLM-TV  Inc.  and  Cape 
Fear  Telecasting  Inc.  for  new  tv  stations 
to  operate  on  ch.  3  in  Wilmington,  N.  C. 
Action  Dec.  20. 

By  Hearing  Examiner  Annie  Neal  Huntting 

■  Granted  petition  by  Peter-Mark  Bcstg. 
Co.,  reopened  record  and  received  in  evi- 
dence its  engineering  exhibit  which  is 
marked  for  identification  as  "Peter-Mark 
Exhibit  No.  5,"  and  closed  record  in  pro- 
ceeding on  its  application  for  new  am  in 
Vandalia  and  that  of  Progressive  Bcstg. 
Corp.  for  new  station  in  Highland,  111.  Ac- 
tion Dec.  28. 

By  Hearing  Examiner  H.  Gifford  Irion 

■  Granted  petition  by  Helix  Bcstg.  Co. 
and  continued  Jan.  7  hearing  to  Feb.  7, 
1963,  in  proceeding  on  its  application  for 
new  am  in  La  Mesa  and  that  of  Cabrillo 
Bcstg.  Co.  for  new  station  in  San  Diego, 
both  California.  Action  Dec.  28. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  Granted  joint  motion  by  applicants  and 
made  suggested  corrections  to  transcript  in 
Syracuse,  N.  Y.,  tv  ch.  9  proceeding,  and 
on  own  motion  made  certain  other  correc- 
tions. Action  Dec.  20. 

By  Hearing  Examiner  Forest  L.  McClenning 

■  On  own  motion,  continued  Jan.  4  pre- 
hearing conference  to  Jan.  7,  1963,  in  pro- 
ceeding on  application  of  Dr.  Charles  H. 
Haggard  and  Kenneth  R.  Rogers  for  new 
am  in  Crystal  City,  Tex.  Action  Dec.  20. 

By    Hearing    Examiner   Chester  F. 
Naumowicz  Jr. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Pinellas  Radio 
Co.  for  new  am  in  Pinellas  Park,  Fla., 
scheduled  certain  procedural  dates  and 
ordered  resumption  of  hearing  for  Feb.  4, 
1963.  Action  Dec.  21. 
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BROADCAST  ACTIONS 
by  Broadcast  Bureau 

Actions  of  Dec.  31 

KFBC  Cheyenne,  Wyo. — Granted  license 
covering  increase  in  daytime  power  and 
installation  of  new  trans. 

KAIT-TV  Jonesboro,  Ark.— Granted  ex- 
tension of  completion  date  to  Feb.  20.  1963. 

■  Granted  licenses  for  following  fm  sta- 
tions: WAXO  Kenosha.  Wis.;  WKYF  Green- 
ville, Ky. 

Actions  of  Dec.  28 
WLWM(FM)  Nashville,  Tenn.— Granted  li- 
cense 

WXUR  Media,  Pa.— Granted  license. 

WOHI  East  Liverpool,  Ohio — Granted  li- 
cense covering  increase  in  daytime  power, 
installation  of  DA-D  and  new  trans. 

WION  Ionia,  Mich.  —  Granted  license 
covering  increase  in  day  power,  installation 
new  trans,  and  DA-D. 

WGFA  Watseka,  111.— Granted  license 
covering  changes  in  ant.  pattern. 

WFAA-FM  Dallas,  Tex.— Granted  license 
covering  change  in  ERP. 

KFIF  Tucson,  Ariz.— Granted  extension  of 
authority  to  remain  silent  for  period  ending 
Jan.  31,  1963. 

WOHI  East  Liverpool,  Ohio— Granted  li- 
cense covering  use  of  old  main  trans,  at 
present  main  trans,  location  as  aux.  trans. 
(non-DA). 

WLRW  (FM)  Champaign,  111.— Granted 
mod.  of  cp  to  change  type  trans,  and  type 
ant.;  remote  control  permitted. 

Actions  of  Dec.  27 

K70CM,  K78AX  York  and  Grand  Island, 
both  Nebraska — Granted  licenses  for  uhf  tv 
translator  stations  and  specify  type  trans, 
for  K78AX. 

WHVF  Wausau,  Wis.— Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans,  at  main  trans,  site. 

WATZ  Alpena,  Mich. — Granted  license 
covering  installation  of  new  aux.  trans,  at 
main  trans,  location. 

KPBA  Pine  Bluff,  Ark— Granted  license 
covering  installation  of  new  trans. 

WSLS  Roanoke,  Va. — Granted  license 
covering  changes  in  DA,  D  system  and  DA 
pattern. 

WTVB  Coldwater,  Mich.— Granted  license 
covering  increase  in  nighttime  power. 

WANE  Fort  Wayne,  Ind. — Granted  license 
covering  increase  in  day  power. 

WCLS  Columbus,  Ga.— Granted  license 
covering  change  in  hours  of  operation,  in- 
stallation DA-N,  move  of  ant. -trans,  loca- 
tion and  changes  in  ground  system. 

WDAY  Inc.,  Jamestown,  N.  D. — Granted 
cp  for  new  vhf  tv  translator  station  on  ch. 
2  to  translate  programs  of  WD  AY-TV  (ch. 
6)  Fargo,  N.  Dak. 

KHDN  Hardin,  Mont.— Granted  mod.  of 
cp  to  change  type  trans.;  make  changes  in 
ant.  system;  and  change  studio  and  remote 
control  point  location. 

■  Granted  licenses  for  following  am  sta- 
tions: KXEX  Fresno,  Calif.,  and  WJOR 
South  Haven,  Mich.,  and  specify  studio 
location. 

■  Granted  licenses  for  following  fm  sta- 
tions: KUDU-FM  Ventura,  Calif.;  WYCR 
York-Hanover,  Pa.;  KEEN-FM  San  Jose, 
Calif.,  and  specify  type  trans.;  KXOL-FM 
Fort  Worth,  Tex.;  WSBT-FM  South  Bend, 
Ind.;  WCOR-FM  Lebanon,  Tenn. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WDJK 
(FM)  Smyrna,  Ga.,  to  March  25,  1963; 
WLVN  Nashville,  Tenn.,  to  Feb.  28.  1963; 
WDOK  Cleveland.  Ohio,  to  June  26,  1963; 
KGON  Oregon  City,  Ore.,  to  June  5,  1963; 
WTCN  Minneapolis,  Minn.,  to  Feb.  28,  1963; 
WGHQ  Kingston,  N.  Y.,  to  Feb.  28,  1963; 
KUMU  Honolulu,  Hawaii,  to  Jan.  27,  1963: 
KVIO  Cottonwood,  Ariz.,  to  Jan.  31,  1963: 
WHOT  Campbell,  Ohio,  to  April  14,  1963; 
WCBM  Baltimore,  Md.,  to  April  16.  1963; 
WLNG  Sag  Harbor,  N.  Y.,  to  June  4,  1963: 
and  WNOG  Naples,  Fla.,  to  Feb.  28,  1963. 

Actions  of  Dec.  26 

WIVI  Christiansted,  V.  I— Granted  in- 
creased daytime  power  on  970  kc  from  1 
kw  to  5  kw,  continued  nighttime  operation 
with  1  kw:  and  install  new  trans. 

KKAN  Phillipsburg,  Kan. — Granted  in- 
crease in  daytime  power  from  250  w  to  1 
kw,  continued  operation  on  1490  kc,  SH, 
and  install  new  trans.;  remote  control  per- 
mitted: conditions. 

KGIN-TV  Grand  Island,  Neb.— Granted  li- 
cense for  tv  station. 

KTOW  Sand  Springs,  Okla.— Granted  li- 
cense covering  increase  in  power  and  in- 
1    stallation  new  trans. 

WDNC-FM  Durham,  N.  C— Granted  li- 
cense covering  change  in  type  trans,  and 
type  ant. 

KFJB  Marshalltown,  Iowa — Granted  li- 
cense covering  installation  of  old  main 
trans,  as  aux.  trans. 


KRSN  Los  Alamos,  N.  Mex. — Granted  li- 
cense covering  increase  in  day  power  and 
installation  new  trans. 

WIRE  Enterprise,  Ala. — Granted  license 
covering  installation  new  aux.  trans,  with 
remote  control  operation. 

KPOI  Honolulu,  Hawaii — Granted  cp  to 
install  new  aux.  trans,  at  main  trans,  loca- 
tion (in  connection  with  new  ant.  system 
for  main  trans.). 

WMLO  Beverly,  Mass. — Granted  cp  to  re- 
place expired  permit  for  am  station. 

K02CI,  K03BI,  Pioche  and  Ursine,  both 
Nevada — Granted  cps  to  replace  expired 
permits  for  vhf  tv  translator  stations. 

KPLI  (FM)  Riverside,  Calif.— Granted  ex- 
tension of  authority  to  March  15,  1963,  to 
remain  silent. 

KTEM  Temple,  Tex.— Granted  mod.  of  cp 
to  change  type  trans. 

KJAY  Sacramento,  Calif. — Granted  mod. 
of  cp  to  change  type  trans. 

Actions  of  Dec.  20 
Kitzmiller  TV  Translators  Inc.,  Kitzmiller, 

Md. — Granted  cp  for  new  vhf  tv  translator 


station  on  ch.  8  to  translate  programs  of 
WJAC-TV  (ch.  6)  Johnstown,  Pa. 

Kilauea  Community  Tv  Assn.,  Kilauea, 
Hanalei,  and  Coast  Guard  Station,  Kauai, 
all  Hawaii — Granted  cp  for  new  vhf  tv 
translator  station  on  ch.  3  to  translate  pro- 
grams of  KGMB-TV  (ch.  9)  Honolulu, 
Hawaii. 


Rulemakings 

PETITIONS  FOR  RULEMAKING  FILED 

■  *KVIE  Sacramento,  Calif.  —  Requests 
amendment  of  Sec.  3.606  of  rules  so  as  to 
reserve  ch.  46  at  Sacramento  for  non-com- 
mercial educational  use.  Filed  by  Norman 
E.  Jorgensen  and  Robert  A.  Woods.  Re- 
ceived Dec.  18. 

■  New  Jersey  Educational  Tv  Corp. — Re- 
quests institution  of  rulemaking  proceeding 
to  allocate  ch.  *14  to  Montclair,  N.  J.,  as  an 
educational  channel  and  re-assign  chs.  *41+ 
in  Trenton  and  *52+  in  Atlantic  City,  both 
New  Jersey,  as  educational  channels.  Filed 
by  Robert  L.  Heald.  Received  Dec.  19. 


UNIQUE 
OPPORTUNITY 

FOR  AN  ACCOMPLISHED  TECHNICIAN 
IN  ACOUSTICS  AND  SOUND! 

We  seek  a  man  of  BROAD  interests  and  ACCOM- 
PLISHMENT, with  as  many  of  these  qualifications 
as  we  can  find  in  one  man: 

Knowledge  in  depth  of  sound  equipment  and 
amplification,  use  and  upkeep. 

2  Knowledge  of  fine  points  of  recording  voice 
and  music,  adjusting  and  correcting  for  blend, 
pitch,  etc. 

3  Knowledge  in  depth  of  acoustical  solutions  to 
audio  problems  in  all  types  of  theaters  and  halls. 

4  Some  knowledge  of  stage  management  tech- 
niques. 

5  Free  and  willing  to  travel  extensively. 

Those  interested  write  or  telephone: 

0LDSM0BILE  DIVISION,  GM  CORP. 

Salaried  Personnel  Department 
Lansing  21,  Michigan 

GENERAL  MOTORS  IS  AN  EQUAL  EMPLOYMENT  OPPORTUNITY  EMPLOYER 
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TELEVISION 

"ONCE  UPON  A  DIME"-one-hour 
spectacular— 16mm,  black  and 
white,  starring  (alphabetically)- 
Morey  Amsterdam,  Pearl  Bailey, 
Neville  Brand,  Richard  Chamber- 
lain, Bing  Crosby,  Frank  Gorshin, 
lionel  Hampton,  Don  Knotts, 
Dean  Martin,  Dick  Powell,  Andre 
Previn,  Juliet  Prowse,  Rose  Marie, 
Soupy  Sales,  Connie  Stevens, 
Dick  Van  Dyke,  Cara  Williams, 
Jane  Wyatt  and  Ed  Wynn. 

"INVITATION"  —  15  min.-Docu 
mentary  with  Jane  Wyatt  and 
Dr.  Frank  C.  Baxter. 

SPOTS—1  min.,  40  sec.  and  10  sec. 
—Featuring  Bing  Crosby,  .  Jack 
Bailey,  Helen  Hayes,  Basil  O'Con- 
nor, President  of  The  National 
Foundation,  and  children  assisted 
through  the  March  of  Dimes; 
plus— slides,  cards,  canisters  and 
special  copy. 

RADIO  TRANSCRIPTIONS 

FIVE  MINUTE  MUSICAL  SHOWS 

featuring  Eddy  Arnold,  Chet 
Atkins,  Diahann  Carroll,  Perry 
Como  and  Frank  Gallup,  George 
Maharis. 

CELEBRITY  SPOTS-1  min.,  30  sec. 
and  15  sec— by  show  business 
notables:  Johnny  Carson,  Rose- 
mary Clooney,  Bing  Crosby, 
Robert  Merrill,  Garry  Moore, 
Robert  Taylor,  Shelley  Winters 
and  Jane  Wyatt. 

"DISCS  FOR  DIMES"-30  sec.  dee 
jay  specials  featuring  favorites 
such  as  Molly  Bee,  Tony  Bennett, 
Rosemary  Clooney,  Nat  King  Cole, 
Jimmy  Dean,  Connie  Francis, 
George  Maharis,  Delia  Reese, 
Bobby  Rydell,  Leslie  Uggams, 
Andy  Williams. 

THE  SPANISH  SHOW-special  five 
minute  musical  shows  featuring 
Juan  Garcia  Esquivel,  Machito, 
and  Johnny  Rodriguez  and  spots 
for  Spanish  language  stations. 

Plus— Special  for  FM 
THE  MARCH  OF  DIMES  CONCERT 
HALL  featuring  Robert  Merrill  of 
the  Metropolitan  Opera  plus  a 
five  minute  musical  show  fea- 
turing George  London. 

AND  NEW  THIS  YEAR  FOR  FM 

Spots  of  1  min.,  30  sec.  and  15 
sec,  featuring  Jerome  Hines, 
George  London,  Robert  Merrill 
and  Rise  Stevens. 

THE  NATIONAL  FOUNDATION 

franklin  0.  Roosevelt,  Founder 

800  Second  Av.,  New  York,  N.  Y. 
OXford  7-7700 
GEORGE  P.  VOSS, 

Vice  Preside/)/  for  Public  Relations 
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OUR  RESPECTS  to  Peter  Storer 

Unique  challenge:  to  create  and  build  a  new  business 


In  typical  Storer  tradition,  Peter 
Storer,  president  of  Storer  Television 
Sales  Inc.,  New  York,  within  the  last 
two  years  has  demonstrated  a  talent  for 
management  that  places  him  in  the 
forefront  in  the  second  generation  of 
broadcasting  industry  executives. 

His  executive  wings  have  passed  the 
hardest  test — the  successful  launching 
of  a  new  business  enterprise.  Under- 
standably, he  considers  the  growth 
record  of  STS  his  proudest  accomplish- 
ment. "The  opportunity  to  develop, 
create  and  build  an  organization  like 
this,"  he  noted  in  a  recent  interview, 
"was  a  unique  challenge." 

Peter,  the  third  son  of  George 
B.  Storer,  founder  and  chairman  of 
Storer  Broadcasting,  was  doing  more 
than  just  upholding  family  standards 
when  he  was  elected  to  start  a  new 
business. 

Well  trained  in  management  matters, 
he  was  ready  to  apply  both  sales  experi- 
ence and  an  intimate  knowledge  of  sta- 
tion operations.  The  sales  arm  opened 
July  1,  1961,  as  a  smoothly  functioning 
firm  that  could  compare  favorably  with 
established  representatives. 

Breaks  In  At  Stations  -  A  1951 
graduate  of  the  U.  of  Miami,  with  a 
degree  in  business  administration,  Peter 
had  served  in  various  capacities  at  five 
Storer  stations  and  also  worked  for 
CBS  Radio  Spot  Sales  before  assuming 
the  helm  of  STS. 

Peter  was  born  in  Toledo,  Ohio,  on 
Aug.  12,  1928,  which  was  just  a  few 
months  after  his  father  had  acquired 
j  WTAL,  that  city,  and  changed  the  call 
j  letters  to  WSPD.     The  first  in  the 
i  string  of  Storer  stations,  WSPD  is  still 
part  of  the  group  as  WSPD-AM-FM- 
TV.    The  family  moved  to  Michigan 
in  1931,  and  Peter  spent  his  childhood 
;  and  teen  years  in  Bloomfield  Hills. 

Following  four  years  at  the  U.  of 
Miami,  Peter  returned  to  Michigan  to 
become  promotion  manager  of  WJBK- 
i  TV  Detroit.  Accompanying  him  was 
his  wife,  the  former  Virginia  Parker,  of 
Miami,  whom  he  had  married  there  on 
Oct.  19,  1951. 

In  1952  Peter  stepped  into  his  first 
sales  position,  becoming  a  local  sales- 
man for  the  Storer-owned  WJBK-TV. 
He  left  in  October  1954  to  join  CBS 
Radio  Spot  Sales,  his  only  position  away 
from  Storer  companies  and  one  which 
provided  "invaluable  experience"  as 
well  as  contacts  that  have  continued 
through  the  years. 

Back  To  Toledo  ■  He  rejoined  the 
Storer  group  in  June  1955  when  he  was 


named  national  sales  manager  for 
WAGA-TV  Atlanta  and  WBRC-TV 
Birmingham.  In  August  1957  he  was 
transferred  to  WJW-TV  Cleveland,  as 
general  sales  manager,  and  two  years 
later  he  moved  back  to  his  birthplace; 
this  time  as  managing  director  of 
WSPD-TV.  He  stayed  there  until 
December  1960,  when  he  was  elected 
to  his  present  position  and  was  sent  to 
New  York  to  reorganize  the  former 
national  sales  office  of  Storer  stations 
into  a  house  representation  firm  for 
five  outlets  (WSPD-TV,  WJBK-TV, 
WJW-TV,  WAGA-TV,  and  WITI-TV 
Milwaukee). 

His  first  order  of  business  in  New 
York  was  to  attract  "high-powered" 
men  to  help  put  STS  on  a  solid  founda- 
tion. To  secure  a  staff  of  19,  including 
a  general  manager  and  office  managers, 
he  conducted  more  than  300  interviews. 
He  believes  those  persons  selected  rank 
among  the  best  in  the  business.  For 
proof,  he  can  point  to  their  sales  success 
in  the  past  year.  With  obvious  pride, 
he  noted  that  1962  was  "very  satisfac- 
tory" and  that  October  and  November 
"were  the  two  biggest  months  in  the 
history  of  the  tv  stations." 

Reflecting  on  the  firm's  first  full  year 
of  operation,  Peter  is  convinced  that 
the  industry  assumptions  that  led  to 
the  establishment  of  STS  turned  out  as 
expected.  Among  the  basic  industry 
trends  that  were  underway  as  far  back 
as  1955,  he  said,  were  the  increase  in 
the  number  of  stations  and  in  spot  tv 
billings.  "To  grow  with  the  industry 
we  felt  we  had  to  adopt  the  most  spec- 


Peter  Storer 
Primary  job  is  sales 


ialized  selling  technique  possible  and  we 
realized  it  was  best  done  with  a  strong, 
compact  organization." 

STS  was  set  up  as  a  completely  inde- 
pendent subsidiary  of  Storer  Broadcast- 
ing. It  has  its  own  board  of  directors 
and  functions  just  as  any  other  rep 
would  in  representing  its  stations.  Work- 
ing out  of  an  office  at  500  Park  Ave., 
Peter  makes  frequent  trips  to  the  com- 
pany's regional  offices  in  Chicago,  De- 
troit, Los  Angeles,  San  Francisco,  and 
Atlanta  as  well  as  to  the  Storer  stations. 
He  travels  between  250,000-400,000 
miles  a  year. 

Little  Time  Off  ■  Peter's  traveling 
also  includes  occasional  long  week-end 
visits  to  his  parents'  winter  home  in 
Miami  Beach  and  summer  home,  a 
ranch,  in  Wyoming.  When  time  does 
permit  he  enjoys  playing  golf,  hunting 
and  fishing. 

Like  the  Storer  business  operations, 
the  Storer  family,  though  widely  sep- 
arated, maintains  a  close-knit  relation- 
ship. But  rarely  do  all  four  sons  and 
their  families  manage  a  complete  fami- 
ly reunion.  Brother  George  B.  Storer 
Jr.,  president  of  both  Storer  Broadcast- 
ing and  Storer  Programs  Inc.,  lives  in 
Miami.  Brothers  Bob  and  Jim  are  with 
the  Storer  stations  in  Los  Angeles  and 
Cleveland,  respectively. 

Peter's  own  family  of  four  children 
(Peter  Jr.,  9;  Leslie,  7;  Elizabeth,  5, 
and  Linda,  1)  makes  their  home  in 
Greenwich,  Conn. 

Though  active  in  community  affairs 
while  living  in  Toledo,  Peter's  long 
hours  the  past  two  years  have  limited 
his  outside  activities  in  New  York  and 
Connecticut.  He  is  a  member  of  New 
York's  International  Radio  &  Television 
Society. 

Meanwhile,  Peter  and  staff  are  busy 
in  the  primary  task  of  selling.  To  do 
it  well,  he  believes  it  is  also  a  rep's 
function  to  advise  stations  on  such 
matters  as  rate  cards,  program  avail- 
abilities and  types  of  programs  for 
national  sales  and  national  sales  pro- 
jections. He  is  in  command  of  a  com- 
plete service  that  includes  in-depth  re- 
search, sales  promotion,  national  client 
relations,  traffic  service  and  sales  serv- 
ice. 

The  success  of  STS  is  an  accomp- 
lished fact.  Modestly,  Peter  is  reluctant 
to  take  all  the  credit  he  well  deserves; 
he  prefers  to  pass  compliments  on  to 
his  staff.  A  man  who  has  lived  with 
broadcasting  all  his  life,  Peter  says: 
"The  representative  field  has  confirmed 
my  feeling  that  it  is  one  of  the  most 
vigorous  and  exciting  in  the  broad- 
casting business." 
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EDITORIALS 


Money  talks-and  doubletalks 

RADIO'S  1961  financial  record,  which  was  released  by 
the  FCC  only  a  few  weeks  ago,  is  being  used  as  an 
argument  for  federal  restraint  of  radio  competition.  The 
fact  that  nearly  40%  of  all  radio  stations  lost  money  in 
1961  is  being  quoted  by  those  who  want  the  government 
to  apply  birth  control  and  possibly  euthanasia  to  the  station 
population. 

The  fact  of  radio's  losses  does  not,  however,  give  a  clear 
judgment  of  radio's  health.  It  is  a  superficial  fact.  Without 
a  deeper  look  into  the  flow  of  income  and  expense  within 
those  stations  that  show  net  losses,  it  is  impossible  to  ap- 
praise the  viability  of  the  radio  system. 

A  good  question  that  is  raised  by  the  report  of  radio 
losses  is:  Why,  if  all  these  stations  are  losing  money,  do 
they  stay  in  business?  The  answer  must  be  that  a  good 
many  of  them  stay  in  business  because  their  owners  are 
making  money  even  if  the  stations  are  not.  This  assump- 
tion cannot  be  verified  by  the  information  that  is  now  avail- 
able; the  reports  that  stations  now  file  with  the  FCC  give  no 
indication  of  how  much  salary  or  how  many  perquisites 
may  be  flowing  to  the  proprietors  and  officers  of  stations 
that  show  a  corporate  or  company  loss. 

As  reported  in  this  publication  Dec.  24,  the  FCC  has 
decided  to  begin  requiring  stations  to  provide  information 
that  will  give  a  clearer  indication  of  profitability.  Although 
a  fundamental  question  still  may  be  raised  as  to  the  proprie- 
ty and  perhaps  legality  of  the  commission's  exacting  infor- 
mation of  that  kind,  there  is  a  need  for  better  information 
if  any  information  is  to  be  gathered  at  all. 

The  danger  in  the  collection  of  any  information  about 
radio  economics  is  that  it  will  lead  to  the  government's 
assumption  of  a  big  brother  attitude.  Whether  40%  of  all 
stations  are  losing  money,  or  10%  or  100%,  it  would  be 
fatal  to  broadcasting  if  the  government  introduced  a  policy 
of  economic  protectionism.  The  minute  an  FCC  began 
granting  or  withholding  licenses  on  the  probability  of 
economic  success  it  would  also  be  forced  to  impose  limits 
on  the  profits  of  those  it  allowed  to  survive. 

This  week  the  FCC  and  the  NAB  will  begin  conferences 
on  radio  "overpopulation,"  a  word  that  suggests  both 
parties  have  already  concluded  there  are  now  more  stations 
than  the  economy  can  support.  As  long  as  these  con- 
ferences are  restricted  to  the  repair  of  engineering  standards, 
which  have  been  allowed  to  degenerate,  they  will  be 
performing  a  useful  service. 

If  the  conferees  start  to  talk  about  limiting  stations  on 
economic  grounds,  the  way  will  be  opened  for  utility 
regulations. 

Flyspecking 

REGULAR  users  of  Nielsen,  ARB  and  Pulse  audience 
measurements  have  long  been  aware  of  the  imperfec- 
tions that  the  Federal  Trade  Commission  described  last 
week.  Nobody  who  knows  anything  about  the  various  rat- 
ings services,  least  of  all  the  ratings  services  themselves, 
claims  that  their  measurements  approach  the  accuracy  of, 
say,  a  United  States  Census. 

Yet  the  FTC  announcement  last  week  implies  the  dis- 
covery of  wrongdoing.  In  the  FTC's  words,  the  consent 
orders  signed  by  Nielsen,  ARB  and  Pulse  have  the  effect  of 
"halting  the  .  .  .  three  concerns  from  misrepresenting  the 
accuracy  of  their  radio  and  television  audience  measure- 
ments and  from  using  survey  techniques  which  cause  bias 
or  error  in  their  rating  reports."  We  have  no  doubt  the 
FTC  announcement  will  be  used  by  those  who  personally 
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dislike  popular  television  and  radio  programming  and  who 
therefore  wish  to  discredit  the  methods  by  which  popularity 
is  measured. 

Except  to  provide  a  small  packet  of  ammunition  to  those 
critics,  however,  the  FTC  orders  will  have  little  practical 
effect.  The  three  services  will  have  to  be  more  explicit  in 
describing  their  methods  and  the  probability  of  errors,  but 
the  basic  nature  of  their  functions  will  be  unchanged.  The 
case  falls  somewhat  short  of  the  earth-shaking  category. 
Some  days  a  government  agency  can't  make  a  headline  no 
matter  how  it  tries. 

The  great  decibel  mystery 

WE  suppose  the  FCC  just  naturally  assumed  that  ques- 
tions involving  loudness  could  not  be  answered  with- 
out hearing.  Otherwise  there  is  no  tolerable  explanation 
for  its  decision,  just  before  the  recent  holidays,  to  investi- 
gate its  suspicion — and  a  handful  of  lay  complaints — that 
commercials  sometimes  sound  too  loud. 

What  the  commission  would  like  to  prove  is  that  stations 
play  commercials  louder  than  programs.  But  it  confessed 
it  had  not  been  able  to  pin  the  rap  on  anybody,  even  after 
years  of  investigation.  One  FCC  survey  of  816  stations 
turned  up  exactly  one  culprit.  Unless  the  commission  plans 
to  stray  now  from  technical  regulation,  it  will  be  investigat- 
ing a  problem  which,  by  its  own  evidence,  does  not  exist. 

One  of  the  best-publicized  outcries  against  loudness  pre- 
ceding the  FCC  action  was  a  news  release  issued  by  H.  H. 
Scott  Inc.,  a  hi-fi  manufacturer.  The  release  grabbed  big 
headlines  with  its  report  on  a  so-called  survey  showing  that 
most  tv  commercials  are  louder  than  dramatic  programs. 
Yet  when  NBC's  Ernest  Lee  Jahncke  wrote  for  a  copy  of 
the  survey,  Scott  confessed  the  problem  is  far  from  simple, 
has  nothing  to  do  with  stepped-up  volume  and  is  probably 
"social"  and  "philosophic"  rather  than  "technical." 

If  the  FCC  intends  to  get  into  the  social  and  philosophic 
areas  of  advertising,  its  action  changes  from  the  merely 
ridiculous  to  the  downright  dangerous.  Would  it  forbid 
the  use  of  strident  voices  except  in  programs?  Would  hard- 
sell commercials  be  outlawed?  As  Rex  Howell  of  KREX- 
AM-TV  Grand  Junction,  Colo.,  wrote  to  the  commission: 
"What  you  are  really  saying  is  you  don't  like  commercials 
delivered  in  a  certain  manner  of  speech." 

We  think  Mr.  Howell  was  right  when  he  told  the  FCC 
that  "I'm  sure  you  will  agree  that  this  is  outside  the  com- 
mission's jurisdiction.  .  .  ." 


Drawn  for  Broadcasting  by  Sid  Hix 
"Look,  a  public  service  announcement." 
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(SINCE  1954) 

ANOTHER  PLUS 


Miss  Texas,  Penny  Lee  Rudd 


WISC-TV 

meets  with 
viewer  approval 


These  facts  speak  for  themselves 


Population  (00)  1,641.9 

Households  (00)  473.3 

TV  Homes  427,620 

Effective  Buying  Income  (000)  $3,080,581 


Gross  Farm  Income  (000)  842,203 

Total  Retail  Sales   (000)  1,945,808 

Food  Sales       (000)  449,860 

Drug  Sales        (000)  63,725 

SM  —  1962  SRDS  —  6/62 


More  than  400  thousand  TV  homes  in  Wis- 
consin, Illinois  and  Iowa  rely  on  WISC-TV  for 
up-to-the-minute  farm  programming,  practical 
educational  programs,  responsible  children's 
shows,  accurate  and  authentic  news,  weather  and 
sports  programming,  and  top  CBS  network  broad- 
casts. 

These  Channel  3  "neighbors"  make  up  a  near 
2  billion  "dollar  retail  market  and,  therefore,  con- 
stitute an  essential  ingredient  in  any  Madison  area 
media  mix. 


WISC-TV 

MADISON,  WISC. 


Represented  Nationally  by  Peters,  Griffin,  Woodward,  Inc. 


35  Cents 
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F  FOOD  BUILDING    FOR  THE  1964-1965  NEW  YORK  WORLD'S  FAIR 


SPOT  TV 

MODERN  SELLING 
IN  MODERN  AMERICA 


TELEVISION  DIVISION 


E   ORIGINAL    STATION  REPRESENTATIVE 


I 
I 

(JEW  YORK  •  CHICAGO  •  ATLANTA  ♦  BOSTON  •  DALLAS 
DETROIT    •     LOS  ANGELES    •    SAN  FRANCISCO    •    ST.  LOUIS 


Today's  successful  national  advertisers  use  Spot  Tele- 
vision to  match  message  to  market.  With  Spot  TV  they 
can  vary  their  schedules  according  to  product  usage  and 
brand  acceptance.  These  quality  stations  offer  the  best 
of  Spot  Television  in  their  markets. 


KOB-TV   Albuquerque 

WSB-TV  Atlanta 

KERO-TV  Bakersfield 

WBAL-TV   Baltimore 

WGR-TV  Buffalo 

WGN-TV  Chicago 

WFAA-TV  Dallas 

KDAL-TV  Duluth-Superior 

WNEM-TV  Flint-Bay  City 

KPRC-TV   Houston 

WDAF-TV  Kansas  City 

KARK-TV  Little  Rock 

KCOP  Los  Angeles 

WISN-TV   Milwaukee 

KSTP-TV  .  Minneapolis-St.  Paul 
WSM-TV   Nashville 


WVUE  New  Orleans 

WTAR-TV. Norfolk-Newport  News 

KWTV  Oklahoma  City 

KM  TV  Omaha 

KPTV   Portland,  Ore. 

WJAR-TV  Providence 

WTVD  Raleigh-Durham 

WROC-TV   Rochester 

KCRA-TV   Sacramento 

KUTV  Salt  Lake  City 

WOAI-TV  San  Antonio 

KFMB-TV   San  Diego 

WNEP-TV.Scranton-Wilkes  Barre 

KREM-TV  Spokane 

WTHI-TV  Terre  Haute 

KVOO-TV   Tulsa 


KVTV  SPORTS  DIRECTOR 
GENE  SHERMAN 


/TV  WEATHER  MAN 
GENE  EDWARD 


KVTV 

SIOUX  CITY 

KVTV 

SIOUX  CITY 

KVTV 

SIOUX  CITY 

KVTV 

SIOUX  CITY 

KVTV 

SIOUX  CITY 


II  [11101  When  it  HAPPENS  they  see  it  FIRST 
iLlldJ  in  SIOUX  CITY  on  KVTV,  Channel  9 

More  than  50  quarter  hours  of  local-live  news  and  public  affairs  program- 
ing is  prepared  and  presented  weekly  by  KVTV's  on-the-scene  news 
staff.  In  Sioux  City  and  Siouxland  news  is  important  .  .  .  because  KVTV 
has  treated  it  as  such  for  over  nine  years,  people  habitually  dial  KVTV, 
Channel  9,for  the  complete  news  picture.  Sell  your  product  on  the  station 
in  Sioux  City  that  people  look  to  for  the  news  .  .  .  and  just  about  every- 
thing else,  too.  That's  KVTV,  Channel  9.  See  your  KATZ  man. 


,THK  KATZ  AGENCY.' INC 


tKVTV 

CHANNEL  9  •  SIOUX  CITY,  IOWA 

CBS  •  ABC 


l»< 

PEOPLES 
BROADCASTING  CORPORATION 


KVTV 
WNAX 
WGAR 
WRFD 
WMMN 


Sioux  City,  Iowa 
Yankton,  South  Dakota 
Cleveland,  Ohio 
Columbus-Worthington,  Ohio 
Fairmont,  West  Virginia 


Add  a  bowlful  of  people  to  the  readers  of  your  ad 


Suppose  you  take  a  page  in  Life  Magazine,  Circulation, 
7,000,000.  Readership,  31,000,000  adults.  An  increase 
in  the  readers  of  your  ad  by  one-fifth  of  1%  of  that  audi- 
ence just  about  fills  the  Yale  Bowl!  A  small  increase  in 
readership  and  persuasiveness  may  not  look  impressive 
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on  a  sheet  of  statistics.  But  in  flesh-and-blood  people,  it 
is.  An  outstanding  agency  doesn't  settle  even  for  a  fine 
readership  rating,  but  is  always  looking  for  more— a  big 
percentage  or  even  the  little  increase  that  still  adds  a 
bowlful  of  people.  Young  &  Rubicam,  Advertising 


per  dollar 


Whatever  your  product,  Channel  8  moves  goods.  On 

WGAL-TV  your  sales  message  reaches  more  families  in  the 
prosperous  Lancaster -Harrisburg- York- Lebanon  market. 
Why?  Because  WGAL-TV  blankets  these  key  metropoli- 
tan areas  and  is  the  favorite  by  far  with  viewers  in  many 
other  areas  as  well.  Your  cost  per  thousand  viewers?  Less 
than  that  of  any  combination  of  stations  in  the  area. 


1 


NBC-CBS 
Programs 


ssentative:    The  MEEKER  Company.  Inc. 


New  York 


Chicago 


Los  Angeles 


San  Francisco 
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CLOSED  CIRCUIT 


Phoenix  prelude 

On  eve  of  NAB's  winter  board 
meeting  in  Phoenix  which  begins  to- 
day (Jan.  14)  word  was  leaked  that 
NAB  President  LeRoy  Collins  is 
among  those  under  consideration  for 
chairmanship  of  new  Space  Commu- 
nications Corp.  Timing  apparently 
was  key  since  just  three  weeks  earlier 
authoritative  sources  said  Mr.  Collins 
definitely  had  not  been  proposed. 
Since  NAB  board  will  consider  Gov. 
Collins'  future  this  week — after  two 
years  of  brinkmanship — space  ap- 
pointment possibility  is  calculated  to 
become  factor  in  negotiations  for  ex- 
tension or  severance  of  his  contract. 

Supporters  of  Gov.  Collins  are  ex- 
pected to  argue  that  he  should  be 
given  extension  of  his  $75,000-plus 
contract  perhaps  for  three  years.  If 
space  job  is  offered  {and  Gov.  Collins 
says  he  is  unaware  of  it)  he  then 
could  make  decision.  Space  chair- 
man's duties  include  arranging  par- 
ticipation of  foreign  governments 
in  space  program;  testifying  before 
Congress,  and  handling  overall  public 
relations.  President  would  be  execu- 
tive experienced  in  business  or  bank- 
ing with  emphasis  on  administration 
rather  than  politics.  Chairman  of  in- 
corporators of  space  corporation  is 
Philip  L.  Graham,  president  and  chief 
executive  officer  of  Washington  Post 
Company,  close  friend  of  Gov.  Col- 
lins and  prime  mover  in  latter' s  NAB 
appointment. 

Vhf  drop-ins 

Staff-level  premise  at  FCC  seems  to 
be  that  all-channel  vhf-uhf  receiver  is 
only  one  element  in  push  to  get  uhf 
established.  Other  actions  talked:  de- 
intermix  top  75  markets  by  making 
them  all  vhf,  covering  90%  of  all  tv 
viewers.  This  can  be  done,  some  say, 
by  drop-ins  even  though  some  may 
involve  short-separation. 

FCC  won  full  congressional  assent 
to  all-channel  set  legislation  by  prom- 
ising not  to  carry  out  proposals  to  de- 
intermix  eight  cities,  but  this  involved 
replacing  sole  existing  "v"  channel 
with  uhf.  Reverse  strategy — to  make 
these  and  other  cities  all  vhf — is  con- 
sidered by  staff  lawyers  as  not  break- 
ing faith  with  Congress. 

Letter  spree  curbs 

FCC,  disturbed  by  procedural  de- 
lays as  well  as  censorship  implications 
of  letters  written  by  staff  to  stations 
seeking  license  renewals,  is  consider- 
ing procedure  to  limit  staff's  author- 
ity. Proposal  would  let  staff  lawyers 
write  initial  prototype  letter  seeking 
information  under  redefined  instruc- 


tions. But  commission  itself  would 
have  to  okay  follow-up  letters.  Com- 
mission hopes  proposed  procedure, 
which  Broadcast  Bureau  has  been  in- 
structed to  put  in  draft  form,  would 
clarify  situation. 

Sales  good  despite  strike 

Newspapers  can  expect  no  solace 
from  study  currently  in  works  at  TvB 
and  due  for  wide  distribution  shortly. 
It  reportedly  has  found  that  despite 
strike  which  has  shut  down  all  major 
New  York  newspapers  since  early  De- 
cember, leading  many  advertisers  to 
experiment  with,  or  expand  in,  tv  and 
radio,  retail  sales  have  been  affected 
insignificantly,  if  at  all. 

Overpopulation  aftermath 

Here's  curbstone  opinion  on  what 
FCC  will  do  on  radio  station  over- 
population issue  in  wake  of  last  week's 
proceedings  (story  page  29):  Tighten 
up  engineering  standards  where  need- 
ed; closer  scrutiny  of  financial  respon- 
sibility of  applicants,  particularly  in 
areas  now  having  service;  less  strin- 
gent financial  requirements  in  "white" 
areas  where  no  present  service  exists; 
closer  scrutiny  of  compliance  with  en- 
gineering standards,  particularly  where 
directional  antennas  are  authorized. 

Goelet  revival? 

Revival  of  National  Audience 
Board,  which  suspended  operations 
last  fall  for  economic  reasons,  is  be- 
ing considered  by  its  president  and 
founder,  Peter  Goelet  of  New  York. 
Mr.  Goelet  last  week  confirmed  re- 
port that  considerable  support  has 
generated  from  public,  broadcaster- 
network  and  government  sources  and 
that  he  has  under  consideration  re- 
organization that  would  permit  him 
to  resume  its  service  in  programming 
field,  possibly  with  outside  funds.  De- 
cision may  be  made  within  next 
month. 

Not  ready  for  action 

While  NAB's  directors  discuss  fu- 
ture of  Gov.  LeRoy  Collins  at  Phoe- 
nix, it's  unlikely  they  will  act  on  basic 
problems  of  cigarette  commercials  and 
tv,  which  drew  nationwide  publicity 
after  Collins  denunciation  last  Novem- 
ber. Special  three-man  tv  code  sub- 
committee expected  to  report  it 
doesn't  feel  qualified  to  study  scien- 
tific and  moral  aspects  of  problem 
and  isn't  sure  NAB  itself  is  compe- 
tent. 

Basic  element  of  cigarette  problem, 
subcommittee  feels,  is  fact  that  adver- 
tising is  not  directed  at  pre-teenage 


group  and  that  impact  is  purely  in- 
direct. Unusual  aspect  of  subcommit- 
tee report  is  that  it  will  be  made  di- 
rectly to  tv  board  and  not  to  subordi- 
nate tv  code  board.  Chairman  is  Wil- 
liam B.  Pabst,  KTVU  (TV)  Oakland, 
Calif.,  also  chairman  of  tv  code  board, 
who  will  be  at  Phoenix  meeting. 

TIO's  future 

Not  on  agenda,  but  expected  to 
arise  at  NAB  winter  board  meeting  in 
Phoenix  this  week,  is  future  of  Tele- 
vision Information  Office  which  de- 
rives its  support  from  tv  station  and 
network  members  but  functions  in 
conjunction  with  NAB.  Move  has 
been  revived  for  absorption  of  TIO 
functions  within  NAB  public  relations 
activities,  but  reportedly  is  opposed 
by  number  of  tv  board  members,  in- 
cluding Joint  Board  Chairman  Clair 
R.  McCollough.  TIO's  income  is 
understood  to  be  in  excess  of  $500,- 
000  while  NAB  annual  return  is  about 
$1.7  million. 

CBS  News  move 

CBS  has  exercised  option  for  pur- 
chase of  Army  Times'  building  in  mid- 
town  Washington  for  its  news  opera- 
tions and  hopes  to  occupy  structure, 
after  remodeling,  during  first  half  of 
1964.  CBS  News  now  occupies  space 
in  Broadcast  House,  where  Washing- 
ton Post-Newsweek  stations  (WTOP- 
AM-FM-TV)  are  housed.  Army 
Times'  building,  two-story  structure 
plus  parking  area  at  2020  M  Street, 
N.W.,  will  be  designed  to  accommo- 
date CBS  News'  long-term  needs. 
ABC  last  month  moved  its  Washing- 
ton news  operations  from  Evening 
5/or-WMAL  studios  at  upper  Con- 
necticut Avenue  to  its  own  building 
opposite  Mayflower  Hotel. 

Collins  there  first 

While  NAB  President  LeRoy  Col- 
lins will  not  appear  at  FCC  hearing 
in  Omaha  on  local  tv  programming 
(see  page  72),  he  plans  to  beat  FCC 
to  Nebraska  by  five  days  with  attack 
on  agency's  citywide  programming  in- 
vestigations. Gov.  Collins  will  speak 
to  Nebraska  Broadcasters  Assn.  in 
Lincoln  Jan.  23  and  is  expected  to  ex- 
pand on  his  position  that  such  hear- 
ings are  unfair  to  stations  involved. 

Cold  cash  cold 

Insiders  in  financial-brokerage  field 
report  insurance  companies  and  banks 
have  gone  "cold"  on  newspaper  finan- 
cing and  ascribe  it  to  crippling  strikes 
in  New  York  and  Cleveland,  along 
with  track  record  of  past  few  years. 
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4  STAR  NEWS 

makes  Cleveland  TV 
the  best  buy  in  the  sky 


DOUG  ADAIR 


WALTER  CRONKITE 


Weekly,  88  "In  Depth  News  reports"  scoop  the  TV  sky  in  Cleveland.  Adair's  City  Camera, 
Walter  Cronkite,  Doney's  Features,  Armstrong's  International  Reports,  plus  CBS-TV's 
comprehensive  coverage  are  more  reasons  why  WJW-TV- Cleveland  delivers  up  to  twice 
the  spot  audience  on  a  CPMH  basis,  compared  to  the  nation's  top  15  markets.  Want  to 
know  the  facts?  Call  your  Storer  Television  Salesman  -  WJW-TV  CBS#in  Cleveland. 
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WEEK  IN  BRIEF 


Though  jackets  weren't  shed,  the  NAB-FCC  shirtsleeve 
session  on  radio  birth  control  helped  clear  the  air.  NAB 
wants  no  artificial  limits  on  grants  but  tighter  engineer- 
ing, financial  requirements.  See  lead  story  .  .  . 

ENGINEERED  RADIO  BIRTHS  ...  29 


From  the  perspective  of  a  Federal  Reserve  Bank  research 
post,  a  government  observer  points  out  what's  wrong  with 
media.  He  argues  many  broadcasters  are  victims  of  a 
numbers  game  and  don't  understand  the  public.  See  .  .  . 

IS  MASS  AUDIENCE  PASSING?  ...  42 


Incidentally,  this  birth  control  crisis  has  been  a  long 
time  developing,  judging  by  a  background  review  of 
radio's  growth  since  World  War  II.  A  perspective  on  the 
news  in  which  this  dramatic  story  is  narrated.  See  .  .  . 

HOW  CONTROL  TALK  BEGAN  ...  30 


More  signs  of  sticky  relations  between  the  White  House 
and  newsmen  appeared  last  week  when  Mona  Lisa's  for- 
mal debut  was  a  technical  flop.  Now  White  House,  un- 
happy at  radio-tv,  talks  of  pooled-only  pickups.  See  .  .  . 

MONA  LISA'S  GARBLED  SMILE  ...  68 


Will  computers  replace  the  human  mind?  It's  hard  to 
tell  what's  next  as  these  ingenious  devices  are  given  new 
uses.  The  latest — pre-testing  of  radio  commercials  by 
Media-Mix  method  of  Simulmatics  Corp.  See  .  .  . 

RADIO  AND  MEDIA-MIX  ...  42 


The  year  1963  will  be  remembered  as  the  era  of  the  big 
spanking,  judging  by  the  FCC's  annual  report.  The  com- 
mission disciplined  stations  to  an  unprecedented  degree, 
the  report  says.  Complaints  increased,  too.  See  .  .  . 

FCC'S  '62  ENFORCEMENT  ...  76 


Sam  Rayburn  is  dead  but  his  radio-tv  ban  lingers  on. 
Now  several  House  bills  would  remove  the  "Rayburn 
Rule"  and  make  public  hearings  available  to  mike  and 
camera  coverage  so  the  public  can  observe.  See  .  .  . 

END  TO  RAYBURN  BAN? ...  64 


Fm  stereocasting  is  still  in  an  early  stage  of  develop- 
ment. It's  profit  potential  is  often  argued.  Now  two  youth- 
ful San  Franciscans  say  they  are  making  money  from 
stereo  by  quality  programming  and  engineering.  See  .  .  . 

FM  STEREO  SUCCESS  STORY  ...  54 


After  four  years  of  hearings  and  court  reviews,  WLOF-TV 
Orlando,  Fla.,  has  been  cleared  by  the  FCC  of  attempts  to 
influence  former  Commissioner  Mack.  Chairman  Minow 
dissented  and  favored  reopening  of  proceeding.  See  .  .  . 

FCC  CLEARS  MID-FLORIDA  ...  66 


That  South  Carolina  radio  station  that  lost  its  license 
renewal  because  of  purported  obscenities  isn't  going 
down  without  a  fight  to  the  finish.  It  now  promises  to  take 
its  case  to  a  federal  appellate  court.  See  .  .  . 

APPEAL  IN  KINGSTREE  CASE  ...  70 
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I  'm  carrying 
the  torch 
for  you . " 


"  I  don '  t  know 
what  I '  d  do 
without  you. " 


WJXT  puts  your  name  on  everyone's  lips  in  the  total  North  Florida/      *«p™«»««*  &»  tvar 

WJXT 

JACKSONVILLE.  FLORIDA 


South  Georgia  regional  market.  The  tidy  lead  of  30%  more  homes 

reached  inside  Jacksonville  expands  to  a  thundering  210  %  more  homes      !FOS1„  MBW s.^y  ?  g  ;■- 

outside  the  metro  area!  More  people.  More  efficiency.  More  value. 


STATIONS  A  DIVISION  OF 
THE  WASHINGTON  POST  COMPANY 


Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  29    J\  j 


KTTV  to  Metromedia 
for  $10  million-plus 

Negotiations  for  sale  of  KTTV  (TV) 
by  Los  Angeles  Times  and  Mirror  to 
Metromedia  was  on  verge  of  consum- 
mation Friday  and  announcement  of 
transaction  was  planned  today. 

Price  for  ch.  1 1  independent  was 
believed  to  be  in  over-$10-million  area. 

Upon  FCC  approval  Los  Angeles 
outlet  will  give  Metromedia  its  seventh 
tv  station — -five  vhfs  and  two  uhfs — as 
well  as  four  am  and  four  fm  outlets. 

Metromedia  stations:  WNEW-AM- 
FM-TV  New  York,  WTTG  (TV) 
Washington,  KOVR  (TV)  Stockton, 
KMBC-AM-FM-TV  Kansas  City,  all 
vhf  stations:  WTVH  (TV)  Peoria  and 
WTVP  (TV)  Decatur,  both  Illinois 
(uhf  outlets):  WHK-AM-FM  Cleve- 
land and  WIP-AM-FM  Philadelphia. 

News  of  purchase  negotiations  came 
same  week  FCC  cleared  John  W. 
Kluge,  chairman  and  Metromedia  pres- 
ident, of  charge  of  participating  in  off- 
record  activities  in  1957  hearing  for 
ch.  9  in  Orlando,  Fla.  (see  page  66). 
Mr.  Kluge  was  principal  stockholder  of 
group  which  received  Orlando  grant, 
now  WLOF-TV.  He  does  not  now, 
however,  hold  any  interest  in  Florida 
station. 

Metromedia  owns  Foster  &  Kleiser, 
outdoor  advertising.  It  sold  commer- 
cial international  shortwave  station 
WRUL,  with  transmitter  at  Scituate, 
Mass.,  to  Mormon  Church  last  month 
for  over  $1.7  million. 

Los  Angeles  Times-Mirror  Co., 
owned  by  Chandler  family,  established 
KTTV  in  1949.  Operating  on  ch.  11, 
it  uses  135  kw.  Robert  W.  Breckner 
is  president  of  Times-Mirror  Broad- 
casting Co.,  KTTV  licensee. 

LeSueur  to  Voice 

as  Swing  replacement 

Larry  LeSueur,  CBS  news  corre- 
spondent, New  York,  takes  year's  leave 
and  joins  U.  S.  Information  Agency  in 
Washington  Tuesday  (Jan.  15)  as  sen- 
ior political  analyst  and  commentator 
on  Voice  of  America.  Newsman  with 
network  since  1939,  Mr.  LeSueur  fills 
post  partially  vacated  in  March  1962 
when  Raymond  Gram  Swing,  75,  long- 
time commentator  with  networks  and 
more  recently  in  top  VOA  commentary 
role,  reduced  his  schedule  at  Voice  to 
concentrate  on  book  of  memoirs  he  is 
compiling. 

Mr.  LeSueur  will  be  paid  $17,400 
and  will  work  under  Alexander  Klie- 
forth,  VOA  program  director. 


Ribicoff  for  radio-tv 

Connecticut's  new  Democratic 
senator,  former  HEW  Secretary 
Abe  Ribicoff,  intends  to  become 
one  of  the  most  prolific  users  of 
broadcast  media  in  maintaining 
contact  with  constituents. 

Questions  propounded  by  folks 
back  home  will,  whenever  feasi- 
ble, be  answered  by  tape  record- 
ings for  radio  use.  Senator  has 
tape  recorder  at  his  elbow;  was 
schooled  in  techniques  by  his  close 
friend,  Rudy  Frank,  vice  presi- 
dent of  WELI  New  Haven  and 
state  fish  and  game  commissioner. 

Sen.  Ribicoff  attributes  his  elec- 
tion in  large  measure  to  judicious 
use  of  broadcast  media  during  his 
vigorous  campaign  last  fall.  "They 
were  major  factors  in  reaching  the 
electorate  quickly  and  effectively," 
Sen.  Ribicoff  said,  "and  were  sin- 
gularly important  because  I  could 
not  launch  my  campaign  until  the 
eleventh  hour  due  to  my  duties  as 
a  cabinet  member  in  Washington." 


NAB  joint  board  opens 
sessions  in  Phoenix 

NAB  joint  board  opens  week  of  com- 
mittee and  board  sessions  today  (Jan. 
14)  at  Camelback  Inn,  Phoenix,  Ariz. 
After  series  of  committee  meetings, 
joint  board  convenes  tomorrow  after- 
noon followed  by  tv  board  Wednesday, 
radio  Thursday  and  final  joint  session 
Friday. 

Range  of  subjects  from  cigarette  ad- 
vertising problem  and  President  LeRoy 
Collins'  contract  renewal  to  legislative, 
regulatory  and  budget  problems  will  be 
considered  during  week  (Broadcast- 
ing, Jan.  7). 

Two  members  of  43-man  board  will 
be  unable  to  attend  meeting  because  of 
illness,  NAB  headquarters  said.  They 
are  Julian  Haas,  KAGH  Crossett,  Ark., 
and  Harold  Essex,  WSJS-AM-TV  Win- 
ston-Salem, N.  C. 

BBDO  plans  comments 
on  FTC  ratings  order 

BBDO,  New  York,  in  anticipation  of 
client  puzzlement  over  initial  newspaper 
accounts  of  consent  decree  signed  by 
ratings  services  with  Federal  Trade 
Commission  (Broadcasting,  Jan.  7), 
reportedly  has  prepared  commentary 


on  ratings  in  hope  of  putting  issue  in 
perspective. 

Commentary,  of  media  policy  nature, 
notes  BBDO.  has  never  overempha- 
sized ratings  and  that  agency  uses  them 
for  trends  information.  Agency  says, 
moreover,  it  has  always  questioned  ade- 
quacy of  sample  among  all  ratings  serv- 
ices and  has  been  pushing  for  enlarge- 
ment of  sample.  Implication  is  that  in- 
dividual ratings  themselves  cannot  be 
end-all  to  media  problems. 

BBDO's  comment  is  expected  to  be 
circulated  this  week  to  all  of  its  clients. 

Authorities  checking 
shortwave's  programs 

Authorities  are  investigating  opera- 
tion of  international  shortwave  station, 
transmitting  with  50  kw  power  from 
Red  Lion.  Pa.,  in  both  English  and 
Russian,  and  espousing  extreme  right- 
wing  philosophies  in  tempo  with  John 
Birch  Society. 

Station,  transmitting  since  Novem- 
ber, has  reported  its  shortwave  broad- 
casts are  being  used  domestically  by  up- 
ward of  300  broadcast  stations. 

According  to  FCC,  international 
shortwave  station,  WINB,  was  granted 
in  May  1960  to  Rev.  John  M.  Norris, 
to  operate  with  50  kw  power,  assigned 
to  various  frequencies  in  the  interna- 
tional band  (6-25  mc)  depending  on 
seasons.  FCC  public  files  on  station 
were  stripped,  presumably  because  of 
investigation.  Rev.  Norris  is  also  li- 
censee of  WGCB-AM-FM  Red  Lion. 

FCC  holds  up  renewals 
for  Pacifica  outlets 

Pacifica  Foundation  licenses  for  fm 
stations  in  California  and  New  York 
are  being  held  up  by  FCC  because  of 
complaints  about  programming,  FCC 
staff  said  Friday  (Jan.  11). 

Senate  Internal  Security  Subcommit- 
tee concluded  two  days  of  secret  hear- 
ings on  Pacifica  stations  Friday  in  which 
it  followed  up  "information  indicating 
that  there  may  have  been  communist 
efforts  to  infiltrate  a  radio  chain"  (see 
page  72). 

Sen.  Thomas  J.  Dodd  (D-Conn.), 
vice  chairman,  conducted  probe,  which 
he  said  was  held  in  executive  session 
"to  protect  innocent  persons  from  un- 
favorable publicity,"  had  not  gone  into 
program  content. 

When  investigation  would  continue 
Sen.  Dodd  could  not  say,  but  he  re- 
vealed other  persons  have  been  sub- 
poenaed. 

more  AT  DEA   ,(NE  page  10 
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Robert  H. 
O'Brien,  execu- 
tive vp  and  treas- 
urer of  Metro- 
Goldwyn- Mayer, 
New  York,  elect- 
ed president  and 
chief  executive 
officer,  succeed- 
ing Joseph  R. 
Vogel.  Mr.  Vogel 
Mr.  O'Brien  was  elected  chair- 

man succeeding 
George  K.  Killion.  Mr.  O'Brien  joined 
MGM  in  August  1957  as  vp  and  treas- 
urer. He  was  elected  executive  vp  in 
December  1961.  Prior  to  joining 
MGM,  Mr.  O'Brien  served  as  financial 
vp  and  member  of  board  and  executive 
committee  of  American  Broadcasting- 
Paramount  Theatres  and  executive  vp 
of  ABC.  Mr.  Vogel  was  president  of 
Loew's  Theatres  prior  to  his  election 
as  MGM  president  in  1956.  Mr.  Kil- 
lion, who  was  elected  to  MGM  execu- 


tive committee  replacing  Mr.  Vogel, 
served  as  chairman  since  February 
1958.  He  is  president  of  American 
President  Lines  and  member  of  board 
of  Space  Satellite  Corp.  Changes  in 
administration  were  expected  as  result 
of  MGM's  earnings  decline  in  fiscal  '62. 

Gordon  H. 
Johnson,  senior 
vp  and  member 
of  executive  com- 
mittee of  Dancer- 
Fitzgerald  -  Sam- 
ple, New  York, 
elected  executive 
vp.  Mr.  Johnson 
joined  D-F-S  in 
1944  as  account 
supervisor.  He 
was  elected  vp  in 
1947  and  senior  vp  in  1959.  Mr.  John- 
son is  filling  post  left  vacant  since  Octo- 
ber 1961  when  Chester  T.  Birch  be- 
came agency's  president  and  Clifford 
L.  Fitzgerald,  chairman. 


Mr.  Johnson 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Alabamans  unmollified 
by  NBC-TV's  apology 

Exchange  of  telegrams  between  Rep. 
Kenneth  A.  Roberts  (D-Ala.)  in  Wash- 
ington and  NBC  in  New  York  Friday 
(Jan.  1  1)  followed  congressman's  earli- 
er complaint  that  NBC  wouldn't  let 
Alabama  Gov.-elect  George  Wallace 
appear  at  half-time  on  network's  Dec. 
29  telecast  of  Blue-Gray  football  game 
because  of  objections  by  NBC's  legal 
department. 

Rep.  Roberts  said  reply  from  Tom 
S.  Gallery,  NBC  director  of  sports,  is 
unsatisfactory.  He  wants  names  of  per- 
sons involved,  despite  NBC's  apology, 
letters  of  explanation  and  expression  of 
regret. 

NBC  said  refusal  to  let  Mr.  Wallace 
make  tv  appearance  "apparently  arose 
because  of  a  misunderstanding  on  the 
part  of  NBC's  production  personnel  at 
the  game."  Who  invited  Mr.  Wallace 
was  unclear  Friday. 

Rep.  Roberts  also  was  irked  because 
on  same  day  of  Blue-Gray  game,  Cali- 
fornia Gov.  Pat  Brown  appeared  on 
East-West  game  telecast. 

FCC  refuses  to  protect 
catv  from  interference 

Catv  systems  may  not  claim  protec- 
tion from  interference  by  translator  sta- 
tions, commission  ruled  last  week  in 
granting  four  applications  for  translator 
facilities. 

Commission  granted  applications  of 


Claremont  Tv  Inc.  for  new  vhf  trans- 
lator stations  on  chs.  2,  6,  10  and  12 
in  Claremont,  N.  H,  to  translate  pro- 
grams of  WENH-TV  Durham,  WMUR- 
TV  Manchester,  both  New  Hampshire, 
WRLP  (TV)  Greenfield,  Mass.,  and 
WCAX-TV  Burlington,  Vt.  In  making 
grant  agency  dismissed  petition  by  Bel- 
lows Falls  Cable  Corp.,  area  catv  sys- 
tem which  claimed  that  grant  of  trans- 
lators in  area  would  cause  interference. 

Commission  ruled  that  catv  operators 
are  not  viewers,  and  are  not  entitled  to 
interference  protection  given  viewers, 
because  they  receive  tv  signals  for  pur- 
pose of  redistributing  them  for  fee,  as 
opposed  to  free  service  provided  by 
translators.  Catv  can  alleviate  interfer- 
ence, commission  said,  by  changing  an- 
tenna site  or  use  of  microwave  relay. 
Commission  warned,  however,  that  it 
will  not  condone  deliberate  attempts  by 
translators  to  create  interference  to  catv. 

3,298  uhf  stations 
possible,  study  finds 

Present  1,500  uhf  assignments  can 
be  more  than  doubled,  to  3,298,  ac- 
cording to  report  expected  this  week. 

Prepared  by  National  Assn.  of  Ed- 
ucational Broadcasters,  report  is  based 
on  computer  study  done  with  aid  from 
Jansky  and  Bailey,  Washington,  D.  C, 
consulting  engineers,  and  FCC. 

Project  was  financed  with  $55,258 
grant  from  Dept.  of  Health,  Education 
and  Welfare  under  statute  providing 
funds  for  development  of  new  educa- 
tional media.  NAEB  officials,  however. 


say  possible  assignments  uncovered  by 
study  would  be  available  for  commer- 
cial as  well  as  educational  television. 

NAEB  will  present  report  to  U.  S. 
Office  of  Education  and  FCC  with  rec- 
ommendation that  study  be  basis  for 
new  uhf  allocation  table.  Present  as- 
signments wouldn't  be  disturbed  under 
proposal. 

FCC  staff  is  doing  similar  study  with- 
out computer  assistatnce;  it  is  expected 
to  be  completed  next  month.  It  re- 
portedly will  roughly  parallel  conclu- 
sions in  NAEB  report. 

Senators  get  copies 
of  delinquency  report 

Senate  Juvenile  Delinquency  Sub- 
committee report  on  television  is  now 
in  "final  form"  and  was  circulated  to 
subcommittee  members  Friday  (Jan. 
II).  said  Sen.  Thomas  J.  Dodd  CD- 
Conn.),  chairman. 

Senator  would  not  reveal  whether  re- 
port, awaited  since  hearings  concluded 
last  spring  (Broadcasting,  May  21, 
1962),  includes  proposals  for  legisla- 
tion, nor  would  he  say  whether  he  has 
law-making  ideas  of  his  own  on  sub- 
ject. But  Sen.  Dodd  made  it  clear  he 
is  not  closing  door  on  possibility  legis- 
lation could  come  from  hearings. 

Report  draft  was  reviewed  by  chair- 
man late  last  year  and  sent  back  for 
revision,  mainly  to  add  "recently  un- 
covered evidence"  of  effects  sex  and 
violence  on  tv  have  on  children  (Closed 
Circuit,  Dec.  24,  1962). 

Kemper  defends  stand 
in  ABC  breach  suit 

ABC's  $452,000  breach  of  contract 
suit  against  Kemper  insurance  com- 
panies was  challenged  Friday  (Jan.  11) 
and  network  was  charged  by  defendant 
with  failure  to  provide  sponsor  protec- 
tion. 

James  S.  Kemper,  board  chairman, 
said  his  company  was  within  its  rights 
when  it  canceled  out  of  ABC  Evening 
Report  after  furor  aroused  by  Nation- 
wide Insurance's  Howard  K.  Smith 
News  and  Comment  show  about  Rich- 
ard M.  Nixon  on  which  Alger  Hiss  ap- 
peared. 

Public  confused  show  as  Kemper's 
because  announcement  at  end  of  Eve- 
ning Report  plugged  Mr.  Smith's  pro- 
gram, Mr.  Kemper  argued.  Therefore 
ABC  violated  sponsor  protection  clause 
of  contract  by  putting  announcement 
inside  Kemper  news  program,  he  said. 

Jack  Beall  Jr.,  64  dies 

Jack  Beall  Jr.,  64,  retired  ABC  cor- 
respondent, died  in  Washington  hospi- 
tal Friday  (Jan.  11)  of  respiratory 
failure  before  surgery.  Mr.  Beall  was 
born  Dec.  6,  1898  in  Waxahachie,  Tex. 
He  also  had  served  at  WLW  Cincinnati, 
NBC  in  New  York  and  on  newspapers. 
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MR.  PIPER 
tarring  Alan.  Crof  oot 


THIS  YEAR 
AS  IN 
EVERY  YEAR 
ITC  OFFERS  EXCITING 
NEW  TV  PROGRAMMING 
FOR  WORLDWIDE 
DISTRIBUTION 


FIREBALL  XL- 


featuring  Steve  Zodi 


INDEPENDENT  TELEVISION  CORPORATION  555  Madison  Ave  •  New  York  22  .  PLaza  5-21C 
17  Gt.  Cumberland  Place  •  London  Wl  •  Ambassador  8040  •  100  University  Ave.«  Toronto  1,  Ont.«  EMpire  2-1166 
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A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
JANUARY 

Jan.  14 — Deadline  for  filing  of  responses  to 
FCC  political  questionnaires. 

Jan.  14 — Academy   of   Television   Arts  & 

Sciences;  BBC  documentary  film,  "Televi- 
sion and  the  World."  Collier  Young,  co- 
ordinator. Hollywood  Palladium,  Hollywood. 

Jan.  14-18— NAB  board  meeting.  Camel- 
back  Inn,  Phoenix,  Ariz. 

Jan.  15  —  Deadline  for  foreign  entries  for 
third  International  Broadcasting  Awards 
competition  of  Hollywood  Ad  Club.  Entries 
should  be  sent  to  IBA,  P.O.  Box  38909,  Hol- 
lywood 38,  Calif. 

*Jan.  15 — Junior  Advertising  Club  of  Los 
Angeles,  dinner  meeting  at  Encore  Restau- 
rant. Robert  Sutton,  vice  president  and 
general  manager,  KNX  Los  Angeles,  will 
speak    on    "Broadcast  Editorials." 

*Jan.  16 — New  England  Media  Evaluators 
Assn.  meeting.  Karl  Kritz,  general  man- 
ager of  WXCN-FM  Providence,  will  speak 
on  "Fm  Radio,  Let's  Accentuate  The  Posi- 
tive." Nick's  Restaurant,  100  Warrington  St., 
Boston. 

Jan.  17-19 — Sixteenth  annual  winter  con- 
vention of  South  Carolina  Broadcasters 
Assn.,  Wade  Hampton  Hotel,  Columbia, 
S.  C.  H.  Moody  McElveen  Jr.,  vp  and  gen- 
eral manager  of  WNOK-AM-FM-TV  Co- 
lumbia, is  general  chairman.  Among  the 
key  speakers  are:  Edmund  C.  Bunker, 
president-elect,  RAB;  Julian  Goodman, 
vice  president  for  news  and  public  affairs, 
NBC,  and  air  personality  Bud  Collyer. 

Jan.  18 — South  Carolina  AP  Broadcasters 
Assn.  Wade  Hampton  Hotel,  Columbia,  In 
conjunction  with  the  meeting  of  the  South 
Carolina  Broadcasters  Assn.  Panelists  will 
discuss  how  to  make  full  use  of  the  AP 
news  report — and  how  to  make  that  report 
better  by  sharing  in  news  gathering.  Lamar 
Caldwell,  WHSC  Hartsville,  will  discuss 
the  survey  made  by  the  Wire  Study  Com- 
mittee. 

Jan.  18 — Comments  on  FCC  proposed  rule- 
making to  require  applicants,  permittees 
and  licensees  to  keep  file  for  public 
inspection  of  all  broadcast  applications. 

Jan.  18-20 — Advertising  Assn.  of  the  West 

mid-winter  meeting,  Mapes  Hotel,  Reno,  Nev. 

Jan.  20  —  Iowa  AP  Radio  &  Television 
Assn.  annual  winter  workshop  meeting  In 
Des  Moines.  Governor-elect  Harold  Hughes 
will  address  the  luncheon  session.  Awards 
will  be  presented  to  members  contributing 
the  most  to  the  Iowa  AP  report  during  1962. 

*  Jan.  21 — Hollywood  Ad  Club  luncheon  meet- 
ing. Jack  Izard,  advertising  manager, 
Chevrolet  Div.,  General  Motors,  will  receive 
plaque  in  recognition  of  the  company's 
long  history  as  a  radio-tv  advertiser.  David 
Dortort,  production  head  of  Bonanza,  spon- 
sored by  Chevrolet  on  NBC-TV  and  Thomas 
W.  Sarnoff,  NBC's  west  coast  vice  president 
will  speak,  Hollywood  Hotel. 

Jan.  21 — Deadline  for  comments  to  FCC 
rulemaking  proposals  to  allow  (1)  joint 
use  of  auxiliary  tv  stations  and  microwave 
facilities  of  closed-circuit  etv  systems  for 
transmitting  on  parttime  and  secondary 
basis  to  on-the-air  etv  stations  and  station 
to  closed-circuit;  and  (2)  make  available 
1850-1990  mc  band  to  etv  for  extended 
range,  closed-circuit  purposes. 

Jan.  22—  Georgia  Assn.  of  Broadcasters, 
board  meeting.  U.  of  Georgia,  Athens. 

Jan.  22-24  —  Eighteenth  annual  Georgia 
Radio-TV  Institute,  co-sponsored  by  Georgia 
Assn.  of  Broadcasters  and  U.  of  Georgia, 
Athens.  FCC  Commissioner  E.  William 
Henry;  Georgia  Governor-elect  Carl  Sand- 
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ers;  Stephen  Labunski,  WMCA  New  York; 
Maurie  Webster,  CBS  Radio  Spot  Sales; 
Stephen  Riddleberger,  ABC  owned  radio 
stations;  Edmund  C.  Bunker,  president- 
elect, RAB;  and  John  Mooney,  WKGN 
Knoxville,  are  among  participants. 

Jan.  23 — Winter  meeting  of  Colorado 
Broadcasters  Assn.,  Hilton  Hotel,  Denver. 
Meeting  includes  a  cocktail  party  and  din- 
ner for  members  of  the  Colorado  legislature. 

Jan.  23 — Colorado  AP  Broadcasters  Assn., 
meeting.  Hilton  Hotel,  Denver.  AP  assistant 
general  manager  Lou  Kramp  will  address 
the  session.  Members  will  firm  up  plans  for 
a  news  clinic  for  radio  and  tv  newsmen. 

Jan.  23-24 — Nebraska  Broadcasters  Assn. 
convention.  Hotel  Cornhusker,  Lincoln,  Neb. 
NAB  President  LeRoy  Collins  will  be  prin- 
cipal speaker. 

Jan.  23-25 — Association  Public  Affairs  Con- 
ference, for  business  leaders  and  members 
of  trade  and  professional  associations. 
Sheraton-Park  Hotel,  Washington,  D.  C. 
Program  topics  include  "The  Impact  on 
Business  by  the  88th  Congress,"  "Business 
and  the  Dept.  of  Justice"  and  "The  Busi- 
nessman and  Politics." 

*Jan.  24 — Wisconsin  Broadcasters  Assn.  an- 
nual meeting.  Pfister  Hotel,  Milwaukee. 

*Jan.  24 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  meeting  at  8 
p.m.  at  theatre  of  the  Directors  Guild  of 
America.  "Meet  the  Creative  Team"  session 
with  the  producers  of  Bonanza  on  deck. 

Jan.  25 — Annual  banquet  of  the  Federal 
Communications  Bar  Assn.,  Cotillion  Room, 
Sheraton-Park  Hotel,  Washington,  D.  C. 

Jan.  25— AWRT  Educational  Foundation 
board  of  trustees  meeting,  Savoy-Hilton 
Hotel,  New  York  City. 

Jan.  25-27 — American  Women  In  Radio  & 
Television  board  of  directors  meeting, 
Savoy-Hilton  Hotel,  New  York  City. 

Jan.  28 — FCC  hearing  on  availability  of 
local  television  programming  in  Omaha, 
Neb.  Commissioner  E.  William  Henry  pre- 
siding. 

Jan.  29-March  3— Award  winning  examples 
of  western  editorial  and  advertising  art, 
selected  by  Art  Directors  Club  of  Los 
Angeles  in  18th  annual  competition,  on 
exhibit  at  Museum  of  Science  &  Industry, 
Exposition  Park,  Los  Angeles. 

Jan.  30-Feb.  2 — National  Winter  Conven- 
tion on  Military  Electronics,  Ambassador 
Hotel,  Los  Angeles.  The  convention  is  co- 
sponsored  by  the  Los  Angeles  section  of 
Institute  of  Radio  Engineers  and  the  Na- 
tional Professional  Group  on  Military  Elec- 
tronics. General  Bernard  A.  Schriever,  com- 
mander of  the  U.  S.  Air  Force  Systems 
Command,  and  Major  General  Stuart  S. 
Hoff,  commander  of  U.  S.  Army  Electronics 
Command,  will  be  principal  speakers. 

Jan.  31 — Deadline  for  nominations  to 
Radio  Hall  of  Fame  by  those  in  broadcast- 
ing as  well  as  public.  Address:  American 
College  of  Radio  Arts,  Crafts  &  Sciences, 
Conrad  Hilton  Hotel,  Chicago  5. 

Jan.  31 — Deadline  for  comments  to  FCC 
proposals  of  Jan.  21  (above). 

•Jan.  31 — Minnesota  AP  Broadcasters  Assn. 

annual  meeting,  Minnesota  Press  Club,  Min- 
neapolis. Chairmen  of  Minnesota  Demo- 
cratic and  Republican  parties  will  speak  on 
the  1962  gubernatorial  election  and  its  news 
coverage,  and  will  answer  questions  in  an 
open  forum. 

FEBRUARY 

Feb.  1 — Deadline  for  entries  in  National 
Safety  Council's  annual  Public  Interest 
Award  contest  to  public  information  media. 
Entries  should  be  sent  to  National  Safety 
Council,  425  N.  Michigan  Ave.,  Chicago  11, 
on  official  entry  blanks  available  from 
same  address. 
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COURTIS  IN  SESSION 


Your  product  stands  trial  tonight— on  the  TV  screens  of  America. 

Will  it  be  represented  by  topflight  counsel? 

Your  case  rests  upon  the  commercial.  In  one  minute  it  must 
present  the  evidence  imaginatively,  persuasively,  believably. 
Only  then  can  you  expect  the  public  to  buy  your  product. 

Our  product  is  ideas,  seasoned  with  experience. 
This  combination  has  helped  us  win  many  a  verdict  for  our  clients- 
expressed  in  gratifying  sales  and  profits. 

N.  W.  AYER  &  SON,  INC.  The  commercial  is  the  payoff 
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Largest  audience 
of  affluent  adults 

Among  Southern  California 
radio  stations,  KPOL  delivers 
the  biggest  audience  of  affluent 
adults  at  the  lowest  cost— 47$ per 
thousand.  The  size  of  the  KPOL 
audience  always  ranks  near  the 
top  among  all  radio  stations  in 
the  area  . . .  and  is  by  far  the 
largest  compared  to  the  four  Los 
Angeles  good  music  stations. 
Pulse  data  shows  KPOL's 
audience  80%  bigger  than  the 
second  good  music  station... 
larger  titan  the  second  and  third 
stations  combined . . .  and  seven 
times  larger  than  the  fourth 
station.  This  big  audience  is 
affluent,  with  family  income 
substantially  higher  than  the 
Los  Angeles  county  average. 
Advertising  addressed  to  this 
high  concentration  of  responsive 
prospects  produces  outstanding 
results.  For  details  call  Fred 
Custer  at  WE  8-2345. 

KPOL 

AM/FM  LOS  ANGELES 
represented  by  Paul  Raymer  Company 


The  1963  Yearbook 

editor:  .  .  .  Broadcasting  Yearbook 
is,  as  usual,  a  superb  job  and  absolutely 
invaluable  as  a  source  of  all  informa- 
tion. .  .  . — Bernard  L.  Yudain,  Time 
Inc.,  Washington. 

editor:  ...  I  have  grown  used  to  hav- 
ing this  for  daily  use  ...  so  much  so 
that  it  would  be  very  difficult  to  get 
along  without  it. — Thomas  C.  McCray, 
vice  president  &  general  manager, 
KNBC-TV  Los  Angeles. 

[The  1963  Broadcasting  Yearbook  issue,  the 
one-book  library  of  television  and  radio 
information,  is  now  being  distributed.  Cop- 
ies of  this  632-page  reference  work  are 
available  at  $5  each.] 

Toys  on  tv 

editor:  Has  Broadcasting  published 
anything  in  the  past  few  years  regard- 
ing the  advertising  of  toys  on  television? 

Anything  of  a  general  nature  would 
be  helpful,  but  I'm  particularly  inter- 
ested in  getting  some  idea  of  the  fre- 
quency that  a  specific  toy  is  exposed  in 
a  market  during  the  pre-Christmas  sea- 
son.— Keith  Olson,  Colle  &  McVoy 
Advertising  Agency  Inc.,  Minneapolis. 

[Copies  of  pertinent  articles  have  been  for- 
warded to  Mr.  Olson.] 

Radio  help  to  retailers 

editor:  .  .  .  Your  article  on  the  New 
York  strike  hardship  hurting  radio  [At 
Deadline,  Dec.  31,  1962]  reports  that 
"major  radio  stations  appear  to  be  turn- 
ing a  pretty  profit.  .  .  .  Yet  they  feel 
that  they're  apt  to  make  enemies,  be- 
cause if  strike  drags  on  into  January 
they'll  have  to  start  dumping  strike  ac- 
counts to  make  way  for  returning  na- 
tional business.  They're  concerned,  too, 
lest  new-to-radio  retailers  get  poor  re- 
sults because  they  don't  know  how  to 
use  radio  and  hence  become  permanent- 
ly— and  needlessly — soured  on  radio 
medium." 

Although  too  many  of  America's  ra- 
dio stations  are  in  the  hands  of  inexper- 
ienced, immature  managements,  I  hope 
that  the  majority  of  New  York's  radio 
men  are  professionals  who  will  grasp 
the  newspapers'  unfortunate  dilemma 
as  an  opportunity  to  be  of  service  to 
every  commercial  prospect.  .  .  . 

Despite  the  fact  that  national  busi- 
ness might  impart  more  prestige  and 
provide  heftier  profits,  I  urge  that  no 
local  sponsor  be  kicked  around  for  the 
big  boys  with  fancier  (though  often 
sporadic)  budgets.  In  the  successful 
years  that  I  managed  radio  stations,  I 
never  regarded  a  local  merchant's  dol- 
lar as  being  any  less  valuable  than  a 
national  advertiser's.  .  .  . 

It  is  a  radio  station's  job  to  'insist 
that  retailers  use  its  facilities  properly 


and  with  sufficient  planning  and  expo- 
sure to  insure  success.  Otherwise  .  .  . 
radio  does  a  disservice  to  its  clients  and 
the  industry.  Like  any  advertising  me- 
dium, radio  deserves  only  the  status  it 
earns  for  itself. — Howard  Stanley, 
Cavalier  Advertising  Agency,  Norfolk, 
Va. 

Elephant  size 

editor:  KUJ  received  a  call  from  a 
Walla  Walla  Valley  grower  that  he  had 
a  head  of  cauliflower  weighing  over  20 
pounds  and  measuring  14  inches  in 
diameter.  He  also  said  he  bought  the 
fertilizer,  Elephant  Brand,  from  one 


of  our  KUJ  advertisers.  So  we  picked 
it  up  and  took  the  picture  with  one  of 
our  salesmen  (the  cauliflower  is  the 
one  without  the  glasses).  The  picture 
is  not  only  proof-of-purchase,  but  is 
mighty  LARGE  proof  of  results. — 
Ken  Brooks,  KUJ  Walla  Walla,  Wash. 

'Challenge  to  Americans'  ad 

editor:  Three  cheers  for  you!  We  are, 
©f  course,  delighted  that  you  ran  the 
"Challenge  to  Americans"  ad,  and 
everybody  is  most  grateful  to  you. — 
Theodore  S.  Repplier,  president,  The 
Advertising  Council,  Washington. 

FTC  &  ratings 

editor:  is  there  any  chance  of  get- 
ting A  DOZEN  COPIES  OF  THE  JAN.  7 
ISSUE  OF  BROADCASTING?  PARTICULARLY 
INTERESTED  IN  THE  ARTICLE  ON  FTC 
AND  RATINGS.  GRACE  MCELVEEN,  PRO- 
MOTION DIRECTOR,  WAFB-TV  BATON 
ROUGE,  LA. 

On  stereo  monitoring 

editor:  In  your  article,  "EIA  group  to 
monitor  stereo  fm  stations"  [Equip- 
ment &  Engineering,  Dec.  3],  it  is 
stated  that  EIA  is  forming  a  nation- 
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Trendex 

asked:* 

Which  station 
are  you 

listening  to/ 

have 

listened  to? 

Washington 
answered: 

WWDC...21.4% 
Station  A  17.2% 
Station  B  16.9% 
Station  C  16.3% 
Station  D  14.0% 
Station  E  9.7% 

*  Based  on  completed  interviews 
in  2,598  homes,  September  9  to 
20,  1962.  Additional  demographic 
material  from  this  Trendex  survey 
available.  Contact  WWDC,  1627  K 
St.,  N.W.,  Washington  6,  D.C.  or 
your  John  Blair  man. 

WWDG- 

WASHINGTON,  D.C. 

m  BLAIR 

represented  nationally  GROUP 
by  J.h„  B.a.r  &  Co.  jQ^H 


wide  monitoring  group  to  check  the 
transmissions  of  all  fm  stations  broad- 
casting in  stereo.  .  .  . 

It  would  seem  to  me  that  the  proper 
thing  [for  EIA]  to  do  would  be  to  report 
any  deviations  from  the  standards  to 
the  stations.  The  technical  parameters 
such  as  separation,  frequency  response 
and  signal-to-noise,  cannot  be  measured 
during  program  periods  in  any  case. 
It  would  take  a  qualified  engineer  with 
the  proper  instruments  and  with  the 
cooperation  of  the  station  in  transmit- 
ting the  necessary  tone  signals  to  de- 
termine whether  technical  standards  of 
...  the  FCC's  rules  were  being  violated. 

About  all  that  could  result  from  a 
listener  report  would  be  .  .  .  corre- 
spondence .  .  .  which  would  prove 
nothing.  I  would  suggest  that  the 
gentlemen  of  the  EIA  report  anything 
they  think  is  irregular  to  the  stations, 
since  they  are  the  only  ones  in  a  posi- 
tion to  check  with  any  degree  of  ac- 
curacy to  see  if  deviations  are  occur- 
ring. 

.  .  .  The  policing  functions  of  the 
FCC  should  be  left  to  its  trained  engi- 
neers rather  than  to  a  manufacturers' 
group  such  as  EIA,  whose  qualifications 
to  do  this  are  doubtful  at  best. — Parker 
H.  Vincent,  chief  engineer,  WMTW- 
FM-TV  Poland  Spring,  Me. 

Look  ma,  no  cigarette! 

editor:  NAB  President  Collins  ...  has 
commented  that  we  .  .  .  should  abolish 
tobacco  advertising  because  cigarette 
smoking  "provides  a  serious  hazard  to 
health  of  our  teen-agers." 

In  good  conscience  we  must  agree. 

However,  should  we  not  go  a  step 
further  and  abolish  all  automobile  ad- 
vertising, since  more  teen-agers  are 
killed  by  automobiles  than  by  smoking? 
And,  since  California  Welfare  Depart- 
ment statistics  show  that  more  teen-age 
unwed  mothers  conceive  in  automobiles 
at  drive-in  movies  than  anyplace  else, 
perhaps  we  should  eliminate  movie  ad- 
vertising. 

Or  perhaps  we  can  only  accept  auto- 
mobile advertising  for  sports  cars  in 
which  it  would  be  impossible  to  become 
pregnant — especially  when  smoking  a 
cigarette. 

Then,  again,  sports  cars  might  in- 
crease the  teen-age  death  rate. 

Obviously,  we  have  a  problem. — Joe 
Klaas,  KYA  San  Francisco. 

Showsheet  correction 

editor:  Your  quarterly  network  show- 
shee  (TV  Network  Showsheets,  Jan. 
7),  lists  Wild  Kingdom  (Sun.  3:30  p.m., 
NBC-TV)  as  having  participating  spon- 
sorship. The  show  is  sponsored  in  full 
by  Mutual  of  Omaha  health  insurance. 
It  is  produced  by  Don  Meier  Produc- 
tions Inc.,  Chicago. — Pat  Collins,  Don 
Meier  Productions,  Chicago. 
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ROHN 


500  foot  DD-H  TV  Broadcast  Tower 

Installation 


The  following  series  of  pictures  present  a 
dramatic  story  of  the  "Precision  Planned"  instal- 
lation of  a  16  Bay  TV  Antenna  being  mounted 
on  a  rugged  ROHN  485'  DD-H  Broadcast  Tower. 
Careful  planning,  engineering  and  years  of  experi- 
ence of  the  ROHN  manufacturing  and 
installation  teams  are  yours  whenever  you  call 
ROHN  for  your  requirements. 


ii 


*WMBD-TV ',  Peoria,  Illinois  translator  installation  at 
LaSalle,  Illinois  —  Channel  71. 


9  Midway  point  of  this  "Pre- 
cision Planned"  Installation. 


Complete  Engineering 
Specifications,  Tower  Erection 
Service  and  Costs 
Available  on  Request. 

WRITE  —  PHONE  —  WIRE 


6  Destination?  Atop  the  gi- 
ant already  erected  ROHN  485' 
DD-H  TV  Broadcast  Tower! 


manufacturing  company 

Box  2000,  PEORIA,  ILLINOIS,  U.S.A.  —  Phone:  Area  Code  309  -  637-8416 


Qualified  and  trained  representatives 
available  to  serve  you  —  WORLD-WIDE! 
"World's  Largest  EXCLUSIVE  Manufac- 
turer of  Towers  and  Accessories" 


BOOK  NOTES 


"Clearing  the  Air,"  by  Edward  P. 
Morgan.  Robert  B.  Luce  Inc.,  119  W. 
40th  St.,  New  York  18,  N.  Y.  267  pp. 
$4.95. 

Mr.  Morgan  is  a  commentator  on 
the  ABC  Radio  network  and  this  book, 
to  be  on  sale  next  Monday,  is  a  selec- 
tion of  his  "essays"  carried  on  that  net- 
work since  he  joined  ABC  from  CBS  in 
1955. 

The  ABC  commentator,  it  has  been 
said,  enjoys  the  right  to  broadcast  what 
he  pleases  on  his  program  with  no  in- 
terference, and  the  essays  in  fact  at- 
test to  Mr.  Morgan's  subjective  treat- 
ment of  his  material  and  illuminate  the 
undeniable  success  he  has  had  with 
this  form  of  presentation.  They  also 
make  it  immediately  evident  that  he  has 
had  little  hesitation  in  advocating  the 
unpopular  view  in  his  zeal  to  get  at 
what  he  considers  to  be  injustice,  falsity 
or  a  point  that  others  have  minimized 
or  overlooked. 

Mr.  Morgan's  scripts  are  well-written, 
considering  that  he  prepared  them  un- 
der a  newsman's  deadline  pressure. 
They  are  made  more  adaptable  for  book 
form  by  added  title  headings  and  by 
footnotes  where  the  author  feels  further 
explanations  are  needed  in  the  light  of 
later  developments. 

Taken  together,  the  broadcast  essays 
show  a  man  who  feels  almost  compelled 
to  expose  fakery,  inhumanity,  foolish- 
ness and  error;  who  can  become  emo- 
tional about  people  and  things  and  suc- 
cessfully convey  his  feelings  to  lis- 
teners; who  once  stood  up  under  the 
strain  of  covering  a  disaster  (the  sink- 
ing of  the  Andrea  Doria  in  1956)  in 
which  his  own  teen-age  daughter  was 
believed  lost  but  was  found  later  to 
have  been  saved  by  a  seeming  miracle. 

Mr.  Morgan's  essays  range  over  the 
"American  scene,"  the  Eisenhower  and 
Kennedy  administrations  in  Washing- 
ton, people  in  and  out  of  the  news, 
labor  and  management  relations,  cen- 
sorship, civil  rights,  overseas  happen- 
ings and  his  personal  experiences.  They 
make  a  convincing  case  for  non-inter- 
ference in  "personal"  broadcast  jour- 
nalism. 

"The  Madison  Avenue  Handbook,"  by 
Peter  Glenn  Publications  Inc.;  444  East 
52d  St.,  New  York  22,  N.  Y.;  $4.95; 
328  pp. 

This  is  the  1963  edition  of  the  com- 
bined diary-directory  Peter  Glenn  has 
published  for  the  past  five  years.  More 
than  100  pages  are  devoted  to  helpful 
directories  covering  talent  agencies,  ad- 
vertising agencies,  producers  and  the 
like.  The  directory,  this  year  in  hard 
cover  with  plastic  binding  and  tabbed 
indexed  pages  separating  sections,  is 
written  for  people  who  are  involved  in 
tv  commercials  or  advertisements. 


THEY  GAVE  THE  MESSAGE: 


DR.  ALBERT  E.  BURKE 


"...a  mind  like  a  barracuda!"  (News- 
week) 

"One  of  TV's  most  provocative  half 
hours!'  (Los  Angeles  Times) 

"A  keen  mind,  a  pencil  and  the  most  an- 
noying public-affairs  program  in  TV  to- 
day" (Look  Magazine) 

"...provocative,  sensible  and  challeng- 
ing... made  video's  usual  run  of  com- 
mentary seem  like  a  bedtime  story!' 
(New  York  Times) 


THEY  HAD  A  MESSAGE: 


"Signing  a  blank  check  for  Al  Burke's 
unblank  mind  is  the  best  investment  we 
have  ever  made!'  (Hartford  National- 
Bank) 

"It  is  conversant,  as  illustrated  by  the 
fact  that  this  is  currently  one  of  the  most 
talked  about  shows  on  local  TV!'  (Glen- 
dale  Federal  Savings) 


DR.  ALBERT  E.  BURKE 


THEY  GOT  THE  MESSAGE: 


DR.  ALBERT  E.  BURKE 


STATIONS 

WSB-TV  Atlanta,  Georgia 
KERO-TV  Bakersfield,  California 
KBOI-TV  Boise,  Idaho 
WMT-TV  Cedar  Rapids,  Iowa 
KHSL-TV  Chico,  California 
KLZ-TV  Denver,  Colorado 
WWJ-TV  Detroit,  Michigan 
Kl EM-TV  Eureka,  California 
KMJ-TV  Fresno,  California 


WTIC-TV  Hartford,  Connecticut 
KID-TV  Idaho  Falls,  Idaho 
WFGA-TV  Jacksonville,  Florida 
KCOP  Los  Angeles,  California 
WTMJ-TV  Milwaukee,  Wisconsin 
WSFA-TV  Montgomery,  Alabama 
WSM-TV  Nashville,  Tennessee 
WPIX,  New  York,  N.Y 
WTAR-TV  Norfolk,  Virginia 
WDBO-TV  Orlando,  Florida 
WEAR-TV  Pensacola,  Florida 
WMBD-TV  Peoria,  Illinois 
WGAN-TV  Portland,  Maine 
WHBF-TV  Rock  Island,  Illinois 
KOVR  Sacramento,  California 
KSBW-TV  Salinas,  California 
KONO-TV  San  Antonio,  Texas 
XETV  San  Diego,  California 
KRON-TV  San  Francisco,  California 
KEY  Santa  Barbara,  California 
KSBY-TV  San  Luis  Obispo,  California 
KOMO-TV  Seattle,  Washington 
KVTV  Sioux  City,  Iowa 
KXLY-TV  Spokane,  Washington 
KOVR  Stockton,  California 
WFLA-TV  Tampa,  Florida 
WKST-TV  Youngstown,  Ohio 


WITH  MORE  BEING  ADDED  EVERY  DAY... 


NTA 


8530  WILSHIRE,  BEVERLY  HILLS  OL.  5-7701 
NEW  YORK :  444  MADISON  AVE.  PL.  3-6106 
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THE  CLEAR  DOPE 


Here  is  the  clear  dope  about  a  good  broadcasting  operation. 

Although  most  guys  and  gals  our  age  who  are  in  the  advertising  business  know  almost 
everything  about  us,  we  are  often  reminded  that  time  flies  and  each  day  new  people  are 
joining  the  ranks  of  agencies  of  the  country.  Some  of  them  sit  in  judgment  on  us,  and  so 
they  need  to  know  all  about  us. 

Well— We  operate  KRNT  Radio,  KRNT  Television,  and  KRNT  Theater  out  here  in  Des 
Moines,  Iowa.  All  under  the  same  roof.  All  run  by  the  same  people.  Many  of  the  personnel 
are  up  to  their  necks  in  all  three  all  the  time. 

Our  radio  station  has  led  in  service  and  adult  audience  most  of  its  27  years.  The 
television  station  reflects  credit  on  its  parent  and  generally  leads  in  ratings,  and  in  every 
one  of  its  seven  years,  it  has  done  around  80%  of  the  local  business!  Both  stations  are  affili- 
ated with  CBS.  The  CBS  know-how  together  with  the  KRNT  "know-how  and  go-now"  keeps 
us  out  in  front.  The  theater  is  the  largest  legitimate  theater  in  the  U.S.A.  Everything  from  the 
Grand  Opera  to  the  Grand  Ole  Opry  is  shown  in  it.  It  truly  is  the  "Show  Place  for  All  Iowa." 

So  what  happens?  Well,  the  stations  promote  the  theater  and  the  theater  promotes  the  sta- 
tions, and  we  learn  show  business  from  running  all  three.  We  learn  about  people,  too.  Noth- 
ing will  straighten  out  a  person's  thinking  about  what  appeals  to  people  as  well  as  the  box 
office.  'Tis  the  till  that  tells  the  tale.  People  either  put  their  money  where  their  mouth  is  at 
the  box  office  or  they  don't — they  kid  you  not. 

Out  of  this  baptism  of  fire  comes  some  pretty  hep  people  in  programming  and  promo- 
tion and  market  knowledge. 

Few  organizations,  if  any,  know  this  market  as  well  as  the  KRNT  organizations  knows  it. 

Few  organizations  know  more  about  program  appeals — 

Few  organizations  know  more  about  promotion  and  publicity — 

Few  organizations  are  held  in  as  high  esteem  by  its  public. 

Few  organizations  of  our  kind  in  the  U.S.A.  have  the  track  record  that  KRNT  Radio  and 
KRNT  Television  post  year  after  year. 

The  KRNT  name  means  leadership  and  has  for  a  long  time. 

What  about  right  now,  today? 


Well,  take  KRNT-TV: 


The  hot  CBS-TV  schedule  is  hotter  here. 


The  hot  Steve  Allen  Show  is  hotter  here. 
The  hottest  movie  package  is  here. 

The  hottest  news  outfit  is  here.  In  fact,  one  of  the  top  daily  nighttime  news  programs  in 
a  multiple  station  market  in  America  is  here  on  KRNT-TV. 

The  hottest  sports  programs  are  here.  The  football  coaches  of  the  three  largest  universi- 
ties in  Iowa  are  seen  exclusively  in  this  market  on  KRNT-TV. 

The  most  and  the  best  and  the  best-known  local  personalities  are  on  this  station. 

Civic,  cultural  and  religious  groups  know  from  long  experience  that  they  can  count 
on  our  eager  cooperation  and  support.  They  know  we  do  operate  in  the  public  interest,  con- 
venience, and  necessity. 

And — this  is  the  station,  in  this  three-station  market,  that  carries  around  80%  of  the 
local  television  advertising  and  has  since  the  station's  inception.  Yes — where  the  cash  register 
has  to  ring  today  to  make  today's  profits,  this  is  the  station  the  local  merchants  depend  on 
for  sales — some  of  them  selling  products  your  agency  represents. 

Then  about  radio: 

Every  Des  Moines  survey  a  fellow  can  find  shows  KRNT  Radio  leading  in  total  audi- 
ence, total  adults  .  .  .  leading  in  believability,  too.  KRNT  "Total  Radio"  has  the  solid  sound 
of  success  you  like.  You're  proud  to  be  associated  with  it.  It,  too,  is  a  great  news  station,  a 
great  sports  station,  and  it  has  the  most  and  best  known  local  personalities.  It,  too,  is  an  out- 
standing public  service  station. 

Our  KRNT  Radio  personalities  appear  regularly  on  KRNT  Television.  This  is  a  big  ad- 
vantage. Radio  listeners  know  what  KRNT  personalities  look  like.  Likewise,  television  viewers 
are  constantly  reminded  of  their  local  KRNT-TV  favorites  because  of  their  frequent  exposure 
on  KRNT  Radio.  One  medium  helps  the  other  in  our  operation.  And  personalities  are  pictured 
in  heavy  newspaper  promotion,  too.  Our  personalities  are  "old  friends"  to  Central  Iowa 
people — an  important  plus  in  their  merchandising  and  sales  effectiveness. 

These  stations  of  ours  provide  the  proper  climate  for  responsible  advertisers — a  climate 
of  leadership,  believability  and  responsibility.  It  is  said  that  Lord  Chesterfield  once  invited 
his  young  friend  thusly:  "Come  walk  down  the  street  with  me.  It  will  make  your  fortune!" 

We  invite  responsible  advertisers  to  come  walk  down  the  street  with  us.  It  will  go  a 
long  way  toward  making  your  fortune. 


>  KRNT  RADIO— KRNT  TELEVISION 

An  Operation  of  Cowles  Magazines  and  Broadcasting,  Inc. 
Represented  by  the  Katz  Agency,  Inc. 


MONDAY  MEMO 


from  ALVIN  ZAKIN,  partner,  The  Zakin  Co.,  New  York 


Find  how  you're  different,  then  tell  it— in  a  different  way 


Broadcast  media  today  are  in  the 
clutches  of  that  old  devil,  conformity, 
in  advertising  their  wares. 

Most  stations  hold  rigidly  to  a  few 
hackneyed  formula  claims,  and  no  one 
seems  willing  to  be  the  first  to  break 
away.  I'm  thinking  of  such  well-worn 
slogans  as  "First  in  the  market,"  "De- 
livers bigger  audiences" — or  that  pa- 
thetic plea,  "You  need  both  to  cover  the 
Skinny  Gulch  Market."  No  matter  how 
differently  they're  expressed,  they're 
still  the  same  time-eroded  ideas. 

It  seems  ironical  that  so  much  sta- 
tion advertising  is  still  creatively  dull 
and  unconvincing.  The  irony,  of  course, 
is  that  stations  are  in  the  business  of 
advertising.  More  than  anyone  else  (ex- 
cept perhaps  the  agencies)  they  should 
sell  on  a  highly  inventive  level.  The 
fact  that  they  don't,  as  a  rule,  is  the 
old  story  of  the  shoemaker's  child  go- 
ing barefoot.  Most  stations  have  neg- 
lected to  keep  up  with  the  changing 
trends  in  all  advertising. 

A  lot  of  station  advertising,  I  fear,  is 
simply  handed  over  to  the  local  ad 
agency  that  buys  the  most  time  on  the 
station.  This  arrangement  doesn't  al- 
ways lead  to  the  best  creative  work. 
Good  advertising  is  more  apt  to  evolve 

( 1 )  when  there  is  the  stimulation  of  an 
active   client-agency   relationship  and 

(2)  when  campaigns  are  questioned  and 
weighed  critically. 

Now,  since  I  seem  to  know  so  many 
answers,  what  do  I  recommend  to  make 
the  break  with  tradition?  I'm  certainly 
not  suggesting  some  of  the  bizarre  ad- 
vertising attempts  I've  seen  lately, 
chestnuts  appearing  to  have  no  rele- 
vancy to  the  subject.  Naked  ladies,  for 
instance,  are  enticing — but  not  as  a 
means  of  unveiling  rating  figures.  I  also 
have  a  hunch  that  the  double-entendre 
in  ads  (especially  when  it  snickers)  has 
to  be  very,  very  clever  to  be  good. 

Straight  And  Clean  ■  So  let's  play 
it  straight  and  clean  and  direct — the 
way  really  good  advertising  is  anyway. 

What  I  am  suggesting  is  a  fresh  look 
at  station  advertising  and  a  disregard 
for  all  the  things  that  have  been  done. 
I  would  like  for  some  station  manager 
to  be  the  Mr.  Volkswagen  of  media 
advertising;  to  be  realistic  enough  to 
recognize  that  what  he  really  has  to 
sell  is  a  product — his;  enough  to  admit 
there  are  no  sacred  cows;  that  his 
problem  is  simply  to  find  the  single, 
selling-est  point  he  has  in  his  favor. 

And  this,  as  he  might  suspect,  is  the 
hardest  part  of  the  job.  It  takes  blood, 
sweat  and  fears-overcome  to  hang  his 
image  on  one  basic  point.   But  when 


he's  found  it,  tested  it,  pot-shotted  at 
it,  and  it  still  comes  up  shining,  his 
battle  will  be  half  won. 

I  say  half  because  now  that  the  point 
of  difference  is  established,  it  must  be 
presented  differently.  Here  is  where  I 
hope  our  friend,  the  station  manager, 
would  start  to  discard  any  dusty  cliches 
which  may  be  still  around.  To  be  on 
the  safe  side,  he'd  throw  out  every  old 
rating  chart,  every  picture  of  a  pretty 
girl,  every  picture  of  the  local  moun- 
tain with  its  tv  tower,  every  picture  of 
Main  Street,  every  picture  of  dear  and 
faithful  media  buyers,  and  especially 
every  picture  of  himself  (which  takes 
iron  self-discipline). 

Now,  with  the  decks  cleared,  I  would 
like  the  station  manager  and  his  agency 
to  sit  down  and  think  up  10  fresh  new 
ways  to  present  this  point  of  differ- 
ence. This  is  an  even  harder  job,  and 
just  as  critical  as  the  soul-searching 
which  went  before.  Out  of  the  first  10 
ideas,  if  he  gets  one  good  ad  he  will 
be  lucky.  But  this  is  the  beginning  of 
his  campaign,  and  (I  hope)  the  begin- 
ning of  the  kind  of  advertising  that 
makes  a  product  or  a  service  famous. 
If  this  station  manager  and  his  agency 
are  typical  of  the  kind  of  people  who 
make  great  selling  ads,  it  will  be  a  long 
process.  And  dozens  of  embryo  cam- 
paigns will  never  see  the  light  of  day 
as  the  final  one  is  put  into  action. 

A  Station's  Story  ■  Now  if  all  this 
sounds  like  a  nice  theory — but  just  a 
nice  theory — I'd  like  to  tell  you  a  story 
about  a  station  that  had  the  courage  to 
assert  its  individuality.  And  because 
my  agency  is  part  of  the  story,  I  know 
how  it  all  happened. 

About  three  years  ago,  an  independ- 
ent television  station  in  a  large  metro- 
politan market  found  it  had  grown  up 
into  a  thriving,  respected  medium.  But 
it  lacked  an  identification — a  theme — 


one  basic  point  of  difference. 

This  metropolitan  independent  and 
the  agency's  creative  staff  took  a  long, 
hard  look  at  the  station's  assets.  These 
boiled  down  to  six  or  seven  points,  all 
of  which  were  unusual  for  an  independ- 
ent in  a  metropolitan  market.  Each 
point  contributed  to  an  overall  picture 
of  quality  and  prestige  that  could  not 
be  matched  by  any  other  independent. 
Thus,  a  theme  was  developed,  stressing 
the  prestige  of  this  non-network  outlet. 

A  comprehensive  campaign  followed 
(after  many  were  created  and  discarded 
for  various  reasons),  calculated  to  alert 
the  industry  to  the  very  real  advantages 
of  the  station  and  to  back  the  "prestige" 
claim  with  solid  points. 

The  campaign  utilized  dramatic  pho- 
tographs of  objects,  which,  when  seen 
in  association  with  the  headlines,  dram- 
atized the  six  selling  points  in  unusual 
and  arresting  ways.  And  always,  the 
emphasis  in  the  look  and  tone  of  the 
individual  ads  was  on  prestige. 

The  effect  was  memorable.  There  is 
evidence  that  this  campaign  has  done 
an  enormous  service  for  the  station. 

Now  it  stands  to  reason  that  no 
media  buyer  can  memorize  500  tv  sta- 
tion call  letters.  The  competition  for 
the  buyer's  recognition  is  enormous. 
The  call  letters  remembered  outside 
the  immediate  market  must  be  im- 
pressed and  impressed  hard — and  the 
job  must  be  done  by  advertising. 

Large  metropolitan  markets,  of 
course,  present  special  problems  for 
advertising.  But  in  every  smaller  city, 
the  same  principles  govern.  Ended  is 
the  era  in  which  a  tv  station  could  cry 
vaguely  "first"  or  "me  too"  and  get 
away  with  it.  Today,  if  the  tv  station 
is  to  be  the  identification  maker  for 
products,  it  must  show  first  that  it 
knows  how  to  create  a  strong  identifi- 
cation of  its  own. 


Al  Zakin  is  a  partner  in  The  Zakin  Co.,  an 
advertising  agency  in  New  York  with 
broadcast  industry  clients  on  its  account 
roster.  Mr.  Zakin  is  a  native  New  Yorker 
and  a  graduate  of  Syracuse  U.  He  also 
studied  marketing  at  the  Columbia  U. 
School  of  Business,  New  York.  His  execu- 
tive posts  in  15  years  of  activity  with 
advertising  firms  and  advertising  agencies 
have  included  those  of  account  super- 
visor, marketing  director  and  vice  presi- 
dent and  plans  board  member. 
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YOU  CANT  COVER 


*The  Indianapolis 
market,  we  mean! 


This  provocative  headline  is  more  than  a  facetious  approach  to 
a  marketing  problem.  If  you  presently  have  distribution  in  and 
are  exerting  advertising  pressure  on  the  Indianapolis  market, 
then  consideration  of  the  Terre  Haute  market  is  of  vital  impor- 
tance to  your  sales  success. 


HERE'S  WHY: 

1.  Terre  Haute  is  closely  linked  to  Indianap- 
olis for  its  distribution. 

2.  Two  of  the  Leading  Supermarket  Chains 

in  the  Terre  Haute-lndianapolis  coverage 
area  credit  the  WTHI-TV  area  with  more 
than  one  fourth  of  their  total  area  sales, 

3.  Indianapolis  Television,  even  when  ex- 
tensively used,  misses  80%  of  the  Terre 
Haute  metro  area. 


4.  Combining  WTHI-TV  with  any  Indianapolis 
television  develops  sizeable,  additional 
penetration  without  additional  cost 

5.  The  combination  of  WTHI-TV  with  an 
Indianapolis  effort  reduces  excessive  du- 
plication, substituting  new  potential  cus- 
tomers. 

6.  The  Terre  Haute-lndianapolis  media  ap- 
proach does  not  reduce  the  level  of  impact 
in  metro  Indianapolis. 


These  facts  were  revealed  through  a  series  of  special  studies  conducted 
by  ARB.  These  are  presented  in  detail  and  are  available 
through  your  Edward  Petry  Man. 


WTHI-TV 
delivers  more  homes 
per  average  quarter 
hour  than  any 
Indiana  station* 
(November  1962  ARB) 

*except  Indianapolis 


WTHI 


CHANNEL  10 
TERRE  HAUTE, 
INDIANA 

*AN  AFFILIATE  OF 
WTHI  AM  &  FM 


^^ElEVISIO^^ 
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FOCAL 


POINT 


I  IJJ1&* 


1  Is  7  USE  OF  F 


Focal  Point  is  a  year-long  project  that  attempts 
to  harness  the  power  of  broadcasting  to  the 
forces  at  work  on  community  and  statewide 
issues  and  problems.  The  function  of  Focal 
Point  is  to  overcome  citizen  apathy  and  to 
encourage  action. 

Focal  Point  in  Baltimore 

In  Baltimore,  on  WJZ-TV,  Focal  Point  is 
tackling  the  varied  and  complex  problems  of 
metropolitan  expansion  as  they  apply  to  edu- 
cation, transportation,  urban  renewal,  police 
administration,  roads  and  highways,  and  other 
areas.  The  project  was  started  with  a  leadership 
conference,  which  included  among  its  partici- 
pants Senator  Harrison  A.  Williams,  Jr., 
Federal  Housing  Administrator,  Dr.  Robert 
Weaver,  FCC  Commissioner,  Frederick  W. 


Ford  and  former  Mayor  J.  Harold  Grady  of 
Baltimore. 

Focal  Point  in  Boston 

Most  recently,  in  Boston,  Focal  Point  is  taking 
a  penetrating  look  at  the  state,  its  government 
and  its  problems.  The  project  began  with  three 
90-minute  forums  given  prime  time  on  three 
successive  week  nights  over  WBZ-TV  and 
Radio.  Participants  included  Attorney  General 
Robert  Kennedy,  Governor  LeRoy  Collins, 
Archibald  MacLeish,  Moderator  Erwin  D. 
Canham  and  Paul  C.  Reardon,  Associate  Jus- 
tice Supreme  Judicial  Court. 

Discussion  areas— as  related  to  govern- 
ment—were "Morality"  (can  it  be  legislated?), 
"Modernization"  (can  statutory  and  constitu- 
tional law  be  changed  to  keep  pace  with  the 


WBZ. WBZ-TV.  BOSTON  WINS*  NEW  YORK  WJZ-TV .  BALTIMORE  KYW*  KYW-TV  -  CLEVELAND 
KDKA.KDKA-TV. PITTSBURGH  WIND. CHICAGO  WOWO  •  FORT  WAYNE  KPIX-SAN  FRANCISCO 
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times?),  and  "Manpower"  (how  can  political 
parties  be  revitalized?). 

Two  audiences  were  involved:  those 
present  in  New  England  Life  Hall,  where  the 
programs  took  place;  listeners  and  viewers  at 
home  (estimated  at  500,000),  including  mem- 
bers of  audience  action  groups. 

"New  and  Better  Directions" 

These  programs  represent  the  kick-off  to  a 
year-long  project,  but  already  their  elfect  is 
being  felt.  Focal  Point  has  fired  the  imagina- 
tions of  critics,  columnists,  and  viewers.  "The 
phrase  'focal  point'  is  likely  to  be  one  that 
Massachusetts  citizens  will  remember  for  a 
long  while ...  it  may  mark  the  turning  of  a  cor- 
ner that  leads  to  new  and  better  directions," 
said  the  Pilot,  official  organ  of  the  Archdiocese 


of  Boston.  The  Boston  Herald  called  it ", .  .the 
most  interesting,  but  more  important,  informa- 
tive, program  of  a  local  nature ...  this  season." 

Its  success  ultimately  will  be  measured  by 
the  public's  involvement.  In  Baltimore  and 
Boston,  additional  programs  on  specific  issues 
of  state  and  local  significance  are  being  con- 
templated. Other  WBC  stations  are  already 
applying  the  Focal  Point  concept  in  their  par- 
ticular areas. 

The  Power  of  Broadcasting 

The  Westinghouse  Broadcasting  Company  has 
long  believed  that  the  power  of  broadcasting 
can  successfully  be  brought  to  bear  in  the 
practical  area  of  community  improvement  as  a 
constructive  force  in  the  solution  of  social  and 
political  problems. 
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WKRG'TV 

MOBILE  CHANNEL  5  PENSACOLA 


TTT 


Exception  To  The  Rule 


Each  NIELSEN  Published-from  the  very  first- 
Dec.  1959  to  Nov.  1962-Proves  WKRG-TV 


Represented  by  H*R  Television,  Inc* 

or  call 


C.  P.  PERSONS,  Jr.,  General  Manager 
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ENGINEERED  BIRTHS  FOR  RADIO 

■  NAB  says  technical  standards  can  control  station  growth 

■  It  rejects  economic  protection  though  profits  shrink 

■  It  and  other  witnesses  urge  FCC  to  lift  radio  freeze 


The  adoption  of  a  government  policy 
of  economic  protection  for  radio  sta- 
tions was  headed  off  last  week. 

The  NAB  went  on  record  in  opposi- 
tion to  government  regulation  of  radio 
competition,  except  by  the  application 
of  engineering  standards.  The  associa- 
tion's strong  stand  against  economic  reg- 
ulation, taken  during  a  two-day  FCC 
Washington  hearing  on  radio  station 
population  control,  put  an  end  to  spec- 
ulation that  it  would  join  with  some 
FCC  officials  in  a  plan  to  create  limited 
monopolies  in  radio. 

"I  want  to  make  it  clear,"  said  the 
NAB's  chief  spokesman  at  the  hearing, 
"that  NAB  is  opposed  to  and  cannot 
subscribe  to  any  proposal  which  would 


arbitrarily  place  a  limitation  on  the 
number  of  radio  stations  in  a  given 
market."  The  spokesman,  George 
Hatch,  president  of  KALL  Salt  Lake 
City  and  chairman  of  the  NAB's  Ra- 
dio Development  Committee,  added: 
"Stated  in  reverse,  given  an  application 
for  a  facility  which  meets  all  proposed 
sound  engineering  standards,  the  com- 
mission should  grant  a  license  for  that 
facility." 

The  NAB  said,  however,  that  the 
FCC  ought  to  quit  granting  stations  in- 
discriminately. It  advanced  these  three 
recommendations  to  keep  the  station 
population  from  outgrowing  the  capaci- 
ty of  the  radio  spectrum  and  to  discour- 
age  inadequately   financed  applicants 


from  entering  radio: 

■  A  general  overhaul  of  am  engi- 
neering standards  including  the  elimi- 
nation of  the  10%  rule  (whereby  an 
application  can  be  granted  if  no  more 
than  10%  of  his  normally  protected 
contour  will  receive  objectionable  in- 
terference), a  more  precise  definition 
of  a  "first  service,"  the  use  of  intermedi- 
ate powers  for  the  improvement  of  ex- 
isting services  to  serve  urban  areas 
rather  than  granting  of  new  stations 
and  a  review  of  directional  antenna 
standards  and  methods  of  calculating 
skywave  interference. 

■  A  re-examination  of  FCC  policies 
on  the  authentication  of  financial  re- 
sponsibility to  construct  and  operate  a 


The  NAB  talks  (above)  and  the  FCC  listens  (below)  in  last 
week's  conference  on  the  problems  of  am  radio  broad- 
casting. Association  representatives  at  the  "head  table" 
are  (I  to  r)  consulting  engineer  George  C.  Davis;  Carl  Lee, 
executive  vice  president  of  the  Fetzer  stations  and  chair- 
man of  the  special  NAB  radio  engineering  subcommittee; 
George  Hatch,  president  of  KALL  Salt  Lake  City  and 


chairman  of  the  NAB  Radio  Development  Committee; 
NAB  President  LeRoy  Collins;  Doug  Anello,  NAB  general 
counsel,  and  George  Bartlett,  NAB  manager  of  engineer- 
ing. An  interested  audience  (below)  includes  all  seven 
FCC  commissioners  (I  to  r)  Frederick  W.  Ford,  Robert  E. 
Lee,  Rosel  H.  Hyde,  Chairman  Newton  N.  Minow,  Robert 
T.  Bartley,  T.  A.  M.  Craven  and  E.  William  Henry. 
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—  PERSPECTIVE  ON  THE  NEWS  — ■—■ — — — — 

How  the  birth  control  talk  started 

A  RADIO  STATION  POPULATION  EXPLOSION  TROUBLES  NAB  AND  FCC 


The  postwar  surge  of  new  radio  sta- 
tion grants,  stalled  now  by  the  current 
FCC-imposed  freeze,  finds  broadcast- 
ers and  government  alike  faced  by  a 
dilemma — how  to  meet  the  demands 
of  would-be  station  operators  without 
crucial  damage  to  the  present  radio 
structure  or  the  public  interest. 

Some  of  the  problems  of  station 
population  growth  were  brought  into 
the  open  last  week  as  the  FCC  and  the 
NAB  held  a  two-day  hearing  (see 
story  beginning  on  page  29). 

This  conference  came  after  a  series 
of  developments  that  started  at  the 
end  of  World  War  II  when  there  were 
roughly  900  radio  stations  on  the  air. 
After  the  FCC  came  out  from  under 
the  impact  of  wartime  equipment 
shortages  and  a  freeze  on  new  grants, 
it  began  playing  midwife  to  new  facili- 
ties— am  radio,  fm  radio  and  tv — at 
an  unprecedented  rate. 

Cps  Tough  to  Get  ■  Before  the  war 
the  process  of  wringing  a  construction 
permit  from  the  commission  had  been 
long  and  expensive,  often  involving 
unrecorded  political  nuances,  as  the 
existing  station  operators  utilized  num- 
erous ways  of  contesting  applications 
that  might  cut  a  station's  service  area, 
cause  interference  or  limit  its  econom- 


ic potential. 

After  World  War  II  the  FCC  began 
satisfying  demands  for  expansion  that 
had  been  pent  up  during  the  war 
years.  Longtime  operators  whose  sta- 
tions had  served  areas  many  miles 
from  their  transmitters  now  were 
worried  because  their  distant  signals 
were  being  drowned  out  by  new  sta- 
tions in  outlying  communities.  These 
population  figures  on  authorized  sta- 
tions at  five-year  intervals  (as  com- 
piled by  the  Broadcasting  Year- 
book) trace  the  explosion: 

1925—571,  1930—612.  1935—665, 
1940—814,  1945—956,  1950—2,234, 
1955—2.774,  1960—3,527. 

As  of  Nov.  30,  1962,  there  were 
3,924  authorized  am  stations  plus  ap- 
plications for  another  499,  according 
to  the  latest  FCC  compilation. 
Broadcasting's  weekly  compilation 
showed  3,803  am  stations  on  the  air 
on  Jan.  2,  1963. 

By  1960,  with  some  3,500  stations 
on  the  air,  total  radio  revenues  of 
$600  million  were  being  split  so  fine 
that  about  one-third  of  all  stations 
reported  losses.  This  financial  record 
had  just  been  compiled  before  LeRoy 
Collins  took  office  as  NAB  president 
in  January  1961, 


Collins  on  Overpopulation  ■  Gov. 
Collins  took  notice  of  the  radio  situa- 
tion in  his  first  address  to  an  NAB 
convention  (Broadcasting,  May  15, 
1961). 

"Where  do  we  go  from  here  in 
radio?"  Gov.  Collins  asked.  "Perhaps 
we  should  start  by  seeking  to  develop 
some  plan  for  effective  birth  control 
in  this  business." 

The  next  October  FCC  Commis- 
sioner Frederick  W.  Ford  raised  the 
sticky  question  of  regulating  station 
population  according  to  economic  cri- 
teria. In  a  speech  to  the  Kentucky 
Broadcasters  Assn.,  Mr.  Ford  recalled 
that  during  the  1930's  the  FCC  had 
taken  into  account  the  nature  and  ex- 
tent of  economic  injury  when  it  con- 
sidered new  grants  (Broadcasting, 
Oct.  23,  1961). 

Then  the  commission's  perspective 
had  been  influenced — to  a  limited  ex- 
tent, at  least — by  a  U.  S.  Supreme 
Court  decision  in  1940.  This  had 
held  that  radio  stations  are  distin- 
guished from  common  carriers  by  the 
element  of  unrestrained  free  enterprise 
and  that  free  competition  should  de- 
termine which  station  stands  or  fails. 
Commissioner  Ford  told  the  Kentucky 
group  that  it  was  time  the  FCC  re- 


radio  station.  It  was  suggested  that  an 
applicant  be  required  to  be  prepared  to 
operate  for  one  year  without  revenue 
instead  of  the  present  three  months. 

■  Encouragement  by  the  commission 
of  mergers  of  existing  stations,  particu- 
larly where  substandard  engineering  fa- 
cilities are  involved.  This,  the  NAB 
said,  would  permit  a  substandard  facil- 
ity abandoned  by  merger  to  be  with- 
drawn from  its  original  location  and 
possibly  reassigned  to  an  area  that 
needed  it. 

Economics,  Programs  Passed  ■  Singu- 
larly lacking  from  most  of  the  testi- 
mony during  the  two  days  of  hearing 
were  statements  on  finances  and  pro- 
gramming. Both  were  mentioned  at 
times,  but  neither  was  given  the  weight 
that  some  had  expected — particularly 
the  subject  of  economics. 

Mr.  Hatch  said  that  "all  of  us  are 
aware  of  the  declining  average  revenue 
per  radio  station."  He  said  the  subject 
is  worthy  of  most  serious  study  even 
if  there  appeared  no  available  and  ac- 
ceptable solution  to  the  problems  that 
might  be  uncovered. 


The  NAB  witnesses  testified  last  Mon- 
day (Jan.  7)  with  10  "public  witnesses" 
appearing  Tuesday.  NAB  President  Le- 
Roy Collins  was  present  for  the  asso- 
ciation testimony  but  did  not  partici- 
pate except  to  introduce  NAB  witnesses. 

"There  have  been  so  many  funeral 
dirges  sounded  and  written,"  Gov.  Col- 
lins said,  "that  it  is  good  to  know  that 
at  last  we  have  an  opportunity  to  come 
here  to  praise  radio  broadcasting  and 
not  to  bury  it." 

In  an  opening  statement,  FCC  Chair- 
man Newton  N.  Minow  pointed  out 
that  radio  today  bears  little  resemblance 
to  the  same  medium  immediately  after 
World  War  II.  He  said  that  the  number 
of  stations  has  increased  from  955  to 
nearly  4,000  and  that  revenues  per  sta- 
tion have  decreased  from  $238,000  in 
1945  to  $145,000  in  1961.  Average 
profits  per  station  went  down  over  the 
same  period  from  $72,000  to  $8,900, 
he  said. 

Among  other  points  made  at  the 
hearing: 

■  All  witnesses  agreed  that  the  am 
freeze  should  be  lifted  immediately.  The 


NAB  did  not  specifically  mention  the 
freeze  in  its  prepared  statements  but 
in  answer  to  a  question,  Mr.  Hatch  said 
the  association's  recommendations 
could  be  carried  out  without  a  freeze 
and  that  it  should  be  lifted. 

■  Rate  cutting  and  double  billing  are 
the  true  evils  of  broadcasting  and  the 
FCC  should  do  something  about  both. 

■  The  reason  so  many  stations  do  not 
show  a  corporate  profit  is  because  own- 
ers pay  themselves  large  salaries.  This 
is  perfectly  legitimate,  the  witnesses 
felt,  and  the  practice  will  show  up  in 
future  financial  statements  filed  with 
the  FCC  which  will  require  a  listing  of 
total  salaries  paid  executives,  owners 
and  their  families. 

No  Transfusion  Wanted  ■  In  a  con- 
cluding statement,  Mr.  Hatch  said  that 
"radio  does  not  need  any  transfusion, 
nor  is  it  as  sick  as  some  would  have  us 
believe.  It  is  our  belief  that  with  great- 
er reliance  placed  in  am  allocations 
upon  sound  engineering  practice  and 
adequate  financial  qualifications,  the  ra- 
dio industry  will  reach  new  heights  in 
prosperity  and  will  continue  to  provide 
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examined  its  thinking  on  the  question 
because  bad  programming  might  drive 
out  good  since  it  costs  less  to  produce. 
He  showed  how  revenues  of  individ- 
ual stations  had  been  dropping. 

As  a  counter  to  Mr.  Ford's  remarks 
FCC  Commissioner  Rosel  H.  Hyde 
warned  that  utility-type  regulation  was 
being  considered.  He  suggested,  in 
an  oblique  reference  to  broadcasters 
who  were  talking  about  seeking  eco- 
nomic protection:  "This  may  be  an- 
other instance  where  preoccupation 
with  matters  of  immediate  concern 
may  obscure  interest  in  basic  princi- 
ples." He  said  that  radio  could  not 
attain  stature  by  leaning  on  govern- 
ment protection. 

But  some  influential  NAB  members 
were  beginning  to  side  with  Mr.  Ford's 
views.  The  1961  Salt  Lake  City  NAB 
fall  conference,  in  the  homeland  of 
George  Hatch,  operator  of  KALL 
Salt  Lake  City  and  NAB  radio  board 
chairman  at  the  time,  adopted  a  reso- 
lution calling  on  the  association  to 
consider  the  situation.  A  few  days 
later  at  the  fall  conference  in  Jack- 
sonville, Fla.,  John  F.  Meagher,  NAB 
radio  vice  president,  proposed  a  study 
of  new  radio  station  grants  and  the 
impact  of  FCC  policies  on  stations. 

Gov.  Collins,  reviewing  a  confer- 
ence he  had  held  at  the  commission, 
sent  a  memo  to  the  radio  board  on 
the  subject.  When  the  board  met  Jan. 
31,  1962,  it  looked  over  a  staff  study 
and  directed  Gov.  Collins  to  name  a 
special  study  committee. 


A  number  of  informal  conversations 
were  held  by  NAB  and  FCC  spokes- 
men during  the  spring  of  1962  in  an 
effort  to  see  each  other's  views. 

Action  Begins  ■  All  the  talk  and  re- 
search were  transacted  into  action  at 
the  April  1962  NAB  convention  when 
Gov.  Collins  said  "there  is  no  more 
important  work  before  us"  than  to 
find  remedies  for  radio's  overpopula- 
tion. FCC  Chairman  Newton  N. 
Minow  came  back  a  day  later  with 
the  suggestion  that  the  industry  and 
commission  meet  in  "an  informal, 
face-to-face  shirtsleeves  working  con- 
ference" to  discuss  the  state  of  radio, 
adding  that  the  search  for  answers 
was  overdue. 

That  did  it.  Gov.  Collins  set  up  a 
nine-man  committee  headed  by  Mr. 
Hatch  and  the  FCC  declared  an  am 
freeze  May  10  "as  a  first  step  toward 
re-examination  of  the  rules  governing 
am  broadcast  assignments."  It  termed 
the  freeze  "a  partial  halt  to  accepting 
new  am  applications." 

NAB's  committee  and  its  subcom- 
mittees met  several  times  and  con- 
ferred with  commissioners  and  staff- 
ers. Frequent  alarm  was  expressed 
in  the  industry  lest  the  NAB  get  in- 
volved in  utility-type  discussions  that 
could  threaten  free  broadcasting.  NAB 
pointed  out  it  was  emphasizing  engi- 
neering aspects  in  its  studies  prepara- 
tory to  the  Jan.  7-8  conference. 

Now  the  conference  is  over.  NAB 
has  stated  its  case  in  depth.  It's  up 
to  the  FCC. 


outstanding  broadcasting  service." 

Without  these  tighter  standards,  Mr. 
Hatch  said  that  he  would  not  feel  so 
optimistic  about  the  future  of  radio. 

NAB  conducted  extensive  engineer- 
ing studies  of  radio  coverage  and  in- 
terference in  the  southeastern  U.  S.  and 
asked  the  commission  to  continue  the 
study  to  include  coverage  of  all  the 
country.  The  association  also  present- 
ed a  nationwide  situation  report  on  the 
use  of  two  specific  frequencies,  600  and 
1300  kc. 

Serious  Concern  ■  In  his  opening 
remarks,  Mr.  Hatch  said  that  am  radio 
has  reached  the  point  where  interference 
is  of  "serious  concern."  He  cited  the 
"Topsy-like"  growth  that  has  seen  the 
number  of  am  stations  increase  from 
765  in  1940  to  3,451  by  1960. 

"This  explosion  in  the  number  of  sta- 
tions is  the  result  of  the  understandable 
desire  of  the  commission  to  provide  as 
many  local  services  as  could  be  fitted 
into  a  limited  spectrum,"  he  continued. 
"However,  as  the  nation  has  reached 
a  saturation  point  in  the  number  of  am 


radio  stations,  there  have  been  increas- 
ing complaints  from  the  public." 

The  special  NAB  committee  con- 
cluded that  the  necessary  climate  for  a 
sound  and  orderly  development  of  am 
radio  can  be  provided  without  making 
any  basic  changes  in  the  competitive, 
free  enterprise  system,  Mr.  Hatch  said. 
The  association's  study  indicated  that 
the  objective  of  the  FCC  in  providing 
am  service  "has  been  achieved  to  a  re- 
markable extent,"  he  said.  "From  here 
on,  it  would  appear  that  the  objectives 
of  the  commission  and  of  the  radio 
industry  over  the  next  two  decades 
should  be  the  improvement  of  existing 
facilities  and  the  extension  of  inter- 
ference-free service." 

Open  Minds  ■  The  NAB  approached 
its  engineering  study  with  "open  minds, 
without  preconceived  ideas  .  .  .  letting 
the  facts  fall  where  they  may  and  speak 
for  themselves,"  Carl  E.  Lee,  executive 
vice  president  of  the  Fetzer  Broadcast- 
ing Co.  and  chairman  of  the  engineering 
subcommittee,  told  the  FCC. 

He  said  the  study  was  made  from 
the  following  standpoints:  (1)  During 


the  past  20  years,  how  has  engineering 
(or  the  lack  of  it)  contributed  to  the 
interference  or  degradation  to  the  radio 
service  the  public  receives?  (2)  How 
has  engineering  contributed  to  the  over- 
all development  of  a  nationwide  radio 
system  as  well  as  meeting  the  commis- 
sion objectives  for  radio  during  the  past 
two  decades? 

The  NAB  engineering  studies,  Mr. 
Lee  said,  show  that  the  FCC  "with  all 
its  trials  and  tribulations  should  be  high- 
ly complimented"  in  the  administration 
of  its  standards  to  secure  a  nationwide 
radio  system.  Application  of  the  engi- 
neering standards  over  the  past  20  years 
has  exceeded  in  many  cases  the  FCC's 
overall  objectives,  he  said.  Sometime 
between  1950  and  the  present,  Mr.  Lee 
said,  the  overall  objectives  for  radio 
were  reached  and  the  new  stations 
granted  since  then  simply  added  to  the 
multitude  of  signals  already  covering 
a  given  area. 

NAB  Orders  Study  ■  The  NAB  spon- 
sored an  intensive  engineering  study  of 
daytime  radio  coverage  and  interference 
in  the  southeastern  U.  S.  and  of  nation- 
wide usage  of  600  and  1300  kcs  by 
George  C.  Davis  Consulting  Engineers. 
Results  of  the  study  were  given  to  the 
FCC  in  a  narrative,  chart  and  slide 
presentation.  George  W.  Bartlett,  NAB 
manager  of  engineering,  presented  a 
separate  study  made  to  determine  how 
well  the  following  goals  have  been  met 
by  the  FCC: 

( 1 )  Provision  for  some  service  to  all 
or  as  much  of  the  nation  as  possible; 
(2)  provide  each  community  with  at 
least  one  am  service;  (3)  a  choice  of 
at  least  two  am  services  wherever  pos- 
sible; (4)  at  least  two  local  am  sta- 
tions for  as  many  communities  as  pos- 
sible, and  (5)  multiple  program  choices 
to  as  many  listeners  as  possible. 

Both  studies  on  daytime  radio  cover- 
age in  1940,  1950  and  1960  included 
all  of  South  Carolina  and  Georgia  and 
parts  of  Ten  nessee,  North  Carolina, 
Alabama  and  Florida  (north  of  Jackson- 
ville). This  area  was  selected  as  typical 
of  the  U.  S.  In  1940,  according  to  Mr. 
Bartlett,  60.9%  of  the  area  received  at 
least  one  primary  daytime  service; 
96.7%  in  1950  and  99.4%  in  1960, 
the  NAB  study  showed.  For  cities  over 
2,500  population,  38.1%  had  at  least 
one  daytime  service  in  1940;  87.4%  in 
1950  and  for  1960  the  figure  was 
97.3%. 

Population-wise,  33.9%  received  at 
least  two  interference  free  daytime  serv- 
ices in  1940;  86.1%  in  1950  and  96.7% 
received  two  or  more  stations  in  1960. 
Within  the  area  studied,  in  1940  there 
were  61  cities  with  5-10,000  population 
and  none  had  more  than  one  am  sta- 
tion; by  1950  there  were  110  cities  in 
this  population  category  and  four  had 
two  or  more  stations  and  in  1960  of  the 
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Three  maps  tell  the  story  of  radio's 
growth  in  the  southeastern  U.  S.  as, 


in  1940,  there  was  no  interference  free 
daytime  signal  for  39.1%  of  the  area. 


By  1950,  most  areas  had  a  choice  of 
two  or  more  daytime  stations  and  only 


3.3%  of  the  land  area  was  without  an 
interference  free  signal. 


Ten  years  later,  in  1960,  the  coverage 
looked  like  this.  At  least  four  stations 


were  available  during  the  day  to 
87.1%  of  the  area. 


119  cities  with  less  than  10,000  popula- 
tion, 10  had  two  or  more  stations. 

Constant  Gain  ■  In  the  10-50,000 
population  grouping  for  1940,  there 
were  53  such  cities  and  only  two  had 
more  than  one  station.  In  1950,  there 
were  66  cities  in  this  category  with  30 
having  two  or  more  stations  and  in  1960 
the  figures  were  96  cities  with  49  having 
multiple  daytime  services. 

Only  one  daytime  service  was  pro- 
vided to  70.2%  of  the  people  within 
the  six  states  in  1940;  33.9%  had  at 
least  two  services;  11.3%  had  a  choice 
of  three  or  more  stations  and  only 
3.7%  could  receive  four  or  more  am 
stations.  By  1950,  97.8%  of  the  popula- 
tion had  one  service  and  57.7%  had 
a  choice  of  four  or  more.  In  1960,  all 
but  .03%  received  one  primary  daytime 
service  and  81.6%  had  a  choice  of 
four  or  more  stations. 

Cities  with  a  population  between  5- 
10,000  in  1960  without  a  single  am 
station  totaled  22  and  9  cities  with 
over  10,000  were  without  a  local  am 
station. 

There  were  80  am  stations  provid- 
ing service  in  the  southeastern  states 
surveyed  in  1940;  328  stations  in  1950, 
and  526  by  1960. 

Mr.  Bartlett's  study  did  not  consider 
interference  while  Mr.  Davis's  study 
was  based  primarily  on  that  factor  (see 
charts  at  left).  Mr.  Davis  presented 
an  88-page  document  consisting  pri- 
marily of  charts  and  graphs  covering 
radio  development  in  the  six  states  and 
the  use  of  600  and  1300  kcs  across 
the  nation.  Both  frequencies  picked  are 
regional  channels,  one  in  the  high  band, 
one  low  band,  and  were  selected  be- 
cause they  were  considered  "typical" 
(see  page  34  for  broadcast  use  of  the 
two  frequencies  since  1940). 

The  Davis  study  shows  the  degrada- 
tion of  signals  of  existing  stations 
caused  by  the  granting  of  new  stations 
as  well  as  white  areas  in  the  south- 
eastern states. 

Further  Use  ■  There  are  48  possibili- 
ties for  new  stations  (daytime)  as- 
signed to  the  southeastern  states  in 
areas  where  the  largest  town  has  less 
than  3,000  population,  Mr.  Davis  said. 
These  are  frequencies  which  are  avail- 
able and  for  which  no  applications  are 
pending.  In  areas  containing  towns 
from  3-10,000  population,  there  are  45 
possible  new  stations  and  there  are  21 
possibilities  in  communities  with  over 
10,000  population,  according  to  Mr. 
Davis's  findings. 

A  preliminary  study  of  Class  1-B 
channels  in  the  six  states  indicates  that 
75  daytime  stations  of  5  kw  or  less 
could  be  granted,  he  said. 

Mr.  Davis's  maps  showed  wide  areas 
without  primary  daytime  in  1940,  much 
less  in  1950  and  practically  none  in 
1960  (see  at  left).  The  remaining 
white  areas  are  on  the  Atlantic  Coast 
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Automotive  sales  in  WHO  Radio's  NCS  '61 
area  are  '581,827,000  PER  YEAR! 


You  don't  think  of  the  sound,  conservative  Iowa 
citizen  as  being  particularly  car-happy  —  and  he 
isn't.  Yet  people  in  this  great  station's  NCS  '61 
area  actually  make  over  a  HALF-BILLION  dollars 
of  automotive  purchases  annually  (Sales  Manage- 
ment, June  10,  1962). 

WHO  Radio's  117  counties  (NCS  '61)  are  a 
golden  lode  for  manufacturers  of  automobiles,  tires, 


lubricants,  fuels,  batteries  —  and  every  other  prod- 
uct that  prosperous  people  want,  and  that  money 
can  buy. 

How  else  can  you  cover  such  a  market,  with  one 
medium,  at  truly  moderate  cost? 

Some  of  America's  most  successful  advertisers  use 
WHO  Radio  as  one  of  their  "first  ten"  —  fifteen  — 
twenty-five  market  stations.  Ask  PGW  for  the  facts. 


ULPHO 

(or  Iowa  PLUS ! 

Des  Moines  .  .  .  50,000  Watts  .  .  .  NBC  Affiliate 

Peters,  Griffin,  Woodward,  Inc.,  National  Representatives 
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20  years  of  growth 
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Serving  as  typical  of  radio's  fantastic  growth  in  the 
past  20  years  are  these  two  charts  made  by  George 
C.  Davis  Consulting  Engineers  for  the  NAB.  Results 
were  given  at  the  NAB-FCC  conference  last  week  by 
Mr.  Davis.  These  charts  show  the  number  of  stations, 
population  and  square  miles  of  area  covered  by  sta- 
tions on  a  frequency  of  600  kilocycles  (I)  and  1300 
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kilocycles  (r).  In  1940  there  were  five  600  kc  daytime 
radio  stations  serving  6,529,440  people  in  an  area 
covering  103,030  square  miles.  By  1960  there  were 
22,600  kc  stations  covering  19,570,773  people  in  an 
area  of  389,729  square  miles.  The  growth  for  stations 
on  1300  kc  was  similar.  The  two  frequencies  were 
selected  as  typical  of  the  entire  radio  pattern. 


in  South  Carolina  and  in  northern  Flori- 
da. 

In  1940,  29.8%  of  the  people  (3.3 
million)  in  the  area  under  survey  were 
without  an  interference  free  daytime 
service,  while  only  3.7%  of  the  popula- 
tion had  a  choice  of  four  or  more  in- 
terference free  stations,  Mr.  Davis  said. 
By  1950,  only  2.2%  of  the  popula- 
tion was  without  daytime  service  and 
57.7%  had  four  or  more  stations.  The 
population  without  at  least  one  inter- 
ference free  service  in  daytime  had 
dropped  to  0.3%  in  1960  and  81.6% 
(11.4  million  people)  could  tune  in 
four  or  more  stations. 

Qualifications,  Mergers  ■  NAB  recom- 
mendations for  a  closer  scrutiny  of 
financial  qualifications  and  the  encour- 
agement of  mergers  were  given  by 
Merrill  Lindsay,  vice  president  of 
WSOY  Decatur,  111.,  and  chairman  of 
the  NAB's  special  non-engineering  sub- 
committee. 

Mr.  Lindsay  said  the  subcommittee 
made  a  number  of  studies  pertaining 
to  various  economic  facets  of  radio. 
"While  several  of  these  investigations 


developed  results  of  interest  to  mem- 
bers of  the  committee,  it  was  our 
ultimate  conclusion  that  none  of  the 
studies  warranted  conclusions  upon 
which  to  pass  recommendations  for  the 
purposes  of  this  conference,"  he  said. 

It  was  "expressly  gratifying  to  find 
unanimity  of  opinion"  that  no  limit 
should  be  placed  on  the  number  of  am 
broadcast  stations,  Mr.  Lindsay  said. 
He  used  slides  to  portray  the  popula- 
tion growth  of  the  U.  S.,  along  with  the 
increase  in  stations  and  total  radio  ad- 
vertising revenues.  He  said  that  if  radio 
grants  continue  at  the  past  rate  there 
will  be  5,000  am  stations  by  1970,  con- 
tinuing the  disproportionate  growth  of 
radio  to  the  total  U.  S.  population.  Dur- 
ing the  last  20  years,  the  population 
has  increased  38%  and  the  number  of 
radio  stations  500%,  he  pointed  out. 

Pointing  out  that  cities  and  their 
metropolitan  areas  are  getting  ever 
larger,  Mr.  Lindsay  said  the  NAB  hoped 
the  FCC  will  bear  in  mind  all  "of  this 
shifting  in  the  American  scene  in  plan- 
ning for  the  future."  Commission  rules 
should  be  flexible  enough  to  permit 


stations  to  improve  their  facilities  to 
follow  the  shifts  in  population  around 
urban  areas,  he  said. 

Financial  Responsibility  ■  In  tighten- 
ing financial  qualifications,  the  NAB  sug- 
gested that  the  FCC  require  the  bases 
of  an  applicant's  expected  revenues  and 
examine  whether  it  is  being  "stringent 
enough"  in  requiring  that  capital  be  on 
hand  for  only  three  months  operations. 

To  achieve  greater  stability,  NAB 
asked  the  commission  to  encourage 
station  mergers,  particularly  where  one 
of  the  stations  would  vacate  an  assign- 
ment which  does  not  meet  existing  engi- 
neering standards.  "Such  an  action 
would  not  only  remove  a  facility,  but 
could  well  make  possible  the  assignment 
of  the  frequency  to  another  community 
in  need  of  additional  or  improved  serv- 
ice," Mr.  Lindsay  pointed  out. 

If  the  FCC  reacts  favorably  to  these 
recommendations,  "the  future  of  radio 
takes  on  a  much  brighter  aspect,"  the 
NAB  spokesman  said.  "With  the  anti- 
cipated growth  in  such  factors  as  na- 
tional population,  gross  national  prod- 
uct, individual  incomes,  spendable  in- 
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"  What  impresses  me  most  is 
WSOC-TV's  strong  promotion 
support.  For  example,  when  we 
ran  our  show  on  a  corneal 
transplant  operation,  they 
alerted  the  Charlotte  Eye 
Bank,  went  all  out  with  them 
to  publicize  the  program. 
Result:  within  24  hours  after 
the  show,  more  than  150 
viewers  had  willed  their 
eyes  to  the  Eye  Bank." 

H.  C.  CRANFORD,  JR. 
Public  Relations  Director 
Hospital  Care  Association 
Durham,  N.  C. 


When  your  schedule  is  on  Charlotte's  WSOC-TV  you  are  backed  by 
much  more  than  this  station's  program  strength.  You  get  a  brand  of 
staff  support  that  contributes  measurably  to  the  success  of  your  own 
efforts  in  the  Carolinas.  That  is  another  reason  why  you  get  more  for 
your  advertising  investment  when  it  is  with  Charlotte's  WSOC-TV. 
One  of  the  great  area  stations  of  the  nation. 


WS  C  TV 


CHARLOTTE  9-NBC  and  ABC.   Represented  by  HR 


WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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come  and  number  of  households,  the 
potential  prospects  for  existing  radio 
stations  will  rise  increasingly." 

Common  Complaint  ■  Complaints 
against  am  broadcasting  are  primarily 
motivated  by  "business  and  economic 
rather  than  engineering  considera- 
tions," according  to  Robert  M.  Booth 
Jr.,  an  attorney,  engineer  and  part 
owner  of  WSAL  Logansport,  Pa. 

"We  have  in  this  country  the  finest 
broadcast  system  in  the  world,"  he 
said.  "This  system  has  been  created 
under  the  policies  and  practices  you 
are  now  considering  changing.  .  .  . 
There  is  no  mess.  The  commission  is 
to  be  commended." 

If  the  FCC  fully  implements  and  ap- 
plies Sec.  307  (b)  of  the  Communica- 
tions Act  (calling  for  a  fair  and  equit- 
able distribution  of  facilities  among  the 
states),  "there  will  be  far  less,  and 
possibly  no,  need  for  economic  and 
programming  controls,"  Mr.  Booth  said. 
He  hit  "artificial  restrictions"  which  the 
FCC  has  placed  on  the  granting  of  new 
stations  in  recent  years.  Such  restric- 
tions include  the  rule  prohibiting  the 
overlap  of  the  25  mv/m  contour  of  one 
station  with  the  2  mv/m  contour  of 
another  if  the  frequency  separation  is 
less  than  30  kcs  and  the  10%  rule,  Mr. 
Booth  said. 

Both  rules  have  been  used  to  deny 
applications  for  new  and  much  needed 


services,  he  said.  "Artificial  restrictions 
must  be  removed  and  outdated  require- 
ments must  be  revised  in  the  light  of 
present  day  conditions,"  he  said,  and 
claimed  there  is  no  need  for  the  current 
freeze.  The  commission  or  its  staff 
must  not  consider  a  service  contour 
as  "an  iron  curtain"  because  such 
rigid  rules  are  most  unrealistic  and  it 
must  discontinue  its  "numbers  game" 
with  respect  to  interference  and  other 
services  available,  he  said. 

Mr.  Booth  endorsed  the  NAB  pro- 
posal that  existing  stations  be  encour- 
aged to  improve  their  facilities  to  serve 
expanded  populations  and  that  financial 
qualifications  be  tightened. 

Directional  Antennas  ■  Jules  Cohen, 
a  Washington  consulting  engineer  and 
member  of  the  NAB  radio  development 
committee,  urged  the  commission  to 
tighten  its  standards  for  directional 
antennas.  "A  regrettably  substantial 
number"  of  directional  antennas,  in- 
stalled with  FCC  approval,  were  found 
to  have  less  than  the  minimum  efficiency 
specified,  were  unstable  or  failed  to  pro- 
vide the  calculated  protection,  he  said. 

"These  failures  are  attributable  to 
poor  engineering,"  Mr.  Cohen  said  in 
asking  the  FCC  to  make  a  "more  critical 
examination"  of  the  qualifications  of 
engineers  submitting  data. 

Another  member  of  the  special  NAB 
committee,  William  S.  Duttera,  director 


of  allocations  engineering  for  NBC, 
presented  a  paper  on  evolution  of  after- 
noon and  evening  co-channel  skywave 
interference  limitation  to  regional  chan- 
nel stations  in  Washington,  D.  C. 

Haves,  Have-nots  ■  Everett  L.  Dillard, 
consulting  engineer  and  owner  of  WASH 
(FM)  Washington  and  WDON  Whea- 
ton,  Md.,  motivated  a  lively  discussion 
as  to  whether  current  FCC  policies  en- 
courage program  specialization  by  am 
stations. 

"Specialization  is  possible  where  you 
have  a  plentitude  of  services,"  he  said, 
"but  I  feel  that  where  there  are  a  num- 
ber of  stations  in  an  area  the  burden 
of  the  individual  station  to  provide  high- 
ly diversified  programming  has  been 
overemphasized.  .  .  .  Under  present 
policies,  the  individual  station  is  prin- 
cipally judged  by  the  diversity  of  its 
own  programming  only." 

Commissioner  Frederick  W.  Ford 
maintained  the  present  FCC  policy  en- 
courages specialization  in  areas  covered 
by  many  different  am  signals  and  Chair- 
man Minow  agreed  that  specialization 
is  desirable. 

Pointing  to  the  increase  in  the  num- 
ber of  am  stations  over  the  past  15 
years,  Mr.  Dillard  said  that  facilities 
have  been  granted  which  were  neces- 
sary "but  which  competitively  are  in- 
adequate, not  because  of  the  program 
service  they  render  but  because  of  un- 
equal facilities.  The  broadcast  band 
today  is  comprised  of  a  far  greater 
number  of  "have-nots  than  haves." 

Public  Benefit  ■  What  has  happened 
is  not  bad  but  has  been  for  the  public 
good,  he  said.  The  Communications 
Act  does  not  concern  itself  as  to  whether 
any  individual  broadcaster  makes  a 
profit,  he  pointed  out. 

The  real  crux  of  the  problem,  Mr. 
Dillard  said,  is  that  radio  has  changed 
over  the  past  15  years  and  the  regula- 
tory concept  has  not  kept  up.  FCC 
activities  and  requirements  often  add 
that  "extra  little  burden"  which  makes 
it  harder  for  a  station  to  show  a  profit, 
he  said. 

Only  two  alternatives  face  the  FCC 
today,  Mr.  Dillard  added:  "First,  rough 
as  it  may  be,  is  nevertheless  free  com- 
petition with  minimum  regulation.  The 
second,  a  highly  regulated  semi-mo- 
nopoly based  upon  scarcity  of  services 
to  the  public.  .  .  .  Any  system  which 
limits  the  number  of  stations  to  a  com- 
munity on  an  economic  basis  is  the 
opening  wedge  to  the  public  utility  con- 
cept of  control  of  the  broadcasters." 

The  public,  he  said,  has  not  been 
hurt  by  the  increasing  number  of  radio 
stations. 

Colby  vs.  NAB  ■  Washington  attor- 
ney Lauren  A.  Colby,  who  represents 
a  half-dozen  prospective  am  applicants 
attacked  the  NAB  position  and  was  in 
turn  answered  by  both  the  association 
and  Commissioner  Ford.    Mr.  Colby 


Shreveport  merger  would 

The  FCC  has  been  asked  to  do 
something  concrete  about  overpopu- 
lation of  radio  stations  in  Shreveport, 
La. 

Filed  last  week  was  a  request  ask- 
ing commission  approval  of  a  merger 
between  two  daytimers  in  Shreveport. 
To  be  merged  are  KREB  (on  980  kc 
with  5  kw)  and  KCIJ  (on  1050  kc 
with  250  w).  The  resulting  station 
would  operate  on  980  kc.  Sur- 
rendered to  the  FCC  would  be  1050 
kc,  with  the  hope  that  it  would 
never  be  used  in  Shreveport  again. 

One  reason  the  principals  of  the 
two  stations  feel  1050  kc  won't  be 
used  in  Shreveport  is  that  a  new  ap- 
plicant for  that  frequency  would  find 
it  almost  impossible  to  satisfy  engi- 
neering standards.  It  seems  that  since 
KCIJ  began  operating  on  1050  kc 
other  grants  on  that  frequency  and 
co-channels  have  pretty  well  "boxed 
in"  the  wavelength  for  Shreveport. 

Both  KREB  and  KCIJ  were  not 
doing  too  well,  the  application  says, 
particularly  in  the  light  of  competi- 
tion with  seven  other  Shreveport  am 
stations  (not  to  mention  four  fms 


solve  overpopulation 

and  three  tvs).  The  lion's  share  of 
business  has  been  going  to  two  or 
three  stations,  the  application  recites, 
"and  the  others  are  carrying  on  a 
dogfight  for  the  scraps." 

KREB  is  50%  owned  by  Lawrence 
Brandon  and  50%  by  Upstate  Small 
Business  Investment  Co.  They  bought 
the  station  in  1961  with  an  invest- 
ment of  $180,000.  Last  year,  because 
of  losses,  they  switched  from  1550  kc 
fulltime  to  its  present  980  kc  day- 
time only,  in  an  exchange  of  licenses 
with  KOKA  also  of  Shreveport. 

KCIJ  is  owned  by  Marvin  Burton, 
who  bought  the  facility  last  Novem- 
ber for  assumption  of  obligations 
totalling  $71,589. 

Because  both  stations  have  been 
owned  less  than  three  years,  a  waiver 
of  the  three-year  rule  has  been  re- 
quested. 

The  transaction  proposed  will  re- 
sult in  the  ownership  of  the  new 
KCIJ  by  both  the  Brandon-Upstate 
SBIC  group  and  Mr.  Burton.  The 
present  KREB  owners  will  suffer  a 
net  book  loss  of  $65,250,  the  ap- 
plication says. 
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Meet  The  Selling  Power  Behind  U.A.'s  "Showcase  For  The  60  s" 


TONY  CURTIS  BURT  LANCASTER  GREGORY  PECK 

Starring  in  "SWEET  SMELL  OF  SUCCESS"  Starring  in  "RUN  SILENT,  RUN  DEEP"  Starring  in  "PORK  CHOP  HILL" 

)one  of  ihe  33  UA  "Showcase  For  The  60's"^  £  one  of  the  33  UA  "Showcase  For  The  60's"  £  £one  ol  the  33  UA  "Showcase  For  The  60's" 


MARLENE  DIETRICH 

Starring  in  "WITNESS  FOR  THE  PROSECUTION" 
bone  of  the  33  UA  "Showcase  For  The  60's"i 


FRANK  SINATRA 

Starring  in  "JOHNNY  CONCHO" 
I  one  of  the  33  UA  "Showcase  For  The  60's"  I 


KIRK  DOUGLAS 

Starring  in  "THE  INDIAN  FIGHTER" 
(one  of  the  33  UA  "Showcase  For  The  60's" 


ALAN  LADD 

Starring  in  "MAN  IN  THE  NET" 
►  one  of  the  33  UA  "Showcase  For  The  60's" 


ROBERT  MITCHUM 

Starring  in  "NOT  AS  A  STRANGER" 
I  one  of  the  33  UA  "Showcase  For  The  60's" 


ROBERT  RYAN 

Starring  in  "ODDS  AGAINST  TOMORROW" 
I  one  of  the  33  UA  "Showcase  For  The  60's" 


JAMES  CAGNEY 

Starring  in  "SHAKE  HANDS  WITH  THE  DEVIL" 
|one  ot  the  33  UA  "Showcase  For  The  60's"  4 


CARY  GRANT 

Starring  in  "THE  PRIDE  AND  THE  PASSION" 
•  one  of  the  33  UA  "Showcase  For  The  60's" 


ERNEST  BORGNINE 

Starring  in  "MARTY" 
i  one  of  the  33  UA  "Showcase  For  The  60's"  I 


r 


ANTHONY  QUINN 

Starring  in  "MAN  FROM  DEL  RIO" 
I  one  of  the  33  UA  "Showcase  For  The  60's" 


This  is  a  selling  force  with  power  behind  it . .  .and  it's  selling 
U.A.'s  "SHOWCASE  FOR  THE  60's",  with  an  unprece- 
dented entertainment  line-up.  With  33  top  features  . . .  and 
scores  of  stars.  You  have  pulling  power  that's  untapped  . . . 
sales  potential  unequalled.  Have  a  look  at  U.A.'s  "SHOW- 
CASE FOR  THE  60's".  It's  the  easiest  way  we  know  to 
dazzle  both  audiences  and  sponsors.  Today  . . .  call  your 
U.A.  representative.  He'll  show  you  how  U.A.'s  "SHOW- 
CASE FOR  THE  60's"  can  be  your  Showcase  for  profits. 


JULIE  LONDON 

Starring  in  "THE  WONDERFUL  COUNTRY" 
I  one  ot  the  33  UA  "Showcase  For  The  60's" 


UNITED 
ARTISTS 
ASSOCIATED. 
INC. 


■  CHICAGO  520  N.  Michigan  Ave.,  467-7050 
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NEW  YORK  555  Madison  Ave.,  MU  8-4700 
DALLAS  1905  South  Center,  Ri  7-8553  ! 


HOLLYWOOD  1041  N.  Formosa  Ave. ,  Ho  6-3429 
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said  the  NAB  plea  for  tighter  engineer- 
ing standards  reminds  him  of  an  ex- 
planation of  the  Daughters  of  the 
American  Revolution:  The  Daughters 
had  their  revolution  and  now  they  do 
not  want  anybody  else  to  have  one. 

"The  NAB  is  for  free  enterprise  for 
those  that  have  enterprises,"  he  said. 
The  NAB  statement  that  it  was  against 
any  limitation  on  the  number  of  sta- 
tions is  inconsistent  with  its  engineering 
proposal  for  abolition  of  the  10%  rule, 
he  declared.  The  NAB,  Mr.  Colby 
charged,  advocates  a  "double  standard" 
for  broadcasting  in  the  association's  re- 
quest that  existing  stations  in  suburban 
areas  be  given  better  facilities  rather 
than  the  granting  of  new  stations.  He 
said  the  NAB  approach  is  an  "insult  to 
human  intelligence." 

NAB  Executive  Vice  President  Vin- 
cent Wasilewski  and  other  association 
witnesses  replied  in  kind.  "I  hope  you 
understand  your  policy  better  than  you 
understand  us,"  Mr.  Wasilewski  told 
Mr.  Colby.  Commissioner  Ford  said 
that  he  interpreted  the  NAB's  position 
as  just  opposite  to  the  characterization 
given  by  Mr.  Colby. 

Urges  Two-Station  Rule  ■  Mr.  Colby 
made  a  plea  for  FCC  encouragement 
of  specialized  programming  and  a  new 
rule  which  would  permit  one  licensee  to 
own  two  am  stations  in  the  same  city  if 
the  second  outlet  programmed  to  mi- 
nority tastes.  He  said  "blanket  restric- 
tions" should  not  be  placed  on  the 
granting  of  new  stations.  Such  blanket 
restrictions  are  "inherently  undemo- 
cratic because  they  deprive  newcomers 
to  the  broadcasting  field  the  oppor- 
tunity to  compete  on  equal  terms  with 
established  interests,"  he  said. 

In  using  "blanket  restrictions,"  Mr. 
Colby  said  he  was  referring  to  "rule 
changes  and  other  devices  which  seek 
to  limit  the  number  of  radio  stations 
by  imposing  difficult  or  impossible  con- 
ditions .  .  .  without  regard  to  individual 
conditions  in  individual  markets."  The 
commission,  he  stressed,  should  not 
tamper  with  engineering  standards  for 
the  purpose  of  relieving  economic  dis- 
tress in  certain  markets. 

Current  engineering  standards  are 
"remarkably  stringent,"  the  attorney 
said.  They  prohibit  a  grant  that  is  not 
90%  efficient  in  terms  of  population 
served  and  interference  received  while 
such  efficiency  is  not  attainable  in  other 
fields  of  engineering.  "Engineering 
standards  should  have  an  engineering 
purpose  and  should  not  be  gimmicked 
to  accomplish  some  other,  unrelated 
objective,"  he  said. 

In  any  case,  the  FCC  freeze  should 
be  lifted,  Mr.  Colby  said. 

Rash  of  Fines  ■  Rogan  Jones,  presi- 
dent of  two  am  and  seven  fm  stations 


on  the  West  Coast  and  manufacturer 
of  automation  equipment,  told  the  FCC 
that  a  "rash  of  fines  .  .  .  will  end  the 
supply  of  foolish  investors  and  could 
put  from  20-40%  of  all  stations  out 
of  business."  In  a  one-page  statement 
labeled  "very  refreshing"  by  Chairman 
Minow,  Mr.  Jones  said  proper  enforce- 
ment of  two  FCC  "rules"  will  reduce 
the  number  of  stations  "quickly." 

"Enfore  the  rule  against  double  bill- 
ing and  at  least  one  station  in  Belling- 
ham  [Washington]  will  go  out  of  busi- 
ness. Possibly  three.  This  probably  is 
true  everywhere,"  he  said. 

"Enforce  the  rules  about  logging  and 
many  stations  will  go  out  of  business. 
They  won't  be  able  to  afford  either 
enough  people  or  the  machines  to  do 
the  proper  work." 

Mr.  Jones's  companies,  International 
Good  Music  Inc.  and  Wescoast  Broad- 
casting Co.,  own  KPQ  Wenatchee, 
Wash.;  KGMI-AM-TV  Bellingham: 
KGMJ  (FM)  Seattle;  KGMG  (FM) 
Portland,  Ore.;  KBAY-FM  San  Fran- 
cisco; KFMW  (FM)  San  Bernardino, 
Calif.;  KFMU  (FM)  Los  Angeles  and 
KTSD  (FM)  San  Diego.  He  said  "we 
stopped"  double  billing  when  the  FCC 
issued  its  policy  statement  against  the 


FCC  reaffirms  freeze 

The  FCC  reaffirmed  a  former 
decision  to  return  13  applications 
for  major  changes  and  new  ams 
(Broadcasting,  Oct.  15,  1962) 
and  denied  last  week  petitions  for 
reconsideration  of  or  partial  relief 
from  that  agency's  am  freeze.  The 
commission  instituted  the  freeze 
on  application  for  new  stations 
and  major  changes  in  existing  sta- 
tions May  10,  1962  (see  story 
page  29). 

The  13  applications  refused 
were  by  the  following:  Abbeville 
Radio  Inc.  (WARI)  Abbeville, 
Ala.;  Altavista  Broadcasting  Corp. 
(WKDE),  Altavista,  Va.;  James 
D.  Brownyard,  North  East,  Pa.: 
Triangle  Electronics,  Selma,  N.  C; 
Capitol  Broadcasting  Corp., 
Barnesville.  Ohio;  Arthur  Greiner 
and  G.  W.  Winter,  Palmyra,  Pa.; 
Heart  of  Georgia  Broadcasting 
Co.,  Gordon,  Ga.;  Raymond  I. 
Kandel  (an  intended  applicant) ; 
KVOR  Inc.  (KVOR),  Colorado 
Springs,  Colo.;  Lake  Broadcasters, 
St.  Ignace,  Mich.;  Radio  Orange 
County  (KEZY),  Anaheim.  Calif.; 
Taft  Broadcasting  Co.  (KODA), 
Houston,  Tex.;  and  560  Broad- 
casting Corp.  (WQTE).  Monroe, 
Mich. 


practice  a  year  ago  but  "competitors 
did  not." 

"Rule  enforcement  will  mean  better 
broadcasting,"  Mr.  Jones  told  the  FCC. 
"It  will  do  away  with  poorly  managed 
and  under-financed  stations.  Time  will 
do  the  rest.  .  .  .  Lay  it  on  (the  viola- 
tors), that's  all  I  ask." 

Stop  Rate  Cutting  ■  Rate  cutting  and 
poor  salesmen  are  the  main  problems 
of  am  radio,  according  to  Washington 
attorney  Harry  J.  Daly.  He  said  sta- 
tions selling  below  their  rates  consti- 
tute a  "specific  evil"  worse  than  double 
billing  and  that  it  should  be  stopped 
by  the  FCC.  Mr.  Daly  agreed  he  did 
not  know  just  what  the  FCC  could  do 
in  this  area  legally  but  thought  that  a 
strong  policy  statement  against  the 
practice  might  help  rectify  matters. 

"To  those  in  the  industry  who  cry 
most,  I  might  say  ...  it  is  not  less  radio 
stations  that  we  need  but  better  sales- 
men and  better  managers,"  Mr.  Daly 
said.  "Radio,  a  great  medium,  doesn't 
sell  itself  well.  Not  to  its  advertisers, 
its  listeners  or  even  the  FCC." 

He  urged  the  commission  not  to 
"build  an  economic  shelter  for  radio 
and  tv  stations.  This  .  .  .  inevitably 
brings  on  us  the  sin  of  monopoly  .  .  . 
and  so  we  would  bury  the  free  enter- 
prise of  the  radio  industry."  He  pointed 
out  that  the  NAB's  presentation  well 
represented  the  "haves"  but  argued  that 
it  will  be  a  disservice  to  the  public  and 
the  industry  if  the  FCC  "reserves  the 
time  and  the  space"  to  increase  the 
facilities  of  those  stations  already  on 
the  air  while  at  the  same  time  refusing 
to  accept  applications  for  new  stations. 

"The  problem  is  not  the  restriction 
of  new  stations,  but  rather  in  bad  mar- 
kets with  poor  management,"  he  said. 
"Let  the  law  of  economics  dissolve  the 
station  whose  poor  selection  of  market 
or  personnel  have  made  it  a  marginal 
operation." 

At  one  point,  Mr.  Daly  said  that  he 
is  against  the  FCC's  promise  vs.  per- 
formance comparisons.  When  Commis- 
sioner Ford  asked  what  that  had  to  do 
with  the  purpose  of  the  hearing,  Mr. 
Daly  said:  "I  have  just  withdrawn  that 
statement." 

Novel  Suggestion  ■  The  best  way  to 
"attack"  the  problems  of  radio  is  for 
competing  am  stations  in  the  same  mar- 
ket to  "unite  in  certain  limited  fashions 
so  as  to  reduce  operating  and  overhead 
costs."  This  is  the  view  expressed  to 
the  FCC  last  week  by  E.  M.  Johnson, 
president  of  WCAW  Charleston,  W.  Va. 

Citing  combined  printing  plants  of 
competing  newspapers,  Mr.  Johnson 
said  the  FCC  should  "undertake  prompt- 
ly to  foster  and  approve"  similar  co- 
operative arrangements  among  am  sta- 
tions. Much  of  this  could  be  done,  he 
said,  without  rules  changes.  However, 
Mr.  Johnson  said,  he  would  be  reluc- 
tant to  approach  a  competitor  with  a 
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In  fhe  fabulous  Texas  Panhandle  .  .  . 


3 great  stations 
sell  750,000 
prosperous  Texans 

Amarillo  and  Lubbock  enjoy  the  highest  per  capita  income  in  Texas. 

Amarillo  is  #1  and  Lubbock  is  #2  among  Texas  metro  areas.  It  comes  from  oil,  gas, 

chemicals,  rich  agricultural  yields  and  diversified  industry. 


KGNC-TV  AMARILLO 


Channel  4,  100,000  watts,  NBC — Amarillo 's  pioneer  Television  Station. 
Solid  #1  throughout  the  day  (Nielsen,  ARB),  providing  the  Panhandle  with  outstand- 
ing local  programming  and  NBC. 

KGNC-TV,  for  example,  has  the  only  registered  TV  meterologist,  fully  equipped  with 
his  own  long-range  radar  weather  gear  .  .  .  sweeping  a  250-mile  area  from  Amarillo 
through  Texas  and  into  Oklahoma,  Kansas,  Colorado  and  New  Mexico. 
KGNC-TV  has  9  out  of  the  top  10  daytime  shows  and  16  out  of  the  top  20  nighttime 
programs  (total  homes,  NSI). 


KGNC-AM,  FM 

10,000  watts,  710  kc,  NBC— established  40  years. 

Blanketing  the  "Fabulous  Golden  Spread,"  KGNC  Radio  is  #1  by  a  large  margin  in 
17  out  of  18  hours — 6:00  AM-12  Midnight  (Pulse  37-county  Amarillo  Report,  March 
1962),  serving  97,000  regular  listening  families  (NCS  '61). 

KGNC-AM  is  heard  regularly  by  more  families  than  all  other  Amarillo  stations 
combined ! 


KFYO  LUBBOCK 

5000  watts  Day,  1000  watts  Night,  790  kc  CBS— established  35  years.  With  5000  watts 
at  790,  KFYO  is  powered  and  programmed  for  the  most  complete  radio  service  in 
Lubbock. 

CBS  news  and  features,  outstanding  local  news  coverage,  good  music  format,  complete 
sports  dominance,  complete  farm  and  special  services — Programming  leadership  for 
the  rich  Lubbock  area. 

NOW  REPRESENTED  BY: 

VENARD,  TORBET  &  McCONNELL,  Inc. 

NEW  YORK  •  CHICAGO  •  DETROIT  •  DALLAS  •  SAN  FRANCISCO  •  LOS  ANGELES 
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suggestion  for  cooperative  arrangements 
without  the  specific  blessing  of  the  FCC. 

His  plan,  Mr.  Johnson  added,  would 
preserve  the  benefits  of  competition 
and  at  the  same  time  help  stations  to 
compete  more  effectively  in  the  public 
interest.  Stations  might  use  the  same 
chief  engineer,  a  single  accounting  de- 
partment, joint  production  and  promo- 
tion and  a  joint  sales  department  "which 
might  very  well,  in  addition  to  cutting 
costs,  increase  radio  sales  to  would-be 
purchasers,"  he  said.  The  stations 
might  even  be  sold  in  combination,  he 
suggested.  He  agreed  there  would  be 
an  inherent  antitrust  problem. 

Like  other  witnesses,  Mr.  Johnson 
told  the  FCC  it  should  not  place  a 
limit  on  the  number  of  stations  which 
would  be  authorized  any  given  area. 

Urban  Expansion  ■  Rapid  growth  of 
metropolitan  areas,  encompassing  indi- 
vidual communities  which  need  and  are 
entitled  to  local  service  makes  it  un- 
realistic to  rely  on  power  increases  by 
existing  stations  to  provide  such  serv- 
ice, Joseph  Kessler,  a  Washington  at- 
torney, told  the  commission  at  the 
Washington  hearing. 

Mr.  Kessler,  also  a  prospective  appli- 
cant for  a  new  am  in  Springfield,  Va. 
(Washington  metropolitan  area),  main- 
tained that  central  city  stations  cannot 
provide  a  program  service  which  will 
meet  the  needs  of  audiences  in  both  the 
city  and  the  suburban  area.  And,  he 
said,  "there  is  no  convincing  evidence 
to  indicate  that  economic,  rather  than 
purely  engineering  considerations," 
should  be  considered  by  the  commission 
in  making  future  grants. 

Mr.  Kessler  urged  the  commission  to 
lift  the  am  freeze  to  the  extent  of  al- 
lowing applications  for  cities  of  over 


An  effort  is  being  made  by  the  broad- 
cast committee  of  the  American  Assn. 
of  Advertising  Agencies  to  reduce 
paperwork  caused  by  insufficient  notice 
of  pre-emptible-spot  schedule  changes. 

The  term  pre-emptible  spot  is  used 
in  this  context:  a  spot  purchased  by 
an  advertiser  at  a  package  or  other 
lower  rate  but  subject  contractually  to 
"pre-emption"  by  another  advertiser 
who  might  place  an  order  for  the  spot 
at  the  higher,  regular  rate. 

Suggestions  for  a  uniform  practice 
to  hold  down  unnecessary  paperwork 
and  possible  conflicts  involving  the 
agency,  its  client  and  the  station  are 
being  released  today  (Jan.  14)  by  the 
AAAA's  committee  on  broadcast  media. 


10,000  population  which  do  not  have 
an  existing  am  or  fm  station  or  daily 
newspaper  and  which  would  not  cause 
interference  to  existing  stations.  He  has 
appealed  to  the  court  the  FCC's  refusal 
to  accept  the  Springfield  application 
for  a  station. 

No  Guarantee  ■  Thomas  C.  Fleet, 
prospective  applicant  for  a  new  am  sta- 
tion in  Greenville,  S.  C,  maintained 
that  the  marked  increase  in  the  number 
of  stations  has  been  a  "healthy  trend." 
He  urged  the  FCC  to  thaw  its  freeze  on 
new  am  applications. 

"We  and  other  prospective  applicants 
do  not  seek  a  guarantee  of  profit  or  a 
guarantee  of  success — only  an  opportun- 
ity to  compete  for  these  things  .  .  ."  he 
said.  "This  oportunity  is  no  more  than 
the  opportunity  which  has  already  been 
afforded  to  existing  stations  throughout 
the  country." 

Specialization  in  major  markets  and 
local  radio  stations  in  smaller  towns 
are  two  trends  the  FCC  should  encour- 
age, Mr.  Fleet  said.  Fleet  Enterprises 
Inc.  has  appealed  the  FCC's  am  freeze 
to  the  court  and  at  one  point  asked  for 
a  court  order  stopping  last  week's  con- 
ference (Broadcasting,  Dec.  10,  1962). 

Engineers  Speak  ■  The  Assn.  of  Fed- 
eral Communications  Consulting  Engi- 
neers, through  President  David  L.  Steel 
Sr.,  urged  the  FCC  to  terminate  the  am 
freeze  "at  once."  Engineering  and  effi- 
cient frequency  allocation  is  and  will 
continue  to  be  much  more  of  an  art 
than  a  science,  he  said. 

The  U.  S.  today  has  the  finest  and 
most  efficient  broadcasting  system  any- 
where in  the  world,  Mr.  Steel  said.  "We 
would  like  to  see  radio  continue  to 
grow  under  a  free  democratic  system  as 
the  need  and  desire  of  the  public  and 


The  committee  proposes: 

"(1)  No  pre-emption  during  the 
initial  two  weeks  of  the  schedule,  and 
(2)  at  least  seven  days  notice  of  pre- 
emption at  any  time  during  the  schedule 
(unless  specifically  waived  by  agency 
at  time  of  purchase)." 

The  committee  said  the  purposes  of 
the  recommendations  are  to  "avoid 
waste  to  advertisers,  representatives  and 
stations  in  making  preparations  for 
schedules  which  may  be  pre-empted 
after  only  a  few  spots  have  been  run — 
or  none  at  all,"  and  to  "give  agencies 
and  advertisers  time  to  compensate  for 
the  loss  of  the  pre-empted  spots." 

It  was  noted  by  broadcast  sources 
that  the  recommendations  may  also  be 


the  economy  continues  to  grow  and 
not  be  frozen  by  indecision  or  unneces- 
sary federal  rules  and  regulations,"  he 
said. 

AFCCE  asked  the  FCC  to  terminate 
the  clear  channel  rulemaking  and  to 
give  no  further  consideration  to  powers 
above  50  kw  for  commercial  am  sta- 
tions. Also,  the  association  asked  the 
commission  to  open  all  clear  channels 
for  further  development  of  new  sta- 
tions in  underserved  areas  and  for  the 
improvement  of  existing  stations  where 
a  need  is  shown  due  to  population 
growth  or  competitive  inequality. 

Special  consideration  should  be  given 
to  permitting  daytime-only  stations  to 
operate  fulltime  whenever  possible,  Mr. 
Steel  said.  The  10%  rule  is  "inade- 
quate and  inappropriate"  for  determin- 
ing what  constitutes  an  efficient  use  of 
a  frequency,  he  said. 

Through  Mr.  Steel,  the  association 
offered  several  recommendations  to  the 
FCC  designed  to  (1)  expedite  process- 
ing of  applications  and  (2)  help  exist- 
ing stations. 

Russell  Eagan,  attorney  for  the  Clear 
Channel  Broadcasting  Service,  replied 
to  Mr.  Steel's  recommendations  on  the 
clear  channels.  Mr.  Eagan  said  CCBS 
plans  to  file  a  petition  with  the  FCC  for 
rulemaking  to  permit  powers  in  excess 
of  50  kw.  The  FCC  has  relied  for  over 
20  years  on  a  Senate  resolution  limiting 
powers  to  50  kw  in  refusing  to  author- 
ize powers  above  50  kw.  Also  outstand- 
ing is  a  House  resolution  of  last  sum- 
mer urging  the  FCC  to  approve  powers 
above  50  kw. 

Several  clear  channel  stations  sought 
to  apply  for  750  kw  last  fall  but  the 
FCC  refused  to  accept  the  applications 
(Broadcasting,  Dec.  3,  1962).  Two 
of  the  stations  have  appealed  the  FCC's 
refusal  to  the  courts. 


aimed  at  some  station  misuse  of  the 
pre-emptible  spot  which  has  contributed 
to  the  paper  load. 

Station  representatives  said  the  sug- 
gestion called  for  nothing  that  is  not 
already  general  practice.  Some  sug- 
gested, however,  that  the  AAAA  group 
ought  to  reciprocate  by  urging  clients  to 
give  at  least  the  same  consideration  to 
stations  when  the  advertisers  want  to 
cancel  campaigns. 

They  noted  that  the  AAAA  standard 
contract  calls  for  the  client  to  give  14 
days'  notice  of  cancellation  of  spot 
announcements  and  28  days'  notice  for 
cancellation  of  programs.  Despite  these 
provisions,  they  said,  agencies  often  call 
representatives  to  report  that  the  client 
wants  to  cancel  a  campaign  on  shorter 
notice — and  they  are  allowed  to  do  so 
by  the  stations. 
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Good  news  from  a  Great  Medium 


.  .  .  and  we  think  that  both  advertisers  and  audiences 
will  be  as  pleased  with  this  good  news  as  we  are. 
Such  famous  CBS  Radio  stars  as  Garry  Moore, 
Arthur  Godfrey ,  Leonard  Bernstein  and  Art  Linkletter 
have  just  joined  company  with  our  regular  WJR 
personalities.  Which  makes  our  Complete  Range 
Programming  more  complete  than  ever  before!  And 
it  enhances  our  position  as  the  dominant  station  in 
America's  5th  richest  market! 

And  the  millions  of  loyal  WJR  listeners  drawn  from 


the  over  17  million  folks  in  our  primary  coverage 
area?  They  become  more  loyal  when  they  hear  these 
famous  personalities  as  well  as  their  favorite  WJR 
programs  .  .  .  all  on  the  same  station! 

Yes,  indeed,  listeners — and  advertisers — have  cause 
for  celebration  in  the  increased  scope  and  variety  of 
WJR's  Complete  Range  Programming.  If  you'd  like 
to  learn  how  this  can  affect  your  future  .  .  .  ask  your 
Henry  I.  Christal  representative  to  explain.  It's 
bound  to  raise  your  spirits. 


WJR 

7GO  KC  ^^50,000 


DETROIT 


760  KC  ^^50,000  WATTS 

Represented  by  Henry  I.  Christal  Co.,  U.S.  &  Canada 
Atlanta  •  Boston  •  Chicago  •  Detroit  •  Los  Angeles 
New  York  •  San  Francisco 
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Radio  to  benefit  from  'Media-Mix? 


SIMULMATICS  SAYS  SYSTEM  WILL  PINPOINT  MEDIA  EFFECTIVENESS 


The  Simulmatics  Corp.'s  Media-Mix 
system  for  pre-testing  advertising  cam- 
paigns by  simulation  in  computers  will 
be  offered  shortly  as  a  means  of  pin- 
pointing radio's  effectiveness. 

This  use  is  a  component  of  the  sys- 
tem's functions  in  evaluating  actual  and 
proposed  advertising  campaigns  (Broad- 
casting, May  28,  1962).  For  these 
broader  uses  Simulmatics  officials  say 
they  already  have  signed  Benton  & 
Bowles  and  the  Du  Pont  Co.,  plus  two 
major  agencies  and  a  major  magazine 
whose  identities  cannot  yet  be  revealed. 

The  possibilities  of  Media-Mix  in 
helping  radio  to  sell  itself  were  de- 
scribed last  week  by  Dr.  Ithiel  de  Sola 
Pool,  director  of  the  international  com- 
munications program  of  the  Massachu- 
setts Institute  of  Technology,  who  de- 
veloped the  Media-Mix  system  and  is 
research  board  chairman  of  Simul- 
matics, and  Edward  L.  Greenfield,  opin- 
ion researcher,  research  consultant  and 
Simulmatics'  president. 

"One  of  radio's  problems,"  Dr.  Pool 
said  in  an  interview,  is  its  inability  to 
show  exactly  how  much  it  contributes 
to  an  advertising  campaign.  The  same 


is  true  of  all  media,  of  course,  but  the 
other  media,  especially  television,  us- 
ually start  out  being  considered  essen- 
tial. They  are  not  required  to  prove 
their  point  as  much  as  radio  is  called 
upon  to  do. 

"The  most  that  conventional  media 
research  can  do  in  this  respect  is  to  de- 
termine the  extent  to  which  exposure 
obtained  by  one  medium  overlaps  the 
exposure  obtained  in  others.  It  does 
not  show  how  much  a  given  campaign 
will  provide  the  frequency  which  is  de- 
sired. 

"Media-Mix  can  do  that  because  it 
provides  a  picture  of  the  repeated 
stream  of  exposures  that  radio — or  any 
other  medium — can  give.  For  radio  it 
can  show  what  an  advertiser  will  get 
by  adding  a  radio  schedule  to  his  pres- 
ent campaign,  or  what  he's  getting  from 
an  existing  campaign.  If  the  campaign 
isn't  delivering  as  many  exposures  as 
he  needs,  radio  may  provide  repeat  ex- 
posures at  low  cost." 

Banks  of  Data  ■  As  explained  by 
Dr.  Pool  and  Mr.  Greenfield,  Media- 
Mix  stores  two  banks  of  data  in  the 
computer.   One  is  a  simulation  of  the 


U.  S.  population.  The  other  assigns  to 
this  "population"  media  habits  which 
are  typical  of  the  media  habits  of  the 
actual  population. 

When  details  of  an  advertising  cam- 
paign are  fed  into  the  computer,  the 
simulated  population  responds  in  keep- 
ing with  the  assigned  media  habits 
(half-hour  by  half-hour  in  the  case  of 
radio  listening).  The  computer  thus 
tallies  the  number  of  people — by  age, 
occupation,  education  and  other  socio- 
economic characteristics  if  desired — 
who  have  been  "exposed"  to  each  me- 
dium and  to  two  or  more  of  the  media 
during  any  given  period  from  a  day  to 
a  year. 

Exposures  made  outside  the  home, 
including  listening  in  automobiles  and 
at  work  in  the  case  of  radio,  are  tallied 
with  those  achieved  within  the  home. 

The  "people"  in  Media-Mix  total 
2,944  and  "reside"  in  98  actual  coun- 
ties. These  counties  contain  about  500 
radio  stations,  or  seven  per  county. 

Ratings  Base  ■  Each  "person"  in  the 
model  is  assigned  preferences  covering 
four  stations — a  first  choice  and  second, 
third  and  fourth  choices.   This  assign- 


Is  the  mass  audience  a  thing  of  the  past? 


The  diversification  of  interests 
among  the  public  is  having  a  more 
drastic  effect  on  mass  media  than 
most  people  realize. 

Such  is  the  premise  of  an  article, 
"Mass  Media  and  the  Gulliver  Falla- 
cy," in  the  October  1962  issue  of 
Business  Review,  published  by  the 
Federal  Reserve  Bank  of  Philadel- 
phia. 

The  article,  prepared  by  Lawrence 
C.  Murdoch  Jr.  and  others  in  the 
bank's  research  department,  says 
that  many  publishers  and  broadcast- 
ers look  upon  the  public  as  a  sort  of 
Gulliver,  "a  naive,  unimaginative 
giant,  a  single  entity  with  one  set  of 
tastes,  interests  and  desires."  The 
truth  is  that  the  public  more  and 
more  has  come  to  resemble  the 
Lilliputians — a  host  of  individuals 
and  each  one  different — on  whose 
island  Gulliver  found  himself  a  cap- 
tive, the  article  says. 

The  article  notes  that  magazine 
and  newspaper  circulation  since  1956 
have  not  increased  as  fast  as  house- 
holds and  that  A.  C.  Nielsen  figures 


show  radio  and  tv  listening  and 
viewing  are  down;  that  newspaper 
and  magazine  ad  lineage  is  declin- 
ing; that  magazines  and  newspapers 
are  fewer  in  number;  that  there  are 
widespread  losses  among  magazines 
and  radio  broadcasters;  and  that  ra- 
dio and  tv  have  had  trouble  with 
government  regulation.  The  culprit? 
The  "numbers  game,"  says  the  arti- 
cle. A  splintering  of  public  tastes 
that  had  been  fairly  homogenous 
left  mass  media  with  the  problem  of 
audiences  and  circulations  that  were 
expensive  and  difficult  to  maintain, 
let  alone  increase. 

The  article  then  turned  to  the  in- 
dividual media. 

Although  lineage  in  mass  maga- 
zines dropped  8%  in  1961,  special 
interest  magazines  are  running  coun- 
ter to  this  trend  and  more  than  two 
dozen  of  these  were  started  in  1961, 
publications  where  an  advertiser  can 
find  a  special  type  of  reader  for  his 
message. 

The  move  to  the  suburbs  has  hurt 
city  newspapers,  though  specialized 


newspapers  are  thriving,  it's  noted. 

Radio  all  but  died  in  the  early 
1950s  with  the  advent  of  television 
competition  and  amid  the  growing 
disenchantment  with  the  lack  of 
variety  in  network  radio  program- 
ming. But  radio  eventually  realized 
it  couldn't  compete  with  television 
and  radio  started  to  specialize  in  the 
various  types  of  music,  and  with 
community  news  and  editorials. 

Advertising  has  followed  this  local 
emphasis  and  local  radio  advertising 
has  increased  almost  200%  since 
1946  while  national  advertising  has 
declined  slightly,  the  article  contin- 
ued. Although  the  profits  and  audi- 
ence figures  may  not  be  optimistic, 
there's  reason  to  believe  they  might 
be  worse  without  the  changes  in 
radio.  The  decline  in  radio  listening 
may  have  resulted  from  the  rush  to 
radio  of  new  advertisers  with  loud- 
mouthed claims  that  alienated  radio 
audiences,  it's  concluded. 

Although  tv  has  had  the  most  suc- 
cess in  the  numbers  game,  the  1962 
decline  in  viewing  hours  may  be  the 
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ment  is  made  on  the  basis  of  ratings. 
Stations  are  classified  by  type  (popular 
music,  classical  music,  talk,  sports,  etc.), 
and  audiences  are  assigned  to  them  in 
relation  to  their  standings  in  the  ratings, 
with  time  of  day  and  season  of  the 
year  taken  into  consideration. 

The  audience  information  is  based 
on  actual  ratings  compiled  by  C.  E. 
Hooper  Inc.,  including  special  measure- 
ments, in  58  of  the  98  counties.  For 
the  40  other  counties  Media-Mix  of- 
ficials made  estimates  based  on  infor- 
mation available  in  the  58. 

Similar  information  is  on  file  in  the 
computers  to  describe  the  audience  pat- 
terns for  some  270  tv  stations,  about  36 
magazine,  all  newspapers  in  the  sam- 
pling points,  and  Sunday  supplements. 

While  Dr.  Pool  and  Mr.  Greenfield 
foresee  special  advantages  for  radio 
broadcasters  specifically,  they  anticipate 
that  the  main  uses  of  Media-Mix  by 
advertisers  and  agencies  will  cut  across 
all  major  media  and  seek  to  determine 
the  differences  in  coverage  effects  to  be 
achieved  by  different  campaign  plans. 

The  nature  of  work  to  be  done  by 
Simulmatics  for  Benton  &  Bowles  has 
not  been  disclosed.  For  Du  Pont,  it  is 
known  that  Simulmatics  plans  to  ex- 
periment with  the  relative  effectiveness 
of  several  different  media  combinations 
(Closed  Circuit,  Dec.  31,  1962). 

Simulmatics  officials  said  the  cost  of 


Hancock  and  Norwalk  gasolines  switch  to  radio 


Switching  its  advertising  emphasis 
from  outdoor  to  radio,  Signal  Oil  & 
Gas  Co.,  Los  Angeles,  is  starting  a 
saturation  campaign  of  humorous 
one-minute  spots  on  some  60  stations 
in  California,  Nevada  and  Texas, 
for  Hancock  and  Norwalk  gasolines. 
Honig-Cooper  &  Harrington,  Los 
Angeles,  is  the  agency. 

Spotmakers  and  Mel  Blanc  Assoc. 
created  the  spots,  all  based  on  the 
theme  of  seven  gasolines  at  seven 
prices,  giving  each  car  the  exact  kind 
of  gas  its  engine  requires  and  allow- 
ing the  motorist  to  buy  the  right 
kind  without  paying  a  premium  for 
something  he  doesn't  need  or  want. 

An  example  is  "Tailors,"  pro- 
duced by  Mel  Blanc  Assoc.,  with 
Mel  Blanc  and  Herschel  Nernardi 
voicing  a  script  by  Dick  Clorfene. 


When  Herschel  says  "Hancock  gas- 
olines are  tailor  made"  and  Mel  ques- 
tions him  about  gasolines  being  made 
by  tailors,  he  replies,  "Oh,  no,  no, 
no.  Hancock  has  seven  gasolines  and 
seven  prices,  tailored  to  fit  your  car. 
We  wouldn't  let  tailors  make  our 
gasolines." 

Now  Mel  becomes  belligerent. 
"What  have  you  got  against  tailors?," 
he  asks,  turning  and  shouting  "Hey, 
everybody  .  .  .  Hancock  gasoline 
doesn't  like  tailors!"  Herschel  ex- 
plains: "All  I  said  was  that  Hancock 
has  seven  gasolines  and  seven  prices. 
One  is  right  for  your  car  .  .  .  and 
your  wallet."  Mel  asks:  "You  mean 
you  don't  hate  tailors?"  Herschel 
replies,  "Of  course  not,  I  love  tail- 
ors," and  Mel  has  the  last  word: 
"Oh,  let's  not  get  sloppy  about  it." 


"harbinger  of  a  major  trend  away 
from  the  television  set,"  the  article 
says.  It  notes  a  "growing  protest 
against  tv  programming,  much  of 
which  is  bulldozed  to  suit  a  single 
set  of  tastes  and  interests."  The  fed- 
eral government  has  "sensed"  this 
disenchantment  and  also  is  "acting 
in  several  way,"  it  continues. 

The  article  notes  the  tv  industry's 
claims  that  programs  are  improving 
and  also  that  some  people  feel  a  frag- 
mentation of  audiences  into  smaller 
groups  will  mean  inferior  programs 
because  of  the  expenses  of  good  pro- 
grams. 

The  article  concludes  that  the  four 
media  may  hurt  themselves  by  imi- 
tating each  other  in  trying  to  in- 
crease their  audience  or  circulation 
capacity.  It  predicts  the  likely  result 
of  excess  capacity  among  media  will 
be  that  decimation  of  stations,  news- 
papers and  magazines  will  continue, 
while  others  appealing  to  selected 
audiences — "content  themselves  with 
a  smaller,  more  digestible  piece  of 
the  pie."  Specialist  media  could  get 
a  "shot  in  the  arm"  from  local  ad- 
vertising, which  "may  be  growing 
faster  than  national  advertising  be- 
fore long." 


Media-Mix  will  depend  on  the  amount 
of  special  material  and  computer  run- 
ning time  involved  in  each  case.  The 
current  rate  card  calls  for  a  maximum 
of  $7,000  for  estimation  of  the  reach 
and  frequency  of  one  schedule  for  one 
year,  with  provision  for  second  and 
third  schedules  to  be  evaluated  at  the 
same  time  for  an  additional  $1,000 
each. 

President  Greenfield  said,  however, 
that  this  rate  card  is  currently  being 
scaled  down  to  reflect  operating  econ- 
omies introduced  in  the  last  few  months 
and  that  the  new  schedule  will  bring 
the  service  within  reach  of  middle- 
sized  and  even  smaller  agencies. 

COMPUTERS'  FUTURE 

BBDO  executive  says  they 
allow  more  time  to  think 

The  electronic  computers  being  used 
more  and  more  by  advertising  agencies 
to  shortcut  detail  drudgery  and  to  give 
executives  more  time  for  decision-mak- 
ing will  ultimately  lead  to  the  buying 
of  broadcast  media  based  on  a  cost  for 
a  delivered  audience. 

That  is  one  of  several  specific  devel- 
opments foreseen  by  John  M.  Tyson, 
Jr.,  vice  presient,  BBDO,  Chicago,  as 
agencies  and  advertisers  live  and  learn 
with  their  new  machines. 

He  told  Chicago's  Broadcast  Adver- 
tising Club  last  week  that  "we  always 
have  played  a  game  of  Russian  roulette 
in  trying  to  outguess  each  other  as  to 
what  ultimate  audiences  and,  conse- 
quently, ultimate  efficiences  will  be. 
There  is  no  room  for  this  kind  of  gam- 
bling with  the  kind  of  money  that  is 
being  committed  to  advertising  today." 

Mr.  Tyson's  other  predictions: 

■  The  machine  is  going  to  force  more 


uniform  data  from  media.  Radio  and 
television  both  must  provide  consistent 
and  accurate  data  to  satisfy  the  operat- 
ing needs  of  computers  (BBDO's  ma- 
chines use  "linear"  programming). 

■  The  mathematics  and  mechanics  of 
linear  programming  of  computers  will 
force  us  to  seek  the  relative  values  of 
different  units  in  broadcasting. 

"It  is  amazing  how  little  is  known 
by  anyone  as  to  the  relative  values  of 
different  commercial  lengths,  daytime 
versus  nighttime,  spot  television  versus 
program,  etc.,"  Mr.  Tyson  said.  "You 
can  find  almost  anyone  with  strong 
opinions  in  this  area,  but  you  find  no- 
body who  knows." 

■  Linear  programming  will  force  us 
to  learn  to  express  the  relative  values  of 
print  versus  television. 

■  More  care  will  be  taken  in  the  de- 
sign of  broadcasting  properties  to  meet 
specific  audience  requirements.  "Net- 
work people,  show  people,  tv  stations 
will  find  that  the  XYZ  Corp.  wants  to 
reach  certain  prospects  so  they  will  de- 
sign programs  to  reach  them,"  Mr.  Ty- 
son explained. 

■  Linear  programming  will  greatly 
reduce  the  purchase  of  run-of-station 
spots  by  many  advertisers.  He  said  this 
will  occur  because  they  will  have  no 
knowledge  of  who  these  spots  are  reach- 
ing. 

■  Agency  use  of  computers  "will  cut 
into  long-term  commitments  in  shows 
as  management  sees  what  they  may  lose 
by  forcing  all  brands  into  one  vehicle." 

■  It  will  increase  the  use  of  scatter- 
minute  buys  so  that  brands  can  buy  pre- 
cisely at  the  time  they  need  advertising 
and  can  design  the  audience  profile  they 
want  by  combining  different  shows. 

Mr.  Tyson  said  the  computer's  big 
contribution  to  advertising  is  that  "it 
forces  us  to  think."  He  said  the  elec- 
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Broadway  show  producer 

When  the  New  York  newspapers 
begin  publishing  again  they  "defi- 
nitely" won't  get  as  much  advertis- 
ing from  Broadway  theatre  producer 
David  Merrick. 

Mr.  Merrick  told  Sam  A.  Donald- 
son of  WTOP-TV  Washington  in  an 
interview  for  that  station's  News- 
night  that  the  strike  "hasn't  hurt  me 
at  all." 

He  credited  radio  and  television 
advertising,    purchased    since  the 


undaunted  by  strike 

strike  began,  for  the  major  part  of 
the  $1  million  advance  sale  for  his 
new  musical  "Oliver."  Mr.  Mer- 
rick, who  has  waged  a  battle  with 
the  city's  seven  newspaper  critics  for 
several  years,  said  radio-tv  reviews 
of  Broadway  shows  "seem  more 
effective  than  the  other  kind." 

Mr.  Merrick  said  his  other  shows 
— "Tchin  Tchin"  and  "Stop  the 
World  I  Want  to  Get  Off" — are 
"both  selling  out"  despite  the  strike. 


tronic  machine  demands  facts  instead 
of  opinions  and  hence  encourages  a 
new  discipline  in  the  way  of  doing 
things.  "It  forces  us  to  organize,"  he 
said,  and  "it  encourages  us  to  do  re- 
search if  we  do  not  know  the  answers." 

Pointing  out  that  one  of  the  biggest 
expenses  in  running  many  businesses 
today  is  the  money  that  is  spent  on 
marketing  "and  particularly  on  adver- 
tising," Mr.  Tyson  said  top  manage- 
ment is  paying  more  and  more  atten- 
tion to  the  advertising  function.  The 
result  is  a  growing  demand  for  a  more 
efficient  and  higher  professional  ap- 
proach to  every  facet  of  the  advertising 
and  marketing  process. 

Will  the  computer  throw  media  peo- 
ple out  of  work?  "There  isn't  much 
chance  that  this  will  ever  happen,"  Mr. 
Tyson  said,  "but  if  it  ever  does  I  am 
sure  that  it  is  far  enough  away  that 
none  of  us  have  to  worry  about  it." 

The  computer,  Mr.  Tyson  said,  "is 
merely  a  very  efficient,  fast  working 
assistant  which  takes  much  of  the  de- 
tail and  tiresome  work  away  from  busi- 
ness programs  and  allows  people  time 
to  think  and  plan." 

NEWSPAPERS  STILL  OUT 

More  advertisers  turn  to 
radio-tv  for  promotions 

The  Motion  Picture  Assn.  of  Ameri- 
ca, New  York,  began  a  radio  spot  cam- 
paign last  Wednesday  (Jan.  9)  to  in- 
form listeners  of  a  new  central  tele- 
phone number  for  motion  picture  in- 
formation during  the  New  York  news- 
paper shutdown,  which  is  continuing 


into  its  sixth  week  with  prospects  of  no 
immediate  settlement. 

The  campaign,  in  its  first  week  ran 
50  spots  on  WNBC;  30  on  WABC;  24 
on  WQXR  and  25  on  WCBS.  The  pro- 
motion is  in  addition  to  special  cam- 
paigns by  individual  movie  companies 
during  the  strike.  Advertising  agencies 
represented  are  Monroe  Greenthal, 
Donahue  &  Coe,  Lennen  &  Newell  and 
Charles  Schleifer. 

A  presentation  by  the  Television  Bu- 
reau of  Advertising  before  the  National 
Retail  Merchants  Assn.  on  Jan.  10 
pointed  to  the  strikes  in  New  York  and 
Cleveland  as  illustrating  the  importance 
of  planning  retail  store  promotions  far 
in  advance. 

A  "first  aid  kit"  for  retailers,  de- 
signed to  help  stores  use  tv  in  emergen- 
cy situations  such  as  the  current  strikes 
(At  Deadline,  Dec.  24,  1962)  was 
described  by  Howard  P.  Abrahams,  vp 
in  charge  of  retail  sales,  and  Louis 
Sirota,  retail  sales  director.  While  the 


idea  for  the  kit,  designed  to  help  re- 
tailers keep  their  costs  down,  originated 
during  the  strikes,  TvB  expects  it  will 
have  general  use  as  well. 

Tourism  Benefits  ■  Radio  and  tv  is 
also  gaining  increased  advertising  ben- 
efits from  tourism. 

The  Florida  Development  Commis- 
sion has  diverted  its  newspaper  adver- 
tising in  New  York  City  because  of 
the  strike,  to  radio  and  tv.  Its  schedule 
includes  40  20-second  spots  on  two  ra- 
dio stations  and  48  20-second  spots  on 
a  third  outlet  from  Jan.  7  through  Feb. 
1.  On  tv,  the  commission  purchased 
an  extensive  one-minute  spot  campaign 
on  NBC-TV's  Today  show  from  Jan. 
7  through  Feb.  27.  Advertising  agen- 
cy: Louis  Benito,  Tampa,  Fla. 

WQXR  introduced  a  half-hour  week- 
ly program  featuring  reviews  of  recent 
record  releases  by  newspaper  critics. 

The  program,  called  The  Weekly 
Record  Review  of  the  Air  will  be 
broadcast  Sundays  from  12:30-1  p.m. 
and  is  being  presented  as  a  public  serv- 
ice by  RCA  Victor,  which  will  not  have 
any  commercials  in  the  time  period. 

At  WCBS-TV,  Bill  Leonard  was 
named  executive  producer  of  the  sta- 
tion's expanded  news  coverage.  Mr. 
Leonard,  who  is  also  executive  producer 
of  the  CBS  News  Election  Unit,  will  be 
assisted  by  the  unit's  producer,  William 
Eames,  and  production  manager,  Alvin 
Thaler. 

WHLI  Hempstead,  N.  Y.,  announced 
that  McCrory's  department  stores  are 
posting  "WHLI  News  Headlines"  in 
their  street-level  windows  and  distribut- 
ing it  at  their  cafeterias  at  lunch  time. 

Meanwhile,  the  strike  itself  has  been 
taken  to  court  by  thirteen  idle  pressmen 
who  charge  in  an  antitrust  suit  that  the 
Publishers  Assn.  of  New  York  and  the 
nine  daily  newspapers  now  closed,  en- 
tered into  a  conspiracy  in  restraint  of 
trade.  The  suit  for  $6,675,000,  claims 
the  publishers  agreed  that  a  strike  of 
one  union  against  any  newspaper  would 
be  treated  as  a  strike  against  all  nine 
newspapers.  The  printers  struck  only 
four  of  the  nine,  but  the  other  five 
closed  their  New  York  City  operations. 

The  suit  was  filed  Thursday  (Jan.  10) 


PGW  'colonels':  Jones  in  radio,  Collins  in  tv 


Peters,  Griffin,  Woodward,  which 
annually  bestows  the  "Colonel  of 
the  Year"  awards  on  the  PGW  radio 
and  television  salesmen  who  have 
shown  the  most  growth  in  their  posi- 
tions during  the  year,  has  honored 
William  O.  Jones,  Atlanta  manager 
for  radio,  and  Rollin  P.  Collins,  a 
Chicago  tv  account  executive,  for 


their  contributions  in  1962.  Presenta- 
tion of  scrolls  and  checks  were  made 
in  New  York  (picture  at  left)  to 
Mr.  Jones  (r)  by  R.  Preston  Peters, 
PGW  president,  and  in  Chicago  (pic- 
ture at  right)  to  Mr.  Collins  (c)  by 
PGW  midwest  sales  manager  W. 
Donald  Roberts  (1)  and  vice  presi- 
dent, William  Tynan  (r). 
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COMMANDER  BOLT 


Through  the  remote  reaches  of  space,  the  manned  spaceship  Prober  10 

hurtles  along  on  strange,  fascinating  journeys. 

Commander  Bolt  is  in  charge  each  weekday  at  5:00  PM.  Loyal 

young  South  Florida  televiewers  ride  with  him. 

Strange  visitors  from  space  dot  the  show  with  excitement. 

Unusual  space  creature  hand  puppets,  "Hey  There  You"  and  "Iggy", 

are  bound  to  make  an  appearance.  There  is  a  villain  too  — 

the  evil  "Silvan".  It's  a  space  age  oriented  show  designed  to  sell  your 

products  with  an  array  of  the  finest  space  and  science 

themed  cartoons  and  serials  available:  "Super  Car",  "Rocky  and  his  Friend", 

the  Encyclopedia  Britannica  film  library,  "The  Space 

Explorers",  "The  New  Adventures  of  the  Space  Explorers"  and  many 

others.  Add  to  these  exciting  films  a  selling  personality  — 

Commander  Bolt  —  and  you  have  a  combination  designed  to 

attract  audience  and  sell  products. 

Channel  10  is  the  ABC  station  from  the  Palm  Beaches  to  the  Florida  Keys. 


WLBW-TV 


Affiliated  with  WCKY  50KW  CINCINNATI,  OHIO 


wnnq 
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and  has  been  set  for  hearing  tomorrow 
(Jan.  15)  in  the  federal  court. 

The  typographical  union  filed  dam- 
age claims  against  the  individual  papers 
totalling  $1,409,000  earlier  in  the  week. 

A  fact-finding  board  of  three  jurists 
has  been  conducting  an  inquiry  into 
the  strike  since  Sunday,  Jan.  6.  It  was 
to  issue  a  report  last  Friday  (Jan.  11). 

In  Washington,  D.  C,  Rep.  Emanuel 
Celler  (D-N.  Y.),  chairman  of  the 
House  Antitrust  &  Monopoly  Subcom- 
mittee, explained  last  week  that  the 


printers  antitrust  suit  would  tend  to 
narrow  areas  of  the  New  York  strike 
which  his  subcommittee  might  examine 
in  its  investigation  of  concentration  of 
ownership  of  newspapers  and  newspa- 
per-owned broadcast  properties.  If  the 
strike  comes  up,  it  will  be  only  tangen- 
tially,  the  congressman  said.  The  sub- 
committee cannot  go  into  any  phase  of 
the  suit  itself  and  would  be  interested 
in  the  strike  only  in  its  effects  on  the 
possible  folding  of  newspapers,  Rep. 
Celler  said. 


CONFUSION  BETWEEN  AGENCY,  CLIENT 

K&E's  Stewart  says  it's  caused  by  duplication  of  functions 


The  "most  dangerous"  problem  that 
faces  advertising  today  is  the  misunder- 
standing and  confusion  about  how  ad- 
vertising functions,  David  C.  Stewart, 
president  of  Kenyon  &  Eckhardt,  told 
a  meeting  of  the  Adcraft  Club  of 
Detroit  last  Friday  (Jan.  11). 

He  called  for  a  reassessment  of  the 
relationship  between  advertising  agen- 
cies and  their  clients,  beginning  with 
"tossing  into  the  ashcan  the  old  'part- 
nership concept.' "  To  replace  the 
partnership  principle,  Mr.  Stewart  ad- 
vocated that  agency  and  client  establish 
ground  rules,  spelling  out  clearly  the 
obligations  and  contributions  of  each 
party. 

Mr.  Stewart  recommended  that  the 
advertiser  be  held  responsible  for  over- 
all market  planning  and  the  setting  of 
marketing  objectives,  with  the  agency 
responsible  for  setting  advertising  goals 
and  objectives,  as  distinct  from  market- 
ing goals  and  objectives. 

Pointing  out  there  often  is  duplica- 
tion of  functions  by  the  agency  and 


Mr.  Stewart 
Put  old  ideas  in  ashcan 


the  client,  Mr.  Stewart  asserted  that  "we 
can  no  longer  afford"  this  situation  in 
view  of  the  rising  costs  of  advertising. 
He  said  K  &  E  estimates,  using  1956 
costs  as  a  base,  indicate  that  major 
media  costs  will  rise  19%  this  year 
and  23%  by  1965.  Above  and  beyond 
these  actual  costs,  Mr.  Stewart  con- 
tinued, there  has  been  a  steep  rise  in 
the  cost  of  advertising  effectiveness,  the 
amount  of  money  it  takes  to  register 
effective  sales  messages  with  the  public. 

K  &  E  believes  the  answer  to  this 
predicament  lies  in  the  "more  effective 
mobilization  of  advertising  manpower 
and  particularly  in  the  more  exact  de- 
finition of  advertiser  and  agency  rela- 
tionships and  responsibilities  in  the  total 
advertising  program,"  Mr.  Stewart 
declared. 

Agency  appointments... 

■  Motorola  Automotive  Products  Inc., 
Franklin  Park,  111.,  to  Waldie  &  Briggs 
Inc.,  Chicago,  for  all  national  advertis- 
ing directed  to  the  automotive  market. 

■  Blistex  Inc.,  Chicago,  maker  of  Blis- 
tex  and  Blistik  cold  sore  and  lip  rem- 
edies, to  Welles-Morgan  Inc.,  Chicago, 
for  all  broadcast  advertising. 

■Royal  York  Hotel,  Toronto,  Canada, 
appoints  Kenyon  &  Eckhardt  Ltd.,  in 
that  city,  to  handle  advertising  and  pro- 
motion. Royal  York  belongs  to  Canad- 
ian Pacific  Railway  Co. 

■  Trans-Lux  Television  Corp.,  New 
York,  has  appointed  Brownstone 
Assoc.,  that  city,  as  advertising  agency 
for  Trans-Lux  and  its  subsidiary  Tele- 
vision Affiliates  Corp. 

■  Seven  Arts  Assoc.  Corp.,  New  York, 
has  appointed  Scope  Adv.  Inc.,  that 
city,  as  its  advertising  agency. 

Rep  appointments... 

■  KHAT  Phoenix:  Ewing/ Radio,  Hol- 
lywood, as  its  national  sales  representa- 
tive. Ewing/Radio  specializes  in 
country-western  music  stations,  and 
now  represents  four  stations:  KWOW 


More  research  needed 

It  is  time  the  advertising  indus- 
try starts  spending  more  dollars  to 
measure  the  impact  of  advertis- 
ing, Dr.  Thomas  E.  Coffin,  direc- 
tor of  research,  NBC,  told  a  meet- 
ing of  the  New  York  Chapter  of 
the  American  Marketing  Assn. 
last  Thursday  (Jan.  10). 

Mr.  Coffin  said  the  industry  to- 
day can  measure  reasonably  well 
the  audience  of  an  advertisement, 
and  added:  "Since  total  effective- 
ness is  the  product  of  both  audi- 
ence and  impact,  the  greatest  pro- 
gress will  come  from  raising  the 
technology  of  impact  measure- 
ment to  a  level  more  nearly  com- 
parable with  audience  measure- 
ment technology." 


Pomona,  KVRE,  Santa  Rosa,  both  Cal- 
ifornia: and  KTOO  Las  Vegas,  in  ad- 
dition to  KHAT. 

■  WFKY  Frankfort  and  WMST  Mount 
Sterling,  both  Kentucky:  Grant  Webb 
&  Co.,  New  York,  as  national  repre- 
sentative. 

-  WHLL  Wheeling,  W.  Va.:  Ohio  Sta- 
tions Representatives  Inc.  as  representa- 
tive for  Ohio. 

■  WHJB  Greenburg,  Pa.,  WLEC  San- 
dusky, Ohio,  and  WTAP-TV  Parkers- 
burg,  W.  Va.:  Penn  State  Reps. 

■  KWYZ  Everett,  Wash.:  Grant  Webb 
&  Co.  as  national  representative. 

■  KPAM  Portland,  Ore.,  KETO-FM 
Seattle,  Wash.:  Broadcast  Time  Sales, 
New  York,  as  national  representative. 

■  KRDO-AM-TV  Colorado  Springs, 
Colo.:  Adam  Young  Inc.,  New  York, 
as  national  representative. 

Business  briefly . . . 

Farmers  Insurance  Group,  through 
Honig-Cooper  &  Harrington,  Los  An- 
geles, has  renewed  its  sponsorship  of 
Hemingway  AM  West  and  Sports  West 
with  Hank  Weaver  for  another  year 
on  ABC  Radio  West.  The  Hemingway 
newscast  is  broadcast  Mon.-Fri.  at  7- 
7:15  a.m.,  the  sportscast,  Mon.-Fri., 
at  5:45-5:55  p.m.,  on  ABC  West's  116 
stations. 

Five  advertisers  have  signed  to  sponsor 
Sports  International  with  Bud  Palmer, 
90-minute  sports  series  in  color  which 
started  on  NBC-TV  Jan.  12  (3:30-5 
p.m.  EST).  They  are  Georgia  Pacific 
Corp.  through  McCann-  Erickson;  Gen- 
eral Mills  through  Knox  Reeves;  Bris- 
tol-Myers through  Doherty,  Clifford, 
Steers  &  Shenfield;  P.  Lorillard  through 
Grey  Adv.,  and  Colgate-Palmolive 
through  Ted  Bates. 
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BALTIMORE'S  WINTER  FAVORITES 


... 


Baltimoreans  enjoy  delicious,  mouth-watering 
oysters  for  which  Maryland  is  world-famous  .  .  . 
the  Baltimore  Clippers,  the  new  ice  hockey  team, 
now  playing  in  the  huge  new  $14,000,000.00  Bal- 
timore Civic  Center.  And,  of  course,  another  win- 
ter favorite  of  Baltimoreans — and  Marylanders — 
is  viewing  WMAR-TV,  Channel  2. 

WMAR-TV's  wide-range  programming  reaches 
viewers  of  all  ages.  "Dialing  for  Dollars,"  (Mon. 
through  Fri.  9:40  A.  M.)  Baltimore's  oldest  con- 
tinuous telephone  quiz  show,  leads  all  morning 
audiences  .  .  .  "Woman's  Angle"  (Mon.  through 
Fri.  1:00  P.  M.)  is  Baltimore's  only  women's  TV 
service  program  .  .  .  "Bozo  the  Clown"  (Mon. 
through  Fri.  5:00  P.  M.)  the  happy  live  children's 
program,  which  has  entertained  over  16,000  studio 
guests  .  .  .  movie  viewers  see  the  only  late  movies 
in  Baltimore  programmed  6  nights  a  week  (Mon. 
through  Fri.  11 :20  P.  M.,  Saturdays  11 :00  P.  M.) 
. . .  the  "news"  is  covered  thoroughly  and  completely 


by  WMAR-TV's  staff  of  top  newsmen  Jack  Daw- 
son, Dave  Stickle  and  Don  Bruchey  .  .  .  and  now 
"Hennesey"  has  come  aboard  as  a  winter  favorite 
(7:00-7:30  P.  M.  Saturday). 

Wintertime — anytime — there's  more  to  view  on 
Channel  2 !  There's  more  audience,  too — and  more 
opportunity  to  sell  your  product  or  service  to  more 
people  on  Channel  2  .  .  .  soon  to  be  telecasting 
from  a  completely  new  facility — Television  Park, 
Baltimore. 


No  Wonder  —  In  Maryland  Most  People  Watch 

WMAR  -TV 

Channel  2-Sunpapers  Television -Baltimore  3,  Md. 

Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 


Color  ads  in  feature  films 


ARB  testing  new  tv-print  data  comparisons 

MEDIALOG  USES  SPECIAL  DIARY  TO  CHECK  AUDIENCES 


A  new  technique  for  comparing  audi- 
ence exposure  to  television  and  print 
media  is  being  field  tested  by  the  Ameri- 
can Research  Bureau  in  five  major  mar- 
kets, ARB  announced  last  week. 

Officials  said  the  proposed  new  serv- 
ice, called  MediaLog,  uses  a  specially 
developed  diary  to  collect  data  on  num- 
ber of  minutes  exposed  and  frequency 
of  exposure  for  national  consumer 
magazines,  metropolitan  newspapers  and 
major  newspaper  supplements,  in  addi- 
tion to  television. 

Different  formats  are  being  used  in 
current  tests  in  Baltimore,  Boston, 
Chicago,  Miami  and  Washington  in  an 
effort  to  find  the  one  best  approach 
for  further  use.  In  some  markets, 
validity  checks  are  being  run  concur- 
rently through  telephone  and  personal 
interviews. 

Jack  Gross,  ARB  agency  services 
manager,  said  the  five-city  tests  would 
continue  for  about  two  months  and  that 
results  would  then  be  evaluated  and 
presented  to  interested  industry  au- 
thorities. He  said  he  hoped  the  new 
service  could  be  marketed  well  within 
the  year. 

Mr.  Gross  said  MediaLog  would 
provide  basic  coverage  data  and  basic 
duplication  data  for  each  medium  and 
also  provide  comparisons  within  media 
and  across  all  media. 

The  comparisons,  he  said,  will  all  be 
on  the  same  base — minutes  of  exposure 


Hope-Pepsodent  reunion 

Foote,  Cone  &  Belding  last 
week  provided  an  historical  foot- 
note to  the  first  Bob  Hope  special 
scheduled  for  this  year  (NBC-TV, 
Jan.  16,  9-10  p.m.).  That  tele- 
cast marks  a  "reunion"  of  comed- 
ian Hope  with  FC&B  and  client 
Pepsodent  toothpaste  (division  of 
Lever  Bros.),  after  a  15-year  sep- 
aration. Pepsodent  is  a  sponsor 
in  a  series  of  hour  Hope  specials 
this  year. 

The  agency  noted  that  in  1938 
Albert  Lasker,  head  of  FC&B's 
predecessor  Lord  &  Thomas,  had 
heard  of  a  young  comedian  whom 
he  thought  was  bright  and  might 
do  well  if  given  a  chance  with 
better  scripts.  The  comedian,  Mr. 
Hope,  had  suffered  failure  on  sev- 
eral radio  shows.  Hope  and  Pep- 
sodent became  inseparable  on  ra- 
dio until  1948,  and  the  comedian 
who  almost  didn't  make  the  show 
in  '38  is  celebrating  his  25th  year 
with  NBC. 


— so  that  there  will  be  "a  uniform 
standard  of  measurement  of  duplication 
and  accumulation  of  audiences  within 
and  between  media." 

The  information  will  be  compiled 
according  to  selected  demographic 
groups  which  will  offer  identification 
of  the  audiences  in  more  detail  than 
ever  available  before,  ARB  asserted. 

Mr.  Gross  expects  to  describe  the 
MediaLog  technique  in  detail  in  a 
speech  at  the  Newspaper  Advertising 
Executives  Assn.  convention  in  Chicago 
Jan.  22.  An  explanatory  brochure  is 
being  prepared  for  general  release  at 
the  same  time. 

Kemper,  Texaco 
buy  'Clambake'  golf 

Kemper  Insurance  Group,  through 
Clinton  E.  Frank,  Chicago,  and  Texaco, 
through  Benton  &  Bowles,  New  York, 
have  signed  as  sponsors  of  two  live 
telecasts  of  the  National  Pro-Amateur 
Golf  Championship,  better  known  as  the 
"Crosby  Clambake,"  from  the  Pebble 
Beach  Country  Club  at  Monterey,  Calif., 
over  a  special  "Clambake  Network" 
next  Saturday  and  Sunday.  As  of  last 
Thursday,  93  tv  stations  across  the  coun- 
try, including  affiliates  of  all  three  tv 
networks  as  well  as  a  number  of  in- 
dependent stations,  had  made  firm  com- 
mitments to  carry  the  broadcasts  at 
12:30-1:30  p.m.  Saturday  (Jan.  19) 
and  2-2:30  p.m.  Sunday  (Jan.  20). 

The  special  network  was  organized  at 
the  instigation  of  Robert  Breckner,  pres- 
ident of  KTTV  (TV)  Los  Angeles,  who 
suggested  it  to  Larry  Crosby  of  Bing 
Crosby  Enterprises  as  soon  as  ABC-TV, 
which  had  broadcast  the  pro-amateur 
finals  in  previous  years,  indicated  that 
it  would  not  do  so  this  year.  Working 
with  Dick  Bailey's  Sports  Network,  Mr. 
Breckner  and  Mr.  Crosby  started  lining 
up  the  stations  and  they  are  confident 
that  by  the  time  of  the  broadcasts  more 
than  100  tv  outlets  will  be  connected  to 
the  "Clambake  Network." 

KTTV  is  sending  five  mobile  tv  units 
to  the  Monterey  Peninsula  to  pick  up 
the  proceedings.  Bob  Hiestand  will  di- 
rect the  telecasts.  Bing  Crosby,  whose 
Youth  Fund  is  the  recipient  of  all 
proceeds  from  the  annual  pro-amateur 
tournament,  will  be  the  special  sports 
commentator,  assisted  by  Jimmy  Dem- 
aret,  who  won  the  tourney  in  1952; 
Ralph  Kiner,  former  outfielder  of  the 
Pittsburgh  Pirates  and  Bill  Welsh,  di- 
rector of  sports  and  special  events  for 
KTTV. 

Kemper  and  Texaco  will  each  sponsor 
one-third  of  the  two  special  broadcasts. 
It  was  anticipated  that  a  third  sponsor 


Seven  Arts  Assoc.  announced 
last  week  that  a  survey  of  35  sta- 
tions which  originate  local  tele- 
casts of  color  feature  films  shows 
that  various  local  sponsors  and 
such  companies  as  Wrigley,  Gen- 
eral Mills,  Hershey  Chocolate  Co. 
and  RCA  Victor  Distributors  are 
scheduling  color  commercials 
within  the  feature  films. 

Robert  Rich,  vice  president  and 
general  sales  manager  of  Seven 
Arts  Assoc.  said  35  stations  are 
carrying  features  distributed  by 
Seven  Arts.  He  noted  that  Her- 
shey Chocolate,  which  does  not 
use  consumer  advertising  for  its 
chocolate  products,  is  sponsoring 
the  color  features  on  WGAL-TV 
Lancaster,  Pa.,  on  behalf  of  the 
company-owned  hotel  located  in 
Hershey,  Pa. 


would  join  them  to  provide  full  sponsor- 
ship of  the  2Vz  hours  of  golf  as  played 
by  the  nation's  top  professionals  and 
their  amateur  partners  from  the  upper 
ranks  of  the  entertainment  world. 

GOP  names  Burnett 
as  advertising  agency 

The  Republican  National  Committee 
announced  last  week  the  appointment 
of  Leo  Burnett  Co.,  Chicago,  to  handle 
GOP  advertising  for  two  years,  begin- 
ning Jan.  1,  1963.  This  includes  the 
1964  Republican  convention  and  the 
presidential  campaign.  The  agreement 
includes  the  placement  of  all  advertis- 
ing, print,  radio  and  television.  In  ad- 
dition Burnett  Co.  research  and  public 
relations  staffs  will  be  available  to  the 
Republican  National  Committee  during 
the  contract  period. 

In  the  1960  presidential  campaign, 
the  GOP  spent  between  $2  million  and 
$3  million  in  advertising,  with  BBDO 
handling  the  account. 

The  Democratic  National  Committee 
has  not  yet  announced  the  appointment 
of  an  agency  to  handle  its  advertising 
for  the  coming  campaign.  In  the  1960 
presidential  campaign,  the  Democrats 
spent  over  $2  million  in  all  media  for 
advertising  through  Guild,  Bascom  & 
Bonfigli. 

Equitable  Life  plans 
spot  radio  campaign 

The  Equitable  Life  Assurance  Socie- 
ty of  the  U.S.,  which  last  year  began 
testing  the  use  of  radio  for  local  support 
to  Equitable  agents,  will  begin  a  wide- 
spread spot  radio  campaign  in  early 
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GREENSBORO 


WILLIAM  SYDNEY  PORTER 

'O.  HENRY 


An  O.  Henry  "Beginning"  —  on  display  during  the  0.  Henry 
Centennial  Observance  in  Greensboro,  North  Carolina,  early  home  of 
the  famous  American  storyteller.  Along  with  other  exhibits  represent- 
ing Greensboro  in  the  1880's,  WFMY-TV's  "Good  Morning  Show"  host 
Lee  Kinard  and  his  daughter  see  a  replica  of  the  Porter  family  drug 
store,  where  William  Sidney  Porter  worked  and  found  experiences 
for  his  later  life  as  0.  Henry.  Today,  Greensboro  encourages  creative 
talent  and  satisfies  interest  in  the  arts  within  an  educational  and 
cultural  climate  provided  by  five  major  colleges,  two  symphony 
orchestras,  an  opera  association,  numerous  choral  organizations, 
museums,  writers'  clubs,  community  theatres,  art  galleries,  a  unique 
arts  program  for  children,  a  summer  music  camp  and  a  "built  for 
tomorrow"  auditorium-coliseum.  This  is  part  of  the  Greensboro  story 
of  progress  and  expansion  ...  a  story  that's  repeated  throughout 
WFMY-TV's  51-county  coverage  area.  For  growing  Piedmont  North 
Carolina  and  Virginia,  there's  no  end  to  this  story. 


Represented  nationally  by  Harrington,  Righter  &  Parsons,  Inc. 


uuf  my-ti 

GREENSBORO,    N.  C. 
"Now     In     Our    14th    Year    Of  Service' 


A  R  G  E 


C  A  R  O 
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THE  PUBLIC'S 
INTEREST 

IN 

PRIVATE 
PROFIT 


"Public  interest"  and  "private  profit"  .  .  .  two 
phrases  often  used,  particularly  in  broadcasting, 
and  sometimes  thought  to  be  conflicting  and  in- 
compatible. Corinthian  believes  them  to  be  insepa- 
rable and  completely  compatible. 

Profit  is  the  mainspring  of  this  country's 
economic  system,  a  system  we  have  chosen  to  best 
serve  most  of  the  needs  and  wants  of  the  people. 
It  provides  our  lipsticks  and  our  locomotives,  our 
matchbooks  and  our  magazines,  our  baby  bottles 
and  our  broadcasting. 

The  purpose  of  the  competitive  profit  system 
is  not  to  enrich  the  few,  but  to  responsively  serve 
the  many.  Those  who  serve  best  profit  most.  This 
is  the  incentive  which  encourages  people  to  build 
better  mouse  traps  ...  to  operate  more  efficiently 
.  .  .  to  try  to  guess  what  the  consumer  will  want 
tomorrow  and  the  day  after  tomorrow. 

At  the  heart  of  the  profit  system  is  a  simple 
idea :  most  needs  are  best  met  by  letting  the  people 
themselves  make  their  own  decisions  .  .  .  the  free 
choice  of  those  who  use  and  the  competitive 
response  of  those  who  produce.  The  alternative  is 
a  master  plan  developed  and  directed  by  govern- 
ment, a  solution  now  being  questioned  even  within 
the  walls  of  the  Kremlin. 

Corinthian  believes  that  this  competitive  profit 
system,  although  less  than  perfect  like  every 
human  institution,  has  served  us  all  well.  It  has 
provided  an  unparalleled  standard  of  living  and 
contributed  importantly  to  the  maintenance  of 
individual  freedom. 

In  our  judgment,  "private  profit"  is  clearly  in 
the  "public  interest." 


Responsibility  in  Broadcasting 

THE  CORINTHIAN 


KHOU-TV 

Houston 


KOTV 

Tulsa 

KXTV 

Sacramento 

WANE-TV 

Fort  Wayne 

WISH-TV 

Indianapolis 

WANE-AM 

Fort  Wayne  j 

WISH-AM  &  FM 

Indianapolis 


Represented  by  H-R 
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February.  More  than  100  markets  will 
be  used,  according  to  Foote,  Cone  & 
Belding  Inc.,  New  York,  Equitable's 

agency. 

FC&B  said  a  key  part  of  the  cam- 
paign will  be  the  promotional  efforts 
conducted  jointly  by  Equitable's  field 
offices  in  cooperation  with  the  stations 
chosen  for  the  spot  schedule.  Martha 
Sykes  Murray  is  the  agency  timebuyer 
for  the  campaign. 

Butter-Nut  coffee  makes 
first  tv  network  buy 

Duncan  Coffee  Co.,  Houston,  Tex., 
through  Tatham-Laird,  has  signed  for 
the  first  network  television  advertising 
campaign  for  its  Butter-Nut  brand  with 
a  regional  schedule  in  three  ABC-TV 
evening  programs. 

The  Butter-Nut  campaign,  which  be- 
gins this  month  and  continues  through 
September  is  for  ABC-TV's  Going  My 
Way,  The  Sunday  Night  Movie  and 
Premiere  and  is  set  for  a  regional  lineup 
of  more  than  65  markets  from  the  Mid- 
west to  the  West  Coast. 


AFA-AAW  committee 
to  polish  adman's  image 

Formation  of  a  national  committee 
to  promote  advertising's  image  and  ex- 
plain its  role  in  a  free  enterprise  sys- 
tem has  been  announced  jointly  by  the 
Advertising  Assn.  of  the  West  and  the 
Advertising  Federation  of  America. 

The  20-man  group  of  media,  agency 
and  business  men,  with  Peter  Folger  of 
J.  A.  Folger  &  Co.,  San  Francisco,  as 
national  chairman  and  King  Harris  of 
Fletcher  Richards,  Calkins  &  Holden 
as  national  plans  chairman,  is  prepar- 
ing materials  for  all  media  on  the 
theme,  "Advertising  is  the  Voice  of 
Free  Choice."  Kits  containing  such 
material  will  be  sent  to  185  advertising 
clubs  and  members  of  the  two  sponsor- 
ing organizations. 

All  creative  work  for  the  campaign 
is  being  contributed  by  committee  mem- 
bers and  prices  for  the  various  media 
materials  will  represent  only  actual 
cost  of  the  items. 


THE  MEDIA 


Nebraska  plans  6-station  educational  tv  net 

$3  MILLION  MICROWAVE  SYSTEM  WOULD  LINK  STATIONS 


A  plan  to  serve  over  90%  of  the  pop- 
ulation of  Nebraska  with  an  etv  net- 
work was  revealed  last  week  by  the 
Nebraska  State  Committee  on  Educa- 
tional Tv.  The  plan  follows  a  recent 
action  by  the  FCC  (Broadcasting, 
Nov.  12,  1962)  which  reserved  six 
channels  in  that  state  for  non-commer- 
cial educational  use. 

Proposed  stations  on  the  six  reserved 
channels  would  be  linked  together  with 
KUON-TV  Lincoln  by  microwave  fa- 
cilities, at  a  cost  of  more  than  $3  mil- 
lion. The  etv  committee,  which  was  ap- 
pointed by  Gov.  Frank  Morrison,  will 
request  funds  to  start  the  network  from 
the  state  legislature. 

The  project,  which  will  be  carried- 
out  in  four  steps,  will  (1)  move 
KUON-TV's  transmitting  facilities  to  a 
new  1,000  ft.  tower,  connect  the  Lin- 
coln and  Omaha  studios,  and  activate 
ch.  3  Lexington,  connecting  it  with  the 
transmitting  facilities  of  KUON-TV; 
(2)  activate  ch.  9  North  Platte  and  link 
it  with  Lexington  station,  and  activate 
ch.  13  Alliance,  connecting  it  with 
North  Platte;  (3)  activate  ch.  25  Al- 
bion connecting  it  with  KUON-TV  fa- 
cilities, activate  ch.  7  Bassett  linked  to 
Albion  facility;  (4)  begin  operating  sta- 
tions as  a  network  and  add  translators 
where  the  etv  network  doesn't  reach. 

In  appraising  the  cost  to  Nebraska 
Dr.  John  C.  Schwarzwalder,  chief  con- 


sultant on  the  plan,  said  that  about 
$750,000  "might  be  received  from  the 
federal  government"  with  the  state  pay- 
ing the  remainder.  He  also  estimated 
that  if  the  state  operates  its  own  micro- 
wave facilities  the  network  would  cost 
$255,916  annually  to  operate. 

The  etv  committee  recommended 
that  control  of  the  network  be  given 
to  a  state  commission,  but  that  opera- 
tion be  contracted  to  the  U.  of  Nebras- 
ka. The  state  will  pay  costs  of  the 
actual  operation  with  the  university 
supplying  programming. 

NAB  board  members 
to  pick  award  winner 

A  recipient  of  the  NAB's  Distin- 
guished Service  Award  for  1963  is 
expected  to  be  picked  this  week  at  the 
joint  meeting  of  the  NAB  boards  in 
Phoenix.  A  special  committee  named 
to  recommend  a  winner  will  report  at 
that  time.  Last  year's  winner  was  Ed- 
ward R.  Murrow,  chief  of  the  USIA. 

Members  of  the  special  committee 
include  James  D.  Russell,  KKTV  (TV) 
Colorado  Springs,  Colo.;  Ben  Strouse, 
WWDC  Washington;  Willard  Schroe- 
der,  WOOD-AM-TV  Grand  Rapids, 
Mich.,  Gordon  Gray,  WKTV  (TV) 
Utica,  N.  Y.,  and  George  T.  Frechette, 
WFHR  Wisconsin  Rapids,  Wis. 
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ABC-TV  affiliates  and  network  meet  in  San  Juan 


ABC-TV  and  American  Broad- 
casting-Paramount Theatres  execu- 
tives met  with  the  board  of  govern- 
ors of  the  ABC-TV  Affiliates  Assn. 
at  the  Caribe  Hilton  Hotel  in  San 
Juan,  P.  R.,  Jan.  7-8. 


Members  of  the  ABC-TV  Affili- 
ates Advisory  Board  pictured  here 
are:  (seated,  1.  to  r. )  Thomas  P. 
Chisman,  WVEC-TV  Norfolk,  Va., 
vice-chairman;  John  F.  Dille  Jr., 
WSJV-TV  South  Bend-EIkhart,  Ind., 


chairman;  D.  A.  Noel,  WHBQ-TV 
Memphis;  Howard  Maschmeier, 
WNHC-TV  New  Haven,  Conn.; 
William  W.  Warren,  KOMO-TV 
Seattle,  secretary;  Martin  Umansky, 
KAKE-TV   Wichita,   Kan.;   L.  T. 


Changing  hands  . . . 

ANNOUNCED  ■  The  following  sale  of 
station  interest  was  reported  last  week 
subject  to  FCC  approval: 

■  WEET  Richmond,  Va.:  Sold  by  Bur- 
ton Levine  to  J.  Olin  Tice  Jr.  for  $300,- 
000.  Mr.  Tice  also  owns  WCAY  Cayce, 
S.  C;  WKTC  Charlotte,  N.  C;  WBAZ 
Kingston,  N.  Y.,  and  WFCT  Knoxville, 
Tenn.  Mr.  Levine  retains  ownership  of 
WROV  Roanoke,  Va.  WEET  operates 
on  1320  kc  with  1  kw  daytime  only. 
Broker  was  Blackburn  &  Co. 

WNEW  strike  settled 

A  broadcast  engineers  strike  at 
WNEW  New  York  ended  Wednesday 
(Jan.  9)  following  10  days  of  negotia- 
tion between  the  station  and  Local  1212 
of  the  International  Brotherhood  of 
Electrical  Workers. 

A  wage  increase  from  $213.20  to 
$225  weekly  to  come  in  the  last  two 
years  of  a  new  five-year  contract,  dur- 
ing which  none  of  the  engineers  can  be 
laid  off,  was  included  in  the  settlement 
terms.  The  terms  also  involved  a  pen- 
sion plan  and  increases  in  paid  vaca- 
tion time  based  on  seniority. 

Arundel  buys  newspaper 

Arthur  W.  Arundel,  owner  of  WAVA- 
AM-FM  Arlington,  Va.  (Washington 
area),  WXVA  Charles  Town,  W.  Va., 
and  holder  of  a  permit  for  WARR  (FM) 
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Outstanding  Values  in 
Broadcast  Properties 


Major  market  fulltime  operation.  Good 
opportunity  for  experienced  operator. 
Excellent  real  estate  with  studios,  offices, 
transmitter  and  living  quarters  in  large 
building.  Liberal  terms. 

OREGON 

$325,000 

Medium  market  daytime  station.  Excel- 
lent income  for  owner.  Rapidly  grow- 
ing market.  Liberal  terms. 

CALIFORNIA 

$69,500 

Profitable  daytimer.  Good  radio  market 
with  excellent  potential.  Low  down  pav- 
ment  with  liberal  terms. 

CALIFORNIA 

$145,000 

BLACKBURN  &  Company,  Inc. 
RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


V 


WASHINGTON,  D.C. 
Jamee  W.  Blackburn 
lack  V.  Harvey 
Joseph  M.  Sitrick 
RCA  Building 
FEderal  3-9270 


CHICAGO 

H.  W.  Cassill 

William  B.  Ryan 

Hub  Jackson 

333  N.  Michigan  Ave. 

Chicago,  Illinois 

Financial  6-6460 


ATLANTA 

Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 
Gerard  F.  Hurley 
1102  Healey  Bldg. 
JAckson  5-1576 


BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  Amer.  Bldg 
9465  Wilshir*  Blvd. 
Beverly  Hills.  Calif. 
CRestview  4-8151 
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Rogers,  WKRC-TV  Cincinnati;  Mike 
Shapiro,  WFAA-TV  Dallas;  and 
Norman  Louvau,  WAPA-TV  San 
Juan;  (standing)  Donald  Shaw, 
ABC-TV  director  of  station  rela- 
tions; Alfred  R.  Schneider,  ABC  vp 
and  assistant  to  the  executive  vp; 
Everett  Erlick,  vp  and  general  coun- 
sel; James  C.  Hagerty,  vp  in  charge 
of  news,  public  affairs  and  special 
events;  Thomas  W.  Moore,  vp  in 
charge  of  ABC-TV  network;  Leo- 
nard Goldenson,  AB-PT  president, 
Joseph  Giaquinto,  ABC-TV  station 
relations  (behind  him  are  Simon  B. 
Siegel,  AB-PT  executive  vp,  and  Don- 
ald Foley,  vp  in  charge  of  advertis- 
ing and  promotion) ;  Armand  Grant, 
vp  in  charge  of  daytime  program- 
ming (behind  him  is  Robert  Coe,  vp 
in  charge  of  station  relations) ;  Julius 
Barnathan,  vp  and  general  manager 
of  ABC-TV  network;  James  G.  Rid- 
dell,  vp  in  charge  of  western  div.; 
Michael  P.  Boland,  vp  (behind  him 
is  Henry  Levinson,  station  relations) ; 
and  Michael  J.  Foster,  vp,  press  in- 
formation. 

Other  officials  from  the  networks 
and  affiliates  also  attended. 


Warrenton,  Va.,  has  bought  the  164- 
year-old  weekly  Loudoun  County  Times- 
Mirror,  published  in  Leesburg,  Va.  The 
price  was  not  disclosed.  Mr.  Arundel 
bought  the  newspaper  from  Hubert 
Phipps.  Pending  FCC  approval  is  an 
application  for  a  transfer  of  minority 
interest  in  WEER  Warrenton  to  Mr. 
Arundel. 

Two  Alaskan  stations 
add  six  satellites 

Northern  Television  Inc.,  operator  of 
KTVA  (TV)  Anchorage  and  KTVF 
(TV)  Fairbanks,  both  Alaska,  last  week 
announced  completion  of  a  six-satellite 
network  which  brings  service  to  an 
estimated  15,000  additional  viewers. 

The  parent  stations  in  Fairbanks  and 
Anchorage  each  provide  signals  to  three 
translator  stations.  New  areas  served 
by  KTVF  (ch.  11)  are:  Clear,  a  bal- 
listic missile  early  warning  site  with 
about  2,200  viewers;  Delta,  a  military 
base  and  junction  of  the  Alaska  and 
Richardson  highways,  and  Nenana  at 
the  convergence  of  the  Alaska  railroad 
and  interior  waterways. 

Anchorage,  through  KTVA  (ch.  1 1 ) 
now  feeds  the  Kenai  peninsula  and 
6,000  persons  on  the  Wildwood  Mili- 
tary Reservation,  Eklutna  and  Sutton. 
An  additional  translator,  fed  from  Fair- 
banks and  scheduled  for  completion  this 
spring,  will  serve  the  Suntrana-Healy 
area. 


NAB  kits  available 

for  National  Radio  Month 

Radio's  mobility  and  its  ability  "to 
serve  a  nation  on  the  go"  will  be  em- 
phasized during  the  1963  observance  of 
National  Radio  Month  next  May.  The 
month's  events  will  be  based  on  the 
theme,  "Radio — the  Mobile  Medium." 

Promotional  kits  for  the  event  are 
being  prepared  by  John  M.  Couric, 
NAB  public  relations  manager.  Scott- 
Textor  Productions,  New  York,  has  been 
retained  for  the  second  straight  year  to 
produce  jingles  in  varying  tempos  and 
styles  to  fit  the  wide  range  of  American 
musical  tastes. 

Kits  for  radio  month  will  include 
live  spots,  program  and  promotion  ideas 
and  suggestions,  a  speech  text,  filler 
facts  and  other  material.  Blank  proc- 
lamations have  been  prepared.  Kits 
and  jingles  will  be  provided  free  to 
NAB  members. 

Empire  State  Bldg.  fire 
cuts  off  two  stations 

Two  stations  in  New  York  last  week 
temporarily  suffered  the  effects  of  a 
series  of  electrical  wiring  fires  in  the 
Empire  State  Bldg.,  where  the  stations 
have  their  transmitters. 

WNBC-TV  and  WNEW-FM  were 


forced  off  the  air  for  a  short  time  early 
Jan.  9  when  water  from  fire  hoses  dam- 
aged one  station's  equipment,  and  smoke 
caused  a  delay  in  transmission  and 
forced  engineers  from  the  other  station 
to  leave  the  building. 

WNBC-TV,  which  normally  signs  on 
the  air  at  5:55  a.m.,  began  its  broad- 
cast day  a  half  hour  late.  Two  engi- 
neers, on  duty  in  the  control  room  at 
4:30  a.m.,  were  forced  to  vacate  the 
building  because  of  dense  smoke. 

WNEW-FM,  which  maintains  an  au- 
tomatic, remote  control  system  on  the 
82nd  floor  of  the  Empire  State  Bldg., 
went  off  the  air  at  6:01  a.m.,  when 
water  shorted  the  system.  WNEW-FM 
went  back  on  the  air  at  9:57  a.m.  The 
station  duplicates  WNEW-AM's  24- 
hour  operation. 

Other  New  York  radio  and  tv  stations 
which  operate  from  the  Empire  State 
Bldg.  were  not  affected  by  the  fire. 

Media  reports... 

Corinthian  agency  ■  Van  Brunt  &  Co., 
Advertising-Marketing  Inc.,  New  York, 
has  been  named  to  handle  advertising 
and  promotion  for  Corinthian  Broad- 
casting Corp.  Firm's  stations  include 
KHOU-TV  Houston,  KOTV  (TV) 
Tulsa,  KXTV  (TV)  Sacramento, 
WANE-AM-TV  Fort  Wayne  and 
WISH-AM-TV  Indianapolis. 


EXCLUSIVE 
WESTERN  PROPERTIES! 

Daytime-only  radio  station  with  excellent  coverage  of  one  of  the  top  65 
markets  of  America.  This  beautifully-equipped  facility  needs  aggressive 
owner-operator  to  realize  potential.  Priced  at  $155,000.00  with  29%  down 
and  balance  out  over  ten  years. 


Well  equipped  fulltime  radio  station  with  good  power.  Land  and  building 
included  in  sale.  Grossed  $90,000.00  in  1962  and  returned  good  profit. 
Priced  at  $175,000.00  with  $52,000.00  down. 


NEGOTIATIONS 


&  ASSOCIATES,  INC. 

APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 


WASHINGTON,  D.  C.  CHICAGO 

Ray  V.  Hamilton 
1737  DeSatesSt.,  N.W. 
Executive  3-3456 


Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 


DALLAS 

Dewitt  Landis 
Joe  A.  Oswald 
John  H.  Hicks 
1511  Bryan  St. 
Riverside  8-U75 


SAN  FRANCISCO 
John  F.  Hardesty, 
Don  Searie 
1 1 1  Sutter  St. 
EXbrook  2-5671 


Pres. 
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of  the  audience  in  a 
7- station  metro  market 

It's  true.  The  whooping  big  Hooper 
(*Jan.  thru  Mar.  '62)  taken  in  Lans- 
ing gave  WILS  Radio  63.6%  of  the 
7:00  til  noon  audience  (59.5%  noon 
til  6:00  p.m.). 

Seven  stations  share  a  third  of  the 
audience  (33.2%)  and  "all  others" 
took  3.2%. 


Three  times  the  audience 
of  the  second  largest  local 
station.  More  than  twice 
the  audience  of  all  local 
stations  combined. 
21.0% 

2nd 

STATION 


LANSING  Metro  (3  counties) 

■  14th  in  $  sales  per  household 

■  State  Capitol 

■  Michigan  State  University 

■  Oldsmobile  plus  other  industry 
MID-MICHIGAN'S  BIG 
NO.  1   RADIO  BUY 

RADIO 


AN  SING 


1320  (5000  WATTS) 


Representatives: 

Venard,  Torbet  &  McConnell,  Inc. 


An  fm  stereo  success  story:  KPEN  (FM) 


Two  young  San  Franciscans  who 
have  made  fm  stereo  history  lay 
their  success  to  high  quality  pro- 
gramming and  high  quality  stereo. 

The  two,  both  27  years  old,  former 
Stamford  U.  campus  radio  opera- 
tors, are  Gary  Gielow  and  James 
Gabbert,  owners  of  KPEN  (FM)  in 
the  Bay  area  (on  101.3  mc  with 
46  kw).  They  told  their  story  last 
week  to  a  luncheon  gathering  in 
Washington,  sponsored  by  Electronic 
Industries  Assn.,  and  which  included 
four  of  the  seven  FCC  commission- 
ers, staffers  and  newsmen. 

Wonder  of  their  story  is  that  they 
have  been  making  a  profit  with  fm 
stereo;  they  claim  they  account  for 
55%  of  the  gross  revenues  of  all  the 
fm  stations  in  the  San  Francisco- 
Oakland  market.  Although  they  de- 
clined to  indicate  their  profit,  they 
did  say  that  two  months  after  they 
inaugurated  stereo,  in  August  1961, 
the  influx  of  additional  advertisers 
paid  for  the  outlay  they  incurred  for 
additional  equipment. 

All  this  in  the  light  of  a  1961 
gross  of  $300,244  and  an  overall 
loss  of  $156,000  by  the  10  fm  sta- 
tions in  the  area,  as  reported  by  the 
FCC. 

The  young  men  told  how  they  had 
scraped  together  $  1 1 ,000  to  put 
KPEN  on  the  air  in  1957  and  how 
after  they  began  stereocasting  the 
station  began  appearing  in  program 
rating  surveys.    During  some  seg- 


ments of  the  broadcast  day,  they 
said,  KPEN  is  fourth  in  share  of 
audience,  including  am  listeners.  A 
Sunday  morning  religious  program, 
the  choir  of  Grace  Church  on  Nob 
Hill,  has  been  receiving  a  rating  of 
8,  they  excitedly  announced. 
Symphony  Live  ■  Latest  venture, 
and  already  a  cultural  and  commer- 
cial success,  began  last  month  when 
KPEN  broadcast  live  the  San  Fran- 
cisco Symphony  Orchestra.  This 
was  hailed  as  a  major  first  and  a 
virtuoso  high  fidelity  triumph  for 
fm  stereo.  The  three-hour  program 
was  jointly  sponsored  by  Merrill, 
Lynch,  Fenner  &  Smith  and  by  Safe- 
way Stores.  Safeway  has  agreed  to 
take  half  sponsorship  of  the  remain- 
ing programs  in  the  symphony  series. 

The  next  big  step,  now  in  the 
planning  stage,  is  the  presentation 
of  live  drama  in  stereo. 

The  key  to  their  success,  both  em- 
phasized, is  "sparkling  fidelity."  This 
is  accomplished,  they  pointed  out, 
by  a  high  standard  of  technical  ex- 
cellence, including  maintenance  that 
refuses  to  accept  less  than  the  best 
and  the  upgrading  of  commercial 
equipment  until  today  the  gear  is 
"almost  custombuilt,"  and  program 
ideas.  This  has  brought  them  65 
regular  advertisers. 

Both  are  energetic  and  enthusi- 
astic. "Stereo  has  put  radio  back  into 
the  living  room  for  the  first  time 
since  television,"  Mr.  Gabbert  said. 


Back  in  the  1940s,  when  FCC  Com- 
missioner Robert  T.  Bartley  (c 
above)  was  a  young  executive  with 
the  Yankee  Network  in  New  Eng- 
land, he  persuaded  that  organiza- 
tion to  enter  fm,  then  a  new  and 
untried  method  of  broadcasting. 
Over  the  years  fm  has  had  rela- 


tively tough  sledding.  Last  week 
in  Washington,  and  20  years  later, 
Commissioner  Bartley  welcomed 
two  young  San  Franciscans  who 
have  made  a  startling  success  of 
fm  stereo  broadcasting.  They  are 
Gary  Gielow  (I)  and  James  Gabbert 
(r).  Their  station  is  KPEN  (FM). 
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The  GEMINI*  process  is  an  exclu- 
sive MGM  Telestudios  development 
which  produces  a  twin  high  quality 
16mm  film  simultaneously  with  the 
video  tape. 

Pardon  the  slogans,  but  we've  been 
working  on  this  for  a  long  time  and  we're 
really  excited.  At  MGM— and  only  at 
MGM— the  kine  finally  is  dead;  not  just 
reworked,  disguised,  or  renamed.  It's 
dead!  The  tape  industry  has  worn  this 
albatross  for  too  many  years.  We  at 
MGM  Telestudios  decided  that  trying  to 
improve  it  further  was  an  exercise  in 


futility.  So  we  focused  our  energies  in 
a  completely  new  direction  — and  per- 
fected GEMINI. 

GEMINI  is  a  direct  film  process, 
capable  of  producing  unlimited 
16mm  GEMPRINTS* 

GEMINI  is  made  as  a  twin  product 
to  MGM  Video  Tape,  shot  scene-by- 
scene,  simultaneously. 

With  the  last  roadblock  removed  by 
MGM  Telestudios  you  can  now  have  the 
superiority  of  tape  for  network  and 
major  markets,  and  supply  local  markets 
with  superb  16mm  GEMPRINTS. 


This  is  one  of  a  series  of  major 
announcements  from  MGM  Tele- 
studios. Look  for  Part  II  of  The 
Anatomy  of  PRIMACY. 

■ 


II  IP 


Today,  tape,  more  than  ever  before,  is  TV's  prime  production  tool.  For  more  information, 
call  Bob  Fierman,  Sales  Manager,  LO  3-1122  'Trademark 


TELESTUDIOS 

1481  BROADWAY,  N.Y.  36,  N.Y. 
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EQUIPMENT  &  ENGINEERING 


FCC  FREEZES  HIT  EQUIPMENT  MAKERS 

Hardest  hit  are  those  making  only  broadcast  equipment 


Production  and  sale  of  broadcast 
equipment  has  been  slowed  down  by 
the  FCC's  am  and  fm  station  freeze 
orders.  A  checkup  of  companies  en- 
gaged exclusively  or  primarily  in  broad- 
cast equipment  indicates  a  marked 
slowdown  in  business  in  the  last  half- 
year  but  firms  with  widely  diversified 
electronic  lines  are  not  as  seriously 
affected. 

The  FCC's  partial  freeze  on  new  am 
applications  was  imposed  last  May  10. 
Hopes  that  it  will  be  lifted  this  year 
are  hinged  on  whatever  action  the  com- 
mission takes  as  a  result  of  its  two-day 
hearing  last  week  on  am  radio  over- 
population (story  page  29). 

The  fm  freeze  is  of  more  recent 
origin.  It  was  imposed  last  Dec.  21  but 
does  not  affect  some  of  the  northern 
plains  and  mountain  states  where  there 
are  few  fm  stations.   This  freeze  was 


imposed  when  the  commission  drew 
up  a  proposed  fm  allocations  table  sim- 
ilar to  the  tv  table.  The  FCC's  pro- 
posed fm  allocations  table  provides 
about  2,730  fm  assignments  in  the  con- 
tinental U.  S.,  including  the  present 
1,200  stations  on  their  present  chan- 
nels. 

Last  week  Continental  Electronics 
Products  Co.,  a  subsidiary  of  Ling- 
Temco-Vought,  Dallas,  reorganized  its 
original  Electron  Corp.  line.  Despite 
the  freeze,  LTV  announced  Continental 
and  the  top  corporation  are  looking  to 
expanded  business.  Gifford  K.  John- 
son, president  of  LTV,  said  Continen- 
tal's main  sales  items  are  the  line  of 
commercial  broadcast  transmitters  for- 
merly produced  by  Continental  Mfg. 
Co.  and  purchased  by  almost  100  radio 
stations  around  the  world.  J.  O.  Wel- 
don  is  president  of  Continental  Elec- 


ABC  buys  RCA  color  tv  tape  recorders 


Frank  Marx,  president  ABC  Engi- 
neers (1)  and  Charles  H.  Colledge, 
division  vice  president  and  general 
manager  for  RCA,  examine  the  new 
RCA  TR-22.  Purchase  of  12  of  these 
colorized  tv  tape  recorders  by  ABC- 
TV,  for  use  in  Chicago  for  network 
feeds,  was  announced  last  week. 

Reported  to  be  the  "first  complete- 
ly transistorized  broadcast  tv  tape 
machine  in  the  television  industry," 
the  new  equipment  is  approximately 


half  the  size  of  conventional  record- 
ers and  effects  a  50%  reduction  in 
power  needed  for  operation. 

Picture  stability  of  the  recorders  is 
said  to  be  plus  or  minus  one  tenth  of 
a  millionth  of  a  second.  Instrumen- 
tation permits  servicing  from  front 
of  the  recorder  and  a  signaling  sys- 
tem indicates  faulty  operation  during 
recording  or  playback  and  shows 
where  malfunction  may  have  oc- 
curred. 


tronics  Products  as  well  as  Continental 
Electronics  Mfg.  Co.  and  Continental 
Electronics  Systems. 

Thomas  B.  Moseley,  Continental 
Electronics  sales  director  and  vice  pres- 
ident-general manager  of  Continental 
Electronics  Products,  said,  "We  expect 
this  line  of  transmitters  to  account  for 
the  bulk  of  our  business  in  1963  and 
to  enable  us  to  grow  rapidly  in  the 
years  ahead."  He  predicted  1963  sales 
will  exceed  $1  million.  The  tv  line  is 
concentrated  on  closed-circuit  equip- 
ment with  emphasis  on  new  low-cost 
cameras.  The  educational  tv  field  is 
described  as  one  of  the  principal  mar- 
kets. 

While  official  comments  were  not 
available,  it's  understood  such  major 
electronics  corporations  as  RCA,  Col- 
lins and  General  Electric  Co.  are  plac- 
ing emphasis  on  some  of  their  non- 
broadcast  lines  because  of  the  freeze 
and  the  lack  of  a  new-station  market. 

On  the  other  hand  some  firms  pro- 
ducing studio  and  transmitter  accessory 
items  have  reported  fair  to  good  busi- 
ness despite  the  freeze. 

The  freeze  on  new  am  stations  has 
caused  economic  injury  to  the  manu- 
facturers of  radio  equipment,  Parker  S. 
Gates,  president  of  Gates  Radio  Co., 
told  the  FCC  last  week. 

In  a  letter  read  into  the  record  at 
the  FCC-NAB-industry  radio  confer- 
ence last  week,  Mr.  Gates  said  that  "to 
believe  that  the  problem  is  caused  by 
overpopulation  in  am  radio  stations  is, 
in  my  mind,  very  questionable."  He 
said  that  Gates  has  had  to  release  many 
employes  since  the  freeze  was  imposed 
and  that  he  was  sure  the  same  is  true 
of  other  manufacturers.  The  oppor- 
tunity to  enter  broadcasting,  at  a  rea- 
sonable capital  investment,  should  not 
be  denied  where  frequencies  are  avail- 
able, he  said. 

"To  a  growing  country,  limiting 
broadcasting  is  to  an  extent  like  limit- 
ing the  number  of  telephones,"  Mr. 
Gates  said.  "It  is  retarding  a  vital  com- 
munications medium." 


Prices  raised  3%-16% 
on  GE  tv  equipment 

General  Electric  raises  the  prices  of 
some  of  its  closed  circuit  and  broadcast 
television  cameras,  effective  today  (Jan. 
14). 

The  increases,  ranging  from  3%  to 
16%,  reflect  the  rising  costs  of  manu- 
facturing transistorized  video  equip- 
ment, according  to  H.  E.  Smith,  man- 
ager of  marketing,  technical  products 
operation. 

The  equipment  affected  by  the  in- 
creases are  GE's  TE-14  and  15  closed 
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Little  Red  Schoolhouse 


The  little  red  schoolhouse  cliche  for  East- 
ern Iowa  is  as  outdated  as  the  concept  that 
Eastern  Iowa  is  exclusively  bucolic. 

Country  boys  and  girls — 1,849  of  them — 
attend  this  consolidated  high  school.  It's 
down  the  road  a  piece  from  Cedar  Rapids, 
towards  Iowa  City.  It's  as  modern  as  most 
any  modern  metropolitan  area  school,  per- 
haps more  so.  Students  come  from  families 
whose  standard  of  living  surpasses  most  of 
nation's.  While  Iowa's  34.8  million  acres 
of  tillable  soil  produce  about  ten  percent 
of  the  nation's  food  supply,  personal  in- 
come derived  from  agriculture  in  Iowa  ac- 
counts for  something  like  25%  of  the  total; 
income  derived  from  manufacturing,  trades, 
and  services  accounts  for  the  rest. 


Iowans  are  neither  exclusively  farmers  nor 
exclusively  manufacturers.  They  are  ex- 
clusively people — as  aware  of  new  products 
and  new  ideas  as  the  most  sophisticated 
cosmopolite. 

WMT-TV  covers  over  half  of  the  tv  fami- 
lies in  Iowa,  and  dominates  three  of  Iowa's 
six  largest  cities. 


WMT-TV  •  CBS  Television  for  Eastern 
Iowa  •  Cedar  Rapids — Waterloo 

Represented  by  the  Katz  Agency.  Affiiliated 
with  WMT  Radio;  K-WMT,  Fort  Dodge; 
WEBC,  Duluth. 
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circuit  cameras  which  rose  in  price 
from  $1,600  to  $1,700  and  $2,100  to 
$2,450  respectively;  PE-20-B  camera 
chain,  including  4'/2-inch  image  orthi- 
con  camera,  from  $20,500  to  $21,500; 
and  PC-12-B,  (includes  camera,  view- 
finder,  image  orthicon  and  three  lenses 
of  PE-20-B),  from  $13,150  to  $14,150. 

Kinescope  eliminated  f 
in  tape-to-film  move 

A  new  tape-film  system,  eliminating 
the  need  for  a  kinescope  for  filmed 
prints  of  taped  commercials  and  pro- 
grams, was  revealed  by  MGM  Tele- 
studios  at  a  news  conference  last  Wed- 
nesday (Jan.  9).  The  kinescope  is  a 
"hot  print"  off  the  camera  tube. 

The  system,  dubbed  "Gemini,"  con- 
sists of  a  RCA  TK-60  television  camera 
which  shares  its  lens  with  a  16-mm 
motion  picture  camera  mounted  beside 
it.  A  device  (beamsplitter)  lodged  be- 
hind the  lens,  splits  the  light  before 
it  enters  the  camera,  thus  allowing 
simultaneous  operation  on  video-tape 
and  16mm  film. 

Production  of  a  kinescope  required 
that  the  image  pass  through  two 
cameras,  creating  a  distortion  of  the 
original  picture. 

"Elimination  of  the  kinescope  re- 
moves what  agency  people  consider  the 
last  remaining  obstacle  to  commercial 
production  by  tape,"  George  K.  Gould, 
president  and  general  manager  of  MGM 
Telestudios,  said. 

Mr.  Gould  explained  that  film  prints 
of  tape  commercials  are  used  by  ad- 
vertisers in  markets  not  equipped  with 
tape  recorders.  He  pointed  out  that 


The  Gemini 
No  more  kinescopes 


advertisers  and  their  agencies,  while 
satisfied  with  tape  for  major  markets, 
have  been  unhappy  about  using  kine- 
scope in  no-tape  markets. 

Mr.  Gould  said  MGM  Telestudios 
has  acquired  exclusive  rights  to 
"Gemini"  for  three  years  from  Warren 
R.  Smith  Inc.,  Pittsburgh,  a  motion 
picture  laboratory,  which  holds  the 
patent  on  the  system.  Warren  R.  Smith, 
president  of  the  firm,  has  joined  MGM 
Telestudios  as  director  of  technical  de- 
velopment. 

BACK  IN  BUSINESS 

Relay,  Telstar  transmitting 
television  programs  to  Europe 

America's  two  communications  satel- 
lites Relay  and  Telstar,  have  proved 
they  are  alive  and  perking  by  transmit- 
ting tv  programs  from  the  United  States 
to  Europe. 

Last  Wednesday  Relay  was  used  to 


EIA  set  production  and  sales  figures 


Tv  and  radio  distributor  sales  and 
set  production  edged  up  for  the  first 
eleven  months  of  1962,  Electronic 
Industries  Assn.  reported  last  week. 

Sales  in  November  for  both  home 
entertainment  units  were  also  up  as 


compared  to  October's,  with  radio 
sales  of  1,280,599  being  the  highest 
for  any  month  in  the  year.  Produc- 
tion for  both  devices  was  down  from 
the  totals  in  the  preceding  month. 
Sales  and  production  figures: 


DISTRIBUTOR'S  SALES 

Television  Radio 

Period  Totals        (No.  uhf)  Totals  (No.  fm) 

Jan.-Nov.  1962  5,665,367    10,169,503*   

Jan.-Nov.  1961  5,175,857    9,607,142   


PRODUCTION 

Jan.-Nov.  1962          5,951,361       549,105  17,420,007**  1,089,035 

Jan.-Nov.  1961           5,597,535       332,205  15,528,640  804,475 

*  Excluding  auto  radios 

**  Including  6,395,141  auto  radios  compared  to  4,909,658  in  same  period 
in  1961. 


transmit  portions  of  the  NBC  Today 
show  to  Europe,  showing  ceremonies 
the  previous  night  at  the  National  Gal- 
lery of  Art  in  Washington  when  Presi- 
dent Kennedy  opened  the  display  of 
France's  Mona  Lisa. 

The  program  was  beamed  to  Relay 
from  the  AT&T  ground  station  at  And- 
over,  Maine.  Relay  sent  it  on  to  Goon- 
hilly  Downs  in  England  and  Pleumeur- 
Bodou,  France,  where  it  was  distributed 
to  tv  stations  in  those  countries.  Recep- 
tion was  termed  "excellent"  in  France 
and  there  was  "nothing  wrong"  in  Eng- 
land. The  transmission  also  was  moni- 
tored by  the  Italian  ground  station  at 
Fucino. 

Also  for  the  first  time  as  a  live  U.  S. 
program,  the  ceremonies  were  shown 
behind  the  Iron  Curtain  to  home  viewers 
in  Czechoslovakia  and  Hungary  via  In- 
tervision,  the  East  bloc's  tv  interconnec- 
tion system. 

Later  in  the  morning  another  first  was 
established  when  scenes  of  New  York 
firemen  fighting  the  blazes  in  the 
Empire  State  Building  were  seen  in 
England  and  France,  also  via  Relay. 

The  first  successful  trans-Atlantic  test 
for  Relay,  placed  in  orbit  in  mid-De- 
cember but  silent  since  then  because  of 
power  drain,  took  place  Jan.  4  when 
a  tv  test  pattern  was  transmitted  from 
Andover  and  received  in  France.  Dur- 
ing the  afternoon  pass,  the  ground  sta- 
tion of  the  National  Aeronautics  & 
Space  Administration  at  Nutley,  N.  J., 
transmitted  and  received  a  second  tv 
test  pattern. 

Transistor  Faulty  ■  The  power  drain 
which  Relay  began  experiencing  im- 
mediately after  its  Dec.  13  launch 
was  traced  to  a  transistor  in  the 
No.  1  transponder.  The  faulty  trans- 
ponder was  isolated,  thus  eliminating 
the  power  drain,  and  after  a  period  dur- 
ing which  the  batteries  built  up  a  charge, 
the  satellite  was  put  into  service  by  us- 
ing the  No.  2  transponder.  All  the  cir- 
cuits in  Relay,  built  for  NASA  by  RCA, 
are  duplicated. 

Telstar,  silent  for  the  last  six  weeks, 
was  restored  to  life  Jan.  4,  also,  when 
a  live  tv  exchange  took  place  between 
Andover  and  England  and  France. 

In  overcoming  Telstar's  troubles, 
Bell  Lab  engineers  duplicated  the 
faulty  command  circuit,  pinpointed 
the  malfunction  at  one  of  the  tran- 
sistors in  the  satellite's  command 
decoders,  and  diagnosed  its  malady 
as  excessive  radiation.  The  engi- 
neers devised  special  command  signals 
and  voltage-removal  treatment  to  re- 
store normal  command  functions.  The 
success  of  the  trick  command  pulse,  it 
was  pointed  out,  may  also  have  been 
due  to  the  fact  that  Telstar  had  risen 
in  orbit  to  weaker  areas  of  the  Van 
Allen  Belt.  The  Van  Allen  Belt  is  a 
girdle  of  high  density  radiation  sur- 
rounding the  earth. 
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Carlton  Fredericks  sells  the  savor  and  nourishment  and 
that's  what  sells  the  bread.  Ask  Levy  Bread  and  800  other 
advertisers  who  have  sold  through  CARLTON  FREDERICKS' 
syndicated  "LIVING  SHOULD  BE  FUN"  for  over  22  years 
on  hundreds  of  satisfied  stations. 

Now,  Carlton  Fredericks  has  far  greater  audiences 
than  ever  in  his  public-serving  career.  In  addition  to  his 
syndicated  broadcasts,  carried  on  many  of  America's 
leading  radio  stations,  he  has  a  thrice-weekly  feature  on 
American  Broadcasting  Company's  "Flair,"  heard  on 
some  290  outlets.  Fredericks  also  has  a  syndicated  news- 
paper column,  carried  in  the  New  York  Mirror,  among 
others,  and  is  currently  cutting  a  unique  LP  album  for  Epic 
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Records  on  nutrition,  to  be  released  in  the  near  future. 

"LIVING  SHOULD  BE  FUN"  is  now  available  in  most 
markets,  on  an  exclusive  basis  to  qualified  stations.  For- 
mats range  from  45  minutes  (as  on  WOR  New  York)  to  25- 
minute,  15-minute  and  5-minute  programs,  to  90-second 
spots,  similar  to  the  "Flair"  ABC  network  segment.  (Now 
also  available  is  a  new  series  of  programs  for  FM  stations, 
in  format  designed  for  the  medium's  special  audience.) 

Build  responsive  audiences  with  responsible  program- 
ming. Write,  wire  or  call  Carlton  Fredericks  Productions, 
Suite  12G,  211  East  53rd  Street,  New  York  22,  N.  Y., 
PL  3-4241  for  your  audition  tape  today! 

CARLTON  FREDERICKS  PRODUCTIONS 
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Facts  and  figures  on  television  reruns 


Second  runs  are  by  far  the  most 
important  of  all  reruns  of  tv  pro- 
grams, according  to  Chester  L. 
Migden,  assistant  executive  secretary 
of  the  Screen  Actors  Guild.  Report- 
ing to  the  SAG  membership,  Mr. 
Migden  said  that  during  last  year 
approximately  half  of  all  rerun  pay- 
ments came  from  second  runs.  Over 
a  six-year  span,  he  said,  actors  have 
collected  $12.8  million  from  second 
runs  to  $7.3  million  from  third  runs 
of  programs. 

"Of  course,  second  runs  pay  a 
higher  percentage  under  the  contract 
than  subsequent  runs,"  he  said,  "but 
this  is  not  the  sole  reason  for  their 
big  dollar  lead  over  other  runs.  The 
prime  reason  is  that  there  are  more 
second  runs  than  any  other  run.  In 
1961,  for  example,  there  were  2,600 
episodes  which  had  second  runs, 
while  third  run  episodes  numbered 


1,875.  We  find  that  in  any  year  sec- 
ond runs  pile  up  a  substantial  lead," 
he  added. 

Pointing  to  a  consistent  downward 
trend  as  the  runs  increase,  Mr. 
Migden  cited  1961  as  typical:  "Sec- 
ond runs  produced  $2,319,000;  third 
runs  produced  $1,036,000;  fourth 
runs  produced  $653,000;  fifth  runs 
produced  $498,000;  sixth  runs  pro- 
duced $271,000;  and  in  episodes, 
second  run,  2,600;  third  run,  1,875; 
fourth  run,  1,525;  fifth  run,  1,125; 
sixth  run,  675. 

"Each  year  examined  produced 
similar  results.  The  case  for  early 
runs  is  even  more  convincing  when 
we  consider  that  $20.5  million  have 
been  collected  for  second  and  third 
runs  out  of  a  total  of  $27  million  for 
all  reruns  since  1956." 

Mr.  Migden  contrasted  the  success 
of  the  SAG  "early  pay  theory,"  as 


opposed  to  that  of  "extended  or 
stretched  payment  over  innumerable 
runs,"  such  as  the  Writers  Guild, 
who  spread  their  140%  rerun  pay- 
ments over  13  runs.  "What  hap- 
pened was  that  they  found  them- 
selves deprived  of  payments  as  runs 
stopped  short  of  the  13th  run  and 
they  found  vastly  increased  collec- 
tion and  policing  problems.  They 
found  bankrupt  and  near-bankrupt 
producers  they  would  have  collected 
from  years  before  had  they  stayed 
with  six  runs.  After  this  experience, 
they  reverted  to  payment  for  the 
first  six  runs. 

"Many  of  us  used  to  take  for 
granted  that  most  shows  played 
through  and  beyond  the  sixth  run," 
Mr.  Migden  stated.  "The  facts  just 
do  not  support  it.  There  have  been 
only  36  series  out  of  some  600  made 
which  went  through  six  runs." 


TV  MISINTERPRETED? 

Writer  says  critics  of  tv 
seek  alternative  in  etv 

Critics  of  television  have  misinter- 
preted the  nature  of  television  as  an 
"ecomonic  institution"  and  as  a  medi- 
um of  information  and  entertainment. 

So  says  Richard  Schickel,  writing  in 
the  December  1962  issue  of  Commen- 
tary, published  by  the  American  Jewish 
Committee.  Mr.  Schickel  notes  that 
most  of  tv's  critics  in  the  past  year  have 
"fallen  silent,  apparently  awed  by  the 
failure  of  their  mass  attacks." 

Mr.  Schickel  thinks  the  critics  are 
concentrating  on  propaganda  for  edu- 
cational television,  "hoping  to  make  it 
a  true  alternative  to  the  commercial 
variety,  as  fm  broadcasting  has  become 
for  a  minority  of  serious  radio  listen- 
ers." 

Educational  broadcasters,  he  adds, 
have  difficulty  finding  money  sources 
for  programming  competitively  and 
have  done  little  to  demonstrate  that  they 
can  use  "good  facilities  effectively." 

Mr.  Schickel  said  he  conducted  his 
own  survey  in  New  York  on  the  news, 
documentary,  and  public  affairs  pro- 
gramming of  the  three  network  outlets 
(WABC-TV,  WCBS-TV  and  WNBC- 
TV)  one  week  last  fall.  He  notes  that 
between  6-11  p.m.,  Sunday-Saturday, 
the  stations  had  105  hours  of  time 
available. 

In  his  survey,  Mr.  Schickel  found 
the  stations  devoted  19%  hours  to  pro- 
grams similar  to  those  on  the  educa- 


tional channel,  and  he  commented, 
"most  of  them  were  better  shows."  (En- 
tertainment programs,  such  as  The 
Defenders,  which  may  have  had  infor- 
mation of  eduactional  value,  were  not 
counted  as  educational-type  programs.) 

Thus,  he  said,  commercial  channels 
devoted  nearly  20%  of  their  prime  time 
to  educational  tv,  "which  seems  a  rea- 
sonable proportion  to  spend  on  uplift 
and  information."  His  conclusion  is 
that  "educational  television  mainly  dup- 
licates a  service  already  being  performed 
without  noticeably  improving  the  quali- 
ty of  that  service." 

Mr.  Schickel  recommends  that  criti- 
cism of  commercial  tv  be  "alive  to  the 
possibilities  of  the  medium  in  its  own 
right"  instead  of  using  critical  "stand- 
ards borrowed  from  other  media." 

He  also  suggests  that  ( 1 )  education- 
al stations  ought  to  spend  less  time 
discussing  other  arts  and  more  in  ex- 
perimenting with  the  television  medium, 
and  (2)  commercial  tv  ought  to  invest 
some  of  its  time  and  money  in  new  ex- 
perimentation. 

Second  'Briefing'  scheduled 

"State  Department  Briefing:  Disarm- 
ament," a  program  featuring  three 
U.  S.  officials  directly  concerned  with 
disarmament,  will  be  telecast  later  this 
month  and  in  February  on  the  National 
Educational  Television  network  (NET) 
and  on  Time-Life  stations. 

The  video  taped  program  features 
statements  by  the  experts  and  a  ques- 


tion-and-answer  period.  John  Steele, 
chief  of  the  Time-Life  Washington  bu- 
reau, is  moderator. 

The  program  will  be  shown  in  three 
stages:  the  first  group  of  stations  will 
broadcast  it  Jan.  14,  the  second  on  Jan. 
28  and  the  third  on  Feb.  11. 

The  briefing  is  the  second  in  a  State 
Department  series  entitled  State  De- 
partment Briefings.  The  first  broadcast 
was  shown  in  September  and  October. 

Intermountain  Network 
has  five  news  bureaus 

Intermountain  Network  Inc.,  serving 
65  radio  stations  in  eight  mountain 
states,  announced  last  week  it  had  com- 
pleted formation  of  full-time  news  bu- 
reaus in  five  of  them. 

Intermountain  News  Director  Bruce 
Miller  of  Salt  Lake  City  will  supervise 
the  bureaus  in  Colorado,  Idaho,  Mon- 
tana, New  Mexico  and  Wyoming.  The 
network  provides  three  closed  circuit 
broadcasts  from  the  state  bureaus  each 
day  for  use  in  locally  originated  mem- 
ber-station newscasts  and  a  mid-day  re- 
gional wrap  up  for  all  members  featur- 
ing reports  from  each  of  the  state 
bureas. 

The  bureaus: 

Denver,  Colo.:  KBTR  news  director 
Hal  Starr;  Boise.  Idaho:  KGEM  news 
director  Wendell  Weaver;  Helena, 
Mont.:  KBLL  newsman  Terry  Bass; 
Albuquerque,  N.  Mex.:  KDEF  news- 
men Vern  Rogers  and  Bill  Sexton;  Cas- 
per, Wyo.:  KVOC  news  director  Jack 
Fairweather. 
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What  color  tape  playback  system  takes  up  only  S^A"  of  rack  space? 


AMPEX  Colortec. 


Ampex  Colortec*  color  adapter  eliminates  a  complete 
extra  rack  of  electronics:  it  fits  into  a  5W'  panel  on  your 
Videotape*  recorder.  It  gives  you  color.  Bright,  beautiful 
color— with  full  bandwidth  luminance  and  chrominance 
signals.  Sharp  black  and  white,  too.  And  it's  accurate  to 
3  parts  per  billion.  The  luminance  and  chroma  are  never 
separated  but  are  processed  together 
so  that  the  picture  is  synchronous  to 
3.58  mc  subcarrier  to  within  ±  3  nano- 
seconds. Furthermore,  it's  the  only 

*TM  Ampex  Corp. 

BROADCASTING,  January  14,  1963 


color  recovery  system  that  meets  N.T.  S.C.  standards. 
Operation?  Extremely  simple  with  only  two  principal 
controls.  What  do  these  facts  indicate?  Simply  this:  even 
if  you  aren't  contemplating  color  transmission  yet, 
Colortec  color  tape  playback  system  should  figure  in 
long-range  plans.  For  details  write  the  only  company 
providing  recorders  and  tape  for  every 
application:  Ampex  Corporation,  934 
Charter  St.,  Redwood  City,  Calif.  Sales, 
service  engineers  throughout  the  world. 


8' 


A  tearful  parting 

It  was  an  emotional  scene  as 
James  C.  Petrillo  ended  a  40-minute 
recitation  Tuesday  of  the  highlights 
of  his  40-year  iron-man  rule  of  Chi- 
cago Local  10  of  the  American  Fed- 
eration of  Musicians.  His  unexpected 
appearance  and  spontaneous  talk  at 
the  installation  of  new  Local  10  of- 
ficers brought  members  to  their  feet 
in  tribute  and  stirred  frequent  inter- 
ruptions of  applause. 

Mr.  Petrillo  and  nearly  all  of  the 
Local  10  incumbent  officers  were 
voted  out  in  a  surprise  election  upset 
Dec.  4  by  a  rebel  group  headed  by 
society  bandleader  Barney  Richards 
(Broadcasting,  Dec.  10,  1962). 
Chicago  Local  10  boasts  11,000 
members  and  a  $5  million  treasury. 
Mr.  Petrillo,  now  71,  retired  as  pres- 
ident of  the  national  AFM  in  1958 
but  since  his  Local  10  defeat  he  has 
been  hired  by  the  AFM  as  a  con- 


Pay-tv  proviso 
sought  by  SAG 

The  membership  of  the  Screen  Actors 
Guild  has  approved  a  collective  bargain- 
ing contract  negotiating  policy  for 
theatrical  films  which  does  not  seek 
wage  increases  or  changes  in  working 
conditions.  But  the  policy  will  insist 
on  the  right  to  re-open  a  "new  con- 
tract when  direct  production  for  pay 
television  becomes  imminent." 

Present  SAG  contracts  provide  that 
pay  tv  is  "merely  an  extension  of  the 
theatrical  boxoffice,"  according  to  a 
SAG  statement. 

Guild  members  approved  the  new 
policy  in  a  mail  referendum  by  a  5,279 
to  188  vote.  Present  SAG  contracts 
with  motion  picture  producers  expire 
Jan.  31.  The  Guild's  tv  film  contract 
runs  until  June  1964. 

Columbia  U.  student  fm 
syndicates  programs 

WKCR  (FM)  New  York  is  the  stu- 
dent voice  of  Columbia  U.  in  that  city 
and  has  built  a  high  level  audience 
through  quality  programs  originated  by 
the  station  staff.  Reaction  to  its  pro- 
grams have  been  so  good,  the  station 
has  reported,  that  it  has  decided  to 
offer  seven  of  its  weekly  series  to  edu- 
cational and  commercial  radio  stations 
throughout  the  country. 

Tapes,  sold  at  cost,  have  already  gone 
to  WHK  Cleveland,  KGMS  Sacramen- 
to, KCVN-FM  Stockton  and  KULA 
Honolulu.  Prices  are  $2.95  for  half- 
hour  programs;  $6.75  for  hour-long  pro- 
grams. 

The  series  currently  being  syndicated : 


James  C.  Petrillo 
Gone  but  not  forgotten 


sultant  and  will  be  paid  an  annual 
salary  of  $10,000,  a  pension  of  the 
same  amount,  and  $3,000  expense 
account  plus  limousine  and  chauffer. 


United  Nations  Review,  Our  Civil  Lib- 
erties, Ayn  Rand  Speaks,  World  of 
Science,  World  Art,  all  30  minutes,  and 
Blueprint  for  Disarmament  and  Music 
Through  the  Ages,  both  one  hour. 

Information  can  be  obtained  from: 
Director  of  Syndication,  WKCR  (FM), 
Columbia  U.,  New  York  27,  N.  Y. 

Country  Music  Assn. 
to  meet  Jan.  24-25 

Officers  and  board  directors  of  the 
Country  Music  Assn.  will  convene  in 
New  York,  Jan.  24-25  for  their  first 
quarterly  meeting  of  1963  with  their 
newly  elected  president,  Gene  Autry, 
presiding. 

On  the  meeting's  agenda  are  tactics 
for  "crashing"  Madison  Avenue  and 
plans  for  a  combination  office  building 
and  "Country  &  Western"  museum. 
Also  to  be  discussed  is  a  second  station 
survey  on  country  music  programming. 

A  1961  survey  of  U.  S.  and  Canad- 
ian am  stations  conducted  by  Country 
Music  Assn.  showed  84  outlets  with  a 
fulltime  country  and  western  format. 

CBS  announces  data 
for  news  fellowships 

The  opening  of  the  seventh  annual 
competition  for  eight  CBS  Foundation 
news  fellowships  for  the  academic  year 
1963-64  was  announced  last  week  by 
the  foundation  president,  Ralph  F. 
Colin. 

Applications,  which  may  be  sub- 
mitted until  March  1,  will  be  accepted 
from  news  and  public  affairs  staff  em- 
ployes of  CBS  News,  CBS-owned  radio 
and  television  stations,  CBS  radio  and 


television  affiliates,  non-commercial  edu- 
cational stations  and  from  teachers  of 
college  courses  in  news  and  public  af- 
fairs techniques. 

A  program  of  lectures  is  offered  as 
well  as  a  year  of  study  at  Columbia  U. 
The  grants  average  $8,000  to  cover  uni- 
versity costs  and  living  expenses.  In- 
formation is  available  at  CBS  Founda- 
tion Inc.,  485  Madison  Ave.,  New  York. 

Film  sales... 

Steve  Allen  Show  (WBC  Produc- 
tions): Sold  to  KENS-TV  San  Antonio 
and  WBKB  (TV)  Chicago.  Now  in 
28  markets. 

Science  Fiction  Features  (Allied  Art- 
ists Tv):  Sold  to  WISC-TV  Madison, 
Wis.;  CKLW-TV  Windsor  -  Detroit; 
KOGO-TV  San  Diego;  WJRT  (TV) 
Flint,  Mich.;  KGBT  (TV)  Harlingen, 
Tex.,  and  WJW-TV  Cleveland.  Now  in 
80  markets. 

Program  notes... 

NBC-TV  signs  Mary  Martin  ■  Mary 
Martin  has  been  signed  to  a  contract 
to  appear  in  a  number  of  special  NBC- 
TV  programs,  Robert  K.  Kintner,  NBC 
president,  announced  last  Thursday 
(Jan.  10).  The  number  of  shows  was 
not  disclosed.  NBC-TV  will  present 
Miss  Martin  in  "Peter  Pan"  in  a  two- 
hour  color  program  on  Feb.  7  (7-9  p.m.). 

New  MGM  pilot  ■  MGM-TV  is  sched- 
uled to  start  filming  today  (Jan.  14) 
The  Lieutenant,  a  new  hour-long  dra- 
matic series,  at  Camp  Pendleton,  Calif. 
Buzz  Kulik  is  directing  the  pilot,  writ- 
ten by  Gene  Roddenberry,  who  will  also 
produce  the  peacetime  Marine  Corps 
series  for  Arena  Productions.  Norman 
Felton,  executive  producer  of  MGM- 
TV's  Dr.  Kildare  and  The  Eleventh 
Hour,  will  serve  in  that  capacity  for 


Hope  to  get  IRTS  award 

Bob  Hope  was  named  today 
(Jan.  14)  to  receive  the  Inter- 
national Radio  &  Television  So- 
ciety's 1963  Gold  Medal.  In  an- 
nouncing the  selection  by  the 
IRTS  board  of  governors,  Wil- 
liam K.  McDaniel,  president,  said 
that  the  decision  was  based  on  the 
performer's  contributions  to 
broadcasting  and  international 
good  will. 

Mr.  Hope's  radio  career  began 
on  NBC  Radio  in  1938  and  his 
television  work,  in  1950  on  NBC- 
TV. 

Presentation  of  the  award  will 
be  made  at  the  23rd  anniversary 
banquet  of  the  IRTS,  March  6 
in  New  York. 
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TvQ's  top  ten  for  December  by  age 


lotai 

Age  Groups 

Audience 

C  1 1 

b-1 1 

10  17 

1 0  1A 

H  AO 

■in  i 

RanK 

Program 

IVU 

IVU 

IVU 

IVU 

1 VU 

IVU 

1 

Beverly  Hillbillies  (CBS) 

54 

79 

74 

45 

43 

42 

2 

Bonanza  (NBC) 

51 

59 

54 

45 

47 

53 

2 

Red  Skelton  Hour  (CBS) 

51 

75 

63 

46 

45 

43 

4 

Sat.  Night  Movies  (NBC) 

50 

63 

66 

50 

44 

32 

5 

Doctor  Kildare  (NBC) 

45 

61 

51 

45 

33 

46 

6 

Andy  Griffith  (CBS) 

43 

63 

43 

38 

37 

44 

6 

Ben  Casey  (ABC) 

43 

49 

46 

41 

43 

42 

6 

Combat  (ABC) 

43 

59 

51 

48 

27 

34 

9 

World  of  Color  (NBC) 

41 

69 

47 

32 

32 

38 

9 

Gallant  Men  (ABC) 

41 

57 

47 

45 

30 

25 

*  Percentage  of  viewers  familiar  with  a  show  who  consider  it  "one  of  my  favorites." 
Copyright  Home  Testing  Institute  Inc.,  1962. 


the  new  series,  the  fourth  put  into  pro- 
duction at  MGM-Tv  for  1963-64. 
Others  are:  The  Travels  of  Jaimie  Mac 
Pheeters,  The  Human  Comedy  and  Mr. 
Novak. 

Extras,  producers 
may  arbitrate  spat 

A  dispute  by  Screen  Extras  Guild 
with  the  producers  of  films  for  tele- 
vision over  the  proper  pay  for  stand-ins 
who  work  on  more  than  one  episode 
of  a  series  in  single  days  seems  headed 
for  arbitration  after  principals  failed 
to  reach  a  settlement  in  negotiations. 

The  union  is  standing  firm  on  a  pro- 
vision of  the  SEG  contract  prohibiting 
extras  from  working  in  multiple  pictures 
for  the  same  day's  pay.  The  producers 
say  the  ruling  was  not  intended  to  apply 
to  stand-ins  working  on  series  for  which 
two  or  more  episodes  may  be  filmed 
together,  noting  that  the  stand-in  is  not 
on  camera  and  does  not  appear  in  the 
program,  so  he  is  not  wearing  out  his 
welcome  with  tv  audiences  through 
over-exposure. 

Instructed  by  the  SEG  board  to  "take 
any  and  all  steps  necessary  to  resist 
these   unwarranted   interpretations  of 


our  contract,"  the  guild's  executive  sec- 
retary, H.  O'Neil  Shanks,  and  Robert 
W.  Gilbert,  legal  counsel,  are  preparing 
to  take  the  issue  to  arbitration  barring 
an  immediate  settlement  with  the  pro- 
ducers, which  is  considered  unlikely. 

Mel  Blanc  comedy  records 

A  long-playing  record  of  short 
comedy  bits  for  radio  stations  will  soon 
be  released  by  Mel  Blanc  Assoc.,  Holly- 
wood. It  will  be  the  first  of  a  series  of 


such  records  which  will  be  leased  on  a 
year's  basis,  with  stations  guaranteed 
exclusivity  within  a  100  mile  radius. 
An  introductory  disc  has  just  been 
finished. 

Billed  as  "The  Comedy  Ad-Lib  Li- 
brary," the  package  will  include  drop-in 
lines,  time  signals,  station  breaks,  run- 
ning gags,  lead-ins  to  commercials  and 
weather,  one-minute  vignettes  and  vocal 
sound  effects.  New  supplementary  ma- 
terial will  be  sent  to  each  station  every 
45  days. 


for  the  Northwestern 
Ohio  Market  and  GET  IT 


by  using  WSPD  RADIO-  TOLEDO 

Adult  programming  built  with  integrity,  imagination  and  in- 
sight gives  WSPD  audience  domination  all  day  long  in  this 
rich  market-place  of  Northwestern  Ohio.  A  market  that— 


*  is  1st  in  Ohio  in  economic  diversification 

*  has  over  1,750  manufacturers  in  its  retail  trade 
area 

*  has  the  9th  largest  and  fastest  growing  port  in 
the  nation -the  largest  coal  port  in  the  world 

*  has  great  purchasing  power- 1st  in  per  capita 
income  among  Ohio  markets  for  the  past  7  years 

*  is  1st  in  Ohio  per  household  retail  sales 

*  is  an  export-import  center  for  a  5-state  area 

*  is  1st  in  Ohio  in  value  of  farm  products  sold 

Ask  your  Katz  man  for  the  complete  story. 
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Will  House  put  an  end  to  Rayburn  ban? 

SPEAKER  McCORMACK  REPORTED  READY  TO  HEAR  RADIO-TV  ACCESS  CASE 


The  long  shadow  of  the  "Rayburn 
Rule,"  still  cast  over  the  proceedings 
and  committee  hearings  of  the  House 
even  though  the  late  Speaker  Sam  Ray- 
burn has  been  dead  more  than  year, 
could  be  lifted  if  the  House  adopts  any 
of  several  bills  introduced  last  week. 

Two  Michigan  representatives,  George 
Meader,  Republican,  Martha  W.  Grif- 
fiths, Democrat,  each  introduced  two 
access  bills  when  Congress  convened 
Wednesday.  Both  are  seeking  access 
to  House  proceedings  for  microphones 
and  cameras,  but  they  approach  the  sub- 
ject from  different  positions. 

Rep.  Meader  would  authorize  com- 
mittees to  permit  coverage  of  public 
hearings. 

Rep.  Griffiths  thinks  broadcast  news- 
men and  photo  journalists  should  have 
the  right  to  cover  public  hearings  and 
suggests  floor  proceedings  might  be  re- 
ported on  a  pool  basis. 

A  group  of  broadcast  newsmen  was 
trying  last  week  to  arrange  a  date  with 
Rep.  John  W.  McCormack  (D-Mass.), 
the  present  speaker,  to  explain  how  elec- 
tronic and  photographic  equipment  can 
be  used  without  demeaning  the  dignity 
of  the  House.  Speaker  McCormack 
was  pictured  before  Congress  convened 
as  "open  minded"  about  access  and 
"glad  to  discuss  it"  (Closed  Circuit, 
Dec.  31). 

Refuses  Change  ■  Last  year  Speaker 
McCormack  went  along  with  Speaker 
Rayburn's  historic  interpretation,  first 
articulated  by  the  Texan  in  1952  and 
repeated  in  1955.  The  Massachusetts 
lawmaker  said  last  year,  "The  chair  in- 
tends to  follow  those  opinions  [as  form- 
ulated by  Speaker  Rayburn]  until  such 
times  as  the  House,  by  its  own  action 
in  amending  the  rules,  provides  for  a 
different  method  of  proceeding" 
(Broadcasting,  Jan.  22,  1962). 

Under  the  Republican-controlled 
Congress  in  1953-54  Speaker  Joseph  W. 
Martin  (R-Mass.)  allowed  broadcast- 
ers to  cover  public  hearings  of  House 
committees. 

The  Senate  authorizes  its  commit- 
tees to  permit  access  to  broadcast  and 
photographic  media. 

Radio  and  television  newsmen  may 
cover  House  business  without  their 
broadcast  equipment  and  must  rely  on 
impromptu  corridor  news  conferences 
for  photographic  or  tape  coverage. 

Rep.  Meader,  who  for  several  years 
has  offered  bills  to  change  the  House 
rules  and  provide  broadcast  access,  last 


week  introduced  two  proposals  to 
amend  Rule  XI  of  the  House — one  a 
permanent  (H  Res  53)  and  the  other 
a  temporary  or  experimental  change 
(H  Res  54). 

Rep.  Meader's  last  proposal  to  auth- 
orize a  permanent  rule  change  was 
killed  in  the  Congress  by  an  8-6  vote 
of  the  House  Rules  Committee  under 
Chairman  Howard  W.  Smith  (D-Va.) 
(Broadcasting,  Feb.  27,  1961).  It  was 
understood  then  that  a  vote  in  favor 


Speaker  McCormack 
Holds  key  to  coverage 


was  considered  by  Speaker  Rayburn  as 
a  vote  against  the  House  leadership. 

Temporary  Plan  ■  Rep.  Meader 
offered  a  second  bill  last  week  which 
would  provide  a  rules  change  similar 
to  that  advocated  by  his  first  bill,  but 
to  apply  only  for  the  duration  of  the 
88th  Congress. 

Rep.  Griffiths,  who  has  been  intro- 
ducing her  own  form  of  access  legis- 
lation since  1956,  said  last  week  broad- 
casters should  have  the  same  "right  to 
cover  as  the  AP."  H  Res  77  would 
permit  radio  and  television  to  broad- 
cast public  committee  hearings  live  or 
delayed  "subject  to  such  reasonable 
rules  as  the  committee  may  prescribe 
to  prevent  such  broadcasting  from  in- 
terfering unnecessarily  with  the  business 
of  the  committee." 

On  pool  coverage  of  floor  proceed- 
ings, Rep.  Griffiths'  H  Res  78  would 
permit  one  "reputable"  representative 
of  radio  and  one  of  television  to  oper- 


ate equipment  which  would  be  located 
in  a  "portion  of  the  gallery  of  the 
House  of  Representatives  as  may  be 
necessary." 

Objections  by  House  members  to  live 
coverage  of  floor  proceedings  usually 
centers  on  aversion  of  some  to  the  pub- 
lic seeing  them  or  their  colleagues  en- 
gaged in  such  "undignified"  activities 
as  reading  newspapers  or  magazines  or 
dozing,  as  some  have  been  seen  to  do 
from  time  to  time.  A  "reputable"  rep- 
resentative, it  is  thought,  would  use  dis- 
cretion and  avoid  showing  such  scenes. 

Robert  Fleming,  outgoing  president 
of  the  Radio  &  Television  Correspond- 
ents Assn.,  has  said  Speaker  McCor- 
mack has  expressed  interest  in  hearing 
broadcasters'  arguments  for  access. 
Capitol  Hill  correspondents  familiar 
with  congressional  thinking  on  the  ac- 
cess problem  and  who  are  personally 
acquainted  with  congressmen,  hope  they 
(the  newsmen)  would  be  able  to  show 
the  speaker  that  broadcast  coverage  has 
"grown  up"  since  Sam  Rayburn  first 
banned  broadcasters  more  than  a  decade 
ago. 

Magnuson  wants  Cox 
to  stay  for  full  term 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Senate  Com- 
merce Committee,  said  last  week  he'd 
like  to  see  his  political  protege,  Broad- 
cast Bureau  Chief  Kenneth  A.  Cox, 
nominated  by  the  President  and  certified 
by  the  Senate  for  both  the  unexpired 
term  to  be  vacated  by  T.  A.  M.  Craven 
and  the  succeeding  seven-year  term. 

So  far  the  President  has  indicated 
only  that  he  intends  to  nominate  Mr. 
Cox  for  the  five-month  period  left  in 
the  term  of  Commissioner  Craven,  who 
reaches  the  mandatory  retirement  age 
of  70  on  Jan.  31. 

Sen.  Magnuson  said  Thursday  he 
hopes  the  nomination  of  Mr.  Cox  will 
be  "sent  up  like  Minow's."  FCC  Chair- 
man Newton  N.  Minow  was  approved 
by  the  Senate  in  March  1961  for  both 
a  four-month  period  remaining  from  an 
expired  interim  appointment  held  by  a 
predecessor  and  a  nomination  by  Presi- 
dent Kennedy  to  a  regular  term.  Mr. 
Minow  replaced  Eisenhower  appointee 
Charles  H.  King. 

An  administration  spokesman  said 
last  month  that  Mr.  Cox  was  scheduled 
for  a  full  seven-year  term. 
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Why  do  they  put  periscopes  on  1  submarines? 


The  only  logical  way  you  can  see  where  you're 
going  is  to  look  ahead.  This  wisdom  is  just  as  pro- 
found for  people  in  the  business  of  broadcast  advertis- 
ing as  for  skippers  of  submarines. 

Radio  and  television  are  entering  1963  after  track- 
ing a  turbulent  course  through  1962.  What's  ahead 
in  1963?  Where  will  broadcasting  run  into  heavy 
weather;  where  will  the  sailing  be  smooth? 

Will  radio  and  television,  in  1963,  increase  their 
share  of  the  advertising  dollar?  What  changes  are  in 
store  in  audience  patterns  and  ways  of  evaluating 
them,  in  marketing  techniques,  in  radio  and  tele- 
vision facilities?  How  do  the  experts  in  broadcast 
advertising  look  at  the  new  year;  what  do  they  say 
and  why  do  they  say  it? 

Answering  these  questions  calls  for  either  the  gift 
of  prophecy — or  the  gift  of  interpretive  analysis 
based  upon  solid  knowledge.  In  short,  it  calls  for 
perspective. 

And  that  is  exactly  what  a  special  issue  of  Broad- 
casting Magazine,  scheduled  for  publication  next 
February  18,  will  be  called  .  .  .  "Perspective  '63." 
Its  many  pages  of  special  reports  will  add  up  to  a 
chartered  course  for  the  year  ahead. 

Among  all  publications,  only  Broadcasting  is 
equipped  by  skills,  by  staff  and  by  the  experience 
of  years  of  growing  up  with  radio  and  television 


to  attempt  so  comprehensive  an  analysis.  Each  of  the 
special  Perspective  issues  that  Broadcasting  has  pub- 
lished in  past  years  has  become  a  standard  source 
work  for  the  important  decision-makers  in  broadcast 
advertising.  Perspective  '63,  like  its  predecessors,  will 
be  kept,  studied  and  re-read  for  months  after  its 
issue  date. 

Within  the  framework  of  such  a  basic  working  tool 
for  advertising  men,  your  message  takes  on  special 
value.  Through  Broadcasting — in  any  issue — you 
command  a  guaranteed  circulation  of  over  27,000 
But  in  Perspective  '63,  your  advertisement  will  com- 
mand extra  pass-along  and  re-readership  that  will 
make  this  the  best  buy  of  your  year. 

If  you  haven't  reserved  space  yet  in  Perspective  '63, 
we  suggest  you  up-periscope  and  sound  your  klaxon. 
It  will  be  heard  (on  your  behalf)  in  all  the  most  im- 
portant and  profitable  places. 

Deadline  for  advertising:  Final  deadline  February  9. 

Rates:  No  inflation  here.  For  so  much  more,  the 
cost  is  the  same  as  any  of  Broadcasting's  51  other 
issues  of  the  year. 

Reservations:  No  time  like  now.  Wire  or  phone  us 
collect  to  make  sure  you'll  be  represented  the  way 
you  want,  with  good  position. 


BROADCASTING 
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1735  DeSales  Street,  N.  W,,  Washington  S.  D.  C. 

A  member  of  the  Audit  Bureau  of  Circulations 


FCC  CLEARS  MID-FLORIDA 

Tells  court  Orlando  grant  should  be  reconsidered 
but  that  licensee  is  innocent  of  any  wrongdoing 


Mid-Florida  Television  Corp.  ap- 
peared assured  last  week  that  the  FCC 
will  reaffirm  its  grant  of  ch.  9  (WLOF- 
TV)  in  Orlando. 

The  commission,  in  a  report  to  the 
U.  S.  Circuit  Court  of  Appeals  in 
Washington,  D.  C,  said  the  grant,  made 
in  1957,  should  be  reconsidered  in  view 
of  the  off-the-record  efforts  to  influence 
the  vote  of  former  Commissioner  Rich- 
ard A.  Mack. 

But  the  commission  concluded  its 
review  of  the  case  by  clearing  Mid- 
Florida  principals  of  any  taint  of  wrong- 
doing (At  Deadline,  Jan.  7).  The 
vote  was  4-1,  with  Chairman  Newton 
N.  Minow  dissenting  in  part  and  com- 
missioners T.A.M.  Craven  and  E.  Wil- 
liam Henry  not  participating. 

The  commission's  report  was  re- 
quested by  the  appeals  court  after  it 
was  remanded  there  by  the  Supreme 
Court  in  1958.  The  case  was  in  the 
courts  when  the  old  House  Legislative 
Oversight  Subcommittee  disclosed  the 
off-the-record  contacts. 

The  commission,  in  its  report,  agreed 


with  the  finding  of  Hearing  Examiner 
James  D.  Cunningham  that  William 
Dial,  a  former  Mid-Florida  attorney, 
had  twice  attempted  illegally  to  in- 
fluence Mr.  Mack.  But  it  disagreed  with 
Mr.  Cunningham's  conclusion  that  Mid- 
Florida  knew  of  these  contacts  and  ap- 
proved of  them. 

Sworn  Statements  ■  The  commission 
cited  the  sworn  denials  on  the  part  of 
both  Mr.  Dial  and  Mid-Florida  prin- 
cipals that  he  had  ever  told  them  of 
his  contacts  with  Mr.  Mack.  The  re- 
port also  cited  the  lack  of  affirmative 
evidence  rebutting  those  sworn  state- 
ments. 

The  commission,  however,  said  Mr. 
Mack  should  have  disqualified  himself 
from  participating  in  the  case.  Since 
he  didn't,  the  commission  added,  the 
case  should  be  "reconsidered  on  its 
merits."  The  commission  said  the  con- 
sideration will  be  on  the  basis  of  the 
existing  record. 

Mid-Florida  is  owned  by  Joseph  L. 
Brechner,  38%;  Vasil  Polyzios, 
14.76%;  Harris  H.  Thomson,  10%, 


and  others.  Messrs.  Brechner,  Polyzios 
and  Thomson  own  100%  of  WLOF. 

In  his  dissent,  Chairman  Minow 
agreed  that  a  new  decision  should  be 
issued.  But  he  said  the  record  raises 
questions  about  the  qualifications  of 
both  Mid-Florida  and  its  competitor 
for  the  license,  WORZ  Inc.  He  said 
the  court  should  authorize  the  commis- 
sion "to  decide — after  a  new  oral  argu- 
ment— whether  to  grant  one  of  the  ex- 
isting applications  or  to  reopen  the 
record  for  new  applications." 

The  chairman,  in  substance,  agreed 
with  the  hearing  examiner's  finding  that 
Mid-Florida's  principals  knew  of  and 
ratified  Mr.  Dial's  improper  approaches. 
"The  record  does  not  justify  the  ma- 
jority's reversal  of  this  finding,"  he 
said. 

His  reference  to  WORZ  apparently 
dealt  with  charges,  made  during  the 
1957  hearing,  of  misrepresentations  on 
the  part  of  that  company's  principals. 

Mid-Florida  Not  To  Blame  ■  In  as- 
serting that  Mid-Florida  was  not  to 
blame  for  Mr.  Dial's  illegal  contacts 
with  the  former  commissioner,  the  com- 
mission majority  said  the  record  shows 
that  "Mid-Florida  was  unaware  of 
Dial's  discussions  .  .  .  with  Mack  until 
their  occurrence  was  revealed"  by  the 
congressional  investigation. 

"Thus,  it  is  concluded,"  the  report 


Magnuson  could  take  over  space  committee,  probably  won't 


A  possibility  existed  last  week  that 
Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Senate 
Commerce  Committee,  might  give  it 
up  for  the  chairmanship  of  the  Aero- 
nautical &  Space  Committee  vacated 
by  the  death  of  the  late  Sen.  Robert 
S.  Kerr  (D-Okla.)  (Broadcasting, 
Jan.  7). 

Despite  his  statement  that  he  was 
considering  the  idea,  however,  Sen. 
Magnuson  seemed  more  likely  to 
stay  where  he  is  and  permit  Sen. 
Clinton  B.  Anderson  (D-N.M.),  next 
ranking  Democrat  on  the  space  unit, 
to  take  the  post. 

This  maneuver  would  allow  Wash- 
ington's junior  senator,  Henry  M. 
Jackson,  to  move  into  Sen.  Ander- 
son's post  as  chairman  of  the  Interior 
&  Insular  Affairs  Committee,  a  seat 
traditionally  held  by  westerners. 

The  resulting  chairmanship  lineup 
then  would  give  the  State  of  Wash- 
ington control  of  two  committees. 

Such  would  not  be  the  case  if 
Sen.  Magnuson  exercised  his  prerog- 
ative and  took  the  space  post.  If  he 
did  so,  Sen.  Jackson  would  remain 
ranking  Democrat  on  the  interior 
committee,  but  control  of  the  corn- 


Sen.  Magnuson 
Commerce  or  Space? 

merce  Committee  probably  would  go 
to  Sen.  John  O.  Pastore  (D-R.I.), 
presently  chairman  of  the  Communi- 
cations Subcommittee. 

Meanwhile,  Sen.  Anderson,  whose 
home  state  counts  government  as  its 
major  industry  (an  estimated  $1  bil- 
lion in  military  and  space  projects 
and  other  government  work),  was 
said  by  his  aides  to  be  actively  con- 
sidering the  space  chairmanship  and 


probably  would  take  it  if  it  were 
available.  The  New  Mexico  senator 
attained  a  long-sought  goal  when 
he  succeeded  last  year  in  obtaining 
passage  of  bills  which  authorize 
about  $210  million  in  water  projects 
for  his  state.  Keenly  interested  in 
the  development  of  nuclear  energy 
for  space  propulsion  (New  Mexico 
is  the  number  one  domestic  source 
of  uranium  ore),  Sen.  Anderson  was 
the  key  man  in  getting  President 
Kennedy  to  visit  Los  Alamos  in  a 
widely-publicized,  cross-country  in- 
spection tour  of  U.S.  military  and 
research  centers  last  month. 

To  get  the  space  post,  however, 
Sen.  Anderson  waits  on  the  pleasure 
of  Sens.  Magnuson  and  Richard  B. 
Russell  (D-Ga.),  chairman  of  the 
Armed  Services  Committee,  who 
ranks  ahead  of  Sen.  Anderson  on  the 
space  committee.  There  was  no  ex- 
pression from  the  southerner  that  he 
is  interested  in  the  space  post. 

Why  Sen.  Magnuson's  announced 
interest?  Some  who  know  the  sena- 
tor thought  last  week  he  was  "frying 
a  few  fish" — holding  out  for  some- 
thing else — but  what  that  might  be 
wasn't  being  discussed. 
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ARB      Special  Tabulations  from  available  television  audience  data  . 


.  .  .  create  invaluable  opportunities  for  research  tailored  to  your  precise  needs.  Thousands 
of  viewer  records  offer  practically  unlimited  possibilities  for  cross-tabulations  of  data. 
Cumulative  studies,  audience  flow  analyses,  commercial  preferences  and  many  other 
audience  estimates  give  you  new  and  important  information  for  television  audience 
evaluation. 

Standardized  procedures  make  Special  Tabulations  quick  and  inexpensive.  And 


because  of  the  vast  amount  of  data  on  hand  —  in  diaries, 
tapes  —  capable  ARB  researchers  can  go  right  to 
work  immediately,  with  no  new  survey  costs  involved 
for  clients.  When  you  need  research  of  a  specialized 
nature,  call  ARB.  There  will  more  than  likely  be 
an  economical  Special  Tabulation  to  give  the  answer. 


punched  cards  and  computer 

AMERICAN 
RESEARCH 
BUREAU 


DIVISION  OF 


ARB  Special  Tabulations  Fact  Sheets  provide  important  details 
of  extra  measures  of  audience  available  to  clients.  If  you  haven't  al- 
ready received  your  ARB  Special  Tabulations  Fact  File,  notify  your  ARB 
representative  today. 


That  certain  smile  didn't  come  from  White  House  officals 


Tv  may  be  limited  to  pool  cover- 
age of  future  White  House-spon- 
sored events  because  a  White  House 
official  didn't  like  the  NBC  coverage 
of  the  Mona  Lisa  ceremonies  of  the 
National  Art  Gallery  in  Washington 
last  Tuesday  night. 

The  White  House  official  is  An- 
drew T.  Hatcher,  associate  news  sec- 
retary to  President  Kennedy.  He  ob- 
jected to  a  portion  of  the  narration 
by  Martin  Agronsky,  NBC  Washing- 
ton commentator. 

In  his  one-minute,  voice-over-film, 
Mr.  Agronsky  referred  to  the  cere- 
monies as  being  "considerably 
marred  by  a  complete  failure  of  the 
loudspeaker  system.  Elevators  failed 
too.  Although  artistically  and  diplo- 
matically the  event  was  a  triumph, 
mechanically  it  was  an  incredible 
fiasco.  All  could  look  but  none 
could  hear.  .  .  ." 

Published  reports  labeled  the  event 
a  debacle,  and  one  of  the  worst  so- 
cial fiascos  of  the  Kennedy  admin- 
istration. 

Mr.  Hatcher's  umbrage  was  par- 
ticularly acute  because  the  tv  pro- 
gram was  transmitted  to  Europe  via 
"Relay"  on  Wednesday  morning.  He 


chided  Mr.  Agronsky  for  mentioning 
the  difficulties,  said  part  of  the  prob- 
lem was  caused  by  tv  camera  lights, 
and  remarked  that  from  now  on,  as 
far  as  he  is  concerned,  tv  coverage 


NBC's  Agronsky 
Where  has  the  smile  gone? 


of  White  House  events  would  be  by 
pool  only. 

When  Mr.  Agronsky  demurred 
that  his  narration  was  objective,  Mr. 
Hatcher  responded  that  maybe  he 
was  too  objective. 

Mr.  Hatcher  explained  the  next 
day  that  his  call  to  Mr.  Agronsky 
was  a  personal  one  and  not  an  offi- 
cial White  House  complaint.  He 
said  he  was  particularly  miffed  at 
the  mention  of  the  embarrassments 
at  the  ceremonies  because  he  had 
taken  care  of  a  last-minute  request 
from  NBC  for  an  extra  camera  posi- 
tion. He  repeated  his  feeling  that 
from  now  on  White  House  functions 
should  be  pooled  for  tv. 

An  NBC  News  spokesman  in 
Washington  explained  that  the  first 
instructions  were  that  each  network 
would  be  permitted  only  one  cam- 
era position.  Early  Tuesday  after- 
noon, when  NBC  learned  one  of  the 
newsphoto  services  had  three  posi- 
tions, the  network  complained  to  the 
White  House.  When  the  White 
House  approved  a  second  position 
for  NBC  late  in  the  afternoon,  a 
camera  crew  was  pulled  off  another 
story  and  rushed  over  to  the  gallery. 


said,  "that  Mid-Florida  did  not  secure, 
aid,  confirm,  ratify  or  have  knowledge 
of  Dial's  conversations  with  Mack,  and 
that  nothing  revealed  .  .  .  can  be  held 
to  detract  from  Mid-Florida's  qualifi- 
cations as  a  licensee." 

The  commission  said  that  although 
Mr.  Mack  should  have  disqualified 
himself,  there  is  no  way  of  determining 
whether  his  vote  was  actually  influenced 
by  the  off-the-record  contacts.  But,  the 
report  added,  "we  deem  it  proper  to 
resolve  any  residual  doubts"  in  favor 
of  WORZ  and  conclude  that  Mr. 
Mack's  failure  to  disqualify  himself  re- 
quires that  the  1957  decision  be  recon- 
sidered. 

The  commission  emphasized  its  satis- 
faction with  the  character  qualifications 
of  Mid-Florida  by  turning  down  that 
company's  request  for  a  hearing  to  re- 
ceive evidence  on  the  reliability  and 
integrity  of  Mid-Florida's  principals. 
The  commission  said  it  has,  in  effect, 
already  accepted  Mid-Florida's  position 
"insofar  as  the  reliability  and  integrity 
of  its  principals  are  involved." 

Microwave  may  lose  license 

An  FCC  hearing  examiner  last  week 
advocated  denying  a  license  renewal  to 
a  point-to-point  microwave  station, 
KAQ71  in  Turkey  Ridge,  S.  D.,  citing 


commission  rules  which  require  that 
microwave  stations  devote  at  least  50% 
of  their  service  time  to  the  public. 

Examiner  Asher  H.  Ende's  initial  de- 
cision held  that  KAQ71,  owned  by 
Allen  C.  Harmes,  confined  its  service 
solely  to  Palace  Transvideo  Co.,  a  catv 
system  serving  Mitchell,  S.  D.  Since 
Mr.  Harmes  also  owns  Palace,  Examiner 
Ende  found  that  there  was  "no  basis 
for  affording  the  applicant  a  continued 
opportunity  to  hold  itself  out  as  a  com- 
munications common  carrier." 

Communications  Act 
report  for  FCBA 

The  report  of  the  special  Federal 
Communications  Bar  Assn.  committee 
proposing  basic  changes  in  substantive 
provisions  of  the  Communications  Act 
of  1934  will  be  presented  to  the  mem- 
bership of  the  association  at  its  annual 
meeting  Friday,  Jan.  25,  at  the  Willard 
Hotel,  Washington. 

The  presentation  will  be  made  by 
Leonard  H.  Marks,  committee  chair- 
man. Included  will  be  summaries  of 
the  monographs  prepared  by  subcom- 
mittees headed  by  W.  Theodore  Pier- 
son,  dealing  with  Sec.  326,  the  anti- 
censorship    provision;   by    Philip  G. 


Loucks,  relating  to  Sec.  315,  the  politi- 
cal section;  by  Reed  Rollo,  concerning 
Title  II,  the  common  carrier  provisions, 
and  by  Mr.  Marks  and  J.  Roger  Wol- 
lenberg,  on  revision  of  the  structure  and 
functions  of  the  FCC. 

In  its  notice  to  the  membership, 
FCBA  President  Harold  E.  Mott  un- 
derscored the  importance  of  the  pres- 
entation "which  may  well  have  far- 
reaching  effects." 

Mr.  Marks  pointed  out  that  in  the 
opinion  of  the  committee  reforms  are 
"long  overdue."  He  added:  "It  is  hoped 
that  the  recommendations  of  this  com- 
mittee will  result  in  fundamental 
changes  in  the  structure  of  the  commis- 
sion and  the  Communications  Act, 
which  has  not  been  changed  materially 
in  28  years  in  spite  of  the  phenomenal 
growth  of  the  telecommunications  in- 
dustry." 

The  luncheon  and  business  meeting, 
at  which  new  officers  will  be  elected, 
will  be  followed  by  the  association's  an- 
nual banquet,  which  will  be  held  at  the 
Sheraton-Park  Hotel  in  Washington. 
The  Gene  Krupa  Jazz  Quartet  and  song 
stylist  Hildegarde  will  be  the  featured 
entertainment.  Tickets  are  $13.50  per 
person  and  may  be  reserved  through 
Charles  J.  McKerns,  600  Munsey  Bldg., 
Washington  4,  D.  C. 
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Tubes  designed  from  the  user's  viewpoint 


...use  them  wherever  reliability  is  essential 


When  reliability  really  counts  — as  it  does  in 
broadcasting  —  be  sure  with  tubes  custom- 
designed  and  tested  for  the  job. 

Sylvania  engineers  traveled  the  country  — 
met  with  engineers  and  maintenance  groups  in 
broadcasting,  public  service  radio,  industry, 
the  airlines  —  listened  to  their  problems  and 
studied  them.  From  this  came  GB  Gold  Brand, 
a  superior  line  of  new  and  upgraded  tubes, 


each  tailor-made  to  a  specific  job.  A  given  tube 
may  have,  for  example,  low  noise,  exceptional 
stability  or  vibration  resistance.  Or  a  critical 
parameter  may  be  as  much  as  three  times 
the  usual  value.  In  each  case,  performance  and 
reliability  have  been  verified  by  actual  user  ex- 
perience as  well  as  laboratory  testing. 

This  extra  effort  has  paid  off.  "Excellent 
results,"  says  an  airline  official.  "No  failures," 


reports  a  highway  patrol  department.  "Hun- 
dreds of  dollars  saved  in  program  interrup- 
tions," reports  a  TV  station.  "Less  costly  in  the 
long  run,"  discovered  a  county  government. 
Similar  results  can  be  yours  with  a  truly  reli- 
able, genuinely  interchangeable  GB  Gold  Brand 
Tube. 

Electronic  Tubes  Division,  Sylvania  Electric 
Products  Inc..  1100  Main  St.,  Buffalo  9,*^.  Y. 


AVAILABLE  FROM  YOUR  SYLVANIA  INDUSTRIAL  TUBE  DISTRIBUTOR 

SYLVANIA 


subsidiary-  op 


GENERAL  TELEPHONE  &  ELECTRONICS 
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NBC-PH1LC0  TAKE  BREATHER 

FCC  examiner  recesses  hearing  until  Feb.  11 
to  decide  if  Philco  can  withdraw  from  case 


The  many-sided  hearing  involving 
the  NBC-Philco  fight  over  Philadelphia's 
ch.  3  and  the  network's  proposal  to  ex- 
change its  Philadelphia  properties  for 
RKO-General  stations  in  Boston  was 
moved  to  an  FCC  back  burner  last 
week  until  Feb.  11. 

Chief  FCC  Hearing  Examiner  James 
D.  Cunningham  on  Monday  continued 
the  hearing  to  that  date  to  give  the 
FCC  time  to  act  on  the  joint  request  of 
NBC  and  Philco  Broadcasting  Co.  that 
the  latter 's  application  for  a  new  sta- 
tion on  ch.  3  be  withdrawn  (Broadcast- 
ing, Jan.  7). 

The  Review  Board,  which  could  have 
handled  the  case  first,  sent  it  directly 
to  the  commission  instead. 

In  their  petition,  the  two  parties  said 
NBC  has  agreed  to  pay  Philco  an 
amount  "not  in  excess  of  $550,000"  as 
reimbursement  for  its  legal,  engineering 
and  other  expenses  incurred  in  prosecu- 
ting its  ch.  3  application. 

An  itemized  accounting  by  Philco 
Broadcasting  President  Joseph  H.  Gil- 
lies, also  filed  with  the  commission, 
puts  the  total  at  $523,396.13.  Both 
sides  agree,  however,  to  abide  by  any 
reduction  resulting  from  FCC  disap- 
proval of  any  costs. 

The  largest  amount,  according  to  the 
report,  was  $352,429,  charged  to  the 
Washington  law  firm  of  Weaver  & 
Glassie.  Other  major  items  were 
$82,099,  to  W.  I.  Breathard  Jr.,  Phil- 
adelphia, consultant  on  television  mat- 
ters; $23,738,  to  Jules  Cohen,  Washing- 
ton, D.  C.  consulting  engineer;  and 
$10,600,  to  Philip  Dechert,  Philadel- 
phia attorney. 

NBC  Board  Chairman  Robert  Sarnoff 
had  been  scheduled  to  testify  Monday, 
when  the  hearing  was  to  have  turned 
to  the  comparative  issues  involved  in 
the  applications  by  NBC  for  renewal  of 
its  WRCV-TV  license  and  by  Philco  for 
a  new  station  on  ch.  3. 

Report  On  Agreements  ■  But  in  view 
of  the  series  of  agreements  already 
reached  between  RCA-NBC  and  Philco 
and  its  parent  Ford  Motor  Co.,  the 
hearing  was  devoted  mainly  to  a  re- 
port by  NBC  attorney  Irving  Segal  on 
those  accords.  In  addition  to  the  peti- 
tion to  withdraw  Philco's  application, 
the  agreements  provide  an  end  to  long- 
standing patent-right  litigation,  with 
RCA  agreeing  to  pay  Philco  $9  million 
for  patent  rights  owned  by  the  latter. 
Mr.  Segal  stressed  that  the  patent- 
rights  settlement  is  completely  inde- 
pendent of  the  agreement  to  withdraw 
Philco's  ch.  3  application. 

Ernest  Nash,  attorney  for  the  Broad- 


cast Bureau,  which  is  also  a  party  to 
the  proceeding,  suggested  the  recess  to 
give  the  commission  an  opportunity  to 
act  on  the  withdrawal  request. 

In  the  petition  for  withdrawal,  NBC 
said  approval  by  the  FCC  would  speed 
a  decision  on  the  network's  application 
for  a  renewal  of  WRCV-TV  and,  there- 
by, allow  it  to  move  faster  in  meeting 
its  obligation,  under  a  Justice  Dept. 
consent  decree,  to  dispose  of  its  Phil- 
adelphia properties. 

Philco  said  its  withdrawal  would  en- 
able its  executives  to  devote  more  time 
to  the  job  of  "re-establishing  Philco 
Corp.  as  a  major  competitive  force." 
The  company  also  noted  that  in  view 
of  the  18-month  extension  given  NBC 
last  month  to  dispose  of  its  Philadelphia 
stations  (Broadcasting,  Dec.  24) ,  there 
is  no  danger  of  the  city  being  deprived 
of  ch.  3  television  service. 

Issues  Remain  ■  NBC  is  seeking  re- 
newal of  its  WRCV-TV  license  as  a 
first  step  in  its  proposed  swan  of 
WRCV-AM-TV  for  RKO-General's 
WNAC-AM-TV  and  WRKO  (FM). 
If  the  commission  approves  the  Philco 


withdrawal,  however,  it  will  still  have  to 
decide  whether  NBC  is  entitled  to  a  re- 
newal. Philco,  in  prosecuting  its  appli- 
cation for  ch.  3,  charged  the  network 
with  antitrust  activities  in  allegedly 
pressuring  Westinghouse  Broadcasting 
Co.  into  exchanging  its  Philadelphia 
properties  for  NBC  stations  in  Cleve- 
land. In  addition,  some  public  witnesses 
may  be  called  by  the  Broadcast  Bureau. 

According  to  papers  filed  with  the 
commission,  the  first  contact  in  the 
negotiations  leading  to  the  agreements 
was  made  last  fall,  in  a  telephone  call 
from  Robert  L.  Werner,  executive  vice 
president  and  general  attorney  for  RCA, 
to  Wright  Tisdale,  vice  president  and 
general  counsel  for  Ford. 

The  document  said  that,  in  discussing 
the  ch.  3  case,  Mr.  Tisdale  reported 
Philco's  willingness  to  dispose  of  the 
matter  by  buying  WRCV-TV.  Mr. 
Werner  reportedly  rejected  this  proposal 
and  countered  with  the  offer  to  reim- 
burse Philco  for  its  expenses  if  it  with- 
drew its  application. 

Philco  and  RCA  were  also  said  to 
have  attempted  to  negotiate  their  dif- 
ferences in  January  1957,  after  Philco 
instituted  its  patent-rights  damage  suit 
against  RCA.  But  these  talks,  which 
also  involved  the  protest  Philco  filed  to 
NBC  s  ch.  3  renewal  application  in 
1957,  proved  fruitless. 


'Charlie  Walker  case'  to  be  appealed 

FCC  REAFFIRMS  DECISION  DENYING  WDKD  RENEWAL 


The  question  of  whether  the  FCC 
was  correct  in  denying  a  license  re- 
newal in  "the  Charlie  Walker  case"  is 
headed  for  a  court  determination. 

The  commission,  in  an  order  issued 
last  week,  reaffirmed  its  decision  to  deny 
the  license  renewal  of  WDKD  Kings- 
tree,  S.  C.  But  the  station  says  it 
will  appeal  the  order  to  the  U.  S.  Cir- 
cuit Court  of  Appeals  in  Washington. 

The  commission  had  denied  the  re- 
newal application  of  E.  G.  Robinson 
Jr.  on  the  grounds  that  former  WDKD 
air  personality  Charlie  Walker  had 
broadcast  material  that  was  coarse,  vul- 
gar and  suggestive,  and  that  Mr.  Robin- 
son had  lied  to  the  commission  in  de- 
nying he  was  aware  of  the  content  of 
the  Walker  programs  (Broadcasting, 
July  30,  1962). 

In  its  order  last  week  the  commission 
rejected  WDKD's  argument  that  only 
the  federal  courts,  acting  under  the  ob- 
scenity statute,  have  jurisdiction  in 
cases  involving  charges  of  the  type 
leveled  at  the  Walker  broadcasts. 

The  commission  also  denied 
WDKD's  contentions  that  it  had  erred 
in  concluding  that  Mr.  Robinson  had 
made  misrepresentations  and  that  the 
commission  should  have  given  Mr. 
Robinson  prior  warning  before  moving 
to  strip  him  of  his  license.   In  saying 


that  only  the  federal  courts  have  juris- 
diction in  such  matters,  the  commission 
said,  the  station  is  arguing  that  "a  li- 
censee may  devote  a  very  substantial 
percentage  of  its  broadcast  time — per- 
haps over  75% — to  coarse,  vulgar,  sug- 
gestive programming." 

And.  if  such  programming  were  not 
found  obscene  within  the  meaning  of 
the  federal  statute,  the  commission 
added,  the  FCC  would  have  to  find 
such  programming  to  be  in  the  public 
interest  and  renew  the  station's  license. 
But,  it  added,  "nothing  in  the  legislative 
history  of  the  [Communications]  Act 
or  pertinent  court  decisions  would  in- 
dicate such  a  narrow  compass  for  the 
public  interest  standard." 

Regarding  Mr.  Robinson's  alleged 
lack  of  candor,  the  commission  said 
"the  record  conclusively  indicates  Rob- 
inson's disposition  not  to  deal  with  the 
commission  in  the  forthright  manner  ex- 
pected of  licensees  and  supports  a  find- 
ing of  misrepresentation." 

The  commission  authorized  Mr. 
Robinson  to  operate  the  station  until 
Feb.  8  to  wind  up  his  affairs.  But  an 
appeal  would  have  an  effect  of  staying 
the  order  until  the  court  acts. 

The  commission  vote  was  6-0,  with 
Commissioner  E.  William  Henry  not 
participating. 
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TV  viewers  see  it  on  a  tube- 
where  today's  best-selling  pictures  come 
from  Scotch®  brand  Video  Tape 

On  a  movie  screen  your  commercial  may  rate  Oscars; 
but  on  the  family  tv  it  can  lay  there  like  cold  popcorn. 
Trouble  is,  home  audiences  don't  view  it  theatre-style. 
It  reaches  them  (if  at  all)  on  a  tv  tube.  And  the  optical- 
electronic  translation  loses  sharpness,  presence,  tone 
scale  gradations,  and  picture  size. 

On  the  other  hand :  put  your  commercial  on  "Scotch" 
brand  Video  Tape,  view  it  on  a  tv  monitor,  and  see 
what  the  customer  sees — an  original,  crystal-clear  pic- 
ture with  the  authentic  "it's  happening  now"  look  of 


tape.  No  second-hand  images,  no  translation,  no  pic- 
ture cropping.  Video  tape  is  completely  compatible 
with  your  target:  America's  tv  set  in  the  living  room. 

Proof  of  the  picture's  in  the  viewing!  Take  one  of 
your  filmed  commercials  to  a  tv  station  or  tape  pro- 
duction house  and  view  it  on  a  tv  monitor,  side-by-side 
with  a  video  tape.  You'll  see  at  once  why  today's  best- 
selling  pictures  come  from  "Scotch"  Video  Tape. 

Other  advantages  with  "Scotch"  Video  Tape:  push- 
button speed  in  creating  unlimited  special  effects,  im- 
mediate playback,  and  no  processing  wait  for  either 
black-and-white  or  color.  For  a  free  brochure  "Tech- 
niques of  Editing  Video  Tape",  write  3M  Magnetic 
Products  Division,  Dept.  MBX-13,  St.  Paul  19,  Minn. 


"SCOTCH "  IS  A  REGISTERED  TRADEMARK  OF  MINNESOTA  MINING  AND  MANUFACTURING  CO..  ST.  PAUL  19,  MINN 
EX  PORT;  9  9  PARK  AVE..  NEW  YORK.  CANADA:  LONDON.  ONTARIO  ©1  963.  3H  CO. 
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Are  Reds  infiltrating  Pacifica  stations? 

SECURITY  GROUP  HAS  CLOSED  HEARINGS  TO  FIND  OUT 


The  Senate  Internal  Security  Sub- 
committee began  closed-door  hearings 
last  week  on  the  Pacifica  Foundation, 
operator  of  three  listener-supported  ra- 
dio stations — and  promptly  set  off  one 
of  the  first  rows  of  the  new  Congress. 

Sen.  Thomas  J.  Dodd  (D-Conn.), 
acting  chairman,  said  the  subcommittee 
was  looking  into  reports  that  Commu- 
nists were  attempting  to  infiltrate  the 
chain,  comoosed  of  KPFA  (FM)  Berk- 
eley, KPFK  (FM)  Los  Angeles,  both 
California,  and  WBAI  (FM)  New 
York. 

The  senator,  in  a  statement  read  to 
the  witnesses  in  executive  session  and 
later  given  to  reporters,  said  Commu- 
nist control  over  the  mass  media  "would 
present  the  gravest  threat  to  our  na- 
tional security." 

He  said  Congress  might  be  justified 
in  requiring  that  anyone  who  is  a  mem- 
ber of  a  so-called  subversive  organiza- 
tion be  identified  as  such  if  he  appears 
as  a  commentator  on  radio  or  televi- 
sion. He  said  a  similar  identification 
might  be  required  of  anyone  writing  a 
by-line  article. 

Engle  Asks  Explanation  ■  Ordinarily, 
the  Internal  Security  Subcommittee 
maintains  a  complete  silence  on  mat- 
ters pertaining  to  executive  sessions. 
Sen.  Dodd's  statement  came  in  a  reply 
to  a  demand  from  Sen.  Claire  Engle 
(D-Calif.)  that  the  subcommittee  ex- 
plain its  investigation  of  Pacifica. 

The  American  Civil  Liberties  Union, 
the  American  Jewish  Congress  and  the 
Socialist  Party  assailed  the  hearing  in 
separate  statements,  calling  it  an  inva- 
sion of  constitutional  rights  and  an  at- 
tempt to  determine  what  the  public 
shall  see  and  hear  on  television  and 
radio. 

The  AJC,  in  addition,  urged  FCC 
Chairman  Newton  N.  Minow  to  appear 
as  a  voluntary  witness  and  protest  the 
hearing. 

Complaints  were  voiced  also  by  two 
Republican  members  of  the  subcom- 
mittee, Sens.  Kenneth  Keating,  of  New 
York,  and  Roman  L.  Hruska,  of  Ne- 
braska. They  said  they  had  not  been 
briefed  about  the  hearing  and  that  the 
inquiry  shouldn't  have  begun  before  all 
members  knew  what  was  involved. 

Seven  witnesses  were  subpoenaed  to 
testify  at  the  hearings,  which  began 
Thursday.  They  included  Trevor 
Thomas,  president  of  Pacifica;  Peter  H. 
Odegard,  former  president  of  Reed  Col- 
lege in  Oregon  and  now  professor  of 
political  science  at  the  U.  of  California; 
and  Harry  Plotkin,  Washington,  D.  C, 
counsel  for  the  foundation. 

The  other  witnesses  were  Dorothy 
Healey,  who  identified  herself  as  "chief 


spokesman"  of  the  Communist  Party 
of  Southern  California  and  who  has 
broadcast  bi-monthly  over  KPFK 
(FM);  Jerome  Shore,  executive  vice 
president  of  Pacifica;  Joseph  Binns,  sta- 
tion manager  of  WBAI;  and  Pauline 
Schindler,  a  retired  school  teacher  who 
formerly  taught  in  Los  Angeles  County 
and  El  Centro,  Calif. 

From  Left  to  Right  ■  The  Pacifica 
stations,  according  to  Mr.  Odegard,  de- 
vote about  70%  of  their  programming 
to  music,  the  theatre,  literature  and  the 
arts.  Foundation  officials  say  that  the 
three  stations  also  provide  forums  for 
speakers  representing  a  wide  range  of 
political  beliefs  but  that  their  associa- 
tions are  always  reported. 

Dr.  Odegard,  in  a  statement  to  the 
subcommittee,  said  the  foundation  "be- 
lieves that  the  American  people  are  en- 
titled to  have  .  .  .  access  to  the  full 
spectrum  of  ideas  from  right  to  left  that 
compete  for  attention  in  the  vast  arena 
of  government  and  politics." 

Mr.  Thomas  was  questioned  for  2Vi 
hours.  He  told  reporters  later  the  sub- 
committee asked  him  about  the  origins 
of  Pacifica  and  about  many  commenta- 
tors who  had  appeared  on  Pacifica  sta- 
tions over  the  years. 

Mr.  Thomas  said  he  answered  all 
questions,  but  that  some  of  the  com- 
mentators in  whom  the  subcommittee 
was  interested  appeared  on  the  stations 
before  he  became  associated  with  the 
foundation  two  years  ago  and  were  un- 
known to  him. 

Mrs.  Healey,  who  said  she  refused 


Briscoe  to  Hill 

A  former  Arkansas  broadcaster  has 
been  hired  to  maintain  continuous  liai- 
son between  subcommittees  of  the 
House  Interstate  and  Foreign  Com- 
merce committee  and  its  chairman,  Rep. 
Oren  Harris  (D-Ark.). 

Wally  Briscoe,  35,  Pine  Bluff  studio 
manager  of  KATV  (TV)  Little  Rock 
from  1955-59,  began  his  new  job  last 
week. 

Mr.  Briscoe,  active  in  politics  and 
civic  affairs  in  Arkansas,  was  defeated 
in  his  race  for  the  Democratic  Party 
nomination  for  the  state  legislature  last 
summer. 

His  new  duties  with  the  commerce 
committee  will  include  keeping  its  mem- 
bers informed  of  subcommittee  develop- 
ments and  in  handling  information  for 
news  media. 

Redisricting  in  Arkansas  has  almost 
doubled  the  size  of  Rep.  Harris'  dis- 
trict, and  it  now  includes  Pine  Bluff. 


to  answer  all  questions  put  to  her  by 
the  subcommittee,  said  the  only  one 
she  was  asked  that  dealt  with  Pacifica 
was  whether  she  was  "a  well-known" 
radio  commentator  having  a  program 
on  KPFK.  Mrs.  Healey  also  told  re- 
porters she  has  appeared  on  many  tele- 
vision and  radio  stations  in  the  Los 
Angeles  area. 

The  witnesses  generally  had  no  criti- 
cism of  their  treatment  by  the  subcom- 
mittee. The  subcommittee's  manner  was 
"civilized,"  said  Mrs.  Healey.  "The  in- 
quiry is  what  is  barbaric." 

Held  to  local  issues, 
Collins  won't  testify 

NAB  President  LeRoy  Collins  will 
not  be  among  the  150  expected  wit- 
nesses Jan.  28  when  the  FCC  opens  its 
inquiry  into  local  tv  programming  of- 
fered by  the  three  stations  in  Omaha. 

Gov.  Collins  told  the  FCC  Friday 
(Jan.  11)  he  will  not  testify  because 
the  agency  has  limited  his  remarks  to 
issues  that  "are  obviously  local  in  na- 
ture." NAB  had  sought  to  intervene  as 
a  party,  a  request  the  commission  de- 
nied in  limiting  the  association's  ap- 
pearance to  testimony  on  the  issues  in- 
volved in  the  hearing  (Broadcasting, 
Dec.  24,  1962). 

"My  position  on  hearings  of  this  type 
is  well  known,"  Gov.  Collins  told  the 
FCC.  "I  reiterate  my  contention  that 
they  are  not  well  advised;  that  they  do 
not  serve  a  useful  purpose;  that  they 
do  more  injury  than  good,  and  that 
they  should  be  discontinued."  He  said 
NAB  will  file  a  statement  within  30 
days  after  the  hearing  closes  "detailing 
its  opposition  to  such  proceedings." 

Under  the  FCC's  ruling  limiting  the 
NAB  to  testimony  on  the  issues,  the 
NAB  president  said  he  was  left  with 
no  choice  "but  to  decline  the  oppor- 
tunity to  make  a  formal  appearance." 
He  expressed  confidence  that  the  FCC 
will  determine  that  the  three  Omaha 
stations— KMTV  (TV),  KETV  (TV) 
and  WOW-TV — "not  only  have  dis- 
charged their  obligations  under  the  law, 
but  have  gone  far  beyond  this  in  serv- 
ing the  best  interests  of  their  commun- 
ity." 

Moss  plans  probe  on 
government  secrecy 

Preparations  were  underway  in  the 
House  last  week  for  new,  far-reaching 
investigations  of  secrecy  in  government 
agencies  and  a  review  of  the  Kennedy 
Administration's  news  policies. 

The  Special  Subcommittee  on  Gov- 
ernment Information,  headed  by  Rep. 
John  E.  Moss  (D-Calif.),  would,  if 
reconstituted  by  its  parent  committee: 

■  Form  panels  of  media  representa- 
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all-transistorized 


New  Sony  Sterecorder  777 


Bum 

Hi 


the  first/complete/portable/all-transistorized /high  fidelity  PROFESSIONAL  RECORDING  &  PLAYBACK  SYSTEM 


The  most  advanced  achievement  in  recorder  engineering  to  date,  the  superb  new 
remote-controlled  professional  Sterecorder  777  series  features  the  exclusive  and  patented 
Sony  Electro  Bi-Lateral  2  &  4  track  playback  Head,  a  revolutionary  innovation  that 
permits  the  playback  of  2  track  and  4  track  stereophonic  or  monophonic  tape  without 
track  width  compromise  — through  the  same  head! 

Included  in  an  array  of  outstanding  features  are  individual  erase/record/playback 
heads,  professional  3"  VU  meters,  automatic  shut-off,  automatic  tape  lifters,  an  all- 
solenoid,  feather-touch  operated  mechanism,  electrical  speed  change,  monitoring  of 
either  source  or  tape,  sound  on  sound  facilities,  and  an  all-transistorized  military  plug-in 
type  circuitry  for  simple  maintenance.  The  three  motors  consist  of  one  hysteresis 
synchronous  drive  motor  and  two  hi-torque  spooling  motors. 

Unquestionably  the  finest  professional  value  on  the  market  today,  the  777  is  avail- 
able in  two  models,  the  S-2  (records  2  track  stereo)  and  the  S-4  (records  4  track  stereo). 
Both  models  can  reproduce  2  and  4  track  tapes.*  And,  the  Sterecorder  777  models  will 
integrate  into  any  existing  component  system.  $595  complete  with  portable  case  and 
remote  control  unit. 

*Through  the  exclusive  Sony  Electro  Bi-Lateral  2  and  4  track  playback  head. 


All  Sony  Sterecorders 
are  Multiplex  ready! 


The  T a  pew  ay  to  Stereo 


In  New  York  visit  the  Sony  Fifth  Avenue  Salon,  585  F 


Sony  has  also  developed  a  complete  port- 
able all-transistorized  20  watt  speaker/ 
amplifier  combination,  featuring  separate 
volume,  treble  and  bass  controls,  mounted  in 
a  carrying  case  that  matches  the  Sterecorder 
777.  $175  each. 

Also  available  is  the  MX-777 ,a  six  channel 
dll-transistorized  stereo/monophonic  mixer 
that  contains  six  matching  transformers  for 
balanced  microphone  inputs  and  recorder 
outputs,  individual  level  controls  and  channel 
selector  switches,  Cannon  XL  type  receptacles, 
a  switch  to  permit  bridging  of  center  staging 
solo  mike.  $175  complete  with  matching  car- 
rying case. 

The  first/complete/ portable/ all-transistor- 
ized/high fidelity/ prof essional  recording  & 
playback  system:  $1120  complete. 

Sold  only  at  Superscope  franchised  dealers. 
The  better  stores  everywhere. 

For  additional  literature  and  name  of 
nearest  franchised  dealer  write  Superscope, 
Inc.,  Dept.  % >     Sun  Valley,  California. 

fth  Avenue 


tives  to  examine  stand-by  plans  drafted 
by  the  administration  for  use  in  na- 
tional emergencies  and  limited  crises 
(such  as  the  Cuban  flare-up  last  fall). 

■  Continue  its  follow-up  program  on 
complaints  submitted  to  the  subcom- 
mittee by  newsmen,  congressmen  and 
other  citizens. 

Rep.  Moss,  who  has  headed  the  in- 
formation watchdog  unit  since  it  was 
chartered  by  Government  Operations 
Committee  Chairman  William  L.  Daw- 
son (D-Ill.)  in  1955,  characterized  fu- 
ture committee  work  in  information  as 
of  "major  significance,"  and  said  he 
thought  control  which  the  government 
might  seek  to  impose  on  communica- 
tions media  at  time  of  crisis  were  "crit- 
ically important." 

While  confident  that  responsible  per- 
sons in  news  media  don't  want  to  broad- 
cast harmful  information,  Rep.  Moss 
said  he  thought  these  newsmen  want 
to  know  what's  expected  of  them  and 
what  plans  are  being  considered. 

Their  views  on  those  plans  should  be 
heard,  he  added.  Broadcast  media  are 
especially  sensitive  to  such  emergency 
information  plans  because  of  the  im- 
mediacy with  which  they  can  relay 
news. 

"News  Managing"  ■  The  California 
congressman  has  made  it  clear  he  is  not 
allowing  his  close  relationship  to  the 
administration  (he  is  deputy  House 
whip)  stand  in  the  way  of  subcommit- 
tee efforts  to  investigate  "news  man- 
agement" admitted  by  the  Pentagon's 
news  chief  at  the  end  of  the  Cuban 
crisis.  The  subcommittee  changed  some 
of  its  tactics  when  the  Kennedy  people 
moved  into  control  of  government  agen- 
cies two  years  ago,  Rep.  Moss  ex- 
plained, but  this  served  to  increase  the 
unit's  ability  to  make  progress.  With 
the  Kennedy  administration,  the  sub- 
committee staff  has  been  able  to  get  the 
attention  of  top-level  agency  officials, 
he  said. 

City  of  Oakland  Park 
opposes  WIXX  license 

The  City  of  Oakland  Park,  Fla.,  told 
the  commission  last  week  that  it  should 
not  license  WIXX,  that  city,  because 
the  station  is  reneging  on  its  originally 
proposed  programming  and  that  the 
application  should  be  designated  for  re- 
hearing. 

The  City  Council,  acting  for  Oakland 
Park,  said  that  WIXX  announced  that 
it  will  present  an  all-Negro  format, 
rather  than  the  format  of  good  music, 
news  and  community  service  as  pro- 
posed in  its  original  application  for 
1520  kc.  Oakland  Park  told  the 
commission  that  WIXX  could  not  pro- 
vide first  service  to  it  through  an  all- 
Negro  format  since  there  are  no  Ne- 
groes residing  in  the  community. 

The  commission  was  told  that  the 


application  for  WIXX  represented  an 
effort  to  serve  nearby  Fort  Lauderdale 
and  that  if  the  station  is  licensed,  Oak- 
land Park  will  be  deprived  of  its  pre- 
ferred position  under  commission  rules 
that  the  WIXX  frequency,  which  is 
allocated  to  Oakland  Park,  program 
first  to  the  community  in  which  it  is 
licensed. 

Because  WIXX  would  not  serve  the 
public  interest  by  being  licensed,  its 
application  should  be  set  for  rehearing 
and  Oakland  Park  supports  any  other 
applications  for  the  frequency,  the  city 
statement  said. 

WIXX  is  owned  by  Albert  S.  Tedes- 
co  and  operates  on  1520  kc  with  a 
power  of  1  kw  daytime. 

Prettyman  calls  for 
permanent  conference 

The  establishment  of  a  permanent 
Administrative  Conference  of  the 
United  States  has  been  recommended 
to  President  Kennedy  by  E.  Barrett 
Prettyman,  retired  District  of  Columbia 
circuit  judge  and  chairman  of  the  exist- 
ing conference. 

In  a  Dec.  17  letter  to  the  President, 
released  Jan.  6,  Judge  Prettyman, 
for  himself  and  members  of  the  con- 
ference, suggested  that  an  Admin- 
istrative Conference  be  organized  to 
provide  a  "means  by  which  agencies 
in  the  federal  government  may  cooper- 
atively, continuously  and  critically  ex- 
amine   their    administrated  processes 


The  organization  survey  of  the  FCC 
made  by  Booz,  Allen  &  Hamilton,  for 
the  Bureau  of  the  Budget,  has  resulted 
in  a  new  functional  division  set-up  of 
the  commission's  Field  Engineering  & 
Monitoring  Bureau  it  was  announced 
last  week. 

Under  the  new  organization  the  field 
office  is  simplified  from  four  divisions 
to  three,  and  has  been  given  a  new 
name — Field  Offices  Division.  The  old 
subdivisions  of  Field  Operating,  Engi- 
neering, Monitoring,  and  Inspection  are 
to  be  streamlined  into  Field  Offices, 
Monitoring  Systems  and  Engineering  & 
Facilities,  effective  March  1.  These 
offices  will  continue  under  the  head  of 
an  office  of  the  chief  of  the  bureau,  the 
commission  said. 

The  Field  Engineering  &  Monitoring 
Bureau,  according  to  the  commission, 
is  responsible  for  all  field  engineering 
activities  relating  to  broadcast  stations; 
including  station  inspection,  surveys, 
monitoring,  direction  finding,  and  signal 
measurement  and  investigations,  as  well 


and  related  organizational  problems." 

The  proposed  conference  would  be 
composed  of  a  council  and  an  assembly, 
with  a  paid  chairman  appointed  by  the 
President  and  confirmed  by  the  Senate 
for  a  five-year  period.  His  salary  should 
be  equivalent  to  that  provided  an  under- 
secretary of  cabinet  rank. 

Aside  from  the  technical  problems  of 
administrative  procedure  the  confer- 
ence should  also  provide  an  "authori- 
tative, impartial"  means  for  securing 
public  answers  to  "difficult  ethical  prob- 
lems that  sometimes  arise  in  administra- 
tive proceedings."  This  would  be  done 
through  a  committee  of  five,  elected  by 
the  Assembly. 

Also  recommended  was  the  continu- 
ance of  the  present  conference  until 
Dec.  31,  1964,  or  until  Congress  passes 
legislation  establishing  a  permanent 
body. 

The  conference  was  appointed  by 
President  Kennedy  by  executive  order 
in  April  1961.  Among  its  activities 
were  two  recommendations  to  the  FCC 
involving  broadcast  applications. 

In  a  recommendation  on  mutually 
exclusive  broadcast  applications  the 
conference  suggested  that  the  FCC 
provide  a  system  of  qualitative  priori- 
ties under  which  some  applicants  would 
be  automatically  preferred  over  others. 

It  also  recommended  that  the  FCC 
discontinue  formal  hearings  where  no 
questions  of  substantial  material  fact 
are  involved;  increase  the  power  of 
hearing  examiners,  and  "fuller"  publi- 
cize the  criteria  employed  in  judging 
station  program  proposals. 


as  suppression  of  interference,  the 
inspection  of  devices  possessing  elec- 
tromagnetic radiation  characteristics  and 
related  investigations. 

Divide  by  Three  ■  Like  the  parent 
office,  each  of  the  three  sub-offices  are 
again  divided  by  three.  Field  Offices 
will  be  made  up  of  the  branches  of 
Operator  &  Examination,  Inspection  & 
Measurement,  and  Investigation  &  Cer- 
tification. The  Monitoring  System  Di- 
vision comprises  Operations,  Methods 
&  Review;  Contracts,  and  Liaison.  The 
Engineering  &  Facilities  Division,  will 
be  set-up  as  the  offices  of  Standards  & 
Facilities,  Antenna  Survey  and  Equip- 
ment Construction  &  Installation. 

The  office  of  the  chief  includes  an 
associate  and  assistant  bureau  chief,  as 
well  as  an  administrative  branch  re- 
sponsible for  planning,  coordinating  and 
managing  the  bureau  personnel.  The 
bureau  also  includes  a  legal  advisor  for 
the  operations  and  functions  of  that 
office. 


FCC  takes  advice  of  Booz,  Allen  &  Hamilton 

REVAMPS  ENGINEERING  &  MONITORING  BUREAU 


74 


BROADCASTING,  January  14,  1963 


32  value  analyzed  benefits  give 
G-E  Image  Orthicons  3  to  5  times 
longer  life,  highest  sensitivity, 
and  unsurpassed  performance 
in  your  cameras 

G.E.'s  family  of  "station  designed"  Image  Orthicons  cover  the  complete 
spectrum  of  commercial  and  educational  television.  Individual  types  incor- 
porate certain  value  analyzed  benefits  which  optimize  performance  for  any 
given  program  requirement,  whether  specialized  or  broad.  These  benefits 
can  extend  life  to  as  long  as  8000  hours  .  .  .  provide  signal-to-noise  ratios 
up  to  50:1  .  .  .  and  allow  high  resolution  pickup  at  1  ft.-c  for  black  and  white, 
or  40  ft.-c  for  color. 

Q  Distortion-free  optical  quality  glass  is  used  in  all  G-E  Image  Orthicon  faceplates  •  Fibre- 
optics  faceplates  prevent  picture  distortion 

Q  Photocathodes— Spectral  response  close  to  that  of  the  human  eye  permits  portrayal 
of  scenes  in  nearly  their  true  tonal  graduation  •  Individual  processing  for  each  tube 
guarantees  uniformity  of  characteristics  and  maximum  sensitivity 

Q  Semiconductor  (MgO)  thin-film  target  gives  high  sensitivity  with  only  1  ft.-c  for  black- 
and-white  pickup . . .  only  40  ft.-c  needed  for  color  •  0.000002"  thick,  MgO  target 
gives:  greater  resolution  •  extremely  long  life  •  no  stickiness  •  improved  depth  of 
focus  •  no  target  raster  burns-GL  8092— GL  7629 

Q  Glass  target  only  0.0001"  thick  prevents  loss  of  resolution  due  to  lateral  charge  leak- 
age •  Specially  selected  optical  quality  glass  is  free  of  imperfections— GL  5820A — 
GL  7293— GL  8093 

O  Electroplated  target  mesh,  with  560,000  openings  per  square  inch,  improves  picture 
detail,  prevents  moire  and  mesh-pattern  effects  without  defocusing 

Q  750-line  field  mesh  screen— makes  the  scanning  beam  approach  the  target  perpen- 
dicularly over  the  entire  area  •  improves  corner  resolution  •  diminishes  white-edge 
effect  •  Shading  and  dynamic  match  for  color  pickup  are  excellent  •  Set-up  time 
is  reduced 

O  As  an  added  precaution  against  moisture  contamination,  dry  inert  gas  is  blown  through 
the  envelope  prior  to  exhausting  and  sealing  •  Longest  tube  life  is  assured 

©  To  prevent  contamination  from  dirt,  dust  or  moisture:  All  personnel  wear  lint-free 
clothing  •  operators  wear  nylon  gloves  or  finger  guards  •  assembly  rooms  are  pres- 
surized, the  air  super-cleaned,  and  humidity  controlled 

Q  Precision  manufacture,  plus  accurate  spacing  and  alignment  of  all  components,  assures 
uniform  signal  gain  in  the  multiplier  section  •  Dynode  material  and  design,  plus  a 
0.0012"  aperture,  allow  sharper  target  focus  •  No  compromise  between  sharpest  focus 
and  dynode  blemishes  appearing  in  background  •  Less  set-up  time  required 

O  Performance  testing— Every  tube  tested  prior  to  release  to  customer  •  Tests  are  made 
in  G.E.  and  other-make  cameras  to  guarantee  highest  picture  quality  and  complete 
operational  flexibility 


For  your  free  facts  folder,  containing  data  and  application 
notes  on  G-E  Image  Orthicons,  write  to  General  Electric  Co., 
Room  1783A,  Owensboro,  Kentucky,  or  call  your  nearest  G-E 
Industrial  Tube  Distributor,  todayl 

Progress  Is  Our  Most  Important  Product 

GENERAL^  ELECTRIC 
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FCC  set  record  for  enforcement  in  '62 

COMPLAINTS,  DISCIPLINARY  ACTIONS  OUTNUMBERED  ALL  PREVIOUS  YEARS 


The  FCC's  mailbag  was  filled  as 
never  before  with  complaints  about 
broadcasting  during  the  fiscal  year  that 
ended  June  30,  1962,  and  the  commis- 
sion disciplined  stations  to  an  un- 
precedented degree. 

So  says  the  commission's  28th  annual 
report  to  Congress.  The  163-page 
document,  released  Sunday  (Jan.  13), 
covers  all  phases  of  the  commission's 
activities. 

The  report  said  it  received  "over 
12,000"  letters  of  complaint,  "a  sub- 
stantial increase  over  the  previous 
year."  About  35%  were  said  to  be 
about  programming,  "the  largest  single 
category  being  objections  to  specific 
programs  on  the  basis  of  excessive  crime 
and  violence." 

Substantial  numbers  of  complaints 
were  received  also  about  station  com- 
mercial practices  (including  overcom- 
mercialization),  loud  commercials,  false 
and  misleading  advertising,  and  the  ad- 
vertising of  liquor,  tobacco  "and  other 
controversial  products." 

Political  Broadcasts  ■  There  was  also 
a  noticeable  rise  in  the  number  of  com- 
plaints about  political  broadcasting 
under  the  commission's  1949  "fairness 
doctrine,"  as  well  as  about  the  equal- 
time  rights  of  political  candidates 
under  Sec.  315  of  the  Communications 
Act. 

The  commission  reported  that  during 
the  five  months  from  January  to  June, 
1962,  it  received  418  complaints  about 
the  broadcast  treatment  of  controver- 
sial issues.  In  all  of  1961,  the  total 
number  of  such  complaints  was  409. 

Sec.  315  was  the  basis  of  113  re- 
quests and  complaints  to  the  com- 
mission since  January  1962.  In  1961, 
the  commission  handled  45  equal-time 
matters. 

In  two  cases  the  commission  noted 
it  upheld  broadcasters'  right  to  deal 
with  controversial  issues,  provided  they 


give  "reasonable  opportunity  for  oppos- 
ing viewpoints."  The  two  programs 
were  "The  Battle  of  Newburgh,"  which 
appeared  on  NBC-TV,  and  "Biography 
of  a  Bookie  Joint,"  shown  on  CBS-TV. 

FCC  Gets  Tough  ■  As  Chairman 
Newton  N.  Minow  noted  in  his  own 
year-end  report  (Broadcasting,  Dec. 
31,  1962),  the  year  brought  increased 
FCC  effort  to  "obtain  greater  licensee 
compliance  with  requirements  of  sta- 
tutes, rules  and  regulations  by  invoking 
its  authority  to  impose  sanctions." 

Here  is  a  breakdown  on  the  disciplin- 
ary actions  taken:  broadcast  licenses 
revoked  or  denied  renewal,  six;  stations 
in  revocation  or  renewal  proceedings, 
29;  stations  given  fines,  19;  stations 
given  short-term  renewals,  24. 

"For  the  first  time,  the  commission 
noted,  programming  was  the  major  con- 
sideration in  two  of  the  license-renewal 
denials" — KRLA  Pasadena,  Calif.,  and 
WDKD  Kingstree,  S.  C.  KRLA  has 
taken  a  court  appeal,  and  WDKD  is  ex- 
pected to  do  the  same  (see  story,  page  70). 

The  other  stations  in  trouble  were 
charged  with  a  variety  of  offenses,  in- 
cluding conduct  of  contests,  unauthor- 
ized transfer  of  control,  misrepresen- 
tations, falsification  of  logs,  technical 
violations,  character  qualifications,  hid- 
den ownership,  and  double  billing. 

Several  Firsts  ■  The  year  also  saw 
other  firsts.  The  first  pay  tv  test  was 
begun,  on  June  29,  on  WHCT  (TV) 
Hartford.  And  the  number  of  commer- 
cial fm  stations  rose  above  1,000  for  the 
first  time — the  total  number  of  fm  sta- 
tions rose  to  1,400. 

The  Field  Engineering  and  Monitor- 
ing Service  accelerated  its  program  to 
eliminate  interference,  handling  more 
than  33,000  interference  cases.  The 
report  said  2.366  am  station  inspections 
were  made  during  the  year,  some  of 
the  findings  resulting  in  disciplinary  ac- 
tion for  technical  violations.   This  pro- 


gram is  to  be  expanded  to  include  fm 
and  tv  stations. 

In  terms  of  statistics,  the  FCC  count- 
ed 15,610  broadcast  authorizations  out- 
standing during  the  year,  and  the  re- 
ceipt of  more  than  740,000  applications 
of  all  kinds.  The  FCC's  17  hearing 
examiners  issued  1,006  orders,  con- 
ducted hearing  conferences  in  165  pro- 
ceedings, held  formal  hearings  in  152, 
closed  records  in  136  cases  and  issued 
136  initial  decisions.  The  chief  hearing 
examiner  issued  448  orders  in  adjudica- 
tory proceedings. 

In  the  employe  awards  program,  64 
employes  won  a  total  of  $11,475  in 
recognition  of  superior  job  perform- 
ance. Payments  totaling  $295  were 
made  for  16  employe  suggestions  to 
improve  work  procedures,  and  11  let- 
ters of  appreciation  were  issued  for 
other  employe  suggestions. 

Space  Communications  ■  The  com- 
mission saw  1962  as  particularly  not- 
able for  the  development  of  space  com- 
munications. It  said  greater  strides 
were  made  in  this  field  last  year  than 
ever  before.  "And  in  this  march  of 
progress,  the  United  States  took  the 
lead,"  the  commission  said. 

The  report  said  the  use  of  satellite 
relay  was  proved  practicable  by  U.S. 
research,  and  it  credited  the  commis- 
sion with  a  "significant  role"  in  formu- 
lating the  position  to  be  taken  by  the 
U.S.  at  an  international  conference  this 
year  to  consider  space  frequency  allo- 
cations. 

But  "the  most  dramatic  achievement 
in  recent  years"  in  telecommunications, 
the  commission  said,  was  Telstar.  The 
satellite  designed  and  built  by  AT&T 
scored  a  series  of  successes  in  pioneer- 
ing intercontinental  transmission  of  live 
telecasts,  as  well  as  telephone  telegraph 
and  data. 

Length-of-service  emblems  were  pre- 
sented to  171  commission  employes, 
and  six  of  the  seven  commissioners  had 
federal  service  ranging  from  21  to  38 
years.  The  newest  commissioner  is 
E.  William  Henry,  who  took  office  Oct. 
2,  succeeding  John  S.  Cross. 

FCC  changes  transmitter  rule 

Radio  station  operators  after  Jan. 
2 1  no  longer  need  apply  for  a  modifica- 
tion of  their  construction  permits  in 
order  to  replace  transmitters,  as  long 
as  the  new  transmitter  is  type-accepted 
and  meets  the  commission's  power  re- 
quirements, the  FCC  announced  last 
week. 

Under  the  new  rules,  transmitter  sub- 
stitution doesn't  need  FCC  authoriza- 
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FCC  warns  licensees  about  obscene  material 


All  licensees  must  take  care  that 
"obscene  or  profane"  language  is  not 
used  in  broadcasts,  the  FCC  warned 
last  week  in  commenting  that  the 
commission's  attention  has  been 
called  recently  "to  several  instances" 
of  objectionable  language  used  in 
telephone  interviews. 

The  use  of  delayed  tape  may  not 
be  preventive  enough,  the  commis- 
sion said,  and  noted  an  incident 
when  an  employe  charged  with  mon- 
itoring the  tape  had  his  attention 
diverted  and  objectionable  material 


passed  through.  In  such  cases  licen- 
sees have  now  installed  devices  by 
which  the  announcer  can  also  stop 
the  playback  of  improper  remarks. 

The  commission  warned  that  ex- 
treme care  must  be  taken  against 
broadcast  of  improper  remarks,  not 
only  to  protect  the  public  but  "to  pre- 
serve the  licensee's  reputation  for 
responsibility."  That  the  federal 
laws  provide  that  persons  broad- 
casting obscene,  indecent  or  profane 
language  may  be  fined  or  imprisoned 
or  both,  was  noted  by  the  FCC. 


that  the  station  interfered  with  and 
coerced  its  employes  with  respect  to 
union  activities.  The  board  also  ruled 
that  WHTN-TV  did  not  negotiate  in 
good  faith  at  bargaining  sessions  lead- 
ing up  to  the  strike. 

Union  members  offered  to  return  to 
work  Jan.  25,  1962,  but  were  not  rein- 
stated until  March  5,  the  board  found, 
in  ordering  the  station  to  pay  16  strik- 
ing employes  back  wages,  plus  6%  in- 
terest, for  this  period.  NABET  had 
won  an  election  in  June  1961  for  the 
right  to  represent  the  station's  employes 
and  WHTN-TV  was  ordered  to  bargain 
collectively  with  the  union  when  re- 
quested to  do  so. 


tion,  although  the  commission  must  be 
notified  of  the  change.  The  FCC 
warned,  however,  that  substitution  of 
composite  transmitters  will  still  require 
formal  applications  with  the  commis- 
sion. 

EARFUL  FOR  FTC 

EIA  tries  to  define  hi-fi, 
but  members'  views  vary 

An  attempt  to  define  the  term  "high 
fidelity"  has  been  made — and  the  result 
may  be  like  the  replies  of  the  three 
blind  men  attempting  to  describe  an 
elephant. 

One  description  of  high  fidelity  was 
submitted  to  the  Federal  Trade  Com- 
mission last  week.  This  was  by  a  spe- 
cial committee  of  the  Electronic  Indus- 
tries Assn.  Referring  only  to  "factory- 
assembled,  packaged  phonograph  sys- 
tems," the  EIA  committee  recom- 
mended that  these  minimum  capabilities 
be  required: 

■  The  amplifier  should  have  a  music 
output  rating  of  5  w  minimum,  and  not 
more  than  5%  distortion. 

■  The  overall  phonograph  system 
should  have  a  minimum  acoustical  (or 
sound  pressure  level)  output  of  77  db  at 
100  cps,  80  db  at  1,000  cps,  and  74  db 
at  8,000  cps. 

The  recommendation  included  also  a 
test  procedure  for  determining  overall 
phonograph  acoustical  measurements. 

Otherwise,  EIA  told  the  government 
agency,  there  is  a  wide  divergence  of 
views  disclosed  by  a  survey  of  the  indus- 
try. Many  manufacturers,  EIA  told  the 
FCC's  Bureau  of  Industry  Guidance  in 
a  report  submitted  Jan.  9,  opposed  the 
proposed  minimum  standard.  Many 
agreed  with  one  company's  position  that 
high  fidelity  should  be  defined  as  "the 
art  of  making  music  alive  and  natural 
to  the  human  ear." 

1,000  Questionnaires  ■  The  report 
contains  excerpts  of  comments  from  60 
manufacturers.  The  EIA  committee 
sent  out  1,000  questionnaires  in  its  at- 


tempt to  gather  a  consensus  of  what 
high  fidelity  means;  154  responded. 

The  EIA  document  emphasized  that 
the  industry  association  has  no  engineer- 
ing standards  for  high  fidelity  equip- 
ment and  no  program  for  testing  or 
certifying  equipment.  It  stated  also  that 
EIA  has  not  adopted  any  industry  prac- 
tice, either  commercial  or  technical,  as 
to  minimum  requirements  for  high  fidel- 
ity sound  equipment.  Therefore,  it 
noted,  the  information  submitted  is  of- 
fered only  as  a  factual  summary  of  the 
views  of  members  of  the  industry.  "We 
make  no  recommendations  based  on 
this  information,"  the  committee  added. 

EIA  indicated  it  had  invited  the  In- 
stitute of  High  Fidelity  Manufacturers 
to  cooperate  in  the  study  but  had  re- 
ceived no  response.  It  urged  the  FTC  to 
solicit  views  from  these  makers  of  high 
fidelity  components. 

The  EIA  study  was  started  last  year 
after  a  request  for  such  information  was 
made  by  the  FTC.  The  FTC  move  came 
after  complaints  were  received  from  the 
public. 

Members  of  the  EIA  committee  were 
Morris  Sobin,  Olympic,  EIA  Consumer 
Products  Division  chairman;  Armin  E. 
Allen,  Philco,  EIA  Phonograph  Section 
chairman;  Orphie  R.  Bridges,  Arvin  In- 
dustries; Malcolm  S.  Low,  KLH  Re- 
search &  Development,  and  James  A. 
Stark,  GE. 

The  study  was  carried  out  by  L.  M. 
Sandwick,  staff  director,  Consumers 
Products  Division. 

WHTN-TV  found  guilty 
of  unfair  practices 

The  National  Labor  Relations  Board 
last  week  ruled  that  WHTN-TV  Hunt- 
ington, W.  Va.,  was  guilty  of  unfair 
labor  practices  in  1961  negotiations 
with  the  National  Assn.  of  Broadcast 
Employes  &  Technicians,  authorized 
union  for  the  station's  employes. 

The  board  found  that  a  Dec.  6,  1961, 
NABET  strike  against  WHTN-TV  was 
the  result  of  unfair  labor  practices  and 


FTC  examiner  finds 
'Outgrow'  ads  'false' 

A  Federal  Trade  Commission  hearing 
examiner  has  recommended  that  ad- 
vertising for  "Outgro,"  American  Home 
Products  Co.'s  preparation  for  ingrown 
toenails,  must  not  "falsely"  imply  that 
it  is  a  cure  for  the  pedal  problem. 

Hearing  Examiner  Andrew  C.  Good- 
hope,  in  an  initial  decision  announced 
yesterday,  found  that  tv  commercials, 
newspaper  and  magazine  advertising 
were  false  and  misleading  in  claiming 
that  "Outgro"  is  an  effective  remedy  for 
ingrown  toenails. 
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FINANCIAL  REPORTS 


DISNEY  SETS  NEW  INCOME  RECORD 

Net  profit  is  up  $800,000  over  previous  year 


Walt  Disney  Productions  had  a  con- 
solidated net  profit  after  taxes  of 
$5,263,491,  or  $3.14  a  share,  for  its 
fiscal  year  ended  Sept.  29,  1962,  Presi- 
dent Roy  O.  Disney  said  Wednesday 
(Jan.  9)  in  his  annual  report  to  stock- 
holders. This  compares  with  a  net  of 
$4,465,486,  or  $2.75  a  share,  for  the 
previous  fiscal  year.  Gross  for  the 
year  was  $74,059,197,  up  $3,811,425 
from  last  year  and  a  new  high  for  the 
organization. 

Television  income  amounted  to  $5,- 
993,361,  an  increase  of  $900,071  from 
the  previous  year.  A  new  two-year  con- 
tract has  been  signed  with  NBC-TV 
for  The  Wonderful  World  of  Color 
which  is  now  in  its  second  season. 
Walt  Disney,  executive  producer,  told 
the  stockholders  that  "on  the  basis  of 
its  reception  thus  far  this  season"  the 
series  "will  have  marked  success  in  its 
second  year.  Already  we  have  in  works 
or  have  outlined  virtually  our  entire 
program  for  1963-64  and  it  will  be  a 
truly  varied  schedule." 

Disney's  Mickey  Mouse  Club,  which 
was  put  into  syndication  last  year,  is 
now  in  some  75  markets  and  "with  the 
excellent  ratings  the  show  has  achieved, 
we  expect  to  increase  our  market  cov- 


erage," the  president  stated.  "Television 
continues  to  be  very  important  in  pro- 
moting and  selling  our  theatrical  prod- 
uct in  the  United  States  and  around  the 
world." 

Collins'  debentures  sold 

Collins  Radio  Co.  put  $12.5  million 
of  4  %  %  convertible  debentures  on  the 
stock  market  last  week  and  within  the 
first  day  the  issue,  due  in  1983,  was 
oversubscribed  and  the  books  closed 
when  the  market  reached  $100.  Later 
in  the  day  the  debentures  were  quoted 
as  107  bid  and  108  asked.  The  4  %s 
may  be  converted  into  Collins  stock  at 
the  rate  of  $27.50  face  amount  for  each 
common  share.  Collins  closed  at  2SVx 
last  Thursday  on  the  New  York  Stock 
Exchange. 

Warner  Bros.  Pictures 
to  elect  five  directors 

Five  directors  will  be  elected  to  the 
board  of  Warner  Bros.  Pictures  Inc.  at 
the  annual  meeting  of  stockholders 
scheduled  to  be  held  Feb.  6  in  Wilming- 
ton, Del. 

In  a  proxy  statement  sent  to  stock- 


holders Jan.  3,  annual  remuneration  of 
principal  officers  included:  Jack  L.  War- 
ner, president,  $159,000;  Benjamin  Kal- 
menson,  executive  vice  president,  $130,- 
000;  William  T.  Orr,  vice  president, 
$159,000.  The  statement  also  disclosed 
that  Mr.  Kalmenson  started  a  new  em- 
ployment contract  with  Warner  Bros, 
on  Jan.  1.  Under  the  terms  of  a  three- 
year  agreement,  Mr.  Kalmenson  will  get 
$2,500  a  week,  plus  $1,000  a  week  as 
advisor  while  acting  as  chief  assistant  to 
the  principal  executive  officer.  He  also 
will  receive  $650  a  week  for  10  years 
as  a  parttime  advisor  upon  termination 
of  his  contract  as  chief  assistant. 

Transcontinent  pays  dividend 

A  dividend  of  12V2  cents  per  com- 
mon share,  payable  Feb.  15  to  stock- 
holders of  record  Jan.  31,  was  declared 
by  the  board  of  Transcontinent  Tele- 
vision Corp.  last  week.  In  1962,  it  was 
pointed  out  by  TTC  President  David 
C.  Moore,  a  total  of  50  cents  per  share 
in  dividends  was  paid  out. 

TTC  owns  WGR-AM-FM-TV  Buf- 
falo, N.  Y.;  KFMB-AM-FM-TV  San 
Diego  and  KERO-TV  Bakersfield,  both 
California;  WNEP-TV  Scranton-Wilkes- 
Barre,  Pa.;  WDAF-AM-FM-TV  Kan- 
sas City,  Mo.,  and  WDOK-AM-FM 
Cleveland,  Ohio. 


 INTERNATIONAL  

APRIL  START  FOR  GERMAN  TV  NETWORK 

New  uhf  operation  will  have  15  to  20  commercial  minutes 


Tv  billings  in  Germany 

According  to  local  German 
estimates,  West  German  and  West 
Berlin  Television  stations  grossed 
a  total  of  DM  250  million  (equiv- 
alent to  $62.5  million)  in  com- 
mercial time  sales  in  1962.  Ger- 
man newspaper  publishers  believe 
that  they  have  lost  substantial 
billings  in  brand  name  advertis- 
ing to  television.  In  this  field, 
newspaper  publishers  report  a  de- 
crease from  a  share  of  33.4% 
(out  of  all  newspaper  advertising) 
to  30.2%  within  twelve  months. 

Newspaper  advertising  spend- 
ing is,  at  the  same  time,  down 
from  60%  (out  of  total  ad  budg- 
ets) to  50.9%. 


Zweites  Deutsches  Fernsehen,  the 
West  German  uhf  tv  network,  which 
will  start  broadcasting  on  April  1,  this 
year,  will  have  a  total  of  15  to  20  min- 
utes of  straight  commercials  daily.  The 
commercials  will  be  grouped  in  five  to 
seven  minute  segments  and  will' be  sep- 
erated  from  the  otherwise  non-commer- 
cial programs.  One  minute  of  commer- 
cial time  on  the  new  network  will  cost 
DM  24,000  (about  $6,000).  This  tops 
the  highest  cost  per  minute  demanded 
by  any  German  tv  station,  up  to  now. 
Westdeutscher  Rundfunk,  Cologne,  has 
a  price  tag  of  DM  22,000  ($5,500)  on 
60-second  commercials. 

Zweites  Deutsches  Fernsehen  is  cur- 
rently operating  at  a  monthly  budget  of 
DM  14,000,000  ($3,500,000).  After 
the  start  of  broadcasting  in  April  ZDF 
will  have  additional  income  from  com- 
mercial operations. 

According  to  recent  reports,  ZDF  has 
lined  up  a  large  library  of  documentary 
programs  to  meet  immediate  program 


demands.  However,  the  network  is  still 
in  the  market  for  light  entertainment. 
Most  of  the  programs  planned  are  to 
come  from  independent  German  pro- 
ducers. The  new  network  will  have  a 
daily  news  show  at  7:30  p.m. 

Third  Network  ■  Regional  broadcast- 
ing organizations  of  Deutsches  Fern- 
sehen, national  network  in  West  Ger- 
many, are  preparing  for  the  introduc- 
tion of  additional  regional  networks 
with  start  of  operations  scheduled  in 
"some  months"  to  "some  years"  from 
now.  The  new  service  would  provide 
German  viewers  with  a  choice  between 
three  channels  at  least  during  some 
hours  of  the  day.  In  the  final  stage,  two 
of  the  three  channels  would  be  handled 
by  regional  broadcasting  organizations 
of  Deutsches  Fernsehen  and  one  by 
Zweites  Deutsches  Fernsehen.  Two  of 
the  three  services  will  be  in  uhf  and  one 
in  vhf.  Sueddeutscher  Rundfunk  (South 
German  Radio)  and  Suedwestfunk 
(Southwest  Radio)  plan  to  handle  their 


regional  third  channel  programs  joint- 
ly. According  to  plans  the  third  chan- 
nel program  will  be  daily  from  7:30  to 
9:30  p.m.  with  40  minutes  of  local 
news.  Transmitters,  lines  and  relay  links 
for  this  service  will  not  be  available"  be- 
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fore  end  of  1964,  according  to  current 
estimates. 

Other  regional  West  German  broad- 
casting organizations  plan  to  start  their 
own  third  channel  operations  in  April 
1964.  There  are  plans  to  pool  regional 
and  local  programs  and  exchange  them 
among  different  stations.  Original 
budget  of  Suedwestfunk  for  the  third 
channel  operation  is  only  DM  1  million 
($250,000)  out  of  a  total  budget  of 
DM  71.4  million  (about  $18  million) 
for  the  1963  fiscal  year. 

McDaniel  says  Canada 
needs  radio  data,  too 

Canada,  like  the  United  States,  has  a 
strong  need  for  improved  radio  audi- 
ence measurement,  William  K.  Mc- 
Daniel, executive  vice  president  of  NBC 
Radio,  told  a  meeting  of  the  Radio  and 
Television  Executives  Club  of  Canada 
in  Toronto  last  Monday  (Jan.  7). 

Mr.  McDaniel,  who  also  is  president 
of  the  International  Radio  &  Television 
Society,  New  York,  claimed  that  radio's 
audience  is  growing  "'astronomically" 
but  is  virtually  "invisible"  to  research- 
ers. He  explained  that  of  the  183  mil- 
lion radio  sets  in  the  U.  S.,  approxi- 
mately three-fourths  are  self-powered; 
the  audiences  of  such  radios  are  not 
being  measured  satisfactorily,  he  feels. 
Mr.  McDaniel  said  Canada  faces  the 
same  problem.  He  adds:  "It  is  clear 
that  more  and  better  research  is  the 
answer.  It  must  be  soundly  conceived. 
It  must  be  properly  executed." 

ABC  International  to  rep 
for  two  Iranian  stations 

ABC  International  Television,  sub- 
sidiary of  AB-PT,  was  named  last  week 
as  sales  representative  for  Television  of 
Iran  Inc.  which  operates  TVIT  (TV) 
Teheran  and  TVIA  (TV)  Abadan.  The 
two  outlets  serve  100,000  television  sets 
and  a  market  estimated  at  over  a  mil- 
lion viewers. 

Announcing  the  agreement,  Donald 
W.  Coyle,  president  of  ABC  Interna- 
tional, said  this  was  the  second  link  in 
the  building  of  a  Middle-Eastern  net- 
work. ABC  International  already  owns 
minority  interest  in  and  represents  Tele 
Orient  Beirut,  Lebanon. 

Association  with  Television  of  Iran 
brings  its  list  of  foreign  affiliates  to  35 
stations  in  18  countries. 

Britain  cuts  radio-tv  tax 

Britain's  Chancellor  of  the  Exchequer 
has  cut  the  purchase  tax  on  radio  and 
tv  sets  to  25%  of  the  wholesale  price. 
The  tax  had  been  45%.  The  result  of 
this  move  is  a  10%  all  round  reduction 
in  retail  prices  and  prospects  for  a  boost 
in  sales  for  a  currently  depressed  in- 
dustry. 


American  Samoa 
to  get  etv  system 

Plans  for  a  six  station  vhf  educa- 
tional television  system  for  American 
Samoa  were  revealed  last  week  as  the 
tiny  U.  S.  island  possession  engaged 
the  National  Assn.  of  Educational 
Broadcasters,  Washington,  to  provide 
advice  for  building,  staffing  and  operat- 
ing the  system. 

Congress  last  year  granted  the  Dept. 
of  Interior  $1,869,000  for  the  etv  sys- 
tem. An  initial  three  channels  are  to 
be  operating  by  February  1964  (Gov- 
ernment, Aug.  6,  1962). 

Smith  Electronics  Inc.,  Cleveland, 
has  been  designated  as  design  engineer, 
according  to  Vernon  Bronson,  NAEB 
project  director.  Dr.  William  Kessler 
of  U.  of  Florida  is  project  engineer. 

It  was  determined  last  year  by  Sa- 
moan  Gov.  H.  Rex  Lee,  with  the  coun- 
sel of  the  NAEB  and  U.  S.  electronics 
executives,  that  etv,  necessary  because 
of  an  inadequate  school  system,  was 
feasible  as  a  method  of  improving  the 
quality  of  education  on  the  seven  is- 
lands. 

NC&K  buys  interest 
in  Hamburg  agency 

Norman,  Craig  &  Kummel,  New 
York,  announced  today  (Jan.  14)  a 
second  affiliation  overseas. 

NC&K  said  it,  along  with  its  London 
partner,  Crane,  Norman,  Craig  &  Kum- 
mel Ltd.,  have  purchased  a  major  in- 
terest in  large  independent  agency 
Markenwerbung  Kg  in  Hamburg,  West 
Germany. 

The  London  partnership  was  formed 
last  June  when  NC&K  affiliated  with 
Crane  Adv.  Ltd. 

Norman  B.  Norman,  NC&K's  presi- 
dent, said  his  agency  now  will  have 
worldwide  billings  of  nearly  $75  mil- 
lion. He  said  NC&K  plans  to  conclude 
agreements  in  Italy  or  France  in  about 
six  months  for  similar  affiliations. 

Abroad  In  brief... 

Rep  appointment  ■  CJLR  Quebec  City, 
Que.,  has  appointed  Radio  &  Television 
Sales  Inc.,  Toronto  and  Montreal,  as 
exclusive  sales  representative. 

Canadian  tv  show  sold  ■  Canadian 
Broadcasting  Corp.,  Toronto,  Ont.,  has 
sold  a  second  series  of  26  one-hour 
television  dramas  to  Associated-Redif- 
fusion  Ltd.,  London,  England,  for 
$195,000.  The  dramas  were  written 
mostly  by  Canadian  playwrights  for  the 
CBC-TV  Playdate  series.  They  will  ap- 
pear in  Great  Britain  on  independent  tv 
stations.  The  sale  was  made  through 
Global  Television  Services  Ltd.,  Lon- 
don. 


Plan  now  to  attend 

IEEE's  special 

TV 

Symposium 

Wednesday,  March  27, 
2:30-5:30  p.m. 
Morse  Hall,  at  the 
Coliseum,  New  York 

Hear  these  5  technical 
papers : 

The  South  Carolina  ETV 
Story 

Part  I:  R.  Lynn  Kalmback, 
General  Manager,  South  Carolina 
ETV  Center 

Part  II:  W.  R.  Knight,  Jr.. 
Chief  Engineer.  Bell  Telephone  & 
Telegraph  Co. 

You  will  view  Educational  TV 
on  a  wide  screen  via  closed- 
circuit  direct  from  Columbia, 
S.C.  Both  studio  and  class  room 
will  be  seen  in  actual  operation. 

Compensation  for  Dropouts 
in  TV  Magnetic  Tape 
Recording 

I.  Moskovitz,  Mincom  Division, 
Minnesota  Mining  & 
Manufacturing  Co. 

Neic  York  City's  UHF  TV 
Project  Reports 

Mobile  Field  Strength 
Measurements:  Daniel  Hutton, 
FCC,  Washington,  D.  C. 
Analysis  of  Measurements  & 
Observations:  George  Waldo, 
FCC,  Washington,  D.  C. 

Chairman:  Arnold  B.  Covey, 
AT&T,  New  York 

Organizer:  Clure  Owen,  Ameri- 
can Broadcasting  Company, 
New  York 

Just  one  of  54  ivorthivhile 
technical  sessions  at  IEEE's 
International  Convention  & 
Exhibition  in  Neiv  York. 
March  25,  26,  27  & 
28,  at  the 

Coliseum  &  the  Waldorf 
Astoria  Hotel. 

Admission  :  Members  $1.00; 
non-members  $3.00.  Minimum 
age:  18. 
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FATES  &  FORTUNES 


Mr.  Lazarus 


BROADCAST  ADVERTISING 

Harry  J.  Lazarus, 

vp  and  member  of 
board  of  directors  of 
Geyer,  Morey.  Bal- 
lard, Chicago,  ap- 
pointed to  new  post 
of  administrative  vp 
for  western  division. 
In  addition  to  his  ac- 
count responsibilities, 
Mr.  Lazarus  will  be  in  charge  of  finan- 
cial, personnel  and  office  operation  mat- 
ters. He  joined  GMB  last  April  from 
Chicago  office  of  Dancer-Fitzgerald- 
Sample. 

William  B.  Lowther  and  John  P. 
Hoag  elected  vps  of  Hoag  &  Provandie 
Inc.,  Boston  advertising  agency.  Mr. 
Hoag,  director  of  marketing,  joined 
agency  in  1957  as  account  executive. 
Mr.  Lowther  joined  H&P  in  1959  as 
account  executive. 

Eveleth  W.  Bridgman  Jr.,  Ernest  E. 
Cooke  Jr.  and  Frank  I.  Wheeler  elected 
vps  of  VanSant,  Dugdale  &  Co.,  Balti- 
more advertising  agency.  Mr.  Bridg- 
man, vp-marketing,  joined  VanSant, 
Dugdale  in  1948  and  was  named  mar- 
keting research  director  in  1957. 
Messrs.  Cooke  and  Wheeler,  vps-ac- 
count  supervisors,  joined  agency  in 
1947  and  1954,  respectively. 

John  R.  Price,  former  director  of  ad- 
vertising and  merchandising  for  Gates 
Radio  Co.,  Quincy,  111.,  manufacturer 
of  broadcast  electronic  equipment,  joins 
Sander  Rodkin  Adv.,  Chicago,  in  newly 
created  position  of  vp  for  marketing 
and  research. 

Paul  L.  Farber  ap- 
pointed director  of 
advertising  for  Mogen 
David  Wine  Corp., 
Chicago.  Mr.  Farber 
will  be  responsible  for 
winery's  national  ad- 
vertising, merchandis- 
ing and  pr  activities, 
and  in  his  new  capac- 
ity play  prominent  role  in  planning 
Mogen  David's  overall  marketing  strat- 
egy. Prior  to  joining  Mogen  David  in 
1962  as  assistant  advertising  manager, 
Mr.  Farber  was  account  executive  with 
Stern,  Walters  &  Simmons,  Chicago  ad- 
vertising agency. 

Andrew  J.  Tobin,  group  supervisor 
with  Harshe-Rotman  &  Druck,  Chicago, 
elected  vp.  Mr.  Tobin  has  been  with 
national  pr  firm  since  1954. 

Fran  Parks,  formerly  with  Kenyon 
&  Eckhardt,  Los  Angeles,  elected  vp  of 
KSV&R,  public  relations  -  advertising 
agency,  that  city. 
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Mr.  Farber 


Walter  L.  Thompson  3rd  and  Donald 

J.  Day  elected  vps  of  Fuller  &  Smith  & 
Ross,  Pittsburgh.  Mr.  Thompson  is 
supervisor  for  transportation  and  de- 
fense advertising  of  Aluminum  Co.  of 
America.  Mr.  Day  is  supervisor  of 
Alcoa's  building  products  advertising. 

Vincent  R.  Else,  administrative  direc- 
tor of  Knox  Reeves  Adv.,  Minneapolis, 
elected  treasurer.  In  addition,  Mr.  Else 
will  coordinate  operations  of  Trans- 
Communicators  Inc.,  wholly  owned 
subsidiary  specializing  in  pr  work. 

Albert  H.  Falk  Jr.,  manager  of  mar- 
ket development  department  of  Comp- 
ton  Adv.,  New  York,  elected  vp.  Mr. 
Falk  joined  Compton  in  1957  as  mar- 
keting executive. 

Edward  C.  Imbrie  and  L.  Roy  Wilson 
Jr.,  account  executives  at  Ketchum, 
MacLeod  &  Grove,  Pittsburgh,  appoint- 
ed account  supervisors. 

Donald  Heath,  former  vp  and  ac- 
count supervisor  of  Sackel-Jackson  Co., 
Boston,  joins  Fuller  &  Smith  &  Ross, 
New  York,  as  account  executive. 

William  Condon, 

account  executive 
with  Television  Ad- 
vertising Representa- 
tives (TvAR),  New 
York,  appointed  mid- 
west sales  manager, 
succeeding  Lamont  L. 
Thompson,  who  re- 
cently was  named 
sales  manager  of  KPIX  (TV)  San 
Francisco.  Mr.  Condon  served  as  tele- 
vision sales  executive  with  The  Katz 
Agency,  New  York,  for  nine  years  prior 
to  joining  TvAR. 

Colman  H.  Kraus,  assistant  national 
pr  director  of  Gem  International,  joins 
Frank  Block  Assoc.,  St.  Louis  agency, 
as  account  service  executive. 

William  J.  McGoogan  Jr.  joins  Hen- 
derson Adv.  Co.,  St.  Louis,  as  account 
executive  and  client  service  coordinator. 

Elenore  Nelson,  formerly  with  J. 
Walter  Thompson  Co.,  joins  Botsford, 
Constantine  &  Gardner,  San  Francisco, 
as  media  buyer. 

John  Robinson,  former  associate  ra- 
dio-tv  director  at  Lambert  &  Feasley, 
joins  Doyle  Dane  Bernbach,  New  York, 
as  assistant  director  of  radio-tv  pro- 
gramming. Thomas  Shull,  former  di- 
rector of  programming,  Storer  Broad- 
casting, and  Edward  Van  Horn,  vp  and 
marketing  manager,  Smith,  Henderson 
&  Berey,  named  account  executives. 

Robert  M.  Glatzer,  tv  commercial 
producer  at  Ogilvy,  Benson  &  Mather, 


Mr.  Condon 


Mr.  Fraiberg 


New  York,  joins  Carl  Ally  Inc.,  adver- 
tising agency,  that  city,  as  director  of 
broadcast  production. 

C.  Arthur  Cochran,  former  market 
analyst  for  Thiokol  Chemical  Corp., 
Bristol,  Pa.,  joins  Eldridge  Inc.,  Tren- 
ton, N.  L,  advertising  agency,  as  mar- 
keting director  and  account  executive. 

Joan  O'Brien,  former  executive  vp 
of  The  Sloan  Co.,  Los  Angeles  pr  firm, 
joins  Barbara  West  &  Assoc.,  that  city, 
as  senior  executive  in  charge  of  copy 
and  planning.  The  West  pr  organiza- 
tion is  moving  to  new  offices  at  6223 
Selma  Ave.,  Los  Angeles  28. 

THE  MEDIA 

Lawrence  P.  Frai- 
berg elected  vp  and 
general  manager  of 
WTTG  (TV)  Wash- 
ington, D.  C,  suc- 
ceeding Donn  Colee, 
who  resigned,  along 
with  his  wife,  Lee,  in 
order  to  pursue  nego- 
tiations for  purchase 
of  their  own  tv  station.  Mr.  Fraiberg 
comes  to  his  new  post  from  Metro- 
Broadcast  Sales  (sales  arm  of  Metro- 
politan Broadcasting  Co.,  licensee  of 
WTTG)  where  he  was  assistant  to 
H.  D.  (Bud)  Neuwirth,  vp  and  man- 
aging director.  Mr.  Fraiberg  was  gen- 
eral sales  manager  of  KPIX  (TV)  San 
Francisco  before  joining  Metro-Broad- 
cast Sales  last  July. 

Marvin  Kalb,  chief  of  Moscow  bu- 
reau of  CBS  News,  appointed  to  newly 
created  post  of  diplomatic  correspond- 
ent at  CBS  News'  Washington  bureau. 
Mr.  Kalb,  who  held  Moscow  post  since 
1960,  will,  in  his  new  capacity,  cover 
diplomatic  affairs  with  emphasis  on 
East-West  relations.  He  will  cover  ma- 
jor world  conferences  wherever  they 
may  take  place.  Correspondent  Stuart 
Novins  replaces  Mr.  Kalb  in  Moscow. 

Alan  Henry,  former 
general  manager  of 
KWK  St.  Louis,  joins 
Metromedia  Inc., 
New  York,  as  assist- 
ant to  John  W.  Kluge, 
board  chairman  and 
president.  Before  join- 
ing KWK  two  years 
ago,  Mr.  Henry  was 
general  manager  of  WCKR-AM-FM 
Miami  Beach,  Fla.,  and  vp  and  general 
manager  of  KXEL-AM-FM  Waterloo- 
Cedar  Rapids,  Iowa.  Metromedia  owns 
WNEW-AM-FM-TV  New  York;  WTTG 
(TV)  Washington,  D.  C;  WHK-AM- 
FM  Cleveland;  WIP-AM-FM  Philadel- 
phia; WTVH  (TV)  Peoria  and  WTVP 
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(TV)  Decatur,  both  Illinois;  KOVR 
(TV)  Stockton,  Calif.,  and  KMBC-AM- 
FM-TV  Kansas  City,  Mo. 

Harold  C.  Sund- 
berg,  for  past  three 
years  general  manag- 
er of  WMBD-AM- 
FM-TV  Peoria,  111., 
resigns  to  become 
general  sales  manager 
of  WZZM-TV  Grand 
Rapids,  Mich.  Mr. 
Sundberg  is  succeeded 
by  William  L  Brown, 
former  assistant  man- 
ager in  charge  of 
WMBD  radio  and 
more    recently  sales 

t manager  of  WMBD- 
TV.  Mr.  Brown  joined 
WMBD  in  1957  alter 
•>  being  associated  with 

MrBrown  Ralph  Jones  Adv. 
Agency  and  Crosley  Broadcasting  Co., 
both  of  Cincinnati. 


John  T.  Bradley,  eastern  sales  man- 
ager of  H-R  Television,  New  York, 
elected  vp.  Mr.  Bradley's  promotion 
was  part  of  new  realignment  of  execu- 
tives at  H-R  Representatives  and  H-R 
Television,  initially  reported  last  week. 

Harry  Greenberg  elected  vp  and  sales 
manager  of  WBAB-AM-FM  Babylon, 
N.  Y.  Murray  C.  Evans,  WBAB's  vp 
and  general  manager,  resigns  to  become 
sales  manager  of  WGBB  Freeport, 
N.  Y.  Marvin  Seller,  WBAB  account 
executive,  to  merchandising  manager. 

Ralph  J.  Robinson,  general  manager 
of  WSOR  Windsor,  Conn.,  and  former 
vp  and  general  manager  of  WACE 
Chicopee,  Mass.,  joins  transmitter  staff 
of  U.  S.  Information  Agency's  Voice  of 
America  complex  at  Greenville,  N.  C. 

Thomas  L.  Tiernan,  account  execu- 


an  hour  STAFFS  YOUR 
STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits  with 
unparalleled  flexibility  and  consistently 
better  sound.  Write  for  free  folder,  "The 
Sound  of  Money."  igm  simplimation, 

P.  0.  Box  943,  BeJIingham,  Washington. 
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tive  with  KYW-AM-FM  Cleveland 
since  July  1961,  promoted  to  assistant 
sales  manager.  Michael  Faherty,  mem- 
ber of  KYW  sales  staff  since  January 
1962,  appointed  account  executive.  Mr. 
Tiernan  is  former  commercial  manager 
of  WKEE-AM-FM  Huntington,  W.  Va. 

Frank  H.  Fraysur,  former  copywriter 
for  Radio  Advertising  Bureau  and  more 
recently  in  spot  sales  department  of 
NBC,  joins  sales  development  depart- 
ment of  ABC-TV,  New  York,  as  sales 
presentation  writer. 

Homer  K.  Peterson,  station  manager 
of  KALL  Salt  Lake  City,  appointed 
general  manager  of  following  five  Inter- 
mountain  Network  stations:  KGEM 
Boise,  Idaho;  KOPR  Butte,  KMON 
Great  Falls,  KGHL  Billings,  all  Mon- 
tana, and  KALL.  Prior  to  his  appoint- 
ment as  KALL  station  manager  in 
March  1956,  Mr.  Peterson  was  regional 
sales  manager  for  Intermountain  Net- 
work for  four  years. 

John  C.  Liddy,  timebuyer  at  Dancer- 
Fitzgerald-Sample,  New  York,  joins 
Robert  E.  Eastman  &  Co.,  that  city,  as 
sales  promotion  manager. 

Ian  N.  Wheeler,  producer-director 
and  program  manager  of  WETA-TV 
(educational  ch.  26)  Washington,  D.  C, 
promoted  to  operations  manager. 

Charles  G.  Dray- 
ton, controller  of 
RKO  General  Inc., 
New  York,  elected  vp 
for  administration  of 
RKO  General  Broad- 
casting, newly  created 
division  (At  Dead- 
line, Dec.  24).  Mr. 
Drayton  will  be  in 
charge  of  office  operations  for  all  12 
RKO  General  radio  and  tv  stations. 
Martin  Weldon,  former  director  of 
news  and  special  events  for  Metropoli- 
tan Broadcasting,  based  in  Washington, 
D.  C,  joins  RKO  General  Broadcast- 
casting  as  director  of  public  affairs. 

Ted  Richardson,  former  air  person- 
ality, named  program  director  of 
WFOL  (FM)  Hamilton,  Ohio.  Jona- 
than Schiller  appointed  WFOL  music 
director. 

Russ  Barnett,  managing  editor  of 
XETRA  (X-TRA  News)  Tijuana, 
Mex.,  and  formerly  with  WFAA  Dal- 
las, named  program  director  of  KMPC 
Los  Angeles.  Scott  Shurian,  former 
European  correspondent,  joins  KMPC 
news  staff. 

Mary  Ann  Casey  resigns  as  program 
director  and  women's  news  editor  of 
KEYT  (TV)  Santa  Barbara,  Calif. 
Harold  C.  O'Donnell  and  Edward  J. 
Ryan  join  outlet  as  program  director 


Mr.  Weldon 


and  promotion-merchandising  manager, 
respectively. 

Buddy  McGregor  named  program  di- 
rector of  KTRH-AM-FM  Houston,  Tex. 

William  R.  Demjan,  former  program 
director-announcer  for  WEIR  Weirton, 
W.  Va.,  joins  WJAS-AM-FM  Pittsburgh 
as  assistant  program  director. 

Richard  J.  Quigley, 

manager  of  St.  Louis 
office  of  Blair-TV, 
elected  vp.  Prior  to 
joining  Blair  15  years 
ago,  Mr.  Quigley  was 
account  executive 
with  KXLW  St.  Louis. 
He  had  also  served 
with  NBC  and  MBS 


Mr.  Quigley 
in  New  York. 


Dave  Dary,  member  of  CBS  News' 
Washington  bureau  since  1960,  resigns 
to  become  news  director  of  KWFT 
Wichita  Falls,  Tex.,  effective  Feb.  1. 

Kendall  Smith,  assistant  program 
manager  of  WTIC-TV  Hartford,  Conn., 
promoted  to  program  manager. 

Clete  Roberts,  head  newscaster-com- 
mentator at  KTLA  (TV)  Los  Angeles, 
is  leaving  station,  effective  Feb.  8,  to 
devote  more  time  to  his  Clete  Roberts 
U.  S.  Newsfilm  Inc.,  syndicated  news- 

TheMLMARK 

OF  QUALITY  RADIO  IN 
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Top  personalities, 
top  programming,  top 
facilities  and  top  manage- 
ment combine  to  insure  adver- 
tisers a  really  effective  selling  job 
in  WSYR's  1 8-county  service  area. 
WSYR's  l»ig  margin  of  superiority 
is  confirmed  by  all  recognized 
market  coverage  studies. 


Represented  Nationally  by 

THE  HENRY  I.  CHRISUl  CO.,  INC. 

New  York  •  Boston  •  Chicago 
Detroit  •  San  Francisco 


Former  trumpet  soloist  at  WTAC's  sales  helm 


Charlie  Speights  (r),  who  last 
week  was  named  general  sales  man- 
ager of  WTAC  Flint,  Mich.,  should 
find  "blowing  the  horn"  for  WTAC 
comes  natural  since  he  was  first 
trumpet  for  Claude  Thornhill  or- 
chestra before  going  into  radio  eight 
years  ago.    He  has  been  salesman 


for  WTAC  since  last  August.  Re- 
calling "big  band"  era  with  him  are 
WTAC  General  Manager  Gene  Mil- 
ner  (1),  and  Ray  McKinley  (c),  di- 
rector of  Glenn  Miller  band  for 
which  Mr.  Speights  played  solo  dur- 
ing Flint  appearance  Dec.  28  aired 
live  by  WTAC. 


film  operation,  supplying  American 
newsfilm  for  use  abroad. 

Sam  Zelman,  news  director  of 
KNXT  (TV)  Los  Angeles  and  CBS 
Television  Pacific  Network,  joins  KTLA 
(TV),  that  city,  as  director  of  news 
and  public  affairs,  effective  Feb.  1. 
Irwin  Rosten,  who  has  held  that  post, 
is  returning  to  his  previous  position  as 
director  of  KTLA's  documentary  de- 
partment. Roy  Heatley,  producer-re- 
porter for  KNXT's  news  department, 
will  succeed  Mr.  Zelman. 

Charles  Erickson,  assistant  to  Los 
Angeles  Times  columnist  Paul  Coates, 
joins  news  staff  of  KNXT  (TV)  Los 
Angeles  as  writer.  He  succeeds  Saul 
Halpert,  who  has  been  appointed  field 
reporter  for  KNXT's  two  weeknight 
news  broadcasts,  The  Big  News  and 
Eleven  O'Clock  Report. 

Charles  E.  Bartling,  news  editor  of 
WPDQ  Jacksonville,  Fla.,  resigns  to 
join  Jacksonville  (Fla.)  Journal. 

Rip  Collins,  former  sports  director 
of  KRKO  Everett,  Wash.,  joins  news 
staff  of  KVI  Seattle. 

Gordon  Mars,  former  news  director 
of  WKHM-AM-FM  Jackson,  Mich., 
joins  news  department  of  WITI-TV 
Milwaukee. 


A.  L.  Schafer,  account  executive  with 
Lyle-Mariner  Assoc.,  Denver  pr  con- 
sulting firm,  joins  KLZ-AM-TV,  that 
city,  as  editorial  writer. 

Thomas  M.  Law- 
rence, former  senior 
account  executive  of 
WRCV-TV  Philadel- 
phia, joins  H-R  Tele- 
vision, New  York,  in 
similar  capacity. 

Tom  Gillies  named 
Mr.  Lawrence  farm  director  of 
WFLA- AM-FM-TV 
Tampa-St.  Petersburg,  Fla.,  replacing 
Frank  Johnson,  who  resigns  to  become 
executive  secretary  of  Florida  Dairy 
Farmer's  Federation. 

Ross  Fichtner,  member  of  Cleveland 
Browns  of  National  Football  League, 
joins  staff  of  WWYN-AM-FM  Erie,  Pa., 
as  sports  director.  Mr.  Fichtner  will  re- 
main with  station  until  next  July,  at 
which  time  he  will  report  to  Browns' 
training  camp. 

Linwood  T.  Pitman,  executive-pro- 
motion director  of  WCSH-AM-TV 
Portland,  Me.,  retires  after  nearly  35 
years  with  stations. 

Pat  McGuinness,  member  of  ICNX- 
AM-FM  Los  Angeles  news  staff  since 


1953,  resigns  to  do  free-lance  work.  He 
has  been  succeeded  by  Russ  Powell. 

Otto  A.  Goessl  rejoins  WTIX  New 
Orleans  after  year's  leave  of  absence  for 
active  military  duty. 

Larry  Ford,  formerly  with  WHBG 
Harrisonburg,  Va.,  joins  announcing 
staff  of  WCRO  Johnstown,  Pa. 

Robert  Kennedy, 

for  past  four  years  ad- 
ministrator of  KNBC 
(TV)     Los  Angeles 
advertising   and  pro- 
motion department, 
appointed  manager  of 
B  ^pk.  ^&fm     advertising   and  pro- 
„    „  '     ,         motion,  replacing 
Mr.  Kennedy       Michael  W.  Gradle. 
KNBC  merchandising,  press  and  pub- 
licity will  also  be  under  Mr.  Kennedy's 
supervision.    Previously,  he  was  with 
NBC  network  advertising  and  promo- 
tion department  in  Hollywood. 

Bob  Dayton,  disc  jockey  at  WIL-AM- 
FM  St.  Louis,  joins  WABC-AM-FM 
New  York,  in  similar  capacity. 

Lucienda  Pace,  former  news  writer 
and  special  features  reporter  of  WLOS- 
TV  Asheville,  N.  C,  to  assignment  edi- 
tor for  station's  news  department. 

Rene  Reyes,  former  media  director 
of  The  Sackel-Jackson  Co.,  Boston  ad- 
vertising agency,  joins  WHYN-TV 
Springfield,  Mass. 

Jocko  Henderson,  disc  jockey  with 
WADO  New  York,  joins  WWRL,  that 
city,  in  similar  capacity. 

Larry  Barwick,  formerly  with  KOMA 
Oklahoma  City,  joins  personality  staff 
of  KXLY-AM-FM  Spokane,  Wash. 

Donald  F.  Barton,  principal  of  Rod- 
gers,  Newman  &  Barton,  Columbia, 
S.  C,  advertising  agency,  named  public 
relations  and  promotion  director  of 
WIS-TV,  that  city. 

Tom  Burkhart,  as- 
sistant national  sales 
manager  of  WTVJ 
(TV)  Miami,  Fla.,  ap- 
pointed local  sales 
manager,  replacing 
Frank  Boscia,  who 
resigned  post  to  as- 
sume duties  as  senior 
account  executive 
Jim  O'Rourke,  account 
executive,  succeeds  Mr.  Burkhart  as 
assistant  national  sales  manager. 


Mr.  Burkhart 
with  WTVJ. 


Lee  J.  Hornback,  director  of  special 
broadcast  services  for  WLW  and 
WLWT  (TV)  Cincinnati,  appointed 
representative  of  tv  industry  on  Ohio 
governor's  traffic  safety  committee.  Mr. 
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Mr.  Henderson 


Hornback  will  serve  on  state-level  edu- 
cation committee. 

Jim  Lewis  joins  announcing  staff  of 
WCOP-AM-FM  Boston. 

J.  J.  Valley,  program  director  of 
KSEM  Moses  Lake,  Wash.,  resigns  to 
join  staff  of  KJR  Seattle. 

Lloyd  A.  Johnson,  part-time  employe 
of  KING-TV  Seattle,  joins  KGW-TV 
Portland,  Ore.,  as  floor  director. 

Tom  Dickson,  formerly  with  KDKA- 
TV  Pittsburgh,  joins  WCAU-AM-FM 
Philadelphia  as  director  of  publicity. 

Bill  Nash,  formerly  with  WDOD 
AM-FM  Chattanooga,  Tenn.,  joins  an- 
nouncing staff  of  WRGP-TV,  that  city. 

PROGRAMMING 

John  Henderson 
3rd,  for  many  years 
sales  and  production 
head  of  Sarra  Inc., 
New  York  production 
firm,  joins  Audio  Pro- 
ductions, that  city,  as 
director  of  tv  sales. 
Mr.  Henderson,  who 
was  with  Sarra  for  16 
years,  had  previously  been  associated 
with  Handy  Organization  and  directed 
film  programs  for  American  Cyanamid. 

Bill  Ashworth,  former  sales  director 
of  Eastern  Sound  Studios,  joins  Dolphin 
Productions,  New  York,  as  director  of 
sales.  Mr.  Ashworth  has  also  served 
in  sales  department  of  United  Artists 
Assoc.  and  as  sales  manager  of  Toledo, 
Ohio,  office  of  Storer  Broadcasting  Co. 

Frederick  F.  (Ted)  Sack,  assistant 
general  manager,  promoted  to  general 
manager  of  Reela  Films  Inc.,  Miami, 
wholly  owned  subsidiary  of  Wometco 
Enterprises.  Prior  to  joining  Reela  in 
January  1962,  Mr.  Sack  was  associate 
producer  with  Movius  Films,  Lima, 
Peru,  where  he  produced  series  of  26 
pictures  for  Peruvian  Ministry  of  Edu- 
cation. 

David  Bader,  executive  vp  of  Eldo- 
rado Films  Inc.,  New  York,  appointed 
eastern  sales  agent  for  Hollywood  Tele- 
vision Service  Inc.,  Hollywood.  Mr. 
Bader  will  retain  his  post  with  Eldorado 
while  selling  for  HTS,  tv  distributor  of 
Republic  Features'  films. 

Michael  Laurence  resigns  as  execu- 
tive vp  of  Robert  Lawrence  Produc- 
tions, New  York.  Mr.  Laurence  joined 
Lawrence  Productions  last  August  fol- 
lowing three  years  as  pr  director  of 
WMCA  New  York.  His  future  plans 
have  not  been  announced  as  yet. 

Noel  Blanc,  just  released  from  U.  S. 
Army  Signal  Corps  where  he  directed 
and  produced  training  films,  joins  his 
father's  commercial  production  com- 


m  %,  m 

Mr.  Flint 


FCC's  new  division  chief 

Delbert  H. 
Flint,  former 
deputy  chief  of 
personnel  divi- 
sion of  Army 
Chemical  Corps, 
appointed  chief 
of  FCC's  new 
Manpower  Util- 
ization &  Sur- 
vey Division.  Filling  of  new  post, 
located  in  office  of  executive  di- 
rector, was  announced  by  com- 
mission Jan.  4. 

Mr.  Flint,  whose  responsibility 
will  be  FCC  personnel  manage- 
ment, had  been  training  specialist 
with  Army's  chemical  service 
since  World  War  II,  first  in  mili- 
tary capacity  and  later  as  civilian. 
He  holds  Chemical  Corps  reserve 
commission  as  lieutenant  colonel. 


pany,  Mel  Blanc  Assoc.,  Hollywood, 
as  general  manager. 

William  Thomas,  former  national 
sales  manager  of  Rozz-Danzig  Produc- 
tions, named  sales  manager  of  Wiljon 
Corp.,  sales  subsidiary  of  Bill  Burrud 
Enterprises. 

Budd  Grossman,  veteran  script 
writer,  has  been  signed  to  long-term 
contract  by  Screen  Gems  to  create, 
write  and  produce  new  comedy  series. 
Mr.  Grossman  has  written  many  scripts 
for  Screen  Gems'  Dennis  the  Menace 
series  and  created  and  wrote  pilot  for 
Rockabye  the  Infantry,  now  being  pro- 
duced at  studio. 

Robert  Butler  has  been  signed  to 
direct  pilot  of  Desilu's  projected  series, 
The  Greatest  Show  on  Earth,  hour-long 
show  which  will  be  broadcast  in  color 
on  ABC-TV  next  season. 

Ted  Shimizu  named  assistant  news 
editor  in  Tokyo  bureau  of  United  Press 


International.  Mr.  Shimizu  joined 
UPI's  Tokyo  staff  in  1957. 

Henry  Fonda,  stage,  screen  and  radio- 
tv  personality,  has  been  signed  as  host 
and  narrator  of  new  half-hour  tv  series, 
The  Passing  Years,  which  Wolper  Pro- 
ductions is  producing  in  association 
with  United  Artists  Television  for  1963- 
64  season. 

Jack  V.  Fox,  roving  correspondent 
for  United  Press  International,  named 
features  editor,  succeeding  William  C. 
Sexton,  who  resigned  to  take  post  with 
American  Press  Institute  of  Columbia 
U.,  New  York. 

Paul  Frees,  announcer  and  voice 
specialist  who  has  worked  for  Disney, 
Jay  Ward  and  other  animation  com- 
panies, joins  Charles  H.  Stern  Agency, 
Hollywood,  for  exclusive  representation 
in  field  of  radio  and  tv  commercials. 

Hugh  Douglas  has  been  set  by 
Charles  H.  Stern  Agency  to  narrate 
documentary  film  for  Hughes  Aircraft, 
marking  10th  anniversary  of  an- 
nouncer's association  with  Hughes. 

INTERNATIONAL 

David  Tasker,  per- 
sonnel and  adminis- 
trative services  man- 
ager of  Canadian 
Broadcasting  Corp., 
Toronto,  appointed  to 
newly  created  position 
of  employe  and  talent 
services  director.  Mr. 
Tasker  will  be  in 
charge  of  contract  negotiations  with  all 
writers  and  performers  who  work  for 
CBC  as  well  as  continuing  to  direct 
personnel,  industrial  and  talent  rela- 
tions policies. 

John  Holden  named  advertising  man- 
ager of  CHCH-TV  Hamilton,  Ont. 

Joseph  Budd,  sales  manager  of 
CKRM  Regina,  Sask.,  joins  CKSO-TV 
Sudbury,  Ont.,  in  similar  capacity. 
Donald  Mackintosh,  news  director  of 
CKSO-AM-TV,  appointed  sales  man- 


Mr.  Tasker 


United  Press  International  k 
Facsimile  Newspictures  and 
United  Press  Movietone  Newsfilm 
Build  Ratings 
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ager  of  CKSO  radio.    Bruce  Hogle, 

CKRM  news  director,  to  same  post 
with  CKSO-AM-TV,  succeeding  Mr. 
Mackintosh. 

Gordon  Walker,  formerly  with  All- 
Canada  Radio  &  Tv  Ltd.,  Toronto, 
named  retail  sales  manager  of  CFAC 
Calgary,  Alta. 

Brian  McFarlane,  announcer  and 
sportscaster  with  CFRB  Toronto,  joins 
CFTO-TV,  that  city,  as  sportscaster. 

Robert  F.  M.  Osmond,  assigned  to 
Montreal  bureau  radio  desk  of  United 
Press  International,  appointed  UPI's 
eastern  Canadian  radio  editor. 

Ted  Curl,  announcer  with  CFTO-TV 
Toronto,  has  resigned  to  freelance.  Mr. 
Curl  will  do  announcements  of  Pierre 
Berton  Hour,  Screen  Gems  of  Canada 
package  show. 

EQUIPMENT  &  ENGINEERING 

Dr.  Wendell  B.  Sell,  group  vp  and 
member  of  board  of  directors  of  Pack- 
ard-Bell Electronics  Corp.  (radio,  tv, 
hi-fi),  Los  Angeles,  elected  to  newly 
created  post  of  executive  vp.  As  group 
vp,  position  which  will  be  eliminated, 
Dr.  Sell  directed  three  divisions  of  com- 
pany. In  his  new  assignment  he  will  be 
chief  operating  executive  supervising 
all  line  and  staff  managers  of  firm.  Dr. 
Sell  is  former  vp  and  general  manager 
of  Marquardt  Corp.'s  Pomona  division. 

C.    Daniell  Byrd 

elected  executive  vp 
of  Dresser-Ideco  Co., 
division  of  Dresser 
Industries  Inc.,  Co- 
lumbus, Ohio.  Robert 
A.  Vaughan  elected 
vp  of  engineering,  and 
Ray  W.  Gawronski 
named  treasurer  and 
controller.  Mr.  Byrd  joined  Dresser- 
Ideco  in  1952  as  advertising  manager. 
He  served  subsequently  as  antenna  sales 
manager  and  assistant  to  president,  re- 
sponsible for  building  products  division 
and  general  sales  management  in  tv 
tower  and  military  markets.  Mr. 
Vaughan  has  been  with  company  for 
25  years.  Mr.  Gawronski  joined  Dres- 
ser in  1958  as  controller. 

Caywood  C.  Cooley  Jr.,  director  of 
Jerrold  Electronics'  industrial  products 
division,  appointed  manager  of  firm's 
community  system  division. 

C.  Donald  Price,  advertising  and 
sales  promotion  manager  of  Sylvania 
Home  Electronics  Corp.,  New  York, 
appointed  promotion  manager  for  elec- 
tronic components  group. 

Frederick  M.  Hoar,  former  director 
of  advertising  and  pr  for  Univac  Div. 


Mr.  Byrd 


Sir  Robert 


Tv  Society's  new  chief 

Sir  Robert 
Fraser,  O.B.E., 
director  -  gener- 
al of  Independ- 
ent Television 
Authority  (ITA) 
since  its  forma- 
tion in  1954, 
elected  presi- 
dent of  Tele- 
vision Society  for  two-year  term. 
He  succeeds  Sir  Harold  Bishop, 
C.B.E.,  director  of  engineering 
for  British  Broadcasting  Corp. 
Television  Society,  founded  in 
1927  as  meeting  place  for  all  in- 
terests in  tv,  is  specialist  organiza- 
tion whose  objects  are  furtherance 
of  tv  research  and  helping  those 
who  have  made  this  medium  their 
profession.  Sir  Robert  is  former 
director-general  of  Central  Office 
of  Information  (1946-54). 


of  Sperry  Rand  Corp.,  New  York,  joins 
RCA's  electronic  data  processing,  Cam- 
den, N.  L,  as  advertising  manager.  Mr. 
Hoar  has  also  served  with  Beckman 
Instruments,  Fullerton,  Calif.,  and  Bur- 
roughs Corp.,  Detroit. 

ALLIED  FIELDS 

James  E.  Greeley,  principal  of  Spear, 
Hill  &  Greeley,  joins  Washington,  D.  C, 
communications  law  firm  of  Wilner  & 
Bergson  (formerly  Wilner,  Bergson, 
Scheiner  &  Lassenco).  Mr.  Greeley,  a 
native  of  New  Hampshire,  was  with 
Cahill,  Gordon,  Reindel  &  Ohl,  han- 
dling RCA-NBC  matters,  before  leaving 
in  1958  to  enter  private  practice.  Also 
joining  Wilner  &  Bergson  is  John  G. 
Smith,  formerly  of  Spear,  Hill  & 
Greeley.  Messrs.  Scheiner  and  Lassen- 
co remain  as  partners. 

Ezra  Stone,  producer-director,  writer 
and  actor,  appointed  chairman  of  U. 
of  Judiasm's  advisory  council  for  radio 
and  tv.  Council  membership  includes 
Sheldon  Leonard,  executive  director  of 
Marterto  Enterprises:  Thomas  W.  Sar- 
noff,  vp  of  NBC,  and  Robert  Weitman, 
vp  of  MGM-Television.  Located  in  Los 
Angeles,  U.  of  Judiasm  is  West  Coast 
branch  of  Jewish  Theological  Seminary 
of  America. 

DEATHS 

Leonard  R.  Posner,  47,  government 
attorney  who  handled  MCA  antitrust 
case  and  before  that  tv  block-booking 
litigation,  died  Jan.  5  in  Los  Angeles  of 
heart  attack.  Mr.  Posner,  a  native  of 
Connecticut  and  13-year  veteran  with 
Dept.  of  Justice,  resigned  to  enter  pri- 


Mr.  Freer 


vate  practice  in  Los  Angeles  last  Oc- 
tober following  conclusion  of  MCA 
case.  This  resulted  in  consent  order 
in  which  MCA  gave  up  talent  repre- 
sentation but  continued  in  tv  program 
production.  It  also  permitted  MCA  to 
hold  controlling  interest  in  Decca  Rec- 
ords, and  through  Decca  of  Universal- 
International  Pictures  Inc.  He  won 
court  order  prohibiting  block  booking 
against  distributors  of  motion  picture 
film  to  tv  stations.  This  was  recently 
upheld  by  U.  S.  Supreme  Court. 

Robert  Elliott 
Freer,  66,  former 
chairman  of  Federal 
Trade  Commission 
(1939,  1944  and 
1948)  and  one-time 
head  of  Federal  Bar 
Assn.,  died  Jan.  6  of 
multiple  myeloma,  a 
malignant  disease  of 
blood,  at  National  Institute  of  Health 
in  Washington,  D.  C.  After  his  resig- 
nation from  FTC  in  1948,  Mr.  Freer 
became  partner  in  private  law  firm  of 
Freer.  Church  &  Green.  He  rejoined 
government  in  1960  as  hearing  exam- 
iner for  Federal  Power  Commission, 
with  which  he  served  until  his  death. 

James  P.  Shelley,  vice  president  and 
account  supervisor  at  McCann-Erickson, 
Los  Angeles,  died  Jan.  2  following  brief 
illness. 

Noah  C.  Tyler,  48,  newscaster  and 
announcer  with  WTVJ  (TV)  Miami, 
died  Jan.  6  at  his  home  in  Coral  Gables, 
Fla. 

John  W.  Vander- 
COOk,  60,  radio  news 
commentator,  travel 
writer  and  novelist, 
died  Jan.  7  in  Delhi, 
N.  Y.,  after  long  ill- 
ness. Mr.  Vander- 
cook's  radio  career 
began  in  1940  when 
he  joined  NBC.  He 
covered  World  War  II  campaigns  in 
North  Africa,  Italy  and  landed  in 
France  three  days  after  D-Day.  Later 
Mr.  Vandercook  worked  for  Liberty 
Broadcasting  Co.  and  then  spent  seven 
years  with  ABC  where  stroke  two  years 
ago  forced  his  retirement  as  nightly 
news  analyst. 

Enno  D.  Winius,  board  chairman  of 
Winius-Brandon  Co.,  St.  Louis  and 
Kansas  City  advertising  agency,  and  a 
founder  of  Continental  Advertising 
Agency  Network,  died  Dec.  31  in  St. 
Louis.  Mr.  Winius  joined  agency  in 
1918  when  it  was  known  as  Louis  E. 
Anfenger  Co.  and  became  its  president 
in  1928.  Firm's  name  was  changed  to 
Winius-Brandon  in  1948.  Mr.  Winius 
was  elected  board  chairman  in  1961. 


Mr.  Vandercook 
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FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS  New  fm  stations 


As  compiled  by  Broadcasting  Jan.  3 
through  Jan.  9  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 


New  tv  stations 

APPLICATIONS 

Los  Angeles,  Calif. — City  of  Los  Angeles. 
Uhf  ch.  28;  ERP  4.05  kw  vis.,  2.43  kw  aur. 
Ant.  height  above  average  terrain  1257  ft., 
above  ground  312.8  ft.  P.  O.  address  c/o 
Curtis  Hart,  217  S.  Hill  St.,  Los  Angeles  12. 
Studio  and  trans,  location  both  old  Don 
Lee  tv  building,  Los  Angeles.  Geographic 
coordinates  34°  08'  15"  N.  Lat,  118°  19'  10" 
W.  Long.  Type  trans.  RCA  TTU-1B,  type 
ant.  TFU-6A.  Legal  counsel  is  city  attorney, 
Roger  Arnebergh,  consulting  engineer  Har- 
old H.  Kuerschner,  Van  Nuys,  Calif.  Station 
will  be  run  by  fire  dept.  Ann.  Jan.  2. 

Sacramento,  Calif. — Camellia  City  Tele- 
casters.  Uhf  ch.  40  (626-632  mc);  ERP  19.06 
kw  vis.,  10.33  kw  aur.  Ant.  height  above 
average  terrain  279  ft.,  above  ground  338 
ft.  P.  O.  address  c/o  Jack  F.  Matranga,  801 
9th  St.,  Sacramento.  Estimated  construction 
cost  $300,943;  first  year  operating  cost  $360,- 
000;  revenue  $480,000.  Studio  and  trans, 
locations  both  North  Sacramento.  Geo- 
graphic coordinates  38°  36'  28"  N.  Lat.,  121° 
27'  20"  W.  Long.  Type  trans.  RCA  TTU-1B, 
type  ant.  RCA  TFU-24DM.  Legal  counsel 
Lester  W.  Spillane,  consulting  engineer  A. 
E.  Towne  Assoc.  Inc.,  both  San  Francisco. 
Principals:  Charles  L.  Bowman,  Foster  A. 
Bullock,  Jack  F.  Matranga  and  Irving  J. 
Schwartz  (each  25%).  Mr.  Bowman  is  part 
owner  of  real  estate  investment  firm;  Mr. 
Bullock  is  minority  owner  of  Mr.  Bowman's 
firm;  Mr.  Matranga,  also  part  owner  of  that 
firm,  has  option  to  buy  25%  of  KJAY  Sacra- 
mento; Mr.  Schwartz  is  clothing  store 
manager.  Ann.  Jan.  8. 

Detroit,  Mich. — Kaiser  Industries  Corp. 
Uhf.  ch.  50;  ERP  225  kw  vis.,  112.5  kw  aur. 
Ant.  height  above  average  terrain  441  ft., 
above  ground  452  ft.  P.  O.  address  300 
Lakeside  Dr.,  Oakland,  Calif.  Estimated  con- 
struction cost  $1,225,643;  first  year  operating 
cost  $800,000;  revenue  $750,000.  Studio  and 
trans,  location  both  Detroit.  Geographic  co- 
ordinates 42°  23'  41"  N.  Lat.,  83°  08'  58" 
W.  Long.  Type  trans.  RCA  TTU-12A,  type 
ant.  RCA  TFU-25G.  Legal  counsel  Wilmer, 
Cutler  &  Pickering,  consulting  engineer 
Jansky  &  Bailey,  both  Washington,  D.  C. 
Applicant,  large  corporation  with  no  major- 
ity stockholder,  owns  KHVH-AM-TV  Hono- 
lulu and  KHJK  (TV)  Hilo,  both  Hawaii; 
has  cps  for  chs.  44  in  San  Francisco  and 
52  in  Corona,  both  California;  has  applica- 
tions pending  for  cps  on  ch.  38  in  Chicago, 
111.,  and  ch.  41  in  Burlington,  N.  J.  Action 
Jan.  3. 

♦Charleston,  S.  C. — South  Carolina  Edu- 
cational Tv  Commission.  Vhf  ch.  7  (174-180 
mc);  ERP  29.4  kw  vis.,  14.7  kw  aur.  Ant. 
height  above  average  terrain  182  ft.,  above 
ground  202  ft.  P.  O.  address  c/o  Mr.  Charles 
Morris,  Columbia,  S.  C.  Estimated  construc- 
tion cost  $158,984;  first  year  operating  cost 
$30,000.  Studio  and  trans,  location  both 
Charleston.  Geographic  coordinates  32°  47' 
23"  N.  Lat.,  79°  55'  49"  W.  Long.  Type 
trans.  RCA  TT-5BH,  type  ant.  RCA  TF- 
6AH.  Legal  counsel  Dow,  Lohnes  &  Albert- 
son,  consulting  engineer  Lohnes  &  Culver, 
both  Washington,  D.  C.  Principals:  etv  com- 
missioners. Ann.  Jan.  4. 


New  am  stations 

ACTIONS  BY  FCC 

Battle  Creek,  Mich. — Don  F.  Price. 
Granted  cp  for  new  am  to  operate  on  1500 
kc,  1  kw,  DA-D.  P.  O.  address  150  Grand 
Blvd.,  Battle  Creek.  Estimated  construction 
cost  $29,929;  first  year  operating  cost  $48,- 
000;  revenue  $60,000.  Rev.  Price,  sole  owner, 
is  pastor.  Action  Jan.  8. 

Superior,  Wis.  —  Twin  Ports  Christian 
Bcstg.  Corp.  Granted  cp  for  new  am  to 
operate  on  1270  kc,  5  kw-D.  P.O.  address 
Box  426,  Duluth,  Minn.  Estimated  construc- 
tion cost  $30,000;  first  year  operating  cost 
$42,000;  revenue  $46,000.  Principals:  Roger 
Elm,  Gordon  Roberts,  Don  Swanson,  Mar- 
garet Swanson,  Barbara  Jean  Roberts  (each 
20%).  Mr.  Elm  is  engineer  with  KDAL-AM- 
TV  Duluth  and  owns  farm  in  Wisconsin; 
Mr.  Roberts  is  manager  and  part  owner  of 
supermarket;  Mrs.  Roberts  is  housewife; 
Mr.  Swanson  owns  farm  in  Iowa  and  has 
been  manager  of  rehabilitation  farm  for 
alcoholics;  Mrs.  Swanson  is  housewife. 
Comr.  Lee  dissented;  Comr.  Craven  absent. 
Action  Jan.  3. 

APPLICATIONS 

Joshua  Tree,  Calif. — Col.  Edmund  B. 
Moore,  USA  ret'd.  Amendment  to  applica- 
tion for  cp  for  new  am  (1420  kc,  1  kw-D) 
to  change  applicant  name  from  Col.  Moore 
to  Marion  Moore.  Ann.  Jan.  8. 

Barbourville,  Ky. — Golden  East  Bcstg.  Inc. 
1490  kc,  250  w,  unl.  P.  O.  address  322  Clark 
St.,  Barbourville.  Estimated  construction 
cost  $18,776;  first  year  operating  cost  $28,- 
040;  revenue  $41,500.  Principals:  Walter 
Powell  Jr.  (90%)  and  Raymond  E.  Rohrer 
(10%).  Mr.  Powell  owns  commercial  pro- 
duction company;  Mr.  Rohrer  is  consulting 
engineer.  Ann.  Jan.  3. 


Existing  am  stations 

ACTION   BY  FCC 

WVLN  Olney,  HI. — Granted  change  on  740 
kc,  D,  from  250  w  to  1  kw,  DA,  with  250 
w  (CR)  non-DA;  conditions.  Comr.  Ford  not 
participating.  Action  Jan.  3. 

APPLICATIONS 

KXIV  Phoenix,  Ariz. — Cp  to  increase  day- 
time to  1  kw  from  250  w;  install  new  trans. 
Ann.  Jan.  4. 

WPRT  Prestonsburg,  Ky. — Mod.  of  cp  to 
change  ant.,  trans,  and  studio  location; 
change  from  DA-D  to  non-DA;  decrease  ant. 
height  and  changes  in  ground  systems. 
Ann.  Jan.  3. 

KLTZ  Glasgow,  Mont. — Cp  to  increase 
daytime  power  to  1  kw  from  250  w  and 
install  new  trans.  Ann.  Jan.  4. 

KORN  Mitchell,  S.  D.— Cp  to  increase  day- 
time power  to  1  kw  from  250  w;  install 
new  trans.  Ann.  Jan.  3. 

KTHE  Thermopolis,  Wyo. — Mod.  of  license 
to  change  hours  of  operation  from  unl.  to 
SH:  6  a.m.  to  7  p.m.  Mon.  through  Sat.; 
9  a.m.  to  7  p.m.  Sun.  Ann.  Jan.  3. 


APPLICATIONS 

Hot  Springs,  Ark. — Southern  Newspapers 
Inc.  99.9  mc,  ch.  260,  11.86  kw.  Ant.  height 
above  average  terrain  700  ft.  P.  O.  address 
Hot  Springs.  Estimated  construction  cost 
$30,216;  first  year  operating  cost  $25,000; 
revenue  $20,000.  Applicant  is  large  corpora- 
tion with  no  majority  stockholder.  As- 
sociated Arkansas  Newspapers  Inc.  owns 
1/3  of  stock.  Ann.  Jan.  2. 

Santa  Rosa,  Calif. — Thomas  L.  Brennen. 
100.1  mc,  ch.  261,  2.58  kw.  Ant.  height  above 
average  terrain  minus  259  ft.  P.  O.  address 
2555  Bennett  Valley  Rd.,  Santa  Rosa.  Es- 
timated construction  cost  $13,100;  first  year 
operating  cost  $15,000;  revenue  $14-16,000. 
Mr.  Brennen,  sole  owner,  is  gen.  mgr.  and 
1/3  owner  of  KVRE  Santa  Rosa.  Ann.  Jan.  7. 

Denver,  Colo. — KIMN  Bcstg.  Co.  95.5  mc, 
ch.  238,  35  kw.  Ant.  height  above  average 
terrain  660  ft.  P.  O.  address  5350  W.  20th 
Ave.,  Denver.  Estimated  construction  cost 
$29,085;  first  year  operating  cost  $12,000; 
revenue  is  undetermined.  Principals:  John 
C.  Hunter,  Robert  Donner  Jr.  &  Kenneth 
E.  Palmer  (each  30%)  and  J.  Elliott  Knoll 
(10%).  Applicant  owns  KIMN  Denver.  Mr. 
Hunter  is  majority  owner  of  WCMP  Pine 
City,  Minn.  Ann.  Jan.  2. 

Cornelia,  Ga. — Habersham  Bcstg.  Inc.  97.1 
mc,  ch.  246,  16.8  kw.  Ant.  height  above 
average  terrain  334  ft.  P.  O.  address  Box 
239,  Cornelia.  Estimated  construction  cost 
$18,705;  first  year  operating  cost  $5,200; 
revenue  $11,200.  Principals:  H.  L.  Webster 
&  John  C.  Foster,  tr/as  Washington  Bcstg. 
Inc.  (95V2%).  Applicant  also  owns  WCON 
Cornelia  and  WDMF  Buford,  Ga.  Ann.  Dec. 
31. 

Louisville,  Ky. — Fidelity  Radio  Inc.  97.5 
mc,  ch.  248,  35  kw.  Ant.  height  above  aver- 
age terrain  343.75  ft.  P.  O.  address  223  W. 
Liberty,  Louisville.  No  estimated  construc- 
tion cost,  as  facilities  of  previous  WLVL 
operation  will  be  used;  first  year  operating 
cost  $48,000;  revenue  $50,000.  Principals: 
S.  A.  Cisler  (60%),  Rachel  W.  Cisler  (39.9%) 
and  Lucinda  L.  Cisler  (.1%).  Mr.  Cisler  is 
part  owner  of  KLMS  Lincoln,  Neb.;  has 
applications  for  part  ownership  of  KQRO 
(FM)  Dallas  and  KARO  (FM)  Houston,  both 
Texas.  Ann.  Jan.  2. 

Russellville,  Ky. — South  Kentucky  Bcstrs. 
92.1  mc,  ch.  21,  3  kw.  Ant.  height  above 
average  terrain  300  ft.  P.  O.  address  Rus- 
sellville. Estimated  construction  cost  $26,- 
553;  first  year  operating  cost  $6,000;  revenue 
$7,500.  Principals:  Roth  E.  Hook  (75%)  and 
Woodrow  P.  Sosh  (25%).  Applicant  owns 
WRUS  Russellville.  For  other  ownership  of 
Mr.  Hook,  see  application  for  Forest,  Miss. 
Ann.  Jan.  2. 

North  Adams,  Mass. — Northern  Berkshire 
Bcstg.  Inc.  100.1  mc,  ch.  261,  1  kw.  Ant. 
height  above  average  terrain  480  ft.  P.O. 
address  466  Curran  Hwy.,  North  Adams. 
Estimated  construction  cost  $20,744;  first 
year  operating  cost  $12,000;  revenue  $18,- 
000.  Principals:  Robert  Hardman  (51.6%); 
Harold  E.  Crippen  (13.3%),  Donald  A. 
Thurston  (10%),  James  A.  Hardman  (3.3%), 
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and  others.  Applicant  owns  WMNB  North 
Adams.  Ann.  Jan.  2. 

Traverse  City,  Mich. — Great  Northern 
Bcstg.  System.  97.3  mc.  ch.  247,  17.22  kw. 
Ant.  height  above  average  terrain  296.6  ft. 
P.  O.  address  8005  East  Shore  Rd.,  Traverse 
City.  Estimated  construction  cost  $30,433; 
first  year  operating  cost  $35,000;  revenue 
$45,000.  Principals:  Robert  L.  Greaige  and 
Roderick  C.  Maxson  (each  50%).  Mr. 
Greaige  owns  electronics  firm;  Mr.  Maxson 
owns  motel  and  auto  firm.  Ann.  Jan.  2. 

Rochester,  Minn. — United  Audio  Co.  99.9 
mc,  ch.  260.  22.1  kw.  Ant.  height  above 
average  terrain  442  ft.  P.  O.  address  519 
4th  St.  N.W.,  Rochester.  Estimated  construc- 
tion cost  $23,000;  first  year  operating  cost 
$33,000;  revenue  $35,000.  Thomas  H.  Jones, 
owner  of  recording  firm,  is  sole  owner. 
Ann.  Dec.  31. 

Forest,  Miss. — Scott  County  Bcstg.  Inc. 
93.1  mc,  ch.  226,  18.2  kw.  Ant.  height  above 
average  terrain  226  ft.  P.  O.  address  Box 
188,  Forest.  Estimated  construction  cost 
121,525;  first  year  operating  cost  $6,500: 
revenue  $7,000.  Principals:  Roth  E.  Hook 
(55%).  Lucille  Hook  (5%),  Hugh  Hughes 
(25%)  and  Willie  Weems  (15%).  Applicant 
owns  WMAG  Forest.  Mr.  Hook  also  has 
interest  in  WDOB  Canton,  WELZ  Belzoni, 
&  WDAL  Meridan,  all  Mississippi;  WRAG 
Carrollton,  Ala.;  WKIZ  Key  West.  Fla.: 
and  WRUS  Russellville,  Ky.  Mrs.  Hook  has 
interest  in  WELZ,  WDOB  &  WDAL;  Messrs. 
Weens  and  Hughes  have  interest  in  WDAL. 
Ann.  Jan.  2. 

Bucyrus,  Ohio — Brokensword  Bcstg.  Co.— 
92.7  mc.  ch.  224,  3  kw.  Ant.  height  above 
average  terrain  142  ft.  P.  O.  address  Box 
266.  Bucyrus.  Estimated  construction  cost 
$11,919;  first  year  operating  cost  $2,000; 
no  estimated  revenue.  Principals:  Thomas 
P.  Moore,  Orville  J.  Sather  and  Elfrieda 
Mercier  (each  33%%).  Applicant  owns 
WBCO  Bucyrus.  Ann.  Jan.  2. 

Urbana,  Ohio — Charles  H.  Chamberlain. 
101.7  mc,  ch.  269,  1  kw.  Ant.  height  above 
average  terrain  234  ft.  P.  O.  address  Box 
344,  Bellefontaine.  Ohio.  Estimated  con- 
struction cost  $10,000:  first  year  operating 
cost  $12,000;  revenue  $15,000.  Applicant  owns 
WOHP  Bellefontaine  and  application  for  am 
In  Urbana.  Ann.  Jan.  2. 

Harrisburg,  Pa. — Hudson  Bcstg.  Corp.  99.3 
mc,  ch.  257.  3  kw.  Ant.  height  above  average 
terrain  91  ft.  P.  O.  address  Box  3433,  Harris- 
burg. Estimated  construction  cost  $26,100; 
first  year  operating  cost  $25,000:  revenue 
$25,000.  Principals:  James  A.  McKenna  Jr. 
(80%)  and  Edgar  K.  Smith  (20%).  Applicant 
owns  WCMB  &  WDTV  (TV),  both  Harris- 
burg. Mr.  McKenna  is  majority  owner  of 
KEVE  Golden  Valley,  Minn.,  and  WAWA 
West  Allis,  Wis.  Ann.  Jan.  2. 

Mayaguez,  P.  R. — Ultra  High  Fidelity 
Corp.  94.1  mc,  ch.  231,  18.05  kw.  Ant.  height 
above  average  terrain  minus  161  ft.  P.  O. 
address  Box  1346,  Mayaguez.  Estimated  con- 
struction cost  $19,128:  first  year  operating 
cost  $14,400;  revenue  $20,000.  Principals: 
Rafael  Colon-Diaz  (28.573%)  and  Francisco 
Z.  Perez,  David  Cortiz  &  Aristides  Z.  Perez 
(each  23.809%),  Mr.  Cortiz  is  mgr.  of  WNIK 
Arecibo,  P.  R.;  Mr.  A.  Z.  Perez  is  chief 
engineer  of  WTIL  Mayaguez;  Mr.  F.  Z. 
Perez  is  electrical  engineer;  Mr.  Colon- 
Diaz  owns  gas  station.  Ann.  Jan.  2. 

Greenville,  S.  C. — Tabernacle  Christian 
School.  104.3  mc,  ch.  282,  96  kw.  Ant.  height 


above  average  terrain  295  ft.  P.  O.  address 
3931  White  Horse  Rd.,  Greenville.  Estimated 
construction  cost  $31,385;  first  year  operating 
cost  $24,000;  revenue  $24,000.  Principals: 
deacon  board.  Ann.  Jan.  2. 

Dickinson,  Tex. — Bay  Area  Bcstg.  Co. 
107.3  mc,  ch.  297,  35  kw.  Ant.  height  above 
average  terrain  242  ft.  P.  O.  address  Box 
777,  Dickinson.  Estimated  construction  cost 
$30,300;  first  year  operating  cost  $30,000; 
revenue  $75,000.  Principals:  W.  G.  Hall,  W. 
G.  Hall  Jr.  and  E.  B.  Taylor  (each  33  1/3%). 
Messrs.  Hall  are  both  bankers  and  insurance 
brokers;  Mr.  Taylor  owns  ranch  and  major- 
ity interest  in  oil  firm.  Ann.  Jan.  2. 

Forth  Worth,  Tex.— KNOK  Bcstg.  Inc.  107.9 
mc,  ch.  300,  33.36  kw.  Ant.  height  above  av- 
erage terrain  215  ft.  P.O.  address  38  Chatham 
Rd.,  Short  Hills,  N.  J.  Estimated  construc- 
tion cost  $20,992.  Applicant,  large  corpora- 
tion with  no  majority  stockholder,  owns 
KNOK  Ft.  Worth.  Ann.  Jan.  2. 

Charleston,  W.  Va.— Capitol  Bcstg.  Corp. 
99.9  mc,  ch.  260,  8.5  kw.  Ant.  height  above 
average  terrain  430  ft.  P.  O.  address  Box 
2791,  Charleston.  Estimated  construction 
cost  $5,500;  first  year  operating  cost  $12,- 
000;  revenue  $24,000.  Principals:  E.  M.  John- 
son (80%)  and  Paul  N.  Miles  &  Paul  Howard 
(each  10%).  Applicant  owns  WCAW 
Charleston.  Ann.  Jan.  2. 

Wheeling,  W.  Va.— WTRF-TV  Inc.  107.5 
mc,  ch.  298,  11.22  kw.  Ant.  height  above 
average  terrain  907  ft.  P.  O.  address  Odgen 
Bldg.,  1329  Market  St.,  Wheeling.  Estimated 
construction  cost  $22,532;  first  year  operat- 
ing cost  $20,000;  revenue  $11,000.  Applicant, 
large  corporation  with  no  majority  stock- 
holder, owns  WTRF-TV  Wheeling.  Ann. 
Jan.  2. 


Existing  fm  station 

APPLICATION 

WKIX-FM  Raleigh,  N.  C— Cp  to  change 
frequency  from  96.1  mc.  ch.  241,  to  106.9 
mc,  ch.  295;  increase  ERP  from  29  kw  to 
100  kw;  change  ant.  height  above  average 
terrain  to  435  ft.;  install  new  trans,  and 
ant.  Ann.  Jan.  2. 


Ownership  changes 

ACTION  BY  FCC 

KVNI  Coeur  d'Alene,  Idaho— Granted 
transfer  of  control  of  licensee  corporation, 
Rexard  Co.,  from  Rex  (66.33%)  and  Georgia 
A.  (.34%)  Koury  and  Howard  F.  (33%)  & 
Margaret  (.33%)  Flynn  to  Duane  B.  Haga- 
done  (507c)  and  Scripps  League  Newspapers 
Inc.  (50%),  tr/as  Lake  City  Printing  Co. 
Consideration  $9,350.  Both  principals  have 
wide  newspaper  interests.  Chmn.  Minow  and 
Commr.  Henry  abstained  from  voting.  Ac- 
tion Jan.  9. 


APPLICATIONS 

KPGE  Page,  Ariz. — Seeks  assignment  of 
license  from  Wendell  W.  Motter  (100%)  to 
Harold  J.  Arnoldus  (100%).  Consideration 
$30,000.  Mr.  Arnoldus  owns  KDJI  Holbrook, 
Ariz.  Ann.  Jan.  9. 

KDAS  (TV)  Hanford,  Calif.— Seeks  as- 
signment of  cp  from  Harold  D.  Gann  (50%) 


and  George  L.  Naron  &  C.  B.  Sweeney 
(each  25%),  d/b  as  Gann  Tv  Enterprises,  to 
Mr.  Naron  and  Mr.  Sweeney  (each  50%). 
Consideration  $7,000  and  assumption  of  debt. 
Ann.  Jan.  4. 

KXOA-AM-FM  Sacramento,  Calif.— Seeks 
transfer  of  control  of  licensee  corporation, 
Cal-Val  Radio  Inc.,  from  John  E.  Kearney 
(26.6%),  Riley  R.  Gibson  (21.6%),  Douglas 
E.  Anderson  &  George  A.  McConnell  (each 
18.3%),  Howard  J.  Haman  (10.2%)  and  A.  L. 
Gale  (5%)  to  Producers  Inc.  (100%),  large 
corporation  50%  owned  by  Polaris  Corp., 
50%  by  Ferris  E.  Traylor  and  family.  Con- 
sideration $500,000  and  assumption  of  debt 
for  $230,761.  Producers  is  majority  owner 
of  KCND-TV  Pembina,  KNOX-TV  Grand 
Forks.  KXGO-TV  Fargo,  all  North  Dakota, 
WTVW  (TV)  Evansville,  Ind.,  and  WKYW 
Louisville,  Ky.  Ann.  Jan.  9. 

KGUC  Gunnison,  Colo. — Seeks  assignment 
of  license  from  Roger  W.  Pepperd  (100%), 
d/b  as  Gunnison  Bcstg.  Co.,  to  Mr.  Pepperd 
and  his  wife,  Enid  C.  Pepperd  (each  50%), 
tr/as  company  of  same  name.  No  financial 
consideration  involved.  Ann.  Jan.  8. 

WQXT-AM-FM  Palm  Beach,  Fla.— Seeks 
assignment  of  licenses  from  Emma  S.  Pell 
(100%>,  d/b  as  Flame  Radio  &  Tv  Corp.,  to 
Bernard  J.  Harris  (100%),  tr/as  Fairfax 
Bcstg.  Inc.  Consideration  $150,000.  Mr.  Harris 
owns  mortgage  firm.  Ann.  Jan.  4. 

WMAZ-AM-FM-TV  Macon,  Ga— Seeks 
transfer  of  control  of  licensee  corporation, 
Southeastern  Bcstg.  Co.  (399  shares  issued), 
from  George  P.  Rankin  Jr.  (285  shares), 
Wilton  E.  Cobb  (90  shares)  and  Wallace  & 
Mary  S.  Miller  (each  12  shares)  to  Lawrence 
Shane  (21%),  Daniel  B.  Ruggles  III  &  Eben 
Parsons  (each  13.1%)  and  Green  Mt.  Bcstg. 
Inc.  (52.8%).  tr/as  WMRC  Inc.  Green  Mt. 
is  owned  by  Messrs.  Ruggles  &  Parsons 
(each  49.5%)  and  their  wives  (each  .5%). 
Consideration  $2,094,750.  Applicant  owns 
WMRC  Milford,  Mass.;  Green  Mt.  owns 
WSKI  Montpelier,  Vt.  Ann.  Jan.  8. 

WKLE  Washington,  Ga. — Seeks  assign- 
ment of  license  from  J.  Norman  Young 
and  J.  S.  Carter  (each  50%),  d/b  as  Wilkes 
County  Bcstg.  Co.,  to  Mr.  Carter  (100%). 
tr/as  company  of  same  name.  No  financial 
consideration  involved.  Ann.  Jan.  4. 

KNUI  Makawao,  Hawaii — Seeks  assign- 
ment of  cp  from  Eugene  G.  Panissidi  (100%) 
to  Mr.  Panissidi  &  his  wife,  O.  Doris 
Panissidi  (62%  as  joint  tenants),  and  Roy 
V.  &  Billie  M.  Blanscet  (38%  as  joint 
tenants),  d/b  as  KNUI  Bcstg.  Co.  Consid- 
eration $20,250.  Ann.  Jan.  7. 

WGUY  Bangor,  Me. — Seeks  transfer  of 
control  of  licensee  corporation.  Bangor 
Bcstg.  Corp.,  from  Louis  J.  Borgatti  (50%) 
and  Melvin  L.  Stone  &  David  Royte  (each 
25%)  to  Mr.  Stone  (66  %%)  and  Mr.  Royte 
(33  1/3%).  Consideration  $75,000.  This  ap- 
plication reported  incorrectly  in  Dec.  24 
issue.  Ann.  Dec.  19. 

WLOB-AM-FM  Portland,  Me.— Seeks  ac- 
quisition of  positive  control  of  licensee 
corporation.  Casco  Bcstrs.  Corp.,  from  Sher- 
wood J.  Tarlow  (50%)  and  Faust  Couture 
&  Melvin  L.  Stone  (each  25%)  to  Mr.  Tar- 
low (75%)  and  Mr.  Stone  (25%).  Considera- 
tion $28,000.  Mr.  Tarlow  is  majority  owner 
of  KUTY  Palmdale.  Calif..  WHIL-AM-FM 
Medford  &  WARE  Ware,  both  Massachu- 
setts, and  WWOK  Charlotte,  N.  C.  Ann. 
Jan.  7. 

KLAS  Las  Vegas,  Nev. — Seeks  assignment 
of  license  from  Paul  C.  Schafer  (100%), 
d/b  as  Radio  KLAS  Inc.,  to  Harry  Waller- 
stein  (100%  in  receivership).  Ann.  Jan.  9. 

WDCX  (FM)  Buffalo,  N.  Y.— Seeks  as- 
signment of  cp  from  Donald  B.  Crawford 
(100%)  to  Kimtron  Inc.,  of  which  Mr.  Craw- 
ford is  sole  owner.  No  financial  considera- 
tion involved.  Ann.  Jan.  3. 

WOIO  (FM)  Cincinnati,  Ohio — Seeks  as- 
signment of  cp  from  Merle  H.  &  Ophelia 
L.  Miller  (each  50%),  d/b  as  Seven  Hills 
Bcstg.  Corp.,  to  Dean  C.  Stuhlmueller 
(100%).  tr/as  Dean  Miller  Bcstg.  Corp.  Con- 
sideration $3,834.  Mr.  Stuhlmueller  is  sole 
owner  of  WLMJ  Jackson.  Ohio,  and  part 
owner  of  WNOP  Newport,  Ky.  Ann.  Jan.  9. 

WAKI  McMinnville,  Tenn. — Seeks  transfer 
of  control  of  licensee  corporation,  Oeram 
Bcstg.  Corp.,  from  3.  H.  Lewis,  William 
R.  Livesay  and  Fred  P.  Davis  each  33  %%) 
to  Messrs.  Livesay  (66  %%)  and  Davis  (33 
1/3%).  Consideration  $7,000.  Ann.  Jan.  9. 

KUKO  Post,  Tex. — Seeks  assignment  of 
license  from  Galen  O.  Gilbert  (66  %%)  and 
Phil  Crenshaw  (33  1/3%),  d/b  as  Radio  Sta- 
tion KUKO  Inc.,  to  Leo  Holmes  (49.40%), 
3.  Dave  Sanford  (49.35%)  and  William  J. 
McGowan  (1.25%),  tr/as  Garza  Bcstg.  Co. 
Consideration  $55,000.  Mr.  Holmes  is  banker 
and  insurance  agent:  Mr.  Sanford  works 
for  Y.M.C.A.;  Mr.  McGowan  is  attorney. 
Ann.  Jan.  3. 

KITE  Terrell  Hills,  Tex. — Seeks  transfer 
of  control  of  licensee  corporation,  KITE 
Bcstg.   Co.,   from  Leslie   Kirsch   (100%  in 
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trusteeship)  to  Jack  C.  Vaughn  (24.40%), 
Cecil  L.  Trigg  (27.72%),  Grady  H.  Vaughn 
Jr.  (24.39%)  and  others,  tr/as  Southwest 
States  Inc.  Consideration  $450,000.  Applicant 
owns  KROD-AM-TV  El  Paso,  KOSA-TV 
Odessa  &  KVII-TV  Amarillo,  all  Texas,  and 
KRNO  San  Bernadino,  Calif.  Ann.  Jan.  4. 

KRAB  (FM)  Seattle,  Wash.— Seeks  assign- 
ment of  cp  from  Lorenzo  W.  Milam  (100%) 
to  Jack  Straw  Memorial  Foundation  (100%), 
nonprofit  organization  headed  by  Mr.  Milam. 
No  financial  consideration  involved.  Ann. 
Jan.  9. 

Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  Chester  F.  Nau- 
mowicz  Jr.  issued  initial  decision  looking 
toward  granting  application  of  Ouachita 
Valley  Radio  Corp.  for  new  am  to  operate 
on  610  kc,  500  w,  D,  in  Camden,  Ark.; 
interference  condition.  Action  Jan.  4. 

■  Hearing  Examiner  Millard  F.  French 
issued  initial  decision  looking  toward  grant- 
ing application  of  Poplar  Bluff  Bcstg.  Co. 
to  increase  daytime  power  of  KWOC  Poplar 
Bluff,  Mo.,  on  930  kc  from  1  kw  to  5  kw, 
continued  nighttime  operation  with  500  w, 
DA-N;  condition  and  pre-sunrise  operation 
with  daytime  facilities  precluded.  Action 
Jan.  3. 

DESIGNATED  FOR  HEARING 
Southern  Radio  &  Tv  Co.,  Lehigh  Acres, 
Fla.,  WMYR,  Robert  Hecksher,  Fort  Myers, 
Fla. — Designated  for  consolidated  hearing 
applications  of  Southern  for  new  daytime 
am  to  operate  on  1440  kc,  1  kw-N,  5  kw- 
LS,  DA-2,  and  Hecksher  to  increase  night- 
time power  on  1410  kc,  DA-N,  from  500  w 
to  5  kw,  continued  daytime  operation  with 
5  kw.  Action  Jan.  9. 

Warsaw-Mount  Olive  Bcstg.  Co.,  Warsaw, 
N.  C. — Designated  for  hearing  application 
for  new  am  to  operate  on  550  kc,  1  kw, 
DA,  D;  issues  include  Sec.  3.35  (a)  multiple 
ownership  determinations;  dismissed  oppos- 
ing petition  by  WETC  Wendell-Zebulon, 
N.  C.  Commr.  Ford  dissented  to  that  part 
of  order  which  denied  WETC  participation. 
Action  Jan.  9. 

OTHER  ACTIONS 

■  By  memorandum  opinion  &  order  on 
applications  of  Woodward  Bcstg.  Co.  and 
Consolidated  Bcstg.  Industries  of  Michigan 
for  new  am  stations  to  operate  on  850  kc, 
5  kw,  mil.,  Woodward  with  DA-1,  Consoli- 
dated with  DA-2,  in  Wyandotte,  Mich.,  com- 
mission (1)  granted  their  joint  request  for 
approval  of  agreement  whereby  Stanley  R. 
Akers,  26%  partner  in  Consolidated,  would 
receive  option  to  acquire  Vs  interest  in 
Woodward  in  exchange  for  dismissal  of  its 
application  and  (2)  dismissed  Consolidated's 
application.  Action  Jan.  9. 

■  By  order,  commission  granted  petitions 
by  Broadcast  Bureau  and  extended  time  to 
Jan.  9  to  file  exceptions  to  initial  decision 
in  proceeding  on  applications  of  Catskills 
Bcstg.  Co.,  Ellenville  Bcstg.  Co.  and  Ulster 
County  Bcstg.  Co.  for  new  am  stations  in 
Ellenville,  N.  Y.  Action  Jan.  9. 

■  By  memorandum  opinion  &  order, 
commission  (1)  denied  petition  by  E.  G. 
Robinson  Jr.,  tr/as  Palmetto  Bcstg.  Co.,  for 
reconsideration  of  July  26  decision  which 
denied  his  applications  frr  renewal  of  li- 
cense of  WDKD  (1310  kc.  5  kw,  D)  Kings- 
tree,  S.  C,  and  for  license  to  cover  cp:  and 
(2)  puthorized  Robinson  to  operate  station 
WDKD  until  Feb.  8,  in  order  to  wind  up  his 
affairs.  Commr.  Henry  not  participating. 
Action  Jan.  3. 

■  By  memorandum  opinion  &  order, 
commission  ( 1 )  stayed  its  July  25,  1962,  deci- 
sion which  granted  application  of  Salina 
Radio  Inc.  for  new  am  to  operate  on  910 
kc,  500  w,  D,  DA,  in  Salina,  Kans..  and 
which  denied  application  of  Kansas  Bcstrs. 
Inc.  seeking  same  facilities;  (2)  remanded 
proceeding  to  Examiner  for  further  hearing 
to  determine  whether  grant  of  Salina  Radio 
application  would  contravene  overlap  pro- 
visions of  Sec.  3.35  (a)  and  (b)  of  rules 
and  to  afford  parties  opportunity  to  resolve 
10%-rule  question  concerning  Kansas  Bcstrs.; 
and  (3)  denied  Kansas  Bcstrs.  petition  for 
reconsideration.  Commr.  Hyde  dissented; 
Chrm.  Minow  and  Commr.  Henry  not  par- 
ticipating. Action  Jan.  3. 

■  Commission  denied  request  by  Clyde 
Community  Tv  for  waiver  of  Sec.  4.732  (e) 
of  rules  to  permit  partial  financial  support 
of  its  tv  translator  station  K03BR  Clyde, 
Kans.,  bv  donation  of  $500  by  Topeka  Bcstg. 
Assn.  Inc.  (WIBW-TV,  ch.  13),  Topeka, 
whose  programs  it  proposes  to  rebroadcast. 
Chrm.  Minow  and  Commr.  Hyde  dissented. 
Action  Jan.  3. 

■  By  memorandum  opinion  &  order,  com- 
mission   (1)   denied  request  by  1360  Bcstg. 


Inc.  for  waiver  of  10%  and  primary  cover- 
age provisions  of  Sees.  3.28  (d)  and  3.188 
(b)  (2) ;  (2)  designated  for  hearing  its  ap- 
plication for  change  of  operation  of  WEBB 
Baltimore,  Md.  (1360  kc,  DA)  from  D  to 
unl.  time  with  1  kw-N,  continued  daytime 
operation  with  5  kw;  and  (3)  denied  in- 
formal opposition  by  WWIN  Baltimore,  but 
made  it  party  to  proceeding.  Action  Jan.  3. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  joint  request  by  WPOW 
Inc.  (WPOW),  Debs  Memorial  Radio  Fund 
Inc.  (WEVD),  both  New  York  City,  and 
Rennsselaer  Polytechnic  Institute  for  waiver 
of  current  am  "freeze"  and  accepted  for 
filing  latter's  application  for  mod.  of  li- 
cense to  allow  simultaneous  daytime  opera- 
tion of  WHAZ  Troy,  N.  Y.,  with  either 
WPOW  or  WEVD.  (WHAZ  is  licensed  on 
1330  kc,  1  kw  share-time  with  WEVD  and 
WPOW.)  Action  Jan.  3. 

■  Commission  scheduled  for  oral  argu- 
ment on  Feb.  14  proceeding  on  applications 
of  City  of  Jacksonville,  Florida-Georgia 
Television  Inc.  (WFGA-TV)  arid  Jackson- 
ville Bcstg.  Corp.  for  new  tv  stations  to 
operate  on  ch.  12  in  Jacksonville,  Fla.  Ac- 
tion Jan.  3. 

■  Commission  ordered  Eugene  and  David 
P.  Slatkin,  d/b  as  Mountain  View  Bcstg. 
Co.,  to  show  cause  why  license  of  WBMT 
Black  Mountain,  N.  C,  should  not  be  re- 
voked, and  to  appear  at  hearing  to  be  held 
in  Asheville  at  time  to  be  specified  later. 
Action  Jan.  3. 


Routine  roundup 


ACTIONS  BY  REVIEW  BOARD 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Jan.  10  time  to  respond 
to  supplement  to  joint  request  of  approval 
of  agreement  filed  by  John  A.  Egle  and 
KLFT  Radio  Inc.  in  proceeding  on  their 
applications  for  new  am  stations  in  Golden 
Meadow,  La.  Action  Jan.  8. 

■  Granted  petition  by  Saul  M.  Miller  and 
extended  to  Jan.  4  time  to  file  his  opposi- 
tion to  Bi-States'  petition  to  enlarge  issues 
in  proceeding  on  their  applications  for  new 
am  stations  in  Kutztown  and  Annville- 
Cleona,  respectively,  both  Pennsylvania,  et 
al.  Action  Jan.  8. 

■  Rescheduled  oral  argument  for  Jan.  18 
in  proceeding  on  am  application  of  Pioneer 
States  Bcstrs.  Inc.  (WBZY),  West  Hartford, 
Conn.  Action  Jan.  7. 

■  Granted  petition  by  Saul  M.  Miller  and 
extended  to  Jan.  3  time  to  file  its  opposi- 
tion to  Bi-States  Bcstrs.'  petition  to  enlarge 
issues  in  proceeding  on  their  applications 
for  new  am  stations  in  Kutztown  and  Ann- 
ville-Cleona,  respectively,  both  Pennsylvan- 
ia, et  al.  Action  Jan.  3. 

■  Postponed  Jan.  4  oral  argument  to  a 
date  subsequently  to  be  determined  in  pro- 
ceeding on  am  application  of  Pioneer  States 
Bcstrs.  Inc.  (WBZY),  West  Hartford,  Conn. 
Action  Jan.  3. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Jupiter  Assoc.  Inc.,  Somerset  County  Bcstg. 
Co.,  and  Radio  Elizabeth  Inc.  for  new  am 
stations  in  Matawan,  Somerville,  and  Eliza- 
beth, respectively,  all  New  Jersey,  in  Docs. 
14755-7,  denied  late  filed  petitions  by  Jupi- 
ter to  add  character  qualification  and  "Su- 
burban" issues  against  Somerset.  Action 
Jan.  3. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Hudson  Valley 
Bcstg.  Corp.  for  change  of  operation  of 
WEOK  Poughkeepsie,  N.  Y.,  (1)  denied  its 
untimely  filed  motion  for  mod.  of  issues 
and  (2)  on  own  motion,  modified  issue  4  to 
include  determination  as  to  whether  circum- 
stances exist  which  would  warrant  waiver 
of  Sec.  3.24  (b)  of  rules.  Action  Jan.  3. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Simon  Geller  for  new  am  in  Gloucester  and 
Richmond  Brothers  Inc.  for  change  of  facili- 
ties of  WMEX  Boston,  Mass.,  in  Dockets 
13525,  14478,  denied  petition  by  Geller  for 
"reconsideration"  of  July  19,  1962,  initial 
decision  which  would  deny  his  application. 
Geller's  petition  in  effect  requests  reversal 
of  Examiner's  denial  of  his  petition  for 
leave  to  amend  and  remand  of  proceeding 
to  Examiner  for  determination  of  whether, 
under  proposed  amendment,  compliance 
with  Sees.  3.188  (b)  (1)  and  3.188  (b)  (2) 
would  be  achieved  as  to  city  coverage. 
Action  Jan.  3. 

■  Scheduled  oral  argument  for  Feb.  4  in 
proceeding  on  am  application  of  WIVY  Inc. 
(WIVY),  Jacksonville,  Fla.  Action  Jan.  3. 

■  Scheduled  oral  argument  for  Feb.  4  in 
proceeding  on  am  applications  of  Simon 
Geller,  Gloucester,  and  Richmond  Brothers 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Jan.  9 

ON  AIR  CPS  TOTAL  APPLICATIONS 

Lie.                   -  Not  en  air  for  new  stations 

AM                  3,746                   57  126  449 

FM                   1,054                   24  143  186 

TV                     512                   64  76  130 

OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Jan.  9 

TOTAl 

m  mt  tv 

Commercial  486  90  576 

Non-Commercial  47  21  68' 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  Nov.  30 


Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  from  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

1  Includes  3  stations  operating  on  unreserved  channels. 


AM 

FM 

TV 

3,741 

1,038 

512 

61 

40 

66 

122 

138 

74 

3,924 

1,216 

bb9 

295 

148 

49 

204 

13 

59 

499 

161 

10P 

331 

97 

43 

57 

3 

9 

388 

100 

52 

1 

0 

1 

1 

4 

1 

Inc.  (WMEX).  Boston,  both  Massachusetts. 
Action  Jan.  3. 

■  Granted  petition  by  Osage  Program- 
mers and  extended  to  Jan.  7  time  to  reply 
to  opposition  to  petition  to  enlarge  issues 
filed  by  Cherokee  Bcstg.  Co.  in  proceeding 
on  their  applications  for  new  am  stations 
in  Bartlesville  and  Pawhuska.  respectively, 
both  Oklahoma.  Action  Jan.  2. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Redding-Chico  Tv  Inc.  and  Northern  Cali- 
fornia Educational  Tv  Assn.  Inc.  for  new  tv 
stations  to  operate  on  ch.  9  in  Redding, 
Calif.  (Northern  California  to  operate  non- 
commercially )  in  Docs.  14626-7,  (1)  granted 
petition  by  Redding-Chico  to  extent  of 
enlarging  issues  to  determine  whether  wai- 
ver of  multiple  ownership  rules  is  war- 
ranted if  findings  pursuant  to  those  issues 
are  adverse  to  Redding-Chico,  financial 
qualifications  of  Northern  California,  and 
issues  concerning  Grade  A  and  Grade  B 
contours  of  both  applicants:  and  (2)  denied 
Northern  California's  petition  to  enlarge 
issues,  and  its  motion  and  supplement  to 
dismiss  Redding-Chico  application,  and  also 
denied  latter's  petition  to  strike  certain  is- 
sues and  its  request  to  file  supplemental 
petition.  Action  Jan.  2. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Edina  Corp.  and  Tedesco  Inc.  for  new  am 
stations  in  Edina  and  Bloomington,  both 
Minnesota,  respectively,  in  Docs.  14739-40, 

(1)  granted  petition  by  Edina  for  enlarge- 
ment of  issues  and  (2)  amended  issues  to 
determine  (a)  all  facts  and  circumstances 
surrounding  Tedesco's  application  for  as- 
signment of  license  of  KBLO  Hot  Springs, 
Ark.  and  appeals  and  pleadings  related 
thereto;  (b)  whether  Tedesco  has  violated 
Sec.  310  (b);  and  (c)  whether  it  possesses 
requisite  character  qualifications  to  be  li- 
censee. Action  Jan.  2. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Northfield  Bcstg.  Co.  and  Hastings  Bcstg. 
Co.  for  new  am  stations  in  Northfield  and 
Hastings,  and  Albert  Lea  Bcstg.  Co.  to  in- 
crease daytime  power  of  KATE  Albert  Lea, 
all  Minnesota,  in  Docs.  14684-6,  (1)  granted 
Hastings'  appeal  from  order  of  Examiner 
denying  its  petition  for  leave  to  amend  and 

(2)  granted  its  petition  to  amend  its  appli- 
cation  to   revise   ownership    showing.  In 


connection  with  joint  petition  for  approval 
of  agreement  looking  toward  dismissal  of 
Northfield  application  and  payment  of  Hast- 
ings to  Northfield  of  not  more  than  $5,000 
as  partial  reimbursement  of  expenses  in- 
curred in  prosecuting  latter's  application, 
Review  Board  by  separate  memorandum 
opinion  &  order,  directed  Northfield  to  com- 
ply with  provisions  of  Sec.  1.316  (b)  (2) 
concerning  publication  of  its  intended  dis- 
missal so  that  other  persons  may  be  afforded 
further  opportunity  to  apply  for  facilities 
(1460  kc,  500  w,  D)  specified  in  its  applica- 
tion. Action  Jan.  2. 

ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Ordered  that  Examiner  Charles  J.  Fred- 
erick, in  lieu  of  Annie  Neal  Huntting,  who 
has  served  as  presiding  officer,  will  prepare 
and  issue  initial  decision  in  proceeding  on 
applications  of  Progressive  Bcstg.  Corp.  and 
Peter-Mark  Bcstg.  Co.  for  new  am  stations 
in  Highland  and  Vandalia,  Illinois,  respec- 
tively. Action  Jan.  4. 

By  Hearing  Examiner  James  D.  Cunningham 

■  Continued  hearing  to  Feb.  11  in  pro- 
ceeding on  NBC-RKO  broadcast  transfers 
and  related  applications  in  Docs.  13085  et  al. 
Action  Jan.  7. 

■  Scheduled  further  hearing  for  Jan.  21 
in  Chicago,  111.,  in  matter  of  revocation  of 
license  and  SCA  of  Carol  Music  Inc.,  for 
WCLM  (FM)  Chicago.  Action  Jan.  7. 

By  Hearing  Examiner  Thomas  H.  Donahue 

■  Upon  agreement  of  parties  at  Jan.  2 
prehearing  conference  in  proceeding  on  ap- 
plication of  Northern  Indiana  Bcstrs.  Inc. 
for  new  am  in  Mishawaka.  Ind.,  scheduled 
certain  procedural  dates  and  continued  Jan. 
22  hearing  to  April  22.  Action  Jan.  3. 

By  Hearing  Examiner  Asher  H.  Ende 

■  In  proceeding  on  application  of  Bigbee 
Bcstg.  Co.  for  new  am  in  Demopolis,  Ala., 
granted  motion  by  Demopolis  Bcstg.  Inc. 
(WXAL),  Demopolis,  and  continued  certain 
procedural  dates,  as  well  as  date  for  com- 
mencement of  hearing,  until  further  order 
of  Examiner,  provided,  however,  that  for 
good  cause  shown,  any  party  may  move 
that  dates  certain  be  set.  Action  Jan.  4. 


By   Hearing    Examiner   Millard    F.  French 

■  Upon  request  by  Broadcast  Bureau  and 
with  consent  of  party,  extended  from  Jan. 
7  to  Jan.  14  time  to  file  proposed  findings 
and  conclusions,  and  from  Jan.  14  to  Jan. 
21  for  replies  in  proceeding  on  am  applica- 
tion of  Wright  &  Maltz  Inc.  (WBRB),  Mt. 
Clemens,  Mich.  Action  Jan.  7. 

■  On  own  motion,  scheduled  further  pre- 
hearing conference  for  Jan.  15  in  proceed- 
ing on  applications  of  Wellersburg  Tv  Inc. 
and  People's  Community  Tv  Assn.  Inc.  for 
new  vhf  translator  stations  in  Wellersburg. 
Pa.,  and  LaVale,  Md.,  respectivelv.  Action 
Jan.  2. 

By  Hearing  Examiner  Arthur  A.  Gladstone 

■  Ordered  that  preliminary  exchange  of 
exhibits  shall  take  place  on  or  before  Jan. 
14  in  lieu  of  Jan.  7,  and  all  other  proced- 
ural dates  to  remain  unchanged,  in  pro- 
ceeding on  applications  of  Jesus  V.  Can- 
delaria  for  new  am  in  Bayamon,  P.  R.,  et  al. 
Action  Jan.  7. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  On  own  motion,  continued  Feb.  4  hear- 
ing to  Feb.  12  in  proceeding  on  am  appli- 
cation of  International  Radio  Inc.  (KGST), 
Fresno,  Calif.  Action  Jan.  4. 

■  Granted  motion  by  Western  Bcstrs.  Inc. 
and  continued  Jan.  7  prehearing  conference 
to  Feb.  11,  and  Jan.  22  hearing  to  date  to  be 
established  at  Feb.  11  prehearing  conference 
in  proceeding  on  its  application  for  new  am 
in  Cheyenne,  Wyo.  Action  Jan.  4. 

■  Continued  further  prehearing  confer- 
ence from  Jan.  4  to  Jan.  11  in  proceeding 
on  am  application  of  Hudson  Valley  Bcstg. 
Corp.  (WEOK),  Poughkeepsie,  N.  Y.  Ac- 
tion Jan.  3. 

■  On  own  motion,  scheduled  further  hear- 
ing for  Jan.  10  in  proceeding  on  applica- 
tion of  Triangle  Publications  Inc.  (WNHC- 
TV),  New  Haven,  Conn.  Action  Jan.  2. 

■  On  own  motion,  scheduled  further  pre- 
hearing conference  for  Jan. 4  in  proceeding 
on  application  of  Hudson  Valley  Bcstg. 
Corp.  (WEOK),  Poughkeepsie,  N.  Y.  Ac- 
tion Jan.  2. 

By  Hearing  Examiner  Annie  Neal  Huntting 

■  Granted  petition  by  Kent-Ravenna 
Bcstg.  Co.  and  extended  from  Jan.  7  to  Jan. 
21  time  to  file  proposed  findings,  and  on 
own  motion  extended  from  Jan.  18  to  Feb. 
1  time  to  file  reply  findings  in  proceeding 
on  Kent-Ravenna's  application  for  new  am 
in  Kent,  Ohio,  et  al.  Action  Jan.  4. 

■  By  memorandum  opinion  &  order  in 
Rochester,  N.  Y.,  tv  ch.  13  proceeding  in 
Docs.  14394.  et  al.,  granted  motion  by  Ro- 
chester Area  Educational  Tv  Assn.  Inc  and 
struck  portions  of  transcript  and  reversed 
previous  ruling  to  show  that  no  official 
notice  will  be  taken  of  pending  commission 
rulemaking  proceeding  in  Doc.  14744;  denied 
RAETA's  motion  to  strike  opposition  plead- 
ing by  Citizens  Tv  Corp.  Action  Jan.  2. 

b  Granted  petition  by  Kent-Ravenna 
Bcstg.  Co.  to  withdraw  exhibit  and  struck 
from  record  its  Exhibit  No.  16  and  dis- 
missed as  moot  petition  by  Portage  County 
Bcstg.  Corp.  to  reopen  record  in  proceeding 
on  their  applications  and  Joseph  P.  Wardlaw 
Jr.  for  new  am  stations  in  Kent-Ravenna, 
Kent,  and  Canton,  Ohio,  respectively.  Ac- 
tion Dec.  28. 

By  Hearing  Examiner  H.  Gifford  Irion 

■  Scheduled  further  prehearing  confer- 
ence for  Jan.  7  in  Miami,  Fla.,  tv  ch.  10 
proceeding.  Action  Jan.  3. 

■  Upon  request  by  applicants,  continued 
indefinitely  further  hearing  scheduled  for 
Jan.  4  in  proceeding  on  applications  of 
KWEN  Bcstg.  Co.  and  Vidnr  Broadcasting 
Inc.  for  new  am  stations  in  Port  Arthur 
and  Vidor,  both  Texas,  respectively.  Ac- 
tion Jan.  4. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  Granted  motion  by  Veterans  Bcstg.  Inc. 
and  ordered  that  reply  briefs  shall  be  filed 
by  Jan.  21  in  Syracuse,  N.  Y.,  tv  ch.  9  pro- 
ceeding. Action  Jan.  4. 

■  On  own  motion,  scheduled  further  hear- 
ing for  Jan.  16  in  proceeding  on  applica- 
tions of  Salem  Bcstg.  Co.  (WJBD),  Salem, 
and  Leader  Bcstg.  Co.,  Edwardsville,  both 
Illinois,  and  denied  Salem's  letter  request 
for  direction  that  Mr.  Ned  M.  Webber  be 
produced  as  witness  for  cross-examination, 
without  prejudice,  however,  to  considera- 
tion of  proper  request  by  applicant  con- 
cerned for  subpoena  directing  production 
of  Mr.  Webber  as  witness.  Action  Jan.  2. 

■  Granted  petition  by  Parkway  Bcstg.  Co. 
and  cancelled   procedural  dates  previously 

Continued  on  page  96 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C. 
REpublic  7-3984 

Member  AFCCE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFCCE 


J.  G.  ROUNTREI 

CONSULTING  ENCINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phonm:  BRoadway  8-6733 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 
Member  AFCCE 


L.  H.  Corr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCCE 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 


—Established  1926— 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 

CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCCE 


JULES  COHEN 

Consulting  Electronic  Engineer 
617  Albee  Bldg.    Executive  3-4616 
1426  C  St.,  N.W. 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 

Member  AFCCE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise        James  M.  Moran 
Consulting,  Research  & 
Development  for  Broadcasting 
Industry  &  Government 

50  Frankfort  St.       Diamond  3-3716 
Fitchburg,  Massachusetts 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCCE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 
George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 
Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 
420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


SPOT  YOUR  FIRM'S  NAME  HERE 

To  Be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
"ARB  Continuing  Readership  Study 


•ervice 
Directory 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 

AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


contact 
BROADCASTING  MAGAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20    per  word— $2.00  minimum  •  HELP  WANTED  25(f  per  word— $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  30^  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


Help  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R,  BROADCASTING. 


California  daytimer  needs  experienced  small 
station  manager  who  knows  full  operation 
as  working  manager.  Strong  on  sales  neces- 
sary. Investment  opportunity  available  to 
right  man.  Box  125A,  BROADCASTING. 


Sales 


Salesman  to  take  over  good  account  list  in 
medium  market.  Want  a  self  starter  who 
wants  to  take  hold  and  become  a  permanent 
member  of  multiple  station  group.  Potential 
very  good  for  good  man.  Generous  draw 
against  commission.  Also  have  openings 
for  announcer-salesman  and/or  play-by-play 
announcer-salesman.  Rush  tape,  resume,  and 
picture.  Box  63A,  BROADCASTING. 


The  two  men  we  are  looking  for  to  join 
a  combination  television  and  radio  organiza- 
tion's radio  sales  staff  are  now  working  in  a 
smaller  market  and  are  looking  for  advance- 
ment and  a  good  opportunity  to  enter 
television  sales.  Immediate  opening.  Send 
full  details.  Large  eastern  seaboard  mar- 
ket. Box  65A,  BROADCASTING. 


Have  splendid  staff  opening  for  mature 
salesman  non  alergic  to  an  occasional  turn 
at  the  mike,  writing  copy,  account  service. 
Perhaps  this  individual  wants  to  taper  off — 
escape  the  rate  race  be  content  on  $100 
plus  for  five  day  week.  Pleasant  surround- 
ings, clean  little  city,  moderate  paced 
Colorado  kilowatter.  Box  155A,  BROAD- 
CASTING. 


Doesn't  anybody  want  to  sell?  If  you  like 
to  sell,  and  can  work  a  32  hour  week  on 
the  board,  here's  your  chance  to  live  in  the 
fastest  growing,  friendliest  town  in  wonder- 
ful Wyoming.  Send  tape  and  references. 
Box  159A,  BROADCASTING. 


Salesman,  who  wants  to  make  money  and 
be  part  of  one  of  the  most  successful  small 
market  operations  in  the  nation.  Call:  Dale 
Law,  KNCM,  Moberly,  Mo.  AM  3-1230. 


Vermont  —  experienced  local  salesman. 
Steady    position.   All   replies  confidential. 

Bob  Kimel,  WWSR,  St.  Albans,  Vermont. 


Commercial  manager  needed  by  established 
newspaper  owned  station.  Prefer  a  man 
with  announcing  experience  and  a  desire  to 
live  in  a  small  city.  Salary  open.  Send  re- 
sume, references  and  tape  to  James  W. 
Poole,  Manager,  WFLS,  Fredericksburg, 
Virginia. 


Top  notch  salesman  wanted  for  1,000  watt 
daytime  radio  station  in  Greenville,  N.  C, 
WKTB.  Salary  open.  Only  top  notch  man 
need  apply.  No  collect  phone  calls.  Desire 
personal  interview  with  applicant. 


Southern  Group  5  top-rated  metro  sta- 
tions— has  immediate  opening  2  experienced 
executive  salesmen.  35-45 — married — out- 
standing record — self  starters — hard-sell  men 
of  action.  High  guarantee — commission — 
moving  expenses — fringe  benefits — training 
program — excellent  opportunity  for  man- 
agement. Be  courageous — start  '63  with  a 
progressive  organization  of  fine  young  men. 
Send  resume — references — photograph — Mc- 
Lendon  Broadcasting  Company,  Executive 
Offices  960-980  Milner  Building,  Jackson, 
Mississippi. 


Help  Wanted— (Cont'd) 


Sales 


Outstanding  opportunity  .  .  .  KLO,  Ogden, 
Utah  associated  in  ownership  with  IMN 
network  and  seven  radio  station  group.  Disc 
jockey,  salesman.  Traffic  air  shift  plus  sales. 
Must  have  first  class  license,  be  capable  of 
doing  tight  production  and  air  work,  and 
have  the  desire  to  sell  and  grow  with  the 
organization.  Qualified  person  can  earn  over 
$10,000  per  year.  Contact:  Cedil  Heftel  or 
Kim  Ward,  P.  O.  Box  1499,  Ogden.  Tele- 
phone EXport  4-5721. 


Announcers 


Virginia  daytimer  independent  has  opening 
for  top  notch  announcer  with  personable 
and  ideas.  Good  pay,  good  working  condi- 
tions. Box  1A,  BROADCASTING. 


Announcer  for  long  established  Virginia  full- 
time  station  in  small  market.  Position  offers 
security  and  many  benefits.  Will  consider 
recent  broadcasting  school  graduate  with 
top  ability  or  man  with  light  experience. 
This  is  a  settled,  hardworking,  friendly  op- 
eration, and  we  want  a  man  wi'h  the  same 
qualities.   Box  9A,  BROADCASTING. 


Florida  daytimer  needs  announcer  with  first 
class  license.  Permanent  position,  with  rap- 
idly growing  organization.  Box  8A,  BROAD- 
CASTING. 


Midwest  kilowatter  has  desirable  opening 
for  a  showmanship  announcer.  Must  be 
familiar  with  both  modern  and  adult  music, 
be  able  to  keep  things  moving  with  tight 
production,  sell  on  the  air  for  advertisers, 
help  create  big  sound  for  progressive  es- 
tablished full  time  station.  Excellent  pay 
for  a  top  notch  man;  straight  time  and 
temperature  men  need  not  apply.  Box  85T, 
BROADCASTING. 


D.J.  wanted.  Top  modern  station  in  mod- 
erate size  New  England  market.  Sent  tape 
to  Box  13A,  BROADCASTING. 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $100  weekly.  Box  326R,  BROADCAST- 
ING. 


Experience,  ability,  with  morning  man  po- 
tential. Needs  self  starter  to  advance.  Stable 
modern  station  in  Mid  Atlantic  suburb. 
Send  picture,  resume,  tape,  salary  desired. 
To  Box  27A,  BROADCASTING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Experienced  announcer  wanted  by  Illinois 
kilowatt  good  music  station  for  deejay  work 
plus  news  gathering  and  writing.  Excellent 
starting  salary,  many  extra  benefits  for 
mature  man  with  proved  ability.  Personal 
interview  necessary.  List  age,  experience, 
educational,  family  status,  detailed  experi- 
ence. Box  94T,  BROADCASTING. 


Play  by  play  sports  announcer  who  can 
take  over  sports  department  of  medium 
market  station.  If  you  can  produce  there 
is  a  good  future  for  you  with  our  multiple 
station  group.  Combination  sportsman- 
salesman  also  considered.  Rush  tape,  pic- 
ture, resume  and  salary  requirements.  Box 
62A.  BROADCASTING. 


Will  trade  $155  per  week  for  a  top  an- 
nouncer. Send  tape  first  letter.  Box  95A, 
BROADCASTING. 


Ohio  daytimer  going  directional  needs  an- 
nouncer with  first  class  ticket.  Capable 
engineering  and  experienced  air  work 
necessary.  Box  100A.  BROADCASTING. 


Help  Wanted— (Cont'd) 


Announcers 


Virginia  station  desires  a  good  announcer. 
Must  be  alert,  cooperative  and  possess  good 
conduct.  Rush  photo,  resume  and  tape. 
Box  123A,  BROADCASTING. 


Immediate  opening  for  announcer  with  first 
phone  ticket  ...  no  maintainence  required. 
Unusual  opportunity  for  young  man  with 
growing  organization.  Man  we  require  must 
have  bright  and  cheerful  and  alive  an- 
nouncing abilities,  good  production,  and 
maintain  a  tight  format  operation  on  5,000 
watt  top  rated  station  in  180,000  population. 
Salary  depends  on  ability.  Send  tape,  re- 
sume and  photograph  to  Box  124A,  BROAD- 
CASTING. 


Wanted  combo  staff  announcer  and  first 
phone  engineer  for  daytimer  in  southwest 
Virginia.  $100  per  week  starting  salary  plus 
insurance  and  hospitalization  fringe  bene- 
fits. Only  those  with  commercial  radio  ex- 
perience need  apply.  Box  166A,  BROAD- 
CASTING. 


Outstanding  opportunity  .  .  .  KLO,  Ogden, 
Utah  associated  in  ownership  with  IMN 
network  and  seven  radio  station  group. 
Disc  jockey,  salesman.  Traffic  air  shift  plus 
sales.  Must  have  first  class  license,  be  cap- 
able of  doing  tight  production  and  air  work, 
and  have  the  desire  to  sell  and  grow  with 
an  organization.  Qualified  person  can  earn 
over  $10,000  per  year.  Contact:  Cedil  Heftel 
or  Kim  Ward,  P.  O.  Box  1499.  Ogden.  Tele- 
phone EXport  4-5721. 


Morning  announcer  needed  for  immediate 
opening  at  1  kw  in  Oklahoma's  third  market. 
Middle  of  the  road  format  with  tight  fast 
pacing  on  top  area  station.  Send  tape, 
photo,  resume  to  Ted  Louris,  Program  Di- 
rector, KSWO  Radio,  P.  O.  Box  709.  Lawton, 
Oklahoma. 


Combo  chief  engineer-announcer — willing  to 
locate  within  75  miles  of  Washington,  D.  C, 
at  modern,  well-equipped,  stable  operation. 
Required:  Young  man  with  ambition  and 
drive  who  wants  to  grow  with  rapidly  ex- 
panding organization.  Salary  open.  If  you 
want  a  career  instead  of  a  job,  send  taoe, 
photo  and  resume  to:  President  WAVA, 
Box  7065  North  Station,  Arlington  7,  Vir- 
ginia. 


Announcer  with  first  class  ticket.  WAMD, 
Aberdeen,  Maryland. 


Wanted:  staff  announcer  for  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.   No  phone  calls  please! 


Announcer  with  first  phone.  Light  main- 
tenance. Interested  in  staying  with  multiple 
station  operation  through  advancement. 
Fringe  benefits.  Send  complete  data  and 
audition  to  WALM,  Albion,  Michigan. 


Illinois  daytime  station  needs  play  by  play 
announcer  who  will  also  do  daily  bright 
sounding  record  show.  Replv  to  Program 
Director,  WCNT,  Centralia,  Illinois. 


Established  kilowatt  fulltimer  needs  an- 
nouncer, 3:00-11:00  shift.  Consider  beginner 
with  good  voice,  potential,  fast  pace.  Send 
tape,  resume,  photo.  Art  Grunewald,  WCTT, 
Corbin,  Kentucky. 


Announcer,  first  phone,  for  fast  paced  day- 
timer.  Some  maintenance  necessary.  Send 
tape,  resume,  salary  expected.  WEBO.  61 
North  Avenue,  Owego,  New  York. 


Announcer  needed  immediately.  Preference 
to  first  class  ticket  holders.  WFAW,  Fort 
Atkinson,  Wisconsin. 


90' 


BROADCASTING,  January  14,  1963 


Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Announcers 


Expanding  staff!  Minimum  $100  per  40  hour 
week  to  start.  Need  good  announcer  with 
first  ticket  no  maintenance.  Big  band,  mod- 
ern format.  No.  1  in  2  station  market 
area.  Permanent.  Good  future  with  grow- 
ing station.  Drifters  need  not  apply.  Send 
tape,  resume,  WMHI,  RT  5,  Frederick, 
Maryland. 


Announcer,  board  operator.  Strong  on  news. 
WVOS,  Liberty,  New  York. 


Green  Mountain  Radio  Inc.,  now  accepting 
applications  for  staff  of  revived  station. 
Openings  for  two  staff  announcers,  news 
man  and  copy  writer  announcer.  Send  tape 
and  resume  to  Box  190,  White  River  Jet., 
Vt. 


Combination  engineer,  first  class,  and  sports 
announcer.  Great  opportunity  for  right  man. 
Send  photo,  tape,  letter,  age,  education, 
experience  and  salary.  James  Deegan,  4602 
Tioga,  Duluth,  Minn. 


Wanted — expanding  operation.  Needs  talent- 
ed man  for  news  and  air  shift.  Send  tape 
resume,  air  mail  to  Box  5606,  Daytona 
Beach,  Florida. 


Technical 


Assistant  chief  engineer  am-fm  tv  station. 
Major  eastern  market.  Must  be  college 
graduate.  Prefer  degree  in  industrial  engi- 
neering, but  will  consider  others.  Career 
position  with  good  opportunity  for  ad- 
vancement. Excellent  salary  and  benefits. 
Write  Box  56A,  BROADCASTING. 


Have  problems,  needs  chief.  Good  pay, 
pleasant  work.  Box  83T,  BROADCASTING. 


Daytimer,  5  kw  in  upper  great  plains,  will 
pay  top  salary  to  chief  engineer-announcer 
who  is  capable  of  top  performance  in  studio 
and  transmitter  maintenance  and  some 
board  shift.  Permanent,  high  calibre  only. 
Send  photo,  tape,  resume  and  references. 
Box  122A,  BROADCASTING. 


Engineer  for  10  kw  daytime  station,  fastest 
growing  station  in  great  southwest.  Number 
one  in  market,  is  the  undisputed  leader  and 
offers  unsurpassed  working  conditions, 
equipment  nearly  new  and  adequately  main- 
tained, we  don't  cut  corners  write  or  phone 
on  Wednesday,  Thursday,  Friday,  Bill 
Dahlsten,  General  Manager,  KAWA,  Box 
482,  Waco,  Texas.  Phone  PLaza  4-1488. 


Engineer,  FM  experience  preferred.  Tech- 
nical duties  only.  WQAL,  Phil.  18,  Pa. 


Chief  Engineer  for  WVOS,  Liberty,  New 
York.  Good  salary. 


Production — Programming,  Others 


Wanted  program  director-aggressive  station 
with  quality  production  seeks  program  di- 
rector who  really  knows  music  and  can 
direct  staff  with  a  bright  up  beat  format  of 
the  best  standards  and  the  best  of  current 
tops.  Growing  progressive  kilowatt  full 
time  in  down  state  Illinois,  metropolitan 
area,  is  willing  to  pay  above  average  salary, 
but  expects  to  get  choice  man.  Write  Box 
24A,  BROADCASTING  with  references  de- 
tails as  to  training,  experience  and  avail- 
ability for  interview. 


Washington,  D.  C.  Hard  hitting  local  news- 
man. Must  be  strong  on  delivery,  gathering, 
writing,  and  beeping.  Send  tape,  and  re- 
sume. Box  99A,  BROADCASTING. 


News  Director  for  radio-television  opera- 
tion in  midwest.  Must  be  able  to  write  and 
deliver  news  plus  ability  to  head  full  news 
staff.  Excellent  opportunities  with  multiple 
ownership  operation.  Send  resume,  picture, 
and  tape  to  Box  101A,  BROADCASTING. 


Commercial  business  manager  wanted  for 
kilowatt  daytimer  in  small,  exclusive,  grow- 
ing market.  Salary  and  commission  which 
could  lead  to  part  ownership.  Southwest. 
All  replies  confidential.  Box  102A,  BROAD- 
CASTING. 


Production — Programming,  Others 


Experienced  newsman/salesman  for  north- 
east Texas  station  KIMP  AM-FM,  Mt. 
Pleasant,  Texas.  Also  need  experienced  an- 
nouncer. Desire  family  man  looking  for 
permanent  employment.  Box  132A,  BROAD- 
CASTING. 


Newsman — Present  newsman  leaving  for 
metro  market.  Need  "radio  pro"  dedicated 
to  sound,  ethical  journalism.  Must  be  able 
to  write,  gather,  and  air  news  in  a  factual, 
authoritative  manner  for  5000  Watt  midwest 
independent  that  has  earned  reputation  as 
prestige  news  station.  Resume,  references, 
photo,  and  tape  required  first  letter.  Box 
571R,  BROADCASTING. 


Somewhere  there  is  a  competent  radio 
newsman  who  is  looking  for  us  as  avidlj  as 
we  are  looking  for  him.  This  man  is  good. 
He  looks  at  the  clock  only  to  check  how 
much  time  he  has  before  the  next  local 
newscast.  He  can  capably  supervise  the 
complete  news  operation,  including  the  ac- 
tivities of  a  number  two  man  who  ticks 
the  same  way  he  does.  They  both  like 
working  for  a  management  which  is  local- 
news-minded  and  which  doesn't  hesitate  to 
supply  them  with  what  it  takes:  mobile 
units,  good  self-powered  portable  tape 
recorders,  sufficient  money  to  feed  two 
dozen  stringers,  and,  last  but  not  least, 
adequate  salaries.  This  man  is  a  real  pro 
with  pride  in  his  work,  and  he  is  smart 
enough  to  work  hard  and  grow  with  a 
growing  management  which  presently  owns 
two  east-coast  stations  and  hopes  to  own 
more.  If  you  are  this  man,  write  to  us  im- 
mediately! Box  154A,  BROADCASTING. 


News  director  for  5  kw  station  in  smaller 
Michigan  city.  Qualified  journalist  must  be 
able  to  write  editorials,  write  and  read 
hard  news,  produce  documentaries  for  ag- 
gressive 2\'2  man  news  operation.  Ideal  liv- 
ing conditions  for  family  man.  Send  tape 
and  resume  to  Box  160A,  BROADCASTING. 


Accountant.  Radio  chain  seeks  accountant 
experienced  in  radio-television  accounting. 
Must  be  33-45,  married.  2  years  college  or 
equivalent.  Practical,  able  to  direct  daily 
operation  with  3  employees.  Excellent 
salary,  working  conditions,  fringe  benefits. 
Write  Box  172A,  BROADCASTING. 


Wanted:  Reporter  for  New  York  bureau  of 
national  trade  news  magazine.  Prefer  col- 
lege graduate  with  hard  news  experience. 
State  salarv  desired.  Write  Box  176A, 
BROADCASTING. 


Immediate  opening  for  continuity  director- 
production  man.  Station  is  automated — you 
spend  your  time  on  creative  work.  Send 
copy,  tape,  and  resume  to:  General  Man- 
ager, KWHK,  Hutchinson,  Kansas. 


Electronics  instructors.  To  train  an  FCC 
licensing  teachers.  Teaching  experience  not 
essential.  Must  relocate.  Openings  in  na- 
tion's principal  cities.  Apply  by  mail  only. 
Elkins  Institute  of  Radio  and  Electronics, 
Inc.,  2603  Inwood  Road,  Dallas  35,  Texas. 


RADIO 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A, 
BROADCASTING. 


General  manager,  successful  manager  in 
medium  western  market  desires  change. 
Middle  aged  familv  man  with  ambition. 
For  details  write  Box  61A,  BROADCAST- 
ING. 


Enthusiastic  36  year  old  sales  executive, 
idea  man,  now  assistant  manager,  75,000 
market,  seeks  greater  opportunity  in  man- 
agement. Radio  time  sales  in  1962,  $125,000. 
Civic  leader,  family  man.  Box  64A,  BROAD- 
CASTING. 


Management 


Creative,  aggressive,  versatile  selling  man- 
ager seeks  opportunity  to  make  a  real  suc- 
cess of  small  market  station  near  metro 
area.  Hard  working  family  man  desires 
good  school  system,  and  pleasant,  forward 
thinking  community.  Excellent  credit,  refer- 
ences, record,  and  healthy  attitude.  Pay  and 
commission  open.  Box  66A,  BROADCAST- 
ING. 


Experienced  broadcast  executive  seeks  chal- 
lenging growth  position.  Successful  sales 
and  management  background  including  re- 
cruiting, training,  creative  planning  and 
labor  negotiations.  Box  90A,  BROADCAST- 
ING. 


Well  rounded  12  year  veteran.  Strong  on 
sales  and  sales  leadership.  Want  working 
manager  position.  Prefer  stock  option.  Par- 
ticular consideration  to  Iowa,  Illinois,  or 
Missouri  stations.  8  years  with  present  em- 
ployer. Will  give  60  days  notice.  Box  93A, 
BROADCASTING. 


Want  station  to  manage,  strong  sales,  ex- 
perienced, employed,  family  man.  Box  115A, 
BROADCASTING. 


Station  manager,  1st  phone,  plenty  of  sales 
experience,  good  engineer,  financial  and 
character  references.  Family  man,  will 
answer  all  inquires.  Box  117A,  BROAD- 
CASTING. 


General  manager.  Over  30  years  experience 
all  phases.  8  years  management.  Creative, 
civic  and  sales  minded.  Box  157A,  BROAD- 
CASTING. 


Sales 


TV  radio  sales,  promotion.  Available  Im- 
mediately. Rates-market  information  de- 
sired. Box  109A,  BROADCASTING. 


Sales,  promotion,  production,  am,  fm,  I 
know.  Will  trade  work  for  pleasant  as- 
sociation with  solid  radio.  No  rock.  Box 
146A,  BROADCASTING. 


Need  a  good  sales  manager?  I'm  your  inaiv. 
Experience  in  single  and  competitive  mar- 
kets. Box  156.A  BROADCASTING. 


Announcers 


Negro  announcer,  1st  class  training  no  ex- 
perience. Need  1st  job,  willing  worker.  Box 
43T,  BROADCASTING. 


150  miles  of  Philadelphia.  3  years  of  dj. 
news,  production  voices.  Humorous  ap- 
proach. Veteran.  Box  48A,  BROADCAST- 
ING. 


Female  d.j.  with  first  ticket.  Vital  statistics 
upon  request  .  .  .  experienced  in  night  and 
daytime  radio.  Box  67A,  BROADCASTING. 


Minor  league  baseball  announcer  or  sports 
director.  Four  years  experience  in  basket- 
ball, baseball  play  by  play.  Guarantee  best 
sports  coverage  in  country.  College  grad. 
Box  68 A,  BROADCASTING. 


Play  by  play  all  sports,  football,  basketball, 
hockey,  golf,  bowling.  Prefer  radio  tv  com- 
bination, but  not  necessary.  Age  30,  mar- 
ried, two  children.  First  ticket  plus  all 
around  radio  experience,  including  sales. 
Wisconsin.  Minnesota  preferred,  but  all 
locales  considered.  Box  70A,  BROADCAST- 
ING. 


Swinging  d.j.  announcer,  first  phone.  Ex- 
perienced and  top  references.  Waiting  for 
the  right  opportunity.  Box  71A,  BROAD- 
CASTING. 


Have  beard,  will  travel.  Experienced  top 
40  jock.  Run  own  board  do  news,  produc- 
tion. Teen-age  appeal,  telephone  JU  7- 
3535  in  San  Francisco  or  Box  72A,  BROAD- 
CASTING. 
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Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Confd) 


Announcers 


Experienced  sportscaster  .  .  .  radio  tv  play 
by  play  on  all  spots,  now  have  regular 
tv  and  radio  show.  Proficient  with  16mm 
camera,  edit  film  and  write  script.  Will  con- 
sider sports,  sales  combination.  Good  voice 
and  college  education.  Ex-professional 
sportsman.  Write  Box  76A.  BROADCAST- 
ING. 


I  need  that  first  break.  Can  you  help? 
Third  phone  and  college.  Box  81A,  BROAD- 
CASTING. 


Seeking  first  position.  College  graduate. 
Production  conscious.  Rewrite,  on  spot, 
tight  board,  sports.  Available  immediately. 
Box  85A,  BROADCASTING. 


DJ — news,  21,  single,  2'/2  years,  some  college, 
exempt,  combo.  Box  86A,  BROADCAST- 
ING. 


Top  morning  man  in  medium  market.  Crea- 
tive, many  voiced,  believeable  personality, 
proven  sponsor  pleaser  and  audience 
builder.  6  years  including  production  and 
programming  experience.  Family  man  with 
excellent  references,  desiring  a  more  chal- 
lenging market.  Box  89A,  BROADCASTING. 


Anncr. -Prod. -Prom. -Sales  combo.  15  years 
experience  in  top  100  markets.  Box  91A, 
BROADCASTING. 


Announcer  1st  phone,  3  years  experience. 
Some  sales.  Seeks  challenging  opportunity. 
Box  97A,  BROADCASTING. 


Class  voice  for  news,  spots,  interviews. 
Good  copy,  promos,  time  sales,  30's.  Cur- 
rently Gal  Friday  to  25  year  network 
veteran.  Box  103A,  BROADCASTING. 


Announcer  with  speech  background  and 
third  phone  wants  first  job.  College  trained. 
Box  114A,  BROADCASTING. 


New  ideas.  Willing  to  work.  Personality 
and  talent.  Fast  tight  board.  Prefer  north- 
eastern area.  Box  118A,  BROADCASTING. 


Attention  San  Francisco  &  L.A.!  Talented 
dj-personality-plus,  in  another  major  mar- 
ket, wants  to  come  home.  Dynamic  air 
salesman  &  natural  wit.  Versatile  pro. 
(Storz-Sweet)  Will  consider  all.  Box  121A, 
BROADCASTING. 


Ambitious  21  year  old,  some  college,  want 
start  in  radio,  administrative  duties,  an- 
nouncing, will  further  education,  willing 
to  make  small  investment  preferably  in 
midwest.  Box  130A,  BROADCASTING. 


3  years  experienced,  versatile,  news,  sports 
announcer  and  personality  dj.  Two  years 
college.  Tape,  resume,  photo  upon  request. 
Box  131A,  BROADCASTING. 


Experienced  staff  announcer  wishes  to 
locate  in  Michigan  or  surrounding  area. 
Deep  voice  with  smooth  commercial  and 
news  delivery.  Professional  musician.  Mar- 
ried. Box  133A,  BROADCASTING. 


Staff  announcer,  26,  college  graduate, 
veteran,  married,  children.  4  years  college 
fm,  3  years  commercial  radio.  Music  (Basie 
to  Bach),  news  interviews,  heavy  on  play 
by  play.  Currently  employed  at  $5,500  per. 
Ready  to  move  up!  Radio,  tv  or  both. 
Desire  New  York,  New  Jersey  or  Penn- 
sylvania area.  References.  Box  134A, 
BROADCASTING. 


Chief  engineer,  experienced  in  directionals, 
maintenance,  regulations.  Western  states. 
Box  136A,  BROADCASTING. 


3  years  experience,  single,  22,  desire  top 
40  or  middle  road  format.  Box  141A, 
BROADCASTING. 


DJ  announcer,  young  versatile  and  au- 
thoritative on  news.  Experienced,  good 
references.  Desire  steady  job  in  adult  sta- 
tion. Box  143A,  BROADCASTING. 


Announcers 


Radio  tv  announcer  seeks  position  in  east. 
Married.  One  child.  Box  150A,  BROAD- 
CASTING. 


Conscientious  announcer  available  im- 
mediately. Enjoyable  listening  voice.  Col- 
lege, newspaper  knowledge.  Box  152A, 
BROADCASTING. 


Sparkling  personality  available  immediately. 
Witty,  bright,  smooth  sounding  likeable 
deejay.  Box  153A,  BROADCASTING. 


DJ.  Professional  swinger  for  tiger  station. 
Young,  Versatil,  Cheerful.  Reliable.  Box 
38T,  BROADCASTING. 


10  years  experience.  Announcing,  play  by 
play,  and  P.D.  College  graduate,  family, 
excellent  character  and  employed.  Seeking 
sports-minded  station.  Box  156A,  BROAD- 
CASTING. 


Experienced  announcer.  Have  excellent  au- 
thoritative news  casting.  Can  handle  all 
phases  of  d.j.  work.  Nice  pleasant  sound, 
and  very  tight  board.  Tape  and  resume 
on  request.  Box  161A,  BROADCASTING. 


Attention:  Broadcasting  school  graduate. 
Veteran,  good  board,  sound,  will  relocate. 
Box  163A,  BROADCASTING. 


DJ,  wishes  to  relocate;  good  sound,  fast 
board,  authoritative  news.  A  radio  station's 
delight.  Box  164A,  BROADCASTING. 


Announcer,  five  years  experience  desires 
position  in  broadcasting  or  related  field. 
Box  168A,  BROADCASTING. 


Young,  single,  chief  engineer,  announcer, 
experienced  all  phases,  desires  permanent 
position  in  mid  Atlantic.  Prefer  Washing- 
ton, Baltimore  area.  College,  draft  free.  Box 
174A.  BROADCASTING. 


DJ  with  first  phone  wants  position  with 
production  minded  top  forty  station.  3  years 
experience  with  same  type  of  operation. 
Bob  Ballard.  2603  N.  Charles,  Baltimore, 
Maryland.  BE  5-2625. 


I'm  a  deejay  with  4l,2  years  experience.  I 
promise  to  get  your  listeners  votes,  if  you'll 
cast  your  ballot  for  me.  (Paid  for  by  the 
people  for  Colombo  Committee).  Joe 
Colombo,  1325  A  Peters  Blvd.,  Bay  Shore, 
Long  Island,  New  York. 


Versatile  can  write  news,  copy.  Network 
sound,  4V2  years  experience  in  radio.  Ex- 
cellent commercial  delivery,  attractive 
record  show.  Top  notch  all  around  man. 
Phone  collect — Bloomington,  Illinois.  Dave 
Hudat,  825-0290,  or  write  415  North  Main 
Street,  Bloomington,  Illinois. 


Available  now  bright,  young,  Chicagoland 
personality.  Prefer  Texas  or  Florida  but 
will  consider  your  offer.  Min.  $135.00,  first 
phone.  Call:  677-8886  or  write  C.  E.  Blakey, 
Skokie,  Illinois. 


Professional  announcer,  d.j.,  sportscaster 
now  available.  3V2  years  with  nation's  top 
independent  WWDC,  Washington,  D.  C. 
Metro  market  only.  No  screamers.  Married. 
3  children,  immediate  availability.  Write, 
or  wire  Ted  Work.  2700  Conniecticut  Ave- 
nue, N.W.,  Wash.  D.  C.  Phone  Columbia 
5-8105  EXT  209. 


Newsman.  Solid.  Crack  writer,  strong  de- 
livery. Young  responsible,  school  graduate. 
$500  minimum.  Travel.  Joe  Clark,  Tolland, 
Mass. 


He's  experienced,  he's  friendly,  he's  charm- 
ing, he's  unemployed.  He's  Joe  Tyrrell,  417 
N.  Los  Robles,  Pasadena,  California. 


College  radio  student  seeking  full  time 
summer  employment.  Extensive  leadership 
background.  Swinging  top  40.  Sales  back- 
ground. Tight  board.  Jim  Coursolle,  St. 
Mary's  College,  Winona,  Minnesota. 


Announcers 


Veteran-country  &  western  d.j.  Twelve 
years  in  radio  and  television.  Formerly 
with  WCKY  in  Cincinnati,  Ohio.  Depend- 
able, experienced  personality.  Married,  two 
children,  age  32,  Will  relocate  to  good  op- 
eration. Write  Jimmie  Williams,  Okeana, 
Ohio.  Phone  736-3780  Hamilton,  Ohio. 


Chicagoland  personality  available  for  sound 
operation.  News,  production,  d.j.,  first 
phone.  References.  Box  114,  Morton  Grove, 
Illinois. 


First  phone  combo.  Sales,  maintenance, 
news,  will  even  consider  some  work.  Patrick 
7117,  N.  Keystone  Avenue,  Indianapolis  40. 
CLifford  5-9770. 


Young  announcer  with  potential  looking  for 
good  music  station  willing  to  give  chance 
for  positive  results.  First  phone,  single,  25, 
veteran,  d.m.s.  grad.  West  coast,  Florida 
preferred.  Tape  or  interview  by  request.  Al 
Wunder,  541  W.  Aleric  St.,  Oxnard,  Cali- 
fornia. 


A  &  B  student,  Emerson  College,  desires 
week  end  announcing  job,  any  station  70 
miles  radius  New  Bedford,  Mass.  Good 
music  knowledge  including  classical.  Aver- 
age voice.  Paul  Scott,  P.  O.  Box  259,  New 
Bedford,  Mass. 


DJ  announcer,  3  years  experience  on  in- 
dependent stations.  Have  first  phone.  Audi- 
tion tape  on  request.  Charlton  Holder,  Box 
280.  Murphy,  North  Carolina. 


Country  western  personality  dj.  5  years. 
Club  appearances  and  road  work,  3  years. 
Mentioned  in  1960  edition  Country  Music's 
Who  Who.  Maintain  my  own  c/w  record 
collection.  Desires:  Contract,  Commission  on 
sales.  "Skeeter"  Dodd,  1323  Red  Oak  Street, 
Charleston,  West  Virginia. 


Technical 


Engineering  supervisor  desires  chiefs  posi- 
tion. Strong  design,  installation,  and  main- 
tenance background.  Major  market  radio 
and  television  experience.  First  phone. 
Available  February  1,  1963.  Box  45A, 
BROADCASTING. 


Available,  1st  phone,  studio,  transmitter. 
Not  chief  capabilities  yet.  Box  74A,  BROAD- 
CASTING. 


Eight  years  experience  switching,  video, 
microwaves,  maintenance,  remotes,  2  years 
supervisor,  1st  phone.  Box  83A,  BROAD- 
CASTING. 


Chief  real  engineering  know  how,  $115. 
Interview  C.  O.  D.  Southeast-southwest. 
Urgent.  Box  87A,  BROADCASTING. 


Experienced  chief  engineer  and/or  first 
class  licensed  disc  jockey.  $100.  Box  110A, 
BROADCASTING. 


Florida  only,  experienced  combo,  unat- 
tended, directional,  construction,  mainten- 
ance, and  announcing.  Minimum  $100.00, 
Box  140A,  BROADCASTING. 


Engineer,  announcer,  experienced,  first 
phone.  "Knows  Gates  equipment."  Write 
Jack  Herren,  404  Jersey  St.,  Quincy,  Illinois. 


Production — Programming,  Others 


Children's  comedian  interested  in  developing 
top  children's  show  in  major  tv  market. 
Highest  professional  and  character  refer- 
ences. Pics  and  brochure  available.  Box 
15A,  BROADCASTING. 


Major  markets  only,  dynamic  personality 
with  6  years  as  PD,  wants  air  show  and/or 
pd  position.  Top  40  only.  Box  49A,  BROAD- 
CASTING. 


Am  program  director  and  live  camera  tv 
news  on  top  rated  radio  television  regional 
in  six  station  Rocky  mountain  market. 
Bright  happy  hard  sell  morning  radio  show. 
One  man  tv  booth  operation.  Bondable, 
married.  8  years  experience.  Box  75A, 
BROADCASTING. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Production — Programming,  Others 


Newsman-Authoritative,  effective,  'iterate 
delivery  and  writing.  No  split  shifts,  mar- 
ket Vz  "million  up,  $600  mo.  min.  Box  82A, 
BROADCASTING. 


Female  stomach  ulcer  with  class,  seeks 
realtor  with  persuasive  offer.  Object:  Swap- 
ping chaotic  Madison  Avenue  for  a  blissful 
corner  on  kilocycle  lane.  But  .  .  .  Caveat 
Emptor!  As  administrative  assistant  to  pub- 
lic relations  communications  v. p.,  this  ulcer 
has  assumed  a  dual  personality  (the  Sun- 
day school  approach  with  P.T.A.  overtones 
or  soft  sultrv  snowing  that's  100  purrrr-off.) 
Box  104A,  BROADCASTING. 


Program  director  who  helped  build  one  of 
upstate  New  York's  most  successful  opera- 
tions. Seeking  consultant  or  program  direc- 
tors position.  Box  107A,  BROADCASTING. 


Program  director  seeks  immediate  reloca- 
tion. Highly  skilled  all  phases.  13  years 
radio  television.  Currently  doing  both. 
College.  Family.  Blue  chip  references.  Air- 
trick  included.  Let's  talk.  Box  112A,  BROAD- 
CASTING. 


Young  broadcaster  seeks  more  challenging 
position.  First  phone,  directional  experi- 
ence, University  trained  in  engineering,  and 
broadcasting,  experienced  newsman,  runs 
tight  board,  experienced  combo  operator. 
Box  129A.  BROADCASTING. 


Mature,  experienced,  inventive  copywriter 
adman.  Master's  degree.  Available  now.  Box 
151A,  BROADCASTING. 


Need  ideas?  Commmercial  production  ideas 
and  voices  to  go  with  them  available  for 
one  salary.  Can  do  morning  funny  show 
but  strong  on  creative  ideas.  Mimic  all 
voices  for  sample  of  selling  commercials. 
Write:  Apeman.  3903  Nottingham,  Detroit, 
Michigan. 


TELEVISION 


Help  Wanted — Sales 


Television  sales.  Pennsylvania.  Immediate 
opening  for  creative  salesman  to  be  Local 
Sales  Manager  in  six  months.  Send  resume 
and  income  requirements.  Box  111A, 
BROADCASTING. 


Tv  sales  opportunity.  VHF  station  in  major 
Pennsylvania  market  seeks  experienced 
salesman.  This  is  a  solid  opportunity  with 
good  base  salary  and  incentive.  Applicants 
with  at  least  three  years  television  sales  ex- 
perience send  resume  and  photo  to  Box 
56T,  BROADCASTING. 


Announcers 


Expanded  schedule  creates  need  for  experi- 
enced, versatile  announcer  for  VHF,  NBC 
affiliate.  Applicant  must  be  capable  of  hand- 
ling news,  sports,  and  commercial  assign- 
ments. Excellent  opportunity  for  competent, 
reliable  man.  Include  resume,  audio  tape, 
VTR  or  SOF  footage,  and  photo  in  first 
letter  to:  Operations  Manager,  WCIV  Tele- 
vision, Highway  703,  Mt.  Pleasant  (Charles- 
ton), South  Carolina. 


Technical 


Maintenance  supervisor.  Technician  to  head 
up  studio  maintenance  shift.  Practical  ex- 
perience with  supervisory  capabilities  re- 
quired for  rapidly  expanding  operation. 
Salary  to  $10,000.  Box  78A,  BROADCAST- 
ING. 


Assistant  chief  engineer  am-fm  tv  station. 
Major  eastern  market.  Must  be  college 
graduate.  Prefer  degree  in  industrial  engi- 
neering, but  will  consider  others.  Career 
position  with  good  opportunity  for  advance- 
ment. Excellent  salary  and  benefits.  Write 
Box  56A.  BROADCASTING. 


Engineering  Supervisor.  Competent,  hard 
working  engineer  for  major  market  multi- 
station, unionized  tv  operation.  Must  take 
charge  of  studio  xmitter  day  to  day  tech- 
nical operations.  Salary  to  $14,000.  Box  77A, 
BROADCASTING. 


Technical 


Engineering  supervisor  for  New  England 
VHF.  State  qualifications,  experience  and 
salarv  requirements  in  first  reply.  Box  23A, 
BROADCASTING. 


Engineer  with  first  class  license.  Quality 
tv-am  operation.  Experience  not  required. 
West  central  Wisconsin.  Box  173A.  BROAD- 
CASTING. 


Production — Programming,  Others 


Promotion  manager  for  moderate  size  UHF 
market,  New  England  area.  Starting  salary 
$6500.  Send  resume  to  Box  12A,  BROAD- 
CASTING. 


Promotion  assistant  with  eastern  medium 
market  station,  group  owned.  Some  radio 
and  TV  experience  preferred.  Write  in 
confidence.  Box  22A.  BROADCASTING. 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


Producer/director  wanted,  major  market. 
Experienced  man  with  good  production 
know  how.  Must  be  capable  of  taking 
charge.  Excellent  benefits,  salary,  advance- 
ment opportunity.  Box  92A,  BROADCAST- 
ING. 


Program  director  for  medium  sized  south- 
western market  television  station.  Major 
network  affiliate,  top  rated.  Competitive 
situation  demands  aggressive,  imaginative 
professional  looking  for  more  than  just 
a  job.  Up  to  $10,000  starting  salary  for  right 
attitude  and  experience.  Resume  to  Box 
94A,  BROADCASTING. 


Newsman  for  Michigan  tv.  Responsible 
news  department  position  with  group  owned 
station.  Broadcast  news  background  re- 
quired. Must  be  competent  air  man  with 
authoritative  delivery.  Our  employees  know 
of  this  ad.  Send  resume,  photo,  audio  tape 
to  Box  137A,  BROADCASTING. 


Wanted  reporter  photographer  for  upper 
midwestern  tv  station.  Darkroom  experience 
necessary.  16mm  experience  not  necessary. 
Will  train.  Emphasis  on  writing  rewriting 
ability.  Prefer  young  man  who  lives  In 
or  wants  to  return  to  upper  midwest.  Reply 
to  Box  142A,  BROADCASTING. 


TV  director  for  midwest  medium  market. 
Send  resume,  photo,  references  and  salary. 
Box  149A,  BROADCASTING. 


Our  news  department  competes  with  news- 
papers, radio,  tv  stations  in  our  market. 
Need  another  reporter  capable  of  thinking, 
digging,  writing  and  occasional  airing  of 
his  exclusive  stories  on  radio  and  tv.  Ex- 
perience with  16mm  silent  and  sound  equip- 
ment, but  can  train  right  man  otherwise 
qualified.  Car  furnished.  In  letter  give  ex- 
perience references,  picture  and  salary  re- 
quired. Frank  Sullivan,  KGBT-AM-TV,  P.O. 
Box  711,  Harlingen,  Texas. 


Promotion  manager.  WLOS-TV,  the 
WOMETCO  Enterprises  station  serving  the 
six-state  Carolina  Triad  area,  needs  an  ex- 
perienced, capable  man  to  head  an  estab- 
lished 3-man  department  covering  audience 
promotion,  publicity,  sales  promotion  and 
merchandising.  Enjoyable  working  and  liv- 
ing conditions  with  a  promotion  minded 
organization.  If  you  think  you  know  promo- 
tion, here's  rewarding  place  to  prove  it. 
Contact  immediately,  Morton  S.  Cohn,  Sta- 
tion Manager,  WLOS-TV,  Asheville,  North 
Carolina. 


Newsman  for  dual  city  am-tv  operation. 
Writing  gathering  air  work.  Send  resume, 
picture,  film  or  tape  to  Bob  Johnson,  News 
Director,  WSAZ  AM-TV,  Huntington,  W.  Va. 


Graduate  assistants  for  teaching  and  radio 
television  station  production.  School  of 
Speech,  Ohio  University,  Athens,  Ohio. 


Production — Programming,  Others 


Exceptional  opportunity  for  energetic  male 
television  writer.  The  man  chosen  must  be 
capable  of  writing  creative  copy  in  volume. 
He  should  be  a  self  starter  because  of  op- 
portunity for  advancement.  Excellent  start- 
ing salary,  five  day  week  plus  all  company 
benefits.  A  personal  interview  will  be  re- 
quired. Send  sample  copy,  recent  photo, 
and  complete  resume  to:  Robert  Smith, 
Program  Director,  WTVO  TV,  Rockford, 
Illinois. 


TELEVISION 


Situations  Wanted — Management 


Twenty  years  in  broadcasting,  last  18  with 
same  company.  Currently  general  manager 
tv  station  and  2  radio  stations.  Experienced 
all  phases,  heavy  in  programming,  creative 
sales,  labor  negotiations.  Give  me  a  free 
hand.  I'll  give  you  a  clean  station  and  sub- 
stantial profits.  East  preferred.  Box  120A, 
BROADCASTING. 


Harvard  graduate,  age  43,  desires  sales  man- 
agement opportunity  with  future.  Experi- 
ence includes  administration,  local  sales, 
merchandising,  in  leading  northwest  sta- 
tion. Excellent  agency  and  direct  account 
references.  Box  135A,  BROADCASTING. 


Program  manager,  fourteen  years  experi- 
ence third  and  fourth  markets.  Box  138A, 
BROADCASTING. 


Sales  exec.  5  years-plus  heavy  experience 
as  program  administrator,  writer,  producer. 
Network  and  local  level.  Create  commer- 
cials too.  Excellent  agency,  advertiser  con- 
tacts in  Chicago,  midwest.  Prefer  account 
executive  post  with  managerial  potential. 
Midwest  or  California  favored,  but  op- 
portunity is  prime  consideration.  Box  148A, 
BROADCASTING. 


General  manager.  6  years  successful  small 
market  tv  management.  Seeking  larger  mar- 
ket, better  climate.  Mature,  strong  sales, 
creative.  Employed.  Box  158A,  BROAD- 
CASTING. 


National  regional,  local  sales.  Mature.  Ex- 
cellent sales  and  personal  history.  Broad- 
cast industry  references.  Prefer  southwest 
city  with  good  college  facilities.  Box  169A, 
BROADCASTING. 


Sales 


Ambitious  man,  33,  with  3  years  sales,  de- 
sires change  to  tv  sales.  All  areas  con- 
sidered. R.  Holland,  540  Flower  Street, 
Santa,  Rosa,  California. 


Announcers 


TV  Weatherman,  professional  member  AMS. 
experienced  practicing  meterologist,  BS 
degree.  Box  80A.  BROADCASTING. 


Experienced  sportscaster  .  .  .  radio  and  tv 
play  by  play  on  all  sports,  now  have 
regular  tv  and  radio  show.  Proficient  with 
16mm  camera,  edit  film  and  write  script. 
Will  consider  sports,  sales  combination. 
Good  voice  and  college  education.  Ex-pro- 
fessional sportsman.  Write  Box  76A, 
BROADCASTING. 


Top  news  and  commercial  announcer.  Pro- 
duction and  direction  experience.  Available 
now.  Box  147A,  BROADCASTING. 


28,  college  graduate,  three  years  experience, 
radio-TV  (On  camera).  Box  126A,  BROAD- 
CASTING. 


Experienced  on  camera.  Children's  show, 
M.C.,  dance  party.  Single.  Box  127A, 
BROADCASTING. 


Talented  on  camera  handyman.  Box  128A, 
BROADCASTING. 
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Situations  Wanted — (Cont'd) 


For  Sale— (Cont'd) 


INSTRUCTIONS — (Cont'd) 


Technical 


Experienced,  capable  supervisor  seeking 
permanent  position  with  a  future.  Eight 
years  experience  all  phases  tv,  installation, 
maintenance,  video  tape,  proof  of  perform- 
ance, color,  etc.  Excellent  references,  proof 
of  a  job  well  done.  Box  84A,  BROADCAST- 
ING. 


Production — Programming,  Others 


Program  director,  currently  major  market, 
looking  for  stability,  permanance.  Nine 
years  experience  every  phase  programming 
production.  Creative,  aggressive.  34,  married. 
Box  30A,  BROADCASTING. 


Prefer  West  coast.  Excellent  background. 
Program  director,  news  director,  newscaster, 
promotion,  merchandising.  Can  combine 
several  of  these  jobs,  for  smaller  market. 
Box  79A,  BROADCASTING. 


Back  your  sales  staff  with  commercial  copy 
that  pulls  in  results.  Experienced,  employed 
writer  seeks  relocation.  Box  88A,  BROAD- 
CASTING. 


Calling  S.E.  &  Florida:  Desires  position  in 
television  or  radio.  Experienced  in  Phil- 
adelphia V'S  fm-radio  &  theatre  business. 
Married  &  wishes  to  settle  in  S.E..  Please 
permit  me  to  apply.  Box  119A,  BROAD- 
CASTING. 


Producer-director,  films  with  fourteen  years 
experience  in  television  broadcasting.  Box 
139A,  BROADCASTING. 


WANTED  TO  BUY 


Equipment 


Wanted  to  buy— Motorola  MV-30,  1  watt 
microwave  system  for  use  in  6875-7125  STL 
band.  George  F.  Sprague,  WLOS-TV,  Box 
2150,  Asheville,  North  Carolina. 


Need  cathode  ray  tubes,  DuMont  type 
K1317P15.  new  or  used.  Will  pay  top  price 
for  good  tubes.  Contact  Chief  Engineer. 
KOAT-TV,  Box  4156,  Albuquerque,  New 
Mexico. 


Used  3  or  5  kw  fm  transmitter,  RCA  pref. 
No  junk!  Full  details  to  KPLX,  925  Culebra, 
Hillsborough,  California. 


Modulation  transformer  for  RCA  BTA-5F 
transmitter.  Stock  #46394.  Radio  Station 
WSBT,  300  W.  Jefferson  Blvd.,  South  Bend, 
Indiana. 


For  Sale 


Equipment 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra- Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Electronic  test  equipment  bought  and  sold. 
A-OK  Electronics,  P.  O.  Box  38350,  Holly- 
wood California,  Hollywood  5-8774. 


RCA  UHF  TV  Antenna.  State  channel,  type 
number,  condition  and  cash  price  FOB 
truck.  Box  175A,  BROADCASTING. 


RCA  12  Bay  fm  antenna,  less  than  6  months 
old,  taken  in  trade  for  new  Jampro  fm 
antenna.  Will  retune  between  100  and  108 
Mc.  Make  offer.  Jampro  Antenna  Company, 
7500  14th  Avenue,  Sacramento,  California. 


Equipment 


Three  200  foot  Blaw-Knox  self  supporting 
towers,  San  Diego,  California  area.  Avail- 
able immediately.  Make  offer.  Box  113A, 
BROADCASTING. 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation, 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


For  Sale— 1948  Television  mobile  truck  RCA 
Type  TJ50A  without  equipment.  Will  take 
best  offer.  Otis  S.  Freeman.  WPIX  Inc., 
220  East  42nd  Street,  New  York  City,  Phone 
No.  Code  212,  MU  2-6500. 


Remote  Studio  Trailer.  Complete  remote 
broadcasting  facilities  incorporated  in  35 
foot  by  8  foot  trailer  including  the  follow- 
ing: Custom  designed  console  desk,  2  16" 
Rec-O-Cut  TT,  2  16"  Rec-O-Cut  Pack  Ups, 
2  Gates  M5235  Equalized  Pre-amps,  Gates 
52  CS  Console,  RCA  On  Air  Lights.  Speakers, 

1  Onan  5  kw  Generator,  2  Air  Conditioners, 

2  Large  neon  lighted  signs  at  each  end  for 
display  of  station  call  letters,  Many  many 
extras!  Call  or  write  Ed  Hawkins,  Chief 
Engineer,  WITH,  7  E.  Lexington  Street, 
Baltimore  2,  Maryland.  LE  9-7808. 


MISCELLANEOUS 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Deejay  file."  Quotes,  kickers,  liners,  record 
info,  hints.  Complete  program  package  for 
deejay  and  P.D.'s.  $10.50.  Del  Mar  Radio 
Features,  P.  O.  Box  61,  Corona  Del  Mar, 
California. 


Religious  time  now  available.  Reasonable, 
W-RIP,  Chattanooga,  Tennessee. 


Special  rates  to  Christian  religious  broad- 
casters 6  AM  to  9  AM.  WTOS,  Milwaukee 
13,  Wisconsin. 


Add-a-voice  to  your  staff.  5  Philadelphia  an- 
nouncers will  tape  for  your  market.  Com- 
mercials and  news  weather  sports  intros. 
Weekly  service  optional.  Box  170A,  BROAD- 
CASTING. 


One  line  gag  drop  ins.  50  voice  tracks.  Send 
your  tape,  $5.  Will  service  your  d.j.  shows 
with  Taylor-made  gags  or  one-liners  for 
your  or  your  sponsors.  Box  171A,  BROAD- 
CASTING. 


BUSINESS  OPPORTUNITY 


Anxious  to  invest  in  and  work  with  cur- 
rent owner  of  going  radio  station.  Eventual 
possibility  of  full  purchase.  17  years  radio 
sales  and  management.  Box  167A,  BROAD- 
CASTING. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave. 
Hollywood  27,  California. 


FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


"Are  you  Cold?"  Do  you  need  first  phone? 
Sunny  Florida  .  .  .  Gulf  Beaches  .  .  .  and 
an  FCC  first  phone  in  five(5)  weeks — 
"Guaranteed."  Latest  teaching  methods. 
Connect  with  modern  commercial  station. 
Radio  Engineering  Institute  of  Florida,  Inc., 
3044  Bay  Street,  Sarasota,  Florida. 


San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


EMPLOYMENT  SERVICE 


BETTER  JOB? 

ALL     BROADCAST     PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 

MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  10th  Ave.  So. 
Minneapolis  17,  Minn. 
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RADIO 


Situations  Wanted — (Cont'd) 


Help  Wanted — (Cont'd) 


Help  Wanted— Sales 


Production — Programming,  Others 


Production — Programming,  Others 


ipii 


li 


OPENINGS 

SIX  SALESMEN 
Radio,  Television  and/or 
Ad   Agency  Experience 
A  Necessity 
High-caliber  men,  free  to  travel,  with 
accustomed  earnings  to  $25,000  yearly. 
Travel    and     entertainment  allowance, 
plus  commissions. 

Call  Main  Office,  HA  6-9266,  Boston, 
Mass.,  or  New  York  City  Office,  EL  5- 
4911,  for  appointment.    Interviews  will 
be  held  in  accessible  area. 
"Call  only  if  you  are  a  salesman" 

COMMERCIAL  PRODUCERS,  INC. 

405  Park  Square  Building 
Boston,  Massachusetts 


Announcers 


TRADE   SNOW  TIRES 
WATER  SKIS!  !  ! 


FOR 


//  you  are  good  enough,  this  is  your 
opportunity  in  the  land  of  sunshine. 
A  leading  network  station  in  a  major 
southern  California  market  is  looking 
for  a  top  df.  No  "Rock"  but  the  bright 
sound  of  music  and  news  demanding 
only  quality  showmanship  and  bril- 
liance of  presentation.  If  you  think 
you  qualifiy,  send  audition  tape,  photo 
and  resume  in  complete  confidence. 

Box  108A,  BROADCASTING. 


Production — Programming,  Others 


KTRH  Easton  Texas 

Expanding  our  programming,  if 
you  are  a  bright  personality  we 
need  you.  Contact 

Buddy  McGregor 
KTRH 
CA  7-4361 


RADIO 


SITUATIONS  WANTED 
Production — Programming,  Others 


LOS  ANGELES  LISTEN 

Personality  production,  news  and 
good  voice.  Can  suit  your  sta- 
tion's approach.  Top  salary.  Cur- 
rently employed.  Good  ass't.  PD 
material. 

Box  96A,  BROADCASTING 


PROGRAM  DIRECTOR-AIR 
PERSONALITY 
Crack  air  personality -PD  avail- 
able for  permanent  job  in  top  60 
market  size  city  and  $160  week. 
Really  deliver  modern  radio  au- 
dience. Want  exit  from  national 
programming  firm  with  new, 
original  ideas.  Let's  talk! 

Box  98A,  BROADCASTING. 


Management 


President  Or  Executive  VEEP 

Well-known  broadcaster  with  un- 
usual background  in  major- 
market,  group  radio  operation. 
Knows  the  business  from  original 
construction,  through  successful 
operations,  to  capital  gain.  Pre- 
fer publicly-held  corporation. 
Can  invest. 

Box   I06A,  BROADCASTING 


TELEVISION 


Help  Wanted 


Technical 


ENGINEERS 

|  Opening  for  Supervisor,  Studio 

j  and  Transmitter.    Salary  open. 

|  Full   company   paid  insurance 

I  plan  and  other  benefits.  Send 

1  full  Resume  to  WAIM,  WCAC 

|  AND  WAIM-TV,  Anderson,  South 

i  Carolina. 


THE  FUTURE  IS  OPEN  .  .  . 

for  a  young  man  who  knows  he  will  be  suc- 
cessful as  promotion  assistant  with  leading 
television  station.  This  young  man  has  imagi- 
nation, energy,  drive  and  the  intellectual 
need  to  create  and  grow.  If  you  are  the 
right  man  the  future  will  bring  higher  man- 
agement responsibilities.  Although  it  might 
help,  previous  radio  or  tv  experience  is  not 
essential.  But  an  interest  in  research  is. 
Are  you  this  young  man?  Write  to  us.  We 
would  like  to  know  your  background,  your 
immediate  and  long  range  goals  and  your 
reasons  for  thinking  you  are  the  man. 

Box  60A,  BROADCASTING 


Production — Programming,  Others 


Wanted:  Top  Woman  Personality 

for  major  east  coast  TV  &  Radio  sta- 
tion. Must  be  able  to  represent  the 
station  both  on  and  off  the  air  by 
conducting  daily  TV  and  Radio  shows, 
attending  women  club  meetings  and 
luncheons,  handling  interviews  and  cov- 
ering news  and  features  of  interest  to 
women.  Send  resume  and  picture  to 

Box  162A,  Broadcasting 


INSTRUCTIONS 


^iiiuiiiitiiiiiiiuiiiiiiiiiiituiiiiiiiiiiiianuiiiuiiiaiiinnmnDJiiiiiiiii^ 

§K        RADIO-TV  ANNOUNCING 
COURSES 

ENGINEER  &  1st  FONE 
COURSES 

%  Active  Placement  Service. 

§    Attention  Managers:    A  few  Outstanding  □ 

=      Announcers  now  available  for  radio-tv.  § 

E  I 
I    KEEGAN  TECHNICAL  INSTITUTE  | 

|  "Since  1947" 

1       207  Madison,  Memphis,  Tenn.  1 

iil(]IIIIIIIIIIIIt]|lllllllllll»IIIIIIIIIIIIHIIIIIIil!!lff]||||||lilligt]lllllllll!l§ 

Miscellaneous 


PHOTO  BLOWUPS 

Promotion  dramatized  with  our  giant 
photo  displays  from  your  copy.  More 
stations  annually  use  our  effective  nation- 
wide service.  Price  list  on  request.  Dis- 
play art  since  1899. 
STITES  PORTRAIT  COMPANY 
Shelbyville,  Indiana 


GOSPEL  RADIO  NETWORK 

1520  Main  St. 
Puyallup,  Washington 
•    •    •  • 
PAID  RELIGION 


STATIONS  OWNERS 

Complete  analysis  of  your  station  prob- 
lems. Sales,  programming,  news,  person- 
nel, etc.  Prescribe  formula  for  the  success- 
ful operation  of  your  station  or  stations. 
Furnish  new  personnel  if  necessary. 
Write: 

Business  Research  Co. 
Box  2357,  Fort  Lauderdale,  Florida 
All  inquiries  confidential. 
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MISCELLANEOUS— (Cont'd) 


For  Sale— (Cont'd) 


Continued  from  page 


BROADCAST  CONSULTANT 
Broadcast  pioneer  withdrawing  from  active 
ownership-management  and  now  available 
for  limited  Consultation.  Can  trouble-shoot 
all  aspects  of  station  operation,  construc- 
tion, sale-purchase,  financing.  Have  made 
$1  million  plus  for  self  and  others.  My 
know-how  may  help  your   balance  sheet. 

Box  I05A,  BROADCASTING 


For  Sale 


Stations 


-CONFIDENTIAL  NEGOTIATIONS 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 

in  the  eastern  states  and  Florida 

W.  B.  CRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
Washington  9,  D.  C. 
DEcatur  2-2311 


THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 
Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC. 

1736  Wisconsin   Ave.,  N.W. 
Washington  7,   D.  C. 


Unlimited,  Local  Frequency 
exclusive,  southwest.  Solid  operation 
programs  and  finances  same  ownership 
lengthy  period.  All  circumstances  con- 
fidential. 

Box  73A,  BROADCASTING 


FLORIDA  EAST  COAST 

Full-time  radio  station  realistically  priced 
growth  area. 

Box  69A,  BROADCASTING. 


For  Sale 


Stations 


GUNZENDORFER. 

$5©,0<K> 


ARIZONA  FULLTIMER 
$1 0,000  down,  terms. 


with 


CALIFORNIA  DAYTIMER  GROWING  MET 

$105,000,  terms.  

TELEVISION,  PACIFIC  STATES  Good  tv 

Mkt.  asking  $300,000.  

FM's  $65,000,  $100,000,  125,000. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phone  OL  2S800 

864  So.  Robertson,  Los  Angeles  35,  Calif. 


Stations 


STATION  FOR  SALE 

Northwest  Daytimer  1  kw.  New 
equipment  .  .  .  good  lease.  Aver- 
age gross  $45,000.  Will  take  cash 
$40,000  &  include  acct.  rec  plus 
cash  in  bank. 
Write  36A,  BROADCASTING. 


STATIONS  FOR  SALE 


NORTHWEST.  Trade  area  exceeds  275,000. 
Daytime.  Cross  $60,000  in  1962  but  has 
done  as  high  as  $90,000.  Operates  for  $4500 
monthly.  Asking  $10,000.  29%  down. 
MIDWEST.  Exclusive  daytime.  Billing  close 
to  $40,000.  Asking  $60,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


Fla. 

single 

daytime 

$28M 

terms 

Ariz. 

small 

fulltime 

78M 

29% 

Fla. 

medium 

power 

150M 

29% 

Fla. 

medium 

fulltime 

185M 

54M 

NX. 

metro 

daytime 

125M 

50% 

Pa. 

metro 

daytime 

200M 

50M 

and  others: 

CHAPMAN  COMPANY 

1182  W.  Peachtree  St.,  Atlanta  9,  Ga. 


NEED  HELP? 

LOOKING  FOR  A  JOB? 

SOMETHING  TO  BUY 
OR  SELL? 

For  Best  Results 
You  Can't  Top  A 
CLASSIFIED  AD 

in 
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THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 


96   (FOR  THE  RECORD) 


scheduled,  and  postponed  commencement 
of  hearing  until  date  to  be  determined  dur- 
ing further  prehearing  conference  to  be 
held  on  Jan.  21  in  proceeding  on  its  appli- 
cation and  Griffith  Bcstg.  Corp.  for  new  am 
stations  in  Buena  Vista  and  Lynchburg, 
both  Virginia,  respectively.  Action  Jan.  2. 

By  Hearing  Examiner  Jay  A.  Kyle 

■  Upon  request  by  Geoffrey  A.  Lapping, 
continued  Jan.  9  prehearing  conference  to 
Jan.  21,  at  which  time  oral  argument  will 
be  held  on  Lapping's  notice  of  intent  to 
take  depositions,  and  continued  Jan.  21 
hearing  to  Feb.  11  in  proceeding  his  appli- 
cation for  new  am  in  Blythe,  Calif.  Action 
Jan.  7. 

■  Granted  petition  by  Secretary  of  Army 
and  ordered  that  exchange  of  exhibits  shall 
be  accomplished  by  Feb.  18  in  lieu  of  Jan. 
15,  and  continued  Feb.  18  hearing  to  March 
18  in  proceeding  on  am  apolication  of 
KDIA  Inc.  (KDIA),  Oakland,  Calif.  Action 
Jan.  7. 

■  Upon  request  bv  Progress  Bcstg.  Corp. 
(WHOM),  New  York,  N.  Y.,  scheduled 
further  prehearing  conference  for  Jan.  8  in 
proceeding  on  its  application.  Action  Jan.  4. 

■  Continued  Jan.  23  hearing  to  Feb.  19  in 
proceeding  on  applications  of  Olney  Bcstg. 
Co.  and  James  R.  Williams  for  new  am  sta- 
tions in  Olney,  Tex.,  and  Anadarko,  Okla., 
respectively.  Action  Jan.  3. 

■  Granted  request  by  Broadcast  Bureau 
and  scheduled  further  prehearing  confer- 
ence for  Jan.  9  in  proceeding  on  applica- 
tion of  Geoffrey  A.  Lapping  for  new  am  in 
Blythe,  Calif.  Action  Jan.  3. 

■  Upon  request  by  Broadcast  Bureau, 
extended  from  Jan.  4  to  Jan.  14  time  to 
file  proposed  findings  and  from  Jan.  10  to 
Jan.  18  for  replies  in  proceeding  on  appli- 
cation of  Austin  Bcstg.  Inc.  for  new  tv  to 
operate  on  ch.  24  in  Austin,  Tex.  Action 
Jan.  3. 

■  Granted  motion  by  J.  B.  Fait  Jr.  and 
corrected  as  requested  transcript  of  record 
in  proceeding  on  his  application  for  new 
am  in  Sheffield,  Ala.  Action  Jan.  2. 

■  Granted  joint  petition  by  Radio  Eliza- 
beth Inc.  and  Jupiter  Assoc.  Inc.  to  extent 
of  continuing  Jan.  28  hearing  to  March  4, 
and  ordered  that  exchange  of  written  ex- 
hibits shall  be  accomplished  by  Feb.  4  and 
notification  of  witnesses  desired  for  cross 
examination  by  Feb.  11,  in  proceeding  on 
their  applications  and  Somerset  County 
Bcstg.  Co.  for  new  am  stations  in  Elizabeth, 
Matawan  and  Somerville,  all  New  Jersey, 
respectively.  Action  Jan.  2. 

■  Ordered  that  deposition  of  Robert  Roddy 
before  notary  public  in  Phoenix,  Ariz.,  on 
Jan.  2  shall  not  be  taken  in  proceeding  on 
application  of  Geoffrey  A.  Lapping  for  new 
am  in  Blythe.  Calif.  Action  Dec.  31. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Formalized  by  order  certain  agreements 
reached  and  rulings  made  at  Jan.  4  pre- 
hearing conference  in  proceeding  on  am  ap- 
plication of  Southwestern  Bcstg.  Co.  of 
Mississippi  (WAPF),  McComb,  Miss.,  sched- 
uled certain  procedural  dates,  and  contin- 
ued Jan.  17  hearing  to  March  12.  Action 
Jan.  4. 

■  Formalized  by  order  certain  agreements 
reached  and  rulings  made  at  Jan.  3  hear- 
ing in  proceeding  on  applications  of  Edina 
Corp.  and  Tedesco  Inc.  for  new  am  sta- 
tions in  Edina  and  Bloomington,  both  Min- 
nesota, respectively,  and  scheduled  dates 
for  applicants  to  produce  certain  witnesses 
for  cross-examination  and  scheduled  Jan. 
21  for  resumption  of  hearing.  Action  Jan.  3. 

■  In  consolidated  am  proceeding  on  appli- 
cations of  William  S.  Cook,  Colorado 
Springs,  Denver  Area  Bcstrs.  (KDAB1, 
Arvada,  both  Colorado,  and  Charles  W. 
Stone  (KCHY),  Cheyenne.  Wyo.  in  Docs. 
14815-7,  ordered  that,  unless  some  party 
hereto  formally  requests  prehearing  con- 
ference by  Jan.  10  to  discuss  modified  is- 
sues, provisions  of  Examiner's  Nov.  21,  1962. 
order  shall  apply  to  issues  as  modified  by 
Review  Board's  Dec.  28,  1962,  memorandum 
opinion  &  order.  Action  Jan.  2. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  Dec.  31  to  Jan.  10  time 
to  file  proposed  findings  and  from  Jan.  31 
to  Feb.  11  for  replies  in  proceeding  on  ap- 
plications of  W.W.I.Z.  Inc.  for  renewal  of 
license  of  WWIZ  Lorain,  Ohio,  etc.  Action 
Dec.  31. 

By  Hearing  Examiner  Herbert  Sharfman 

■  Scheduled  further  hearing  for  Jan.  10 
in  matter  of  revocation  of  cp  of  Martin  R. 
Karig  for  WIZR  Johnstown,  N.  Y.,  et  al. 
Action  Jan.  2. 
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BROADCAST  ACTIONS 
by  Broadcast  Bureau 

Actions  of  Jan.  8 

KUKA  San  Antonio,  Tex. — Granted  in- 
creased power  on  1250  kc,  D,  from  500  w 
to  1  kw;  remote  control  permitted;  condi- 
tions. 

WOAP  Owosso,  Mich. — Granted  increased 
power  on  1080  kc,  D,  from  250  w  to  1  kw, 
and  installation  of  new  trans.;  conditions. 

KVEN-FM  Ventura,  Calif.— Granted  li- 
cense for  fm  station  and  specify  type  trans. 

WRDW-TV  Augusta,  Ga.— Granted  mod. 
of  cp  to  change  type  trans.,  type  ant.,  and 
make  changes  in  ant.  system  and  equip- 
ment. 

KVEN  Ventura,  Calif.— Granted  mod.  of 
cp  to  change  studio  and  ant. -trans,  location; 
and  granted  extension  of  completion  date 
to  June  26. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K09AA,  Star  Valley  Tv  System  Inc.,  Thayne, 
Wye;  K13BS,  Stuart  Community  Club  Inc., 
Stuart,  Nebr.;  K09BF,  Deer  Lodge  Com- 
munity T.  V.,  Deer  Lodge,  Mont.;  K08DS, 
Quemado  Tv  Assn.,  Quemado,  N.  Mex.; 
K11ES,  K06CP,  Dell  Valley  Tv  Assn.,  Dell 
City,  Tex.;  K11CA,  K13CC.  Browning  T.  V. 
Club,  Browning,  Mont.;  K10AH,  Chico  T.  V. 
Booster  Club,  Paradise  Valley,  Miner  Basin, 
and  Emigrant,  all  Montana. 

WHHM  Memphis,  Tenn. — Granted  author- 
ity to  remain  silent  for  period  ending  March 

27,  pending  solution  of  financial  difficulties. 

Actions  of  Jan.  4 

WTRF-TV  Wheeling,  W.  Va.— Granted  cp 
to  change  ERP  to  306.2  kw  vis.  and  153.1 
kw  aur.  (both  horizontal),  change  type  ant., 
make  changes  in  ant.  system  and  change 
ant.  height  to  960  ft. 

WBIR-TV  Knoxville,  Tenn.— Granted  cp 
to  change  trans,  location  to  two  miles 
southwest  of  Blaine,  Tenn.,  change  type 
ant.,  make  changes  in  ant.  system  and  ant. 
height  to  1,870  ft. 

Action  of  Jan.  3 

KXJB-TV  Valley  City,  N.  Dak.— Granted 
mod.  of  license  to  change  main  studio  loca- 
tion from  Granger  Hill,  Valley  City,  N. 
Dak.  to  West  Fargo,  N.  Dak. 

Actions  of  Jan.  2 

WIOK  Normal,  III.— Granted  license  for 
am  and  specify  studios  at  trans,  site. 

*WCDR-FM  Cedarville,  Ohio— Granted  li- 
cense for  noncommercial  educational  fm. 

WVJS  Owensboro,  Ky. — Granted  licenses 
covering  increase  in  day  power  and  installa- 
tion new  trans.;  condition;  and  use  of  old 
main  trans,  as  aux.  trans. 

WTIC-FM  Hartford,  Conn.— Granted  li- 
cense covering  changes  in  ERP,  ant.  height, 
ant.,  and  installation  new  trans,  and  new 
ant. 

KZZN  Littlefield,  Tex.— Granted  license 
covering  installation  of  new  trans,  as  al- 
ternate main. 

WKJR  Muskegon  Heights,  Mich. — Granted 
mod.  of  cp  to  change  type  trans. 

■  Granted  licenses  for  following  fm  sta- 
tions: WADV  Buffalo,  N.  Y.,  and  WTBO- 
FM  Cumberland,  Md. 

Actions  of  Dec.  26 

■  Granted  renewal  of  licenses  for  follow- 
ing stations:  KCNY  San  Marcos,  Tex.; 
KDAV  Lubbock,  Tex.;  KDJI  Holbrook, 
Ariz.;  KELK  Elko,  Nev.;  KEOS  Flagstaff, 
Ariz.;  KEVT  Tucson,  Ariz.;  KEYY  Provo, 
Utah;  KFLD  Floydada,  Tex.;  *KHBL  (FM) 
Plainview,  Tex.;  KHJ  Los  Angeles,  Calif.; 
KMUZ  (FM)  Santa  Barbara,  Calif.;  KNDE- 
FM  Aztec,  N.  Mex.;  KPEP  San  Angelo, 
Tex.;  KPGE  Page,  Ariz.;  KPIN  Casa 
Grande,  Ariz.;  KQXR  (FM)  Bakersfield, 
Calif.;  KRCM  (FM)  Santa  Barbara,  Calif.; 
KRRR  Ruidoso,  N.  Mex.;  KRUX  Glendale, 
Ariz.;  KSPT  Sandpoint,  Idaho;  KVCV  Red- 
ding, Calif.;  KVIP  Redding,  Calif.;  KWYK 
Farmington,  N.  Mex.;  KZIP  Amarillo,  Tex.; 
WLAT  Conway,  S.  C;  KRHM  (FM)  Los 
Angeles,  Calif.;  KNBA  Vallejo,  Calif.; 
KFJB  Marshalltown,  Iowa;  KFMM  (FM) 
Tucson,  Ariz.;  KIBE  Palo  Alto,  Calif.; 
KNEV  (FM)  Reno,  Nev.;  KPGM  (FM)  Los 
Altos,  Calif.;  KRTR  Thermopolis,  Wyo.; 
*KSPC  (FM)  Claremont,  Calif.;  KVLV 
Fallon,  Nev.;  KVML  Sonora,  Calif.;  KWTC 
Barstow,  Calif. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WCEN- 
FM  Mt.  Pleasant,  Mich.,  to  March  1,  1963; 
WYDD  (FM)  New  Kensington,  Pa.,  to  Feb. 

28,  1963;  WIOU  Kokomo,  Ind.,  to  Feb.  28, 
1963;  WKVT  Brattleboro,  Vt.,  to  April  11, 
1963;  WTPA-FM  Harrisburg,  Pa.,  to  May  11, 
1963;  WCRV  Washington,  N.  J.,  to  Feb.  28, 


1963;  WRAN  Dover,  N.  J.,  to  March  15, 
1963;  KVET  Austin,  Tex.,  to  Feb.  28,  1963; 
WTTT  Amherst,  Mass.,  to  March  19,  1963; 
WAQI  Ashtabula,  Ohio,  to  April  26,  1963; 
KPOI  Honolulu,  Hawaii,  to  Feb.  28,  1963; 
KGRB  West  Covina,  Calif.,  to  May  26,  1963; 
WISA-FM  Isabela,  P.  R.,  to  March  31,  1963; 
WITN-TV  Washington,  N.  C,  to  Jan.  26, 
1963. 

Action  of  Dec.  26 

WADO  New  York,  N.  Y. — Granted  license 
covering  installation  of  trans,  (previously 
licensed  to  WHBI  Newark,  N.  J.)  as  alter- 
nate main  trans.;  and  remote  control  per- 
mitted; condition. 

WTCW  Whitesburg,  Ky.— Granted  request 
for  mod.  of  pre-sunrise  operation  condition 
attached  to  Nov.  28  grant  of  cp  to  increase 
daytime  power  to  5  kw,  to  extent  of  au- 
thorizing operation  with  non-DA  with  1  kw 
between  4  a.m.  and  local  sunrise  until  final 
decision  is  reached  in  Doc.  14419  or  until 
directed  to  terminate  such  operation,  which- 
ever occurs  first. 


Rulemakings 

FINALIZED 

■  By  report  &  order,  commission  finalized 
rulemaking  in  Doc.  14809  and  shifted  reser- 
vation from  ch.  *15  to  ch.  *12  for  non- 
commercial educational  use  in  Moscow, 
Idaho,  and  retained  ch.  15  for  commercial 
use  in  that  city.  U.  of  Idaho  had  petitioned 
for  reservation  of  vhf  channel.  Action  Jan. 


PETITIONS   FOR  RULEMAKING  FILED 

■  KTCA-TV  St.  Paul,  Minn.— Requests 
amendment  of  Sec.  3.606  of  rules  so  as  to 
reserve  uhf  ch.  17  for  non-commercial  pur- 
poses in  Minneapolis-St.  Paul  area.  Re- 
ceived Dec.  26. 

■  WAKR-TV  Akron,  Ohio  —  Requests 
amendment  of  Sec.  3.606  of  rules  so  as  to 
make  following  changes  in  table  of  assign- 
ments: Akron,  Ohio:  add  ch.  23+,  delete 
ch.  49+;  Massillon,  Ohio:  add  49+,  delete 
ch.  23+.  Received  Jan.  2. 


Processing  line 

■  Notice  is  hereby  given,  pursuant  to  Sec, 
1.354  (c)  of  commission  rules,  that  on  Feb. 
12,  1963,  standard  broadcast  applications 
listed  in  attached  appendix  will  be  consid- 
ered as  ready  and  available  for  processing. 
Pursuant  to  Sec.  1.106  (b)  (1)  and  Sec. 
1.361  (c)  of  commission  rules,  application, 
in  order  to  be  considered  with  any  appli- 
cation appearing  on  attached  list  or  with 
any  other  application  on  file  by  close  of 
business  on  Feb.  11,  1963,  which  involves 
conflict  necessitating  hearing  with  applica- 
tion on  this  list,  must  comply  with  interim 
criteria  governing  acceptance  of  standard 
broadcast  applications  set  forth  in  note  to 
Sec.  1.354  of  commission  rules  and  be  sub- 
stantially complete  and  tendered  for  filing 
at  offices  of  commission  in  Washington, 
D.  C,  by  whichever  date  is  earlier:  (a) 
close  of  business  on  Feb.  11,  1963,  or  (b) 
earlier  effective  cut-off  date  which  listed 
application  or  any  other  conflicting  appli- 
cation may  have  by  virtue  of  conflicts  ne- 
cessitating hearing  with  applications  ap- 
pearing on  previous  lists.  Attention  of  any 
party  interest  desiring  to  file  pleadings  con- 
cerning any  pending  standard  broadcast 
application  pursuant  to  Sec.  309  (d)  (1)  of 
Communications  Act  of  1934,  as  amended, 
is  directed  to  Sec.  1.359  (i)  of  commission 
rules  for  provisions  governing  time  of  filing 
and  other  requirements  relating  to  such 
pleadings.  Adopted  Jan.  3,  1963.  Applica- 
tions from  top  of  processing  line: 

■  East  Lansing,  Mich.— WGSB  Bcstg.  Co. 
730  kc,  500  w-D,  DA. 

■  WIOK  Normal,  111.— McLean  County 
Bcstg.  Co.  To  1440  kc,  500  w,  5  kw-LS,  DA- 
2,  unl.;  from  1440  kc,  1  kw-D,  DA. 

■  WADA  Shelby,  N.  C— Cleveland  Coun- 
ty Bcstg.  Inc.  To  1390  kc,  500  w,  1  kw-LS, 
DA-N.  unl.;  from  1390  kc,  500  w-D. 

■  KDIX  Dickinson,  N.  C— Dickinson  Ra- 
dio Assn.  To  1230  kc,  250  w,  1  kw-LS,  unl.; 
from  1230  kc,  250  w,  unl. 

■  Hendersonville,  N.  C.  —  Mountainaire 
Corp.  1600  kc,  1  kw-D,  DA. 

■  WDUN  Gainesville,  Ga.  —  Northeast 
Georgia  Bcstg.  Co.  To  1240  kc,  250  w,  1  kw- 
LS,  unl.;  from  1240  kc,  250  w,  1  kw-LS, 
DA-D,  unl. 

■  WCON  Cornelia,  Ga.— Habersham  Bcstg. 
Co.  To  1450  kc,  250  w,  1  kw-LS,  unl.;  from 
1450  kc,  250  w,  unl. 

a  WCHB  Inkster,  Mich.— Bell  Bcstg.  Co. 
To  1440  kc,  1  kw,  DA-2,  unl.;  from  1440  kc, 
1  kw-D,  DA. 

■  WFRA  Franklin,  Pa.  —  Northwestern 


Pennsylvania  Bcstg.  Inc.  To  1450  kc,  250  w, 
1  kw-LS,  unl.;  from  1430  kc,  500  w-D. 

■  WLSM  Louisville,  Miss.  —  Louisville 
Bcstg.  Corp.  To  1270  kc,  5  kw-D;  from  1270 
kc,  1  kw-D. 

■  WGKV  Charleston,  W.  Va.— Edgar  L. 
Clinton.  To  1490  kc,  250  w,  1  kw-LS,  unl.; 
from  1490  kc,  250  w,  unl. 

■  Corydon,  Ind. — Harrison  Radio  Inc.  1550 
kc,  250  w-D. 

■  Westwego,  La. — Jefferson  Radio  Co.  1540 
kc,  500  w-D. 

■  KEBE  Jacksonville,  Tex.— Wells,  Waller 
&  Ballard  Inc.  To  1400  kc,  250  w,  1  kw-LS, 
unl.;  from  1400  kc,  250  w,  unl. 

■  WKEI  Kewanee,  111— Kewanee  Bcstg. 
Co.  To  1450  kc,  100  w,  500  w-LS,  unl.;  from 
1450  kc,  100  w,  unl. 

■  WMIA  Arecibo,  P.  R. — Abacoa  Radio 
Corp.  To  1070  kc,  500  w,  5  kw-LS,  unl.; 
from  1070  kc,  500  w,  unl. 

■  WNCO  Ashland,  Ohio— Radio  Ashland 
Inc.  To  1340  kc,  250  w,  1  kw-LS,  unl.;  from 
1340  kc,  250  w,  unl. 

■  KHDN  Hardin,  Mont.— Big  Horn  Coun- 
ty Musicasters.  To  1230  kc,  250  w,  1  kw-LS, 
unl.;  from  1230  kc,  250  w,  unl. 

■  WJOE  Ward  Ridge,  Fla.— Little  Joe  En- 
terprises. To  1080  kc.  1  kw-D;  from  1570  kc, 
250  w-D. 

■  Bayamon,  P.  R.— Alfredo  B.  Diaz.  1600 
kc,  5  kw,  DA-1,  unl. 

■  WMPO  Middleport-Pomeroy,  Ohio— Ra- 
dio Mid-Pom  Inc.  To  1390  kc,  5  kw-D;  from 
1390  kc,  1  kw-D. 

a  Chattahoochee,  Fla.  —  Chattahoochee 
Bcstg.  Co.  1580  kc,  1  kw-D. 

a  Utuado,  P.  R.— Central  Bcstg.  Corp.  1530 
kc,  250  w,  1  kw-LS,  unl. 

■  Wallingford,  Conn— Radio  Wallingford 
Inc.  1380  kc,  5  kw,  DA-2,  unl. 

a  WBPZ  Lock  Haven,  Pa.— Lock  Haven 
Bcstg.  Corp.  To  1230  kc,  250  w,  1  kw-LS, 
unl.;  from  1230  kc,  250  w,  unl. 

a  WEEL  Fairfax,  Va.— O.  K.  Bcstg.  Corp. 
To  1310  kc,  500  w,  1  kw-LS,  DA-2,  unl.; 
from  1310  kc,  500  w,  1  kw-LS,  DA-N,  unl. 

a  WETC  Wendell-Zebulon,  N.  C— Wendell- 
Zebulon  Radio  Co.  To  540  kc,  5  kw-D,  DA; 
from  540  kc,  250  w-D. 

a  Monette,  Ark.— Buffalo  Island  Bcstg. 
Co.  1560  kc,  250  w-D. 

a  KLOU  Lake  Charles,  La. — Dixie  Bcstrs. 
Inc.  To  1580  kc,  1  kw,  DA-N,  unl.;  from 
1580  kc,  1  kw,  DA-1,  unl. 

a  KFKA  Greeley,  Colo.— Mid-Western  Ra- 
dio Corp.  To  1310  kc,  1  kw,  5  kw-LS,  DA-N, 
unl.;  from  1310  kc,  1  kw,  DA-N,  unl. 

a  WKWK  Wheeling,  W.  Va.— Community 
Bcstg.  Inc.  To  1400  kc,  250  w,  1  kw-LS,  unl.; 
from  1400  kc,  250  w,  unl. 

a  KNCO  Garden  City,  Kan.  Ark-Valley 
Bcstg.  Inc.  To  1050  kc,  5  kw-D,  DA;  from 
1050  kc,  1  kw-D. 

a  Belfast,  Me.— Mid-Coast  Maine  Bcstrs. 
Inc.  1230  kc,  250  w,  unl. 

a  Brush,  Colo.— United  Bcstg.  Co.  1470  kc, 
5  kw-D. 

■  WHPL  Winchester,  Va. — Shenval  Bcstg. 
Corp.  To  610  kc,  500  w,  DA-2,  unl.;  from  610 
kc,  500  w-D,  DA. 

a  KTYM  Inglewood,  Calif.— Albert  J.  Wil- 
liams. To  1460  kc,  500  w,  5  kw-LS,  DA-2, 
unl.;  from  1460  kc,  5  kw-D,  DA. 

a  White  Sulphur  Springs,  W.  Va.— Earl 
M.  Key.  1080  kc,  250  w-D. 

a  Mason,  Mich.— M.  H.  Wirth.  1110  kc,  250 
w-D. 

■  WBRN  Big  Rapids,  Mich.— WBRN  Inc. 
To  1460  kc,  1  kw,  DA-N,  unl.;  from  1460  kc, 
1  kw-D. 

a  WMAX  Grand  Rapids,  Mich.— Atlas 
Bcstg.  Co.  To  1480  kc,  5  kw-D;  from  1480 
kc,  1  kw-D. 

a  WTAQ  LaGrange,  111.— S  &  S  Bcstg.  Co. 
To  1300  kc,  500  w,  5  kw-LS,  DA-2,  unl.; 
from  1300  kc,  500  w,  1  kw-LS,  DA-2,  unl. 

a  KPLT  Paris,  Tex. — KPLT  Inc.  To  1490 
kc,  250  w,  1  kw-LS,  unl.;  from  1490  kc,  250 
w,  unl. 

a  KWBE  Beatrice,  Neb.— MIA  Enterprises 
Inc.  To  1450  kc,  250  w,  1  kw-LS,  unl.;  from 
1450  kc,  250  w,  unl. 

a  Burnsville,  N.  C— James  B.  Childress. 
1540  kc,  1  kw-D. 

a  WHFB  St.  Joseph,  Mich.— Palladium 
Publishing  Co.  To  1060  kc,  5  kw-D,  1  kw 
(CH);  from  1060  kc,  1  kw-D. 

a  WKPT  Kingsport,  Tenn.  —  Kingsport 
Bcstg.  Inc.  To  1400  kc,  250  w,  1  kw-LS.  unl.; 
from  1400  kc,  250  w,  unl. 

.  KPRB  Redmond,  Ore. — KPRB,  To  1240 
kc,  250  w,  kw-LS,  SH;  from  1240  kc,  250  w. 
SH. 

a  WPAT  Jersey  City,  N.  J.— Capital  Cities 
Bcstg.  Corp.  To  Jersey  City  from  Paterson, 
both  New  Jersey. 

a  Kissimmee,  Fla.— Radio  Florida  Bcstrs. 
1080  kc,  5  kw-D. 

a  WTTL  Madisonville,  Ky. — Hopkins  Coun- 
ty Bcstrs.  To  1310  kc,  500  w,  1  kw-LS,  DA- 
N,  unl.;  from  1310  kc,  500  w-D. 
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CBS  FOUNDATION  INC. 

News  Fellowships  for  1963-1964 


CBS  Foundation  established  in  1957  at  Co- 
lumbia University  in  New  York  a  group  of  one- 
year  CBS  Foundation  Fellowships,  for  eligible 
persons  engaged  in  news  and  public  affairs  i)i  the 
radio  and  television  field.  The  Fellows  have  all 
University  expenses  paid  and  in  addition  receive 
a  stipend  designed  to  cover  living  and  other  nec- 
essary costs  during  the  fellowship  year.  Eight  fel- 
lowships are  offered  for  1963-196J. 

Purpose  of  the  Fellowships 

CBS  Foundation  has  established  the  fellowships  to  offer  a  year 
of  study  for  men  and  women  in  radio  and  television  news  and 
public  affairs  who  show  promise  of  greater  development  and 
who  seem  most  likely  to  benefit  from  the  study  year  provided. 

The  fellowships  make  it  possible  for  a  holder  to  select,  from 
the  wide  curriculum  of  Columbia  University,  courses  which,  in 
the  opinion  of  the  Fellow  and  with  the  advice  of  a  University 
representative,  can  contribute  most  advantageously  to  a  broad- 
ening and  strengthening  of  his  background  for  continued  work 
in  news  and  public  affairs.  Courses  may  range  across  such  varied 
fields  as  diplomatic  history,  economics,  modern  languages,  Far 
Eastern  affairs,  political  science,  labor  relations,  public  admin- 
istration, American  history.  With  the  approval  of  the  Univer- 
sity, the  Fellow  may  become  a  candidate  for  a  graduate  degree. 

In  addition  to  the  study  program,  CHS  Foundation  Fellows 
will  meet  from  time  to  time  as  a  group  to  hear  invited  speakers 
on  subjects  related  to  the  news  and  public  affairs  field  and  to 
discuss  these  subjects  with  them.  The  Fellows  also  will  be  in- 
vited from  time  to  time  to  observe  and  discuss  news  and  public 
affairs  programs  and  techniques  at  CBS  News  offices  and  studios 
in  New  York. 

The  Fellowship  Year 

While  Fellows  will  be  expected  to  meet  the  attendance  stand- 
ards of  the  courses  in  which  they  enroll,  no  final  examination 
or  paper  or  report  will  be  required.  The  year  is  intended  to  be 
one  in  which  promising  people  can,  through  detachment  from 
their  routine  work,  find  both  formal  and  informal  opportuni- 
ties to  build  up  their  knowledge  of  particular  subjects  and,  at 
the  same  time,  increase  their  understanding  of  the  potentialities 
of  radio  and  television  for  news  and  public  affairs  programming. 

The  seventh  series  of  fellowships,  for  the  academic  year  1963- 
1964,  will  start  in  September  1963. 

Address  request  for  application  or  other  correspondence  to: 

JULIUS  F.  BRAUNER 

Executive  Director,  CBS  Foundation  Inc. 
485  .Madison  Avenue,  New  York  22,  N.  Y. 


Applications  must  be  postmarked  not  later  than  March  1, 
1963.  The  Selecting  Committee  will  announce  its  selections 
early  in  A pril. 

Requirements  for  Applicants 

1.  Qualification  in  one  of  the  following  categories: 

A.  News  and  public  affairs  staff  employes  of  (1)  CBS  News,  (2) 
CBS  Owned  radio  stations,  (3)  CBS  Owned  television  stations, 
(4)  U.S.  stations  affiliated  with  CBS  Radio,  but  not  owned  by 
it,  and  (5)  U.S.  stations  affiliated  with  the  CBS  Television 
Network,  but  not  owned  by  it. 

B.  Regular  members  of  the  staffs  of  non-commercial  education- 
al radio  and  television  stations  who  are  engaged  for  a  sub- 
stantial portion  of  their  time  in  news  and  public  affairs 
programs. 

C.  Teachers  of  courses  in  the  techniques  of  radio  and  television 
news  and  public  affairs  at  colleges  and  universities. 

An  applicant  must  be  fully  employed  in  one  of  Categories  A, 
B  and  C,  and  must  have  sufficient  full-time  experience  in  the 
field  to  indicate  ability  and  promise  of  greater  development. 

2.  A  statement  by  the  applicant's  employer  promising  the  ap- 
plicant his  present  job,  or  an  equivalent  job,  at  the  end  of 
the  fellowship  year. 

3.  A  statement  covering  the  applicant's  personal  history;  edu- 
cational background;  experience  in  news  and  public  affairs; 
and  the  studies  the  applicant  desires  to  pursue  and  the  rela- 
tion of  these  studies  to  work  performed  or  contemplated. 

77/  e  Selecting  Committee  (for  i96yi964) 

Public  Members 

MARK  ETHRIDGE,  Chairman  of  the  Board,  The  Courier-Journal  and 
The  Louisville  Times;  Trustee,  Ford  Foundation;  former  President, 
National  Association  of  Broadcasters;  former  Director,  Associated 
Press;  former  Chairman,  U.S.  Advisory  Commission  on  Information. 
ALFRED  A.  KNOPF,  Chairman  of  the  Board,  Alfred  A.  Knopf,  Inc.; 
former  member  and  Chairman,  Advisory  Board  on  National  Parks, 
Historic  Sites,  Buildings  and  Monuments;  member,  Overseers'  Visiting 
Committees,  History  and  English  Departments,  Harvard  University 
and  Council  of  the  Institute  of  Early  American  History  and  Culture, 
Williamsburg,  Virginia. 

SOL  TAISHOFF,  President,  Broadcusting  Publications,  Inc.;  Editor 
and  Publisher,  Broadcasting  and  Television  Magazines;  former  Presi- 
dent, Broadcast  Pioneers;  member  Awards  Committee,  Saturday  Re- 
view; recipient  Distinguished  Service  in  Journalism  Award,  University 
of  Missouri,  lyy,;  former  National  President,  Sigma  Delta  Chi. 

Columbia  University  Members 

LAWRENCE  H.  CHAMBERLAIN,  lice  President. 

RALPH  S.  HALFORD,  Dean  of  Graduate  Fat  ulties, 

CBS  Foundation  Members 

RICHARD  S.  SALANT,  President  of  CBS  News. 

BLAIR  CLARK,  General  Manager  and  I  ice  President  of  CBS  News. 
The  Selecting  Committee  reserves  the  right  to  revoke  or  termi- 
nate an  appointment  in  cases  where  it  deems  such  action  advis- 
able. The  decisions  of  the  Committee  are  final. 

All  expenses  at  Columbia  University  (including  tuition  and 
special  charges)  will  be  paid  for  each  Fellow.  In  addition,  each 
Fellow  will  receive  a  stipend  for  living  and  other  expenses. 
These  stipends  are  adjusted  to  individual  family-size  situations, 
and  are  therefore  of  varying  amounts;  they  are  intended,  with  the 
expenses  paid  to  Columbia  on  behalf  of  each  Fellow,  to  aver- 
age approximately  .§8000  for  each  Fellow  for  the  academic  year. 


OUR  RESPECTS  to  Leslie  Combs  Bruce  Jr. 

Maximum  ad  budgets  for  aggressive  sales  support 


Les  Bruce,  vice  president  for  adver- 
tising and  marketing  research  of  Purex 
Corp.,  Lakewood,  Calif.,  represents  a 
new  school  of  advertising  men  who  bear 
little  resemblance  to  the  grey  flannel 
ad  men  of  fictional  fame.  To  Les  and 
his  cohorts  advertising  is  not  "the  ad 
game,"  but  an  integral  part  of  the  over- 
all business  operation  which  should  be 
employed  in  a  businesslike  manner  to 
produce  the  best  results  for  the  com- 
pany they  represent. 

Answering  a  question  at  the  1962 
meeting  of  Purex  stockholders,  Mr. 
Bruce  said:  "In  our  planning  we  strive 
to  produce  the  maximum  advertising 
and  sales  promotion  budget  for  aggres- 
sive sales  support  within  the  profitabil- 
ity goal  of  our  overall  operations.  We 
forecast  our  probable  sales  and  the 
overall  profit  objectives  of  the  company 
and  then  determine  the  maximum  ad- 
vertising expenditures  justified  by  those 
forecasts." 

Producer  of  a  long  list  of  cleansers 
and  toiletries.  Purex  stands  29th  among 
California's  industrial  firms,  but  it  is  a 
small,  though  defiant,  David  when  com- 
pared to  its  Goliath-sized  competitors 
— Procter  &  Gamble,  Lever  and  Col- 
gate. This  has  led  Purex  to  adopt  an 
advertising  policy  of  concentrating  its 
advertising  into  one  major  medium, 
network  television.  "This  permits  us  to 
simultaneously  advertise  all  of  our  na- 
tional brands  as  well  as  our  Purex  cor- 
porate theme  of  'The  Woman's  Touch,'  " 
Mr.  Bruce  told  the  stockholders.  "It 
also  serves  to  offset  the  sheer  advertis- 
ing tonnage  of  our  competitors." 

The  Big  Look  ■  The  "real  payoff," 
Mr.  Bruce  continued,  "results  from  the 
way  in  which  this  one  principal  adver- 
tising medium  is  used.  First,  it  must, 
of  course,  deliver  effective  commercial 
messages  at  an  efficient  cost-per-thou- 
sand.  ...  It  must  give  the  brand  and 
the  overall  company  'the  Big  Look.'  It 
must  convey  to  our  field  selling  organi- 
zation and  to  retail  customers  across 
the  country  a  feeling  that  Purex  and  its 
brands  are  identified  with  the  best  in 
television." 

A  native  of  New  York  City  (born 
June  18,  1926),  Leslie  Combs  Bruce 
Jr.  grew  up  in  the  East.  He  attended 
Westminster  School  in  Simsbury,  Conn., 
and  George  Washington  U.  in  Wash- 
ington, D.  C,  where  he  majored  in 
business  administration  but  left  before 
getting  his  degree.  ("I  wanted  to  get 
married  and  I  had  to  have  a  job.")  He 
found  the  job — in  New  York  with  Ben- 
ton &  Bowles;  married  the  girl— Sally 
Perkins  Wilshire  of  Riverside,  Conn., 
and  that  summer  (1949)  entered  ad- 
vertising as  a  trainee  at  E&B.  Follow- 


ing his  indoctrination  into  agency  op- 
erations, Les  began  his  education  in 
soap-and-detergent  advertising  as  assist- 
ant account  executive  on  the  Tide  ac- 
count, working  on  copy,  copy  research, 
trade  advertising  and  media  for  the 
P&G  detergent.  In  1953,  he  moved  to 
Sherman  &  Marquette  (no  longer  in 
existence),  to  work  on  Colgate's  Ajax 
cleanser  and  Cashmere  Bouquet  toilet 
soap. 

Young  Man  Goes  West  ■  Not  long 
after  his  move  to  S&M,  Les  met  Craig 
Davidson,  who  had  left  a  New  York 
agency  berth  (at  Compton  Adv.)  and 
was  then  head  of  marketing  (including 
advertising)  for  Purex.  Les  had  for 
some  time  been  feeling  that  he'd  spent 
enough  of  his  life  in  the  East  and  it 
did  not  take  much  persuading  for  him 
to  accept  an  offer  to  join  Purex  as  asso- 
ciate advertising  manager.  He  subse- 
quently became  brand  manager  and  in 
1957  director  of  advertising.  Last  fall, 
he  was  elected  a  vice  president  of 
Purex,  in  charge  of  advertising  and 
marketing  research. 

When  he  joined  Purex  in  1954,  the 
company's  advertising  budget  was  a 
little  more  than  $1  million  a  year,  spent 
chiefly  in  print,  Mr.  Bruce  recalls.  The 
following  year,  Purex  acquired  Dutch 
Cleanser,  whose  advertising  was  han- 
dled by  Weiss  &  Geller  (now  Edward 
H.  Weiss  &  Co.),  a  Chicago  agency, 
which  that  fall  put  Purex  into  network 
television  as  co-sponsor  (with  Speidel) 
of  The  Big  Surprise,  a  $100,000  giv- 
away  show  on  NBC-TV.  "After  a  slow 
start  it  took  off  like  a  wild  bird  into 


Mr.  Bruce 
No  "grey-flannel"  stereotype 


the  top  10  and  it  helped  make  Purex  a 
national  name." 

Purex  stayed  with  The  Big  Surprise 
for  two  seasons  ("until  we  felt  there 
were  getting  to  be  too  many  quiz  shows 
on  the  air"),  then  became  the  original 
sponsor  of  Perry  Mason  (with  Libby- 
Owens-Ford).  "Then  a  year  away  from 
television  convinced  us  that  with  six 
national  or  nearly  national  brands  to 
advertise  we  needed  its  impact  and  its 
coverage  and  its  effect  on  our  own  sales 
force  and  the  trade  as  well  as  the  pub- 
lic. An  hour  would  be  ideal,  but  we 
couldn't  afford  an  hour  each  week. 

"We  asked  Weiss  to  explore  the  prob- 
lem with  NBC  and  we  got  a  package 
of  seven  special  dramatic  programs. 
There  was  Art  Carney's  telephone  mon- 
ologue, documentaries  on  the  Sacco- 
Vanzetti  trial  and  Mark  Twain's  Amer- 
ica; it  was  an  off-beat  group  of  contro- 
versial and  provocative  programs  that 
NBC  hadn't  been  able  to  sell  so  we  got 
them  at  a  bargain  price.  They  got  good 
reviews  from  the  tv  critics  and,  some- 
what surprisingly,  good  ratings,  too,  so 
we  really  had  it  both  ways — worthwhile 
programs  and  a  good  cost-per-thousand. 

Daytime  Specials  ■  "We  wanted  to 
follow  these  programs  with  something 
just  as  good  and  Weiss  came  up  with 
the  idea  for  a  series  of  monthly  day- 
time specials,  something  that  had  never 
been  tried  but  the  statistics  indicated 
would  work.  The  original  idea  was  to 
take  our  slogan  'You'll  find  the  Wom- 
an's Touch  in  every  Purex  product,' 
and  make  a  series — 'The  Woman's 
Touch'  in — politics,  sports,  art,  the  law 
and  so  on.  It  didn't  work  out  quite  that 
way,  but  developed  into  the  Purex  Spe- 
cials for  Women — The  Cold  Woman, 
The  Trapped  Housewife,  Change  of 
Life  and  the  rest,  which  got  us  the  re- 
sults we  were  after  and  an  Emmy  to 
boot.  "Meanwhile,  we  continued  with 
evening  specials  of  one  kind  and  an- 
other, which  developed  into  our  'The 
World  of  .  .  .'  series,  the  World  of  Bob 
Hope,  Billy  Graham,  Jacqueline  Ken- 
nedy and  the  others." 

Les  and  Sally  Bruce  live  at  Newport 
Beach  with  their  children:  Barbara,  11; 
Victoria,  8;  David,  6,  and  Philip,  4. 
"I  play  a  little  golf  and  a  little  tennis, 
but  my  family  is  my  real  hobby  and  we 
spend  a  lot  of  time  together." 

His  job  and  his  family  leave  him 
little  time  for  other  activities,  but  Les 
makes  a  contribution  to  his  community 
by  serving  on  the  advertising  commit- 
tee of  the  Southern  California  Ail-Year 
Club  and  he  is  general  program  chair- 
man for  the  West  Coast  meeting  of  the 
Assn.  of  National  Advertisers,  to  be 
held  in  April  in  Santa  Barbara. 
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EDITORIALS 


Practical  birth  control 

THE  NAB  last  week  submitted  a  set  of  realistic  recom- 
mendations that  the  FCC  would  do  well  to  observe  in 
the  development  of  am  radio.  As  reported  elsewhere  in  this 
issue,  the  NAB  emphasized  the  need  for  a  general  repair  of 
engineering  standards  and  a  tightening  of  the  criteria  govern- 
ing financial  qualifications  of  applicants  for  new  stations. 
The  association  is  to  be  commended  for  resisting  the  urgings 
of  some  members  and  high  officials  that  it  ask  the  FCC  to 
invoke  some  form  of  economic  protection  that  would  shelter 
the  haves  and  disenfranchise  the  have-nots. 

Indeed  there  was  a  noticeable  contrast  between  the  pres- 
entation last  week  and  the  position  taken  earlier  by  NAB 
President  LeRoy  Collins. 

At  the  NAB  convention  last  April  Gov.  Collins  decried 
the  "over-population"  of  radio  stations  and  said  the  NAB 
had  no  more  important  objective  than  finding  ways  to  curb 
station  population  growth. 

At  the  NAB-FCC  conferences  last  week,  George  Hatch, 
chairman  of  the  NAB  delegation,  said:  "Radio  does  not  need 
any  transfusion,  nor  is  it  as  sick  as  some  would  have  us 
believe.  With  an  expanding  economy,  with  a  growing  Amer- 
ica, with  an  increasing  population,  it  is  our  belief  that  with 
greater  reliance  placed  in  am  allocations  upon  sound  engi- 
neering and  adequate  financial  qualifications,  the  radio  in- 
dustry will  reach  new  heights  in  prosperity  and  will  continue 
to  provide  outstanding  broadcasting  service  to  the  American 
people." 

We  side  with  the  latest  statement  of  NAB  policy  on  radio's 
condition,  and  we  hope  it  will  not  change  with  the  next  wind. 

To  be  sure,  some  radio  stations  are  in  financial  trouble, 
but  the  same  can  be  said  of  businesses  of  every  category, 
and  it  is  unbecoming  for  broadcasters  to  wish  for  govern- 
ment protection  against  competition  while  also  asserting  their 
rights  to  operate  under  a  First  Amendment  that  guarantees 
freedom  from  government  restraints. 

We  have  no  doubt  that  natural  economic  attrition  will 
force  some  stations  to  close,  but  the  possibility  of  failure  is 
the  risk  that  must  be  run  by  anyone  who  decides  to  enter 
business  in  any  free  marketplace.  We  have  no  doubt  there 
will  be  station  mergers,  if  the  conditions  suggested  last  week 
by  the  NAB  are  adopted  by  the  FCC.  But  these  too  will  be 
the  products  of  natural  competition,  and  the  survivors  that 
emerge  will  be  made  the  better  for  the  mergers. 

The  NAB  took  a  forward  step  last  week,  largely  because 
its  more  thoughtful  members  propelled  it.  Its  forward 
progress  will  continue  only  as  long  as  its  more  thoughtful 
members  provide  continuing  propulsion. 

Double  whammy 

FOR  broadcasters  the  opening  of  the  88th  Congress  last 
Wednesday  became  official  with  the  introduction  of  legis- 
lation to  permit  radio,  tv  and  photographic  coverage  of 
House  committee  hearings.  This  has  happened  at  each  new 
session  since  1954  and  each  session  in  turn  adjourned  with 
no  action. 

This  has  been  so  because  the  late,  revered  Speaker  Sam 
Rayburn  was  unalterably  opposed  to  "live"  reporting  of 
proceedings  before  the  House  or  any  of  its  committees.  In 
the  Senate,  each  committee  chairman  decides  whether  to 
provide  access  to  the  microphone  and  camera — the  most 
modern  vehicles  of  reporting — and  most  of  them  have 
afforded  the  access  when  broadcast  media  felt  the  proceed- 
ings warranted  live  coverage. 
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A  year  has  passed  since  the  speakership  was  assumed  by 
Rep.  John  W.  McCormack  (D-Mass.).  Mr.  McCormack 
has  made  no  flat  commitment  but  is  represented  as  feeling 
that  the  Rayburn  ukase  was  too  severe  and  that  perhaps 
individual  committees  should  be  allowed  to  decide  for  them- 
selves. Thus,  prospects  for  favorable  action  on  one  or  an- 
other of  the  several  measures  already  introduced  would  ap- 
pear to  be  better  than  they  have  been  for  nearly  a  decade. 
The  various  bills  submitted  last  week  would  provide  relief 
ranging  from  permanent  changes  in  the  House  rules  that 
would  permit  live  broadcasting  to  temporary  modifications 
that  would  give  broadcasting  a  trial. 

Certainly  there  is  ample  precedent.  The  Senate  itself,  for 
example.  And  the  fact  that  presidential  news  conferences 
are  available  live.  There  are  radio-tv  galleries  in  Congress 
and  provisions  for  pickups  in  most  of  the  executive  depart- 
ments. In  fact  the  microphone  and  camera  have  equal  access 
everywhere  except  in  the  House  and  most  of  the  federal 
courtrooms  where  an  archaic  Canon  35  is  still  embraced  by 
old-school  jurists. 

One  of  the  ironies  of  the  88th  Congress,  in  the  light  of  the 
House  lockout  of  radio-tv,  is  to  be  found  in  the  preparations 
being  made  by  a  House  subcommittee  to  investigate  "news 
management"  by  the  administration  and  more  particularly 
the  Defense  Department.  This  involves  the  people's  right  to 
know  what  its  government  is  doing. 

The  broadcast  media,  where  the  House  is  concerned,  have 
been  getting  the  double  whammy.  Radio  and  television, 
along  with  other  media,  have  been  victimized  by  suppression 
and  purported  "management"  of  the  news.  But  in  the  House 
they  are  denied  equal  access  to  boot. 

Curtain  raisers 

THE  use  of  the  RCA-built  Relay  satellite  last  Wednesday 
to  transmit  parts  of  NBC-TV's  Today  to  Europe  was  a 
reaffirmation  of  the  rapid  approach  of  the  international  tele- 
vision era.  The  technical  ingenuity  that  induced  life  in  Relay 
after  two  weeks  of  failure  and  revitalized  the  older  Telstar 
after  a  longer  silence  suggests  that  scientists  have  all  but 
perfected  the  means  of  linking  continents  by  live  tv. 

There  may  never  be  around-the-clock  programming  on  in- 
ternational circuits,  but  even  so  the  world's  windows  will  be 
opened  by  occasional  broadcasts  of  events  of  international 
significance.  The  Satellite  Communications  Corp.  that  is 
now  in  the  process  of  formation  could  become  a  greater 
carrier  of  peace  and  understanding  than  all  the  doves  that 
ever  flew. 


Drawn  for  Broadcasting  by  Sid  Hix 


"Just  listening  to  Joyce  Brothers  isn't  enough  .  .  .  lie  has 
to  have  a  couch." 
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NORMAN  PARIS,  whose  concert  back- 
ground has  helped  him  achieve  an  en- 
viable career,  is  a  composer,  arranger 
and  conductor  well  known  to  the  New 
York  scene.  In  television  he  has  been 
associated  with  Candid  Camera,  J.F.K. 
Reports,  and  The  Garroway  Show  as 
well  as  with  I've  Got  a  Secret.  Recently 
he  wrote  a  distinguished  score  for  the 
film  "David  and  Lisa." 


and  there  are  104  other 
regular  network  programs 
which  use  BMI  music,  r— 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL 


35  Cents 

:  BROADCASTING 

J  THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 


  JANUARY  21,  1963 

NAB  embraces  Collins  with  3-year  contract  Radio  shortchanged:  clamor  grows  for  more 
but  takes  time  on  cigarette  ads  31       accurate  audience  measurements  42 

Hartford  revisited:  progress  sluggish  in  FCC  plans  to  add  650-700  uhf  channels 
pay  television  experiment  68       to  assignment  table  50 

COMPLETE  INDEX  PAGE  7 


#20  WTReffigy  TV  SERIES  FROM  WHEELING,  WEST  VIRGINIA 

Scan  Zoo  Animals,  Inc.,  Los  Angeles,  California 


Important  .  .  .  WTRF-TV  Wheeling  Market  .  .  .  Dominant  in  Rich 
Booming  Wheeling-Steubenville  Industrial  Ohio  Valley  .  .  .  2 1  L>  Million 
People  spending  134  Billion  Dollars  Annually  .  .  .  7500  Retail  Outlets 
Tops  in  Sales  .  .  .  Service  .  .  .  Results!  Better  Buy  .  .  . 
WTRF-TV  Wheeling! 


ets.  .. — .   

wftri  tv 


(RED  EYED  SET?  Write  for  your  frameoble 
WTReffigies,  our  ad  world  close-up  series! ) 


316,000  watts 


network  color 


Represented  Nationally  by  George  P.  Hollingbery  Company 


WHEELING  7,  WEST  VIRGINIA 


The  television  station  of  tomorrow 
is  in  Houston  today 

From  every  angle —Rates,  Ratings,  Local  Prestige  — 
KTRK-TV  is  the  VITAL  BUY  in  HOUSTON 


KTRK-TV  —  Channel  13 

P.O.  BOX  12,  HOUSTON  1,  TEXAS-ABC  BASIC    •    HOUSTON  CONSOLIDATED  TELEVISION  CO. 
NATIONAL  REPRESENTATIVES:  GEO.  P.  HOLLINGBERY  CO.,  500  FIFTH  AVENUE,  NEW  YORK  36,  N.Y. 
GENERAL  MANAGER,  WILLARD  E.  WALBRIDGE;  COMMERCIAL  MANAGER,   BILL  BENNETT. 
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The  November-December,  1962,  ARB  Market 
Report  shows  that  KRLD-TV  reaches  26,900  more 
homes  than  Station  B,  37,900  more  than  StationC, 
and  59,600  more  than  Station  D  —  or  a  startling 
40.4%  of  the  total  homes  reached  per  quarter-hour 
or  half-hour  in  the  entire  Dallas-Fort  Worth  market.  :: 
Spend  your  ad  dollar  where  it  reaches  more  — 
on  Channel  4.  See  your  Advertising  Time  Sales 
representative. 

9  am  to  Midnight 
Monday  thru  Sunday 

"  ■ 


represented  nationally  by 
Advertising  Time  Sales,  Inc. 


THE    DALLAS  TIMES    HERALD  STATIONS 


Clyde  W,  Rembert,  President 


MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUITS—  


Garland  vs.  'Bonanza' 

Two  of  its  biggest  program  sched- 
uling decisions  for  1963-64  television 
season  have  now  been  made  by  CBS- 
TV.  Network  has  decided  to  slot  new 
Judy  Garland  Show  on  Sundays  at 
9-10  p.m.  EST,  back  to  back  with  Ed 
Sullivan  Show — and  opposite  NBC- 
TV's  high-rated  Bonanza.  And  new 
Danny  Kaye  Show  will  take  over 
Wednesday  10-11  p.m.  period  long  oc- 
cupied by  U.  S.  Steel  Hour  and  Arm- 
strong Circle  Theatre.  Garland  spon- 
sorship not  yet  set.  U.  S.  Steel  and 
Armstrong  have  been  given  first  re- 
fusal on  Kaye  Show,  and  decision  is 
pending. 

Minow's  bait  for  uhf 

Several  networks  and  individual  tv 
station  operators  have  been  urged  by 
FCC  Chairman  Newton  N.  Minow  to 
undertake  operation  of  uhf  stations 
alongside  their  vhf  outlets  and  repeat 
at  least  50%  of  programming  at  dif- 
ferent hours  to  reach  audiences  that 
missed  original  vhf  telecasts.  Mr. 
Minow  has  indicated  that  such  op- 
erations, even  though  experimental, 
would  be  allowed  to  accept  sponsor- 
ship under  waiver  of  both  experiment- 
al and  duoply  rules.  Dual  operation 
also  would  be  calculated  to  encourage 
development  of  uhf  audience. 

Second  bounce 

Perplexing  world  of  rating  services 
is  further  addled  by  this  reaction  to 
Federal  Trade  Commission  consent  or- 
der issued  three  weeks  ago  against 
The  Pulse  Inc.,  A.  C.  Nielsen  Co.  and 
American  Research  Bureau  (Broad- 
casting, Jan.  7):  One  research  firm 
reports  customers  are  understanding 
and  have  expressed  confidence  in  serv- 
ice but  that  problems  are  coming  from 
firm's  interviewers  and  interviewees. 
Number  of  interviewers  have  resigned, 
claiming  they  didn't  want  to  be  as- 
sociated with  "shady"  or  "crooked" 
organization.  More  than  average  num- 
ber of  respondents  are  refusing  to  co- 
operate, expressing  concern  they  might 
tarnish  their  integrity  by  participating 
in  survey. 

'Draft'  for  McCollough? 

Will  Clair  R.  McCollough,  president 
of  Steinman  stations,  relinquish  NAB 
joint  board  chairmanship  this  year? 
Mr.  McCollough  won't  be  eligible  for 
re-election  as  board  member  since  he 
has  served  two  successive  terms,  in- 
cluding year  as  interim  head  of  NAB, 
and  must  stay  out  one  term  before 
becoming  eligible  again.  By-laws 
provide  that  joint  chairman  be  elected 
from  among  either  radio  or  tv  board 
members,  but  they  also  provide  that 


chairman  shall  serve  until  his  succes- 
sor is  elected.  Mr.  McCollough's  pres- 
ent term  will  expire  with  adjournment 
of  NAB  convention  in  Chicago  in 
April,  but  new  board  doesn't  take  over 
until  June. 

Movement  has  developed  among 
some  radio  and  television  board  mem- 
bers to  retain  Mr.  McCollough  in 
chairmanship.  Some  have  suggested 
referendum  vote  of  membership  to 
change  by-laws  or  waive  requirements 
where  joint  board  chairman  is  in- 
volved. Suggestion  was  made  that 
provision  might  be  adopted  to  desig- 
nate board  chairman  without  regard  to 
his  election  to  either  radio  or  tv  board. 
Out  of  past  25  years  Mr.  McCollough 
has  been  NAB  board  member  more 
than  20. 

Hot  want  ads 

First  National  City  Bank  in  New 
York  has  been  sitting  on  unusual  "suc- 
cess" story  for  tv  that  developed  dur- 
ing current  newspaper  blackout.  De- 
tails now  coming  to  light  reveal  bank, 
which  has  more  than  40  branch  of- 
fices in  city  area,  attracted  more  than 
500  phone  calls  and  100  personal  vis- 
its in  response  to  15-second  sign-off 
on  Jan.  4  newscast  it  sponsors  (11- 
11:15  p.m.  on  WNBC-TV)  that  noted 
bank  had  200  clerical  jobs  which 
needed  filling.  Bank  had  no  access  to 
classified  ad  columns  in  papers.  As 
result  of  initial  response  on  first  work- 
day following  Friday  announcement, 
bank's  agency,  BBDO,  canceled  two 
one-minute  commercials  client  was  to 
insert  as  local  cut-ins  within  Today 
show  on  station.  Sign-off  was  repeated 
one  additional  night  but  without  giv- 
ing phone  number,  and  it  initiated 
200  people  calling  bank's  phone  num- 
ber and  another  130  walk-ins.  All 
200  positions  were  filled. 

Double  jeopardy 

There's  outside  chance  that  broad- 
casters may  find  themselves  targets  of 
move  to  collect  new  performance  fees 
for  playing  of  records — in  addition  to 
fees  now  paid  to  composers  and  pub- 
lishers through  performing  rights  so- 
cieties like  ASCAP  and  BMI.  Now 
under  consideration  is  basic  revision 
of  U.  S.  copyright  law  that  may  in- 
clude new  protection  for  recordings 
of  all  kinds.  Unless  wording  of  new 
proposal  is  carefully  drawn,  it  could 
mean  that  record  companies  and  pos- 
sibly recording  artists  would  acquire 
copyright  for  records  they  make  and 
hence  be  able  to  charge  royalties  to 
anyone  playing  recordings  on  radio 
and  television. 


Copyright  law  revisions  are  being 
drafted  by  panels  of  experts  under 
supervision  of  U.  S.  Register  of  Copy- 
rights. Plan  is  for  draft  to  be  sub- 
mitted to  House  Judiciary  Commit- 
tee before  end  of  this  session  of  Con- 
gress. BMI  and  ASCAP  attorneys  at- 
tended panel  sessions  in  Washington 
last  week. 

Waiting  for  the  papers? 

New  York  newspaper  strike  is 
thought  by  some  as  big  factor  in  de- 
lay in  issuance  of  Senate  Juvenile  De- 
linquency Subcommittee  report  on  tel- 
evision by  Sen.  Thomas  J.  Dodd  (D- 
Conn.),  chairman.  New  York  news- 
papers could  be  expected  to  give  re- 
port bigger  ride  than  broadcasters.  Re- 
port is  not  expected  to  be  kind  to 
latter.  Senator  said  a  fortnight  ago  re- 
port was  in  final  form  and  was  being 
circulated  to  subcommittee  members 
(At  Deadline,  Jan.  14);  however, 
none  approached  by  Broadcasting 
had  seen  it  by  Friday  (Jan.  18). 

Mobile  meter 

A.  C.  Nielsen  confirms  it's  working 
on  gadget  which,  if  successful,  would 
attach  to  transistor  or  portable  radio 
sets  to  record  total  listening  (story 
page  42);  but  there's  obviously  no 
device  in  sight  now  that  would  show 
amount  of  listening  to  out-of-home 
sets  and  identify  stations,  as  does 
Audimeter  Nielsen  now  uses  only  in 
its  national  radio  measurements.  De- 
vice being  worked  on  apparently 
would  resemble  Recordimeter  Nielsen 
uses  in  its  local  radio  service  as  way 
of  corroborating  diary  reports:  Lis- 
tening reported  in  diaries  is  added  to 
determine  if  total  is  same  as  that  in- 
dicated by  Recordimeter. 

One  for  all 

White  House  tv  newsmen  fear  that 
era  of  competitive  coverage  of  White 
House  events  is  coming  to  end.  They 
point  to  objections  by  Andrew  T. 
Hatcher,  assistant  news  secretary  to 
President,  at  Mona  Lisa  ceremonies 
(Broadcasting,  Jan.  14),  and  also 
to  new  policy  by  White  House  News 
Secretary  Pierre  Salinger  ending  old 
Washington  custom — background  con- 
ferences between  President  and  news- 
men from  which  reporters  were  per- 
mitted to  report  views  but  could  not 
quote  or  attribute  them  to  President. 
At  last  backgrounder,  in  Palm  Beach 
during  Christmas  holidays,  American 
newsmen  followed  this  protocol,  but 
some  British  correspondents  quoted 
President  directly,  claiming  official 
White  House  approval. 
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IMPETUS 


IMPETUS   IS   A   WORD   IN  MOTION 


Webster  says  "...  indicating,  the 
origin  and  intensity  of  the  motion." 

WOC-TV  provides  such  impetus  to 
advertising  schedules  by  consistent 
promotions,  merchandising  informa- 
tion, and  constant  liaison  between 
the  advertiser  and  his  retail  outlet. 

WOC-TV  coverage  area  is  the  largest 
between  Chicago  and  Omaha  .  .  . 
St.  Louis  and  Minneapolis.  Effective 
Buying  Income  exceeds  2  billion 
dollars.  There  are  almost  350,000 
TV  homes.  Need  more  convincing? 
See  your  PGW  Colonel  today. 


WO€ 


Exclusive  National  Representatives   —   Peters,  Griffin,  Woodward,  Inc 

DAVENPORT,  IOWA 
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WEEK  IN  BRIEF 


Collins  wins  new  NAB  contract;  it's  for  three  years 
retroactive  to  Jan.  1.  Board,  however,  puts  lid  on  cigarette 
ban  advocated  by  its  president;  votes  to  defer  action 
pending  Public  Health  study.  See  .  .  . 

THERE'S  SMOKE,  NO  FIRE  ...  31 

Call  goes  out  for  revision  in  rating  program  measure- 
ments to  count  portable  and  car  radio  listeners.  Cam- 
paign to  NBC  affiliates  initiated  by  Thomas  S.  Carr  who 
decries  sole  reliance  on  "plug  in"  radios.  See  .  .  . 

RATINGS  IGNORE  PORTABLES  ...  42 

After  seven  months,  Hartford  pay  tv  has  1,800  sub- 
scribers, paying  average  of  $8-$10  monthly,  with  most  well- 
pleased.  But  rate  of  growth,  diversity  of  programming  is 
disappointing,  operators  express  satisfaction.   See  .  .  . 

HARTFORD  PROGRESS  SLOW  ...  68 


Supreme  Court  won't  touch  ASCAP  case  at  this  time,  so 
music  negotiating  committee  plans  to  ask  federal  circuit 
court  to  review  refusal  by  Judge  Ryan  to  grant  clearance 
at  source  contract  with  music  license  group.  See  .  .  . 

ASCAP  CASE  IS  REFUSED  ...  64 

All  industry  committee  to  study  prospective  color  tv 
standards  for  Canadian  tv  is  proposed  by  two  networks 
and  CAB.  They  ask  that  BBG  withhold  color  authority 
until  completion  of  investigation.  See  .  .  . 

COLOR  TV  STUDY  ASKED  ...  75 

The  NAB  Distinguished  Service  Award  this  year  goes  to 
Bob  Hope.  Comedian  quips  "If  you  stick  around  long 
enough  in  this  business  it's  bound  to  fall  your  way." 
Promises  to  act  the  proper  recipient.  See  .  .  . 

NAB  AWARD  TO  BOB  HOPE  ...  32 


FCC  is  planning  addition  of  650-700  uhf  channel  assign- 
ments to  its  table  of  tv  allocations.  Move  is  presaged 
by  NAEB  study  showing  possibility  of  1,500  more  uhf 
frequencies.  Rulemaking  indicated.  See  .  .  . 

FCC  PLANNING  NEW  UHFS  ...  50 


Broadcasters  and  admen  consider  ethics  in  advertising 
at  Catholic  assembly.  Unilever  official  calls  for  advertiser 
to  control  not  only  commercials  but  also  programming. 
Mediamen  oppose  this  concept.  See  .  .  . 

AD  ETHICS  RESPONSIBILITY  ...  46 


Retail  sales  moved  up  in  New  York  during  holiday  sea- 
son despite  lack  of  newspapers,  TvB  study  of  Federal 
Reserve  Board  reports  shows.  Sales  pickup  began  week 
New  York  newspapers  shut  down.  See  .  .  . 

RETAIL  SALES  UP  IN  N.Y  40 


Airborne  television  experimenters  conclude  that  teach- 
ing from  the  air  should  be  placed  on  a  permanent  basis. 
MPATI  asks  that  six  uhf  channels  be  allocated  for  this 
service  and  that  rules  be  changed.  See  .  .  . 
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Between  these  hours  weekdays,  more  women  watch  KMTV 
than  all  other  Omaha  television  stations  combined. 


Between  these  hours  weekdays,  more  children  watch  KMTV 
than  all  other  Omaha  television  stations  combined. 


Between  these  hours  weeknights,  more  adults  watch  KMTV 
than  any  other  Omaha  television  station. 


Advertisers  looking  for  any  kind  of  audience  will  get  more  of  what 
they're  paying  for  on  KMTV.  Petry  will  give  you  the  correct  time. 


SOURCE:  DECEMBER  '62  OMAHA  ARB 


Late  news  breaks  on  this  page  and  on  page  10  ft 
Complete  coverage  of  week  begins  on  page  31    f\  \ 


NAB  backs  news  freedom  from  advertisers 

JOINT  BOARD  ADOPTS  PRINCIPLE  AS  MEETING  CLOSES 


NAB  Joint  Board  of  Directors,  at 
closing  session  in  Phoenix  Friday,  ap- 
proved resolution  'endorsing  principle 
that  news,  public  affairs  and  informa- 
tion programs  should  "be  kept  free  from 
sponsor  control  and  influence,  direct  or 
indirect"  and  that  they  should  be  "the 
sole  responsibility  of  the  broadcaster." 

Without  mentioning  developments 
following  Howard  K.  Smith  program 
on  ABC-TV  and  subsequent  withdrawal 
from  network  of  advertisers  who  ob- 
jected to  appearance  of  Alger  Hiss,  ac- 
tion was  described  as  "resolution  of 
principle"  which  reiterated  existing  rec- 
ognized practice. 

Board  approved  record  budget  of 
nearly  $2  million  on  recommendation 
of  its  finance  committees  (see  page  31). 
This  is  exclusive  of  approximately 
$500,000  realized  by  Television  Infor- 
mation Office,  which  operates  apart 
from  but  under  aegis  of  NAB. 

Board  commended  its  freedom  of  in- 
formation committee  and  endorsed  plan 
for  meeting  of  all  news  media  with 
Pierre  Salinger,  presidential  news  sec- 
retary, and  other  government  officials 
on  equal  access  to  news,  which  White 
House  secretary  said  would  be  arranged 
at  NAB's  request.  Other  media,  in- 
itially reluctant  to  participate,  were  re- 
ported now  ready. 

Establishment  of  new  legislative  liai- 
son committee  was  approved  to  assist 
NAB  government  relations  staff  in  ad- 
visory capacity.  Group  will  work 
through  Paul  Comstock,  recently  ap- 
pointed vice  president  for  government 
operations  (see  story  page  34). 

Appointment  of  special  committee  to 
pass  on  building  plans  for  new  NAB 
headquarters  was  authorized  by  board. 
New  association  home  will  be  construct- 
ed on  recently-acquired  lot  adjacent  to 
present  building  in  Washington. 

Fall  Conferences  ■  Board  approved 
present  format  of  NAB  fall  conferences, 
to  run  IV2  days,  preferably  in  metro- 
politan areas.  Staff  was  authorized  to 
arrange  programs,  dates  and  locations. 

Joint  body  approved  report  by  Carle- 
ton  D.  Brown,  WTVL  Waterville,  Me., 
chairman  of  membership  committee, 
for  establishment  of  51 -member  (one 
from  each  state  and  Puerto  Rico)  liai- 
son committee  to  ride  herd  on  member- 
ship. 

Everett  E.  Revercomb  was  unani- 
mously re-elected  secretary-treasurer  of 
NAB. 

Resolution  commending  Commission- 


er T.  A.  M.  Craven,  who  retires  from 
FCC  Jan.  31,  for  his  long  and  distin- 
guished service  in  government,  was 
approved. 

Judge  Otis  Dunagan,  who  presided  at 
recent  Billie  Sol  Estes  trial  in  Texas  and 
permitted  live  pickups  from  his  court 
room  by  radio-tv,  was  applauded  by 
board  for  his  "forthright  statements"  in 
defense  of  equal  access. 

NAB  governing  body  concluded  its 
session  by  giving  standing  applause  to 
Joint  Board  Chairman  Clair  R.  McCol- 
lough,  president  of  Steinman  stations, 
who  concludes  his  second  two-year  term 
and,  under  existing  bylaws,  is  not  elig- 
ible for  re-election. 

Forty-one  of  NAB's  43  directors  at- 
tended week-long  session  in  Phoenix. 
Absentees  because  of  illness  were  Har- 
old Essex,  WSJS  Winston-Salem,  and 
Julian  F.  Haas,  KAGH  Crossett,  Ark. 

Before  final  joint  board  session  Fri- 
day, radio  board  adopted  recommenda- 
tion of  code  review  board  approving 
budget  of  $30,000  to  double  current 
monitoring  activity,  including  log  anal- 
ysis, for  member  stations.  Spot  checks 
will  be  made  periodically  for  NAB 
members  which,  together  with  analysis 
of  logs  voluntarily  submitted,  would  in- 
dicate to  stations  whether  they  are  keep- 
ing within  commercial  limitations  of 
radio  code. 

Filings  oppose  plan 
for  data  inspection 

FCC-proposed  rule  to  require  licen- 
sees to  maintain  records  of  applications 
and  other  documents  for  public  inspec- 
tion netted  over  30  comments  at  Friday 
(Jan.  18)  deadline  (see  story,  page  62). 

NAB  called  rule  unnecessary  and  said 
public  has  no  real  interest  in  noting  ap- 
plications. Five  state  associations  of 
broadcasters — Pennsylvania,  North  Car- 


Return  bout 

Firm  date  has  finally  been  set 
for  Richard  M.  Nixon's  long- 
touted  first  post-election  guest 
shot  on  NBC-TV's  Jack  Paar 
Show  (Fri.,  10-11  p.m.  EST). 
It's  March  8  and  will  mark  his 
first  tv  appearance  since  his  fiery 
valedictory  to  politics  after  losing 
California  governorship  race  last 
November. 


olina,  Maine,  Ohio,  and  Virginia — 
charged  it  would  foster  abuse  of  com- 
mission processes  by  persons  not  having 
legitimate  interests  and  place  more  bur- 
dens on  stations,  particularly  small 
ones. 

CBS  told  commission  rule  is  too  ex- 
tensive, more  than  the  general  public 
interest  warrants.  Definite  stipulation 
should  be  made  that  rule  does  not  mean 
stations  have  to  keep  library  of  applica- 
tions by  other  outlets  owned  by  same 
licensee.  Fisher,  Wayland,  Duvall  & 
Southmayd,  Washington  law  firm, 
agreed  that  rule  is  too  extensive,  said 
that  station  would  have  more  than  25 
documents  to  keep  on  file. 

Home  Entertainment 
files  for  stock  sale 

Home  Entertainment  Co.  of  America 
Inc.,  planning  to  wire  up  Santa  Monica, 
Calif.,  for  subscription  tv  (Broadcast- 
ing, Dec.  10,  1962),  has  filed  registra- 
tion with  Securities  &  Exchange  Com- 
mission to  sell  $2.3  million  of  stock  to 
public. 

Home  Entertainment  plans  to  offer 
23,000,  five-year,  common  stock  pur- 
chase warrants  (at  $10  per  share)  in 
parent  company,  and  230,000  shares 
of  common  in  subsidiary,  Home  Enter- 
tainment of  Los  Angeles  Inc. 

SEC  announcement  indicates  that 
after  sale  of  new  securities,  Home  En- 
tertainment of  America  will  own  23.3% 
of  Los  Angeles  subsidiary,  and  that 
public  will  own  remainder,  76.7%. 
Public  will  have  paid  $10  per  share,  or 
$2.3  million,  for  this  ownership.  Par- 
ent company  already  has  advanced  Los 
Angeles  unit  $75,915,  paying  $1.08 
per  share. 

Philco  ch.  3  dropout 
agreeable  to  bureau 

FCC's  Broadcast  Bureau  has  recom- 
mended approval  of  NBC-Philco  re- 
quest for  withdrawal  of  Philco's  appli- 
cation for  ch.  3  in  Philadelphia.  But 
bureau  is  against  any  payment  by  NBC 
as  reimbursement  for  Philco's  expenses 
in  prosecuting  that  application. 

Bureau  said  "serious  doubts"  about 
Philco's  good  faith  in  prosecuting  ap- 
plication and  "lack  of  showing"  public 
interest  would  be  served  require  dis- 
approval of  payment. 

Two  parties  had  sought  payment  of 
up  to  $550,000  by  NBC  to  Philco 
(Broadcasting,  Jan.  14). 

Staff  says  it  can't  believe  that  settle- 
ment reached  in  court  case  (Broad- 
casting, Jan.  7)  "was  not  in  any  sense 

i  more  AT  DEADLINE  page  10 
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McAndrew  honor 

William  R.  McAndrew,  execu- 
tive vice  president,  NBC  News, 
has  been  invested  as  Knight  of 
Malta,  one  of  highest  honors  be- 
stowed on  Roman  Catholic  lay- 
men. Investiture  in  select  order, 
numbering  only  500  members  in 
U.  S.,  was  conducted  by  Cardinal 
Francis  Spellman,  archbishop  of 
Diocese  of  New  York. 


Mr.  Neuwirth  Mr.  Sias 


John  Sias,  national  tv  sales  manager 
of  Westinghouse  Broadcasting  Co.  and 
former  tv  executive  at  Peters,  Griffin, 
Woodward,  joins  Metro  Broadcast  Tv 
Sales,  new  Metromedia  rep  division,  as 
vp  and  director.  H.  D.  (Bud)  Neuwirth, 
vp  in  charge  of  Metro  Broadcast  Sales, 
New  York,  since  its  formation  in  Feb- 
ruary 1962,  named  vp  and  director  of 
Metro  Broadcast  Radio  Sales.  Appoint- 
ments were  made  as  Metro  Broadcast 
Sales  was  split  into  separate  radio  and 
tv  units  (see  story,  page  44).  Mr.  Sias 
has  been  with  Westinghouse  for  past 
year  and  was  associated  with  PGW  on 
West  Coast  as  vp.  Mr.  Neuwirth  joined 
Metropolitan  Broadcasting  in  March 
1960  as  assistant  to  John  W.  Kluge, 
president  and  board  chairman,  and  later 
promoted  to  director  of  sales  for  WIP- 
AM-FM  Philadelphia.  He  was  elected 
vp  and  director  of  radio  sales  for  Met- 
ropolitan Broadcasting  in  1961  and  vp 
and  director  of  new  rep  firm  when  it 
was  formed. 

Paul  Miller,  president  of  Gannett 
newspapers  and  broadcasting  stations, 
elected  to  succeed  Benjamin  M.  Mc- 
Kelway,  Washington  Star  editor,  as 
president  of  Associated  Press  news 
service.    Mr.  Miller,  former  AP  first 


consideration  for  Philco's  agreement  to 
withdraw  its  application." 

Broadcast  Bureau  said  Philco's  $150 
million  suit  against  RCA  was  of  far 
greater  importance  to  Philco  than  its 
application  for  ch.  3,  and  added:  "seri- 
ous question  exists"  as  to  whether  ap- 
plication was  merely  device  to  enhance 
bargaining  position  in  its  court  suit. 

Sterling  denies  FTC  charge 

Sterling  Drug  Inc.,  maker  of  Bayer 
aspirin,  issued  statement  Friday  (Jan. 
18.)  denying  charge  by  FTC  that  its 
advertising  misrepresents  findings  of 
clinical  study  of  pain-relieving  products 
(story  page  48).  Sterling  declared  its 
claims  in  advertisements  are  "true  in 
fact,"  and  said  it  was  "confident"  its 
position  would  be  upheld. 


vp,  is  replaced  in  that  position  by 
Bernard  H.  Ridder  Jr.,  publisher  of 
St.  Paul  Dispatch  and  Pioneer  Press. 
Prior  to  joining  executive  staff  of  Gan- 
nett newspapers  in  1947,  Mr.  Miller 
had  been  chief  of  AP  Washington  bu- 
reau and  assistant  general  manager. 
Gannett  newspapers  stations  are 
WHEC-AM-TV  Rochester,  WINR- 
AM-TV  Binghamton,  WENY  Elmira, 
all  New  York,  and  WDAN  Danville, 
III.  Resignation  of  Mr.  McKelway  and 
election  of  new  corporate  officers  was 
announced  at  AP's  winter  board  meet- 
ing in  Phoenix. 

Manny  Reiner,  vp  in  charge  of  inter- 
national operations  for  United  Artists 
Television,  named  vp  in  charge  of  Four 
Star  Television's  newly  formed  foreign 
operations,  effective  Feb.  15.  Mr. 
Reiner's  first  step  will  be  to  establish 
Four  Star  offices  in  key  centers  of 
world.  He  has  been  active  in  foreign 
sales  of  motion  picture  and  tv  films  for 
20  years,  and  previously  was  with  Tele- 
vision Programs  of  America  and  Samuel 
Goldwyn  Productions. 


Bernard  Kra- 
mer, vp  and  ac- 
count supervisor 
at  Mogul,  Wil- 
liams &  Saylor, 
New  York,  elect- 
ed senior  vp  and 
member  of  board 
of  directors.  He 
also  becomes  a 
principal  partner 


Mr.  Kramer  of   agency.  Mr. 

Kramer  joined 
MW&S  in  1956  as  account  supervisor 
and  was  elected  vp  in  1961.  He  is  ac- 
count group  head  on  Rayco  Mfg.  Div. 
of  B.  F.  Goodrich  Co. 


Study  of  newspapers 
urged  by  Salinger 

Pierre  Salinger,  news  secretary  to 
President,  called  on  newspaper  publish- 
ers and  labor  unions  to  empower  group 
of  impartial  citizens  to  make  "thorough- 
going" study  of  economics  of  news- 
paper business.  He  made  suggestion  in 
speech  Friday  night  at  Printing  Week 
banquet  in  Philadelphia. 

Move  should  be  made  now — "before 
other  cities  and  other  newspapers  go 
through  the  throes  of  this  agony  [news- 
paper strikes  in  New  York  and  Cleve- 
land]." 

Referring  to  decline  in  number  of 
newspapers  and  growth  of  one-news- 
paper cities,  he  said: 

"When  you  add  to  this  the  fact  that 


in  many  of  these  cities  the  monopoly 
news  operations  also  own  key  radio 
and  television  outlets  in  the  same  cities 
the  problem  of  press  centralization  be- 
comes most  apparent." 

Anderson  seen  heading 
Senate  space  committee 

Sen.  Clinton  P.  Anderson  (D-N.  M.) 
is  expected  to  emerge  as  chairman  of 
Aeronautical  &  Space  Sciences  Com- 
mittee, replacing  late  Sen.  Robert  Kerr. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  Commerce  Com- 
mittee, who  had  said  he  was  interested 
in  space  post  himself  (Broadcasting, 
Jan.  14),  would,  with  Georgia's  Sen. 
Richard  B.  Russell,  step  aside.  Sen. 
Anderson  would  then  create  two  sub- 
committees: one  on  peaceful  uses  of 
space  which  Sen.  Magnuson  would 
head  and  another  on  military  uses  to  be 
headed  by  Sen.  Russell. 

FCC  approves  sale 
of  KERN-AM-FM 

Sale  of  KERN-AM-FM  Bakersfield, 
Calif.,  by  McCIatchy  Newspapers  Inc. 
to  Radio  KERN  Inc.  for  $145,000  has 
been  approved  by  FCC.  Radio  KERN 
principals  include  Roger  H.  Stoner, 
former  sales  manager  of  KYA  San 
Francisco,  and  J.  Ward  Wilkinson,  Oak- 
land, Calif.,  advertising  man. 

McCIatchy  retains  KFBK-AM-FM 
Sacramento,  KMJ-AM-FM-TV  Fresno, 
KBEE-AM-FM  Modesto,  all  California, 
and  KOH  Reno,  Nev.  KERN,  founded 
in  1932,  operates  fulltime  on  1420  kc 
with  I  kw.  It  is  CBS  affiliate.  KERN- 
FM  went  on  air  in  1948  and  operates 
with  9.1  kw  on  94.1  mc. 

One  for  all 

Julian  Goodman,  vp,  NBC  News, 
told  broadcasters  Friday  (Jan.  18)  that 
every  radio  and  tv  station  in  U.  S. 
should  have  qualified  news  director. 
Addressing  South  Carolina  Broadcasters 
Assn.  meeting  (earlier  story  page  74), 
Mr.  Goodman  said  "a  station  with 
trustworthy,  imaginative  news  coverage, 
both  national  and  local,  will  attract 
enough  additional  listeners  to  make  the 
add-cost  economically  worthwhile.  .  .  ." 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 
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No.1 


in  its  time  period- 
rating. ..share., .homes 
* 

Indianapolis,  WISH-TV 

Monday  to  Friday,  6  to  7  pm 

ARB:  November  1962 


No.1 


in  its  time  period- 
rating...  share...  homes 
* 

Sacramento,  KXTV 

Monday  to  Friday,  5:30  to  6:30  pm 


ARB:  November  1962 


No.1 


in  its  time  period— 
ra  ting . . .  share . . .  homes 
* 

Birmingham,  WBRC-TV 

Sunday,  5:30  to  6:30  pm 


ARB:  November  1962 


No.1 


in  its  time  period— 
rating . . .  share . . .  homes 
★ 

Btnghamton,  WNBF-TV 

Tuesday,  7  to  8  pm 


ARB:  November  1962 


Warner  Bros.  Television  Division  •  666  Fifth  Ave.,  Mew  York,  Mew  York  •  Ci  6 


NOW- 

Buy  PRIME 
MINUTES 
in  the 
Pacific 
irthwest 


TELEVISION 


SEATTLE  -TACOM  A'S 

POWERFUL 

INDEPENDENT 


Before  you  buy  television  in  the  Pacific 
Northwest,  consider  this  one  basic  fact: 

Only  KTNT-TV  in  this  area  includes  five  major 
cities  in  its  "A"  contour,  (Seattle,  Tacoma, 
Everett,  Bremerton,  Olympia). KTNT-TV's  tower 
is  ideally  located  to  beam  a  clear  signal  to 
all  of  this  major  market. 

ask  Paul  H.  Raymer  Co. 

about  all  the  details. 


kQZD 


TELEVISION 

PACIFIC  NORTHWEST'S 
GREAT  INDEPENDENT 

Studios  in  Seattle  and  Tacoma 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
JANUARY 

Jan.  21 — Hollywood  Ad  Club  luncheon  meet- 
ing. Jack  Izard,  advertising  manager, 
Chevrolet  Div.,  General  Motors,  will  receive 
plaque  in  recognition  of  the  company's 
long  history  as  a  radio-tv  advertiser.  David 
Dortort,  production  head  of  Bonanza,  spon- 
sored by  Chevrolet  on  NBC-TV  and  Thomas 
W.  Sarnoff,  NBC's  west  coast  vice  president 
will  speak,  Hollywood  Hotel. 

Jan.  21 — Deadline  for  comments  to  FCC 
rulemaking  proposals  to  allow  (1)  joint 
use  of  auxiliary  tv  stations  and  microwave 
facilities  of  closed-circuit  etv  systems  for 
transmitting  on  parttime  and  secondary 
basis  to  on-the-air  etv  stations  and  station 
to  closed-circuit;  and  (2)  make  available 
1850-1990  mc  band  to  etv  for  extended 
range,  closed-circuit  purposes. 

*Jan.  21-22— Center  for  the  Study  of  Demo- 
cratic Institutions  meeting,  Americana  Hotel. 
New  York  City.  Newton  N.  Minow,  FCC 
chairman,  and  Lord  Francis-Williams.  Brit- 
ish journalist,  will  speak  Jan.  22  on  "The 
Responsibilities  of  the  Mass  Media."  William 
Benton,  board  chairman  of  Encyclopedia 
Britannica:  Barry  Bingham,  editor  of 
Louisville  (Ky.)  Courier-Journal,  and  Syl- 
vester (Pat)  Weaver,  chairman  of  McCann- 
Erickson,  are  the  panelists,  with  Alicia 
Patterson,  editor  of  Newsday,  moderating. 

*Jan.  22 — Oklahoma  Broadcasters  Assn., 
Oklahoma  Sheraton  Hotel,  Oklahoma  City. 
NAB  President  LeRoy  Collins  will  be  prin- 
cipal speaker. 

Jan.  22 — Georgia  Assn.  of  Broadcasters, 
board  meeting.  U.  of  Georgia,  Athens. 

*Jan.  22-24 — Eighteenth  annual  Georgia 
Radio-TV  Institute,  co-sponsored  by  Georgia 
Assn.  of  Broadcasters  and  U.  of  Georgia, 
Athens.  FCC  Commissioner  E.  William 
Henry;  Georgia  Governor-elect  Carl  Sand- 
ers; Stephen  Labunskl,  WMCA  New  York; 
Maurie  Webster,  CBS  Radio  Spot  Sales; 
Stephen  Riddleberger,  ABC  owned  radio 
stations;  Edmund  C.  Bunker,  president- 
elect, RAB;  and  John  Mooney,  WKGN 
Knoxville,  are  among  participants.  Sander 
Vanocur,  NBC's  White  House  correspondent, 
will  be  guest  speaker  for  Di  Gamma  Kappa, 
U.  of  Georgia's  professional  broadcasting 
society.  Mr.  Vanocur's  speech  topic  will  be 
"Covering  the  White  House  and  the  Presi- 
dent." 

Jan.  23— Winter  meeting  of  Colorado 
Broadcasters  Assn.,  Hilton  Hotel,  Denver. 
Meeting  includes  a  cocktail  party  and  din- 
ner for  members  of  the  Colorado  legislature. 

Jan.  23 — Colorado  AP  Broadcasters  Assn., 
meeting.  Hilton  Hotel,  Denver.  AP  assistant 
general  manager  Lou  Kramp  will  address 
the  session.  Members  will  firm  up  plans  for 
a  news  clinic  for  radio  and  tv  newsmen. 

Jan.  23-24 — Nebraska  Broadcasters  Assn. 
convention.  Hotel  Cornhusker,  Lincoln,  Neb. 
NAB  President  LeRoy  Collins  will  be  prin- 
cipal speaker. 

Jan.  23-25 — Association  Public  Affairs  Con- 
ference, for  business  leaders  and  members 
of  trade  and  professional  associations. 
Sheraton-Park  Hotel,  Washington,  D.  C. 
Program  topics  include  "The  Impact  on 
Business  by  the  88th  Congress,"  "Business 
and  the  Dept.  of  Justice"  and  "The  Busi- 
nessman and  Politics." 

Jan.  24 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  meeting  at  8 
p.m.  at  theatre  of  the  Directors  Guild  of 
America.  "Meet  the  Creative  Team"  session 
with  the  producers  of  Bonanza  on  deck. 

*Jan.  24 — Wisconsin  Broadcasters  Assn.  an- 
nual   meeting,    Pfister    Hotel,  Milwaukee. 


DATEBOOK 


John  E.  McMillin,  consultant  on  broadcast 
editorializing  and  former  editor  of  Sponsor 
Magazine,  will  speak  on  "The  Broadcaster's 
Role  in  Tomorrow's  World."  Other  speakers 
include:  W.  B.  Ryan,  Blackburn  &  Co., 
Chicago,  "The  Why's  and  Wherefore's  of 
Radio  and  Television  Station  Values,"  and 
Robert  Radcliffe,  Wheaton  (111.)  area  di- 
rector of  Radio  Free  Europe,  "Radio  Free 
Europe." 

Jan.  25 — Annual  banquet  of  the  Federal 
Communications  Bar  Assn.,  Cotillion  Room, 
Sheraton-Park  Hotel,  Washington,  D.  C. 

Jan.  25 — AWRT  Educational  Foundation 
board  of  trustees  meeting,  Savoy-Hilton 
Hotel,  New  York  City. 

*Jan.  25 — Arizona  CATV  Assn.  meeting. 
Phoenix. 

Jan.  25-27 — American  Women  in  Radio  St 
Television  board  of  directors  meeting, 
Savoy-Hilton  Hotel,  New  York  City. 

Jan.  28 — FCC  hearing  on  availability  of 
local  television  programming  in  Omaha, 
Neb.  Commissioner  E.  William  Henry  pre- 
siding.  Site  in  Omaha  to  be  announced. 

*Jan.  28 — Hollywood  Ad  Club,  Shirtsleeves 
session  on  "Launching  a  New  Product," 
Four  advertising  managers — James  Badgett, 
Schick  Safety  Razor  Co.;  Richard  Johnson. 
Carnation  Co.  Instant  Products  Div.;  Jack 
Kerr,  U.  S.  Borax  &  Chemical  Co.,  and 
Jack  Jones,  Mattel,  will  describe  their  ex- 
periences in  introducing  new  products.  Phil 
Hillman  of  Carson/Roberts,  Los  Angeles, 
will  serve  as  moderator.  Hollywood  Roose- 
velt Hotel,  12  noon. 

Jan.  29-March  3 — Award  winning  examples 
of  western  editorial  and  advertising  art, 
selected  by  Art  Directors  Club  of  Let 
Angeles  in  18th  annual  competition,  on 
exhibit  at  Museum  of  Science  &  Industry, 
Exposition  Park,  Los  Angeles. 

Jan.  30-Feb.  2 — National  Winter  Conven- 
tion on  Military  Electronics,  Ambassador 
Hotel,  Los  Angeles.  The  convention  is  co- 
sponsored  by  the  Los  Angeles  section  of 
Institute  of  Radio  Engineers  and  the  Na- 
tional Professional  Group  on  Military  Elec- 
tronics. General  Bernard  A.  Schriever,  com- 
mander of  the  U.  S.  Air  Force  Systems 
Command,  and  Major  General  Stuart  S. 
Hoff,  commander  of  U.  S.  Army  Electronics 
Command,  will  be  principal  speakers. 

Jan.  31 — Deadline  for  nominations  to 
Radio  Hall  of  Fame  by  those  in  broadcast- 
ing as  well  as  public.  Address:  American 
College  of  Radio  Arts,  Crafts  &  Sciences, 
Conrad  Hilton  Hotel,  Chicago  5. 

Jan.  31 — Deadline  for  comments  to  FCC 
proposals  of  Jan.  21  (above). 

Jan.  31 — Minnesota  AP  Broadcasters  Assn. 
annual  meeting,  Minnesota  Press  Club,  Min- 
neapolis. Chairmen  of  Minnesota  Demo- 
cratic and  Republican  parties  will  speak  on 
the  1962  gubernatorial  election  and  its  news 
coverage,  and  will  answer  questions  in  an 
open  forum. 

FEBRUARY 

Feb.  1— Deadline  for  entries  in  National 
Safety  Council's  annual  Public  Interest 
Award  contest  to  public  information  media. 
Entries  should  be  sent  to  National  Safety 
Council,  425  N.  Michigan  Ave.,  Chicago  11, 
on  official  entry  blanks  available  from 
same  address. 

Feb.  1-2— Radio-Tv  News  Short  Course, 
U.  of  Minnesota,  Minneapolis.  Sponsored 
by  the  university's  School  of  Journalism 
and  the  Northwest  Radio-Tv  News  Assn., 
the  affair  will  include  separate  radio  and 
tv  news  workshops,  a  series  of  presenta- 
tions by  Time-Life  Broadcast  Div.,  and  the 
annual  NRTNA  banquet  and  news  awards 
presentations.  Hedley  Donovan,  chief  edi- 
torial executive.  Time  Magazine,  will  be 
banquet  speaker  Feb.  1.  Other  speakers 
include:  John  W.   (Bill)   Roberts,  chief  of 
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Pin  a  rose  on  us! 

A  rating  rose,  that  is,  from  the  famed 
Tournament  of  Roses  Parade.  You  might 
even  say  eight  roses  because,  for  the 
past  eight  consecutive  years,  the 
people  of  Los  Angeles  have  made 
it  clear  that  when  a  choice  is 
available,  they  prefer  KTTV's 
coverage  of  this  breath-taking 
spectacle.  This  year,  as  an  example 
20%  more  television  homes  were  watching 
KTTV  than  the  combined  audiences  of  all 
other  stations  covering  the  Rose  Parade.* 
When  important  events  happen  in  Southern  California 
sports. .. human  interest. ..tragedy. ..spectacle,  the 
people  of  Los  Angeles  depend  on  KTTV  for  live 
on-the-scene  television  coverage.  At  the  1962 
Los  Angeles  County  Fair,  California  Research 
Bureau  asked  over  950  people,  "If  you  were 
to  hear  of  any  event  of  an  unusual  nature  occurring 


in  Los  Angeles,  such  as  a  train  wreck,  a  major  flood 
disaster,  fires,  etc.,  which  television  channel  would 
be  most  apt  to  have  cameras  live  on-the-scene 
to  televise  the  situation  as  it  happens?"  57.9% 
of  the  respondents  indicated  KTTV. 
The  next  highest  station  garnered 
but  a  15.5%.  So  you're  missing 
a  great  sales  bet  if  you  are  not  on  KTTV, 
the  people's  choice  in  the  Los  Angeles 
market,  Check  with  your  KTTV  man  in 
New  York,  Chicago,  San  Francisco  or 
Los  Angeles  for  choice  selling  availabilities. 


♦Jan.  1,  '63  ARB 
10:00/10:30  A.M. 
STATION  RATING 
KTTV:  24.0 
NET:  10.0 
NET:  7.0 
IND:  3.0 


LOS  ANGELES 


John  McGowan,  ol  Peters,  Griffin,  Woodward,  gives  Bruce  the  "club  hat  " 


Bruce  Curtis,  of  Leo  Burnett,  joins  the  Tricorn  Club 

Membership  in  the  Tricorn  Club  separates  the  men  from  the  boys  when  it  comes 
to  market  savvy.  Bruce  got  tapped  by  correctly  answering  these  two  profound 
questions:  (1)  What  is  the  Tricorn  Market?  (2)  What  is  North  Carolina's  No.  1 
metropolitan  market  in  population,  households  and  retail  sales?  In  case  you're 
pining  to  make  this  elite  fraternity,  the  answer  to  both  questions  is  the  combined 
three-city  "tricorn":  Winston-Salem,  Greensboro,  High  Point.  You'll  pass  magna 
cum  laude  if  you  also  know  North  Carolina  is  our  12th  state  in  population.  So  — 
what  does  knowing  the  No.  1  market  in  the  No.  12  state  add  up  to?  A  sure  sales 
scoop  for  clients.  Maybe  a  raise  from  the  boss.  At  the  least,  an  official  hat  from 
the  Tricorn  Club. 

Source:  U  S,  Census 


United  Press  International  news  produces! 
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the  Time-Life  Broadcast  News  Bureau, 
Washington,  D.  C;  Pat  Higgins,  news  di- 
rector of  KOGO  San  Diego;  Robert  F. 
Gamble,  WFBM  Indianapolis,  and  Sheldon 
Peterson,  WTCN  Minneapolis. 

Feb.  1 — UPI  Broadcasters  of  Massachu- 
setts annual  Tom  Phillips  Awards  Dinner, 
Nick's  Restaurant,  Boston.  James  Allen  of 
WBZ-TV  Boston,  presiding.  Annual  elec- 
tion of  officers  also  scheduled. 

*Feb.  4 — Reply  comments  due  on  FCC  pro- 
posed rulemaking  to  require  all  applicants, 
permittees  and  licensees  to  keep  file  for 
public  inspection  of  all  broadcast  appli- 
cations. 

*Feb.  4 — Hollywood  Ad  Club  and  Los 
Angeles  Advertising  Women,  joint  luncheon 
at  Hotel  Roosevelt,  honoring  Lucille  Ball, 
commedienne  and  president,  Desilu  Pro- 
ductions. Elliott  Lewis,  producer  of  the 
Lucy  show,  will  also  speak. 

*Feb.  5-6 — Fifth  annual  midwinter  confer- 
ence sponsored  by  Advertising  Federation 
of  America  and  Advertising  Assn.  of  the 
West,  Statler-Hilton,  Washington.  Legisla- 
tive roundup  will  include  speakers  from 
government  and  business. 

*Feb.  6-7 — Seventh  annual  legislative  din- 
ner and  mid-winter  convention,  Michigan 
Assn.  of  Broadcasters,  Jack  Tar  Hotel, 
Lansing. 

*Feb.  7-8 — Public  Service  Institute  spon- 
sored by  NAB  in  cooperation  with  American 
U.,  American  U.  Communications  Center, 
Washington,  D.  C. 

*Feb.  9 — Annual  awards  dinners  of  the  Di- 
rectors Guild  of  America  will  be  held 
simultaneously  in  Hollywood  and  New  York. 
West  Coast  affair  will  take  place  at  the 
International  Ballroom  of  the  Beverly 
Hilton  Hotel;  Eastern  function  at  the  Star- 
light Roof  of  the  Waldorf  Astoria  Hotel. 
Highlights  of  the  evening  will  be  outstand- 
ing directorial  achievement  for  motion  pic- 
tures to  be  announced  at  the  Hollywood 
dinner  with  similar  awards  for  television 
at  the  eastern  function. 

Feb.  9-10 — Texas  Assn.  of  Broadcasters 
spring  convention  in  Austin  at  Commodore 
Perry  Hotel. 

*Feb.  11— FCC  continues  NBC-Philco  hear- 
ings. 

Feb.  11-13  —  Electronic  Sales-Marketing 
Assn.  first  annual  convention,  Americana 
Hotel,  New  York  City.  A.  D.  Adams,  vice 
president  and  general  manager  of  New 
York  office  of  Burton  Brown  Adv.,  will  be 
convention  chairman.  For  convention  appli- 
cations and  more  details,  industry  mem- 
bers are  asked  to  contact  Alex  White, 
ESMA  executive  director,  P.  O.  Box  1, 
Bellerose,  L.  I.,  N.  Y. 

*Feb.  14-15— British  Columbia  Assn.  of 
Broadcasters  annual  convention,  Empress 
Hotel,  Victoria,  B.C. 

*Feb.  14-15 — Winter  meeting,  board  of  di- 
rectors, National  Community  Television 
Assn.  To  be  preceded  by  meetings  of  re- 
search and  development  council,  Feb.  12- 
13,  and  NCTA  executive  committee,  Feb.  13. 
Royal  Orleans  Hotel,  New  Orleans. 

*Feb.  14-16 — Mutual  Advertising  Agency 
Network  meeting,  Royal  Orleans  Hotel, 
New  Orleans,  La.  Those  interested  in  at- 
tending should  write  to  the  executive  sec- 
retary of  the  MAAN.  A.  J.  Copeland,  c/o 
Mandabach  &  Simms,  20  North  Wacker 
Drive,  Chicago  6. 

•Feb.  15 — Western  States  Advertising  Agen- 
cies Assn.,  "Advertising  Citizen  of  the  Year" 
award  luncheon,  Ambassador,  Los  Angeles. 

♦Feb.  15 — Comments  are  due  on  FCC's  pro- 
posed fm  allocations  table. 

*Feb.  15 — Entries  due  for  fourth  annual 
American  Tv  Commercials  Festival.  Entries, 
accompanied  by  $20  entry  fee,  should  be 
addressed  to  Wallace  A.  Ross,  American 
Tv  Commercials  Festival,  40  E.  49th  St., 
New  York  17. 

*Feb.   15 — Academy  of  Television  Arts  & 
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The  wonderful  world  of  glop 

Sink  corrosion  test  samples  in  shallow 
sea  water  for  a  few  months,  and  this  is 
what  comes  back  up  with  them.  Glop. 
This  test  rack,  encrusted  with  barnacles 
and  other  sea  life,  has  just  been  pulled 
from  salt  water  at  Harbor  Island,  North 
Carolina,  one  of  the  places  where  U.  S. 
Steel  is  trying  to  find  out  as  much  as 
possible  about  corrosion.  Of  course,  glop 


is  only  one  corrosive  influence  steel  may 
have  to  withstand  in  service.  So,  we 
have  acres  of  test  racks  all  over  the 
country,  exposing  samples  of  steels  used 
in  metalworking  to  rural,  industrial, 
and  marine  atmospheres  and  to  natural 
waters.  We  also  have  samples  built  into 
structures,  pipelines,  and  process 
vessels.  We  perch  architectural  steels 
on  rooftops  and  hang  muffler  steels  un- 
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der  automobiles.  Since  we  started  our 
program  33  years  ago,  we've  tested  over 
64,000  steel  samples.  Today,  U.  S.  Steel 
does  more  corrosion  research  and  offers 
a  larger  number  of  corrosion-resistant 
steels  than  any  other  steelmaker.  The 
more  corrosion  problems  we  can  solve 
for  American  industry,  the  healthier  our 
economy  will  be.  America  grows  with 
steel.  USS  is  a  registered  trademark. 


United  States  Steel 
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KELO-LAND  TV  makes 

Sioux  Falls 
7th  market  in 
the  West 

IN  TV  HOMES  DELIVERED  BY  CBS 

Portland  "  ^$£3$  SIOUX  'fXl 

fA--.       '    ■    ■        A  FALLS/ 

I*  San  Francisco  •  -  •      .  .•.'./-<^'.J;?c.' 

Kansas  City •  N' 
Angeles  .„  ...  ,f 

[«?  Dallas-Fort  Worth*  ?£0& 
tSTlRi  Houston 


Among  all  the  market  strongholds 
west  of  the  Mississippi  River,  only 
a  half  dozen  other  CBS  stations 
deliver  your  sales  message  to  a 
larger  audience  than  does  KELO- 
tv  SIOUX  FALLS.*  How  does 
KELO-LAND  TV  elevate  Sioux 
Falls  into  this  top  tier  of  major 
markets?  Through  three  strategi- 
cally placed  transmitters  operating 
as  one  station.  Your  sales  message 
gets  major  station  coverage  of 
Sioux  Falls'  entire  KELO-LAND 
103  County  Market — simultaneous- 
ly, completely,  efficiently.  Only 
KELO-tv  makes  this  the  mighty, 
natural  market  it  is.  Only  KELO- 
tv  can  deliver  it  to  the  advertiser. 

*ARB  March  '62—6:30  p.m.  to  10  p.m. 
Sun.   thru   Sat.,   Avg.  Quarter-Hour. 


LAND 


KELO-tv  SIOUX  FALLS,  S.D.;  and  interconnected 
KDLO-tv  and  KPLO-tv 


JOE  FLOYD,  President 
Evans  Nord,  Exec.  Vice  Pres. 
&  Cen.  Mgr. 

Larry  Bentson,  Vice-Pres. 


Represented  by  H-R 

in  Minneapolis  by 
Wayne  Evans 


Sciences  annual  ball,  Cocoanut  Grove,  Hotel 
Ambassador,  Los  Angeles. 

Feb.  16— Deadline  for  entries  for  1963  Ohio 
State  Awards  of  Ohio  State  U.  They  should 
be  sent  to  Ray  Stanley,  acting  director, 
Institute  for  Education  by  Radio-Television, 
Ohio  State  U.,  Columbus,  Ohio.  Awards 
are  for  best  productions  in  field  of  educa- 
tional broadcasting. 

*Feb.  16 — Annual  dinner  meeting  of  Mid- 
Western  Advertising  Women  in  Chicago. 
Earl  Holliman,  star  of  Wide  Country  series, 
plans  to  attend  meeting  to  accept  award 
of  "television's  man  of  the  year"  made  by 
group. 

*Feb.  21-23— Western  Radio  &  Television 
Assn.,  16th  annual  conference  on  the  edu- 
cational use  of  television,  Ambassador  Hotel, 
Los  Angeles. 

Feb.  25 — Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers,  Imperial  Ball- 
room, Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

*Feb.  26-27 — NAB  Conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C. 

*Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting,  Mc- 
Donald Hotel,  Edmonton,  Alta. 

"Feb.  28 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m.,  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  Place  to  be 
announced. 

MARCH 

*March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

*March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising.  Waldorf- 
Astoria  Hotel,  New  York. 

*March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 
broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

March  15 — Spring  meeting  of  Louisiana 
Assn.  of  Broadcasters.  Place  to  be  an- 
nounced. 

*March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

♦March  15-16 — Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

♦March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

*March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

"March  22-23 — Spring  convention  of  Arkan- 
sas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock. 

March  23 — Annual  national  convention  of 
Intercollegiate  Broadcasting  System,  New 
York  University. 

*March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  convention,  New  York 
Coliseum  and  Waldorf-Astoria  Hotel. 
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If  you  lived  in  San  Francisco. . . 
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. .  .yow  V/  6e  sold  on  KRON-TV 


The  Embassy  of  Turkey 

His  Excellency  Turgut  Menemencioglu, 
Ambassador  of  Turkey  to  the  United  States, 
and  Madame  Menemencioglu,  in  the 
solarium  of  the  Embassy . . . 
another  in  the  WTOP-TV  series 
on  the  Washington  diplomatic  scene. 


Represented  by  TvAR 

POST-  NEWSWEEK 
STATIONS  a  division  of 

THE  WASHINGTON  POST  COMPANY 


Photograph  by  Fred  Maroon 
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Only  one  shipping  service  delivers  overnight  .  .  .  anywhere  in  the  USA 

Air  Express  is  the  faster  way  of  sending  and  obtaining  things 
by  air . . .  from  anywhere  to  anywhere  in  the  USA. 

Only  Air  Express  has  scheduled  service  between  2,500  air- 
port cities ...  plus  scheduled  surface  express  connections  with 
another  21,000  off  airline  cities. 

And  Air  Express  shipments  have  official  priority  with  all  38 

AIR  EXPRESS 

DIVISION 


scheduled  airlines  — first  cargo  aboard  after  air  mail.  13,000 
REA  Express  trucks  speed  door-to-door  pick-up  and  delivery. 

Cost?  Less  than  you  think.  For  example,  10  lbs.  travels  1,000 
miles  for  only  $5.06. 

Specify  Air  Express  always  — for  shipping  or  receiving.  Call 
your  REA  Express  office  for  Air  Express  service. 


OPEN  MIKE  ® 


The  1963  Yearbook 

editor:  Your  1963  Broadcasting 
Yearbook  looks  great,  and  is  great  to 
locate  key  people  in  radio  and  tv,  and 
also  the  important  facts  and  figures  we 
here  must  have  instantly.  It  is  truly  the 
"one-book  library  of  television  and 
radio  information." — Paul  Arnold, 
radio-tv  promotion  director,  Hearst 
Magazines,  New  York. 

editor:  It  (the  Yearbook)  came  .  .  . 
I  saw  (the  Yearbook)  .  .  .  and  it  (the 
Yearbook)  conquered  me.  How  you 
do  it  (the  Yearbook)  I'll  never  know. 
What  it  (the  Yearbook)  does  for  me 
is  too  long  for  one  letter. 

Congratulations  for  making  it  (the 
Yearbook)  the  favored  book  of  the 
trade.  And,  thanks  to  the  information 
in  it  (the  Yearbook)  ,  things  look  great 
for  '63. — William  Mockbee,  vice  pres- 
ident, Doug  Bailey  Advertising  Inc., 
Rockville,  Md. 

[The  1963  Broadcasting  Yearbook  issue,  the 
one-book  library  of  television  and  radio 
information,  is  now  being  distributed.  Cop- 
ies of  this  632-page  reference  work  are 
available  at  $5  each.] 

FCC-NAB  conference 

editor:  congratulations  on  excel- 
lent REPORTING  OF  FCC-AM  ALLOCA- 
TION CONFERENCE  [LEAD  STORY,  JAN. 
14].  WE  APPRECIATE  BROADCASTING'S 
EDITORIAL  SUPPORT  FOR  OUR  RADIO  DE- 
VELOPMENT COMMITTEE  RECOMMENDA- 
TIONS. GEORGE   C.  HATCH,   KALL  SALT 

LAKE  CITY,  CHAIRMAN,  NAB  RADIO  DE- 
VELOPMENT COMMITTEE. 

editor:  Overpopulation  is  not  the  fault 
of  the  industry  as  a  whole.  Indeed,  the 
NAB  had  no  authority.  By  hortatory 
activity  it  could  have  attempted  to  per- 
suade the  commission  to  adopt  a  studi- 
ous and  well  considered  approach. 

Historically,  responsibility  lies  with 
the  commission.  Fifteen  years  ago  at 
the  NAB  meeting,  I  chided  the  commis- 
sion for  a  couple  of  unwarranted  grants 
and  warned  of  the  ultimate  result  if  the 
practice  were  continued.  In  simple 
terms,  these  fowls  have  come  home  to 
roost.  Loss  of  money  is  bad.  The  re- 
sultant degradation  of  service  is  worse. 

Tertiary  alleviatives  are  of  little  avail. 
You  cannot  cure  a  fatal  illness  with  an 
aspirin  tablet.  You  must  either  operate 
and  make  excisions  or  leave  them  to 
suffer. — James  Lawrence  Fly,  Daytona 
Beach,  Fla. 

[Mr.  Fly  was  chairman  of  the  FCC  from 
Sept.  1,  1939,  to  Nov.  13,  1944.] 

Attentive  audience 

editor:  During  a  weight-losing  effort 
before  the  holiday  season  (lost  27 
pounds!)  I  developed  an  original  exer- 
cise which  I  think  the  tv  industry  should 
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WIBC  .  .  .  1070  on  your  dial!  This  means  many 
things  to  many  people  .  .  .  228  weekly  news  reports 
plus  consistent  editorials  and  news  feature  presenta- 
tions such  as  "Telescope".  .  .  the  11%  hours  each 
week  that  WIBC  carries  farm  programs  and  the  10 
hours  of  religious  broadcasts  .  .  .  WIBC's  sports  cov- 
erage and  top-rated  music  and  announcers  .  .  .  traffic 
and  school  closing  information  during  foul  weather 
periods.  In  brief  it  means  a  good  friend  and 
neighbor. 

WIBC  has  worked  hard  for  25  years  to  gain  the  re- 
spect and  loyalty  of  Indianapolis  and  Indiana  resi- 
dents. Audience  surveys  indicate  that  this  extra 
effort  has  gained  for  WIBC  the  largest  audience 
morning,  afternoon  and  evening  in  Indianapolis 
and  Indiana.*  WIBC's  efforts  have  been  rewarded 
and  those  rewards  are  available  to  you  .  .  .  the 
national  advertiser. 

*Pulse  Indianapolis  and  46-County  Area  Survey,  October,  1962. 
C.  E.  Hooper,  Inc.,  July,  1962. 


2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 


50,000 
WATTS 


WIBC 


The  Friendly  Voice  of  Indiana 


JOHN   BLAIR  &  COMPANY 

National  Representative 


WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 
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A  man  with 

both  feet 

on  the  ground 

a  solid,  wide-awake,  "get-ahead- 
in-business"  kind  of  man,  keeps  his 
eyes  open  for  information  he  can 
use  on  the  job ...  for  facts  that  will 
help  him  (or  his  company)  perform 
better,  faster,  more  efficiently,  more 
profitably.  He  knows,  from  constant 
observation,  that  the  ad  pages  of 
his  business-paper  are  a  prime 
source  of  this  information. 

Issue  after  issue,  there's  nothing  else 
in  print  so  packed  with  news,  ideas, 
information — facts  calculated  to 
keep  you  and  your  business  growing. 

Of  course,  by  helping  you,  advertisers 
help  themselves.  The  fact  is: 
advertising  in  businesspapers 
means  business  for  you— and 
for  the  advertiser. 

m  # 

WM^M  BROADCASTING 

THE  BUSINESSWEEKLY  OF  TELEVISION  AND  P/vmo 


be  particularly  interested  in  publicizing: 
Sit  in  a  comfortable  chair  and  watch 
tv.  Every  time  a  commercial  comes  on 
lift  both  feet  from  the  floor  and  hold 
them  in  the  air  for  duration  of  the 
commercial.  This  is  doubly  effective: 
it  not  only  strengthens  the  abdominal 
muscles,  but  also  keeps  you  away  from 
the  refrigerator  during  commercials. 

Added  benefit:  It  guarantees  an  audi- 
ence for  all  commercials.  The  only  dis- 
advantage: It  makes  commercials  seem 
doubly  long.  .  .  . — Verl  Bratton,  broad- 
casting station  management  consultant, 
Colorado  Springs,  Colo. 

Clarification 

editor:  A  little  item  concerning  the 
translator  situation  out  at  Clyde,  Kan., 
[Government,  Ian.  7],  I  think,  bears  a 
little  explanation. 

Back  a  couple  of  years  ago,  before 
the  commission  adopted  its  present  rules 
on  translators,  we  responded  to  a  re- 
quest from  the  folks  at  Clyde  and 
agreed  to  donate  $500  toward  construc- 
tion of  a  translator  to  cost  around 
$1,500.  They  proceeded  to  raise  their 
money  and  file  an  application,  but  by 
the  time  it  was  granted,  the  commission 
had  adopted  the  new  rules  concerning 
translators.  They  then  asked  us  for  the 
$500  after  they  received  their  license. 
We  tried  to  explain  the  new  rules  to 
them  .  .  .  that  although  we  would  like 
to  contribute,  we  could  not  do  so. 

As  a  last  resort,  we  suggested  they 
ask  the  commission  for  a  waiver.  .  .  . 
Apparently  the  commission  considered 
this  point  as  indicated  by  the  dissenting 
votes  of  Chairman  Minow  and  Com- 
missioner Hyde.  .  .  . — Thad  M.  Sand- 
strom,  general  manager,  WIBW-AM- 
FM-TV  Topeka. 

Sound  argument 

editor:  Re  the  letter  of  Ralph  T.  Win- 
quist  about  modulating  in  accordance 
with  Fletcher-Munson  curve  [Open 
Mike,  Ian.  7],  how  could  this  be  ac- 
complished? 

The  curves  state  that  as  level  in  a 
loudspeaker  or  earphones  is  reduced, 
the  apparent  reduction  is  greater  at 
the  extremely  high  and  extremely  low 
frequencies.  Unless  there  were  some 
way  to  guarantee  that  all  receivers 
would  play  always  at  the  same  level, 
modulation  in  accordance  with  the 
curves  would  be  self-defeating! 

Since  there  is  no  way  to  electronical- 
ly detect  the  difference  in  program  con- 
tent and  commercials  as  to  loudness,  it 
would  appear  that  Mr.  Rex  Howell  is 
right  in  his  comment  that  the  FCC  is 
really  saying  it  doesn't  like  commercials 
delivered  in  a  certain  manner  of  speech. 

Because  of  the  widespread  use  of 


AGC  and  peak  limiters  in  am  stations, 
I  think  most  stations  couldn't  play 
commercials  louder  than  regular  pro- 
gramming if  they  tried  to  .  .  .  Tv? 
That  is  another  matter. — Gene  Bardo, 
chief  engineer,  WGGG  Gainesville,  Fla. 

Radio  as  news  medium 

editor:  In  the  past  few  weeks  I  have 
heard  numerous  mentions  of  the  New 
York  City  newspaper  strike  on  various 
tv  programs.  Invariably  the  performer 
has  lamented  the  loss  of  newspaper 
service  and  has  stated  that  without 
newspapers  the  public  does  not  have 
access  to  full  coverage  of  news  events. . . 

If  these  performers  feel  they  are  not 
getting  adequate  news  service  they 
should  be  advised  to  turn  on  their 
radios.  .  .  .  During  the  recent  Cuban 
crisis  ...  we  were  as  much  as  24  hours 
ahead  of  published  newspaper  stories, 
8  to  12  hours  ahead  of  tv  coverage  .  .  . 
and  we  maintained  an  edge  ahead  of 
our  radio  competitor.  .  .  . 

Television  producers  seem  to  have 
an  affinity  for  promoting  one  of  their 
prime  competitors,  newspapers.  .  .  .  Yet, 
.  .  .  the  average  radio  newsman,  local  or 
network,  covers  more  news  stories  in 
a  more  exciting  environment  than  any 
newspaper  reporter  I  ever  knew.  .  .  . 
— Jon  A.  Holiday,  president,  WA1R 
Winston-Salem,  N.C. 

WDBS  alumni 

editor:  In  deference  to  the  pioneering 
gentlemen  with  whom  I  worked 
( WDBS-Dartmouth  Broadcasting)  back 
in  1941  and  1946-48,  may  I  say  that 
your  story  about  WDCR,  "the  station 
which  has  been  on  the  air  since  1958" 
[Media,  Jan.  7]  creates  an  impression 
that  omits  WDBS. 

.  .  .  We  were  one-tenth  of  the  present 
staff  (in  all  respects,  I'm  sure)  .  .  .  but 
history  should  not  leave  out  WDBS 
from  your  pages,  for  many  an  old  grad 
is  still  in  advertising. — Gene  Wilkin, 
general  manager,  WGAN-AM-FM-TV 
Portland,  Me. 

'Hats  off  to  FCC 

editor:  Most  of  us  feel  that  the  deci- 
sion of  the  FCC  to  freeze  all  am  grants 
temporarily  was  a  wise  and  sound  de- 
cision. Our  only  regret  ...  is  that  it 
did  not  go  into  effect  in  the  1940s. 

Some  areas  in  the  country  today  are 
more  populated  with  radio  stations  than 
the  area  has  citizens,  causing  the  media 
to  resort  to  screaming,  gimmick  com- 
mercials just  to  prove  they  are  first  in 
the  area.  To  the  commission,  I  say 
"Hats  off,  and  clean  it  up!" — Brooks 
Russell,  vice  president  &  general  man- 
ager, WESR  Tasley,  Va. 
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— Voes  a  big  job  for  our  members" 

says  NORMAN  E.  CASH,  President,  TV  Bureau 


"Since  we  have  an  RCA  TV  Tape  Recorder,  sales  managers 
of  stations  can  go  before  their  TV  Cameras  and  tape  reviews 
of  their  programs,  personalities  and  opportunities— then  send 
them  here  for  playback  before  reps  and  prospective  adver- 
tisers. Our  conference  room  with  closed  circuit  facilities  can 
be  used  to  present  sales  pitches  with  the  impact  of  TV  itself. 
As  a  result,  one  station  made  a  $30,000  sale  .  .  .  one  rep's 
sales  totaled  $150,000 ...  a  station  group  sold  $65,000  worth 
of  television  ...  all  through  our  RCA  TV  Tape  Recorder." 


You're  really  shooting  for  sales  when  you  use  RCA  Taping 
equipment.  With  RCA,  you  get  superb  picture  quality  and 
outstanding  operating  convenience,  in  a  completely  matched 
line  of  equipment,  for  finest  all  around  performance.  Regard- 
less of  what  model  you  choose,  you  know  that  it  is  backed  by 
superior  engineering  and  service.  Call  the  RCA  Broadcast 
Representative  with  complete  confidence.  Or  write  RCA  Broad- 
cast and  Television  Equipment,  Dept.  RC-22,  Building  15-5, 
Camden,  New  Jersey. 


The  Most  Trusted  Name  in  Television 


MONDAY  MEMO 


from  MARVIN  COLE,  Cole  Fischer  Rogow  Inc.  and  CandyGram  Inc. 


From  the  start,  the  product  and  tv  seemed  made  for  each  other 


A  certain  resourceful  magazine  repre- 
sentative had  been  trying  to  get  an 
audience  with  Arthur  Fischer,  head  of 
Cole  Fischer  Rogow  Inc.,  New  York 
office,  but  was  unsuccessful  in  piercing 
the  sheltering  armour  of  his  protective 
secretary.  As  a  last  resort  to  get 
through  to  him,  this  rep  sent  Fischer  a 
message  via  a  Western  Union  Candy- 
Gram  and  bet  him  that  he  could  sell 
him  space  in  his  publication  if  he  sub- 
mitted to  a  presentation.  Otherwise,  the 
rep  stated,  he  would  eat  the  Candy- 
Gram's  cardboard  box.  He  got  the 
interview  and  made  the  sale. 

This  was  Fischer's  first  exposure  to 
CandyGram.  He  recognized  its  tre- 
mendous potentialities  as  a  door-opener, 
sales  clincher,  vote-getter,  and  as  the 
sweetest,  swiftest  gift  by  wire.  The 
more  he  thought  about  CandyGram, 
the  more  amazed  he  became  that  he 
had  never  previously  heard  of  it.  He 
couldn't  comprehend  how  anyone  could 
possibly  have  kept  this  the  nation's  top 
secret.  Accordingly,  he  made  a  pitch 
to  the  owners  of  CandyGram  for  the 
account,  with  ...  of  all  things  ...  a 
CandyGram!  He  got  the  account. 

A  little  research  into  the  history  of 
CandyGram  revealed  that  it  was  only 
three  years  old  and  its  past  advertising 
had  been  almost  exclusively  in  print, 
with  very  little  effect.  We  decided  to 
switch  to  tv. 

A  Theory  and  a  Test  ■  The  change 
was  dictated  by  the  uniqueness  of 
CandyGram — a  new  product  that  is 
more  than  merely  a  box  of  candy  plus 
a  telegram.  The  fusion  of  this  edible 
product  with  a  communication  service 
produces  a  catalyst  resulting  in  a  most 
exciting  gift  message.  Television  seemed 
ideally  equipped  to  project  Candy- 
Gram's  sales  message. 

To  test  this  theory,  we  proceeded 
with  caution,  by  first  buying  four  spots 
on  a  late  movie  in  the  Los  Angeles 
market.  Before  the  movie  was  half 
over  the  telephone  switchboards  in  all 
Western  Union  offices  within  a  radius 
of  50  miles  of  L.A.  lit  up  like  Christmas 
trees.  The  unprepared  night  shifts 
found  it  almost  impossible  to  cope  with 
the  sudden  flood  of  CandyGram  orders. 
A  pleasantly  alarmed  district  manager 
for  Western  Union  aroused  me  from  a 
peaceful  slumber — I'd  fallen  asleep 
while  watching  this  old  movie — and 
anxiously  inquired  about  the  cause  of 
this  unusual  spurt  of  CandyGrams.  The 
events  of  that  night  determined  the 
formula  and  set  the  future  course  of 
CandyGram's  advertising  program.  I 
felt  that  we  were  now  definitely  on  the 
right  track. 
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Instead  of  clear  and  easy  sailing 
ahead,  it  was  soon  brought  to  my 
attention  that  CandyGram's  prior  costly 
advertising  errors,  together  with  other 
injudicious  business  transactions,  had 
put  the  company  in  a  precarious  finan- 
cial situation.  Internal  executive  fric- 
tion was  also  hampering  the  progress 
of  the  business,  and  on  top  of  that,  a 
substantial  payment  on  a  long-term  debt 
was  due  soon  and  threatened  the  very 
life  of  the  organization.  The  exposure 
CandyGram  needed  on  tv  was  costly 
and  the  company  was  short  of  cash. 

Other  Problems  ■  I  was  called  in  to 
solve  the  company's  financial  problems 
and  also  to  act  as  mediator  of  its  in- 
ternal problems.  On  previous  occasions 
I  have  allowed  myself  to  be  talked  into 
the  role  of  peacemaker  and  found  it 
time  consuming  and  nerve-racking.  But 
I  did  want  to  salvage  this  account  for 
our  firm,  so  I  agreed  to  become  involved 
in  this  phase  of  CandyGram's  affairs. 

As  I  viewed  the  situation,  it  was  ob- 
vious that  CandyGram  suffered  from 
under-capitalization  and  over-misman- 
agement. For  immediate  relief,  an 
amicable  solution  to  CandyGram's  prob- 
lems was  proposed.  It  entailed  a  mod- 
est contribution  by  all  the  stockholders 
to  support  the  capital  structure  of  the 
corporation.  That  plan  was  stymied  by 
certain  dissident  stockholders  and  a 
battle  for  control  ensued. 

Since  drastic  action  was  indicated,  I 
made  a  few  phone  calls  to  friends,  who 
agreed  to  back  me  financially  in  the 
contest.  I  appeared  before  the  board 
of  directors  and  offered  to  put  the 
needed  funds  into  the  corporation  in 
exchange  for  a  controlling  interest.  The 
struggle  for  control  became  even  more 
intensified  from  that  point  on  and  con- 
tinued right  down  to  the  finish  line, 
when  Western  Union's  representative 
on  the  board  cast  the  deciding  vote  for 


our  plan.   That  was  Feb.  1,  1962. 

Tv  to  the  Rescue  ■  Seven  days  later 
a  new  Valentine's  Day  tv  commercial 
had  been  produced  and  was  actually 
being  viewed  in  seven  principal  mar- 
kets. The  result — the  biggest  week  in 
CandyGram's  history!  Business  tripled 
and  10  cities  ran  out  of  candy. 

After  30  days,  CandyGram  experi- 
enced its  first  month  "out  of  the  red." 
For  Easter,  CandyGram  went  on  28 
television  stations  with  a  commercial 
featuring  an  animated  bunny  in  an 
Easter  bonnet  munching  a  CandyGram. 
The  result — on  Easter  Sunday,  two 
officers  of  the  corporation  found  them- 
selves trucking  cases  from  the  candy 
supplier  to  Western  Union  offices  which 
were  screaming  for  more  CandyGrams. 

Last  Mother's  Day,  CandyGram  had 
to  cut  back  on  its  anticipated  television 
appropriation  because  the  supply  of 
candy  on  hand  could  not  keep  up  with 
the  demand. 

Now  CandyGram  is  feeling  growing 
pains.  Production  of  quality  candy  in 
volume  is  the  main  problem.  Western 
Union's  standards  specify  that  only  the 
finest  quality  of  kitchen-fresh  choco- 
lates may  go  into  a  CandyGram.  To 
obtain  the  necessary  quantity  produc- 
tion of  such  high-grade  candy  is  not  as 
simple  as  one  would  imagine.  Conse- 
quently, the  next  objective  will  be 
CandyGram's  own  manufacturing  plant. 

The  recent  Christmas-New  Year's 
business  was  another  record  breaker. 
All  the  returns  are  not  in,  but  Candy- 
Gram can't  pause  to  count  or  look 
back.  CandyGram  is  busy  putting  on 
full  speed  ahead  for  its  next  target  date, 
Valentine's  Day.  A  beautiful  new  red 
and  gold  box  label  with  a  Valentine 
heart  motif  is  coming  off  the  press. 
We're  confident  that  cupid,  abetted  by 
tv.  will  set  a  new  high  mark  for  Candy- 
Gram on  Feb.  14. 


Marvin  R.  Cole  is  president  of  CandyGram 
Inc.  and  board  chairman  of  Cole  Fischer 
Rogow  Inc.  He  moved  to  California  in 
1953  to  head  the  agency's  west  coast 
office.  He  started  his  business  career  in 
radio  at  WAAT  Trenton,  N.J.,  then  joined 
WINS  New  York.  After  military  service  in 
Europe  during  World  War  II,  he  returned 
to  WINS,  and  later  formed  the  advertising 
firm  of  Van  Wood  Assoc.  Inc.  in  New  York. 
The  firm  later  became  Van  Wood-Fischer 
Inc.  and  is  now  Cole  Fischer  Rogow  Inc. 
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Hendrik  and  Frederick  Meiiers  in  Thrifty  Ac 

The  world  and  28th  Street 


From  one  side  of  the  world,  we  tell  of  despotism  and  an 
experiment  in  human  misery.  From  the  other,  Thrifty  Acres 
on  Grand  Rapids'  busy  28th  Street,  we  report  the  benefits  of 
super-store  merchandising.  Their  differences  are  dramatic  but 
each  gives  potent  stimulation  to  our  aim:  to  keep  our  listeners 
and  viewers  among  the  best-informed,  best-served  and  tan 
best-entertained  people  in  the  world.  To  do  this,  we  ^ 
have  the  use  of  an  awesome  array  of  talent  and  facilities 


WOOD  •  THE  STATION  WITH  2.000,000  CLOSE  FRIENDS 


—  our  own  staff  and  equipment,  the  far-flung  resources  of 
Time-Life  Broadcast  and  the  full  scope  of  NBC.  How  well 
we  are  succeeding  may  be  measured  by  the  ratings  we  get  and 
the  awards  we  win  —  more  by  the  respect  and  confidence  we 
have  earned  from  the  two  million  WOODlanders  we  serve. 

WOOD  AM- FM  TV  Grand  Rapids,  Mich. 

TIME-LIFE  BROADCAST,  INC. 
ATIONAL  SALES  REPRESENTATIVES  -  THE  KATZ  AGENCY.  INC. 


I* 


tk&  66mti/u£  soused  ofi 


Completely  local,  custom  made  for  you  and  you 
alone,  the  Dick  Clark  Radio  Show  is  now  available 
on  an  exclusive  basis  to  the  first  station  that  buys  it. 
For  5  days  a  week,  2  hours  every  day  you  can  have 
the  hottest  radio  show  in  America  working  for  you 
and  with  you  at  a  price  that's  guaranteed  to  show 
a  profit. 

More  —  here's  the  one  radio  show  you  can  build  to 
the  skies  with  the  knowledge  and  security  that  Amer- 
ica's #1  disc  jockey  will  always  be  yours.  Get  the 
complete  story.  Write  or  phone  Stan  Kaplan  at  Mars 
today.  It  could  be  the  best  investment  you  ever  made. 


now 

5  DAYS  A  WEEK 


TWO  HOURS 


1.  WQXI  Atlanta  2.  WMID  Atlantic  City  3.  WITH  Baltimore  4.  WSGN  Birmingham  5.  WCPO  Cincinnati  6.  WHK  Cleveland  7.  WKfiN  Knoxville  8.  WLAN  Lancaster 
9.  WABB  Mobile  10.  WLEE  Richmond  11.  WOLF  Syracuse  12.  WAAT  Trenton  13.  WWDC  Washington  14.  WTOB  Winston-Salem  15.  WHOT  Youngstown 


i 


£VERY  DAY 


MARS 


BROADCASTING,  INC. 


P.  0.  BOX  2104    •    GIENBR00K  STATION    •    STAMFORD,  CONN. 
PHONE:  203-372-2700 

In  less  than  two  years,  Mars  has  scooped  up  the  finest  creative  programme 
and  technical  talent,  and  has  originated,  produced  and  sold  a  total  of  20,00' 
program  features  to  some  300  radio  stations.  Among  the  Mars'  clients  are 
station  groups  that  have  never  bought  programming  from  anyone  else. 

The  Dick  Clark  Radio  Show  .  .  .  produced  by  MARS  in 
assoc.  with  Dick  Clark  Radio  Prod.  Inc. 


NOW  TWO  STATIONS  SERVE  LANCASTER 


WLYH-TV 


^HLlancasterJ^t 


STANDS  OUT! 


Now  Lancaster  has  two  television  sta- 
tions, and  the  newer  one,  WLYH-TV, 
is  not  only  providing  the  community 
with  18  out  of  the  20  most  popular 
network  programs,  but  is  working 
hardest  at  providing  best  com- 
munity service.  WLYH-TV  provides 
more  local  news  .  .  .  reporting  local 
people  in  local  activities  .  .  .  social 
events  .  .  .  community  events  .  .  . 
weather  .  .  .  more  local  sports  cover- 
age .  .  .  does  more  to  support  com- 
munity and  civic  projects.  WLYH-TV 
does  more  for  Lancaster  and  does  it 
with  snow-free,  ghost-free  perfect 
picture  television ! 


WLYH-TV  SERVING  LANCASTER  -  LEBANON 


A  Triangle  Station,  affiliated  with  the  Keystone  Group  of  Central  Pennsylvania 

Represented  by  Blair  TV  Associates. 
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WHERE  THERE'S  SMOKE,  NO  FIRE 

■  After  all  that  talk  of  ousting  him,  NAB  embraces  Collins 

■  It  gives  him  three-year  contract  with  better  tax  terms 

■  But  it  won't  go  along— yet— on  controls  of  cigarette  ads 


LeRoy  Collins  won  the  big  one  last 
week — a  new  three-year  contract  as 
NAB  president — but  lost  a  skirmish 
over  controls  on  cigarette  advertising. 

The  combined  NAB  radio  and  televi- 
sion boards,  with  41  of  their  43  mem- 
bers present,  voted  unanimously  last 
Tuesday  in  Phoenix  to  give  Gov.  Col- 
lins a  contract  retroactive  to  Jan.  1, 
1963,  and  extending  to  Dec.  31,  1965, 
at  a  base  salary  of  $75,000  a  year  plus 
generous  allowances  (for  details  see 
page  36). 

The  next  day  the  television  board  re- 
fused to  go  along  with  the  president's 
impassioned  plea  for  a  strong  resolution 
on  cigarette  advertising.  Gov.  Collins 
wanted  the  board  to  authorize  the  di- 


rector of  the  NAB  code  authority, 
Robert  D.  Swezey,  to  try  to  get  cigarette 
companies  to  agree  to  abandon  advertis- 
ing that  appeals  to  minors.  The  board 
settled  instead  for  a  recommendation 
of  the  television  code  board  that  action 
on  cigarette  advertising  be  deferred  un- 
til the  completion  of  a  current  study 
of  smoking  and  health  by  the  U.S.  Pub- 
lic Health  Service  (see  story  page  38). 

The  Smoke  Bomb  ■  The  subject  of 
cigarette  advertising  had  precipitated 
the  latest  controversy  over  Gov.  Col- 
lins* administration.  In  a  speech  last 
November  at  a  regional  NAB  confer- 
ence in  Portland,  Ore.,  the  NAB  presi- 
dent, in  defiance  of  advice  he  had  sought 
from  influential  members,  condemned 


cigarette  advertising  directed  toward  the 
young.  His  speech  aroused  immediate 
reaction  from  broadcasters  who  saw  a 
threat  to  the  more  than  $130  million 
a  year  that  cigarette  companies  now 
spend  on  television  and  radio  advertis- 
ing (Broadcasting,  Nov.  26  et  seq.). 

Before  the  NAB  board  meeting  last 
week,  some  directors  had  favored  a  one- 
year  contract  renewal  for  Gov.  Collins; 
others  had  suggested  a  contract  cancel- 
lable by  the  association  or  its  president 
on  three,  six  or  nine  months  notice. 
These  short-term  proposals  were  jet- 
tisoned early  in  the  discussion  last  week. 

Traditionally,  the  radio  and  televi- 
sion boards  of  the  association  meet 
jointly  on  the  last  day  of  the  semi-an- 


Carefree  togetherness  of  the  NAB's  negotiating  team  and 
Governor  LeRoy  Collins  is  apparent  in  this  picture  taken 
in  Phoenix  before  the  NAB  joint  boards  voted  unani- 
mously to  give  their  president  a  new  three-year  contract. 
Shown  are  (I  to  r)  Willard  Schroeder,  WOOD  Grand  Rapids, 
Mich.,  chairman  of  the  radio  board;  Ben  Strouse,  WWDC 


I  k  i 

Washington,  vice  chairman  of  the  radio  board;  President 
Collins;  Clair  McCollough,  president  of  the  Steinman 
stations  and  chairman  of  the  joint  NAB  boards;  James  D. 
Russell,  KKTV  (TV)  Colorado  Springs,  vice  chairman  of 
the  tv  board,  and  William  B.  Quarton,  WMT-TV  Cedar 
Rapids,  Iowa,  chairman  of  the  television  board. 
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NAB  votes  top  award  to  Bob  Hope 

IT'S  A  FIRST  FOR  NAB,  BUT  THE  JILLIONTH  FOR  THE  COMEDIAN 


The  NAB  boards  voted  last  week 
to  give  Boh  Hope  the  association's 
Distinguished  Service  Award  for  1963, 
the  first  time  the  organization  has  be- 
stowed its  highest  honor  on  an  enter- 
tainer. But  the  novelty  is  all  on 
NAB's  side.  Accepting  honors  never 
before  given  to  a  performer  is  an  old 
story  to  Mr.  Hope. 

In  1958  he  received  the  Murray- 
Green  AFL-CIO  award  for  service 
benefiting  community  relations,  whose 
other  recipients  include  Eleanor 
Roosevelt,  Herbert  Lehman  and  Dr. 
Jonas  Salk.  The  Screen  Producers 
Guild  honored  him  with  its  milestone 
award,  the  first  to  a  performer.  And 
in  March,  the  International  Radio  & 
Television  Society  will  make  him  the 
first  performer  to  receive  its  Gold 
Medal  award. 

These  awards  and  many  others,  in- 
cluding the  Medal  of  Honor,  pinned 
on  him  by  General  Eisenhower,  the 
Oscar,  the  Peabody,  the  Military  Order 
of  the  Purple  Heart  award,  the  Air 
Force  Assn.  award  and  innumerable 
plaques,  scrolls  and  citations  have 
been  bestowed  upon  Bob  Hope  be- 
cause, in  addition  to  his  active  profes- 
sional career,  he  has  always  found 
time  to  help  any  worthwhile  cause. 
An  associate  once  remarked  that  if 
Mr.  Hope  had  been  paid  for  all  of 
his  appearances  for  charity,  his  in- 
come would  have  been  more  than 
double  the  $25  million  plus  he  is 
credited  with  having  earned  as  a  per- 
former. 

Funny  Man  ■  As  a  comedian  whose 
appearances  have  spanned  more  than 
a  third  of  a  century,  Mr.  Hope  has 
contributed  much  to  the  world's  store 
of  laughter.  But  his  unique  contribu- 
tion is  his  series  of  annual  Christmas 
tours  to  far-off  military  camps,  ships 
and  bases  where  American  troops  are 
stationed.  To  millions  of  boys  serv- 
ing their  country  far  from  home,  Bob 


nual  board  sessions,  after  meetings  of 
the  individual  boards.  Tradition  was 
scrapped  last  Tuesday  when  a  joint 
board  session  was  held  at  the  beginning 
of  the  meeting  series,  objections  were 
disposed  of  and  the  41  members  present 
voted  for  the  three-year  deal.  Clair  Mc- 
Collough,  president  of  the  Steinman  sta- 
tions and  chairman  of  the  joint  NAB 
boards,  emerged  as  the  strong  man  in 
the  negotiations.  He  and  four  other 
members  of  a  special  negotiating  com- 
mittee were  empowered  to  work  out 


Hope  is  the  living  symbol  of  the  yule- 
tide  season. 

Bob's  first  Christmas  tour,  to  Ber- 
lin in  1948,  was  an  extension  of  his 
soldier  shows  at  home,  which  had 
started  May  6,  1941  (well  before 
Pearl  Harbor),  at  March  Field,  Cali- 
fornia. The  reception  of  Bob  and  his 
pack  of  entertainers,  always  including 
a  number  of  shapely  beauties,  by  the 
GI's  in  Berlin  was  overwhelming.  In 
1949  his  destination  was  Alaska;  it 
was  the  Pacific  in  1954,  England  and 
Iceland  in  1955,  Alaska  again  in  1956, 
the  Orient  in  1957,  the  Azores,  North 
Africa,  Iceland  and  Europe  in  1958, 
Alaska  in  1959,  the  Caribbean  in 
1960,  Newfoundland  and  Greenland 
in  1961  and,  for  the  Christmas  sea- 
son just  past,  a  Far  Eastern  junket 
to  Japan,  Korea,  Okinawa,  Formosa, 
the  Philippines  and  Guam.  (The  years 
1951  and  1953  were  exceptions.) 

He  Likes  It  ■  Why  does  he  do  it, 
leave  home  and  family  to  follow  a 
frantic  schedule?  Bob  gave  the  an- 
swer a  few  months  ago  on  the  Purex 
special  telecast,  "The  World  of  Bob 
Hope,"  on  NBC-TV.  "As  long  as 
I'm  healthy,"  he  said,  "I've  got  to  do 
the  things  I  like  to  do.  I  like  to  play 
golf  and  I  like  to  entertain  and  I  get 
the  chance  to  help  a  few  people  here 
and  there  and  I  love  it.  .  .  ." 

Bob  Hope  was  born  Leslie  Townes 
Hope,  May  29,  1903,  in  Eltham,  Eng- 
land. He  was  the  fifth  of  a  family 
of  seven  boys,  whose  father,  a  sfone- 
mason,  moved  to  Cleveland  when 
Bob  was  only  four.  Bob  considers 
Cleveland  his  home  town.  He  went 
to  school  there  and  learned  to  play 
an  exceptional  game  of  pool,  to  box 
well  enough  to  begin  a  ring  career 
but  not  well  enough  to  continue  it 
for  long,  and  to  tap  dance.  When 
Fatty  Arbuckle,  one  of  the  movies' 
first  comedy  stars,  came  to  Cleveland 
on  a  personal  appearance  tour  and 


financial  details  that  would  keep  the 
governor's  income  at  its  present  level 
despite  tightened  regulations  on  person- 
al income  taxes. 

Mr.  McCollough's  negotiating  team 
included  William  B.  Quarton,  WMT-TV 
Cedar  Rapids,  Iowa,  chairman  of  the 
television  board;  James  D.  Russell, 
KKTV  (TV)  Colorado  Springs,  vice 
chairman  of  the  tv  board;  Willard 
Schroeder,  WOOD  Grand  Rapids, 
Mich.,  chairman  of  the  radio  board, 
and  Ben  Strouse,  WWDC  Washington, 


needed  another  act  to  fill  the  bill,  Bob 
and  a  pal,  George  Byrne,  formed  a 
song-and-dance  team  and  got  the  job. 

Hope  &  Byrne  stayed  together 
through  vaudeville,  but  when  Bob,  in- 
troducing the  act  to  follow,  tried  a 
joke  and  found  it  brought  more  ap- 
plause than  his  dancing,  the  team  | 
broke  up. 

Radio  Regular  ■  Bob's  first  broad- 
cast was  in  1933,  as  a  guest  on  Rudy 
Vallee's  Thursday  night  hour  on  NBC.  t  I 
By  1935,  Bob  was  working  regularly  \  i 
on  radio  in  addition  to  his  Broadway 
appearances.   He  was  sponsored  sue-  u  1 
cessively  by  Bromo  Seltzer,  Atlantic  s  I 
Refining,  Woodbury  Soap  and  Ameri-  ,  3 
can  Tobacco  until,  in  1938,  The  Bob  1  I 
Hope  Show  for  Pepsodent  started  a  I  i! 
10-year  run  as  a  weekly  half-hour  on  ji  t 
NBC.   Then  Lever  Bros.,  which  had 
acquired  Pepsodent,  switched  Bob  to 
other  products. 

In  June   1950,  NBC  bought  into  J 
Hope  Enterprises,  paying  Bob  Hope  j, 
$1  million  in  a  capital  gains  deal  that 
gave  the  network  a  firm  five-year  con- 
tract  and  blocked  any  ideas  he  might  j 
have  had  of  following  Jack  Benny,  j| 
Amos  'n'  Andy  and  others  to  CBS.  j 
Five  years  later,  NBC  made  another 
payment  and  became  half-owner  of   j  j 
Hope  Enterprises,  which  produces  all 
of  Bob's  broadcasts  and  some  of  his 
movies.   On  his  own,  Mr.  Hope  has  ^ 
an  assortment  of  investments  includ-  | 
ing  real  estate  (he  recently  sold  Revue  ., 
37    acres   of    land    adjoining    their  i 
studios  for  over  $1  million,  property  \ 
he'd  bought  in  the  late  30's  for  a  [ 
20th  of  that  amount);  banking  (he  t, 
is  a  director  of  the  First  Western  r 
Bank  &  Trust  Co.)  and  broadcasting 
(he   holds   42.5%    of  Metropolitan 
Television  Co.,  licensee  of  KOA-TV 
Denver  and  KOAA-TV  Pueblo,  both 
Colorado  and  both  primary  affiliates 
of  NBC-TV). 

Tv  Debut  in  1950  ■  Bob  made  his 


vice  chairman  of  the  radio  board. 

Tv  Board  Actions  ■  The  television 
board,  at  its  Wednesday  session: 

■  Approved  amendments  to  the  tele- 
vision code  in  regard  to  "men  in  white" 
commercials,  effective  July  1  (see  page 
38). 

■  Approved  a  new  television  code 
amendment  on  editorializing  calling  for 
clear  labelling. 

■  Approved  a  television  code  amend- 
ment permitting  a  limited  waiver  of 
code  commercial  time  standards  for 
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tv  debut  on  Easter  1950  for  Frigid- 
aire,  which  sponsored  him  in  five 
other  tv  specials  during  the  following 
12  months.  Chesterfield,  which  spon- 
sored his  weekly  radio  show  during 
the  1950-51  and  1951-52  seasons,  also 
picked  up  the  tab  for  several  of  his 
telecasts,  as  did  General  Foods,  which 
succeeded  Chesterfield  as  his  radio 
sponsor.  American  Dairy  Assn.  was 
his  last  radio  sponsor,  from  the  fall 
of  1953  through  the  spring  of  1956. 

Other  sponsors  for  Bob's  tv  specials 
(he  has  refused  all  offers  to  do  a 
weekly  series  and  from  the  first  con- 
fined himself  to  not  more  than  six  or 
eight  shows  a  year)  have  been  Chev- 
rolet, Timex,  Plymouth,  Johnson  Out- 
board Motors,  Dutch  Masters  cigars. 
Buick,  Revlon,  Scripto,  Chrysler, 
Beechnut  Gum,  Chemstrand,  Sara 
Lee  and  (last  Wednesday)  Pepsodent 
once  more.  With  a  price  tag  of 
$275,000  apiece,  the  Hope  specials 
are  generally  co-sponsored  by  two  ad- 
vertisers. 

The  Hope  broadcasting  format  is 
essentially  the  same  for  his  hour-long 
tv  programs  as  it  was  for  his  half- 
hour  radio  shows:  a  topical  mono- 
logue to  open,  comedy  routine  with 
the  guest  stars,  a  musical  number  or 
two  and  a  chorus  of  "Thanks  for  the 
Memories"  to  close,  all  heavily 
sprinkled  with  rapid-fire  gags. 

Earthy  Humor  ■  Bob's  humor  is 
inclined  to  be  of  the  barnyard  or 
Chic  Sale  variety,  especially  when  he's 
playing  to  a  GI  audience.  "This  is 
the  only  hot  spot  I've  ever  seen  where 
you  have  to  wear  long  johns,"  he  told 
one  group.  But  neither  his  political 
gibes  nor  his  earthy  humor  bothers 
NBC's  continuity  acceptance  depart- 
ment as  much  as  Bob's  persistent  use 
of  brand  names.  He  insists  that  to 
mention  a  familiar  product  by  name 
adds  to  the  point  of  a  joke  and  if  the 
joke  is  a  good  one  it  should  be  left 
in  the  script,  trade  name  and  all. 

Bob's  listing  in  the  program  credits 
as  executive  producer  is  far  from 
puffery,  his  associates  aver.  "He 
works  hard,"  one  said  last  week.  "It 


Typical  of  Bob  Hope's  companions 
on  his  series  of  Christmas  broad- 
casts overseas  are  this  group  which 
travelled  with  him  to  the  Far  East 
and  Philippines  this  past  holiday 

may  take  only  part  of  a  day  to  tape 
a  show,  but  at  2  the  next  morning 
you'll  find  Bob  there  still  going  over 
the  tape." 

Serious  Golfer  ■  When  he's  not 
working,  he  can  usually  be  found  at 
the  nearest  golf  club.  He  takes  his 
golf  very  seriously,  too. 

"You  might  not  think  it  from  the 
pace  he  goes,  but  Bob's  family  is  very 
important  to  him,"  an  associate 
stated.  "Once  or  twice  a  week  is  fam- 
ily night  at  the  Hope  house,  with  no 
visitors,  just  the  Hopes  and  the  chil- 
dren, and  a  full  evening  to  talk  over 
family  affairs  and  get  problems 
straightened  out."  Dolores  Reade  was 
singing  in  a  New  York  night  club 
when  Bob  was  playing  in  "Roberta." 
He  heard  her,  invited  her  to  see  his 
show  and,  early  in  1934,  they  were 
married.  They  have  four  children,  all 
adopted:  Linda,  23;  Tony,  22;  Kelly, 


season.  Appearing  with  him  on 
a  series  of  Gl  shows  were  (clock- 
wise) Lana  Turner,  Amedee  Chabot 
(Miss  USA),  Janis  Page  and  Anita 
Bryant. 

16;  and  Nora,  also  16. 

The  NAB  Award  ■  When  advised 
last  week  that  he  would  be  given  the 
broadcasters'  Distinguished  Service 
Award,  Mr.  Hope  said:  "This  is  what 
happens  if  you  hang  around  the  busi- 
ness as  long  as  I  have.  It's  got  to  fall 
your  way  ...  I  don't  know  how  you 
picked  on  me,  and  I  don't  want  you 
to  change  your  mind." 

The  award  will  be  presented  at  the 
opening  session  of  the  NAB's  annual 
convention  in  Chicago,  April  1. 

Mr.  Hope  will  be  the  11th  winner 
of  the  NAB  award.  The  others  were 
Brig.  Gen.  David  Sarnoff  (1953), 
William  S.  Paley  (1954),  Mark  Eth- 
ridge  (1955),  Robert  E.  Kintner 
(1956),  Herbert  Hoover  (1957). 
Frank  Stanton  (1958),  Robert  Sar- 
noff (1959),  Clair  McCollough 
(1960),  Justin  Miller  (1961)  and 
Edward  R.  Murrow  (1962). 


shopping-type  features  and  programs. 

■  Voted,  7-4,  to  reaffirm  its  previous 
position  that  community  antenna  sys- 
tems should  be  licensed  and  regulated, 
but  ordered  that  the  words  "stringent" 
or  "strict"  be  eliminated  in  its  resolu- 
:ion.  The  board  authorized  appointment 
of  a  new  six-man  committee  on  catv 
*vhich  also  would  look  into  its  pay-tv 
mplications.  The  special  committee  will 
oe  appointed  by  Messrs.  Collins  and 
Tjuarton. 

■  Vetoed  a  proposal  that  the  Televi- 


sion Information  Office  be  merged  into 
the  NAB  public  relations  department 
and  authorized  its  continuance  outside 
NAB,  with  a  separate  membership  budg- 
et of  about  $500,000.  Roy  Danish, 
TIO  director,  was  given  a  vote  of  con- 
fidence. Sydney  H.  Eiges,  NBC  vice 
president,  was  appointed  to  replace 
Lester  Bernstein,  former  NBC  vice  pres- 
ident who  resigned  last  month  to  join 
Newsweek,  as  a  member  of  the  nine- 
man  TIO  board.  Mr.  McCollough  is 
chairman. 


■  Heard  a  report  that  tv  station  mem  - 
bership in  NAB  now  is  at  an  all-time 
high,  with  396  members.  Another  peak 
has  been  reached  with  400  tv  station 
code  subscribers. 

Radio  Board  Meets  ■  The  NAB  ra- 
dio board,  convening  Thursday,  had  a 
fairly  quiescent  meeting,  winding  up  by 
lunch  time;  the  television  board  met  un- 
til late  afternoon  the  preceding  day. 

Actions  of  the  radio  board  included: 

■  Approval  of  code  board  recommen- 
dations on  cigarette  advertising,  corres- 
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NAB's  Comstock  leveis  blast  against  FCC  harassment 


Paul  B.  Comstock,  NAB  vice  pres- 
ident for  government  relations,  last 
Friday  made  the  strongest  attack  on 
FCC  policies  that  has  come  out  of 
the  NAB  since  LeRoy  Collins  took 
over  as  president  two  years  ago. 

In  a  speech  before  the  combined 
NAB  board  of  directors,  Mr.  Com- 
stock, Florida  attorney  who  assumed 
his  NAB  post  last  September,  leveled 
a  blistering  assault  on  the  FCC's 
"campaign  of  harassment"  and  what 
he  described  as  "government  coercion 
on  programming."  He  also  warned 
broadcasters  against  the  "fairness  and 
equal  time  trap." 

"The  FCC,"  Mr.  Comstock  said, 
"continues  to  issue  a  ceaseless  stream 
of  proposals  for  rules  and  legislation 
to  control  broadcasting,  letters  of  in- 
quiry to  licensees,  questionnaires, 
probes,  investigations,  hearings,  and 
sensational  public  utterances. 

"No  one  of  these  jabs  will  kill 
broadcasting,  but  there  is  a  limit  to 
the  capacity  of  our  hide  to  absorb 
these  waves  of  Lilliputian  arrows. 
Quite  aside  from  the  constitutional 
and  philosophical  considerations  in- 
volved here,  all  this  useless  froth  and 
fuss  wastes  valuable  time,  asperses 
the  good  name  of  the  broadcaster  and 
imposes  a  financial  burden,  particu- 
larly intolerable  for  the  smaller  sta- 
tions. Means  must  be  devised  to  bring 
this  harassment  to  a  halt." 

Disclaiming  any  intention  of  im- 
pugning the  integrity  of  members  or 
the  staff  of  the  FCC,  he  said  the  com- 
mission, nevertheless,  "is  pursuing  a 
dangerous  and  unwarranted  course." 

Doctrine  Questioned  ■  "We  are 
seeing  the  liberal  doctrine  of  public 
interest  contorted  to  support  an  il- 


Mr.  Comstock 
"An  unwarranted  course" 

liberal  scheme  of  coercion  against 
programming,"  Mr.  Comstock 
charged.  "It  is  an  ingenious  effort  to 
use  freedom  of  expression  to  stifle 
freedom  of  expression.  Knowing  that 
Sec.  326  of  the  Communications  Act 
denies  them  the  power  to  censor  or 
interfere  with  the  exercise  of  free 
speech  and  that  Congress  never  pre- 
sumed to  grant  the  commission  pow- 
er to  regulate  program  content,  the 
FCC  now  seeks  to  accomplish  these 
ends  by  arousing  segments  of  the 
public.  .  .  .  We  must  object  to  efforts 
by  the  government  to  manipulate 
and  exploit  expressions  that  are  not 
spontaneous." 

Mr.  Comstock  said  government- 
inspired  letter  writing  campaigns, 
public  hearings  unconnected  with 
license  considerations  and  other  ef- 


forts to  enlist  segments  of  the  public 
are  beyond  the  scope  of  the  com- 
mission's responsibility.  "Publicity  is 
not  its  objective,"  he  said.  "Neither 
is  the  stimulation  of  local  interest. 
Simply  because  some  appointed  offi- 
cial in  Washington  may  think  that 
the  public  is  not  aware  of  its  respon- 
sibilities or  of  those  of  the  broadcast- 
er, he  may  not  arrogate  to  himself 
the  role  of  a  latter-day  Paul  Revere. 
Congress  has  not  authorized  the  FCC 
to  conduct  a  program  to  arouse  and 
inform  the  people  and  it  has  not  ap- 
propriated funds  for  this  purpose. 

Broadcasters  Beware  ■  "Let  us  be- 
ware, too,  of  long  reports  clothed  in 
innocence  of  pious  words  about  free 
speech,  free  enterprise,  and  desires  to 
preserve  a  competitive  posture  in  the 
industry  which  are  inwardly  raven- 
ing wolves  of  coercion  upon  pro- 
gramming." 

As  to  fairness  and  equal  time,  Mr. 
Comstock  said  that  if  broadcasters 
must  be  bound  to  "counterpose  an 
equal  and  opposite  to  every  position 
they  take,  we  will  soon  become  noth- 
ing but  a  sterile  conduit."  He  urged 
continuance  of  the  policy  to  seek  re- 
peal of  Sec.  315,  but  said  he  did  not 
believe  it  would  immediately  solve  all 
problems.  "If  we  are  to  be  saddled 
with  some  unworkable  doctrine  we 
will  be  worse  off  than  before." 

During  last  November's  election, 
he  said,  so  many  local  disputes  were 
appealed  to  Washington  that  the 
arbiter  became  some  civil  servant 
"deep  in  the  bowels  of  the  commis- 
sion." Any  substantial  growth  of 
this  practice,  he  said,  would  sentence 
broadcast  journalism  to  death  by 
bureaucratic  strangulation. 


ponding  to  action  of  the  television  board. 

■  Reduction  in  code  dues  of  stations 
that  are  not  NAB  members  (in  a  move 
to  stimulate  new  subscriptions)  so  they 
will  be  equal  to  those  of  member  sta- 
tions, or  one-half  of  the  highest  pub- 
lished one-minute  rate  per  month.  The 
maximum  was  reduced  from  $360  per 
year  to  $216. 

■  Accepted  with  thanks  the  report  of 
the  special  committee  on  radio  popula- 
tion and  terminated  the  committee 
which  prepared  the  presentation  to  the 
FCC  (Broadcasting,  Jan.  14). 

■  Reappointed  four  members  of  ra- 
dio code  committee,  whose  terms  are 
about  to  expire:  Elmo  Ellis,  WSB  At- 
lanta; Dick  Dunning,  KHQ  Spokane, 
Wash.;  Robert  Pratt,  KGGF  Coffey- 
ville,    Kan.,    and    Herbert  Kreuger, 


WTAG  Worcester,  Mass. 

■  Approved  appointment  of  a  liaison 
committee  to  meet  periodically  (perhaps 
twice  a  year)  with  an  RAB  committee 
to  effect  closer  cooperation. 

■  Endorsed  a  report  submitted  by  FM 
Director  Strouse  on  fm  development 
which,  among  other  things,  seeks  protec- 
tion under  grandfather  clause  against  re- 
duction of  powers  of  existing  fm  stations 
under  proposed  new  fm  allocations.  The 
association  also  endorsed  strict  adher- 
ence to  mileage  separation  standards 
and  cooperation  with  the  National  Assn. 
of  Fm  Broadcasters. 

■  Radio  Vice  President  John  F. 
Meagher  reported  that  progress  is  being 
made  in  efforts  to  arrange  for  group 
libel-slander  insurance  for  NAB  mem- 
ber radio  stations. 


■  Instructed  the  NAB  public  relations 
service  to  arrange  for  the  presentation 
of  suitable  awards  to  veteran  radio  per- 
formers who  are  still  active.  Awards 
would  be  made  part  of  the  1963  Ra- 
dio Month  promotion  in  May. 

■  Robert  T.  Mason,  WMRN  Marion, 
Ohio,  reported  on  activities  of  the  All- 
Industry  Radio  Music  License  Com- 
mittee, of  which  he  is  chairman. 

The  radio  board  was  told  that  the 
NAB  membership  is  at  an  all-time  high, 
with  1,852  am  members,  663  fm  mem- 
bers and  1 ,68 1  code  subscribers. 

Record  Budget  ■  An  all-time  high 
budget  of  nearly  $2  million  for  the 
1963-64  fiscal  year,  which  begins  April 
1,  was  drafted  by  the  association's 
finance  committee  on  Monday  and  was 
expected  to  be  ratified  at  Friday's  final 
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This  is  Atlanta!  The  cable  stretched  from  two 

television  sets  in  a  studio  at  White  Columns  northward  to  an 
NBC  studio  in  Rockefeller  Center,  New  York. 

For  almost  a  half-hour,  all  800  miles  of  that  cable  were  re- 
served for  the  exclusive  use  of  over  150  high  school  newspaper 
editors  and  correspondents,  who  had  a  question  and  answer 
session  with  NBC's  Frank  McGee. 

This  was  only  one  of  the  stimulating  experiences  on  a  No- 
vember afternoon,  during  WSB-TV's  presentation  at  the  sta- 
tion's Fourth  Annual  News  Conference.  Ray  Moore,  WSB-TV's 
News  Director,  and  the  South's  number  one  news  team  again 
demonstrated  to  these  aspiring  journalists  the  importance  of 
considering  broadcast  journalism  in  yieir  future. 

Atlanta's  WSB-TV 


Represented  by 


Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/WHIO-TV,  Dayton. 
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WHERE  THERE'S  SMOKE,  NO  FIRE  continued 


combined  board  session. 

Anticipated  income  for  the  approach- 
ing fiscal  year  is  $2,006,122,  with  esti- 
mated overall  expenses  of  $1,884,378, 
but  the  latter  figure  is  exclusive  of  $60,- 
000  from  existing  surplus  for  operation 
of  the  research  department  created  a 
year  ago.  For  the  1962-63  fiscal  year, 
which  runs  through  March,  total  in- 
come was  budgeted  at  $1,808,000,  with 
a  deficit  of  approximately  $16,000.  The 
estimated  totals  for  1962-63,  regarded 
as  fairly  accurate  with  less  than  three 
months  to  go,  were  $1,879,000,  with  a 
surplus  of  $245,500. 

The  proposed  1963-64  budget  was 
broken  down  to  include  general  fund 
income  of  $1,024,000;  radio  fund  in- 
come of  $271,000;  radio  code  fund  of 
$127,000;  tv  fund  of  $255,000  and  tv 
code  fund  of  $328,000,  for  a  total  of 
$2,006,122.  Expenses  were  calculated 
at  $911,000  general  fund;  $271,000  ra- 
dio fund;  $127,000  radio  code  fund; 
$246,000  tv  fund;  $328,000  tv  code 
fund,  for  the  total  of  $1,884,378. 

Collins  Renewal  ■  At  a  Thursday 
morning  news  conference  at  the  Camel- 
back  Inn,  Phoenix,  portions  of  which 
were  filmed  by  Phoenix  tv  stations, 
Clair  R.  McCollough  formally  an- 
nounced that  Gov.  LeRoy  Collins  had 
agreed  to  accept  a  new  three-year  con- 
tract as  NAB  president.  Gov.  Collins 
responded  with  the  observation  that  he 
looked  forward  to  "a  continued  con- 
structive relationship"  with  the  NAB 


board  and  its  membership. 

Most  of  the  questioning  by  local 
news  reporters  and  wire  service  men 
centered  around  the  cigarette  advertis- 
ing issue  (see  page  38).  Gov.  Collins 
said  he  spoke  out  against  cigarette  ad- 
vertising in  his  Portland,  Ore.,  address 
last  November  because  "I  felt  that 
way." 

Gov.  Collins  said  the  board  had  not 
exacted  promises  from  him  that  his 
"scripts"  be  cleared  in  advance. 

Asked  the  perennial  question  about 
FCC  Chairman  Newton  Minow's  "'vast 
wasteland"  speech  of  nearly  two  years 
ago,  Gov.  Collins  said  he  disagreed  that 
there  had  ever  been  a  wasteland  and 
that  there  had  been  vast  improvements 
in  programming  during  the  past  year 
and  that  there  would  be  continued  im- 
provement. 

Public  Office  ■  Asserting  that  he  liked 
"tough"  jobs,  Gov.  Collins  described 
his  NAB  duties  as  being  in  that  class. 
He  said  he  had  nothing  definitely  in 
mind  about  running  for  public  office 
but  that  he  could  not  rule  out  the  pos- 
sibility that  some  day  he  would. 

Stating  that  broadcasters  want  to  be 
"masters  of  their  own  house,"  Gov. 
Collins  said  that  they  will  "resist  with 
all  their  vigor"  any  effort  by  the  FCC 
to  enforce  the  voluntary  codes  as  part 
of  the  FCC  rules.  "We  say  to  govern- 
ment, 'you  leave  this  area  alone.'  "  He 
called  the  codes  "the  finest  collective 
effort  in  self-disciplining  in  the  world." 


Ambitious  Research  ■  NAB  will  em- 
bark on  an  ambitious  program  of  re- 
search during  1963,  including  five 
separate  projects  costing  approximately 
$45,000.  The  projects  were  outlined 
last  Friday  at  the  combined  NAB  board 
meeting  by  Donald  McGannon,  presi- 
dent of  Westinghouse  Broadcasting  Co. 
and  chairman  of  the  NAB's  research 
committee,  and  Dr.  Melvin  Goldberg, 
NAB  vice  president  for  research. 

The  five  studies  are  targeted  for  com- 
pletion either  this  year  or  in  1964. 
Some  will  be  undertaken  by  the  NAB 
research  staff  and  others  will  be  done 
by  outside  groups.  The  projects,  as  out- 
lined to  the  board: 

■  The  Role  of  Entertainment  in  So- 
ciety, by  Dr.  Harold  Mendelsohn,  pro- 
fessor and  director  of  research,  radio- 
tv-film  department,  U.  of  Denver.  De- 
signed for  completion  in  the  spring  of 
1964,  this  study  will  cost  approximately 
$2,500.  It  is  designed  "to  develop  a 
comprehensive  overview  of  'entertain- 
ment' as  a  psychological  and  sociologi- 
cal concept  as  it  relates  to  the  func- 
tions of  the  mass  media  (particularly 
radio  and  tv)  in  our  society."  From  this 
overview,  researchable  concepts  will 
be  developed. 

■  Research  Methodology  Implemen- 
tation of  Madow  Report,  by  Professor 
Herbert  Hyman,  Columbia  U.,  and  the 
NAB  research  department.  It  will  cost 
approximately  $5,000  and  is  to  be  com- 
pleted in  the  late  fall  of  this  year.  Basis 
of  this  study  is  a  March  1961  report 
to  the  House  Commerce  Committee  on 
rating  services  prepared  by  an  Ameri- 
can Statistical  Assn.  committee  headed 
by  William  G.  Madow  of  the  Stanford 
U.  Research  Institute.  Objective  of  the 
NAB  project  would  be  to  implement 
the  Madow  report  positively  to  show 
how  rating  services,  despite  weaknesses, 
may  properly  be  used  to  provide  radio- 
tv  management  with  valuable  informa- 
tion. 

■  Radio  Methodology  Research 
Primer,  to  be  undertaken  by  the  NAB 
research  staff  and/ or  a  major  university 
and  to  cost  between  $7,500  and  $10,- 
000.  It  will  be  completed  in  the  spring 
of  1964  and  is  "to  provide  a  research 
primer  for  radio  and  television  stations 
that  have  no  research  available  or  have 
no  qualified  research  personnel  but  wish 
to  conduct  research  at  a  local  level." 

■  "Holistic  Approach  to  Media  (a 
study  of  all  media's  part  of  daily  life," 
by  Dr.  Philip  Eisenberg  of  Motivation 
Analysis  Inc.  It  will  be  completed  next 
winter  at  a  cost  of  $7,500  to  $10,000. 
This  study  is  designed  to  provide  a  base 
and  pilot  for  future  research  and  its 
goal  is  "(a)  to  find  out  how  people 
use  all  media  and  especially  radio  and 
tv  in  their  daily  lives;  (b)  to  determine 
the  role  of  radio,  tv,  magazines,  news- 
papers and  books  in  the  lives  of  in- 
dividuals and  families;  (c)  to  isolate 


Collins  contract:  all  this  and  $75,000  too 


LeRoy  Collins's  new  deal  as  NAB 
president,  granted  him  last  week  by 
the  association's  directors,  is  intended 
to  extend  for  three  years  the  take- 
home  pay  and  perquisites  he's  been 
getting  under  his  original  contract. 

That  contract  has  provided  him 
with  a  base  salary  of  $75,000  a 
year,  a  special  living  allowance  for 
him  and  his  wife  of  $12,500  a  year, 
and  beyond  those  the  payment  of 
expenses  of  Gov.  Collins  and  his 
wife  "incurred  while  promoting  the 
affairs,  performing  the  functions  and 
executing  the  policies  [of  the  associa- 
tion], including  but  not  limited  to 
items  of  travel,  entertainment,  at- 
tending conventions,  board  meetings, 
other  trade  meetings  and  [meetings 
of]  government,  legislative,  regula- 
tory or  similar  bodies."  In  addition 
the  contract  has  required  the  associa- 
tion to  provide  a  "new"  automobile, 
replaceable  every  two  years,  of  a 
type  "suitable  to  maintain  the 
prestige"  of  the  NAB  president.  (A 
Cadillac  has  been  at  his  personal 


disposal.  Cadillacs  were  also  pro- 
vided for  his  predecessor.) 

Under  his  new  deal,  Gov.  Collins 
will  continue  to  receive  his  $75,000 
salary,  but  some  change  in  his  ex- 
pense allowances  may  be  required  to 
provide  him  with  net  revenue  equal 
to  what  he  has  been  getting.  His 
$12,500  living  allowance  has  re- 
portedly been  exempt  from  personal 
taxes,  a  condition  that  may  be 
changed  by  the  tightening  of  per- 
sonal tax  rules  and  the  extension  of 
his  residence  in  Washington. 

The  original  contract  under  which 
Gov.  Collins  was  hired  became  effec- 
tive Jan.  1,  1961,  and  still  had  a 
year  to  run.  That  contract  was 
scrapped  last  week  when  the  new 
one  was  negotiated  for  a  three-year 
term  retroactive  to  Jan.  1,  1963. 
The  new  contract  provides  that  at 
the  end  of  the  second  year,  it  will 
be  subject  to  review  by  Gov.  Collins 
and  the  association.  That  apparently 
means  that  his  deal  is  firm  for  at 
least  two  years. 
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*CALL 

robert  e.  eastman  &  co.,  inc. 

He'll  prove  it  to  you  with  the 
/]  latest  Pulse  and  Hooper  Figures! 

RICHARD  E.  NASON- PRESIDENT, 


On  Madison  Avenue . . .  Michigan  Boulevard 
. . .  Peachtree  Street . . .  Wilshire  Boulevard  ,^«. 
wherever  time-buyers  gather,  from  coast 
to  coast — the  word's  around  that  soaring 
WSAI  is  #1*  in  CINCINNATI. 


Jupiter  broadcasting 
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LEE  C.  HANSON -GENERAL  SALES  MANAGER. 
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the  basic  dimensions  of  media  use." 

■  Attitudes  Toward  Broadcast  (re- 
action between  affect  and  effect),  to  be 
undertaken  by  an  unnamed  research 
organization  or  university  at  a  cost  of 
$20,000.  Completion  would  be  in  the 
fall  of  1964.  The  objectives  would  be 
"(1)  to  determine  the  attitudes  toward 
radio  and/ or  tv,  the  sources  of  these 
attitudes,  the  effects  these  attitudes  have 
on  sponsored  products  and  the  ultimate 
sales  effectiveness  of  radio  and  tv;  (2) 
to  determine  the  extent  to  which  view- 
ing and/ or  listening  are  affected  by 
attitudes  toward  tv  and/ or  radio  or 
toward  particular  sponsors;  (3)  to  de- 
termine how  attitudes  toward  a  par- 
ticular sponsor,  network,  station  or  pro- 
gram will  affect  other  advertisers  on  the 
same  station  or  network  or  other  pro- 
gram." 

No  crackdown  seen 
on  tv  cigarette  ads 

There  will  be  no  immediate  crack- 
down on  televised  cigarette  advertis- 
ing by  the  NAB  Tv  Code  Review  Board, 
despite  the  urgings  of  NAB  President 
LeRoy  Collins. 

Meeting  in  Phoenix  last  Wednesday, 
the  NAB  Tv  Board  accepted  the  rec- 
ommendation of  its  code  board  that 
no  position  be  taken  on  cigarette  ad- 
vertising pending  the  outcome  of  a  U.S. 
Public  Health  Service  study  on  the  ef- 
fect of  smoking  on  health.  The  action 
was  taken  alter  Gov.  Collins  proposed 
that  the  code; authority  director,  Robert 
D.  Swezey,  be  instructed  to  contact 
leading  tobacco  manufacturers  and  seek 
to  obtain  their  voluntary  agreement  to 
avoid  advertising  of  "special  appeal  to 
minors."   This  motion  was  tabled. 

The  next  day,  Gov.  Collins  an- 
nounced that  the  NAB  boards  had  ap- 
proved a  continued  study  of  the  rela- 
tionship of  cigarette  advertising  and 
minors  to  be  undertaken  by  the  code 
authority.  "I  feel  quite  encouraged 
about  the  progress  being  made  in  this 
matter,"  Gov.  Collins  told  a  Thursday 
news  conference.  "I  am  confident  that 
this  action  is  a  sincere  and  good  faith 
effort  on  the  part  of  the  broadcasters 
to  deal  with  this  subject  constructively," 
he  said. 

William  Pabst,  executive  vice  presi- 
dent of  KTVU  (TV)  Oakland-San 
Francisco  and  chairman  of  the  tv  code 
board  told  the  tv  board  that  the  code 
group's  .- study  failed  to  substantiate 
charges  that  cigarette  advertising  is  di- 
rected toward  encouragement  of  smok- 
ing by  minors.  The  code  board,  he  said, 
stands  on  its  announcement  of  last 
Dec.  12  that  "tobacco  advertising  having 
special  appeal  to  minors,  express  or  by 
implication,  should  be  avoided"  (Broad- 
casting, Dec.  19,  1962). 

Pleasure  ■  Gov.  Collins  told  the  news 
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conference  that  he  was  satisfied  and 
"quite  encouraged"  over  the  tobacco  ad- 
vertising action  of  the  board  and  that 
the  NAB  study  would  be  related  to  in- 
dependent studies,  including  the  one 
under  the  auspices  of  the  surgeon  gen- 
eral of  the  U.  S. 

Asked  when  the  code  board  might 
take  action  on  cigarettes,  Gov.  Collins 
said  this  possibly  could  come  at  the 
next  NAB  board  meeting  in  June.  He 
said  he  assumed  some  action  will  be 
taken  then  if  the  surgeon  general's  re- 
port is  ready.  If  not,  he  said,  the  code 
board  will  not  be  prepared  to  report 
to  the  full  board  on  the  subject. 

The  radio  board  at  its  meeting  Thurs- 
day took  similar  action  on  cigarettes 
following  a  report  by  its  code  review 
board  chairman,  Cliff  Gill,  KEZY  Ana- 
heim, Calif.,  which  recommended  a 
continuing  study  of  the  problem. 

Men  in  White  ■  The  television  board 
also  approved  a  series  of  code  review 
board  amendments  adopted  at  last 
month's  Washington  meeting.  One 
amendment  prohibits  the  use  of  physi- 
cians, dentists,  nurses  or  other  practi- 
tioners, or  actors  representing  them,  in 
television  commercials.  Previously  only 
actors  representing  these  professionals 
had  been  banned.  The  code  authority 
left  it  to  various  professional  organiza- 
tions to  cope  with  the  problem  of  actual 
practitioners  who  appeared  in  com- 
mercials. 

The  new  provisions  go  into  affect 
July  1.  The  time  lag  permits  replace- 
ment of  the  old  commercials  with  new 
ones. 

A  new  feature  for  the 

FREEDOM  IN  BROADCASTING 

A  new  feature  on  "Broadcasting  in 
a  Free  Society"  will  be  added  to  the 
1963  NAB  convention  agenda  in  Chi- 
cago's Conrad  Hilton  Hotel,  March  31- 
April  3. 

The  convention  committee  made  final 
plans  for  this  year's  ^program  at  the 
combined  NAB  board  meetings  in 
Phoenix  last  week  and  announced  the 
addition  of  the  panel  on  freedom  in 
broadcasting.  It  will  be  held  Monday, 
April  1 ,  with  Erwin  D.  Canham,  radio 
commentator  and  editor  of  the  Chris- 
tian Science  Monitor,  as  moderator. 

Opposing  viewpoints  on  government 
control  of  broadcasting  will  be  ex- 
plored, with  Washington  attorney  Theo- 
dore Pierson  speaking  for  fewer  federal 
restrictions  and  Dean  Roscoe  Barrow 
of  the  U.  of  Cincinnati  Law  School 
arguing  in  support  of  increased  govern- 
ment regulation.  Dean  Barrow  is  the 
author  of  the  FCC's  1957  report  on 
network  broadcasting  which  recom- 
mended sweeping  changes  in  regulatory 


The  new  restrictions  prevent  "men  in 
white"  from  being  used  either  directly 
or  by  implication,  such  as  the  draping 
of  a  stethoscope  over  the  chair  of  an 
actor  in  a  tv  commercial.  Exceptions 
are  made  for  institutional  announce- 
ments not  intended  to  sell  a  specific 
product  or  service  to  the  consumer  and 
public  service  announcements  by  non- 
profit organizations.  These  may  be  pre- 
sented by  accredited  physicians,  dentists 
or  nurses,  subject  to  approval  by  the 
broadcaster. 

The  board  also  ratified  the  appoint- 
ment by  President  Collins  of  Douglas 
Manship,  WBRZ-TV  Baton  Rouge,  La., 
and  the  reappointment  of  Lawrence  H. 
Rogers,  II,  Taft  Broadcasting  Co., 
Cincinnati,  to  the  television  code  re- 
view board.  Mr.  Manship  succeeds 
Mrs.  A.  Scott  Bullitt,  KING-TV  Seat- 
tle, who  has  served  two  terms  and  there- 
fore is  ineligible  for  reappointment. 

Editorializing  ■  Also  approved  was  a 
new  code  amendment  on  editorializing 
which  reads:  "Broadcasts  in  which  sta- 
tions express  their  own  opinions  about 
issues  of  general  public  interest  should 
be  clearly  identified  as  editorials.  They 
should  be  unmistakably  identified  as 
statements  of  stations'  opinion  and 
should  be  appropriately  distinguished 
from  news  and  other  program  material." 

The  board  approved  a  code  amend- 
ment clarifying  a  provision  which  per- 
mits limited  waivers  from  the  code's 
commercial  time  standards  for  pro- 
grams presenting  women's  services,  fea- 
tures, shopping  guides,  demonstrations 
and  similar  material  with  genuine  audi- 
ence interest. 

NAB  convention 

PANEL  ADDED  TO  AGENDA 

philosophies  and  which  resulted  in  stud- 
ies still  underway  by  the  commission. 

Four  additional  members  of  the 
panel  will  be  selected  later,  the  NAB 
said. 

FCC  Back  Again  ■  A^CQpular  feature 
of  past  conventions— t-.t|Pe  panel  at  which 
members  of  the  "¥Cp  answer  questions 
— will  be  repeated 4 again  this  year  the 
afternoon  of  April  3.  the  convention 
committee  announced  from  Phoenix. 
Comedian  Bob  Hope  will  receive  the 
11th  NAB  Distinguished  Service  Award 
from  NAB  President  LeRoy  Collins  at 
the  opening  session  April  1  (see  story, 
page  32).  Gov.  Collins  later  will  give 
the  convention's  keynote  address  at  the 
luncheon  that  same  day. 

FCC  Chairman  Newton  N.  Minow 
again  will  speak  at  the  second-day 
luncheon,  as  he  has  done  the  past  two 
years,  and  a  speaker  for  the  April  3 
lunch  will  be  announced  later,  accord- 
ing to  James  D.  Russell  of  KKTV  (TV) 
Colorado   Springs    and   Ben  Strouse, 
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What  cuts  the  cutting  out  of  video  tape  editing? 


AMPEX  Electronic  Editor. 


Don't  cut  your  tape.  Cut  your  cost.  How?  Simply  turn 
the  knob  on  an  Ampex  Electronic  Editor.  The  old 
scene  is  erased,  the  new  one  added  — all  electronically. 
And  both  old  and  new  sections  of  the  tape  can  be 
viewed  during  actual  production.  The  Ampex  Electronic 
Editor  inserts  new  scenes,  new  commer-  t^^.;,:.,;,;,.,^, 

cials,  production  changes,  or  corrects  goofs         =~  — 

—  withoutsplicing.  You  save  time,  save  tape!   .  -^-=^.  -J 

BROADCASTING,  January  21,  1963 


The  Electronic  Editor  also  lets  you  do  stop-and-go  re- 
cording, multi-camera  effects  with  a  single  camera,  and 
squeeze  action  —  all  without  cutting  the  tape.  Best  news 
of  all:  no  special  training  is  needed.  For  more  details 
write  the  only  company  providing  tape  and  recorders 

_____ for  every  application:  Ampex  Corp.,  934 
Charter  St.,  Redwood  City,  Calif. 

'    Worldwide  sales  and  service. 
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WWDC  Washington,  convention  co- 
chairmen. 

The  annual  Broadcast  Engineering 
Conference  again  will  run  simultane- 
ously with  the  convention.  Engineer 
registrants  will  attend  their  own  tech- 
nical sessions  and  luncheons  with  speak- 
ers to  be  announced  later.  Exhibitors 


of  broadcast  equipment  and  services 
will  begin  showing  their  wares  Sunday, 
March  31,  but  the  convention  will  not 
officially  open  until  the  next  day. 

Other  members  of  the  convention 
committee,  in  addition  to  the  co-chair- 
men, are  John  S.  Booth,  WCHA  Cham- 
bersburg,   Pa.;   George  T.  Frechette, 


WFHR  Wisconsin  Rapids,  Wis.;  Gordon 
Gray,  WKTV  (TV)  Utica;  Willard 
Schroeder,  WOOD-AM-TV  Grand  Rap- 
ids; Mike  Shapiro,  WFAA-TV  Dallas; 
Lester  G.  Spencer,  WKBV  Richmond, 
Ind.;  Eugene  S.  Thomas,  KETV  (TV) 
Omaha,  and  Robert  F.  Wright,  WTOK- 
TV  Meridian,  Miss. 


  BROADCAST  ADVERTISING   

Retail  sales  up  in  N.Y.  despite  strike 

TVB  STUDY  IS  BASED  ON  FEDERAL  RESERVE  DECEMBER  FIGURES 


A  study  showing  that  retail  sales  had 
perked  up  rather  than  slacked  off  dur- 
ing the  current  newspaper  blackout  in 
New  York  is  being  released  today  (Jan. 
21)  by  the  Television  Bureau  of  Ad- 
vertising (Closed  Circuit,  Jan.  14). 

The  study  is  based  on  Federal  Re- 
serve Board  reports  showing  gains  or 
losses  in  retail  sales  in  each  of  the  five 
weeks  from  Nov.  25  through  Dec.  29. 
New  York's  nine  major  newspapers 
have  been  shut  down  since  last  Dec.  8 
by  a  printers'  strike  against  four  of 
them  (Broadcasting,  Dec.  17,  1962, 
et  seq).  The  five  other  papers  closed 
voluntarily. 

TvB's  compilation  showed  that  in 
each  of  the  two  weeks  preceding  the 
strike,  retail  sales  in  New  York  City 
had  been  trailing  both  the  national  av- 
erage and  the  levels  maintained  in  the 
city  during  the  comparable  weeks  of 
1961,  when  all  the  newspapers  were 
operating  (see  table  below). 

During  the  first  week  of  the  news- 
paper shutdown,  sales  picked  up  to 
within  a  percentage  point  of  the  com- 
parable 1961  period;  during  the  second 
week  they  went  ahead  by  1  % ,  and  in 
the  third  week  (Dec.  23-29)  they  rose 
21%  above  the  same  week  of  1961. 

Retail  sales  throughout  the  U.  S. 
were  lagging  behind  their  comparable 
1961  levels  during  the  two  weeks  be- 
fore the  strike,  but  by  less  than  in  New 
York  City.  The  national  figures  showed 
a  slightly  higher  rate  of  increase  in  the 
ensuing  three  weeks,  reaching  34%  in 
the  week  ended  Dec.  29. 

For  the  New  York  Federal  Reserve 
District,  which  includes  most  of  the 
rest  of  New  York  State  as  well  as  New 
York  City,  the  increase  was  a  little  fast- 
er than  the  U.  S.  average. 

New  York  City  Gains  ■  In  the  week 
ended  Dec.  29,  sales  in  the  New  York 
district  were  up  37%  from  the  same 
period  of  1961,  as  compared  to  the 
34%  gain  for  the  U.  S.  as  a  whole. 

Making  this  comparison,  the  TvB  re- 
port said  that,  in  relation  to  retail  sales 
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for  the  entire  country,  New  York  re- 
tailers "have  been  doing  better  than  av- 
erage ...  far  ahead  of  last  year  [1961] 
.  .  .  in  spite  of  the  strike  of  the  news- 
papers." 

Harvey  Spiegel,  TvB  research  vice 
president,  added:  "If  anyone  wanted  to 
be  silly  enough  to  attempt  to  directly 
relate  the  volume  of  newspaper  adver- 
tising with  the  volume  of  retail  sales, 
these  charts  would  show  that  retailers 
are  better  off  without  newspaper  adver- 
tising." 

But,  he  added,  comparisons  of  sales 
in  New  York  City  with  those  in  nearby 
Newark,  where  newspapers  were  op- 
erating, showed  that  Newark  retailers 
did  even  better,  relatively,  than  their 
newspaperless  counterparts  across  the 
river. 

Post-Holiday  Report  ■  Since  the  TvB 
study  was  made,  Mr.  Spiegel  noted, 
Federal  Reserve  figures  for  the  week 
ended  Jan.  5  have  become  available. 
For  this  post-holiday  period,  tradition- 
ally slow,  the  New  York  district's  gain 
over  the  same  period  of  1962  tailed  off 
to  4%,  as  compared  to  11%  nationally, 
while  sales  in  New  York  City  dropped 
5%  below  the  same  week  a  year  ago 
and  Newark's  eased  off  to  a  par  with  its 
total  for  the  same  week  of  1962. 

The  TvB  study  did  not  report  on 
Cleveland,  where  another  newspaper 
shutdown  has  been  in  progress,  but  Mr. 
Spiegel  said  FRB  figures  for  that  area 
showed  that,  compared  to  the  same 
weeks  a  year  ago,  sales  were  down 
13%  for  the  week  ended  Dec.  15  but 
up  15%  for  the  next  week  and  up  23% 
for  the  week  ended  Dec.  29.  For  the 
week  ended  Jan.  5  they  were  running 


Week  ended:  U.  S. 

Dec.  1  (2%) 

Dec.  8  (2%) 

Dec.  15  (first  strike  week)  3% 

Dec.  22  5% 

Dec.  29  34% 


3%  ahead  of  the  total  for  the  same 
week  a  year  ago. 

But,  the  TvB  study  concluded,  "more 
important  than  Federal  Reserve  figures 
is  the  picture  of  what's  been  happening 
to  the  individual  stores,  and  from  here 
it's  possible  to  draw  a  moral  that  can 
help  other  retailers  in  other  cities.  How 
the  newspaper  strike  affects  a  retailer 
can  be  predicted  by  seeing  the  type  and 
consistency  of  the  retailer's  advertising. 

"In  New  York  (and  in  other  areas) 
the  store  which  through  consistent  ad- 
vertising has  created  an  image  for  itself 
isn't  hurt  by  the  loss  of  its  newspaper 
advertising  compared  to  the  store  that 
has  used  only  special  item  promotions 
to  attract  business.  It  doesn't  seem  to 
matter  whether  the  image  is  one  of 
quality,  variety  or  economy,  the  store 
that  has  it  has  an  investment  in  public 
awareness  that  can  carry  it  through 
longer  periods  of  no  advertising  than 
can  the  hot-item  special  promotion  type 
store." 

Radio  and  television  stations  were  the 
chief  beneficiaries  of  retail  advertising 
budgets  when  the  newspapers  closed 
down,  with  many  stores  entering  the 
broadcast  media  for  the  first  time  and 
many  others  adding  to  existing  sched- 
ules. There  have  been  no  official  fig- 
ures on  billings  thus  gained  by  broad- 
casters, but  the  Radio  Advertising  Bu- 
reau reported  last  week  that  it  was  un- 
dertaking studies  in  both  New  York  and 
Cleveland  to  ascertain  radio's  share  (see 
page  46). 

The  following  table  shows  the  FRB 
figures  on  which  TvB  based  its  New 
York  analysis.  The  percentages  denote 
the  retail  sales  gains  or  (losses)  as  com- 
pared to  the  same  weeks  a  year  ago. 


N.  Y.  District  N.  Y.  City  Newark 

(5%)               (8%)  (11%) 

(5%)               (9%)  (12%) 

4%                (1%)  No  change 

7%                 1%  6% 

37%                21%  36% 
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Federal  Reserve  Bank  December  sales  figures 


THE  LUCY  SHOW 

Music  by 
WILBUR  HATCH  and  JULIAN  DAVIDSON 

:  ■  ,         ■       •       ■  :*       ■  : 
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JULIAN  DAVIDSON  played  banjo 
and  guitar  for  many  great  band- 
leaders, including  Ben  Bernie, 
for  whom  he  wrote  gags  and 
special  songs;  even  the  first 
singing  commercial.  He  served 
CBS  for  14  years,  joined  the 
Desi  Arnaz  radio  show  and  has 
been  associated  with  the 
"Lucy"  show  since  it  went  on 
the  air. 


WILBUR  HATCH,  a  veteran  of 
40  years  in  broadcasting,  has 
written  dramatic  music  for  and 
been  musical  director  of  many 
outstanding  radio  and  tele- 
vision shows.  Among  his  un- 
usually long  string  of  compos- 
ing and  conducting  credits: 
Our  Miss  Brooks,  December 
Bride,  Gunsmoke,  Pete  and 
Gladys,  Have  Gun-Will  Travel. 


and  there  are  104  other 
regular  network  programs 


which  use  (Ml  music. 


CHICAGO  •  LOS  ANGELES 


^  as\ 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 
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Short  counts  of  the  radio  audience 

SPOKESMEN  CALL  FOR  MEASUREMENTS  OF  TRUE  CIRCULATION 


The  cry  for  better  radio  rating  meth- 
ods continued  to  grow  last  week. 

NBC  Radio  and  its  affiliates  put  new 
steam  behind  their  drive  for  better  meas- 
urements of  the  radio  audience.  Officials 
of  the  network  have  been  vocal  for  some 
time  in  criticizing  inadequate  measure- 
ments of  the  full  audience.  Last  week 
affiliates  spoke  up. 

New  radio  audience  rating  techniques 
must  be  developed  to  adequately  meas- 
ure and  "identify"  the  immense  audi- 
ence which  listens  to  portable  and  auto- 
mobile radios,  insists  Thomas  S.  Carr, 
secretary-treasurer  of  the  NBC  Radio 
Affiliates  Committee. 

Mr.  Carr,  who  is  vice  president  and 
general  manager  of  WBAL  Baltimore, 
is  exhorting  NBC  Radio  affiliates  to 
"speak  out  forcefully"  on  the  "true 
dimensions"  of  radio. 

In  a  letter  he's  sending  to  the  affili- 


ates, Mr.  Carr  says  existing  ratings 
show  that  "plug-in"  or  in-home  listen- 
ing for  the  past  three  years  has  declined 
during  the  warm-weather  months. 

Thus,  the  existing  rating  methods 
show  a  reduction  in  the  radio  audience 
during  such  periods,  he  says.  What 
happens? 

One  Every  Second  ■  Well,  he  says, 
there  are  29.5  million  radio  sets  sold 
every  year— nearly  one  per  second.  Of 
the  29.5  million,  four  out  of  five  are 
self-powered  portables  or  car  radios,  he 
says,  producing  set  sales  figures  to 
show  an  upward  trend  in  purchases  of 
non-plug-in  radios  for  the  years  1957- 
61. 

"Common  sense  tells  us  that  these 
warm  weather  months  are  precisely 
the  time  when  use  of  portables  and 
car  sets  increases,"  he  says.  "Clearly," 
he  adds,  present  ratings,  "which  are 


based  on  plug-in  sets  alone,  are  out- 
moded." 

Even  though  the  total  of  radio  sets 
has  grown  to  183  million  ("the  U.  S. 
has  nearly  as  many  radios  as  people"), 
the  growth  is  a  mixed  blessing  to  radio 
broadcasters  as  long  as  advertisers  rely 
on  ratings  that  do  not  accurately  and 
adequately  account  for  out-of-home  lis- 
tening, he  says. 

Thus,  he  continued,  broadcasters 
need  to  know  their  "true  circulation." 
As  long  as  the  total  radio  audience  is 
"under-measured,"  he  said,  the  medium 
will  be  under-priced. 

Mr.  Carr  advised  NBC  Radio  affili- 
ates to  be  more  aggressive  in  promoting 
radio's  "total"  audience  "through  your 
promotion  department,  your  sales  staff, 
your  national  spot  reps." 

30% -35%  More  Audience  ■  At  the 
NBC  Radio  Affiliates  Committee  meet- 
ing in  Los  Angeles  a  year  ago,  Mr.  Carr 
said,  the  network  revealed  the  results  of 
a  special  C.  E.  Hooper  Inc.  pilot  sur- 
vey, commissioned  by  NBC  and  con- 
ducted in  15  metropolitan  markets, 
which  showed  that  an  accurate  meas- 
urement of  out-of-home  listening  could 
add  30% -35%  more  to  the  present  in- 
home  audience  figure  reported  by  the 
ratings  services. 

Since  then,  A.  C.  Nielsen,  too,  has 
begun  to  explore  out-of-home  circula- 
tion, he  said.  He  commended  similar 
studies  of  listening  to  portable  and  car 
radios,  now  being  planned  by  "several 
stations"  in  cooperation  with  colleges 
and  universities. 

NBC  Radio  affiliates  together  repre- 
sent a  "powerful  voice,"  he  said.  He 
asked  the  affiliates  to  "let  your  rating 
service  know  your  dissatisfaction.  If 
enough  of  us  do,  we'll  get  action." 

Although  he  didn't  say  it  to  NBC 
Radio  affiliates,  Mr.  Carr  had  a  grim 
warning  for  television  stations  who  may 
be  unsympathetic  to  the  troubles  radio 
is  having  with  its  uncounted  audience. 

"You  can  buy  a  little  Japanese 
[portable]  tv  receiver  today  for  not 
more  than  $135.  Just  wait  until  this 
summer  and  see  how  many  of  these  re- 
ceivers show  up  on  the  beach." 

McDaniel  Talk  ■  NBC  Radio  Presi- 
dent William  K.  McDaniel  said  in  a 
talk  in  Toronto  the  week  before 
(Broadcasting,  Jan.  14)  that  radio's 
audience  is  growing  "astronomically" 
but  is  virtually  "invisible"  to  research- 
ers; that  the  audiences  of  self-powered 
radios  are  not  being  measured  satis- 
factorily. 

There  have  been  reports  that  the  A. 
C.  Nielsen  Co.,  which  inaugurated  semi- 


Survey  finds  increased  listener  interest  in  radio 


More  people  are  becoming  more 
interested  in  listening  to  the  radio. 

That's  the  finding  of  two  surveys 
by  R.  H.  Bruskin  Assoc.,  an  inde- 
pendent research  firm,  as  reported 
last  week  by  CBS  Radio,  which  com- 
missioned the  study. 

Arthur  Hull  Hayes,  CBS  Radio 
president,  said  samplings  conducted 
in  July  and  November  1962  found 
that  the  number  of  people  who 
thought  their  interest  in  radio  had 
increased  in  the  past  year  outnum- 
bered by  250  to  300%  those  who 
thought  their  interest  had  waned. 

The  July  survey,  he  said,  covered 
2,600  men  and  women,  of  whom 
33%  said  their  interest  in  radio  was 
greater  than  it  had  been  12  months 
earlier,  as  against  10%  who  said 
their  interest  had  diminished.  The 
November  survey  covered  2,500  per- 
sons, of  whom  31%  reported  in- 
creased interest  and  12%  reduced 
interest. 

Both  surveys  embraced  age  groups 
from  18  years  through  55  and  up, 
with  incomes  ranging  from  $4,000 
to  $10,000  and  more,  in  eastern, 
central,  southern  and  western  areas 
of  the  U.  S. 

Continuing  Trend  ■  "While  the 
winter  findings  vary  slightly  from 
those  of  the  summer,"  Mr.  Hayes 
said,  "The  direction  of  both  trans- 
cend seasonal  influences  and  augur 
well  for  a  continuing  trend  of  in- 


creased interest  in  radio  listening. 

"An  equally  healthy  indication  is 
the  fact  that  the  younger  the  adult 
age  group,  the  greater  the  degree  of 
increased  listening  interest." 

In  July,  he  said,  increased  interest 
was  reported  by  almost  43%  of  the 
youngest  age  group,  as  against  23% 
in  the  55-and-up  bracket.  In  No- 
vember 34%  of  the  youngest  group 
said  they  were  more  interested,  as 
compared  to  27%  of  the  oldest 
group. 

"The  high  level  of  interest  among 
the  younger  adult  groups,"  Mr. 
Hayes  continued,  "suggests  that  this 
busy,  active,  expanding  portion  of 
the  population  is  developing  a  strong 
appreciation  of  radio.  There  is  little 
doubt  that  emergence  of  the  highly 
convenient  and  relatively  inexpensive 
transistor  radio  is  acting  as  a  power- 
ful stimulus  to  a  generally  renewed 
interest  in  radio,  particularly  among 
the  young  age  groups." 

He  said  the  study  "confirms  from 
still  another  angle  the  basic  fact  of 
radio's  vitality"  as  documented  in 
other  recent  studies,  including  a 
Bruskin-CBS  Radio  survey  showing 
that  40%  of  all  U.  S.  homes  have  at 
least  one  self-powered  portable  radio 
set,  and  Nielsen  measurements  indi- 
cating that  transistor-battery  set  lis- 
tening adds  an  average  of  about  50% 
to  the  total  of  listening  on  plug-in 
sets  (also  see  story  above). 
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BBDO  wants  more  'adequate'  rating  samples 


BBDO  is  circulating  a  memoran- 
dum which  in  effect  calls  for  a  more 
"adequate"  sampling  by  the  broad- 
cast rating  services  (At  Deadline, 
Jan.  14). 

The  memorandum  issued  by  its 
media  officials  is  being  placed  in  the 
hands  of  its  media  and  account  de- 
partments in  New  York  and  in 
branch  cities. 

It  was  disseminated  last  week  as 
a  follow-up  to  news  accounts  of  the 
Federal  Trade  Commission  consent 
decree  signed  by  three  rating  serv- 
ices— A.  C.  Nielsen  Co.,  American 
Research  Bureau  and  The  Pulse  Inc. 
(Broadcasting,  Jan.  7). 

Most  advertising  agencies,  how- 
ever, have  appeared  little  concerned 
over  the  decrees  and  few  expect  to 
change  their  use  of  ratings  reports. 

'Fencing'  ■  BBDO  in  its  memor- 
andum said  the  agency's  media  de- 
partment has  been  "fencing"  with 
some  of  the  rating  services  "for  a 
long  time  about  the  inadequate  sam- 
ple for  classification  projection  (age 
groups,  income  categories,  etc.). 

"Since  there  seemed  to  be  a  mar- 
ket maintenance  for  these  services, 
we  have  been  ignored.  It  appears  as 
if  the  FTC  must  be  the  'hero'  in  this 
situation.  But  the  extent  to  which 
this  action  will  be  truly  effective  is 
speculative." 


FTC  Support?  ■  BBDO  proceeded 
from  its  platform  to  reason  this  way: 
"This  whole  matter  could  accelerate 
the  development  of  really  effective 
projectionable  sampling  techniques 
for  media  research  if  all  of  us,  in- 
cluding our  clients,  who  buy  Nielsen 
food  and  drug  index  data,  join  in 
vocal  support  of  the  FTC  position." 

Specifically,  "the  fact  is  that  Niel- 
sen has  been  operating  in  media  re- 
search in  a  highly  profitable,  almost 
monopoly  situation.  ARB  has  been 
trying  to  compete  on  too  short  a 
shoestring." 

Continued  BBDO's  memorandum: 
"Most  everyone  else  has  been  be- 
holden to  both. 

"The  future  of  Mediametrics,  LP 
[linear  programming],  etc.,  will  de- 
pend on  our  collective  ability  to 
convince  such  research  organizations 
of  the  need  for  a  more  substantial 
sampling  base." 

BBDO  attached  copies  of  formal 
releases  issued  after  the  decrees  were 
announced  from  both  A.  C.  Nielsen 
and  ARB,  and  then  commented: 

"In  our  opinion,  neither  organiza- 
tion has  indicated  any  intent  to 
change  its  sampling  technique.  Each 
merely  states  its  willingness  to  con- 
sent to  the  FTC  direction  of  more 
fully  specifying  their  research  pro- 
cedures." 


annual  reports  on  battery-portable  lis- 
tening last  spring  (Broadcasting, 
May  28,  1962),  may  soon  expand  its 
activity  in  this  area. 

Nielsen  and  NBC  authorities  confirm 
that  they  have  been  "working  together" 
on  the  problem  and  express  belief  that 
"something  will  come  of  it."  They  won't 
say  what,  however. 

It  was  understood  that  part  of  the 
work  involves  a  plan  to  install  devices 
in  portable  transistor  radio  sets  by 
which  total  listening  hours  could  be 
measured  through  checking  at  specified 
times.  The  obvious  shortcoming  of 
the  device  at  this  point  is  that  it  will 
not  measure  shares  of  audience  for 
each  station. 

The  call  for  more  complete  listening 
measurement  has  been  a  recurrent  one 
among  broadcasters  and  has  built  into 
a  crescendo  during  the  past  year. 

Pauley  Criticism  ■  Robert  Pauley, 
president  of  ABC  Radio,  has  been  one 
of  the  most  outspoken  critics  of  the 
old  order,  singling  out  the  Nielsen  Ra- 
dio Service  in  charges  that  radio  is  be- 
ing "short-changed"  (Broadcasting. 
April  16,  1962). 

He  refused  to  go  along  with  Nielsen's 
expanded  service,  and  last  September 
named  Sindlinger  &  Co.  as  market  ana- 
lyst for  ABC  Radio  to  provide  detailed 
reports  on  both  in-home  and  out-of- 
home  listening  and  also  on  audience 
composition,  attitudes  and  buying  plans 
(Broadcasting,  Sept.  17,  1962). 

The  other  radio  networks  remained 
with  Nielsen,  but  all  in  various  ways 
have  stressed  the  importance  of  transis- 
tor-battery-portable listening  and  the 
need  to  have  it  counted  to  give  adver- 
tisers a  true  picture  of  radio's  size. 

They  cooperated  in  the  development 
of  Nielsen's  expanded  service,  which 
included  the  addition  of  special  reports 
on  listening  to  non-plug-in  sets  (so  did 
ABC  Radio,  though  it  refused  to  go 
along  with  the  result,  claiming  the  new 
Nielsen  service  failed  to  correct  short- 
comings present  in  the  old). 

CBS  Radio  has  underwritten  at  least 
two  surveys  whose  results,  released  last 
March,  indicated  that  more  than  40% 
of  all  U.  S.  homes  own  at  least  one 
self-powered  portable  radio  set — and 
hence  that  a  substantial  audience  is  be- 
ing overlooked  by  conventional  meas- 
urements (Broadcasting,  March  12, 
1962). 

Hurleigh,  Too  ■  Mutual  President 
Robert  Hurleigh  also  has  stressed  the 
need  to  take  transistor-set  listening  into 
account  in  measuring  radio's  audiences. 

Nielsen's  first  special  report  on  "bat- 
tery-only-portable radio  usage,"  issued 
last  May,  estimated  that  in  wintertime 
portable  radio  listening — at  home  and 
away  from  home — adds  an  average  of 
36%  to  line-cord  radio  usage  totals.  Its 
second  report,  last  fall,  estimated  that 


in  summertime  portables  add  about 
68%  (Broadcasting,  Oct.  8,  1962). 

Pulse  Inc.  maintains  that  for  the  past 
dozen  years  its  local  radio  reports  have 
sought  to  measure  all  listening,  no  mat- 
ter where  it  occurs  or  what  kind  of  set 
is  involved.  Their  interviewers,  Pulse 
officials  say,  are  constantly  reminded 
to  seek  information  of  all  listening. 

In  addition  to  its  regular  local  re- 
ports, Pulse  published  last  fall  a  special 
national  study,  "Dimension  '62,"  which 
reported  that  listening  to  movable  in- 
home  sets  amounts  to  25%  of  total 
listening,  while  fixed-position  in-home 
sets  accounts  for  54%  (and  out  of 
home,  21%). 

C.  E.  Hooper  Inc.  similarly  says  its 
regular  local  service  measures  all  lis- 
tening, and  that  it  also  has  done  special 
studies  of  listening  to  self-powered  vs. 
plug-in  sets. 

NBC  Radio  sales  are 
ahead  of  last  year 

NBC  Radio  last  week  reported  it  had 
scored  at  least  one  sale  a  day  for  the 
13  business  days  preceding  Jan.  16. 
According  to  William  F.  Fairbanks, 


vice  president  in  charge  of  sales,  radio 
network  sales  are  over  $3.2  million,  and 
in  the  first  quarter  alone,  net  sales  in 
new  and  renewed  business  are  nearly 
$250,000  ahead  of  last  year's  mark. 

Mr.  Fairbanks  added  the  network  is 
averaging  "well  over  $800,000  a  week 
during  the  past  four  weeks  and  there 
doesn't  seem  to  be  any  sign  of  sales 
activity  falling  off." 

Merchandising  stations 
listed  in  BBDO  guide 

Radio  and  television  stations  which 
offer  in-store  display  space  to  adver- 
tisers are  listed  in  a  revised  study  re- 
cently issued  by  BBDO's  marketing  de- 
partment. 

The  288-page,  two-volume  report 
lists  alphabetically  by  city  396  radio 
stations  and  85  television  stations  that 
make  supermarket  space  available  to 
advertisers.  For  most  of  these  stations, 
the  cooperating  stores  are  named. 

The  report  has  been  furnished  to 
BBDO  clients  but  may  be  obtained  at  a 
cost  of  $5  by  writing  the  agency's  mar- 
keting department  at  383  Madison  Ave., 
New  York  17. 
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METRO  REP  UNIT  SPLITS  TV,  RADIO 

Sias  to  head  television  sales;  Neuwirth  named  for  radio 


Metro  Broadcast  Sales,  New  York, 
has  split  into  radio  and  tv  organizations 
effective  today  (Jan.  21),  a  move  de- 
scribed by  John  W.  Kluge,  Metromedia 
president  and  board  chairman,  as  "a 
blueprint  of  .  .  .  growth." 

Metro  Broadcast  Sales  is  a  station 
representative  division  of  Metromedia 
Inc.,  which  also  is  a  station  owner.  The 
new  organization  will  be  known  as 
Metro  Broadcast  Television  Sales  and 
Metro  Broadcast  Radio  Sales. 

In  the  expansion  of  the  rep  arm  of 
Metropolitan  Broadcasting-owned  sta- 


tions, two  executives  are  involved.  John 
Sias,  who  was  national  tv  sales  man- 
ager for  Westinghouse  Broadcasting 
Co.,  becomes  vice  president-director  of 
the  tv  division,  and  H.  D.  (Bud)  Neu- 
wirth, who  has  headed  the  rep  firm 
since  its  formation  in  February  of  last 
year,  continues  as  vice  president  and 
director  of  Metro  Broadcast  Radio 
Sales  (also  see  Week's  Headliners, 
page  10). 

The  radio  sales  unit  now  will  repre- 
sent Metropolitan  Broadcasting's  sta- 
tions WNEW  New  York,  KMBC  Kan- 


sas City,  WIP  Philadelphia,  and  WHK 
Cleveland.  It  also  represents  WCBM 
Baltimore. 

The  tv  sales  unit  will  represent  Met- 
ropolitan Broadcasting's  WNEW-TV 
New  York,  KMBC-TV  Kansas  City, 
WTTG  (TV)  Washington,  D.  C, 
KOVR  (TV)  Sacramento-Stockton, 
WTVH  (TV)  Peoria,  and  WTVP  (TV) 
Decatur,  111.,  and  can  be  expected  in 
time  to  add  Metromedia's  newly  pur- 
chased KTTV  (TV)  Los  Angeles  (see 
story,  page  72). 

The  rep  firms  have  their  headquar- 
ters in  New  York  (at  3  East  54th  St.), 
and  operate  regionally  in  Philadelphia, 
Chicago,  Detroit,  St.  Louis,  San  Fran- 
cisco and  Los  Angeles. 


American  Cyanamid  is  putting  more  consumer  money  into  tv 


A  leading  advertiser  in  trade  and 
farm  publications,  American  Cyana- 
mid Co.,  Wayne,  N.  J.,  is  making  an 
increased  effort  to  reach  the  general 
public  via  television. 

The  company,  known  primarily  as 
a  producer  of  chemicals,  yesterday 
(Jan.  20)  began  sponsorship  through 
Dancer-Fitzgerald-Sample,  New  York 
of  a  new  tv  program,  Alumni  Fun 
(Sundays,  4:30-5:00  p.m.),  on  ABC- 
TV.  Although  it  is  American  Cy- 
anamid's  second  venture  into  net- 
work tv,  it  is  the  company's  first  full 
sponsorship  nationally  of  a  weekly 
show.  The  firm  was  a  co-sponsor  of 
Eyewitness  on  CBS-TV  last  year. 

American  Cyanamid's  continued 


moves  toward  network  television  are 
attributed  to  its  growing  emphasis 
on  consumer  products.  Last  year 
the  company  announced  negotiations 
to  acquire  Dumas  Milner  Corp.,  a 
producer  of  cleaning  and  laundering 
products  (Copper-Glo,  Penna  Starch, 
Pine  Sol)  and  John  H.  Breck  Inc., 
maker  of  hair  preparations. 

In  the  past  few  years,  the  com- 
pany has  added  Formica  decorative 
laminate  and  Creslan  acrylic  fiber 
to  its  list  of  products. 

American  Cyanamid,  which  had 
overall  advertising  billings  of  about 
$23  million  in  1962,  spent  $630,367 
in  network  tv  and  $32,370  for  spot 
at  gross  rates,  during  the  first  three 


quarters  of  the  year. 

The  company  spends  close  to  $1 
million  annually  on  corporate  adver- 
tising— most  of  which  is  directed  to 
the  general  public.  There  appears  to 
be  no  call  for  a  significant  expan- 
sion of  the  current  tv  budget  to  ac- 
commodate sponsorship  of  the  pro- 
gram series  this  year.  The  firm  will 
drop  some  of  its  consumer  magazine 
advertising. 

Commercials  on  the  new  show 
will  portray  the  company  through 
products  which  are  most  familiar  to 
the  public.  The  commercials  will  il- 
lustrate how  American  Cyanamid's 
research  leads  to  products  which 
eventually  reach  the  consumer. 


As  commercial  is  filmed  (left)  for  American  Cyana- 
mid's new  "Alumni  Fun"  show,  announcer  Bill  Ship- 
ley describes  company's  Formica  laminated  plastic. 
Commercials  on  show  will  portray  American  Cyana- 


mid through  products  which  are  best  known  to  the 
public.  At  right,  another  of  the  tv  commercials  on 
"Alumni  Fun,"  describes  benefits  of  the  company's 
Creslan  acrylic  fiber. 
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Why  WTMJ-TV  bought 
volumes  1, 2, 4  and  5 
of  Seven  Arts' 
"Films  of  the  50's" 


Says  George  Comte: 

Vice  President  and  General  Manager,.  WTMJ-TV,  Milwaukee,  $j 

"4We  bought  volumes  4  &  5  of  Films  of  the  50's 
for  the  same  reasons  we  bought  Seven  Arts 
volumes  1  &  2,  The  films  have  been 
highly  successful  in  our  programming  schedules 
We  select  features  by  checking  their  ratings, 
stars,  and  type  of  story.  This  has 


PAID  OFF  IN 
AUDIENCE  AND 
IN  MARKETING 
RETURNS 


If  you'll  check  the  rating  books  of  the 
Milwaukee  market  you  will  find  that  WTMJ's 
Saturday  Night  Theatre  has  consistently 
been  one  of  our  top  rated  programs.  Our  audienc 
is  very  pleased,  very  loyal,  and  very 
appreciative  of  this  type  of  entertainment." 


SEVEN  ARTS 

ASSOCIATED 

CORP, 

10 


A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK;  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Uncolnvwood,  1«.  ORchwd  4-5!0f.- 
DALLAS;  5641  Charleston  Drive  ADsms  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Csiil. 


TORONTO.  ONTARIO:  11  Adelaide  Si.  West  EMp 


MM 


for  list  of  TV  stations  programming  Sever.  Arts'  "films  oi 
the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data5 


individual  feature  prices  upon  request. 


WHO'S  RESPONSIBLE  FOR  AD  ETHICS? 

Catholic-sponsored  session  provides  some  varying  answers 


Who  bears  the  responsibility  for  ad- 
vertising ethics  and  what  are  the  limits 
of  freedom  in  advertising? 

There  were  widely  varying  responses 
from  business,  agency,  media  and  gov- 
ernment representatives  at  the  first 
CARTA  (Catholic  Apostolate  of  Ra- 
dio, Television  and  Advertising)  con- 
ference in  New  York  last  week.  The 
format  for  the  one-day  conference  in- 
cluded morning  and  afternoon  panel 
discussions  followed  by  question  periods 
and  a  luncheon  address  by  Sen.  Eugene 
J.  McCarthy  (D-Minn.). 

The  principal  morning  speaker, 
Clarence  Walton,  associate  dean  of  the 
Graduate  Business  School  of  Columbia 
U.,  said  there  is  "no  reason  for  the 
advertiser  to  be  morally  defensive"  and 
said  that  charges  of  materialism  in  ad- 
vertising are  oversimplified. 

The  first  panelist,  Henry  Schachte  of 
the  management  committee  of  Unilever 
Ltd.,  said  the  advertiser  ought  to  have 
control  not  only  over  advertising  but 
over  broadcast  programming  as  well. 
He  cited  an  instance  when  Lever  Bros, 
asked  a  tv  network  to  change  a  pro- 
gram. Unable  to  budge  the  network, 
the  company  agreed  to  honor  its  week- 
ly participation — some  $70,000 — but 
withdrew  its  name  from  the  particular 
show.  In  the  end  the  network  let  Lever 
off  free. 

Mr.  Schachte  said  it  is  "ridiculous" 
for  a  company  to  put  a  large  amount 
of  money  into  programming  over  which 
it  has  no  control.  Clay  Buckhout,  vice 
president  of  Time  Inc.,  countered  that 


ethical  problems  in  advertising  are  the 
responsibility  of  the  various  media  and 
he  advised  media  men  to  think  of  ad- 
vertising in  the  public's  terms  instead  of 
as  of  pages  bought  or  minutes  sold.  He 
said  double  standards  do  and  ought  to 
exist  in  advertising  and  that  the  criterion 
for  ethical  advertising  is  the  composi- 
tion of  the  particular  audience  reached 
by  a  medium.: 

FCC  Commissioner,  Robert  E.  Lee, 
another  panelist,  speaking  on  broad- 
caster responsibility,  held  a  licensee 
should  be  an  "expert"  in  the  needs  of 
his  community.  He  called  the  recently 
uncovered  letter-writing  campaign  of 
some  FCC  staff  members  (Broadcast- 
ing, Dec.  3,  1962)  regrettable  and  said 
some  letters  were  "poorly  worded." 

Sen.  McCarthy  in  his  luncheon  ad- 
dress asked  media  people  for  "a  more 
professional  approach"  and  said  there  is 
a  need  for  more  agreement  on  political 
guidelines,  a  code  of  ethics  and  en- 
forcement. He  disagreed  with  the  po- 
sition of  Arthur  Sylvester,  assistant 
secretary  of  defense  for  public  affairs, 
that  control  of  information  by  the  gov- 
ernment is  a  legitimate  cold-war  wea- 
pon. 

James  A.  Stabile,  vice  president  and 
associate  general  attorney  of  NBC,  was 
principal  afternoon  speaker  before  a 
panel  consisting  of  Peter  W.  Allport, 
president  of  Assn.  of  National  Adver- 
tisers; James  R.  Schule,  vice  president 
and  director  of  BBDO;  the  Rev. 
Thomas  M.  Garrett,  S.  J.,  ethics  pro- 
fessor at  the  U.  of  Scranton;  Martin 


Keep  the  record  straight 

Radio  Advertising  Bureau 
hopes  to  keep  tabs  on  retail  busi- 
ness on  radio  in  New  York  and 
Cleveland  during  the  newspaper 
blackouts  in  those  cities. 

RAB  said  last  week  it's  urging 
stations  in  the  paper-struck  cities 
to  fill  out  weekly  reports  on  bill- 
ings from  major  retailers.  The 
stations  were  asked  to  send  the 
information  to  J.  K.  Lasser  &  Co., 
nationally-known  accounting  firm. 

The  survey  proposes  to  "keep 
the  record  straight"  should  the 
newspapers  "try  to  make  promo- 
tional capital"  from  the  current 
shutdown. 


At  the  first  Catholic  Apostolate  of 
Radio,  Television  and  Advertising  con- 
ference (l-r)  John  Henderson,  CARTA 
president;  Arthur  Hull  Hayes,  presi- 


dent, CBS  Radio  who  served  as  chair- 
man of  the  conference  and  James  R. 
Schule,  vice  president,  BBDO.  Sen. 
Eugene  McCarthy  was  speaker. 


Mayer,  author  of  Madison  Avenue, 
U.S.A.;  and  James  V.  O'Gara,  execu- 
tive editor  of  Advertising  Age. 

Mr.  Stabile  said  it's  inappropriate 
for  the  government  to  define  even  the 
broadest  outlines  of  advertising  ethics; 
that  the  advertiser  of  a  product  must 
take  the  primary  responsibility  for  how 
he  sells  that  product;  and  that  industry 
codes  of  ethics  are  the  proper  means 
of  defining  ethical  responsibility. 

Mr.  Schule,  the  only  agency  member 
of  the  panel,  criticized  the  description 
of  agency  people  as  those  "with  gray 
flannel  consciences."  The  agency  must 
accept  responsibility  for  advertising 
copy,  he  said,  but  at  the  same  time  the 
advertising  industry  must  be  allowed  to 
exercise  self  control. 

Also  in  Advertising . . . 

Sealy  kit  ■  Sealy  Inc.,  Chicago,  (mat- 
tresses) has  supplied  its  local  plants  and 
dealers  with  a  new  kit  of  tv-radio  com- 
mercials to  be  used  along  with  other 
media  during  its  February-March  82nd 
anniversary  sale  promotion.  Agency  is 
Earle  Ludgin  &  Co.,  Chicago. 

Retail  lingo  ■  Radio  Advertising  Bu- 
reau has  issued  a  glossary  of  expressions 
used  in  the  retail  business  field  for  use 
by  radio  salesmen.  The  glossary  is  one 
section  of  a  two-part  report  on  retail- 
ing for  stations.  The  second  part  lists 
and  describes  nine  types  of  retailing. 
In  addition,  the  report  contains  a  list 
of  major  retail  chains  with  their  gross 
sales  for  1960  and  1961. 

Rep  appointments... 

■  WAIT  Chicago:  Robert  E.  Eastman 
Inc.  as  national  representative. 

■  WROZ  Evansville,  Ind.:  Mid-West 
Time  Sales,  Kansas  City,  Mo.,  as  re- 
gional representative. 

■  WWOK  Charlotte,  N.  C:  Adam 
Young  Inc.,  New  York,  as  national 
representative,  effective  Feb.  1. 
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"Champions"  cover  the  champions 

NBC  calls  WMTJ  announcers  to  the  biggest 

games  of  them  all ! 


Wisconsin  supplied  the  teams  —  our  Green  Bay  Packers  for  the 
NFL  play-off,  and  Big  Ten  champion  Badgers  for  the  Rose  Bowl. 
WTMJ  sent  the  radio  network  co-announcers  —  Ted  Moore  (above 
left)  to  New  York,  and  Mike  Walden  to  Pasadena. 

NBC's  choice  of  Moore  and  Walden  was  not  based  simply  on 
geographic  sentiment.  WTMJ's  sports  staff  is  known  throughout 
the  network  as  one  of  the  nation's  largest  and  ablest  —  champions 
in  their  own  right.  This  recognition  is  one  example  of  the  quality 
of  sportscasts,  as  well  as  outstanding  general  news  coverage  and 
balanced  programing,  broadcast  on  WTMJ  to  Milwaukee  and  the 
surrounding  area. 

It's  a  big  area,  responsive  to  good  entertainment  and  timely  in- 
formation. It's  a  big,  responsive  market,  too  —  and  WTMJ  is  the 
radio  station  that  can  help  you  reach  it  big.  Write  and  ask  us  how. 


WTMJ 

THE  MILWAUKEE 
JOURNAL  STATION 


NBC  in  Milwaukee 


Represented  by  THE  HENRY  I.  CHRISTAL  CO.  •  NEW  YORK  /  CHICAGO  /  BOSTON  /  DETROIT  /  SAN  FRANCISCO  /  ATLANTA  /  LOS  ANGELES 
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FTC  MOVES  AGAINST  BAYER  ASPIRIN 

Agency  seeks  injunction  against  tv,  newspaper  advertising 


The  Federal  Trade  Commission  last 
week  issued  a  complaint  of  false  and 
misleading  advertising  against  Sterling 
Drug  Inc.  and  its  advertising  agency, 
Dancer  -  Fitzgerald  -  Sample  Inc.,  for 
Sterling's  recent  newspaper  and  tv  cam- 
paign in  behalf  of  Bayer  Aspirin. 

At  issue  is  a  report  by  two  doctors 
and  a  city  health  officer  in  Baltimore 
on  a  test  of  five  pain-killer  preparations 
for  quickness  of  relief,  duration  and 
side  effects.  The  report  was  published 
in  the  Dec.  29  issue  of  the  authoritative 
Journal  of  the  American  Medical  Assn. 

Not  only  did  the  FTC  act  with  un- 
accustomed speed  in  issuing  the  com- 
plaint, but,  in  an  unusual  move  the 
agency  also  set  the  date,  April  1,  for 


Television  Bureau  of  Advertising 
will  show  its  presentation,  "Jericho 
— The  Wall  Between  Us,"  to  adver- 
tiser, agency,  business  association 
and  government  officials  in  Wash- 
ington, D.  C,  Jan.  25  at  8:30  a.m. 

In  preparation  for  the  tv  promo- 
tional meeting  are  1  to  r,  George  C. 
Huntington,  executive  vice  president; 
James  C.   Hirsch,   vice  president; 


a  hearing  on  the  charges.  Hearing  dates 
normally  are  scheduled  after  a  30-day 
period  during  which  the  respondent 
may  reply  to  the  charges.  The  trade 
agency  also  instructed  its  staff  to  apply 
for  a  temporary  restraining  order  to 
enjoin  the  company  from  continuing 
the  challenged  claims  pending  disposi- 
tion of  the  complaint. 

The  FTC  charged  that  contrary  to 
Sterling's  newspaper  advertisements  and 
tv  commercials: 

■  The  findings  and  conclusions  of 
the  medical  team  are  its  own  and  have 
not  been  endorsed  or  approved  by  the 
federal  government  or  by  the  Ameri- 
can Medical  Assn. 

■  The  clinical  investigators  did  not 


Norman  E.  Cash,  president,  and  Jack 
B.  Weiner,  director  of  public  rela- 
tions. These  men  will  represent  the 
bureau  at  the  program. 

The  breakfast-presentation  also  has 
been  timed  to  coincide  with  the  U.  S. 
Chamber  of  Commerce's  sponsored 
Public  Affairs  Conference.  "Jericho," 
a  color  film,  was  first  shown  publicly 
in  New  York  last  Nov.  16. 


state  as  a  finding  that  Bayer  Aspirin 
will  not  upset  the  stomach,  nor  that  it 
is  as  gentle  to  the  gastrointestinal  region 
as  a  sugar  pill. 

In  fact,  the  agency  stated,  the  investi- 
gators reported  there  is  no  significant 
difference  in  the  degree  of  relief  from 
pain  afforded  by  other  products  tested 
after  15  minutes  of  administration. 

In  the  challenged  advertisements, 
Sterling  implied  that  "a  government- 
supported  medical  team"  compared 
Bayer  Aspirin  and  four  other  popular 
pain  killers  and  that  the  report  pub- 
lished in  "the  highly  authoritative 
Journal  of  the  American  Medical 
Assn."  showed  that  Bayer  Aspirin  "had 
a  somewhat  higher  pain  relief  score 
than  any  of  the  other  products,"  that 
"higher  -  priced  combination  -  of  -  ingredi- 
ents products"  upset  the  stomach  with 
"significantly  greater  frequency"  than 
any  of  the  other  products  tested,  and 
that  Bayer  Aspirin  "is  as  gentle  to  the 
stomach  as  a  plain  sugar  pill." 

Ironically,  the  study  was  supported 
by  a  grant  from  the  FTC  for  the  very 
purpose  of  testing  the  speed,  efficacy 
and  side  effects  of  leading  pain  killer 
products.  Last  year  the  FTC  issued 
complaints  against  the  heavily  adver- 
tised pain-killer  products,  challenging 
their  claims  of  "fast-fast-fast  relief." 
These  are  still  pending. 

AFM  signs  contract 
for  radio-tv  spots 

The  American  Federation  of  Musi- 
cians has  signed  a  new  three-year  con- 
tract with  producers  of  radio  and  tele- 
vision commercials,  calling  for  an  im- 
mediate basic  wage  increase  of  5%  and 
an  additional  1Vi%  in  the  third  year. 

Currently,  musicians  are  paid  on  this 
basis:  $60  for  a  solo  sideman;  $33.50 
each  for  groups  of  two  to  four;  $30 
each  for  group  of  five  or  more.  Leaders 
are  paid  twice  the  scale  of  sidemen. 
Another  provision  of  the  new  contract, 
which  becomes  effective  on  Jan.  31,  is 
that  residual  payments  become  effec- 
tive after  1 3  weeks  instead  of  26  weeks. 

National  Airlines  to 
Papert,  Koenig,  Lois 

National  Airlines  Inc.,  Miami,  last 
week  assigned  its  $3.5-4  million  adver- 
tising account  to  Papert,  Koenig,  Lois 
Inc.,  New  York. 

The  airline,  which  was  recently  pur- 
chased by  L.  B.  Maytag  Jr.,  is  under- 
going a  major  management  realignment. 
Former  agency  was  McCann-Marschalk 
Inc.,  Miami. 

An  estimated  near  $1  million  of  Na- 
tional's billing  has  been  in  spot  radio 
on  the  East  Coast  and  across  the  south- 
ern tier  of  states  to  California.  No  tele- 
vision has  been  used  in  the  past. 


TvB  to  take  its  Jericho  wall  to  D.C. 
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We  pushed  this  button 
over  2,000,000  times  I 

(  Nearly  20  years  of  actual  station  use  ) 

1 


And  found  no  appreciable  wear.  The  button's  in  the  Collins  642A-1/ 
216C-1  Tape  Cartridge  System.  It  activates  a  special  heavy-duty 
solenoid  that  assures  you  positive,  fast,  smooth  operation.  □  This 
is  but  one  of  the  features  that  will  assure  you  tight,  quality  produc- 
tion. Others:  hand  wiring  throughout,  three-belt  flywheel  minimiz- 
ing wow  and  flutter  (less  than  0.2  of  1%  rms),  easy  accessibility, 
flat  frequency  response  (±2  db,  50-12,000  cps),  steady  speed 
(99-6%  accuracy).  □  For  more  information  about  the  best  buy 
for  your  spots,  themes,  formats,  promos,  top  40,  and  automatic 
spot  rotation,  call  or  write  your  nearest  Collins  representative  today. 


COLLINS  RADIO  COMPANY  •  Cedar  Rapids  •  Dallas  •  Los  Angeles  •  New  York  •  International  Division,  Dallas. 


COLLINS 


  GOVERNMENT   

FCC  is  planning  for  650-700  new  uhfs 

TO  ASK  COMMENTS  SOON  ON  SCHEME;  PRESENT  ASSIGNMENTS  TO  STAY 


The  addition  of  650-700  uhf  channel 
assignments  to  the  tv  table  of  alloca- 
tions is  planned  by  the  FCC  in  the 
immediate  future.  The  proposed  new 
nationwide  assignments  of  chs.  14-82 
will  probably  be  released  for  comments 
in  the  next  few  weeks,  FCC  spokesmen 
indicated  last  week. 

The  new  channel  assignments,  pos- 
sible within  the  existing  uhf  spectrum, 
will  disturb  none  of  the  present  1,550 
uhf  allocations.  They  are  intended  to 
provide  for  the  expected  growth  of 


both  commercial  and  educational  tele- 
vision over  the  next  10-15  years. 

FCC  engineers  disclosed  that  their 
plans  to  add  substantially  to  the  allo- 
cations table  are  nearly  complete  with 
the  release  last  week  of  a  computer- 
prepared  study  of  uhf  allocations  by 
the  National  Assn.  of  Educational 
Broadcasters.  NAEB  proposed  a  "satu- 
rated" uhf  table  of  3,298  nationwide 
assignments,  placing  every  available  uhf 
channel  in  some  U.  S.  city  whether  or 
not  it  ever  will  be  needed  there. 


The  NAEB  report  was  described  by 
a  commission  official  as  a  "useful  study 
which  verifies  what  could  be  done," 
but  one  which  does  not  take  into  con- 
sideration several  necessary  factors. 
The  commission  has  been  working  for 
several  months,  through  manual  com- 
putations, on  additional  uhf  assign- 
ments and  does  not  intend  to  offer  a 
"saturated"  table — one  in  which  all 
possible  assignments  have  been  made. 

A  number  of  plans  have  been  pre- 
pared at  the  FCC  and  release  of  the 


Nebraska  broadcasters  ask  'who,  if  anyone,  complained?' 


Nebraska  broadcasters  last  week 
fired  a  blast  at  the  FCC's  scheduled 
Omaha  inquiry  without  even  waiting 
to  see  the  whites  of  Commissioner 
E.  William  Henry's  eyes. 

The  Nebraska  Broadcasters  Assn. 
called  the  hearing  on  the  local  pro- 
gramming of  Omaha's  three  televi- 
sion stations,  set  to  begin  Jan.  28,  a 
"grandstand"  play  on  the  part  of 
the  commission  and  "a  fundamental 
and  violent  invasion  of  the  rights 
and  integrity  of  broadcasting." 

The  Nebraska  association  said  the 
"transcending  question"  troubling 
Nebraska  broadcasters  is  whether 
the  viewing  public  is  to  make  the 
final  decision  on  what  is  broadcast, 
or  whether  this  decision  "is  to  be 
evoked  and  promoted  by  a  seven- 
man  bureau  sitting  in  Washington, 
D.  C." 

The  association  said  the  Omaha 
hearing — which  will  involve  KMTV 
(TV),  WOW-TV  and  KETV  (TV) 
— and  the  similar  inquiry  in  Chicago 
last  year  (Broadcasting,  April  16, 
March  26,  1962),  "must  be  con- 
sidered as  an  ill-advised  experiment." 

The  association  called  on  the  com- 
mission "to  detail  any  and  all  re- 
cent complaints  not  engineered  by 
the  commission  or  its  staff  that  have 
been  received  concerning  Omaha's 
local  tv  programming."  The  state- 
ment said  the  "defendent"  should 
know  the  charges. 

Commissioner  Henry,  who  will 
preside  at  the  hearing,  denied  its 
purpose  is  to  dictate  programming. 
"This  will  be  only  a  fact-finding  in- 
quiry" into  the  efforts  being  made 


to  determine  and  meet  the  local  pro- 
gramming needs,  he  said. 

Furthermore,  he  said,  "a  large 
majority  of  the  public  witnesses" 
who  intend  to  testify  "are  not  those 
with  complaints,  but  those  who  think 
the  stations  did  a  good  job  " 

Governor  Backs  Stations  ■  Among 
the  favorable  comments  received 
were  statements  from  Nebraska  Gov. 
Frank  B.  Morrison,  Sen.  Jack  Miller 
(R-Iowa)  and  Rep.  Glenn  Cunning- 
ham (R-Neb.),  whose  district  in- 
cludes Omaha.  None  of  these  will 
appear  at  the  hearing. 

All  told,  the  commission  has  re- 


Commissioner  Henry 
A  'grandstand  play' 


ceived  over  100  statements  from 
witnesses  who  want  to  testify. 
Another  dozen  were  submitted  for 
the  record. 

This  heavy  volume  of  scheduled 
testimony  was  expected  to  require 
the  hearing  to  extend  into  the  week 
of  Feb.  4.  Originally,  two  days  were 
to  be  given  to  the  public  witnesses 
and  three  days  to  the  stations.  But 
it  appeared  that  at  least  three  days 
would  be  required  to  hear  the  public 
witnesses. 

As  part  of  his  preparations  for  the 
hearing,  Commissioner  Henry  met 
on  Thursday  with  the  Washington 
counsel  for  the  three  stations.  FCC 
Chairman  Newton  N.  Minow  also 
sat  in  on  the  meeting,  which  was 
held,  Commissioner  Henry  said,  to 
discuss  procedures  to  be  followed  at 
the  hearing. 

The  commissioner  will  have  an 
opportunity  to  tell  the  Omaha  view- 
ing public  the  commission's  side  of 
the  inquiry  story  on  Jan.  31.  He 
has  accepted  an  invitation  to  appear 
that  morning  on  WOW-TV's  live 
Breakfast  at  the  Plaza  program. 
Bill  McBride,  the  program's  host, 
has  been  in  charge  of  preparing 
WOW-TV's  replies  to  the  commis- 
sion's inquiries. 

Mr.  Henry  will  be  assisted  at  the 
hearing  by  four  FCC  staff  members 
— James  Juntilla,  assistant  chief  of 
the  Broadcast  Bureau;  Thomas  Fitz- 
patrick,  assistant  chief  of  the  hear- 
ing division;  Martin  Firestone,  an 
attorney  in  the  renewals  branch, 
and  Lonnie  Emerson,  the  commis- 
sioner's legal  assistant. 
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Broadcasters  ask  for  more  FCC  space 


A  two-man  delegation  represent- 
ing all  parts  of  the  broadcasting  in- 
dustry last  week  asked  Sen.  Warren 
G.  Magnuson  (D-Wash.)  to  use  his 
influence  to  get  the  FCC  properly 
housed — in  its  own  building  in 
Washington,  if  possible. 

Waiting  on  the  Washington  Demo- 
crat, who  is  chairman  of  the  Senate 
Commerce  Committee,  were  Harold 
E.  Mott,  president  of  the  Federal 
Communications  Bar  Assn.,  and 
J.  Leonard  Reinsch,  Cox  stations. 
Mr.  Mott  is  chairman  of  the  all- 
industry  committee. 

Sen.  Magnuson  promised  he 
would  ask  the  General  Services  Ad- 
ministration, the  federal  housekeep- 
ing agency,  to  review  its  office  build- 
ing report  submitted  several  years 
ago  to  determine  what  can  be  done 
for  the  FCC. 

Sen.  Magnuson  recalled  that  at 
one  time  the  GSA  had  recommended 
an  independent  office  building,  to 
house  the  regulatory  agencies,  such 
as  the  FCC,  the  Federal  Power  Com- 
mission, the  Interstate  Commerce 
Commission,  the  Civil  Aeronautics 
Board,  Securities  Exchange  Commis- 
sion, the  National  Labor  Relations 
Board  and  others. 


In  their  presentation  to  Sen.  Mag- 
nuson, Messrs.  Mott  and  Reinsch 
emphasized  that  the  space  situation 
at  the  FCC  is  critical  and  needs  recti- 
fication immediately.  They  noted  the 
agency  has  only  four  hearing  rooms, 
though  17  hearing  examiners  are 
on  its  rolls. 

The  commission's  offices  are  scat- 
tered at  three  locations  in  Washing- 
ton, they  related — -at  the  Post  Of- 
fice Department  Building;  at  the 
former  Evening  Star  Building  on 
Pennsylvania  Avenue,  and  at  a 
building  at  Ninth  Street  and  Mt. 
Vernon  Place.  All  this  scattered 
space,  they  told  the  senator,  adds 
up  to  about  170,000  square  feet, 
but  the  FCC  needs  at  least  250,000 
square  feet. 

Since  space  communications  will 
become  a  significant  element  in  FCC 
activities,  they  said,  the  office  space 
situation  is  bound  to  become  worse 
if  nothing  is  done  to  aid  the  com- 
mission. Even  so,  they  stressed,  the 
FCC  is  planning  to  add  84  more 
employes. 

One  third  of  the  space  occupied 
by  the  FCC  in  the  Post  Office  De- 
partment was  originally  planned  for 
storage,  they  noted,  and  has  no  win- 
dows and  poor  air  conditioning. 


Mr.  Reinsch 


Mr.  Mott 


final  draft  for  comments  is  being  held 
up  by  (1)  coordination  with  Canada, 
which  also  is  planning  new  uhf  assign- 
ments; and  (2)  efforts  to  place  addi- 
tional channels  in  densely-populated 
areas  where  none  are  presently  avail- 
able. The  new  FCC  table  will  bring 
to  approximately  2,200  the  total  of  uhf 
assignments  and  would  leave  several 
hundred  possibilities  for  later  use. 

Electronic  Study  ■  The  NAEB  study 
was  undertaken  through  a  $55,000  fed- 
eral grant  for  the  Office  of  Education 
of  the  Department  of  Health,  Educa- 
tion &  Welfare.  Although  the  study 
makes  several  recommendations  for  fu- 
ture FCC  actions,  it  has  not  been  offi- 
cially presented  to  the  agency.  It  is 
titled  "A  Report  of  a  Study  of  Nation- 
wide Assignments  of  Tv  Channels  for 
Maximum  Service  &  Efficiency  by  the 
Use  of  Electronic  Digital  Computer 
Methods." 

Last  week's  report  was  a  follow-up 
to  an  earlier  report  last  summer  which 
found  that  educational  tv  will  need 
1,200  channels  in  the  next  10-15  years 
to  meet  expected  needs  (Broadcasting, 
Aug.  27,  1962).  That  study  also  was 
compiled  by  NAEB  for  the  Office  of 
Education. 

NAEB's  suggested  uhf  table  was  pre- 
pared completely  by  electronic  com- 
putations and  did  not  take  into  account 
obvious  faults  which  an  engineer  would 
spot  or  border  agreements  with  Canada 
and  Mexico.  These  were  the  two  main 
criticisms  FCC  engineers  made  of  the 
study.  The  NAEB-proposed  table  does 
not  distinguish  between  commercial 
and  educational  assignments  and  makes 
no  attempt  to  reserve  any  channels. 
However,  it  sets  "priorities"  for  the 
number  of  channels  a  city  should  be 
allocated  based  on  population  and  edu- 
cational institutions. 

Major  Finding  ■  "Probably  the  most 
significant  result  of  the  study  is  that 
over  twice  the  number  of  usable  chan- 
nels has  been  added  to  the  FCC  table 
of  assignments,"  the  NAEB  report  con- 
cludes. "Most  of  these  channels  have 
been  placed  where  they  are  needed, 
either  now  or  in  the  future  .  .  .  without 
disturbing  any  of  the  presently  active 
or  near  active  stations  and  adhering 
strictly  to  the  established  rules  and 
standards  of  the  FCC." 

The  report  recommended  that  the 
FCC  use  the  table  derived  from  the 
computer  as  a  basis  for  a  reallocation 
proceeding  and  for  expansion  to  meet 
the  present  and  future  needs  of  educa- 
tional and  commercial  broadcasting. 
Vernon  Bronson  and  James  A.  Fellows 
of  NAEB  were  the  project's  director 
and  associate  director,  respectively.  The 
computer  phase  was  written  and  proc- 
essed by  Jansky  &  Bailey,  consulting 
engineers.  FCC  engineers  cooperated 
in  the  study. 

The  Office  of  Education  commissioned 


the  allocations  paper  following  last  sum- 
mer's report  on  the  future  needs  of  etv 
which  "made  it  clear  that  the  tv  chan- 
nel assignment  structure  presently  in 
existence  will  not  satisfy  the  growing 
needs  of  educational  broadcasting."  The 
latest  report  concluded  that  the  present 
and  potential  needs  be  met  to  the  fullest 
extent  possible  "by  a  precise  determina- 
tion of  the  most  adequate  and  efficient 


system  for  distributing  the  channels  in 
the  tv  spectrum." 

Ignores  vhf  ■  The  computer  ignored 
vhf  and  observed  all  existing  uhf  allo- 
cations and  mileage  separations.  The 
study  established  a  table  of  priorities 
which  provided  9  channels  for  all  cities 
over  1  million  (16  such  cities);  8  chan- 
nels for  cities  of  500,00  to  1  million 
population,  (22  such  cities);  7  channels 
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for  cities  of  250,000  to  500,000,  (31 
cities) ;  4  channels  for  cities  of  100,000 
to  250,000,  (90  cities);  3  channels  for 
cities  of  50,000  to  100,000,  (68  cities); 
2  channels  for  cities  of  25,000  to  50,- 
000,  (182  cities),  and  1  channel  for 
cities  of  less  than  25,000  (1,008).  This 
totaled  2,473  desired  channel  locations. 

The  total  of  3,298  possible  assign- 
ments was  reached  by  assigning  addi- 
tional channels  to  cities  of  less  than 
250,000  without  regard  to  priorities. 
Similar  computer  techniques  could  be 
applied  to  vhf,  fm  and  microwave  allo- 
cations, NAEB  said. 

NAEB  concluded  that  the  study 
"demonstrated  conclusively  the  efficien- 
cy and  effectiveness  of  using  computer 
methods  in  solving  the  many  complex 
problems  of  frequency  assignment.  The 
proposed  table  of  assignments  that  has 
been  developed  appears  to  be  one  of 
the  best  arrangements  possible.  .  .  ." 

New  York,  Los  Angeles,  Chicago  and 
other  major  cities  do  not  gain  addi- 
tional uhf  allocations  rn  Ihe  computer's 
table.  However,  such  cities  as  Ajo, 
Ariz.,  and  Key  West,  Fla.,  were  as- 
signed 10  channels,  and  Craig  and 
Lamar,  both  Colorado,  got  8. 

THAT  POLITICAL  QUIZ 

FCC  staff  reviewing  answers 
by  broadcasters  on  elections 

FCC  staff  members  last  week  began 
reviewing  and  analyzing  several  thou- 
sand questionnaires  returned  by  broad- 
casters on  the  political  broadcasting 
they  did  in  1962. 

A  staff  member  estimated  that  as  of 
the  Jan.  14  deadline,  4,500  of  the  na- 
tion's 5,300  am,  fm  and  tv  stations  had 
returned  the  questionnaires,  which  cover 
both  the  Nov.  6  general  elections  and 
the  state  primaries. 

The  questionnaires  were  mailed  last 
November  at  the  request  of  Sen.  John 
O.  Pastore  (D-R.  I.),  chairman  of  the 
Senate  Communications  Subcommittee 
(Broadcasting,  Nov.  26).  He  wants 
the  information  as  background  for  hear- 
ings he  plans  to  hold  on  proposals  to 
liberalize  the  equal-time  section  of  the 
Communications  Act. 

A  report  based  on  the  questionnaires 
is  not  expected  for  "at  least  several 
months,  probably  the  end  of  April." 

Stations  that  editorialized  in  the  pri- 
mary and  general  election  campaigns 
may  be  asked  some  follow-up  questions 
by  the  commission. 

The  original  questionnaire  asked  only 
whether  a  station  editorialized.  A  staff 
member  said  the  commission  will  prob- 
ably want  to  know  the  number  of 
editorials  carried  and  whether  the  sta- 
tion provided  air  time  for  opposing 
views. 

He  said  the  questions  were  not  in- 


cluded originally  because  of  the  belief 
that  only  a  small  percentage  of  stations 
editorialized.  The  number  that  actually 
did  probably  won't  be  determined  for 
several  weeks. 

All  licensees  may  get  another  politi- 
cal broadcasting  questionnaire  in  the 


After  a  two-year  experimental  run, 
the  midwest  airborne  educational  tele- 
vision project  is  ready  to  be  placed  on 
a  permanent  basis  and  expanded. 

This  was  the  word  conveyed  to  the 
FCC  last  week  by  Midwest  Program 
on  Airborne  Television  Instruction  Inc. 
in  a  request  for  a  rulemaking  to: 

1.  Regularize  the  use  of  uhf  chan- 
nels for  airborne  etv  in  six  midwest 
states. 

2.  Modify  commission  rules  gov- 
erning airborne  etv. 

3.  Allocate  six  uhf  channels  for 
MPATI.  Two  channels  are  currently 
being  used  in  the  project. 

The  application  doesn't  specify  the 
desired  six  channels,  but  MPATI  said 
it  will  designate  them  in  a  supplemental 
filing.  The  group,  which  was  directed 
by  the  commission  last  month  to  file 
its  application  by  Jan.  15,  said  it  wasn't 
able  to  complete  the  necessary  engi- 
neering studies  in  the  intervening 
period. 

MPATI  was  organized  early  last  year 
by  midwest  educators  and  civic  leaders 
as  the  successor  to  the  Midwest  Coun- 
cil on  Airborne  Television  Instruction. 
The  council,  established  in  1959, 
launched  the  airborne  etv  project  in  co- 
operation with  Purdue  U.  and  the  Pur- 
due Research  Foundation. 

The  licenses  for  the  experimental  sta- 
tions— KS2XGA,  operating  on  ch.  72, 
and  KS2XGD,  operating  on  ch.  76 — 
are  now  held  by  Purdue  U.  But  the 
FCC  is  being  asked  to  transfer  these 
licenses  to  MPATI. 

Coverage  Area.  ■  MPATI  serves  1,- 
160  schools  and  colleges  in  a  140,000- 
square-mile  area  that  includes  portions 
of  Illinois,  Indiana,  Kentucky,  Ohio, 
Michigan  and  Wisconsin.  Some  26  mil- 
lion people  live  within  the  200-mile 
range  of  the  airborne  stations,  including 
6.5  million  children  enrolled  in  15,000 
elementary  schools  and  700,000  stu- 
dents in  300  colleges  and  universities. 

The  two  experimental  stations  have 
an  effective  radiated  power  of  about 
50  kw  visual  and  5  kw  aural,  from  an 
airplane  flying  at  23,000  feet  above 
sea  level.  The  plane  flies  in  a  10-mile 
circle,  with  an  orbit  reference  point 
near  Montpelier,  Ind. 

The  proposed  system,  according  to 
MPATI,  would  provide  six  educational 
services  simultaneously,  using  six  uhf 


next  few  months.  The  Senate  Watchdog 
Subcommittee,  which  has  been  investi- 
gating the  fairness  of  broadcasters  in  po- 
litical broadcasting,  will  decide  wheth- 
er it  will  query  broadcasters  after 
reviewing  the  information  to  be  turned 
over  to  Sen.  Pastore. 


channels  "near  the  upper  end"  of  the 
uhf  band,  with  an  effective  radiated 
power  of  100  kw  visual  and  10  kw 
aural. 

MPATI  says  its  six  DC-6-carried  sta- 
tions could  be  operating  in  time  for  the 
opening  of  classes  of  the  1965-66  school 
year. 

In  requesting  the  rulemaking,  MPATI 
asserts  the  experimental  etv  program 
has  demonstrated  the  potential  for 
meeting  the  rapidly  growing  needs  of 
an  expanding  school  population  for 
improved  education  at  practically  no  in- 
crease in  per-pupil  cost. 

Greater  Flexibility  Needed.  ■  If  six 
channels  were  available,  MPATI  says, 
the  program's  flexibility  could  be  in- 
creased to  the  point  where  it  could 
"provide  a  six-hour  service  offering 
some  72  courses — enough  to  supply  a 
substantial  portion  of  the  needs  not 
only  of  the  12  grades  through  high 
school,  but  at  the  college  level,  too." 

But  before  the  airborne  etv  can  be- 
come a  permanent  service,  MPATI 
says,  existing  rules  will  have  to  be  re- 
vised to  provide  for  the  integration  of 
such  a  system  in  a  uhf  allocation  plan 
designed  for  ground-based  facilities. 

The  engineering  exhibit  said  the  ex- 
perimental program  demonstrates  that 
an  aircraft-based  uhf  station  can  send 
a  clear  signal  200  miles,  far  in  excess 
of  that  predicted  by  the  usual  propaga- 
tion curves. 

The  exhibit  recommends  that  the 
minimum  co-channel  mileage  separation 
requirement  of  155  miles  for  zone  1 
and  175  miles  for  zone  2  be  increased 
to  290  miles  when  applied  to  the  orbit 
reference  point  of  an  airborne  facility. 
It  says  that  the  adjacent-channel  sep- 
aration requirement  should  be  increased 
from  55  miles  to  200  miles. 

But  it  also  says  that  experience 
gained  from  the  project  indicates  that 
there  is  no  need  for  a  number  of  other 
mileage  taboos.  MPATI  recommends 
the  discarding  of  taboos  relating  to  in- 
termediate frequency  beat,  intermodula- 
tion,  local  oscillator,  sound  image  and 
picture  image. 

Airborne  Advantages  Claims.  ■  The 
MPATI  application,  consisting  of  two 
bulky  documents,  contains  statements 
likely  to  draw  rebuttal  from  advocates 
of  ground-based  etv.  MPATI  contends. 


PERMANENT  AIRBORNE  ETV  PLAN 

Midwest  project  seeks  six  uhf  assignments  for  six  states 
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Sony  CR-4  Wireless  Microphone  —  The 

perfect  transistorized  microphone  and 
pocket-size  transmitter  for  active  singer/ 
dancers  and  TV  performers  to  give  complete 
freedom  from  entangling  cables  and 
obstructing  mike  stands.  Mike  and  trans- 
mitter together  weigh  only  13V2  ounces. 
Complete  with  transmitter,  receiver  and 
carrying  case:  $250. 

Sony  EM-1  Newscaster  Portable  — A  full 
track,  all  transistorized  portable  recorder 
designed  for  rugged  service  and  dependable 
performance  in  remote  locations.  Meeting 
NARTB  specifications,  the  EM-1  is  ideal  for 
on-the-spot  interviews  and  sound  recording. 
•  Governor  controlled,  constant  speed  spring 
wound  motor  •  Rewind  while  recording  • 
I314  pound  weight.  Complete  with  micro- 
phone and  accessories:  $495. 
Sony  MX-777  Stereo  Mixer  — A  six  chan- 


nel all  transistorized  self  powered  stereo/ 
monophonic  mixer  featuring:  4  balanced 
microphone  inputs,  2  balanced  hi-level 
inputs  and  2  balanced  recorder  outputs. 
Other  features  include  individual  level  con- 
trols and  channel  1  or  2  selector  switches, 
cannon  XL  receptacles  and  switch  for 
bridging  of  center  staging  solo  mike.  Com- 
plete with  carrying  case:  $175. 

Sony  C-37A  Condenser  Microphone  — 

Remarkably  smooth  and  uncolored  natural 
response  through  the  full  range  of  recorded 
frequencies  has  earned  the  C-37A  the  title 
of  "world's  most  perfect  microphone!'  • 
Adjustable  for  omni-directional  or  uni- 
directional •  Frequency  response  ±2  db 
20-18,000  cps  •  Signal  to  noise  — more  than 
55  db  for  signal  of  1  micro-bar  at  1000  cps. 
Complete  with  CP-3  Power  Supply,  carrying 
case  and  30  feet  of  cable:  $295. 


Sony  C-17B  Condenser  Microphone— A 

miniaturized,  uni-directional  companion  to 
the  famous  Sony  C-37A  Microphone.  With 
outstanding  background  isolation  character- 
istics, the  uni-directional  cardioid  pattern  is 
ideal  for  TV,  night  club  and  solo  voice 
stereo  recording  application.  The  slim  Win" 
diameter  size  minimizes  visual  problems. 
Complete  with  CP-3  Power  Supply,  carrying 
case  and  30  feet  of  cable:  $350. 
Sony  CP-3  Power  Supply  — For  the  C-37A 
and  the  C-17B  microphones,  the  CP-3 
features:  Switch  for  3  positions  of  low  fre- 
quency attenuation;  special  high  cut  filter 
switch  for  all  frequencies  above  10,000  cps. 

For  more  complete  specifications  and  name 
of  nearest  dealer,  write  Superscope,  Inc., 
Dept.  3   ,  Sun  Valley,  California. 

In  New  York,  visit  the  Sony  Fifth  Avenue  Salon,  585 
Fifth  Avenue. 


All  Sony  Sterecorders  are  Multiplex  Ready! 


The  Tapeway  to  Stereo 
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for  instance,  that  an  airborne  system 
permits  more  efficient  use  of  the  spec- 
trum and  costs  less  money  than  ground- 
based  etv. 

The  question  of  which  type  is  a  more 
efficient  user  of  the  spectrum  has  been 
a  point  of  contention  among  etv  groups 
and  a  matter  of  concern  to  the  FCC. 
The  MPATI  engineering  exhibit  pro- 
poses the  use  of  six  alternate  uhf  chan- 
nels, says  such  an  airborne  system 
would  be  about  50%  more  efficient,  in 
terms  of  spectrum  use,  than  a  ground- 
based  service. 

In  claiming  financial  advantages,  the 
MPATI  application  estimates  the  cap- 
ital cost  of  the  airborne  facility  at  $6,- 
318,000  and  the  cost  of  a  comparable 
ground-based  service  at  $20,195,000. 
The  annual  operating  costs  were  esti- 
mated at  $2,650,000  for  the  airborne 
technical  facility  and  $3,615,000  for  a 
ground  system. 

MPATI  estimates  that  the  total  an- 
nual expense  budget  of  the  airborne 
program  will  be  $4  million — an  amount 
the  group  says  can  be  raised  if  8,000 
schools,  or  half  the  number  estimated 
for  the  region  by  1966,  register  as  mem- 
bers and  contribute  $1  per  pupil  for 
each  of  the  4,000,000  expected  students. 

The  price  of  $  1  per  pupil  has  already 
been  approved  by  the  present  member 
schools,  which  have  contributed  $340,- 
000  in  the  first  year  of  MPATI's  opera- 
tion. This  sum  is  called  the  first  step 
to  putting  the  system  on  a  self-support- 
ing basis. 

The  original  funds  were  provided  by 
private  foundations  and  industry.  The 
Ford  Foundation  alone  contributed  $7.2 
million  in  1959,  and  last  April  contrib- 
uted another  $7.5  million.  This  latter 
contribution  will  be  allocated  in  de- 
creasing amounts  over  the  next  three 
years  to  finance  the  system,  with  the 
increasing  difference  to  be  made  up  by 
contributions  from  a  growing  member- 
ship. MPATI  says  8,000  members,  as 
opposed  to  the  present  1,160,  will  be 
needed  by  the  start  of  the  1966-67 
school  year  for  the  system  to  be  self- 
sustaining. 

NAB  asks  more  time 
for  'loudness'  filings 

The  National  Assn.  of  Broadcasters 
asked  the  FCC  last  week  to  extend  its 
Jan.  18  deadline  for  comments  on  the 
commission's  investigation  of  the  "so- 
called  'loudness' "  of  commercials 
broadcast  on  am,  fm  and  tv  stations  to 
March  18. 

The  NAB  said  that  the  problem 
"transcends  questions  of  engineering 
technology  .  .  .  [and  that]  physiological 
and  psychological  effects  of  noise  on 
the  individual"  also  should  be  consid- 
ered. The  association  said  several  sta- 
tions have  indicated  they  would  like  to 


'Wire  the  FCC 

Sen.  Ralph  Yarborough  (D- 
Tex.),  chairman  of  the  Senate 
Subcommittee  on  Freedom  of 
Communications,  told  a  conven- 
tion of  fellow  Democrats  last 
week  how  to  properly  channel 
complaints  of  abuses  by  broad- 
casters of  "equal  time." 

Citing  problems  some  candi- 
dates encountered  in  obtaining 
air  time — even  buying  time — 
during  the  1962  campaigns,  the 
senator  urged  an  audience  of 
Democratic  national  committee- 
men and  women  in  Washington 
to  be  specific  in  their  complaints. 

"Phone,  write  or  wire  the  FCC," 
Sen.  Yarborough  said.  Notify  the 
watchdog  subcommittee  and  the 
Democratic  National  Committee 
in  Washington  as  well,  he  urged. 
"Spell  out  what's  happened  to 
you."  He  advised  complainants  to 
give  as  much  detail  as  possible — 
"and  as  quickly  as  possible." 


participate  in  a  study  of  such  subjec- 
tive considerations. 

Not  only  could  the  commission  bene- 
fit, the  NAB  said,  but  additional  time 
is  of  "urgent  necessity"  in  this  case  and 
"no  prejudice  or  harm"  would  occur  if 
the  proceedings  are  delayed. 

'Material'  change  plan 
draws  ABC  objection 

The  difficulty  of  forming  a  rule  re- 
quiring applicants  to  keep  the  FCC  in- 
formed of  all  "material"  changes  in  ap- 
plications or  station  operation  (Broad- 
casting, Dec.  3,  1962)  may  out-weigh 
any  advantages  from  such  a  rule,  ABC 
told  the  commission  last  week. 

ABC  said  the  commission  gave  no 
clear  definition  of  material  change,  and 
the  area  cannot  be  readily  defined. 

To  keep  financial  data  up-to-date,  for 
instance,  may  be  difficult  since  there  is 
no  established  formula  to  evaluate  an 
applicant's  financial  qualifications,  ABC 
said. 

The  time  required  for  the  renewal  of 
licenses  is  often  drawn  out,  ABC  noted, 
and  the  program  percentages  required 
by  renewal  applications  may  change 
because  of  some  news  break  or  other 
fluctuations. 

"Under  the  emphasis  of  the  proposed 
rule,  there  would  be  constant  uncer- 
tainty on  the  part  of  the  applicant  con- 
cerning the  matters  required  to  be 
covered  by  an  amendment."  There 
would  be  further  complications  in  com- 
parative hearings,  where  the  applicant 
is  expected  to  serve  notice  of  any 
change  to  all  parties  involved  and 
where  any  change  affecting  the  appli- 


cant could  be  of  decisional  significance, 
ABC  claimed. 

ABC  asked  the  commission  if  the 
proposed  rule  would  allow  for  the  ad- 
dition of  changes  after  an  application 
had  been  designated  for  hearing.  Rules 
now  require  that  it  may  be  done  only 
if  good  cause  is  shown. 

ABC  said  that  if  the  rule  is  adopted 
it  may  be  ignored  by  many  "because 
of  its  vagueness  and  ambiguity,"  while 
cautious  applicants  may  feel  that  they 
must  submit  minute  detail. 

WLUC-TV  protests 
translator  invasion 

WLUC-TV  Marquette,  Mich.,  asked 
the  FCC  last  week  to  protect  the  sta- 
tion from  severe  financial  injury  that  it 
said  would  arise  from  the  operation  of 
four  translator  stations  proposed  by 
K&M  Electronics. 

K&M  has  applied  to  the  commission 
for  four  new  translators — two  in  Calu- 
met and  two  in  Houghton,  both  Michi- 
gan. They  would  carry  the  program- 
ming of  KDAL-TV  and  WDSM-TV 
both  Duluth,  Minn. 

WLUC-TV  is  a  primary  CBS  net- 
work affiliate  and  also  carries  some  15 
hours  weekly  of  ABC  programs.  Some 
of  the  network  programs  are  broadcast 
on  a  delayed  basis  so  that  WLUC-TV 
can  present  local  programming.  If 
KDAL-TV,  which  is  a  CBS  primary 
and  carries  ABC,  and  WDSM-TV,  an 
NBC  affiliate  which  also  carries  ABC, 
are  brought  into  WLUC-TV's  main 
service  area,  the  station's  programming 
policy  would  be  seriously  jeopardized,  it 
told  the  commission. 

The  Marquette  station  claimed  that 
these  commercial  programs  bear  much 
of  the  cost  of  its  local  productions 
which  would  be  forced  to  compete  with 
regularly  scheduled  network  programs 
— brought  in  from  an  outside  area — 
for  audience  attention.  WLUC-TV  said 
that  the  Calumet  and  Houghton  areas 
account  for  about  25%  of  the  station's 
advertising  revenue.  This  represents 
income  that  it  could  not  afford  to  lose 
if  it  is  to  continue  its  public  service 
programs,  WLUC-TV  added. 

Long  reach  ■  WLUC-TV  noted  that 
the  K&M  plan  would  increase  the  cov- 
erage area  of  KDAL-TV  and  WDSM- 
TV  by  165  miles. 

WLUC-TV  urged  that  the  commis- 
sion determine  if  the  establishment  of 
the  translators  is  in  truth  non-profit,  or 
an  attempt  to  greatly  increase  the 
Duluth  stations'  coverage  by  "outside 
interests." 

WLUC-TV  also  questioned  the  feasi- 
bility of  K&M's  engineering  proposal. 
The  station  charged  that  by  picking  up 
signals  from  other  translators  in  Grand 
Portage  rather  than  directly  from 
Duluth,  an  inferior  service  would  be 
brought  to  area  viewers. 
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Another  FM  Station  goes 
FULLY  AUTOMATIC! 


WHBF-FM,  Rock  Island, 

III.  selects  ATC  automated  system 


WHBF  Chief  Engineer,  Robert  J. 
Sinnett,  is  shown  checking  out  the 
ATC  system  that  will  put  WHBF- 
FM  on  a  fully  automated  program- 
ming basis.  The  components  selected 
will  provide  music,  news,  commer- 
cials, production  aids,  and  program 
logging  automatically.  The  system 
was  selected  by  WHBF  because  the 
flexibility  enables  them  to  change 
programming  structure  as  easily  as 
dialing  a  phone.  Broadcast  personnel 
may  be  released  from  control  opera- 
tion for  more  profitable  activities. 


/jff^,  AUTOMATIC  TAPE  CONTROL,  Inc. 

209  E.  Washington  St.  •  Bloomington,  Illinois 

Rush  FREE  BOOKLET  on  automatic  programming  and 
literature  on  ATC  equipment. 
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Made  by  broadcasters  for  broadcasters 

AUTOMATIC  TAPE  CONTROL,  INC. 


209  E.  Washington  St. 


Bloomington,  Illinois 
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Overseas  sales  (except  Canada)  CBS  International, 
46  E.  52nd  St.,  New  York  22,  N.Y.  Marketed  in 
Canada  by  Canadian  General  Electric,  Toronto  4, 
Ontario. 


BROADCASTING,  January  21,  1963 


Sen.  Magnuson  (left)  and  Mr.  Cox 
A  two-bagger  nomination  to  FCC 


JFK  nominates  Cox 
to  part,  full  terms 

President  Kennedy  last  week  nomi- 
nated FCC  Broadcast  Bureau  Chief 
Kenneth  A.  Cox  to  fill  both  the  unex- 
pired term  on  the  FCC  to  be  vacated 
by  T.A.M.  Craven  and  the  succeeding 
seven-year  term. 

Earlier  the  President  had  indicated 
only  that  he  intended  to  submit  Mr. 
Cox's  name  to  fill  the  five-month  peri- 
od left  in  the  term  of  Commissioner 
Craven,  who  reaches  the  maximum  re- 
tirement age  of  70  Jan.  31. 

Sen.  Warren  G.  Magnuson,  chairman 
of  the  Senate  Commerce  Committee, 
said  Jan.  10  he  hoped  the  President 
would  send  Mr.  Cox's  nomination  to 
the  Senate  for  both  the  short  and  long 
terms — as  he  had  FCC  Chairman  New- 
ton N.  Minow's.  A  White  House  aide 
indicated  the  President  might  follow 
that  course  when  Mr.  Cox's  name  was 
announced  late  last  year. 

Mr.  Kennedy  nominated  Chairman 
Minow  in  a  similar  way  almost  two 
years  ago.  The  Senate  approved  Mr. 
Minow's  nomination  in  March  1961 
for  both  a  four-month  period,  which 
remained  from  an  expired  interim  ap- 
pointment then  held  by  his  predecessor, 
and  a  regular  term  of  seven  years. 

A  filibuster  on  Senate  rules  which 
held  up  organizing  activities  last  week 
also  prevented  scheduling  of  a  hearing 
on  Mr.  Cox's  nomination. 

House  Democrats  get 
committee  assignments 

Organization  of  congressional  com- 
mittees proceeded  on  schedule  in  the 
House  last  week  but  a  filibuster  on  rules 
in  the  Senate  held  up  all  efforts  to  assign 
senators  to  committees. 

Freshman  Rep.  Lionel  Van  Deerlin 
(D-Calif.),  a  former  radio  and  televi- 
sion news  director  (KOGO-AM-FM- 
TV  San  Diego,  XETV  [TV]  Tijuana) 
and  newspaperman,  was  named  to  the 
House  Commerce  Committee,  which 
handles  most  legislation  affecting  broad- 
casting. New  Rep.  Gillis  W.  Long  (D- 
La.)  and  Rep.  W.  R.  Hull  Jr.  (D-Mo.) 
also  were  named  to  the  committee. 

The  new  members  filled  two  com- 
mittee vacancies  left  by  the  defeat  of 
former  Illinois  Democrat  Peter  Mack 
and  the  retirement  of  Morgan  M. 
Moulder,  former  Missouri  Democrat 
(Broadcasting,  Nov.  12,  1962).  Rep. 
Oren  Harris  (D-Ark.)  remained  chair- 
man. 

House  Republicans  had  not  an- 
nounced committee  assignments  by 
Friday  (Jan.  18). 

The  House  Committee  on  Science 
and  Astronautics,  which  is  in  part  re- 
sponsible for  legislation  in  space  com- 
munications, added  seven  Democrats: 


Reps.  Thomas  N.  Downing  of  Virginia, 
Joe  D.  Waggoner  Jr.  of  Louisiana,  Ed- 
ward J.  Patten  of  New  Jersey,  Richard 
H.  Fulton  of  Tennessee,  Don  Fuqua  of 
Florida,  Neil  Staebler  of  Michigan  and 
Carl  Albert  of  Oklahoma,  who  took  his 
first  committee  assignment  since  he  was 
named  majority  leader  in  1962.  Rep. 
George  P.  Miller  (D-Calif.)  continues 
as  chairman. 

FCC  orders  hearing 
on  am  economic  issue 

Whether  Wauchula,  Fla.  (population, 
3,411),  can  support  more  than  one  am 
station  is  among  the  questions  to  be 
determined  at  a  hearing  ordered  by  the 
FCC  last  week. 

The  commission  acted  thus  on  an  ap- 
plication by  Georgia  M.  and  Jerald 
Brush  for  a  daytime  am  station  on  1600 
kc  at  500  w  after  WAUC  Wauchula 
opposed  the  grant. 

WAUC  held  that  revenue  in  the 
town  is  not  adequate  to  support  two 
am  stations  and  that  the  public  interest 
would  suffer  as  a  result  of  the  impair- 


ment to  both  stations.  The  FCC  feels 
the  courts  have  held  that  it  must  hold 
a  hearing  to  consider  such  charges. 

Initial  decision  would 
grant  am  station  to  Fait 

An  application  by  J.  B.  Fait  Jr.  for 
a  new  am  station  in  Sheffield,  Ala., 
moved  a  step  closer  to  realization  last 
week  when  FCC  Hearing  Examiner  Jay 
Kyle  issued  a  supplemental  initial  deci- 
sion advocating  the  grant. 

Application  of  Mr.  Fait,  who  already 
has  controlling  interest  in  three  am's  in 
Alabama,  was  denied  in  both  1961  and 
1962  in  favor  of  a  competing  applica- 
tion by  Iralee  W.  Benns.  After  two 
reconsiderations  by  the  commission 
Mrs.  Benns  withdrew  her  application 
because  the  FCC  had  granted  a  permit 
for  a  second  station  which  would  serve 
the  Sheffield  area.  She  also  cited  Shef- 
field's economy,  which  she  felt  would 
not  support  a  second  station. 

Mr.  Kyle,  in  his  report,  said  that 
since  Mrs.  Benns  had  withdrawn,  the 
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Bills  introduced  affecting  radio  and  tv 


The  biennial  convening  of  a  new 
Congress  brings  with  it  a  flood  of 
legislative  proposals  of  which  only 
a  small  portion  affect  broadcasting. 
A  summary  of  such  bills  and  resolu- 
tions which  had  been  processed 
through  Jan.  17  follows  (*  indicates 
the  measure  has  been  introduced  in 
similar  form  in  other  Congresses). 
Discrimination  in  employment*: 
H.R.  27,  Rep.  John  D.  Dingell  (D- 
Mich.);  H.R.  316,  Rep.  Jeffery 
Cohelan  (D-Calif.);  H.R.  644,  Rep. 
Abraham  J.  Multer  (D-N.Y.) ;  H.R. 
1151,  Rep.  Lenor  K.  Sullivan  CD- 
Mo.);  H.R.  1624,  Rep.  Seymour 
Halpern  (R-N.Y.):  would  prohibit 
discrimination  in  employment  be- 
cause of  race,  color,  religion,  na- 
tional origin,  or  ancestry. 
Repeal  communications  excise  tax*: 
H.R.  45,  Rep.  Frances  P.  Bolton  (R- 
Ohio) ;  H.R.  344,  Rep.  Syd  Herlong 
(D-Fla.);  H.R.  513,  Rep.  Multer; 
H.R.  762,  Rep.  Charles  E.  Chamber- 
lain (R-Mich.);  H.R.  1600.  Rep. 
Samuel  N.  Friedel  (D-Md.):  to 
amend  the  Internal  Revenue  Code 
of  1954  for  repeal  of  the  excise  tax 
on  communications. 
Tax  deductions  for  lobbying:  H.R. 
69,  Rep.  Thomas  M.  Pelly  (R- 
Wash. ) :  to  amend  the  Internal  Rev- 
enue Code  of  1954  and  provide  that 
expenses  for  legislative  purposes 
(lobbying)  may  be  allowed  as  deduc- 
tions from  gross  income. 


Components  definition  for  tax  pur- 
poses*: H.R.  195,  Rep.  Thomas  P. 
O'Neill  Jr.  (D-Mass.)  and  others: 
to  amend  the  Internal  Revenue  Act 
of  1954  as  it  relates  to  a  definition 
of  radio  and  television  components. 
The  bill  would  restrict  the  tax  to 
replacement  parts,  not  original  equip- 
ment ("radio  and  television  com- 
ponents" would  mean  cabinets,  tubes, 
power  supply  units  and  built-in 
antenna). 

Ban  wage  discrimination  by  sex*: 
H.R.  298,  Rep.  Frank  T.  Bow  (R- 
Ohio);  H.R.  409,  Rep.  James  Roose- 
velt (D-Calif.);  H.R.  896,  Rep.  Edna 
F.  Kelly  (D-N.Y.):  to  provide  equal 
pay  for  equal  work  for  women  work- 
ing in  interstate  commerce. 
National  institute  of  arts  and  hu- 
manities: H.R.  324,  Rep.  John  E. 
Fogarty  (D-R.I.);  H.R.  1155,  Rep. 
Frank  Thompson  Jr.  (D-N.J.):  to 
develop  the  nation's  cultural  re- 
sources; establish  a  National  Institute 
of  Arts  &  Humanities  and  a  Federal 
Advisory  Council  on  Arts  and  Hu- 
manities under  the  Dept.  of  Health, 
Education  &  Welfare;  to  commission 
works;  to  award  fellowships  and 
scholarships. 

National  spelling  commission:  H.R. 
336,  Rep.  Harlan  Hagen  (D-Calif.) : 
to  establish  a  National  Spelling  Com- 
mission to  reform  the  spelling  of 
English  words,  to  publish  the  United 
States  Official  Dictionary  (govern- 


only  determination  left  was  whether 
Mr.  Fait  had  too  much  concentration 
of  ownership.  Mr.  Fait  owns  WAJF 
Decatur  and  is  majority  owner  of 
WFIX  Huntsville  and  WRAB  Arab. 

Examiner  Kyle  found,  however,  that 
Mr.  Falt's  stations  are  "operated  en- 
tirely independent  of  each  other  .  .  ." 
with  little  overlap  of  coverage,  and  that 
each  is  in  competition  with  several 
other  stations.  In  light  of  this,  Mr.  Kyle 
said  in  looking  toward  the  grant,  "It  is 
apparent  that  the  joint  ownership  and 
control  does  not  give  the  stations  any 
advantage  over  their  competitors." 

Pastore  heads  joint  unit 

Sen.  John  O.  Pastore  (D-R.I.),  chair- 
man of  the  Senate  Communications 
Subcommittee,  was  elected  chairman  of 
the  Joint  Committee  on  Atomic  En- 
ergy Jan.  15,  succeeding  Rep.  Chet 
Holifield  (D-Calif.).  Rep.  Holifield 
now  becomes  vice  chairman.  The  top 
two  posts  rotate  between  ranking  House 
and  Senate  members  of  the  joint  com- 
mittee. 


Hill  hearing  held 
on  false  cure  ads 

Print  advertising  in  particular  and 
broadcast  advertising  generally  were 
criticized  during  a  Senate  hearing  on 
problems  of  the  aging  last  week  for  not 
doing  enough  to  protect  the  elderly 
from  fraud  and  deception. 

Doctors,  businessmen  and  congress- 
men took  turns  testifying  against  adver- 
tising of  fraudulent  cures  for  painful 
diseases  in  broadcast  and  print  media 
and  against  "irresponsible  journalism" 
concerning  cures  in  magazines  and  on 
radio  and  tv.  They  testified  for  three 
days  before  the  Senate  Special  Commit- 
tee on  Aging  on  "Frauds  and  Quackery 
Affecting  the  Older  Citizen." 

"Television  and  radio  bring  the  glib, 
persuasive  'pitchman'  with  his  often  ex- 
orbitant, misleading  claims  into  every 
room,"  declared  Sen.  Pat  McNamara 
(D-Mich.),  chairman.  "We  live  in  the 
'Era  of  Hard  Sell,'  "  Sen.  McNamara 
said.  "The  senior  citizen  is  particularly 


ment  employes  would,  in  perform- 
ance of  official  duties,  be  expected 
to  conform  to  the  spelling  of  the 
Official  Dictionary) . 

Ad  curb  on  East  German  goods: 
H.R.  414,  Rep.  Samuel  S.  Stratton 
(D-N.Y.):  to  prohibit  advertising 
articles  produced  in  the  Soviet  Zone 
of  Germany  unless  products  are 
identified  by  origin. 
Obscenity  commission*:  H.R.  470, 
Rep.  Glenn  Cunningham  (R-Neb.); 
S.  180,  Sen.  Karl  E.  Mundt  (R-S. 
Dak.):  to  create  a  Commission  on 
Noxious  &  Obscene  Matters  &  Ma- 
terials, having  subpoena  power,  com- 
posed of  17  members,  including  one 
from  broadcasting  media. 
Ban  on  boxing  broadcasts:  H.R.  578. 
Rep.  Multer:  to  amend  the  Com- 
munications Act  to  prohibit  radio  or 
television  broadcasts  of  amateur  or 
professional  boxing  matches. 
Unauthorized  deletion  ban:  H.R. 
579,  Rep.  Multer:  to  amend  the 
Communications  Act  to  make  it  un- 
lawful to  make  "unauthorized  dele- 
tions" from  certain  matter  submitted 
for  broadcasting.  This  would  apply 
when  contracts  specify  matter  in- 
cluded for  broadcast  and  would 
prohibit  deletions  without  permis- 
sion. 

FTC  cease  and  desist*:  H.R.  594, 
Rep.  Tom  Steed  (D-Okla.);  H.R. 
1 105,  Rep.  Wright  Patman  (D-Tex.): 


vulnerable  to  the  spiel  of  the  pitchman." 

Dr.  Ronald  W.  Lamont-Havers,  na- 
tional medical  director  of  the  Arthritis 
&  Rheumatism  Foundation,  struck  at 
"irresponsible  journalism"  in  several 
consumer  magazines  and  said  false  and 
misleading  information  on  alleged  cures 
also  comes  from  television  and  radio, 
although  he  cited  no  specific  examples. 

Cure's  the  Thing  ■  Jerry  J.  Walsh, 
executive  director  of  the  foundation, 
said  Food  and  Drug  Administration 
warnings  about  fraudulent  claims  and 
dangerous  drugs  do  not  seem  to  get  into 
newspapers  "as  much  as  a  new  cure  or 
a  new  thing  on  the  horizon." 

Dr.  Robert  E.  Shank,  chairman  of  the 
American  Medical  Assn.  council  on 
foods  and  nutrition,  cited  the  associa- 
tion's efforts  to  keep  the  public  informed 
about  quackery,  and  said  "The  Medical 
Man,"  an  educational  film  produced  by 
the  AMA,  has  been  televised  926  times 
since  it  was  released  in  1958  and  has 
had  more  than  12,000  showings  before 
special  groups. 

Two  recommendations  on  false  and 
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three-year  licenses  to  operate  ama- 
teur stations  if  the  FCC  finds  the 
national  security  would  not  be  en- 
dangered. 

Too  low  prices*:  H.R.  800,  Rep. 
Wright  Patman  (D-Tex.):  fair  prac- 
tices amendments  to  the  Federal 
Trade  Commission  Act  which  would 
prohibit  sellers  from  advertising  be- 
low-cost prices  in  areas  where  they 
seek  to  drive  out  competition. 
Fees  for  federal  agency  services*: 
H.R.  834,  Rep.  J.  Arthur  Younger 
(R-Calif.) :  to  provide  for  the  assess- 
ment and  collection  of  fees  to  cover 
the  cost  of  operation  of  certain 
regulatory  agencies,  including  the 
FCC  and  FTC. 

Reduce  set  manufacturing  tax:  H.R. 
872,  Rep.  Silvio  O.  Conte  (R- 
Mass.):  to  reduce  from  10%  to  5% 
the  manufacturing  tax  on  television 
sets,  radios  and  some  other  entertain- 
ment equipment. 

Wiretapping  okay:  H.R.  958,  Rep. 
Francis  E.  Walter  (D-Pa.) :  extensive 
amendments  to  the  Internal  Security 
Act  of  1950,  including  placing  per- 
mission for  interruptions  of  com- 
munications (wiretapping,  audio 
monitoring)  in  the  hands  of  the  U.S. 
Attorney  General. 

Transportation  and  communications 
department:  H.R.  967,  Rep.  Younger: 
to  create  a  Department  of  Trans- 
portation &  Communications. 
Juke  box  royalties:  H.R.  1046,  Rep. 
Emanuel  Celler  (D-N.Y.):  to  re- 
quire juke  box  operators  to  pay 
royalty  fees  for  the  use  of  musical 


property  of  composers,  authors  and 
copyright  owners. 

U.  S.  cultural  exchange:  H.J.  Res. 
68,  Rep.  William  B.  Widnall  (R- 
N.J.):  to  strengthen  the  nation's 
cultural  exchange  programs  with 
foreign  countries  and  to  establish 
arts  competitions. 

Access  for  radio  and  television*:  H. 

Res.  53,  54,  77,  78,  Reps.  George 
Meader  (R-Mich.)  and  Mrs.  Martha 
W.  Griffiths  (D-Mich.):  to  allow 
radio  and  television  coverage  of  com- 
mittee meetings  of  the  House  of 
Representatives  (Broadcasting,  Jan. 
14). 

Satellite  law  amendments:  S.  223, 
Sen.  John  Sparkman  (D-Ala.),  for 
himself  and  Sens.  Mike  Mansfield 
(D-Mont.),  John  O.  Pastore  (D- 
R.I.)  and  Leverett  Saltonstall  (R- 
Mass.):  to  amend  the  Communica- 
tions Satellite  Act  of  1962  for  the 
participation  by  small  business  or- 
ganizations in  the  procurement  ac- 
tivities of  the  Satellite  Communica- 
tions Corp. 

Equal  time  suspension,  1964*:  S. 

251,  Sen.  Pastore:  to  suspend  for 
the  1964  campaign  Sec.  315  of  the 
Communications  Act  as  it  applies  to 
the  President  and  Vice  President  (see 
story  this  page). 

Equal  time  suspension,  permanent*: 

S.  252,  Sen.  Pastore:  to  exempt  from 
Sec.  315  political  campaigns  for  the 
offices  of  President,  Vice  President, 
all  congressmen  and  governors  (see 
story  this  page). 


to  amend  the  Federal  Trade  Com- 
mission Act  to  provide  for  the  is- 
suance of  temporary  cease-and-desist 
orders  to  prevent  certain  practices 
pending  commission  action. 
Liquor  ad  ban*:  H.R.  680,  Rep. 
Abraham  J.  Multer  (D-N.Y.);  H.R. 
817,  Rep.  Eugene  Siler  (R-Ky.): 
Rep.  Multer's  bill  would  prohibit 
certain  price  advertising  and  false 
advertising  concerning  liquor  in 
Washington,  D.  C.  Rep.  Multer's 
proposal  is  a  complete  ban  on  all 
liquor  advertising,  both  "hard"  and 
"soft." 

Municipal  arts  council:  H.R.  685, 
Rep.  Multer:  to  establish  a  municipal 
arts  council  in  Washington,  D.  C, 
which  would  be  representative  of 
persons  engaging  in  the  arts  (includ- 
ing radio  and  television);  to  provide 
funds  from  a  municipal  tax  to  defray 
expense  of  nonprofit  art  programs  in 
the  District. 

Federal    inventions  administration: 

H.R.  701,  Rep.  Multer:  to  insure 
that  inventions  created  through  ex- 
penditure of  public  funds  remain  in 
the  control  of  the  U.  S.  through  the 
establishment  of  a  Federal  Inven- 
tions Administration.  This  would 
apply  to  inventions  developed  by 
contractors  with  the  federal  govern- 
ment and  by  federal  employes  (when 
created  in  line  with  their  authorized 
work). 

Licenses  for  foreign  hams:  H.R.  750, 
Rep.  Elford  A.  Cederberg  (R- 
Mich.):  to  amend  the  Communica- 
tions Act  to  allow  aliens  to  obtain 


deceptive  ads  were  noted  by  Kenneth 
B.  Willson,  president,  National  Better 
Business  Bureau  Inc.: 

1.  "That  advertisers  accept  responsi- 
bility to  present  competent  proof  of 
claims  when  questioned,  and 

2.  "That  advertising  media  accept  re- 
sponsibility for  requiring  competent 
proof  of  claims  prior  to  publication 
when  copy  is  considered  questionable  or 
if  it  is  subsequently  questioned  by  any 
responsible  source." 

Pastore  bills  would 
limit  Sec.  315 

The  first  effort  in  the  88th  Congress 
to  change  the  "equal  time"  provision  of 
the  Communications  Act  was  made 
Wednesday  (Jan.  16)  when  Sen.  John 
O.  Pastore  (D-R.I.)  introduced  two 
measures  intended  to  limit  that  section. 

Sen.  Pastore,  chairman  of  the  Com- 
munications Subcommittee,  offered  bills 
to:  suspend  "the  equal  opportunities  re- 
quirements .  .  .  for  nominees  for  the 
offices  of  President  and  Vice  President" 


for  1964;  permanently  exempt  from  the 
requirements  for  equal  opportunity  cam- 
paigns for  the  offices  of  President,  Vice 
President,  the  House  of  Representatives, 
the  Senate  and  governors  of  all  states. 

The  bills  were  referred  to  the  Com- 
merce Committee. 

The  senator  told  a  reporter  that  these 
bills  represented  what  he  personally 
thought  was  as  far  as  restrictions  ought 
to  be  lifted.  He  favored  removing  the 
limitations  "down  to  governor."  "From 
feeling  the  pulses  of  the  subcommittee," 
he  said,  he  thought  this  was  the  con- 
sensus of  its  members. 

However,  if  the  FCC,  when  it  con- 
cludes its  review  of  political  question- 
naires on  experience  in  the  1962  cam- 
paign, should  ask  for  a  further  liberaliza- 
tion of  Sec.  315,  he  would  introduce 
such  legislation  for  the  agency. 

But,  he  added,  "Congress  feels  strong- 
ly about  preservation  of  equal  oppor- 
tunity." 

Nonetheless,  the  Rhode  Island  senator 
was  quick  to  say,  "I  think  broadcasters 
have  come  of  age." 


House  group  wants 
more  tv  ad  hearings 

A  final  report  by  the  House  Select 
Small  Business  Committee  supports  its 
subcommittee's  recommendations  for 
further  hearings  to  determine  whether 
small  businessmen  are  getting  "adequate 
opportunities  to  promote  their  products 
by  television  advertising"  (Broadcast- 
ing, Dec.  10,  1962). 

"The  committee  believes  that  a  com- 
prehensive survey  of  current  time  selling 
practices  by  individual  stations,  inde- 
pendent as  well  as  affiliated,  should  be 
made,"  said  the  final  report,  released 
last  week. 

Although  the  six  Republican  mem- 
bers submitted  minority  views  to  the 
overall  committee  report,  which  covered 
the  committee's  full  range  of  activities, 
they  made  no  comments  on  the  recom- 
mendation for  more  hearings  on  broad- 
cast time  sales. 

No  date  had  been  set  last  week  for 
future  hearings. 
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(Advertisement) 

FROM  COVER  PACE 

PGW  TV  REP 
NAMED  TIME 
MAN  OF  YEAR 


JAMES  R.  SEFERT 

The  Strietmann-Supreme  Bakery  of 
Cincinnati  announced  that  James  R. 
Sefert  of  PGW's  Detroit  office  has  been 
named  their  rep  "Time  Man  of  the 
Year"  for  1962.  Sefert  has  handled 
TV  sales  for  PGW  for  the  past  two 
years.  He  was  in  charge  of  Crosley 
Broadcasting's  Cleveland  office  before 
he  joined  PGW. 

Announcement  of  this  competition 
was  made  in  Cincinnati  in  June  as 
Strietmann  invited  21  Midwestern  TV 
reps  to  a  two  day  meeting  to  discuss 
future  media  plans.  These  reps  han- 
dled over  100  TV  stations  in  55  mar- 
kets of  Strietmann's  Southeast  sales 
area. 

The  basis  of  award  judgment  was 
the  four  letters  of  TIME : 

T — Time  availabilities 
I — Interest  and  Service 
M — Media  promotion,  and 
E — Efficiency  per  dollar. 

Judging  was  done  by  J.  W.  Hoeffler, 
Strietmann's  marketing  director  and 
Lyle  R.  Allen,  account  executive  of  the 
Ralph  H.  Jones  Agency. 

Others  outstanding  in  this  competi- 
tion were  Len  Auerbach,  Ohio  Stations 
Representatives-Cleveland,  and  Lon 
Nelles,  HRP-Chicago.  

60  (GOVERNMENT) 


$2  MILLION  MORE  FOR  FCC 

$98  billion  budget  seeks  $16.5  million  for  FCC; 
and  more  money  for  FTC,  NASA  and  USIA 


President  Kennedy  last  week  asked 
Congress  to  appropriate  $16.5  million 
for  the  FCC  in  the  fiscal  year  begin- 
ning July  1,  1963.  This  is  $2  million 
more  than  the  $14,427,000  Congress 
appropriated  for  the  commission  for 
the  previous  fiscal  year.  Still  to  be  re- 
quested from  Congress,  however,  is 
$489,000  for  fiscal  1963  to  take  care 
of  pay  increases  voted  by  the  last  Con- 
gress. 

Overall  the  President  asked  for  an 
appropriation  of  $98.8  billion  to  run 
the  United  States  in  the  1964  fiscal  year. 
He  estimated  that  there  would  be  an 
$11.9  billion  deficit  in  the  year.  The 
1964  request  is  $4.5  billion  more  than 
was  asked  for  in  1963  fiscal  year. 

The  major  portion  of  the  FCC  in- 
crease is  allocated  to  Field  Engineering 
&  Monitoring  to  add  more  personnel 
and  to  acquire  technical  equipment. 

For  broadcasting,  the  FCC  budget  in- 
cludes $3,756,000— $612,000  more 
than  was  requested  last  year.  This  is 
not  only  for  salary  increases,  but  also 
provides  for  the  addition  of  20  new 
employes.  Under  broadcasting  activi- 
ties, the  budget  indicates  that  the  FCC 
regulated  7,513  stations  (of  all  types) 
in  fiscal  1961,  8,552  in  1962,  9,053 
estimated  in  1963  and  9,386  estimated 
for  1964.  The  budget  notes  that  the 
FCC  expects  to  receive  350  applica- 
tions for  new  tv  stations,  300  for  new 
am  stations  and  500  for  new  fms  in 
fiscal  1964.  The  broadcast  bureau  also 
expects  to  handle  425  applications  for 
new  translators,  the  budget  indicates. 

Tv  Service  Doubled  ■  For  the  United 
States  Information  Agency,  the  Presi- 
dent asked  $146.5  million  for  fiscal 
1964,  an  increase  of  almost  $26  million 
over  the  1963  request  of  $120,436,000. 

The  USIA  budget  indicates  almost  a 
100%  increase  for  the  television  serv- 
ice. In  last  week's  appropriation  request, 
$7,102,000  is  allocated  to  the  tv  service, 
compared  to  $3,920,000  for  1963  and 
actual  appropriation  of  $2,144,000  in 
1962. 

For  the  Voice  of  America,  the 
amount  sought  is  $27,642,000 — $4.3 
million  more  than  in  1963  when  $23,- 
349,000  was  asked,  and  almost  $8  mil- 
lion more  than  the  $19,812,000  actually 
appropriated  in  1962. 

In  the  broadcasting  service  the  in- 
crease is  expected  to  go  for  expanding 
foreign  language  broadcasts  from  38 
to  40,  to  take  care  of  new  overseas 
transmitters  planned  in  Monrovia, 
Liberia,  and  on  the  Isle  of  Rhodes  in 
the   Mediterranean.    "Significant"  in- 


creases in  programming  for  the  VOA 
are  planned,  the  budget  message  says, 
especially  for  Latin  America. 
Requests  for  other  agencies: 

■  Federal  Trade  Commission — Re- 
quested was  $13,028,000  for  the  FTC, 
up  from  $11,278,000  appropriated  for 
1963  fiscal  year.  The  budget  indicates 
that  $3,253,000  is  to  be  spent  on  in- 
vestigation and  litigation  of  deceptive 
practices.  This  includes  false  and  mis- 
leading advertising.  This  compares  to 
$2,976,000  requested  for  this  activity 
last  year. 

■  National  Aeronautics  &  Space  Ad- 
ministration— For  NASA  the  President 
asked  almost  $5  billion,  about  $2  bil- 
lion above  the  sum  requested  for  the 
1963  fiscal  year. 

For  communications  research  and 
development,  the  NASA  budget  in- 
cludes $55,407,000,  compared  to  $49,- 
747,000  for  1963  and  $34,114,000 
actually  appropriated  in  1962. 

In  1964,  the  section  reports,  NASA 
intends  to  complete  its  work  on  the 
Echo  project  (reflection  of  radio  signals 
from  passive  satellites).  It  will  continue 
to  work  on  Relay,  the  low  altitude  ac- 
tive satellite  and  on  Syncom,  the  24- 
hour  orbit  satellite.  It  will,  it  says, 
place  major  emphasis  on  technology  for 
Syncom;  the  Dept.  of  Defense  will  pur- 
sue the  development  of  the  Relay  type 
satellite. 

NAB  wants  'expressway' 
radio  to  be  licensed 

Expressway  radio  service  should  be 
licensed  under  an  interpretation  of  the 
FCC  rules,  the  NAB  told  the  FCC  last 
week. 

The  NAB  said  that  while  promoters 
of  the  proposed  new  service  claim  that 
it  is  exempt  from  licensing  because  of 
its  limited  radiation  signal,  it  does  not 
mean  that  "extensive  communication 
systems  could  be  installed  and  operated 
without  specific  justification  or  authori- 
zation." 

The  highway  radio  broadcasts,  as  pro- 
posed, would  consist  of  a  wire  over  the 
center  of  the  road  that  would  radiate 
a  signal  which  would  cover  only  the 
width  of  the  roadway.  The  system 
would  carry  commercial  music  pro- 
grams, weather  reports  and  road  con- 
dition notices. 

The  NAB  said  that  if  the  commission 
did  not  find  an  interpretation  of  its 
rules  to  cover  the  new  system,  it  should 
then  establish  a  new  service  under  its 
rules,  requiring  licensing. 
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The  only  logical  way  you  can  see  where  you're 
going  is  to  look  ahead.  This  wisdom  is  just  as  pro- 
found for  people  in  the  business  of  broadcast  advertis- 
ing as  for  skippers  of  submarines. 

Radio  and  television  are  entering  1963  after  track- 
ing a  turbulent  course  through  1962.  What's  ahead 
in  1963?  Where  will  broadcasting  run  into  heavy 
weather;  where  will  the  sailing  be  smooth? 

Will  radio  and  television,  in  1963,  increase  their 
share  of  the  advertising  dollar?  What  changes  are  in 
store  in  audience  patterns  and  ways  of  evaluating 
them,  in  marketing  techniques,  in  radio  and  tele- 
vision facilities?  How  do  the  experts  in  broadcast 
advertising  look  at  the  new  year;  what  do  they  say 
and  why  do  they  say  it? 

Answering  these  questions  calls  for  either  the  gift 
of  prophecy — or  the  gift  of  interpretive  analysis 
based  upon  solid  knowledge.  In  short,  it  calls  for 
perspective. 

And  that  is  exactly  what  a  special  issue  of  Broad- 
casting Magazine,  scheduled  for  publication  next 
February  18,  will  be  called  .  .  .  "Perspective  "63." 
Its  many  pages  of  special  reports  will  add  up  to  a 
chartered  course  for  the  year  ahead. 

Among  all  publications,  only  Broadcasting  is 
equipped  by  skills,  by  staff  and  by  the  experience 
of  years  of  growing  up  with  radio  and  television 


to  attempt  so  comprehensive  an  analysis.  Each  of  the 
special  Perspective  issues  that  Broadcasting  has  pub- 
lished in  past  years  has  become  a  standard  source 
work  for  the  important  decision-makers  in  broadcast 
advertising.  Perspective  '63,  like  its  predecessors,  will 
be  kept,  studied  and  re-read  for  months  after  its 
issue  date. 

Within  the  framework  of  such  a  basic  working  tool 
for  advertising  men,  your  message  takes  on  special 
value.  Through  Broadcasting — in  any  issue — you 
command  a  guaranteed  circulation  of  over  27,000 
But  in  Perspective  '63,  your  advertisement  will  com- 
mand extra  pass-along  and  re-readership  that  will 
make  this  the  best  buy  of  your  year. 

If  you  haven't  reserved  space  yet  in  Perspective  '63, 
we  suggest  you  up-periscope  and  sound  your  klaxon. 
It  will  be  heard  (on  your  behalf)  in  all  the  most  im- 
portant and  profitable  places. 

Deadline  for  advertising:  Final  deadline  February  9. 

Rates:  No  inflation  here.  For  so  much  more,  the 
cost  is  the  same  as  any  of  Broadcasting's  51  other 
issues  of  the  year. 

Reservations:  No  time  like  now.  Wire  or  phone  us 
collect  to  make  sure  you'll  be  represented  the  way 
you  want,  with  good  position. 
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FCC  asks  GE  for  more  corporate  data 

FITNESS  TO  BE  A  BROADCAST  LICENSEE  AT  ISSUE 


The  FCC  has  asked  General  Electric 
for  more  information  the  agency  hopes 
will  help  end  a  problem  of  more  than 
two  years — whether  GE  is  qualified  to 
be  a  broadcast  licensee. 

The  commission  wants  to  know  what 
changes  GE  has  made  or  intends  to 
make  in  its  corporate  structure  to  "as- 
sure proper  discharge  of  the  responsi- 
bility of  top  management  for  operation 
of  the  broadcast  stations  in  the  public 
interest." 

GE's  applications  for  renewal  of  its 
licenses  for  WGY,  WRGB  (TV)  and 
WGFM  (FM)  Schenectady,  N.  Y., 
have  been  held  up  since  1960  as  a  re- 
sult of  the  company's  pleas  of  guilty 
and  no  contest  to  charges  of  price- 
rigging  in  electrical  equipment. 

The  commission,  on  Nov.  1,  1961, 
asked  the  company  for  information, 
"in  the  most  detailed  form,"  about  its 
corporate  structure  and  broadcast  op- 
erations. A  similar  letter  went  to  West- 
inghouse  Broadcasting  Company,  whose 
parent,  Westinghouse  Electric  Co.,  also 
pleaded  guilty  in  the  antitrust  case. 

The  commission  subsequently  re- 
newed WBC's  licenses  for  WBZ-AM- 
FM-TV  Boston,  WBZA  Springfield, 
Mass.;  KYW-AM-FM-TV  Cleveland; 
KDKA-AM-FM-TV  Pittsburgh;  WJZ- 
TV  Baltimore;  KPIX  (TV)  San  Fran- 
cisco; WOWO  Ft.  Wayne,  Ind.;  KEX- 
AM-FM  Portland,  Ore.;  and  WIND 
Chicago  (Broadcasting,  March  5, 
1962). 

But  the  answers  the  commission  re- 
ceived from  GE  in  a  series  of  letters 
and  documents  have  failed  to  satisfy 
the  agency.  "Our  study  of  these  ma- 
terials has  left  unresolved  a  number  of 
questions,"  the  commission  said,  in  a 


letter  dated  Jan.  9  and  released  last 
week. 

The  commission  said  it  still  was  not 
satisfied  that  the  company's  "policies, 
procedures  and  organizational  structure 
are  such"  as  to  assure  operation  of  the 
stations  in  the  public  interest. 

GE  was  requested  to  submit  a  state- 
ment within  30  days  "as  to  what  revi- 
sions you  have  made  or  propose  to 
make  in  [the  company's  organizational] 
structure,  or  whether  you  have  deter- 
mined to  continue  the  present  arrange- 
ment." 

FCC  gets  applications 
for  etv  reservations 

The  FCC  has  been  requested  by  ed- 
ucational groups  to  make  channel  reser- 
vations for  non-commercial  educational 
use,  has  received  an  ^application  for  an 
etv  station,  and  has  granted  the  reserva- 
tion of  a  vhf  in  place  of  a  uhf  channel. 
The  following  is  a  round-up: 

■  Commission  granted  a  request  by 
the  U.  of  Idaho  in  Moscow,  and  shifted 
the  reservation  for  noncommercial  ed- 
ucational use  to  ch.  12  from  ch.  15.  The 
ch.  15  allocation  will  be  retained  in 
that  city  for  commercial  use. 

■  Cabrillo  College,  Aptes,  Calif., 
asked  the  commission  to  reserve  uhf  ch. 
22  in  Watsonville  for  noncommercial 
use.  The  U.  of  California  has  proposed 
that  an  etv  network  for  the  Monterey 
Bay  area  be  established  and  Cabrillo 
College  wishes  to  operate  a  station  as 
part  of  the  network. 

■  Western  Washington  State  College, 
Bellingham,  Wash.,  requests  that  ch.  18 
in  Bellingham  be  reserved  for  educa- 
tional use,  on  which  it  plans  to  operate 


an  etv  station. 

■  Commission  has  received  an  appli- 
cation for  a  new  non-commercial  edu- 
cational tv  station  from  the  South  Caro- 
lina Educational  Tv  Commission.  The 
proposed  station  is  for  vhf  ch.  7  in 
Charleston,  with  a  power  of  29.4  kw. 

Initial  decision  gives 
ch.  3  to  Cape  Fear  Tv 

FCC  Hearing  Examiner  Isadore  A. 
Honig  last  week  in  an  initial  decision 
called  for  the  granting  of  a  new  tv  sta- 
tion on  ch.  3  in  Wilmington,  N.  C,  to 
Cape  Fear  Telecasting  Inc.  Cape  Fear 
is  owned  equally  by  William  G.  Broad- 
foot  Jr.,  Elvin  L.  White  and  Percy  R. 
Smith  Jr. 

Cape  Fear  was  in  a  comparative 
hearing  for  the  channel  with  WKLM- 
TV  Inc.,  but  the  latter  on  Jan.  7  asked 
that  its  application  be  dismissed.  This 
request  was  granted  two  days  later. 
WKLM-TV  received  no  consideration 
for  withdrawing. 

Applicant  drops  name 
of  indicted  principal 

An  applicant  for  a  new  am  station  in 
Blauvelt,  N.  Y.,  was  permitted  to  amend 
its  application  last  week  to  drop  a  prin- 
cipal who  used  the  protection  of  the 
Fifth  Amendment  last  summer  in  an 
FCC  comparative  hearing. 

Hearing  Examiner  Herbert  Sharfman 
permitted  Rockland  Broadcasting  Co. 
to  drop  Sidney  Fox  as  one  of  its  prin- 
cipals, leaving  George  Dacre  and  Harry 
Edelstein  as  parties  to  the  application. 
Mr.  Fox  was  indicted  last  fall  by  a  fed- 
eral grand  jury  in  New  York  on  a 
charge  of  conspiracy  and  transportation 
of  stolen  goods  (trade  secrets  of  Ameri- 
can Cyanamid  Co.,  for  which  Mr.  Fox 
formerly  was  a  chemist). 

WORZ  Inc.  asks  okay 
to  file  ch.  9  reply 

WORZ  Inc.,  has  asked  the  U.  S. 
Circuit  Court  of  Appeals  in  Washington 
for  permission  to  reply  to  the  FCC's 
recommendation  that  the  Orlando  ch. 
9  case  be  remanded  to  the  commission 
for  reconsideration. 

WORZ  Inc.,  losing  applicant  in  com- 
petition with  Mid-Florida  Television 
Corp.,  noted  that  the  commission  con- 
cluded that  nothing  in  the  record  of  the 
case  reflects  adversely  on  Mid-Florida's 
qualifications  as  licensee. 

Remand  of  the  case  as  recommended 
by  the  commission,  WORZ  Inc.  said, 
"would  place  an  advance  stamp  of  ap- 
proval upon  the  mere  reissuance  of  .  .  . 
original  deceision." 

WORZ  Inc.  said  it  should  have 
the  chance  to  be  heard  before  the 
court  considers  its  recommendation. 


Comments  are  tart  on  record  inspection  plan 


Comments  on  a  proposed  rule  to 
require  licensees  to  make  copies  of 
all  FCC  applications  available  for 
public  inspection  (Broadcasting, 
Nov.  26,  1962)  were  few  but  fiery 
last  week. 

Rockford  Broadcasters  Inc.,  Rock 
Island  Broadcasting  Co.  and  the 
Fetzer  Broadcasting  Co.  jointly  told 
the  commission  that  the  agency's 
function  is  to  answer  questions  from 
the  public. 

The  three  licensees  said  if  the  rule 
is  adopted  the  only  other  possible 
obstructions  the  FCC  can  perpetrate 
are  (1)  a  rule  requiring  stations  to 
help  parties  prepare  complaints;  and 
(2)  make  available  a  form  the  peti- 


tioner need  only  sign  and  mail. 

WCST  Berkeley  Springs,  W.  Va., 
said  the  rule  would  benefit  the  in- 
terest of  only  a  few  "crack-pots"  and 
competitors;  that  the  commission 
would  do  better  to  alleviate  some 
of  the  red-tape,  not  add  to  it. 

WD  EC  Americus,  Ga.,  charged 
that  no  other  competitive  private 
enterprise  is  required  to  open  its 
records  to  the  public,  especially  to 
competitors.  The  station  said  broad- 
casters must  be  as  commercially 
skilled  as  other  businessmen.  WDEC 
felt  the  public  is  not  particularly  in- 
terested in  program  percentages  and 
technical  data,  but  only  in  program 
content  and  adequate  reception. 
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IN  RACKING  IIP  ALL  TIME  RATING  HIGH  ON  WOR  TV! 


This  is  the  highest  rating  in  history  for  any  single  motion  picture 
presentation  on  the  New  York  station.  "Hercules"  overwhelmed 
all  competition  with  46.1%  of  the  viewing  audience  according 
to  Nielsen  Station  Index.  The  35.1  average  quarter  hour  rating 
exceeded  that  of  the  three  major  networks  combined  in  the  same 
time  slot  7:30  to  9:30  P.M.  Friday,  January  4th. 

This  is  the  first  of  the  thirty-three  motion  pictures  purchased  by 
WOR-TV,  Channel  9  from  Embassy  Pictures. 


NOW  AVAILABLE  FOR  THE  REST  OF  THE  UNITED 
STATES  FROM  EMBASSY  PICTURES  CORP. 
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PROGRAMMING 


SUPREME  COURT  REJECTS  ASCAP  CASE 

Says  it  lacks  jurisdiction  to  rule  on  tv  music  rates 


The  U.S.  Supreme  Court  ruled  with- 
out explanation  last  week  that  it  lacked 
jurisdiction  to  hear  the  appeal  of  tele- 
vision stations  on  their  bid  for  a  new 
kind  of  ASCAP  music  license. 

Officials  of  the  all-industry  tv  stations 
music  license  committee,  representing 
the  stations,  noted  that  the  court's  dis- 
missal was  based  on  jurisdictional 
grounds  and  said  they  would  seek  to 
transfer  the  appeal  to  a  lower  court. 

They  reasoned  that  the  Supreme 
Court  may  have  dismissed  the  appeal 
on  grounds  that  it  should  have  been 
taken  to  the  lower  court  first.  The  com- 
mittee had  appealed  directly  to  the  Su- 
preme Court  under  an  expediting  act 
which  apparently  is  subject  to  conflict- 
ing interpretations. 

The  committee,  headed  by  Hamilton 
Shea  of  WSVA-TV  Harrisonburg,  Va., 
plans  to  file  with  the  Supreme  Court 
within  the  next  ten  days  a  motion  to 
transfer  the  appeal  to  the  Second  Cir- 
cuit Court  of  Appeals  in  New  York. 
This  step  was  decided  upon  in  consulta- 
tion with  the  committee  counsel,  the 
New  York  law  firm  of  Donovan,  Lei- 
sure, Newton  &  Irvine. 

If  the  appeal  is  transferred,  the  de- 
cision of  the  Second  Circuit  Court  may 
still  be  taken  to  the  Supreme  Court  by 
whichever  side  loses  in  the  circuit  court. 

At-The-Source  Clearance  ■  The  com- 
mittee, representing  some  370  tv  sta- 
tions, is  seeking  a  so-called  "at-the- 
source"  license  under  which  ASCAP 
music  used  in  future  syndicated  and 
feature  films  would  be  licensed  not  by 
broadcasters  but  by  the  program  pro- 
ducers at  the  time  of  production. 

Thus  stations  would  have  to  pay  di- 
rectly to  ASCAP  only  for  whatever 
ASCAP  music  they  use  in  locally  origi- 
nated programs.  They  currently  pay, 
on  a  blanket  or  per-program  license 
basis,  on  all  ASCAP  music  used  in  non- 
network  programs  (network  music  is 
covered  in  separate  contracts  between 
ASCAP  and  the  networks). 

The  appeal  to  the  Supreme  Court 
was  from  a  ruling  by  Chief  Judge  Syl- 
vester J.  Ryan,  of  the  U.S.  Southern  Dis- 
trict Court  in  New  York,  that  ASCAP 
could  not  be  compelled  to  grant  the 
at-the-source  licenses  sought  by  the  com- 
mittee (Broadcasting,  Sept.  17,  1962). 

In  dismissing  the  appeal,  the  Supreme 
Court  noted  merely  that  it  lacked  juris- 
diction. Justice  Hugo  Black  said  he 
thought  the  court  should  hear  the  case 
and  at  the  same  time  rule  on  the  issue 
of  jurisdiction. 

Committee  leaders  were  disappointed 
but  not  disheartened. 


Disappointed  But  Pleased  ■  "As  chair- 
man of  the  committee,"  Mr.  Shea  said, 
"I  am  disappointed  that  the  Supreme 
Court  did  not  agree  to  hear  our  appeal. 
However,  I  am  pleased  that  the  turn- 
down was  made  on  a  jurisdictional  basis 
rather  than  on  the  merits  of  the  case. 

"We  plan  to  file  a  motion  with  the 
court  asking  transfer  of  the  case  to  the 


Hamilton  Shea 
Disappointed  but  pleased 


circuit  court  and  are  hopeful  the  Su- 
preme Court  will  act  favorably  on  this 
motion. 

"The  committee  never  expected  that 
we  would  have  an  easy  road  in  getting 
fair  treatment  for  television  broadcast- 
ers. I  am  confident  that  in  one  way  or 
another  we  shall  eventually  be  success- 
ful." 

Three  Choices  ■  The  committee  had 
several  alternatives  after  last  week's  Su- 
preme Court  ruling. 

One  would  have  been  to  try — again — 
to  negotiate  a  settlement  with  ASCAP. 
Apparently  this  course  did  not  look 
especially  promising  at  this  time. 

Another  would  have  been  to  file  a 
civil  antitrust  suit  against  ASCAP  in  an 
effort  to  get  source-clearance.  A  third 
would  have  been  to  abandon  the  quest 
for  source  clearance  and  go  directly  into 
a  hearing  before  Judge  Ryan  to  fix  fair 
and  equitable  rates  under  the  same  type 
of  license  now  in  use. 

In  electing  to  apply  for  transfer  of  the 
appeal  to  the  circuit  court,  the  com- 
mittee obviously  felt  that,  having  gone 
this  far  in  its  bid  for  source  clearance, 
it  should  go  the  rest  of  the  way. 

It  was  not  felt  that  the  circuit  court 


approach  would  be  unduly  costly  in 
either  time  or  money.  If  the  transfer  is 
granted,  it  was  thought  a  circuit  court 
decision  might  be  expected  no  later  than 
the  end  of  summer  and  possibly  earlier. 

If  the  committee  succeeds  in  upsetting 
Judge  Ryan's  decision,  the  case  would 
then — barring  a  settlement — go  back  to 
him  for  further  hearings  on  whether 
ASCAP  should  be  required  to  grant 
source-clearance  licenses,  and  on  what 
terms. 

While  the  case  is  in  the  courts,  sta- 
tions are  operating  under  the  terms  of 
the  old  contracts,  which  expired  Dec. 
31,  1961.  Any  changes  in  the  new  con- 
tracts, when  finally  set,  will  be  retro- 
active to  that  date. 

UAA  reports  increased 
sales  volume  in  '62 

United  Artists  Assoc.  announced  last 
week  that  dollar  volume  on  sales  on  its 
feature  films  and  cartoon  properties 
increased  by  more  than  100%  in  1962 
over  1961. 

UAA  does  not  disclose  dollar  figures 
since  it  is  a  subsidiary  of  United  Artists 
Corp.  to  which  it  reports  its  earnings, 
a  spokesman  said.  He  noted  that  1962 
was  a  "record  year,"  achieved  mainly 
through  sales  on  post-'50  films  but  as- 
sisted by  contracts  made  for  pre- 1948 
properties. 

Sales  on  "United  Artists  Showcase 
for  the  Sixties,"  consisting  of  33  post- 
'50  features,  continues  "brisk,"  the 
spokesman  said,  with  new  contracts 
signed  with  KHJ-TV  Los  Angeles: 
WTEN  (TV)  Albany,  N.  Y.;  WDAU- 
TV  Scranton,  Pa.;  WTOL-TV  Toledo; 
KROC-TV  Rochester,  Minn.;  WOWL- 
TV  Florence,  Ala.,  and  KMID-TV 
Midland,  Tex. 

UAA's  record  sales  in  1962  received 
support,  he  said,  from  2,000  pre-'48 
features  from  the  Warner  Bros,  and 
RKO  libraries,  and  570  theatrically- 
produced  "Popeye"  and  "Bugs  Bunny" 
cartoons. 

Film  on  taxes  offered  free 

A  28-minute  film,  The  Great  Tax 
Debate,  is  available  free  to  television 
stations  from  the  U.  S.  Chamber  of 
Commerce.  The  film,  which  presents 
the  pros  and  cons  of  federal  tax-cut 
proposals,  includes  excerpts  from  Presi- 
dent Kennedy's  New  York  speech  to 
the  Economics  Club,  and  statements 
by  labor  leader  Walter  Reuther,  Sen. 
Harry  F.  Byrd  (D-Va.),  and  Prof. 
Walter  Hallstein,  head  of  the  European 
Common  Market. 

Requests  for  the  film  should  be 
addressed  to  News  Dept.,  U.  S.  Cham- 
ber of  Commerce,  1615  H  St.,  N.  W., 
Washington  6,  D.  C. 
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Screen  Gems  makes 
big  sale  to  KTVT 

KTVT  (TV)  Dallas-Fort  Worth 
signed  an  agreement  with  Screen  Gems 
Inc.  last  week,  calling  for  the  payment 
of  $  1  million  for  the  acquisition  of  three 
feature  film  packages  and  a  cartoon 
package. 

James  R.  Terrell,  general  manager  of 
the  station,  said  the  agreement  repre- 
sented the  largest  program  investment 
made  by  the  new  management  of 
KTVT.  He  noted  that  the  independent 
station  plans  to  schedule  feature  films 
in  prime  time  at  least  four  evenings  a 
week.  (Station  was  purchased  by  WKY 
Television  System  [WKY-AM-TV  Okla- 
homa City,  WTVT  (TV)  Tampa,  Fla.] 
last  year  for  $800,000  (Broadcasting, 
Aug.  6,  1962.) 

Heading  the  list  of  programming  ac- 
quired is  the  73-title  Columbia  Pictures 
post-'50  package,  which  includes  "From 
Here  to  Eternity."  As  part  of  the  agree- 
ment, KTVT  was  given  the  world  tele- 
vision premiere  right  to  "Eternity,"  and 
will  present  the  film  on  Feb.  15,  7:30- 
9  p.m. 

The  other  packages  in  the  KTVT 
purchase  are  the  210-title  post-'48 
Columbia  features;  the  65-title  "Best  of 
Universal"  features,  and  a  group  of  156 
five-minute  cartoons  made  by  Hanna- 
Barbera,  consisting  of  Touche  Turtle, 
Wally  Gator  and  Lippy  the  Lion." 

Robert  Seidelman,  vice  president  in 
charge  of  syndication,  reported  that  in 
addition  to  KTVT,  SG  has  made  sales 
of  the  new  73-title  Columbia  group  to 
WRGB  (TV)  Schenectady,  N.  Y.; 
WB AY-TV  Green  Bay,  Wis.;  WALB- 
TV  Albany,  Ga.;  KSHO-TV  Las  Vegas; 
KGMB-TV  Honolulu;  KGW-TV  Port- 
land, Ore.;  KHSL-TV  Chico,  Calif.; 
and  WJHG-TV  Panama  City,  Fla. 

Mark  Century  to  provide 
radio  program  service 

Formation  of  Mark  Century  Inc.,  a 
new  firm  specializing  in  radio  program- 
ming services,  has  been  announced  in 
New  York  by  Milton  Herson,  presi- 
dent. 

Mark  Century's  creative  arm  is  as- 
sisted by  an  agreement  with  Music 
Makers  Inc.,  New  York,  a  firm  that 
specializes  in  commercial  music.  Dave 
Manber  is  the  copy  chief  for  Mark 
Century. 

The  new  radio  service  carries  the 
theme  "radio  a  la  carte"  on  the  theory 
that  the  material  provides  a  selected 
menu  for  stations  which  are  in  need 
of  "quality,  custom-tailored  packages  of 
the  best  in  music,  lead-ins,  promotion 
ideas  and  special  material."  The  ma- 
terial, provided  on  tapes  or  on  disks 
and  available  in  stereo  or  monaural, 
has  been  put  together  with  the  station 
program  director  in  mind. 

In  an  interview  last  week,  Mr.  Her- 


Video  and  Pulse 

DISTRIBUTION 
EQUIPMENT 


A  complete  transis- 
torized video  and 
pulse  distribution  sys- 
tem in  convenient 
plug-in  Module  con- 
struction. 

This  basic  5Vi"  rack 
mount  frame  contain- 

ino   i  +  c   rtu/n    Pino. in 


■ . .  to  ■«   •  '    e>  ■  ■» 

power  supply  can  pro- 
vide 48  pulse  outputs 
or  36  video  outputs. 
If  desired,  pulse  and 
video  distribution  am- 
plifiers can  be  put  in 
the  same  frame  utiliz- 
ing the  same  power 
supply. 


Modular  Plug-in  Construction 
High  Input  Impedance 
Identical  Multiple  Outputs 
Maximum  Outputto  Input  Isolation 
Plug-in  Power  Supply  withindividual 
voltage  regulator  on  each  amplifier 
Simple  Stable  Circuitry 
Designed  For  Reliability 
Minimum  Cost  per  Output 

For  the  best  and  most  modern  broadcast  systems 
and  supplies,  look  to  VISUAL— your  SOURCE  for 
Super/or  Equipment  from  Specialist  Manufacturers. 

Write  today  for  complete  technical  specifications. 

VISUAL  ELECTRON  ICS 

CORPORATION 


Keeps  You  in  View!  Hj 
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A  'scientific  approach'  to  radio  music 


The  job  of  music  selection  has 
been  taken  out  of  the  hands  of  d.j.'s 
and  turned  over  to  the  scientists  in 
a  new  music  programming  service 
for  radio  stations. 

Following  a  six-month  experiment 
on  WPOP  Hartford,  Conn.,  Irving 
Schwartz,  creator  of  the  service  and 
president  of  Central  Broadcast  Corp., 
Kansas  City,  said  his  new  "Centronic 
System"  now  is  being  offered  for 
sale  on  an  exclusive  basis  to  a  lim- 
ited number  of  stations  in  major 
markets. 

Mr.  Schwartz's  "scientific  ap- 
proach" to  music  programming  has 
been  adopted  by  WPOP,  where  he 
is  program  consultant. 

Under  Mr.  Schwartz's  formula 
records  played  are  selected  from 
categories  of  current  hits,  futures, 
standards,  name  artists  and  special 
releases.  The  composition  for  each 
hour  is  calculated  as  to  sequence 
and  balance,  and  the  frequency  of 
exposure  of  each  tune  is  related  to 
its  popularity  and  trend.    A  track 


record  is  developed  for  each  tune 
and  artist  aired.  The  weekly  music 
lists,  which  are  prepared  in  the 
Central  Broadcast  headquarters  in 
Kansas  City,  are  composed  on  spe- 
cial forms  for  each  hour  of  the  day 
and  every  day  of  the  week. 

Computer's  Choice  ■  The  first  step 
in  the  formula,  which  is  designed  for 
widest  possible  range  of  acceptance 
in  a  particular  market,  is  to  conduct 
local  research  on  listeners'  tastes  and 
preferences.  These  results  are  com- 
pared with  data  on  a  national  level, 
and  the  formula  is  "weighted"  for 
the  local  area  to  correct  differences 
between  the  two  sets  of  statistics. 
Computer  projections,  based  on 
charts,  polls  and  all  other  available 
information,  indicate  when  a  record 
will  be  dropped  from  the  "Centron- 
ic" list  or  when  a  new  tune  can  be 
showcased. 

Mr.  Schwartz  said  station  subscrib- 
ers of  the  service  will  be  charged 
according  to  market  size,  starting  at 
about  $640  a  month. 


son,  who  is  also  general  counsel  at 
Music  Makers,  specified  his  new  firm 
has  placed  emphasis  on  originality  and 
freshness  in  the  music  (all  of  it  newly 
prepared). 

A  Six-Month  Survey  ■  Mark  Century 
maintains  it  conducted  a  six-month 
survey  of  more  than  200  radio  stations 
now  using  similar  "devices"  and  found 
there  was  dissatisfaction  with  the  ma- 
terial being  provided.  Mr.  Herson  notes 
his  firm  intends  to  supply  quality  ma- 
terial as  contrasted  to  "quantity." 

Mark  Century,  Mr.  Herson  explains, 
is  not  packaging  station-break  jingles 
for  sale  to  advertisers  though  the  firm 
will  package  "commercially  successful" 
material  for  building  client  relationships. 

A  typical  "radio  a  la  carte"  package 
might  contain  new,  original  music;  con- 
test and  new  promotional  aids;  subtle 
aids  for  local  advertisers;  series  of 
sound  effect  bands  to  blend  with  the 
other  material;  especially  edited  clas- 
sical music  for  use  as  segues,  and  spe- 
cialties for  weather  reports,  identifica- 
tions, commercials  and  stylized  local 
programs  and  even  public  service 
themes. 

Mark  Century  is  located  at  6  W. 
57th  Street.  Telephone  Circle  5-3741. 

Ray  Anthony  to  syndicate 
weekly  tv  music  program 

Band  leader  Ray  Anthony  whose  new 
tv  show  is  scheduled  to  start  on  KTLA 
(TV)  Los  Angeles  next  Saturday  (Jan. 
26)  as  a  weekly  half-hour  (10-10:30 
p.m).  is  taping  the  program  for  syndi- 


cation despite  warnings  that  first-run 
syndication  is  no  longer  feasible. 

"All  this  negative  talk  about  the  so- 
called  softness  of  the  syndicated  televi- 
sion market  is  purely  bunk,"  Mr.  An- 
thony said  Thursday  at  a  news  confer- 
ence in  Hollywood.  "After  months  of 
thorough  research,  we  feel  we  are  defi- 
nitely on  the  right  track  and  that  a  new 
trend  is  about  to  start  in  telecasting. 

"The  viewers  are  fed  up  with  summer 
re-runs  all  year  long,  and  unhappily 
that's  exactly  what  the  stations  have 
been  giving  them.  After  all,  what  is  a 
syndicated  show  'off  network'  but  a 
fancy  name  for  a  re-run?" 

Mr.  Anthony  said  he  believes  so  much 
in  the  no-rerun  plan  that  he  is  going  to 
sell  his  own  series  only  once. 

"We've  geared  our  financial  thinking 
and  budgets  to  recouping  our  investment 
on  a  once  only  basis,"  he  said.  His  own 
organization,  Ray  Anthony  Enterprises, 
9155  Sunset  Blvd.,  Los  Angeles  69,  is 
handling  the  distribution  of  the  pro- 
grams. 

ASCAP  suing  eight 
Washington  state  am's 

The  American  Society  of  Composers, 
Authors  &  Publishers  announced  last 
week  that  its  members  have  instituted 
copywright  infringement  suits  against 
eight  radio  stations  in  the  state  of  Wash- 
ington, claiming  copyrighted  songs  were 
performed  without  authorization.  The 
defendants  are:  KGMI  Bellingham, 
KFKF  Bellevue,  KAPY  Port  Angeles, 
KARY  Prosser,  KUTI  Yakima,  KIXI 


Seattle,  KGY  Olympia  and  KALE 
Richland. 

The  plaintiffs  are  asking  various  fed- 
eral courts  in  Washington  to  restrain 
the  defendants  from  broadcasting  the 
songs  in  the  future  and  to  award  dam- 
ages of  not  less  than  $250  for  each 
unauthorized  performance,  plus  at- 
torneys' fees  and  court  costs. 

New  MGM  features 
sold  to  12  stations 

License  agreements  with  television 
stations  for  MGM-TV's  30/63  offering 
of  post- 1948  feature  films  have  ap- 
proached $2.5  million,  according  to 
Richard  A.  Harper,  director  of  feature 
and  syndicated  sales. 

The  package  is  being  made  available 
with  each  film  priced  individually  in 
each  television  market  (Broadcasting, 
Dec.  17,  1962). 

The  30/63  list  includes  "The  Black- 
board Jungle,"  "I'll  Cry  Tomorrow," 
"Somebody  Up  There  Likes  Me,"  "The 
Tender  Trap,"  "Silk  Stockings,"  and 
"It's  Always  Fair  Weather." 

MGM-TV  has  signed  licenses  with 
12  stations:  WNBC-TV  New  York; 
WGN-TV  Chicag©;  WFIL-TV  Phila- 
delphia; KSD-TV  St.  Louis;  WTVJ 
(TV)  Miami,  Fla.;  KENS-TV  San  An- 
tonio, Tex.;  KOMO-TV  Seattle;  KTVK 
(TV)  Phoenix,  Ariz.;  KATU  (TV) 
Portland,  Ore.;  WTEV  (TV)  New  Bed- 
ford-Providence, R.  I.;  KONO-TV 
Honolulu;  and  WLUK-TV  Green  Bay, 
Wis. 

Edison  awards  for 
science  programs 

NBC  programs  won  five  Thomas  A. 
Edison  Foundation  national  mass  me- 
dia awards  presented  last  week  at  the 
foundation's  annual  awards  banquet. 
Stations  cited  were  WLOF-TV  Orlando, 
WSB  Atlanta  and  WNDT  (TV)  New 
York.  The  Edison  awards  are  given  for 
contributions  in  the  specialized  field  of 
science  education,  especially  for  efforts 
directed  towards  youth. 

ABC-TV  was  honored  for  its  Discov- 
ery 62  series  which  was  named  the  "best 
science  tv  program  for  youth,"  and  in 
conjunction  with  Bell  &  Howell  Co.  for 
"furthering  the  understanding  of  educa- 
tion" in  the  presentation  of  the  "Meet 
Comrade  Student,"  telecast  which  ex- 
amined education  in  the  USSR.  It  was 
one  of  the  Close-Up!  series. 

NBC  programs  winning  awards  and 
their  categories:  Exploring,  best  chil- 
dren's tv  program;  David  Brinkley's 
Journal,  tv  series  best  portraying  Amer- 
ica; U.  S.  #1  American  Profile,  tv  pro- 
gram best  portraying  America;  Why 
They  Do  What  They  Do,  radio  program 
best  portraying  America  and  How  Will 
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Man  Shape  Man's  Future,  best  science 
radio  program  for  youth. 

Individual  station  awards  were  pre- 
sented to  WSB  for  its  practice  of  de- 
voting a  number  of  broadcast  days  dur- 
ing the  year  to  educational  subjects,  to 
WLOF-TV  for  its  weekly  presentation 
of  two  scientific  space-age  reports  and 
its  Spanish  language  educational  pro- 
gramming and  to  WNDT  (TV),  for 
"furthering  educational  television." 

A  special  citation,  presented  by  the 
Edison  Foundation's  honorary  presi- 
dent, Charles  Edison,  was  made  to 
AT&T  for  furthering  world  communi- 
cations through  Telstar. 

Sales  of  'Supercar' 
hit  $1.9  million 

Sales  of  Independent  Television 
Corp.'s  Supercar  have  reached  $1.9 
million,  the  distributor  said  last  week. 
The  sydicated  series  of  39  half-hours 
has  been  sold  in  140  U.  S.  and  49  for- 
eign markets  to  date. 

ITC  is  planning  a  second  year  of  pro- 
duction for  Supercar,  which  made  its 
tv  debut  on  WPIX  (TV)  New  York  in 
January,  1962.  At  the  same  time,  ITC 
announced  another  series,  Fireball  XLS, 
a  series  consisting  of  39  half-hours  of 
science-fiction  adventures  in  the  21st 
Century. 

Film  Sales  . . . 

Seven  Arts'  Volumes  1,  2  and  3 
(Seven  Arts  Assoc.):  Sold  to  WNBF- 
TV  Binghamton,  N.  Y.  Volumes  1,  2 
and  3  now  in  133,  108  and  88  markets 
respectively. 

Seven  Arts'  Volumes  4  and  5  (Seven 
Arts  Assoc.):  Sold  to  WCKT  (TV) 
Miami,  Fla.;  KPTV  (TV)  Portland, 
Ore.;  KCBD-TV  Lubbock,  Tex.; 
KVOO-TV  Tulsa,  Okla.;  WMAR-TV 
Baltimore  and  WNBF-TV  Binghamton, 
N.  Y.  Now  in  50  markets. 

Bachelor  Father  (MCA  Tv) :  Sold  to 
Louis  Shanks  Furniture  Co.  and  Nash 
Philip-Copus  Co.  for  use  on  KTBC-TV 
Austin  and  to  Collins  &  Ryan  for 
WBOV-TV  Salisbury,  Md.;  also  sold  to 
WXYZ-TV  Detroit;  KXLY-TV  Spo- 
kane, and  KIRO-TV  Seattle.  Now  in 
18  markets. 

Dragnet  (MCA  Tv) :  Sold  to  WWL- 
TV  New  Orleans  and  WRAL-TV  Ra- 
leigh. Now  in  86  markets. 

Restless  Gun  (MCA  Tv) :  Sold  to 
KODE-TV  Joplin,  Mo.  Now  in  31 
markets. 

State  Trooper  (MCA  Tv) :  Sold  to 
Ford  Motor  Co.  for  use  on  WRAL-TV 
Raleigh.  Now  in  148  markets. 

Columbia  Post-'48s  (Screen  Gems) : 
Sold  to  WSTV-TV  Steubenville,  Ohio; 
WRDW-TV  Augusta,  Ga.;  WRGP-TV 
Chattanooga;  WDAY-TV  Fargo,  N.  D.; 
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KTBS-TV  Shreveport,  La.;  KIMA-TV 
Yakima,  Wash.;  KAKE-TV  Wichita, 
Kan.;  KOLN-TV  Lincoln,  Neb.; 
KFYR-TV  Bismarck,  N.  D.;  WCIA 
(TV)  Champaign  and  WMBD-TV 
Peoria,  both  Illinois.  Now  in  120  mar- 
kets. 

44%  of  U.S.  tv  homes  saw 
'Conversation  with  JFK' 

A.  C.  Nielsen  Co.  estimated  last 
week  that  21,960,000  homes,  or  44% 
of  all  U.  S.  homes  with  tv  sets,  saw  the 
three-network  telecast  of  Conversation 


with  the  President  last  month  (Dec.  17, 
1962). 

Nielsen  said  the  average  home  view- 
ing the  program  tuned  in  to  an  esti- 
mated 42  minutes  of  the  one-hour  show. 
The  program  was  carried  by  401  net- 
work affiliates. 

Other  figures  of  homes  reached  by 
combined  network  television  coverage 
of  major  events  during  1962,  reported 
by  the  research  firm:  election  night, 
Nov.  6—39,290,000;  tour  of  White 
House,  March  U — 28,300,000,  and  the 
Glenn  orbit,  Feb.  20  —  39,900,000 
homes. 


YOU'RE  ONLY 

HALF-COVERED 

IN  NEBRASKA 
IF  YOU  DON'T  USE 
KOLN - TV/KG I N -TV! 


AVERAGE  HOMES  DELIVERED 

PER  QUARTER  HOUR 

6:30  to  10:00  p.m. 

(November,  1962  NSI) 

KOLN-TV/ KGIN-TV   

60,800 

54,800 

53,300 

49,200 

. . .  covering  a  bigger, 
better  Lincoln -Land 


A  good  turn  ...  in  fact,  the  best  turn  in 
Nebraska  these  days  is  to  the  state's  other 
big  TV  market,  now  rated  among  the 
most  important  in  the  nation. 

Lincoln-Land  is  now  the  76th  largest 
market  in  the  nation*,  based  on  the 
average  number  of  homes  per  quarter 
hour  delivered  by  all  stations  in  the 
market.  And  the  Lincoln-Land  coverage 
you  get  with  KOLN-TV/KGIN-TV  (206,- 
000  homes)  is  a  must  for  any  sales  pro- 
gram directed  to  the  major  markets. 

Avery-Knodel  has  the  full  story  on 
KOLN-TV/KGIN-TV  —  the  Official  Basic 
CBS  Outlet  for  most  of  Nebraska  and 
Northern  Kansas. 

*.4RB  Ranking 


KOLN-TV  KGIN  TV 


CHANNEL  10  •  316,000  Wins 
1000  FT.  TOWER 


CHANNEL  11  •  316,000  WATTS 
106»  FT.  TOWER 


COVERS  LINCOLN-LAND— NEBRASKA'S  OTHER  BIG  MARKET 

Avery-Knodel,  Inc.,  Exclusive  Notional  Representative 
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RADIO 

WKZ0   KALAMAZ00-8ATTLE  CREEK 
WJEF  GRAND  RAPIDS 
WJEF-FM   GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC 

TELEVISION 

WKZ0-TV  GRAND  RAPIDS-KALAMAZOO 
WWTV/  CAOILLAC-TRAVERSE  CITY 

/WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/ LINCOLN,  NEBRASKA 

/KGIN-TV   GRAND  ISLAND.  NEB. 


 A  SPECIAL  REPORT  

Hartford  revisited:  will  pay  tv  work? 

AFTER  HALF  YEAR  1,800  SUBSCRIBERS  SPEND  $8-10  MONTHLY  ON  SHOWS 


After  seven  months  of  operation,  pay 
television  in  Hartford,  Conn.,  has  1,800 
customers  who  are  almost  overwhelm- 
ingly "pleased,"  spend  $8  to  $10  apiece 
on  it  each  month  but  don't  find  it 
cutting  into  their  free-tv  viewing  or 
movie-going. 

Will  it  succeed?  Nobody  knows. 

That  was  the  consensus  a  Broad- 
casting editor  brought  back  last  week 
after  an  on-the-scene  investigation.  He 
had  made  a  similar  one  last  July,  short- 
ly after  the  experiment  commenced 
(Broadcasting,  July  9,  1962). 

Although  he  found  no  statistical  evi- 
dence that  the  test  is  moving  toward 
success  or  failure,  he  did  gain  some 
impressions  based  on  talks  with  sub- 
scribers, with  RKO  Phonevision  offi- 
cials who  are  conducting  the  experi- 


ment, with  Hartford  businessmen  and 
Hartford  people  in  general: 

■  Most  of  the  individuals  who  have 
subscribed  are  "pleased"  with  the  serv- 
ice. 

■  Non-subscribers  believe  pay  tv 
either  is  too  costly  or  doesn't  offer 
enough  in  programming  to  warrant 
paying  for  it. 

■  The  rate  of  subscription  and  in- 
stallation will  be  more  modest  than 
originally  envisioned  by  RKO  Phone- 
vision,  though  the  company  claims  this 
is  partly  by  design. 

■  Though  progress  has  been  made  in 
acquiring  additional  feature  films  and 
special  programs  in  the  past  six  months, 
the  Hartford  system  has  not  been  able 
to  schedule  outstanding  programs  on  a 
regular  basis,  a  circumstance  consid- 


ered a  pre-requisite  for  a  successful 
pay  tv  operation. 

■  Pay  tv  has  made  no  dent  in  theatre 
attendance  or  in  free  tv  viewing  and 
does  not  shape  up  as  a  threat  for  the 
next  few  years  at  least. 

It  cannot  even  be  said  definitely 
whether  progress  actually  has  or  has 
not  been  made  in  Hartford  over  the 
past  six  months.  It  depends  on  the 
perspective  from  which  developments 
in  the  city  are  viewed. 

Detractors  point  out  that  RKO 
Phonevision  officials  were  proclaiming 
last  summer  that  the  system  would  have 
4,000  subscribers  by  the  end  of  1962. 
They  stress  that  the  figure  now  reported 
by  the  company  itself  is  1,800  after  six 
months.  Critics  also  noted  that  RKO 
Phonevision  had  indicated  it  would 
present  Broadway  plays,  opera  and 
ballet,  but,  outside  of  feature  films,  has 
presented  some  special  programming  of 
a  variety  act  nature  only. 

RKO  Phonevision's  top  officials — 
Vice  President  John  Pinto,  who  oper- 
ates from  New  York,  and  Charles 
Wood,  general  manager,  who  is  on  the 
scene  in  Hartford — have  answers  for 
the  scoffers.  They  acknowledge  that 
the  4,000  figure  may  have  been  an 
overestimation,  but  contend  that  over 
the  past  four  months,  RKO  Phonevi- 
sion, by  design,  has  controlled  the  in- 
stallation of  the  necessary  decoding 
equipment.  They  insist  they  are  "highly 
pleased"  with  progress  to  date. 

"We  have  always  said  that  we  expect 
to  lose  money  during  the  three  years 
of  the  experiment,"  Mr.  Pinto  said. 
"We  could  have  grown  very  rapidly  in 
the  first  six  months  if  we  had  so  de- 
cided, but  we  found  that  for  our  pur- 
poses it  is  better  to  grow  slowly  and 
purposefully. 

A  Pilot  Project  ■  "This  is  a  pilot 
installation,  and  we  hope  to  learn  all 
we  can  about  all  the  ramifications  of 
pay  television.  It  is  easier  to  learn  more 
if  the  system  grows  gradually.  Our 
research  becomes  simpler.  Some  of  the 
things  we  want  to  learn  are:  how  long 
a  subscriber  stays  with  pay  tv,  what 
types  of  shows  he  enjoys,  how  much 
he  spends  before  he  decides  it's  the 
cut-off  point,  how  families  of  different 
sizes  and  different  income  levels  ar- 
range for  the  buying  of  our  programs. 
These  are  only  a  few  of  the  factors  we 
are  exploring." 

Mr.  Wood  noted  that  an  investment 
of  more  than  $  1  million  has  been  made 


Who,  what,  when,  where  of  Hartford  test 


The  following  are  some  pertinent 
facts  and  figures  on  the  Hartford 
subscription  television  operation: 

Licensee:  RKO  Phonevision,  a 
wholly  owned  subsidiary  of  RKO 
General  Inc.  (Service  started  June 
29,  1962). 

Facilities  and  Equipment:  Pro- 
grams are  telecast  over  WHCT  (TV) 
Hartford,  an  RKO  General  station 
which  operates  on  uhf  ch.  18  as  a 
commercial  outlet  during  the  day. 
Decoding  equipment  attached  to  re- 
ceiver and  encoding  equipment  lo- 
cated at  station  are  manufactured  by 
Zenith  Radio  Corp.,  which  is  co- 
operating in  the  test. 

Fees:  A  subscriber  pays  $  1 0  for  the 
installation  of  each  decoder  and  a 
$3  monthly  rental  fee.  Prices  for 
programs  vary  from  25  cents  for 
children's  educational  programs  to 
$3.50  for  major  sports  events.  Fea- 
ture films  range  from  $1  to  $1.25. 

Method  of  Payment:  Decoder  con- 
tains a  billing  tape  which  records 
the  programs  selected  during  month. 
Subscriber  removes  tapes  and  returns 
it  to  company  with  his  check.  A  dis- 
count plan  gives  a  subscriber  with 
an  $8  bill  a  $2  rebate  for  the  next 
month;  a  $10  bill,  a  $3  rebate. 

Number  of  Subscribers:  1,800  (as 
of  Jan.  15,  1962).  Installations  are 
averaging  50  a  week. 

Hours  On  The  Air:  30  to  40  a  week, 
seven  days  a  week.  Starting  at  7 
p.m.  and  ending  at  various  times 


(10:45  p.m.-l 2:40  a.m.).  Matinee 
presentations  on  Wednesday  and  Sat- 
urday afternoons,  starting  at  various 
times. 

Typical  Program  Schedules:  Satur- 
day, Jan.  5 — 3  p.m.,  The  Three 
Stooges  in  "Have  Rocket,  Will  Travel" 
for  50  cents;  at  7  p.m.  Walt  Disney's 
"Nikki"  for  $1,  and  8:30  p.m.  "It 
Started  In  Naples,"  starring  Clark 
Gable  and  Sophia  Loren,  for  $1. 
Friday,  Jan.  18 — 7  p.m.,  "A  Place 
In  The  Sun,"  starring  Montgomery 
Clift  and  Elizabeth  Taylor,  for  $1; 
9:30  p.m.  and  11:30  p.m.,  "The 
War  Lover,"  starring  Steve  McQueen 
and  Robert  Wagner,  for  $1.25.  Sun- 
day, Jan.  20 — 7  p.m.,  Walt  Disney's 
"The  Legend  of  Lobo"  for  $1,  and 
8:30  p.m.,  The  Kingston  Trio  spe- 
cial program  (a  repeat  presentation) 
for  $1.50.  (The  bulk  of  programs 
are  feature  films.) 

Miscellaneous  Information:  A  pro- 
gram guide  is  issued  to  subscribers 
on  a  semi-monthly  basis,  which  lists 
the  program,  the  classification  (chil- 
dren, adult,  family),  the  code  num- 
ber and  the  price.  Programs  are  re- 
peated three  or  four  times,  not  usual- 
ly on  the  same  day  but  several  days 
subsequent  to  the  last  presentation. 
Charles  Wood,  general  manager  of 
the  subscription  tv  operation,  ap- 
pears each  week  on  the  station,  pro- 
viding a  description  of  coming 
programs  and  replying  to  questions 
and  criticisms  sent  in  by  viewers. 
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Sports  programs  are  among  the  more  popular  offerings 
on  pay  television  in  Hartford.  Football,  basketball  and 
hockey  contests  from  New  York  and  Boston  are  featured. 
Families  like  that  of  Richard  Van  Ausdall  (r),  of  West 


Hartford,  spend  an  average  of  some  $8  to  $10  monthly 
to  watch  the  programs  which  include  some  name  talent 
but  lean  heavily  toward  movie  feature  film  which  has 
already  appeared  in  downtown  Hartford  theatres. 


for  decoding  equipment  alone  and  a 
speeding  up  of  installation  would  lead 
only  to  a  larger  deficit  at  this  time. 
Both  Messrs.  Pinto  and  Wood  stress 
that  RKO  Phonevision,  a  subsidiary  of 
RKO  General  Inc.,  expects  to  lose  "con- 
siderable money"  on  the  experiment, 
but  believes  that  an  orderly  expansion 
of  its  audience  and  facilities  suits  the 
purposes  of  the  test. 

As  to  the  charge  that  programming 
had  not  approached  advanced  billing, 
Messrs.  Pinto  and  Wood  insist  that  the 
entertainment  it  has  provided  has  been 
satisfactory.  They  point  out  that  in 
addition  to  so-called  "subsequent-run 
features"  (current  films  that  become 
available  shortly  after  the  first  run  in 
downtown  Hartford  theatres),  sub- 
scription tv  in  Hartford  has  carried  a 
group  of  special  entertainment  pro- 
grams not  available  on  free  tv  or  in 
motion  picture  theatres. 

"We  have  had  special  shows  pro- 
duced for  us  that  run  from  75  minutes 
to  two  hours  long,"  Mr.  Pinto  said. 
"These  have  included  the  Kingston  Trio 
as  they  appeared  before  a  tent  show; 
Hildegarde  in  an  appearance  at  the 
Persian  Room  in  New  York;  Betty 
Comden  and  Adolph  Green  in  their 
presentation  of  'A  Party';  the  Bolshoi 
Ballet,  the  Bayanihan  Philippine  Danc- 
ers, Carlos  Montoya  and  a  schedule  of 
football,  basketball  and  hockey  con- 
tests from  New  York  and  Boston. 

"We  have  on  our  schedule  for  the 
immediate  future  special  programs  spot- 
lighting the  McGuire  Sisters  and  Bill 
Dana  (Jose  Jiminez),  taped  at  top 
supper  clubs  throughout  the  country; 
a  production  of  Gian-Carlo  Monotti's 
"The  Consul,'  which  we  bought  from 
International  Telemeter  Co.,  and  a 
production   of  Chekov's   'A  Country 


Scandal,'  which  stars  Franchot  Tone. 
And  we  are  planning  others." 

As  the  number  of  subscribers  ex- 
pand, RKO  Phonevision  will  plow  back 
funds  for  additional  special  program- 
ming. Mr.  Pinto  agreed  that  it  is  diffi- 
cult at  this  time  to  arrange  for  the 
telecasting  of  Broadway  plays,  remark- 
ing without  elaboration  that  there  are 
"some  complexities"  involved  in  put- 
ting together  such  a  project.  But  he 
added:  "That  will  come,  too,  sometime 
in  the  future." 

Backbone  Fare  ■  Insofar  as  the 
backbone  of  pay  tv  programming  is 


Carlos  Montoya  was  one  of  the  name 
artists  who  appeared  on  subscription 
television  in  Hartford.  Some  of  the 
1800  subscribers  express  disappoint- 
ment that  the  programming  has  so  far 
not  included  any  Broadway  plays,  a 
feature  which  RKO  Phonevision  had 
predicted  would  be  available. 


concerned — feature  films — Mr.  Pinto 
feels  RKO  Phonevision  has  made  "con- 
siderable progress."  At  the  outset  of 
pay  tv  in  Hartford,  he  said,  only  Para- 
mount and  Warner  Bros,  were  willing 
to  supply  films.  Both  features  on  a 
subsequent-run  basis  and  those  pro- 
duced within  the  last  few  years  but 
not  released  to  Hartford  free  tv  are 
available  to  the  Hartford  system  from 
United  Artists,  Columbia,  Metro-Gold- 
wyn-Mayer  and  Buena  Vista  (Walt 
Disney's  production  company).  Only 
20th  Century-Fox  and  Universal  are 
"holdouts." 

"And  we  are  hopeful  that  we  can 
make  deals  too  with  Universal  and 
Fox,"  Mr.  Pinto  remarked. 

The  RKO  Phonevision  executive  real- 
izes that  the  success  of  subscription  tv 
in  Hartford  will  depend  on  two  key 
factors:  the  number  of  subscribers  and 
the  number  of  times  they  watch  the 
system. 

"I  must  stress  that  the  number  of 
subscribers  we  are  going  to  attain  is  a 
goal  which  we  hope  to  build  up  to 
steadily  and  gradually,"  Mr.  Pinto  ob- 
served. "We  have  a  strong  feeling  that 
the  figure  in  Hartford  must  be  in  ex- 
cess of  10,000  homes.  How  much  in 
excess  we  are  not  prepared  to  say. 

"As  for  the  number  of  times  they 
watch  this  week,  that  is  another  im- 
portant factor,  certainly.  We  cannot 
say  right  now  what  that  figure  should 
be,  but  our  research  convinces  us  that 
it  need  only  be  a  minority  audience. 
We  have  always  said  that  subscription 
tv  should  be  a  supplemental  medium. 
Remember  our  main  business  is  owning 
and  operating  commercial  tv  and  radio 
stations."  (RKO  General  owns  13  ra- 
dio-tv  stations,  wholly  or  in  part.) 

A  Sampling  ■  Mr.  Pinto  was  asked 
to  confirm  the  findings  of  a  random 
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sampling  by  Broadcasting  of  30  pay  tv 
homes  in  the  Hartford  area,  which 
showed  that  the  monthly  bill  was  in 
the  $8-$  10  range.  Mr.  Pinto  said  he 
was  not  in  a  position  to  cite  specific 
dollar  figures,  but  added: 

"Our  price  structure  is  so  set  up  that 
if  a  subscriber  spends  $8  a  month,  he 
earns  a  $2  rebate  on  the  next  month's 
bill,  and  if  he  spends  $10  a  month,  he 
earns  a  $3  rebate.  In  other  words,  we 
would  like  to  take  in  at  least  $6  a 
month  for  each  subscriber.  When  I 
tell  you  that  we're  very  much  pleased 
with  the  returns  to  date,  I  think  you 
have  your  answer." 

The  Hartford  system  is  being  thor- 
oughly researched,  according  to  Mr. 
Pinto.  The  company  itself  periodically 
solicits  the  opinions  of  subscribers  and 
"gets  a  remarkably  high  return,"  Mr. 
Pinto  said.  In  addition,  John  J.  Hen- 
derson &  Assoc.,  New  York,  has  been 
conducting  a  continuous  research  pro- 
gram in  Hartford  since  the  start  of  the 
project  last  July. 

Mr.  Pinto  noted  that  information  ob- 
tained by  the  Henderson  organization 
is   for   the   "internal   use"   of  RKO 


The  EMM  ARK 

OF  QUALITY  RADIO  IN 

CENTRAL 
NEW  YORK 


Top  personalities, 
top  programming,  top 
facilities  and  top  manage- 
ment combine  to  insure  adver- 
tisers a  really  effective  selling  job 
in  WSYR's  1 8-county  service  area. 
WSYR's  big  margin  of  superiority 
is  confirmed  by  all  recognized 
market  coverage  studies. 


Represented  Nationally  by 

THE  HENRY  I.  CHRISTAL  CO.,  INC. 

New  York  •  Boston  •  Chicago 
Detroit  •  Sart  Francisco 


Phonevision  and  RKO  General  and  for 
the  FCC.  (The  experiment  required 
the  approval  of  the  FCC  and  at  the 
end  of  the  three-year  test  period  in 
1965,  the  Commission  must  decide 
whether  to  continue  the  subscription 
tv  program  in  Hartford.  The  commis- 
sion's go-ahead  is  required  because 
Hartford,  unlike  the  pay  tv  system  in 
Etobicoke,  in  Toronto,  Canada,  is  an 
over-the-air  installation,  utilizing  WHCT 
[TV],  an  RKO  General  station.) 

Mr.  Pinto  emphasized  that  RKO 
Phonevision  was  reluctant  to  divulge 
"too  much  of  what  we  have  learned 
in  our  research  because  we  use  it  to 
guide  our  moves  and  also  we  feel  an 
obligation  to  the  company  which  is 
spending  so  much  money  on  this  un- 
dertaking, which  is  really  one  big  re- 
search project."  He  noted  that  a  num- 
ber of  companies  interested  in  pay  tv 
have  visited  Hartford  and  New  York  to 
learn  as  much  as  possible  about  the 
Hartford  test,  and  added: 

$10  Million  Investment  ■  "At  this 
stage,  we  are  not  about  to  tell  them  all 
the  things  we  have  learned.  It  is  only 
reasonable  that  our  company,  which 
is  footing  the  bill,  should  reserve  this 
information  for  itself — at  least  for  the 
time  being.  You  can  never  tell  when 
a  competitor  may  crop  up  in  a  market 
in  which  RKO  General  may  be  inter- 
ested some  time  in  the  future." 

Mr.  Pinto  estimates  that  RKO  Gen- 
eral and  Zenith,  which  is  supplying 
equipment  at  a  minimal  cost,  will  have 
spent  $10  million  by  1965. 

The  contention  of  Messrs.  Pinto  and 
Wood  that  subscribers  generally  are 
"pleased"  with  pay  tv  was  borne  out 
by  a  sampling  of  30  homes  in  Hartford 
by  Broadcasting.  The  result:  27  sub- 
scribers said  they  were  "pleased"  with 
subscription  tv;  three  said  they  were 
"displeased,"  and  of  the  three,  one  re- 
ported he  had  cancelled  his  subscrip- 
tion. (RKO  Phonevision  states  it  has 
received  21  cancellations  out  of  1,800 
subscribers  over  the  past  six-and-a-half 
months.) 

The  sampling,  which  was  conducted 
among  pay  tv  homes  that  had  been 
receiving  the  service  three  months  or 
more,  showed: 

■  They  were  pleased  with  the  pro- 
gramming generally,  though  several 
mentioned  they  hoped  that  Broadway 
plays  would  be  forthcoming  soon. 

■  The  monthly  fees  mentioned  in- 
variably by  respondents  were  $8,  $9, 
$10. 

■  The  reasons  they  cited  for  sub- 
scribing: "no  commercials,"  "conveni- 
ence of  seeing  movies  and  other  attrac- 
tions within  the  comfort  of  home," 
reasonable  cost  (entire  family  can  view 


for  one  admission  and  no  fees  for  park- 
ing, baby  sitting). 

■  They  believed  pay  tv  had  lived  up 
to  expectations;  they  were  spending  as 
much  money  as  they  had  anticipated;  it 
had  not  "eaten  into"  the  time  they 
would  be  spending  with  either  free  tv 
or  the  movies. 

The  three  individuals  who  were  "not 
pleased"  with  subscription  tv  gave  one 
main  reason:  the  programming  wasn't 
"good  enough"  to  justify  the  expense. 

Hartford  businessmen,  including  op- 
erators of  tv  stations  and  motion  pic- 
ture theatres,  told  Broadcasting  they 
are  watching  the  pay  tv  development 
with  interest.  Operators  of  several 
downtown  theatres  said  they  could  see 
no  threat  to  their  business  for  the  for- 
seeable  future  and  doubted  that  pay  tv 
ever  would  appeal  to  a  broad  segment 
of  the  population.  Tv  station  officials 
reported  pay  tv  had  had  no  discernible 
effect  on  their  operations  but  said  they 
were  following  the  Hartford  experiment 
with  interest. 

Non-subscribers  questioned  by  Broad- 
casting remarked  generally  they  had 
no  intention  of  paying  for  tv  or  said 
they  might  consider  it  if  it  offered  pro- 
grams they  regarded  as  "a  lot  better" 
than  commercial  tv. 

Though  conclusive  answers  to  pay 
tv  in  Hartford  will  not  emerge  until 
the  conclusion  of  the  three-year  test  in 
1965,  Mr.  Pinto  ventured,  the  next  six 
months  should  be  "noteworthy." 

"We  think  by  the  end  of  this  first 
year  certain  patterns  will  emerge,"  he 
stated.  "Our  installations  are  running 
about  50  a  week.  We  will  have  a  broad- 
er base  to  evaluate,  and  we  will  have 
subscribers  with  us  for  a  longer  period. 
This  will  give  us,  we  hope,  a  better 
insight  into  the  viewers'  preferences  and 
buying  habits." 


a 

STATION  with  IGM  SIMPLIMATI0N 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits  with 
unparalleled  flexibility  and  consistently 
better  sound.  Write  for  free  folder,  "The 
Sound  of  Money."  igm  simplimation, 

p.  n.  Ron  943.  Bellingham,  Washington.  
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FANFARE 


WIP  helps  strike-bound 
riders  meet  drivers 

WIP  is  helping  the  City  of  Brotherly 
Love  live  up  to  its  name.  The  Phila- 
delphia station  was  afforded  this  oppor- 
tunity last  week  when  a  local  transit 
strike  partially  paralyzed  the  city. 

When  the  strike  was  called  at  12:05 
a.m.  last  Monday  (Jan.  14),  WIP 
started  a  driver-meets-rider  service  on 
its  early  morning  show.  Announce- 
ments solicited  phone  calls  from  those 
in  either  category.  A  master  chart  of 
the  city  divided  into  five  parts  was 
utilized.  Callers  offering  or  seeking 
rides  were  immediately  given  names 
and  phone  numbers  of  others  in  the 
same  general  locality. 

The  WIP  service  was  restricted  to 
the  morning  show  with  the  rides  being 
sought  for  daylight  hours  only.  Station 
spokesman  said  that  the  campaign 
started  last  Tuesday  morning  and  de- 
spite use  of  all  available  phones  at 
WIP,  the  station  has  been  unable  to 
keep  up  with  the  flood  of  calls. 

WLW-AM-TV  fund  drive 
brings  in  $381,000 

Ruth  Lyons,  WLW-AM-TV  Cincin- 
nati personality,  raised  $381,656.71 
during  her  1962  Christmas  Fund  Drive, 
it  was  announced  last  week.  A  tally 
of  contributions  shows  that  271,540 
people  donated  to  the  fund  for  an  aver- 
age donation  of  $1.40  per  person. 

Proceeds  of  the  fund  are  given  to  aid 
hospitalized  children  in  59  hospitals  in 
Ohio,  Indiana  and  Kentucky,  and  are 
used  to  provide  needed  equipment,  as 
well  as  entertainment  (such  as  toys  and 
games,  tv  and  radio  sets,  libraries,  in- 
door and  outdoor  play  equipment  and 
special  gifts  upon  release). 

The  Christmas  Fund,  which  began 
in  1939  (when  Miss  Lyons  raised  $1,- 
000)  has  distributed  $2,256,749.69 
since  1952.  The  appeal  for  funds — 
which  are  cash  donations,  not  pledges 
— is  made  on  Miss  Lyons's  daily  WLW- 
AM-TV  program  50-50  Club,  and  runs 
from  Oct.  4  (her  birthday)  until  Dec. 
25.  The  program  is  also  carried  on 
Crosley's  WLWD  (TV)  Dayton  and 
WLWC  (TV)  Columbus,  both  Ohio, 
and  WLWI  (TV)  Indianapolis. 

Drumbeats . . . 

Change  in  the  weather  (men)  ■  Bud 

Kraehling,  WCCO-TV  Minneapolis 
weatherman,  and  Art  Brock,  his  coun- 
terpart at  KPHO-TV  Phoenix,  Ariz., 
will  switch  stations  the  week  of  Jan.  27. 
There  will  be  a  daily  exchange  of  film 
clips  showing  each  man's  regular  audi- 
ence what  he  is  doing  and  the  sights 


he  is  seeing.  The  switch  coincides  with 
the  annual  St.  Paul  Winter  Carnival. 

You  are  my  sunshine  ■  WXYZ  Detroit 
listeners  are  being  asked  to  predict  the 
total  number  of  hours  of  sunshine  for 
the  Detroit  area  between  Jan.  14  and 
Feb.  16.  The  winning  entry  receives 
an  all-expense-paid  week's  vacation  in 
Florida.  The  contest  period  coincides 
with  a  five-week  ad  campaign  for  Sun- 
shine Biscuit  Co. 

10  cents  a  step  ■  Tom  Durand,  pro- 
gram director,  WTTM  Trenton,  N.  J., 
and  two  companions,  went  on  a  3.3 
mile  "march"  for  the  March  of  Dimes. 
The  three  hikers  "marched"  one  step 
for  each  10  cent  contribution  made  by 
WTTM  listeners.  It  took  them  Wi 
hours  to  complete  their  trip. 

Mutual  sales  winners 

Winners  of  a  nine-week  contest 
among  the  502  MBS  affiliates,  to  see 
which  could  sign  the  largest  volume  of 
advertising  from  local  Homelite  Co. 
(power  equipment)  dealers,  have  been 
announced  by  the  network. 

Receiving  $100  cash  prizes  are: 
Walter  Stamper,  commercial  manager, 
WAPO  Chattanooga,  Tenn.;  Samuel 
Searfoss,   sales  representative,  WSJM 


St.  Joseph,  Mich.,  and  Frank  Donnelly, 
account  executive,  KVFD  Fort  Dodge, 
Iowa.  Homelite  Co.  is  one  of  Mutual's 
leading  advertisers. 

WTKO  personality  goes 
a  long  way  with  a  dime 

Andy  Andrews,  air  personality  at 
WTKO  Ithaca,  N.  Y.,  is  trying  to  build 
a  dime  into  $1,000  for  the  March  of 
Dimes.  On  Jan.  2,  Mr.  Andrews  asked 
listeners  to  bid  for  the  dime.  At  the 
end  of  his  morning  program,  the  high- 
est bidder,  a  teenaged  boy,  received 
the  dime  in  exchange  for  $8.20,  a 
knapsack  and  signal  flags. 

As  the  first  week  of  his  effort  ended 
Mr.  Andrews  had  built  his  original 
dime  into  $101.50  in  cash,  one  snow 
blower  and  four  puppies. 

Among  items  which  changed  hands 
during  the  first  week:  30  dozen  donuts, 
two  pure  bred  German  puppies,  a  tele- 
vision set  and  a  kitchen  range.  Other 
items  bid  included  a  Shetland  pony, 
and  two  automobiles. 

The  bidding  and  trading  will  con- 
tinue until  the  end  of  January,  by  which 
time  Mr.  Andrews  hopes  to  have 
reached  his  $1,000  goal. 


Stations  DO  Have  Personality 


LES  BIEDERMAN,  PRESIDENT 


Statistic -R.etail  sales  in  the 
area  covered  (Grade  B)  by 
WPBN-TV,  Traverse  City, 
&  WTOM-TV,  Cheboygan, 
total  $531,  362,  000. 


IDENTIFICATION -- 
Nine  times  out  of  ten, 
if  a  man  says  (any- 
where in  Michigan) 
"I'm  from  Paul  Bunyan 
Network, "  the  response 
is:    "How  is  Les  these 
days,  say  hello  from 
me .  " 

Man  after  man,  time 
after  time,  the  immed- 
iate identif i  cation  is 
with  Les  Biederman-- 
an  identification  that 
personalizes  the  Paul 
Bunyan  stations --that 
sells  their  products. 


The  PAUL  BUNYAN  STATIONS 


WPBN-TV   WTOM-TV   WTCM   WMBN   WATT    WATC  WATZ 
Soren  H.  Munkhof,  Gen.  Mgr.  Paul  Bunyan  Bldg.  ,  Traverse  City 

Nat.  Rep. -Venard,  Torbot  and  McConnell  --  Network  Rep. -Elisabeth  Beckjorden 
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THE  MEDIA 


Improved  emergency  setup  for  California 

BROADCASTERS,  OFFICIALS  MEET  IN  PLANNING  SESSION 


NAB  planners 

Four  state  broadcasting  associ- 
ations were  represented  in  a  com- 
mittee named  by  the  NAB  last 
week  to  plan  the  8th  Annual  Con- 
ference of  State  Presidents  in 
Washington  Feb.  26-27.  Mem- 
bers of  the  program  committee 
for  the  conference,  conducted  by 
the  NAB,  are: 

Joseph  Goodfellow,  president 
of  the  Maryland-D.  C.  Broad- 
casters Assn.  and  vice  president- 
general  manager  of  WRC-AM- 
TV  Washington;  Robert  R.  Wil- 
liams, WHLM  Bloomsburg,  Pa., 
and  president  of  the  Pennsylvania 
Assn.  of  Broadcasters;  E.  L. 
Rankin,  executive  secretary  of  the 
North  Carolina  Assn.  of  Broad- 
casters, and  Jack  Williams,  execu- 
tive secretary  of  the  Georgia  Assn. 
of  Broadcasters. 

The  two-day  conference  will  be 
held  in  the  Shoreham  Hotel. 


A  plan  to  improve  the  emergency 
broadcasting  setup  in  California  for  use 
in  case  of  a  nuclear  attack  is  being 
drafted  by  the  California  Disaster  Office 
following  a  meeting  of  broadcasters 
with  federal,  state  and  local  officials 
in  Sacramento.  Allan  K.  Jonas,  direc- 
tor of  the  CDO,  who  called  the  meet- 
ing, said  that  he  expects  a  draft  of  the 
plan  to  be  ready  about  Feb.  1.  "The 
public  needs  shelters  and  an  improved 
communications  link  that  can  only  be 
provided  by  radio  broadcasting,"  Mr. 
Jonas  said. 

The  meeting  discussed  a  plan  to  pro- 
vide the  use  of  fallout-protected  broad- 
casting facilities,  emergency  power  for 
these  stations  and  arrangements  to  de- 
velop a  state-wide  network  linking  city, 
county,  state  and  federal  emergency 
operating  centers.  Such  a  hookup 
would  enable  the  President  and  the 
governor  to  speak  directly  to  the  peo- 
ple in  the  event  of  such  an  emergency. 
John  Upsher  Smith,  acting  regional  di- 
rector of  Office  of  Civil  Defense-Dept. 


of  Defense  Region  7,  headquartered  in 
Santa  Rosa,  Calif.,  said  that  federal 
funds  could  be  available  for  the  emer- 
gency broadcasting  facilities  and  urged 
the  California  Disaster  Office  to  develop 
plans  in  conjunction  with  the  state  in- 
dustry advisory  committee  headed  by 
W.  H.  Hartman,  chief  engineer  of 
KCRA-TV  Sacramento.  Mr.  Hartman 
promised  full  cooperation  in  developing 
such  a  plan.  Mr.  Smith  said  that  when 
the  California  plan  is  completed  and 
approved  it  will  be  submitted  to  the 
National  Industry  Advisory  Committee 
in  Washington.  Several  other  proce- 
dural questions  will  be  referred  to 
Washington,  he  said. 

Other  broadcast  executives  at  the 
meeting  were  Philip  Lasky,  vice  presi- 
dent, Westinghouse  Broadcasting  Co.; 
Louis  Simon,  general  manager,  KPIX 
(TV)  San  Francisco;  H.  L.  Blatterman, 
chief  engineer,  KFI  Los  Angeles; 
Thomas  Mullahey,  public  service  pro- 
gram director,  KRON-TV  San  Fran- 
cisco. 


Changing  hands  . . . 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  KTTV  (TV)  Los  Angeles,  Calif.: 
Sold  by  the  Times  Mirror  Co.  to  Metro- 
media Inc.  for  a  price  in  excess  of  $10 
million  (At  Deadline,  Jan.  14).  The 
transaction  includes  the  acquisition  of 
all  stock  of  the  Times  Mirror  Broad- 
casting Co.,  licensee  of  the  ch.  1 1  in- 
dependent. Robert  W.  Breckner,  presi- 
dent and  general  manager  of  the  sta- 
tion, will  remain  in  charge.  Metromedia 
stations  are:  WNEW-AM-TV  New 
York,  WTTG  (TV)  Washington, 
KOVR  (TV)  Stockton,  (Calif.), 
KMBC-AM-FM-TV  Kansas  City,  all 
vhf  tv  outlets;  WTVH  (TV)  Peoria 
andWTVP  (TV)  Decatur,  both  Illinois 
and  both  uhf  stations.  MM  also  owns 
WHK-AM-FM  Cleveland  and  WIP- 
AM-FM  Philadelphia,  and  the  outdoor 
advertising  firm  of  Foster  &  Kleiser. 
KTTV  was  founded  in  1949. 

■  WPDX  Clarksburg,  W.  Va.:  Sold  by 
Raymond  C.  Warden,  Robert  D.  Hough 
and  associates  to  George  L.  Kallam  and 
Charles  and  Matthew  Tierney  for  ap- 
proximately $200,000.  Mr.  Kallam  is 
treasurer  of  the  Tierney  Co.  which 
owned  WCHS-AM-TV  Charleston,  W. 
Va.,  until  it  was  sold  in  1960  to  Rollins 
Broadcasting  Co.  for  over  $2.5  million. 
No  change  in  management  or  personnel 
is  contemplated,  it  was  said.  James  T. 
Fawcett  is  general  manager  of  the  sta- 


we  give  the  facts 
a  thorough  airing 

Media  transactions  present  a  risk  as  well  as  an 
opportunity  to  both  buyer  and  seller.  But 
the  risks  are  considerably  narrowed  when  all  of  the 
facts  are  available  through  our  penetrating 
knowledge  of  the  ever-changing  market. 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON.  D.C. 
James  W.  Blackburn 
jack  V.  Harvey 
Joseph  M.  Sitrick 
RCA  Building 
FEderat  3-9270 


CHICAGO 

H.  W.  Cassill 

William  B.  Ryan 

Hub  Jackson 

333  N.  Michigan  Ave. 

Chicago.  Illinois 

Financial  6-6460 


ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 
Gerard  F.  Hurley 
1102  Healey  Bldg. 
JAckson  5-1576 


BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  Bldg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 
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tion.  WPDX  is  a  1  kw  daytimer  on 
750  kc.  Broker  was  Hamilton-Landis 
&  Assoc. 

■  KTWN  St.  Paul,  Minn.:  Sold  by 
Franklin  Broadcasting  Corp.  to  Gene 
Posner  for  $125,000.  Mr.  Posner  owns 
WMIL-AM-FM  Milwaukee.  This  is  the 
first  step  in  an  expansion  program  to  ac- 
quire the  full  quota  of  radio  and  tv 
stations,  Mr.  Posner  said.  Franklin 
Broadcasting  also  owns  WEW  St.  Louis, 
WWOM  New  Orleans,  KOME  Tulsa 
and  WLOD  Pompano  Beach,  Fla. 
KTWN  operates  on  1400  kc  with  1  kw 
daytime  and  250  w  nighttime.  Broker 
was  Hamilton-Landis  &  Assoc. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For 
The  Record,  page  82). 

■  WCAX  Burlington,  Vt.:  Sold  by  C.  P. 
Hasbrook  and  associates  to  James 
Broadcasting  Co.  for  $300,000.  James 
Broadcasting,  which  is  headed  by  Simon 
Goldman,  owns  WJTN-AM-FM  James- 
town, WGGO  Salamanca,  WDOE  Dun- 
kirk, all  in  New  York  and  WWYN  and 
WERC-FM  Erie,  Pa.  Mr.  Goldman  has 
a  personal  16%%  interest  in  WCUM 
Cumberland,  Md.  WCAX  is  a  fulltime 
station  on  620  kc  with  5  kw. 

■  KASE  Austin,  Tex.:  Sold  by  Austin 
Radio  Co.  to  W.  D.  (Dub)  Rogers  Jr. 
for  $225,000.  Mr.  Rogers  formerly 
was  principal  owner  of  KDUB-AM-TV 
Lubbock  and  KEDY  (TV)  Big  Spring, 
both  Texas,  which  he  sold  for  $3.8  mil- 
lion to  Grayson  Enterprises  Inc.  in 
1961.  KASE  operates  on  970  kc  with 
1  kw  daytime. 

■  KASK-AM-FM  Ontario,  Calif.:  Sold 
by  Daily  Report  Co.  (Ontario  Daily 
Report)  to  J.  William  O'Connor  and 
wife,  50%  and  Frank  H.  Babcock  Jr., 
50%  for  $150,000.  Approval  was  con- 
ditioned that  assignment  not  be  con- 
sumated  until  Mr.  O'Connor  disposes 
of  his  interest  in  one  of  the  following 
am  stations:  WBOW  Terre  Haute  and 
WHUT  Anderson,  both  Indiana;  WGSB 
Geneva  and  WJRL  Rockford,  and  80% 
of  WCVS  Springfield,  all  Illinois. 
Messrs.  O'Connor  and  Babcock  own 
WPEO  Peoria,  111.  KASK  is  1  kw  full- 
time  on  1510  kc.  KASK-FM  operates 
on  93.5  mc  with  1  kw. 

Eastman  opens  Boston  office 

Robert  E.  Eastman  Co.,  New  York 
radio  station  representative,  last  Mon- 
day (Jan.  14  ) announced  the  opening 
of  its  10th  office,  in  Boston,  to  serve 
New  England  and  upper  New  York 
State.  Raymond  A.  Gardella,  sales  pro- 
motion manager  in  the  New  York  office, 
has  been  named  manager  of  the  Boston 
branch. 


CBS-TV  REPORTS 

Network  was  90%  sold  out 
for  most  of  night  schedule 

CBS-TV  has  maintained  nighttime 
sales  to  advertisers  at  the  90%  or  better 
level  through  most  of  1962,  the  network 
notes  in  a  year-end  report. 

The  report  emphasizes  advertiser  and 
program  strength,  including  additions 
to  its  talent  roster. 

Highlights  of  the  report  follow: 

CBS-TV  for  the  ninth  straight  year 
retained  a  position  as  the  "world  larg- 
est advertising  medium,"  continued  to 
emphasize  "straight  program  sale"  as 
compared  to  participations,  marked 
90%  or  better  showing  at  night  and 
nearly  continously  maintained  an  SRO 
status  in  the  daytime. 

A  total  of  177  different  advertisers, 
of  which  13  were  new  to  network  Jtv, 
were  represented,  and  CBS-TV's"  morn- 
ing minute  plan"  (rotating  spots)  built 
to  a  high  sales  percentage  and  in  the 
last  three  months  of  1962  was  SRO. 

Affiliate  Total  ■  At  the  year's  end, 
CBS-TV  had  202  stations  in  the  U.  S. 
as  affiliates  along  with  affiliates  in 
Puerto  Rico,  Guam,  Bermuda,  Virgin 
Islands,  and  Mexico  City  (and  in  Can- 
ada via  Canadian  Broadcasting  Corp. 
and  its  48  affiliated  stations). 

In  programming:  Dany  Kaye,  Judy 


Garland  and  Carol  Burnett  have  been 
signed  for  next  fall. 

A  new  hour  series  of  dramas  of 
American  history  and  a  30-minute  even- 
ing news  broadcast  on  a  Monday-Fri- 
day basis  are  planned. 

News  and  public  affairs  program- 
ming was  up,  the  network  estimating 
34.5%  additional  time  devoted  to  this 
fare  in  1962  over  1961. 

CBS-TV  said  it  devoted  a  record  292 
hours  to  sports  coverage.  This  figure 
represents  42%  of  the  total  sports  pro- 
gramming on  all  the  networks,  accord- 
ing to  the  report. 

CBS  owned  tv  stations 
show  6%  sales  increase 

CBS  Television  Stations  Div.  last  year 
had  a  net  sales  increase  of  6%  over 
1961,  Merle  S.  Jones,  president,  said 
last  week  in  a  yearend  review  that  de- 
scribes 1962  as  "the  most  successful 
year"  in  the  division's  history. 

The  division  is  responsible  for  non- 
network  tv  activities  at  CBS  including 
the  five  owned  tv  stations,  CBS  Films, 
CBS  Television  Stations  National  Sales 
and  international  tv  investments. 

The  CBS  stations  groups,  according 
to  the  division,  had  an  1 1  %  net  sales 
increase  with  sales  at  their  highest 
point.  Stations  are  WCBS-TV  New 
York,    KNXT    (TV)    Los  Angeles, 


ATTRACTIVE  STATION  BUYS! 

SOUTHWEST — Daytime-only  radio  station  grossing  approximately 
$65,000.00  annually  and  capable  of  doing  better  under 
owner-operator.  Good,  stable  market.  Priced  at  $85,- 
000.00  on  ten  years  terms. 


MIDWEST- 


Daytimer  serving  area  of  50,000-plus  population.  Ex- 
cellently equipped.  Land  and  building  included  in  sale. 
Priced  at  $90,000.00  with  $25,000.00  down  and  balance 
over  seven  years. 


NEGOTIATIONS 


&  ASSOCIATES,  INC. 

APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 


WASHINGTON,  D.  C.  CHICAGO 


Ray  V.  Hamilton 
1737  DeSalesSt.,  N.W. 
Executive  3-3456 


Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
OEIaware  7-2754 


DALLAS 

Dewitt  Lartdis 
Joe  A.  Oswald 
John  H.  Hicks 
J511  Bryan  St. 
Riverside  8-1175 


SAN  FRANCISCO 

John  F.  Hardesty,  Pres. 
Don  Searle 
111  Sutter  St. 
EXbrook  2-5671 
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WBBM-TV  Chicago,  WCAU-TV  Phil- 
adelphia and  KMOX-TV  St.  Louis. 

Cited  in  the  review  also  are  group 
programming  projects,  including  "Re- 
pertoire Workshop,"  a  program  to  en- 
courage new  tv  talent. 

Other  business  increases:  CBS  Films, 
10%  rise  in  overseas  gross  billings; 
CTSNS  reported  gain  of  15%  in  net 
sales  from  the  owned  stations.  Trinidad- 
Tobago's  first  tv  station,  in  which  CBS 
owns  an  interest,  went  on  the  air  in 
November,  and  Proartel,  Argentinian 
production  company  partly  CBS-owned, 
reported  it  produced  26  out  of  the  30 
top  programs  seen  regularly  on  ch.  13 
in  Buenos  Aires. 

NBC  CITES  NEWS 

Year-end  report  says  25% 
of  schedule  was  news  shows 

NBC  cites  increased  news  program- 
ming, a  continuing  emphasis  on  color, 
the  owned  stations'  strength  and  NBC 
Radio's  optimistic  status  in  a  year-end 
report  released  today  (Jan.  21). 

Some  of  the  highlights: 

■  NBC  News  contributed  a  record 
25%  of  NBC-TV's  overall  program 
schedule.  The  network  reported  a  new 
high  of  50  special  news  and  informa- 
tion programs  in  prime  time  on  NBC- 
TV  in  the  1962-63  season.  NBC  Radio 
devoted  four-fifths  of  its  broadcasting 
to  news  and  public  affairs  programming. 

■  Color  tv  on  NBC  attained  record 
levels  in  programming  hours:  the  nearly 
2,000  hours  programmed  in  color  in 
1962  were  estimated  to  be  more  than 
the  total  of  U.  S.  motion  pictures  pro- 
duced in  color  in  the  last  eight  years. 
More  than  68%  of  NBC-TV's  total 
1962-63  nighttime  schedule  in  the  cur- 
rent season  has  been  in  color,  and  a 
total  of  188  NBC-TV  affiliates  carried 
the  network's  color  programming. 

■  NBC  Radio's  profits  were  the  high- 
est since  1950,  claiming  43%  of  total 
sponsored  hours  on  the  three  major 
networks  and  could  record  a  total  of  75 
advertisers. 

■  NBC  claimed  record  sales  and 
profits  for  its  owned-and-operated  sta- 
tions and  record  gross  revenues  for  its 
two  main  NBC  Enterprises  divisions, 
international  and  domestic. 

■  NBC-TV  had  262  advertisers  rep- 
resented in  26  product  categories  on 
its  schedule. 

NBC  reported  that  the  radio  network 
now  devotes  about  80%  of  its  pro- 
gramming to  news  and  information,  and 
as  much  as  50  additional  hours  per 
month  of  special  programming  on  cur- 
rent affairs.  NBC  News,  moreover,  re- 
ported its  coverage  of  major  world 
events  included  1 80  special  tv  programs. 
Also  during  the  year,  two  news  series 
were  added,  enlarging  NBC-TV's  sched- 


Stanton  in  N.D. 

Dr.  Frank  Stanton,  CBS  pres- 
ident, is  scheduled  to  address  a 
joint  session  of  the  houses  of  the 
North  Dakota  legislature  at  Bis- 
marck on  Wednesday  (Jan.  23) 
as  the  highlight  of  the  legislature's 
third  biennial  "broadcasting  day." 
He  is  expected  to  urge  repeal  of 
the  Federal  Communications  Act's 
equal-time  provision  (Sec.  315) 
and  removal  of  barriers  to  radio- 
tv  coverage  of  legislative  and 
court  proceedings. 

North  Dakota  radio  and  tv  sta- 
tions plan  to  carry  the  address. 


ule  to  a  total  of  more  than  40  news 
and  news-background  shows  weekly. 

Advertiser  interest  in  news  was  up, 
NBC  reporting  that  in  1962  sponsor- 
ship in  NBC  programs,  specials  and 
series  exceeded  previous  records  in 
units  sold  to  advertisers,  in  gross 
revenues  and  in  the  amount  and  ratio 
of  recovery  of  program  costs. 

NBC  sports  telecasts  included  wide 
coverage  in  five  major  sports:  base- 
ball, football,  basketball,  golf  and 
tennis. 

NBC-TV,  it  was  noted,  had  an  in- 
creasing number  of  advertisers  attracted 
by  color  programming  and  noted  that 
color  commercials  are  currently  run- 
ning in  every  one  of  NBC-TV's  night- 
time color  shows  and  that  many  ad- 
vertisers are  getting  additional  usage 
from  color  commercials  by  placing 
them  in  black-and-white  programs  as 
well. 

RAB's  Bunker  wants 
'credo  for  selling' 

A  voluntary  "credo  for  professional 
selling"  and  an  end  to  cutthroat  radio 
competition  are  being  urged  by  RAB 
President-elect  Edmund  C.  Bunker. 

His  exhortations  toward  that  objec- 
tive were  given  last  week  at  the  South 
Carolina  Broadcasters  Assn.  meeting  in 
Columbia.  These,  he  noted,  are  among 
his  plans  when  he  takes  office  as  presi- 
dent of  RAB  on  March  1. 

RAB,  Mr.  Bunker  said,  must  pro- 
vide the  leadership  to  lift  radio  selling 
standards  and  thus  it  is  RAB  that  should 
develop  the  credo — not  as  a  code  but 
as  a  "voluntary  conviction  of  station 
owners"  evolved  through  discussions  by 
a  committee  of  broadcasters  represent- 
ing all  parts  of  the  U.  S. 

Said  Mr.  Bunker:  "You  can  tell  me 
by  your  support  for  this  credo,  or  your 
comments  on  it,  whether  this  plan  can 
succeed. 

"If  this  makes  me  a  visionary,  that's 
what  I  am — and  I  hope  to  show  that 


it  is  possible  to  be  a  visionary  all  the 
way  to  the  bank." 

Mr.  Bunker  suggested  the  "credo" 
include  such  points  as  these: 

A  reaffirmation  of  the  belief  in  the 
power  of  all  advertising  in  general  and 
radio  specifically  and  in  the  loyalty  of 
every  responsible  salesman  to  his  own 
station. 

In  addition,  it  should  decry  negative 
selling. 

Mr.  Bunker  felt  that  once  accepted, 
the  credo  should  be  published  and  pub- 
licized, made  available  to  all  member 
stations,  referred  to  periodically  in  RAB 
promotional  material  and  stations  sur- 
veyed for  their  support. 

Bud  Collyer,  host  of  To  Tell  the 
Truth  on  CBS-TV,  was  recipient  of  the 
first  annual  Professional  Broadcasters 
Award  from  SCBA.  It  was  presented 
at  the  broadcasters'  banquet. 

Fm  group  sets  up 
N.Y.  promotion  office 

The  National  Assn.  of  Fm  Broad- 
casters is  establishing  a  New  York  office 
to  promote  fm  radio  among  advertising 
agencies  and  their  national  and  region- 
al clients.  The  hiring  of  an  executive 
director  to  head  the  office  was  author- 
ized by  the  association's  board  of  direc- 
tors at  a  meeting  in  New  York,  Jan. 
10-11. 

T.  Mitchell  Hastings  Jr.,  president  of 
the  association,  heads  a  committee 
which  includes  Abe  Voron,  WQAL 
(TV)  Philadelphia,  and  Lynn  Christian, 
KODA  (FM)  Houston,  and  which  is 
screening  applicants  for  the  executive 
director's  position.  Interested  applicants 
may  submit  resumes  to  Mr.  Hastings  at 
WNCN  (FM),  11  E.  47th  St.,  New 
York. 

The  New  York  office  will  serve  as  a 
clearing  house  of  information  for  ad- 
vertisers, agencies  and  broadcasters  "in 
selling  and  in  obtaining  maximum  bene- 
fit from  the  use  of  fm  radio  advertis- 
ing," according  to  Mr.  Hastings. 

The  present  plans  call  for  introduc- 
ing the  new  executive  director  to  the 
membership  during  the  association's 
annual  convention  and  sales  seminar, 
March  30-31  in  Chicago. 

Keene,  N.H.,  catv  sold 

A  community  antenna  system  serving 
2,300  subscribers  in  Keene,  N.  H.,  has 
been  sold  by  Al  Ricci  to  New  England 
Video  Inc.  New  England  Video  is 
owned  by  Narragansett  Capital  Corp., 
Providence,  R.  I.,  small  business  in- 
vestment company,  which  has  control- 
ling interests  in  catv  systems  in  Barstow 
and  Laguna  Beach,  Calif.;  and  owns 
systems  in  Graham  and  Palestine,  Tex. 
Price  for  the  Keene  property  was  not 
disclosed.  Mr.  Ricci  also  owns  a  catv 
system  in  Bennington,  Vt. 
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COLOR  FOR  CANADA  URGED 

Networks,  CAB  ask  Broadcast  Board  for  study; 
propose  industry-wide  committee  on  tint  plans 


Off-colour's  on 

The  traveling  salesman  story  is 
no  longer  taboo  on  the  British 
Broadcasting  Corp.'s  light  enter- 
tainment programs  in  peak  view- 
ing (evening)  hours. 

The  BBC  last  Tuesday  (Jan. 
15)  lifted  a  15-year-old  ban 
against  humorous  remarks  about 
honeymoon  couples,  fig  leaves, 
prostitution,  lavatories,  immoral- 
ity, women's  underwear,  effemi- 
nacy, animal  habits,  chamber- 
maids, etc. 

The  scrapping  of  the  code  also 
lifted  a  prohibition  against  jokes 
about  the  royal  family,  abuse  of 
political  figures,  acts  of  Parlia- 
ment and  references  to  religious 
sects. 


Canada's  two  television  networks  and 
the  Canadian  Assn.  of  Broadcasters  last 
week  proposed  the  establishment  of  an 
industry-wide  committee  to  study  and 
plan  for  the  introduction  of  color  tele- 
vision in  Canada. 

The  proposal  was  made  to  the  Board 
of  Broadcast  Governors  by  Alphonse 
Ouimet,  president  of  the  Canadian 
Broadcasting  Corp.,  and  was  endorsed 
by  Spence  W.  Caldwell,  president  of 
the  CTV  Network,  and  Don  Jamieson, 
CAB  president.  Messrs.  Caldwell  and 
Ouimet  asked  that  the  board  withhold 
approval  of  color  standards  and  licens- 
ing of  stations  to  colorcast  for  the  time 
being;  Mr.  Jamieson  said  stations  should 
be  allowed  to  telecast  in  color  if  they 
desire. 

The  proposed  color  tv  committee 
should  include  representatives  of  the 
BBG,  CBC,  CAB,  the  Dept.  of  Trans- 
port and  color  set  manufacturers,  Mr. 
Ouimet  said.  Mr.  Caldwell  said  he 
thought  advertisers  and  Bell  Telephone, 
which  provides  network  tv  microwave 
facilities,  also  should  be  represented  on 
the  committee. 

A  CAB  resolution  presented  before 
the  BBG  said,  "There  appears  to  be  no 
element  of  the  public  interest  demand- 
ing any  restraint  upon  new  develop- 
ments in  full  service  in  broadcasting 
and  specifically  the  offering  of  broad- 
casts in  color  television  to  the  Canadian 
public." 

The  CAB  statement  said  stations 
should  be  "permitted  to  broadcast  in 
color  if  they  desire,  each  station  being 
allowed  to  select  its  own  starting  time 
and  procedure,  and  develop  its  pattern 
of  color  broadcasting  in  the  light  of  ex- 
perience gained  from  the  initial  experi- 
mental procedures." 

The  Station  Representatives  Assn.  of 
Canada  told  the  BBG  "that  any  sta- 
tion, or  group  of  stations,  that  prefer 
to  provide  color  television  to  viewers 
should  be  given  permission  to  do  so, 
and  at  times  and  days  of  their  own 
choice." 

The  association  added  that  "the  in- 
troduction of  color  television  in  Canada 
would  add  a  dimension  and  excitement 
to  broadcast  advertising  that  would  at- 
tract more  advertisers  to  support  the 
medium  of  television  especially,  and  in- 
directly the  radio  medium.  Obviously 
all  these  advertisers  will  not  be  able  to 


afford  color  tv  but  will  be  sufficiently 
attracted  to  the  broadcast  medium  that 
they  will  use  tv  or  radio,  or  both." 

Tv  set  manufacturers  have  been  cam- 
paigning for  the  quick  introduction  of 
color  tv'  in  Canada. 

BBC-Equity  agreement 
to  cost  $5.6  million 

An  estimated  $5,600,000  annual  in- 
crease in  BBC-TV  costs  will  result  from 
a  pay  increase  just  negotiated  with 
Equity,  the  British  actors'  union.  The 
new  agreement  sets  up  a  pay  structure 
which  divides  actors'  work  into  three 
categories.  The  first,  for  engagements 
of  six  days  or  less,  gives  an  $82.40 
minimum.  The  second,  for  11  days 
work  has  a  minimum  of  $164.70  and 
the  third,  for  up  to  17  days  days'  work, 
$247. 

Before  the  agreement,  an  artist  re- 


ceived a  minimum  fee  of  $16.50  plus 
$5.90  for  each  rehearsal  day. 

The  increases  bring  actors'  fees  on 
BBC-TV  up  to  the  level  of  those  estab- 
lished for  the  commercial  companies 
last  year. 

Tne  new  agreement  also  makes 
changes  in  fees  paid  for  programs  sold 


HERNANDO 
COCRTRIGHT 


The  discriminating  traveler  will  find  at  the 
newly  cosmopolitan  Beverly  Wilshire  Hotel 
all  the  concepts  of  gracious  hospitality  for  which 
Hernando  Courtright  is  famous:  impeccable, 
personalized  service,  splendid  surroundings,  and 
above  all,  cuisine  par  excellence.  %  Classic 
elegance  is  the  heart  of  the  Beverly  Wilshire  — 
amplified  by  subtle  luxury  and  unparalleled 
attention  to  your  comfort  and  privacy.  !Z  Make 
your  next  visit  to  Los  Angeles  verily  a 
return  to  elegance  at  the  Beverly  Wilshire 
—  in  the  heart  of  fashionable  Beverly  Hills, 
where  every  conceivable  convenience 
is  at  hand  or  in  strolling  distance. 

HERNANDO  COURTKIGHT'S 

tBeferly  Wilshire  Hotel 

BEVERLY  HILLS,  CALIFORNIA 
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Canadian  stations  belong. 

CFCF  is  on  600  kc  with  5  kw. 
CFCF-FM  is  on  106.5  mc  with  7.7  kw. 
CFCF-AM-FM  are  affiliated  with  CBC 
and  ABC. 

Abroad  in  brief... 

Herr  Dr.  Kildare  ■  Two  NBC-TV  series, 
Dr.  Kildare  and  The  Dick  Powell  The- 
atre have  been  sold  to  West  Germany's 
new  second  television  network.  The 
sales  are  the  first  made  by  NBC  Inter- 
national to  the  new  network,  which 
currently  is  under  construction  and  will 
begin  operations  on  April  1. 


overseas.  In  the  past  overseas  rights 
have  been  divided  into  groups  for 
America,  the  Commonwealth,  and  the 
rest  of  the  world.  Now  BBC-TV  can 
negotiate  for  the  rights  to  sell  programs 
in  individual  countries  and  in  some 
cases,  individual  cities. 

$2  million  offered 
for  Montreal  station 

Jack  Tietolman,  CKVL-AM-FM  Ver- 
dun, Que.,  has  offered  to  buy  CFCF- 
AM-FM  Montreal,  Que.,  for  $2  mil- 
lion. CFCF,  which  started  in  1919, 


Television  revenues  slid  off  for 
Metro-Goldwyn-Mayer  Inc.  for  the  first 
quarter  of  the  fiscal  year  ended  Nov. 
22,  1962,  the  company  reported  Jan. 
7.  Tv  gross  revenue  for  the  1962 
period  was  $5,386,000  compared  to 
$5,630,000  for  the  same  12  weeks  in 
1961.  Net  tv  income  reached  $1,470,- 
000  for  the  1962  period,  compared  to 
$2,030,000  for  the  same  1961  period. 

The  1962  gross  tv  income  breaks 
down  to:  $1,714,000  from  licensing  of 
feature  films  and  shorts  to  tv  stations, 
$3,672,000  from  syndicated  tv  series 
and  commercials  produced  for  tv. 

Overall,  MGM  had  gross  revenues 


is  Canada's  oldest  radio  station. 

Purchase  will  be  subject  to  approval 
of  Board  of  Broadcast  Governors, 
Ottawa. 

Canadian  Marconi  Co.,  owners  of 
CFCF  -  AM  -  FM  -  TV  Montreal,  an- 
nounced that  the  radio  stations,  but 
not  the  tv  station,  had  been  put  up  for 
sale.  Mr.  Tietolman  has  been  operating 
CKVL-AM-FM  with  the  highest  amount 
of  live  talent  programs  in  French  and 
English  of  any  Canadian  station  for 
some  years.  He  is  an  independent 
operator,  not  being  a  member  of  the 
Canadian  Assn.  of  Broadcasters,  the 
national   organization   to  which  most 


FINANCIAL  REPORTS 


of  $27,310,000  and  a  net  loss  of  $2,- 
366,000  after  taxes  (92  cents  a  share) 
for  the  first  12  weeks  of  1962.  This 
compares  to  a  gross  of  $29,362,000 
and  a  net  income  of  $2,173,000  (85 
cents  a  share)  for  the  same  period  in 
1961. 

Republic  Corp.  earns 
$1.7  million  for  year 

Republic  Corp.  earned  a  net  income 
of  $1,764,314  during  the  fiscal  year 
ended  Oct.  27,  1962,  equal  to  56  cents 
a  share  of  outstanding  common  stock 
after  payment  of  $400,000  in  preferred 
stock  dividends. 

Comparable  1961  earnings  were 
$1,977,629  or  74  cents  a  share,  Victor 
M.  Carter,  president  and  chairman,  re- 
ported Wednesday  (Jan.  16).  Gross 
revenues  for  1962  totaled  $43,285,706, 
compared  to  $31,729,670  for  the  pre- 
vious year. 

Mr.  Carter  reported  highly  favorable 
prospects  for  1963,  noting  that  con- 
tracts for  the  850-film  library  being  re- 
leased through  the  company's  Holly- 
wood Television  Service  division  are 
running  ahead  of  schedule.  The  North 
Hollywood  lot  of  Republic  Studios,  now 
operating  at  peak  capacity,  will  be  leased 
to  CBS  for  five  years  starting  May  1, 
which  should  add  substantially  to  earn- 
ings this  year,  he  said. 

Abnormally  cool  weather  last  sum- 
mer and  California  construction  strikes 
adversely  affected  the  profits  of  Repub- 
lic's subsidiary  Utility  Appliance  Corp., 
(ranges,  air  conditioners  and  other 
household  appliances),  Mr.  Carter  said. 
Another  factor  in  trimming  net  income 
was  the  expense  incurred  in  connection 
with  the  proposed  acquisition  of  Amer- 
ica Corp.,  New  York  holding  company, 
which  has  been  called  off  following 
Dept.   of  Justice  objections  that  the 


resultant  combination  of  Republic's 
Consolidated  Film  Industries  with 
America's  Pathe  Labs  would  produce  a 
monopolistic  position  in  the  film  proces- 
sing industry. 

Financial  notes  . . . 

Quarterly  dividend  ■  Directors  of  Gross 
Telecasting  Inc.  have  declared  a  regular 
quarterly  dividend  of  40  cents  a  share 
on  common  stock  and  IV2  cents  a  share 
on  Class  B  common,  both  payable  Feb. 
12  to  stockholders  of  record  Jan.  25. 
Gross  Telecasting  owns  WJIM-AM- 
FM-TV  Lansing,  Mich. 

Paramount  dividend  ■  A  quarterly 
dividend  of  50  cents  per  share,  on  com- 
mon stock  payable  March  11,  1963  to 
holders  of  record  Feb.  25,  1963  was  de- 
clared last  Monday  (Jan.  14)  by  the 
board  of  directors  of  Paramount  Pic- 
tures Corp.,  New  York. 

Disney  announcement 
reveals  officers'  pay 

The  annual  meeting  of  Walt  Disney 
Productions  Inc.  will  be  held  at  the 
company's  home  office  in  Burbank, 
Calif.,  on  Feb.  5.  Purpose  is  to  elect 
directors,  with  the  following  nominated 
by  management: 

William  H.  Anderson,  George  L. 
Bagnall,  Roy  O.  Disney,  Walter  E.  Dis- 
ney, Gunther  R.  Lessing,  E.  Cardon 
Walker  and  Gordon  E.  Youngman. 

In  a  proxy  solicitation  sent  to  stock- 
holders Jan.  11,  aggregate  remunera- 
tion of  top  officers  for  the  fiscal  year 
ended  Sept.  29,  1962  was  listed  as  fol- 
lows: 

Walter  E.  Disney,  executive  producer, 
$182,000;  William  H.  Anderson,  vice 
president  (studio  operations),  $91,000; 
E.  Cardon  Walker,  vice  president  (ad- 
vertising and  sales),  $78,000,  and  Roy 
O.  Disney,  president,  $52,000.  The 
Messrs.  Disney  also  have  deferred  com- 


IRS  rules  on  etv  politics 

Educational  broadcasting  sta- 
tions "must  not  be  an  advocate" 
to  maintain  their  tax-exempt  sta- 
tus, the  Internal  Revenue  Service 
has  ruled  in  answer  to  an  FCC 
inquiry. 

The  National  Assn.  of  Educa- 
tional Broadcasters  had  asked  for 
a  ruling  on  whether  educational 
tv  stations  could  carry  political 
programs  without  endangering 
their  privileged  tax  position.  In 
reply,  Internal  Revenue  said  that 
a  noncommercial  station  "could 
not,  without  jeopardizing  its  tax- 
exempt  status,  take  sides  in  a 
political  campaign  or  editorial- 
ize." 

IRS  pointed  out,  however,  that 
this  does  not  prevent  an  etv  sta- 
tion from  presenting  political 
broadcasts  "in  a  truly  nonpartisan 
manner  .  .  .  and  without  itself 
participating  or  intervening  in  a 
political  campaign  on  behalf  of  a 
candidate  for  public  office.  .  .  ." 


MGM'S  TELEVISION  REVENUE  SLIDES 

Company  has  $2.3  million  loss  in  fiscal  quarter 
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pensation  agreements  in  their  contracts. 
Executive  and  management  personnel 
also  have  stock  options. 

Disney  Productions  had  a  consoli- 
dated net  profit  after  taxes  of  over  $5.2 
million  for  the  1962  fiscal  year  (Broad- 
casting, Jan.  14). 

Wometco  Enterprises 
announces  dividends 

Wometco  Enterprises  Inc.  board 
voted  regular  quarterly  15  cents  a  share 
dividend  on  Class  A  common,  and  5V2 
cents  a  share  on  Class  B  common,  pay- 
able March  15  to  stockholders  of  rec- 
ord March  1.  The  dividends  will  be 
paid  on  all  outstanding  stock,  which 
includes  additional  shares  resulting 
from  30%  stock  dividend  paid  last 
month. 

In  announcing  the  dividends,  the 
board  repeated  its  announcement  of  last 
October  that  dividends  will  be  paid  at 
the  annual  rate  of  60  cents  a  share 
for  Class  A  stock  and  22  cents  a  share 
on  Class  B. 

The  board  also  announced  that  the 


annual  stockholders  meeting  would 
take  place  in  Miami  April  1. 

Wometco  owns  WTVJ  (TV)  Miami; 
WLOS-AM-FM-TV  Asheville,  N.  C; 
KVOS-TV  Bellingham,  Wash.;  and 
47V2  of  WFGA-TV  Jacksonville,  Fla. 
It  also  operates  theatres  in  greater  Mi- 
ami and  West  Palm  Beach,  the  Miami 
Seaquarium,  vending  operations  in 
south  Florida,  central  Florida,  Jack- 
sonville, Panama  Canal  Zone,  Panama 
and  the  Bahamas  and  operates  the 
Pepsi-Cola  and  Canada  Dry  franchises 
in  the  Bahamas. 

National  General  net 
$2.9  million  in  '62 

National  General  Corp.  (formerly 
National  Theatres  &  Television  Corp.) 
reported  a  net  income  of  $2,913,014 
($1.03  a  share)  for  the  fiscal  year  end- 
ed Sept.  25,  1962,  the  company  an- 
nounced last  week. 

That  figure  compares  to  a  loss  of 
$6,863,851  ($2.44  a  share)  for  the 
1961  fiscal  year.  Because  of  the  1961 
loss,  no  federal  income  tax  is  owing 


for  the  1962  fiscal  year,  the  company 
said. 

Gross  income  for  the  1962  period 
totaled  $43,546,289,  compared  to  $43,- 
849,109  for  the  same  1961  year.  In- 
cluded in  fiscal  1962  earnings  were  non- 
recurring gains  of  $637,876  from  the 
sale  of  Cinemiracle  motion  picture 
production  and  equipment  and  of  Pa- 
cific Ocean  Park  leasehold. 

The  major  cause  of  the  loss  in  fiscal 
1961  was  a  write-off  of  $7,701,282  for 
"possible  loss  on  investment  in  and  ad- 
vances to  National  Telefilm  Assoc." 
National  General  is  the  largest  stock- 
holder in  NTA,  holding  38%. 

All  divisions  are  now  operating  prof- 
itably, Eugene  V.  Klein,  president,  said 
in  his  report  to  stockholders.  In  addi- 
tion to  theatres,  vending  machines  and 
real  estate,  National  General  owns  five 
catv  systems — in  Williamsport,  Pa.; 
Hattiesburg,  Miss.;  Alpena,  Mich.,  and 
Logan-Man  and  Bluefield,  both  West 
Virginia.  The  catv  systems  "have 
shown  substantial  growth  and  are  mak- 
ing an  important  contribution  to  the 
company's  cash  flow,"  he  reported. 
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Mr.  Bafhr  Mr.  St.  Georges 


Warren  A.  Bahr,  vp  and  senior  media 
director  of  Young  &  Rubicam,  New 
York,  appointed  director  of  agency's 
media  relations  and  planning  depart- 
ment, replacing  William  E.  Matthews, 
who  retired  from  agency  last  year. 
Joseph  St.  Georges,  also  vp  and  senior 
media  director,  named  manager  of 
media  department  and  director  of  media 
computer  application,  reporting  to  Mr. 
Bahr.  Mr.  Bahr  has  been  with  Y  &  R 
since  1951  and  was  promoted  to  several 
executive  posts  in  media  department 
before  being  elected  vp  in  1960  and 
senior  media  director  last  year.  Mr. 
St.  Georges  has  been  with  agency's 
media  department  since  1955  and  was 
made  vice  president  and  senior  media 
director  in  1962. 

Lou  Holzer,  senior  vp  of  Cole, 
Fischer  Rogow,  Beverly  Hills,  Calif., 
joins  Brangham/ Brewer,  Los  Angeles, 
as  full  partner.  Concurrently,  agency 
has  changed  its  name  to  Brangham/ 
Brewer  &  Holzer. 

C.  Hugh  Branigan,  for  past  nine 
years  producer-director  with  NBC-TV, 


_  FATES  &  FORTUNES 

New  York,  joins  The  Manchester  Or- 
ganizations, Washington,  D.  C. -based 
advertising  agency,  as  vp  in  charge  of 
radio-tv  for  firm's  Washington  and  New 
York  offices. 

Donald  E.  Putzier,  assistant  media 
supervisor  at  Needham,  Louis  &  Brorby, 
Chicago,  promoted  to  media  supervisor. 
Thomas  Hatch,  formerly  with  Sullivan, 
Stauffer,  Colewell  &  Bayles  and  Young 
&  Rubicam,  both  New  York,  joins  agen- 
cy as  merchandising  supervisor.  Joseph 
L.  Berner,  formerly  with  Wade  Adv., 
joins  NL&B  as  tv  art  director. 

David  W.  Hart,  former  executive  as- 
sistant to  chairman  of  U.  S.  Broad- 
casters Committee  for  United  Nations, 
joins  Advertising  Council.  New  York, 
as  campaigns  manager. 


Paul  Belanger,  account  executive  at 
Enyart  &  Rose  Inc.,  Los  Angeles,  joins 
KSV&R,  advertising  agency,  that  city,  as 
account  supervisor. 

Patrick  J.  Devlin,  account  executive 
with  Television  Advertising  Representa- 
tives (TvAR),  Chicago,  moves  to  firm's 
New  York  office,  effective  Jan.  28. 

Joel  B.  Harris  joins  Hartogensis  Adv. 
Co.,  St.  Louis,  as  account  executive. 
He  will  also  aid  with  marketing  surveys. 

Sidney  J.  Shulins,  former  director 
of  marketing  services  for  American 
Metal  Market  Co.,  joins  Assn.  of  Na- 
tional Advertisers,  New  York,  as  staff 
executive  for  committee  operations. 

Stan  Ross,  former  producer  of  on- 
the-air  promotions  for  ABC-TV,  named 
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copy  chief  of  Beverly  Hills,  Calif.,  office 
of  Cole,  Fischer  Rogow  Inc.,  New 
York-based  advertising  agency. 

Dorothy  M.  Cantrell  named  time- 
buyer  at  Rogers  &  Smith  Adv.  Agents, 
Dallas,  Tex. 

Ernest  W.  Whitney,  for  past  two 
years  vp  of  Potts-Woodbury  Inc.,  Kan- 
sas City,  joins  creative  staff  of  Bruce 
B.  Brewer  &  Co.,  advertising  agency, 
that  city. 

Edward  L.  Traxler, 

copywriter  in  Chicago 
office  of  McCann- 
Erickson,  joins  How- 
ard H.  Monk  & 
Assoc.,  Rockford,  111., 
advertising  agency,  as 
creative  director.  Be- 
fore joining  M-E,  Mr. 
Traxler  was  creative  Mr-  Traxler 
group  supervisor  at  N.  W.  Ayer  &  Son, 
Chicago. 

Dr.  J.  N.  Peterman,  former  research 
director  of  Buchen  Adv.,  Chicago,  joins 
Minneapolis  office  of  Campbell-Mithun 
as  director  of  psychological  research. 

Edward  Herrmann,  designer  and  art- 
ist, joins  creative  staff  of  Lincoln  J. 
Carter  Adv.  Agency,  1200  Tower  Bldg., 
South  Bend  1,  Ind.  Telephone:  CE 
2-3391. 

Ralph  A.  Carola  named  radio-tv  di- 
rector of  Harold  Cabot  &  Co.,  Boston 
advertising  agency. 

Angelo  Antonucci,  film  director  at 
Wilding  Studios,  Chicago,  joins  Erwin 
Wasey,  Ruthrauff  &  Ryan,  that  city,  as 
radio-tv  producer.  Mike  Cammuso, 
formerly  with  BBDO,  Chicago,  joins 
EWR&R  as  art  director. 

Robert  Van  Buren,  radio-tv  producer 
at  Compton  Adv.,  joins  Reach,  McClin- 
ton  &  Co.,  New  York,  in  same  capacity. 

Perry  Mohlar  named  account  execu- 
tive for  Miles  Bactine  at  Wade  Adv., 
Chicago. 

Mrs.  Georgia  Duke,  former  copy  sup- 
ervisor at  Reach,  McClinton  &  Co., 
New  York,  joins  Mogul,  Williams  & 
Saylor,  that  city,  in  similar  capacity. 

Gus  A.  Palazzolo  named  art  director 
in  St.  Louis  for  Winius-Brandon  Co., 
St.  Louis  and  Kansas  City  advertising 
agency.  Mr.  Palazzolo  joined  firm  as 
artist  in  1951  and  was  promoted  to  as- 
sistant art  director  in  1959. 

Bud  F.  White,  for  past  three  years 
with  N.  W.  Ayer  &  Son,  Philadelphia, 
joins  Firestone-Rosen  Inc.,  formerly 
Philadelphia  office  of  W.  B.  Doner  & 
Co.,  as  creative  director.  Jack  L.  Sny- 
der, head  of  his  own  Philadelphia  art 
service,  appointed  executive  art  director 
at  Firestone-Rosen. 
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Mr.  Hanlon 


CFAC  elects  Hanlon  chief 

James  G. 
Hanlon,  promo- 
tion and  re- 
search manager 
of  WGN-AM- 
TV  Chicago, 
elected  president 
of  Chicago  Fed- 
erated Advertis- 
ing Club  for 
1963.  Other  officers  include: 
Thomas  S.  Bird,  Abbott  Univer- 
sal Inc.,  first  vp:  Robert  Miller, 
John  Plain  &  Co.,  second  vp; 
James  W.  Beach,  Foote,  Cone  & 
Belding,  third  vp;  Joseph  J.  Hen- 
nessey, Hillison  &  Etten  Co.,  sec- 
retary, and  Eldon  Rohrsen,  Tat- 
ham-Laird  Inc.,  treasurer.  New 
members  of  CFAC  board  are  Lee 
Ahlswede,  Buchen  Adv.,  and 
Richard  H.  Danielson,  American 
Oil  Co. 


Mr.  Frazier 


Joseph  B.  Benge,  Robert  J.  Elenz 
and  John  C.  Olney  join  creative  depart- 
ment of  Needham,  Louis  &  Brorby, 
Chicago,  as  writers.  Mr.  Benge  returns 
to  NL&B  after  year  with  Botsford,  Con- 
stantine  &  Gardner,  Seattle.  Mr.  Elenz 
was  formerly  with  Compton  Adv.,  Chi- 
cago; Mr.  Olney,  Lawrence  C.  Gum- 
binner  Adv.,  New  York. 

THE  MEDIA 

Jack  Frazier,  direc- 
tor of  corporate  ad- 
vertising and  sales  pro- 
motion for  Crosley 
Broadcasting  Corp., 
Cincinnati,  assumes 
added  responsibilities 
at  corporate  level  for 
merchandising  and 
publicity  functions. 
Mr.  Frazier  joined  Crosley  organization 
in  1952  after  serving  as  sales  manager 
in  Jello  and  Post  Cereal  divisions  of 
General  Foods  Corp.  Andy  Niedenthal 
appointed  director  of  merchandising, 
and  William  J.  McCluskey  named  to 
newly  created  post  of  director  of  client 
services.  Crosley  Stations  are  WLW 
and  WLWT  (TV)  Cincinnati,  WLWD 
(TV)  Dayton  and  WLWC  (TV)  Co- 
lumbus, all  Ohio,  and  WLWI  (TV) 
Indianapolis,  Ind. 

Edward  J.  Peters,  assistant  manager, 
promoted  to  manager  of  WMBD-AM- 
FM  Peoria,  111. 

Edmund  Waller,  WTOR  Torrington, 
elected  president  of  Connecticut  State 
Network.  Charles  Bell  Jr.,  WHAY 
New  Haven,  elected  vp.  Directors  are: 
Samuel    Elman,   WATR  Waterbury; 


Mr.  Knodel 


Julian  Schwartz,  WSTC  Stamford; 
Robert  Dooley,  WNHC  New  Haven; 
Richard  Reed,  WICH  Norwich;  Al 
Lenoce,  WNAB  Bridgeport. 

Frank  Browne,  head  of  Chicago 
office  of  KTTV  (TV)  Los  Angeles, 
transfers  to  station's  New  York  office, 
succeeding  Jack  Duffield,  as  eastern 
sales  and  marketing  manager. 

George  Swearingen  returns  to  CBS 
Radio  Spot  Sales  as  Atlanta  sales  man- 
ager. He  succeeds  George  Curmbley, 

who  resigned  to  form  his  own  advertis- 
ing agency.  Mr.  Swearingen  operated 
his  own  regional  rep  firm  in  South  since 
January  1962.  He  held  his  previous 
post  at  CBS  Radio  Spot  Sales  from 
1955-59. 

J.  W.  (Bill)  Knodel, 

president  of  Avery- 
Knodel,  New  York, 
elected  to  board  of 
directors  of  Station 
Representatives  Assn., 
that  city.  Mr.  Knodel 
was  elected  president 
of  New  York-based 
station  rep  firm  in 
1962  after  serving  as  executive  vp  of 
company.  He  fills  vacancy  created  last 
August  when  Lewis  H.  Avery  resigned 
presidency  of  Avery-Knodel  and  mem- 
bership on  SRA  board  to  devote  time 
to  station  consulting  services  and  to  be 
general  sales  manager  of  KYA-AM-FM 
San  Francisco,  of  which  he  is  part 
owner. 

William  J.  Gallagher  Jr.,  general 
manager  of  WACE  Chicopee,  Mass., 
joins  WPIK  Alexandria,  Va.,  as  sales 
manager. 

Hollis  Francis,  sales  manager  of 
WJAG  Norfolk,  Neb.,  promoted  to  as- 
sistant manager.  Mr.  Francis  will  con- 
tinue to  supervise  station's  sales. 

Ira  I.  Hewey,  manager  of  WENY 
Elmira,  N.  Y.,  named  assistant  man- 
ager of  WHAI  Greenfield,  Mass. 

nil 

Bertrand  H.  Mitchell  appointed 
Muzak  sales  manager  for  The  Pacific 
Network  Inc.,  replacing  Bill  Fox,  who 

joined  national  Muzak  Corp.  18  months 
ago.  Mr.  Mitchell  joined  Pacific  Net- 
work in  March  1961. 

Hugh  G.  O'Gara  appointed  local  sales 
manager  of  WJRT  (TV)  Flint,  Mich. 

Kenneth  Hatch,  national  account  ex- 
ecutive for  KSL-TV  Salt  Lake  City, 
promoted  to  national  sales  manager. 
Mr.  Hatch  joined  station  in  May  1958. 

Richard  Sinclair  resigns  as  advertis- 
ing and  promotion  manager  of  KHJ- 
TV  Los  Angeles. 

Stanley  Feinblatt,  former  director  of 
radio  research  for  Adam  Young  Inc., 
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Mr.  Malone 


New  York,  joins  Broadcast  Time  Sales, 
that  city,  as  account  executive.  Robert 
Prater,  account  executive  in  Philadel- 
phia office,  joins  New  York  staff  in 
similar  capacity. 

Gene  Malone,  sen- 
ior account  executive 
in  New  York  office  of 
H-R  Television  Inc., 
named  assistant  sales 
manager  for  western 
stations. 

George  Patrick, 
manager  of  daytime 
program  services  at 
ABC-TV,  New  York,  appointed  pro- 
gram and  commercial  production  man- 
ager. Mr.  Patrick  joined  ABC-TV  in 
1954  as  associate  director.  Edward 
Andrey,  supervisor  of  presentation  art, 
promoted  to  art  manager. 

Robert  Kovoloff,  formerly  with 
WJJD-AM-FM  Chicago,  joins  sales  staff 
of  WLS,  that  city. 

M.  J.  Vosse,  one-time  merchandising 
and  promotion  manager  of  WMPS 
Memphis,  Tenn.,  and  more  recently 
director  of  Vosse  &  Bick  advertising 
agency,  joins  Ideas  Inc.,  Memphis,  as 
vp  and  member  of  plans  committee. 

Joe  Tucker  and  Robert  McLaughlin 

named  account  executives  at  WLW  Cin- 
cinnati. Frederick  M.  Espy  appointed 
account  executive  at  WLWT  (TV)  Cin- 
cinnati. Both  stations  are  owned  by 
Crosley  Broadcasting  Corp. 

Jeanne  Maxey,  traffic  manager  of 
KGFJ  Los  Angeles,  joins  KABC-AM- 
FM,  that  city,  as  sales  coordinator. 
Douglas  Campbell,  KABCs  national 
sales  manager,  promoted  to  sales  man- 
ager of  ABC-owned  outlet.  Mr.  Camp- 
bell joined  station  as  account  executive 
in  November  1959  and  became  national 
sales  manager  in  February  1962. 

Burke  Ormsby,  program  director  of 
KOGO-TV  San  Diego,  elected  president 
]   of  board  of  directors  of  San  Diego  Em- 
ployers Assn.,  organization  founded  in 
1939  to  assist  members  in  better  em- 

i 

ploye  relationships  and  to  keep  them 
advised  of  new  legislation  affecting  em- 
ployer-employe relations. 

Robert  Hilker,  WCGC  Belmont, 
elected  president  of  North  Carolina  AP 
Broadcasters    Assn.,    succeeding  Bud 
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Abbott,  WWGP  Sanford.  John  Thom- 
as, WCKB  Dunn,  was  elected  vp,  and 
Tim  Parker,  Charlotte  AP  bureau  chief, 
re-elected  secretary. 

Jack  E.  Krueger,  news  editor  of 
WTMJ-AM-FM-TV  Milwaukee,  elected 
president  of  Milwaukee  Press  Club. 

James  Landry  joins  WBOK  New  Or- 
leans as  operations  manager. 

Robert  L.  Link,  production  manager 
of  WBBM-TV  Chicago,  promoted  to 
assistant  program  director. 

James  Hawthorne,  vp  and  program 
manager  of  Crowell-Collier  Broadcast- 
ing Corp.,  with  headquarters  at  CCBC's 
Los  Angeles  station,  KFWB,  is  candi- 
date for  Los  Angeles  City  Council  for 
Second  District.  For  past  nine  years, 
Mr.  Hawthorne  has  been  honorary 
mayor  of  Studio  City,  section  in  which 
he  and  his  family  reside. 

Johnny  Blowers,  bandleader,  joins 
staff  of  WLIR-FM  Garden  City,  N.  Y., 
to  head  new  variety  show. 

Richard  Schaller, 

sales  representative, 
promoted  to  local 
sales  manager  of 
WGR  -  TV  Buffalo, 
N.  Y.  Before  joining 
outlet  in  September 
1960,  Mr.  Schaller 
was  associated  with 
WBEN-AM-FM,  that 
city,  for  two  years. 

Charles  L.  Aronson,  for  past  three 
years  writer-producer  with  KGO-TV 
and  KPIX  (TV),  both  San  Francisco, 
joins  publicity  staff  of  Matson  Naviga- 
tion Co.,  that  city. 

Art  Schreiber  appointed  news  direc- 
tor of  KYW-AM-FM  Cleveland.  Don- 
ald Young  Jr.  and  Ted  Wygant  named 
day  and  night  news  editors,  respectively. 

Lloyd  Perrin,  reporter-newscaster  and 
foreign  correspondent  for  KMPC  Los 
Angeles,  resigns  after  six  years  with 
station. 

Richard  Biddick  and  Joseph  delta 
Malva  joins  news  staff  of  WTCN-AM- 
FM  Minneapolis. 

Dave  Schoumacher,  former  news 
director  of  KTIV  (TV)  Sioux  City, 
Iowa,  joins  news  staff  of  WKY-TV 
Oklahoma  City. 

William  B.  Hull,  assistant  chief  en- 
gineer of  WJW-TV  Cleveland,  named 
to  newly  created  post  of  special  services 
manager. 

William  R.  Horine  named  producer 
in  charge  of  public  affairs  for  WHAS 
Louisville,  Ky.,  replacing  Dorcas  Ruth- 
enburg,  who  recently  retired. 

David  Byrn,  Don  Day  and  Joe  Rob- 


Mr.  Schaller 


bins  join  announcing  staff  of  KXOL- 
AM-FM  Fort  Worth,  Tex. 

John  Sweeney  appointed  music  di- 
rector of  WDTM  (FM)  Detroit. 

Lloyd  Oliver  appointed  farm  director 
of  KAYS-AM-TV  Hays,  Kan. 

Frank  Benny  joins  KISN  Vancouver, 
Wash. -Portland,  Ore.,  as  air  personality. 

Thomas  0.  Reed  Jr.  joins  announcing 
staff  of  KPRS-AM-FM  Kansas  City. 

Bill  Calder  and  Mort  Crowley  join 
announcing  staff  of  KHJ-AM-FM  Los 
Angeles. 

Frank  Forrester,  professional  meteor- 
ologist at  WRC-AM-FM-TV  Washing- 
ton, D.  C,  appointed  public  informa- 
tion officer  of  U.S.  Geological  Survey, 
that  city.  Mr.  Forrester  will  continue 
his  evening  radio-tv  weather  reports. 

Arnold  C.  Johnson  returns  to  WGEE 
Indianapolis  as  general  manager.  Mr. 
Johnson  is  former  station  manager  when 
outlet  went  on  the  air  in  1956. 

Kenneth  L.  Ross  named  local  sales 
manager  of  KSDO  San  Diego,  Calif. 

Clair  D.  Miller,  former  news  director 
and  air  personality  at  WFCJ  (FM) 
Miamisburg,  Ohio,  joins  WEEC  (FM) 
Springfield,  Ohio,  as  staff  announcer. 


"You  can  count 
the  great  restaurants  in  America 
on  the  fingers  of  one  hand." 


Restaurant  Voisin  is  one  of  them. 
Open  every  day  for  luncheon,  cocktails  and  dinner. 
30  East  65th  St.  For  reservations:Michel,LE  5-3800 
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Paul  Bragg,  former  account  execu- 
tive and  air  personality  at  KSXX  Salt 
Lake  City,  joins  KUPI  Idaho  Falls, 
Idaho,  as  general  manager  and  air  per- 
sonality. Larry  Wilmot  appointed  KUPI 
sales  manager. 

Joe  Kelly,  formerly  with  WKYE 
Bristol,  Va.,  joins  WLS  Chicago  as  disc 
jockey. 

Rommie  Loudd,  formerly  with 
CKWX  Vancouver,  B.  C,  joins  staff 
of  WILD  Boston  in  public  relations  and 
sales  capacity. 

Chester  S.  Miller,  general  manager 
and  treasurer  of  Pocono  Broadcasting 
(WVPO  Stroudsburg,  Pa.),  elected  pres- 
ident of  Kiwanis  Club  of  Stroudsburg. 

Paul  Miller,  president  of  Gannett 
group  of  newspapers  and  broadcasting 
stations,  has  been  selected  as  recipient 
of  1963  William  Allen  White  Founda- 
tion award  for  journalistic  merit.  Pres- 
entation will  be  made  at  U.  of  Kansas, 
where  Mr.  Miller  will  deliver  14th  an- 
nual William  Allen  White  lecture  on 
Feb.  11. 

Joe  Cella  and  Robert  B.  Frolicher 

appointed  directors  of  promotion  and 
publicity,  respectively,  for  WLWT 
(TV)  and  WLW,  both  Cincinnati.  Both 
stations  are  owned  by  Crosley  Broad- 
casting Corp. 

J.  Dudley  Saumenig,  director  of  ad- 
ministrative services  for  WIS-AM-TV 
Columbia,  S.  C,  retires  after  30  years 
service  with  Broadcasting  Company  of 
the  South,  licensee  of  stations. 

GOVERNMENT 

Rep.  Bob  Wilson,  of  California,  re- 
elected chairman  of  Republican  Con- 
gressional Committee.  Mr.  Wilson  was 
elected  to  post  on  June  29,  1961,  suc- 
ceeding Rep.  William  E.  Miller,  of  New 
York,  who  resigned  to  accept  chairman- 
ship of  Republican  National  Commit- 
tee. Mr.  Wilson  entered  advertising 
business  in  1936  and  since  his  election 
to  Congress  in  1952  has  been  an  in- 
active partner  of  Champ,  Wilson  & 
Slocum,  San  Diego,  Calif. 

PROGRAMMING 

Claude  Akins,  Benjie  Bancroft  and 
Dolly  Jarvis  elected  to  board  of  direc- 
tors of  Screen  Actors  Guild,  replacing 
Marshall  Thompson,  James  Gonzales 
and  Louise  Lareau,  who  resigned  for 
personal  reasons.  New  appointees  will 
serve  until  Guild's  annual  election  next 
November. 

Stan  Jones,  for  seven  years  director 
of  radio,  tv  and  theatre-screen  advertis- 
ing for  Walt  Disney  Productions,  re- 
signs to  move  his  family  to  another 
climate  for  health  reasons. 
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Ex-staffers  form  new  firm 

Three  former 
staff-  members  of 
WPAT-AM-FM 
Paterson,  N.  J., 
have  joined 
Dickens  J . 
Wright,  owner 
of  station  until 
its  sales  to  Capi- 
tal Cities  Broad- 


Mr.  Calvert 


casting  Co.  15  months  ago,  in  new 
firm,  Dickens  J.  Wright  Assoc., 
New  York. 

New  firm,  which  recently  an- 
nounced purchase  of  KRE-AM- 
FM  Berkeley,  Calif.,  subject  to 
FCC  approval,  plans  to  buy  other 
radio  stations  in  U.S. 

The  three  former  WPAT  staff 
members  are  William  J.  Calvert, 
vp  and  director  of  operations  of 
Paterson  station,  who  will  be  gen- 
eral manager  of  new  Wright  firm; 
David  Gordon,  WPAT  music  di- 
rector, and  John  Burt,  advertising, 
publicity  and  promotion  director. 
Messrs.  Gordon  and  Burt  will 
assume  same  duties  at  Wright 
Assoc. 


Mr.  Bailey 


Harry    P.  Bailey, 

former  radio-tv  crea- 
tive group  head  at 
McCann-Erickson  and 
for  past  two  years  an 
independent  creative 
consultant,  appointed 
New  York  represent- 
ative for  Keitz  & 
Herndon  Inc.,  Dal- 
las-based tv  commercial  producer.  Prior 
to  joining  M-E,  Mr.  Bailey  was  creative 
account  executive  at  Cunningham  & 
Walsh  from  1951-56  and  creative  radio- 
tv  supervisor  at  Ellington  &  Co.  for 
three  years. 

Ben  Abbene,  tv  writer  and  off-Broad- 
way producer-director,  joins  Henry 
Jaffe  Enterprises,  Los  Angeles.  Jaffe 
organization,  in  major  expansion  move, 
has  created  additional  division  of  com- 
pany devoted  to  development  of  new 
projects  for  tv,  motion  pictures  and 
legitimate  stage. 

Lynn  Heinzerling,  assistant  chief  of 
London  bureau  of  Associated  Press, 
named  chief  of  AP's  Columbus,  Ohio, 
bureau.  He  succeeds  Burdette  T. 
Johns,  who  was  appointed  administra- 
tive assistant  to  deputy  general  man- 
ager in  New  York  office. 

James  N.  Manilla,  former  senior 
producer  at  McCann-Erickson,  New 
York,  joins  Filmex,  that  city,  as  pro- 
ducer-director. Prior  to  joining  M-E, 
Mr.  Manilla  served  as  director  of  film 
production  for  Geyer,  Morey,  Ballard. 


Mrs.  Cavin 


Doris  Quinlan,  associate  producer, 
promoted  to  producer  of  Young  Doctor 
Malone,  an  NBC-TV  daytime  drama 
series  (Mon.-Fri.,  3:30-4  p.m.  EST). 
She  has  been  acting  producer  since 
death  of  Carol  Irwin  on  Dec.  1 1,  1962. 

Draper  Lewis,  network  producer  and 
writer  on  NBC-TV's  Bell  Telephone 
Hour,  joins  Wolper  Productions,  Holly- 
wood, as  associate  writer-producer  on 
The  Biography  of  .  .  .  series. 

Andrew  Gerber  resigns  as  member 
of  legal  staff  of  ASCAP  general  attor- 
ney Herman  Finkelstein  to  join  law 
firm  of  Margulies  &  Heit,  New  York. 

EQUIPMENT  &  ENGINEERING 

Mrs.  F.  Edward 
(Patty)  Cavin,  news 
commentator  at  WRC- 
AM-FM  Washington, 
D.  C,  joins  RCA,  that 
city,  as  public  affairs 
manager.  Mrs.  Cavin 
produced  and  nar- 
rated WRC's  Capital 
By-Lines.  Before  join- 
ing NBC-owned  outlet,  Mrs.  Cavin 
served  as  fashion  and  beauty  editor  of 
Washington  Times-Herald  and  assistant 
national  editor  of  Pathfinder  News  mag- 
azine. She  is  president  of  Women's  Na- 
tional Press  Club  and  member  of  Radio- 
Tv  Correspondents  Assn. 

David  E.  Rubin,  manager  of  purchas- 
ing department  at  Blonder  Tongue  Labs, 
Newark,  N.  L,  elected  vp  in  charge  of 
purchasing. 

Richard  J.  Goldberg,  special  projects 
director  for  Technicolor  Inc.,  elected 
vp  for  research  and  development. 

Don  Cinalia  appointed  manager  of 
industrial  products  division  of  Jerrold 
Electronics  Corp.,  Philadelphia.  He  has 
been  division's  assistant  sales  manager 
since  joining  Jerold  last  May. 

Frank  Parrish,  ad- 
vertising supervisor  of 
Gates  Radio  Co.,  sub- 
sidiary of  Harris-In- 
tertype  Corp.,  Quincy, 
111.,  promoted  to  sales 
promotion  manager. 
Mr.  Parrish  assumes 
duties  formerly  han- 
dled by  John  R.  Price, 
now  vp  for  marketing  at  Sander  Rod- 
kin  Adv.,  Chicago. 

Charles  H.  Miller,  plant  manager  in 
Ottawa,  Canada,  for  Sylvania  Electric 
Products,  New  York,  named  manager 
of  Sylvania's  receiving  tube  plant  in 
Burlington,  Iowa. 

Sumner  S.  Averett,  chief  engineer 
for  special  projects  at  University  Loud- 
speakers, White  Plains,  N.  Y.,  promoted 
to  manager  of  engineering.  Victor 
Brociner,  director  of  engineering, 
named  manager  of  research. 
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Mr.  Parrish 


r.  Levy 


ALLIED  FIELDS 

^gPg*^  Eugene    H.  Levy, 

fl^   "^J^        vp  for  sales  and  na- 

^Jp  tional  director  oi  ad- 
vertising and  promo- 
tion for  Camera 
Equipment  Co.  (pho- 
tographic equipment), 
New  York,  elected 
president,  succeeding 
Frank  C.  Zucker,  who 
retires  to  become  president  of  Local 
644  (International  Photographers  of 
the  Motion  Picture  Industry).  Mr. 
Levy,  who  has  been  associated  with 
Camera  Equipment  Co.  since  its  found- 
ing in  1936,  was  elected  to  firm's  board 
of  directors  in  1961  when  company  was 
purchased  by  CECO  Industries. 

Gerald  Reiner,  assistant  project  di- 
rector at  R.  H.  Bruskin  Associates,  New 
Brunswick.  N.  J.,  joins  Audits  &  Sur- 
veys Co..  New  York,  as  senior  project 
director.  Lester  Krueger,  former  re- 
search staff  member  at  Aubrey,  Finlay, 
Marley  and  Hodgson,  Chicago,  joins 
firm  as  assistant  project  director. 

INTERNATIONAL 

G.  J.  Bridgland,  chief  radio  engineer 
of  Canadian  National  Telegraphs,  elect- 
ed president  of  Canadian  Radio  Tech- 
nical Planning  Board,  non-profit  or- 
ganization sponsored  by  23  individual 
non-profit  associations  concerned  with 
development  of  Canadian  electronic 
communication  services  and  conserva- 
tion of  radio  frequency  spectrum  space. 
R.  C.  Poulter,  Radio  College  of  Canada, 
Toronto,  elected  vp  and  director  of 
public  relations. 

J.  R.  DeBow,  manager  of  Caldwell 
Television  Film  Sales,  Toronto,  named 
general  sales  manager  of  Caldwell  A/V 
Equipment  Co.,  Ltd.,  that  city. 

Dr.  E.  Eastwood  appointed  director 
of  engineering  and  research  for  Mar- 
coni's Wireless  Telegraph  Co.  Ltd., 
Chelmford,  Essex,  England.  Dr.  East- 
wood joined  Marconi's  in  1948  as  dep- 
uty chief  of  research  from  Nelson  Re- 
search Labs  of  English  Electric  Co.  In 
1954  he  became  chief  of  research  and 
in  1962  he  was  appointed  to  new  post 
of  director  of  research.  R.  J.  Kemp, 
former  deputy  engineer-in-chief,  named 
deputy  director  of  engineering  and  re- 
search for  Marconi  Co. 

Leon  R.  Burnett,  editor  and  rewrite 
man  with  Washington  bureau  of  United 
Press  International,  named  UPI's 
Canadian  news  manager.  He  succeeds 
T.  G.  McQuaid,  who  resigned  to  join 
Montreal  Star. 

Cyril  Bennet,  currently  editor  of  doc- 
umentary program  This  Week,  named 
director  of  features  for  Associated-Re- 
diffusion  Ltd.,  one  of  Great  Britain's 
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McNaughten  back  to  FCC 

Neal  K.  Mc- 
Naughten, for- 
mer chief  of 
Standard  Alloca- 
tion Section  of 
FCC's  engineer- 
ing office  (1941- 
48)  and  since 
1961  head  of  his 
own  manage- 
ment consultant  firm  at  Los  Altos, 
Calif.,  returns  to  FCC  as  engineer- 
ing assistant  to  Commissioner 
Robert  T.  Bartley. 

Born  at  Pueblo,  Colo.,  in  1911, 
Mr.  McNaughten  received  his 
early  training  through  extension 
courses  of  U.  of  Colorado  and 
night  courses  in  electrical  engi- 
neering. He  served  as  chief  engi- 
neer of  KRGV  Weslaco,  Tex., 
from  1933  through  1940  when  he 
joined  FCC.  After  leaving  com- 
mission, Mr.  McNaughten  served 
for  four  years  as  engineering  di- 
rector of  NAB  (1948-52)  and  in 
1953  he  joined  RCA  at  Camden, 
N.  J.,  as  manager  of  broadcast 
and  equipment  division  of  com- 
pany's market  planning  activities. 
Mr.  McNaughten  joined  Ampex 
Corp.,  Redwood  City,  Calif.,  as 
vp  in  1957,  and  remained  there 
until  1961  when  he  established  his 
management  consultant  firm. 


four  large  tv  production  companies.  Ef- 
fective March  1.  he  replaces  Lord  Win- 
dlesham,  who  becomes  specialist  pro- 
ducer for  company.  Mr.  Bennet,  former 
newspaperman  and  parliamentary  cor- 
respondent, has  written  many  outstand- 
ing tv  documentaries  including  "United 
They  Stand,"  and  "Two  Faces  of 
Japan." 

Gordon  G.  Roth- 
rock,  vp  in  charge  of 
client  services  at  Leo 
Burnett  Co.,  Chicago, 
named  director  of  cli- 
ent services  of  foreign 
subsidiary,  Burnett, 
Nicholson  &  Partners 
Ltd.,  London.  Bur- 
nett acquired  control 
of  English  agency  last  year. 


Mr.  Rothrock 


Jean  Lenoir  named  publicity  and 
promotion  director  of  CFCM-TV  and 
CKMI-TV  Quebec  City.  Both  stations 
are  licensed  to  Television  de  Quebec 
(Canada)  Ltd. 

Frank  Gillard,  western  region  con- 
troller for  British  Broadcasting  Corp., 
named  director  of  BBC  sound  broad- 
casting, effective  Aug.  10,  succeeding 
Lindsay  Wellington,  61.  who  is  retir- 


ing. John  Johnson,  former  staff  re- 
porter in  Southhampton,  England,  for 
tv  news  magazine  South  at  Six,  joins 
BBC,  that  city,  in  similar  capacity. 
James  Dewar,  former  Bristol  news- 
paperman and  in  recent  years  script 
writer  for  current  affairs  and  docu- 
mentary programs,  joins  BBC-TV  as 
producer. 

Bryan  Hall,  formerly  of  CHED  Ed- 
monton, Alta.,  to  sports  director  of 
CHUM  Toronto. 

Clarke  Tait,  tv  cameraman  and  for- 
mer actor  at  Glasgow  Citizen's  Theatre, 
appointed  trainee  floor  manager  for 
Scottish  Television  Ltd.  in  Glasgow. 

DEATHS 

David  Donovan,  50,  vp  and  account 
supervisor  at  Benton  &  Bowles,  New 
York,  died  Jan.  13  at  St.  Francis  Hos- 
pital, Manhasset,  N.  Y.,  following  brief 
illness.  Mr.  Donovan  joined  Benton  & 
Bowles  as  group  head  in  copy  depart- 
ment in  1946.  Prior  to  joining  agency, 
he  served  as  assistant  advertising  man- 
ager for  Interchemical  Corp.,  and  mem- 
ber of  industrial  advertising  department 
of  General  Electric  Co. 

Maj.  Laurence  Leonard,  72,  pioneer 
Maryland  broadcaster,  died  Jan.  5  after 
illness  of  several  months.  Maj.  Leonard 
founded  Monocacy  Broadcasting  Co. 
(WFMD-AM-FM  Frederick)  in  1935. 

John  Collingwood  Read,  58,  news 
analyst  of  CFRB  Toronto  since  1936, 
died  Jan.  13  in  that  city.  Mr.  Read 
had  also  appeared  in  recent  years 
on  CFTO-TV  Toronto  and  CHCH-TV 
Hamilton,  Ont.,  as  news  commentator. 

Noel  Corbett,  56,  Hollywood  pub- 
licist, died  Jan.  1  1  at  his  home  in  Los 
Angeles  following  brief  illness.  Mr. 
Corbett  joined  NBC  publicity  depart- 
ment in  San  Francisco  in  early  1930's 
and  was  transferred  by  network  to 
Hollywood  in  1933.  He  left  NBC  Blue 
Network  (now  ABC)  staff  in  1941  to 
enter  business  for  himself.  Later  he 
worked  for  Bob  Hope,  Young  &  Rubi- 
cam,  N.  W.  Ayer  and  Foote,  Cone  & 
Belding  advertising  agencies  and  Ben 
Sonnenberg.  While  with  NBC,  Mr. 
Corbett  wrote  radio  column  for  Valley 
Times  in  North  Hollywood.  In  recent 
years  he  was  associated  with  William 
E.  Doud  real  estate  firm  in  Los  Angeles. 

Dorothy  Munger  Skaith,  52,  Toron- 
to radio  commentator  for  Canadian 
Broadcasting  Corp.  network  and  com- 
mentator of  CFTO-TV  Toronto,  died 
Jan.  13  in  automobile  accident  on  New 
York  Thruway  near  Schenectady. 

Marvin  Murphy,  65,  retired  vp  and 
pr  director  of  N.  W.  Ayer  &  Son,  Phila- 
delphia, died  Jan.  8  at  his  home  in 
Bronxville,  N.  Y. 
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  FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Jan.  10 
through  Jan.  16  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 


Abbrevations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
■ — ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA— subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 


New  tv  station 

APPLICATION 

Indianapolis,  Ind. — American  Tv  &  Public 
Information  Service  Inc.  Uhf  ch.  39  (620- 
626  mc);  ERP  201.6  kw  vis.,  110.2  kw  aur. 
Ant.  height  above  average  terrain  502  ft., 
above  ground  542  ft.  P.  O.  address  c/o 
Robert  L.  Montgomery.  129  E.  Market  St., 
Room  707,  Indianapolis  4.  Estimated  con- 
struction cost  $586,054;  first  year  operating 
cost  $410,000;  revenue  $550,000.  Trans,  and 
studio  locations  both  Indianapolis.  Geo- 
graphic coordinates  39°  42'  19"  N.  Lat.,  85° 
57'  58"  W.  Long.  Type  trans.  RCA  TTU-12A, 
type  ant.  RCA  TFU-24DM.  Legal  counsel 
Arthur  H.  Northup,  consulting  engineer 
Mercury  Consulting  Service,  both  Indianap- 
olis. Principals:  Max  Barney  &  M.  L.  Hall 
(each  45%)  and  Robert  L.  Montgomery 
(10%).  Mr.  Montgomery  owns  pr  firm; 
Messrs.  Barney  &  Hall  have  real  estate  and 
other  interests.  Ann.  Jan.  14. 


New  am  station 

APPLICATION 

Montpelier,  Idaho — Glacus  G.  Merrill. 
1450  kc,  1  kw-D,  250  w,  unl.  P.  O.  address 
Box  1526,  Clarksburg,  W.  Va.  Estimated  con- 
struction cost  $13,700;  first  year  operating 
cost  $21,000;  revenue  $24,000.  Mr.  Merrill, 
sole  owner,  is  applicant  for  am  in  Keyser, 
W.  Va.  Ann.  Jan.  14. 


Existing  am  stations 

ACTIONS  BY  FCC 

■  Commission  gives  notice  that  Nov.  15 
initial  decision  which  looked  toward  grant- 


ing application  of  Gastonia  Bcstg.  Service 
to  increase  power  of  WLTC  Gastonia,  N.  C, 
on  1370  kc,  D,  from  1  kw  to  5  kw;  condi- 
tions and  pre-sunrise  operation  with  day- 
time facilities  precluded  pending  final  de- 
cision in  Doc.  14419,  became  effective  Jan. 
4.  1963,  pursuant  to  Sec.  1.153  of  rules.  Ac- 
tion Jan.  10. 

WBUY  Lexington,  N.  C. — Granted  change 
on  1440  kc  from  D  to  unl.,  time  opera- 
tion with  1  kw-N,  DA-N,  continued  day- 
time operation  with  5  kw;  conditions.  Ac- 
tion Jan.  16. 


New  fm  station 


APPLICATION 

*Carmel,  Ind. — Carmel-CIay  Schools.  91.3 
mc,  ch.  217,  10  w.  Ant.  height  above  average 
terrain  72  ft.  P.  O.  address  Carmel.  Es- 
timated construction  cost  $4,589:  first  year 
operating  cost  $500.  Principals:  board  of 
school  trustees.  Ann.  Jan.  11. 


Existing  fm  stations 

APPLICATIONS 

*KSPC  (FM)  Claremont,  Calif.— Cp  to 
change  frequency  from  88.9  mc,  ch.  205, 
to  88.7  mc,  ch.  204;  increase  ERP  from 
843  w  to  3  kw;  trans,  power  output  886  w; 
install  new  trans.  Ann.  Jan.  14. 

WJCW-FM  Johnson  City,  Tenn.— Cp  to 
change  frequency  from  100.7  mc,  ch.  264,  to 
101.5  mc,  ch.  268,  increase  ERP  from  9.6  kw 
to  65  kw,  increase  ant.  height  above  average 
terrain  from  1400  ft.  to  1432  ft.,  increase 
trans,  power  output  from  3  kw  to  10  kw, 
install  new  trans,  and  ant.,  make  changes 
in  ant.  system  and  operate  trans,  by  remote 
control  from  studio.  Ann.  Jan.  11. 


Ownership  changes 

ACTIONS  BY  FCC 

KAIL  (TV)  Fresno,  Calif  .—Granted  assign- 
ment of  cp  from  B.  L.  Golden,  Elbert  H. 
Dean  and  L.  W.  Fawns  (each  33'/3%)  to 
Mr.  Golden  (66% %)  and  Mr.  Fawns  (33y3%). 
Consideration  $9,000.  Action  Jan.  9. 

KASK-AM-FM  Ontario,  Calif.— Granted 
assignment  of  licenses  from  Jerene  Appleby 
Harnish  (51%),  Carlton  R.  Appleby  (22%), 
Andrew  B.  Appleby  (14%),  Walter  W.  Axley 
&  Philip  A.  Sawyer  (each  5%),  Ernest  H. 
Atkinson  (2%)  and  Rolph  Fairchild  (1%), 
d/b  as  Daily  Report  Co.,  to  Frank  H.  Bab- 
cock  Jr.  (50%)  and  J.  William  O'Connor  & 
Dorothy  O'Connor  (each  25%),  tr/as  WCBC- 
TV  Inc.,  conditioned  that  J.  W.  O'Connor 
dispose  of  his  interest  in  one  am  station. 
Consideration  $150,000.  Mr.  Babcock  owns 
50%  of  WPEO  Peoria,  111.  Mr.  O'Connor 
owns  64.5%  of  WBOW  Terre  Haute  and 
WHUT  Anderson,  both  Indiana;  50%  of 
WPEO;  40%  of  WCVS  Springfield,  111.,  and 
KLEE  Ottumwa,  Iowa;  33%  of  WGSB 
Geneva,  111.;  and  20%  of  WJRL  Rockford, 
111.  Mrs.  O'Connor  owns  40%  of  WCVS  and 
KLEE.  Action  Jan.  16. 


WJBM  Jerseyville,  111. — Granted  relin- 
quishment of  positive  control  of  licensee 
corporation,  Tri-County  Bcstg.  Co.,  by  Wil- 
bur J.  Meyer  (50.5%  before  transfer,  25.5% 
after)  to  Ferdinard  &  Janet  Gorecki  (25%); 
other  ownership  remains  stable.  Considera- 
tion $15,400.  Dr.  Gorecki  is  physician.  Ac- 
tion Jan.  11. 

KFLY  Corvallis,  Ore. — Granted  assign- 
ment of  cp  and  license  from  David  E.  Hoss 
(100%),  d/b  as  Mid-Land  Bcstg.  Co.,  to 
James  L.  &  Cecil  C.  Hutchens  (each  50%), 
tr/as  Radio  Bcstrs.  Inc.  Consideration  $40,- 
000.  Mr.  Hutchens  owns  theater  and  music 
system  firm:  Mr.  C.  C.  Hutchens  is  part- 
owner  of  Desert  Sun  Publishing  co.,  (Desert 
Sun,  Palm  Springs,  Calif.),  also  oil  firm. 
Action  Jan.  11. 

KASE  Austin,  Tex. — By  order,  on  show- 
ing of  compliance  with  exceptions  to  three- 
year  holding  rule,  granted  assignment  of 
license  from  Dr.  E.  J.  Lund  (100%),  d/b 
as  Austin  Radio  Co.,  to  W.  D.  Rogers  Jr. 
(60%).  W.  H.  Shipley,  John  R.  Kreiger  & 
Billy  M.  Gamblin  (each  10%)  and  James  M. 
Clav  (5%),  tr/as  Rogers  Bcstg.  Co.  Con- 
sideration $225,000.  All  applicants  except 
Mr.  Clay  were  identified  with  Texas  Tele- 
casting Inc.,  now  in  process  of  liquidation; 
Mr.  Clay  is  majority  stockholder  in  funeral 
home.  Action  Jan.  16. 

WCAX  Burlington,  Vt.— Granted  transfer 
of  control  of  licensee  corporation.  WCAX 
Radio  Inc..  and  assignment  of  licenses  from 
Charles  P.  Hasbrook  (100%)  to  Vermont 
Radio  Inc.  (100%),  a  wholly  owned  sub- 
sidiary of  James  Bcstg.  Inc..  owned  bv 
Simon  Goldman  &  Reginald  A.  Lenna  (each 
43.2%)  and  others.  Consideration  $300,000. 
James  Bcstg.  also  owns  WJTN-AM-FM 
Jamestown,  WGGO  Salamanca  &  WDOE 
Dunkirk,  all  New  York,  and  WWYN  & 
WERC-FM  both  Erie.  Pennsylvania.  In  ad- 
dition, Mr.  Goldman  is  stockholder  in 
WCUM  Cumberland,  Md.  Action  Jan.  16. 

WLRJ-FM  Roanoke,  Va. — Granted  assign- 
ment of  license  and  SCA  from  Lee  Hart- 
man  (100%).  d/b  as  Lee  Hartman  &  Sons 
Sound  Equipment,  to  same  person  tr/as 
Lee  Hartman  &  Sons  Inc.  No  financial  con- 
sideration involved,  as  assignment  is  for 
business  purposes.  Action  Jan.  9. 

APPLICATIONS 

WMAZ-AM-FM-TV  Macon,  Ga.— Seeks 
transfer  of  control  of  licensee  corporation, 
Southeastern  Bcstg.  Co.,  from  George  P. 
Rankin  Jr.  (71.4%),  Wilton  E.  Cobb  (22.6%) 
and  Mr.  &  Mrs.  Wallace  Miller  (6%)  to 
Greenville  News  and  Piedmont  (49.8%), 
R.  A.  Jolley  and  family  (14.6%),  and  others, 
tr/as  WMRC  Inc.  Consideration  $2,094,750. 
Applicant  owns  WFBC-AM-TV  Greenville, 
S.  C,  WBIR-AM-TV  Knoxville.  Tenn., 
WWNC  Asheville,  N.  C,  and  Asheville 
Citizen-Times.  This  application  reDorted  in- 
correctly in  Jan.  14  issue.  Ann.  Jan.  8. 

KREB  Shreveport.  La. — Seeks  assignment 
of  license  from  T.  B.  Maxfield  (50%), 
Lawrence  Brandon  (49.8%)  and  Carol  D. 
Brandon  (.2%),  d/b  as  KREB  Inc.,  to  KREB 
Inc.  (50%)  and  Southwest  Bcstrs.  Inc.  (50%), 
tr/as  Universal  Bcstg.  Corp.  Southwest,  li- 
censee of  KCIJ  Shreveport,  is  100%  owned 
by  Marvin  B.  Kosofsky.  KCIJ  will  go  off 
air  with  grant  of  this  application.  No  finan- 
cial consideration  involved  in  proposed 
merger.  Ann.  Jan.  10. 

WWBZ  Vineland,  N.  J. — Seeks  acquisition 
of  positive  control  of  licensee  corporation. 
Community  Bcstg.  Service  Inc.,  from  Agnes 
Whitman  (22%)  by  Lewis  D.  DeMarco  (29.5% 
before  transfer,  51.5%  after);  other  owner- 
ship remains  stable.  Consideration  $20,000. 
Ann.  Jan.  10. 

WHSL  Wilmington,  N.  C— Seeks  assign- 
ment of  cp  from  Mr.  &  Mrs.  William  W. 
Jefferay  (100%),  d/b  as  Jefferay  Bcstg. 
Corp..  to  Sidney  W.  Wilson  (51%)  and  Vera 
R.  Wilson  (49%),  tr/as  Progressive  Best?. 
Corp.  Consideration  $9,195.  Mr.  &  Mrs.  Wil- 
son own  aopliance  and  communications 
equipment  firms.  Ann.  Jan.  14. 

KLTR  Blackwell,  Okla. — Seeks  assignment 
of  cp  and  license  from  Robert  F.  Pool 
(100%).  d/b  as  Star  Bcstg.  Co.,  to  Wallace 
B.  Waters  (51%)  and  William  Brockman, 
Virgil  J.  Kuntz,  Jack  H.  Saidel  &  Burton 
R.  Saidel  (each  12.25%),  tr/as  KLTR  Inc. 
Consideration  $84,650.  Mr.  Waters  is  em- 
ployed by  WONE  Dayton,  Ohio;  Messrs. 
Brochman  &  Kuntz  are  Dayton  business- 
men: Drs.  Saidel  are  dentists.  Ann.  Jan.  15. 

KWAY  Forest  Grove,  Ore. — Seeks  transfer 


EDWIN  TORNBERG 

&  COMPANY,  INC. 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 
Appraisers  •  Financial  Advisors 

New  York-60  East  42nd  St.,  New  York  17,  N.  Y.  .  MU  7-4242 
West  Coast— 1357  Jewall  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.C.  •  Dl  7-8531 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCGE 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFGOE 


— Established  1926— 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  |. 

Member  AFCGE 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCGE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard.  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDG. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCGE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFGCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCGE 


Lohnes  &  Culver 

Munsey  Building       District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C, 
REpublic  7-3984 

Member  AFCCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engfneers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCGE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCGE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


SI LLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFGOE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFGOE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 

George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.    (A  Chicago  suburb) 

Member  AFCCE 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFCCE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


J.  G.  ROUNTREE 

CONSULTING  ENCINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCGE 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 

Member  AFGOE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


MERL  SAXON 

CONSULTING  RADIO  ENCINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFGCE 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


Service 
Directory 

COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Jan.  16 

ON  AIR  CPS  TOTAL  APPLICATIONS 

Lie.                   Cps.  Not  on  air  for  new  stations 

AM                   3,746                   64  113  450 

FM                   1,050                   31  137  187 

TV                     513                   66  76  131 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Jan.  16 

TOTAL 

VHF                           UHF  TV 

Commercial                          486                          93  579 

Non-Commercial                       47                           21  681 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC  Dec.  31 

AM  FM  TV 

Licensed  (all  on  air)                                          3,746  1,050  513 

Cps  on  air  (new  stations)                                     64  31  66 

Cps  not  on  air  (new  stations)                                 114  137  76 

Total  authorized  stations                                     3,924  1,218  662 

Applications  for  new  stations  (not  in  hearing)2             295  148  49 

Applications  for  new  stations  (in  hearing)                   204  13  59 

Total  applications  for  new  stations                          499  161  108 

Applications  for  major  changes  (not  in  hearing)             331  97  43 

Applications  for  major  changes  (in  hearing)                57  3  9 

Total  applications  for  major  changes                        338  100  52 

Licenses  deleted                                                   5  2  0 

Cps  deleted  0  1  1 
includes  3  stations  operating  on  unreserved  channels. 

-All  figures  on  applications  for  new  stations  and  major  changes  in  hearing  and  not  in  hear- 
ing from  November. 


of  control  of  licensee  corporation.  Triple 
G  Bcstg.  Co.,  from  Ruth  M.  Crawford 
(100%),  executrix  of  estate  of  Percy  P. 
Crawford,  deceased,  to  Harold  O.  Saver- 
cool  (100%).  Consideration  $37,500.  Mr. 
Savercool  is  fuel  distributor.  Ann.  Jan.  9. 

WEAB  Greer,  S.  C. — Seeks  assignment  of 
license  from  W.  Ryan  Frier  and  Edd  A. 
Burch  (each  50%).  d/b  as  Greer  Bcstg.  Co., 
to  Mr.  Burch  (100%).  Consideration  $30,- 
000.  Ann.  Jan.  10. 

WPTN  Cokeville,  Tenn.— Seeks  assign- 
ment of  license  from  J.  B.  Crawley,  W.  B. 
Kelly  and  R.  L.  Turner  (each  33  Y3%)  to 
same  persons  in  same  percentages,  tr/as 
WPTN  Inc.  No  financial  consideration  in- 
volved. Ann.  Jan.  16. 

KSYD-TV  Wichita  Falls,  Tex.— Seeks 
transfer  of  control  of  licensee  corporation, 
KSYD  Tv  Inc.  (410.55  shares  issued),  from 
Nat  Levine  &  Lee  Optical  and  Associated 
Companies  Retirement  Pension  Plan  Trust 
(each  111.85  shares),  Irving  &  Murray  Gold 
(each  55.925  shares),  Sidney  A.  Grayson 
(61.25  shares),  Bernard  Behrman  (5  shares). 
Art  Harris  &  Dan  Goldfeder  (each  3.125 
shares)  and  Alix  Levine  (2.5  shares)  to 
Paul  Harron  (41.44%.  plus  18.47%  in  trustee- 
ship) and  more  than  25  others,  tr/as  Mid- 
Texas  Bcstg.  Corp.  Consideration  $2,350,000. 
Applicant  owns  WKTV  (TV)  Utica,  N.  Y. 
(See  application  below.)  Assignor  retains 
control  of  KSYD  radio.  Ann.  Jan.  14. 

KSYD-TV  Wichita  Falls,  Tex.— Seeks  as- 
signment of  cp  and  license  from  KSYD  Tv 
Inc.  to  Mid-Texas  Bcstg.  Corp.  No  financial 
consideration  involved.  Application  is  con- 
tingent on  grant  of  above.  Ann.  Jan.  14. 

WEET  Richmond,  Va.— Seeks  assignment 
of  license  from  Burton  Levine  (100%),  d/b 
as  Radio  Richmond  Inc.,  to  J.  Olin  Tice  Jr. 

(100%),  tr/as  Jot  Bcstrs.  Inc.  Consideration 
$300,000.  Mr.  Tice  owns  WCAY  Cayce,  S.  C, 
WKTC  Charlotte.  N.  C,  WBAZ  Kingston, 
N.  Y.,  and  WFCT  Knoxville,  Tenn.  Ann. 
Jan.  10 

WAXX  Chippewa  Falls,  Wis. — Seeks  as- 
signment of  license  from  Jack  H.  (50%)  & 
Donald  H.  (25%)  Holden,  T.  Keith  Coleman 
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(15%)  and  Andrew  E.  LeTendre  (10%),  d/b 
as  Chippewa  Bcstg.  Inc.,  to  Post  Bcstg. 
Corp.  (100%),  tr/as  Radio  Chippewa  Inc. 
Post  is  large  corporation  with  over  50 
stockholders.  Consideration  1700  shares  in 
Post,  consolidating  WAXX  with  Post's 
WEAU-TV  Eau  Clair,  Wis.  Ann.  Jan.  4. 


Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  Isadore  A.  Honig 
issued  initial  decision  looking  toward  grant- 
ing application  of  Cape  Fear  Telecasting 
Inc.  for  new  tv  on  ch.  3  in  Wilmington, 
N.  C.  Action  Jan.  16. 

■  Hearing  Examiner  Jay  A.  Kyle  issued 
supplemental  initial  decision  looking  toward 
granting  application  of  J.  B.  Fait  Jr.  for 
new  am  on  1290  kc.  1  kw,  D,  in  Sheffield, 
Ala.,  conditioned  that  pre-sunrise  opera- 
tion with  daytime  facilities  is  precluded 
pending  final  decision  in  Doc.  14419.  Action 
Jan.  15. 

■  Hearing  Examiner  Forest  L.  McClenning 
issued  initial  decision  looking  toward  grant- 
ing application  of  Pender  Bcstg.  Co.  for 
new  am  on  1470  kc.  1  kw,  D,  in  Burgaw, 
N.  C;  condition  and  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Action  Jan.  14. 

■  Hearing  Examiner  Forest  L.  McClenning 
issued  supplemental  initial  decision  looking 
toward  affirming  his  Nov.  28,  1961,  initial 
decision  which  would  (1)  grant  application 
of  Suburban  Bcstg.  Inc.  for  new  am  on  540 
kc,  250  w,  DA,  D,  in  Jackson,  Wis.,  with 
interference  condition  and  added  condition 
precluding  pre-sunrise  operation  pending 
resolution  of  proceeding  in  Doc.  14419,  and 
(2)  deny  application  of  Beacon  Bcstg.  Sys- 
tem Inc.,  seeking  same  facilities  in  Grafton- 
Cedarburg,  Wis.  On  Nov.  29,  1961,  commis- 
sion remanded  proceeding  to  Examiner  for 
further  hearing  on  character  qualifications 
of  Beacon  Bcstg.  System.  Though  initial 
decision  would  deny  Beacon  application  on 
other  grounds,  supplemental  initial  decision 
also  concluded  that  Beacon  lacks  requisite 
character  qualifications  to  become  licensee. 
Action  Jan.  11. 


■  Hearing  Examiner  Arthur  A.  Gladstone 
issued  initial  decision  looking  toward  grant- 
ing application  of  Washington  Bcstg.  Co. 
to  increase  daytime  power  of  WJPA  Wash- 
ington, Pa„  from  250  w  to  1  kw,  continued 
operation  on  1450  kc  with  250  w-N;  condi- 
tions. Action  Jan.  10. 

■  Hearing  Examiner  Herbert  Sharfman 
issued  initial  decision  looking  toward  ( 1 ) 
granting  application  of  Hayward  F.  Spinks 
for  new  daytime  am  to  operate  on  1600  kc, 
500  w,  in  Hartford,  Ky.,  conditioned  that 
pre-sunrise  operation  with  daytime  facilities 
is  precluded  pending  final  decision  in  Doc. 
14419,  and  (2)  denying  application  of  Green- 
ville Bcstg.  Co.  for  same  facilities  in  Green- 
ville. Ky.  Action  Jan.  10. 


DESIGNATED  FOR  HEARING 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  application 
of  Georgia  M.  and  Jerald  Brush,  d/b  as 
Brush  Bcstg.  Co.,  for  new  daytime  am  to 
operate  on  1600  kc,  500  w,  in  Wauchula, 
Fla.;  issues  include  determination  as  to 
whether  there  are  adequate  revenues  to 
support  more  than  one  am  in  area  without 
loss  or  degradation  of  service,  applicant's 
financial  qualifications  and  its  efforts  made 
to  ascertain  programming  needs  and  inter- 
ests of  area;  made  WAUC  Wauchula,  which 
opposed  grant,  and  WKWF  Key  West,  par- 
ties to  proceeding.   Action  Jan.  16. 


OTHER  ACTIONS 

■  Bv  order,  commission  granted  motion 
by  WEXC  Inc.  and  extended  to  Feb.  18 
time  to  file  exceptions  to  initial  decision  in 
consolidated  proceeding  on  its  application 
for  new  am  in  Depew,  N.  Y.,  et  al..  in  Docs. 
14031  et  al.  Action  Jan.  16. 

■  By  order,  granted  petition  by  KWK 
Radio  Inc.  and  extended  time  to  Jan.  17  to 
file  reply  to  exceptions  and  supporting  brief 
of  Broadcast  Bureau  to  initial  decision  in 
proceeding  on  revocation  of  license  of  KWK 
St.  Louis,  Mo.  Action  Jan.  10. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  granted  applications  of  Clare- 
mont  Tv  Inc.  for  four  new  tv  translator 
stations  on  chs.  2,  6,  10  and  12  in  Claremont, 
N.  H.,  to  rebroadcast  *WENH-TV  (ch.  11) 
Durham,  N.  H.;  WRLP  (ch.  32)  Greenfield. 
Mass.;  WCAX-TV  (ch.  3)  Burlington,  Vt.; 
and  WMUR-TV  (ch.  9)  Manchester,  N.  H.; 
respectively,  and  (2)  dismissed  opposing 
petitions  by  Bellows  Falls  Cable  Corp., 
which  provides  catv  service  in  that  area. 
Commrs.  Lee  and  Ford  dissented,  latter  is- 
suing statement.  Action  Jan.  11. 


Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  Dismissed  as  moot  petition  by  Carol 
Music  Inc.  for  immediate  stay  in  proceed- 
ing on  revocation  of  license  and  SCA  for 
WCLM   (FM)   Chicago,  111.  Action  Jan.  15. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  WIDU  Bcstg. 
Inc.  and  Al-Or  Bcstg.  Co.  for  new  am  sta- 
tions in  Asheboro  and  Mebane,  respective- 
ly, both  North  Carolina,  in  Docs.  14581-2, 
denied  Al-Or's  petition  to  reopen  record 
and  enlarge  issues  for  further  hearing.  Ac- 
tion Jan.  14. 

■  In  proceeding  on  applications  of  Olney 
Bcstg.  Co.  and  James  R.  Williams  for  new 
am  stations  in  Olney,  Tex.,  and  Andarko, 
Okla.,  respectively,  denied  their  joint  re- 
quest for  approval  of  agreement  and  peti- 
tion for  dismissal  of  Olney's  application. 
Action  Jan.  11. 

■  Granted  petition  by  Denver  Area  Bcstrs. 
(KDAB).  Arvada,  Colo.,  and  extended  to 
Jan.  21  time  to  file  opposition  to  motion  to 
enlarge  issues  filed  by  Lakewood  Bcstg. 
Service  Inc.  (KLAK),  Lakewood.  Colo.,  in 
proceeding  on  am  applications  of  KDAB, 
et  al.  Actions  Jan.  11. 

■  Denied  motion  by  1540  Radio  Inc.  to 
postpone  Jan.  14  oral  argument  in  proceed- 
ing on  its  application  for  new  am  in  Rich- 
mond, and  that  of  Eliades  Broadcast  Co. 
for  new  station  in  Hopewell,  both  Virginia, 
and  directed  that  oral  argument  will  pro- 
ceed as  scheduled.  Action  Jan.  11. 

■  In  proceeding  on  NBC-RKO  broadcast 
transfers  and  related  applications  in  Docs. 
13085  et  al.,  certified  to  commission  for  con- 
sideration joint  request  filed  by  Philco 
Bcstg.  Co.  and  NBC  for  approval  of  agree- 
ment and  withdrawal  of  Philco  application 
for  new  tv  on  ch.  3  in  Philadelphia,  Pa. 
Action  Jan.  9. 
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ACTIONS    ON  MOTIONS 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Scheduled  prehearing  conference  for 
Feb.  5  and  hearing  for  March  13  in  am 
proceeding  on  applications  of  Southern  Ra- 
dio and  Tv  Co.,  Lehigh  Acres,  and  Robert 
Hecksher  (WMYR),  Fort  Myers,  both  Flori- 
da. Action  Jan.  11. 

■  Scheduled  prehearing  conference  for 
Feb.  12  and  hearing  for  March  5  in  pro- 
ceeding on  application  of  Warsaw-Mount 
Olive  Bcstg.  Co.  for  new  am  in  Warsaw, 
N.  C.  Action  Jan.  11. 

■  Scheduled  prehearing  conference  for 
Feb.  8  in  Washington,  D.  C,  and  hearing 
for  April  16  in  Asheville,  N.  C.  in  matter  of 
revocation  of  license  of  Mountain  View 
Bcstg.  Co.  for  WBMT  Black  Mountain,  N.  C. 
Action  Jan.  9. 

■  In  consolidated  am  proceeding  on  ap- 
plications of  Kent-Ravenna  Bcstg.  Co.,  Kent, 
Joseph  P.  Wardlaw  Jr.,  Canton,  and  Portage 
County  Bcstg.  Corp.,  Kent-Ravenna,  all 
Ohio,  in  Docs.  14076  et  al.,  ordered  that 
Hearing  Examiner  Charles  J.  Frederick  will 
associate  with  Hearing  Examiner  Annie 
Neal  Huntting,  who  presided  in  this  pro- 
ceeding, in  preparation  of  initial  decision 
and  both  will  participate  in  said  decision. 
Action  Jan.  9. 

■  In  consolidated  proceeding  on  applica- 
tions of  WKLM-TV  Inc.  and  Cape  Fear 
Telecasting  Inc.  for  new  tv  stations  to 
operate  on  ch.  3  in  Wilmington,  N.  C, 
granted  petition  by  WKLM-TV  Inc.  to  ex- 
tent of  dismissing,  but  with  prejudice,  its 
application,  and  retained  in  hearing  status 
application  of  Cape  Fear.  Action  Jan.  8. 

■  Scheduled  prehearing  conference  for 
Feb.  1  and  hearing  for  March  4  in  am  pro- 
ceeding on  application  of  1360  Bcstg.  Inc. 
(WEBB),  Baltimore,  Md.  Action  Jan.  8. 


By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  motion  by  Risden  Allen  Lyon, 
Charlotte,  N.  C,  and  continued  Jan.  15 
hearing  to  Jan.  29  in  proceeding  on  its  am 
application  and  that  of  York-Clover  Broad- 
casting Inc.  (WYCL),  York,  S.  C.  Action 
Jan.  14. 

■  Scheduled  prehearing  conference  for 
Jan.  18  in  proceeding  on  applications  of 
Kansas  Bcstrs.  Inc.  and  Salina  Radio  Inc. 
for  new  am  stations  in  Salina,  Kans.  Ac- 
tion Jan.  11. 

■  Pursuant  to  agreements  reached  at  Jan. 
11  prehearing  conference  in  proceeding  on 
applications  of  The  Prattville  Bcstg.  Co. 
and  Billy  Walker  for  new  am  stations  in 
Prattville,  Ala.,  continued  Feb.  12  evidenti- 
ary hearing  to  March  20.  Action  Jan.  11. 


By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  petitions  by  Broadcast  Bureau 
and  extended  to  Jan.  11  time  to  file  pro- 
posed findings  and  replies  by  Jan.  18  in 
proceeding  on  application  of  Bootheel  Bcstg. 
Co.  for  new  am  in  Kennett,  Mo.  Action 
Jan.  10. 


By  Hearing  Examiner  James  D.  Cunningham 

■  On  own  motion,  in  proceeding  on  revo- 
cation of  license  and  SCA  of  Carol  Music 
Inc.  for  WCLM  (FM)  Chicago,  111.,  con- 
tinued further  hearing  scheduled  for  Jan. 
21  to  date  to  be  specified  in  subsequent 
order  after  receipt  of  supplemental  medical 
certificate  by  attending  physician  of  one  of 
principal  witnesses.  Action  Jan.  11. 

■  On  own  motion,  corrected  transcript  of 
hearing  in  proceeding  on  NBC-RKO  broad- 
cast transfers  and  related  applications  in 
Docs.  13085  et  al.  Action  Jan.  10. 


By  Hearing  Examiner  Thomas  H.  Donahue 

■  In  proceeding  on  application  of  KATV 
Inc.  for  mod.  of  cp  to  change  trans,  loca- 
tion and  increase  ant.  height  of  KATV  (TV) 
Little  Rock,  Ark.,  granted  petition  by 
Broadcast  Bureau  and  extended  from  Jan. 
10  to  Jan.  29  time  to  file  proposed  findings 
and  from  Jan.  22  to  Feb.  12  for  replies.  Ac- 
tion Jan.  10. 


By  Hearing  Examiner  Charles  J.  Frederick 

■  Granted  petition  by  People's  Broad- 
casting Co.  (WPBC),  Minneapolis,  Minn., 
and  continued  Jan.  18  hearing  to  Feb.  18  in 
proceeding  on  its  am  application  and  that 
of  Gabriel  Bcstg.  Co.,  Chislolm.  Action 
Jan.  10. 


■  On  own  motion,  continued  indefinitely 
prehearing  conference  scheduled   for  Jan. 
10  in  consolidated  am  proceeding  on  appli- 
cations of  Greenwich  Bcstg.  Corp.,  Green- 
wich, Conn.,  et  al.  Action  Jan.  7. 


By  Hearing  Examiner  Millard  F.  French 

■  Granted  motion  by  Wright  &  Maltz  Inc. 
(WBRB),  Mt.  Clemens,  Mich.,  and  made 
certain  corrections  to  transcript  of  record 
in  proceeding  on  its  am  application.  Action 
Jan.  8. 


By  Hearing  Examiner  Arthur  A.  Gladstone 

■  Upon  request  of  Broadcast  Bureau 
scheduled  further  prehearing  conference 
for  Jan.  15  in  proceeding  on  applications 
for  renewal  of  licenses  of  Tipton  County 
Bcstrs.  (WKBL),  Covington,  and  Shelby 
County  Bcstrs.  Inc.  (WHEY),  Millingtori, 
and  Huntingdon  Bcstg.  Co.  for  new  am  in 
Huntingdon,  all  Tennessee.  Action  Jan.  10. 

■  Ordered  that  final  exchange  of  engi- 
neering exhibits  and  exhibits  comprising 
the  lay  testimony  shall  be  effected  by  Feb. 
1,  and  parties  shall  give  notice  as  to  wit- 
nesses required  for  cross-examination  by 
Feb.  11;  all  other  procedural  dates  and  date 
for  hearing  remain  unchanged  in  proceeding 
on  applications  of  Service  Bcstg.  Corp.  and 
Z-B  Bcstg.  Co.  for  new  am  stations  in 
Kenosha,  Wis.,  and  Zion,  111.,  respectively. 
Action  Jan.  8. 


By  Hearing  Examiner  Walther  W.  Guenther 

■  Scheduled  hearing  for  Jan.  16  in  pro- 
ceeding on  applications  of  Desert  Bcstg. 
Inc.  for  assignment  of  cp  of  KANT-FM 
Lancaster,  Calif.,  to  Manual  Martinez,  and 
for  additional  time  to  construct  station. 
Action  Jan.  10. 

■  Pursuant  to  ruling  made  on  record  at 
Jan.  10  further  hearing  in  proceeding  on 
application  of  Triangle  Publications  Inc 
(WNHC-TV),  New  Haven,  Conn.,  scheduled 
certain  procedural  dates  and  further  hear- 
ing (respondents'  rebuttal  case)  for  March 
4.  Action  Jan.  10. 


By  Hearing  Examiner  Isadore  A.  Honig 

■  In  proceeding  on  application  of  Cape 
Fear  Telecasting  Inc.  for  new  tv  on  ch.  3 
in  Wilmington,  N.  C,  waived  "4-day  rule" 
and  accepted  into  evidence  applicant's  affi- 
davit of  no  consideration  as  Exhibit  No.  1, 
and  closed  record,  with  issuance  of  initial 
decision  to  follow.  Action  Jan.  11. 


By  Hearing  Examiner  Annie  Neal  Huntting 

■  In  Rochester,  N.  Y.,  tv  ch.  13  proceed- 
ing in  Docs.  14394,  et  al.,  (1)  granted  mo- 
tion by  Flower  City  Tv  Corp.  and  struck 
from  record  its  Exhibit  45,  (2)  at  request 
of  Rochester  Telecasters  Inc.,  struck  from 
record  its  Exhibit  24,  and  (3)  renumbered 
15a  Community  Bcstg.  Inc.  Exhibit  15  (copy 
of  letter  to  Harold  S.  Hacker  dated  No.  22, 
1961).  Action  Jan.  10. 


By  Hearing  Examiner  H.  Gilford  Irion 

■  Scheduled  further  prehearing  confer- 
ence for  Jan.  15  in  Miami,  Fla.,  tv  ch.  10 
proceeding.  Action  Jan.  14. 


■  Upon  request  by  Civic  Tv  Inc.  continued 
Jan.  14  hearing  to  Jan.  21  in  Miami,  Fla., 
tv  ch.  10  proceeding.  Action  Jan.  9. 


By  Hearing  Examiner  Jay  A.  Kyle 

■  On  own  motion,  scheduled  further  pre- 
hearing conference  for  Jan.  15  in  proceed- 
ing on  am  applications  of  Continental  Bcstg. 
Co.,  Garo  W.  Ray  and  Connecticut  Coast 
Bcstg.  Co.  for  new  stations  in  Hamden, 
Seymour,  and  Bridgeport,  respectively,  all 
Connecticut.  Action  Jan.  10. 

■  In  consolidated  proceeding  on  applica- 
tions of  Redding-Chico  Tv  Inc.  and  North- 
ern California  Educational  Tv  Assn.  Inc. 
for  new  tv  stations  to  operate  on  ch.  9  in 
Redding,  Calif.  (Northern  California  to 
operate  noncommercially )  in  Docs.  14626-7, 
granted  petition  by  Northern  California  for 
leave  to  amend  its  application  to  delete  as 
member  of  board  of  directors  Mrs.  June 
Elaine  Garlington  who  has  resigned.  Action 
Jan.  9. 


By  Hearing  Examiner  Forest  L.  McClenning 

■  Scheduled  hearing  conference  for  Jan. 
17  for  purpose  of  scheduling  dates  for  ex- 
change of  rebuttal  exhibits  and  for  further 
hearing  in  proceeding  on  applications  of 
Putnam  Bcstg.  Corp.  and  Port  Chester 
Bcstg.  Co.  for  new  am  stations  in  Brewster, 
and  Port  Chester,  New  York,  respectively. 
Action  Jan.  8. 

■  Continued  Jan.  22  hearing  to  date  to  be 
specified  at  further  prehearing  conference 
to  be  held  on  Jan.  28  in  proceeding  on  ap- 
plication of  Dr.  Charles  H.  Haggard  and 
Kenneth  R.  Rogers  for  new  am  in  Crystal 
City,  Tex.  Action  Jan.  7. 


By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Granted  request  by  Broadcast  Bureau 
and  extended  from  Jan.  10  to  Jan.  21  time 
to  file  proposed  findings  and  from  Feb.  11 
to  Feb.  25  for  replies  in  proceeding  on 
applications  of  W.W.I.Z.  Inc.  for  renewal  of 
license  of  WWIZ  Lorain,  Ohio,  etc.  Action 
Jan.  11. 


By  Hearing  Examiner  Herbert  Sharfman 

■  Granted  request  by  La  Fiesta  Bcstg. 
Co.  and  extended  from  Jan.  18  to  Feb.  8 
time  to  file  initial  proposed  findings  and 
from  Feb.  1  to  Feb.  25  for  replies  in  pro- 
ceeding on  its  application  and  that  of  Mid- 
Cities  Bcstg.  Corp.  for  new  am  stations  in 
Lubbock,  Tex.  Action  Jan.  10. 

■  Issued  statement  &  order  after  Jan.  10° 
prehearing  conference  in  proceeding  on  am 
applications  of  Coastal  Bcstrs.  Inc.,  Hern- 
don,  Va.,  et  al  in  Docs.  14873  et  al.,  sched- 
uled certain  procedural  dates  and  resched- 
uled hearing  for  March  6.  Action  Jan.  10. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 

Actions  of  Jan.  14 

WBAL-FM  Baltimore,  Md.— Granted  mod. 
of  SCA  to  conduct  background  music  serv- 

Continued  on  page  91 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20^  per  word— $2.00  minimum  •  HELP  WANTED  25ft  per  word— $2.00  minimum. 

•  DISPLAY  ads  $20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 

space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  30(£  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO 


I  lelp  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R.  BROADCASTING. 


California  daytimer  needs  experienced  small 
station  manager  who  knows  full  operation 
as  working  manager.  Strong  on  sales  neces- 
sary. Investment  opportunity  available  to 
right  man.  Box  125A,  BROADCASTING. 


General  manager  needed  for  Texas  medium 
market  station.  Good  profit  with  excellent 
potential.  Right  man  can  buy  in.  Box  196A, 
BROADCASTING. 


Experienced  announcer-salesman,  2  years 
minimum  requirement,  excellent  news,  C 
&  W  pop  no  r  &  r.  Past  record  thoroughly 
scrutinized.  References  and  credit  must  be 
A-l,  we'll  check!  Excellent  opportunity  for 
right  man.  Photo,  salary  requirements,  re- 
sume first  letter.  Middle  Atlantic  kw  day- 
timer.  Box  202A,  BROADCASTING. 


Man  wanted,  by  corporation  with  3  stations 
to  supervise  construction  of  new  station  in 
midwest  market  of  8,000;  and  then  assume 
management  position  with  excellent  pay 
and  opportunity  to  become  a  part  owner. 
Send  photo  and  complete  qualifications.  Box 
217A,  BROADCASTING. 


Manager  unusual  opportunity  to  manage 
station  in  one  of  ten  leading  markets.  Must 
have  previous  experience  as  manager  or 
sales  manager  of  negro  programmed  sta- 
tion. Box  221A,  BROADCASTING. 


Expanding  into  two  top  markets.  Current- 
ly looking  for  two  top  sales  managers.  If 
you  have  done  a  job,  send  your  story  to 
Post  Office  Box.  4194,  Station  A,  Albuquer- 
que, N.  M. 


Sales 


The  two  men  we  are  looking  for  to  join 
a  combination  television  and  radio  organiza- 
tion's radio  sales  staff  are  now  working  in  a 
smaller  market  and  are  looking  for  advance- 
ment and  a  good  opportunity  to  enter 
television  sales.  Immediate  opening.  Send 
full  details.  Large  eastern  seaboard  mar- 
ket. Box  65A,  BROADCASTING. 


Doesn't  anybody  want  to  sell?  If  you  like 
to  sell,  and  can  work  a  32  hour  week  on 
the  board,  here's  your  chance  to  live  in  the 
fastest  growing,  friendliest  town  in  wonder- 
ful Wyoming.  Send  tape  and  references. 
Box  159A,  BROADCASTING. 


America's  top  (ratings  vs.  market  size) 
country-folk  station  on  safari  for  trophy 
salesman.  Experienced  sales  fangs  neces- 
sary. We're  armed  with  latest  sales  aids, 
high  calibre  salary-draw-incentive  com- 
bination. Game  for  struggles  and  re- 
wards of  million  market  jungle  on  central 
east  coast?  Stalk  to  post  box;  insert  com- 
plete story  and  requirements.  No  rabbits 
please!  Box  185A,  BROADCASTING. 


Announcer-newscaster  with  smooth  de- 
livery. Experienced.  New  York  state  radio. 
Send  tape  and  resume.  $100  week.  Box 
206A,  BROADCASTING. 


Wanted  immediately— experienced  salesman 
to  direct  staff.  Excellent  permanent  job  for 
right  man.  Interview  at  Salina,  Kansas, 
necessary  before  position  is  filled.  Contact 
KFRM,  Salina,  Kansas. 

California,  KCHJ,  5000  watts.  Experienced 
salesman,  $520  guarantee,  25%  commission. 
Delano,  California. 


Help  Wanted— (Cont'd) 


Sales 


Top  notch  salesman  wanted  for  1,000  watt 
daytime  radio  station  in  Greenville,  N.  C, 
WKTB.  Salary  open.  Only  top  notch  man 
need  apply  No  collect  phone  calls.  Desire 
personal  interview  with  applicant. 


Outstanding  opportunity  .  .  .  KLO,  Ogden, 
Utah  associated  in  ownership  with  IMN 
network  and  seven  radio  station  group.  Disc 
jockey,  salesman.  Traffic  air  shift  plus  sales. 
Must  have  first  class  license,  be  capable  of 
doing  tight  production  and  air  work,  and 
have  the  desire  to  sell  and  grow  with  the 
organization.  Qualified  person  can  earn  over 
$10,000  per  year.  Contact:  Cedil  Heftel  or 
Kim  Ward,  P.  O.  Box  1499,  Ogden.  Tele- 
phone EXport  4-5721. 


Vermont  —  experienced  local  salesman. 
Steady    position.   All   replies  confidential. 

Bob  Kimel,  WWSR,  St.  Albans,  Vermont. 


FM  .  .  .  Sales  manager,  with  proven  abili- 
ties. Good  base  and  inviting  commission 
scale.  Prefer  presently  in  FM  sales.  Medium 
market,  full  time  stereo  and  background 
music.  Must  be  mature  creative,  and  like 
a  challenge.  Need  immediately!  Send  re- 
sume, sales  records,  and  photo  air  mail. 
WVNO-FM,  2988  Park  Ave.,  West,  Mans- 
field, Ohio. 


Professional  placement.  Many  good  opport- 
unities. Write,  Broadcast  Employment  Serv- 
ice, 4825  10th  Avenue,  South  Minneapolis, 
17,  Minnesota. 


Announcers 


D.J.  wanted.  Top  modern  station  in  mod- 
erate size  New  England  market.  Sent  tape 
to  Box  13A,  BROADCASTING. 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $100  weekly.  Box  326R,  BROADCAST- 
ING. 


Experience,  ability,  with  morning  man  po- 
tential. Needs  self  starter  to  advance.  Stable 
modern  station  in  Mid  Atlantic  suburb. 
Send  picture,  resume,  tape,  salary  desired. 
To  Box  27A,  BROADCASTING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Help  wanted:  Central  Florida  market  look- 
ing for  combination  announcer-salesman  or 
engineer-salesman  who  is  willing  to  work. 
Well  established  operation.  Want  a  man 
whose  roaming  days  are  done.  Box  204A, 
BROADCASTING. 


Ohio  daytimer  going  directional  needs  an- 
nouncer with  first  class  ticket.  Capable 
engineering  and  experienced  air  work 
necessary.  Box  100A,  BROADCASTING. 


Immediate  opening  for  announcer  with  first 
phone  ticket  ...  no  maintainence  required. 
Unusual  opportunity  for  young  man  with 
growing  organization.  Man  we  require  must 
have  bright  and  cheerful  and  alive  an- 
nouncing abilities,  good  production,  and 
maintain  a  tight  format  operation  on  5,000 
watt  top  rated  station  in  180.000  population. 
Salary  depends  on  ability.  Send  tape,  re- 
sume and  photograph  to  Box  124A,  BROAD- 
CASTING. 


Wanted  combo  staff  announcer  and  first 
phone  engineer  for  daytimer  in  southwest 
Virginia.  $100  per  week  starting  salary  plus 
insurance  and  hospitalization  fringe  bene- 
fits. Only  those  with  commercial  radio  ex- 
perience need  apply.  Box  166A,  BROAD- 
CASTING. 


Help  Wanted— (Cont'd) 


Announcers 


Announcer  with  experience  and  drive 
needed  by  Texas  medium  market.  Must 
handle  production.  Box  197A,  BROADCAST- 
ING. 


Will  trade  $155  per  week  for  a  top  an- 
nouncer. Send  tape  first  letter.  Box  95A, 
BROADCASTING. 


Expanding  staff!  Established  Illinois  station, 
not  Chicago,  will  pay  excellent  salary  plus 
generous  side  benefits  for  versatile,  creative 
announcer.  Permanent  future  with  increases, 
best  working  conditions,  ideal  communjty, 
but  only  highest  quality  showmanship  will 
do.  Fine  opportunity  for  man  who  can 
follow  tight  format,  using  right  balance 
of  adult  &  modern  music.  Please  send  tape, 
resume,  references.  Box  221A,  BROADCAST- 
ING. 


Top-rated,  Piedmont,  N.  C,  am,  fm  station 
with  happy  staff,  has  rare  opening  for  fully 
experienced,  cheerful-voiced  announcer. 
Capable  of  meaningful  commercials  and 
news  delivery  plus  tape  production  skill. 
Attractive  starting  salary  for  talented  man. 
All  insurance  benefits,  including  sickness- 
accident  income  protection,  and  generous 
profit  sharing  plan.  Replies  confidential,  if 
desired.  Send  full  background,  photo  and 
audition  tape.  Box  220A,  BROADCASTING. 


$650.00  per  month  for  top  flight  commercial 
announcer.  Must  have  1st  phone.  Good 
music  and  local  news  format.  Established 
mid-west  station.  Send  tape,  photo  and 
resume.  Box  228A,  BROADCASTING. 


Immediate  opening  for  announcer-salesman 
.  .  .  smooth  paced  pop-music-news  opera- 
tion. Must  send  photo,  tape,  resume,  salary 
requirements  to  .  .  .  KCLU  Radio,  P.O.B. 
325,  Rolla,  Mo. 


Newsman  wanted  to  drive  one  of  our  4 
station  wagon  mobile  units  for  both  his 
personal  &  business  usage.  Experience  & 
ability  in  gathering  local  news  is  as  im- 
portant as  delivery.  Contact  J.  A.  Shepherd, 
KNCM,  Moberly,  Missouri. 


Arizona  daytimer  needs  combo  man,  news, 
good  music,  enthusiastic,  first  class  ticket, 
no  maintenance.  KPIN  Radio,  Casa  Grande, 
Arizona. 


Announcer  with  1st  phone.  $2.00  per  hour. 
Morning  shift.  Also  be  able  to  help  service 
some  accounts,  etc.  No  equipment  main- 
tenance. Good  music.  Fine  chance  to  ad- 
vance. Right  man  can  make  $5,000  or  more 
per  year.  E.  H.  Whitehead.  KTLU,  Rusk, 
Texas. 


Outstanding  opportunity  .  .  .  KLO,  Ogden, 
Utah  associated  in  ownership  with  IMN 
network  and  seven  radio  station  group. 
Disc  jockey,  salesman.  Traffic  air  shift  plus 
sales.  Must  have  first  class  license,  be  cap- 
able of  doing  tight  production  and  air  work, 
and  have  the  desire  to  sell  and  grow  with 
an  organization.  Qualified  person  can  earn 
over  $10,000  per  year.  Contact:  Cedil  Heftel 
or  Kim  Ward,  P.  O.  Box  1499,  Ogden.  Tele- 
phone EXport  4-5721. 


Announcer  with  first  class  ticket.  WAMD, 
Aberdeen,  Maryland. 


Wanted:  staff  announcer  for  fast-paced 
good  music.  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.    No  phone  calls  pleasel 


Announcer  with  first  phone.  Light  main- 
tenance. Interested  in  staying  with  multiple 
station  operation  through  advancement. 
Fringe  benefits.  Send  complete  data  and 
audition  to  WALM,  Albion,  Michigan. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


KBRO  Bremerton,  Washington,  needs  live 
morning  man.  Must  be  pleasant  and  bright, 
riot  necessarily  a  comedian.  AFTRA  sta- 
tion with  excellent  working  conditions. 
Congeniality  essential. 


Wanted — expanding  operation.  Needs  talent- 
ed man  for  news  and  air  shift.  Send  tape 
resume,  air  mail  to  Box  5606,  Daytona 
Beach,  Florida. 


Top  rated  modern  format  radio  station  in 
Peoria,  Illinois,  is  constantly  on  xne  alert 
for  bright-sounding  personalities  and  ag- 
gressive newsmen.  Please  send  tape  and 
resume  to  Program  Director  of  WIRL. 


DJ,  1st  phone,  St.  Louis  area.  $115  week  to 
start.  Contact  Chuck  Norman,  WGNU  Radio, 
Granite  City,  Illinois. 


Modern  personality  deejays:  "Up  your  rat- 
ings" Ideas  Ink  weekly  'Why  Not  Be  Funny' 
service  still  open  on  an  exclusive  basis  in 
some  markets.  Is  yours  one?  Ideas  Ink,  Box 
53332,  New  Orleans,  La. 


Broadcast  Employment  Service  may  have 
the  job  you  want.  Write  same.  4825  10th 
Ave.  So.,  Minneapolis  17,  Minnesota. 


Technical 


Daytimer,  5  kw  in  upper  great  plains,  will 
.pay  top  salary  to  chief  engineer-announcer 
who  is  capable  of  top  performance  in  studio 
and  transmitter  maintenance  and  some 
board  shift.  Permanent,  high  calibre  only. 
Send  photo,  tape,  resume  and  references. 
Box  122A,  BROADCASTING. 


Expanding  group  need  chief.  Good  salary 
-and  benefits.  Box  235A,  BROADCASTING. 


Immediate  opening  for  chief  engineer  at 
5,000  watt  am-fm  station.  Must  be  able  to 
handle  all  maintenance.  Engineer  with 
-ability  to  maintain  and  install  Multiplex 
Background  music  equipment.  Will  be  given 
percentage  of  profit  on  background  music 
with  no  investment.  For  full  information 
contact  Greelev  N.  Hilton,  Mgr.  Owner, 
WBUY,  Lexington,  N.  C. 


Move  up— be  selective.  Broadcast  Employ- 
jment  Service,  4825  10th  Avenue  So.,  Min- 
Jieapolis  17,  Minnesota,  invites  your  applica- 
tion. 


.Engineer,  FM  experience  preferred.  Tech- 
nical duties  only.  WQAL,  Phil.  18,  Pa. 


Production — Programming,  Others 


-News  Director  for  radio-television  opera- 
tion in  midwest.  Must  be  able  to  write  and 
deliver  news  plus  ability  to  head  full  news 
staff.  Excellent  opportunities  with  multiple 
ownership  operation.  Send  resume,  picture, 
and  tape  to  Box  101A,  BROADCASTING. 


Accountant.  Radio  chain  seeks  accountant 
experienced  in  radio-television  accounting. 
Must  be  33-45,  married,  2  years  college  or 
equivalent.  Practical,  able  to  direct  daily 
operation  with  3  employees.  Excellent 
salary,  working  conditions,  fringe  benefits. 
Write  Box  172A,  BROADCASTING. 


Somewhere  there  is  a  competent  radio 
newsman  who  is  looking  for  us  as  avidi>  as 
we  are  looking  for  him.  This  man  is  good. 
He  looks  at  the  clock  only  to  check  how 
much  time  he  has  before  the  next  local 
newscast.  He  can  capably  supervise  the 
complete  news  operation,  including  the  ac- 
tivities of  a  number  two  man  who  ticks 
the  same  way  he  does.  They  both  like 
working  for  a  management  which  is  local- 
news-minded  and  wnich  doesn't  hesitate  to 
supply  them  with  what  it  takes:  mobile 
units,  good  self-powered  portable  tape 
recorders,  sufficient  money  to  feed  two 
dozen  stringers,  and,  last  but  not  least, 
adequate  salaries.  This  man  is  a  real  pro 
with  pride  in  his  work,  and  he  is  smart 
enough  to  work  hard  and  grow  with  a 
growing  management  which  presently  owns 
two  east-coast  stations  and  hopes  to  own 
more.  If  you  are  this  man,  write  to  us  im- 
mediately! Box  154A,  BROADCASTING. 


Production — Programming,  Others 


Wanted  program  director-aggressive  station 
with  quality  production  seeks  program  di- 
rector who  really  knows  music  and  can 
direct  staff  with  a  bright  up  beat  format  of 
the  best  standards  and  the  best  of  current 
tops.  Growing  progressive  kilowatt  full 
time  in  down  state  Illinois,  metropolitan 
area,  is  willing  to  pay  above  average  salary, 
but  expects  to  get  choice  man.  Write  Box 
24A,  BROADCASTING  with  references  de- 
tails as  to  training,  experience  and  avail- 
ability for  interview. 


Wanted:  Reporter  for  New  York  bureau  of 
national  trade  news  magazine.  Prefer  col- 
lege graduate  with  ham  news  experience. 
State  salary  desired.  Write  Box  176A, 
BROADCASTING. 


Immediate  opening  for  continuity  director- 
production  man.  Station  is  automated — you 
spend  your  time  on  creative  work.  Send 
copy,  tape,  and  resume  to:  General  Man- 
ager,  KWHK,   Hutchinson,  Kansas. 


Top  rated  Illinois  station  seeking  experi- 
enced program  director.  Good  voice  sharp 
production  able  to  direct  staff,  capable  of 
good  morning  show.  Willing  to  pay  above 
salary.  Send  complete  details,  experience, 
training,  available  for  interview  and  salary 
requirements.  No  floaters.  Box  236A, 
BROADCASTING. 


Electronics  instructors.  To  train  as  FCC 
licensing  teachers.  Teaching  experience  not 
essential.  Must  relocate.  Openings  in  na- 
tion's principal  cities.  Apply  by  mail  only. 
Elkins  Institute  of  Radio  and  Electronics, 
Inc.,  2603  Inwood  Road,  Dallas  35,  Texas. 


Combination  Girl  Friday — copy  girl  .  .  . 
and  traffic.  To  $300.00  per  month  if  ability 
warrants.  Radio  Station  KRSN-KRSN-FM, 
Los_  Alamos,  New  Mexico. 


Radio  production  supervisor  for  WNBF 
am-fm.  Experienced  in  production,  music, 
etc.  essential.  Send  resume,  salary  require- 
ments and  date  available  to  Program  Di- 
rector, WNBF-Radio,  50  Front  St.  Bing- 
hamton,  N.  Y. 


Director  wanted.  Dramatic,  tv,  radio  school 
and  summer  theatre.  Adirondacks.  Opport- 
unity. Adirondack-Florida  Players.  Box 
787,  Clearwater,  Florida. 


Newsman — have  immediate  opening  for 
qualified  experienced  newsman,  must  be 
able  to  gather,  write  and  air  news  in  factual 
authoritative  manner  for  5,000  watt  mid- 
west independent  which  has  earned  reputa- 
tion as  prestige  news  station.  Resume, 
photo,  tape  and  references  first  letter  to 
WMIX,  Mt.  Vernon,  Illinois. 


RADIO 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A 
BROADCASTING. 


Want  station  to  manage,  strong  sales,  ex- 
perienced, employed,  family  man.  Box  115A. 
BROADCASTING. 


Manager,  daytimer  wants  more  potential. 
Strong  local  sales.  Full  knowledge  all  phases 
of  operation.  Family  man.  Prefer  Ohio, 
Indiana,  Illinois.  Box  188A,  BROADCAST- 
ING. 


Top  sales  ability.  Management  caliber.  Pro- 
fessional; 15  years  experience  all  phases  of 
radio  and  tv — 37 — college,  family— available 
now.  Box  191A,  BROADCASTING. 


Past  five  years  general  manager  of  tele- 
vision and  radio  station  in  small  market. 
Previous  ten  years  all  phases  of  broadcast 
sales  management,  including  national,  re- 
gional netwoi  k  and  local.  Present  station 
selling.  Married,  38,  college  graduate,  want 
manager  or  sales  management  job  in  lai^c 
market.  Salary  now  in  middle  five  figures. 
Box  201A.  BROADCASTING. 


Manager  with  successful  sales-management 
record  in  small  market  stations,  play-by- 
play, expert  in  production,  desires  change 
to  management  in  small  or  medium  market 
in  east  or  south.  Proven  money  maker. 
Personal  interview  preferred.  Best  refer- 
ences. Box  212A,  BROADCASTING. 


Management 


Capable,  mature  and  extremely  versatile 
General  Manager  seeking  change  of  climate. 
Presently  managing  good  profitable  station. 
Five  figures  plus  override.  Box  218A, 
BROADCASTING. 


Young  aggressive  Pennsylvania  manager- 
Sales  manager  interested  in  making  change. 
Thorough  knowledge  of  broadcasting.  Top 
sales  and  employment  record.  Employed. 
Prefer  Eastern  U.  S.  Box  231A,  BROAD- 
CASTING. 


Sales 


Radio  time  salesman,  experienced,  knowl- 
edgeable, to  handle  key  accounts  for  excel- 
lent operation.  Need  right-hand  man  po- 
tential for  multiple  station-owner.  Good 
salary,  plus  commission  for  self-starter  pro- 
ducer. If  you  are  a  young  man  going  places, 
this  is  your  opportunity.  Box  192A,  BROAD- 
CASTING. 


Announcers 


Minor  league  baseball  announcer  or  sports 
director.  Four  years  experience  in  basket- 
ball, baseball  play  by  play.  Guarantee  best 
sports  coverage  in  country.  College  grad. 
Box  68A,  BROADCASTING. 


DJ — news,  21,  single,  2y2  years,  some  college, 
exempt,  combo.  Box  86A,  BROADCAST- 
ING. 


Attention  San  Francisco  &  L.A.!  Talented 
dj -personality-plus,  in  another  major  mar- 
ket, wants  to  come  home.  Dynamic  air 
salesman  &  natural  wit.  Versatile  pro. 
(Storz-Sweet)  Will  consider  all.  Box  121A, 
BROADCASTING. 


Radio  tv  announcer  seeks  position  in  east. 
Married.  One  child.  Box  150A,  BROAD- 
CASTING. 


Anncr.-prod. -prom. -sales  combo.  15  years 
experience  in  top  100  markets.  Box  91A, 
BROADCASTING. 


For  southwest  swingers  only — one  year's  ex- 
perience, creativity,  first  phone.  Box  183A, 
BROADCASTING. 


Disc  jockey-announcer-top  40.  Will  travel, 
available  immediately.  Interested  in  tech- 
nical work,  inexperienced,  willing  to  learn, 
3rd  phone.  Box  186A,  BROADCASTING. 


Announcer,  23,  experienced,  A.B.  Radio 
speech,  desires  employment  with  advance- 
ment opportunity  with  ambitious,  sound 
organization.  Currently  employed  but  avail- 
able. Box  187A,  BROADCASTING. 


Young  dee-jay  currently  morning  man  at 
good  music  station  in  major  Michigan  mar- 
ket wants  to  change  stations  and  formats, 
top  forty  only— will  travel.  Box  189A, 
BROADCASTING. 


Experienced  announcer.  Trained  voice  with 
professional  delivery.  Married.  Wishes  to 
locate  upper  midwest.  Box  190A,  BROAD- 
CASTING. 


Southern  stations:  Top  quality,  adult,  morn- 
ing showman — first  phone.  13  years  all 
phases.  11  years  at  present  5  kw.  Young, 
married,  veteran — civic  minded.  Looking 
for  permanent  position  with  opportunity  of 
advancement  to  manager.  Box  193A, 
BROADCASTING. 


D.J.  announcer,  strong  news  delivery,  tight 
board.  Graduate  School  of  Announcing  and 
Speech,  3  years  college.  Holder  of  3rd  class 
license.  Negro.  Box  194A,  BROADCASTING. 


Announcer,  dj  with  seven  years  experience 
currently  program  director  in  medium  mar- 
ket desires  to  work  in  major  market.  Mar- 
ried, college  grad.  Box  195A.  BROADCAST- 
ING. 


Announcer-dj  with  network  affiliate  back- 
ground. Any  format.  Tops  in  personality, 
tight  production,  A-l  editing.  3rd  phone. 
Box  198A,  BROADCASTING. 


BROADCASTING,  January  21,  1963 


87 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


Experienced,  happy  sound.  College  man 
available  half-time  Miami,  Hollywood  area. 
Tight  board,  production,  writing,  authorita- 
tive news.  TV;  vo.  Box  199A,  BROADCAST- 
ING. 


Young,  experienced  announcer  desires  full- 
time  employment.  Will  travel  anywhere. 
Two  years  college  major  in  speech  and 
English.  Salary  commensurate.  Box  219A, 
BROADCASTING. 


Five  years  experience,  26,  college,  married, 
looking  for  larger  deep-south  market.  Cur- 
rently at  $98,  will  take  less  for  right  posi- 
tion. Deep  voice,  know  music.  Box  222A, 
BROADCASTING. 


Good  mornin — Good  mornin  .  .  .  what's  so 
good  about  it?  If  that  your  reaction  listening 
to  (WXXX)  thats  you!  Then  live  a  little 
with  this  married,  morning  man  who  puts 
time  in  at  Pd  or  Sales  Mgt.  Veteran  (Not 
just  service)!  Box  224A,  BROADCASTING. 


Newsman-Announcer  ...  5  years  experience 
wants  spot  on  large  south  or  southwest 
station.  Minimum  $125  wk.  Box  226A, 
BROADCASTING. 


Top  40  PD/combo  man.  Graduate  of  top 
broadcasting  school  with  V/2  years  experi- 
ence Excellent  references.  No  maintenance. 
Box  229A,  BROADCASTING. 


NBC  Correspondent  (Mid-West)  news  and 
monitor  seeking  opportunity/challenge.  Ex- 
cellent news,  interview  plus  sports  ability. 
Experienced  news  director.  Especially  pro- 
ficient in  politics-government.  Creative  host 
of  ad-lib  variety  discussion  program. 
Pleasant  early  30ish  appearance.  Radio-TV 
background.  Best  references.  Network  audio 
air-checks  available.  Family  totals  four. 
Move  now/near  future.  Box  230A,  BROAD- 
CASTING. 


Announcer-Copywriter-traffic.  $100.  3V2 
years  experience.  Box  232A,  BROADCAST- 
ING. 


Newsman-announcer-15  years  experience. 
Desires  relocation.  Presently  employed  at 
leading  radio  tv  operation.  Box  233A, 
BROADCASTING. 


D.J.  newscaster  authoritative  news,  middle 
of  the  road  d.j.  Box  244A,  BROADCASTING. 


Announcer,  dj.  Experienced  lively  news,  top 
40  format,  good  music.  Box  249A,  BROAD- 
CASTING. 


Newscaster-dj  authoritative  personable.  Ex- 
perienced. No  prima  donna.  Sales  experi- 
ence. Box  251A,  BROADCASTING. 


Two  good  men  interested  in  helping  you! 
Good  staff  announcer  and  combo-man, 
presently  employed  but  seeking  more  satis- 
factory position.  Available  now!  Prefer  to 
work  together  but  will  consider  anything. 
Contact  Box  252A.  BROADCASTING. 


West  Texas.  Top  40,  first  phone  announcer  - 
pd.  Have  to  return  to  homeland;  son  has 
allergy.  Experienced:  announcing,  engineer- 
ing, selling.  George  Whitaker,  Haynesville, 
La.  Phone  772. 


Jock  with  production  experience.  Four 
years  in  radio  including  top  30  market. 
Veteran.  Sick  of  small  market  losers.  I  want 
a  winner.  Do  you?  Glenn  Duncan,  2514 
Ridge  Road,  Cheyenne,  Wyoming.  632-1649. 


Bob  Christensen:  Bright  pop  music  per- 
sonality available.  Number  one  with  spon- 
sors and  listeners.  TF3-2901,  Buffalo,  N.  Y. 


First  phone  announcer  experience.  Jos. 
Johns,  5616  Lexington  Ave.,  Hollywood, 
Calif.  Phone  HO  2-9758. 


Happy  sounding,  young  dee- jay  with 
limited  broadcasting  experience.  Good  air 
salesman.  Authoritative  news,  plus  play-by- 
play sportscasting.  Contact  Tom  Mirshak. 
1235  Clover  Avenue,  Rockford,  Illinois. 


Veteran-country  &  western  d.j.  Twelve 
years  in  radio  and  television.  Formerly 
with  WCKY  in  Cincinnati,  Ohio.  Depend- 
able, experienced  personality.  Married,  two 
children,  age  32,  Will  relocate  to  good  op- 
eration. Write  Jimmie  Williams,  Okeana, 
Ohio.  Phone  736-3780  Hamilton,  Ohio. 


Announcers 


Three  years  programming  experience.  Par- 
ticularly interested  smaller  market  music — 
sports-minded  station.  Married;  car;  ready 
now.  Any  area.  Jim  Ore,  P.  O.  Box  513, 
Norfolk,  Virginia. 


Country  dj,  artist,  with  good  background 
seeks  radio  or  radio-tv  outlet  needing  same. 
Tape,  resume  available.  Frank  Deskins, 
Washington  C.  H.,  Ohio.  Phone  335-2354. 


He's  experienced,  he's  friendly,  he's  charm- 
ing, he's  unemployed.  He's  Joe  Tyrrell,  417 
N.  Los  Robles,  Pasadena,  California. 


Technical 


Florida  only,  experienced  combo,  unat- 
tended, directional,  construction,  mainten- 
ance, and  announcing.  Minimum  $100.00, 
Box  140A,  BROADCASTING. 


Engineer,  announcer,  experienced,  first 
phone.  "Knows  Gates  equipment."  Write 
Jack  Herren,  404  Jersey  St.,  Quincy,  Illinois. 


Have  1st  phone.  Grantham  graduate,  shy 
on  experience.  Eleven  years  radio-TV  re- 
ceiver service  experience.  Box  216A, 
BROADCASTING. 


1st  phone  engineer,  39,  married,  willing 
worker,  12  years  experience  am,  fm,  tv. 
Chief  assistant,  chief  and  operator.  Heavy 
on  maintenance  and  construction.  Leonard 
Healy,  phone  912,  Williamsville,  Mo. 


Family  man,  age  41,  19  years  engineering — 
directionals  —  audio  —  installation.  Good 
signal  a  specialty.  Contact  D.  L.  Dodd  at 
Mandan,    North    Dakota.  3059. 


Production — Programming,  Others 


Children's  comedian  interested  in  developing 
top  children's  show  in  major  tv  market. 
Highest  professional  and  character  refer- 
ences. Pics  and  brochure  available.  Box 
15A,  BROADCASTING. 


Mr.  Manager:  Personable  twenty  five  year 
old  family  man  to  assume  air  shift  and  pro- 
duction and/or  program  duties  in  small  to 
medium  market.  Four  years  experience; 
knows  music;  good  news  delivery  gathering 
writing.  Gets  along  well  with  others.  Prefers 
small  town  living.  References.  Personal  in- 
terview preferred.  Immediate  availability. 
Telephone  516-WAlnut  2-5345  or  write  Box 
247A,  BROADCASTING. 


Program  director  seeks  immediate  reloca- 
tion. Highly  skilled  all  phases.  13  years 
radio  television.  Currently  doing  both. 
College.  Family.  Blue  chip  references.  Air- 
trick  included.  Let's  talk.  Box  112A,  BROAD- 
CASTING. 


News  editor.  Currently  employed;  emphasis 
on  writing-gathering  ability.  Journalism 
background — college  degree.  Distinctive  air 
style.  Mature,  family  man.  Box  200A, 
BROADCASTING. 


FM  program  director,  ready  for  major  mar- 
ket. Creative,  proven  ability.  Prefer  group 
operation.  MA  degree  plus  6  years  experi- 
ence am-fm-tv.  Box  203A,  BROADCAST- 
ING. 


Newsman,  college  training,  political  science 
background,  authoritative  delivery,  well  de- 
veloped writing  style,  five  years  experience; 
wishes  relocation  with  station  that  wants 
competent  and  aggressive  news  coverage, 
analysis.  More  interested  in  right  job  than 
big  'salary.  Box  207A,  BROADCASTING. 


Male  writer.  Eleven  years  station,  agency 
experience.  Top  professional.  East.  Box 
214A,  BROADCASTING. 


Continuity  Dept.  giving  you  headaches?  For 
fast,  fast  relief  write.  Box  215A,  BROAD- 
CASTING. 


If  you  seek  aggressive,  29  year  old,  mar- 
ried morning-man,  sales  Mgr.  &  Pd  ex- 
perience and  you  can  offer  medium  market, 
better  than  $150  weekly.  Then,  we  should 
get  together,  presently  employed.  Box  223A, 
BROADCASTING. 


Production — Programming,  Others 


Newsman-Authoritative,  effective,  iterate 
delivery  and  writing.  No  split  shifts,  mar- 
ket l/z  million  up,  $600  mo.  min.  Box  82A, 
BROADCASTING. 


TELEVISION 


Help  Wanted— Sales 


VHF  in  good  midwest  market  needs  experi- 
enced salesman.  Good  salary  plus  incentive. 
Fine  insurance  and  pension  plan,  for  family 
man.  Send  resume  and  photo  to  Box  237A, 
BROADCASTING. 


Number  "1"  station  in  one  of  the  top  20 
markets  expanding  it's  sales  force.  Wanted 
— aggressive  young  salesman.  Guaranteed 
draw  plus  commission.  Send  resume  to  Box 
234A,  BROADCASTING. 


Technical 


Maintenance  supervisor.  Technician  to  head 
up  studio  maintenance  shift.  Practical  ex- 
perience with  supervisory  capabilities  re- 
quired for  rapidly  expanding  operation. 
Salary  to  $10,000.  Box  78A,  BROADCAST- 
ING. 


Engineering  Supervisor.  Competent,  hard 
working  engineer  for  major  market  multi- 
station, unionized  tv  operation.  Must  take 
charge  of  studio  xmitter  day  to  day  tech- 
nical operations.  Salary  to  $14,000.  Box  77A, 
BROADCASTING. 


Engineer  with  first  class  license.  Quality 
tv-am  operation.  Experience  not  required. 
West  central  Wisconsin.  Box  173A,  BROAD- 
CASTING. 


Chief  engineer  job  open.  Are  you  qualified 
to  maintain  transmitter  and  studio  video 
and  audio  equipment?  Prefer  engineer  with 
sufficient  experience  and  ready  to  step  up 
to  chief  engineer  job.  Apply  by  letter  to 
M.  N.  Bostick.  KWTX  Broadcasting  Com- 
pany, P.  O.  Box  7128,  Waco,  Texas. 


Production — Programming,  Others 


Promotion  manager  for  moderate  size  UHF 
market.  New  England  area.  Starting  salary 
$6500.  Send  resume  to  Box  12A,  BROAD- 
CASTING. 


Promotion  assistant  with  eastern  medium 
market  station,  group  owned.  Some  radio 
and  TV  experience  preferred.  Write  in 
confidence.  Box  22A,  BROADCASTING. 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


Producer/director  wanted,  major  market. 
Experienced  man  with  good  production 
know  how.  Must  be  capable  of  taking 
charge.  Excellent  benefits,  salary,  advance- 
ment opportunity.  Box  92A.  BROADCAST- 
ING. 


Program  director  for  medium  sized  south- 
western market  television  station.  Major 
network  affiliate,  top  rated.  Competitive 
situation  demands  aggressive,  imaginative 
professional  looking  for  more  than  just 
a  job.  Up  to  $10,000  starting  salary  for  right 
attitude  and  experience.  Resume  to  Box 
94A,  BROADCASTING. 


Newsman  for  Michigan  tv.  Responsible 
news  department  position  with  group  owned 
station.  Broadcast  news  background  re- 
quired. Must  be  competent  air  man  with 
authoritative  delivery.  Our  employees  know 
of  this  ad.  Send  resume,  photo,  audio  tape 
to  Box  137A,  BROADCASTING. 


Wanted  reporter  photographer  for  upper 
midwestern  tv  station.  Darkroom  experience 
necessary.  16mm  experience  not  necessary. 
Will  train.  Emphasis  on  writing  rewriting 
ability.  Prefer  young  man  who  lives  In 
or  wants  to  return  to  upper  midwest.  Reply 
to  Box  142A,  BROADCASTING. 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Miscellaneous — (Cont'd) 


Production — Programming,  Others 


At  least  four  years  in  the  Cahri,  required 
for  versatile  creative,  willing  to  work  ma- 
ture college  graduate.  Thoroughly  experi- 
enced in  all  phases  of  production,  to  fill 
director  position  in  major  eastern  market. 
Send  complete  resume.  Box  241A,  BROAD- 
CASTING. 


TV  director  for  midwest  medium  market. 
Send  resume,  photo,  references  and  salary. 
Box  149A,  BROADCASTING. 


Our  news  department  competes  with  news- 
papers, radio,  tv  stations  in  our  market. 
Need  another  reporter  capable  of  thinking, 
digging,  writing  and  occasional  airing  of 
his  exclusive  stories  on  radio  and  tv.  Ex- 
perience with  16mm  silent  and  sound  equip- 
ment, but  can  train  right  man  otherwise 
qualified.  Car  furnished.  In  letter  give  ex- 
perience references,  picture  and  salary  re- 
quired. Frank  Sullivan,  KGBT-AM-TV,  P.O. 
Box  711,  Harlingen,  Texas. 


Graduate  assistants  for  teaching  and  radio 
television  station  production.  School  of 
Speech.  Ohio  University.  Athens.  Ohio. 


Copywriter  with  directing,  producing  po- 
tential. Excellent  opportunity  for  advance- 
ment. Send  complete  resume  to  WCIA-TV, 
Champaign,  Illinois. 


TV  producer-director  for  WNBF-TV.  Heavy 
schedule  of  live  programming  requires  ex- 
perienced creative  individual.  Film  experi- 
ence helpful.  Send  resume,  salary  require- 
ments, and  date  available  to  Program  Di- 
rector. WNBF-TV,  50  Front  St.,  Bingham- 
ton,  N.  Y. 


TELEVISION 


Situations  Wanted — Management 


4  years  network  film  experience.  3  years 
medium  market  film  experience.  Film  man- 
agement experience  on  network  level.  Put 
all  this  to  work  for  you.  Age  31 — Married, 
no  children.  Available  immediately.  Box 
184A,  BROADCASTING. 


General  manager.  6  years  successful  small 
market  TV  management.  Desire  larger  mar- 
ket and  better  climate.  Mature,  strong  sales, 
creative.  Employed.  Box  239A,  BROAD- 
CASTING. 


Announcers 


Mature,  personable  tv  staffer,  university 
graduate.  39,  now  major  southeast  market, 
must  relocate  immediately.  Box  505R. 
BROADCASTING. 


Versatile  TV  Announcer,  employed.  Excel- 
lent background,  nine  vears  broadcasting. 
Married,  relocate.  Box  213A,  BROADCAST- 
ING. 


Personality  tv  staffer.  Bandstand  show,  top 
ratings,  excellent  references,  relocate  major 
markets.  Box  20A,  BROADCASTING. 


Community  respected,  three  years  top  tv- 
children's  emcee.  Personal  appearance  and 
promotion  conscious.  Video  tape  on  request. 
Box  245A,  BROADCASTING. 


Celebrity  endorsed,  rising  television  per- 
sonality now  doing  interview  variety  strip 
desires  larger  market.  Program  photos, 
kinescope  available.  Box  246A,  BROAD- 
CASTING. 


Television  and  radio  announcer.  Twelve 
years  experience.  News,  sports,  production. 
Veteran,  family — need  immediate  permanent 
position.  Personal  interview  invited,  salary 
open.  Prefer  western  states.  Call  Tom 
Goodling,  Salt  Lake  485-9243. 


Technical 


2i/4  years  experience  am,  fm,  tv,  looking  in 
the  west.  Box  181A,  BROADCASTING. 


Chief  Engineer  for  WVOS,  Liberty,  New 
York.  Good  salary. 


Production — Programming,  Others 


Program  manager.  Available  immediately. 
Fourteen  years  continuous  experience  in 
the  third  and  fourth  markets  with  three 
major  corporations.  Box  51A,  BROAD- 
CASTING. 


Outstandingly  creative  tv  broadcaster  seek- 
ing position  as  operations  manager  with 
major  station.  Over  30  years  experience  In 

the  industry.  Strong  administrative  and 
civic  background.  Presently  manager  small 
market  station.  Best  reference  present  em- 
ployer. Box  238A,  BROADCASTING. 


Have  political  science  background  from  city 
Dlanning  to  Soviet  foreign  policy:  News 
background  in  reporting,  writing,  film  edit- 
ing, assigning,  producing  specials:  Want  re- 
porting or  documentary  position  with  sta- 
tion that  cares  about  news.  Box  14A, 
BROADCASTING. 


Children's  comedian  interested  in  develop- 
ing top  children's  show  in  major  tv  mar- 
ket. Highest  professional  and  character 
references,  pic  and  brochure  available.  Box 
250A,  BROADCASTING. 


Network  live  and  tape  commercial  pro- 
ducer, coordinator.  Presently  employed  at 
top  4A  Madison  Avenue  agency.  Seeks  sta- 
tion or  agency  position.  Desires  relocation. 
27,  married.  Box   182A,  BROADCASTING. 


Newsman/Timesales,  married,  community 
minded,  dependable.  Heavy  on  local  news. 
Available  now.  Radio  or  TV.  Box  225A, 
BROADCASTING. 


BUSINESS  OPPORTUNITY 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  In 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


WANTED  TO  BUY 


Want  color  camera  chain.  UHF  transmitter/ 
associated  equipment.  5820,  7D21.  5518.  357B 
for  sale,  bargain  prices.  Box  248A,  BROAD- 
CASTING. 


Recent  model  5  000  watt  transmitter  in 
good  condition.  Will  prefer  Gates  or  RCA. 
Give  price  and  conditions  to  Martin  Mar- 
tines,  Rios.  Nucleo  Radio  Mil  Insurgentes 
Sur,  1870  Mexico  City. 


Used  professional  tape  recorder.  Send  con- 
dition, make  and  price  to  KDAK,  Box  50, 
Carrington,  N.  D. 


Wanted:  One  755A  and  one  728B  Western 
Electric  speakers.  Ted  Bryan,  KNET, 
Palestine,  Texas. 


Used,  good  5  or  10  kw  am  transmitter,  con- 
sole, turntables.  Ampex  recorders,  monitors, 
test  equipment.  Leon  Brown,  Friendswood, 
Texas. 


Used  3  or  5  kw  fm  transmitter,  RCA  pref. 
No  junk!  Full  details  to  KPLX,  925  Culebra, 
Hillsborough.  California. 


Modulation  transformer  for  RCA  BTA-5F 

transmitter.  Stock  #46394.  Radio  Station 
WSBT.  300  W.  Jefferson  Blvd.,  South  Bend, 
Indiana. 


Need  all  necessary  equipment  for  1  kw  fm 
station.  Late  model  used  good  condition. 
Send  complete  details,  model  numbers,  and 
prices.  Box  243A.  BROADCASTING. 


MISCELLANEOUS 


Comedy!  "Days,  Dates  and  Data"  is  a  col- 
lection of  patter,  bits,  one-line  fillers,  pro- 
gram ideas,  etc.  Current  sample  $3.00.  Show- 
Biz  Comedy  Service  (Dept.  B),  65  Park- 
way Court,  Brooklyn  35.  New  York. 


Antenna  space  available  for  communica- 
tions, microwave,  etc.,  573'  above  sea  level. 
150'  of  tower  space  atop  14th  St.  bldg.; 
also  10'  x  12'  transmitter  bldg.  Power  cir- 
cuits and  filtered  ventilation.  Call  MA  5- 
1641.  Mr.  Austin,  540  S.  Hope  St.,  Los 
Angeles  17.  California. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


Religious  time  now  available — special  rates. 
KDXE,  Box  3623.  Little  Rock,  Ark. 


"Deejay  file."  Quotes,  kickers,  liners,  record 
info,  hints.  Complete  program  package  for 
deejay  and  P.D.'s.  $10.50.  Del  Mar  Radio 
Features,  P.  O.  Box  61,  Corona  Del  Mar, 
California. 


Add-a-voice  to  your  staff.  5  Philadelphia  an- 
nouncers will  tape  for  your  market.  Com- 
mercials and  news  weather  sports  intros. 
Weekly  service  optional.  Box  170A,  BROAD- 
CASTING. 


One  line  gag  drop  ins.  50  voice  tracks.  Send 
your  tape,  $5.  Will  service  your  d.j.  shows 
with  Taylor-made  gags  or  one-liners  for 
your  or  your  sponsors.  Box  171A,  BROAD- 
CASTING. 


For  Sale 


Equipment 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave..  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New— unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric.  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Electronic  test  equipment  bought  and  sold. 
A-OK  Electronics,  P.  O.  Box  38350,  Holly- 
wood California,  Hollywood  5-8774. 


RCA  UHF  TV  Antenna.  State  channel,  type 
number,  condition  and  cash  price  FOB 
truck.  Box  175A,  BROADCASTING. 


RCA  12  Bay  fm  antenna,  less  than  6  months 
old,  taken  in  trade  for  new  Jampro  fm 
antenna.  Will  retune  between  100  and  108 
Mc.  Make  offer.  Jampro  Antenna  Company, 
7500  14th  Avenue,  Sacramento.  California. 


Fidehpac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation, 
6450  Freeport  Blvd.,  Sacramento  22.  Cali- 
fornia. 


For  Sale:  RCA  BTA-1MX  kilowatt  trans- 
mitter like  new,  complete  with  Conelrad 
crystal.  Kit  available  for  250  watt  cutback. 
$4,000.00.  WSLM,  Salem,  Indiana. 


Neumann  U47a  mike,  power  unit,  shock 
absorber,  25  ft.  cable.  Perfect  condition. 
$200.  Steve  Blaine  Productions,  59  Oviedo 
Court,  Pacifica,  California. 


Gates  250C-1  transmitter  in  operating  con- 
dition with  xtals  for  1240  kc.  $400.00.  KBMY, 
Billings,  Montana. 


Telephoto  lenses,  13  inch.  RCA  type  MI 
26590-14,  brand  new  in  original  cartons,  at 
$250  each.  Send  purchase  order  to:  Hy 
Ness  Company,  2105  Cruger  Avenue,  New 
York  62,  New  York. 


G.E.  BT-22A  5-1  kw  am  transmitter,  remote 
control  circuits  installed,  good  condition 
$5,000.  M.  N.  Barwick,  767  41st  Street,  Miami 
Beach,  Florida. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics.  1505  N.  Western  Ave. 
Hollywood  27,  California. 


FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elklns  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 
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INSTRUCTIONS— (Cont'd) 


Help  Wanted — Technical 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35. 
Texas. 

Elkins  training  now  in  New  Orleans  for  FCC 

Fust  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 

Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 

"Are  you  Cold?"  Do  you  need  first  phone? 
Sunny  Florida  .  .  .  Gulf  Beaches  .  .  .  and 
an  FCC  first  phone  in  five  (5)  weeks — 
"Guaranteed."  Latest  teaching  methods. 
Connect  with  modern  commercial  station. 
Radio  Engineering  Institute  of  Florida,  Inc., 
3044  Bay  Street,  Sarasota,  Florida. 

San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios.  25  W. 
43rd,  N.  Y.  OX  5-9245. 


RADIO 


Help  Wanted— Sales 


OPENINGS 

SIX  SALESMEN 
Radio,  Television  and/or 
Ad   Agency  Experience 
A  Necessity 
High-caliber  men,  free  to  travel,  with 
accustomed  earnings  to  $25,000  yearly. 
Travel    and    entertainment  allowance, 
plus  commissions. 

Call  Main  Office,  HA  6-9266,  Boston, 
Mass.,  or  New  York  City  Office,  EL  5- 
4911,  foi  appointment.    Interviews  will 
be  held  in  accessible  area. 
"Call  only  if  you  are  a  salesman" 

COMMERCIAL  PRODUCERS,  INC, 

405  Park  Square  Building 
Boston,  Massachusetts 


ll| 


PROJECT  ENGINEER 

for  NETWORK  BROADCASTING 

We  have  an  opening  in  our  Engineering  Dept.  for  a  professional  engineer  experienced 
in  RF  systems  design.  Candidate  should  possess  an  Electrical  Engineering  degree,  have 
several  years  experience  in  broadcast  engineering,  be  familiar  with  FCC  procedures  and 
have  an  interest  in  performing  systems  design  work  in  NEW  YORK  CITY. 

We  Offer:  Good  starting  salary,  comprehensive  benefits  program  including  stock  purchase 
plan,  and  an  excellent  opportunity  to  advance  in  this  expanding  operation. 

Please  submit  resume  in  complete  confidence  to: 

J.  M.  Carter,  Personnel  Dept. 

CBS 

485  Madison  Avenue 
New  York  22,  New  York 


Production — Programming,  Others 


AVP 

ADMINISTRATIVE  V.P. 

Radio  Chain  operating  6  metro  stations  in 
South  looking  for  Administrative  Vice 
President  with  the  following  unique  quali- 
fications. 

Under  47.  married,  college  degree  or  equiv- 
alent, military  service,  7  years  broadcast 
experience  with  understanding  of  sales, 
promotion,  accounting,  engineering,  FCC, 
clerical,  programming,  personnel. 
A  tough  detail-minded  administrator  and 
decision  maker  who  follows  through  and 
possesses  imagination,  common  sense, 
courage  and  smooth  personality.  Willing 
to  make  sacrifices  necessary  for  success 
and  accomplishment. 

If  you  are  this  man,  we  will  pay  you  well 
and  give  you  fringe  benefits  while  you 
work  65  to  70  hours  a  week  in  pleasant 
surroundings  with  wonderful  people. 
Send  all  information  in  complete  con- 
fidence.    We   will    call  you. 

BOX  208A,  BROADCASTING 
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KTRH  HOUSTON  TEXAS 

Expanding  our  programming,  if 
you  are  a  bright  personality  we 
need  you.  Contact 

Buddy  McGregor 
KTRH 
CA  7-4361 


RADIO 


Situations  Wanted — Announcers 


TIRED  OF  AMATEURS? 

LOOKING  FOR  A  PROFESSIONAL? 
I  have  13  years  background  in  non-automated 
radio.  Anxious  to  join  strong  competitive  sta- 
tion in  top  20  Market.  One  of  Nations  "Top 
109  D.J.'s."  (Only  99  others  can  make  this 
statement) . 

BOX  210A,  BROADCASTING 


TELEVISION 


NEED 
TV  ANNOUNCER 

ROOM  TO  GROW  IN  NASHVILLE 

THE  MAN  WE'RE  LOOKING  FOR  IS  UNDER 
30  AND  LOOKS  IT.  HE'S  A  PERSONALITY. 
A  PROFESSIONAL,  AND  ACTS  IT.  AND 
HE  CAN  SELL.  HE'LL  BE  WORKING  FOR 
THE  OLDEST  STATION  IN  THE  MARKET, 
A  STATION  STRONG  ON  LIVE  PROGRAM- 
MING .  .  .  NEWS,  WEATHER,  FEATURES, 
REMOTES.  SALARY  AND  FEES  .  .  . 
PLENTY  OF  ELBOW  ROOM— TODAY  AND 
TOMORROW.  GOOD  RETIREMENT  PLAN 
PLUS  FRINGE  BENEFITS.  SOUND  LIKE 
YOU?  SEND  A  BRIEF  RESUME— EXPERI- 
ENCE. EDUCATION.  FAMILY.  ETC.— PLUS 
RECENT  PHOTOGRAPH  AND  AUDIO  TAPE. 

BOX  180A,  BROADCASTING 


Technical 


ENGINEERS 
Opening  for  Supervisor,  Studio 
and  Transmitter.  Salary  open. 
Full  company  paid  insurance 
plan  and  other  benefits.  Send 
full  Resume  to  WAIM,  WCAC 
AND  WAIM-TV,  Anderson,  South 
Carolina. 


FOR  SALE 


Equipment 


Help  Wanted — Announcers 


UPDATING 
OUR  STUDIO  EQUIPMENT 

Selling  complete  camera  chains,  pedestals,  sync 
generator,  various  amplifiers  and  power  sup- 
plies, monitors,  and  related  equipment;  all  in 
good  condition.  Contact 

John  B.  Mahaffey,  Radio-TV  Bldg., 
Springfield,   Missouri:   UN  2-4422. 
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INSTRUCTIONS 
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RADIO-TV  ANNOUNCING 

COURSES  | 

ENGINEER  &  1st  FONE 
COURSES 

;  Active  Placement  Service.  S 

§  Attention  Managers:    A  few  Outstanding  □ 

=     Announcers  now  available  for  radio-tv.  = 

S  = 

|    KEEGAN  TECHNICAL  INSTITUTE  § 

"Since  1947" 
jj      207  Madison,  Memphis,  Tenn. 
IiiniiiiiiiiiiiiHiiiiiiiiimniiiiiiiiiiiit]iiiiiiiiiiii»iiiiiiiiiiii[]iiiiiiiiiiiil 


Miscellaneous 


PHOTO  BLOWUPS 

Promotion  dramatized  with  our  giant 
photo  displays  from  your  copy.  More 
stations  annually  use  our  effective  nation- 
wide service.  Price  list  on  request.  Dis- 
play art  since  1899. 

STITES  PORTRAIT  COMPANY 
Shelbyville,  Indiana 


GOSPEL  RADIO  NETWORK 

1520  Main  St. 
Puyallup,  Washington 
•    •    •  • 
PAID  RELIGION 


WANTED  TO  BUY 


Stations 


^giiiHiiiiiiiiiniiuiiiiiiiiiuiiiuuiiiiiifiiiiiniiiiiiiiifiiiiiiiiiiiiiiiiiiiiiriiiiiiiiiiiiiiiii'iiiiiiiiiiiiiiiKtiiiiHt^g 

I     MANAGEMENT,  sales  and  program  team  I 

=    seeking  opportunity  to  secure  station.    Possess  " 

j     small    investment    capital    can    assure    proper  g 

=     pay    out.       Full    time    single    station    market  g 

g    preferred.     Desirable  opportunity  tor  a  present  g 

=     owner   seeking   to   relinquish   without   sacrifice.  || 

g  All  replies  answered  and  confidential.  No  g 
1  Brokers. 

BOX  227A.  BROADCASTING 
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Continued  from  page  85 

ice  and  st?recasting  service  on  subcarrier 
frequency  of  67  kc. 

WEMP-FM  Milwaukee,  Wis.  —  Granted 
mod.  cf  cp  to  increase  ant.  height  to  450 
ft.  and  make  change  in  ant.  system  (new 
tower);  conditions. 

KDWC  (FM)  West  Covina,  Calif.— Granted 
extension  cf  authority  to  remain  silent  for 
period  ending  March  15. 

Meeker  Area  Television  Assn.,  Upper 
White  River  Valley  &  Buford,  both  Colo.— 

Granted  cp  for  new  vhf  tv  translator  on 
ch.  3.  to  translate  programs  cf  KUTV  (TV) 
(ch.  2)  Salt  Lake  City,  Utah. 


Actions  of  Jan.  11 

■  Granted  renewal  of  license  for  following 
stations:  KACI  The  Dalles;  KAJO  Grants 
Pass;  KASH  Eugene;  KBKR  Baker;  KBZY 
Salem;  KEED  Springfield-Eugene,  all  Ore- 
gon; KEPR  Richland-Pasco-Kennewick, 
Wash.;  KERG  Eugene,  Oreg.;  KEX  Port- 
land, Oreg.;  KFAR  Fairbanks,  Alaska; 
KGAL  Lebanon,  Oreg.;  KGY  Olympia, 
Wash.;  KHQ  Spokane,  Wash.;  KICY  Nome, 
Alaska;  KIPA  Hilo,  Hawaii;  KJR  Seattle, 
Wash.;  KKID  Pendleton,  Oreg.;  KMEL 
Wenatchee,  Wash.;  KNEW  Spokane,  Wash.; 
KODL  The  Dalles,  Oreg.:  KOHU  Hermiston, 
Oreg.;  KOMW  Omak,  Wash.;  KORE  Eugene, 
Oreg.;  KOZI  Chelan,  Wash.;  KPOI  Hono- 
lulu, Hawaii;  KPQ  Wenatchee,  Wash.;  KPRB 
Redmond,  Oreg.;  KRAF  Reedsport,  Oreg.; 
KREW  Sunnvside,  Wash.;  KRSC  Othello, 
Wash.:  KSRV  Ontario,  Oreg.;  KTAC  Ta- 
coma.  Wash.;  KTKN  Ketchikan.  Alaska; 
KTNT  Tacoma,  Wash.;  KUAM  Agana, 
Guam;  KUGN  Eugene,  Oreg.:  KVAS  As- 
toria, Oreg.:  KVI  Seattle.  Wash.;  KWIQ 
Moses  Lake,  Wash.;  KWJJ  Portland.  Oreg.; 
KWRO  Coquille.  Oreg.;  KXLY-AM-FM  Spo- 
kane, Wash.;  KYES  Roseburg,  Oreg.;  KAIM- 
FM  Honolulu,  Hawaii:  KLSN  (FM)  Seattle. 
Wash.;  KNDX  (FM)  Yakima.  Wash.:  KOIN- 
FM  Portland,  Oreg.:  KTNT-FM  Tacoma, 
Wash.:  *KRVM  (FM)  Eugene,  Oreg.; 
KWAX  (FM).  Eugene.  Oreg.;  WFLY  Cor- 
vallis.  Oreg.;  KTRG  Honolulu,  Hawaii. 

Wright  County  Bcstg.  Co.,  Buffalo,  Minn.— 

Granted  request  and  cancelled  cp  for  new 

am. 

KFMU  (FM)  Los  Angeles,  Calif.— Granted 
mod.  of  SCA  to  make  changes  in  program- 
ming (background  music  interspersed  with 
foreign  language  program  material). 


Actions  of  Jan.  10 

KWBE-FM  Beatrice,  Neb.— Granted  SCA 
on  sub-carrier  frequency  of  67  kc. 

WAIR  Winston- Salem,  N.  C— Granted  in- 
creased daytime  power  on  1340  kc,  fr^m 
250  w  to  1  kw,  continued  nighttime  opera- 
tion with  250  w,  and  installation  of  new 
trans.;  conditions. 

KNOT  Prescott,  Ariz. — Granted  increased 
daytime  power  on  1450  kc,  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  installation  of  new  trans.;  remote 
control  permitted:  conditions. 


For  Sale 


Stations 


CHICAGO  METROPOLITAN 

Class  A  FM 
$75,000 

Box  140A,  BROADCASTING 


—  STATIONS  FOR  SALE  — 

NORTHWEST.  Trade  area  exceeds  275,000. 
Daytime.  Cross  $60,000  in  1962  but  has 
done  as  high  as  $90,000.  Operates  for  $4500 
monthly.  Asking  $100,000.  29%  down. 
MIDWEST.  Exclusive  daytime.  Billing  close 
to  $40,000.  Asking  $60,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


For  Sale— (Cont'd) 


Stations 


To  boy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  GL  3-8080 
AUSTIN  17,  TEXAS 


FI.1. 

single 

daytime 

$28M 

terms 

Ariz. 

small 

fulltime 

78M 

29% 

Fla. 

medium 

power 

150M 

29". 

Fla. 

medium 

fulltime 

1S5M 

54M 

N.C. 

metro 

daytime 

125M 

50% 

Pa. 

metro 

daytime 

200M 

50M 

and  others: 


CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.W.,  Atlanta  9,  Ga. 


WTUP  Tupelo,  Miss.— Granted  cp  to  move 
ant. -trans,  site  approximately  700  ft.  south- 
east; condition. 

WCRT-FM  Birmingham,  Ala— Granted 
mod.  of  SCA  to  delete  sub-carrier  fre- 
quency 41  kc  and  make  changes  in  trans, 
equipment. 

Hampton  Tv  Assn.  Inc.,  Hampton,  Ore. — 
Granted  cp  for  new  vhf  tv  translator  on 
ch.  3,  to  translate  programs  of  KOIN-TV 
(ch.  6)  Portland,  Oreg. 


Actions  of  Jan.  9 

WIXX  Oakland  Park,  Fla.— Granted  mod. 
of  cp  to  change  trans,  location,  specify 
studio  location,  change  .  type  trans.,  and 
make  changes  in  ground  system;  remote 
control  permitted;  conditions. 

K08CI  Peetz,  Colo. — Granted  mod.  of  cp 
to  change  type  trans,  and  make  changes  in 
ant.  system  for  vhf  tv  translator  station. 

WSTL  Eminence,  Ky. — Granted  extension 
of  authority  to  remain  silent  for  period 
ending  March  31. 

WWRJ  White  River  Junction,  Vt— Granted 
extension  of  authority  to  remain  silent  for 
period  ending  March  1. 

WETT  Ocean  City,  Md.— Granted  exten- 
sion of  authority  to  remain  silent  for  pe- 
riod ending  Feb.  1. 

KTPM  (FM)  Sun  City,  Ariz.— Granted  ex- 
tension of  authority  to  remain  silent  for 
period  beginning  Jan.  2  and  ending  Feb.  20. 

WLOV  (FM)  Cranston,  R.  I.— Granted  ex- 
tension of  authority  to  remain  silent  for 
period  ending  March  31,  pending  action  on 
Doc.  14365:  condition. 

KLYK  Spokane,  Wash. — Granted  extension 
of  authority  to  remain  silent  for  period 
ending  March  31. 

KPGE  Page,  Ariz. — Granted  extension  of 
authority  to  sign-off  at  6:30  p.m.  for  period 
ending  March  31. 


Action   of   Jan.  8 

WIIC  Inc.,  Greensburg,  Pa. — Granted  cp 
for  new  vhf  tv  translator  station,  on  ch.  8, 
to  translate  programs  of  WIIC  (TV)  (ch. 
11)  Pittsburgh,  Pa. 


Action  of  Jan.  7 

Spencer  Area  Television  Inc.,  Spencer. 
Iowa — Granted  cp  for  new  uhf  tv  trans- 
lator station,  on  ch.  83.  to  translate  pro- 
grams of  WOI-TV  (ch.  5)  Ames,  Iowa. 


Rulemakings 

PROPOSED 

■  Commission  invited  comments  to  notice 
of  proposed  rulemaking  looking  toward 
shifting  noncommercial  educational  reser- 
vation from  ch.  *28  to  ch.  11  in  Provo. 
Utah.  Shift  was  suggested  by  commission 
on  Sep.  ?5,  1962,  when  it  approved  assign- 
ment of  license  of  KLOR-TV  (now  KBYU- 
TV)  on  ch.  11  to  Brigham  Young  Univ., 
which  indicated  intention  to  operate  as  non- 
commercial educational  station.  University 
later  petitioned  for  this  rulemaking.  Action 
Jan.  16. 

■  Commission  invited  comments  to  notice 
of  proposed  rulemaking  looking  toward 
shifting  ch.  10  from  Grand  Forks,  N.  Dak., 
to  Thief  River  Falls,  Minn.  Move  was  peti- 
tioned for  by  Community  Tv  Corp.  (KNOX- 
TV,  ch.  10,  Grand  Forks)  and  Pembina 
Bcstg.  Inc.  (KXGO-TV,  ch.  11,  Fargo),  con- 
trolling owner  of  Community,  who  stated 
that  reallocation  would  permit  KXGO-TV 
to  relocate  its  ant.  with  maximum  power 
near  Galesburg,  N.  Dak.,  without  violating 
adjacent  mileage  separation  rules  and  would 
provide  more  adequate  service.  Canadian 
concurrence  of  shift  must  be  obtained. 
Commission  deferred  action  on  petitioners' 
request  for  issuance  of  order  to  show  cause 
why  its  license  of  KNOX-TV  should  not  be 
modified  to  specify  station  location  at  Thief 
River  Falls  rather  than  Grand  Forks.  Ac- 
tion Jan.  16. 


PETITIONS  FOR  RULEMAKING  FILED 

■  Bellingham.  Wpsh. — Western  Washing- 
ton State  College.  Requests  amendment  of 
rules  so  as  to  reserve  ch.  18,  Bellingham 
for  educational  broadcasting  purposes  on  a 
permanent  basis. 

■  Aptos,  Calif — Cabrillo  College.  Reauests 
amendment  of  rules  so  as  to  reserve  ch.  22. 
Watsonville.  Calif.,  for  educational  use.  Re- 
ceived Jan.  9. 
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.  .  just  like 
any  3  peas 
in  a  pod  ? 


You'll  agree  it's  hard  to  tell  one  pea  from  the  other  two  .  .  .  but  imagine  one  in  green. 

THERE  IS  A  DIFFERENCE.  Give  your  television  commercials  the  PLUS  OF  COLOR  and  see  the  differ- 
ence! Straightaway  your  product  stands  out.  Customers  see  it  as  you  see  it— a  colorful  reality  .  . . 
identify  it  the  instant  they  see  it  on  dealers'  shelves,  in  friends'  homes. 

Whatever  you  do  — be  sure  to  film  your  commercials  in  color.  Your  black-and-white  prints  will  be 
much,  much  better.  Shades  and  subtleties  will  stand  out  as  never  before. 

For  more  information  on  this  subject,  write  or  phone:  Motion  Picture  Film  Department,  EASTMAN 
KODAK  COMPANY,  Rochester  4,  N.Y.  Or-for  the  purchase  of  film:  W.  J.  German,  Inc.,  Agents  for 
the  sale  and  distribution  of  EASTMAN  Professional  Film  for  Motion  Pictures  and  Television,  Fort 
Lee,  N.J.,  Chicago,  III.,  Hollywood,  Calif.  i ■  ■  ■  ■  ■  ■    ■  ■  iT. nr 


FOR  COLOR... 


OUR  RESPECTS  to  Harold  Heath  Thurber 

Spending  other  people's  money  well  is  serious  business 


There  really  isn't  anything  at  all  un- 
usual in  the  fact  that  Hal  Thurber, 
president  of  Wade  Adv.,  Chicago,  was 
once  a  pioneer  broadcaster  and  later  a 
pioneer  in  the  buying  of  both  radio 
and  television  advertising.  Pioneering 
has  been  a  family  tradition  ever  since 
ancestor  John  Thurber  ventured  from 
England  to  the  New  World  and  settled 
in  Salem,  Mass.,  back  in  1643. 

This  spirit  of  innovation  and  inquisi- 
tiveness  is  still  very  much  a  part  of 
Hal  Thurber  today.  It  is  a  subtle  qual- 
ity, however.  Just  like  the  tinge  of  wry 
humor  that  often  punctuates  his  con- 
versation with  others,  tingles  them  a  bit 
with  surprise  at  first  but  then  lingers  on 
to  reveal  the  depth  and  warmth  of  his 
human  perception  and  understanding. 

They  seem  to  provide  just  the  right 
temper  to  the  firm,  serious  devotion 
which  Mr.  Thurber  demands  of  himself 
as  well  as  of  his  associates  to  the  chief 
business  of  Wade  Adv. :  the  investing  of 
more  than  $30  million  worth  of  other 
peopled  money  in  advertising  that  is 
both  effective  and  efficient  in  winning 
customers. 

Hefty  in  Tv-Radio  ■  Of  Wade's  total 
annual  billing,  more  than  80%  or  near- 
ly $22  million  is  spent  by  the  agency  in 
the  broadcast  media,  mostly  tv. 

Wade  Adv.'s  principal  broadcast  ac- 
counts include  Miles  Products  Div.  of 
Miles  Labs.  ( Alka-Seltzer,  One-A-Day 
Brand  Vitamins  and  other  products), 
on  which  Mr.  Thurber  is  account  ex- 
ecutive, and  Toni  Co.  division  of  Gil- 
lette Co.  (Deep  Magic  Dry  Skin  Condi- 
tioner, Deep  Magic  Facial  Cleaning  Lo- 
tion and  Casual  Hair  Color).  Among 
others  on  the  list  are  International  Mill- 
ing Co.  (Robin  Hood  flour  and  Velvet 
cake  flour);  Barbara  Ann  Baking  Co.; 
Bond  Stores  (Southern  California)  and 
Seven-Up  Bottling  Co.  of  Los  Angeles. 

Wade  Adv.  itself  is  a  tv  sponsor.  In 
the  Thurber  tradition  of  doing  things 
unique,  the  agency  presents  a  weekly 
half-hour  program  on  WGN-TV  Chi- 
cago, Mid-America  Marketing  on  the 
March.  It  is  a  public-service  forum 
(Wade  tactfully  omits  commercials) 
from  which  the  top  business  leaders  of 
the  area  may  speak. 

Mr.  Thurber  usually  doesn't  like  to 
skate  on  the  thin  ice  of  future  predic- 
tions, but  he  does  feel  "there  is  going 
to  be  more  regulation  of  advertising 
brought  on  by  the  bad  boys  of  the  busi- 
ness." He  thinks  it  is  unfortunate  but 
a  fact  that  self-policing  by  the  "good 
guys"  doesn't  necessarily  of  itself  cor- 
rect those  knowingly  off  base. 

"There  aren't  many  pressures  you  can 
bring  to  bear  against  the  bad  perform- 
ers who  bring  the  business  into  dis- 


repute," he  observes.  "I'll  say  this,  the 
American  Assn.  of  Advertising  Agencies 
is  trying.  They  have  put  some  teeth  into 
their  rules.  But  suppose  you  do  throw 
an  agency  out?  It  just  goes  on  and 
does  as  it  pleases." 

Early  Writer  ■  Born  July  7,  1905,  at 
Terre  Haute,  Ind.,  Harold  Heath 
Thurber  gained  an  early  interest  in  the 
field  of  mass  communication  from  his 
father,  a  veteran  newspaperman  who 
became  city  editor  of  the  Indianapolis 
Star  by  the  time  young  Hal  was  ready 
for  school.  Mr.  Thurber  recalls  he  had 
a  keen  interest  in  English  and  writing 
during  his  years  in  public  grade  and 
high  school  at  Indianapolis. 

His  high  school  boasted  a  daily  news- 
paper and  he  worked  on  it  for  a  couple 
of  years  until  the  economic  necessity 
of  his  after-school  jobs  forced  him  to 
give  up  his  school  reporting.  One  of 
these  jobs  was  managing  a  small  movie 
house  and  it  gave  him  the  chance  to 
discover  the  power  of  advertising. 

Once  when  the  owner  was  in  Europe, 
he  ran  a  full  page  ad  in  his  father's 
paper  to  promote  a  good  film  and  drew 
long  lines  of  people  to  his  box  office, 
shattering  local  precedent  as  well  as 
the  "gentlemen's  agreement"  among  the 
local  operators  not  to  run  big  ads,  of 
which  he  was  not  aware.  After  repeats 
of  this  successful  method  of  promotion, 
he  joined  forces  with  a  film  seller  to 
lease  a  vacant  theatre  and  "had  them 
on  the  sidewalk  waiting  to  get  in"  until 
his  boss  came  home.  Anger  soon  be- 
came approval  when  the  profit  figures 
were  reviewed. 


Wade's  Thurber 
A  pioneering  tradition 


Company  Man  ■  Mr.  Thurber  did 
not  go  on  to  college  after  high  school. 
He  felt  working  for  the  "tough"  city 
editor  at  the  Star  would  be  more  than 
a  good  education.  After  a  year  with 
the  paper  he  became  public  relations 
man  for  an  Insul  utility,  Interstate  Pub- 
lic Service  Co.,  and  from  there  he 
moved  to  another  Insul  interest,  Central 
Indiana  Power  Co.,  as  public  relations 
and  advertising  manager. 

While  with  the  latter  utility  he  super- 
vised the  construction  of  its  radio  sta- 
tion, WFBM  Indianapolis,  which  took 
the  air  in  late  1924.  Mr.  Thurber  be- 
came WFBM's  first  manager  and  quick- 
ly learned  the  impact  of  broadcasting 
as  WFBM's  activities  drew  "tons  of 
mail."  (WFBM  now  is  a  Time-Life 
station.) 

In  1926  Mr.  Thurber  went  to  Chicago 
with  McJunkin  Adv.,  then  the  agency 
for  Insul  utility  advertising.  He  didn't 
like  the  job. 

Within  a  few  months  he  was  in  Texas 
working  for  the  Houston  Chronicle.  In 
early  1927  he  joined  Sweeney  &  James 
Adv.,  Cleveland,  as  copywriter  on  the 
Jordan  and  Peerless  auto  accounts.  The 
next  year  he  was  back  in  Texas  work- 
ing for  Tracy-Locke-Dawson  Adv., 
Dallas. 

Apart  from  gaining  more  basic  ra- 
dio advertising  experience,  his  chief  ac- 
complishment there  was  to  marry  the 
president's  secretary,  Marie  Gilliam. 
Mr.  Thurber  joined  DArcy  Adv.,  St. 
Louis,  as  account  executive  in  1934, 
an  association  he  prizes  because  of  the 
friendship  and  inspiration  of  founder 
William  C.  D'Arcy. 

On  His  Own  ■  Mr.  Thurber  left 
D'Arcy  in  1945  as  vice  president  and 
chairman  of  the  operating  committee 
to  become  managing  partner  of  Ewell 
&  Thurber  Assoc.,  Toledo,  Ohio.  He 
signed  Willys  Motors  as  first  sponsor  of 
Omnibus  on  CBS-TV,  one  of  many 
early  tv  ventures. 

Mr.  Thurber  retired  in  late  1955  and 
went  to  San  Francisco,  but  soon  he  was 
consulting  for  local  agencies  there  and 
back  in  the  business.  Wade  Adv.  elected 
him  vice  president  and  a  member  of 
the  board  in  1957  and  he  became  pres- 
ident in  1960  when  Jeff  Wade  moved 
up  to  become  board  chairman. 

The  Thurbers  live  in  the  Chicago 
North  Shore  community  of  Winnetka 
where  he  enjoys  his  hobbies  of  photog- 
raphy and  woodworking.  The  family 
pride  and  joy  now  centers  on  his  grand- 
son, named  Timothy  for  the  Thurbers' 
married  son  who  is  a  tv  technician.  One 
hobby  sadly  gone:  swapping  satire  at 
the  Algonquin  Bar  in  New  York  with 
his  late  cousin,  James  Thurber. 
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EDITORIALS 


Collins  and  the  future 

NO  worthwhile  purpose  can  be  served  in  attempting  to 
second-guess  the  action  of  the  NAB  board  of  directors 
in  Phoenix  last  week  in  extending  the  contract  of  its  con- 
troversial president,  LeRoy  Collins. 

All  41  of  the  board  members  present  were  persuaded 
that  the  desirable  and  expedient  action  in  the  best  interest 
of  American  broadcasting  was  to  continue  the  Collins  ad- 
ministration in  office  and  give  the  former  Florida  governor 
a  new  and  extended  opportunity  to  prove  that  he  can  stem 
the  tide  of  government  encroachment  upon  the  rights  of 
broadcasters.  It  was  a  victory  for  Gov.  Collins  and  also 
for  the  chairman  of  the  joint  NAB  boards,  Clair  R.  Mc- 
Collough,  president  of  the  Steinman  stations,  whose  philoso- 
phy prevailed  not  only  with  his  five-man  negotiating  commit- 
tee but  also  with  the  full  board. 

Militant  and  formidable  opposition  is  promised  in 
resisting  the  FCC  in  its  hell-bent  drive  toward  control  of 
programming  and  business  operations.  It  will  be  needed 
because  broadcasters  have  never  been  in  deeper  trouble  with 
the  regulatory  authorities. 

We,  along  with  all  broadcasters,  must  hope  that  Gov. 
Collins  has  seen  the  light  and  that  he  will  act  as  the  advocate 
of  the  nation's  broadcasters  against  those  inside  government 
and  out  who  would  destroy  broadcasting's  free  estate.  All 
too  frequently  in  the  past  two  years  the  NAB  has  been 
cast  in  the  role  of  prosecutor  instead  of  defender  of  the 
rights  of  its  membership. 

Table  stakes 

ANOTHER  congressional  investigation  of  television  will 
be  held  if  the  House  Select  Committee  on  Small  Busi- 
ness has  its  way.  Last  week  the  committee  approved  a 
report  of  a  special  subcommittee  recommending  a  "com- 
prehensive" hearing  on  time-selling  practices  that  the 
subcommittee  said  are  squeezing  small  businesses  out  of 
television. 

The  details  of  the  subcommittee  report  were  covered  in 
Broadcasting,  Dec.  10.  What  it  charges  is  that  option-time 
and  discount  practices  work  to  the  advantage  of  big  national 
advertisers  and  to  the  disadvantage  of  smaller  firms.  What 
it  asks  is  an  investigation  to  determine  whether  new  laws 
or  tougher  regulation  are  needed. 

The  subcommittee  held  hearings  late  in  1961,  but  was 
unable  to  dig  into  the  subject  as  deeply  as  it  wanted  to. 
According  to  its  report,  however,  it  learned  enough  to  justi- 
fy its  belief  that  "there  is  substance"  to  complaints  of 
"growing  monopoly  of  the  airwaves  by  large  national  ad- 
vertisers" and  that  further  investigation  is  needed. 

Now  that  the  subcommittee's  report  has  been  approved 
by  the  parent  committee,  there  is  a  chance  that  the  sub- 
committee will  get  its  wish.  That  chance  ought  to  be 
diminished  if  the  parent  committee  stops  to  consider  whether 
the  investigation  is  really  necessary. 

No  investigation  is  needed  to  prove  that  on  a  great  manv 
television  stations  in  a  great  many  markets  prime  time  is 
largely  occupied  bv  national  advertising.  There  are  many 
reasons  for  this:  The  rates  that  can  be  charged  in  prime 
time  are  beyond  the  means  of  most  local  advertisers.  The 
programming  that  occupies  prime  time  is  more  expensive 
than  small  advertisers  can  afford. 

Would  the  Small  Business  Subcommittee  suggest  that  sta- 
tions reduce  their  prime  time  rates  and  the  quality  of 
their  prime  time  programming?  If  so,  how  would  the 
public  be  served  in  those  hours  when  it  is  convenient  for 
the  most  people  to  view  television? 

As  to  option  time  and  network-affiliate  relations,  two 
subjects  that  the  subcommittee  says  are  in  need  of  special 
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investigation,  both  have  been  exhaustively  studied  by  the 
FCC.  A  new  investigation  can  do  no  more  than  retrace  the: 
FCC  records. 

At  this  stage  of  television  development  it  is  an  unhappy 
fact  that  the  chips  are  too  blue  for  thousands  of  adver- 
tisers to  get  into  the  game.  It  is  unlikely,  however,  that  the 
game  would  be  improved  by  being  changed  to  penny  ante.. 

Lesson  for  retailers 

AN  official  gauge  of  retail  sales  during  the  current  New 
York  newspaper  blackout  is  now  available,  and  it 
promises  little  encouragement  for  newspaper  space  salesmen: 
when  they  begin  soliciting  the  stores  again. 

Federal  Reserve  Board  figures,  according  to  a  study  by 
TvB,  indicate  that  instead  of  drying  up,  the  Christmas  buy- 
ing season  in  New  York  turned  into  a  shopping  orgy  after 
the  newspapers  closed  down.  Before  the  blackout,  retail' 
sales  in  New  York  City  had  been  lagging  behind  both  the 
national  average  and  their  own  1961  levels.  A  week  later 
they  had  begun  to  pick  up,  and  at  the  end  of  the  annual 
shopping  spree,  the  week  of  Dec.  23-29,  they  were  21%' 
ahead  of  the  same  week  of  1961. 

Counting  the  entire  New  York  Federal  Reserve  District, 
which  includes  most  of  New  York  State  as  well  as  New 
York  City,  sales  for  the  Dec.  23-29  period  exceeded  the 
comparable  1961  week  by  37%.  This  was  even  better  than 
the  national  average,  which  was  up  34%.  In  Cleveland, 
scene  of  another  newspaper  shutdown,  FRB  figures  show 
that  retail  sales,  after  lagging  in  mid-December,  picked  up 
noticeably  in  the  last  half. 

The  figures  bespeak  much  credit  for  television  and  radio, 
which  have  been  drafted  in  both  New  York  and  Cleveland 
to  handle  a  much  bigger  share  of  retail  advertising  than  is 
normally  entrusted  to  them.  It  would  be  foolish,  however, 
to  take  the  figures  at  face  value  and  conclude  that  sales 
are  as  good  without  newspapers  as  with.  TvB,  noting  this, 
pointed  out  that  the  FRB  figures  show  that  sales  across 
the  river  in  Newark,  where  there  was  no  strike,  were  rela- 
tively better  than  those  in  struck  New  York. 

We  do  not  suggest  that  a  community  can  do  without 
newspapers,  but  it  seems  fair  to  say  that  retailers  can  do 
with  less  newspaper  space  than  they've  been  buying.  These 
strikes  have  shown  that  broadcast  advertising  can  build 
sales.  Retailers  in  all  markets  would  be  smart  to  study  this 
evidence  and  adjust  their  advertising  budgets  accordingly. 


Drawn  for  BROADCASTING  by  Sid  Hix 
"Man,  what  a  deodorant  commercial  we  could  build 
around  her!" 
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KPRC-TV  SELLS  SO  MANY  HOUSTONIANS,  A 
BLOODHOUND  COULDN'T  FIND  THE  ONES  IT  DOESN'T! 

No  "ifs"  about  KPRC-TV.  KPRC-TV  keeps  Houston ians  tuned  to 
Channel  2  up  to  27  hours  a  day!  And  not  just  by  tricking  them 
with  hoopla  and  gimmicks.  KPRC-TV  helps  persuade  all  Houston 
—all  day  and  night.  That's  selling  power!  KPRC-TV  is  the  neatest, 
fastest,  easiest-to-use  salesman  you  ever  laid  hands  on.  Try  great 
new  KPRC-TV  selling! 

Represented  nationally  by  EDWARD  PETRY  and  COMPANY 
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ADVERTISERS  GO  FOR 

NBC  RADIO 

.  .  .  CONSISTENTLY  THE  LEADER  IN  SPONSORED  HOURS 


35  Cents 


BROADCASTING 

THE  BUSINESSWEEKLY  OF  TELEVISION  AND  RADIO 


Radio  business  sets  blistering  pace  in  first 
month  of  new  year  27 

Country  &  western  music:  how  the  Nashville 
sound  became  the  hottest  thing  .......  67 


JANUARY  28,  1963 

Suggested  a  rewrite  of  Communications  Act, 
new  agency  to  replace  FCC  44 

CBS-TV  has  solution  to  'apples  and  oranges' 
problem  in  comparing  media  30 
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eiling  toothpaste?  What  better  time  to  talk  to  her 
lan  now?  Reach  your  customers  while  they're  using 
le  product.  Put  Spot  Radio's  unique  timeliness  to 
■ork  for  your  brand  on  these  outstanding  stations. 


RADIO  DtVSSION 


EDWARD    PETRY  &    CO.,  INC. 


THE  OfilGtNAL  STATION  REPRESENTATIVE 


i.W  YORK  *  CHICAGO  *  ATLANTA  •  BOSTON  ♦  DALLAS 
ETROIT  *    LOS  ANGELES  «    SAN  FRANCISCO   •    ST,  LOUIS 


B   Albuquerque 

5B   Atlanta 

3R   Buffalo 

3N  Chicago 

DOK  Cleveland 

rAA  Dallas-Ft.  Worth 

ITR  Denver 

JAL    ........  Duluth-Superior 

•RC  Houston 

DAF  Kansas  City 

iRK  Little  Rock 

.AC  Los  Angeles 

NZ   Miami 

TP  Minneapolis-St.  Paul 


WTAR   .   Norfolk-Newport  News 

KFAB  Omaha 

KPOJ  Portland 

WRNL  Richmond 

WROC  Rochester 

KCRA  .  .  .  Sacramento 

KALL  Salt  Lake  City 

WOAI  San  Antonio 

KFMB  San  Diego 

KYA  San  Francisco 

KMA   Shenandoah 

K  REM     Spokane 

WGTO .  Tampa-Lakeland-Orlando 
KVOO   Tulsa 


Intermountain  Network 


liceman  then  reportedly 
s  .a  "kickback"  from 
idsman. 

idsroen  Deny  Charge 
d  s  m  e  n  deny  that  they 
irge,  contending  that 
s  so  much  competition 
<  county  that  they  are 
to  undercharge  in  order 
the  business.  The  other 
;  bring  "no  comment." 
smen  now  must  renew 
icense  each  year.  The 
ustice  of  the  Criminal 
nust  issue  a  certificate 
1  reputation  before  the 
can  be  obtained.  An  af- 
signed  by  two,  testify- 
the  good  character  of 
dsman  is  required  for  a 
ate  of  good  reputation, 
.icense  is  issued  by  the 
epartment  of  insurance, 
:an  refuse  arbitrarily  to 


The  collection  also  in- 
volumes  by  American 
f  letters,  among  them 
irne,  Melville,  Whittier, 
and  Mark  Twain. 


'Aids  Bolivian 
Highway  Project 

:oco  Trlbunt  Pfen  Scrvi«l 

ington,  Dec.  15  —  Two 
Uliance  for  Progress 
>  in  Bolivia— a  major 
y  and  a  customs  center 
>e  designed  by  the  Stan- 
igineering  company  of 
ine,  la.,  under  a  $200,00(1 
t  announced  by  the 
for  international  de- 
ent.  Aid  is  the  state  de- 
nt agency  administering 
ited  States  foreign  aid 
n. 

!  Investigate  Tale 
it  Appears  Finny 

XSTOWE,  England, 
i  —  Police  here  are  in- 
ing  their  fishiest  case 
thief  broke  into  a  fish 
t  night  and  took  112 
of  wet  fish  from  the 
ator. 


.el  Tollway  Traffic 
Ryan,  and  its  continua- 
lth  of  99th  street  as  the 
■t  expressway,  also  will 
me  traffic  from  the  Tri- 
.ollway.  From  Kingery 
,way  at  the  Indiana  line 
hern  Cook  county,  some 
ravel  now  using  the  toll- 
i  reach  northern  Cook 
and  Wisconsin  will  find 
li  ter  and,  except  in  rush 
faster  to  lake  the  loll 
lute  via  Calumel.  Dan 
and  Northwest  express* 

Dan  Ryan  expressway 
aw  some  of  its  users 
e  traffic  which  has  been 
ig  over  the  crowded  Con- 
expressway.  The  new 
also  are  expected  to 


Welcome  to 
the  Dan  Ryan 
Expressway 


JOIN  OUR  AUDIENCE  ON  WHEELS  Listen  to  Flying  Officer  Irv  Hayden's  award-win- 
ning rush-hour  traffic  reports  on  WGN  when  driving  on  the  new  Dan  Ryan  Expressway. 
Presented  in  cooperation  with  the  Safety  Education  Section,  Traffic  Division,  Chicago 
Police  Department. 

Direct,  exclusive  air-to-ground  communications  between  the  WGN  Trafficopter  and 
Chicago  Police  Communications  Center  will  help  make  your  trip  more  enjoyable. 

Seven  reports  are  presented  in  the  morning  starting  at  6:55  a.m.  during  the  Eddie 
Huhhard  Show.  Seven  reports  are  presented  in  the  peak  evening  driving  hours  starting 
at  4:30  p.m.  during  the  Brickhouse-Hubbard  Show  and  the  Wally  Phillips  Show. 

Keep  tuned  to  WGN-Radio/720  for  that  something  extra! 


Another  community  service  of 
WGN    RADIO  Dial  720 


oe  increased  ann  win 
and  from  Dan  Ryan  r 
traffic  on  State  street,  It 
igan-Indiana  one-way 
and  Stony  Island  avenui 

In  rush  hours,  traffi 
neers  expect  Dan  Ryan 
slow  downs  and  backu 
as  on  Congress  and  the 
west  expressways.  Bi 
with  delays,  the  new  ( 
way  will  he  faster  an 
than  arterial  streets. 

One  ixtlenlial  botflent 


REPORTS SYRI 
MOVES  ARMY 
ISRAELI  BOR 

JERUSALEM,  Dec  ! 
Syria  has  moved  hall 
army  to  the  border  wit) 
and  heavy  military  tra 
be  seen  across  the  boi 
formed  sources  reportc 

The  sources  said  Sy 
had  recruited  all  the  c 
surgeons  hut  there  was 
eating  whether  Syria  n 
preparing  an  attack  01 
strengthening  its  defen 

Israeli  leaders  have  . 
Syrian  government  is 
up  border  tension  to  di 
tention  from  internal 
problems.  Heavy  rain 
the  Syrian-Israeli  frontii 
the  border  tension. 

JURORS  FIN 
ONE  GUILTY 
GARY  TAX  C 

Seek  More  1 
for  2d  Rulii 

I  Continued  from  first 

session  shortly  after  tt 
of  the  new  year  appe 
be  a  certainty  yesterda 
he  made  arrangements 
chase  the  voluminous 
cript  of  the  month  loi 
before  Judge  Robert  A 
of  federal  District  a 
Hammond. 

The  highlight  nf  the 
trial  came  Werinesria: 
Chacharis  announced 
signation  as  Gary  ma; 
entered  a  plea  of  guilt; 
evasion  conspiracy.  CI 
now  (aces  a  federal  pri. 
tence 

In  addition  to  arrant 
a  transcript  of  the  feder 
Kowalczyk  also  confer 
more  than  an  hour  ye 
with  the  federal  gov< 
attorneys  in  the  trial, 
Hansen  and  Eldon  How 
Two  Officials  Qui 

Other  new  developm 
the  scandal  involu- 
tions of  two  cil 
had  testified 
witne1  — 


Another  important  plus! 


An  eye  for  what's  news  in  Chicago! 

This  salute  appeared  in  14  Chicago  community  and  early-evening  rush  hour  Trafficopter  reports, 
newspapers— welcoming  thousands  of  new  express-  Another  important  WGN  Radio  plus— more  listen- 
way  drivers  to  WGN  Radio's  exclusive  morning    ers  for  advertisers! 

\NO(  N    RADIO  on  lts  toes  and  in       air  '"  Chicago! 
Join  the  Broadcast  Pioneers— wear  your  pin  with  pride. 


These  are  the  serious  citizens.  They're  build- 
ing a  home  to  fit  the  demands  of  their  growing 
family.  They're  investing  in  the  future.  They 
do  not  make  snap-decisions.  They  must  weigh 
. . .  plan  . . .  save.  It  is  important  that  they  know 
what  to  buy  .  .  .  when  to  buy!  They  are  the 
people  you  must  reach  in  order  to  sell  your 
product  or  service.  Reach  them  .  .  .  sell  them, 
and  thousands  of  adults  like  them  ...  in  the 
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A  CBS  RADIO  AFFILIATE  •  10,000  Watts  on  68  KC  &  106.5  FM  •  Baltimore  13,  Maryland 
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Baltimore  metropolitan  area  every  day  on 
WCBM  Radio.  Serious  citizens  prefer  WCBM's 
adult-level  radio  programming  —  the  news  — 
the  music— the  personalities—  the  programs! 
No  doubt  about  it— WCBM  Radio  best  delivers 
your  message  to  the  adult  listeners  ...  the 
people  with  spending  power  in  this  rapidly- 
expanding  mass  market  ...  the  13th  largest 
in  the  United  States! 


National  Sales  Representative 


ales 


A  SERVICE  OF  METROPOLITAN  BROADCASTING 


Humble  Oil  &  Refining  Company 


WGAL-TV  delivers  a  loyal,  responsive  audi- 
ence. This  unequaled  viewer  following  results 
from  fourteen  years  of  pioneering,  finest  facil- 
ities, and  the  most  complete  and  modern 
equipment  in  the  area.  Channel  8  is  the  only 
single  medium  in  this  entire  region  that  assures 
full  sales  power  for  your  advertising  dollars. 


WGAL-TV 

Channel  8 


316,000  WATTS 


STEINMAN  STATION  .  Clair  McCol lough,  Pres. 


Representative:  The  MEEKER  Company,  Inc.*  New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 
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CLOSED  CIRCUIT. 


Tv  spot  healthy,  too 

While  spot  radio  is  enjoying 
stepped-up  activity  (page  27),  there"s 
no  apparent  let-up  in  spot  tv.  One 
tabulation  by  Broadcast  Advertisers 
Reports  from  its  new  10-market  clock- 
around  tv  monitoring  service  shows 
that  in  just  one  product  category — 
drug  and  pain  relievers — 42  different 
brands  were  on  air  with  1,411  an- 
nouncements in  those  markets  in  one 
four-day  span.  Bufferin  was  way  out 
front  in  number  of  messages,  followed 
by  (in  order)  Contac,  Alka-Seltzer, 
St.  Joseph  Aspirin,  Bromo-Seltzer, 
Four-Way  Cold  Tablets,  Thorexin, 
Anacin,  Isodettes  and  Romilar  CF 
Cough  Syrup.  Markets  getting  biggest 
shares  of  this  business,  all  placed  via 
national  spot,  were  (also  in  order) 
New  York,  Chicago,  Philadelphia,  San 
Francisco  and  Washington. 

Minow  into  space? 

Report  was  making  rounds  in 
Washington  last  week  that  FCC  Chair- 
man Newton  N.  Minow  may  wind  up 
on  new  Space  Communications  Corp., 
but  confirmation  was  lacking.  One  of 
top  posts — presumably  presidency,  ac- 
cording to  well-founded  reports — is 
slated  for  Air  Force  Undersecretary 
Joseph  V.  Charyk  and  reportedly  will 
pay  $125,000.  Two  other  top  jobs — 
chairmanship  and  vice-chairmanship 
— presumably  would  pay  in  same 
area.  Another  broadcast  personage 
who  had  been  under  consideration  for 
one  of  top  posts  is  National  Associa- 
tion of  Broadcasters  President  LeRoy 
Collins  (Broadcasting,  Jan.  14). 

Late,  later,  latest 

Insomniac  agency  people  (and 
other  New  Yorkers)  may  soon  be 
able  to  watch  television  all  night  long. 
CBS-owned  WCBS-TV,  whose  grand- 
daddy  "Late  Show"  reaches  its  twelfth 
anniversary  next  month,  just  may  cele- 
brate occasion  by  announcing  plans 
for  24-hour-a-day  operation.  If  it 
works  out,  extra  three  to  four  hours 
per  day,  starting  after  existing  Late 
Late  Show,  would  be  programmed 
with  movies  (Late  Late  Late  Show 
and  Late  Late  Late  Late  Show?). 

The  price  of  a  strike 

Not  calculated  to  reassure  agency 
and  advertiser  executives,  either  as 
readers  or  as  media  buyers,  was  re- 
port in  New  York  last  week  that  some 
newspapers  there  have  drafted  severe 
economy  moves  to  go  into  effect  when 
current  newspaper  strike  is  finally 
over.  Obvious  reason  for  economies: 
to  help  balance  off  wage  and  other 
cost  rises  resulting  from  strike  settle- 
ment. There's  long  been  talk  that 
some  papers  may  not  re-open  after 


strike,  or  won't  last  long  if  they  do, 
but  last  week's  report  anticipated 
probably  substantial  curtailments  in 
news  coverage  of  at  least  some  papers 
whose  survival  has  never  been  ques- 
tioned. 

The  popular  vote 

NAB  radio  board  members  running 
for  re-election  are  eyeing  with  interest 
nominations  for  new  two-year  terms 
currently  being  submitted  by  member- 
ship (see  story  page  87).  Nomina- 
tions, it's  felt,  will  reflect  reaction  of 
rank  and  file  membership  to  reap- 
pointment of  President  LeRoy  Collins 
for  three  years  (two  years  beyond 
existing  contract)  at  joint  board  meet- 
ing in  Phoenix  Jan.  15. 

//  majority  of  candidates  are  re- 
elected, it's  deduced  this  would  indi- 
cate vote  of  confidence  in  board's  bal- 
lot (41-0)  in  favor  of  Gov.  Collins'  re- 
appointment. Fact  that  Gov.  Collins 
last  Monday  in  Los  Angeles  said  at 
news  conference  that  it  was  still  his 
"deep  and  personal"  conviction  that 
tobacco  advertising  should  be  con- 
trolled may  have  bearing  on  elections. 

Quiz  for  Cox 

Memo  to  Kenneth  Cox:  Be  ready 
to  discuss  FCC's  need  for  new  quar- 
ters at  your  FCC  confirmation  hearing 
Thursday  (Jan.  31).  Your  old  boss, 
Sen.  Warren  Magnuson  (D-Wash.), 
chairman  of  Senate  Commerce  Com- 
mittee, has  promised  special  all-indus- 
try committee  dedicated  to  securing 
building  for  FCC  that  he  will  discuss 
subject.  Harold  Mott,  Washington 
attorney  and  chairman  of  special  com- 
mittee, reported  at  group  meeting  last 
week  on  earlier  discussions  with  Sen. 
Magnuson  (Broadcasting,  Jan.  21). 
Senator  plans  prompt  action  to  secure 
FCC  adequate  housing,  probably  in 
building  with  other  agencies,  and  Mott 
committee  is  soliciting  general  sup- 
port to  keep  "dire"  needs  of  FCC  be- 
fore Congress. 

Cork  buys  Kaye 

Armstrong  Cork  Co.,  through 
BBDO,  New  York,  reportedly  has  de- 
cided to  pick  up  first-refusal  right  on 
Danny  Kaye  Show  that'll  be  slotted 
Wednesday,  10-11  p.m.,  in  CBS-TV's 
schedule  next  season  (Closed  Cir- 
cuit, Jan.  21).  Armstrong  is  keen 
on  alternate-hour  sponsorship  of  new 
series,  but  purchase  has  not  yet  been 
made  firm.  U.  S.  Steel,  also  BBDO 
client  and  other  advertiser  holding 
first-refusal  on  show,  has  not  made 
decision  on  whether  it  wants  tie  with 
Kaye  series. 


Fitzpatrick  next 

Next  appointment  in  current  re- 
shuffling of  FCC  staff  may  be  promo- 
tion of  Thomas  Fitzpatrick,  assistant 
chief  of  Hearing  Division,  to  chief. 
Decision  on  Mr.  Fitzpatrick  isn't  as 
firm  as  that  on  four  other  appoint- 
ments, still  to  be  announced  officially 
(see  story  page  92).  But  Mr.  Fitz- 
patrick is  leading  candidate  to  suc- 
ceed Robert  Rawson  when  latter 
moves  over  to  chief  of  Renewal  and 
Transfer  post.  Mr.  Fitzpatrick,  cur- 
rently participating  in  Omaha  local 
programming  inquiry,  joined  FCC 
staff  in  1950  after  graduating  cum 
laude  from  New  York  U.  Law  School 
and  practicing  in  New  York.  He  was 
assigned  to  Hearing  Division  in  1954, 
and  named  its  assistant  chief  in  Jan- 
uary 1960. 

Sports  minded 

Texaco  has  decided  that  sports  pro- 
gramming on  both  radio  and  television 
is  vehicle  it  wants  and  will  buy  for  its 
advertising  messages.  Company  has 
actively  been  seeking  radio  sports 
shows  for  its  spot  campaign  in  that 
medium  (also  see  story,  page  27),  and 
currently  is  on  lookout  for  sports 
programming  on  tv  networks.  Tele- 
vision purchase  would  be  for  next 
season.  Benton  &  Bowles,  New  York, 
is  company's  agency. 

Regional  group 

New  association  of  regional  radio 
stations  will  take  definite  shape  Feb. 
8  at  Mayflower  Hotel  meeting  in 
Washington.  It'll  be  called  Assn.  on 
Broadcast  Standards  and  will  open 
Washington  headquarters  to  protect 
regionals'  interests  in  clear-channel, 
daytimer  and  other  proceedings  that 
may  affect  them. 

End  in  sight? 

FCC's  latest  letter  to  General  Elec- 
tric asking  for  more  detailed  informa- 
tion on  company's  corporate  structure 
may  only  be  darkness  before  dawn  in 
company's  long-pending  effort  to  get 
licenses  renewed  for  three  stations 
(Broadcasting,  Jan.  21).  One  reason 
commission  has  been  unable  to  reach 
decision  in  case  is  conflict  between 
Broadcast  Bureau  and  General  Coun- 
sel's office  on  how  to  proceed.  Broad- 
cast Bureau  would  approve  renewals 
without  requiring  hearing.  Counsel's 
office  has  been  urging  commission  to 
hold  hearing  because  of  antitrust  con- 
viction of  GE.  However,  source  close 
to  intramural  battle  indicated  last  week 
tide  was  beginning  to  run  in  favor  of 
Broadcast  Bureau. 
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WEEK  IN  BRIEF 


It's  been  a  good  January  for  radio.  Business  is  the  best 
in  years,  spurred  by  increased  spending  by  national 
spot  advertisers.  The  results  of  a  survey  of  advertisers, 
agencies  and  radio  reps.  See  lead  story  .  .  . 


RADIO  SALES  UP  IN  1963 


27 


People  buy  and  sell  the  year  round.  Therefore,  says 
Leonard  Lavin,  Alberto-Culver  president,  they  ought  to 
advertise  all  year.  An  interesting  look  into  the  views  of 
one  of  television's  newer,  important  clients.  See  .  .  . 


ADS  SHOULD  RUN  ALL  YEAR 


34 


The  men  closest  to  federal  regulation  of  communica- 
tions and  the  FCC,  the  lawyers  who  live  in  that  environ- 
ment, have  taken  first  steps  looking  toward  a  possible 
overhaul  of  the  commission,  the  law  and  the  rules.  See  . . . 

CLEAN  SWEEP  OF  REGULATIONS  ...  44 


Two  new  developments  on  the  liquor-beer-wine  front. 
An  advertising  agency  is  surveying  stations  and  Sen.  Pas- 
tore  has  issued  a  warning  that  he  may  introduce  a  bill 
to  prohibit  liquor  ads  on  the  air.  See  .  .  . 


KEEP  THE  HOUSE  CLEAN 


56 


Have  the  apple  and  orange  finally  married?  A  major 
research  breakthrough  is  claimed  by  CBS-TV,  which  now 
has  a  way  of  comparing  the  uncomparable  on  the  basis 
of  total  advertising  effectiveness  of  media.  See  .  .  . 

COMPARING  APPLES,  ORANGES  ...  30 


This  is  the  20th  Century  and  20th  Century  news  media 
should  be  given  equal  access  with  older  media  in  covering 
the  news,  according  to  CBS'  Frank  Stanton.  He  said 
public  agencies  and  proceedings  should  be  open.  See  .  .  . 


STANTON:  'END  LIMITATIONS' 


83 


Last  week  was  a  big  one  all  around  for  those  who  criti- 
cize the  way  the  FCC  does  business.  Even  a  commissioner 
(Ford)  joined  LeRoy  Collins  and  others  in  charging  the 
commission  with  inequities  and  inefficiencies.  See  .  .  . 


IT  WASN'T  RAIN  AT  FCC 


38 


Chairman  Minow  of  the  FCC  has  revived  an  oft-proposed 
plan  for  creation  of  a  citizens  advisory  board.  This  group 
would  be  created  to  appraise  broadcast  programs  and 
report  to  the  FCC  every  year.  See  .  .  . 


CITIZENS  BOARD  URGED 


85 


SPECIAL  REPORT:  NASHVILLE 


A  cultural  revolution — a  very  commercial  one — is  under 
way  in  American  music,  with  Nashville,  Tenn.,  as  the  focal 
point.  This  recording-composing-performing  center  has 
now  become  the  world's  No.  2  musical  city.  See  .  .  . 

BIG,  NEW  MUSICAL  SOUND  ...  67 


The  Tennessee  city  is  rising  to  the  top  as  a  recording 
center  as  the  misnomer  "country  music"  is  now  applied  to 
a  score  of  musical  types.  An  on-the-scene  account  of  a 
business  miracle  triggered  by  radio.  See  .  .  . 
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HOW  DO  YOU  MEASURE  A  BROADCASTING  STATION? 


The  lady  cannot  see.  Still,  she  knows  our  station  and  wanted  to  visit  us.  We  are  told  that 
she  "sees"  WTIC-TV  programs,  as  do  many  who  are  sightless.  Their  vivid  imaginations 
supplement  the  audio  with  a  video  of  their  own.  And,  of  course,  WTIC  Radio  has  been  her 
friend  and  companion  for  many  years. 

But  this  lady  had  to  "see"  with  her  hands  the  statue  of  "The  Broadcaster"  which  stands 
in  Broadcast  House. 

Surveys,  such  as  A.  C.  Nielsen  and  ARB,  clearly  define  WTIC-TV's  outstanding  audience 
leadership  in  southern  New  England.  The  latest  Politz  survey  of  our  area  has  proved  that 
WTIC  Radio  is  also  without  peer. 

But  somehow,  a  blind  lady  who  came  to  visit  us  tells  of  another  kind  of  leadership  which 
cannot  be  measured  in  sheer  numbers  .  .  .  and  reminds  us  anew  of  the  awesome  trust  which 
our  viewers  and  listeners  repose  in  our  station. 

WTIC  (J)  TV3/AM/FM 

Broadcast  House,  3  Constitution  Plaza,  Hartford  15,  Connecticut 

TV  is  represented  by  Harrington,  Righter  &  Parsons,  Inc. 
AM-FM  is  represented  by  the  Henry  I.  Christal  Company 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  27    §\  \ 


Lawyers  delay  move 
on  regulatory  revamp 

Federal  Communications  Bar  Assn.. 
held  annual  membership  meeting  Fri- 
day (Jan.  25)  without  taking  action  on 
recommendations  of  special  committee 
for  far-reaching  changes  in  government 
regulation  of  broadcasting  (see  story 
on  page  44). 

Leonard  Marks,  chairman  of  com- 
mittee, reported  to  membership  on  rec- 
ommendations. Official  status  of  con- 
troversial report  will  be  determined 
later,  according  to  incoming  FCBA 
President  Donald  Beelar.  Report  itself 
has  not  been  circulated  among  lawyers 
in  bar  association  but  Mr.  Beelar  said 
new  executive  committee  would  meet 
this  week  to  chart  future  course. 

He  will  recommend  report  (which  is 
summarized  in  detail  beginning  on  page 
44)  be  sent  to  FCBA  members  with 
special  committee  to  be  named  to  ac- 
cept lawyers'  comments  and  recom- 
mend that  association  accept  or  reject 
all  or  portion  of  recommendations.  He 
stressed  report  of  Marks  committee 
currently  has  no  official  status  as  views 
of  FCBA  but  said  work  of  planned  new 
committee  will  be  "'a  very  important 
undertaking."  If  executive  committee 
approves,  report  will  be  sent  to  FCBA 
members  early  in  February. 

FCC  was  rebuffed  by  lawyers,  it  is 
understood,  in  agency  request  for  copies 
of  Marks  report.  Agency  officials  also 
were    denied    admission    to  Friday's 


Shakedown  cruise 

Despite  fact  all  135  "public" 
witnesses  in  Omaha  local  tv  hear- 
ing beginning  today  (Monday) 
already  have  filed  written  state- 
ments with  FCC,  crew  of  agency 
lawyers  were  in  Omaha  last  week 
for  personal  interviews  with  these 
same  witnesses. 

Appearances  by  "opinion"  lead- 
ers of  Omaha  were  solicited  by 
FCC  last  month  and  majority  of 
statements  prepared  are  favorable 
to  stations.  FCC  attorneys  try- 
ing case  include  James  Juntilla, 
assistant  chief  of  Broadcast  Bu- 
reau; Lonnie  Emerson,  legal  as- 
sistant to  presiding  officer  Com- 
missioner E.  William  Henry;  Tom 
Fitzpatrick,  assistant  chief  of 
hearing  division;  and  Martin 
Firestorte,  attorney  in  renewal 
branch  of  Bureau. 


FCBA  meeting.  The  report  was  not  dis- 
cussed by  general  membership  at  meet- 
ing beyond  Mr.  Marks'  verbal  presenta- 
tion, as  lawyers  hadn't  seen  report. 

Harold  Mott,  whose  term  as  FCBA 
president  expired  Friday,  said  of  report 
that  "quite  a  good  deal  of  thought  went 
into  its  preparation.  It  deserves  the 
serious  consideration  of  all  the  bar." 

Student  Loans  ■  FCBA  established  a 
program  of  student  loans  to  be  made  to 
advanced  law  school  students  attending 
universities  in  Washington  area.  Maxi- 
mum loan  under  program  will  be  $1,000 
for  scholastic  year. 

Students  would  be  required  to  repay 
loan,  plus  3%  interest  per  year  on  un- 
paid balance.  Requests  for  loans  may 
be  made  to  dean  of  law  school  attended 
by  applicant. 

Annual  banquet  of  FCBA  Friday 
evening  followed  membership  meeting; 
entertainment  was  furnished  by  singer 
Hildegarde  and  drummer  Gene  Krupa. 

Tele-Broadcasters 
buys  Colorado  outlets 

Purchase  of  KKTV  (TV),  KFMH 
(FM)  Colorado  Springs  and  KGHF 
Pueblo,  Colo.,  by  Tele-Broadcasters 
Corp.  (H.  Scott  Kilgore,  president)  for 
$1  million  was  announced  Friday,  sub- 
ject to  FCC  approval.  Sellers  of  Colo- 
rado stations  are  James  D.  Russell  and 
wife,  Gifford  Phillips  and  Robert  D. 
Ellis.  Mr.  Russell  is  member  of  NAB 
Tv  Board  of  Directors. 

Tele-Broadcasters  now  owns  KALI 
San  Gabriel  (Los  Angeles),  KOFY 
San  Mateo  (San  Francisco),  WPOP 
Hartford,  Conn.,  and  KUDL  Kansas 
City,  Mo.  Transaction  was  handled  by 
Blackburn  &  Co.  KKTV  is  on  ch.  1  1 
with  85.1  kw;  KGHF  is  on  1350  kc 
with  5  kw,  day,  and  1  kw,  night; 
KFMH  is  assigned  96.5  mc  with  23  kw. 

Also  announced  Friday  was  sale  of 
WMFT  Terre  Haute,  Ind.,  for  $125,- 
000  by  Thomas  Land  and  associates  to 
George  A.  Foulkes.  Mr.  Foulkes  is 
former  vice  president  in  charge  of  sales 
for  WTHI-AM-FM-TV  Terre  Haute. 
Thomas  group  owns  WFIW  Fairfield, 
111.  WMFT  (1300  kc,  500  w,  daytime 
only)  sale  was  handled  by  Hamilton- 
Landis  &  Assoc. 

Sunshine  spot  radio  drive 

Sunshine  Biscuits,  New  York,  through 
Cunningham  &  Walsh,  that  city,  is  using 
spot  radio  on  large  scale  for  first  time 
in  recent  history.  Company,  which  did 
not  use  radio  last  year,  is  spending 
major  part  of  its  advertising  budget  dur- 
ing first  quarter  for  50-market  national 
spot  campaign. 


Former  KPFK  head 
admits  Red  period 

Mrs.  Catherine  Cory  Gumpertz,  for- 
mer manager  of  KPFK  (FM)  Los  An- 
geles (1960-62),  told  Senate  investi- 
gators Friday  (Ian.  25)  she  had  been 
communist  "for  a  very  few  months" 
during  "a  foolish,  short  period"  of  her 
life  in  1944,  just  after  she  graduated 
from  college  at  Berkeley,  Calif. 

Latest  witness  to  face  Senate  Inter- 
nal Security  Subcommittee  behind 
closed  doors,  Mrs.  Gumpertz  said  she 
answered  all  subcommittee  questions, 
most  of  which  centered  on  station's 
programming,  which  includes  appear- 
ances of  communist  spokesman  among 
group  of  14  regularly  scheduled  politi- 
cal commentators  (earlier  story  Broad- 
casting, Jan.  14). 

KPFK  and  other  Pacifica  Foundation 
non-commercial,  listener-supported  sta- 
tions are  being  probed  for  alleged  "com- 
munist infiltration"  by  Senate  unit  (see 
page  54). 

Mrs.  Gumpertz  was  complimented 
for  her  cooperative  attitude,  her  law- 
yers said.  She  was  excused  from  her 
subpoena  and  not  asked  to  return,  they 
added. 

Foundation  initially  asked  that  ses- 
sions be  made  public,  but  subcommittee 
says  it  has  no  requests  from  witnesses 
for  return  to  be  heard  in  open  sessions. 

None  of  three  senators  present  at 
Friday  session  would  comment  on  meet- 
ing or  on  Mrs.  Gumpertz's  statements. 

KPFK  ( FM )  won  Du  Pont  and  Pea- 
body  awards  while  Mrs.  Gumpertz  was 
manager,  foundation  reported. 

Emerson  reports  jump 
in  1962  color  sales 

Color  tv  set  sales  by  Emerson  Radio 
&  Phonograph  Corp.,  Jersey  City,  N.  J., 
"practically  doubled"  last  year,  Benja- 
min Abrams,  president,  revealed  Fri- 
day (Jan.  25)  in  annual  report. 

Mr.  Abrams  said  that  although  color 
sales  are  still  small  compared  to  black 
and  white,  Emerson  expects  color  tv 
will  "gradually  become  a  significant 
addition  to  sales  and  profits." 

Total  tv  sales  by  Emerson  increased 
20%  and  profits  on  those  sales  rose 
30%  over  previous  year,  Mr.  Abrams 
added. 

Emerson  reported  consolidated  net 
income  for  year  ended  Oct.  31  rose  to 
$2,278,159  or  $1  share  from  $1,851,- 
684  or  81  cents  share  in  like  1961 
period.  Sales  for  current  fiscal  year  in- 
creased to  $80,371,180,  from  $70,903,- 
466  year  ago. 

'        more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 


Mr.  McAllister 


Ken  McAllis- 
ter, vp  in  charge 
of  advertising  for 
Thomas  J.  Lipton 
Inc.,  Hoboken, 
N.  J.,  since  June 
1961,  elected  to 
newly  created 
post  of  executive 
vp.  Mr.  McAllis- 
ter, who  was 
elected  to  tea  and 
food  company's 
board  of  directors  in  December  1961, 
will  supervise  all  marketing  functions 
including  advertising  and  market  re- 
search, and  will  continue  to  direct  Lip- 
ton's  advertising,  sales  promotion  and 
brand  management.  Prior  to  joining 
Lipton,  he  was  senior  vp,  director  and 
management  supervisor  of  Benton  & 
Bowles,  New  York. 

Donald  C . 
Beelar  was  elect- 
ed president  of 
Federal  Commu- 
nications Bar 
Assn.  at  its  annu- 
al meeting,  held 
Jan.  25  in  Wash- 
ington. He  suc- 
ceeds Harold  E. 
Mott.  Others 
elected:  Thomas 
W.  Wilson,  first 
vp;  Maurice  M.  Jansky,  second  vp;  Phil 
Bergen,  secretary;  Herbert  Schulking, 
assistant  secretary;  Ernest  W.  Jennes, 


Mr.  Beelar 


treasurer.  Elected  to  executive  com- 
mittee were  Warren  Baker  and  Marcus 
Cohn,  for  three-year  terms,  and  W. 
Theodore  Pierson,  two-year  term. 

James  B.  Sheridan,  special  assistant 
to  FCC  Chairman  Newton  N.  Minow 
and  22-year  veteran  with  commission, 
was  named  Broadcast  Bureau  chief, 
succeeding  Kenneth  Cox,  who  has  been 
nominated  to  commission  membership. 
For  other  FCC  appointments,  see  story 
page  92. 


Mr.  Miller 


Dr.  Deckinger 


Dr.  E.  L.  Deckinger,  vp  and  media 
director  of  Grey  Adv.,  New  York, 
named  vp  in  charge  of  media  and  net- 
work relations.  He  is  succeeded  by 
Harold  Miller,  vp  and  associate  media 
director.  Dr.  Deckinger  joined  Grey 
Adv.  in  1956  from  former  Biow  Agen- 
cy where  he  served  as  vp,  director  of 
research  and  acting  director  of  media. 
Mr.  Miller  joined  Grey  also  in  1956 
from  Benton  &  Bowles,  New  York, 
where  he  was  vp  and  media  manager. 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Honors  for  Harry 

Radio  -  Newsreel  -  Television 
Working  Press  Assn.  announced 
Friday  (Jan.  25)  that  former 
President  Harry  S.  Truman  will 
be  given  its  freedom  of  informa- 
tion award  at  organization's  an- 
nual dinner  in  New  York  April 
22.  Award  to  Mr.  Truman  will 
be  for  his  recognition  of  "vital 
importance"  of  visual  and  radio 
journalism. 


WLBW-TV  notes  costs 
of  ch.  10  station 

WLBW-TV  indicated  Friday  part  of 
its  case  for  renewal  of  its  license  for  ch. 
10  Miami  will  be  based  on  large  ex- 
penditures for  establishing  facility.  (See 
story  page  52.) 

Robert  Marmet,  counsel  for  station, 


said  significance  of  evidence  is  that  old 
Federal  Radio  Commission,  FCC  and 
courts  have  held  that  station's  invest- 
ment shouldn't  be  jeopardized  "except 
for  compelling  reasons." 

Charles  H.  Topmiller,  president  of 
WLBW-TV,  said  $722,462  was  spent 
on  facility.  He  also  said  L.  B.  Wilson 
Co.,  owner  of  WLBW-TV,  spent  $573,- 
304  to  keep  station  on  stand-by  basis 
between  July  14,  1961,  when  it  re- 
ceived temporary  license,  and  Nov.  20 
that  year,  when  it  finally  went  on  air. 

W.  Theodore  Pierson,  counsel  for 
South  Florida,  one  of  three  other  appli- 
cants for  channel,  said  issue  will  be 
raised  to  "full  commission  level."  He 
said  issue  involves  whether  "we're  prej- 
udiced" by  station's  expenditure  of 
funds.  He  also  noted  proposals  by  two 
of  L.  B.  Wilson's  competitors  for  chan- 
nel to  "indemnify"  L.  B.  Wilson  if 
either  of  them  gets  grant. 

Toward  end  of  session  Friday,  Mr. 
Pierson  raised  question  of  "validity" 
of  voting  stock  and  trust  agreement 


under  which  shares  in  L.  B.  Wilson  are 
voted.  He  noted  that  company  is  Ken- 
tucky corporation  with  stockholders  in 
Ohio  and  doing  business  in  Florida. 
He  indicated  laws  of  three  states  in- 
volved might  be  in  conflict.  He  asked 
Mr.  Topmiller  to  provide  information 
on  where  agreement  was  signed.  "Rel- 
evance," he  said,  "is  that  agreement 
through  which"  L.  B.  Wilson  estab- 
lished "substantial  form  of  local  owner- 
ship and  control"  might  be  invalid. 

Agency  president 
dies  in  New  York 

Sam  M.  Ballard,  61,  president  of 
Geyer,  Morey,  Ballard,  New  York,  died 
last  Friday  (Jan.  25)  of  as  yet  unknown 
cause  while  lunching  at  The  Forum  of 
the  Twelve  Caesars  restaurant  in  that 
city.  Mr.  Ballard  joined  New  York 
agency  (then  known  as  Geyer  Adv. 
Inc.)  in  1953  as  vp  and  chairman  of 
account  policy  committee.  He  was 
elected  president  in  May  1956.  Prior 
to  joining  Geyer,  Mr.  Ballard  was  with 
Gardner  Adv.,  St.  Louis,  for  16  years. 
He  left  Gardner  from  post  of  execu- 
tive vp,  director  and  chairman  of  man- 
agement committee. 

Long-range  planning 
recommended  for  USIA 

U.  S.  Advisory  Commission  on  In- 
formation report  released  today  (Mon- 
day) urges  creation  of  special  forward 
planning  unit  in  USIA  to  handle  long 
range  information  efforts. 

Group  of  newsmen  also  said  agency 
should  give  "highest  priority"  to  role 
in  space  communication  systems. 

Advisory  group,  headed  by  J.  Leon- 
ard Reinsch,  executive  director  of  Cox 
stations,  commended  10  U.  S.  commer- 
cial stations  which  bolstered  Voice  of 
America  programming  during  crisis. 

Other  recommendations:  regular  re- 
view of  USIA  radio,  print  output  by 
"outside  experts  in  radio  and  print;"  ex- 
pansion of  agency  in  new  countries: 
elimination  of  unneeded  publications; 
construction  of  one  building  for  agency 
which  now  occupies  1 1  in  Washington. 

Gale  to  set  up  etv 
for  Peace  Corps 

Robert  Gale,  vice  president  of 
Carleton  College,  Northfield,  Minn., 
was  named  Peace  Corps  director  of 
special  projects  Friday  (Jan.  25)  to  set 
up  Corps'  etv  projects  overseas. 

Corps  is  almost  ready  to  go  on  Co- 
lumbia project  (Closed  Circuit,  April 
23.  1962).  Request  has  been  approved 
by  Agency  for  International  Develop- 
ment. Ford  Foundation,  contributor  to 
development  of  U.  S.  etv,  is  sending 
two  assistants  to  Columbia. 
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IN  MEMPHIS 


HAVE  CHANGED 
...AND  SO  HAS 

WMC 

RADIO 


It's  difficult  to  visualize  hearing 
news  of  the  latest  spare  shot  from 
the  town  erier.  Progress  in  one 
field  begets  progress  in  another 
and  WMC's  "Hot  Line"  news  re- 
porting is  as  far  from  the  Puritan's 
ringing  bell,  as  Benjamin  Frank- 
lin's kite  is  from  John  Glenn's 
roeket.  News  is  easy  to  find  on 
WMC  It's  on  the  hour  and  half- 
hour  and  in  between  as  events 
occur  from  sign-on  to  sign-off, 
5:00   A.M.   until  Midnight. 

Yes,  times  have  changed  and  so 
has  WMC,  but  the  leadership 
you've  learned  to  expect  during 
WMC's  nearly  40  years  of  broad- 
casting continues  without  change. 

WMC/MEMPHIS 

NBC 

790  KC 
5,000  WATTS 


BLAIR 
GROUP 
PL»N 
MEMBER 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
JANUARY 

Jan.    28 — FCC    hearing   on    availability  of 

local  television  programming  at  the  Old 
Post  Office  Building  in  Omaha,  Neb.  Com- 
missioner E.  William  Henry  presiding. 

Jan.  28 — Hollywood  Ad  Club,  Shirtsleeves 
session  on  "Launching  a  New  Product." 
Four  advertising  managers — James  Badgett, 
Schick  Safety  Razor  Co.;  Richard  Johnson. 
Carnation  Co.  Instant  Products  Div.;  Jack 
Kerr,  U.  S.  Borax  &  Chemical  Co.,  and 
Jack  Jones,  Mattel,  will  describe  their  ex- 
periences in  introducing  new  products.  Phil 
Hillman  of  Carson/Roberts,  Los  Angeles, 
will  serve  as  moderator.  Hollywood  Roose- 
velt Hotel,  12  noon. 

Jan.  29-March  3 — Award  winning  examples 
of  western  editorial  and  advertising  art, 
selected  by  Art  Directors  Club  of  Let 
Angeles  in  18th  annual  competition,  on 
exhibit  at  Museum  of  Science  &  Industry. 
Exposition  Park,  Los  Angeles. 

Jan.  30-Feb.  2— National  Winter  Conven- 
tion on  Military  Electronics,  Ambassador 
Hotel,  Los  Angeles.  The  convention  is  co- 
sponsored  by  the  Los  Angeles  section  of 
Institute  of  Radio  Engineers  and  the  Na- 
tional Professional  Group  on  Military  Elec- 
tronics. General  Bernard  A.  Schriever.  com- 
mander of  the  U.  S.  Air  Force  Systems 
Command,  and  Major  General  Stuart  S. 
Hoff,  commander  of  U.  S.  Army  Electronics 
Command,  will  be  principal  speakers. 

Jan.  31 — Deadline  for  nominations  to 
Radio  Hall  of  Fame  by  those  in  broadcast- 
ing as  well  as  public.  Address:  American 
College  of  Radio  Arts,  Crafts  &  Sciences, 
Conrad  Hilton  Hotel,  Chicago  5. 

Jan.  31 — Minnesota  AP  Broadcasters  Assn. 
annual  meeting,  Minnesota  Press  Club,  Min- 
neapolis. Chairmen  of  Minnesota  Demo- 
cratic and  Republican  parties  will  speak  on 
the  1962  gubernatorial  election  and  its  news 
coverage,  and  will  answer  questions  in  an 
open  forum. 

FEBRUARY 

Feb.  1 — Deadline  for  entries  in  National 
Safety  Council's  annual  Public  Interest 
Award  contest  to  public  information  media. 
Entries  should  be  sent  to  National  Safety 
Council,  425  N.  Michigan  Ave.,  Chicago  11. 
on  official  entry  blanks  available  from 
same  address. 

Feb.  1-2— Radio-Tv  News  Short  Course, 
U.  of  Minnesota,  Minneapolis.  Sponsored 
by  the  university's  School  of  Journalism 
and  the  Northwest  Radio-Tv  News  Assn., 
the  affair  will  include  separate  radio  and 
tv  news  workshops,  a  series  of  presenta- 
tions by  Time-Life  Broadcast  Div.,  and  the 
annual  NRTNA  banquet  and  news  awards 
presentations.  Hedley  Donovan,  chief  edi- 
torial executive,  Time  Magazine,  will  be 
banquet  speaker  Feb.  1.  Other  speakers 
include:  John  W.  (Bill)  Roberts,  chief  of 
the  Time- Life  Broadcast  News  Bureau, 
Washington,  D.  C;  Pat  Higgins,  news  di- 
rector of  KOGO  San  Diego;  Robert  F. 
Gamble,  WFBM  Indianapolis,  and  Sheldon 
Peterson,  WTCN  Minneapolis. 

Feb.  1 — UPI  Broadcasters  of  Massachu- 
setts annual  Tom  Phillips  Awards  Dinner, 
Nick's  Restaurant,  Boston.  James  Allen  of 
WBZ-TV  Boston,  presiding.  Annual  elec- 
tion of  officers  also  scheduled. 

*Feb.  4 — Hollywood  Ad  Club  luncheon  meet- 
ing, Hollywood  Roosevelt  Hotel.  Lucille 
Ball,  comedienne  and  president  of  Desilu 
Productions,  will  be  presented  the  club's 
"Red  Carpet  Award"  for  outstanding 
achievement  in  the  field  of  entertainment. 
Miss  Ball  and  Elliott  Lewis,  producer  of 
The  Lucy  Show,  will  speak. 


DATEBOOK 


Feb.  4 — Reply  comments  due  on  FCC  pro- 
posed rulemaking  to  require  all  applicants, 
permittees  and  licensees  to  keep  file  for 
public  inspection  of  all  broadcast  appli- 
cations. 

*Feb.  5-6 — Fifth  annual  midwinter  confer- 
ence sponsored  by  Advertising  Federation 
of  America  and  Advertising  Assn.  of  the 
West,  Sta tier-Hilton,  Washington.  Legisla- 
tive roundup  will  include  speakers  from 
government  and  business.  Speakers  include: 
Peter  G.  Peterson,  president  of  Bell  & 
Howell,  Chicago;  Donald  H.  McGannon, 
president  of  Westinghouse  Broadcasting 
Co.;  Andrew  Heiskell,  chairman  of  Time 
Inc.;  Palmer  Hoye,  publisher  of  Denver 
Post;  Paul  Rand  Dixon,  chairman  of  FTC; 
Newton  N.  Minow,  chairman  of  FCC;  and 
Ralston  H.  Coffin,  vp  of  RCA. 

*Feb.  6 — Stockholders  meeting,  Warner  Bros. 
Pictures  Inc.  Wilmington,  Del. 

Feb.  6-7 — Seventh  annual  legislative  din- 
ner and  mid-winter  convention,  Michigan 
Assn.  of  Broadcasters,  Jack  Tar  Hotel, 
Lansing. 

Feb.  7-8 — Public  Service  Institute  spon- 
sored by  NAB  in  cooperation  with  American 
U.,  American  U.  Communications  Center, 
Washington,  D.  C. 

Feb.  9 — Annual  awards  dinners  of  the  Di- 
rectors Guild  of  America  will  be  held 
simultaneously  in  Hollywood  and  New  York. 
West  Coast  affair  will  take  place  at  the 
International  Ballroom  of  the  Beverly 
Hilton  Hotel;  Eastern  function  at  the  Star- 
light Roof  of  the  Waldorf  Astoria  Hotel. 
Highlights  of  the  evening  will  be  outstand- 
ing directorial  achievement  for  motion  pic- 
tures to  be  announced  at  the  Hollywood 
dinner  with  similar  awards  for  television 
at  the  eastern  function. 

Feb.  9-10— Texas  Assn.  of  Broadcasters 
spring  convention  in  Austin  at  Commodore 
Perry  Hotel. 

Feb.  11— FCC  continues  NBC-Philco  hear- 
ings. 

Feb.  11-13  —  Electronic  Sales-Marketing 
Assn.  first  annual  convention,  Americana 

Hotel,  New  York  City.  A.  D.  Adams,  vice 
president  and  general  manager  of  New 
York  office  of  Burton  Brown  Adv..  will  be 
convention  chairman.  For  convention  appli- 
cations and  more  details,  industry  mem- 
bers are  asked  to  contact  Alex  White. 
ESMA  executive  director,  P.  O.  Box  1, 
Bellerose,  L.  I.,  N.  Y. 

Feb.  14-15 — British  Columbia  Assn.  of 
Broadcasters  annual  convention,  Empress 
Hotel,  Victoria,  B.C. 

Feb.  14-15 — Winter  meeting,  board  of  di- 
rectors, National  Community  Television 
Assn.  To  be  preceded  by  meetings  of  re- 
search and  development  council,  Feb.  12- 
13,  and  NCTA  executive  committee,  Feb.  13. 
Royal  Orleans  Hotel,  New  Orleans. 

Feb.  14-16 — Mutual  Advertising  Agency 
Network  meeting,  Royal  Orleans  Hotel, 
New  Orleans.  La.  Those  interested  in  at- 
tending should  write  to  the  executive  sec- 
retary of  the  MAAN,  A.  J.  Copeland,  c/o 
Mandabach  &  Simms,  20  North  Wacker 
Drive,  Chicago  6. 

Feb.  15 — Western  States  Advertising  Agen- 
cies Assn.,  "Advertising  Citizen  of  the  Year" 
award  luncheon,  Ambassador,  Los  Angeles 

Feb.  15 — Comments  are  due  on  FCC's  pro- 
posed fm  allocations  table. 

Feb.  15 — Entries  due  for  fourth  annual 
American  Tv  Commercials  Festival.  Entries, 
accompanied  by  $20  entry  fee,  should  be 
addressed  to  Wallace  A.  Ross,  American 
Tv  Commercials  Festival,  40  E.  49th  St., 
New  York  17. 

Feb.  15  —  Academy  of  Television  Arts  & 
Sciences  annual  ball,  Cocoanut  Grove,  Hotel 
Ambassador,  Los  Angeles. 
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The  Bell  System  will  put  more  than 
3  Billion  Dollars  into  New  Facilities  this  year 

...to  serve  you  and  the  nation  better 


We  are  moving  full  steam  ahead  with 
this  big  construction  program  because 
the  country  needs  more  and  more  com- 
munication service. 

We  are  doing  it  because  of  our  faith 
and  confidence  in  the  future  of  business 
and  the  nation.  Surely,  the  course  of 
America  is  upward. 

We  can  see  it  and  feel  it  in  our  own 
business.  There  is  an  aliveness  in  the 
day's  work  and  in  the  research  and  the 
planning.  The  welcome  necessities  of 
growth  are  upon  us  and  spur  us  on. 

We  have  added  26,000,000  Bell  tele- 
phones in  the  last  ten  years  to  meet 
the  public's  needs:  a  tremendous  job 
in  so  short  a  time.  The  total  is  now 
66,000,000.  Some  day,  as  population 
grows,  it  will  be  100,000,000  and 
even  more. 

More  service... More  employment 

The  1963  program  will  not  only 
bring  benefits  to  all  who  use  the  tele- 
phone but  will  provide  thousands  of 
jobs  both  inside  and  outside  the  Bell 
System.  We'll  be  buying  from  tens  of 
thousands  of  other  businesses. 

Many  exciting  new  things  are  here 
or  on  the  way,  from  the  just  begun  to 
the  nearly  done. 

The  Telstar  satellite  and  the  new 
ocean  cables  are  just  parts  of  a  new 
era  in  world-wide  communications 
in  which  the  Bell  System  has  a  leader- 
ship role. 

Telstar  is  a  first  for  our  country,  and 
has  won  world-wide  admiration  and 
respect.  It  has  gone  around  the  earth 
many  hundreds  of  times,  with  two-way 
transmission  of  telephone  calls,  TV  and 
radio  programs,  movies,  etc. 

A  few  months  ago  it  relayed  busi- 
ness-machine-type data  across  the  At- 
lantic at  nearly  1,500,000  words  a 


"Surely,  the  course  of  America  is  upward." 


minute.  This  is  an  example  of  the 
almost  incredible  speeds  that  new  de- 
velopments are  putting  into  many 
forms  of  telephonic  communication. 

New  buried  cable  for  defense 

A  project  of  special  importance  at 
this  time  is  a  new  underground  cable 
system  from  coast  to  coast.  It  is  being 
built  to  supplement  present  networks 
and  withstand  any  nuclear  blast  except 
a  direct  hit.  It's  already  over  one-third 
completed. 

We  aren't  sitting  back  or  resting  on 
our  oars.  You  wouldn't  think  much  of 
us  if  we  did.  And  we  wouldn't  think 
much  of  ourselves.  We  know  what  is 
needed  and  we're  going  right  to  it. 

Of  course  there  will  be  ups  and 
downs  in  the  business  cycle,  but  we 
aren't  going  to  let  temporary  things 


scare  us.  This  business  isn't  put  to- 
gether that  way. 

We're  backing  our  faith  in  the  near 
months  and  the  far  years  with  the  big- 
gest construction  outlay  in  our  history. 

The  money  for  the  job 

It  can  hardly  be  said  too  often  that 
a  well-balanced,  forward-looking  pro- 
gram of  this  kind  depends  on  our  abil- 
ity to  maintain  good  earnings. 

It  is  only  by  reason  of  such  earnings 
that  we  can  go  out  and  raise  the  nec- 
essary capital  to  do  the  job. 

By  building  for  the  future,  we  are 
making  an  important  contribution  to 
the  country's  over-all  economic  wel- 
fare right  now. 

We  go  forward  in  this  new  year  with 
a  renewed  resolve  to  serve  the  public 
and  the  nation  in  every  possible  way. 


FREDERICK  R.  KAPPEL,  CHAIRMAN  OF  THE  BOARD 
AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 

Owned  by  more  than  two  million  Americans 
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highest  commendation  the 
performance  of  WIS-TV" 

unanimous  resolution  of  the  South  Carolina  General  Assembly 


"We  evaluate  with  highest  commendation 
the  performance  of  WIS-TV,  Channel  10, 
particularly  for  its  alert,  fair,  and  compre- 
hensive news  coverage  of  the  affairs  of  our 
State  government,  its  initiative  in  bringing 
thought-provoking  discussion  to  enlighten 
our  citizens  on  the  problems  of  our  State," 
says  a  recent  resolution,  unanimously 
adopted  by  the  State  legislature.  The 
resolution  adds  that  "there  is  urgent  and 
compelling  public  need  for  the  continu- 
ation of  this  praiseworthy  performance 
by  WIS-TV  and  its  highly- trained  per- 
sonnel.' ' 

Need  we  add  that  our  constant  effort  is 
not  only  to  continue  but  to  improve  the 
performance  our  legislature  has  found 
praiseworthy?  This  has  been  our  unending 
task  in  over  30  years  of  operating  broad- 
casting   facilities    in     South  Carolina. 


WIS  TELEVISION 

^TELEVISION* 

NBC  /  Columbia,  South  Carolina 


Charles  A.  Batson,  Managing  Director 

a  station  of 

The  Broadcasting  Company  of  the  South 
G.  Richard  Shafto,  Executive  Vice  President 

WIS  television:  Channel  10,  Columbia,  S.C. 
WIS  radio:  560,  Columbia,  S.C. 
WSFA-TV:  Channel  12,  Montgomery,  Ala. 


WIS 


T 


All  represented  by  Peters,  Griffin,  Woodward,  Inc. 


GOING  UP! 
Daytona  Beach 
Orlando 

NOW 

FLORIDA'S 

THIRD 

MARKET 

AND  , 
SPACE  AGE 
CENTER 

OF  THE  WORLD 


Feb.  16— Deadline  for  entries  for  1963  Ohio 
State  Awards  of  Ohio  State  U.  They  should 
be  sent  to  Ray  Stanley,  acting  director, 
Institute  for  Education  by  Radio-Television, 
Ohio  State  U.,  Columbus,  Ohio.  Awards 
are  for  best  productions  in  field  of  educa- 
tional broadcasting. 

Feb.  16 — Annual  dinner  meeting  of  Mid- 
Western  Advertising  Women  in  Chicago. 
Earl  Holliman,  star  of  Wide  Country  series, 
plans  to  attend  meeting  to  accept  award 
of  "television's  man  of  the  year"  made  by 
group. 

*Feb.  20 — American  Federation  of  Television 
&  Radio  Artists,  Los  Angeles  chapter,  an- 
nual meeting,  8  p.m.  Hollywood  Knicker- 
bocker Hotel.  New  officers  will  be  installed 
and  a  committee  will  report  on  wages  and 
working  conditions. 

Feb.  21-23— Western  Radio  &  Television 
Assn.,  16th  annual  conference  on  the  edu- 
cational use  of  television,  Ambassador  Hotel, 
Los  Angeles. 

Feb.  25 — Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers,  Imperial  Ball- 
room, Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

Feb.  26-27— NAB  Conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C. 

Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting,  Mc- 
Donald Hotel,  Edmonton,  Alta. 

Feb.  28 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m.,  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  Place  to  be 
announced. 

MARCH 

March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising.  Waldorf- 
Astoria  Hotel,  New  York. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 
broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

March  15 — Spring  meeting  of  Louisiana 
Assn.  of  Broadcasters.  Place  to  be  an- 
nounced. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16 — Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

*March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market."  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

*March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale.  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 
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NO  SPROUT 

...and  still 
growing! 

Already  with  more  viewers 
than  any  other  Kansas  TV, 
KTVH  . . .  a  pioneer  in  the 
heart  of  mid-America  pros- 
perity, has  intensified  its 
coverage  area  by  construct- 
ing a  new  1,503-foot  trans- 
mitting  tower.  Now 
it  provides  the  ultimate  in 
television  reception  for  view- 
ers in  industrial  Wichita, 
Hutchinson,  and  all  other 
important  central  Kansas 
communities.  Mature  in  ex- 
perience and  stability  . . . 
KTVH  continues  to  increase 
its  capacity  for  profit- 
producing  presentations  to 
a  flourishing,  rapidly- 
expanding  audience. 
KTVH... with  the  tallest 
transmitting  structure  in 
Kansas . . .  isyour  most  effec- 
tive sales  route  to  the  heart 
of  this  rich,  mid-America 
market. 


KTVH 

HUTCHINSON /WICHITA 

® BLAIR  TELEVISION 
National  Representatives 
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KTVH  IS  KANSAS  TELEVISION 


WITH  TALL  TOWER  POWER! 
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THE  EFFICIENT  WAY 

RCA  25  KW  Transmitter. . . 


This  is  the  new  TT25DH  designed  with 
compact  walk-in  cabinet  using  half  the 
usual  floor  area.  Diplexed  circuits  plus 
air-cooled  tubes  and  transformers  assure 
the  ultimate  in  reliability  and  trouble- 


GET 


316  KW  ERP! 


RCA 


Traveling  Wave  Antenna 


This  "Traveling  Wave"  antenna  design 
based  on  slot  radiators  results  in  improved 
signal  effectiveness,  excellent  circularity, 
low  VSWR,  high  power  handling  capacity 
and  low  wind  load.  Simplicity  of  construc- 
tion means  virtually  no  maintenance  and  it 
is  resistant  to  lightning  damage. 


This  RCA  "package"  provides  the  most  effi- 
cient and  most  economical  combination  of 
antenna  gain  and  transmitter  power.  The  25 
KW  transmitter,  with  an  antenna  gain  of 
15-18,  provides  an  ERP  (Effective  Radiated 
Power)  of  316  KW.  A  carefully  designed 
vertical  radiation  pattern  satisfies  require- 
ments for  close-in  as  well  as  far-out  coverage. 
It's  the  "easiest  way  to  get  316  KW."  Com- 
pared to  other  transmitter-antenna  combina- 
tions this  one  (a)  uses  only  half  the  transmitter 
power;  (b)  requires  only  a  fraction  of  the 


usual  floor  space;  (c)  cuts  operating  costs  in 
half;  (d)  requires  lower  capital  investment. 
RCA  offers  single-source  supply,  undivided 
responsibility,  and  matched  equipment.  RCA 
supplies  all  hardware — arranges  for  installa- 
tion, if  desired.  And  RCA  is  on  call  for  service 
24  hours  a  day. 

Your  RCA  Broadcast  Representative  is  ready 
to  help  you  work  out  the  best  proposition  to 
fit  your  requirements.  Call  him,  or  write  RCA, 
Broadcast  and  Television  Equipment,  Dept. 
RD-22,  Building  15-5,  Camden,  N.  J. 


The  Most  Trusted  Name  in  Television 


OPEN  MIKE 


The  Standard  of  QUALITY 


505  compact  playback  unit 

500  compact  recorder-playback  unit 


There's  a  lot  of  get-up-and-go 
packed  into  SPOTMASTER 
compact  and  rack  mount 
cartridge  tape  recorders. 
Engineered  for  compactness, 
reliability  and  low 
maintenance — they  do  more 
work  more  efficiently  than 
any  other  system.  Whether 
your  station  is  big  and 
forward  looking  or — for  now — 
just  forward  looking,  write  or 
call  us,  and  ask  about  our 
complete  line  of 
SPOTMASTER  cartridge 
tape  equipment.  For  the 
Standard  of  Quality  in 
cartridge  equipment — ask  for 
SPOTMASTER— more 
broadcasters  around 
the  World  do. 


505R  rack  mount  playback  unit 
500R  rack  mount  recorder-playback  unit 


BROADCAST  ELECTRONICS,  INC. 

8800  BROOKVILLE  RD.  SILVER  SPRING,  MARYLAND,  JU  8-4983 


SOLD  NATIONALLY  BY:  VISUAL    ELECTRON  ICS 

356  W.  40th  St.,  N.  Y.,  N.  Y.,  CANADA  •  Northern  Electric  Co  Ltd 
250  Sidney  St.,  Belleville,  Ontario. 
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Equal  space  package 

editor:  Congratulations  on  your  "Equal 
space"  editorial  [Editorials,  Dec.  31, 
1962].  This  is  an  excellent  presenta- 
tion of  a  very  fundamental  fact  and  the 
whole  matter  is  neatly  tied  up,  indeed, 
in  your  closing  paragraph.  .  .  . — T.  J. 
Allard,  executive  vice  president,  Cana- 
dian Assn.  of  Broadcasters,  Ottawa. 

The  1963  Yearbook 

editor:  We  just  received  our  1963 
Broadcasting  Yearbook.  Congratula- 
tions on  a  fine  job.  The  expanded  in- 
formation will  be  most  useful. — Fred  J. 
Archibald,  General  Motors  Corp.,  Wash- 
ington. 

editor:  .  .  .  We  have  used  the  Broad- 
casting Yearbooks  in  the  past,  and  I 
know  that  this  one  will  get  a  workout, 
too. — R.  E.  Hunter,  administrative  as- 
sistant to  Sen.  Russell  B.  Long,  Wash- 
ington. 

New  directions 

editor:  I  am  sure  you  know  there  has 
been  an  argument  going  on  for  centuries 
as  to  whether  it  is  easier  for  man  to 
read  from  left  to  right  or  from  right  to 
left.  The  Chinese  resolved  the  problem 
by  devising  a  system  where  one  reads 
vertically,  from  the  top  down. 

Broadcasting  Yearbook  solved  this 
centuries-old  problem  by  printing  .  .  . 
from  the  bottom  up. 

Those  little  identification  words  on 
the  margins  save  all  of  us  who  use  the 
Yearbook  as  a  bible  a  great  deal  of 
time,  aggravation  and  irritation.  Who- 
ever thought  of  it  deserves  a  new  750- 
kw  clear  channel  station  in  New  York. 
— Marcus  Cohn,  Cohn  &  Marks,  Wash- 
ington. 

[Mr.  Cohn  refers  to  the  marginal  headings 
on  each  page  which  tie  in  with  the  six 
thumb-index  tabs  separating  the  major 
business  areas  of  broadcasting — all  of 
which  facilitate  fingertip  location  of  de- 
sired information  in  this  632-page,  one- 
book  library  of  television   and  radio.] 

Challenge  to  Collins 

editor:  A  tip  of  the  hat  to  Joe  Klas 
of  KYA  San  Francisco,  whose  letter 
[Open  Mike,  Jan.  14]  is  recommended 
reading  for  all  who  would  advocate  or 
impose  further  ridiculous  controls  on  an 
already  "caged"  industry. 

The  broadcasting  industry  is  current- 
ly in  a  financial  plight,  caused  in  part 
by  poor  management,  inferior  program- 
ming and  rigid  regulations.  Only  a  com- 
petitive industry  can  possibly  hope  to 
survive  and  prosper. 

I  would  urge  NAB  President  Collins 
to  undertake  a  survey  of  arrests  for 
under-age  drinking  in  the  metropolitan 
New  York  area  and  compare  the  results 
with  others  compiled  before  the  news- 
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EXCITING  .  .  .  ENTERTAINING  .  .  .TOPICAL 


BRITISH  CALENDAR 


A  Timely  T  \f  Ser 


les 


A  series  of  up-to-date 
quarter-hour 
programs  featuring 
a  variety  of  events 
in  Britain  and 
the  Commonwealth  is 
available  every  two 
weeks  on  a  continuous 
basis  or  for 
programming  on 
a  weekly  basis  using 
13  or  26  issues. 

16  mm  Black  &  White  SOF 


FEBRUARY 

IBIBF 


MARCH 

Royal  Visit  to  Australia 
Oxford  and  Cambridge  Boat  Race 
"Ideal  Home"  Exhibition 
St.  David's  Day 
Grand  National  Steeplechase 


APRIL 


The  Budget 

Ariel",  first  Anglo-American 
satellite  launched 
NATO  Anniversary 
Shakespeare's  birthday 
Badminton  Horse  Trials 


MAY 

First  Jet  Flight,  1941 
Coventry  Cathedral  Anniversary 
Football  Association  Cup  Final 
Preview  Fall  Fashions 
The  Epsom  Derby 


JUNE 


Queen's  Official  BiHhcfay- 
Troopmg  ihe  Colour 


OCTOBER 

State  Opening  of  Parliament 

International  Motor  Show,  London 

Horse  of  the  Year  Show 

United  Nations  Day 

Conservative  and  Labour  Party 
Conferences 


JULY 

First  Anniversary  Telstar  launching 
Golf  Open  Championship 
Royal  Tournament 
Royal  Air  Force  founded  1912 
Henley  Royal  Regatta 


NOVEMBER 

Veterans  Day 
Lord  Mayor's  Show 
Preview  Spring  Fashions 
Veteran  Car  Run,  London  to  Brighton 
Hereford  Bull  Show  and  Sale 


AVAILABLE  FOR  BOOKING  NOW. 

BRITISH  INFORMATION  SERVICES 


45  ROCKEFELLER  PLAZA,  NEW  YORK  20,  N.  Y. 

FREE  EXCEPT  FOR  TRANSPORTATION  CHARGES 
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ALL: 
THEj 
GREAT  j 

ABCj 
SHOWS: 

Unduplicated  coverage 
makes  WSUN  your  most 
efficient  buy  in  the  Tampa 
Bay  market. 

WSUN°TV 

Tampa  -  St.  Petersburg 


paper  strike.  It  should  prove  there  is 
negligible  difference  in  spite  of  the  fact 
that  a  main  source  of  hard  liquor  ad- 
vertising has  been  cut  off. — rThomas  E. 
Lague,  WGHQ  Kingston,  N.Y. 

Adult  education  on  tv 

editor:  .  .  .  One  of  your  articles,  "NEA 
says  educators  neglect  etv  in-the-home," 
arrested  my  attention. 

The  National  Education  Assn.'s  plan 
to  instruct  adults  through  television  has 
many  advantages.  ...  It  would  be  a 
mistake  to  limit  this  program  to  only 
educational  tv  stations,  for  the  com- 
mercial stations  offer  an  excellent  op- 
portunity to  reach  a  larger  and  more 
diversified  audience  at  one  time.  .  .  . 
— Ray  L.  Cox,  engineering  student, 
Duke  University,  Durham,  N.C. 

Completing  the  list 

editor:  In  your  article,  "Specialists  sell 
most  programs"  [Lead  Story,  Jan.  7], 
you  list  Goodson-Todman  as  sales  rep- 
resentatives for  To  Tell  the  Truth  and 
Password.  We  also  currently  have 
What's  My  Line  and  I've  Got  a  Secret 
on  CBS,  and  The  Price  Is  Right,  Play 
Your  Hunch,  Say  When,  The  Match 
Game  and  the  new  Richard  Boone-Clif- 
ford  Odets  one-hour  anthology  series  on 
NBC.  .  .  .  — Harris  L.  Katleman,  execu- 
tive vice  president,  Goodson-Todman 
Productions,  Beverly  Hills,  Calif. 

Awards-naming  contest 

editor:  I  noticed  your  article  about 
naming  the  award  sponsored  by  the 
Hollywood  Ad  Club  [Broadcast  Ad- 
vertising, Dec.  31,  1962].  Why  don't 
you  call  the  award  "ADDY"  or  "AD- 
DIE"?  It  is  an  abbreviation  for  the  word 
advertisement,  which  a  commercial  is 
in  the  strictest  sense.  .  .  , — Rada  Vargas, 
Logan  Sales  Co.,  San  Francisco. 

Medicine  show? 

editor:  WINR  recently  featured  some 
"Music  to  Have  an  Operation  By" — for 
a  few  minutes,  anyway. 

WINR  personality  John  Bartholomew 
Tucker  was  on  the  air  when  one  of  his 
listeners  called  from  Binghamton's 
Lourdes  Hospital  to  request  a  record — 
or  rather,  a  nurse  called  for  her  pa- 
tient. The  woman  listener  was  ready 
for  surgery. 

Mr.  Tucker  played  the  request,  "But 
Beautiful,"  by  Nat  King  Cole,  for  the 
listener's  pre-operative  mood.  Next 
morning  he  called  the  hospital  and 
found  that  the  listener-patient  was  do- 
ing well,  perhaps  aided  by  the  WINR 
music  from  her  transistor  set. — D.  F. 
Snyder,  program  director,  WINR  Bing- 
hamton,  N.  Y. 


Experience  does  count 

editor:  In  your  report  of  my  ANA 
speech  [Broadcast  Advertising,  Dec. 
31,  1962],  just  one  thing  might  be  mis- 
understood because  it  seems  to  be  taken 
slightly  out  of  context. 

You  paraphrase  me  as  saying:  "Age, 
experience  and  training  were  not  found 
'critical'  factors,  although  undoubtedly 
influential."  It  was  in  the  relation  be- 
tween test  scores  and  performance  rat- 
ings where  we  discovered  poor  correla- 
tion with  age,  experience  and  training 
of  salesmen.  Although  age  may  have 
little  to  do  with  it,  there  is  certainly 
much  to  be  gained  in  sales  success  if 
the  individual  is  well  trained  and 
thoroughly  experienced. 

Since  creative  aptitudes  are  inherent, 
a  person  of  any  age  can  indicate  his 
degree  of  potential  through  the  tests  we 
use.  As  to  experience,  the  tests  are  so 
designed  that  they  call  for  the  everyday 
experiences  of  life  rather  than  experi- 
ence in  selling,  advertising  or  any  other 
field.  Again,  since  the  aptitudes  are  in- 
herent, they  obviously  cannot  depend 
upon  specialized  training  in  any  field. 
The  tests  are  based  upon  our  common 
experiences. 

The  basis  for  establishing  our  norms 
in  the  fields  of  public  relations,  adver- 
tising and  selling,  was  the  known  per- 
formance of  successful  individuals,  and 
we  do  find  the  standards  are  somewhat 
different  from  field  to  field.  .  .  .  While 
we  have  general  population  norms,  they 
are  of  no  value  for  distinguishing  be- 
tween the  more  and  less  creative  people 
in  the  live  business  world  in  a  given 
field  of  successful  practitioners. — John 
D.  Dale,  Ph.D.,  Dale,  Elliott  &  Co., 
New  York. 

Wrong  impression 

editor:  May  I  call  your  attention  to 
an  article  which  implies  a  situation  re- 
garding our  Claremont,  N.H.,  station, 
WTSV-FM,  that  is  not  true  [Govern- 
ment, Jan.  7]? 

The  article  regards  station  WHHM 
and  its  request  to  go  off  the  air  because 
of  financial  considerations.  In  the  last 
paragraph  the  implication  is  made  that 
our  station  also  is  silent  because  of 
financial  difficulties.  This  is  not  the 
case.  WTSV-FM  went  off  the  air 
because  of  a  serious  and  total  fire, 
making  it  impossible  to  operate  till  re- 
pairs were  made  and  equipment  re- 
placed. 

Because  readership  of  Broadcasting 

is  so  great  you  can  understand  our  desire 

to  have  the  proper  situation  brought  to 

your  readers.  .  .  . — Shirley  I.  Roy, 

director  of  planning  and  development, 

Knight    Management    Corp.  (Knight 

Quality  Stations),  Boston. 

[Broadcasting  regrets  the  unintended  im- 
plication that  WTSV-FM  may  be  in  finan- 
cial difficulty.  An  FCC  staff  official  stated 
that  the  stations  listed  in  the  Jan.  7  article 
had  requested  permission  to  go  off  the  air 
for  financial  reasons.] 


Get  all  the  facts  from 
Natl.  Rep.  Venard,  Torbet 

&  McCorinell 
S.  E.  Rep.  James  S.  Ayers 
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Jim  Uebelhart 
is  news 
in  Toledo 

Jim  gets  radio  ratings  comparable  to  TV's  top  shows. 
One  of  America's  highest  rated  and  most  respected  news- 
casters, his  daily  WSPD  news  programs  gain  audiences 
as  high  as  16.8  (a  51%  share)  at  noon,  14.2  at  8  a.m.! 


Newscasters  like  Toledo's  Jim  Uebelhart  (a  25-year  Storer 
veteran)  are  the  rule,  not  the  exception,  on  Storer  sta- 
tions. Spencer  Danes  in  Miami,  Doug  Adair  and  Mike 
Prelee  in  Cleveland,  Jac  Le  Goff  in  Detroit,  Milwaukee's 
Carl  Zimmerman  (and  many  more)  —  all  top  newsmen 
in  key  time  segments  —  provide  Storer  audiences  with 
the  most  thorough  and  authoritative  news  coverage  in 
their  markets,  as  well  as  Storer's  famed  daily  editorials. 
Outstanding  news  facilities  are  just  one  more  reason 
why  all  the  Storer  stations  . . .  television  and  radio  . . .  are 
IMPORTANT  STATIONS  IN  IMPORTANT  MARKETS 
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MONDAY  MEMO 


from  HOOPER  WHITE,  Leo  Burnett  Co.,  New  York 


Restraint:  secret  salesman  of  today's  tv  or  radio  commercial 


The  time  was  when  a  minute  was  so 
much  sand  in  an  hour-glass,  and  two 
minutes  worth  was  a  swell  measure  to 
boil  a  good  egg  for  breakfast.  Now 
something  remarkable  has  happened  to 
the  minute.  It's  enough  time  to  move 
merchandise  all  over  the  country — 
thanks  to  television — and  very  often 
you  need  only  one  minute's  worth. 

Never  before  have  so  many  man- 
hours  and  man-dollars  been  spent  pre- 
paring advertising  that  moves,  talks, 
sings,  cajoles,  threatens  and  advises. 
These  minutes — and  their  shorter  broth- 
ers— run  the  gamut:  from  the  quick-cut 
"home-movie"  style  of  the  film  opening 
for  an  off-Broadway  play  to  the  awe- 
some luxury  of  one  60-second  continu- 
ous shot  from  a  helicopter  under,  over 
and  around  a  bridge  across  the  Colorado 
River — and  a  Chevrolet  the  only  sale- 
able product  in  view. 

Let's  examine  any  trends  and  portents 
that  may  be  emerging. 

There  seem  to  be  just  as  many  com- 
mercials to  draw  angry  criticism,  but 
several  approaches  are  emerging  that  I 
believe  will  make  60  seconds  mean  more 
than  just  a  minute  of  air. 

Simplicity  ■  To  counter-balance  the 
overwhelming  amounts  of  time  and 
money  being  spent  on  television  pro- 
ductions, I  believe  there  is  a  wonderful 
underwhelming  fact:  good  ideas  are  be- 
coming simpler  and  more  graphic.  Re- 
search and  creative  forces  within  the 
advertising  agencies  are  reaching  a  com- 
mon conclusion:  a  direct  idea,  simply 
and  graphically  stated,  is  worth  a  lot  of 
sales. 

Let's  examine  the  various  applica- 
tions of  this  trend  toward  directness  in 
television  advertising. 

Example:  Pillsbury  decided  to  spend 
a  minute  talking  about  its  frosting.  For 
a  full  minute,  the  camera  salivated  over 
the  beaters,  the  spatula  icing  the  cake, 
and  finally  showed  the  package  with  a 
screen  full  of  icing  as  a  background. 
Just  icing.  Unforgettable. 

Example:  Johnson  &  Johnson  de- 
cided to  invest  lots  of  money  in  air 
time  on  a  minute  concerned  with  selling 
baby  powder.  J&J  showed  a  baby,  the 
baby  being  powdered,  and  the  can  of 
baby  powder.  That's  all. 

Example  on  radio:  American  Air- 
lines decided  to  invite  people  to  fly  to 
San  Francisco.  In  what  amounts  to  a 
tone  poem  in  sound,  American  re- 
created the  foreground  sounds  of  a 
street  musician  against  the  background 
sounds  of  ships  way  down  there  in  San 
Francisco  Bay.  A  picture  for  your 
mind's  eye  from  sightless  radio. 


Example  on  television:  Procter  & 
Gamble  decided  to  use  a  different  ap- 
proach in  selling  Camay  soap.  So  P&G 
showed  a  girl  washing  her  face,  rinsing 
her  face  and  drying  her  face.  You  left 
her  face  only  twice — to  follow  her  hand 
and  her  glance  down  to  the  bar  of 
Camay — covered  with  suds. 

Warmth  ■  So  much  for  directness. 
What  else  is  new  in  60  seconds?  Well, 
for  one  thing,  warmth  seems  to  be  on 
the  way  in.  And  the  strangest  things 
can  be  warm.  Like  aluminum.  And 
corn  flakes.  And  cars. 

Let's  talk  about  warm  corn  flakes. 
What  could  be  more  simple,  direct  and 
warm  than  to  show  a  six-year-old  boy 
at  the  breakfast  table  trying  to  read  the 
back  of  a  Kellogg  package  while  his 
older  and  slightly  exasperated  sister 
urges  him  to  eat,  not  read.  Overdone, 
it  could  be  disastrous.  Underplayed  as 
it  was,  it  was  the  personification  of 
warmth — and  good  selling. 

There  are  fewer  cold  pitchmen  hold- 
ing up  packages,  and  more  warm  peo- 
ple emptying  them.  There  are  fewer 
competitive  claims  and  more  factual 
statements. 

With  these  underlying  trends  towards 
directness  and  warmth,  let's  examine 
the  production  techniques  employed. 
Francisco  Bay.  A  picture  for  your 
They  range  from  20  or  more  quick 
scenes  within  a  minute  to  the  use  of  a 
single  shot  for  the  whole  60  seconds. 

Example:  In  discussing  the  "work- 
ability" of  aluminum,  Alcoa  used  a 
total  of  39  scenes,  each  separate  and 
distinct  from  the  other.  The  editing 
was  skillfully  done,  building  to  a  climax 
of  eye-catching  versatility.  And,  as  a 
parallel  for  the  same  product,  when  the 
quality  of  aluminum  in  another  com- 
mercial was  "beauty,"  one  long  travel- 
ing shot  lasted  a  full  minute.  Same 
product.     Two    completely  opposite 


filmatic  techniques,  but  each  served  its 
purpose.  The  vigor  of  39  scenes  made 
"workability"  dramatic.  The  simplicity 
of  one  probing,  pausing  scene  made 
"beauty"  restful. 

So,  as  television  advertising  becomes 
more  sophisticated,  and  the  television 
viewer  more  satiated,  certain  forces 
seem  to  be  cutting  through.  Originality 
must  now  have  a  reason,  for  the  audi- 
ence has  seen  all  the  tricks.  Words  are 
not  enough,  because  the  television  air 
is  full  of  noise.  Silence  within  the  com- 
mercial minute  can  be  meaningful,  even 
startling.  This  should  not  be  too  un- 
usual a  thought,  when  you  think  of  the 
wonderful  ads  in  magazines  that  have 
used  "white  space" — and  that's  really 
what  silence  is. 

Brevity  ■  As  television  advertising 
becomes  more  direct,  warmer  and  more 
graphic,  it  also  is  becoming  obvious  that 
sometimes  you  don't  need  a  whole  min- 
ute to  suggest  a  purchase.  More  and 
more  effective  use  is  being  made  of 
30-second  or  20-second  commericals. 

To  sum  up  television  commercials  are 
learning  to: 

1.  Tell  it  straight — arrows  don't  turn 
corners. 

2.  Tell  it  simply — you  have  an  au- 
dience only  as  long  as  you  are  interest- 
ing or  informative. 

3.  Say  LESS  than  more — a  commer- 
cial is  not  a  one-breath  talkathon 
through  the  advertiser's  whole  plant. 

4.  Be  quiet.  You're  in  a  stranger's 
living  room. 

5.  Be  warm.  You  would  like  your 
product  to  be  wanted  again. 

6.  Sell.  That's  what  it's  all  about. 

A  closing  thought,  quoted  from  a 
Leo  Burnett  house  ad:  "Whistler  once 
said  it  took  two  men  to  produce  a  good 
picture — one  to  paint  it,  and  another  to 
beat  him  over  the  head  and  make  him 
quit." 


Hooper  White  is  manager  of  tv  and  radio 
commercial  production  for  the  Leo  Burnett 
Co.  in  New  York.  He  started  as  an  an- 
nouncer, writer  and  program  director  at 
radio  stations  in  East  St.  Louis  and  Kala- 
mazoo, and  spent  eight  years  as  a  pro- 
ducer-director at  WBBM  Chicago,  before 
joining  Earl  Ludgin  in  Chicago.  He  pro- 
duced and  directed  the  first  on-location  tv 
commercials  in  Europe  for  Helene  Curtis 
in  1954.  He  worked  with  J.  Walter  Thomp- 
son before  joining  Burnett  3V2  years  ago. 
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More  Sales  Power  per  minute ! 


The  RPM,  sales-action  station  in  Connecticut.  Big-buy  WELI! 
Reach  this  Powerful  Market  .  .  .  our  1,115,200*  "interference-free 
population  served !" 

Why  does  WELI  deliver  this  market?  Responsibility  to  our  million- 
plus  audience  governs  all  WELI  programming.  Results  in  more  sales- 
power  for  your  ad  dollar !  National :  H-R  Representatives,  Inc. ; 
Boston :  Eckels  &  Co. 


^Source:  Lohnes  and  Culver,  Consulting  Radio  Engineers, 
Washington,  D.C.—  in  accordance  with  the  service  standards  shown 
in  the  FCC  Rules. 


The  Sound  of  New  Haven  5000  Watts  /  960  KC 


BROADCASTING,  January  28,  1963 


NO  OUTSIDE 
VIEWING ! 


Outside  viewing  in  the  South  Bend  -  Elkhart  market  is 
now  "below  minimum  reporting  standards,"  according  to 
the  November  1962  Nielsen  Station  Index.  Nobody 
reaches  this  locally  loyal  market  from  the  outside — 
only  from  a  TV  station  inside  the  marketplace.  Inside 
Tip:  you  will  find  the  choicest  availabilities  on 


WSJV-TV,  ABC.  Call  Advertising  Time  Sales,  and  see! 


WSJV-TV 


A  MEMBER  STATION  OF  THE  COMMUNICANA  GROUP   ■   JOHN  F.  DILLE,  JR.,  PRESIDENT 
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Now  a  push  for  a  modern  law  to  govern  broadcasting 


A  major  effort  was  begun  last 
week  to  update  the  aging  Communi- 
cations Act  and  to  replace  the  FCC 
with  a  new  agency  equipped  to  reg- 
ulate modern  radio  and  television. 

The  start  was  made  by  influential 
lawyers  in  Washington.  In  four 
monographs  the  members  of  a  spe- 
cial committee  of  the  Federal  Com- 
munications Bar  Assn.  urged  sweep- 
ing revisions  in  the  concept  and  prac- 
tice of  federal  regulation  of  broad- 
casting. 

A  wholly  new  kind  of  regulatory 
agency  was  proposed.  The  functions 
now  performed  by  the  seven-mem- 
ber FCC  would  be  divided  among  an 
administrator,  a  communications 
court  and  a  five-member  policy  mak- 
ing body.  Among  the  objectives  this 
proposal  is  designed  to  achieve: 

■  A  swifter  processing  of  cases 
that  now  get  clogged  in  the  tangled 
pipelines  of  the  FCC. 


Mr.  Marks  Mr.  Pierson 


■  A  more  orderly  planning  for 
long-range  uses  and  development  of 
broadcasting. 

■  A  tidier  system  of  establishing 
criteria  in  the  issuance  of  station 
grants. 

■  A  surer  way  of  keeping  political 
influence  from  determining  the  out- 
come of  contested  cases. 

In  addition,  the  Communications 
Act  would  be  revised  to  tighten  the 
prohibitions  against  government  in- 


Mr.  Loucks  Mr.  Rollo 


terference  in  programming  and  to 
clarify  the  government's  power  to 
assess  penalties  for  violations  of  reg- 
ulations. 

Authors  of  the  monographs  were 
Leonard  H.  Marks,  W.  Theodore 
Pierson,  Philip  G.  Loucks  and  Reed 
T.  Rollo.  Their  proposals  were  sub- 
mitted to  the  bar  association  by  last 
week  and  are  expected  to  precipitate 
demands  for  prompt  congressional 
action. 


Full  report  on  the  move  to  modernize  the  law:  page  44 


RADIO  SELLING  LIKE  TV  IN  1963? 

At  least  that's  how  some  advertisers  are  buying,  rep  reports 


Radio  business  is  getting  off  to  its 
briskest  January  pace  in  years. 

The  new  stimulant  being  provided  by 
this  increased  spending  level  of  nation- 
al radio  spot  advertisers  has  station  reps 
optimistic. 

Network  radio  business  also  appears 
to  be  gathering  momentum  this  year  on 
the  basis  of  orders  received  and  on 
first-quarter  estimates. 

A  canvass  last  week  of  advertisers, 
agencies  and  reps  active  in  radio 
brought  estimates  of  spot  radio  business 
gains  from  a  low  of  3%  to  a  high  of 
15%  in  the  January-March  period  com- 
pared to  last  years  first  quarter.  One 
representative  reported  some  advertisers 
were  spending  money  in  radio  as 
though  it  were  television. 

The  news  of  a  quickened  pace  for 
radio  coming  during  a  period  tradition- 
ally sluggish  is  especially  heartening  for 
radio  sales  executives  in  view  of  the 
drop  in  time  sales  reported  by  FCC  for 
1961. 

There  was  indication  last  week,  more- 
over, that  the  level  of  national  spot  vol- 
ume in  1962  is  above  that  of  1961  (see 
box,  page  28)  and  of  further  gains  that 


may  be  expected  this  year. 

Several  national  advertisers  are  sin- 
gled out  as  giving  radio  its  stepped-up 
business  trust  in  1963.  Among  those 
most  frequently  mentioned  are  such  ad- 
vertisers as  Sunshine  Biscuits,  Texaco, 
Campbell  Soup,  R.  J.  Reynolds  Tobac- 
co, Pontiac  Cars,  Sealtest  Co.,  Nestle, 
American  Tobacco  (Montclair  Mentho- 
lated Cigarettes),  a  newly  expanding 
General  Motors  division  called  Harri- 
son Radiator,  Sinclair  Refining,  and 
Ford  Cars. 

Also  Philip  Morris,  Chevrolet,  Union 
Carbide,  Equitable  Life  Assurance  So- 
ciety, and  Mennen. 

Network  Reports  ■  All  four  radio 
networks  report  business  on  the  rise. 
ABC  Radio  estimated  volume  may  be 
up  22%  this  quarter  and  credited  such 
advertisers  as  R.  J.  Reynolds,  P.  Loril- 
lard  (Spring  cigarettes),  United  Motors, 
Kraft  Foods,  Parkay  Margarine,  Philip 
Morris  and  William  Wrigley  as  leading 
the  business  climb. 

CBS  Radio  sees  this  first  quarter  as 
much  as  20%  ahead  of  the  period  last 
year  if  the  current  "trend"  continues 
upward.  In  the  past  few  weeks  alone, 


the  network  took  in  new  business  rep- 
resenting some  $2.5  million  in  billings. 
Among  the  top  spenders  on  the  net- 
work: Chevrolet,  Oldsmobile  and  Ford 
cars;  Philip  Morris,  Campbell  Soup, 
Bristol-Myers,  Kelloggs  and  Kraft 
Foods. 

NBC  Radio,  from  early  reports,  has 
increased  its  business  in  the  first  quar- 
ter this  year  some  $250,000  ahead  of 
last  year's  period  (Broadcasting,  Jan. 
21).  The  network  said  it  picked  up  at 
least  a  sale  a  day  in  a  14-business-day 
period,  with  no  sign  of  any  leveling  off. 

Mutual  is  projecting  a  "slight  in- 
crease" in  business  for  the  first  quarter 
over  the  comparable  period  last  year. 
This  is  based  on  present  renewals  and 
new  business  signed  recently  by  Ford 
Motor  Co.  and  Bristol-Myers.  In  re- 
cent weeks  renewals  of  52-week  con- 
tracts have  come  from  Liggett  &  Myers, 
Mennen,  Monroe  Auto  Equipment  Co., 
Philip  Morris  and  Reynolds  Tobacco. 

Spot  Reports  ■  Among  the  spot  re- 
ports from  station  reps: 

Ben  H.  Holmes,  vice  president  of 
the  radio  division,  Edward  Petry  &  Co., 
said  he  was  "certainly  bullish"  about 
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Business  is  getting  better  and  better,  radio  pitchmen  agree 


Optimism  laces  the  statements  of 
three  radio  executives  in  searching 
out  this  year's  business  prospects  in 
radio. 

Kevin  Sweeney,  president  of  Radio 
Advertising  Bureau,  predicted  in  a 
speech  before  the  Advertising  Club 
of  Richmond  last  week,  that: 

"1963  will  not  only  be  the  radio's 
largest  volume  year  in  history,  but 
its  most  profitable  year  in  the  past 
10  years,  too." 

Mr.  Sweeney's  talk  was  predicated 
on  a  belief  that  radio  has  found 
formulas  for  effectively  competing 
both  with  newspapers  and  television 
and  in  the  process  assuring  itself  of 
millions  of  dollars  in  new  advertis- 
ing volume.  Reason:  radio  now  has 
documentation  as  to  why  advertisers 
should  use  the  medium  in  place  of 
print  or  tv. 

Principal  "advertising  problem" 
remaining  for  radio,  says  Mr.  Sween- 
ey, who  retires  as  president  of  RAB 
at  the  end  of  February,  is  to  cut 
through  "caked-on  layers  of  preju- 
dice, half-facts,  habit  and  opinion 
that  surround  so  many  decisions." 


He  feels  radio's  strength  will  come 
from  its  coverage  of  adults,  particu- 
larly in  the  June-September  period, 
and  from  its  access  to  a  greater  share 
of  retail  dollars  now  being  spent  in 
newspapers. 

Major  Climb  ■  In  an  announce- 
ment last  week  of  a  planned  meeting 


of  company  executives  in  Chicago  on 
Feb.  1  and  2,  Arthur  H.  McCoy, 
president  of  Blair  Radio,  a  division 
of  John  Blair  &  Co.,  said  that  1963 
had  taken  on  the  look  of  a  year  that 
could  mark  the  beginning  of  a  major 
"upsurge"  in  national  spot  radio. 
Mr.    McCoy,   in   measuring  the 


first-quarter  business.  His  impression 
was  that  business  is  ahead  of  last  year 
at  this  time,  though  precise  accounting 
figures  are  not  yet  available. 

Mr.  Holes  said  West  Coast  business 
has  been  especially  brisk  and  that  farm 
advertisers  continue  active.  He  cited 
as  encouraging  signs  spot  radio  con- 
tracts made  recently  by  Equitable  Life 
Assurance  Society,  Nestle,  Ford  Motor 
and  Bayuk  Cigars,  among  others,  but 
pointed  to  one  setback — the  decision 
of  Hill  Bros.  Coffee  to  cut  back  on  the 
number  of  spot  radio  markets. 

Arthur  McCoy,  president  of  Blair 
radio,  said  he  was  optimistic  about  the 
first  quarter,  based  on  business  sold 
and  sales  pending.  At  Blair,  he  said, 
1962  was  better  than  1961,  and  he  be- 
lieves that  this  year  will  surpass  1962 
levels. 

Spot  radio,  he  conceded,  is  a  "spotty 
business"  subject  to  change.  At  pres- 
ent, Mr.  McCoy  said,  stations  in  the 
East  and  the  West  are  doing  well  gen- 
erally, in  contrast  to  outlets  in  other 
sections.  But  the  situation  is  fluid  and 
can  change,  he  added. 

He  detected  some  improved  interest 
in  spot  radio  among  advertisers  and 
credited  Radio  Advertising  Bureau  and 
some  of  the  station  representatives  with 
sparking  this  interest.  But  he  acknowl- 
edged that  it  is  "a  hard  fight  and  you 
have  to  work  hard  to  keep  business  up." 


He  singled  out  as  "bright  spots"  Col- 
gate's test  of  spot  radio  and  recent  spot 
investments  by  Nestle  and  Sunshine 
Biscuit. 

Mitch  DeGroot,  vice  president  in 
charge  of  radio,  Paul  H.  Raymer  Co., 
was  enthusiastic  about  first-quarter  busi- 
ness. Preliminary  estimates  indicate, 
he  said,  that  Raymer  volume  is  at  least 
5%  above  the  1962  quarter. 

Top  Markets  Best  ■  The  top  50  mar- 
ket stations,  in  his  opinion,  are  doing 
well,  but  he  added:  "Of  course,  most 
of  the  business  is  going  to  the  major 
stations  in  the  major  markets  and  we 
are  fortunate  to  be  represented  in  some 
of  them." 

Bright  spots  at  Raymer  have  been 
the  West  Coast  generally  and  farm 
business,  but  the  company  has  done 
"mighty  well"  with  newscasts  in  some 
markets,  according  to  Mr.  DeGroot. 

Ralph  Guild,  executive  vice  presi- 
dent, McGavren-Guild,  reported  the 
first-quarter  business  outlook  "fine." 
But  he  said  it  was  too  early  to  project 
an  increase  over  first-quarter  of  1962. 
He  said  there  are  some  soft  spots,  gen- 
erally but  not  universally,  in  the  South 
and  Midwest  and  that  the  trend  toward 
spending  more  and  more  money  in  the 
top  50  markets  continues. 

Mr.  Guild  was  not  sure  he  could  pin- 
point the  reasons  for  the  healthier  busi- 
ness prospects  but  said  that  at  his  com- 


pany the  upgrading  of  the  station  list 
was  a  contributing  factor.  He  voiced 
belief  that  many  reps  are  selling  "more 
creatively"  than  in  the  past  and  that 
this  is  a  sales  stimulant. 

James  Alspaugh,  vice  president  of 
H-R  Representatives,  commented  that 
business  for  the  first  quarter  "looks  ex- 
tremely good."  In  recent  weeks,  he 
said,  H-R  has  signed  campaigns  for 
such  clients  at  TWA,  Rambler,  Robert 
Hall  Clothes,  Skippy  Peanut  Butter, 
Ford,  Equitable  Life,  My-T-Fine  des- 
serts and  Mystic  Tape. 

Lengths  of  the  campaigns  vary,  Mr. 
Alspaugh  noted,  with  a  few  52-week 
efforts  but  the  large  number  averag- 
ing four  to  eight  weeks.  Similarly,  the 
number  of  stations  ordered  varies,  and 
he  conceded  that  large  campaign  lists 
are  rare  (Equitable,  he  remarked,  is  in 
well  over  100  markets). 

Mr.  Alspaugh  thought  spot  radio 
generally  is  in  for  a  "brighter  year." 
At  H-R,  he  said,  "business  in  1962  was 
up  19%  over  1961.  We  hope  to  double 
the  increase  this  year." 

Never  So  Good  ■  Another  radio  rep- 
resentative said  he'd  never  seen  busi- 
ness so  good  as  now,  and  predicted 
1963  will  be  excellent. 

Another  executive  estimated  his  firm's 
business  is  running  5-10%  ahead  of 
last  January,  depending  on  the  mar- 
ket. He  pointed  to  an  increasing  tend- 
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year  ahead,  felt  that  the  breakthrough 
would  come  from  station  ground- 
work already  accomplished  and  from 
future  selling  and  development. 

Lawrence  Webb,  managing  direc- 
tor of  Station  Representatives  Assn., 
told  Broadcasting: 

"While  the  gain  shown  in  national 
spot  radio  for  1962  may  not  be  sub- 
stantial, there  is  every  reason  to  be- 
lieve that  the  total  dollar-volume 
figure  for  the  year  will  be  over  $200 
million  and  more  likely  will  be  in 
the  neighborhood  of  $205  million,  as 
compared  to  $197  million  in  1961. 

"The  year  1963  will  show  even 
larger  gains,  The  overall  picture  in 
radio  is  much  brighter  for  a  number 
of  reasons.  Foremost  among  these 
reasons  is  the  renewed  selling  efforts 
on  the  part  of  the  entire  industry, 
coupled  with  far  greater  emphasis 
by  the  stations  on  good,  solid  pro- 
gramming. 

"The  first  quarter  of  1963  has 
gotten  off  to  a  good  start  by  an  in- 
crease in  the  month  of  January  over 
the  same  period  of  1962.  I  feel  sure 
that  the  first  quarter  of  1963  will 
show  a  substantial  increase  over  the 
same  period  of  last  year." 


ency  for  smaller  advertisers  to  spread 
their  budgets  to  two  or  more  stations 
in  a  market  in  order  to  attract  differ- 
ent segments  of  the  audience. 

He  listed  Reynolds  Tobacco,  Sunoco, 
Thomas  Leeming  Co.,  Equitable  Life, 
Union  Carbide,  Sealtest,  and  Texaco 
as  currently  among  the  more  active 
clients. 

Billings  for  first  quarter  are  definitely 
on  the  rise,  with  activity  in  New  York 
picking  up  considerably  for  February 
and  March  starts  and  all  14  out-of- 
town  offices  reflecting  large  increases 
from  the  like  period  a  year  ago,  accord- 
ing to  Richard  G.  Koenig,  vice  presi- 
dent, radio,  Boiling,  New  York. 

In  markets  below  the  top  50,  in- 
creases are  sporadic,  Mr.  Koenig  said, 
but  nevertheless  on  an  overall  basis, 
gains  are  healthy. 

With  the  exception  of  additional 
revenues  in  New  York  resulting  from 
the  newspaper  strike,  CBS  Radio  spot 
sales  business  during  the  first  quarter  of 
1963  is  at  about  the  same  level  as  a 
year  ago,  Maurie  Webster,  vice  pres- 
ident and  general  manager,  said. 

Mr.  Webster  noted  that  interest  in 
spot  radio  by  several  major  national 
advertisers  which  CBS  expects  to  turn 
into  new  business  in  1963  is  not  re- 
flected in  these  figures. 

Joseph  J.  Weed,  vice  president  of 
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Weed  Radio  Corp.,  said  his  firm's  Jan- 
uary business  would  probably  be  4-5% 
ahead  of  January  1962,  and  he  noted 
this  year  probably  would  be  good  be- 
cause of  a  reactivation  of  previously 
dormant  radio  accounts. 

Mr.  Weed  said  most  radio  advertisers 
in  the  past  have  been  buying  "numbers" 
rather  than  a  particular  type  of  radio 
station,  but  he  pointed  out  that  many 
clients  are  becoming  selective  and  in 
fact  are  "beginning  to  look  seriously  at 
fm." 

Clifford  J.  Barborka,  vice  president 
in  charge  of  radio,  Adam  Young  Inc., 
said  he  was  convinced  business  for  the 
first  quarter  would  be  about  2-3% 
ahead  of  the  same  period  last  year  and 
perhaps  even  better  in  the  second  quar- 
ter. 

John  S.  Stewart,  radio  sales  manager 
at  Avery  Knodel  indicated  that  his 
firm's  spot  radio  business  was  holding 
steady  but  spoke  of  growing  competi- 
tion from  network  sales  particularly  in 
morning  and  afternoon  traffic  time. 

Another  Increase  ■  Mogul,  Williams 
&  Saylor,  an  agency  which  has  moved 
several  radio-active  clients,  reported 
there  would  be  a  marked  increase  in  its 
spot  radio  activity  especially  in  the 
second  and  third  quarters.  That  agency 
also  noted  a  trend  to  shorter  campaigns 
with  a  much  higher  frequency  of  ex- 
posures. It  reported  Rayco,  for  exam- 
ple, would  increase  its  national  spot 
budget  15  to  20%  over  last  year,  this 
surge  coming  mostly  in  the  middle  of 
the  year  with  exposures  as  high  as  250 
times  per  week  in  some  markets.  An- 
other MW&S  account,  Ronzoni  Maca- 
roni plans  a  10%  increase  in  its  use  of 
spot  radio  for  the  first  half  of  the  year. 

Henry  Fownes,  senior  vp  and  general 
manager  of  tv-radio  division  at  Mc- 
Manus,  John  &  Adams  said  that  Pon- 
tiac  was  increasing  its  spot  radio  budget 
to  about  a  half  million  dollars. 

Other  clients,  Cadillac  and  Dow 
Chemical — expect  to  stay  with  the  same 
levels. 

Among  the  various  radio  advertiser 
reports: 

It  is  estimated  that  American  Tobac- 
co will  spend  5%  more  this  year  in 
spot  radio  in  the  first  quarter  as  com- 
pared to  that  period  last  year  in  con- 
nection with  its  new  Montclair  ciga- 
rette. 

Campbell  Soup  Co.,  through  BBDO, 
which  is  winding  up  its  winter  spot  ra- 
dio campaign,  will  begin  another  flight 
in  March.  Details  of  the  buy  were  not 
disclosed. 

Sealtest  Co.  this  year  is  beginning 
a  radio  spot  campaign  concentrated  in 
states  east  of  the  Mississippi  River. 

Much  of  the  budget  for  the  new  ra- 
dio drive  comes  from  Sealtest's  former 
network  tv  expenditures  of  last  season. 

Although  market  plans  were  not  dis- 
closed, the  dairy  products  firm  will  use 


top  rated  morning  air  personalities  and 
afternoon  spots,  along  with  a  few  scat- 
tered evening  exposures,  in  its  markets. 
The  campaign's  emphasis  will  be  in  cer- 
tain markets  "of  greatest  potential." 

A  spokesman  at  N.  W.  Ayer  &  Son, 
New  York,  Sealtest's  agency,  cited  spot 
radio's  efficiency,  flexibility  and  reach 
as  reasons  for  using  the  medium. 

The  Harrison  Radiator  Div.  of  Gen- 
eral Motors  Corp.,  which  first  used  spot 
radio  three  years  ago  in  the  south  for 
its  car  air-conditioning  units,  this  year 
will  use  spot  radio  nationally. 

D.  P.  Brother,  Harrison's  agency, 
has  scheduled  a  campaign  from  Janu- 
ary to  July  on  radio  stations  in  126 
markets,  to  introduce  the  firm's  new 
four-season   car   climate   control  sys- 


Spot  specials  in  advance 

Advertisers  can  now  become 
spot  radio  sponsors  of  special 
news  bulletins  before  they  go  on 
the  air. 

The  radio  div.  of  the  Katz 
Agency,  New  York,  is  offering 
spot  radio  advertisers  the  opport- 
unity to  sign  up  in  advance  as 
sponsors  of  news  bulletins  broad- 
cast by  37  Katz-represented  sta- 
tions. The  new  plan  is  known  as 
"Radio  News  Alert." 

The  advertiser  may  choose  the 
stations  he  needs,  and  he  becomes 
'owner'  of  up  to  18  bulletins  in 
any  24-hour  period  until  he  uses 
up  his  'bank' — 60  one-minute  an- 
nouncements. If  events  demand 
more  than  the  basic  buy  of  60 
bulletins,  the  sponsor  has  first 
right  to  buy  additional  messages. 

Cost  to  the  advertiser  (if  he 
buys  all  37  participating  stations), 
based  on  the  highest  one-time 
minute  rate,  would  be  about  $72,- 
000. 


tern.  Its  spot  radio  exposure  will  jump 
substantially  in  1963,  especially  in 
northern  markets. 

Russell  Swick,  Harrison's  advertising 
manager,  explained  that  spot  radio 
schedules  during  prime  driving  times 
of  4:30  and  6:30  p.m.  offer  a  good  au- 
dience for  car  accessory  products.  The 
driver,  he  said,  is  "most  susceptible  to 
our  message"  at  that  time. 

Advertiser  Nestle  was  reported  by 
various  sources  as  having  boosted  its 
radio  spending  through  McCann-Erick- 
son.  One  source  characterized  its  cam- 
paigns as  looking  like  "tv  budgets." 

Texaco,  through  Benton  &  Bowles, 
is  continuing  to  buy  spot  radio  avail- 
abilities, particularly  in  sports  program- 
ming. Texaco  is  expected  to  be  in 
more  than  100  markets. 
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HOW  TO  COMPARE  APPLES,  ORANGES 

Tv  excels  magazines  on  all  counts  in  total  ad  effectiveness, 
CBS-TV  finds  in  four-year  project  of  comparing  uncomparables 


A  major  breakthrough  in  advertising 
research — a  way  to  compare  the  sup- 
posedly uncomparable  "apples  and 
oranges'*  typified  by  different  media — ■ 
is  being  reported  today  (Jan.  28)  by  the 
CBS-TV  network. 

The  new  technique  was  disclosed  in 
a  presentation  that  showed  television 
with  a  strong  advantage  over  magazines 
when  both  were  measured  by  the  com- 
mon yardstick  of  "total  advertising  ef- 
fectiveness." 

Four  years  in  conception,  develop- 
ment and  execution,  the  study  put  tele- 
vision and  magazines  to  the  same  tests 
and  came  out  with  these  findings. 

■  Television  had  an  83%  greater  im- 
pact than  magazines  in  increasing  the 
average  respondent's  awareness  of  an 


advertised  brand. 

■  Television  had  a  109%  greater  im- 
pact than  magazines  in  making  the  av- 
erage respondent  more  certain  of  a 
brand's  advertised  values. 

■  Television  had  a  196%  greater  im- 
pact than  magazines  in  increasing  the 
average  respondent's  evaluation  of  an 
advertised  brand. 

■  Television  had  a  197%  greater  im- 
pact than  magazines  in  making  the  av- 
erage respondent  more  eager  to  buy  an 
advertised  brand. 

Translated  into  terms  of  cost  efficien- 
cy, these  findings  meant  that  for  each 
advertising  dollar  spent — 

■  Television  made  25%  more  people 
more  aware  of  an  advertised  brand 
than  magazines  did  (tv,  an  increase  of 


COMMERCIAL  PREVIEW:  Schaefer  beer 


Shooting  of  this  new  Schaefer  beer 
commercial  involved  first  commer- 
cial usage  of  "Gemini,"  MGM  Tele- 
studio's  new  tape-film  system  elimi- 
nating the  need  of  kinescope  for 
film  prints  of  video-tape  commer- 
cials (Broadcasting,  Jan.  14). 

The  commercial,  third  in  a  series 
by  Schaefer,  pictures  a  billiards 
match,  in  which  a  variety  of  trick 
shots  are  performed.  It  is  scheduled 
to  be  seen  sometime  next  month. 


Beer  is  served  to  players  to  the  tune 
of  the  regular  Schaefer  jingle.  Com- 
mercial was  shot  in  MGM  Tele- 
studios  New  York  studic.  It  will  be 
telecast  in  key  northeastern  markets 
through  BBDO,  New  York,  agency 
for  Schaefer. 

Agency  producer:  Lou  Georgaras. 
Art  director.  Alphonse  Normandia. 
Copywriter:  Bob  Miller. 

Telestudios  director:  Joe  Weis- 
man.  Producer:  Pete  Ryan. 


122  persons  per  dollar;  magazines,  97.9 
persons  per  dollar). 

■  Television  made  42%  more  people 
more  certain  of  a  brand's  advertised 
values  than  did  magazines  (tv,  33.6 
persons  per  dollar  made  more  certain; 
magazines,  23.6  persons). 

■  Television  made  twice  as  many 
people  increase  their  evaluation  of  an 
advertised  brand  as  did  magazines  (tv, 
40.3  persons  per  dollar  increased  their 
evaluation;  magazines,  20  persons). 

■  Television  made  twice  as  many 
people  more  eager  to  buy  an  advertised 
brand  as  did  magazines  (tv,  78.1  per- 
sons per  dollar  made  more  eager  to 
buy;  magazines,  38.6  persons  per  dol- 
lar). 

Three  Waves  ■  The  new  approach 
was  developed  by  CBS-TV  research  de- 
partment under  the  direction  of  Jay 
Eliasberg,  and  the  studies — in  three 
waves  in  1960  and  1961 — were  con- 
ducted for  CBS-TV  by  Audits  &  Sur- 
veys Co.  and  Eugene  Gilbert  &  Co. 

The  techniques  and  findings  have 
been  highlighted  in  a  14-minute  color 
film  which  CBS-TV  plans  to  start  show- 
ing to  advertising  agencies  in  New  York 
next  week  and  to  those  in  about  10 
other  major  cities  in  the  near  future. 

Historically,  the  audiences  of  differ- 
ent media  have  been  regarded  as  "ap- 
ples" and  "oranges" — impossible  to 
compare — because  different  media  de- 
fine their  audiences  by  different  stand- 
ards. The  CBS-TV  study  points  out, 
for  example,  that  a  magazine  or  news- 
paper does  not  equate  with  a  television 
set,  nor  an  issue-reader  with  an  aver- 
age-minute viewer. 

The  new  approach  goes  beyond  "au- 
diences" and  deals  with  "total  adver- 
tising effectiveness."  Here,  the  CBS- 
TV  presentation  asserts,  it  becomes  pos- 
sible to  apply  the  same  tests  to  differ- 
ent media  and  get  comparable  results. 
Thus  "we  can,  for  the  first  time,  fairly 
compare  magazines  and  television." 

(Actually,  CBS-TV  officials  say,  the 
principle  applies  to  other  media  as  well 
as  magazines.  However,  certain  basic 
data  for  newspapers  is  missing,  so  that 
a  newspapers-tv  comparison  probably 
would  have  to  rely  in  some  degree  on 
estimates  and  to  that  extent  might  be 
challenged  as  less  precise.") 

Comparability  ■  In  its  study  CBS-TV 
used  brand  advertising  that  (1)  was 
running  on  television  and  in  magazines 
at  the  same  time  and  (2)  was  making 
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What's  Discretionary  Income? 


Are  you  kidding < 


One  man's  Porsche  is  another  man's  patio.  But  all 
kidding  aside,  however  they  spend  it,  there's  27% 
more  discretionary  income  in  Ohio's  Third  Market 
than  the  national  average,  and  no  medium  —  but 
none  —  covers  it  as  thoroughly  as  WHIO-TV,  AM, 
FM.  Ask  George  P.  Hollingbery. 

Additional  morsel  for  thought: 

Dayton  continues  to  lead  the  state's  eight  major 
cities  with  the  highest  weekly  gross  earnings. 
(Dayton  Dai'y  News  — 8/12/62). 


Associated  with  WSB,  WSB-TV,  Atlanta,  Georgia 
and  WSOC,  WSOC-TV,  Charlotte  North  Carolina 


WHIO 


DAYTON,  OHIO  •  WHIO  •  AM  •  FM  •  TV 
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Big  kickoff  for  Secure 

Helene  Curtis  Industries,  Chi- 
cago, has  announced  that  it  will 
spend  $2  million  in  television  and 
print  media  during  the  next  three 
months  to  introduce  a  new 
pressed  powder  deodorant  and 
anti-perspirant  product  for  wom- 
en. Neither  the  kickoff  date  nor 
the  exact  media  budget  split  are 
set. 

Using  the  brand  name  Secure, 
the  new  product  will  be  packaged 
in  a  dainty  white  hinged  compact 
which  can  be  carried  in  the  purse 
as  well  as  displayed  on  the  van- 
ity. Curtis  considers  its  powder 
puff  Secure  to  be  the  most  signi- 
ficant innovation  in  the  over  $100 
million  deodorant  field  since  the 
firm's  Stoppette  "pouff"  deodorant 
of  the  early  1950's.  Agency  is 
McCann-Erickson,  Chicago. 


the  same  copy  points  in  both  media. 
The  study  included  all  product  cate- 
gories— and  virtually  all  brands — that 
met  those  requirements. 

In  all,  22  magazine  ads  and  30  tv 
commercials  for  13  products  were 
tested.  These  represented  all  the  ad- 
vertising done  by  these  products  in 
nighttime  network  television  (15  com- 
mercials on  CBS-TV,  10  on  ABC-TV 
and  5  on  NBC-TV)  and  in  four  lead- 
ing national  magazines  during  the  peri- 
ods when  the  study  was  in  the  field. 
The  magazines:  Life,  Look,  Reader's 
Digest  and  Saturday  Evening  Post. 

Approximately  6,000  interviewers,  se- 
lected from  30,000  specially  trained  and 
tested  for  this  study,  conducted  a  total 
of  8,779  interviews  with  more  than 
6,000  adults — in  all  cases  members  of 
their  own  households. 

So  that  the  interviews  could  be  con- 
ducted under  comparable  circumstances 
— immediately  after  exposure  to  the 
advertising,  whether  in  magazines  or  on 
television — husbands  interviewed  their 
wives  in  some  cases,  wives  interviewed 
their  husbands  in  other  cases,  and  high 
school  and  college  students  interviewed 
one  of  their  parents  in  yet  other  cases. 

Those  finally  chosen  to  do  the  inter- 
viewing were  schooled  and  then  given 
written  examinations  before  being  al- 
lowed to  take  part  in  the  study.  The 
wives,  husbands  and  parents  they  inter- 
viewed did  not  know  they  were  going 
to  be  questioned — until  the  question- 
ing started. 

Matched  Samples  ■  The  respondents, 
all  adults  and  divided  about  50-50  be- 
tween the  sexes,  were  first  separated 
randomly  into  two  matched  samples. 

One  group,  designated  the  "before" 
group,  was  interviewed  on  the  day  be- 
fore the  advertising  appeared.  This  es- 


tablished a  base  against  which  to  com- 
pare the  results  that  would  be  found 
after  the  advertising  appeared. 

(In  order  to  eliminate  the  influence 
of  people  who  may  not  watch  televi- 
sion or  read  magazines  and  thus  would 
be  unlike  those  tested  after  seeing  the 
commercials  or  ads,  the  tabulators  did 
not  include  in  the  final  figures  the  an- 
swers of  any  "before" — group  members 
who  were  not  later  observed  to  be  ex- 
posed to  the  advertising.) 

The  second,  or  "after"  group  of  re- 
spondents was  interviewed,  in  each  case, 
immediately  after  exposure  to  the  ad 
or  commercial.  Exposure  was  deter- 
mined by  the  interviewers  observation. 

In  the  case  of  magazine  ads,  the  in- 
terviewer knew  when  the  ad  he  was  to 
check  would  appear.  He  then  noted  the 
location  of  the  ad  in  the  magazine — 
and  waited.  As  soon  as  he  observed 
that  the  wife — or  husband  or  parent — 
had  been  exposed  to  that  particular 
page,  he  conducted  his  interview,  ask- 
ing prescribed  questions. 

Same  Questions  ■  In  the  case  of  tv, 
the  interviewer  knew  what  program 
would  carry  the  commercial  he  was  to 
investigate.  When  the  respondent  was 
watching  (or  listening  to,  without  watch- 
ing) that  program,  the  interviewer 
waited  for  five  minutes  and  then,  as 
soon  as  the  commercial  had  been  pre- 
sented (whether  the  respondent  saw  it 
or  not),  asked  the  same  perscribed 
questions. 

For  all  interviews  the  questions  were: 

"What  brand  comes  to  your  mind 
first  when  you  think  of  (product)?" 

"If  you  yourself  were  to  buy  (prod- 
uct) today,  which  one  brand  would  you 
most  likely  buy?" 

"Now  I'd  like  to  ask  you  some  ques- 
tions about  one  brand  of  (product) — 
(brand).  Even  though  you  may  not  use 
(brand)  yourself,  you  probably  have 
some  ideas  about  it.  How  would  you 
rate  it  on  each  of  the  following?  Would 
you  say  it  is  excellent,  good,  just  fair 
or  poor?  (at  this  point  interviewer  read 
a  list  of  statements  consisting  of  attrib- 
utes which  were  claimed  for  the  brand 
in  both  the  magazine  ads  and  tv  com- 
mercials that  were  being  tested.) 

"From  whatever  you  know  or  may 
have  heard  about  (brand),  how  would 
you  rate  it  overall?  Would  you  say  it 
is  excellent,  good,  just  fair  or  poor?" 

For  each  ad,  the  study  determined 
the  difference  between  the  "before"  at- 
titude percentage  and  the  "after"  atti- 
tude percentage.  Using  standard  sources 
on  audience,  these  percentages  were 
then  translated  into  terms  of  people,  or 
"total  effect." 

The  "total  effect"  figures  of  all  the 
tested  magazine  ads  were  then  added 
to  get  a  "total  advertising  effect"  figure 
for  the  magazine  ads  under  investiga- 
tion. 

Averages  ■  The  same  procedure  was 


followed  for  the  commercials.  The  fact 
that  the  study  covered  eight  more  com- 
mercials than  magazine  ads,  CBS-TV's 
report  asserted,  "in  no  way  affects  the 
findings"  because  the  comparisons  are 
made  on  the  basis  of  averages. 

The  "total  advertising  effect"  figure 
for  magazines  was  then  divided  by  the 
total  cost  of  the  magazine  advertising 
involved  (using  standard  sources  on 
costs).  So  was  the  "total  advertising 
effect"  figure  for  television  (using 
known  costs  or  estimates  from  stand- 
ard sources).  This  arithmetic,  the  re- 
searchers noted,  produced  "advertising 
effect  per  dollar"  figures  which  "could 
be  directly  compared,"  television  versus 
magazines. 

The  attitude  changes  produced  by  the 
average  magazine  exposure  and  by  the 
television  exposure  were  reported  as 
follows: 

Magazines 


Attitude  Level 

Change 

Before 

% 

After 

% 

(Impact) 

% 

Brand  awareness 

36.40 

47.94 

+11.54 

Belief  in  brand's 

advertised  attributes 

34.43 

37.21 

+  2.78 

Brand  evaluation 

38.09 

40.45 

+  2.36 

Desire  to  buy  brand 

35.28 

39.83 

+  4.55 

Television 
Attitude  Level 
Before  After 


Brand  awareness 
Belief  in  brand's 
advertised  attributes 
Brand  evaluation 
Desire  to  buy  brand 


% 
32.25 

33.40 
32.79 
27.76 


% 
53.36 


Change 
(Impact) 

% 

+21.11 


39.21  +  5.81 
39.77  +  6.98 
41.28  +13.52 


CBS-TV  authorities  said  no  "after" 
respondent  was  interviewed  more  than 
once  on  any  given  brand.  Some  were 
interviewed  after  exposure  to  a  message 
in  each  medium,  but  not  for  the  same 
brand.  Nor,  according  to  the  research- 
ers, did  interviewers  try  in  any  way  to 
induce  respondents  to  look  at  the  maga- 
zine or  program  in  which  test  ads  were 
to  appear. 

To  calculate  tv  audiences,  the  study 
used  Nielsen  total-audience  homes  fig- 
ures, multiplied  by  American  Research 
Bureau  data  on  audience  composition 
(adults  only).  For  magazines  it  used  an 
ad-page-exposure  report  compiled  for 
the  Reader's  Digest  and  Saturday  Even- 
ing Post  in  1959,  covering  all  four  of 
the  magazines  involved  in  the  studies. 

Cost  Data  ■  Cost  figures  were  based 
on  Standard  Rate  &  Data  space  rates 
information  adjusted  for  estimated 
earned  discounts.  Television  cost  data 
came  from  the  CBS-TV  controller's 
office  in  the  case  of  advertising  on  CBS- 
TV,  with  estimates  from  Nielsen  and 
other  sources  in  the  case  of  advertis- 
ing on  the  other  networks. 

CBS-TV  authorities  said  that,  if  any- 
thing, the  basic  information  they  used 
over-stated  the  case  for  magazines  and 
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announcing 
three  pieces 

f  Pnko  rocoarr 


Expanding  to  25  top  markets 
Pulse  Local 

Tv-PDd 


a  national  study 

answering  60  qualitative 

questions . . .  about  people 
and  products 

Book  I— Tobacco 

Book  II— Drugs 

Book  III— Automotive 

Book  IV— Cosmetics 

Book  V— Soaps  &  Detergents 

Book  VI— Demographic 
Factors 


Local  Qualitative  Radio 
in  100  leading  markets 


—by  station,  by  time 
period,  showing 


—Age  —Occupation 
—Sex       —Size  of  Family 


First  syndicated  material 
of  its  kind  bringing 
qualitative  radio  research 
within  reach  of  every 
budget. 


Examines  in  depth  audiences 
for  every  tv  program  shown 
in  measured  locality. 

P— for  personal 

D— for  diary  and  daily 

Q— for  qualitative 

Diary  placement  and  pickup 
made  each  day,  same  day. 
Produces  82%  response. 
(How's  that  compared  with 
returns  from  absentee  diaries?) 


ill 


Answers  to  thousands  of  marketing  questions,  (product  use  as  well 
as  demographic)  now  on  file  in  our  Electronic  Memory.  For  moderate  cost  of  special  tabulations, 
contact:  Mr.  Laurence  Roslow,  v.p. 


ULSE,  IN 

h  is  involved,  Pulse  is  well  qualified  •  730  Fifth  Ave.,  New  York  19,  New  York  •  Telephone:  JUdson  6-3316 


ADS  SHOULD  RUN  ALL  YEAR 

Alberto-Culver's  Lavin  says  buying  and  selling 
done  year-around  and  advertising  should  be  too 


under-stated  television's. 

The  products  covered  in  the  survey 
were  as  follows  (but  no  breakdown  by 
product  category  or  brand  is  available, 
officials  reported):  Bayer  aspirin,  Camp- 
bell soups.  Dial  soap.  Ford  Falcon, 
General  Electric  refrigerators,  Good- 
year tires,  Kcllogg's  corn  Hakes,  Kraft 
barbecue  sauce,  Marlboro  cigarettes, 
Pal  blades,  Sanka  insiant  coffee,  7-Up 
and  Sunbeam  electric  shavers. 

The  film  presentation  summarizing 
the  study  and  its  results  was  produced 
and  directed  by  Louis  Dorfsman,  cre- 
ative director,  and  George  Bristol,  op- 
erations director,  of  the  CBS-TV  net- 
work advertising  and  sales  promotion 
department.  Design  was  by  Saul  Bass 
&  Assoc.  in  collaboration  with  the 
CBS-TV  network;  film  production  was 
by  Format  Films  Inc. 

Details  of  the  study,  its  mechanics 
and  findings  are  contained  in  a  47-page 
booklet,  "Taking  the  Measure  of  Two 
Media." 

Business  briefly . . . 

Wilson  Sporting  Goods  Co.,  River 
Grove,  111.,  through  Campbell-Mithun, 
Chicago,  and  Goodyear  Tire  &  Rubber 

Co.,  New  York,  through  Young  &  Rubi- 
cam,  that  city,  will  sponsor  NBC-TV's 
coverage  of  the  final  three  holes  of  the 
Palm  Springs  Golf  Classic  on  Sunday, 
Feb.  3  (5-6  p.m.  EST). 

Pontiac  Motor  Div.  of  General  Motors 
Corp.,  through  MacManus,  lohn  & 
Adams,  will  sponsor  the  Victor  Borge 
Show,  first  tv  variety-entertainment  pro- 
gram to  originate  from  Philharmonic 
Hall  of  New  York's  new  Lincoln  Cen- 
ter. Show  will  be  telecast  on  ABC-TV, 
Monday,  Feb.  25  (9-10  p.m.  EST). 

Glenbrook  Labs  Div.  of  Sterling  Drug 
Co.,  New  York,  has  bought  daytime 
participations  on  CBS-TV  and  NBC-TV 
to  introduce  its  new  Dr.  Lyon's  Fluoride 
Tooth  Powder.  Campaign  will  run 
through  the  fall.  Agency:  Dancer-Fitz- 
gerald-Sample Inc.,  New  York. 

Ten  national  advertisers  in  the  past 
three  weeks  signed  with  ABC-TV  for 
prime-time  participations  which  the  net- 
work said  represented  $4  million  billing 
in  new  business.  Advertisers  included 
Bristol-Myers  (Young  &  Rubicam), 
Brown  &  Williamson  (Ted  Bates), 
Block  Drug  (Grey  Adv.),  Carter  Prod- 
ucts (Sullivan,  Stauffer,  Colwell  & 
Bayles),  Dodge  (BBDO),  General 
Foods  (Benton  &  Bowles),  Gulf  Amer- 
ican Land  Corp.  (Paul  Venze  Assoc.), 
Helene  Curtis  (McCann-Erickson). 
Plymouth  (N.  W.  Ayer),  and  Toni 
Div.  of  Gillette  (North  Adv.). 

Georgia-Pacific  Corp.,  Portland,  Ore., 
has  bought  into  ABC-TV's  Wide  World 
of  Sports,  beginning  in  April.  It  is  G-P's 
first  buy  on  ABC-TV.  Agency:  Mc- 
Cann-Erickson Inc.,  Portland. 


Tv  advertising  ought  to  be  all-year 
round  for  companies  which  use  the  me- 
dium. Neither  the  business  of  selling 
nor  of  buying  takes  the  summer  off. 

This  was  stressed  by  television  booster 
Leonard  H.  Lavin,  president  of  Alberto- 
Culver  Co.,  Melrose  Park,  111.,  in  re- 
counting the  advertiser's  success  with 
the  medium  at  a  management  meeting 
of  a  station  representative  firm  in  New 
York  last  week. 

Mr.  Lavin  was  featured  at  Television 
Advertising  Representatives'  second  an- 
nual management  meeting  on  Jan.  23. 
Sessions  included  seminars  for  general 
and  sales  managers  of  the  eight  TvAR- 
repped  stations,  for  Westinghouse 
Broadcasting  Co.  executives  and  top- 
level  media  client  executives,  TvAR 
officers  and  sales  managers. 

Another  highlight  on  the  program 
was  a  panel  discussion  on  computers. 
Panelists  included  Robert  Liddle,  a 
Compton  Adv.  vice  president;  Michael 
J.  Donovan,  vice  president  and  associate 
media  director  at  BBDO,  and  Joseph 
St.  Georges,  vice  president  and  manager 
of  media  department  at  Young  &  Rubi- 
cam. 

Mr.  Lavin  said: 

"We  are  fully  aware  that  advertisers 
cut  back  expenditures  and  take  hiatuses 
during  the  summer.  This  philosophy  is 
not  shared  by  Alberto-Culver.  The  busi- 
ness of  selling  goes  on  all  year  round. 
The  business  of  buying  goes  on  all  year 
round. 

"And  the  business  of  advertising  and 
influencing  likewise  go  on  all  year 
round,  including  the  summer.  Because 
spot  television  has  been  instrumental 
in  our  growth,  it  is  a  day  in,  day  out 
proposition  as  far  as  we're  concerned." 

Alberto  Culver  Co.'s  use  of  television 
has  been  a  major — and  continuing — 


success  story.  The  company  conserva- 
tively expects  to  boost  its  advertising 
budget  this  year  to  more  than  $30  mil- 
lion from  an  estimated  $23  million  in 
1962.  About  98%  of  the  budget  is  in 
network  and  spot  tv  (Broadcasting, 
Dec.  17,  f962). 

Mr.  Lavin  discussed  his  company's 
use  of  spot  television  in  new  product 
introduction,  in  making  initial  impres- 
sions in  large  markets,  as  a  method  of 
shoring  up  sagging  sales  within  specific 
market  areas,  in  "blitzing"  (where  a 
particular  product  needs  an  added  edge 
against  competition  in  a  market),  in 
exploiting  markets  which  have  the 
greatest  potential  and  in  market  testing 
products. 

A  Cost  Warning  ■  In  his  talk,  Mr. 
Lavin  warned  of  a  rising  cost  per  thou- 
sand as  "one  dark  cloud  in  the  spot- 
television  horizon."  He  said  the  cost 
hikes  he  referred  to  were  those  which 
are  made  without  comparable  increases 
in  tv  homes  "and  by  the  fact  that  au- 
diences are  more  evenly  divided  today 
among  stations." 

Mr.  Lavin  said  that  A-C's  cost  per 
thousand  for  spot  in  1960  was  $1.66  per 
minute  commercial  but  is  now  over 
$2.25. 

He  acknowledged  that  Alberto-Culver 
was  finding  ways  to  lighten  a  higher  cost 
effect.  Among  the  weapons  used,  he 
said,  is  the  bridged  commercial  that 
permits  two  low-budget  brands  to  share 
the  cost  of  a  minute  announcement  and 
giving  each  the  frequency  desired. 
Broadcasters  can  benefit,  according  to 
Mr.  Lavin,  because  bridging  allows  for 
a  greater  number  of  brands  to  use  the 
medium. 

Larry  H.  Israel,  president  of  TvAR, 
predicted  that  this  year  would  top  the 
1962  levels  of  record  billings  for  the 


Leonard  Lavin  (c),  president  of  Al-  Gannon  (I),  president,  Westinghouse 
berto-Culver,  discusses  his  company's  Broadcasting  Co.,  and  Larry  Israel, 
tv  success  story  with  Donald  G.  Mc-    president,  TvAR. 
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Have  you  ever  heard 
of  our  "Party  Line"? 


WE  don't  want  to  spoil  it  by  trying  to  com- 
press the  whole  story  of  our  "Party  Line" 
program  into  this  brief  space. 

Suffice  it  to  say  here  that  "Party  Line"  is  a 
participating  program  on  the  most  popular  TV 
station  anywhere  near  the  great  Red  River 


Valley.  It  is  producing  big  results  for  some  big 
advertisers.  For  example,  we  recently  offered  a 
Party  Line  Pattern  Book,  at  $1  a  throw.  Result: 
14,928  copies! 

Ask  PGW,  will  you?  They  have  the  whole  story 
of  this  spectacular  program. 


WDAY-TV 

AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 


PETERS,  GRIFFIN,  WOODWARD,  INC., 

Exclusive.  National  Representatives 
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eight  stations  represented  by  the  firm. 

Mr.  Israel  cited  a  growing  awareness 
among  advertisers  of  a  "composite  of 
many  individual  markets"  as  contrasted 
to  "a  broad  national  market"  and  an 
increase  in  new  product  introduction 
and  market  testing  in  tv. 

He  noted  that  magazines  and  net- 
works have  attempted  to  follow  the  spot 
formula  but  without  spot's  success.  Net- 
work scatter  plans  and  spot  carriers  and 
magazines  with  regional  editions  "can- 
not hope  to  approach  the  fast-breaking 
flexibility  and  individual  marketing  as- 
pects of  spot  tv,"  Mr.  Israel  said. 

PULSE  DATA  ON  RADIO 

Average  home  said  to 
listen  6.4  hours  daily 

In  the  course  of  a  day,  between  6 
a.m.  and  midnight,  87%  of  all  homes 
spend  time  listening  to  radio,  Dr.  Sydney 
Roslow,  director  of  The  Pulse  Inc., 
said  last  week  in  a  report  on  a  national 
study  undertaken  by  Pulse  last  year. 

In  a  speech  to  the  Detroit  chapter  of 
Station  Representatives  Assn.  on  Mon- 
day (Ian.  21),  he  said  the  national 
study  of  the  radio  audience  also  found: 

■  Listening  of  all  persons  in  the  av- 
erage home  totals  6.4  hours  per  day. 

■  Teenagers  listen  much  less  than 
adults.  He  split  up  the  daily  6.4-hour 
per-home  total  as  follows:  adult  women 
3.3  hours;  adult  men  2.0  hours;  teen- 
agers 0.7  hours  and  children  0.4  hours. 

■  Auto  listening  contributes  10%  to 
20%  of  the  total  radio  audience  daily. 
All  out-of-hotne  listening  contributes 
15%  to  30%. 

■  By  income  groups,  87%  of  the 
homes  with  incomes  of  less  than  $5,000 
were  found  to  have  listened  during  a 
day;  80%  of  those  in  the  $5,000-$7,499 
bracket  listened,  and  88%  of  those  with 
incomes  $7,500  and  over. 

■  Radio  listeners  are  "good  custom- 
ers": 35%  of  the  "heaviest  listening 
percentile"  includes  homes  with  in- 
comes from  $7,500  and  up,  while  34% 
of  this  heavy-listening  group  are  in  the 
lowest  income  level.  Among  the  "heavy 
listeners,"  54%  have  no  children — but 
34%  have  five  children  or  more. 

Dr.  Roslow  also  reported  that  Pulse 
plans  to  go  ahead,  starting  in  25  mar- 
kets, with  its  "TelePulse  PDQ,"  a  form 
of  "cross-breeding  of  the  face-to-face 
personal  interview  and  the  one-day 
diary."  Tests  in  Los  Angeles,  he  said, 
produced  an  82%  return  as  compared 
to  "perhaps  half  of  that  in  conventional 
diary  systems,"  and  also  "got  answers 
to  important  qualitative  product  ques- 
tions about  every  local  tv  program." 

He  said  another  new  Pulse  service, 
"LQR-100,"  a  qualitative  study  of  local 


radio  in  100  markets,  already  has  been 
ordered  by  160  stations. 

Dr.  Roslow  predicted  that  "in  the 
late  1960s  and  70s  we'll  see  a  lot  less 
irresponsible  nit-picking  at  ratings,  and 
a  lot  greater  appreciation  of  their  true 
role  and  limitations."  The  "first  big 
revolution"  of  the  next  ten  to  fifteen 
years,  he  said,  will  be  the  bringing  of 
qualitative  research  within  financial 
reach  of  all  stations. 

The  emphasis  in  audience  measure- 
ment, he  predicted,  will  be  "on  persons 
rather  than  homes,"  while  the  "out-of- 
home  and  out-of-the-living-room  audi- 
ence, just  now  being  generally  dis- 
covered, will  become  increasingly  the 
object  of  attention." 

Dr.  Roslow  went  into  detail  on 
Pulse's  measurement  techniques,  par- 
ticularly in  light  of  the  Federal  Trade 
Commission  consent  decrees  signed  by 
Pulse,  A.  C.  Nielsen  Co.  and  American 
Research  Bureau  (Broadcasting,  Jan. 
V). 

He  said  that  although  the  FTC  made 
no  announcement  until  a  few  weeks 
ago,  Pulse  signed  its  consent  order  last 
August — and  that  even  "long  before" 
then,  "we  had  already  done  everything 
necessary  to  comply  with  the  detailed 
changes  involved." 


Heavy  use  of  radio-tv 
planned  for  Plymouth 

Chrysler  Corp.,  Detroit,  will  use 
heavy  tv-radio  schedule  in  the  next  few 
weeks  to  tell  how  its  Plymouth  car  won 
eight  of  ten  firsts  in  the  1963  competi- 
tion at  Riverside,  Calif.,  against  Ford 
and  Chevrolet.  The  Plymouth  buy, 
through  N.  W.  Ayer  &  Son,  calls  for 
minute  participations  on  ABC-TV  Feb. 
5-March  16,  90-second  commercials 
starting  Jan.  24  for  five  weeks  on  MBS 
and  CBS  and  radio  spot  buys  on  80 
stations  in  30  markets. 

Westinghouse  to  use 
ABC-TV  daytime  ads 

Westinghouse  Electric  Corp.  will  use 
daytime  network  tv  in  1963  for  the  first 
time  in  10  years  it  was  announced  to- 
day (Jan.  28).  A  42-week  schedule  will 
begin  March  4  to  promote  the  com- 
pany's line  of  portable  appliances  on 
ABC-TV's  The  Tennessee  Ernie  Ford 
Show,  Queen  For  a  Day,  Who  Do  You 
Trust?  and  Midday  Report. 

W.  H.  Knoerr,  advertising  manager 
of  Westinghouse's  portable  appliance 
division  said  the  campaign  was  aimed 
at  women,  who  are  the  primary  buyers 
of  portable  appliances. 


Big  tv  campaign  planned  for  motion  picture 

MEDIUM  WILL  GET  MAJOR  PART  OF  FILM'S  AD  BUDGET 


Broadcast  advertising  and  promotion, 
which  have  played  a  strong  role  in  the 
exploitation  of  three  movies  produced 
by  Frank  Sinatra's  Essex  Productions, 
Hollywood,  Calif.,  are  slated  for  even 
greater  use  by  the  film  company  for  its 
coming  pictures. 

The  major  part  of  the  advertising 
budget  for  "Come  Blow  Your  Horn," 
co-produced  by  Essex  with  Tandem 
Productions  for  release  this  summer, 
for  example,  will  be  in  television  in 
key  city  openings. 

While  broadcast  allocations  are  not 
available  yet,  the  film  is  termed  the 
"biggest  tv-sold  movie  we  ever  made" 
by  a  spokesman  from  Essex.  Television 
advertising  for  the  movie  is  also  de- 
scribed as  "precedent-breaking"  by  an 
advertising  official  from  Paramount 
Pictures,  which  is  releasing  the  film. 

The  decision  to  place  heavier  em- 
phasis on  television  for  promotion  of 
"Come  Blow  Your  Horn"  and  future 
Essex  films  was  motivated  by  past  suc- 
cesses with  the  medium,  according  to 
Howard  W.  Koch,  Essex's  executive 
producer. 

Expenditures  for  tv  promotion  on 
"The  Manchurian  Candidate,"  produced 
by  Essex  for  United  Artists  release  last 
fall,  totaled  $250,000  for  its  opening, 
equalling  the  newspaper  budget,  Mr. 
Koch  said.  The  local  campaign  in  Los 


Angeles,  called  by  Mr.  Koch  a  typical 
example  of  the  growing  value  of  tv  to 
film  promotion,  totaled  $28,400,  of 
which  $13,000  went  to  tv  and  $3,500 
to  radio. 

The  tv  campaign  for  "Come  Blow 
Your  Horn"  will  include  10  and  20 
second  and  one-minute  commercials 
using  several  "unique"  approaches.  Mr. 
Sinatra,  who  will  star  in  the  movie,  will 
also  "sell"  the  film  in  a  series  of  com- 
mercials. Top  personalities,  who  are 
not  in  the  picture,  will  also  be  featured 
in  tv  advertising,  for  which  special  com- 
edy sketches  are  being  written. 

With  the  wardrobe  said  to  be  one  of 
the  highlights  of  "Come  Blow  Your 
Horn,"  major  tie-ins  are  being  arranged 
with  clothing  manufacturers.  Copper- 
tone  Corp.,  Miami,  Fla.,  a  maker  of 
suntan  oils,  and  Buick  have  already 
concluded  tie-in  negotiations  for  a  series 
of  commercials.  The  Coppertone  spots 
will  feature  Jill  St.  John,  co-star  of  the 
movie,  and  Buick  will  highlight  the 
"Riviera"  auto  shown  in  the  film. 

A  promotional  film,  spotlighting- 
Tony  Bill,  a  new  actor  who  plays  Frank 
Sinatra's  brother  in  the  picture,  will 
show  how  a  star  is  born.  The  film  will 
be  made  available  to  tv  stations  from 
coast  to  coast. 

Ad  agency  for  Paramount:  Lennen 
&  Newell,  New  York. 


36   (BROADCAST  ADVERTISING) 


BROADCASTING,  January  28,  196$ 


II 


HOW  AUTOMATION 


250% 


New  York  City  FM  Station  Moves  From 
4th  to  1  st  in  Pulse  Rating 

Monthly  billings  up  from  only  $2000  to  $7000  in 
the  period  May-Nov.  '62!  Pulse  rating  up  from 
4th  to  1st  among  independent  FM  Stations,  Oct.- 
Nov.  '62  study!  A  growing  list  of  sponsors  and 
renewals!  That's  the  success  story  of  FM  station 
WBFM,  operating  in  the  intensely  competitive 
New  York  City  market.  And  only  the  beginning! 

Automated  O-Vation  Music 
Programming 

Much  of  WBFM's  success  is  attributed  to  the 
benefits  derived  from  automated  programming. 
The  station  uses  automated  equipment  and 
O-Vation  Music  supplied  by  Programatic  Broad- 
casting Service.  This  has  resulted  in  substantial 
savings  on  personnel,  music  and  programming 
time.  These  savings  in  turn  have  enabled  WBFM 
to  program  live  and  live-on-tape  to  a  degree  other- 
wise impossible. 

Station  Personality  Attracts 
Sponsors,  Audience 

By  astute  scheduling  of  automated  and  live  pro- 
grams, WBFM  has  built  a  bright,  adult  station 
"personality"  for  itself,  attracting  more  listeners 
and  a  growing  roster  of  diversified  sponsors, 
which  includes:  Merrill  Lynch,  Pierce,  Fenner  & 
Smith;  Norel  Electronics;  Staten  Island  Savings 
and  Schaefer  Brewing  Company. 


Sponsors  Get  Direct  Dollar  Results 

Concourse  Travel  Bureau,  for  example,  sold  nearly 
$4000  worth  of  vacation  tours  in  the  first  six  weeks 
of  a  13-week  advertising  campaign  over  WBFM. 

Why  WBFM  Uses 
Programatic  O-Vation 

Automated  for  economy  and  unequalled  pro- 
gramming flexibility,  O-Vation  Music  features 
8-hour  tapes  of  new  and  exciting  instrumental  and 
vocal  arrangements,  programmed  to  today's  adult 
audiences,  performed  by  top  talent  and  repro- 
duced in  true  tonal  quality.  Programatic  start- 
stop  automation  provides  for  pre-selected  news 
breaks,  commercials,  local  broadcasts,  allows 
creative  broadcasters  to  build  their  own  format, 
tailored  to  the  specific  needs  of  each  individual 
market.  O-Vation  Music  is  available  to  only  one 
station  per  market.  Make  it  yours. 


PHONE,  WRITE  OR  WIRE  TELESYND  TODAY! 


Telesynd 

136  East  57th  Street,  New  York  22,  New  York 

I  would  like  to  have  the  full  story  on  how  Programatic's 
O-Vation  Music  will  benefit  me. 

NAME  


ADDRESS- 
CITY  


_STATE_ 


TELESYND  AND  PROGRAMATIC  Q  INTERNATIONAL  SERVICES  OF  WRATHER  CORPORATION 
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Network  tv  planned 
for  new  Polident  size 

A  33%  increase  in  sales  of  econ- 
omy-size Polident  denture  cleanser 
after  recent  test  marketing  of  the  prod- 
uct has  resulted  in  plans  for  its  heavy 
exposure  on  network  television. 

Block  Drug  Co.,  manufacturer  of 
Polident,  now  plans  to  advertise  the 
large  size  cleanser  during  all  "bill- 
boarding"  used  for  Polident  commer- 
cials which  will  include  exposures  of 
15,  10,  5,  and  3  seconds  on  these  net- 
work shows:  Going  My  Way,  Naked 
City,  Sunday  Night  Movies,  77  Sunset 
Strip  and  Laramie.  The  campaign  is 
scheduled  definitely  for  February  and 
March  and  tentatively  for  April.  Block 
Drug's  agency  is  Grey  Advertising. 

Agency  appointments... 

■  Chesebrough-Pond's  Inc.,  New  York, 
to  J.  Walter  Thompson  Co.  in  Japan, 
to  handle  advertising  in  that  country, 
starting  March  1. 

■  Moore  Co.,  Newark,  N.  J.,  has  ap- 
pointed Venet  Adv.  Agency,  Union, 
N.  J.,  to  handle  advertising,  marketing 
and  public  relations  for  its  Bon  Vivant 
soups.  Initial  radio  campaign  for  13- 
weeks  with  five  one-minute  spots  per 
week  will  begin  April  15  on  two  sta- 
tions in  New  York  and  is  expected  to 
expand  into  other  major  markets. 

■  Waitt  &  Bond  Inc.,  Newton  High- 
lands, Mass.,  has  appointed  Chirurg  & 


Cairns  Inc.,  Boston,  as  its  advertising 
agency  for  four  brands  of  cigars.  Ac- 
count, which  currently  uses  spot  radio 
and  tv,  has  a  total  advertising  budget 
estimated  at  $250,000. 

■  Whitehall  Labs  Div.  of  American 
Home  Products  Corp.  has  appointed 
Donahue  &  Coe,  New  York,  as  agency 
for  its  Hill's  cold  tablets,  effective  Feb. 
1.  Former  agency  was  Cunningham  & 
Walsh,  New  York. 

■  Campbell  Soup  Co.  is  transferring  its 
frozen  soups  account  to  BBDO,  New 
York,  from  Leo  Burnett  Co.,  New  York, 
effective  July  29.  Account  bills  es- 
timated $700,000  of  which  50%  is  in 
tv. 

Isodine  appoints 
Kenyon  &  Eckhardt 

The  appointment  of  Kenyon  &  Eck- 
hardt, New  York,  as  agency  for  five 
products  of  the  Isodine  Pharmacal 
Corp.,  New  York,  was  announced  last 
week  by  Edward  W.  Dooley,  vice  presi- 
dent and  general  manager  of  the  com- 
pany. Billing  for  the  products  are  esti- 
mated at  $1.5  million,  of  which  approx- 
imately $1  million  is  in  spot  tv. 

The  products,  which  have  been  as- 
signed from  Reach,  McClinton  &  Co., 
New  York,  effective  immediately,  are 
Isodine  antiseptic,  Isodine  gargle,  Iso- 
dine mouthwash,  Isodine  throat  spray 
and  Isodettes  antibiotic  throat  lozenges. 
Isodine  Pharmacal  is  a  division  of  the 
International  Latex  Corp. 


Rep  appointments... 

■  KHAS-TV  Hastings-Kearney,  Neb.: 
Venard,  Torbet  &  McConnell  Inc.,  New 
York,  as  national  representative. 

■  KSAY  San  Francisco:  Avery-Knodel, 
New  York,  as  exclusive  national  repre- 
sentative. 

■  WLEC  Sandusky,  Ohio:  Weed  Radio 
Corp.,  New  York,  as  exclusive  national 
representative. 

■  WSEE  (TV)  Erie,  Pa.;  Ohio  Station 
Reps.,  Cleveland,  and  Penn  Stations 
Reps,  Pittsburgh,  as  representatives  in 
those  areas. 

■  KETO-AM-FM  Seattle  and  KPAM 
Portland:  Broadcast  Time  Sales,  New 
York,  as  exclusive  national  representa- 
tive. 

■  WVNO-FM  Mansfield,  Ohio:  Frede- 
rick W.  Smith,  New  York,  as  national 
representative. 

■  WWOK  Charlotte,  N.  C;  Adam 
Young  Inc.,  New  York,  as  national 
representative. 

■  KLIN  Lincoln,  Neb.:  Mid-West  Time 
Sales,  Kansas  City,  Mo.,  as  regional 
sales  representative. 

»  KUDL  Kansas  City,  Mo.:  McGavren- 
Guild  Co.,  New  York,  as  national  re- 
presentative. Mid-West  Time  Sales, 
Kansas  City,  is  regional  representative. 


  GOVERNMENT   

It  wasn't  raining  rain  at  FCC 

WIDESPREAD  CRITICISM  DIRECTED  AT  TODAY'S  OMAHA  TV  HEARING 


It  rained  brickbats  on  the  FCC  last 
week. 

All  scored  bullseyes  on  the  commis- 
sion's inquiry  into  local  tv  programs 
offered  by  the  three  Omaha,  Neb.,  tv 
stations  beginning  today  (Monday)  and 
some  were  thrown  by  former  FCC 
chairman  and  present  commissioner 
Frederick  W.  Ford  in  an  address  to  the 
National  Religious  Broadcasters  (see 
story,  page  87). 

Without  mentioning  Omaha  by  name, 
Commissioner  Ford  said  there  is  "great 
danger"  that  the  FCC  is  stepping  out 
of  bounds  in  such  hearings  by  taking 
over  the  programming  functions  which 
properly  belong  to  the  broadcasters. 

Other  attacks  on  the  Omaha  hearing 
took  these  forms: 

■  NAB  President  LeRoy  Collins, 
speaking  to  the  Nebraska  Assn.  of 
Broadcasters  last  Wednesday  (Jan.  23) 
in  Lincoln,  used  the  strongest  anti-FCC 
words  he  has  uttered  since  becoming 
NAB  president  two  years  ago  in  blast- 


ing the  Omaha  hearing.  He  demanded 
the  FCC  cease  such  hearings,  which  he 
labeled  "efforts  to  govern  by  harrass- 
ment,  by  needling,  by  nibbling." 

■  The  next  day,  the  Nebraska  state 
legislature  (unicameral)  unanimously 
adopted  a  resolution  charging  the 
Omaha  hearing  is  "an  unwarranted  in- 
trusion by  the  federal  government  into 
the  freedom  of  broadcasting  and  the 
affairs  of  this  sovereign  state."  The 
resolution,  introduced  by  Sen.  William 
Moulton  of  Omaha,  was  passed  39-0. 

The  legislature  resolution  said  the 
hearing  was  scheduled  by  the  FCC 
"without  just  cause  or  reason."  Copies 
were  sent  to  President  Kennedy,  the 
attorney  general,  all  members  of  the 
Nebraska  congressional  delegation  and 
the  FCC. 

■  Meeting  in  Athens  Wednesday,  the 
Georgia  Assn.  of  Broadcasters  said  it 
is  "unalterably  opposed  to  the  FCC  in- 
vestigation of  qualitative  services  of 
local  television  in  Omaha  or  in  any 


other  city  unless  there  are  compelling 
and  spontaneous  demands  emanating 
from  the  general  public."  GAB  said 
that  such  hearings  constitute  an  "auto- 
matic indictment"  against  the  stations 
involved  and  presupposes  the  stations 
are  guilty  of  not  performing  in  the  pub- 
lic interest. 

The  attendant  publicity,  particularly 
in  competing  media,  creates  the  im- 
pression of  wrongdoing  and  far  out- 
weighs any  positive  results,  the  Georgia 
broadcasters  charged. 

■  At  the  same  GAB  meeting  (see 
story,  page  86)  Stephen  Labunski,  vice 
president-general  manager  of  WMCA 
New  York,  said  the  FCC  has  prepared 
for  the  "broadcaster  fry  in  Omaha"  by 
soliciting  testimony  from  "vigilante 
committees"  of  unrepresentative  wit- 
nesses for  hearings  on  local  program- 
ming. 

Some  Difficulty  ■  Commissioner  Ford 
said  the  FCC  has  held  [in  Chicago]  and 
proposes  to  hold  [in  Omaha]  hearings 
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KLZ-TV 

in  denver 


The  list  of  victories  by  KLZ-TV  always  has  been 
impressive,  but  nothing  compares  with  its  most 
recent  defense! 

The  November  ARB  showed  KLZ-TV  is  in  first 
place  —  ahead  of  all  competition  in  every 
"Broad  Day  Part"  time  bracket  from  sign-on  to 
sign-off,  seven  days  a  week.  Never  before  has 
a  Denver  television  station  received  such  a 
large  share  of  the  total  television  viewers. 

KLZ-TV  has  17  of  the  top  20  programs  in  Den- 
ver! These  include  the  highest  rated  news  — 
morning,  afternoon  and  night;  the  highest 
rated  weather  and  sports;  the  highest  rated 
network  program;  the  highest  rated  syndicated 
program! 

The  winner,  and  still  champion  as  the  best 
television  buy  in  Denver — KLZ-TV! 


CBS 


DENVER 


it  l_ 

TELEVISION 

TIME-LIFE  BROADCAST  INC 


THEY'RE  HAVING  A  GREAT  TIME 

(so  is  all  of  Cleveland) 


WBZ.  WBZ-TV  BOSTON  .WINS  NEW  YORK  .  WJZ-TV  BALTIMORE  .  KYW.  KYW-TV  CLEVELAND 
KDKA  •  KDKA-TV  PITTSBURGH  •  WIND  CHICAGO  .  WOWO  FORT  WAYNE  .  KPIX  SAN  FRANCISCO 


Mike  Douglas  and  Dr.  Frank  Baxter.  Rudolph 
Bing,  Vivian  Blaine,  Joe  E.  Brown,  Pat  Carroll, 
Dagmar,  Arlene  Dahl,  Linda  Darnell,  Denise 
Darcel,  Yvonne  DeCarlo,  Johnny  Desmond,  Billy 
DeWolff,  Mike  DiSalle,  Mrs.  Cyrus  Eaton,  Dr. 
Bergen  Evans,  Joe  Garagiola,  Dody  Goodman, 
Dick  Gregory,  George  Jessel,  Helen  Hayes,  Ben 
Hecht,  James  Hoffa,  Julius  LaRosa,  Art  Linkletter, 
Sammy  Davis,  Jr.,  Jose  Melis,  Louis  Nye,  Pat 
O'Brien,  Dennis  O'Keefe,  Frank  Parker,  Drew 
Pearson,  Carmel  Quinn,  Jackie  Robinson,  Richard 
Rodgers,  Maxie  Rosenbloom,  Walter  Slezak,  Dr. 
Benjamin  Spock,  Jan  Sterling.  Jack  Teagarden, 
Dr.  Edward  Teller,  Forrest  Tucker,  Vivian  Vance, 
Margaret  Whiting,  Henny  Youngman. 

They're  only  some  of  the  nationally  known 
participants  appearing  on  The  Mike  Douglas 
Show,  a  Cleveland  daytime  television  program  seen 
live  Monday  through  Friday  for  90  minutes  on 
KYW-TV.  Some  of  them  have  done  week-long 
co-host  shots.  All  have  had  a  chance  to  take  part 


in  discussions,  to  interview  other  guests  and  studio 
audiences,  to  express  their  own  opinions. 

Cleveland  really  has  something  to  be  excited 
about!  The  Mike  Douglas  Show  is  big  on  enter- 
tainment. It's  big  on  public  information.  It's  big 
on  current,  topical,  and  provocative  content.  And 
it's  locally  produced. 

What  KYW-TV  is  doing  in  Cleveland  reflects 
the  WBC  group  as  a  whole.  Westinghouse  stations 
are  encouraged  to  create  exciting,  local  television 
programs  to  supplement  their  network  schedules. 
Like  the  unique  pantomime  of  Lorenzo  and  His 
Friends  in  Baltimore.  The  John  Reed  King  Show 
every  morning  in  Pittsburgh.  The  crime  documen- 
tary series,  Works  of  Darkness,  in  San  Francisco. 
Live  telecasts  of  Cleveland  Symphony  and  Cleve- 
land Play  House  performances.  Boomtown,  from 
Rex  Trailer's  "ranch"  in  Boston. 

Such  programs  arouse  community  interest. 
They  demonstrate  daily  the  fact  that  community 
responsibility  evokes  community  response. 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. ®#® 


FCC  plans  parties  for  de| 

Commissioner  T.  A.  M.  Craven, 
who  is  due  to  step  down  from  the 
commission  Thursday  when  he 
reaches  the  retirement  age  of  70, 
will  be  honored  by  his  colleagues 
at  two  affairs  this  week. 

He  will  be  the  guest  of  honor 
Tuesday  (Jan.  29)  at  a  luncheon 
given  by  the  commission's  engineers. 
On  Thursday,  (Jan.  31)  he  will  be 
feted  at  a  reception  given  by  the 
commission  for  the  entire  staff,  in 
the  reception  room  at  the  FCC. 

The  commissioner,  who  is  five 
months  short  of  completing  his  sec- 
ond seven-year  term  (his  first  was 
1937-1944),  will  be  succeeded  by 
Kenneth   Cox,   now   head   of  the 


arting  T.A.M.  Craven 

Broadcast  Bureau.  But  he  will  stay 
on  beyond  Thursday  if  the  Senate 
doesn't  confirm  Mr.  Cox  by  then 
(see  story  page  61 ). 

Although  he  is  leaving  office  as  a 
commissioner,  the  veteran  official 
will  continue  to  serve  the  commis- 
sion as  a  consultant  on  space  com- 
munications and  will  attend  the 
Geneva  conference  on  allocation  of 
communications  satellite  frequencies. 

Two  of  his  assistants  will  also  re- 
main with  the  commission.  Fred 
Heister,  his  engineering  assistant,  is 
moving  into  the  new  Office  of 
Satellite  Communications.  Robert 
Koteen,  his  legal  aide,  has  been  as- 
signed to  the  general  counsel's  office. 


in  local  areas,  not  on  specific  renewal 
applications,  but  more  in  the  nature  of 
an  inquiry  to  give  citizens  an  oppor- 
tunity to  testify  concerning  their  likes 
and  dislikes  concerning  local  tv  stations. 
Now,  if  we  conduct  hearings  of  this 
kind  without  any  specific  object  in  mind 
we  run  into  some  difficulty,"  he  said. 

"In  our  program  policy  we  charged 
the  station  with  the  specific  responsi- 
bility of  conducting  a  continuous  sur- 
vey of  the  needs  of  the  community.  We 
specifically  refrained  from  telling  him 
how  to  do  it.  For  us  now  to  go  into 
an  area  and  conduct  a  hearing  in  which 
we  develop  on  our  own  the  needs  of 
that  community  would  seem  to  require 
us  to  exercise  a  judgment  on  .  .  .  what 
should  or  should  not  have  been  broad- 
cast." 

Commissioner  Ford  said  that  then 
the  FCC  has  taken  over  the  functions 
of  the  licensee  "and  is  doing  what  he 
should  do.  .  .  .  By  this  course,  I  fear 
there  is  great  danger  of  us  stepping  out 
of  bounds  in  an  excursion  into  areas 
properly  reserved  to  the  broadcaster 
himself." 

He  said  the  FCC  should  not  impose 
its  evaluation  of  programming  needs 
and  facts  on  the  local  broadcaster. 
Commissioner  Ford,  a  Republican 
whose  term  on  the  FCC  expires  in  June 
1964,  was  one  of  three  commissioners 
to  vote  against  holding  the  Omaha  hear- 
ing (Broadcasting,  Nov.  26,  1962). 
He  did  not  participate  in  the  5-1  de- 
cision to  hold  the  first  local  tv  program- 
ming hearing  in  Chicago  last  spring. 

Commissioner  Ford  made  his  com- 
ments on  the  local  tv  hearings  in  an 
address  last  week  before  the  National 
Religious  Broadcasters  convention  in 
Washington.  He  also  hit  the  proposal 
to  adopt  the  NAB  code  into  the  FCC 
rules  and  promised  official  clarification 
of  the  staff's  role  in  questioning  renewal 


applications  (see  page  87). 

Basic  Grievance  ■  In  a  speech  tele- 
cast live  by  KMTV  (TV)  Omaha,  Gov. 
Collins  told  the  Nebraska  association 
that  he  has  a  "basic  grievance  I  wish 
to  express  .  .  .  against  the  FCC."  The 
hearing  in  Omaha  "is  not  in  the  best 
interests  of  broadcasting,  is  not  in  the 
best  interests  of  the  public,  is  not  good 
government,"  he  charged. 

The  Omaha  stations  do  not  require 
a  government-sponsored  hearing  to  tell 
them  what  the  people  of  Omaha  want 
or  need,  he  said.  "With  no  importun- 
ing from  any  known  source,  the  FCC 
decided  to  put  these  stations  on  the 
mat  by  holding  this  hearing  .  .  ."  the 
NAB  president  continued.  "The  effect, 
of  course,  has  been  to  suggest  failure 
where  there  has  been  success,  to  im- 
pugn the  motives  and  efficiency  of  the 
management  of  these  stations  where 
there  has  been  full  confidence,  to  cre- 
ate doubt  where  there  has  been  faith, 
to  divert  the  personnel  and  resources  of 
these  stations  from  their  broadcast 
duties  to  the  development  of  defenses 
against  unknown  charges  and  implied 
wrongs." 

He  charged  this  is  irresponsible  and 
meddling  government.  "It  is  govern- 
ment poaching  on  lands  properly  de- 
voted to  free  enterprise,  hoping  to  flush 
some  unknown  bird  it  can  shoot  down, 
but  feeling  that  whether  it  finds  any 
bird  or  not  it  can  reap  public  favor  just 
by  openly  hunting  for  one."  Gov.  Col- 
lins made  these  demands: 

"We  demand  that  the  FCC  cease  its 
efforts  to  govern  by  harrassment — by 
needling,  by  nibbling — directed  indis- 
criminately against  all  broadcasters. 

"We  demand  that  the  FCC  .  .  .  stop 
impugning,  and  embarrassing  and 
handicapping  the  mass  of  good  broad- 
casters for  what  may  be  the  sins  of  a 
very  few." 

He  said  he  is  greatly  concerned  about 


the  indirect  consequences  of  the 
Omaha-Chicago  hearings — the  overall 
effect  on  freedom  of  communications. 

Labunski  Views  ■  Mr.  Labunski  said 
the  FCC  gives  distinction  to  the  narrow 
and  almost  universally  critical  views 
about  popular  media  by  its  apparent  in- 
ability to  distinguish  between  the  people 
and  spokesmen.  The  latter  are  "petu- 
lent  and  unyielding"  and  in  attacking 
radio  and  tv,  "march  forward  into  bat- 
tle unversed,  uninformed,  unsophisti- 
cated and  undaunted." 

He  charged  the  "FCC  encourages  the 
proliferation  of  these  flying  squads  by 
staging  public  hearings  and  inviting 
groups  to  gather  up  their  complaints 
and  come  forth."  This  policy,  he  said, 
is  contrary  to  frequent  FCC  announce- 
ments that  its  role  is  to  protect  the  pub- 
lic interest  against  imbalance  and  tur- 
moil which  result  from  the  activities  of 
special  interest  groups. 

"When  it  comes  to  something  like 
the  upcoming  broadcaster  fry  in  Oma- 
ha, what  does  the  FCC  do?"  Mr.  La- 
bunski asked.  "It  sends  letters  to  groups 
urging  them  to  catalogue  their  gripes 
and,  presumably,  to  bespeak  the  inter- 
ests of  the  community  as  though  the 
views  expressed  by  officials  of  the  Camp 
Fire  Girls  or  Alcoholics  Anonymous 
[two  organizations  the  FCC  contacted 
about  the  Omaha  hearing]  could  be 
readily  equated  with  the  broad  public 
interest." 

Just  10  days  ago,  the  Nebraska  Assn. 
of  Broadcasters  adopted  a  strong  resolu- 
tion of  its  own  condemning  the  Omaha 
hearing  (Broadcasting,  Jan.  21). 

Hearing  Preparations  ■  The  hearing 
starts  at  10  a.m.  this  morning  with  the 
FCC's  newest  member,  E.  William 
Henry,  presiding.  Walter  Daniels  of 
the  Omaha  Area  Council  of  Churches 
is  the  first  of  135  public  witnesses 
scheduled  to  testify. 

WOW-TV  will  present  its  case  ahead 
of  the  other  two  Omaha  stations  with 
KETV  (TV)  and  KMTV  (TV),  fol- 
lowing in  that  order.  Four  WOW-TV 
witnesses  will  begin  testifying  either  late 
this  week  or  early  next  week.  They  are 
Payson  Hall,  president  of  licensee  Mere- 
dith Publishing  Co.;  Frank  Fogarty, 
vice  president-general  manager;  Al  Lar- 
son, WOW-TV  manager,  and  Bill 
McBride,  program  director. 

KMTV  said  that  Commissioner  Hen- 
ry has  accepted  an  offer  of  "equal 
time"  to  reply  to  Gov.  Collins  attack 
and  that  the  commissioner  will  devote 
his  opening  statement  this  morning  to 
outline  the  purpose  of  the  hearing  and 
to  answer  the  NAB  president.  This, 
too,  will  be  carried  live  by  KMTV. 

WOW-TV  will  tape  the  entire  hear- 
ing and  will  telecast  up  to  90-minute 
excerpts  each  day.  KETV  and  KMTV 
plan  to  cover  the  proceedings  in  regu- 
lar newscasts. 
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5  million  families  just  like  yours 


C.  J.  Grayson,  plantation  owner,  banker,  Mrs.  Robert  Rengel,  farmer's  wife  and  mother  Dr.  B.  W.  Gibbs,  a  dentist  in  Star  City, 

ginner,  and  cattleman,  in  Fort  Necessity,  of  three,  has  been  a  director  of  Corn  Belt  Arkansas,  finds  time  to  be  a  member  of  the 

Louisiana,  is  president  of  the  Northeast  Electric  Cooperative,  Inc.,  Bloomington,  board  of  locally  owned  C  &  L  Rural  Electric 

Louisiana  Power  Cooperative  at  Winnsboro.  Illinois,  for  the  past  six  years.  Cooperative  Corporation  at  Star  City. 


operate  their  own  rural  electric  systems 


Fred  Schones  operates  his  own  barber  shop  Milton  B.  Scott,  partner  in  a  general  store  in  Jack  Zavadil,  editor  of  the  weekly  newspaper 

in  Selfridge,  North  Dakota.  He  also  serves  on  Pinetops,  North  Carolina,  is  also  president  of  at  Humphrey,  Nebraska,  is  a  member  of  the 

the  board  of  Mor-Gran-Sou  Electric  Coopera-  the  board  of  Edgecombe-Martin  County  Elec-  board  and  treasurer  of  the  Cornhusker  Public 

tive,  Inc.,  with  headquarters  at  Flasher.  trie  Membership  Corporation  at  Tarboro.  Power  District  at  Columbus. 


These  six  consumers  are  the  kind  of 
people  who  own  and  operate  Amer- 
ica's Rural  Electric  Systems.  They 
are  typical  of  the  rural  people  who 
found  it  necessary  to  join  with  their 
neighbors,  borrow  money  from  the 
Rural  Electrification  Administration, 
and  build  their  own  electric  power 
systems  to  get  electricity. 
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The  REA  doesn't  own  or  operate  a 
mile  of  line.  It  acts  only  as  a  banker 
whose  job  it  is  to  make  and  collect 
loans  and  interest.  Ownership  of 
America's  1,000  rural  electric  sys- 
tems rests  solidly  with  the  five  million 
families— the  20  million  people  they 
serve.  They're  as  local  as  your  newspa- 
per and  as  private  as  your  signature. 


AMERICA'S 
RURAL 
ELECTRIC 
SYSTEMS 


®  NRECA 


Owned  and  operated  by  people  they  serve 
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CLEAN  SWEEP  OF  RULES,  REFEREES? 

Top  lawyers  start  a  drive  to  rewrite  Communications  Act, 
scrap  FCC,  create  new  agency  to  regulate  tv  and  radio 


The  FCC  and  the  Communications 
Act  under  which  it  lives  are  overdue  for 
a  thorough  overhaul,  according  to  a 
series  of  four  monographs  prepared 
under  auspices  of  the  Federal  Com- 
munications Bar  Assn. 

It's  time  to  make  drastic  changes  in 
the  commission's  structure  and  to  bring 
the  communications  law  in  line  with  in- 
dustry and  technological  progress,  the 
monographs  recommended  in  perhaps 
the  most  thorough  and  sweeping  indict- 
ment of  federal  regulatory  processes 
within  memory. 

Recommendations  were  made  by  a 
nine-man  committee  named  June  26, 
1962,  to  investigate  all  aspects  of  the 
commission's  performance.  Heading 
the  committee  is  Leonard  H.  Marks, 
long  active  in  FCBA  affairs. 

Experienced  Critics  ■  Other  mem- 
bers of  the  committee  are  longtime  prac- 
titioners before  the  FCC  who  know  its 
problems  and  what  is  needed  to  resolve 
the  confusion,  delays,  censorship,  in- 
congruities, inconsistencies  and  inequi- 
ties said  in  the  monographs  to  charac- 
terize the  commission's  history.  They 
are  Fred  W.  Albertson,  Philip  G. 
Loucks,  Edward  P.  Morgan,  W.  Theo- 
dore Pierson,  Harry  Plotkin,  William 
Porter,  Reed  T.  Rollo  and  J.  Roger 
Wollenberg. 

The  committee's  report  had  not  been 
acted  on  by  the  FCBA's  executive  com- 
mittee prior  to  the  Friday  (Jan.  25) 
annual  meeting  of  the  association.  The 
executive  committee  at  a  mid-January 
session  is  understood  to  have  defeated  a 
motion  to  submit  the  monographs  to 
the  FCBA  membership  prior  to  a  pro- 
posed two-day  membership  meeting  at 
which  the  proposals  could  be  reviewed. 

At  the  Friday  afternoon  meeting  it 
was  expected  the  study  committee's 
monographs  would  be  discussed  though 
there  was  no  assurance  that  it  would 
be  placed  on  the  official  agenda  (see 
story  in  At  Deadline,  page  9). 

No  matter  what  happened  Friday 
there  was  a  feeling  in  FCBA's  mem- 
bership that  it  had  on  its  hands  the 
hottest  and  most  provocative  FCC 
scolding  in  the  association's  history 
plus  a  set  of  significant  recommenda- 
tions meriting  serious  study  on  Capitol 
Hill,  at  the  commission,  around  the  in- 
dustry and  among  communications  at- 
torneys. 


Summed  up,  the  monographs  recom- 
mend: 

■  A  regulatory  structure  replacing 
the  FCC  and  based  on  horizontal  seg- 
ments consisting  of  an  administrator,  a 
communications  court  resembling  the 
tax  court  and  a  five-man  policy-making 
commission.  This  monograph  was  writ- 
ten by  Mr.  Marks. 

■  Removal  of  Sec.  315  (equal-time 
and  political  rules)  from  the  law.  Writ- 
ten by  Mr.  Loucks. 

■  Amendment  of  Sec.  326  (program 
control-censorship)  to  ban  FCC  evalua- 
tion or  judgment  as  to  the  public  in- 
terest in  the  composition,  nature  or 
character  of  programs  transmitted  by 
broadcast  stations.  Written  by  Mr.  Pier- 
son. 

■  Complete  modernization  of  com- 
mon carrier  regulation,  now  based  on 
interstate  commerce  policies  of  past  dec- 
ades. Written  by  Mr.  Rollo. 

The  Marks  committee's  report  and 
monographs  were  based  on  FCBA's  call 
for  a  study  of  FCC  rules  and  the  law 
"to  determine  whether  or  not  it  might  be 
appropriate  either  ( 1 )  to  draft  new 
legislation  relative  to  the  regulation  of 
the  communications  industries  by  a  fed- 
eral agency;  (2)  to  amend  the  present 
law  and  the  rules  and  regulations  pur- 
suant thereto;  or  (3)  to  recommend  that 
nothing  be  done  with  respect  to  this 
matter." 

The  committee  reported  it  also  felt 
"consideration  should  be  given  to  the 
theory  of  comparative  hearings  or  al- 
ternative methods  of  determining  con- 
flicting claims  on  applications  for  fre- 
quency assignments;  for  the  enforce- 
ment of  the  provisions  of  the  law,  and 
for  the  concept  of  the  administration 
of  the  law  by  the  executive  branch  as 
compared  to  its  administration  by  a 
commission  as  an  extension  of  congres- 
sional authority." 

Monographs  were  prepared  by  indi- 
vidual committee  members,  it  was  em- 
phasized in  an  introductory  statement, 
which  added,  "The  committee  decided 
that  its  functions  could  best  be  carried 
out  by  calling  attention  to  the  short- 
comings of  the  Communications  Act 
and  by  stimulating  discussions  on  these 
vital  topics. 

"These  reports  are  merely  the  first 
step  in  a  process  of  careful  and  delib- 
erate consideration  and  discussion  by 


members  of  the  bar  and  other  interested 
parties  on  the  subjects  outlined.  All  in- 
terested parties,  private  and  public,  are 
invited  to  give  these  monographs  careful 
attention  and  to  submit  their  view- 
points." 

The  committee's  recommendation,  not 
acted  on  by  the  FCBA  executive  com- 
mittee, proposed  that  at  some  future 
date  an  open  meeting  be  held  for  mem- 
bers of  the  federal  communications  bar. 

An  important  beginning  based  on 
serious  study  has  been  made,  the  Marks 
committee  believes.  Now  members  are 
awaiting  reaction. 

Following  are  resumes  of  the  four 
monographs,  containing  the  reasoning 


Leonard  H.  Marks 
A  new  regulatory  agency — administra- 
tor, review  court  and  policy  board. 

behind  the  separate  reports  and  pre- 
senting detailed  recommendations. 

The  Marks  recommendations  recalled 
the  report  of  James  M.  Landis  to  then 
President  elect  Kennedy  in  December, 
1960.  This  report  called  the  FCC  "a 
somewhat  extraordinary  spectacle,"  not- 
ing that  while  the  FCC  had  "consider- 
able technical  excellence,"  it  has  "drifted, 
vacillated  and  stalled  in  almost  every 
major  area."  Dean  Landis  said  it 
seemed  "incapable  of  policy  planning, 
of  disposing  within  a  reasonable  period 
of  time  the  business  before  it,  of  fash- 
ioning [effective]  procedures  .  .  ." 

The  report  recalled  that  most  stu- 
dents of  commission  history  would 
agree  at  least  in  part  with  the  Landis 
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conclusions  though  they  are  in  agree- 
ment as  to  cause  or  cure. 

Weak  Processes  ■  After  reciting  ef- 
forts of  the  last  three  decades  to  reform 
administrative  processes,  the  Marks  re- 
port noted  the  weaknesses  of  these  pro- 
cesses and  the  FCC's  recognition  of  its 
own  problems  when  it  retained  the 
Booz-Allen  &  Hamilton  management 
survey  organization.  This  agency  rec- 
ommended that  the  FCC  use  its  powers 
to  delegate  additional  functions  to  a  re- 
view board  as  a  way  to  save  time  in- 
volved in  routine  procedures. 

While  some  start  was  made  by  the 
FCC  in  implementing  the  recommenda- 
tions, including  addition  of  an  execu- 
tive director,  the  Marks  report  suggested 
partial  structural  reform  "will  not 
eliminate  the  basic  causes  of  the  com- 
mission's inability  to  function  effec- 
tively." 

The  commission's  most  important 
duty,  the  report  continued,  "is  to  create 
broad  standards  and  policy  for  corn- 


clear  channel  proceeding,  the  new  freeze 
is  an  attempt  to  repair  conditions 
which  have  been  permitted  to  grow 
because  of  the  inability  of  the  commis- 
sion to  decide  upon  standards  and  poli- 
cies before  the  evils  were  created  or 
became  difficult  to  remedy.  The  Booz- 
Allen  report  makes  clear  that  it  is  in 
areas  such  as  this  that  the  commission 
has  been  deficient." 

Not  only  does  the  FCC  lack  time  and 
organizational  support  to  develop  na- 
tional communications  policy  and  carry 
out  long-range  planning  in  a  fully  effec- 
tive manner,  Mr.  Marks  said,  but  "this 
is  true  not  only  in  the  am  field  but  also 
in  television  as  well." 

Uhf  'Debacle'  ■  And  the  report  re- 
cited in  sharp  terms  the  FCC's  uhf  ac- 
tions, which  the  Landis  report  had 
called  a  "debacle."  The  Marks  report 
explained: 

"Poor  planning  by  the  commission 
resulted  in  the  establishment  of  television 
in  the  vhf  even  though  it  was  clear  to 


and  adhere  to  policy.  There  are  many 
other  examples  of  inability  to  act  in  a 
forceful  and  prudent  manner  which 
need  not  be  recited  here." 

The  Marks  report  cited  congressional 
pressures  "which,  while  always  vigorous 
and  vocal,  are  not  always  consistent. 
One  committee  would  belabor  the  com- 
mission for  its  failure  to  deintermix  uhf 
and  vhf,  while  another  would  press  the 
commission  into  agreeing  to  stop  dein- 
termixture.  The  commission  has  been 
investigated  for  discriminating  against 
newspaper  owners,  while  it  now  faces 
investigation  because  newspaper  owners 
are  allowed  to  be  station  licensees." 
Congress,  it  was  suggested,  expressed 
itself  through  many  divergent  individual 
voices  instead  of  through  enactment  of 
laws. 

Yet  the  basic  problem  is  not  one  of 
congressional  interference,  individuals 
or  political  philosphies,  the  Marks  re- 
port suggested.  He  put  the  problem 
this  way: 


W.  Theodore  Pierson 
Censorship  language  must  be  revised 
to  limit  FCC's  program  controls. 


Philip  G.  Loucks 
The  equal-time  and  political  clause 
should  be  taken  out  of  the  law. 


Reed  T.  Rollo 
Common  carrier  regulation  is  out  of 
date  and  must  be  completely  revised. 


munications  media  by  radio  and  wire. 
.  .  .  Clearly  defined  policy  is  necessary, 
therefore,  for  the  rational  development 
of  service  to  the  public  and  for  the  ad- 
ministrative implementation  of  the  act 
in  particular  licensing  or  adjudicatory 
proceedings." 

At  this  point  the  Marks  report  ob- 
served bluntly,  "In  the  am  field,  the 
commission  has  floundered  intermin- 
ably." In  support  it  referred  to  the  dec- 
ade-long clear  channel  proceeding  and 
the  fact  that  "no  final  steps  have  as  yet 
been  taken  to  effectuate  it." 

On  top  of  that,  the  report  said,  "Even 
as  the  commission  is  about  to  embark 
on  the  implementation  of  the  clear 
channel  decision,  it  has  now  established 
a  new  freeze  on  am  grants.   Like  the 


all  that  these  frequencies  would  be  in- 
adequate for  a  nationwide  television 
system.  By  the  time  steps  were  taken 
to  use  the  uhf,  the  problem  of  incom- 
patibility had  become  too  severe  to  per- 
mit either  a  transition  from  vhf  to  uhf 
or  a  complementary  establishment  of 
the  uhf  portion  of  the  spectrum  along- 
side the  vhf. 

"The  commission  still  vacillated  and 
took  no  steps  to  remedy  the  situation. 
The  proposal  for  mandatory  all-channel 
television  receiver  legislation  was  not 
made  until  recently  although  it  was 
clearly  essential  to  any  chance  of  suc- 
cess of  intermixture  of  uhf  and  vhf. 

"The  'on  again-off  again'  policy  with 
respect  to  deintermixture  was  a  contin- 
uation of  the  same  incapacity  to  create 


No  Policy  Staff  ■  "The  prime  cause 
of  the  failure  of  the  commission  to  per- 
form well  in  the  field  of  policy  making 
is  that  the  commission  does  not  have 
the  time  or  the  staff  to  create  sound, 
broad  policy  while  it  administers  the  act 
(Communications  Act)  at  the  same 
time.  The  Landis  report,  the  Hector  re- 
port ( Problems  of  the  Civil  Aeronautics 
Bureau  and  Independent  Legislatory 
Commissions  by  Louis  J.  Hector,  Sept. 
10,  1959,  Memorandum  to  the  Presi- 
dent) and  the  Booz-Allen  report,  among 
others,  all  make  clear  that  the  largest 
portion  of  the  time  of  an  agency  such 
as  the  FCC  is  taken  up  with  deciding 
administrative,  prosecutory  and  execu- 
tive matters. 

"The    detailed    Booz-Allen  report 
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makes  clear  that  the  greatest  part  of 
the  agenda  of  the  commission's  busi- 
ness is  taken  up  with  such  matters. 
When  there  are  added  to  this  work  the 
adjudicatory  functions  the  agency  now 
has,  it  is  fully  understandable  why  the 
policy  making  and  rulemaking  functions 
of  the  commission  have  broken  down 
and  why  the  commission  cannot  ade- 
quately dispose  of  pending  problems, 
let  alone  forecast  and  explore  solutions 
to  problems  still  on  the  horizon." 

Of  the  three  administrative  studies, 
the  Booz-Allen  and  Landis  reports 
would  keep  the  existing  framework  and 
delegate  administrative  and  executive 
authority  to  subordinates  of  the  com- 
mission; the  Hector  memo  would  abol- 
ish many  agencies  and  transfer  their 
functions  to  the  executive  and  to  courts. 

But  the  Marks  report  stated,  "The 
committee  is  of  the  view  that  the  com- 
mission should  be  retained  as  a  policy 
making  body  but  that  its  administra- 
tive and  enforcement  functions  should 
be  transferred  to  an  independent  admin- 
istrator and  its  adjudicatory  functions 
should  be  transferred  to  a  special  ad- 
ministrative court." 

To  do  this,  it  was  explained,  would 
require  "carefully  drafted  amendments 
to  the  organic  statute." 

Following  are  the  texts  of  the  Marks 
report  comments  on  its  concept  of  a 
communications    administrator,  com- 
munications court: 
The  Communications  Administrator 

"Many  of  the  commission's  adminis- 
trative and  enforcement  activities  would 
be  much  more  efficiently  handled  under 
the  supervision  of  a  single  executive.  As 
a  matter  of  political  theory  and  pragma- 
tic experience,  multiple-party  executives 
are  inefficient  and  constitute  basically 
devices  for  obtaining  inaction  rather 
than  action.  The  task  force  of  the  first 
Hoover  commission  said: 

'The  common  experience  is  that 
groups  are  better  fitted  for  judgment 
and  decision  than  for  the  execution  of 
large-scale  operations. 

'The  very  qualities  which  make  these 
agencies  valuable  for  regulation,  espe- 
cially group  deliberation  and  discussion, 
make  them  unsuited  for  executive  and 
operating  activities.  The  work  of  day- 
to-day  regulation  and  decision  and  the 
related  supervision  of  staff  fully  occu- 
pies most  of  the  commissions  and  over- 
taxes the  capacity  of  some  of  them.  .  . 

'Ordinarily,  we  believe,  such  operat- 
ing functions  should  be  placed  in  the 
regular  departments  where  they  may  be 
carried  out  under  the  direct  executive 
supervision  and  responsibility.  This  is 
more  consistent  with  the  structure  of 
our  government  and  with  the  position 
of  the  President  as  chief  executive." 
Task  Force  Report  30  (1949). 


"The  committee  believes  that  the 
communications  administrator  must 
have  a  position  of  independent  stature. 

"He  should  be  appointed  by  the 
President  with  the  advice  and  consent 
of  the  Senate  but  be  subject  to  removal 
by  the  President  at  pleasure. 

"The  communications  administrator 
would  take  over  the  myriad  of  individu- 
al day-to-day  functions  of  licensing  and 
enforcement  which  do  not  involve  ad- 
judicatory hearings  on  the  one  hand,  or 
the  adoption  of  general  rules  or  policies 
on  the  other.  In  short,  it  would  be  the 
administrator's  duty  to  carry  out  the 
provisions  of  the  Communications  Act. 
He  would  have  much  of  the  discretion- 
ary authority  now  exercised  by  the  com- 
mission but  he  would  be  bound  to  carry 
out  all  commission  policies  and  rules 
adopted  under  the  act.  Since  the  com- 
mission's policies  and  rules  would  be 
administered  by  an  administrator  inde- 
pendent of  the  commission,  the  com- 
mission would  be  encouraged  to  be 
comprehensive  and  articulate  in  its  rule- 
making pronouncements. 

The  Communications  Court 

"The  adjudicatory  functions  now 
exercised  by  the  commission  would  be 
conferred  upon  a  new  administrative 
court  patterned  after  the  tax  court. 
The  judges  would  be  appointed  by  the 
President  with  the  advice  and  consent 
of  the  Senate  and  would  have  long 
terms  (at  least  12  years)  to  assure  their 
judicial  independence.  They  would  sit 
individually  but  review  by  the  entire 
court  might  be  provided  in  matters  of 
unusual  importance.  Appeal  would  lie 
to  the  court  of  appeals  as  is  now  the 
case  with  FCC  cases. 

"The  idea  for  an  administrative  court 
is  not  a  new  one.  The  1955  Hoover 
commission  and  Mr.  Hector,  among 
others,  have  both  recommended  the 
establishment  of  such  a  court.  Three 
main  reasons  exist  for  the  establishment 
of  such  a  court.  The  first  is  that  it 
would  meet  some  of  the  objections  of 
those  who  feel  that  the  combination  of 
administrative  and  prosecutory  func- 
tions in  an  agency  is  objectionable.  It 
is  unnecessary  to  repeat  here  the  argu- 
ment over  this  question  that  has  gone 
on  for  over  two  decades.  A  student  of 
the  administrative  process  recently  said: 

'It  bears  emphasizing  that  there  is 
nothing  sacrosanct  about  the  union  of 
prosecuting  and  adjudicatory  functions 
in  one  agency.  The  union  was  not  re- 
ceived on  Mount  Sinai;  it  is  merely  an 
experiment  in  government,  and  a  com- 
paratively recent  departure  at  that.' 
See  Berger,  Removal  of  Judicial  Func- 
tions from  FTC  to  a  Trade  Court:  A 
Reply  to  Mr.  Kintner,  59  Michigan  Law 
Review,  199,  202  (1960). 

"Where  other  advantages  will  flow 


from  such  action  as  well,  the  separation 
of  adjudicatory  and  rulemaking  and 
prosecutory  functions  is  clearly  desir- 
able. Congress  has  attempted  to  meet 
this  separation  of  functions  problem 
but  has  compromised  and  satisfied  no 
one  because  all  of  its  attempts  have 
been  within  the  framework  of  the  exist- 
ing structure  of  the  commission.  Once 
a  true  separation  by  reason  of  a  change 
in  structure  is  adopted,  the  temporizing 
and  compromise  may  be  abandoned. 
The  new  communications  court,  made 
up  of  jurists,  would  function  and  act 
like  a  court,  consulting  with  no  one  but 
its  own  employees  involved  solely  in 
judicial  functions.  The  problem  of  im- 
proper ex  parte  contacts  would  be  as 
exceptional  as  it  is  with  other  Federal 
courts. 

"The  second  reason  for  transferring 
the  adjudicatory  functions  of  the  com- 
mission to  a  court  is  to  improve  the 
nature  of  the  institutional  decision  by 
which  decisions  are  now  made  by  the 
commission.  Because  it  lacks  the  time, 
professional  background,  and  perhaps 
the  inclination,  the  commission  has 
never  been  able  to  decide  cases  as 
judges,  but  has  insisted  on  the  institu- 
tional approach  which  places  study  of 
the  record  and  the  opinion  writing  in 
a  staff  which  necessarily  rationalize  re- 
sults previously  arrived  at  by  the  com- 
missioners. .  .  .  Dean  Landis  states  in 
his  report  (pp.  19-20): 

'Generalizations  as  to  the  organiza- 
tion of  administrative  agencies  are  not 
only  difficult  but  dangerous  to  make. 
One  generalization,  however,  can  safely 
be  made.  Unlike  the  judges  of  the  fed- 
eral judiciary,  members  of  administra- 
tive commissions  do  not  do  their  own 
work.  The  fact  is  that  they  simply  can- 
not do  it.  In  adjudicatory  matters,  the 
drafting  of  opinions  is  delegated  to 
opinion  writing  sections  or  assistants  so 
that  the  rationalization  upon  which  a 
purportedly  informed  decision  rests  is 
not  truly  their  own.  .  .  .  But  worse  than 
this,  it  is  a  general  belief,  founded  on 
considerable  evidence,  that  briefs  of 
counsel,  findings  of  hearing  examiners, 
relevant  portions  of  the  basic  records, 
are  rarely  read  by  the  individuals  theo- 
retically responsible  for  the  ultimate 
decision.  It  is  difficult  for  them  to  do 
otherwise,  for  as  the  analysis  of  the 
work  load  of  one  commissioner  indi- 
cated, he  had  to  make  a  decision  during 
his  work-day  every  five  minutes,  or  as 
another  commissioner  recently  testified, 
he  made  18,000  decisions  in  five  years. 
The  fact  is  that  delegation  on  a  wide 
scale,  not  patently  recognized  by  the 
law,  characterizes  the  work  of  substan- 
tially all  the  regulatory  agencies  and 
certainly  all  the  major  ones.  Absent 
such  delegation,  the  work  of  these  agen- 
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cies  would  grind  to  a  stop." 

"There  is  no  doubt  that  these  obser- 
vations properly  describe  the  Federal 
Communications  Commission. 

"A  concomitant  of  the  institutional 
decision  is  the  failure  of  the  Federal 
Communications  Commission  to  estab- 
lish adequate  standards  or  criteria  for 
reaching  decisions  in  quasi-judicial  pro- 
ceedings. This  is  not  a  new  failing,  but 
has  existed  throughout  the  life  of  the 
commission.  See  Final  Report  of  the 
Attorney  General's  Committee  on  Ad- 
ministrative Procedure  469  (1941). 
Unfortunately,  the  situation  still  exists 
and  there  does  not  appear  to  be  any 
reason  to  assume  it  will  end.  Despite 
the  multitude  of  cases  in  the  broadcast 
field,  Dean  Landis  said  in  his  1960  re- 
port (p.  53): 

"In  broadcast  license  cases  no  criteria 
for  decision  have  evolved.  True,  criteria 
of  various  different  kinds  are  articulated 
but  they  are  patently  not  the  grounds 
motivating  decision.  No  firm  decisional 
policy  has  evolved  from  these  case-by- 
case  dispositions.  Instead  the  anony- 
mous opinion  writers  for  the  commis- 
sion pick  from  a  collection  of  standards 
those  that  will  support  whatever  deci- 
sion the  commission  chooses  to  make." 

"Other  leading  critics  have  agreed 
that  the  commission's  comparative  proc- 
esses have  become  an  elaborate  ritual 
in  which  the  criteria  used  obscure  rath- 
er than  serve  the  decisional  process. 
Friendly,  The  Federal  Administrative 
Agencies:  The  Need  for  Better  Defini- 
tion of  Standards,  75  Harvard  Law  Re- 
view 1055,  1964  (1962);  Jaffe,  The 
Scandal  in  Tv  Licensing,  Harpers  Mag- 
azine, September  1957. 

The  establishment  of  an  administra- 
tive court  made  up  exclusively  of  law- 
yers should  be  a  step  toward  a  solution 
to  the  problems  created  by  the  failure 
of  the  present  commission  to  establish 
adequate  decisional  criteria.  While  con- 
cededly  the  questions  presented  in  a 
comparative  licensing  proceeding  may 
involve  the  exercise  of  more  discretion 
than  may  sometimes  be  presented  to 
courts  of  law,  they  are  not  so  different 
from  the  problems  presented  in  equity, 
in  patent  and  trademark  law,  in  surro- 
gates court,  in  the  divorce  court,  or  in 
the  children's  court  so  as  to  make  it 
impossible  for  adequately  defined  cri- 
teria to  be  established  for  the  disposi- 
tion of  comparative  licensing  proceed- 
ings. If  the  Commission  were  deprived 
of  the  power  and  relieved  of  the  bur- 
den of  deciding  individual  cases,  it 
could  devote  itself  to  establishing  mean- 
ingful criteria  on  an  objective  basis. 
And  it  would  be  reasonable  to  expect 
the  court  to  apply  the  criteria  in  a  man- 
ner  which   would    make  precedents 
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meaningful. 

"It  is  the  hope  of  the  committee  that 
the  communications  court  would  be 
given  a  mandate  to  make  full  use  of 
modern  pretrial  procedures,  including 
discovery,  depositions,  interrogatories, 
and  motions  for  summary  judgment  or 
to  dismiss,  which  have  contributed 
greatly  to  the  efficiency  of  the  Federal 
courts. 

"The  unconscionably  lengthy  records 
now  made  in  commission  proceedings 
should  become  a  thing  of  the  past,  both 
as  a  result  of  pretrial  procedures  and 
as  a  result  of  the  elimination  of  irrele- 
vant matters  which  have  been  included 
because  hearing  examiners  never  know 
when  a  seemingly  irrelevant  matter  will 
be  accorded  decisional  significance  by 
the  commission.  The  communications 
court  would  establish  its  own  precedents 
as  to  relevance  and  materiality  with  any 
guidance  laid  down  by  the  statutes  or 
commission  rules. 

"Finally,  the  creation  of  an  adminis- 
trative court  would  take  from  the  com- 
mission or  whoever  is  exercising  admin- 
istrative and  policy-making  functions  a 
burdensome  task  which  takes  so  much 
time  and  which  subjects  the  commis- 
sion to  pressures  it  finds  difficult  to  re- 
sist because  of  the  almost  daily  inter- 
change of  views  with  the  industry  and 
Congress  on  the  part  of  commissioners. 
The  Booz-Allen  report  (p.  51)  supplies 
the  details  with  respect  to  the  extent  to 
which  adjudicatory  functions  take  up 
a  major  portion  of  the  commission's 
time.  Where  all  the  other  advantages 
to  be  obtained  from  the  creation  of  an 
administrative  court  exist,  the  additional 
advantage  of  leaving  the  commission's 
rulemaking  functions  unhampered  by 
the  workload  of  adjudicatory  problems 
justifies  completely  the  establishment  of 
an  administrative  court. 

"All  adjudicatory  hearings  held  pur- 
suant to  the  Communications  Act 
would  take  place  in  the  communications 
court  and  the  communications  adminis- 
trator would  appear  as  an  interested 
party  in  all  such  hearings.  The  admin- 
istrator would  have  the  responsibility 
for  instituting  hearings  before  the  court 
on  his  own  initiative  or  on  request  of 
private  parties.  Where  the  administra- 
tor refuses  to  institute  a  hearing,  an 
interested  party  would  have  an  appeal 
to  the  court  of  appeals  just  as  is  now 
the  case  where  the  commission  refuses 
to  hold  a  hearing." 

The  Commission  as  a  Policy-Making 
Agency 

"While  the  committee  recognizes  that 
there  is  much  respectable  opinion  sup- 
porting total  abolition  of  administrative 
agencies  as  bipartisan  bodies  and  trans- 
fer of  their  policy-making  powers  to  a 


single  administrator,  it  is  our  view  that 
this  solution  would  not  be  desirable  in 
the  communications  field.  In  light  of 
the  variety  and  complexity  of  the  pol- 
icy problems  which  are  present  in  com- 
munications regulation,  it  is  believed 
that  the  broad  policy-making  functions 
should  remain  in  the  hands  of  a  biparti- 
san commission  made  up  of  at  least  five 
persons. 

"The  decisions  which  would  have  to 
be  made  by  such  a  commission  have 
many  political  aspects,  if  not  overtones. 
The  adoption  of  rules  allocating  fre- 
quencies, governing  political  broadcasts 
under  Sec.  315  of  the  Communications 
Act,  establishing  criteria  for  preference 
in  comparative  proceedings  and  estab- 
lishing eligibility  of  carriers  to  hold 
stock  in  the  new  communications  sat- 
ellite corporation  are  illustrative.  In  the 
common  carrier  field,  ratemaking  stand- 
ards and  policies  would  be  laid  down 
by  the  commission  and  the  lawfulness 
of  particular  rates  would  be  adjudicated 
by  the  communications  court  on  the 
administrator's  initiative. 

"The  Congress  and  the  public  have 
more  confidence  in  the  policies  which 
are  formulated  if  it  is  felt  that  these 
policies  are  being  created  only  after 
views  of  those  with  differing  philoso- 
phies are  considered.  Congress  has 
shown  itself  in  the  past  more  willing  to 
confer  policy  making  powers  on  such 
a  bipartisan  agency  than  upon  the  ex- 
ecutive. 

"It  is  hoped  that  the  role  of  the  com- 
mission as  an  agency  independent  of 
both  the  Congress  and  the  executive  can 
be  strengthened.  The  commission 
would,  however,  continue  to  be  respon- 
sive to  popular  will  through  appoint- 
ment of  its  members  by  the  President 
with  the  advice  and  consent  of  the  Sen- 
ate on  staggered  terms  (although  such 
terms  might  well  be  lengthened  to  ten 
years  if  a  five  man  commission  is  util- 
ized), and  through  the  power  of  Con- 
gress to  override  commission  policy  de- 
cisions by  legislative  enactments. 

"Most  of  the  vexing  problem  of  im- 
proper ex  parte  communications  would 
be  eliminated  with  the  transfer  of  ad- 
judicatory functions  to  an  administra- 
tive court.  There  will  remain  the  prob- 
lem of  borderline  rulemaking  proceed- 
ings like  that  involved  in  the  Sangamon 
case  (Sangamon  Valley  Television 
Corp.  v.  United  States,  106  U.  S.  App. 
D.  C.  30,  269  F.  2d  841).  Also  re- 
maining is  the  more  general  question 
as  to  the  extent  to  which,  as  a  matter 
of  policy,  it  is  desired  to  conduct  rule- 
making proceedings  generally  in  a  man- 
ner which  will  permit  maximum  expo- 
sure of  opposing  viewpoints  through 
making  all  communications  to  the  com- 
mission or  its  members  part  of  a  public 
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record.  See  Note,  73  Harvard  Law  Re- 
view 1178.  It  is  believed  that  no  rigid 
statutory  determination  of  this  question 
should  be  attempted  at  this  time.  It 
should  be  left  to  commission  determi- 
nation on  an  ad  hoc  basis." 

Summation 
"This  committee  believes  that  the  ad- 
judicatory and  administrative  functions 
of  the  Federal  Communications  Com- 
mission should  be  reassigned  to  a  com- 
munications court  and  a  communica- 
tions administrator,  respectively,  and 
that  a  bipartisan  commission  of  at  least 
five  members  should  be  retained  for 
policy-making  and  rulemaking  func- 
tions." 

The  Loucks  report  listed  three  diver- 
gent problems  involved  in  Sec.  315 
(political)  in  urging  that  it  be  abol- 
ished: 

1 —  The  public  interest  in  an  in- 
formed electorate; 

2 —  The  private  interest  of  a  political 
candidate  in  obtaining  public  exposure 
as  an  important  aid  to  campaigning, 
and 

3 —  The  public  interest  in  freedom  for 
mass  communicators. 

Those  who  examine  the  problem 
often  say  Sec.  315  is  essential  to  pro- 
tect the  first  two  interests  from  the  as- 
sumed danger  of  an  irresponsible  ex- 
ercise of  freedom  by  the  broadcaster, 
the  report  said.  But  it  added  that  such 
persons  should  be  aware  of  the  absence 
of  underlying  historical  facts  to  sup- 
port a  conclusion  that  such  a  danger 
exists  to  an  extent  which  should  over- 
ride all  other  considerations. 

(Sec.  315  is  summarized  this  way  in 
the  Loucks  report:  "In  substance  Sec. 
315  requires  a  broadcast  licensee  who 
permits  a  legally  qualified  candidate  for 
any  public  office  to  use  his  facilities  to 
afford  equal  opportunities  to  all  other 
such  candidates  for  that  office  and  fur- 
ther provides  that  the  licensee  shall 
have  no  power  of  censorship  over  the 
material  so  broadcast.") 

The  report  points  to  a  tendency  to- 
ward blind  acceptance  of  Sec.  315  as 
"a  valid  definition  of  public  interest 
upon  the  strength  of  a  major  premise 
that  an  informed  electorate  is  essential 
to  our  system  of  government.  While 
we  would  be  the  last  to  challenge  the 
validity  of  this  major  premise,  there  is 
a  propensity  to  ignore  the  historical  ac- 
cumulation of  circumstances  destroy- 
ing the  remainder  of  the  sometimes  as- 
sumed syllogism. 

"History  demonstrates  that  Sec.  315 
has  been  restrictive  rather  than  expan- 
sive: its  effect  is  neither  to  expand  free 
speech  nor  to  increase  the  flow  of  po- 
litical information  to  the  public.  Rath- 
er, as  a  matter  of  practical  necessity,  it 
has  served  to  restrict  and  suppress  the 


flow  of  information  which  might  other- 
wise have  been  made  available  to  the 
public." 

On  the  Contrary  ■  The  opposite  ef- 
fect is  noted  in  the  report,  which  said 
the  section  has  restricted  and  supressed 
the  flow  of  information  which  might 
otherwise  have  been  made  available  to 
the  public. 

Roundtable  discussions  and  debates 
are  often  impossible  during  an  election 
year  where  there  are  a  number  of  can- 
didates for  the  same  office  since  they 
would  be  unwieldy  if  too  many  were 
involved,  the  Loucks  report  explained, 
and  stations  often  have  been  unable  to 
present  discussions  of  leading  political 
issues  by  candidates  because  one  hour 
granted  one  or  two  candidates  "may 
proliferate  into  a  total  of  10  or  20 
hours"  granted  to  obscure  candidates. 

The  recent  Cuban  crisis,  it  was 
added,  confronted  stations  with  a  Sec. 
315  problem  in  interviewing  incumbent 
Congressional  leaders  about  the  situa- 
tion. Such  interviews  in  an  election 
year  would  have  opened  the  door  for 
demands  for  equal  time  from  opposing 
candidates. 

And  this  problem  was  recited  in  the 
report:  "While  the  1960  amendments 
to  Sec.  315  were  intended  to  give 
greater  scope  and  flexibility  to  broad- 
cast stations  by  exempting  bona  fide 
newscasts,  documentaries,  on-the-spot 
coverage  of  news  events,  panel  shows, 
etc.,  recent  interpretations  by  the  com- 
mission of  these  exemptions  have  indi- 
cated a  marked  tendency  to  construe 
them  against  the  station  and  in  favor 
of  the  right  of  the  complaining  political 
candidate  to  equal  time.  Thus,  licen- 
sees who  thought  they  were  clearly 
within  these  exemptions,  while  broad- 
casting information  concerning  impor- 
tant political  issues  of  the  day,  have 
found  themselves  suddenly  in  the  po- 
sition of  having  to  supply  substantial 
additional  time  to  obscure  and  fringe 
candidates. 

"The  net  result  is  that  attorneys  hesi- 
tate to  recommend  to  stations  that  they 
may  rely  upon  the  exemptions.  Of 
course,  this  is  restricting  the  flow  of 
information  to  the  public  which  the  sta- 
tions might  otherwise  make  available  to 
the  public." 

Narrow  View  ■  Here's  an  anomaly 
pointed  out  in  the  report — a  licensee's 
main  duty  is  to  the  public  under  the 
Communications  Act,  yet  this  Sec.  315 
responsibility  is  not  to  the  public  but 
solely  to  the  candidate,  resembling  the 
duties  of  a  common  carrier.  A  candi- 
date thus  has  a  personal  private  right 
to  use  broadcast  facilities  and  the  can- 
didate's remarks  are  "the  only  material 
which  may  be  broadcast  over  which 
the  licensee  is  not  required  to  assume 


responsibility  for  content." 

The  Loucks  report  finds  little  basis 
in  fact  or  logic  for  such  treatment  of 
candidates.  The  broadcaster  as  a  li- 
cense holder,  however,  is  considered 
qualified  to  select  and  reject  messages 
of  non-candidates.  "The  candidate 
may  force  his  message  upon  the  public 
whether  or  not,  in  the  broadcaster's 
judgment,  the  public  needs  or  wants  to 
hear  or  view  the  candidate's  particular 
message,"  the  report  said.  "On  the 
other  hand,  the  non-candidate  is  entire- 
ly dependent  upon  the  broadcaster's 
judgment  as  to  the  needs  or  desires  of 
the  public  for  the  non-candidate's  mes- 
sage." 

Another  anomaly  is  seen  in  the  ban 
on  censorship  of  a  candidate's  broad- 
cast material.  The  report  explained  it 
this  way:  "Once  a  political  candidate 
is  entitled  to  equal  time,  he  may  then 
use  the  station's  facilities  and  time  for 
any  purpose  whatsoever,  including  his 
personal  private  business  interests,  sing- 
ing folk  music  with  a  family  hillbilly 
band  or  reading  the  funny  papers. 
Neither  calumny,  ribaldry,  scandal  nor 
adjudicated  criminality  may  be  re- 
strained by  the  licensee  if  the  speaker 
is  'a  legally  qualified  candidate.'  " 

Responsibilities  ■  A  broadcaster's 
duty  in  respect  to  controversial  public 
issues,  it  is  stated,  is  to  his  audience, 
so  he  owes  it  to  his  audience  to  pre- 
sent all  significant  sides  of  the  contro- 
versy. However,  the  broadcaster  may 
choose  those  who  speak  with  no  obli- 
gation to  those  rejected.  The  public, 
through  the  FCC,  can  enforce  its  right 
to  be  able  to  receive  all  sides  but  it's 
up  to  the  broadcaster  to  determine  the 
manner  of  presentation,  according  to 
the  report. 

This  argument  is  advanced:  "We 
can  find  no  logical  explanation  for  the 
existence  of  the  benefits  conferred  by 
Sec.  315  upon  political  candidates  ex- 
cept that  it  is  a  unique,  discriminatory 
and  unusual  privilege  sought  by  a  class 
of  persons  who  had  the  power  as  legisla- 
tors to  obtain  the  privilege.  In  sum, 
we  believe  that  the  unique  private  privi- 
lege that  Sec.  315  vests  in  the  political 
candidate  adversely  affects  the  public's 
interest  in  an  informed  electorate,  is  a 
highly  discriminatory  provision  and  is 
inconsistent  with  the  principle  of  free 
communicators  striving  in  competition 
to  serve  the  public." 

Constitutional  issues  warrant  a  re- 
examination of  Sec.  315,  the  report 
holds,  denouncing  the  argument  that  no 
freedom  of  speech  restraints  exist  be- 
cause the  licensee  has  discretion  to  re- 
fuse all  candidates  the  use  of  his  broad- 
casting facilities  and  Sec.  315  merely 
requires  equal  time  to  other  candidates 
if  one  is  granted  time.   After  all,  the 
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report  said,  the  commission  has  often 
indicated  it  would  consider  a  policy  of 
arbitrary  refusal  by  licensees  to  allow 
candidates  to  use  their  facilities  as 
being  against  the  public  interest. 

Mr.  Pierson's  Views  ■  In  submitting 
a  change  in  Sec.  326  Mr.  Pierson,  ex- 
pressing his  own  views  as  did  Mr. 
Marks  and  Mr.  Loucks  in  their  reports, 
proposed  the  section  be  amended  "in  a 
manner  that  would  retain  its  present 
provisions  and,  in  addition,  provide  that 
the  commission  has  no  power,  duty  or 
function  to  directly  or  indirectly  evalu- 
ate or  make  judgments  as  to  the  public 
interest  in  the  composition,  nature  or 
character  of  programs  transmitted  by 
broadcast  stations." 

(Sec.  326  provides:  "Nothing  in  this 
act  shall  be  understood  or  construed  to 
give  the  commission  the  power  of  cen- 
sorship over  the  radio  communications 
or  signals  transmitted  by  any  radio  sta- 
tion, and  no  regulation  or  condition 
shall  be  promulgated  or  fixed  by  the 
commission  which  shall  interfere  with 
the  right  of  free  speech  by  means  of 
radio  communication.") 

In  a  lengthy  philosophical  discussion 
of  the  premises  and  purposes  of  free- 
dom of  communications,  the  Pierson  re- 
port reminded  that  many  liberties  are 
due  to  government  constraits  that  pre- 
vent such  liberties  from  being  destroyed 
by  private  action,  adding  that  the  gov- 
ernment must  interfere  in  certain  areas 
of  human  activity.  "Freedom  is  not  a 
thing  to  possess  as  an  end  in  itself,  but 
a  way  of  life  to  be  valued  and  pursued 
to  ever  new  and  changing  ends,"  it  was 
stated.  "A  government  that  exists  by 
the  consent  of  the  governed,  if  allowed 
to  interfere  with  freedom  of  communi- 
cation, will  always  tend  to  repress  the 
unconventional  and  press  the  conven- 
tional." 

The  report  continued,  "Governments 
of  and  by  the  people  cannot  substan- 
tially employ  political  freedom  for  ma- 
terial, intellectual  and  spiritual  programs 
unless  government  is  denied  the  power 
to  interfere  with  the  thoughts,  beliefs 
and  communications  of  its  people." 

Lack  of  Agreement  ■  Mr.  Pierson 
said  highly  sophisticated  experts  can't 
agree  to  what  extent  Sec.  326  proscribes 
the  commission's  powers  with  respect  to 
broadcast  programs,  the  controversies 
centering  around  the  words  "censor- 
ship," "interfere"  and  "free  speech." 
Avoiding  a  long  treatise  on  these  words, 
he  observed,  "The  commission  and  its 
predecessor  (Federal  Radio  Commis- 
sion), in  varying  degrees  have  acted  in 
a  manner  that  does  constrain  broadcast 
communications  and  in  a  manner  that  is 
incompatible  with  the  basic  concepts 
and  purposes  of  freedom  to  communi- 
cate; hence,  modifications  of  the  statute 


are  desirable  in  order  to  free  this  medi- 
um from  these  constraints." 

First  taking  up  applications  for  new 
stations  where  a  comparative  hearing  is 
likely,  the  report  said,  "We  doubt  that 
any  lawyer  experienced  in  practice  be- 
fore the  commission  can  gainsay  the 
truth  of  the  following  statement:  The 
commission  gives  virtually  no  credit  for 
entertainment  programs;  it  gives  great 
credit  for  educational  and  discussion 
programs.  Nor  do  we  suppose  he  would 
deny  that  he  tells  his  clients  as  much 
and  that  his  clients  normally  respond 
by  proposing  more  of  educational  and 
discussion  and  less  entertainment  pro- 
grams than  would  otherwise  be  the  case. 
A  substantial  volume  of  programs  that 
are  broadcast  have  such  government 
origins. 

"With  respect  to  such  programs,  the 
licensee's  judgment  was  exercised,  but 
not  to  determine  what  his  audience 
wanted  or  needed  but  to  determine 
what  the  commission  wanted  or  de- 
manded." 

Only  minor  differences  in  program 
proposals  of  comparative  applications 
are  found,  it  was  stated.  "First,  in  the 
great  majority  of  cases,  all  will  propose 
the  same  network  affiliation.  But  even 
if  they  propose  different  ones,  the 
commission  will  not  grant  personal 
credit  or  discredit  for  the  network's 
programming.  The  applicants  will  sub- 
scribe to  the  same  or  similar  news 
services  and  have  available  the  same 
sources  of  recorded  program  product. 
They  will  have  the  cooperation  of  the 
same  local  organizations,  and  each  will 
be  analyzing  the  needs  of  the  same 
community. 

"But  the  most  conforming  influence 
of  all  is  that  each  will  have  striven  to 
avoid  an  adverse  finding  by  proposing 
as  many  of  the  commission-favored  pro- 
grams as  his  opponents.  To  do  otherwise 
would  be  a  deliberate  adventure  in 
defeat.  Thus,  the  very  process  itself 
tends  inevitably  to  equalize  program 
proposals,  and  the  commission,  left 
with  no  differences,  is  bereft  of  a  deci- 
sional device. 

"This  inevitable  result  is  supported 
by  more  than  its  logic.  Our  research 
demonstrates  that  in  only  an  insignifi- 
cant number  of  comparative  television 
cases  has  a  comparison  of  program 
credits  been  a  principal  premise  of  the 
decision — and  never  the  sole  premise." 

After  scanning  arguments  opposing 
these  views,  the  Pierson  report  cites 
encouragement  by  the  FCC  of  discus- 
sion and  educational  programs  but  adds 
that  "man's  whole  experience  with  the 
problem  of  communication  indicates 
that  the  so-called  'entertainment'  or 
esthetic  forms  have  been  equally  effec- 
tive means.  .  .  .  Things  that  entertain 


can  and  do  teach,  and  often  to  teach, 
one  must  entertain." 

The  FCC  uses  a  programming  lever, 
also,  in  renewal  and  transfer  applica- 
tions, the  report  said,  continuing,  "If 
applications  for  renewal  are  filed  and 
the  applicant  does  not  show  a  signifi- 
cant volume  of  programming  in  certain 
selected  fields,  staff  letters  usually  re- 
sult, questioning  the  absence  of  such 
categories  in  a  manner  that  clearly 
indicates  commission  disapproval. 
While  the  degree  of  pressure  varies 
from  case  to  case  and  from  time  to 
time,  it  is  frequently  made  quite  clear 
that  the  problems  can  be  resolved  by  the 
applicant's  modifying  his  proposals  to 
include  significant  programming  in  the 
favored  areas.  Conversely,  the  impli- 
cation is  clear  that  costly  delays  and 
even  costly  litigation  will  result  unless 
the  favored  programs  are  added." 

Lost  Time  ■  Valuable  time  is  lost 
in  transfer  cases  where  favored  categor- 
ies of  programs  are  subject  to  FCC 
queries,  with  the  same  threats  about 
failure  to  conform,  it  was  stated. 

"None  of  these  pressures  or  influ- 
ences brought  by  the  commission  upon 
the  broadcaster  to  modify  his  program 
proposals  are  necessary  as  an  incident 
to  the  commission's  performance  of  its 
other  duties  under  the  act,  unless  pro- 
gram control  itself  is  a  commission 
duty,"  the  report  held.  "To  say  that  the 
commission  has  the  duty  to  control 
the  programs  of  broadcast  licensees  is 
to  deny  any  meaning  whatsoever  to  Sec. 
326  or  the  First  Amendment.  More- 
over, it  substitutes  constraint  for  free- 
dom in  broadcast  communication. 

"One  puzzling  justification  for  com- 
mission consideration  of  program  pro- 
posals has  been  that  it  has  some  duty 
under  the  act  to  weigh  and  consider 
'over-all  programming.'  This  is  said 
not  to  be  bad  because  the  commission 
does  not  deal  with  specific  programs 
but  general  and  overall  considerations. 

"The  puzzling  thing  is  that  if  the  com- 
mission's activity  in  this  regard  does  not 
result  in  a  change  in  programming,  it 
is  the  most  futile  and  burdensome  ex- 
ercise imaginable.  If  it  does  result  in 
a  change  in  programming,  it  can  only 
be  manifest  through  the  individual 
programs  that  stations  will  broadcast. 
Thus,  the  term  'overall  programming' 
is  a  cliche  that  makes  no  practical  or 
logical  contribution  to  a  determination 
of  the  problems  discussed  here." 

The  Pierson  study  calls  the  FCC's 
"balanced  programming"  concept  an 
alibi  for  program  interference  "justi- 
fied because  the  commission  has  the 
duty  to  achieve  balance  in  each  station's 
programming  or  should  have  [such]  dis- 
cretion. ..."  The  report  continues: 

"Balance  would  seem  on  the  surface 
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CLEAN  SWEEP  OF  RULES,  REFEREES?  continued 


to  refer  to  some  proper  mixture  of 
program  types — entertainment,  religion, 
educational,  agriculture,  public  affairs, 
discussion,  live,  etc.  In  actual  practice 
we  are  witness  to  the  fact  that  it  has 
been  used  to  coerce  licensees  into 
carrying  types  of  programs  the  commis- 
sion favors  at  the  expense  of  programs 
that  it  disfavors  or  favors  less.  The 
fact  is  that  the  balanced  program  con- 
cept where  it  has  been  applied  has 
generally  been  used  to  coerce  stations 
into  carrying  relatively  unpopular  pro- 
grams at  the  expense  of  relatively  popu- 
lar programs.  .  .  . 

"It  is  our  belief  that  a  wide  variety 
of  program  types  meeting  a  wide  varie- 
ty of  interests  and  needs  was  intended 
by  the  Communications  Act  in  a  man- 
ner completely  reconcilable  with  basic 
concepts  of  freedom  of  communica- 
tion through  the  device  of  requiring  that 
licensees  compete  with  each  other  in  an 
attempt  to  accommodate  the  needs  and 
wants  of  the  areas  they  serve.  The  more 
extensive  this  competition  becomes  the 
more  balanced  the  response  of  the  in- 
dustry as  a  whole.  The  commission's 
interference  with  this  natural  process 
can  only  abort  the  plan  for  broadcast 
communications  adopted  by  Congress 
and  conceived  in  accordance  with  basic 
concepts  of  freedom  of  communication. 

"We  believe  that  the  commission  has 
gone  as  far  as  it  can  go,  consistent  with 
any  acceptable  concept  of  freedom  of 
communication,  when  it  limits  its  func- 
tion to  promoting  full,  free  and  fair 
competition,  and  to  selecting  licensees 
who  are  demonstrably  qualified  by  char- 
acter and  otherwise  to  search  out  and 
be  sensitive  to  the  needs  and  interests 
of  the  people  served. 

"We  believe  that  it  is  possible  and 
quite  proper  for  the  commission  to 
require  an  applicant  to  show,  as  a  mat- 
ter of  qualification,  that  he  is  equipped 
in  all  respects  to  search  out  audience 
wants  and  community  needs  and  to 
develop  responses  to  what  he  finds  and 
chooses.  But  whether  his  choice  of  the 
needs  and  wants  to  be  served  is  proper 


or  his  mode  of  response  the  most  effec- 
tive cannot  be  usurped  by  the  commis- 
sion without  making  a  ridiculous  sham 
out  of  the  concept  of  license  freedom 
and  responsibility. 

"That  he  cannot  be  trusted  to  make 
these  judgments  without  constant  sup- 
ervision and  correction  by  the  commis- 
sion is  to  posit  his  irresponsibilty,  not 
responsibility.  Our  system  would  not 
thus  be  based  upon  responsible  licensees 
but  upon  irresponsible  licensees  whose 
weaknesses  are  offset  by  a  bureaucracy 
that  is  presumed  to  be  responsible  and 
superhumanly  prescient.  If  this  is  to 
be  our  system,  then,  we  believe  it  can- 
not serve  the  purposes  of  freedom. 

"We  believe  that  the  commission  can 
quite  properly  require  that  an  applicant 
demonstrate  capacity  to  reach  an  in- 
formed judgment,  but  the  commission 
should  reserve  to  itself  the  right  to 
decide  that  his  informed  judgment  was 
right  or  wrong.  That  his  judgment  was 
informed  is  enough.  If  it  was  wrong, 
the  corrective  process  of  many  judg- 
ments being  made  by  many  licensees  in 
competition  with  each  other  will  make 
insignificant  and  short-lived  the  error  of 
one.  On  the  other  hand,  commission 
error  in  judgment  is  uniformly  felt,  and 
there  is  no  natural  corrective  process." 

Public  Domain  ■  The  Pierson  report 
next  took  up  the  thesis  that  the  govern- 
ment must  interfere  with  broadcast 
communications  because  radio  frequen- 
cies are  in  the  public  domain  and  there- 
fore should  be  less  free  than  other  mass 
communicators.  It  said,  "The  truth  of 
the  premise  is  subject  to  the  caveat  that 
broadcast  frequencies  are  created  by 
costly  privately  owned  equipment  and 
would  not,  but  for  this  private  action  or 
substituted  government  action,  other- 
wise exist.  But  the  argument  as  to 
whether  public  or  private  property  is  the 
real  or  principal  source  of  this  com- 
munication medium  is  both  unnecessary 
and  inconclusive.  Regardless  of  who 
'owns  the  airwaves,'  it  is  a  completely 
new,  unique  and  novel  concept  in  our 
system  that  freedom  to  communicate 


can  only  be  allowed  to  those  who  shun 
the  public  domain. 

"The  public  ownership  of  parks,  lec- 
ture halls,  auditoriums,  legislative  halls, 
schools  and  streets  has  traditionally 
been  thought  to  require  fewer  restraints 
upon  individual  liberty,  rather  than 
more.  Indeed,  the  very  purpose  of  many 
expenditures  of  public  funds  is  to  facili- 
tate and  enhance  freedom  of  inter- 
course, not  to  debilitate  it.  We  know  of 
no  valid  reason  for  now  forsaking  this 
principle.  Moreover,  the  distinction 
between  broadcasters  and  other  mass 
communicators  is  only  one  of  degree, 
since  it  is  palpable  that  in  our  complex 
modern  society,  no  mass  communica- 
tor can  operate  without  using  the  public 
domain  in  some  manner  or  form." 

The  technological  scarcity  argument, 
the  report  said,  is  obscure  if  it  is  in- 
tended to  distinguish  the  broadcast  com- 
municators from  others  and  in  any  case 
there  is  substantial  promise  that  tech- 
nological scarcity  "may  be  virtually 
eliminated  in  the  near  future." 

As  to  the  claim  the  FCC  should  ex- 
tract detailed  program  promises  from 
applicants  and  then  see  they  are  per- 
formed, all  for  the  public  benefit,  the 
report  said,  "The  anomalous  nature  of 
this  proposition  is  evidenced  from  the 
fact  that  the  commission  on  many 
occasions  has  emphasized  that  public 
interests  and  needs  are  dynamic  and  not 
static,  that  a  broadcaster  must  constant- 
ly and  vigorously  keep  abreast  of  these 
changing  circumstances  and  that  he 
must  program  in  response  to  such 
changes.  It  is  utter  nonsence  to  say 
that  he  can  maintain  this  posture  and  yet 
predict  his  programming  for  a  period 
of  three  years  with  the  specificity  re- 
quired for  an  enforceable  promise.  We 
believe  that  the  promise-vs-performance 
cliche  has  been  a  pure  shibboleth  for 
program  meddling  and  a  rather  ridicu- 
lous one. 

"We  conclude,  therefore,  that  no 
valid  excuse  exists  for  the  commission 
to  itself  evaluate  the  public  interest  in 
the  composition  of  program  proposals 


FORD  FROWNS  ON  CODE  AS  FCC  POLICY 

Sees  virtue  in  self-regulation  efforts  of  broadcasters 


FCC  Commissioner  Frederick  W. 
Ford  made  a  strong  argument  last  week 
against  government  adoption  of  NAB 
codes  on  commercial  continuity  and 
Omaha-Chicago  hearings  on  local  tv 
programming  (see  page  38). 

Speaking  to  the  National  Religious 
Broadcasters  in  Washington  Commis- 
sioner Ford  also  promised  more  FCC 
attention  to  its  staff  in  the  "sensitive 
area"  of  letters  to  licensees  on  pro- 


gramming. (For  full  report  on  NRB, 
see  page  87). 

"When  industry  develops  a  satisfac- 
tory code  for  self-regulation,  I  think 
it  would  be  wrong  for  the  commission 
to  take  that  work  product  and  include 
it  in  its  own  rules  and  regulations  which 
have  the  force  and  effect  of  law,"  he 
said.  Such  a  course  would  undermine 
the  desire  for  self-regulation  and  it 
would  be  more  effective  for  a  broad- 


caster to  be  sanctioned  by  his  associates 
than  to  "be  condemmed  or  receive  a 
nasty  letter"  from  the  FCC,  Commis- 
sioner Ford  said. 

Present  NAB  radio  code  does  not 
provide  for  many  radio  stations  which 
must  violate  commercial  restrictions 
during  given  days  or  seasons  to  sur- 
vive, he  pointed  out.  For  example,  he 
said,  to  enforce  the  code  against  day- 
time stations  in  the  northern  U.  S. 
during  winter  months  or  summer  resort- 
area  outlets  could  cause  their  elimina- 
tion. 

Instead  of  adoption  of  the  NAB  codes 
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or  performance.  Lacking  such  excuse, 
such  commission  activity  can  only  have 
the  discrete  purpose  of  controlling  the 
proposals  and  performances.  This  very 
activity  not  only  implies  that  the  broad- 
caster is  frequently  irresponsible  and 
untrustworthy,  but  that  political  agen- 
cies are  always  responsible  and  trust- 
worthy. Neither  proposition  is  true. 
Each  party  is  subject  to  human  imper- 
fections. Each  has  distractive  interests 
that  on  occasion  abort  proper  action. 

"If  we  accept  these  points  as  true, 
it  may  still  be  asked,  'Since  each  has 
weaknesses  of  like  kind,  why  let  the 
broadcaster  control  and  not  the  com- 
mission?' The  answer  lies,  we  believe, 
in  the  overriding  considerations:  That 
centralized  control  in  the  commission  is 
inconsistent  with  the  premises  and  pur- 
poses of  freedom  to  communicate  and 
does  not  advance,  but  retards  this  na- 
tion's goal  of  a  free,  open,  progressive 
and  diversified  society  of  individuals 
who,  with  a  high  standard  of  life,  are 
clothed  in  the  dignity  and  blessed  with 
the  happiness  that  freedom  of  thought, 
belief  and  communications  nurtures." 

An  addendum  to  to  the  Pierson  re- 
port discusses  objections  and  doubts 
voiced  within  the  committee  on  the 
FCC's  review  of  an  applicant's  determi- 
nation of  audience  wants  and  communi- 
ty needs.  Objection  was  made  to  "the 
commission  having  this  power"  and 
doubts  "that  it  could  be  meaningfully 
exercised  unless  coupled  with  review 
of  programming."  Mr.  Pierson  said 
the  commission  should  have  the  power 
to  review  an  applicant's  determination 
of  audience  wants  and  community  needs 
so  long  as  its  activity  does  not  involve 
program  review  or  substitution  of  com- 
mission for  licensee  program  judgment 
results. 

The  Pierson  subcommittee,  which  in- 
cluded Mr.  Loucks  and  William  J. 
Dempsey,  was  critical  because  the  fair- 
ness doctrine  respecting  controversial 
public  issues  wasn't  treated  in  the  re- 
port (see  Sec.  315  report).  Mr.  Pierson 
said  he  believed  the  licensee  duty  ex- 


pressed by  the  doctrine  is  valid  and  vital, 
and  must  be  accepted  by  the  broad- 
caster in  his  tasks  as  a  modern  selector 
of  mass  communications,  giving  an  ex- 
planation of  his  position. 

As  to  criminal  program  conduct,  the 
Pierson  report  said  the  law  puts  primary 
responsibility  for  enforcement  of  the 
criminal  code  on  the  Justice  Dept.  and 
courts  but  said  the  commission  ought  to 
deny  applicants  of  demonstrably  bad 
character.  The  final  section  of  the  ad- 
dendum dealt  with  a  series  of  several 
cases  decided  in  past  decades  and  then 
discussed  the  effect  of  a  new  Sec.  326 
on  regulation  of  commercial  practices. 

"The  proposed  addition  referred  de- 
liberately to  'programs'  and  was  not  in- 
tended to  prevent  evaluations  of  com- 
mercial practices  to  the  extent  that  such 
evaluations  concerned  themselves  with 
program  interruptions,  length  and  fre- 
quency of  commercial  announcements, 
false  and  misleading  advertising,  bait 
and  switch  advertising,  etc,"  the  report 
concluded. 

Common  Carrier  Procedure  ■  The 
FCC's  common  carrier  procedure  is 
decades  old  and  needs  overhauling,  ac- 
cording to  a  recommendation  of  Reed 
T.  Rollo,  chairman  of  a  subcommittee. 
The  recommendation  represents  his 
personal  views.  Others  members  are 
Mr.  Albertson  and  Mr.  Porter. 

Actually  the  statutory  provisions  in 
the  communications  act  are  adapted 
from  the  Interstate  Commerce  Act,  dat- 
ing back  to  the  mid- 1920s  or  earlier, 
and  no  significant  revision  or  reappraisal 
has  taken  place,  Mr.  Rollo  said.  He  re- 
called that  for  a  time  the  FCC  had 
three  divisions,  one  devoted  to  common 
carriers,  but  this  activity  "has  deterior- 
ated to  the  point  where  it  is  largely  a 
subordinate  staff  responsibility  with 
relatively  little  attention  or  interest  at 
the  policy  level  of  the  commission."  He 
said  broadcasting  predominates  in  poli- 
tical interest,  appointments,  organiza- 
tion, operations  and  appropriations. 

The  Rollo  report  said  the  radio  spec- 


trum should  be  under  one  authority 
with  no  other  function  but  if  this  isn't 
possible,  new  legislation  should  separate 
broadcasting  (by  wire  or  radio)  from 
all  other  communications  (by  wire  or 
radio,  domestic  or  international,  com- 
mon carrier  or  private). 

The  present  statute  was  described  as 
"a  patchwork  which  lacks  coherence 
or  direction.  Radio  licensing  is  totally 
under  federal  regulation.  Common  car- 
rier services,  whether  by  radio  or  other 
means,  are  in  some  instances  exempt 
from  federal  regulation,  in  other  instan- 
ces partially  under  federal  regulation, 
and  some  services,  although  local  in 
character,  are  totally  FCC  regulated." 

Major  AT&T  activities  are  not  under 
federal  regulation,  it  was  stated,  as  the 
statute  exempts  telephone  exchanges,  re- 
gardless of  their  interstate  character  and 
intrastate  services.  Small  miscellaneous 
common  carriers,  however,  are  totally 
under  federal  regulation  as  to  licenses, 
tariffs,  certificates,  etc. 

Regulation  should  foster  competition 
in  all  types  of  service,  it  was  stated, 
excepting  only  telephone  exchange  serv- 
ice which  should  be  redefined.  Listing 
some  of  the  carrier  regulatory  problems, 
the  report  called  for  "a  complete  re- 
examination of  the  division  of  state  and 
federal  regulatory  authority."  Further- 
more modern  modes  of  communications 
in  the  microwave  field  and  the  act 
should  be  realigned  with  provisions  of 
the  satellite  act  and  modern  needs  of 
the  public. 

Procedures  in  common  carrier  cases, 
aside  from  radio  licensing,  need  to  be 
revised,  the  report  said,  noting  that  the 
FCC's  bureau  is  judge  and  jury  as  well 
as  party-litigant.  A  total  reorientation 
of  the  common  carrier  portion  of  the 
act  (Title  II)  was  advocated. 

As  to  forfeitures,  it  was  recommended 
that  the  terms  "willful"  and  "repeated" 
be  more  accurately  denned,  to  clear  up 
the  forfeiture  situation,  with  a  cease  and 
desist  procedure  proposed. 


by  tl  -,  FC  ",,  he  said,  the  solution  to 
the  problem  of  overcommercialization 
could  be  reached  through  two  currently 
outstanding  rulemakings — new  program 
reporting  forms  and  requiring  stations 
to  keep  on  file  for  local  inspection 
applications  made  to  the  FCC.  The  pro- 
gram form  should  require  a  breakdown 
of  the  number  of  commercial  minutes 
vs.  program  continuity,  Commissioner 
Ford  said. 

"If  this  figure,  together  with  the  other 
program  representations  .  .  .  was  avail- 
able to  the  public  at  the  station,  ad- 
vertisers would  know  exactly  what  they 


were  getting.  They  would  know  the  per- 
centage of  commercial  continuity  on  the 
station.  Thus,  the  market  place  would 
control  and  probably  be  the  most  ef- 
fective way  to  regulate  the  advertising 
rather  than  some  arbitrary  figure  im- 
posed by  us." 

Commissioner  Ford  was  one  of  four 
FCC  members  who  voted  against  pro- 
posed rulemaking  to  adopt  codes  as 
agency  rules  (Closed  Circuit,  Nov.  26, 
1962). 

New  Delegations  ■  At  the  present 
time,  Commissioner  Ford  said  the  FCC 
is  rewriting  the  delegation  of  renewal 


authority  to  the  staff.  He  noted  there 
has  been  "considerable  unrest  among 
broadcasters"  because  of  staff  inquiries 
and  involvement  of  the  commission  in 
details  of  specific  programs  (Broad- 
casting, Dec.  3,  1962).  He  said  the 
FCC  would  approve  prototype  letters 
for  the  staff  to  use  in  the  first  pro- 
gramming renewal  inquiry  and  that  any 
further  questions  would  require  ap- 
provel  by  the  full  commission. 

He  said  the  FCC  will  devise  minimum 
required  program  showing  and  would 
publish  the  staff's  delegated  authority 
to  renew  licenses.  "The  broadcasting 
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industry  then  will  have  full  knowledge 
of  the  delegations  and  the  authority  of 
the  staff,"  he  said. 

The  1960  program  policy  statement 
developed  a  formula  which,  if  followed, 
he  said,  "will  keep  us  out  of  any  sug- 
gestion of  censorship  or  attempts  to 
direct  the  types  of  programs  that  are 
broadcast." 

Economics  &  Radio  ■  The  economic 
aspects  of  radio's  alleged  overpopula- 
tion probably  are  not  as  serious  as 
many  had  thought,  Commissioner  Ford 
told  the  religious  broadcasters.  He  said, 
contrary  to  his  earlier  belief,  the  recent 
FCC-NAB  conference  (Broadcasting, 
Jan.  14)  had  convinced  him  that  the 
problem  probably  could  be  handled 
through  engineering  standards  and  a 
closer  look  at  finances. 

He  predicted  all-channel  tv  sets  will 
help  the  growth  of  uhf  but  that  it  may 
not  be  the  complete  solution  and  that 
the  FCC  will  have  to  take  additional 
steps.  He  said  the  FCC  is  planning  to 
add  600-700  new  uhf  allocations  to  the 
table  of  assignments  (Broadcasting, 
Jan.  21).  Commissioner  Ford  theorized 
that  it  may  be  desirable,  to  assure  equal 
competition  among  the  three  networks, 
to  drop-in  a  third  vhf  channel  to  all 
major  markets  which  do  not  now  have 
three. 

Once  the  market  is  saturated  with 
all-channel  receivers,  it  will  be  possible 


for  new  uhf  stations  to  be  built  in 
areas  which  do  not  now  have  local 
service  and  there  will  be  an  incentive 
for  "risk  capital"  to  build,  he  said. 
Manufacturers  must  begin  making  all 
sets  capable  of  receiving  uhf  by  April 
1964. 

U.S.  news  policy  to  be 
clarified  by  conference 

Clarification  of  federal  government 
news  policies  will  result  from  NAB- 
suggested  discussions  between  top  Ad- 
ministration and  news  media  represent- 
atives, NAB  President  LeRoy  Collins 
predicted  last  week. 

Speaking  to  the  Oklahoma  Broad- 
casters Assn.  in  Oklahoma  City  last 
Tuesday  (Jan.  22),  Gov.  Collins  ex- 
pressed confidence  that  "greater  unity" 
among  news  media  backing  freedom 
of  communications  will  emerge  from 
the  planned  talks  which  are  being  spear- 
headed by  NAB's  Freedom  of  Informa- 
tion Committee.  The  conference  will 
"lead  to  a  clarification  of  government 
news  policies  and  a  correction  of  any 
abuses  or  restrictions  which  may  im- 
pair the  people's  right  to  know,"  he 
said. 

President  Collins  said  that  Howard 
Bell,  NAB  vice  president  for  planning 
and  development,  has  met  with  White 
House  News  Secretary  Pierre  Salinger 


to  work  out  details  for  a  full  discussion 
with  news  media  of  government  infor- 
mation policies.  He  said  the  NAB  is 
hopeful  that  all  segments  of  the  press 
will  participate  in  the  discussions  for 
"restrictions  and  discriminations  im- 
posed on  any  arm  of  the  press  constitute 
a  threat  to,  and  limitation  upon,  all 
media." 

The  NAB  committee  asked  for  the 
conference  with  Mr.  Salinger  following 
the  Cuban  crisis  last  fall  during  which 
the  Administration  was  accused  of 
"managing"  the  news. 

Miami  ch.  10  hearing 
opens  in  Washington 

A  comparative  hearing  to  determine 
which  of  four  applicants  should  be  li- 
censed to  operate  on  ch.  10  Miami 
opened  in  Washington  last  week. 

WLBW-TV,  which  is  now  operating 
on  the  channel  and  seeking  renewal,  be- 
gan presenting  its  testimony  first.  The 
other  applicants:  Civic  Tv  Inc.,  South 
Florida  Tv  Corp.,  and  Miami  Tv  Inc. 

Throughout  the  first  four  days  of  the 
hearing,  WLBW-TV  sought  to  show, 
through  exhibits  and  testimony,  that  its 
officials  were  residents  of  the  Miami 
area  who  have  made  extensive  efforts  to 
determine  programming  needs  and  to 
program  the  station  accordingly. 

The  witnesses  were  Charles  H.  Top- 
miller,  president;  Thomas  Welstead, 
vice  president  and  general  manager;  Lin 
Mason,  program  and  station  director; 
and  J.  Abney  Cox,  a  Coral  Cables 
businessman  who  serves  on  the  station's 
program  advisory  committee. 

WLBW-TV  was  given  a  temporary 
license  by  the  commission  in  July  1960, 
after  the  three  other  original  applicants 
for  the  channel  were  disqualified  for 
improper  contacts  with  then  FCC  Com- 
missioner Richard  Mack.  WLBW-TV 
went  on  the  air  with  a  four-month  li- 

Court  orders  hearing  on 
West  Palm  Beach  moves 

The  U.  S.  Court  of  Appeals  last  week 
set  aside  the  FCC  approval  for  WEAT- 
TV  and  WPTV(TV)  both  West  Palm 
Beach,  Fla.,  to  move  their  transmitter 
sites  about  12  miles  southwest  of  that 
city  in  the  direction  of  Miami. 

WTVJ  (TV)  Miami  appealed  the 
FCC's  grant  to  the  West  Palm  Beach 
stations  without  a  hearing  on  protests 
by  Miami  stations.  The  court  ruled 
last  week  that  the  FCC  erred  in  not 
listening  to  the  protests  and  ordered  the 
commission  to  hold  a  hearing. 

WEAT-TV  and  WPTV  presently  are 
operating  from  the  new  site  and  the 
court  did  not  take  up  question  of 
whether  they  should  be  required  to  re- 
turn to  old  locations  farther  away  from 
Miami. 
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DID  McLENDON  CORP.  MISLEAD  FCC? 

Hearing  set  on  program  complaints  about  WYNR  Chicago 


An  abrupt  change  in  the  program- 
ming of  WYNR  Chicago  is  going  to 
have  to  be  explained  at  a  hearing  in  that 
city  the  FCC  ordered  last  week. 

The  commission  said  that  it  ordered 
the  "investigatory  proceeding"  to  deter- 
mine if  the  McLendon  Corp.,  the  station 
licensee,  was  candid  with  the  commis- 
sion or  if  it  failed  to  disclose  its  pro- 
gram intentions  when  it  acquired 
WYNR  (then  WGES)  last  August. 

Rep.  Roman  C.  Pucinski  (D.-Ill.) 
had  asked  the  commission  to  order 
WYNR  to  show  cause  why  its  license 
should  not  be  revoked,  because  the  sta- 
tion dropped  its  foreign  language  broad- 
casts (German,  Italian,  Polish  and 
others)  five  days  after  McLendon  began 
operating  it.  He  said  that  WYNR  in- 
creased its  80%  Negro  programming  to 
100%. 

The  commission  noted  that  McLen- 
don had  proposed,  in  its  application  for 
an  assignment  of  license  of  former 
WGES,  to  maintain  some  32  hours 
weekly  of  foreign  language  programs. 
But  on  or  about  Aug.  28,  1962,  WYNR 
eliminated  this  programming.  "A  serious 
question  is  raised  as  to  the  licensee's 
candor  in  representing  in  its  application 
.  .  .  that  it  intended  to  continue  the  same 
programming  as  .  .  .  WGES." 

The  commission  also  wants  to  deter- 
mine if  McLendon  misrepresented  facts 
to  it  when  it  asked  about  WYNR's  pro- 
gram changes  last  August  and  if  the 
licensee  delayed  informing  the  commis- 
sion of  the  proposed  changes  until  after 
the  sale  from  WGES  had  been  ap- 


proved, and  time  for  protests  against  it 
had  passed — "thus  misleading  the  com- 
mission and  those  in  the  service  area 
who  might  have  protested  .  .  .  against 
.  .  .  a  licensee  who  planned  to  deprive 
them  of  an  existing  programming 
service." 

Senate  continues 
probe  of  Pacifica 

The  appearance  in  Washington  last 
week  of  a  former  California  radio  sta- 
tion manager  is  evidence  that  a  Senate 
investigation  of  a  radio  chain  for  "com- 
munist infiltration"  is  not  over. 

Mrs.  Catherine  Cory  Gumpertz, 
now  a  director  and  vice  president  of 
the  Pacifica  Foundation  (licensee  of 
four  non-commercial  fm  stations)  and 
manager  of  KPFK-FM  Los  Angeles 
for  two  years,  from  1960-1962,  was 
in  the  capital  to  answer  a  subpoena  is- 
sued by  the  Senate  Internal  Security 
Subcommittee,  which  has  questioned 
seven  witnesses  behind  closed  doors 
earlier  this  month  (Broadcasting,  At 
Deadline,  Jan.  14). 

Trevor  Thomas,  president  of  Pacifica, 
said  in  Berkeley,  Calif.,  Wednesday 
(Jan.  23)  that  the  FCC  still  is  holding 
up  renewals  of  the  foundation's  licenses 
for  KPFA  (FM)  and  KPFB  (FM),  all 
Berkeley,  WBAI-FM  New  York  and 
KPFK.  The  FCC  staff  has  said  it's  been 
holding  up  the  Pacifica  licenses — some 
for  several  years — because  of  com- 
plaints on  programming. 

Mr.  Thomas  said  he  asked  a  high 


FCC  official  whether  the  Senate  in- 
vestigation also  is  involved  in  the 
holdup  and  was  told  the  investigation 
had  "some  bearing." 

Another  FCC  official  said  last  week 
that  the  subcommittee  has  not  requested 
that  the  licenses  be  held  up,  although 
there  have  been  contacts  between  the 
agency  and  the  investigators. 

Directors  Approve  ■  Pacifica's  board 
of  directors  met  in  Berkeley  Jan.  19  and 
"discussed  the  problem  at  length,"  Mr. 
Thomas  said.  There  was  no  disapproval 
of  the  manner  in  which  the  manage- 
ment has  handled  its  relations  with  the 
Senate  investigation  nor  any  indication 
the  stations'  programming  policies 
should  be  altered,  Mr.  Thomas  said. 
Pacifica  stations,  all  listener-supported, 
have  featured  controversial  discussion 
programs  since  the  foundation  was  es- 
tablished in  1949. 

Subscriptions  to  the  stations  have 
picked  up  since  the  investigation  was 
publicized  earlier  this  month,  Mr. 
Thomas  said.  More  than  500  new  sub- 
scribers have  enrolled  this  month. 

WDKD  seeks  stay  for 
appeal  of  license  case 

WDKD  Kingstree,  S.  C,  has  asked 
the  FCC  to  stay  its  order  that  the  sta- 
tion cease  operation  on  Feb.  8  while 
its  continuing  fight  to  have  its  license 
renewed  is  pending  in  the  court  of 
appeals. 

The  commission  was  told  that  severe 
injury  would  be  wrought  on  the  sta- 
tion and  the  public  interest  if  it  has  to 
leave  the  air.  WDKD  told  the  com- 
mission that  while  cases  such  as  its 
own  are  pending  before  the  courts,  a 
stay  is  usually  granted  pending  a  final 
decision. 


Advertiser  quiz:  Will 

If  the  top  100  advertisers  give 
complete  answers  to  all  the  questions 
about  their  advertising  policies  and 
behavior  a  House  subcommittee  has 
asked  in  a  questionnaire,  they  will 
help  present  the  clearest  picture  yet 
on  what  traditionally  has  been  a 
fuzzy  subject,  even  for  media  and  ad- 
vertising people. 

The  big  advertisers  have  been 
asked  to  submit  the  information  to 
help  the  House  Antitrust  &  Mono- 
poly Subcommittee  prepare  for  hear- 
ings— probably  late  next  month — on 
the  concentration  of  ownership  in 
news  media  (At  Deadline,  Jan.  8, 
1962). 

Companies  now  trying  to  answer 
some  of  the  subcommittee's  ques- 
tion may  have  a  sizable  job.  Some 
may  not  know  all  the  answers,  so 


Celler's  reach  exceed 

vast  are  their  advertising  programs. 
The  subcommittee  indicated  last 
week  it  expects  no  quick  reply  to 
its  letters  sent  Dec.  31  and  signed  by 
Rep.  Emmanuel  Celler  (D-N.  Y.), 
chairman  of  the  subcommittee,  and 
of  the  parent  Judiciary  Committee. 

Question  No.  4  hints  at  the  scale 
of  the  query:  What  did  the  company 
spend  each  year  between  1956-62 
on  advertising  in  each  of  these  media: 
newspapers,  general  magazines,  busi- 
ness publications,  farm  magazines, 
spot  television,  network  television, 
spot  radio,  network  radio,  outdoor 
advertising,  direct  mail  and  other 
media? 

Question  No.  6  asks:  What  has 
been  the  impact  of  television  on  the 
company's  advertising  in  newspapers 
(generally)  and  in  'second"  news- 


his  grasp? 

papers  (the  second-choice  publica- 
tions in  any  given  market)?  To  what 
extent  would  more  widespread  color 
television  affect  the  company's  ad- 
vertising in  newspapers  generally?  in 
"second"  newspapers? 

Other  points  on  which  the  sub- 
committee has  asked  the  firms  to  co- 
operate (without  benefit  of  anonym- 
ity or  confidentiality) :  participation 
of  main  and  regional  offices  in  al- 
locating advertising  budgets  among 
media,  and  in  the  determination  of 
an  advertising  agency  and  selection 
of  media  for  particular  markets. 
Firms  were  asked  about  experience 
with  "double  billing,"  group  rates 
and  regional  advertising.  Whether 
policies  toward  "second"  newspapers 
had  changed  during  the  1956-62 
period  also  was  asked. 
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ONE 

always  stands  out 


and  in  the  Birmingham  television  market,  WAPI-TV  is  a/ways  that  one. . .  because:  WAPI-TV  offers 
the  cream  of  NBC  and  CBS.  WAPI-TV  owns  every  major  film  package  available.  WAPI-TV  offers 
one  of  the  largest,  most  experienced,  best  equipped  news  and  sports  staffs  in  the  Southeast. 

Make  your  outstanding  buy . . .  the  station  that  stands  out...  ^J^J | 

Represented  Nationally  by  RIRMINPHAM     A I  A 

HARRINGTON,  RIGHTER,  &  PARSONS,  INC.  D  I  W  I VI I  IN  U 11  Ml VI ,  MLM  . 
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v  MAKE  A 
"U"  TURN 

and  barrel  your  way  thru 
the  Madison  market! 


The  dramatic  climb  of  WKOW-tv,  Madi- 
son's dynam'c  UHF  station,  is  hoi  news  to  ad- 
vertisers. Bui  a  familiar  sfory  fo  viewers  in 
Wisconsin's  booming  South  Central  market. 

WKOW-tv  has  always  been  their  sta- 
tion. 

UHF  conversion  figures 
prove  it! 

Example:  Dane  County's  99%,  Green 
County's  98%,  Sauk  County's  90%,  Iowa 
County's  99%.  They  tell  the  near-perfect 
score  WKOW-tv's  local  live  personalities 
and  network  shows  have  earned  with  over 
a  half-millicm  people  in  Wisconsin's  2nd 
retail  trade  zone.  Your  product  displayed 
on  WKOW-tv  will  earn  enthusiastic  ac- 
ceptance too.  WKOW-tv  concentrates  on 
this  Madison  trade  zone  .  .  .  allows  you 
plenty  of  dollar-power  for  massive  fre- 
quency. 

Make  that  U-turn  now  to 


mm 


MADISON,  WISCONSIN 


Tony  Moe, 

Exec. 
Vice-Pres. 
&  Gen.  Mgr. 


Ben  Hovel, 

Gen. 

Sales  Mgr. 


Joe  Floyd, 

Vice-Pres. 


Represented  by  Adam  Young 


MIDCO 


Midcontinent  Broadcasting  Group 

KELO-LAND/tv  and  radio  Sioux  Falls,  S.D.; 
WLOL/am,  fm  Minneapolis-St.  Paul;  WKOW/am 
&  tv  Madison,  Wis.;  KSO  radio  Des  Moines 


PASTORE:  'KEEP  THE  HOUSE  CLEAN' 

Radio-tv  liquor  ad  query  brings  threat  of  legislation 


Circulation  of  a  questionnaire  asking 
radio  and  television  stations  if  they 
would  use  liquor  advertising  has  raised 
anew  on  Capitol  Hill  the  threat  of  a 
federal  ban.  There  are  hints  that  such 
legislation  also  could  be  aimed  at  beer 
and  wine  advertising — large  sources  of 
broadcasting  revenue. 

The  questionnaire  has  been  circulated 
by  an  unnamed  advertising  agency.  It 
asks  whether  stations  would  carry  liq- 
uor advertising  and,  if  so,  what  kind: 
hard  liquor,  liqueur,  or  beer  and  wine. 

The  threat  comes  from  Sen.  John  O. 
Pastore  (D-R.  I.),  chairman  of  the 
Communications  Subcommittee. 

"I  would  hope  broadcasters  on  their 
own  initiative  would  see  the  great  error 
[in  such  a  practice]  and  would  exercise 
restraint,"  he  said.  "I  for  one  am 
prepared  to  introduce  legislation"  to 
prevent  liquor  advertising  on  broadcast 
media,  said  the  senator.  There  is  some 
sentiment  among  some  senators  against 
beer  and  wine  advertising  on  radio  and 
television  as  well,  Sen.  Pastore  added, 
although  he  said  he  wouldn't  want  to  go 
that  far  in  any  legislation  he  might 
offer. 

(Another  lawmaker,  Rep.  Eugene 
Siler  [R-Ky.],  already  has  introduced 
legislation  on  the  subject.  Rep.  Siler, 
however,  would  ban  all  transportation 
and  advertising  of  liquor  [Broadcast- 
ing, Jan.  21],  but  his  bill  is  a  perenni- 
al, offered  in  each  Congress  by  repre- 


FCC  sound  machine 

FCC  engineers  have  built  a  ma- 
chine they  hope  will  help  them  in 
analyzing  some  of  the  problems 
involved  in  the  commission's  ef- 
forts to  determine  whether  com- 
mercials really  are  loud  and,  if 
so,  what  could  be  done  to  tone 
them  down. 

The  machine,  built  of  compo- 
nents, consists  of  an  am-fm-tv 
sound  receiver,  a  vu  meter,  type- 
approved  modulation  monitor, 
cathode  ray  oscilloscope,  and 
sound-level  meter. 

"The  machine  won't  give  us 
any  answers,"  Ralph  Renton,  as- 
sociate chief  engineer,  is  quick  to 
admit.  "But  it  will  provide  some 
means  of  judging  various  meth- 
ods now  used  for  adjusting  'gain' 
at  radio  and  tv  stations." 

What  is  really  needed,  he  said, 
is  a  loudness  meter.  "But  there 
just  isn't  anything  like  that  avail- 
able on  the  market." 


sentatives  and  senators  acquiescing  to 
pressure  from  dry  constituents.  If  Sen. 
Pastore  were  to  propose  a  ban  on  liquor 
advertising  on  radio  and  television — as 
he  has  suggested  he  may — such  a  bill 
might  earn  serious  consideration.) 

Do-It-Yourself  ■  Sen.  Pastore  was 
quick  to  point  out  he  believes  broad- 
casters are  interested  in  "cleaning  their 
own  house,"  and  he  hopes  they  can  do 
it.  Earlier  experience,  he  recalled, 
showed  they  could  take  care  of  the 
problem  adequately  (Broadcasting, 
Aug,  21,  1961,  et  seq). 

Liquor  advertising  was  a  serious  issue 
on  Capitol  Hill  in  the  summer  of  1961 
when  Sens.  Pastore  and  Warren  G. 
Magnuson  (D-Wash.),  chairman  of  the 
powerful  Commerce  Committee,  wrote 
the  NAB  that  plans  of  some  distillers  to 
advertise  on  radio  and  television  had 
been  brought  to  their  attention  by  "sto- 
ries in  trade  publications."  The  sena- 
tors warned  that  an  ad  ban  had  been 
forestalled  in  the  past  by  promises  of 
broadcasting  spokesman  that  such  ad- 
vertising would  not  be  accepted.  The 
Distilled  Spirits  Institute  supported  the 
plea. 

Sen.  Magnuson  went  to  the  Senate 
floor  Aug.  25,  1961  and  said,  "I  hope 
there  will  not  be  any  breakthrough  or 
letting  down  of  the  voluntary  code 
under  which  the  broadcasters  have  lived 
for  25  years." 

Sen.  Pastore  indicates  he  hopes  re- 
cent reports  of  the  questionnaire  is 
not  a  sign  of  the  breakthrough. 

Sen.  Case  proposes 
loudness  preventative 

Sen.  Clifford  P.  Case  (R-N.  J.),  lead- 
ing congressional  critic  of  loud  com- 
mercials on  radio  and  television,  has 
suggested  the  FCC  consider  a  require- 
ment that  stations  preview  commercials 
from  outside  sources  to  prevent  airing 
of  announcements  that  are  too  loud. 

Sen.  Case  also  called  on  the  NAB  to 
"give  additional  attention  to  this  prob- 
lem with  a  view  toward  setting  an  in- 
dustry standard  banning  such  things  as 
noisy  sound  effects,  machine-gun  de- 
livery and  other  devices.  .  ." 

His  suggestions  were  contained  in  a 
statement  to  the  FCC  filed  today  (Mon- 
day), deadline  for  written  complaints 
to  the  FCC  for  its  announced  inquiry 
into  loud  commercials  (Broadcasting, 
Dec.  24,  1962). 

The  senator  complimented  the  agency 
for  looking  into  the  subject  and  said  he 
hoped  "the  inquiry  will  result  in  a 
promulgation  of  a  rule  ending  this  an- 
noying nuisance." 
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City-County  Building  Reporter  for  WWJ  News,  Kirk  Knight  covers  the  many  administrative 
offices  governing  Metropolitan  Detroit-heart  of  WWJ's  primary  coverage  area.  Especially 
noted  for  crisp,  accurate  reports  of  activities  in  the  Mayor's  Office  and  at  daily  Detroit  Com- 
mon Council  meetings,  Knight  is  another  important  member  of  the  great  WWJ  News  oper- 
ation-the  only  local  service  that  includes: 

•  13-Man  Broadcast  News  Staff— Michigan's  Largest 

•  Newsgathering  Resources  of  The  Detroit  News 

•  NBC  Correspondents  in  75  Countries 

■ 

THE 

WWJ  i  news  WWJ-TV 

w  1   STATIONS  ' 

Owned  and  Operated  by  The  Detroit  News  •  National  Representatives:  Peters,  Griffin,  Woodward,  Inc. 
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AMST  director  writes  Lee  another  letter 

RESTATES  VIEWS  ON  NEW  YORK  UHF  TELEVISION  TEST 


The  Assn.  of  Maximum  Service  Tele- 
casters  refused  last  week  to  let  FCC 
Commissioner  Robert  E.  Lee  have  the 
last  word  in  their  disagreement  about 
what  was  proved  by  the  FCC's  uhf  test 
in  New  York. 

Lester  Lindow,  executive  director  of 
AMST,  reasserted  his  view  that  the  uhf 
test  demonstrated  that,  although  uhf 
can  provide  substantial  television  serv- 
ice in  a  canyon-like  city  such  as  New 
York,  vhf  superiority  ranged  between 
10%  and  50%. 

Mr.  Lindow  first  offered  this  conclu- 
sion in  a  newsletter  to  AMST  members 
in  November  (Broadcasting,  Nov. 
26).  A  month  later  Commissioner  Lee, 
in  a  letter  to  Mr.  Lindow,  said  there 
was  no  basis  for  concluding  that  vhf 
was  superior  (Broadcasting,  Jan.  7). 

Mr.  Lindow  made  his  comments  last 
week  in  a  letter  to  Commissioner  Lee, 
who  has  long  championed  the  cause  of 
uhf. 

The  AMST  executive  said  that  the 
FCC  report  on  the  uhf  test  showed  that 
householders  had  rated  ch.  31  below 
Grade  3  (passable)  in  9%  of  the  loca- 
tions, whereas  they  had  rated  ch.  2 
below  that  mark  in  4.7%  of  the  loca- 
tions and  ch.  7  in  4.9%  of  the  locations. 
"In  other  words,"  he  said,  "only  about 
half  as  many  locations  failed  to  get  a 
'passable'  or  better  vhf  picture  as 
failed  to  get  a  'passable'  or  better  uhf 
picture." 

Householders'  Ratings  ■  Commission- 
er Lee  had  said  that  the  report  "attached 
little  significance  to  householders'  re- 
ports vis-a-vis  those  of  the  trained  tech- 
nicians." But  Mr.  Lindow  said  this 
downgrading  is  unwarranted  in  view  of 
the  "demonstrated  reliability"  of  such 
ratings  in  TASO  surveys. 

Mr.  Lindow  also  stood  by  his  original 
assertion  that  technicians  had  found 


vhf  to  be  substantially  superior  to  uhf. 
Mr.  Lee  said  the  report  showed  installa- 
tion crews  found  a  10%  inferiority  in 
uhf  for  grade  3  or  better  pictures  with 
indoor  antennas,  little  or  no  difference 
with  outdoor  antennas,  and  5%  superi- 
ority for  uhf  grade  2  or  better  pictures 
using  outdoor  antennas."  The  commis- 
sioner said  this  doesn't  prove  "substan- 
tial" vhf  superiority. 

Mr.  Lindow,  however,  said  a  10% 
difference  is  "substantial,"  particularly 
whereas  [in  New  York  City],  a  10% 
difference  in  locations  represents  a  pop- 
ulation of  some  1,300,000."  He  said 
the  fact  that  vhf  superiority  was  re- 
duced when  outdoor  antennas  was  used 
"underscores  the  greater  ease  with 
which  the  public  is  able  to  receive  vhf 
reception."  This  is  particularly  import- 
ant, in  apartments  where  installation  of 
roof  top  antennas  might  not  be  possible, 
Mr.  Lindow  said. 

He  also  sought  to  neutralize  the  sta- 
tistical point  that  technicians  gave  uhf 
a  5%  superiority  on  Grade  2  or  better 
pictures  when  outdoor  antennas  were 
used.  He  said  reports  on  "overall  pic- 
ture gradings"  for  all  313  outdoor  in- 
stallations indicate  a  Grade  2  or  better 
picture  on  ch.  3 1  at  fewer  locations 
than  for  either  ch.  2  or  ch.  7." 

Mr.  Lindow's  letter  continued  the 
controversy  over  the  procedures  used 
in  the  test.  Commissioner  Lee  expressed 
surprise  at  the  criticism,  first  advanced 
in  Mr.  Lindow's  newsletter,  in  view  of 
AMST's  participation  in  the  prelimin- 
ary planning. 

Mr.  Lindow  said  the  organization 
had  been  anxious  to  assist  in  the  prep- 
arations but  that  the  coordination  be- 
tween the  commission  and  industry  rep- 
resentatives "fell  far  short  of  what  the 
Congress  intended"  when  it  approved 
the   appropriation   for  the  test.  The 


AMST  executive  said  meetings  were  in- 
frequent and  that  industry  representa- 
tives were  given  little  time  to  study  and 
comment  on  written  material  dealing 
with  the  project. 

KISN's  $2,000  fine 
sticks,  FCC  decides 

Misleading  identification  by  KISN 
Vancouver,  Wash.,  has  cost  the  station 
a  $2,000  fine.  The  FCC  last  week  up- 
held the  amount  of  its  original  citation. 
(Broadcasting,  Sept.  10,  1962) 

KISN  was  found  guilty  of  misleading 
"the  listening  public  into  believing  that 
KISN  is  licensed  solely  to  Portland," 
the  commission  said.  An  example  given 
by  the  commission  when  it  made  the 
original  citation  was: 

"Current  climatological  readings  from 
KISN,  Vancouver  Radar  Weather  Con- 
trol, the  word  is  overcast.  This  hour's 
forecast  for  Portland,  Sandy  and  Bea- 
verton,  rainy  periods."  The  complaint 
was  that  "there  was  no  pause  between 
the  words  'Vancouver'  and  'Radar'  so 
that  the  report  was  being  supplied  by 
Vancouver  Radar  Weather  Control." 

The  commission  said  it  warned  KISN 
in  June  1961  against  improper  identi- 
fication but  that  further  offenses  occur- 
red in  December  1961  and  January 
1962. 

KISN  said  the  $2,000  forfeiture  was 
"highly  unjust"  and  that  the  identifica- 
tions did  not  mislead  the  public,  harm 
any  other  station  or  "corrupt  the  morals 
of  the  community." 

FCC  told  to  deny 
WWIZ  renewal 

The  FCC  was  advised  last  week  to 
administer  stern  punishment  to  broad- 
caster Sanford  Schafitz  for  a  series  of 
alleged  offenses.  The  most  serious 
charge  was  that  he  transferred  control 
of  WWIZ  Lorain,  Ohio,  to  the  Lorain 
Journal  Co.  without  prior  consent  of 
the  commission. 

The  Broadcast  Bureau,  in  proposed 
findings,  said  that  evidence  developed  at 
hearings  last  summer  and  fall  indicates 
that  such  a  transfer  did  take  place  and 
concluded  that  neither  Mr.  Schafitz, 
Harry  Horvitz,  president  of  the  Journal 
nor  the  Journal  itself  has  the  character 
qualifications  to  be  a  broadcast  licensee. 
The  charges  were  denied  by  the  Journal 
and  WWIZ. 

The  Bureau  recommended  that  WWIZ 
Inc.,  headed  by  Mr.  Schafitz,  be  denied 
a  license  renewal  for  the  Lorain  station 
and  that  its  application  for  transfer  of 
control  of  the  station  to  the  Journal 
be  dismissed. 

The  Bureau  also  recommended  denial 
of  the  renewal  application  for  WFAR 
Farrell,  Pa.,  which  is  owned  by  Mr. 


THE  ANATOMY  OF  PRIMACY 
PART  TWO  EN  ROUTE  TO  YOU 


r 

'THOUGHT 
FOR 
F00D!': 


A  SERIES  OF  MAJOR  MESSAGES  FROM 

MGM  TELESTUDI0S,INC. 
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This  reliable  camera  is  best  for  20%  of  your  live  shows 


This  new  one  handles  all  the  rest  at  one-tenth  the  cost/hour 


The  top  camera  is  General  Electric's  3"/4V2"  image  orthicon 
TV  camera,  Type  PE-20.  Over  a  year  of  field  experience  has 
proved  its  unmatched  reliability  for  "action"  shows  requir- 
ing 1-0  performance  (probably  about  20%  of  your  shows). 

The  new  one  below  is  the  first  truly  professional  tran- 
sistorized studio  vidicon  camera  — General  Electric's  Type 
PE-23.  It  offers  outstanding  performance  for  such  studio     _  ^ 
productions  as  news,  panel,  and  quiz  shows  (which  consti-     U  t  N  t  R  A  L 
tute  up  to  80%  of  today's  live  studio  programming).  The 
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PE-23's  initial  cost  is  50%  less  and  its  operating  cost  is  90% 
less  than  its  1-0  counterpart.  For  more  data,  contact  your 
General  Electric  Broadcast  Equipment  Representative,  orwrite 
Technical  Products  Operation,  212W.  Division  St.,  Syracuse  8,  N.Y. 

Tkogress  Is  Our  Most  Important  ftoduct 


ELECTRIC 
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New  bills  introduced  in  Congress 


The  following  legislation  intro- 
duced in  Congress  was  processed  be- 
tween Jan.  17-24  and  was  not  there- 
fore mentioned  in  Broadcasting's 
summary  of  legislation  in  the  Jan.  21 
issue.  Proposals  which  duplicate 
earlier  bills  and  resolutions  are  so 
noted  (*  indicates  legislation  intro- 
duced in  the  same  or  similar  form  in 
earlier  congresses). 

Language  communication  study:  H.R. 
977,  Rep.  Alphonzo  Bell  (R-Calif.): 
to  create  a  division  of  language  sci- 
ence within  the  National  Science 
Foundation  to  coordinate,  promote 
and  facilitate  an  intensive  national 
program  of  language  communication 
and  cultural  exchange. 

Public  information*:  H.R.  1063,  Rep. 
Ed  Edmondson  (D-Okla.):  to  amend 
the  Administrative  Procedure  Act 
and  open  to  the  public  records  and 
papers  filed  with  agencies. 

Overtime:  H.R.  1 680,  Rep.  James  G. 
O'Hara  (D-Mi.ch.):  to  amend  the  Fair 
Labor  Standards  Act  of  1938  and 
improve  its  overtime  standards.  Com- 
munications would  be  included  in  a 
definition  of  industries  of  "major 
economic  importance,"  and  employes 
would  be  entitled  by  law  to  double- 


time  pay  for  work  beyond  the  "maxi- 
mum work  week." 

Obscenity  commission:  H.R.  1894, 
Rep.  E.  Y.  Berry  (R-S.Dak.):  to  cre- 
ate a  commission  on  noxious  and  ob- 
scene matters  and  materials  (Broad- 
casting, Jan.  21). 
National  institute  of  arts  and  human- 
ities: Rep.  Edward  P.  Boland  (D- 
Mass.):  to  establish  a  national  insti- 
tute of  the  arts  and  humanities 
(Broadcasting,  Jan.  21). 
Equal  pay*:  H.R.  1936,  Rep.  David 
T.  Martin  (R-Neb.):  to  give  equal 
pay  for  equal  work  and  eliminate  dis- 
crimination by  sex  (Broadcasting, 
Jan.  21). 

Excise  tax  on  communications:  H.R. 

2054,  Rep.  Ralph  J.  Scott  (D-N.C); 
H.R.  2358,  Rep.  Jamie  L.  Whitten 
(D-Miss.):  to  repeal  the  excise  tax  on 
communications  (Broadcasting, 
Jan.  21). 

Ban  pay-tv*:  H.R.  2096,  Rep.  George 
Huddleston  (D-Ala.) :  to  prohibit  the 
charging  of  a  fee  to  view  telecasts 
in  the  home. 

End  daylight  saving  time*:  H.R. 
2335,  Rep.  Kenneth  J.  Gray  (D-Ill.): 
to  amend  the  Standard  Time  Act  of 
March   19,   1918   to  provide  that 


standard  time  be  the  measure  of  time 
for  all  purposes  (the  effect  would  be 
to  eliminate  daylight  saving  time). 
Spy  watchdog:  H.J.  Res.  145,  Rep. 
William  Fitts  Ryan  (D-N.Y.):  to  es- 
tablish a  joint  committee  on  foreign 
information  and  intelligence.  This 
House-Senate  unit  would  examine  the 
activities  of  the  United  States  Infor- 
mation Agency,  Central  Intelligence 
Agency  and  information  services 
within  the  Executive. 
International  etv:  H.  Con.  Res.  46, 
Rep.  Kenneth  A.  Roberts  (D-Ala.): 
to  express  the  sense  of  Congress  on 
promoting  international  educational 
radio  and  television  broadcasting  as 
a  means  of  achieving  better  under- 
standing among  and  promoting  edu- 
cation of  the  peoples  of  the  world. 

National  arts  foundation:  S.  165,  Sen. 
Jacob  Javits  (R-N.Y.),  for  himself 
and  Sens.  Joseph  S.  Clark  (D-Pa.), 
Hubert  H.  Humphrey  (D-Minn.)  and 
Claiborne  Pell  (D-R.I.):  to  establish 
a  United  States  National  Arts  Foun- 
dation with  up  to  $5  million  for  op- 
erations and  grants  in  its  first  year 
and  not  more  than  $10  million  in 
succeeding  years. 

Cultural  Center  site:  S.  315,  Sen. 


Schafitz,  and  a  license  covering  a  con- 
struction permit  for  WXTV  (TV) 
Youngstown,  Ohio,  owned  jointly  by 
Mr.  Schafitz  and  Guy  W.  Gully.  The 
television  station  is  now  dark. 

Mr.  Schafitz's  difficulties  with  the 
commission  stem  from  discussions  he 
had  with  Mr.  Horvitz  in  September 
1958,  which  led  to  the  formation  of 
WWIZ  Inc.,  assignment  of  the  WWIZ 
license  to  it,  and  the  sale  to  the  Journal 
of  a  45%  interest  in  the  corporation 
for  $55,000. 

Mr.  Schafitz  needed  the  funds  for 
construction  of  WXTV.  The  Broadcast 
Bureau  said  Mr.  Schafitz  was  so  pre- 
occupied with  financial  problems  in 
completing  the  television  station  that 
he  was  willing  to  sell  a  share  in  WWIZ 
"upon  such  conditions  as  Horvitz  would 
dictate,  including  the  transfer  of  effective 
corporate  control  to  the  Journal." 

Agreed  to  Journal's  Terms  ■  The 
Bureau  contended  that  even  before  the 
corporation  was  formed,  on  Nov.  12, 
1958,  Mr.  Schafitz  agreed  to  terms  that 
would  give  control  of  the  station  to 
the  Journal  and  that  after  the  corpora- 
tion was  organized,  the  Journal  ex- 
ercised this  control. 

The  bureau  held  that  Mr.  Horvitz 
controlled  the  votes  of  two  of  the  three 
directors — his  own  and  that  of  Harry 


Wickens,  who  had  been  an  attorney  for 
the  Journal.  Mr.  Schafitz  was  the  third 
director.  The  Bureau  also  said  that  Mr. 
Horvitz  controlled  the  keeping  of  rec- 
ords and  financial  affairs  through  his  em- 
ployes, who  were  secretary  and  treas- 
urer of  WWIZ. 

According  to  the  bureau,  the  Jour- 
nal's alleged  control  of  WWIZ  was  con- 
cealed from  the  commission  and  the 
"nature  of  the  understanding  were  not 
revealed,  except  through  the  hearing 
process  under  cross  exarnination." 

The  Journal  and  WWIZ  however, 
said  there  was  no  agreement  to  sell  and 
transfer  full  control  until  May  2,  1961. 

In  a  joint  pleading,  the  Journal  and 
WWIZ  said  that  Mr.  Schafitz  not  only 
controlled  the  corporation  through  his 
majority  stock  ownership  but  retained 
actual  control  of  the  operation  of  the 
station.  The  Journal  and  WWIZ  said 
Mr.  Schafitz  was  solely  responsible  for 
hiring  and  firing  employes,  for  deter- 
mining the  banks  WWIZ  Inc.  would  use, 
and  for  the  advertising,  business  and 
programming  policies  of  the  station's 
operation. 

Regarding  Mr.  Wickens'  role  in  the 
corporation,  the  two  parties  maintained 
there  is  no  evidence  to  support  the  in- 
ference that  he  acted  as  "an  agent  of 
the  Lorain  Journal." 


Newsmen  deny 
pro-Cuban  leanings 

A  refugee  Cuban  journalist's  charges 
that  five  U.  S.  newsmen  slanted  news 
to  favor  Cuba  in  broadcasts  and  news- 
paper stories  were  denied  and  sharply 
criticized  in  statements  to  a  Senate  sub- 
committee released  today  (Monday). 

Sen.  Kenneth  B.  Keating  (R-N.Y.), 
who  presided  at  1962  hearings  of  the 
Senate  Internal  Security  Subcommittee 
(Broadcasting,  July  23,  1962),  said 
last  week  he  regretted  the  charges  by 
Carlos  Todd  had  been  made  "in  public 
without  an  opportunity  for  evaluation 
and  out  of  the  presence  of  the  accused 
parties."  The  senator  also  said,  "At  no 
time  was  it  proved  to  my  satisfaction 
that  the  reporters  named  by  Todd  were 
either  the  instruments  or  the  dupes  of 
the  communist  conspiracy." 

Mr.  Todd,  now  head  of  the  Cuban 
Information  Service  named: 

Charles  Kuralt,  CBS  News  Latin 
America  correspondent;  John  Hlavacek, 
NBC  News  correspondent  now  sta- 
tioned in  Miami;  Hendrick  J.  Berns, 
formerly  a  commentator  and  feature 
reporter  on  WGBS-AM-FM  Miami; 
Willem  L.  Oltmans,  commentator;  and 
Sam  Halper  of  Time  Inc. 

The  Replies  ■  An  analysis  of  an 
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Everett  Dirksen  (R-I1I.):  to  enlarge 
the  site  on  which  the  National  Cul- 
tural Center  may  be  built. 
Broadcast  music  copyright:  S.  405, 
Sen.  Allen  J.  Ellender  (D-La.):  to 
amend  the  copyright  laws  concern- 
ing rights  of  copyright  holders  of 
musical  compositions  to  require  that 
recordings  be  labeled  with  the  name 
of  the  copyright  holder.  Unless  this  is 
done,  or  unless  "the  person  responsi- 
ble for  .  .  .  playing"  a  recording 
"had  reason  to  believe  such  playing 
would  be  an  infringement  of  such 
rights,"  the  act  would  not  be  con- 
sidered applicable  to  infringement 
claims. 

Amateur  Radio  Week:  S.  J.  Res.  20, 
Sen.  Kenneth  Keating  (R-N.Y.):  to 
designate  the  third  week  in  June  each 
year  as  National  Amateur  Radio 
Week. 

Agency  bars:  S.  318,  Sens.  Roman  L. 
Hruska  (R-Neb.)  and  Kenneth  B. 
Keating  (R-N.Y.):  to  allow  lawyers 
qualified  to  practice  before  the  high- 
est court  of  their  state  to  practice  be- 
fore any  administrative  agency.  Ap- 
plications for  admission  to  practice 
are  required  in  nine  agencies;  31,  in- 
cluding the  FCC,  have  no  formal  ad- 
mission requirements. 


Eyewitness  broadcast  featuring  Mr. 
Kuralt  (mentioned  in  Mr.  Todd's  testi- 
mony) was  submitted  by  Richard  S. 
Salant,  president  of  CBS  News. 

Mr.  Hlavacek  was  defended  by  Julian 
Goodman,  NBC  News  vice  president 
for  public  affairs,  who  said  the  network 
had  "full  confidence  in  his  objectivity 
and  impartiality"  and  intends  to  return 
him  to  Cuba  for  another  tour  there. 
Mr.  Hlavacek  himself  submitted  an 
item-by-item  reply  to  the  charges. 

Mr.  Berns  appeared  before  the  sub- 
committee and  said  he  was  also  a 
refugee  (from  Hitler)  and  had  been 
"dumbfounded  and  horrified"  at  Mr. 
Todd's  statements.  He  and  the  Cuban 
had  appeared  on  a  panel  on  WGBS 
June  23.  The  two  men  had  an  apparent 
disagreement,  Mr.  Berns  noted.  "At  no 
time  could  I  have  possibly  touted  the 
Castro  line,  nor  that  of  communism," 
he  said.  Mr.  Berns  said  he  is  "absolutely 
heartbroken"  that  the  time  has  come 
in  the  U.  S.  when  honest  difference  of 
opinion  can  lead  to  "most  serious  ac- 
cusations." 

Sen.  Keating  also  said  that  "no  in- 
ference of  any  kind  should  arise  be- 
cause individuals  are  named  in  testi- 
mony before  the  subcommittee.  "I  am 
convinced  that  these  men  presented  only 
their  own  opinions  and  the  facts  as 
they  saw  them,"  Sen.  Keating  said. 

BROADCASTING,  January  28,  1963 


The  FCC  last  week... 

■  Designated  for  hearing  the  applica- 
tions of  Central  Wisconsin  Tv  Inc. 
for  more  time  to  construct  WCWT 
(TV),  ch.  9,  Wausau,  and  to  sell  the 
station  to  Midcontinent  Broadcasting 
Co.  Wisconsin  Citizen's  Committee  for 
Educational  Tv  and  WSAU-TV  were 
made  parties  to  the  proceeding.  The 
citizen's  etv  committee  had  petitioned 
the  FCC  for  denial  of  Central's  applica- 
tions, charging  that  it  was  trafficking 
in  licenses  (Broadcasting,  June  4, 
1962).  Central  countered  that  WSAU- 
TV  had  financed  the  citizen's  commit- 
tee to  block  competition  in  Wausau. 
Chairman  Newton  N.  Minow,  who 
favored  further  inquiry,  dissented. 

■  Granted  request  by  NAB  and  ex- 
tended to  March  18  this  Monday's  (Jan. 
28)  deadline  for  comments  concern- 
ing the  commission's  inquiry  into  loud- 
ness of  commercial  announcements  and 
their  continuity  over  am,  fm  and  tv 
stations  (Broadcasting,  Dec.  24, 
1962). 

■  Granted  request  by  Reliable  Broad- 
casting Co.  that  issues  in  its  compara- 
tive hearing  with  Blue  Ridge  Mountain 
Broadcasting  Inc.  for  new  am  stations 


in  Calhoun  and  Ellijay,  both  Georgia, 
respectively,  be  enlarged  to  determine 
if  the  Blue  Ridge  application  was  filed 
solely  to  prevent  a  grant  to  Reliable. 
Reliable  charged  that  WCGA  Calhoun 
had  instigated  filing  of  the  Blue  Ridge 
application  to  keep  competition  out  of 
Calhoun  and  submitted  affidavits  to 
this  fact  by  a  former  WCGA  employe. 

■  Gave  notice  that  the  Nov.  28,  1962, 
initial  decision  granting  the  application 
of  North  Alabama  Broadcasters  Inc. 
for  a  new  tv  station  on  ch.  19  in  Hunts- 
ville,  Ala.,  is  effective.  North  Alabama 
was  originally  a  competing  applicant 
with  Smith  Broadcasting  Inc.  which 
amended  its  application  for  a  new  tv 
in  Huntsville  to  read  ch.  25  (Broad- 
casting, Nov.  19,  1962).  North  Ala- 
bama is  owned  by  Aaron  Aronov  and 
Tine  W.  Davis,  each  3  3  VS  % ,  and 
Charles  F.  Grisham  and  John  C.  God- 
bold,  each  16%%. 

■  Was  requested  by  the  National  Edu- 
cational Tv  &  Radio  Center  to  institute 
a  rulemaking  proceeding  to  assign  and 
reserve  for  non-commercial  use  uhf  ch. 
68  to  Livonia,  Mich.  NETRC  said  that 
Livonia  is  one  of  the  fastest  growing 
cities  in  the  state  and  plans  to  establish 
an  etv  station  in  conjunction  with  its 
public  schools. 


SENATE  FILIBUSTER  STALLS  HILL 

Scheduled  hearings  now  uncertain  till  Senate  clears  decks 


Congress  was  stalled  last  week,  still 
unable  to  take  up  its  tasks  in  earnest 
and  get  into  legislation  affecting  broad- 
casters: Sec.  315,  ownership  of  news 
media,  space  communications,  broad- 
cast measurement  service,  community 
antenna  television  and  other  subjects. 

House  Republicans  announced  com- 
mittee assignments  Thursday  (Jan.  24) 
and  cleared  the  way  for  committees  to 
organize  themselves  for  the  first  time 
since  Congress  convened  19  days  ago. 

The  House  Commerce  Committee 
was  scheduled  to  meet  Tuesday  (Jan. 
29)  to  organize  itself  and  name  sub- 
committee members  and  chairmen. 

The  Senate,  however,  still  was  hung 
up  by  a  filibuster  over  a  proposed  rules 
change.  When  it  might  get  down  to  busi- 
ness was  uncertain  last  week  as  the 
Senate  prepared  for  longer  sessions,  be- 
ginning today  (Monday)  at  10  a.m. 

The  Senate  Commerce  Committee 
scheduled  two  hearings  on  communica- 
tions matters,  but  both  face  postpone- 
ment if  the  filibuster  on  rules  is  to  con- 
tinue. 

One  hearing  was  set  for  this  Thurs- 
day on  FCC  Broadcast  Bureau  Chief 
Kenneth  A.  Cox,  nominated  by  Presi- 
dent Kennedy  for  the  unexpired  term 
of  Commissioner  T.  A.  M.  Craven,  who 
retires  that  day  at  the  age  of  70.  Mr. 


Cox  also  was  nominated  for  a  full 
seven-year  term  beginning  July  1,  and 
both  nominations  will  be  heard  together 
(Broadcasting,  Jan.  21). 

A  hearing  of  the  Communications 
Subcommittee  was  set  for  Tuesday 
(Jan.  29)  to  question  scientists  how  suc- 
cessful the  Nation's  two  communica- 
tions satellites  have  been. 

Here  is  the  lineup  of  the  House  Com- 
merce Committee,  which  is  composed 
of  33  representatives  under  the  chair- 
manship of  Rep.  Oren  Harris  (D-Ark.), 
now  on  his  fourth  term  in  that  post. 

DEMOCRATS  (20):  Oren  Harris,  El 
Dorado,  Ark.;  John  Bell  Williams,  Raymond, 
Miss.;  Kenneth  A.  Roberts,  Anniston,  Ala.; 
Harley  O.  Staggers,  Keyser,  W.  Va.;  Walter 
Rogers,  Pampa,  Tex.;  Samuel  N.  Friedel. 
Baltimore,  Md.;  Torbert  H.  Macdonald, 
Maiden,  Mass.;  George  M.  Rhodes.  Reading, 
Pa.;  John  Jarman,  Oklahoma  City.  Okla.: 
Leo  W.  O'Brien,  Albany,  N.  Y.;  John  E. 
Moss,  Sacramento,  Calif.;  John  D.  Dingell, 
Detroit,  Mich.;  Paul  G.  Rogers,  West  Palm 
Beach,  Fla.;  Robert  W.  Hemphill,  Chester, 
S.  C;  Dan  Rostenkowski,  Chicago,  111.; 
James  C  Healey.  New  York,  N.  Y.;  Horace 
R.  Kornegay,  Greensboro,  N.  C;  W.  R.  Hull 
Jr.,  Weston,  Mo.;  *Gillis  W.  Long.  Winfield, 
La.;  *Lionel  Van  Deerlin,  San  Diego.  Calif. 

REPUBLICANS  (13):  John  B.  Bennett, 
Ontonagon,  Mich.;  William  L.  Springer, 
Champaign,  HI.;  Paul  F.  Schenck,  Dayton, 
Ohio;  J.  Arthur  Younger,  San  Mateo.  Calif.; 
Milton  W.  Glenn,  Margate  City,  N.  J.:  Sam- 
uel L.  Devine,  Columbus,  Ohio;  Ancher 
Nelsen,  Hutchinson,  Minn.;  Hastings  Keith, 
West  Bridgewater,  Mass.;  Willard  S.  Curtin, 
Morrisville,  Pa.:  Abner  W.  Sibal,  Norwalk, 
Conn.;  Glenn  Cunningham.  Omaha,  Neb.; 
*Donald  G.  Brotzman,  Boulder,  Colo.; 
•James  T.  Broyhill,  Lenoir,  N.  C. 

*  Denotes  first  term 
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D'ANTONI,  BAER  FORM  TVPA 

Former  MBS  officials  start  new  firm,  plan 
to  enter  tv  production,  represent  talent 


The  formation  of  Television  Produc- 
tions of  America  Inc.,  New  York,  a  tv 
production  and  talent  representation 
company,  was  announced  last  week  by 
Philip  D*Antoni  and  Norman  Baer, 
partners,  who  have  resigned  from  MBS 
as  vice  president-general  sales  manager 
and  as  director  of  news  and  public 
affairs  respectively. 

TVPA  has  signed  with  Greshler 
Productions,  Hollywood,  to  co-produce 
three  musical-variety  specials  starring 
Vince  Edwards  of  the  Ben  Casey  series, 
and  on  its  own  TVPA  is  planning  an- 
other variety  special,  Salute  to  Harry 
Richman. 

TVPA  also  will  serve  as  the  east  coast 
sales  representative  of  Diamond  Artists, 
a  talent  representation  firm  headed  by 
Abner  Greshler,  whose  clients  include 
Mr.  Edwards,  Don  Knotts,  Tony  Ran- 
dall, Tina  Louise,  Don  Wilson,  John 
Ireland  and  Denise  Darcel.  The  spe- 
cials will  be  either  60  or  90  minutes  in 
length,  and  the  Richman  program  will 


Which  station  are  you  listening 
to/have  listened  to? 

WASHINGTON 
ANSWERED: 


WWDC 

21.4% 

Station 

A 

17.2% 

Station 

B 

16.9% 

Station 

C.  . 

16.3% 

Station 

D 

14.0% 

Station 

E  . 

. .  .  9.7% 

'Based  on  completed  interviews  in  2,598 
homes,  Sept.  9  to  20,  1962.  Additional 
demographic  material  available.  Contact 
WWDC  or  your  John  Blair  man. 

WWDC 

WASHINGTON,  D.C. 

represented  nationally  by  John  Blair  Co. 


Mr.  Baer  Mr.  D'Antoni 


spotlight  well-known  personalities,  in- 
cluding Sammy  Davis  Jr.,  Bob  Hope, 
Jack  Benny,  and  Sophie  Tucker,  ac- 
cording to  Mr.  D'Antoni. 

Mr.  D'Antoni  has  been  with  Mutual 
four  years  in  various  sales  executive 
posts.  Mr.  Baer  has  been  with  the  net- 
work news  operation  for  five  years  and 
earlier  was  a  partner  in  Gross-Baer 
Productions,  radio-tv  programming 
company. 

TVPA  is  located  at  77  W.  55th  St., 
New  York  19.  The  telephone  number 
is  LT  1-1130. 

Cleveland  merger  forms 
Cinecraft-Continental 

Cinecraft  Productions  Inc.  and  Con- 
tinental Motion  Pictures  Inc.,  Cleve- 
land film  companies,  have  been  merged 
as  Cinecraft-Continental  Productions 
Inc.  Facilities  of  the  new  company, 
which  produces  documentary  films,  in- 
clude three  sound  stages,  a  staff  of  16 
persons  and  a  creative  writing  depart- 
ment. 

Officers  of  the  new  company  are: 
Ray  Culley,  president;  Paul  Culley,  vice 
president  and  general  manager,  and 
Julius  Potocsny,  vice  president  and  ex- 
ecutive producer. 

Studios  are  at  2515  Franklin  Blvd., 
Cleveland  15.  Telephone:  781-2300. 

Second-year  sales  made 
for  Official's  'Biography' 

Renewals  on  the  second  year  of 
Biography,  which  currently  is  in  pro- 
duction, have  been  made  by  Official 
Films  in  15  markets,  it  was  announced 
last  week  by  Seymour  Reed,  Official 
president. 

Topping  the  list  of  renewals  was  a 
regional  buy  by  Pacific  Gas  &  Electric 


Co.,  San  Francisco,  through  BBDO, 
that  city  in  California  on  KRON-TV 
San  Francisco;  KERO-TV  Bakersfield; 
KHSL-TV  Chico;  KIEM-TV  Eureka; 
KFRE-TV  Fresno;  KSBW-TV  Salinas 
and  KSBY-TV  San  Luis  Obispo.  Other 
renewals,  Mr.  Reed  said,  have  come 
from  Chemical  Bank-New  York  Trust 
Co.,  through  Benton  &  Bowles,  New 
York,  on  WNBC-TV  there  and  from 
KNBC-TV  Los  Angeles,  KLZ-TV  Den- 
ver; KCRA-TV  Sacramento;  KOGO- 
TV  San  Diego;  KOAA-TV  Pueblo, 
Colo,  and  WWLP  (TV)  Springfield, 
Mass. 

Among  the  subjects  for  the  second 
year  of  the  series  are  George  Bernard 
Shaw,  Dag  Hammarskjold,  Herbert 
Hoover,  Princess  Margaret,  Babe 
Didrikson  and  Madame  Chiang  Kai- 
Shek.  The  first  year  of  Biography  has 
been  sold  in  178  markets. 

Daly  and  CBS-TV  at  odds 
on  'What's  My  Line?' 

John  Daly,  former  ABC  news  and 
public  affairs  executive  and  host  of 
What's  My  Line?  on  CBS-TV,  appeared 
to  be  at  a  standoff  last  week  with  CBS- 
TV  on  his  future  role  in  the  program 
next  season. 

As  of  last  week,  there  was  a  faint 
glimmering  of  reconciliation — and  a 
new  contract — for  Mr.  Daly,  who  told 
Broadcasting  late  last  week  that  a 
"third  party"  had  now  entered  the  pic- 
ture as  an  "intermediary." 

Mr.  Daly  had  turned  down  CBS-TV's 
offer  of  a  "flat,  non-negotiable"  con- 
tract. CBS-TV's  position  was  that  it 
had  offered  him  a  new  long-term  con- 
tract but  that  he  had  decided  not  to 
accept  it.  The  current  contract  expires 
at  the  end  of  September. 

Mr.  Daly  has  been  on  the  popular 
weekly  show  (Sunday,  10:30-11  p.m.) 
for  the  past  14  years.  It's  reported  his 
show  earnings  come  to  some  $2,500 
weekly. 

ABC  buys  tv  rights 
to  winter  Olympics 

ABC-TV  has  secured  worldwide  tv 
rights  to  the  1964  Winter  Olympic 
Games  at  Innsbruck,  Austria,  Jan.  29- 
Feb.  9,  1964. 

Although  no  exact  figures  were  di- 
vulged, it  was  revealed  that  ABC-TV 
paid  around  $500,000  for  the  rights, 
worldwide  except  for  Eurovision  and 
Intervision,  which  will  carry  the  cover- 
age to  European  nations.  Negotiations 
were  handled  for  the  Olympic  Commit- 
tee by  Kenyon  &  Eckhardt  Inc. 

Video  tapes  of  the  games  will  be 
flown  daily  to  New  York  for  telecasting 
over  ABC-TV. 
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Q06S  California  to 
become  the  Nation's 
most  populous  state. 
The  growth  of  KTVU 
has.  matched  that  of 
California.  Now 
recognized  as  the 
Nation's  LEADING 
Independent  TV 
Station,  KTVU  serves 

million  and  a 
half  TV  homes  in 
California's  number  2 
market. .  .the  only 


TV 


Central  and 
Northern  California. 

Buy  th:  LEADING 
Independent  in  the 
Number  1  State. 


The  Nation's  LEADING 
Independent  TV  Station 


KTWi 


CHANNEL 


SAN  FRANCISCO'S  cable  cars  are  a  permanent  part  of  the  city  s 
landscape.  Moving  at  12  miles  per  hour,  the  cable  cars  climb  lines 
on  three  of  the  city's  routes,  carrying  passengers  from  the  Bay  to 
downtown  San  Francisco. 


SAN  FRANCISCO  •  OAKLAND 

Represented  nationally  by  H-R  Television,  Inc. 


Photo  Moulin  Studic 


Study  finds  radio  programming  "more  conservative" 


A  report  on  radio  programming 
changes  in  1961-62,  which  indicates 
a  trend  toward  "more  conservative" 
programs,  has  been  made  by  Sher- 
man P.  Lawton,  coordinator  of 
broadcasting  instruction  at  the  U.  of 
Oklahoma,  Norman,  Okla. 

Mr.  Lawton,  who  made  a  similar 
survey  for  1960-61,  based  his  find- 
ings on  questionnaries  sent  to  600 
stations  in  selected  geographical 
areas,  5  1  %  of  which  were  returned. 

"By  far  the  greatest  changes,"  the 
report  says,  "have  been  in  the  direc- 


tion of  more  conservative  program- 
ming, and  a  marked  increase  in  edi- 
torials, news  and  weather."  Mr. 
Lawton  found  that  21.6%  of  the  re- 
plying stations  changed  their  pro- 
gram policies  during  the  period 
studied. 

The  major  increases: 

■  News  services  were  implemented 
at  38.7%  of  the  stations. 

■  Special  features  programming 
was  upped  by  21.8%  of  the  re- 
spondents. 

■  Editorializing  increased  18.3%. 


■  Weather  reporting  gained  by 
12.4%. 

■  Public  service  programming,  in- 
cluding talks,  interviews,  etc.,  was 
up  26.8%. 

Mr.  Lawton  noted  that  81.5%  of 
all  reductions  reported  were  in  mu- 
sic, with  rock  'n'  roll  losing  the  most 
ground.  In  fact,  the  report  said, 
27.2%  of  the  stations  classified  them- 
selves as  "top  tune"  in  1960,  com- 
pared to  9.3%  in  1962,  while  the 
"good  music"  classification  has  in- 
creased from  4.6%  to  24.7%. 


Sports  Network  to  cover  another  golf  match 

100  STATIONS  TO  CARRY  SECOND  GOLF  MATCH  IN  MONTH 


Sports  Network  Inc.,  New  York,  re- 
ported last  week  it  is  arranging  a  line- 
up of  at  least  100  tv  stations  throughout 
the  country  to  telecast  the  Ballplayers 
Golf  Tournament  from  Miami  Springs, 
Fla.,  on  Feb.  16-17. 

The  tournament,  which  presents  the 
outstanding  professional  baseball  play- 
ers, is  the  second  golf  event  for  which 
SNI  will  be  handling  arrangements  in 
less  than  a  month.  On  Jan.  19-20,  with 
advance  notice  of  two  weeks,  Sports 
Network  Inc.  assembled  a  group  of  120 
stations  for  the  national  Pro-Amateur 
Golf  Championship  from  Monterey, 
Calif.,  according  to  Richard  Bailey, 
president  of  SNI. 

The  ballplayers'  competition,  as  in 
the  case  of  the  pro-amateur  chanpion- 
ship,  will  be  telecast  live.  It  will  be 
scheduled  from  4-4:30  p.m.  on  Feb.  19 
and  5-6  p.m.  on  Feb.  20.  Mr.  Bailey 
said  he  is  concluding  negotiations  with 
several  sponsors,  and  their  names  will 
be  disclosed  shortly.  SNI  handles  pro- 
duction, sales  and  arranging  of  facilities 
and  stations  for  the  event. 

One  contingency  for  which  SNI  will 


be  prepared,  Mr.  Bailey  said,  is  a  late 
ending  of  the  tourney  on  Feb.  20.  He 
noted  that  the  pro-amateur  tourney  (the 
host  of  which  was  Bing  Crosby)  ran 
38  minutes  longer  than  had  been  an- 
ticipated on  Jan.  20.  Working  with 
officials  of  KTTV  (TV)  Los  Angeles, 
which  originated  the  telecast,  SNI  exec- 
utives notified  the  telephone  company 
and  120  stations,  while  golf  play  was 
still  in  progress,  that  the  outcome  would 
not  be  decided  by  6:30  p.m.,  the  orig- 
inal time.  Mr.  Bailey  was  "delighted" 
they  were  able  to  reach  all  stations  and 
only  eight  of  the  120  withdrew  because 
of  previous  program  and  advertising 
commitments. 

AFTRA  local  to  fight  bills 

The  Los  Angeles  local  of  American 
Federation  of  Television  &  Radio  Art- 
ists (AFL-CIO)  has  begun  an  all-out 
fight  against  legislation  it  believes  is  de- 
signed "to  curb  the  rights  of  labor." 

The  local  union's  board,  representing 
a  membership  of  over  7,000,  unani- 
mously recommended  to  the  national 


union  that  "all  steps  be  taken  to  imple- 
ment an  action  program  against  bills  in 
Congress  that  will  in  effect  destroy  the 
freedom  of  union  activity  and  curb  the 
operation  of  union  organization."  The 
board  acted  after  David  Zisking,  legal 
counsel,  warned  that  labor  activities  in 
Congress  are  part  of  a  historic  pattern, 
and  that  detailed  blueprints  were 
planned  in  1961  for  control  of  unions. 

Way  opened  for  May  start 
of  Denver  pay  television 

Macfadden  Teleglobe  Denver  Corp. 
has  signed  a  contract  with  Mountain 
States  Telephone  &  Telegraph  Co.  to 
provide  circuits  for  transmission  of 
sound  for  subscription  tv,  paving  the 
way  for  the  start  of  pay  tv  in  Denver 
in  May  of  this  year,  Gerald  A.  Bartell, 
president  of  Macfadden  Teleglobe  and 
of  Macfadden-Bartell  Corp.,  reported 
last  week. 

Mr.  Bartell  said  the  contract  with 
the  telephone  company  was  signed  last 
Monday  (Jan.  21).  Last  October  the 
FCC  authorized  a  three  year  test  of  the 
project.  The  Denver  system  will  utilize 
KTVR  (TV)  Denver  (ch.  2).  The  tv 
picture  will  be  broadcast  without 
scrambling,  while  the  sound  will  be 
carried  over  the  direct  wires  of  the 
telephone  company  to  speakers  in  the 
homes  of  subscribers. 

It  is  expected  that  there  will  be  a 
$10  installation  charge  for  the  speaker 
and  direct  telephone  line  and  a  mini- 
mum $3.25  monthly  charge  for  pro- 
grams, priced  from  50  cents  to  $3. 

ITC  sells  shows  to  etv 

Independent  Television  Corp.,  New 
York,  has  sold  two  more  documentaries 
made  in  the  United  Kingdom  to  the  Na- 
tional Educational  Television  &  Radio 
Center  (NET). 

The  sale  of  Out  of  Burning,  a  half- 
hour  show  about  the  rebuilding  of  the 

BROADCASTING,  January  28,  1963 


THE  ANATOMY  OF  PRIMACY 
PART  TWO  EN  ROUTE  TO  YOU 


r 

['THOUGHT 
FOR 
FOODf 


A  SERIES  OF  MAJOR  MESSAGES  FROM 

MGM  TELESTUDI0S,INC. 


64  (PROGRAMMING) 


Coventry  Cathedral  and  Oxford,  a  one- 
hour  study  of  the  university  city,  rep- 
resents the  third  group  sale  made  by 
ITC  to  the  educational  network. 

The  programs  were  produced  by  As- 
sociated Television  Ltd.,  British  pro- 
ducer of  documentary  and  public  affairs 
programming.  The  sale  was  made 
through  ITC's  recently-created  division 
of  public  affairs  and  educational  pro- 
gram sales. 

Film  sales... 

Boston  Symphony  Concert  Specials 
(Seven  Arts  Assoc.):  Sold  to  KRON- 
TV  San  Francisco  and  CFPL-TV  Lon- 
don, Ont.  Now  in  one  Canadian  and 
32  U.  S.  markets. 

Dick  Powell's  Zane  Grey  Theater 
(Four  Star) :  Sold  to  WFBC-TV  Green- 
ville, S.  C;  KMJ-TV  Fresno,  Calif.; 
WNEM-TV  Saginaw-Bay  City,  Mich.; 
WEAR-TV  Pensacola  and  KNOE-TV 
Monroe,  La.  Now  in  16  markets. 

The  Law  and  Mr.  Jones  (Four  Star) : 
Sold  to  WPSD-TV  Paducah,  Ky.  and 
WICS  (TV)  Springfield,  111.  Now  in 
14  markets. 

The  Detectives  (Four  Star) :  Sold  to 
WEAR-TV  Pensacola,  Fla.;  WSBA- 
TV  York,  Pa.;  KIRO-TV  Seattle  and 
WNAC-TV  Boston.  Now  in  26  markets. 

Checkmate    (MCA    Tv) :    Sold  to 


WNEM-TV  Bay  City-Saginaw,  Mich.; 
WINK-TV  Ft.  Myers,  Fla.;  WSB-TV 
Atlanta;  KXLY-TV  Spokane  and 
KGGM-TV  Albuquerque.  Now  in  68 
markets. 

Thriller  (MCA  Tv) :  Sold  to  WINK- 
TV  Ft.  Myers,  Fla.;  WSAU-TV  Wau- 
sau,  Wis.,  and  KGGM-TV  Albuquer- 
que, N.  M.  Now  in  81  markets. 

Broadway  Goes  Latin  (ITC) :  Sold 
to  KCOP  (TV)  Los  Angeles;  KPHO- 
TV  Phoenix;  WBRC-TV  Birmingham; 
WLOS-TV  Asheville,  N.  C;  KREX-TV 
Grand  Junction,  Colo,  and  WOOK-TV 
Washington,  D.  C.  Now  in  48  markets. 

Supercar  (ITC):  Sold  to  WLVA-TV 
Lynchburg,  Va.,  and  WTOK-TV 
Meridian,  Miss.  Now  in  142  U.  S.  and 
49  foreign  markets. 

Sugarfoot  (Warner  Bros.  Tv):  Sold 
to  KMSP-TV  Minneapolis-St.  Paul; 
WJZ-TV  Baltimore;  WSPD-TV  Toledo; 
KTUL-TV  Tulsa;  WSIL-TV  Harrisburg, 
111.  and  KJEO  (TV)  Fresno.  Now  in 
30  markets. 

Edward  Small  Features  (ITC) :  Sold 
to  WNEW-TV  New  York  and  WOOK- 
TV  Washington,  D.  C.  Now  in  69  mar- 
kets. 

106  features  including  titles  from 
"Cavalcade  of  the  60's,"  groups  I  and 
II  and  others  (Allied  Artists  Tv):  Sold 
to  CKLW-TV  Windsor,  Ont.-Detroit. 


SAG  puts  damper  on  runaway  production 

PACT  WITH  FOREIGN  GROUPS  ERASES  LOWER  COSTS 


American  producers  of  tv  programs 
will  no  longer  be  able  to  save  on  per- 
formers' fees  by  runaway  productions 
in  Canada,  Ireland  or  Great  Britain. 
An  agreement  reached  last  week  by  the 
Screen  Actors  Guild  with  British 
Equity,  Irish  Actors  Equity  and  the 
Assn.  of  Canadian  Tv  &  Radio  Artists 
calls  for  the  foreign  unions  to  police 
production  of  tv,  motion  pictures  and 
recorded  programs  within  their  juris- 
dictions by  imposing  SAG  scales  and 
conditions  on  American  producers  op- 
erating in  their  countries.  In  announc- 
ing the  agreement,  SAG  expressed  the 
expectation  that  it  will  soon  be  extended 
to  cover  films  made  for  theatrical  ex- 
hibition as  well  as  on  tv. 

The  runaway  tv  film  pact  was  the 
first  concrete  result  of  a  meeting  of 
representatives  of  performers  unions  in 
Australia,  Canada,  Ireland,  the  United 
Kingdom,  and  the  U.  S.  held  Jan.  18- 
20  in  Toronto.  The  meeting  was  called 
by  the  American  Federation  of  Tv  & 
Radio  Artists  and  British  Equity  with 
Canada's  ACTRA  as  host  and  SAG, 
IAE  and  Australian  Actors  &  An- 
nouncers Equity  Assn.  also  represented. 
The  sessions  were  also  attended  by  ob- 
servers from  L'union  des  Artistes  de 


Montreal  and  Federation  des  Auteurs 
et  des  Artistes  du  Canada. 

In  addition  to  eliminating  savings 
from  runaway  production  of  tv  pro- 
grams on  film  or  tape,  the  agreement 
reached  at  Toronto  also  urges  the  estab- 
lishment of  additional  compensation  for 
performers  of  tv  programs  distributed 
abroad  by  film  or  tape  or  of  live  shows 
transmitted  instantaneously  by  Telstar 
or  other  communications  satellites. 

Explaining  how  the  agreement  on 
runaway  production  will  work,  Chester 
Midgen,  assistant  national  executive 
secretary  of  SAG  said:  "If,  for  exam- 
ple, a  runaway  American  producer  goes 
to  the  United  Kingdom  to  make  a  tv 
series  that  should  be  made  in  the  U.  S. 
and  is  obviously  intended  for  the  Amer- 
ican market,  the  guild  will  lay  the  facts 
before  British  Equity  which  will  after 
investigation  incorporate  all  guild  pay 
rates,  conditions  and  residuals  in  the 
contract  which  the  producer  must  sign 
with  British  Equity  before  obtaining  the 
services  of  actors.  The  Toronto  con- 
ference was  confined  to  tv  matters  and 
therefore  we  could  not  include  theatrical 
films  immediately  but  we  hope  to  do 
so  at  an  early  date." 


FROM  REPAIRS  TO 
COMPLETE  OVERHAUL 

•  Video  tape  recorder  service 

•  TV  camera  overhaul 

■  Antenna  inspection  measurements 

•  Microphone  &  pick-up  repairs 

•  Transmitter  performance  measurements 

•  Custom  fabrication 

•  Installation  supervision 

•  Console  repairs 

•  TV  projector  service 

•  Microwave  service 

Broadcasters  have  selected  RCA 
for  dependable  service  over  the 
past  30  years. 

To  guard  performance  of  all 
your  equipment  .  .  .  simply  tele- 
phone one  of  the  following  field 
offices:  Atlanta  (phone  799- 
7291),  Chicago  (WE  9-6117), 
Camden  (GL  6-7984),  Holly- 
wood (OL  4-0880).  Or  contact 
Technical  Products  Service, 
RCA  Service  Company,  A  Divi- 
sion of  Radio  Corporation  of 
America,  Bldg.  203-1,  Camden 
8,  N.  J. 


The  Most  Trusted  Name 
in  Electronics 
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Program  notes... 

WB  pilot  ■  New  hour-long  tv  series  with 
a  prison  background,  The  Key,  is  being 
planned  by  Warner  Bros,  for  1963-64. 
William  T.  Orr,  head  of  tv  production, 
has  signed  James  Komack  to  write  the 
script  for  the  pilot.  Sam  Gallu  will  be 
producer;  Les  Martinson  the  director. 

Jazz  package  ■  SESAC  Inc.,  New 
York,  has  released  a  basic  jazz  package 
entitled  The  Jazz  Set,  consisting  of 
about  115  selections  on  10  long  playing 
albums.  Each  cut  is  standard  length; 
there  are  no  extended  numbers  or  long 
takes.  Price  is  $19.95. 

New  office  ■  Sports  Network  Inc.,  New 
York,  has  opened  new  offices  at  530 
Fifth  Ave.,  zone  36,  effective  immedi- 
ately. The  firm's  present  telephone 
number,  Murray  Hill  2-0117,  will  be 
changed  to  Monument  1-1000  on 
March  18. 

GAC  and  'Mrs.  America'  ■  General  Art- 
ists Corp.,  New  York,  has  been  ap- 
pointed to  represent  the  24th  annual 


"Mrs.  America"  contest  for  television 
rights.  A  network  telecast  of  the  grand 
finals  (April  22-29  in  Miami  Beach)  is 
being  planed.  ABC-TV  and  CBS-TV 
have  carried  the  finals  in  the  past. 

WGA  negotiations  begin 
with  radio-tv  networks 

The  Writers  Guild  of  America  be- 
gins negotiations  today  (Jan.  28)  with 
the  television  and  radio  networks  in 
New  York  on  a  new  contract  to  replace 
the  three  year  pact  that  expires  on 
March  31. 

The  contract  will  cover  live  television 
programs,  free-lance  radio  programs, 
network  documentary  programs  and 
staff  employment.  A  WGA  official  esti- 
mated that  approximately  300  staff 
members  will  be  affected  by  the  out- 
come of  contract  talks.  In  any  given 
year,  from  400  to  500  members,  who 
free-lance,  operate  within  the  provisions 
of  the  contract,  according  to  the  WGA 
executive. 

The  union  declined  to  reveal  any  of 


the  contract  demands,  except  to  state 
that  it  would  seek  a  wage  increase. 

Entertainment  programs  on  film  are 
not  involved  in  the  negotiations.  A  sep- 
arate contract  for  these  programs  is 
made  by  WGA  with  the  networks,  the 
Alliance  of  Television  Film  Producers 
and  major  motion  picture  studios.  This 
pact  does  not  expire  until  1966. 

CBS-TV  program  changes 

Three  program  changes  in  CBS-TV's 
nighttime  schedule  to  be  effected  in 
March  were  formally  announced  last 
week. 

Fair  Exchange,  which  started  the  sea- 
son as  a  weekly  hour  program  (Fri- 
day, 9:30-10:30  p.m.)  and  then  was 
dropped  in  favor  of  a  half-hour  version, 
returns  on  March  28  to  the  Thursday, 
7:30-8  p.m.  slot.  To  make  room  for  it, 
Mister  Ed  now  in  that  period  moves  to 
Sunday,  6:30-7  p.m.  on  March  24.  An- 
other change:  Password,  now  in  the 
Sunday  period  moves  to  Monday,  10- 
10:30  p.m.,  on  March  25  when  The 
New  Loretta  Young  Show  is  dropped. 


 FINANCIAL  REPORTS 

IRS  issues  expense  account  guide 

DETAILS  DO'S  AND  DONTS  FOR  NEW  REGULATIONS 


Internal  Revenue  Service  released  a 
"comprehensive  pamphlet"  last  week 
designed  to  assist  businesses  and  indi- 
vidual taxpayers  in  deducting  business 
travel,  entertainment  and  gift  expenses 
for  their  1962  income  tax  returns.  The 
pamphlet  also  explains  new  rules  which 
became  effective  Jan.  1,  1963. 

Illustrative  examples  and  questions 
and  answers  on  the  stricter  expense  ac- 
count rules  are  included.  The  booklet 
covers  such  items  as  what  constitutes 
legitimate  business  travel  away  from 
home,  when  meals  and  lodging  are  de- 
ductible, laundry  expenses,  tips,  auto- 
mobile expenses,  club  dues,  entertain- 
ment and  reimbursement  and  allowance 
arrangements. 

Commissioner  of  Internal  Revenue 
Mortimer  Caplin  said  the  new  tax  law 
ends  the  abuses  of  "expense  account 
living"  and  reflects  the  will  of  the  peo- 
ple. Addressing  a  joint  meeting  of  the 
Tax  and  Law  Committees  of  the  Elec- 
tronic Industries  Assn.  in  Washington 
last  week,  Mr.  Caplin  emphasized  the 
law  is  not  aimed  at  legitimate  business 
and  entertainment  expenses  but  seeks 
only  to  curb  abuses. 

"Congress  is  not  telling  you  what  or 
how  to  spend  to  advance  your  business 
— only  what  you  can  deduct,"  he  said. 

Under  the  new  requirements,  indi- 
viduals and  businesses  will  be  required 
to    substantiate    entertainment  claims 


with  "adequate  records"  such  as  the 
amount  of  expense,  time  and  place  in- 
curred, business  purpose  and  business 
relation  to  the  person  entertained. 

Receipts  must  be  submitted  for  all 
entertainment  expenses  of  more  than 
$25  and  business  gifts  to  one  individual 
over  a  year  are  limited  to  that  amount. 

Further  "substantive  rules"  spelling 
out  in  more  detail  other  IRS  require- 
ments will  be  issued  next  month,  Mr. 
Caplin  said.  Copies  of  the  pamphlet, 
titled  "Travel,  Entertainment  and  Gift 
Expenses,"  Document  5049,  may  be 
obtained  free  from  any  Internal  Rev- 
enue office.  Bulk  quantities  also  are 
available  at  no  cost  to  business  organi- 
zations for  distribution  to  employes. 

RCA  officials  predict 
more  profitable  1963 

RCA  sees  a  "new  era  of  profitability" 
in  which  1962  first-quarter  levels  of 
record  sales  and  earnings  will  be  sur- 
passed in  1963,  and  serve  as  a  new  and 
higher  base  for  the  company. 

The  bullish  report  for  RCA  was  de- 
livered last  week  by  its  top  management 
team  to  the  New  York  Society  of  Se- 
curity Analysts. 

Among  the  executives  were  Brig. 
Gen.  David  Sarnoff,  board  chairman; 
Elmer  W.  Engstrom,  president,  and  Rob- 
ert W.  Sarnoff,  NBC  board  chairman. 

Once  again  stress  was  on  color  tv 


receivers  and  picture  tubes  as  provid- 
ing the  greatest  profit  contribution  of 
any  RCA  products  last  year.  It  also  was 
predicted  that  RCA  will  cross  into  the 
profit  column  in  electronic  data  process- 
ing within  two  years.  Its  losses  in  this 
and  other  new-product  areas  are  falling 
off  rapidly,  it  was  added. 

Also  noted:  NBC  has  increased  sales 
in  each  of  the  past  15  years  and  expects 
to  continue  upward  this  year.  RCA 
scientists  are  perfecting  several  Laser 
systems  and,  it  was  noted,  color  tv  pro- 
duction has  been  started  in  Canada  by 
RCA.  It's  English  subsidiary  will  begin 
first  sales  of  color  receivers  this  year 
for  experimental  purposes. 

TAC  membership  52, 
executives  report 

Television  Affiliates  Corp.  reports 
that  membership  in  TAC  has  grown 
from  12  stations  in  January  1962  to  52 
stations  in  January  1963.  Dividends  to 
producing  stations  amounted  to  $31,- 
000  last  year. 

TAC,  which  was  organized  in  1961 
and  began  functioning  in  1962,  serves 
as  a  clearing  house  for  the  exchange 
of  public  affairs-cultural  tv  programs 
among  its  members.  A  subscriber  pays 
an  annual  fee,  depending  on  the  size 
of  his  market.  A  producer  station, 
which  need  not  be  a  member  of  TAC, 
earns  credits  for  programs  accepted 
into  the  TAC  library  on  the  basis  of 
the  number  of  plays  the  programs  re- 
ceive and  the  number  of  markets  where 
they  are  carried. 
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A  SPECIAL  REPORT 


Once  the  Saturday  night  gathering  place  of  roving  geetar 
pluckers,  foot  stompers  and  blowers  of  corn  likker  jugs, 
Nashville  has  suddenly  been  discovered  by  some  of  the 
most  sophisticated  tastes  in  the  U.  S.  music  industry. 


The  Nashville  Sound  is  sweeping  the  charts  in  national 
music  popularity — propelled  by  best-selling  records  cut 
by  performers  like  Ray  Charles  (above).  The  city  is  now 
the  No.  2  source  of  American  popular  music. 


A  big  new  sound  blows  out  of  Nashville 

IT'S  COUNTRY  DOLLED  UP,  CORN  REFINED  AND  HOTTEST  THING  IN  MUSIC 


The  industrial  city  of  Nashville  in 
Central  Tennessee's  rolling  hills  pro- 
vides the  setting  for  a  cultural  revolu- 
tion that  has  rocked  the  nation's  music 
industry. 

Within  a  decade  a  cozy  little  record- 
ing center  whose  musical  attainments 
once  scarcely  drew  a  sneer  from  Tin 
Pan  Alley  has  now  burgeoned  into  a 
$40  million  economy,  with  Nashville 
second  only  to  New  York  as  a  source 
of  popular  music. 

This  combined  commercial  and  cul- 
tural phenomenon  has  risen  out  of  the 
adenoidal  moans  and  strident  strings  of 
a  past  era  of  country  and  western  mu- 
sic— though  the  word  music  is  applied 
with  some  misgiving  by  those  of  sophis- 
ticated tastes. 

But  the  fact  remains  that  one  out  of 
every  two  records  now  sold  in  the  U.  S. 
and  a  heavy  proportion  of  the  records 
played  on  U.  S.  radio  come  from  a 
Nashville  studio. 

For  want  of  a  truly  representative 
term,  the  diversified  product  of  Nash- 
ville's 15  recording  studios  and  its  army 
of  composers  and  musicians  is  loosely 
defined  as  country  or  country-and- 
western  music.  Actually  these  are  trade 
terms  applied  to  this  flourishing  indus- 
try in  a  fruitless  effort  to  find  a  descrip- 


tive name  for  a  product  that  covers  the 
gamut  from  hoedown  through  gospel 
and  romantic  to  far-out  jazz. 

Big  Names  Join  ■  Some  of  the  big- 
gest names  in  pop  music  are  turning  to 
country-style  songs;  many  are  starting 
to  record  in  Nashville  because  the 
studios  produce  a  relaxed  type  of  musi- 
cal support  that  performers  like  and 
the  public  buys  over  the  counter. 

This  type  of  background  is  popularly 
known  as  the  Nashville  Sound.  The 
term  has  become  a  symbol  of  prestige 
in  an  industry  that  once  belittled  Nash- 
ville as  the  corn  crib  of  the  music 
industry. 

The  transformation  of  Nashville  into 
a  music  center  of  national  importance 
can  be  traced  to  these  factors: 

■  For  years  the  city  has  had  a  basic 
reservoir  of  musical  talent.  The  Grand 
Ole  Opry,  a  Saturday  night  feature  on 
WSM  Nashville  since  1925,  has 
launched  literally  hundreds  of  careers 
in  the  country  music  field  (see  sep- 
arate story  page  70). 

■  The  native  Nashville  talent  was 
given  outlets  and  polish  by  Broadcast 
Music  Inc.  which  needed  to  develop 
new  sources  of  music  to  compete  with 
the  older  American  Society  of  Com- 
posers Authors  and  Publishers.  When 


BMI  came  into  being,  ASCAP  owned 
just  about  all  the  established  composers 
of  popular  tunes,  and  those  composers 
were  in  New  York  and  Hollywood. 

■  The  growing  need  for  music  in  ra- 
dio programming,  as  the  music  and 
news  format  spread  throughout  am 
broadcasting,  gave  impetus  to  the  de- 
velopment of  BMI  and  its  music 
sources. 

In  any  scanning  of  the  present  state 
of  Nashville's  musical  progress  it's  nec- 
essary to  face  up  to  the  blunt  facts  of 
American  musical  tastes. 

By  city  folk  standards,  much  coun- 
try music  is  corn.  There's  no  disputing 
this  label,  if  basic  emotions  and  sim- 
plicity of  musical  form  can  be  consid- 
ered corn.  Yet  blue  grass,  a  primitive 
version  of  country  folk  music,  has  sud- 
denly become  the  rage  of  campuses  and 
coffee  houses  all  over  the  nation,  and 
the  Opry's  roaring  reception  in  Car- 
negie Hall  a  year  ago  threatened  to 
shatter  the  chandelier-and-rococo  decor 
of  that  august  auditorium.  In  Nash- 
ville the  Saturday  night  Opry  performs 
with  a  cast  of  125  singers,  yodelers, 
guitar  plunkers,  fiddlers  and  jug  blow- 
ers before  an  audience  of  3,500  paying 
devotees  (see  page  70). 

It  Sells  ■  Country  music  in  its  raw 
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forms  may  be  an  anathema  to  music's 
social  leaders  and  their  followers,  but 
the  hard-money  men  who  deal  in  musi- 
cal merchandise  operate  on  the  theory 
that  more  people  are  corny  than  sophis- 
ticated. The  basic  human  emotions — 
love,  joy  and  grief — guide  the  musical 
programming  of  most  radio  stations. 
Any  broadcast  manager  who  takes  the 
time  to  investigate  will  soon  discover 
that  Nashville  music  ranks  one-two- 
three  as  a  source  of  station  program- 
ming. Unfortunately,  those  who  haven't 
kept  abreast  of  musical  progress  are 
likely  to  slough  off  this  trend  with  the 
comment  that  if  it's  Nashville  music, 
it's  country  and  western  drivel. 

They  are  only  partly  right,  for  Nash- 
ville has  broadened  its  product  to  in- 
clude progressive  jazz,  tuneful  ballads, 
the  latest  in  pop  and  more  than  a  score 
of  other  types.  In  fact,  Nashville  is 
fast  becoming  the  musical  style-setter, 
a  role  long  held  first  by  New  York  and 
later  influenced  by  Hollywood's  movie 
scores. 

At  the  Christmas  weekend  two  coun- 
try-western albums  ranked  right  at  the 
top  of  best-selling  records — Vol.  I  and 
II  of  "Ray  Charles  Sings  Country  & 
Western    Music."    Their  significance 


rests  in  the  conversion  of  another  major 
pop  artist  to  the  Nashville  type  of 
music. 

Top  vocalist  Nat  King  Cole  reflects 
the  Nashville  influence  in  his  popular 
"Ramblin'  Rose"  release,  based  on  a 
plain  little  tune  that  has  what  a  Wash- 
ington bureaucrat  might  call  a  high  co- 
efficient of  melodic  persistence.  Bu- 
reaucrat or  laborer — people  who  hear 
"Ramblin'  Rose"  can't  keep  from  sing- 
ing or  whistling  it.  At  a  recent  Na- 
tional Press  Club  dinner  in  Washington, 
D.  C,  Mr.  Cole  had  an  audience  of 
correspondents  and  government  offi- 
cials howling  through  a  dozen  choruses 
of  this  typical  country  tune. 

Hard  Facts  ■  The  basic  economics 
of  Nashville,  1963  version,  aren't  easy 
to  document  for  statistical  analysis.  But 
the  spirit  of  Nashville  is  felt  in  the 
southern  section  of  the  city,  where  its 
Record  Row  is  congregated.  Plant  in- 
vestment in  Record  Row  isn't  heavy  by 
New  York  standards  because  the  studios 
are  noted  for  their  technical  efficiency 
rather  than  architectural  beauty.  The 
two  largest — RCA-Victor  and  Bradley 
— are  often  booked  around  the  clock, 
seven  days  a  week.  Artist  bureaus  and 
music  publishers  can  operate  in  an 


Like  so  many  other  popular  singers 
and  musicians  Gogi  Grant  finds  the 
Nashville  atmosphere  to  her  liking. 
Recording  here,  in  the  RCA-Victor 


studios,  she  is  accompanied  by 
Bobby  Moore,  bass,  and  Buddy  Har- 
mon, drums.  Nearest  the  star  at  the 
piano  is  Dick  Pierce,  a&r  for  Valiant. 


ordinary  office  suite;  composers  and 
musicians  need  only  a  stubby  pencil 
and  envelope  or  a  wall  plug  for  an 
electronic  guitar. 

A  good  share  of  the  records  taped 
in  Nashville  usually  go  out  to  a  distant 
processing  plant.  Since  the  invention 
of  tape  it's  been  possible  to  run  a  sub- 
stantial music  business  from  a  desk  or 
clothes  closet,  depending  on  the  num- 
ber of  people  involved,  though  this 
doesn't  fit  into  Nashville's  growing  in- 
sistence on  technical  quality. 

In  any  case,  it  doesn't  take  much 
capital  to  decide  on  a  label  name  and 
produce  a  record.  A  Nashville  cabbie, 
catching  the  spirit  of  the  recent  11th 
Annual  Country  Music  Festival,  popped 
this  question  to  his  fare,  "You  in  the 
music  business?"  Without  waiting  for 
a  reply,  he  went  on,  "I'm  starting  my 
own  label,  Bucket  Shop  Records.  I'm 
getting  a  terrific  combo  together  and 
we're  ready  to  go." 

New  Music  World  ■  Nashville  is  in 
the  music  business  up  to  its  ears.  It 
now  has  the  facilities,  earnest  and 
skilled  musicians  who  like  to  play,  in- 
terested technicians,  a  vast  supply  of 
active  composers  and  the  urge  to  turn 
out  good  records. 

This  onetime  gateway  to  the  West  is 
now  "open  sesame"  to  a  new  world  of 
music  because  broadcasters  were  forced 
a  score  of  years  ago  to  start  a  new 
music  source.  This  happened  when 
they  organized  Broadcast  Music  Inc.  in 
an  effort  to  cope  with  an  ASCAP  rate 
increase  they  considered  intolerable. 

BMI  was  formed,  and  at  last  the 
frustrated  composers  who  had  tried 
vainly  to  crash  ASCAP's  gates  now  had 
a  market.  They  still  have  this  market 
because  BMI  easily  leads  the  current 
lists  of  top  tunes. 

The  records  are  coming  out  by  the 
hundreds,  artists  are  booked  all  over 
the  world,  publishing  houses  turn  out 
sheet  music,  better  background  musi- 
cians or  side  men  are  busy.  But  ask 
the  executives  of  recording  houses 
about  their  business  and  you'll  get  an 
embarrassing  silence.  If  Gimbels'  wants 
to  know,  Macy's  isn't  supplying  the 
information. 

A  series  of  inquiries  brought  this  re- 
cap of  estimates  about  the  national 
grosses  in  the  recording  industry:  RCA 
Victor  may  do  $70  million  from  all 
its  records,  Columbia  $68  million,  Cap- 
itol $53  million,  Decca  may  be  be- 
tween Columbia  and  Capitol.  The  rest 
are  said  to  be  under  $50  million.  ABC- 
Paramount,  Mercury,  Dot,  United  Art- 
ists and  the  others  are  mum  when  their 
private  business  is  probed. 

Signs  of  Progress  ■  Yet  there  are 
some  educated  estimates  about  the  basic 
facts  of  Nashville's  music  industry. 
Many  can't  be  fed  into  a  computer,  but 
here  are  some  of  the  figures  picked  up 
around  Record  Row: 
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■  Half  of  U.  S.  recordings  originate 
in  Nashville. 

■  Three  out  of  four  Decca  pops  are 
from  Nashville;  RCA- Victor  and  Co- 
lumbia pops  may  run  around  50%. 

■  Over  60%  of  all  single  records 
have  country  influence. 

■  Over  75%  of  successful  singles  are 
country  oriented. 

■  In  the  average  week  the  U.  S.  re- 
cording industry  turns  out  465  records, 
60%  of  them  country  oriented.  Nash- 
ville is  absolutely  dominant  in  singles; 
New  York  and  Hollywood  lead  in 
albums. 

■  The  year's  most  successful  record- 
ing company,  according  to  trade  talk, 
is  the  one  whose  country-and-western 
department  is  the  most  active;  pops  are 
the  big  money  makers. 

■  Probably  half  the  records  spun  by 
radio  stations  that  feature  current  hits 
(the  "top  40"  format,  for  example) 
have  country  music  roots. 

■  BMI  has  208  publishers  in  Tennes- 
see (mostly  Nashville);  SESAC  has 
three;  ASCAP  has  some,  but  no  figure 
is  available. 

Growth  symbols  abound  in  this  new 
music  economy.  ASCAP  opened  an 
office  in  Nashville  a  few  weeks  ago. 
Jules  Collins,  ASCAP  sales  manager, 
said  the  society  is  about  to  update  its 
1957  bulletin  listing  country-and-west- 
ern songs.  "Our  publishers  have  always 
had  a  lot  of  music  in  this  field,"  he 
said,  mentioning  three  favorites  as  ex- 
amples— "Don't  Fence  Me  In,"  "Last 
Roundup"  and  "Wagon  Wheels."  He 
recalled  that  Gene  Autry  (Western  Mu- 
sic Publishing  Co.,  an  ASCAP  pub- 
lisher) had  been  a  powerful  force  in 
building  the  popularity  of  country-and- 
western  music. 

Mr.  Collins  said  many  old,  estab- 
lished ASCAP  songs  have  been  record- 
ed in  the  Nashville  style.  He  credited 
WSM  Nashville  and  its  Opry  with  a  lot 
of  the  growing  popularity  of  music  hav- 
ing the  country  and  western  flavor. 

BMI  Strong  Point  ■  BMI  has  long 
dominated  the  Nashville  music  indus- 
try. It  maintains  an  office  there,  sec- 
ond only  to  its  New  York  headquarters, 
with  Frances  Williams  Preston  in 
charge.  Mrs.  Preston  knows  practically 
every  personality,  writer  and  executive 
in  the  field  and  serves  as  a  combination 
goodwill  ambassador,  counsellor  and 
reference  source. 

BMI's  annual  awards  are  cherished 
by  country  musicians.  It  presents  them 
during  the  annual  festival  week  that 
draws  thousands  of  music  industry 
delegates  to  Nashville  each  fall.  It's 
buzzed  around  Nashville,  incidentally, 
that  BMI  has  bought  a  site  for  a  new 
building  to  house  its  spreading  opera- 
tions. 

Although  BMI's  leading  role  in  the 
Nashville  music  supply  is  conceded,  it 


Johnny  Ray's  ballads  have  helped 
make  the  Nashville  Sound  popular. 
Most  of  his  recent  albums  have  been 
recorded  there.   Here  Owen  Bradley 

likes  to  emphasize  that  its  library  is 
broad-based  and  points  to  a  strong  clas- 
sical repertoire.  But  as  far  as  Nashville 
is  concerned,  there's  one  type  of  success 
story  for  BMI  and  it  goes  like  this — 
at  the  yearend  58  of  the  perennial 
singles  hits  recommended  by  Billboard's 
Music  Week  as  standards  for  year- 
round  programming  by  radio  stations 
are  licensed  for  performance  by  BMI. 
This  is  BMI's  answer  to  the  ASCAP 
claim  that  the  society  is  far  superior 
in  the  field  of  standards,  or  numbers 
that  persist  as  popular  favorites  for 
around  five  years  or  more. 

Another  spreading  influence  in  the 
country  field  is  SESAC.  Its  library  has 
a  rich  store  of  folk,  western,  country 
and  gospel  music.  SESAC  recordings 
use  such  Nashville  favorites  as  the 
Anita  Kerr  Singers  and  Jordanaires, 
Webb  Pierce,  Chet  Atkins  and  other 
prominent  artists.  Like  BMI,  it  lends 
encouragement  to  composers  who 
haven't  been  able  to  break  into  Tin 
Pan  Alley,  which  is  ASCAP's  strong- 
hold. 

Another  recent  growth  symptom  has 
appeared:  ABC-Paramount,  often  called 
the  largest  entertainment  organization 
in  the  world,  had  its  eyes  opened  in 
mid-1962  when  Ray  Charles,  blind  pop 
singer,  quickly  hit  the  million  mark 


sets  the  mood  at  the  piano  as  Johnny 
and  Dottie  Dillard  prepare  to  record 
a  new  song.  Session  is  at  the  Brad- 
ley studio  in  the  Tennessee  city. 

with  his  first  "Modern  Sounds  in  Coun- 
try &  Western  Music"  album.  Volume 
II  naturally  followed  shortly,  in  the 
musical  tradition  that  when  something 
is  a  smash  hit,  everybody  gets  on  the 
bandwagon  in  a  hurry.  When  "I  Can't 
Stop  Lovin'  You"  was  pulled  out  of  the 
Ray  Charles  album  for  a  single,  it  too 
hit  the  million  mark  and  kept  going. 

These  Ray  Charles  recordings  reflect 
the  growing  interest  in  the  country  type 
of  music.  The  songs  weren't  recorded 
in  Nashville,  but  they  were  strictly 
country-type  selections.  In  this  first 
venture  into  a  new  field,  the  artist  used 
his  customary  background — a  big  or- 
chestra for  numbers  recorded  in  New 
York  and  a  strings-and-chorus  group 
for  Hollywood  recordings. 

Then  the  Flood  ■  The  ABC-Para- 
mount venture  with  Ray  Charles 
touched  off  a  flood  of  country  and  west- 
ern recordings  by  labels  that  hadn't 
done  much  in  the  field,  contributing 
to  the  1962  convergence  of  the  record- 
ing industry  toward  Nashville.  And 
Tommy  Roe's  first  ABC-Paramount  re- 
cording in  Nashville  brought  him  nu- 
merous personal  appearance  offers  and 
a  chance  to  do  a  pilot  film  for  ABC-TV. 

Such  are  the  typical  symptoms  of 
Nashville's  growth.  The  extent  of  this 
expansion  is  put  this  way  by  Charles 
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Lamb,  publisher  of  the  trade  journal, 
Music  Reporter: 

■  Nashville  is  the  home  of  1,100 
musicians,  350  songwriters,  110  pub- 
lishing houses  and  15  recording  studios, 
plus  artist  bureaus  and  booking  agen- 
cies. 

■  Of  the  1,100  musicians,  750  are 
members  of  American  Federation  of 
Musicians.  The  rest  are  non-union  per- 
formers who  saw  at  cigarbox  fiddles, 
puff  mouth  harps  and  kazoos  and  per- 
form numerous  other  rites  on  im- 
promptu instruments  unfamiliar  to  most 
concert  halls. 

The  parade  of  big  pop  names  into 
country  music  constantly  amazes  those 
who  have  waged  the  long  fight  to  attain 


national  recognition  for  the. city's  prod- 
uct. 

Among  feminine  stars  who  have 
sampled  or  embraced  country  orienta- 
tion are  Connie  Francis,  Patti  Page, 
Joni  James,  Kay  Starr,  JoAnn  Camp- 
bell, Connie  Stevens  and  Delia  Reese. 
Besides  Ray  Charles  and  Nat  King  Cole 
there  are  Bobby  Vinton  and  Johnny 
Tillotson,  to  mention  two  male  vocal- 
ists. And  of  course  Nashville  boosters 
were  delighted  last  autumn  when  Stan 
Kenton  and  Walter  Brennan  recorded 
Bill  Anderson's  "Mama  Sang  a  Song." 

Then  there's  Burl  Ives,  whose  record 
sales  have  multiplied  since  he  embraced 
the  Nashville  Sound.  He  opened  a 
whole  new  career  by  utilizing  Nash- 


ville's able  technicians  and  side  men. 
Fats  Domino,  another  established  per- 
former, has  recently  been  playing  songs 
written  by  Hank  Williams,  revered 
country  composer  of  the  last  decade. 

Matter  of  Taste  ■  Records  become 
hits  overnight,  with  no  scientific  explan- 
ation. The  vagaries  of  the  public's 
tastes  constantly  baffle  those  in  the 
business.  No  one  was  more  surprised 
last  autumn  than  composer  Bill  Ander- 
son when  his  "Mama  Sang  a  Song"  be- 
came a  top-seller  for  Decca.  It  was  a 
personal  thing,  Bill  explained.  "I  had 
always  wanted  to  write  a  song  about 
the  way  my  own  mother  sang  to  me  as 
a  kid  when  I  had  problems.  She  would 
sit  me  on  her  knee  and  sing  'Rock  of 
Ages'  and  soon  the  hurt  would  go 
away."  Radio  exposure  of  "Mama" 
was  effective,  just  as  it  pushed  the  cur- 


Opry  fans  jam  ugly,  old  Ryman  Auditorium  each  Saturday 


A  musical  miracle  appears  in 
downtown  Nashville  every  Saturday 
night  as  3,500  or  more  howling  peo- 
ple pay  $1.50  or  $1  to  worship  in 
pews  at  an  old  tabernacle.  These 
semi-hysterical  folks  jam  Ryman  Au- 
ditorium to  take  in  WSM's  Grand 
Ole  Opry. 

Ryman  is  big  and  it's  ugly — traits 
that  are  cherished  by  WSM  as  well 
as  the  performers  and  those  who 
squeeze  in  to  see  the  show.  Another 
squeeze  is  the  responsibility  of  Ottis 
Devine  of  WSM,  motorman  of  the 
show,  who  has  to  fit  125  performers 


plus  assorted  guitars  and  bull  fiddles 
into  the  limited  backstage  facilities. 

Two  WSM  executives — Robert  E. 
Cooper,  radio  manager,  and  Mr.  De- 
vine,  WSM  program  manager  and 
manager  of  Opry,  say  the  stringy, 
nasal  music  of  the  30's  is  giving  way 
gradually  to  romantic,  rhythmic 
styles  though  Roy  Acuff's  breakdown 
fiddle  will  rattle  the  timbers  at  old 
Ryman  on  a  Saturday  night.  Roy 
was  the  first  big  country  singer. 

Hay  Originator  ■  The  history  of 
Opry  dates  from  1925  when  George 
D.  Hay,  an  announcer  on  WLS  Chi- 


cago, moved  to  the  new  WSM  and 
started  what  was  then  known  as  the 
WSM  Barn  Dance.  The  name  was 
changed  two  years  later.  The  Opry's 
still  riding  high,  and  artists  cheer- 
fully give  up  a  $1,000  booking  to 
get  the  $31  scale  Opry  pays.  Most 
country  musicians  are  Opry  alumni. 

Mr.  Cooper  likes  to  discuss  the 
Opry's  success  stories.  It's  a  highly 
effective  sales  vehicle,  he  said,  men- 
tioning Martha  White  Mills  (flour), 
a  small  looal  enterprise  that  started 
on  Opry  a  decade-and-a-half  ago 
and  quickly  spread  out  over  17 
states.  At  one  time  it  opened  200 
dealers  in  roughly  a  month.  The 
sponsor  sends  artist  groups  around 
and  includes  local  talent  in  its  shows. 

But  Opry's  place  in  the  history 
will  always  be  that  of  the  show  that 
launched  hundreds  of  careers. 

One  outstanding  alumnus  is  Elvis 
Presley,  an  old  Opry  bull  fiddler  who 
has  passed  the  25-million  record 
mark  for  RCA-Victor.  Mr.  Presley 
is  usually  considered  a  rock-'n'-roll 
performer,  but  he  has  drawn  heavily 
from  the  country  repertoire. 

And  Opry  history  will  always  pay 
a  tribute  to  one  man — Edwin  W. 
Craig,  board  chairman  of  National 
Life  &  Accident  Insurance  Co., 
which  owns  WSM.  Last  November 
during  festival  week  the  then  gover- 
nor-elect of  Tennessee,  Frank  Clem- 
ent, presented  Mr.  Craig  with  a  scroll 
signed  by  Opry  personnel  and  called 
him  "an  old  mandolin  picker."  Gov.- 
elect  Clement  said  Mr.  Craig  once 
said  to  him,  "I  would  rather  be  com- 
plimented by  the  people  responsible 
for  country  and  western  music  than 
by  any  group  in  America." 


Saturday    night    is    "Grand    Ole  was  such  "Opry"  singers  as  Roy 

Opry"  night  in   Nashville.    Then  Acuff  and  more  recently  Elvis  Pres- 

3,500  of  the  faithful  pay  $1-$1.50  ley  who  are  responsible  for  the 

to  jam  into  the  pews  in  Ryman  growth  of  Nashville  as  the  nation's 

Auditorium  to  hear  the  WSM  pro-  leading  country  and  western  music 

gram  that  originated  in  1925.    It  center. 
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Music  City  didn't  just  happen.  It 
grew . .  .  slowly  and  over  many  years 
and  from  the  kind  of  talent  that  has 
appeared  regularly  on  WSM's  GRAND 
OLE  OPRY,  THE  WAKING  CREW, 
SUNDAY  DOWN  SOUTH.  Without 
WSM's  long  tradition  of  live  music 
programming,  Music  City's  reservoir 
of  competent  musicians  would  never 
have  developed.  Without  these 
musicians  there  could  be  no  Music 
City. 


WSM 
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rent  "The  First  Family"  album,  mim- 
icking President  Kennedy,  into  multi- 
million  figures.  Mr.  Anderson  is  one 
of  the  five  top  country-and-western 
writers  and  holds  a  number  of  BMI 
citations. 

All  discussions  of  the  growth  of 
Nashville's  music  eventually  get  around 
to  the  profound  influence  of  radio — 
playing  records  all  day  long,  especially 
best-sellers  and  catchy  numbers.  A 
country  record  was  a  freak  15  years 
ago  if  it  sold  300,000;  now  million  rec- 
ords are  almost  commonplace  and 
much  of  the  explanation  rests  in  the 
steady  exposure  of  records  provided 
by  thousands  of  stations. 

How  It  Began  ■  Radio's  recognition 
of  the  Nashville  product  goes  back  to 
the  post  World  War  II  days  when  RCA- 
Victor  and  Decca  sensed  the  potential 
of  this  type  of  music.  Decca  was  one 
of  the  first  labels  to  do  something  about 
it,  using  Owen  Bradley  as  its  artist  and 
repertoire  (a&r)  man.  Red  Foley  and 
Ernest  Tubb,  still  active,  were  among 
early  successes.  Like  many  performers 
they  didn't  want  to  record  in  New  York 
or  Hollywood,  preferring  to  be  among 
friends  in  Nashville.  Hank  Snow,  RCA- 
Victor,  was  another  artist  who  preferred 
Tennessee. 

Columbia  has  bought  the  original 
Bradley  studio,  ugly  but  highly  func- 
tional and  an  engineer's  dream.  Like 
RCA-Victor's  more  elegant  plant,  it's 
familiar  territory  for  technicians  and 
performers  who  know  every  bounce  and 
decibel  off  its  baffles. 

While  Nashville  was  acquiring  mod- 
est recognition,  another  phenomenon 
was  developing  in  music — sheet  sales 
started  to  slip  with  the  arrival  of  tele- 
vision. Often  the  piano  was  in  the  living 
room  along  with  the  tv  set,  which  nat- 
urally captured  family  attention.  Tele- 
vision's musical  quota  is  not  heavy  so 
the  public  turned  to  radio  and  phono- 
graph records  for  music,  and  radio 
played  what  it  felt  the  public  wanted 
to  hear. 

Augmenting  these  influences  was  the 
development  of  the  German-born  tape 
recorder  into  a  simple  and  economical 
American  gadget.  Thus  the  Nashville 
musical  revolution  began  to  assume 
serious  proportions. 

Constant  Changes  ■  Television  still 
grows,  music  remains  popular  but  in 
varying  forms  and  Nashville  is  alert 
to  cash  in  on  the  trends.  Times  are 
still  changing,  however.  The  four-year- 
old  Country  Music  Assn.,  new  center 
of  industry  activity,  is  a  serious  trade 
association  whose  staff  is  headed  by 
Mrs.  Josephine  Walker,  executive  sec- 
retary. CMA  elected  Gene  Autry  as  its 
president  last  November.  Wesley  Rose, 
publisher,  recorder  and  artist  bureau 
head,  is  board  chairman  of  CMA, 
which  has  737  individual  and  27  or- 
ganizational members. 
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Country  and  western  stars  are  ex- 
pected to  dress  and  live  the  part. 
Here's  Decca  Records'  Webb  Pierce 
with  brocade  suit  and  tooled-leather 
lined  car.  Door  handles  are  six 
shooters.  Silver  dollars  adorn  the 
steering  wheel,  instrument  panel  and 
windshield. 

CMA  is  interested  in  the  impact  of 
radio  and  tv  on  country  music.  A  new 
CMA  survey  shows  over  1,300  radio 
stations  programming  2  to  24  hours  of 
country  music  daily.  Ninety-seven  sta- 
tions program  country  music  on  a  full- 
time  basis.  In  television,  CMA  found, 
70  stations  use  live  country  talent  and 
32  country  music;  28  use  both  film  and 
live.  This  makes  a  total  of  130  tv  sta- 
tions active  in  the  country  field. 

Ken  Nelson,  RCA- Victor  and  retir- 
ing CMA  president,  said  CMA  should 
make  "the  invasion  of  television  its  No. 
1  project  and  objective  for  1963." 

When  he  took  over  the  CMA  presi- 
dency last  November,  Gene  Autry  re- 
called the  slow  acceptance  of  country 
and  western  music  three  decades  ago. 
"Now  country  music  is  accepted  all 
over  the  world,"  he  explained,  "and  is 
performed  by  leading  artists  and  bands 
who  use,  copy  and  borrow  from  coun- 
try music."  He  added  that  requests 
have  come  recently  from  Japan,  where 
the  music  has  been  heard  on  American 
Armed  Forces  Radio. 

CMA  is  a  serious  successor  to  the 
old  Country  Music  Disc  Jockey's  Assn., 
a  semi-formal  organization  that  once 
met  in  Nashville  every  autumn  under 
somewhat  convivial  auspices,  earnestly 
soliciting  all  the  free  discs  in  sight. 

Widely  Traveled  ■  Nashville's  roving 
troupes  have  had  inestimable  millions 
of  dollars  worth  of  free  promotion  in 
the  form  of  dj  announcements  that  go 
about  like  this,  "And  don't  forget  folks, 
you  can  hear  Harry's  Bobcats  in  person 
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ROUTE  66,  NAKED  CITY 
THE  UNTOUCHABLES  and  SAM  BENEDICT 

Music  by 

NELSON  RIDDLE 


NELSON  RIDDLE,  who  received  the  Bill- 
board Award  as  "arranger  with  the 
most  hit  rejcords  in  1955"  and  "best 
orchestrator-arranger  in  motion  pic- 
tures" Award  from  Down  Beat  in  1958 
along  with  countless  other  musical 
honors,  should  now  receive  an  award 
as  "composer -arranger -conductor  of 
the  most  top-rated  TV  network  shows."' 
His  current  TV  successes  match  his 
brilliant  work  in  the  recording  field  as 
arranger-conductor  for  Judy  Garland, 
Frank  Sinatra,  Nat  Cole,  Peggy  Lee 
among  many  others. 


and  there  are  101  other 
regular  network  programs 
which  use  LMD  music. 


CHICAGO  •  LOS  ANGELES 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 
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5  REASONS  WHY 

WCMS 

IS  CURRENTLY 
93%  SOLD  OUT 


1.  Tidewater's  effective  personality  sell 
of  the  WCMS  Four  Horsemen  backed  by 
67-years  collective  staff  experience  in 
"uptown"  Country-Western-Folk  broad- 
casting and  the  powerhouse  WCMS  sig- 
nal at  1050  blanketing  the  nation's  30th 
market. 


2.  Unexcelled  community  service  in- 
cluding "Operations  Santa"  which  pro- 
duced 6,708-pounds  of  clothing,  food  and 
toys;  "Project  Blockade,"  a  multi- phased 
assistance  program  for  returning  Guan- 
tanamo  dependents  and  provoking  edi- 
torials which  of  late  have  spearheaded 
introduction  of  compulsory  education 
legislation. 

3.  Experienced  news  team  equipped 
with  5  radio  cruisers,  mobile  studio  and 
radio  communications  featuring  in  addi- 
tion to  "News  Live  At  '55"  hourly 
"Military  Reports"  exclusive  in  Tide- 
water; recipient  of  United  Press  Inter- 
national's Certificate  of  Merit  for  out- 
standing coverage. 

4.  Ranked  America's  Number  One  West- 
ern-Country-Folk station  in  per  capita 
listenership  and  Tidewater's  exclusive 
WCF  Music  outlet.  WCMS  "Country 
Style  U.SA."  stage  shows  second  only 
in  paid  admissions  to  the  Oyster  Bowl 
football  classic  in  Tidewater. 

5.  Serving  over  one-million  persons 
America's  largest  concentration  of  mili- 
tary personnel,  67%  of  which  prefer 
Qountry-Western-Folk  Music  according 
to  Pentagon — Armed  Forces  Network 
survey  of  enlisted  personnel  and  a  rich 
civilian  population  of  which  special 
Pulse  Market  Survey  reports  18.2%  pre- 
fer WCF  Music  nationally  and  as  high 
as  28%  in  Tidewater  as  indicated  by 
various  Tidewater  studies.  A  total  re- 
sponsive and  captive  audience  which 
added  up  to  84%  contract  renewals  on 
WCMS  last  year! 


TIDEWATER 
VIRGINIA 

NORFOLK  -  HAMPTON 
VIRGINIA  BEACH 
NEWPORT  NEWS 
CHESAPEAKE 
PORTSMOUTH 


Saturday  night  at  the  Odd  Fellows 
Hall." 

At  one  time  a  country  troupe  ranged 
out  maybe  150  miles  maximum.  Now 
they're  everywhere,  including  Canada 
and  Europe,  as  a  result  of  the  fame  that 
has  come  from  radio  and  recordings. 
The  WSM  Opry  paced  this  geographical 
spread  in  the  two  decades  it  was  on 
NBC  Radio  network  plus  limited  tv 
exposure.  National  Barn  Dance  at  WLS 
Chicago  performed  a  similar  role  along 
with  other  favorite  radio  programs. 

The  Opry  and  Barn  Dance  coverage 
is  no  longer  national,  but  country  mu- 
sic spreads  from  coast  to  coast.  The 
CMA  radio  study,  while  incomplete,  is 
valuable  for  its  demonstrations  of 
broadcasting's  use  of  country  music. 

Stations  featuring  this  music  some- 
times have  trouble  trying  to  convince 
Madison  or  Michigan  Avenue  their  au- 
diences are  profitable  buys,  according 
to  Jerry  Glaser,  vice  president-general 
manager  of  WENO  Madison-Nashville. 
"They  still  look  at  me  on  nine  out  of 
10  calls  with  those  martini  eyes  and 
ask  sneeringly,  'You  mean  people  listen 
to  that  stuff?'  But  we  try  to  sell  them 
a  way  of  using  country  music  rather 
than  to  attempt  to  convert  them  to  the 
charm  of  the  music  itself.  After  all, 
we've  got  to  get  them  exposed."  Mr. 
Glaser  made  his  comments  at  a  panel 
discussion  during  the  music  festival  last 
autumn. 

"On  the  other  hand,"  Earl  Hotze,  ac- 
count executive  of  Gardner  Adv.  Co., 
St.  Louis,  said,  "nobody  really  tried  to 
sell  us  on  country  music  this  year.  Reps 
and  station  personnel  sell  the  stations 
but  not  the  music.  Agencies  are  just 
beginning  to  recognize  the  country  mu- 
sic market  but  it's  not  yet  well  denned 
in  the  advertising  world." 

Los  Angeles  Listens  ■  Metropolitan 
Los  Angeles  has  a  24-hour  country  mu- 
sic station,  KFOX-AM-FM  at  Long 
Beach.  "Don't  make  the  mistake  of 
downgrading  country  music,"  vice  pres- 
ident Dick  Schofield  warned.  "It's  the 
music  of  Americans."  He  said  86%  of 
the  Los  Angeles  population  has  a  coun- 
try background,  adding  that  the  am-fm 
operation  is  sold  out  solidly  midnight  to 
6  a.m. 

"Country  music  needs  careful  pro- 
gramming," he  said,  catering  to  the 
tastes  of  an  audience  that  is  mostly 
middle-class  augmented  by  the  more  re- 
cent college  and  coffee  shop  set.  He 
added  a  reminder,  "Nashville's  musi- 
cians aren't  country  squeakers;  they're 
ad  lib  virtuosos." 

Metropolitan  Washington  has  two 
country  music  stations.  WAVA-AM-FM 
Arlington,  Va.,  play  "Americana"  music. 
WDON  Silver  Spring,  Md.,  started  the 
new  year  by  going  country  from  sign- 
on  to  2  p.m.  CKLW  Detroit  has  joined 
the  country  list.   There's  at  least  one 


country  station  around  most  major 
markets. 

WCMS  Norfolk,  Va.,  cites  its  rating 
progress  to  show  the  popularity  of  care- 
fully programmed,  diversified  country 
music.    It  scorns  the  nasal  vocalists. 

A  national  representative  firm,  Coun- 
try Music  Sales,  handles  Country  Mu- 
sic Network.  It  is  headed  by  Charles 
Bernard  and  represents  50  stations  in 
26  states  that  feature  basic  country  mu- 
sic. The  rep  firm  has  headquarters  in 
New  York. 

The  explanation  for  this  nationwide 
musical  transition  can  best  be  stated 
by  those  most  responsible.  Jim  Denny, 
who  at  52  operates  his  own  artist  bu- 
reau and  Cedarwood  Publishing  Co.  in 
Nashville,  went  through  chore  boy  tasks 
and  Opry  operations  at  WSM  to  be- 
come head  of  the  station's  artist  bu- 
reau— and  then  he  decided  to  go  in 
business  for  himself. 

At  any  given  moment  he'll  have  one 
or  more  artists  or  troupes  in  distant 
countries  in  addition  to  American  book- 
ings. His  list  includes  two-score  top 
country  artists  who  get  $500  to  $5,000 
a  show.  Cedarwood  has  25  employes 
and  writers  in  Nashville,  plus  offices  in 
Berlin  and  London.  In  addition  Mr. 
Denny  owns  three  Georgia  radio  sta- 
tions—WJAT  Swainsboro,  WBRO 
Waynesboro  and  WSNT  Sandersville. 
Among  his  artists  are  Webb  Pierce, 
Jimmy  Dean,  Minnie  Pearl  and  Justin 
Tubb.  "We're  giving  people  what  they 
want,"  he  said  simply.  His  calculations 
lie  behind  the  $40-million  estimate  of 
Nashville's  music  economy. 

European  Origins  ■  The  popularity 
of  country  music  in  Europe  takes  this 
art  form  right  back  where  it  started. 
Many  of  the  old  folk  songs  were 
brought  over  by  immigrants  from  the 
British  Isles  and  the  Continent.  They 
headed  out  into  the  hinterlands,  many 
stopping  in  Tennessee  after  pushing 
through  Cumberland  Gap.  This  is  often 
cited  as  one  of  the  reasons  folk  music 
has  been  especially  well  liked  in  Ten- 
nessee. 

A  foreign  musician,  Bill  Fuller  of 
the  Royal  Showband  of  Waterford,  Ire- 
land, says  Americans  "have  no  idea 
how  popular  country  music  is  in  Eu- 
rope." Interviewed  during  an  Ameri- 
can tour,  he  said,  "We  play  your  Nash- 
ville numbers  in  Ireland  and  they  like 
it  because  it's  our  kind  of  music."  And 
a  December  dispatch  from  the  Rome 
bureau  of  the  Chicago  Daily  News 
said,  "The  folk  singing  revival  in  the 
United  States  has  spilled  over  to  Italy. 
American  folk  songs  are  repeated  every- 
where." The  Kingston  Trio  and  Harry 
Bellafonte  lead  in  record  sales,  the 
News  said,  but  the  youngsters  like  to 
play  folk  music  themselves  and  it  has 
spurred  the  learning  of  English  lyrics. 

"Country  music  was  rebuffed  in  New 
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•  OH,  LONESOME  ME  •  ALL  I  HAVE  TO  DO  IS  DREAM  •  WAKE  UP,  LITTLE  SUSIE 
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C&lW  Listeners  Are  a 
Captive  Audience  in  the 
Nation's  Capital  Area 


Suburban  WDON 
Washington's  Only 
C  £r  W  Station 


WDON 


Phone: 
District 
7-1356 


INTERNATIONAL  BLDC. 
Washington,  D.  C. 

Affiliated  with  WASH-FM 
Washington's  Top  Stereo  Station 


IN 

DETROIT 

IT'S 

WEXL 

Country 

& 

Western 
Music 

24  HOURS 
A  DAY 

Contact: 

Charles  Bernard 

Country  Music 
Network 


York,"  Wesley  Rose  recalled.  "Even 
in  the  postwar  years  they  looked  down 
their  noses  at  us  as  Tin  Pan  Alley 
turned  over  its  business  to  a  younger 
generation  that  commutes  from  the 
suburbs  and  takes  a  three-hour  lunch. 
On  the  other  hand  many  of  our  Nash- 
ville composers  start  their  writing  day 
at  6  a.m.  They  write  of  memories,  the 
only  permanent  thing  you  get  out  of 
life." 

One  of  the  leading  figures  in  Nash- 
ville music,  Mr.  Rose  said  the  city  will 
continue  to  grow  as  a  music  center  so 
long  as  it  provides  good  songs.  His 
composer  father,  Fred  Rose  of  Tin  Pan 
Alley  background  ("Red  Hot  Mama," 
"Deed  I  Do"),  started  Nashville's  pub- 
lishing industry  with  Roy  Acuff,  fea- 
tured Opry  star,  as  anchor  man. 

Looking  back  a  decade  and  more, 
Mr.  Rose  said  Nashville's  music  indus- 
try was  small  and  backward  for  years. 
Then  a  young  composing  genius  started 
turning  out  songs  that  started  to  draw 
nationwide  attention.  His  name  was 
Hank  Williams,  whose  works  are  still 
on  the  top-tune  lists  10  years  after  his 
death. 

"Hank  gave  us  the  strength  to  crack 
the  popular  music  field,"  Wesley 
Rose  said.  Now  the  business  started  by 
the  elder  Rose  has  grown  and  the  Acuff- 
Rose  publishing  firm  is  often  classed 
as  one  of  the  largest  in  the  music  world. 

Incidentally  the  still-important  sheet- 
music  business  has  undergone  a  techni- 
cal overhaul.  Music  Type  Service,  in 
Nashville,  has  an  intricate  but  cost- 
cutting  method  of  providing  camera- 
ready  masters  for  music  printers.  It 
started  in  1959  with  Acuff-Rose  Publi- 
cations (BMI)  and  its  Milene  Music 
affiliate  (ASCAP)  as  first  customer. 

The  younger  Rose  appraises  a  song 
by  having  it  performed  while  he  works 
at  his  desk.  "I  judge  a  song  by  hearing 
it,"  he  said.  "If  it  pulls  me  away  from 
the  sheaf  of  papers,  then  I  know  it  has 
something.  To  me  Broadway  show  mu- 
sic is  all  alike."  He  said  the  classical 
influence  is  spreading  in  Nashville  but 
added,  "Our  music  will  always  be  sim- 
ple because  modern  people  are  heading 
toward  ways  of  simplifying  the  living 
process." 

Role  of  Broadcasting  ■  "Radio  is  the 
basic  cause  of  Nashville's  musical 
growth,"  Mr.  Rose  says.  "It  reaches 
the  masses  and  plays  the  music  they 
want.  We  owe  radio  tremendous 
thanks."  A  portrait  of  Hank  Williams 
hangs  in  the  Acuff-Rose  office.  The 
Williams  royalties  are  said  to  exceed 
those  of  Jerome  Kern  and  Cole  Porter. 

Owen  Bradley,  who  with  his  brother 
owned  the  Bradley  studio  (sold  to  Co- 
lumbia recently)  noted  that  pop  records 
build  names  and  the  pops  get  the  most 
radio  exposure.  He's  Decca's  a&r  man 
in  Nashville  but  remains  active  as  a 


A  leading  figure  in  the  growth  of 
Nashville  music  is  Owen  Bradley  (r), 
Decca  artist  and  repertoire  executive 
as  well  as  performer  and  director. 
Here  he  is  with  Harry  Silverstein,  his 
aide.  Mr.  Bradley  is  a  composite  a&r 
man,  executive  and  director.  He 
helped  Nashville's  music  grow. 

performer  and  directs  his  own  16-piece 
band  over  weekends. 

Shelby  Singleton,  vice  president  of 
the  Mercury  label,  makes  another  point. 
"Nashville  is  uninhibited,"  he  said, 
"providing  a  chance  to  experiment. 
Our  music  isn't  just  a  job;  it's  a  way  of 
life  to  these  sincere  musicians." 

Others  emphasize  the  lower  produc- 
tion costs  due  to  simple  arrangements 
that  are  often  jotted  down  on  scratch 
pads  and  to  the  ample  talent  supply. 
The  spontaneous  arrangements  are  con- 
ceived in  minutes  whereas  a  New  York 
arranger  may  require  a  week  of  writ- 
ing, lots  of  money  and  a  costly  orches- 
tra. 

Single  Center  ■  Goddard  Lieberson, 
president  of  Columbia  Records  Div., 
CBS  Inc.,  estimated  nearly  80%  of 
single  record  hits  come  from  Nashville. 
He  said  the  success  of  the  local  product 
traces  back  to  early  American  folklore, 
the  post-Civil  War  minstrels  and  the 
ability  of  the  songs  to  document  the 
growth  of  a  pioneering  nation.  "Nash- 
ville is  finally  finding  its  level  in  the 
musical  world,"  he  said. 

Harlan  Howard  and  Boudleau  Bry- 
ant, successful  composers,  agree  that 
radio  is  paramount  in  the  spreading 
popularity  of  country  music.  Like  many 
other  composers  they  cite  the  oppor- 
tunity provided  by  BMI,  augmented  by 
radio  performances,  to  give  new  com- 
posers a  chance  to  be  auditioned  and 
performed.  The  bearded  Bryant  is  a 
former  symphonic  violinist  in  Atlanta. 
Now  he  collaborates  with  Mrs.  Bryant 
and  sings  some  of  his  own  numbers. 

Joe  Allison,  a&r  for  the  Liberty  label, 
said,  "Radio  is  the  greatest  single  force, 
the  omnipotent  factor,  in  the  Nashville 
miracle.  This  city  is  the  new  Madison 
Avenue  of  the  popular-country  music 
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WTJH 

ATLANTA 

(23rd  market) 

covers  17  counties 

and  over  a 
million  population 

W  YNK 

BATON  ROUGE 

(98th  market) 

the  only  C&W 
station 
for  over 

241,000  people 

KIKK 

HOUSTON 

(17th  market) 

the  only  exclusive 
C&W  station 
for  over 
1,310,700  people 

\  A/T  A  A  T 

WTMT 

LOUISVILLE 

(32nd  market) 

the  only  C&W 
station 
for  over 

749,100  people 

ix  t  ^  n 

KTCR 

MINNEAPOLIS-ST.  PAUL 

(14th  market) 

the  big  C&W 
station 
for  over 
1,533,500  people 

IX  1  1  A  T 

KHAT 

PHOENIX 

(34th  market) 

the  only  C&W 
station 
for  Central  Arizona's 
731,500  people 

KSOP 

SALT  LAKE  CITY 

(61st  market) 

only  C&W 
station 
for  over 
401,400  people 

KPEG 

SPOKANE 

(81st  market) 

only  C&W 
station 
for  over 
300,000  people 

WSEN 

SYRACUSE 

(47th  market) 

only  C&W 
station 
for  over 
580,600  people 

WREM 

UTICA-ROME-REMSEN 

(71st  market) 

only  C&W 
station 
for  over 
339,100  people 
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GETTING 

BIGGER 


AND 


BIGGER 
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IGGER 


COUNTRY  MUSIC  NETWORK 

REPRESENTED  BY 

CHARLES  BERNARD 

COMPANY,  INC. 
730  FIFTH  AVENUE 
NEW  YORK  19,  N.  Y. 
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WJRZ 

 N  E  W  A  R  K  

Jersey  Jamboree 
starring 

CHARLEY  HOLMES 

7  105  pm  To  8  100  pm 

MONDAYS 

through 

SATURDAYS 

AM  FM 

both 

970  94.7 

The  only  Country-Western  and 
Folk  Programs  for  over 
15,000,000  people 

"JERSEY  JAMBOREE" 

REPRESENTED  BY: 
CHARLES  BERNARD  CO.,  INC. 
730  5th  Ave.,   N.  Y.    19,   CI  6-7242 


-WHAT'S  WRONG  WITH  THIRD?? 
NOTHING! 


and  we  at 


IN  PHOENIX,  ARIZONA 

are  proud  of  our  rating  in  a  market  that 
boasts  of  18  radio  stations.  Country 
music  has  really  taken  hold  in  this 
heterogeneous  market.  At  our  grand 
ole  opry  shows  that  we  present  once  a 
week,  we  get  to  meet  a  pretty  good 
cross  section  of  our  audience.  At  our 
last  affair,  we  asked  if  there  was  a  doc- 
tor in  the  house  (there  were  4  of  them), 
a  lawyer  (three),  Indian  chief  (no  kid- 
ding, there  was  one  ...  a  Hopi), 
secretaries,  cotton  pickers,  mechanics, 
truck  drivers  salesmen  waitresses  and 
even  a  steeplejack.  KHAT  in  Phoenix 
delivers  not  only  a  large  audience,  but 
don't  forget  the  loyalty  factor  engen- 
dered is  thrown  in  free  (and  that's  bet- 
ter than  Green  Stamps). 

"PULSE,  November 


Nashville's  composing  -  performing 
couple,  Felice  and  Boudleau  Bryant, 
combine  professional  musical  activi- 


business.  Radio  cultivated  national 
tastes  that  had  been  there  all  the  time. 
Composer  Howard,  who  has  won  more 
BMI  awards  than  anyone  in  history, 
operates  without  the  benefit  of  musical 
education.  His  "Pick  Me  Up  on  Your 
Way  Down"  and  scores  of  others  are 
pure  Nashville.  Mr.  Howard  tells  the 
story  about  the  New  York  executive 
who  asked  a  Nashville  musician  if  he 
could  read  music.  "Not  enough  to  spoil 
my  playing,"  the  musician  replied. 

Not  Hillbilly  ■  Stephen  H.  Sholes, 
manager  of  RCA-Victor's  West  Coast 
record  division,  who  has  watched  Nash- 
ville for  two  decades,  recalled  frequent 
predictions  that  country  music  was  on 
the  wane,  but  its  popularity  grew  and 
kept  on  growing.  "These  spontaneous 
Nashville  recordings  are  free  of  ten- 
sion," he  said.  "The  music,  musicians 
and  technical  standards  are  improving 
every  year." 

The  deft  digits  of  an  inspired  Nash- 
ville guitarist,  RCA-Victor's  Chet  At- 
kins, are  heard  on  a  dozen  solo  albums. 
They  are  heard,  in  addition,  behind 
more  vocalists  than  a  computer  could 
compute.  An  Opry-reared  star,  he's 
now  an  RCA-Victor  executive  in  Nash- 
ville but  puts  in  a  big  day  in  the  studio 
producing  and  playing.  He  describes 
the  Nashville  Sound  as  a  promotional 
tag.  "Actually  it's  a  state  of  mind  re- 
flected in  the  spontaneous  enthusiasm 
of  the  product,"  he  explained. 

Mr.  Atkins  pointed  out  that  Nashville 
recorders  are  broadening  their  instru- 
mentation. Violins  from  the  local  sym- 
phony, trumpets,  saxophones  and  an 
occasional  harp  are  heard,  and  the  pro- 
fessional voices  of  the  Anita  Kerr  Sing- 
ers and  Jordanaires  are  likely  to  dispel 
any  recollections  of  the  adenoidal 
moaners  and  four-chord  guitarists  who 
still  symbolize  country  music  to  those 
not  fully  informed  on  the  subject. 


ties  with  helpful  hints  in  performance 
of  Bryant  compositions,  many  of 
which  are  among  national  favorites. 


Among  delighted  beneficiaries  of  all 
this  Nashville  progress  and  the  popu- 
larity of  country  music  are  the  musical 
instrument  companies.  At  the  Nash- 
ville festival  last  November  Michael 
Cole,  eastern  sales  manager  of  Fender 
sales,  Santa  Ana,  Calif.,  said  sales  of 
guitars  and  other  musical  instruments 
are  "way  up"  and  attributed  this  for- 
tuitous trend  to  radio  performance  of 
country  music.  A  plain  or  acoustic 
guitar  runs  from  $40  to  $500,  depend- 
ing on  the  quality  of  workmanship; 
electronic  versions  are  $300  to  $400. 

And  so  Nashville  sits  in  the  spotlight 
of  musical  growth.  Its  music  may  be 
simple,  weepy,  joyous,  reverent.  What- 
ever its  type,  people  feel  it's  meant  for 
them — even  for  New  Yorkers.  After 
contemplating  Flatt  &  Scruggs  record- 
ings, a  New  York  Times  reviewer 
wrote,  "The  Jamboree  and  Banjo  discs 
capture  the  driving  excitement  .  .  .  and 


Two  top  executives  in  Nashville's  ex- 
panding music  industry  are  Jim  Denny 
(I),  head  of  Jim  Denny  Artist  Bureau 
and  associated  enterprises,  and  Wes- 
ley Rose,  head  of  Acuff-Rose  Publica- 
tions and  other  music  projects. 
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are  showcases  for  Mr.  Scruggs'  widely 
imitated  use  of  the  five-string  banjo  and 
Mr.  Flatt's  buoyant  singing."  He  added 
that  Flatt  &  Scruggs  and  their  Foggy 
Mountain  Boys  have  established  them- 
selves firmly  in  New  York.  Flatt  & 
Scruggs  are  heard  weekly  on  the  popu- 
lar CBS-TV  series,  Beverly  Hillbillies. 

Corny,  simple,  heartstring-tearing  or 
whatever  it  is,  music  talks  in  Nashville 
— $40  million  worth. 

Music  festival  week 
draws  the  faithful 

One  week  out  of  every  52  the  patient 
citizens  of  Nashville  turn  over  their 
downtown  to  the  uninhibited  antics  of 
several  thousand  visitors  who  come  in 
November  to  worship  at  the  shrine  of 
country  music. 

The  might  of  the  electronic  guitar 
is  goaded  into  assorted  sonic  booms 
with  the  aid  of  the  nearest  110-volt 
floor  plug  as  gaudily  costumed  instru- 
ment luggers  huddle  in  hotel  lobbies 
and  corridors,  exalting  in  the  cacaphony 
and  hoping  an  astute  talent  scout  might 
be  overwhelmed  by  the  sheer  muscle 
of  their  artistry. 

Most  civic  rules  are  off  during  Music 
Festival  Week,  which  is  sponsored  and 
programmed  by  WSM  Nashville  and 
shared  by  the  four-year-old  Country 
Music  Assn.  The  panels,  meetings  and 
feedouts  are  supported  by  major  re- 
cording firms  for  the  benefit  of  several 
hundred  radio  disc  jockeys,  a  thousand 
or  more  guitar  and  bull  fiddle  players 
and  assorted  fan  clubs  whose  teenage, 
or  even  middleage,  members  often 
have  artists'  names  crocheted  on  their 
sweaters  or,  in  some  exhuberant  cases, 
on  the  seats  of  their  pants. 

All  these  migrants  to  country  music's 
mecca  join  artists,  record  company  ex- 
ecutives and  other  members  in  the 
crushing  crowds  that  overwhelm  hotel 
lobbies  and  exhibitors'  hospitality  suites. 

Business  Too  ■  Despite  this  chaos, 
important  business  is  done  by  the 
Country  Music  Assn.,  which  manages 
to  read  its  minutes,  hear  reports  and 
stage  an  orderly  convention  beyond 
reach  of  those  who  come  just  for  the 
fun. 

Many  in  the  music  industry  aren't 
quite  sure  whether  it's  all  worthwhile. 
Nashville  hostelries  make  a  killing; 
WSM  is  still  amazed  at  the  magic  of 
its  Grand  Ole  Opry;  the  local  gen- 
darmes, who  years  ago  had  their  paddy 
wagons  booked  hours  ahead,  now  have 
few  major  incidents  except  for  the 
double-parked,  block-long  Cadillacs  of 
visiting  dj's  who  make  the  trek  to  meet 
others  of  their  ilk  and  to  chat  with 
name  artists  they  have  helped  direct 
to  fame. 

The  1962  version,  the  11th  festival 
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week,  reflected  the  steady  transition 
from  abandoned  revelry  to  the  some- 
what restrained  enthusiasm  that  has 
been  taking  place  in  the  last  decade. 
Sartorially  there's  not  much  difference. 
A  name  performer  would  sooner  be 
caught  without  his  guitar  than  un- 
adorned in  the  bizarre,  crocheted,  high- 
chrome  rigs  his  fans  seem  to  expect. 

Aside  from  a  hotel  crisis  during  fes- 
tival week,  businessmen  making  Nash- 
ville calls  are  likely  to  see  little  evidence 
of  the  city's  $40-million  music  economy 
unless  they  happen  to  be  in  the  same 
phase  of  the  music  business  and  run 
out  to  the  15  studios  and  scattered 
offices  in  the  section  loosely  known  as 
Record  Row. 

A  Clan  Apart  ■  The  local  folk  pay 
little  attention  to  the  music  industry 
except  during  festival  week.  A  dial 
twister  motoring  around  Nashville  on 


the  eve  of  last  November's  festival  was 
surprised  to  find  WSM  playing  inci- 
dental music  from  Mendelssohn's  Mid- 
summer Night's  Dream  instead  of  good 
old  mountain  music  or  a  range  dirge. 

A  tour  of  night  clubs  during  festival 
week  revealed  this  musical  curio — 
there  isn't  a  country  combo  within  five 
miles  working  regularly  at  a  club.  Cock- 
tail lounges  play  standards  instead  of 
country  stuff.  WENO  Madison,  a  few 
miles  out,  is  the  only  fulltime  country 
music  station. 

The  metropolitan  city  of  Nashville, 
with  a  total  population  of  415,000,  is 
an  industrial  center  fanning  out  from 
the  Cumberland  River.  Main  income 
sources  are  industry  (chemicals,  glass, 
apparel  and  shoes),  government  (it's 
the  state  capital)  and  music,  plus  the 
various  commercial  complexes  of  the 
modern  community. 


The  $40  million  in  music  money 
comes  from  all  over  the  world — from 
record  and  music  sales,  artist  bookings 
and  assorted  royalties.  A  lot  of  it  stays 
right  in  Nashville  where  many  country 
composers  and  artists  live,  along  with 
the  executives  and  musicians  who  man 
the  offices  and  15  studios  in  Record 
Row. 

Nashville  is  mostly  indifferent  to  the 
presence  of  name  artists  who  live  there 
or  fly  in  for  a  recording  job.  Perform- 
ers move  around  with  no  thought  of 
the  screaming  autograph-hunters  who 
tail  them  elsewhere. 

That's  Nashville — Music  City  U.S.A., 
the  shrine  of  country  music,  the  site  of 
Vanderbilt  U.,  the  second-ranking  re- 
cording center  in  the  world,  the  home 
of  Distillery  No.  1  (Jack  Daniel)  and 
the  focal  point  for  an  almost  unherald- 
ed musical  revolution. 


Mr.  Acuff 


Mr.  Smith 


Mr.  Gibson 


Mr.  Williams 


Mr.  Atkins 


Miss  Thompson 


Business  and  artistic  talents  are  merged  in  Nashville's 
music  industry,  carrying  the  city  to  high  rank  in  this 
phase  of  American  business  and  culture.  L  to  r:  Roy 
Acuff,  one  of  the  early  developers  of  Nashville  popularity 
in  the  broadcast  and  recording  fields,  and  music  pub- 


lisher as  well  as  talent  agent;  Carl  Smith,  vocalist;  Don 
Gibson,  composer-singer;  the  late  Hank  Williams,  whose 
songs  are  classics  in  the  country  field  and  are  featured 
in  the  Ray  Charles  albums;  Chet  Atkins,  RCA  Victor  execu- 
tive, performer,  a&r  man;  Sue  Thompson,  vocalist. 


Eastern,  western  music  meet  in  Nashville 

UNION  OF  TWO  POSES  A  SEMANTIC  MYSTERY 


Wanted:  a  definition  of  "Country 
Music." 

And  another:  "the  Nashville  Sound." 

They're  basic  and  they're  real  in  this 
fast-growing  musical  center  but  efforts 
to  analyze  the  semantics  of  Nashville 
often  end  up  in  confusion. 

At  the  current  stage  of  musical  his- 
tory the  term  country  music  is  a  com- 
plete misnomer.  Often  it's  linked  with 
western  music — shortened  to  c&w. 
Country  or  c&w — neither  term  is  ac- 
curate or  adequate. 

Many  Types  ■  Actually  the  general 
terms  cover  many  musical  types,  includ- 
ing a  substantial  share  of  the  popular 
(pop)  record  production.  There's  a 
saying  around  Nashville  that  goes  like 
this:  A  country  record  becomes  a  pop 
when  it  sells  100,000  copies. 


Just  to  make  it  confusing,  there's  a 
fast-growing  type  of  music  coming 
under  the  classification  of  country-ori- 
ented. A  record  is  known  as  country- 
oriented  when  it  is  recorded  in  Nash- 
ville, or  when  it  is  based  on  a  song  with 
country  influence,  or  when  it  reflects  the 
informal  accompaniment  typical  of 
Nashville. 

One  of  these  years  the  semantic  mys- 
teries of  country  music  will  be  solved 
and  more  precise  terminology  will  arise 
out  of  normal  evolutionary  processes. 
Meantime  there  are  a  score  of  terms 
that  come  under  the  general  category 
of  country  music. 

Here  are  some  of  the  terms  tossed 
about  in  the  musical  business:  folk, 
authentic  folk,  hard  folk,  country  folk, 
pop  folk,  blue  grass,  hoedown,  moun- 


tain, square-dance,  western,  range, 
prairie,  western  swing,  commercial 
country,  lonesome  country,  rock-and- 
roll  (r&r),  rhythm  &  blues  (r&b),  blues, 
jazz,  country  twist,  gospel,  spiritual, 
Americana,  river  and  railroad. 

Real  Things  Happen  ■  A  risky  ven- 
ture into  the  philosophy  behind  the 
Nashville  phenomenon  inevitably  starts 
with  this  observation:  When  accepted 
artists  perform  country  music,  the  rec- 
ords frequently  become  hits. 

But  why?  First,  real  things  happen 
in  country  songs.  They  may  be  pleas- 
ant and  happy,  or  sad  and  weepy.  But 
they're  human  and  the  tunes  can  be 
hummed.  The  words  are  simple  poetry 
though  the  meter  may  falter;  the  mel- 
odic line  is  simple;  there  is  minimal 
chording. 

"Tin  Pan  Alley  says  'rendezvous';  we 
say  'place',"  observes  Wesley  Rose,  who 
heads  Acuff-Rose,  leading  Nashville 
publisher.  "Most  of  our  composers 
came  from  small  towns.  All  country 
songs  are  standards;  they  don't  get  old, 
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COUNTRY  MUSIC  SELLS  and 
SESAC  IS  THE  BUT-WOBD 

SESAC's  C&W  "DRUMMERS 


Fiatt&s«ugg 


THE  FIRST  CHOICE  OF  COUNTRY  MUSIC  BROADCASTERS 

Ear-catching,  audience-building  sales  and  production  aids,  sta- 
tion promos,  time  cues,  news,  sports  and  weather  intros,  themes, 
sales  starters  —  all  with  the  authentic  Nashville  sound.  Featuring 
—  Flatt  &  Scruggs,  The  Willis  Brothers,  Roy  Drusky,  Darrell 
McCall,  Bill  Anderson,  The  Statesmen  and  The  Blackwood 
Brothers,  these  C&W  "DRUMMERS"*  will  give  your  station  both 
a  personal  touch  and  personality  power. 


Roy  Drusky 


The  Blackwood  Brothers 


SESAC®  RECORDINGS 

LP  Albums  highlighting  your  favorite  Country  &  Western  artists. 

Faron  Young,  The  Anita  Kerr  Singers,  Chet  Atkins,  Webb  Pierce, 
Johnny  Horton,  The  Jordanaires,  and  many  others. 


irreJJ 


THE  SESAC  REPERTORY 


BiU  Anderson 


An  ever-growing  treasury  of  music  from  the  heartland  of  America 
—  Music  rich  in  the  cherished  traditions  and  heritage  of  our 
country  —  Country  &  Western,  American  folk  and  gospel. 

For  availability  of  the  C  &  W  "DRUMMERS"*  in  your  market 
WRITE   WIRE  PHONE 

'trademark 


SESAC  INC. 
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10  Columbus  Circle 


New  York  19,  N.Y. 
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Decca  executives  and  two  stars  con-  and  Brenda  Lee,  performers;  Martin 
fer  at  a  Nashville  studio  (I  to  r):  Owen  P.  Salkin,  vice  president;  Leonard 
Bradley,  a&r  executive;  Webb  Pierce    Schneider,  executive  vice  president. 


and  they  keep  coming  back.  Country 
music  performers  are  really  actors  who 
tell  a  story  so  the  public  will  believe 
it,"  he  adds. 

Country  music  is  hard  to  define  but 
it's  easy  to  discuss;  around  music  cen- 
ters it's  hard  not  to  get  involved  in  a 
swapping  of  views  about  the  subject. 
There  are  a  few  thoughts  that  generally 
run  something  like  this: 

■  Country  music  has  the  soul-search- 


ing touch  of  a  mother's  tear  and  the 
hippy  rhythm  of  a  bull-fiddler  with  50 
fingers. 

■  It's  calculated  corn — music  about 
the  things  that  make  people  tick. 

■  The  old  fiddlers  whose  screeches 
must  haunt  Stradivarius  in  his  grave 
are  waging  a  losing  battle  against  vio- 
linists who've  had  music  lessons. 

■  Grandma's  corncob  pipe  is  giving 
way  to  a  cigarette  holder. 

■  Most  country  music  has  an  itchy- 
foot  beat  that  appears  in  endless  and 
often  uncharted  variety. 

Add  them  up  and  the  result  is  a  plain 
indication  that  a  new  and  typically 
American  musical  art  form  is  in  an 
evolutionary  stage. 

Definition  Wanted  ■  "Nashville  is 
still  seeking  a  formula,  a  label  or  a 
definition  for  its  product,"  said  Owen 
Bradley,  Decca  artist-and-repertory  man 
who  has  grown  up  with  the  city's  mus- 
ic industry.  "Right  now  it  could  be 
said  to  be  'down  the  middle  with  the 
masses.'  People's  tastes  change  and 
our  music  is  becoming  broader.  Actu- 
ally we're  a  cross-section  of  many  types 
of  music.  Whatever  we  do,  whatever 
the  name  of  our  product,  it  will  always 
be  spontaneous,  natural  and  deep  out 
of  the  heart." 

"Don't  use  the  term  hillbilly  around 
Nashville,"  suggested  Stephen  H. 
Sholes,  West  Coast  operations  manager 
for  RCA- Victor  Div.  He  recalled  that 
originally  one  country  record  might  sell 
well  at  Dallas,  another  at  Charlotte  and 
a  third  at  Atlanta.  "This  sectionalized 
acceptance  has  disappeared,"  he  said. 

The  term  "Nashville  Sound"  is  ap- 
plied to  recordings  that  come  out  of  the 
Tennessee  city's  studios. 

Around  the  recording  industry  Nash- 
ville Sound  symbolizes  free-and-easy 
background  music  that  puts  vocalists  at 
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ease.  Pop,  rhythm,  hayseed — no  mat- 
ter the  style — it's  relaxing  and  catchy. 

Not  Always  Simple  ■  They  like  to  say 
around  Nashville  that  recording  sessions 
are  unplanned  and  unarranged.  Actu- 
ally they  aren't  always  that  simple.  An 
arrangement  may  be  merely  the  spon- 
taneous offerings  of  the  side  musicians 
who  support  a  soloist  or  it  may  be  a 
well-planned  musical  score.  Generally 
it's  the  former. 

Everybody  talks  constantly  about  the 
Nashville  Sound  but  the  sum  of  these 
observations  is  a  symptom  rather  than 
a  specific  type  of  music.  There's  plenty 
of  agreement  that  Nashville  recordings 
have  a  feeling  of  informality.  But  any 
discussion  of  the  technical  aspects  of 
this  sound  winds  up  in  a  maze  of  en- 
gineering terms,  musical  jargon  and  the 
latest  sales  data  for  hit  records. 

In  essence,  artists  like  to  record  in 
Nashville  because  the  studio  people  are 
skilled  and  know  every  echo  that  boun- 
ces off  each  baffle.  They  know  the 
control-room  boys  are  at  home  in  their 
chairs  and  will  make  every  instrument 
come  out  effectively — not  too  loud  and 
not  too  soft.  They  like  the  friendly 
cooperation  of  the  side  men,  who  join 
in  a  round-robin  arranging  session  that 
may  consume  only  a  few  minutes  but 
emerges  as  a  smooth  production. 

Musicians  Cooperate  ■  Nashville's 
side  men  are  good.  Many  who  profess 
they  can't  read  a  note  of  music  are 
merely  living  up  to  a  tradition  that  is 
fed  in  the  belief  it  helps  sell  records. 
Their  cordial  cooperation  with  artists 
always  delights  those  who  have  endured 
the  clammy  gaze  of  Hollywood  and 
New  York  musicians. 

And  the  artist  and  repertory  repre- 
sentatives, who  guide  a  recording 
through  from  selection  of  song  and  art- 
ist to  the  studio  performance,  know 
their  music  and  their  performers  and 
— they  hope — their  public.  Their  role 
is  absolutely  critical.  The  presence  of 
Owen  Bradley,  Joe  Allison,  Chet  At- 
kins or  any  other  a&r  men  practically 
guarantees  a  professional  product. 

A  New  Yorker  has  described  the 
Nashville  Sound  as  merely  "fewer  mu- 
sicians." Often  they're  fewer  but  by 
no  means  inferior.  Among  the  recent 
converts  to  Nashville's  family-style  re- 
cording procedure  is  Johnny  Ray  (see 
photo,  page  69). 

The  Nashville  Sound  fits  into  the 
out-of4he-heart  motif  of  the  city's  re- 
cordings. Some  pros  claim  they  can 
identify  some  of  the  side  men  or  the 
choral  combo  in  a  blindfold  test. 

What  is  happening  is  a  meeting  of 
styles.  New  York  and  Hollywood,  final- 
ly catching  up  with  current  musical  his- 
tory, now  borrow  heavily  from  Nash- 
ville libraries  and  musical  styles.  And 
Nashville  is  adding  diversified  instru- 
mental backgrounds,  often  using  sym- 
phony players  in  supporting  casts. 
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STANTON:  'END  LIMITATIONS' 

CBS  president  calls  for  an  end  to  barriers 
to  coverage  of  Congress,  courts,  politics 


In  an  address  before  a  special  joint 
session  of  the  North  Dakota  Legisla- 
ture, CBS  President  Frank  Stanton 
called  last  Wednesday  for  an  end  to 
limitations  on  radio-tv  coverage  of 
Congress,  legislatures,  courts  and  politi- 
cal campaigns. 

He  urged  the  lawmakers,  who  were 
observing  their  third  biennial  "Broad- 
casting Day,"  to  give  their  support  "by 
both  action  and  advocacy." 

"If  it  is  difficult  to  tell  Congress  that 
in  meeting  20th  century  responsibilities 
we  ought  to  avail  ourselves  of  20th 
century  tools,"  Dr.  Stanton  said.  "It 
may  be  convincing  to  show  them"  by 
admitting  microphones  and  cameras  to 
cover  state  legislative  sessions,  as  some 
states  have  done. 

He  also  called  upon  the  legislators 
and  their  guests,  who  included  Gov. 
William  L.  Guy  and  other  North 
Dakota  officials,  to  help  lift  the  barriers 
of  the  American  Bar  Assn.'s  Canon  35 
against  courtroom  access,  which  he 
called  a  "canon  of  a  dead  age";  and  to 
speak  out  for  repeal  of  the  equal-time 
law  governing  political  broadcasting 
(Sec.  315),  which  he  said  "needs  to  be 
thrown  out." 

Horse-and-Buggy  Treatment  ■  Dr. 
Stanton  said  that  "no  one  could  con- 
ceive of  a  workable  government  func- 
tioning today  without  the  typewriter  or 
the  telephone  or  the  airplane."  Yet,  he 
said,  the  advantages  of  "the  fastest  and 
most  immediate  tools  of  communica- 
tion that  we  have"  are  being  curtailed 
by  failure  to  give  radio  and  tv  the  same 
rights  as  the  rest  of  the  press. 

He  called  for  support  of  measures 
introduced  by  Rep.  Martha  Griffiths 
(D-Mich.)  and  Rep.  George  Meader 
(R-Mich.)  to  permit  radio,  tv  and 
photographic  coverage  of  the  House  of 
Representatives'  public  hearings 
(Broadcasting,  Jan.  14).  The  meas- 
ures (H.  Res.  53,54,77,78)  would  give 
House  committees  discretion — as  Sen- 
ate committees  now  have — to  permit 
such  coverage. 

"I  myself  do  not  think  that  such  dis- 
cretion is  alone  a  satisfactory  answer," 
Dr.  Stanton  said.  "But  the  Griffiths 
and  Meader  resolutions  are  at  least  a 
start  in  breaking  down  an  absolute  and 
rigid  barrier." 

Dignity  Issue  ■  He  said  the  bar 
association  is  worrying  about  "the 
wrong  things"'  in  clinging  to  Canon  35 
on  grounds  that  it  protects  "the  essen- 


tial dignity"  of  court  proceedings. 

"In  my  own  view,"  he  said,  "  'the 
essential  dignity'  of  the  proceedings  of 
any  court  of  any  free  people  consists 
in  their  being  open  and  freely  acces- 
sible to  the  people.  Dignity  does  not 
mean  merely  austerity  or  remoteness  or 
seclusion  .  .  .  decorum  is  utterly  mean- 
ingless once  the  courtroom  door  is 
closed  to  public  surveillance.  A  first 
definition  of  dignity  is  'intrinsic  worth,' 
and  from  ancient  times,  dating  from  the 
abandonment  of  the  star  chamber,  the 
intrinsic  worth  of  our  courts  is  centered 
on  their  openness.  .  .  . 

"Technical  advances  no  longer  make 
applicable  old  arguments  about  the  ob- 
trusiveness  of  broadcasting  equipment. 
Charges  that  broadcasters  would  sen- 
sationalize trials  are  unsupported  by 
facts.  It  is  a  strange  irony  indeed  to 
find,  in  defense  of  justice,  a  theory  that 
broadcasters  be  concluded  guilty  of 
something  that  they  have  not  done  on 
the  ground  that  they  might  do  it." 

Dr.  Stanton  said  that  "any  society 
that  stands  still  will  go  under,"  and 
that  "in  some  respects  we  are  either 
standing  pat  or  crawling  with  tortuous 
slowness  when  we  ought  to  be  moving 
with  speed,  with  courage  and  with  con- 
fidence." 

Standing  Still  ■  In  failing  to  un-do 
the  restrictions  of  the  equal-time  law, 
he  said,  "we  are  not  even  crawling — 


'Nonsense'  on  ratings 

Dr.  Frank  Stanton  last  week 
said  a  published  article's  implica- 
tion that  an  "overemphasis"  on 
gaining  good  ratings  makes  "neg- 
lected stepchildren  of  news  and 
public  affairs"  was  "plain  non- 
sense." 

Dr.  Stanton,  president  of  CBS 
Inc.,  made  his  comments  in  a 
newsletter  to  network  employes. 

His  remarks  were  in  obvious 
reference  to  a  recent  Newsweek 
magazine  article  that  professed  to 
discuss  what  was  at  stake  at  CBS- 
TV  from  the  viewpoint  of  the  net- 
work having  achieved  high  ratings 
in  its  programs  this  season. 

To  the  contrary,  CBS-TV's 
record,  according  to  Dr.  Stanton, 
reveals  "news  and  informational 
broadcasting"  increased  34.5%  in 
1962  over  1961. 


CBS  Inc.'s  Stanton 
Lower  the  barricade 


we  are  standing  stock  still." 

He  expressed  hope  that  in  setting 
aside  a  "Broadcasting  Day"  the  North 
Dakota  legislature  was  presenting  "an 
example  that  other  legislatures  will  fol- 
low in  recognizing  the  invaluable — per- 
haps the  pivotally  important — part  that 
radio  and  television  can  play  in  a  mod- 
ern democracy." 

He  suggested  that  North  Dakota 
might  go  even  further: 

"Is  it  not  possible  that  you  might  ac- 
celerate and  simplify  the  complex  proc- 
ess of  representative  government  if 
there  were  greater  use  of  electronic  re- 
porting? .  .  .  This  state,  with  its  wide- 
spread broadcasting  activity,  could  serve 
as  the  pacesetter  of  a  20th  century  self- 
governing  society  determined  to  make 
the  fullest  use  of  20th  century  tools  to 
interest  and  inform  its  voters." 

Dr.  Stanton's  address  was  carried, 
live  or  delayed,  on  television  and  radio 
stations  throughout  the  state. 

KM  EX-TV  sues  KALI, 
for  over  $1  million 

A  suit  for  over  $1  million  damages 
has  been  filed  in  Los  Angeles  Superior 
Court  by  KMEX-TV,  Spanish-language 
uhf  (ch.  34)  tv  station,  against  KALI 
San  Gabriel,  Calif.,  Spanish-language 
radio  station. 

Citing  unfair  competition  consisting 
of  trade  libel  and  disparagement,  the 
complaint  states  that  James  Coyle,  man- 
ager of  KALI,  and  others  at  the  station 
have  circulated  a  pamphlet  among  ad- 
vertisers and  advertising  agencies  con- 
taining allegedly  erroneous  information 
about  the  number  of  tv  sets  capable  of 
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SALES  TOTAL  $9.4  MILLION 

WDBO-AM-FM-TV  sold  for  $6  million  to  Outlet  Co.; 
The  Gannett  Co.  buys  WREX-TV  for  $3.4  million 


No  radio  for  postmen 

Regional  postal  authorities 
prompted  KCRC  Enid,  Okla.,  to 
air  an  editorial  on  what  it  consid- 
ers unwarranted  government  in- 
tervention. 

KCRC's  complaint  is  that  post- 
men are  now  forbidden  to  carry 
portable  radios  in  their  appointed 
rounds.  The  station's  editorial 
said,  ".  .  .  with  the  Civil  Defense 
warning  systems  and  the  severe 
weather  season  coming  on,  we  feel 
it  is  doing  a  disservice  to  our  post- 
men not  to  let  them  carry  and 
listen  to  a  transistor  radio.  .  .  ." 


receiving  uhf  tv  programs.  The  pam- 
phlet sets  the  total  at  25,000,  according 
to  the  KMEX-TV  complaint,  whereas 
the  actual  number  of  sets  capable  of 
getting  KMEX-TV  programs  is  well 
over  75,000. 

The  suit  seeks  $500,000  for  damage 
to  KMEX-TV's  reputation,  $500,000 
for  punitive  damages  and  over  $100,000 
for  loss  of  prospective  advertising.  De- 
fendants are  Telebroadcasters  Inc.,  op- 
erator of  KALI,  Mr.  Coyle,  Associated 
Research  Co.  and  a  number  of  John 
Does. 


Two  station  transfers  totaling  around 
$9.4  million  in  considerations  were  an- 
nounced last  week.  The  Outlet  Co., 
the  department  store  licensee  of  WJAR- 
AM-TV  Providence,  R.  I.,  is  buying 
WDBO-AM-FM-TV  Orlando,  Fla.,  for 
around  $6  million.  The  Gannett  Co. 
Inc.,  which  owns  several  broadcast  and 
newspaper  properties,  is  paying  $3,420,- 
000  for  WREX-TV  Rockford,  111. 

The  Orlando  preliminary  agreement 
was  announced  by  Joseph  S.  (Dody) 
Sinclair,  president  of  The  Outlet  Co., 
buyer,  and  trustees  of  the  estate  of  the 
late  William  S.  Cherry  Jr.,  representing 
Cherry  Broadcasting  Co.,  the  Orlando 
licensee  whose  outstanding  stock  will  be 
sold.  The  sale  does  not  include  the 
Cherry-Plaza  Hotel  in  Orlando,  now 
owned  by  Cherry  Broadcasting. 

The  Rockford  transaction  was  an- 
nounced by  Paul  Miller,  president  of 
Gannett,  and  Swan  Hillman,  president 
of  Greater  Rockford  Television  Inc., 
licensee  of  WREX-TV.  The  price  in- 
cludes station  land  and  buildings. 

Both  transactions  are  subject  to  FCC 


approval.  Arnold  F.  Schoen  Jr.  will 
continue  as  general  manager  of  WBDO- 
AM-FM-TV.  Mr.  Hillman  and  Joe  M. 
Baisch,  vice  president-general  manager 
of  WREX-TV,  will  continue  as  direc- 
tors of  the  new  purchasing  company 
formed  by  Gannett,  WREX-TV  Inc., 
of  which  Mr.  Miller  will  be  president. 

WDBO-TV  is  on  ch.  6,  operates  with 
100  kw  visual  and  50  kw  aural  and  is 
a  primary  affiliate  of  CBS-TV;  WDBO 
(580  kc,  5  kw,  night  directional)  is  a 
CBS  Radio  affiliate;  WDBO-FM  (92.3 
mc,  25  kw)  duplicates  WDBO  pro- 
grams. 

WREX-TV  has  Rockford's  only  vhf 
assignment  (ch.  13);  the  station  oper- 
ates with  229  kw  visual  and  115  kw 
aural  and  is  a  primary  affiliate  of  ABC- 
TV  and  secondary  affiliate  of  CBS-TV. 

Rockford  Broadcasters  Inc.,  licen- 
see of  WROK  (1440  kc,  1  kw  day, 
500  w  night)  and  WROK-FM  (97.5 
mc,  16  kw)  and  22.8%  owner  of 
WREX-TV,  is  not  included  in  the  sale. 

Gannett  Newspapers  stations  are 
WHEC-AM-TV  Rochester,  N.  Y.; 
WINR-AM-TV  Binghamton,  N.  Y.; 
WENY  Elmira,  N.  Y.;  and  WDAN 
Danville,  111.  Its  once-proposed  plans 
to  purchase  WAVY-TV  Norfolk,  Va., 
were  canceled  some  time  ago. 

The  Rockford  transaction  was  han- 
dled by  Philip  L.  Kelser  &  Assoc.,  New 
York  financial  counsel. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  WDBO-AM-FM-TV  Orlando,  Fla.: 
Sold  by  the  Cherry  Broadcasting  Co.  to 
The  Outlet  Co.  for  about  $6  million 
(see  story  above). 

»  WREX-TV  (ch.  13)  Rockford,  111.: 
Sold  by  Greater  Rockford  Tv  Inc.  to 
The  Gannett  Co.  Inc.  for  $3,420,000 
(see  story  above).  Sale  was  handled 
by  Philip  L.  Kelser  &  Assoc.,  New 
York. 

■  WMAS-AM-FM  Springfield,  Mass.: 
Sold  by  Gerald  Harrison,  estates  of  Carl 
S.  Wheeler  &  Amelia  Wheeler,  and 
others  to  Southern  New  England  Broad- 
casting Co.,  principally  owned  by  Julian 
Gross,  for  $340,000.  Mr.  Gross  is  for- 
mer owner  of  WKNB-AM-TV  New 
Britain,  Conn.,  and  is  currently  appli- 
cant for  a  new  am  in  West  Hartford, 
that  state.    Sellers  also  own  WLLH 


we  like  to  put  facts 
"out  in  the  open" 
before  we  recommend 

Hundreds  of  satisfied  clients  in  the  past  have  depended 
on  Blackburn's  clear  analysis  of  the  facts  on  changing 
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Lowell-Lawrence,  Mass.  WMAS  is  on 
1450  kc,  1  kw-day,  250  w-night; 
WMAS-FM  operates  on  94.7  mc,  1.35 
kw.  Broker:  Blackburn  &  Co. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  {for 
other  commission  activities  see  For 
The  Record,  page  96). 

■  KBIC-TV  Los  Angeles:  Sold  by  John 
Poole  to  Martha  White  Mills  Inc.  and 
H.  C.  Young  Jr.  for  $180,000.  Mr. 
Young  Jr.  along  with  Walter  Duke 
owns  WENO  Madison,  Tenn.;  Martha 
White  Mills  plans  to  buy  Mr.  Duke's 
half  interest  in  WENO.  The  Young  Jr. 
and  White  Mills  combined  ownership 
of  KBIC-TV  will  then  be  transferred 
to  Central  Broadcasting  Corp.,  licensee 
of  the  Madison  station,  making  that 
company  the  parent  (95%)  of  KBIC- 
TV  licensee  Central  Broadcasting  of 
California.  KBIC-TV,  now  dark,  is  as- 
signed ch.  22,  with  540  kw. 

■  KOAT-TV  Albuquerque,  N.  M.,  and 
KVOA-TV  Tucson,  Ariz. :  Sold  by  Clin- 
ton D.  McKinnon  (40%),  Bernard 
Weinberg,  Arthur  A.  Desser  and  Harold 
B.  Garfield  (each  20%  )  to  WGAL  Inc., 
primarily  owned  by  Steinman  family, 
for  $3,250,000.  WGAL  owns  WGAL- 
AM-FM-TV  Lancaster,  Pa.,  and  Stein- 
man family  has  interest  in  WDEL-AM- 
FM  Wilmington,  Del.,  and  WEST-AM- 
FM  Easton,  WORK  York,  WKDO 
Harrisburg  and  WLEV-TV  Bethlehem, 
all  Pennsylvania.  KOAT-TV  (ch.  7) 
is  affiliated  with  ABC-TV,  KVOA-TV 
(ch.  4)  with  NBC-TV. 

Three  major  ball  clubs 
note  radio-tv  plans 

Radio-tv  plans  for  the  1963  baseball 
season  were  announced  last  week  by  the 
Milwaukee  Braves,  Pittsburgh  Pirates 
and  Kansas  City  Athletics. 

In  the  case  of  the  Braves,  it  was  a 
further  relaxation  of  the  club's  ban 
against  tv.  Former  owner  Lou  Perini 
had  maintained  a  strict  tv  blackout  for 
nine  years,  fearing  an  adverse  effect  on 
the  gate.  Mr.  Perini  did  permit  15 
road  telecasts  in  1962  when  the  Braves' 
attendance  dropped. 

William  C.  Bartholmay,  board  chair- 
man of  the  new  syndicate  which  pur- 
chased the  Braves  this  winter,  said  25 
games  will  be  telecast  by  WTMJ-TV 
Milwaukee  and  relayed  to  a  statewide 
network.  As  an  experiment,  five  of  the 
games  will  be  home  contests. 

Radio  rights  to  the  Braves'  baseball 
have  been  acquired  by  WEMP  Mil- 
waukee which  will  broadcast  all  games 
as  well  as  establish  a  state  radio  net- 
work. 

The  Pirates'  entire  162-game  sched- 
ule plus  eight  pre-season  exhibitions 
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will  be  broadcast  by  KDKA  Pittsburgh 
for  Atlantic  Refining  Co.,  the  Pitts- 
burgh Brewing  Co.  and  Mellon  Bank, 
according  to  KDKA  General  Manager 
L.  R.  Rawlins.  The  same  sponsors  will 
present  a  minimum  of  33  away  games 
on  KDKA-TV,  General  Manager 
Jerome  R.  Reeves  said. 

The  Athletics  will  have  40  road 
games  on  WDAF-TV  Kansas  City  and 


the  R.  J.  Reynolds  Tobacco  Co., 
through  William  Esty  Co.,  already  has 
signed  for  quarter  sponsorship.  The 
162-game  regular  season  and  27-game 
exhibition  schedule  will  be  carried  by 
WDAF  Kansas  City.  That  station  last 
week  announced  that  Guy's  Food  Inc., 
Kansas  City,  has  bought  one-sixth  of 
the  radio  coverage  through  Winius 
Brandon  Adv.,  that  city. 


MINOW  REVIVES  12-YEAR-OLD  PROPOSAL 

Wants  citizens  advisory  group  to  criticize  radio-tv 

A  12-year-old  proposal  was  resurrect-  New  York  on  Jan.  22. 

ed   last  week   when   FCC   Chairman  Mr.  Minow,  who  opened  a  panel  ses- 

Newton  N.  Minow  suggested  that  a  sion  devoted  to  "The  Responsibilities 

citizens  advisory  board  be  created  to  of  the  Mass  Media,"  raised  the  subject 

appraise  and  report  on  the  state  of  of   a   citizen's   commission   when  he 

broadcasting  every  year,  and  William  pointed  out  that  tv  needs  "outside  criti- 

Benton,  publisher  of  the  Encyclopaedia  cism  and  independent  review  of  our 

Britannica  echoed  Mr.  Minow"s  view.  policies."  He  mentioned  that  in  Octo- 

Mr.  Benton,  while  a  U.  S.  Senator  ber  1951  Sen.  William  Benton  proposed 
from  Connecticut  in  1951,  had  urged  the  establishment  of  a  citizen's  board 
that  this  step  be  taken,  and  last  week  for  radio  and  tv,  and  added: 
he  shared  Commissioner  Minow's  be-  "The  board  then  proposed  by  Sen. 
lief  that  a  citizen's  commission  is  still  Benton  would  have  issued  an  annual 
appropriate  in  1963.  Messrs.  Minow  advisory  to  the  Congress,  to  the  FCC 
and  Benton  embodied  these  remarks  in  and  the  public,  reviewing  the  year's 
speeches  made  before  the  tenth  anni-  progress,  or  lack  of  progress  in  the  pub- 
versary  convocation,  Center  for  the  lie  service  rendered  by  radio  and  tele- 
Study  of  Democratic  Institutions,   in  vision,  and  made  suggestions  as  to  how 
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such  public  service  could  be  developed. 

"The  board  was  never  created.  I 
think  it  should  have  been.  It  is  not  too 
late." 

Long  Try  ■  Mr.  Benton  said  that  he 
had  been  urging  the  setting  up  of  a  pub- 
lic or  private  commission  to  review 
broadcasting  for  more  than  a  decade. 
He  claimed  that  the  only  highly  organ- 
ized pressure  exerted  on  tv,  the  FCC 
and  the  Congress  have  been  exercised 
by  commercial  interests.  This,  he  said, 
has  resulted  in  television  being  "aban- 
doned almost  exclusively  to  escapist 
entertainment. 

"The  existence  of  an  advisory  com- 
mission or  board  would  give  a  powerful 
voice  to  those  who  view  radio-tv  as  an 
instrument  for  'the  public  interest,  con- 
venience and  necessity,'  the  great  phrase 
of  the  early  congressional  act,"  Mr. 
Benton  asserted. 

He  noted  that  the  commission  or 
board  would  have  no  other  power  than 
"the  respect  its  finding  could  com- 
mand." Mr.  Benton  said  he  believes  in 
the  creation  of  a  privately  constituted 
board,  affiliated  with  a  university. 

In  other  portions  of  his  speech, 
Chairman  Minow  declared  that  in  the 


A  record  attendance  at  the  18th  an- 
nual Georgia  Radio  &  Tv  Institute  in 
Athens  last  week  heard  broadcasters 
and  attorneys  attack  the  current  regu- 
latory policies  of  the  FCC  and  Com- 
missioner E.  William  Henry  discuss  the 
future  of  fm. 

The  sponsoring  Georgia  Assn.  of 
Broadcasters  got  into  the  act  by  adopt- 
ing a  resolution  condemning  the  FCC's 
Omaha  hearing  (beginning  today)  on 
local  tv  programming  (see  page  38). 
Commissioner  Henry  will  preside  in 
Omaha. 

Broadcasters  250  strong  from  three 
states  attended  the  institute  along  with 
300  college  students  from  the  co-spon- 
soring U.  of  Georgia  Henry  W.  Grady 
School  of  Journalism.  Georgia  Gov. 
Carl  E.  Sanders  closed  the  sessions  with 
an  address  carried  live  on  special  net- 
work of  155  radio  stations. 

Washington  attorney  Leonard  Marks 
sounded  the  keynote  when  he  called 
for  an  end  to  the  harrassment  of  broad- 
casters by  the  FCC.  He  said  the  aver- 
age station  owner  spends  more  time 
worrying  about  a  renewal  of  his  license 
than  he  does  operating  his  station.  Mr. 
Marks  recommended  a  drastic  revision 
in  the  makeup  of  the  FCC:  an  admin- 
istrator to  make  all  decisions  and  grants 


decade  ahead,  the  television  industry 
faces  these  problems: 

■  It  must  find  a  way  to  present  polit- 
ical broadcasts  on  the  air  so  that  tv 
will  not  be  limited  only  to  wealthy 
candidates  or  those  dependent  on  spe- 
cial interests. 

■  It  must  expand  the  scope  of  pro- 
gramming to  meet  more  satisfactorily 
the  needs  of  the  local  community  and 
specialized  viewing  groups. 

■  It  must  find  an  adequate  economic 
base  of  support  for  a  national  educa- 
tional tv  network. 

■  It  must  encourage  the  setting  up 
of  more  local  tv  stations  and  hopefully 
this  will  be  helped  by  the  advent  of  all- 
channel  tv  receivers,  which  should  stim- 
ulate the  establishment  of  uhf  outlets. 

Another  speaker  at  the  convocation 
was  Sylvester  L.  (Pat)  Weaver,  board 
chairman  of  McCann-Erickson  (Inter- 
national), who  claimed  that  an  expan- 
sion in  the  number  of  tv  channels  will 
lead  to  an  improvement  in  the  cultural 
quality  of  tv  programs.  He  said  that 
tv  can  and  will  be  a  tool  to  be  used  as 
an  educational  force  throughout  the 
world  and  its  potential  in  this  area  still 
has  to  be  tapped. 


and  thus  free  the  commissioners  for 
policy  matters  (see  page  44). 

Dangerous  In-Laws  ■  Stephen  B.  La- 
bunski,  vice  president  and  general  man- 
ager of  WMCA  New  York,  struck  back 
at  what  he  called  "broadcasting's  dan- 
gerous gang  of  in-laws" — groups  and 
individuals  who  habitually  nag  at  radio 
and  tv. 

Speaking  from  the  same  platform 
where  Commissioner  Henry  addressed 
the  institute,  Mr.  Labunski  specifically 
included  the  FCC  in  this  "dangerous 
gang." 

"What  broadcasters  find  unsettling," 
he  said,  "is  that  appointees  to  our  fa- 
vorite regulatory  agency  tend  to  have 
strong  prenatal  views  about  radio  and 
television  and  begin  voicing  opinions 
or  casting  maledictions  about  before 
they  even  get  the  seat  warm.  In  this 
respect,  FCC  commissioners  are  just 
like  everybody  else. 

After  noting  instances  of  what  he 
called  in-law  pressures  applied  by 
sponsors  and  others,  Mr.  Labunski  con- 
tinued: 

"Members  of  the  FCC  staff  engaged 
in  a  letter-writing  campaign  designed 
to  intimidate  television  stations  facing 
license  renewals  into  altering  their  pro- 
gram proposals  (Broadcasting,  Dec. 


3,  1962).  An  alteration  of  such  pro- 
posals in  the  designated  areas  usually 
brought  a  renewal  by  return  mail — 
which  says  something  about  the  effi- 
ciency of  our  sometimes  beleagured 
Post  Office  Dept. 

"But  it  says  something  else,  some- 
thing very  disturbing  indeed,  about  how 
a  pernicious  bureaucratic  mind  feeds 
on  timidity  and  grows  like  a  noxious 
weed  if  not  restrained.  It's  meager 
comfort  to  be  told  subsequently  that 
the  commissioners  themselves  didn't 
know  that  members  of  their  staff  were 
playing  Russian  Roulette  with  license 
renewals,  but  I  am  sure  the  commis- 
sioners would  have  to  agree  that,  some- 
what like  licensees,  they,  too,  are  ulti- 
mately responsible  for  what  goes  out 
over  their  airwaves." 

(For  Mr.  Labunski's  comments  at  the 
Georgia  Institute  on  the  FCC  hearing 
in  Omaha  on  local  tv  programming,  see 
page  38). 

Saturday's  Child  ■  Commisioner 
Henry  saw  fm  radio  as  Saturday's  child 
grown  up.  The  future  of  fm  lies  in  (1) 
the  single  radio  service  in  small  mar- 
kets and  (2)  program  specialization  in 
multi-station  markets,  he  said. 

The  currently  existing  freeze  on  new 
fm  stations  is  necessary,  Commissioner 
Henry  stated,  because  the  FCC  found 
that  fm  service  was  developing  the 
same  "undesirable  tendencies"  which 
accompanied  the  growth  of  am  radio. 
It  now  appears  that  an  fm  table  of  al- 
locations, as  proposed  in  FCC  rule- 
making, is  necessary  for  the  continued 
orderly  growth  of  fm  and  to  assure  the 
availability  of  frequencies  for  small 
markets,  he  said. 

If  nighttime  fm  service  is  to  be  equi- 
tably distributed,  the  locations  of  sta- 
tions cannot  be  left  to  be  determined 
solely  by  the  desires  of  individual  ap- 
plicants, the  commissioner  said.  "I 
would  hope  to  see  the  day  soon  when 
the  prospective  broadcaster  in  the 
small  community  will  automatically  ap- 
ply for  an  fm,  rather  for  an  am  author- 
ization," he  said. 

Bunker  Offer  ■  Edmund  C.  Bunker, 
president-elect  of  Radio  Advertising 
Bureau,  stated  that  the  bureau  is  en- 
gaged in  the  areas  of  research  and  in 
refinement  of  radio  sales  techniques  "to 
make  the  job  of  media  selling  that  much 
easier  and  more  effective." 

Mr.  Bunker  offered  journalism  stu- 
dents RAB's  facilities  as  an  unofficial 
— and  unpaid — "employment  service" 
to  attract  more  college-trained  young 
people  into  radio,  a  field  he  described 
as  having  "great  promise  and  a  great 
need  for  the  right  young  people."  He 
invited  students  to  submit  resumes  to 
RAB  for  circulation  among  the  bureau's 
1 ,200  member  stations. 

Sander  Vanocur,  NBC  News  White 
House  correspondent,  told  the  Georgia 
institute  that  tv  soon  will  take  the  lead 


FCC  ON  GRIDDLE  AT  ATHENS 
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in  the  coverage  of  news.  He  called  for 
the  expansion  of  regular,  daily  news- 
casts to  30-60  minutes  by  both  net- 
works and  local  stations.  "The  15- 
minute  tv  news  program  is  a  hand-me- 
down  from  the  15-minute  radio  report." 

Answers  Newspaper  ■  Mr.  Vanocur 
also  answered  an  editorial  by  the  St. 
Louis  Globe-Democrat  which  criticized 
a  Dec.  17,  1962,  interview  with  Presi- 
dent Kennedy  by  the  NBC  newsman 
and  his  counterparts  for  the  other  two 
networks.  The  Globe-Democrat  charged 
the  tv  newsmen  did  not  ask  pointed 
questions  of  the  President  because  their 
employers  "operate  under  a  public  li- 
cense." He  pointed  out  that  the  net- 
works are  not  licensed  by  the  FCC  and 
said  he  would  match  NBCs  fearless 
reporting  against  that  of  any  news- 
paper's. 

A  special  radio  presentation  by  CBS 
Radio  Spot  Sales  was  featured  at  the 
institute.  Maurie  Webster,  vice  presi- 
dent and  general  manager,  told  a  sales 
workshop  that  this  is  a  time  for  radio 
sales  people  to  take  advantage  of  a  new 
advertiser-agency  in  radio. 

NAB  members  get 
nominating  forms 

Nominating  forms  for  13  upcoming 
vacancies  on  the  NAB  Radio  Board 
have  been  sent  to  member  stations; 
actual  ballots  will  be  mailed  Feb.  13. 
Terms  of  the  nine  directors  of  odd- 
numbered  districts,  one  fm  and  three 
at-large  directors,  expire  with  the  close 
of  the  NAB  convention  April  3. 

Four  of  the  13  radio  directors  are 
not  eligible  for  re-election,  having 
served  the  limit  of  two  consecutive  two- 
year  terms.  These  are  John  S.  Booth 
(District  3),  WCHA  Chambersburg, 
Pa.;  Hugh  O.  Potter  (District  7), 
WOMI  Owensboro,  Ky.;  Odin  S.  Rams- 
land  (District  11),  KDAL  Duluth, 
Minn.,  and  A.  Boyd  Kelley  (District 
13),  KRRV  Sherman,  Tex. 

The  nominating  forms  are  due  back 
in  NAB  headquarters  next  Monday 
(Feb.  4).  After  nominees  have  been 
contacted,  the  ballots  will  be  sent  to 
member  stations  and  must  be  returned 
to  the  NAB  by  Feb.  28;  the  results 
will  be  certified  the  next  day. 

Other  radio  directors  whose  terms 
expire  include:  Carleton  D.  Brown 
(District  1),  WTVL  Waterville,  Me.; 
James  L.  Howe  (District  5),  WIRA 
Fort  Pierce,  Fla.;  George  T.  Fre- 
chette (District  9),  WFHR  Wiscon- 
sin Rapids,  Wis.;  B.  Floyd  Farr  (Dis- 
trict 15),  KEEN  San  Jose,  Calif.;  Ray 
Johnson  (District  17),  KMED  Med- 
ford,  Ore.;  John  S.  Hayes  (at-large), 
Post-Newsweek  Stations;  Willard  Sch- 
roeder  (board  chairman  and  at-large 
director),  WOOD  Grand  Rapids,  Mich.; 


Ben  Sanders  (at-large),  KICD  Spencer, 
Iowa,  and  Ben  Strouse  (fm  director), 
WWDC  Washington. 

The  terms  of  four  NAB  Tv  Board 
members  also  expire  at  the  convention 
and  successors  will  be  both  nominated 
and  elected  at  that  time.  They  include 
James  D.  Russell,  KKTV  (TV)  Colo- 


Top  government,  industry  and  relig- 
ious leaders  highlighted  the  20th  Anni- 
versary Convention  of  the  National  Re- 
ligious Broadcasters  in  Washington  last 
week.  The  convention  was  slanted 
heavily  toward  the  forthcoming  space 
age  in  communications  and  the  promise 
it  holds  for  religious  broadcasters. 

Two  leaders  of  the  NRB,  President 
Eugene  R.  Bertermann  and  Dr.  Peter 
Eldersveld,  attacked  the  "tyranny"  of 
rating  services  before  the  160  delegates 
from  all  over  the  world. 

The  NRB  approved  a  federation  with 
the  World  Conference  on  Missionary 
Communications  into  a  new  group 
known  as  the  International  Christian 
Broadcasters.  The  two  original  organi- 
zations will  continue  to  maintain  their 
own  identity.  The  international  federa- 
tion was  formed  to  provide  a  common 
agency  "to  set  appropriate  standards 
and  to  provide  liaison  with  govern- 
ments, regulatory  groups  and  the  broad- 
casting industry." 

One  of  the  major  addresses  to  NRB 
was  made  by  FCC  Commissioner  Fred- 
erick W.  Ford,  who  hit  the  FCC's  pol- 
icy of  local  tv  program  hearings  and 
efforts  to  adopt  NAB  commercial  codes 
into  the  commission's  rules  (see  page 
38  and  50). 

Sen.  Warren  Magnuson  (D-Wash.), 
chairman  of  the  Senate  Commerce  Com- 
mittee, told  the  NRB  delegates  that  the 
amount  of  time  devoted  to  religious 
programming  does  not  adequately  re- 
flect the  importance  of  religion  in 
American  life.  "Our  task  is  to  increase 
the  quantity  of  religious  broadcasts  and 
telecasts  without  diminution  of  the  pres- 
ent high  quality  of  many  fine  religious 
programs,"  he  said. 

As  chairman  of  the  Commerce  Com- 
mittee, Sen.  Magnuson  asked  NRB  for 
"guidance"  on  how  best  to  achieve  this 
objective.  He  pointed  out,  however, 
that  it  is  beyond  the  power  of  Congress 
or  the  FCC  to  determine  program  con- 
tent. 

Commercial  Tv  Sought  ■  NAB  Ex- 
ecutive Vice  President  Vincent  Wasi- 
lewski,  in  a  question  and  answer  session, 
was  told  the  NRB  does  not  like  the  re- 
striction in  the  tv  code  discouraging  the 
sale  of  religious  time.  Mr.  Wasilewski 
said  he  knew  of  no  move  underway  to 
amend  the  provision  and  invited  NRB 
to  make  a  formal  request  for  a  change. 


rado  Springs;  Otto  P.  Brandt,  KING-TV 
Seattle;  Robert  F.  Wright,  WTOK-TV 
Meridian,  Miss.,  and  Clair  R.  McCol- 
lough,  Steinman  Stations,  chairman  of 
the  NAB  combined  boards.  Mr.  Mc- 
Collough  also  has  served  two  consecu- 
tive two-year  terms  and  is  not  eligible 
for  re-election. 


Dr.  Bertermann,  of  Lutheran  Tv  Pro- 
ductions, cited  several  surveys  and  pub- 
lic statements  which  he  said  point  out 
the  "tyranny  which  the  use  of  ratings 
exercises  over  the  radio  and  tv  broad- 
casting industry."  He  said  religious 
broadcasters  grow  concerned  when  min- 
ute variations  in  rating  points  are  pro- 
jected on  a  national  scale,  "all  out  of 
reason  and  common  sense  and  when 
programs  of  unquestioned  excellence 
will  live  or  die  as  a  result  of  minute 
differences  in  ratings  .  .  ." 

Dr.  Eldersveld  charged  that  audience 
surveys  have  become  a  "golden  calf" 
before  which  commercial  stations  wor- 
ship. He  said  such  worship  of  ratings 
is  not  peculiar  to  broadcasting  but  is 
"a  sign  of  the  times." 

Dr.  Clarence  W.  Jones,  president  of 
the  World  Conference  on  Missionary 
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Smoke  and  smog  compete  in  Hollywood 


Tobacco  "smoke"  continues  to 
follow  NAB  President  LeRoy  Col- 
lins wherever  he  goes  since  his  Port- 
land, Ore.,  speech  last  fall  asking 
broadcasters  to  take  the  lead  in  elim- 
inating cigarette  advertising  designed 
to  have  a  special  impact  on  minors 
(Broadcasting,  Nov.  26,  1962). 

In  Hollywood  last  Monday  (Jan. 
21)  to  attend  a  breakfast  hosted  by 
the  Hollywood  Museum  Assoc.  (see 
below),  Gov.  Collins  was  asked 
the  inevitable  question  by  a  newsman 
as  to  whether  his  views  remained 
the  same.  The  NAB  president  re- 
plied: 

"I  didn't  know  that  this  subject 
would  be  part  of  this  news  confer- 
ence, but  certainly  the  answer  is  no, 
I  have  not  changed  my  mind.  I  have 
a  rather  deep  conviction  on  this  sub- 
ject. I  suggested  that  the  [NAB] 
codes  be  amended  in  order  to  en- 


courage more  restraints  against 
broadcast  advertising  which  has  a 
special  impact  on  minors.  Our  code 
board  has  that  under  advisement 
(Broadcasting,  Jan.  21). 

"[The  board]  felt  that  it  was  not 
in  a  position  to  recommend  specific 
action  by  our  general  board  .  .  .  but 
it  did  recommend  that  it  continue  the 
studies  in  this  area  and  especially 
that  it  wait  and  obtain  from  the 
Public  Health  Service  of  the  U.  S. 
the  results  of  an  investigation  and 
study  which  it  now  has  underway 
and  which  it  expects  to  be  concluded 
in  about  five  months.  After  the  re- 
sults of  that  study  becomes  known, 
then  it  may  well  make  more  specific 
recommendations.  Our  board  will 
meet  next  June  and  I  am  personally 
hopeful  that  there  will  be  a  more 
specific  recommendation  available 
from  our  boards  at  that  time." 


Communications,  said  that  NRB  must 
"force  itself  to  new  types  of  programs, 
built  by  daring  creative  writing  and 
production." 

A  special  NRB  study  showed  that  its 
members  spent  $13.7  milion  for  air  time 
on  commercial  stations  in  1961.  Of 
the  total,  religious  radio  programs  in  the 


U.  S.  account  for  $8.7  million  and  tv 
$1.88  million.  NRB  was  organized  in 
1944  to  improve  and  advance  religious 
broadcasting.  Included  in  its  member- 
ship are  75  U.  S.  radio  stations. 

NAB  endorses  museum 

A  planned  $14  million  Hollywood 


Museum  to  perpetuate  the  history  and 
foster  the  interests  of  motion  pictures, 
television,  radio  and  the  arts  was  offi- 
ficially  endorsed  last  week  by  the  NAB. 

Announcement  of  NAB  support  and 
a  pledge  by  the  association  of  full  co- 
operation in  the  project  was  made  joint- 
ly by  NAB  President  LeRoy  Collins 
and  Sol  Lesser,  president  of  Hollywood 
Museum  Assoc. 

Nominations  sought 
by  Broadcast  Pioneers 

The  Broadcast  Pioneers  opened  nom- 
inations last  week  for  awards  to  be  made 
at  that  organization's  banquet  meeting 
April  2  in  Chicago. 

Paul  W.  Morency,  chairman  of  the 
group's  Hall  of  Fame  and  awards  com- 
mittee, outlining  nominating  procedures, 
noted  that  anyone  in  broadcasting  or  an 
allied  field  could  submit  nominations. 
The  purpose  of  the  Hall  of  Fame 
awards  is  to  acknowledge  "achievement 
and  service  in  building  and  advancing 
the  art  of  broadcasting."  To  qualify 
for  election  a  candidate  must  have 
been  deceased  two  years  prior  to  elec- 
tion at  the  annual  pioneers  meeting. 

All  nominations  must  be  accompanied 
by  a  brief  biography  of  the  candidate 
and  should  be  sent  to  Mr.  Morency, 
president,  Travelers  Broadcasting  Serv- 
ice, 3  Constitution  Plaza,  Hartford, 
Conn. 


EQUIPMENT  &  ENGINEERING 


MANUFACTURERS  PLAN  FOR  COLOR 

National  Video,  Philco,  others  to  start  soon 


National  Video  Corp.,  Chicago,  said 
last  week  it  has  a  production  line  up 
and  is  ready  to  make  color  tv  picture 
tubes  as  soon  as  its  suppliers  bring  in 
necessary  components.  The  company 
plans  to  make  the  23-inch  rectangular 
design  of  Motorola  Inc.,  which  it  ex- 
pects to  sell  to  Motorola,  as  well  as  the 
industry's  standard  21 -inch  round  color 


tube  pioneered  by  RCA. 

National  Video's  pilot  run  is  set  for 
about  March  1.  How  many  of  which 
style  tube  it  will  make  will  depend  on 
orders,  the  company  said.  Motorola, 
long  a  hold-out  in  the  color  set  manu- 
facturing field,  plans  to  be  in  the  mar- 
ket with  its  new  color  line  this  coming 
fall  and  will  disclose  its  line  probably 


a  smart 


addition 

"to  CUUj 

(oewsroom 


in  June. 

Another  Chicago  tube  maker,  Rau- 
land  Corp.,  a  subsidiary  of  Zenith 
Radio  Corp.,  also  is  putting  final  touch- 
es on  its  own  design  of  a  new  color  tv 
picture  tube  and  is  expected  to  start  a 
pilot  run  about  April.  Design  details  of 
the  Rauland  tube  have  not  been  dis- 
closed but  it  is  expected  that  it  will  be 
sold  to  both  Zenith  and  to  the  trade. 

In  other  color  developments  around 
the  country,  Sylvania  Electric  Products 
Inc.  now  expects  its  new  color  picture 
tube  will  be  ready  for  the  market  in  the 
final  quarter  of  the  year. 

Philco  Corp.,  Philadelphia,  which  has 
been  marketing  color  television  receiv- 
ers manufactured  by  RCA  since  last 
year,  will  start  production  of  the  sets  in 
its-  own  facilities  this  spring. 

The  Ford  Motor  Co.  subsidiary,  ex- 
pects to  increase  its  sales  of  color  sets 
by  300  to  400%  above  1962. 

GE  announces  new 
transistorized  tv  camera 

A  transistorized  vidicon  studio  cam- 
era described  as  capable  of  handling 
four  out  of  five  of  today's  studio  pro- 
ductions at  operating  cost  reductions 
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up  to  90%  is  being  announced  today 
(Jan.  28)  by  General  Electric  in  Syra- 
cuse. 

GE  called  the  camera,  Type  PE-23, 
the  first  such  "truly  professional"  tran- 
sistorized vidicon  studio  camera  and 
said  it  was  designed  specifically  for 
news,  panel  and  quiz  shows,  which,  the 
company  noted,  constitute  up  to  80% 
of  today's  studio  shows. 

H.  E.  Smith,  manager  of  marketing 
for  GE's  technical  products  operation 
in  Syracuse,  thought  the  new  camera 
also  would  be  used  extensively  for  ed- 
ucational tv  studio  productions. 

Type  PE-23's  initial  cost  is  around 
50%  less  than  a  comparable  image 
orthicon  unit,  said  Mr.  Smith.  The 
difference  is  in  the  vidicon  tube's  price 
— 25%  less  than  a  comparable  image 


orthicon  unit — and  the  vidicon's  great- 
er life  expectancy  of  three  to  five  times 
more  than  an  image  orthicon,  Mr. 
Smith  said.  Another  economy  is  in 
the  reduced  power  requirements — only 
155  watts,  less  monitoring  needs. 

The  semiconductor  circuits  are  sev- 
eral times  more  reliable  than  compar- 
able tube  circuits,  according  to  user 
reports  on  other  transistorized  equip- 
ment, Mr.  Smith  said.  Operating  tem- 
perature is  lower  for  the  transistorized 
circuits  and  a  blower  is  needed  only  for 
the  vidicon  area,  assuring  more  stable 
operation  of  the  pickup  tube,  it's 
claimed. 

GE  says  the  camera  head  includes 
the  transistorized  power  supply  and 
video  power  channel,  saving  up  to  14 
cubic  feet  of  rack  space.  Its  perform- 


ance, the  maker  claims,  meets  or  ex- 
ceeds Electronic  Industries  Assn.  stand- 
ards. 

Technical  topics... 

New  mike  ■  Shure  Brothers  Inc.,  Evans- 
ton,  111.,  has  announced  a  new  dual  im- 
pedance microphone,  specifically  de- 
signed for  lavalier  use.  Also  useful  as 
a  hand  mike,  the  model  560  unit  weighs 
5  ounces  and  is  listed  at  $42.50,  includ- 
ing lavalier  cord  and  clip  assembly. 

Pencil  tube  ■  Electronic  Tube  Div.  of 
Sylvania  Electric  Products,  Emporium, 
Pa.,  is  manufacturing  a  new  fixed  tuned 
uhf  ascillator  module  pencil  tube,  des- 
ignated 5794.  The  tube  uses  a  six 
volt,  160  ma  heater  and  features  low 
frequency  drift. 


 INTERNATIONAL 

TV  RATINGS  BATTLE  IN  BRITAIN 

BBC-TV's  audience  claims  challenged  by  commercial  tv 


A  BBC  claim  that  its  television  audi- 
ence in  the  last  quarter  of  1962  was  big- 
ger than  the  commercial  network's  has 
been  challenged  by  Television  Audience 
Measurement  Ltd.,  the  tv  rating  firm 
which  is  partly  owned  by  the  A.  C.  Niel- 
son  Co. 

The  latest  BBC  audience  research 
department  report  states  that  for  the 
first  time  since  the  end  of  1955,  BBC- 
TV's  viewing  audience  over  a  full  quar- 
ter was  greater  than  that  of  commercial 
television.  In  the  October-December 
1962  period  those  able  to  choose  be- 
tween the  two  networks  gave  52%  of 
their  viewing  time  to  BBC-TV  and  48% 
to  commercial  television,  BBC  claimed. 
In  October-December  1961  the  ratio 
was  BBC-TV  45%  and  commercial  net- 
work 55%.  Two  years  ago  BBC-TV's 
share  was  39%  and  commerical  tv  had 
61%. 

TAM  said  that  according  to  its  caJ- 

Advertisement 


Can  you  imagine  printing  the  wrong 
number  in  your  own  ad?  A  number  you 
know  as  well  as  your  own  name? 
We  did  JUST  THAT  at  Mars  Broadcast- 
ing last  week.  We  ran  a  double  truck 
(Jan.  21,  pp  28-29)  in  BROADCASTING 
— IN  COLOR  YET,  for  the  Dick  Clark 
Radio  Show  .  .  .  sweated  over  it  like 
the  wildest  expectant  father  over  his 
first  child  .  .  .  checked  every  line  and 
comma  and  wound  up  with  our  own 
phone  number  (which  is  327-2700)  print- 
ed backwards. 

The  goof  did  prove  one  thing,  however. 
The  Dick  Clark  Show  is  so  hot  that  peo- 
ple found  us — wrong  number  and  all. 
And  we've  actually  signed  five  new  sta- 
tions since  we  went  to  press. 
Our  correct  number  is  327-2700.  Phone  or 
write  Mars  Broadcasting— P.O.  Box  2104, 
Glenbrook  Station,  Stamford,  Conn. 


culations  for  the  same  three  months  at 
last  year's  end  the  commercial  network 
had  57%  of  the  viewers'  time  and  BBC- 
TV  only  43%. 

A  spokesman  for  the  Independent 
Television  Companies  Assn.  said  "The 
BBC's  claim  to  have  won  a  majority  in 
the  last  quarter  of  the  year  is  not  con- 
ceeded  . .  .  though  it  is  true  that  there 
has  been  a  swing  towards  BBC." 

A  BBC  spokesman  commented,  "We 
stand  by  our  audience  research  depart- 
ment." 

Other  Info  ■  The  BBC  report  also 
shows  that  the  proportion  of  the  popu- 
lation which  can  now  receive  television 
is  approaching  90%.  During  the  past 
year  the  number  of  people  with  tv  sets 
which  can  tune  in  to  both  BBC  and 
commercial  programs  increased  by  2.3 
million.  There  was  a  decrease  of  800,- 
000  in  the  number  who  could  receive 
only  BBC-TV,  leaving  only  1.8  million 
so  equipped.  The  net  increase  of  1.5 
million  brought  the  total  number  of 
people  with  television  sets  at  home  to 
42.6  million. 

There  was  an  increase  from  33.9  mil- 
lion to  34.8  million  in  the  number  of 
people  who  viewed  television  at  all  on 
the  average  day.  But  the  number  of 
people  who  confined  their  day's  viewing 
to  BBC-TV  rose  from  9.8  million  to 
11.5  million,  while  the  number  who 
watched  only  the  commercial  network 
fell  from  10  million  to  8.5  million,  ac- 
cording to  the  BBC  study.  The  number 
who  viewed  both  networks  on  the  same 
day  rose  from  14.1  million  to  14.8  mil- 
lion. 

Despite  the  decline  in  the  number  of 
sets  which  can  only  pick  up  BBC-TV, 
the  audiences  for  BBC-TV  programs 


were  much  higher  in  October-December 
1962  (average  7.7  million)  than  in  the 
same  months  of  1961  (average  6.7  mil- 
lion) .  The  average  commercial  network 
audience  was  smaller,  with  6.7  million 
in  October-December  1962  as  against 
7.1  million  the  year  before,  the  BBC 
study  claims. 

The  amount  of  time  spent  in  viewing 
was  between  15  and  16  hours  per  week 
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British  tv  restrictions  on  tobacco  ads 


The  restrictive  wall  of  "don'ts" 
erected  against  cigarette  advertisers 
on  tv  in  Great  Britain  is  bound  to 
increase  the  cost  of  producing  tv 
commercials  for  telecast  in  that 
country  and  "without,  in  view  of  the 
restrictive  rules,  increasing  their  ad- 
vertising effectiveness." 

This  warning  was  contained  in  a 
talk  on  U.  S.  advertising  and  market- 
ing overseas  (particularly  in  common 
market  countries)  delivered  by  Al- 
fred W.  de  Jonge  last  week  before 
the  American  Marketing  Assn.  in 
New  York.  Mr.  de  Jonge  is  vice 
president,  international  operations, 
at  Benton  &  Bowles,  New  York. 

Mr.  de  Jonge  referred  to  "notes 
of  guidance"  issued  by  the  Indepen- 
dent Television  Companies  Assn. 
Ltd.  for  tv  advertisements  for  cig- 
arettes and  "hand  rolling"  tobacco. 

The  association  contains  broad 
principle  in  this  statement:  "Adver- 


tising should  not  encourage  people, 
and  young  people  in  particular,  to 
believe  that  they  will  have  any  ad- 
vantage romantically,  physically,  so- 
cially or  in  their  jobs  if  they  smoke." 

Danger  Areas  ■  There  are  then 
contained  a  number  of  applications 
suggested  as  "areas  of  dangers"  to 
be  avoided  in  the  production  of  cig- 
arette commercials.  Copy  that  has 
"hero  appeal"  and  appeal  to  "man- 
liness;" appeal  to  social  success,  or 
suggestion  that  smoking  is  part  of 
the  modern,  smart,  sophisticated  or 
fashionable  way  of  life,  and  that  one 
should  smoke  to  be  "in  the  swim." 

Romantic  appeal  is  to  be  avoided 
as  is  the  creation  of  a  romantic  at- 
mosphere in  which  it  is  implied  that 
cigarettes  are  an  essential  ingredient, 
and  also  any  impression  of  "exag- 
gerated satisfaction"  (deep  inhaling 
or  expressions  of  intense  enjoyment 
associated  with  smoking). 


There  are  still  other  avoidance 
areas  suggested  in  Great  Britain. 
They  include  "implicit  encourage- 
ment" of  habitual  or  excessive  smok- 
ing, or  impressions  of  dependence 
on  cigarettes,  the  use  of  advertise- 
ments of  young  people  unmistakably 
under  the  age  of  21,  and  the  sug- 
gestion that  cigarettes  overcome 
"nerves"  or  strain,  or  direct  offers  of 
cigarettes  as  an  aid  to  relaxation  or 
concentration. 

Asked  Mr.  de  Jonge:  "how  would 
you  like  to  write  tv  commercials — 
or  develop  a  marketing  plan — under 
such  limitations?" 

He  said:  "Restrictions  of  this 
kind,  unfortunately  are  not  excep- 
tional. It  could  well  be  that  on  the 
two-way  street  of  international  trade, 
such  restrictive  rulings  will  find  their 
way  into  U.  S.  tv  codes. 

"LeRoy  Collins  had  a  few  words 
to  say  about  this  not  too  long  ago." 


per  person  irrespective  of  whether  the 
viewer  could  see  both  networks  or  only 
one.  Radio  listening  continued  to  in- 
crease in  October-December  1962. 
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Ford  Foundation  sends 
specialists  to  India 

The  Ford  Foundation  has  sent  a 
group  of  four  communications  special- 
ists to  India  to  advise  that  country  on 
developing  its  communications. 

The  consulting  team,  which  will 
spend  a  month  in  New  Delhi  working 
with  the  communication  research  and 
study  center  of  the  Indian  Ministry 
of  Information,  includes  Robert  B. 
Hudson,  programming  vice  president 
of  the  National  Educational  Television 
&  Radio  Center;  Wilbur  Schramm,  di- 
rector of  the  Institute  for  Communica- 
tion Research  at  Stanford  U.;  C.  R. 
Carpenter  of  Penn  State  U.;  and  Lloyd 
Sonimerlad,  Australian  newsman. 

They  will  examine  India's  whole 
communications  system,  recommend 
future  lines  of  development  and  give 
advice  on  the  development  of  an  insti- 
tute for  communications  training. 

British  commercial  tv 
starts  etv  programs 

The  first  adult  education  programs 
on  Britain's  commercial  tv  network  be- 
gan Jan.  20  after  government  authoriza- 
tion of  broadcast  time  for  adult  etv  in 
its  second  White  Paper. 

For  one  hour,  10-11  a.m.  on  Sundays, 
three  20-minute  programs  are  running 
for  an  initial  three  months.  Two  leach 
written  and  spoken  English  and  the 
third  gives  instruction  in  French. 

Bernard  Sendall,  deputy  director-gen- 
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eral  of  the  Independent  Television  Au- 
thority, has  emphasized  that  the  pro- 
grams are  essentially  experimental.  The 
experience  gained  will  be  used  to  de- 
velop plans  for  adult  etv  which  the  ITA 
and  some  of  the  tv  companies  hope  to 
present  in  the  1963-64  academic  year. 
To  guide  the  network  in  this  new  pro- 
gramming the  authority  is  appointing 
an  advisory  committee  of  people  in  the 
fields  of  liberal  adult  education  and 
further  and  technical  education. 

GE  of  South  Africa 
buys  equipment  firms 

Selectomatic  Radio  Corp.  of  S.  A. 
(Pty)  Ltd.,  and  B.  H.  Electric  Co. 
(Pty)  Ltd.,  Johannesburg,  South  Africa, 
have  been  purchased  by  South  African 
General  Electric  Co.  (Pty)  Ltd.,  a  sub- 
sidiary of  the  General  Electric  Co.  of 
America. 

Selectomatic  Radio  Corp.  is  a  manu- 
facturer of  domestic  radio  equipment. 
B.  H.  Electric  Co.  makes  semiconduc- 
tor equipment,  electrical  controls  and 
allied  products. 

H.  Silbermann  has  been  appointed 
managing  director  of  the  newly  pur- 
chased companies,  as  well  as  consultant 
to  South  African  General  Electric  Co. 

South  African  General  Electric, 
which  reorganized,  its  board  of  direc- 
tors with  purchase  of  the  two  compan- 
ies, reportedly  will  broaden  the  present 
activities  of  the  organization  in  the  in- 
dustrial electronics,  radio  and  home  en- 
tertainment fields. 
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Mr.  Wallin 


BROADCAST  ADVERTISING 

David    E.  Wallin 

elected  vp  for  market- 
ing services  of  Hill, 
Rogers,  Mason  & 
Scott,  Chicago  adver- 
tising agency.  He  has 
been  director  of  mar- 
keting services  for 
firm  since  June  1962. 
Before  joining  HRM- 
&S,  Mr.  Wallin  was  new  products  man- 
ager and  director  of  marketing  research 
services  for  Simoniz  Co.,  Chicago,  ac- 
count research  manager  in  Chicago 
office  of  J.  Walter  Thompson  Co.,  and 
member  of  finance  planning  group  of 
U.  S.  Gypsum  Co. 

Robert  Belden,  James  Cameron  and 
Robert  Leonhard,  members  of  contact 
department  of  Young  &  Rubicam,  New 
York,  elected  vps.  Mr.  Belden  joined 
Y&R  in  1950  and  was  appointed  ac- 
count executive  in  1956.  Mr.  Cameron 
joined  agency  in  1951,  while  Mr. 
Leonhard  came  to  Y&R  last  year  from 
Detroit  office  of  Leo  Burnett  Co.  where 
he  served  as  vp  and  manager. 

Henry  Billsten,  art 

jf  \       supervisor    at  Earle 

M  \      Ludgin  &  Co.,  Chi- 

f        WE  '      cago.  elected  vp.  Mr. 

Billsten  has  been  with 
agency  for  26  years 
TjT         and  supervised  its  art 
department   for  past 

Mr.  Billsten        tWO  years" 

Worthing  H.  Stone, 

former  vp  and  general  manager  of  De- 
troit office  of  Meldrum  &  Fewsmith 
where  he  worked  on  Ford  Motor  Co.'s 
tractor  account  for  past  15  years,  joins 
Foote,  Cone  &  Belding,  Chicago,  as  vp 
and  supervisor  of  agency's  newly  ac- 
quired International  Harvester  Corp. 
farm  equipment  division  account. 

Jerome  L.  Simmons,  general  man- 
ager of  Enyart  &  Rose,  and  George 
Burtt,  active  in  client  service,  elected 
vps  of  Los  Angeles-based  advertising 
agency. 

Myra  E.  Janco,  vp  of  Roche,  Rick- 
erd,  Henri,  Hurst,  Chicago,  since  last 
summer,  promoted  to  executive  vp.  She 
formerly  headed  her  own  agency,  Wa- 
bash Adv.,  in  Terre  Haute,  Ind.,  and 
Cincinnati. 

Robert  A.  Hilton,  vp  in  charge  of 
marketing  for  Lilienfeld  &  Co.,  Chi- 
cago, named  to  newly  created  post  of 
executive  vice  president. 

Norman  R.  Anderson,  senior  vp  of 
John  W.  Shaw  Adv.,  Chicago,  named 
director  of  client  services  and  chairman 
of  plans  board.  George  E  Filipetti,  vp, 
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D.C.  Broadcasters  Club  elects  officers 


Joseph  M.  S it- 
rick,  associate  of 
Blackburn  &  Co., 
Washington,  D.  C. 
station  broker,  was 
elected  president  of 
Broadcasters  Club 
of  Washington,  D. 
C,  Thursday  (Jan. 
24),  succeeding 
Joseph  Goodfellow, 
general  manager  of  WRC-AM-FM- 
TV,  that  city. 

Other  officers  elected:  board  chair- 
man, Alfred  Beckman,  ABC  vp  in 
Washington;  vice  president,  Robert 
Kennedy  of  Kear  &  Kennedy,  con- 


Mr.  S'trick 
NBC   vp  and 


suiting  engineers;  secretary,  Maury 
Long,  vp  and  general  manager, 
Broadcasting;  treasurer,  Lawrence 
Richardson,  WTOP-AM-FM-TV 
Washington;  assistant  treasurer, 
Howard  Frazier,  management  con- 
sultant. 

New  board  members  added  to  cur- 
rent six:  resident — Messrs.  Kennedy, 
Frazier  and  Long;  John  Meagher, 
NAB  radio  vp;  Howard  Monderer, 
NBC  Washington  counsel;  Fred  Al- 
bertson,  partner,  Dow,  Lohnes  & 
Albertson.  Non-resident — William 
B.  Lodge,  CBS-TV  vp,  New  York; 
Robert  Hurleigh,  president,  MBS, 
New  York. 


named  director  of  creative  services.  Dr. 
Jaye  S.  Niefeld,  vp,  appointed  director 
of  marketing  and  media.  All  three, 
along  with  C.  J.  Allen,  executive  vp, 
also  have  been  elected  to  agency's  board 
of  directors. 


Frank    Snell,  vp 

and  account  super- 
visor at  Compton 
Adv.,  New  York,  joins 
Lennen  &  Newell, 
that  city,  as  senior  vp 
and  management  su- 
pervisor on  Warner- 
Lambert  account. 


Mr.  Snell 


Margaret  R.  Sam- 
uel, advertising  supervisor  of  Colgate- 
Palmolive  (Jamaica)  Ltd.,  named  ad- 
vertising manager.  Miss  Samuel's  su- 
pervision will  extend  over  Jamaica  and 
include  Bahamas,  Bermuda  and  British 
Honduras.  She  joined  Colgate  as  adver- 
tising clerk  in  1944  and  was  named 
advertising  supervisor  in  1956. 

David  N.  Laux,  former  vp  of  Foote, 
Cone  &  Belding  and  senior  vp  of  Len- 
nen &  Newell,  joins  Los  Angeles  office 
of  Frank  B.  Sawdon  Inc.,  New  York- 
based  advertising  agency,  as  senior  vp. 

Daniel  H.  Dolgins,  Thomas  G.  Field- 
er, and  A.  Whitaker  Franzheim,  ac- 
count supervisors  with  Cunningham  & 
Walsh,  New  York,  elected  vps.  Mr. 
Dolgins,  who  joined  C&W  in  1960  as 
account  executive,  is  supervisor  of 
American  Home  Products  (Boyle-Mid- 
way Div.)  account.  Mr.  Fielder,  with 
agency  since  1957,  is  supervisor  on  St. 
Regis  and  Chrysler  Airtemp  accounts 
as  well  as  account  executive  on  build- 
ing products  division  of  Johns-Manville. 
Mr.  Franzheim  is  account  supervisor 
on  American  Export  Lines  and  account 
executive  for  industrial  divisions  of 
Johns-Manville.-   He   joined  Cunning 


ham  &  Walsh  in  1952. 

Roger  L.  Schwab,  supervisor  of  In- 
ternational Shoe  Co.  and  GEM  Inter- 
national accounts  at  Krupnick  &  Assoc., 
St.  Louis,  elected  vp. 

George  C.  Whipple  Jr.,  former  pr 
manager  of  Ladies  Home  Journal  and 
American  Home  Magazine,  joins  Ben- 
ton &  Bowles,  New  York,  as  pr  director 
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Sheridan,  others  get  reassignments  at  FCC 


Mr.  Sheridan  Miss  Kessler 


James  B.  Sheridan,  special  assist- 
ant to  FCC  Chairman  Newton  N. 
Minow  and  a  22-year  veteran  with 
the  commission,  was  named  Broad- 
cast Bureau  chief  succeeding  Ken- 
neth Cox,  who  has  been  nominated 
to  be  a  member  of  the  commission. 

The  appointment  is  one  of  four  de- 
cided on  but  not  yet  announced  by 
the  commission. 

Two  appointments  that  were  an- 
nounced last  week  are:  Richard  F. 
Sloan,  former  assistant  executive 
officer,  to  chief  of  FCC's  Budget  & 
Fiscal  Div.,  and  Pauline  M.  Foster, 
assistant  personnel  officer,  to  assist- 
ant chief  of  the  Manpower  Utiliza- 
tion &  Survey  Div. 

The  other  unannounced  appoint- 
ments are: 

Sylvia  Kessler,  acting  chief  of  Re- 
newal &  Transfer,  to  be  chief  of 
Opinions  &  Review. 

Robert  Rawson,  chief  of  the  Hear- 
ing Division,  to  chief  of  Renewal  & 


and  vp  of  General  Public  Relations  di- 
vision, effective  Feb.  4.  Mr.  Whipple 
served  as  account  supervisor  for  BBDO, 
New  York,  for  six  years  prior  to  joining 
Curtis  Publishing. 

Fred  Zeller,  formerly  senior  copy 
writer  at  Benton  &  Bowles,  New  York, 


Mr.  Rawson  Mr.  Barr 


Transfer  Division. 

James  Barr,  assistant  chief  of  the 
Broadcast  Bureau,  to  chief  of  Safety 
&  Special  Services  Bureau. 

Mr.  Sheridan,  who  was  brought  in- 
to the  chairman's  office  in  1960  by 
then  Chairman  Frederick  W.  Ford, 
is  an  economist  who  joined  the  com- 
mission in  1941  as  a  research  con- 
sultant in  the  old  office  of  chief  ac- 
countant. Six  years  later  he  became 
chief  of  the  Broadcast  Bureau's  Busi- 
ness Economics  Branch  and  in  1950 
was  named  assistant  chief  of  the  Bu- 
reau's Economic's  Div.  He  was  act- 
ing chief  of  that  division  from  1956 
to  1959. 

Mr.  Sheridan,  a  native  of  Newark, 
N.  J.,  graduated  from  Rutgers  U.  in 
1936  and  completed  a  course  in  com- 
munications research  at  Columbia  U. 
in  1941. 

Miss  Kessler  was  named  acting 
chief  of  Renewal  &  Transfer  last 
summer  when  Joseph  Nelson,  who 


joins  Harmon-Kardon,  Plainview,  N.Y., 
as  advertising-promotion  manager. 

Nancy  F.  Stephenson,  vp  and  mem- 
ber of  operations  committee  of  J.  Wal- 
ter Thompson,  New  York,  elected  to 
board  of  directors.  Mrs.  Stephenson 
joined  agency  in  1935  as  secretary,  later 


had  headed  that  division,  was  ap- 
pointed to  the  Review  Board.  Miss 
Kessler,  who  graduated  from  South- 
eastern Law  School  in  Washington, 
D.  C,  in  1936,  joined  the  commis- 
sion as  an  attorney  in  1942.  She  left 
the  post  of  chief  of  Office  of  Opin- 
ions &  Review  in  1953  to  enter  pri- 
vate communications  law  practice, 
but  returned  to  the  FCC  in  1961. 

Mr.  Rawson,  an  attorney,  has  been 
in  government  service  since  1935, 
including  four  years  during  World 
War  II  when  he  was  an  officer  in 
Naval  Intelligence  and  in  a  PT  Boat 
squadron  in  the  South  Pacific.  Mr. 
Rawson  earned  his  law  degree  from 
Columbus  (now  Catholic)  U.  and 
worked  for  the  Agriculture  and  Jus- 
tice Depts  before  joining  the  commis- 
sion in  1946.  He  was  named  assist- 
ant chief  of  the  Hearing  Division  in 
1953,  acting  chief  in  1954  and  chief 
in  1958. 

Mr.  Barr  started  with  the  commis- 
sion in  1938  as  an  engineer  with  the 
New  York  field  office.  He  was  as- 
signed to  the  Broadcast  Bureau  in 
1952  and  was  named  its  assistant 
chief  in  1956.  Mr.  Barr,  who  studied 
electrical  engineering  at  Georgia  In- 
stitute of  Technology  and  Southern 
Methodist  University,  spent  five  years 
with  the  Southwestern  Bell  Telephone 
Co.  and  a  like  period  as  an  engineer 
with  the  Southwest  Broadcasting  Co. 
(KTAT  Fort  Worth;  KTSA  San  An- 
tonio, KOMA  Oklahoma  City, 
WACO  Waco,  and  KNOW  Austin). 


became  copywriter,  and  in  1947  was 
promoted  to  copy  group  head.  She  was 
elected  vp  in  1955. 

Robert  L.  Phillips,  vp  and  account 
executive  at  Phillips-Ramsey  Inc.,  San 
Diego,  Calif.,  advertising  agency, 
named  director  of  firm's  newly  created 
special  account  division.  Vivien  B. 
Kern  has  been  appointed  Mr.  Phillips' 
assistant. 

William  M.  Walker,  former  account 
executive  with  Young  &  Rubicam,  New 
York,  joins  De  Garmo  Inc.,  that  city, 
as  account  supervisor. 

Robert  H.  Homan,  assistant  account 
executive  at  Morse  International,  New 
York,  named  account  executive.  Mr. 
Homan  joined  Morse  in  1959  as  copy- 
writer. He  will  be  responsible  for  Vicks 
VapoRub  and  VapoSteam  group. 

Jay  Veevers,  former  partner  of  Bos- 
ton pr  firm  of  Cloud  &  Co.,  joins  ad- 
vertising and  marketing  group  of  Rich- 
ard Montgomery  Mason  Inc.,  that  city. 
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Karl  L.  Vehe  Jr.,  formerly  with  Tur- 
ner Adv.,  Chicago,  to  Waldie  &  Briggs, 
that  city,  as  account  executive. 

Marvin  Saltzman,  editor  and  pub- 
lisher of  west  coast  advertising  journal, 
Media,  Agencies,  Clients,  chosen  "ad- 
vertising citizen  of  1962"  by  Western 
States  Advertising  Agency  Assn. 

Mack  Stanley,  art 

director  at  Geyer, 
Morey,  Ballard,  New 
York,  elected  vp.  Mr. 
Stanley  was  art  direc- 
tor at  Young  &  Rubi- 
cam,  New  York,  before 
joining  GMB  in  1961. 

Mr.  Stanley"         Hy  former 

art  director  and  producer-writer  with 
Reach  McClinton  &  Co.,  New  York, 
joins  Lawrence  C.  Gumbinner  Adv., 
that  city,  as  creative  supervisor.  Prior 
to  joining  Reach  McClinton,  Mr. 
Rosen  was  senior  tv  art  director  at  Nor- 
man, Craig  &  Kummel,  New  York. 

Joseph  Soil ish,  Eloise  Francis  and 
Eli  Kramer,  copywriters  with  Young  & 
Rubicam,  New  York,  appointed  copy 
supervisors.  Mr.  Sollish  joined  Y&R  in 
1962  from  Chirurg  &  Cairns,  Boston, 
where  he  was  copy  chief.  Mrs.  Francis 
came  to  agency  in  1956  from  Bryan 
Houston  Co.,  where  she  served  as  ac- 
count executive.  Mf.  Kramer  formerly 
was  with  Benton  &  Bowles. 

Mike  Schneider  and  John  Wirtz  join 
Sudler  Hennessey,  New  York,  as 
group. -copy  chiefs.  Mr.  Schneider  for- 
merly served  in  copy  department  of 
William  McAdams,  New  York,  while 
Mr.  Wirtz  was  copywriter  with  Robert 
E.  Wilson,  that  city.  Other  additions 
to  Sudler  &  Hennessey's  copywriting 
staff  are  Steve  Abruscato  from  Young 
&  Rubicam;  Harry  Sweeney  from  E.  R. 
Squibb,  and  Edith  Rosoff  from  Dean 
L.  Burdick. 

George  E.  Burgess 
Jr.,  formerly  with  ad- 
vertising and  sales 
promotion  department 
of  Rust  Craft  Greet- 
ing Cards,  appointed 
radio-tv  director  of 
Horton,  Church  & 
Goff,  Providence,  R.I., 
advertising  agency. 

George  Gale,  former  creative  director 
for  Rutledge  Advertising  Co.,  St.  Louis, 
joins  creative  department  of  Winius- 
Brandon  Co.,  that  city. 

Robert  V.  Mellott,  formerly  with  divi- 
sion merchandising  group  of  General 
Motors  Corp.,  joins  N.  W.  Ayer  &  Son, 
Chicago,  in  commercial  production  de- 
partment. Patricia  L.  Groner,  former 
project  director  of  advertising  and  con- 
sumer research  at  Norman,  Craig  & 


Mr.  Burgess 


NFAA's  officers  for  1963 

Preston  D.  Huston,  president 
of  Associated  Advertising  Agency 
of  Wichita,  elected  president  of 
National  Federation  of  Advertis- 
ing Agencies  for  1963.  Other  offi- 
cers elected:  Fred  B.  Elkus  Jr., 
president  of  Gerth,  Brown,  Clark 
&  Elkus,  Sacramento,  Calif.,  ex- 
ecutive vp;  Harold  M.  Schneider, 
president  of  Schneider  Cardon 
Ltd.,  Montreal,  Canada,  vp;  A. 
Mark  Battaglia,  president  of  Cap- 
ital Advertising,  Lansing,  Mich., 
treasurer;  and  John  Pearl  of  Los 
Angeles,  managing  director.  Mr. 
Huston  replaces  B.  R.  Lawler, 
president  of  Atlantic  National 
Advertising  Agency,  Norfolk,  Va. 


Mr.  O'Connor 


Kummel,  New  York,  joins  Ayers  New 
York  radio-tv  department.  Ward  L. 
Reed,  former  account  representative 
with  McCann-Marschalk,  New  York, 
joins  Ayer's  account  service  department 
in  New  York. 

THE  MEDIA 

Arthur  O'Connor, 

tv  account  executive 
in  New  York  office  of 
Avery  -  Knodel  Inc., 
national  radio-tv  sales 
representatives,  ap- 
pointed director  of  or- 
ganization's Detroit 
office,  succeeding  Stu- 
art I.  Mackie,  who 
joins  Blair-Tv,  that  city,  as  account  ex- 
ecutive. David  N.  Simmons,  once  pres- 
ident of  his  own  national  firm,  Simmons 
Assoc.,  replaces  Mr.  O'Connor  in  New 
York  office.  Prior  to  joining  Avery- 
Knodel  in  1961,  Mr.  O'Connor  was  vp 
of  Devney/ O'Connor,  station  repre- 
sentatives. Mr.  Simmons,  in  addition 
to  operating  his  own  firm  from  1955- 
59,  has  seen  service  as  sales  executive 
with  John  Blair  and  Joseph  Weed  Cos. 

Thomas  M.  Ferguson,  formerly  with 
Standard  Rate  &  Data  Service,  Chicago, 
named  general  manager  of  WCUY-FM 
Cleveland. 

Dr.  Michael  M.  Bennett,  president 
of  St.  Petersburg  (Fla.)  Junior  College, 
elected  president  of  WEDU  (TV)  Tam- 
pa, Fla.  (education  ch.  3).  He  succeeds 
Col.  Brintnall  H.  Merchant,  vp  of  Ex- 
change National  Bank,  who  served  two 
years  as  WEDU's  head  and  will  retain 
seat  on  board  of  directors.  William  E. 
Coletti  appointed  production  manager 
of  Tampa  etv  outlet. 

Bud  Beal,  advertising  and  sales  pro- 
motion manager  of  Heil-Quaker  Corp., 
Nashville,  Tenn.,  named  manager  of 


Mr.  Hamilton 


WLVN,  that  city,  new  outlet  scheduled 
to  begin  operations  March  1. 

Arthur  Hamilton, 

former  manager  of 
production  and  busi- 
ness affairs  for 
WNBC-TV  and  sta- 
tion manager  of 
WNBC-AM-FM  New 
York,  joins  WJAR 
Providence,  R.  I.,  as 
station  manager,  suc- 
ceeding James  E.  Gleason,  who  be- 
comes program  director  of  WJAR-TV. 
Frederick  R.  Griffiths,  WJAR-TV  pro- 
gram manager,  appointed  public  affairs 
manager  for  WJAR-AM-TV.  Mr.  Grif- 
fiths has  been  with  WJAR-TV  since 
1952,  having  served  as  traffic  manager, 
operations  manager,  and  since  1959  as 
program  manager.  Mr.  Gleason  joined 
WJAR  radio  in  1957  and  was  named 
station  manager  in  July  1960. 

Stanley  LeVine,  former  assistant 
sales  manager  of  WBBM-AM-FM  Chi- 
cago, appointed  sales  manager  of  KSAN 
San  Francisco. 

John  Brooks  and  B.  Frank  Killen 

named  station  director  and  promotion 
manager,  respectively,  of  KALB-AM- 
FM  Alexandria,  La.  Appointments  are 
effective  Feb.  1.  Mr.  Brooks  is  former 
member  of  stations'  news  staff  and  Mr. 
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Killen  has  served  as  KALB  continuity 
director  for  past  two  years. 

Earl  W.  Hickerson,  operations  direc- 
tor of  KOCO-TV  Enid,  Okla.,  assumes 
additional  duties  of  assistant  station 
manager. 

Howard  Shulman,  formerly  with 
Washington  Senators  baseball  team, 
joins  Spot  Time  Sales,  New  York,  as 
account  executive. 

Charles  Carroll  joins  WITH-AM-FM 
Baltimore  as  account  executive. 

Gordon  Copeland  and  Dick  Taylor 

join  sales  staff  of  WBTV  (TV)  Char- 
lotte, N.  C. 

William  Jones,  former  news  director 
of  WMEX  Boston,  named  program  di- 
rector of  WTSN  Dover,  N.  H.  Joe 
Marshall  joins  Dover  radio  outlet  as 
air  personality. 

James  D.  B.  Foster  named  program 
director  of  KRLA  Pasadena,  Calif.,  suc- 
ceeding James  Washburne,  who  is  de- 
voting full  time  to  production.  Ten 
Quillin,  formerly  with  KFWB  Los  An- 
geles, joins  KRLA  as  air  personality. 

Robert  Emery,  former  freelance 
writer-announcer  and  promotion-pr 
consultant  in  Dayton,  Ohio,  named  as- 
sistant program  manager  of  WIND 
Chicago. 
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ARF  elects  Brown 

Lyndon  0.  Brown,  senior  vp  of 
Dancer-Fitzgerald-Sample,  New 
York,  elected  board  chairman  of 
Advertising  Research  Foundation. 
Richard  J.  Babcock,  president 
and  chief  executive  officer  of 
Farm  Journal,  elected  vice  chair- 
man, and  Arthur  C,  Bryan,  presi- 
dent of  Union  Carbide  Consumer 
Products  Co.,  was  elected  treas- 
urer. Vernon  C.  Myers,  publisher 
of  Look  magazine,  and  Roy 
Weber,  advertising  director  of 
Swift  &  Co.,  were  elected  to 
ARFs  board  of  directors. 


Marshall  (Casey)  Davidson,  assistant 
assignment  manager  for  CBS  News, 
named  manager  of  film  production. 
Prior  to  joining  CBS,  he  was  executive 
news  editor  of  Hearst  Metrotone  News, 
New  York.  Robert  A.  Little,  producer 
with  Newsfilm  department,  succeeds 
Mr.  Davidson  as  assistant  assignment 
manager. 

Stanley  Lichtenstein,  film  and  music 
director  of  KTVU  (TV)  San  Francisco- 
Oakland,  appointed  director  of  tv  pro- 
gramming development  for  uhf  tv  sta- 
tions of  Kaiser  Broadcasting  Div.,  Kais- 
er Industries  Corp.  Kaiser  has  been 
granted  construction  permits  by  FCC 
for  facilities  in  San  Francisco;  Corona, 
Calif.;  Los  Angeles,  and  Detroit. 


Nick  Barry, 

past    two  years 


Mr.  Barry 


for 
re- 
gional manager  in 
Ohio  for  Radio  Ad- 
vertising Bureau,  New 
York,  joins  Ohio  Sta- 
tion Representatives, 
Cleveland,  as  account 
executive. 


Patricia  Peterson, 

secretary  with  Metromedia  Inc.,  New 
York,  appointed  administrative  assistant 
to  president.  Prior  to  joining  Metro- 
media in  1958,  Miss  Peterson  served 
as  assistant  to  president  of  Ronald  A. 
Wilford  Assoc. 

Art  Mattson,  former  news  editor  of 
WSTC-AM-FM  Stamford,  Conn., 
named  news  director  of  WMMW 
Meriden,  Conn. 

Frank  Thompson,  news  director  of 
WHTN-TV  Huntington,  W.  Va.,  joins 
news  staff  of  WSAZ-AM-TV,  that  city. 

Clyde  Montgomery  and  John  Turner 

join  news  department  of  WFGA-TV 
Jacksonville,  Fla. 

Julian  Ross  rejoins  WINS  New  York 
as  music  director,  succeeding  Don 
Ovens,  who  resigned.    From  1951  to 


1959  Mr.  Ross  worked  at  WINS  as 
news  editor,  production  supervisor  and 
music  librarian.  Most  recently  he  was 
music  director  of  WHN  New  York. 

Bruce  Wallace,  manager  of  promo- 
tion and  public  service,  WTMJ-AM- 
FM-TV  Milwaukee,  was  elected  presi- 
dent of  Wisconsin  Broadcasters  Assn. 
Thursday  (Jan.  24)  succeeding  Don 
Wirth,  vp-general  manager,  WNAM 
Neenah.  Other  new  officers:  vp  for  tv, 
Howard  Dahl,  WKBT  (TV)  LaCrosse; 
vp  for  radio,  George  Frechette,  WFHR 
Wisconsin  Rapids;  re-elected  treasurer, 
Richard  Dudley,  WSAU  Wausau.  Elect- 
ed directors:  Glen  Holznecht,  WJPG 
Green  Bay;  Leo  Howard,  WEAU  Eau 
Clair;  Roger  LeGrand,  WITI-TV  Mil- 
waukee, and  Bernie  Strachota,  WRIT 
Milwaukee. 

Gus  Chan,  air  per- 
sonality with  WAAT 
Peoria,  111.,  joins 
WCIU  (TV)  Chicago 
as  program  director. 
WCIU  is  new  uhf  ch. 
26.  Station  due  to  go 
on  air  in  May  with 
ethnic  programming. 
Mr.  Chan  will  air  tv 
version  of  Spanish-language  show  he 
once  presented  on  WMAQ  Chicago. 

Curtis  D.  Peck,  who  became  chief 
engineer  of  KNBR  San  Francisco  in 
1926  when  station  was  known  as  KPO, 
retires  Jan.  31  as  manager  of  technical 
operations  of  NBC-owned  KNBR-AM- 
FM.  Mr.  Peck  is  succeeded  by  Donald 
R.  Hall,  who  has  been  NBC  engineer  in 
San  Francisco  since  1938. 

Herb  Bailey  and  Lee  Ruef  join 
WLOS-TV  Asheville,  N.  C,  as  sports 
commentator  -  commercial  announcer 
and  and  news  reporter,  respectively. 

Gil  Lee,  assistant  to  president  of  Mul- 


Chan 
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lins  Broadcasting  Co.  (KBTV  [TV]  and 
KBTR  Denver),  retires  Feb.  15  after 
14-year  association  with  company. 

Pat  Located,  continuity  director  of 
KWJJ  Portland,  Ore.,  named  director 
of  station's  newly  created  publicity  and 
sales  promotion  department. 

Lee  Peer,  formerly  with  KOLO 
Reno,  Nev.,  joins  KGW  Portland,  Ore., 
as  air  personality. 

Lester  Dinoff,  former  director  of 
publicity  and  exploitation  for  WABC- 
TV  New  York,  joins  Freedomland  Inc., 
New  York,  as  assistant  to  director  of 
publicity-public  relations. 

Don  Mills  named  pr  director  of 
KQED  (TV)  San  Francisco  (educa- 
tional ch.  9),  succeeding  Marianne 
Goldman,  who  resigned. 

EQUIPMENT  &  ENGINEERING 

Dr.   Robert  Adler 

appointed  vp-director 
of  research  for  Zenith 
Radio  Corp.,  Chicago, 
succeeding  Dr.  Alex- 
ander Ellett,  who  has 
A  been  named  to  new 

^k/^wV^     position  of  vp-special 
Mr.  Adler         scientific  projects.  Dr. 

Ellett  held  post  since 
1949.  Dr.  Adler,  elected  vp  in  1959, 
has  been  associate  director  of  research 
since  November  1952.  He  joined  com- 
pany as  member  of  research  division  in 
1941.  Erwin  M.  Roschke  named  as- 
sistant director  and  administrative  man- 
ager for  research,  and  Dr.  Bertrand 
Miller  will  be  assistant  research  direc- 
tor. Mr.  Adler's  technical  contributions 
include  Zenith's  Space  Command  re- 
mote control  tv  tuning  system  plus  tv 
circuit  innovations. 

Roy  J.  Benecchi,  former  vp  of  Lear 
Inc.,  Santa  Monica,  Calif.,  joins  Cape- 
hart  Corp.  (stereophonic  phonographs, 
am/fm  radio  phonographs),  Richmond 
Hill,  N.  Y.,  as  president,  succeeding 
J.  D.  Winer,  who  was  elected  board 
chairman.  Mr.  Benecchi  had  been  with 
Lear  for  20  years. 

Dr.  Charles  B.  Wakeman,  former  vp 
in  charge  of  research  and  development 
for  Magnetics  Inc.,  Butler,  Pa.,  named 
director  of  electronics  research  for  elec- 
tronic products  division  of  Corning 
Glass  Works,  Raleigh,  N.  C. 

Roy  E.  Drew,  former  controller  and 
assistant  treasurer  of  Plax  Corp.,  Hart- 
ford, Conn.,  rejoins  Sylvania  Electric 
Products,  New  York,  as  controller. 
Prior  to  joining  Plax,  Mr.  Drew  served 
as  controller  of  Sylvania's  electronic 
systems  division  in  Waltham,  Mass. 
J.  Robert  Peltz,  product  sales  manager- 
new  products  for  receiving  tube  opera- 
tions, named  manager-photo-conductor 


operation  for  electronic  tube  division. 

David  T.  Richardson,  general  credit 
manager  of  The  Magnavox  Co.,  Ft. 
Wayne,  Ind.,  appointed  corporate  credit 
manager.  Dean  M.  Davis,  assistant 
credit  manager,  named  credit  manager 
for  consumer  products  division.  John 
W.  Rippe,  financial  administrator  for 
government  and  industrial  division,  ap- 
pointed credit  manager  for  organs  and 
consumer  products  division. 

Milan  Leggett  appointed  broadcast 
sales  engineering  representative  of  Gen- 
eral Electronic  Labs,  Cambridge,  Mass. 
His  territory  includes  Texas,  Louisiana 
and  Mississippi. 

ALLIED  FIELDS 

Dexter  Neadle,  former  research  di- 
rector of  Opinion  Research  Corp.,  joins 
Audits  &  Surveys  Co.,  New  York,  as 
director  of  operations  for  national  total- 
market  audit. 

Frank  R.  Jamison  appointed  instruc- 
tor in  radio  and  tv  at  Colorado  State 
College,  Greeley.  As  CSC  faculty  mem- 
ber, Mr.  Jamison  will  teach  tv  produc- 
tion and  supervise  school's  closed-cir- 
cuit tv  facilities.  He  is  former  sales 
service  manager  of  KCMO-TV  Kansas 
City,  Mo. 

PROGRAMMING 


Mr.  Graff 


E.  Jonny  Graff, 

former  vp-syndication 
sales  of  Independent 
Television  Corp.,  New 
York,  joins  Embassy 
Pictures,  that  city,  as 
vp  of  newly  created 
tv  department.  Mr. 
Graff  has  also  served 
as    vp    of  National 


Telefilm  Associates  and  station  man- 
ager of  WNTA  (TV)  New  York. 

John  Houseman,  noted  producer  of 
stage  and  motion  pictures,  has  been  re- 
tained by  CBS-TV  to  produce  hour- 
long  series  of  dramas  based  on  episodes 
from  American  history,  planned  for 
next  season's  lineup. 

Charles  A.  Moses  elected  president 
of  Publicists  Assn.  (IATSE  Local  818), 
succeeding  Don  Boutyette.  Other  new 
officers  of  Hollywood  union  are:  John 
del  Valle,  first  vp;  Felix  Owens,  second 
vp;  Teet  Carle,  trustee. 

H.  Keith  Godfrey, 

sales  executive  with 
MCA  Tv,  New  York, 
elected  vp.  Mr.  God- 
frey joined  MCA  Tv 
in  1955  in  Houston 
office.  He  was  trans- 
ferred to  Philadelphia 
and  later  to  New 
York  in  1957. 


David  W.  Burke,  manager  ot  institu- 
tional programs  operation  for  General 
Electric  Co.,  New  York,  appointed 
manager  of  pr  programs  operation.  Mr. 
Burke  will  be  responsible  for  GE's  tv 
show  General  Electric  True. 

INTERNATIONAL 

George  W.  Harper  to  general  sales 
manager  of  CHFI-AM-FM  Toronto. 

T.  Mayer,  sales  manager,  promoted 
to  manager  of  Marconi  Broadcasting 
Div.  of  Marconi's  Wireless  Telegraph 
Co.  Ltd.,  Chelmsford,  Essex,  England. 
F.  J.  Sidebotham  succeeds  Mr.  Mayer 
as  division  sales  manager,  with  A.  A. 
McKerrell  as  assistant  sales  manager. 
D.  Law  appointed  to  newly  created 
position  of  chief  of  product  planning. 

Michael  Parkin,  formerly  with  Chan- 
nel Television  Ltd.,  joins  Television 
Audience  Measurement  Ltd.,  London, 
as  director.  Mr.  Parkin  will  have  spe- 
cial responsibility  of  assisting  David 
Wheeler,  TAM's  assistant  managing 
director. 

Dr.  B.  K.  Bryam,  general  manager  of 
CHFI-AM-FM  Toronto,  elected  execu- 
tive vp  of  Bureau  of  Broadcast  Meas- 
urement, that  city.  Dr.  Bryam  has  been 
in  audience  research  work  for  Canadian 
Broadcasting  Corp.,  Ottawa,  for  CFTO- 


Mr.  Godfrey 
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Mr.  Crittenden 


TV  Toronto,  and  consultant  in  research 
for  CTV  Television  Network,  Toronto. 

Harold  Crittenden 

elected  vp  and  direc- 
tor of  Transcanada 
Communications  Ltd. 
(CKCK-AM-TV  Re- 
gina,  Sask.,  CKRC 
Winnipeg,  and  CKOC 
Hamilton,  Ont.).  For 
past  three  years  Mr. 
Crittenden  has  served 
as  Transcanada's  general  manager  and 
before  that  was  manager  of  CKCK- 
AM-TV. 

DEATHS 

Joseph  Angello,  41,  news  director  of 
WOHO  Toledo,  Ohio,  died  Jan.  20  at 
his  home  in  that  city. 

Joseph  R.  McCurdy,  48,  manager  of 
news  and  press  services  for  RCA,  New 
York,  died  Jan.  23  after  long  illness. 
Mr.  McCurdy  joined  RCA  in  1959  as 
manager  of  product  news  and  field  rela- 


tions, after  13  years  with  Carl  Byoir  & 
Assoc.,  New  York,  where  he  was  vp. 

Otto  A.  Harbach, 

89,  past  president 
(1950-53)  of  Ameri- 
can Society  of  Com- 
posers, Authors  & 
Publishers  and  well- 
known  composer  and 
playwright,  died  last 

Thursday   (Jan.  24) 
Mr.  Harbach        fa  New  York  He  wa§ 

charter  member  of  ASCAP  and  direc- 
tor since  1920.  He  wrote  such  songs 
as  "Smoke  Gets  In  Your  Eyes,"  "In- 
dian Love  Call,"  "Rose  Marie,"  and 
"Gianinna  Mia,"  and  such  Broadway 
musicals  and  operrettas  as  "No,  No 
Nanette,"  "Sunny,"  "Roberta"  and 
"Desert  Song." 

Gwen  Wagner,  copy  chief  of  Hal 
Stebbins  Inc.,  Los  Angeles  advertising 
and  pr  firm,  died  Jan.  14  in  Good  Sa- 
maritan Hospital,  that  city,  after  long 
illness.  In  Los  Angeles  since  1946,  Miss 


Wagner  specialized  in  writing  motion 
picture  advertising  copy  for  10  years  at 
Foote,  Cone  &  Belding  before  joining 
Stebbins  in  1956. 

Jacques  Fray,  59, 

radio  personality  and 
pianist  with  WQXR- 
AM-FM  New  York, 
died  Jan.  20  of  heart 
attack  at  his  home  in 
that  city.  Mr.  Fray 
conducted  Listening  to 
Music  with  Jacques 
Fray,  classical  records 
program  over  WQXR,  since  October 
1947.  Between  1930  and  1938,  Mr. 
Fray  and  Mario  Braggiotti  worked  as 
duo-piano  team  for  radio  and  supper 
clubs.  Since  1945  he  has  broadcast 
English  and  French  language  programs 
for  Voice  of  America.  Mr.  Fray's  most 
recent  tasks  included  weekly  French 
language  musical  program  and  narra- 
tion into  French  of  USIA's  film  of  Mrs. 
John  F.  Kennedy's  trip  to  India  and 
Pakistan. 


Mr.  Fray 


 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Jan.  17 
through  Jan.  23  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA— directional  antenna,  cp 
—construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis.— visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans- 
transmitter,  unl.— unlimited  hours,  kc— kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

ACTION  BY  FCC 
Huntsville,  Ala. — North  Alabama  Bcstrs. 


Inc.  Granted  cp  for  new  tv  to  operate  on 
uhf  ch.  19  (500-506  mc);  ERP  519  kw  vis., 
270  kw  aur.  Ant.  height  above  average  ter- 
rain 1,057  ft.,  above  ground  254  ft.  P.  O. 
address  c/o  John  C.  Godbold,  Suite  330  Pro- 
fessional Center,  Montgomery,  Ala.  Es- 
timated construction  cost  $498,009;  first  year 
operating  cost  $250,000;  revenue  $260,000. 
Trans,  and  studio  locations  both  Huntsville. 
Geographic  coordinates  34°  44'  16"  N.  Lat., 
86°  31'  57"  W.  Long.  Type  trans.  RCA  TTU- 
25B,  type  ant.  RCA  TFU-27J.  Legal  counsel 
Fly,  Shuebruk,  Blume  &  Gaguine,  consult- 
ing engineer  Gautney  &  Jones,  both  Wash- 
ington, D.  C.  Principals:  Charles  F.  Grisham 
&  John  C.  Godbold  (each  49.98%)  and 
Albert  W.  Copeland  (.04%).  Messrs.  Grisham 
&  Godbold  are  both  lawyers  and  part 
owners  of  real  estate  firms;  Mr.  Copeland 
is  gen.  mgr.  of  WAPI-AM-FM-TV  Birming- 
ham, Ala.  Initial  decision  looking  toward 
grant  became  effective  Jan.  17. 

APPLICATION 
San  Bernardino,  Calif. — The  Maple  Chapel. 

Uhf  ch.  30  (566-572  mc);  ERP  318.5  kw  vis., 
159.25  kw  aur.  Ant.  height  above  average 
terrain  2,531.9  ft.,  above  ground  308  ft.  P.  O. 
address  c/o  Rev.  R.  A.  Schoch,  Box  41108, 
Los  Angeles  41,  Calif.  Estimated  construc- 
tion cost  $349,130;  first  year  operating  cost 
$96,000;  revenue  $96,000.  Studio  and  trans, 
locations  both  Los  Angeles.  Geographic  co- 


ordinates 34°  10'  43"  N.  Lat.,  117°  42'  23" 
W.  Long.  Type  trans.  GE  TT56A,  type  ant. 
GE  TY25C.  Legal  counsel  S.  R.  Levine,  con- 
sulting engineer  James  F.  Lawrence  Jr., 
both  Los  Angeles.  Principals:  members  of 
board  of  church  group  (no  stock  issued). 
Ann.  Jan.  22. 


New  am  stations 

ACTIONS  BY  FCC 

Ketchikan,  Alaska — South  Eastern  Alaska 
Bcstrs.  Inc.  Granted  cp  for  new  am  on  620 
kc,  500  w-N,  1  kw-LS;  condition  and  pre- 
sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419.  P.  O.  address  c/o  KBYR,  Box  1960, 
Anchorage,  Alaska.  Estimated  construction 
cost  $22,193;  first  year  operating  cost  $42,000; 
revenue  $52,000.  South  Eastern,  licensee  of 
KJNO  Juneau,  Alaska,  is  controlled  by 
Radio  Anchorage  Inc.,  licensee  of  KBYR- 
AM-FM  Anchorage,  Alaska.  Radio  Anchor- 
age is  owned  by  J.  Chester  &  Josephine 
M.  Gordon  (each  47.6%)  and  others.  Action 
Jan.  23. 

Indianapolis,  Ind. — Radio  One  Five  Hun- 
dred Inc.  Granted  cp  for  new  am  on  1500 
kc,  5  kw-D,  DA.  P.  O.  address  c/o  Douglas 
D.  Kahle,  Box  491,  Pacific  Grove,  Calif. 
Estimated  construction  cost  $40,869,  first  year 
operating  cost  $96,000,  revenue  $110,000. 
Principals  include  Douglas  D.  Kahle,  Edwin 
Tornberg  and  Edward  Wetter,  33'/3%  each. 
Applicants  are  associated  with  Edwin  Torn- 
berg Inc.,  radio-tv  brokers.  Action  Jan.  23. 


APPLICATIONS 

Coolidge,  Ariz. — Coolidge  Bcstg.  Co.  1150 
kc,  1  kw,  DA-N,  unl.  Requests  facilities 
previously  assigned  to  KCKY.  Ant.  height 
206  ft.  P.  O.  address  Box  246.  Coolidge. 
Estimated  construction  cost  $11,000;  first 
year  operating  cost  $35,000;  revenue  $42,000. 
Principals:  Kathleen  E.  (60%)  &  Craig  E. 
(30%)  Davids  and  Paul  Dean  Ford  (10%). 
Mr.  Davids,  attorney,  is  part  owner  of 
WCER  Charlotte  and  WYSI  Ypsilanti,  both 
Michigan;  Mr.  Ford,  consulting  engineer, 
owns  WPFR  (FM)  Terre  Haute,  Ind.  Ann. 
Jan.  22. 

John  Day,  Ore. — John  Day  Valley  Bcstrs. 
1400  kc,  250  w.  P.  O.  address  c/o  T.  A. 
Smith,  Box  278,  Pendleton,  Ore.  Estimated 
construction  cost  $15,000;  first  year  operat- 
ing cost  $30,000;  revenue  $35,000.  Principals: 
T.  A.  Smith  and  C.  H.  Fisher  (each  50%). 
Mr.   Fisher   is   part   owner   of  KVAL-TV 
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Eugene,  KCBY-TV  Coos  Bay  and  KPIC-TV 
Roseburg,  all  Oregon;  Mr.  Smith  is  part 
owner  of  KUMA  Pendleton,  Ore.  Ann.  Jan. 
23. 


Existing  am  stations 

ACTIONS  BY  FCC 

KAKE  Wichita,  Kans. — Granted  increased 
daytime  power  on  1240  kc  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w;  conditions.  Action  Jan.  23. 

KOPR  Butte,  Mont. — Granted  increased 
daytime  power  on  550  kc,  DA-N,  from  1 
kw  to  5  kw,  continued  nighttime  opera- 
tion with  1  kw;  remote  control  permitted; 
conditioned  to  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419;  and  without  preju- 
dice to  whatever  action  commission  may 
deem  necessary  as  result  of  final  deter- 
mination with  respect  to  its  pending  ap- 
plication for  renewal  of  license.  Action  Jan. 
23. 

WFFF  Columbia,  Miss. — Granted  change  of 
facilities  from  1600  kc,  500  w,  D,  to  1360 
kc,  1  kw,  D;  remote  control  permitted;  con- 
ditioned to  pre-sunrise  operation  with  day- 
time facilities  precluded  pending  final  de- 
cision in  Doc.  14419.  Action  Jan.  23. 

KNBX  Kirkland,  Wash.— Granted  in- 
creased power  on  1050  kc,  D,  from  1  kw 
to  5  kw,  and  change  station,  trans,  site  and 
studio  location  to  Seattle:  conditions.  Comr. 
Ford  absent.  Action  Jan.  23. 

■  By  decision,  commission  granted  ap- 
plication of  Strafford  Bcstg.  Corp.  to  in- 
crease hours  of  operation  of  WWNH 
Rochester,  N.  H.,  from  daytime  only  to 
unl.,  with  DA-N,  continued  operation  on 
930  kc,  5  kw.  Comr.  Craven  dissented; 
Comr.  Henry  concurred  and  issued  state- 
ment in  which  Chmn.  Minow  joined.  April 
4,  1962,  initial  decision  looked  toward  this 
action.  Action  Jan.  16. 

■  By  decision,  commission  granted  ap- 
plication of  Asheboro  Bcstg.  Co.  to  change 
facilities  of  WGWR  Asheboro,  N.  C,  on 
1260  kc  from  1  kw,  D,  to  5  kw-LS,  500  w-N, 
with  DA-2.  Comr.  Craven  concurred  in 
grant  for  daytime  operation;  Comr.  Henry 
concurred  and  issued  statement  in  which 
Chmn.  Minow  joined.  June  6,  1962,  initial 
decision  looked  toward  this  action.  Action 
Jan.  16. 


APPLICATION 

WROA  Gulfport,  Miss. — Cp  to  change  fre- 
quency from  1390  kc,  D,  to  1400  kc,  250 
w-D,  1  kw-D  and  install  new  trans.  Ann. 
Jan.  22. 


Existing  fm  station 

ACTION  BY  FCC 

KSJO-FM  San  Jose,  Calif.— Waived  Sec. 
1.356(f)  of  rules  and  granted  application 
to  increase  power  to  1.50  kw,  decrease  ant. 
height  to  minus  105  ft.,  and  move  trans, 
about  5.8  miles  east  of  present  location. 
Comr.  Ford  absent.  Action  Jan.  23. 


Ownership  changes 

ACTIONS  BY  FCC 

KVOA-TV  Tucson,  Ariz.,  and  KOAT-TV 
Albuquerque,  N.  Mex. — Granted  assignment 
of  licenses  from  Clinton  D.  McKinnon 
(40%)  and  Bernard  Weinberg,  Arthur  A. 
Desser  &  Harold  B.  Garfield  (each  20%), 
d/b  as  Alvarado  Tv  Inc.,  to  Steinman  family 
(68%)  and  others,  tr/as  WGAL  Tv  Inc.  Con- 
sideration $3,250,000.  Assignee  is  licensee  of 
WGAL-AM-FM-TV  Lancaster,  Pa.;  other 
Steinman  interests  are  WDEL-AM-FM  Wil- 
mington, Del.,  and  WEST-AM-FM  Easton, 
WORK,  York,  WKDO  Harrisburg  and 
WLEV-TV  Bethlehem,  all  Pennsylvania.  Ac- 
tion Jan.  23. 

KERN-AM-FM  Bakersfield,  Calif.— Granted 
assignment  of  license  from  Eleanor  Mc- 
Clatchy  and  McClatchy  family  (100%  of  vot- 
ing stock),  d/b  as  McClatchy  Newspapers,  to 
Roger  Stoner,  J.  Ward  Wilkinson  and  Ray 
V.  Hamilton,  tr/as  Radio  KERN  Inc.  (no 
stock  issued  pending  ruling  of  Calif.  Com- 
missioner of  Corporations).  Consideration 
$145,000  and  agreement  not  to  compete  for 
five  years.  Mr.  Stoner  until  recently  was 
sales  mgr.  of  KYA  San  Francisco;  Mr. 
Wilkinson  owns  ad  agency;  Mr.  Hamilton  is 
50%  owner  of  brokerage  firm.  Action  Jan. 
18. 


KBIC-TV  Los  Angeles,  Calif.— Granted  as- 
signment of  cp  from  John  H.  Poole  (83.03%), 
Olivia  A.  Poole  (2.22%)  and  seven  minor 
children  of  John  H.  and  Olivia  A.  Poole 
(14.75%),  d/b  as  John  Poole  Bcstg.  Inc.,  to 
H.  Calvin  Young  Jr.  &  Martha  White  Mills 
Inc.  (each  47.5%)  and  Jerome  Glaser  (5%), 
tr/as  Central  Bcstg.  Corp.  of  California. 
Consideration  $180,000.  Martha  White  Mills, 
large  corporation  with  no  majority  stock- 
holder, and  Messrs.  Young  &  Glaser  share 
ownership  of  WGUS  North  Augusta,  S.  C; 
Messrs.  Young  (70%)  &  Glaser  (25%)  are 
majority  owners  of  WYAM  Bessemer,  Ala.; 
Mr.  Young  is  50%  owner  of  WENO  Madi- 
son, Tenn.,  and  Martha  White  Mills  plans  to 
buy  Walter  Duke's  remaining  50%,  making 
Central  Bcstg.  Corp.  (WENO  licensee)  par- 
ent company  of  KBIC-TV  licensee.  Comr. 
Ford  dissented.  Action  Jan.  23. 

WYNE  Baton  Rouge,  La. — Granted  assign- 
ment of  cp  from  James  A.  Noe  (100%)  to 
Denver  T.  Brannen  (100%),  tr/as  KCIL  Inc. 
Consideration  $18,991.  Mr.  Brannen  owns 
KCIL  Houma,  La.,  and  WPAP  Fernandino 
Beach  and  is  majority  owner  of  WDLP 
Panama  City,  both  Florida.  Comr.  Bartley 
dissented.  Action  Jan.  23. 

WDOB  Canton,  Miss. — Granted  transfer  of 
licensee  corporation,  Madison  County  Bcstg. 
Inc.,  from  R.  E.  Hook  (70%)  and  Lucille 
Hook  (30%)  to  Roy  J.  Loflin  Jr.  and  Wilbur 
R.  Williams  (each  50%).  Consideration  $82,- 
800.  Mr.  Loflin  owns  advertising  agency. 
Action  Jan.  17. 

KMMO  Marshall,  Mo. — Granted  transfer  of 
control  of  licensee  corporation,  KMMO  Inc., 
from  present  stockholders  to  MFA  Security 
Service  Co.,  company  of  which  all  present 
stockholders  are  officers  and  directors.  Con- 
sideration $1,000.  Action  Jan.  18. 

KOAT-TV  Albuquerque,  N.  Mex.— See 
KVOA-TV  Tucson,  Ariz.,  grant  above. 

KVWG  Pearsall,  Tex. — By  order,  waived 
Sec.  1.365  of  rules  and  granted  assignment 
of  cp  from  Earl  McKinley  and  James  O. 
Pilant  (each  50%),  d/b  as  McKinley-Pilant 
Bcstg.  Co.,  to  Mr.  McKinley  (50%)  and 
brothers  Clyde  T.  &  Robert  L.  (each  25%), 
tr/as  Winter  Garden  Bcstg.  Co.  Considera- 
tion $650.  Action  Jan.  16. 


APPLICATIONS 

KSUN  Bisbee,  Ariz. — Seeks  assignment  of 
license  from  Carleton  W.  Morris  (100%), 
deceased,  to  Esther  Morris  (100%),  execu- 
trix of  estate.  Also  see  application  below. 
Ann.  Jan.  23. 

KHFH  Sierra  Vista,  Ariz. — Seeks  assign- 
ment of  license  and  cp  from  Carleton  W. 
Morris  (100%),  deceased,  to  Esther  Morris 
(100%),  executrix  of  estate.  Also  see  ap- 
plication above.  Ann.  Jan.  23. 

KTUX  Pueblo,  Colo— Seeks  assignment  of 
license  from  H.  Myers  Bumgardner  (100%), 
trustee  in  bankruptcy,  to  Donald  W.  Rey- 
nolds Jr.  (100%).  Consideration  $30,000.  Mr. 
Reynolds  is  time  salesman  for  KOAT-TV 
Albuquerque,  N.  Mex.  Ann.  Jan.  23. 

WRGR  Starke,  Fla.— Seeks  assignment  of 
license  from  Murray  C.  &  Olympia  M.  Till- 
man (each  50%),  d/b  as  Radio  Starke  Inc., 
to  George  A.  Gothberg  Jr.  (51%)  and 
Ozelle  G.  Gothberg  (49%),  tr/as  George 
Gothberg  Radio  Inc.  Consideration  $45,000. 
Ann.  Jan.  23. 

WAVQ  (FM)  Atlanta,  Ga.— Seeks  assign- 
ment of  license  from  Great  Commission 
Gospel  Assn.  Inc.  (non-profit  religious  or- 
ganization, no  stock  issued)  to  Bob  Jones 
U.  Inc.  (100%).  For  other  information  see 
WAVO  application  below.  Ann.  Jan.  23. 

WAVO  Decatur,  Ga. — Seeks  assignment  of 
license  from  Great  Commission  Gospel  Assn. 
Inc.  (100%)  to  Bob  Jones  U.  Inc.  (100%). 
Consideration  for  both  stations  (see  WAVQ 
[FM]  application  above)  $180,900.  Principals 
of  Bob  Jones  U.  are  board  of  trustees.  Ann. 
Jan.  23. 

WTHN  Thomaston,  Ga. — Seeks  assignment 
of  cp  from  Alfred  A.  Britt  (100%)  to  Jimmy 
F.  Loftin  (100%),  tr/as  Upson  County  Bcstg. 
Co.  Consideration  $4,000.  Mr.  Loftin  is  part 
owner  of  insurance  agency.  Ann.  Jan.  23. 

WSEI  (FM)  Effingham,  111.— Seeks  assign- 
ment of  license  from  Illinois  Bcstg.  Co., 
large  company  with  no  majority  stock- 
holder, to  Joseph  E.  McNaughton  (59%), 
F.  F.  McNaughton  (20%)  and  others,  tr/as 
Effingham  Bcstg.  Co.  Consideration  $5,000. 
Effingham  is  licensee  of  WCRA  Effingham; 
Mr.  J.  E.  McNaughton  is  part  owner  of 
WRMN  Elgin,  WKEI  Kowanee,  Pekin  Times, 
Pekin,  and  Effingham  Daily  News,  Effing- 
ham, all  Illinois;  Mr.  F.  F.  McNaughton  is 
part  owner  of  two  newspapers  above.  Ann. 
Jan.  23. 

WNSH-AM-FM  Highland  Park,  HI.— Seeks 
transfer    of    negative    control    of  licensee 


corporation,  North  Suburban  Radio  Inc., 
from  Charles  Liebman  (50%)  to  Eli  E.  Fink 
(50%  before  transfer,  66  %%  after),  Nancy 
F.  Epstein  (20%)  and  Herbert  Schoenbrod 
(131,/3%).  Consideration,  $16,480,  is  reimburse- 
ment of  Mr.  Liebman's  investment.  Mrs. 
Epstein  and  Mr.  Fink  have  interest  in 
WIL-AM-FM  St.  Louis,  Mo.,  and  KBOX- 
AM-FM  Dallas,  Tex.;  Mr.  Schoenbrod  has 
interest  in  WIL-AM-FM.  For  more  informa- 
tion see  application  below.  Ann.  Jan.  16. 

WNSH-AM-FM  Highland  Park,  111.— Seeks 
assignment  of  cps  from  North  Suburban 
Radio  Inc.  (for  proposed  new  ownership, 
see  above),  to  North  Suburban  (75%),  H. 
&  E.  Balaban  Corp.  (20%)  and  Nan  Radio 
Corp.  &  Bon  Family  Corp.  (each  2  >,:>%), 
tr/as  Radio  Station  WNSH.  Consideration 
is  part  of  $16,480  in  application  above.  H. 
&  E.  Balaban  is  owned  by  Balaban  family 
(100%,  individually  and  in  trust),  and  has 
interest  in  WIL-AM-FM  &  KBOX-AM-FM 
(see  above),  WICS  (TV)  Springfield,  WCHU 
(TV)  Champaign,  WICD  (TV)  Danville  & 
WTVO  (TV)  Rockford,  all  Illinois;  and 
WHNB-TV  New  Britain,  Conn.  Both  Nan 
Radio  and  Bon  Family  have  interest  in 
WIL-AM-FM.  Ann.  Jan.  16. 

KLEE  Ottumwa,  Iowa — Seeks  assignment 
of  license  from  J.  W.  &  Dorothy  O'Connor 
(each  40%)  and  T.  A.  O'Connor  &  Ward 
Conover  (each  10%),  d/b  as  WPFA  Radio 
Inc.,  to  Ray  Freedman  and  Thomas  L.  Davis 
(each  50%),  tr/as  Kleeco  Radio.  Considera- 
tion $54,500.  Mr.  Davis  is  part  owner  of 
WBOW  Terre  Haute  and  WHUT  Anderson, 
both  Indiana,  and  Mr.  Freedman  is  part 
owner  of  WBOW.  Ann.  Jan.  17. 

WKTJ  Farmington-West  Farmington,  Me. 
— Seeks  transfer  of  control  of  licensee 
corporation,  Franklin  Bcstg.  Corp.,  from 
County  Inc.  (50%)  and  Bernard  G.  Marcus 
(14%  plus)  to  Elden  H.  Shute  Jr.  &  Gerald 
T.  Higgins  (each  17%  plus  before  transfer, 
47%  plus  after)  and  Robert  B.  Dow  Jr. 
(1%  plus  before,  4%  plus  after);  County  is 
equally  owned  by  Maurice  B.  Cloutier, 
John  F.  Poulin  and  Germaine  &  Regis  A. 
Lepage.  Consideration  $20,472.  Messrs.  Shute 
and  Higgins  are  part  owners  of  WKTQ 
South  Paris,  Me.  Ann.  Jan.  23. 

WCBA  Corning,  N.  Y.— Seeks  transfer  of 
control   of    licensee    corporation,  WCBA 
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Radio  Inc.,  from  Paul  L.  Carpenter  (50.2%), 
Paul  E.  Carpenter  and  Robert  W.  Shaddock 

(each  24.9%)  to  P.  E.  Carpenter  (50.3%) 
and  Mr.  Shaddock  (49.7%).  Consideration 
$7,332.  Ann.  Jan.  17. 

WHLP  Centerville,  Tenn. — Seeks  acquisi- 
tion of  positive  control  of  licensee  corpora- 
tion, Trans-Air  Bcstg.  Corp.,  from  Harold 
C.  Flood  (50%)  by  O.  O.  Smith  (50%  before 
transfer,  100%  after).  Consideration  is  note 
owed  Mr.  Smith.  Ann.  Jan.  17. 

KWEA  Merkel,  Tex.— Seeks  transfer  of 
control  of  permittee  corporation,  Taylor 
County  Bcstg.  Co.,  from  David  W.  RaUiff 
(100%)  to  Keith  Hodo  (100%).  Consideration 
$1,921.  Ann.  Jan.  18, 


Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  H.  Gifford  Irion  is- 
sued initial  decision  looking  toward  grant- 
ing application  of  Torrington  Bcstg.  Inc.  to 
change  facilities  of  WTOR  Torrington. 
Conn.,  from  1490  kc.  250  w,  unl.,  to  610  kc, 
500  w-N.  1  kw-LS,  DA-2.  Action  Jan.  23. 

■  Hearing  Examiner  Jay  A.  Kyle  issued 
initial  decision  looking  toward  granting  ap- 
plication of  Austin  Bcstg.  Inc.  for  new  tv 
on  ch.  24  in  Austin,  Tex.  Action  Jan.  22. 

■  Hearing  Examiner  Elizabeth  C.  Smith 
issued  initial  decision  looking  toward  grant- 
ing application  of  Potomac  Bcstg.  Inc.  for 
new  daytime  am  on  1390  kc,  1  kw,  in  Key- 
ser,  W.  Va.;  condition  and  pre-sunrise 
operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419.  Action 
Jan.  22. 


DESIGNATED  FOR  HEARING 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  applications 
of  Central  Wisconsin  Tv  Inc.  for  additional 
time  to  construct  WCWT  (TV)  (ch.  9) 
Wausau,  Wis.,  and  for  assignment  of  cp  to 
Midcontinent  Bcstg.  Co.  for  $34,439.  On  its 
own  motion,  commission  made  Wisconsin 
Citizens'  Committee  for  Educational  Tv 
Inc.,  which  filed  opposing  petitions,  and 
Wisconsin  Valley  Tv  Corp.  (WSAU-TV,  ch. 
7,  Wausau),  parties  to  proceeding.  Hearing 


issues  will  determine  (1)  whether  Central 
Wisconsin  has  been  diligent  in  proceeding 
with  construction  of  station,  whether  traf- 
ficking is  involved  and  whether  it  has  been 
candid  in  its  representations  to  commis- 
sion; (2)  when  and  under  what  circum- 
stances Citizens'  Committee  learned  of  pro- 
posed sale  of  WCWT,  sought  to  acquire  its 
construction  permit,  from  whom  it  obtained 
necessary  funds,  and  amount  obtained  and 
terms  and  conditions  thereof;  and  (3)  full 
facts  surrounding  Wisconsin  Valley  agree- 
ment to  donate  funds  to  Citizens'  Commit- 
tee, whether  latter  had  agreement  or  under- 
standing with  Wisconsin  Valley  to  file  in- 
stant petitions,  and  whether  Wisconsin 
Valley  has  engaged  in  course  of  action 
which  constitutes  abuse  of  commission's 
processes.  Chmn.  Minow  dissented,  favored 
further  inquiry.  Action  Jan.  23. 


OTHER  ACTIONS 

■  By  order,  granted  motion  by  KWK 
Radio  Inc.  and  extended  time  to  Jan.  21 
to  file  reply  to  exceptions  and  supporting 
brief  of  Broadcast  Bureau  to  initial  deci- 
sion in  proceeding  on  revocation  of  license 
of  KWK  St.  Louis,  Mo.  Action  Jan.  18. 

■  By  notice  of  inquiry,  commission  insti- 
tuted investigatory  proceeding  to  determine 
whether  The  McLendon  Corp.  was  candid 
in  representations  made,  or  failed  to  dis- 
close certain  intentions,  in  connection  with 
its  acquisition  and  operation  of  WYNR 
Chicago  and  whether  it  complied  with  com- 
mission's programming  policy  to  ascertain 
and  provide  programming  to  satisfy  local 
tastes,  needs  and  desires.  Action  Jan.  23. 


Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Mineola  Bcstg. 
Co.  and  Center  Bcstg.  Inc.  for  new  am 
stations  in  Mineola,  and  Pittsburg,  respec- 
tively, both  Texas,  directed  Center  to  com- 
ply with  provisions  of  Sec.  1.316  (b)  (2)  of 
rules  concerning  publication  of  intended 
withdrawal  of  its  application,  so  that  other 
persons  may  be  afforded  further  opportun- 


ity to  apply  for  facilities  specified  in  Center 
application.  Applicants  have  joined  in 
agreement  whereby  Center's  application 
would  be  dismissed  and  Mineola  would 
reimburse  Center  not  more  than  $2,000  as 
partial  reimbursement  of  expenses  incurred 
in  connection  with  latter's  application.  Ac- 
tion Jan.  21. 

■  By  memorandum  opinion  &  order, 
granted  petition  by  Harry  Newby  for  waiv- 
er of  Sec.  1.362  (b)  (1)  of  rules  and  per- 
mitted late  publication  of  local  notice  of 
hearing  on  his  application  for  new  am  in 
Cambridge,  Minn.  Action  Jan.  21. 

■  By  memorandum  opinion  &  order,  dis- 
missed request  by  Examiner  to  enlarge  is- 
sues in  proceeding  on  applications  of  Lara- 
mie Community  Tv  Co.  and  Albany  Elec- 
tronics Inc.  for  new  vhf  tv  translator  sta- 
tions in  Laramie  and  Tie  Siding,  both 
Wyoming.  Procedure  proposed  by  Examiner 
does  not  fall  within  scheme  established  by 
procedural  rules,  and  Review  Board  has 
not  been  delegated  authority  to  deviate 
therefrom.  Board  Chmn.  Berkemeyer  is- 
sued concurring  statement.  Action  Jan.  21. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
North  Atlanta  Bcstg.  Co.  and  J.  Lee  Fried- 
man for  new  am  stations  in  North  Atlanta. 
Ga.,  in  Docs.  14835-6,  denied  petition  by 
North  Atlanta  to  enlarge  issues.  Action 
Jan.  18. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Reliable  Bcstg. 
Co.  and  Blue  Ridge  Mountain  Bcstg.  Inc. 
for  new  am  stations  in  Calhoun  and  Elli- 
jay,  respectively,  both  Georgia,  in  Docs. 
14673-4,  granted  in  part  late  filed  motion  by 
Reliable  and  enlarged  issues  to  determine 
whether  Blue  Ridge  application  was  filed  in 
good  faith  or  was  filed  solely  or  in  part  for 
purpose  of  preventing  or  delaying  granting 
of  Reliable  application;  made  Gordon  Coun- 
ty Bcstg.  Co.  (WGGA),  Calhoun,  Ga.,  party 
to  proceeding.  Action  Jan.  18. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Jupiter  Assoc.  Inc.,  Somerset  County  Bcstg. 
Co.  and  Radio  Elizabeth  Inc.  for  new  am 
stations  in  Matawan,  Somerville,  and  Eliza- 
beth, respectively,  all  New  Jersey,  in  Docs. 
14755-7,  (1)  granted  in  part  late  filed  peti- 
tion by  Interstate  Bcstg.  Inc.  (WQXR), 
New  York,  N.  Y.,  to  extent  of  granting  it 
leave  to  intervene  as  party  to  proceeding; 
(2)  granted  petition  by  Radio  Elizabeth  for 
late  acceptance  of  its  opposition  to  WQXR's 
petition;  (3)  on  own  motion,  enlarged  is- 
sues to  determine  whether  Radio  Eliza- 
beth's proposal  contravenes  overlap  pro- 
visions of  Sec.  3.37  of  rules,  and  if  so, 
whether  circumstances  exist  which  would 
warrant  waiver;  and  (4)  directed  Radio 
Elizabeth  to  take  field  intensity  measure- 
ments from  its  proposed  site  in  pertinent 
arc  towards  WQXR,  and  from  WQXR  site 
toward  site  proposed  by  Radio  Elizabeth, 
to  establish  presence  or  absence  of  such 
overlap.   Action  Jan.  18. 

■  Scheduled  oral  argument  for  Feb.  19  in 
proceeding  on  application  of  Wilkes  Bcstg. 
Co.  for  new  am  in  Mocksville,  N.  C.  Ac- 
tion Jan.  18. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  am  applications 
of  Charles  County  Bcstg.  Inc.  and  Dorlen 
Bcstrs.  Inc.  for  new  stations  in  La  Plata 
and  Waldorf,  respectively,  both  Maryland, 
in  Docs.  14748-8,  denied  Charles  County's 
appeal  from  Examiner's  Oct.  4,  1962,  ruling 
which  denied  its  petition  for  leave  to 
amend  its  application,  subsequent  to  desig- 
nation for  hearing,  to  specify  DA  in  lieu 
of  its  original  non-directional  proposal.  Ac- 
tion Jan.  17. 

B  In  proceeding  on  application  of  Higson- 
Frank  Radio  Enterprises  for  new  am  in 
Houston,  Tex.,  in  Doc.  14357,  granted  peti- 
tion by  Broadcast  Bureau  and  extended  to 
Jan.  17  time  to  file  its  response  to  opposi- 
tion to  Broadcast  Bureau's  motion  to  en- 
large issues,  reopen  record  and  remand 
proceeding  to  Examiner.  Action  Jan.  17. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  am  application 
of  Tipton  County  Bcstrs.  (WKBL),  Cov- 
ington, Shelby  County  Bcstrs.  Inc.  (WHEY), 
Millington,  and  Huntingdon  Bcstg.  Co., 
Huntingdon,  all  Tennessee,  in  Docs.  14818 
et  al.,  denied  late  filed  petition  by  Broad- 
cast Bureau  to  enlarge  issues;  and  on  own 
motion,  enlarged  hearing  issues  to  deter- 
mine areas  and  populations  which  would 
receive  primary  service  from  Huntingdon's 
proposal,  and  availability  of  other  primary 
service  to  such  areas  and  populations.  Ac- 
tion Jan.  16. 

■  Granted  petition  by  KFNF  Bcstg.  Corp. 
(KFNF),  Shenandoah,  Iowa,  and  extended 
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The  discriminating  traveler  will  find  at  the 
newly  cosmopolitan  Beverly  Wilshire  Hotel 
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return  to  elegance  at  the  Beverly  Wilshire 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFGOE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L  Di Hard.  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

DI  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C, 
REpublic  7-3984 

Member  AFGOE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFGOE 


J.  G.  ROUNTREE 

CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
CLendale  2-3073 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 

Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bidg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFGOE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFGOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFGOE 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 


—Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Creat  Notch,  N.  ). 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENCINEERS 

Radio-Television 
Communications-Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFGOE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 

Member  AFGOE 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 
Member  AFOOE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise        James  M.  Moran 
Consulting,  Research  & 
Development  for  Broadcasting 
Industry  &  Government 

50  Frankfort  St.      Diamond  3-3716 
Fitchburg,  Massachusetts 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFOOE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFOOE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 

Associate 
George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.    (A  Chicago  suburb) 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENCINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


A.  E.  Towne  Asspes.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  A  FCCE 
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To  Be  Seen  by  100,000*  Readers 
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ers, chief  engineers  and  techni- 
cians— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Jan.  23 

ON  AIR  CPS  TOTAL  APPLICATIONS 

Lie.                   Cps.  Not  on  air  for  new  stations 

AM                  3,746                   64  115  485 

FM                   1,050                   31  137  187 

TV                     514                   65  77  105 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Jan.  23 

TOTAL 


VHF 

UHF 

TV 

Commercial  486 

93 

579 

Non-Commercial  47 

21 

681 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  BROADCASTING, 

Jan.  23 

AM 

FM 

TV 

Licensed  (all  on  air) 

3,746 

1,050 

513 

Cps  on  air  (new  stations) 

64 

31 

66 

Cps  not  on  air  (new  stations) 

114 

137 

76 

Total  authorized  stations 

3,924 

1,218 

662 

Applications  for  new  stations  (not  in  hearing) 

288 

173 

50 

Applications  for  new  stations  (in  hearing) 

195 

13 

53 

Total  applications  for  new  stations 

483 

186 

103 

Applications  for  major  changes  (not  in  hearing) 

331 

107 

44 

Applications  for  major  changes  (in  hearing) 

55 

3 

y.  8 

Total  applications  for  major  changes 

386 

110 

52 

Licenses  deleted 

5 

2 

0 

Cps  deleted 

0 

1 

1 

includes  3  stations  operating  on  unreserved  channels. 

to  Jan.  28  time  to  file  replies  to  exceptions 
to  initial  decision  in  proceeding  on  its  am 
application.  Action  Jan.  16. 

ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Scheduled  prehearing  conference  and 
hearing  in  following  proceeding:  Feb.  19 
and  March  6:  Brush  Bcstg.  Co.  for  new 
am  in  Wauchula,  Fla.  Action  Jan.  18. 

■  Granted  petition  by  Tedesco  Inc.  to 
extent  of  continuing  further  hearing  to 
date  to  be  specified  by  presiding  Hearing 
Examiner  in  proceeding  on  its  application 
and  that  of  Edina  Corp.  for  new  am  sta- 
tions in  Bloomington  and  Edina.  both 
Minnesota,  respectively.  Action  Jan.  17. 

By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  motion  by  Bootheel  Bcstg.  Co. 
and  extended  from  Jan.  18  to  Jan.  25  time 
to  file  reply  findings  in  proceeding  on  its 


application  for  new  am  in  Kennett,  Mo. 
Action  Jan.  21. 

■  Granted  petition  by  applicants  and  con- 
tinued Jan.  21  prehearing  conference  to 
March  25  in  proceeding  on  applications  of 
Fran-Mack  Bcstg.  Inc.  and  Radio  Smiles 
Inc.  for  new  am  stations  in  Fayetteville 
and  Spring  Lake,  both  North  Carolina,  re- 
spectively. Action  Jan.  18. 

■  Granted  request  of  The  Niles  Bcstg. 
Co.  and  extended  from  Jan.  15  to  Jan.  21 
date  to  file  proposed  findings  in  proceeding 
on  its  application  for  new  am  in  Niles, 
Ohio,  et  al.,  in  Docs.  14632-4.  Action  Jan.  17. 

By  Hearing  Examiner  Thomas  H.  Donahue 

■  Granted  petition  by  Broadcast  Bureau 
and  rescheduled  hearing  for  March  6,  in 
Camden,  Ark.,  in  proceeding  on  applications 
of  Smackover  Radio  Inc.,  Smackover,  and 
Magnolia  Bcstg.  Co.  (KVMA),  Magnolia, 
respectively,  both  Arkansas.  Action  Jan.  21. 

By  Hearing  Examiner  Charles  J.  Frederick 

■  Granted  petition  by  Broadcast  Bureau 


and  extended  from  Jan.  21  to  Feb.  19  time 
to  file  proposed  findings  of  fact  and  con- 
clusions in  proceeding  on  applications  of 
Kent-Ravenna  Bcstg.  Co.,  Joseph  P.  Ward- 
law  Jr.  and  Portage  County  Bcstg.  Corp. 
for  new  am  stations  in  Kent,  Canton  and 
Kent-Ravenna,  all  Ohio,  respectively.  Ac- 
tion Jan.  21. 

■  In  consolidated  am  proceeding  on  ap- 
plications of  Greenwich  Bcstg.  Corp.. 
Greenwich,  Conn.,  et  al.,  (1)  granted  peti- 
tion by  Milford  Bcstg.  Co.,  Milford,  Conn., 
and  ordered  proposed  findings  and  conclu- 
sions and  replies  to  be  filed  by  Feb.  12  and 
March  1,  respectively,  (2)  accepted  sworn 
statement  attached  to  petition  as  testimony 
of  Blair  A.  Walliser,  d/b  as  Milford  Bcstg. 
Co.,  Milford,  Conn.,  and,  as  such,  incor- 
porated it  into  record  same  as  if  it  were 
given  orally  in  hearing,  and  (3)  closed 
record.  Dismissed  as  moot  Milford's  motion 
to  fix  hearing  dates  and  extend  time  for 
filing  proposed  findings  and  replies.  Action 
Jan.  14. 

By  Hearing  Examiner  Millard  F.  French 

■  Upon  request  by  Broadcast  Bureau  and 
with  consent  of  party,  extended  from  Jan. 
21  to  Feb.  4  time  to  file  reply  findings  in 
proceeding  on  application  of  Wright  and 
Maltz  Inc.  (WBRB),  Mt.  Clemens,  Mich. 
Action  Jan.  18. 

■  Upon  request  by  Grossco  Inc.  continued 
Jan.  15  prehearing  conference  to  Jan.  17  in 
proceeding  on  its  application  and  that  of 
Valley  Bcstg.  Co.  for  new  fm  stations  in 
West  Hartford  and  Ansonia,  both  Connecti- 
cut. Action  Jan.  15. 

■  On  own  motion,  continued  without  date 
further  prehearing  conference  and  hearing 
scheduled  for  Feb.  4  in  Cumberland,  Md., 
in  proceeding  on  applications  of  Wellers- 
burg  Tv  Inc.  and  People's  Community  Tv 
Assn.  Inc.  for  new  vhf  translator  stations 
in  Wellersburg,  Pa.,  and  LaVale.  Md.  Ac- 
tion Jan.  15. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  In  proceeding  on  application  of  Tri- 
angle Publications  Inc.  (WNHC-TV),  New 
Haven.  Conn.,  denied  requests  of  respond- 
ents Connecticut  Tv  Inc.  and  Springfield 
Tv  Bcstg.  Corp.  for  issuance  of  subpoenas 
duces  tecum  to  presidents  of  Travelers 
Bcstg.  Service  Corp.  (WTIC-TV),  RKO 
General  Phonevision  Co.  (WHCT) ,  both 
Hartford,  Connecticut,  and  Hampden-Hamp- 
shire Corp.  (WHYN-TV),  Springfield.  Mass.. 
concerning  financial  and  business  affairs  of 
those  licensees;  (Action  Jan.  14)  and  bv 
separate  memorandum  opinion  &  order  for- 
malized ruling  made  at  Jan.  10  further 
hearing  and  denied  respondents'  joint  mo- 
tion for  ruling  (a)  that  applicant  has  failed 
to  sustain  its  burden  of  proof  under  issues 
(2,  5.  and  6),  that  its  application  must 
therefore  be  denied  and  that  no  further 
proceedings  are  necessary,  and  (b)  that 
until  disposition  of  motion  respondents 
shall  have  no  obligation  to  undertake  prep- 
aration or  presentation  of  their  rebuttal 
case:  and  dismissed  as  moot  applicant's 
motion  to  dismiss  joint  motion.  Action  Jan. 
15. 

■  Pursuant  to  agreement  reached  at  Jan. 
11  further  prehearing  conference  in  pro- 
ceeding on  am  a  replication  of  Hudson  Vallev 
Bcstg.  Corp.  (WEOK),  Poughkeepsie,  N.  Y., 
established  certain  procedural  dates,  super- 
seding, to  extent  applicable,  dates  set  forth 
in  Hearing  Examiner's  Dec.  10  order,  and 
continued  Jan.  14  hearing  to  Jan.  23.  Ac- 
tion Jan.  11. 


By  Hearing  Examiner  H.  Gilford  Irion 

■  Bv  memorandum  opinion  &  order  in 
consolidated  proceeding  on  application  of 
L.  B.  Wilson  Inc.  for  renewal  of  license  of 
WLBW-TV  on  ch.  10  in  Miami,  Fla..  and 
applications  of  Civic  Tv  Inc.,  South  Florida 
Tv  Corp.  and  Miami  Tv  Corp.  for  new  sta- 
tions on  that  channel,  received  in  evidence 
exhibits  by  L.  B.  Wilson  concerning  past 
programming  performance  of  WLBW-TV. 
Action  Jan.  17. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  In  proceeding  on  application  of  Paul 
Dean  Ford  for  new  am  in  Casey.  111.,  con- 
tinued Feb.  6  hearing  to  Feb.  25,  ordered 
that  applicant  will  circulate  two  copies  of 
his  exhibits  to  other  parties  and  one  to 
Hearing  Examiner  by  Feb.  4,  and  incor- 
porated bv  reference  herein  transcript  of 
Jan.  18  prehearing  conference  and  approved 
understandings,  agreements,  and  procedural 
ground  rules  established  at  prehearing  con- 
ference. Action  Jan.  18. 

■  After  further  prehearing  conference  on 
Jan.  21   in  proceeding  on   applications  of 
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Griffith  Bcstg.  Corp.  and  Parkway  Bcstg. 
Co.  for  new  am  stations  in  Lynchburg  and 
Buena  Vista,  both  Virginia,  respectively,  in 
Docs.  14799,  14800,  scheduled  certain  pro- 
cedural dates,  rescheduled  hearing  for 
April  8,  and  incorporated  by  reference 
herein  transcript  of  further  prehearing  con- 
ference with  same  force  and  effect  as  if 
set  out  verbatim.  Action  Jan.  21. 

By  Hearing  Examiner  Jay  A.  Kyle 

■  Granted  motion  by  Progress  Bcstg. 
Corp.  (WHOM),  New  York,  N.  Y.,  and 
ordered  that  exchange  of  exhibits  shall  be 
accomplished  by  June  28  in  lieu  of  Jan.  28, 
and  continued  Feb.  18  hearing  to  Sept.  18 
in  proceeding  on  its  am  application.  Ac- 
tion Jan.  17. 

By  Hearing  Examiner  Forest  L.  McClenning 

■  Formalized  by  order  agreements  reached 
at  Jan.  11  prehearing  conference  in  pro- 
ceeding on  application  of  Rockdale  Broad- 
casters for  new  am  in  Rockdale,  Tex.,  and 
scheduled  certain  procedural  dates  and  con- 
tinued Feb.  11  hearing  to  March  20.  Action 
Jan.  11. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Edina  Corp. 
and  Tedesco  Inc.  for  new  am  stations  in 
Edina  and  Bloomington,  respectively,  both 
Minnesota,  in  Docs.  14739-40,  denied  motion 
by  Tedesco  to  defer  issues  other  than  that 
directed  to  availability  of  Edina  Corp.  ant. 
site,  pending  resolution  of  that  issue.  By 
separate  order,  upon  request  by  Tedesco, 
(1)  scheduled  Feb.  7  for  resumption  of 
hearing  at  which  time  Edina  shall  produce 
John  C.  Hunter  and  Kenneth  Palmer  for 
cross-examination,  Feb.  8,  11,  and  12,  when 
Tedesco  shall  produce  Nicholas  Tedesco, 
Don  Braman  and  Peter  V.  Gureckis,  and  on 
latter  date  Edina  shall  produce  Vir  N. 
James  for  cross-examination;  and  (2) 
scheduled  hearing  conference  for  Jan.  25  to 
discuss  issues  added  by  Review  Board's 
Jan.  7  order.  Action  Jan.  21. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  William  D. 
Mangold,  d/b  as  Pinellas  Radio  Co.  for  new 
am  in  Pinellas  Park,  Fla.,  (1)  denied  peti- 
tion by  applicant  for  leave  to  amend  his 
application  to  change  location  of  towers 
by  approximately  0.12  miles  and  make 
certain  changes  in  ground  radials,  and  (2) 
ordered  that  at  resumption  of  hearing  on 
Feb.  4  all  parties  shall  be  prepared  to  dis- 
cuss method  and  timing  of  adduction  of 
evidence  as  to  issue  added  by  Review 
Board's  order  released  Dec.  19,  1962.  Action 
Jan.  21. 

By  Hearing  Examiner  Elizabeth  C.  Smith. 

■  Granted  joint  motion  by  applicants  and 
extended  from  Jan.  18  to  Feb.  8  time  to  file 
reply  findings  in  proceeding  on  applications 
of  Seven  Locks  Bcstg.  Co.  and  Tenth  Dis- 
trict Bcstg.  Co.  for  new  am  stations  in 
Potomac-Cabin  John,  Md.,  and  McLean, 
Va.,  respectively.  Action  Jan.  18. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Jan.  22 

WMTW-TV  Poland  Spring,  Me— Granted 
license  covering  installation  of  aux.  trans, 
at  main  trans,  location. 

KFOX  Long  Beach,  Calif  .—Granted  mod. 
of  license  to  change  name  to  KFOX  Inc. 

*KCVM  (FM)  Stockton,  Calif  .—Granted 
mod.  of  license  to  change  name  to  Univ.  of 
Pacific. 

WDAE  Tampa,  Fla.— Granted  cp  to  install 
old  main  trans,  as  aux.  trans,  at  main  trans, 
site. 


CEREBRAL 
PALSY 

RESEARCH 


JOIN  THE 

SO  MINUTE 
OCl  MARCH 


KOOL-FM  Phoenix,  Ariz. — Granted  cp  to 
increase  ERP  to  100  kw  and  install  new 
trans. 

WAAB  Worcester,  Mass. — Granted  cp  to 
change  ant.-trans.  site,  make  changes  in 
ground  system  and  install  new  trans. 

KGMB  Honolulu,  Hawaii — Granted  cp  to 
move  aux.  trans,  to  new  trans,  site. 

*KUNR  (FM)  Reno,  Nev.— Granted  mod. 
of  cp  to  change  type  ant.;  remote  control 
permitted. 

KVAS  Astoria,  Ore. — Granted  mod.  of 
cp  to  install  new  trans,  for  daytime  use 
only,  use  old  trans,  as  nighttime  trans,  and 
move  studio  and  trans,  locations  (all  at 
same  site). 

KOAP-FM  Portland,  Ore.— Granted  exten- 
sion of  authority  to  operate  Mon.  through 
Fri.  only  for  period  ending  March  31. 

■  Granted  cps  to  install  new  trans,  for 
following  stations:  WJAG  Norfolk,  Nebr.; 
KKLO  San  Diego,  Calif.,  and  change  ant  - 
trans,  site  and  make  changes  in  ground 
system. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WOIC  Colum- 
bia, S.  C;  KGOS  Torrington,  Wyo. 

■  Following  stations  were  granted  exten- 
sions of  completition  dates  as  shown:  WIVI- 
FM  Christiansted,  St.  Croix,  V.  I.,  to  June 
26;  WICU-FM  Erie,  Pa.,  to  May  20;  KADM 
(FM)  Golden  Valley,  Minn.,  to  June  1; 
WDRN  (FM)  Darien,  Conn.,  to  July  15; 
WLTA-FM  Atlanta,  Ga.,  to  Aug.  8. 


Actions  of  Jan.  21 

KAGT  Anacortes,  Wash. — Granted  exten- 
sion of  authority  to  remain  silent  for  pe- 
riod ending  March  15. 

KTUX  Pueblo,  Colo.— Granted  extension 
of  authority  to  remain  silent  for  period 
ending  March  31. 

W06AB  Jamestown,  N.  Y.— Granted  mod. 
of  cp  to  change  type  trans,  for  vhf  tv 
translator  station. 

KLUE-FM  Longview,  Tex.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant. 


Action  of  Dec.  20 

KENE  Toppenish,  Wash.— Granted  exten- 
sion of  authority  to  operate  sign-off  6  p.m. 
Mon. -Sat.  except  for  certain  days  each 
month  for  a  period  ending  March  31.  1963. 
This  action  reported  incorrectly  in  Dec.  31 
issue. 

Actions  of  Jan.  18 

Cowles  Magazines  &  Bcstg.  Inc.,  Marshall- 
town,  Iowa — Granted  cp  for  new  vhf  tv 

translator  station,  on  ch.  4,  to  translate 
programs  of  KRNT-TV  (ch.  8)  Des  Moines, 
Iowa. 

Tahoe    Translator    Co.,    Bijou,    Calif. — 

Granted  cps  for  new  uhf  tv  translator  sta- 
tions, on  chs.  76  and  73,  to  translate  pro- 
grams of  KCRA-TV  (ch.  3)  Sacramento 
and  KOVR  (TV)  (ch.  13)  Stockton,  both 
California. 

KICU-TV  Visalia,  Calif.— Granted  license 
for  tv  station  and  specify  ERP  as  162  kw 
vis.  and  87.1  kw  aur. 

WOAI  San  Antonio,  Tex. — Granted  mod. 
of  license  for  remote  control  operation 
(aux.  trans.). 

*WPHS  (FM)  Warren,  Mich.— Granted 
mod.  of  cp  to  change  main  studio  and 
trans,  location. 

KJBS  Pine  Bluff,  Ark.— Granted  extension 
of  completion  date  to  April  5. 


Actions  of  Jan.  16 

KELK  Elko,  Nev. — Granted  license  cover- 
ing installation  of  old  main  trans,  as  aux. 
trans. 

WOWW  Naugatuck,  Conn. — Granted  mod. 
of  license  to  operate  trans,  by  remote  con- 
trol; conditions. 

KIOO  (FM)  Oklahoma  City,  Okla.— 
Granted  mod.  of  license  to  change  studio 
location  and  remote  control  point  to  Shera- 
ton-Oklahoma Hotel. 

WTAG  Worcester,  Mass. — Granted  mod.  of 
license  to  operate  main  trans,  by  remote 
control  from  20  Franklin  St.;  conditions. 

KCMC  Texarkana,  Tex.— Granted  mod.  of 
license  to  operate  trans,  by  remote  control 
from  KTAL-TV  trans,  site;  conditions. 

KMOP  Tucson,  Ariz. — Granted  mod.  of  li- 
cense to  move  studio  and  remote  control 
point  to  1117  W.  Grant  Rd. 

K04AI,  K06AE,  K07AP  Prescott,  Ariz.— 
Granted  cps  to  change  type  trans,  of  vhf  tv 
translator  stations. 

KUNO  Corpus  Christi,  Tex. — Granted  cp 
to  change  studio  and  ant.-trans.  location  to 
4718  Leopard  St.   (aux.);  condition. 

KNOB  (FM)  Long  Beach,  Calif.— Granted 


cp  to  modify  trans. 

WKRC-FM  Cincinnati,  Ohio— Granted  cp 
to  increase  ERP  to  10  kw  and  change  type 
ant.;  ant.  height  880  ft. 

WTAY-FM  Robinson,  111.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant. 

WKVT  Brattleboro,  Vt.— Granted  mod.  of 
cp  to  change  type  trans. 

KBBW  (FM)  San  Diego,  Calif.— Granted 
mod.  of  cp  to  change  main  studio  and  re- 
mote control  point  locations  to  963  State  St. 

WINQ  Tampa,  Fla.— Granted  mod.  of  cp 
to  make  changes  in  DA  pattern  (DA-D), 
and  redescribe  ground  system. 

KWNS  Pratt,  Kans.— Granted  mod.  of  cp 
to  make  changes  in  daytime  DA  pattern. 

KLUC-FM  Las  Vegas,  Nev.— Granted  mod. 
of  cp  to  increase  ERP  to  5.8  kw;  and  change 
type  trans,  and  type  ant. 

■  Granted  following  stations  SCA  on  sub- 
carrier  frequency  of  67  kc:  KLRO  (FM) 
San  Diego,  Calif.,  and  WMRN-FM  Marion, 
Ohio. 


Fine 

■  By  memorandum  opinion  &  order,  com- 
mission ordered  Star  Bcstg.  Inc.  to  forfeit 
$2,000  to  government  for  willful  and  re- 
peated improper  identification  of  KISN  Van- 
couver, Wash.,  to  mislead  listening  public 
into  believing  that  KISN  is  licensed  solely 
to  Portland.  Action  Jan.  23. 


Rulemakings 

PETITIONS  FOR  RULEMAKING  FILED 

John   M.    Sink,    Santa   Barbara,    Calif. — 

Requests  amendment  of  rules  so  as  to  re- 
serve ch.  20  in  Santa  Barbara  for  non- 
commercial educational  tv  use.  Received 
Jan.  10. 

Midwest  Program  on  Airborne  Tv  Instruc- 
tion Inc. — Requests  institution  of  rulemak- 
ing proceedings  looking  toward  (1)  regular- 
ization  of  use  of  uhf  tv  channels  for  air- 
borne educational  tv  use  in  six-state  Mid- 
west area  of  111.,  Ind.,  Ky.,  Mich.,  Ohio  and 
Wis.;  (2)  adoption  of  appropriate  engineer- 
ing rules  and  criteria  governing  such  air- 
borne educational  tv  use,  and  (3)  allocation 
of  six  specific  uhf  tv  channels  for  airborne 
educational  tv  use  in  said  Midwest  area. 
Received  Jan.  15. 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20(f  per  word— $2.00  minimum  •  HELP  WANTED  25$  per  word— $2.00  minimum. 

•  DISPLAY  ads  £20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  30^  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R,  BROADCASTING. 


General  manager  needed  for  Texas  medium 
market  station.  Good  profit  with  excellent 
potential.  Right  man  can  buy  in.  Box  196A, 
BROADCASTING. 


Manager  unusual  opportunity  to  manage 
station  in  one  of  ten  leading  markets.  Must 
have  previous  experience  as  manager  or 
sales  manager  of  negro  programmed  sta- 
tion. Box  221A,  BROADCASTING. 


Sales 


Radio  time  salesman,  experienced,  knowl- 
edgeable, to  handle  key  accounts  for  excel- 
lent operation.  Need  right-hand  man  po- 
tential for  multiple  station-owner.  Good 
salary,  plus  commission  for  self-starter  pro- 
ducer. If  you  are  a  young  man  going  places, 
this  is  your  opportunity.  Box  192A,  BROAD- 
CASTING. 


Ohio  Lake  Erie;  experienced  sales  manager 
or  salesman  capable  of  handling  sales  and 
sales  department.  Established  station.  Box 
313A,  BROADCASTING. 


Experienced  announcer-salesman,  2  years 
minimum  requirement,  excellent  news,  C 
&  W  pop  no  r  &  r.  Past  record  thoroughly 
scrutinized.  References  and  credit  must  be 
A-l,  we'll  check!  Excellent  opportunity  for 
right  man.  Photo,  salary  requirements,  re- 
sume first  letter.  Middle  Atlantic  kw  day- 
timer.  Box  202A,  BROADCASTING. 


Salesman  wanted  for  Cedar  Falls-Waterloo, 
Iowa  station.  Salary,  commission.  Send  de- 
tails, present  billings  to  Box  259A,  BROAD- 
CASTING. 


Somewhere  there  are  two  good  salesmen 
that  would  like  to  work  on  a  50  percent 
profit  commission,  after  station  expenses. 
Station  expenses  are  $4,000  per  month.  With 
$10,000  sales  the  profit  is  $6,000—50-50  gives 
$3,000  or  $1,500  per  month  per  salesmen. 
Proven,  you  can  buy  the  station  in  five 
years.  Box  298A,  BROADCASTING. 


California,  KCHJ,  5000  watts.  Experienced 
salesman,  $520  guarantee,  25%  commission. 
Delano,  California. 


Newport  county's  only  radio  station,  WADK, 
has  prime  availability  for  aggressive,  ex- 
perienced radio  time  salesman.  Expense 
allowance,  draw,  fifteen  per  cent  commis- 
sion. WADK  is  a  rapidly  growing  station. 
Reply  to  Charles  Buddy  Bentz,  Station 
Manager,  WADK,  Newport,  Rhode  Island, 
Phone  846-1540. 


Top  notch  salesman  wanted  for  1,000  watt 
daytime  radio  station  in  Greenville,  N.  C, 
WKTB.  Salary  open.  Only  top  notch  man 
need  apply  No  collect  phone  calls.  Desire 
personal  interview  with  applicant. 


Madison,  Wis.,  offers  outstanding  opport- 
unity. We  pay  biggest  guarantee,  biggest 
commissions,  have  number  one  ratings.  Im- 
mediate opening  for  seasoned  salesman. 
Phil  Fisher,  WISM. 


Wanted:  An  experienced  salesman-an- 
nouncer. We  offer  a  good  position  for  a 
good  man.  Contact  Pinkney  Cole,  WTRO, 
Dyersburg,  Tennessee. 


Sales 


Southern  Group  5  top-rated  metro  sta- 
tions— has  immediate  opening  2  experienced 
executive  salesmen.  35-45 — married — out- 
standing record — self  starters — hard-sell  men 
of  action.  High  guarantee — commission — 
moving  expenses — fringe  benefits — training 
program — excellent  opportunity  for  man- 
agement. Be  courageous — start  '63  with  a 
progressive  organization  of  fine  young  men. 
Send  resume — references — photograph — Mc- 
Lendon  Broadcasting  Company,  Executive 
Offices  960-980  Milner  Building,  Jackson, 
Mississippi. 


FM  .  .  .  Sales  manager,  with  proven  abili- 
ties. Good  base  and  inviting  commission 
scale.  Prefer  presently  in  FM  sales.  Medium 
market,  full  time  stereo  and  background 
music.  Must  be  mature  creative,  and  like 
a  challenge.  Need  immediately!  Send  re- 
sume, sales  records,  and  photo  air  mail. 
WVNO-FM,  2988  Park  Ave.,  West,  Mans- 
field, Ohio. 


New  York — experienced  salesman  with  crea- 
tive aptitude.  Immediate  position.  All  replys 
confidential.  Above  average  compensation. 
Station  Manager,  WVOX,  New  Rochelle. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $100  weekly.  Box  326R.  BROADCAST- 
ING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Ohio  daytimer  going  directional  needs  an- 
nouncer with  first  class  ticket.  Capable 
engineering  and  experienced  air  work 
necessary.  Box  100A,  BROADCASTING. 


Announcer  with  experience  and  drive 
needed  by  Texas  medium  market.  Must 
handle  production.  Box  197A,  BROADCAST- 
ING. 


$650.00  per  month  for  top  flight  commercial 
announcer.  Must  have  1st  phone.  Good 
music  and  local  news  format.  Established 
mid-west  station.  Send  tape,  photo  and 
resume.  Box  228A,  BROADCASTING. 


Announcers  wanted.  Negro  newsman  for 
major  market.  Emphasis  on  local  news. 
Send  tape  and  resume  to  Box  257A.  BROAD- 
CASTING. 


Enthusiastic  morning  man,  announcer/en- 
gineer, no  maintenance.  Mid  Atlantic  sta- 
tion. Box  279A,  BROADCASTING. 


Personality  dj,  modified  format,  Virginia. 
Experienced  only.  Send  tape,  photo,  and 
resume  first  letter.  All  tapes  returned.  Box 
320A,  BROADCASTING. 


Experienced  news  director  to  gather,  write 
and  air  local  news.  Illinois.  $5,200.  Tape, 
resume,  and  photo.  Box  322A,  BROAD- 
CASTING. 


Attention  small  to  medium  markets  in  Ar- 
kansas, Oklahoma  and  Texas:  KALO  in 
Little  Rock,  the  capital  of  Arkansas,  is  look- 
ing for  a  good,  solid,  all-around  DJ  an- 
nouncer news  man.  If  you  want  to  move 
up  to  the  highly  competitive  opportunity, 
then  send  a  tape  and  letter  telling  us  why 
you  think  you  can  fill  the  bill.  All  inquiries 
will  be  kept  confidential  and  no  one  will 
be  contacted  without  your  permission. 


Announcers 


Wanted:  A  young,  first  ticket,  country  and 
western  personality.  Prefer  family  man. 
We  are  a  10,000  watt,  full-time,  reliable 
country  and  western  operation  and  want  a 
man  who  knows  country  music.  Send  tape 
and  resume  to  Mike  Oatman,  P.  O.  Box 
4258,   El  Paso,  Texas. 


Wanted;  creative  top  40  man  who  can  sell. 
Honolulu's  newest,  most  aggressive  station 
will  pay  top  salary  to  right  man.  Write: 
John  Weiser,  KUMU,  Honolulu. 


Los  Angeles  and  southern  California  am-tv 
markets.  Send  $5.00  for  an  honest,  direct 
appraisal  of  cost  of  living,  salaries,  climate, 
job  opportunities.  Personal  contact.  Red 
Mcllvaine  Productions,  Box  987,  Hollywood, 
California. 


Arizona  daytimer  needs  combo  man,  news, 
good  music,  enthusiastic,  first  class  ticket, 
no  maintenance.  KPIN  Radio,  Casa  Grande, 
Arizona. 


Announcer  with  first  class  ticket.  WAMD, 
Aberdeen,  Maryland. 


Wanted:  staff  announcer  for  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
luxe  and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.    No  phone  calls  please! 


Top  rated  modern  format  radio  station  in 
Peoria,  Illinois,  is  constantly  on  the  alert 
for  bright-sounding  personalities  and  ag- 
gressive newsmen.  Please  send  tape  and 
resume  to  Program  Director  of  WIRL. 


DJ,  1st  phone,  St.  Louis  area.  $115  week  to 
start.  Contact  Chuck  Norman,  WGNU  Radio, 
Granite  City,  Illinois. 


Immediate  opening  experienced  newsman 
to  gather,  write  and  deliver  news  for  small 
market  daytimer.  WVSC,  Somerset,  Penn- 
sylvania. 


Immediate  opening  for  experienced  adult 
announcer.  Require  board  ability  and  good 
music  knowledge;  no  news.  Exceptional  op- 
portunities, fringe  benefits,  etc.,  for  properly 
qualified  person.  Address  recent  air  check, 
snapshot  and  resume  to  Manager,  WOC-AM- 
FM-TV,  Daveport,  Iowa. 


No.  1  station  in  Georgia  second  market 
looking  for  negro  dj's.  Must  read  extremely 
well,  and  be  able  to  do  news.  If  you  are 
the  right  man,  you  can  begin  work  im- 
mediately. References  carefully  checked. 
Send  resume  and  tapes  air  mail  special  to 
Manager,  WOKS  Radio,  Columbus,  Georgia. 


Technical 


Daytimer,  5  kw  in  upper  great  plains,  will 
pay  top  salary  to  chief  engineer-announcer 
who  is  capable  of  top  performance  in  studio 
and  transmitter  maintenance  and  some 
board  shift.  Permanent,  high  caliber  only. 
Send  photo,  tape,  resume  and  references. 
Box  122A,  BROADCASTING. 


Chief  engineer-announcer,  5  kw.  daytimer 
in  deep  south.  Good  position,  permanent. 
Send  tape  and  tell  all.  Our  staff  advised. 
Replies  confidential.  Box  283A,  BROAD- 
CASTING. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Technical 


Chief  engineer  wanted  by  leading  station 
in  booming  central  California  coast  market. 
Must  have  1st  class,  and  be  able  assume 
responsibilities  of  chief  engineer.  Board 
shift  required.  Sales  available  with  good 
list  of  established  accounts  currently  on 
the  air,  if  man  can  handle  sales,  too.  Con- 
tact Les  Leslie,  KNEZ,  Box  960,  Lompoc, 
California. 


New  York — young  1st  class  engineer  to  work 
under  supervision  in  all  areas  of  broadcast. 
Immediate  position.  Station  Manager, 
WVOX,  New  Rochelle. 


Negro  Engineer  capable  of  transmitter  and 
remote  maintenance.  Must  have  first  class 
ticket.  Must  be  able  to  carry  a  few  hours 
daily  on  the  air  of  R  &  B.  Air  special  tape 
and  resume  to  WOKS  Radio.  P.  O.  Box 
1998,  Columbus,  Georgia. 


Production — Programming,  Others 


News  Director  for  radio-television  opera- 
tion in  midwest.  Must  be  able  to  write  and 
deliver  news  plus  ability  to  head  full  news 
staff.  Excellent  opportunities  with  multiple 
ownership  operation.  Send  resume,  picture, 
and  tape  to  Box  101A,  BROADCASTING. 


Accountant.  Radio  chain  seeks  accountant 
experienced  in  radio-television  accounting. 
Must  be  33-45,  married,  2  years  college  or 
equivalent.  Practical,  able  to  direct  daily 
operation  with  3  employees.  Excellent 
salary,  working  conditions,  fringe  benefits. 
Write  Box  172A,  BROADCASTING. 


Somewhere  there  is  a  competent  radio 
newsman  who  is  looking  for  us  as  avidly  as 
we  are  looking  for  him.  This  man  is  good. 
He  looks  at  the  clock  only  to  check  how 
much  time  he  has  before  the  next  local 
newscast.  He  can  capably  supervise  the 
complete  news  operation,  including  the  ac- 
tivities of  a  number  two  man  who  ticks 
the  same  way  he  does.  They  both  like 
working  for  a  management  which  is  local- 
news-minded  and  which  doesn't  hesitate  to 
supply  them  with  what  it  takes:  mobile 
units,  good  self-powered  portable  tape 
recorders,  sufficient  money  to  feed  two 
dozen  stringers,  and,  last  but  not  least, 
adequate  salaries.  This  man  is  a  real  pro 
with  pride  in  his  work,  and  he  is  smart 
enough  to  work  hard  and  grow  with  a 
growing  management  which  presently  owns 
two  east-coast  stations  and  hopes  to  own 
more.  If  you  are  this  man,  write  to  us  im- 
mediately! Box  154A,  BROADCASTING. 


North  Georgia  daytimer  seeking  top  quality 
newsman  announcer.  Must  have  college 
background  and  previous  experience.  Good 
pay  and  excellent  working  conditions.  Send 
resume,  tape,  photo,  and  salary  require- 
ments first  letter.  Box  264A.  BROADCAST- 
ING. 


News  Director  for  radio-television  opera- 
tion in  midwest.  Must  be  able  to  write  and 
deliver  news  plus  ability  to  head  full  news 
staff.  Excellent  opportunities  with  multiple 
ownership  operation.  Send  resume,  picture, 
and  tape  to  Box  101A,  BROADCASTING. 


Little  Rock's  newest  radio  station — KALO — 
is  looking  for  a  top  notch  production  pro- 
gram director  who  understands  formula 
radio  along  with  good  up-tempo,  fast-pace 
music.  If  you  think  you  are  the  man  to 
fill  the  bill,  then  contact  the  manager  im- 
mediately. Unless  you  are  the  solid  citizen, 
honest,  dependable  type,  don't  waste  my 
time  and  yours.  No  screamers,  please. 


Wanted  Gal  Friday.  Perhaps  you  are  work- 
ing in  a  small  station  now  in  the  South- 
western area  and  are  ready  to  make  a 
move  to  Metropolitan  market.  If  you  are 
capable  to  doing  traffic  logs,  reception,  and 
continuity,  then  we  have  an  opening  at 
KALO  in  Little  Rock  for  you.  We  offer  you 
a  minimum  of  forty-five  hours  a  week, 
$1.50  an  hour  to  start,  and  other  fringe 
benefits  on  the  way.  Your  application  will 
be  kept  in  confidence  and  no  one  will  be 
contacted  without  your  permission.  Job  is 
available  now. 


Production — Programming,  Others 


Opening  for  experienced  news  director. 
Send  tape,  resume,  photo  and  salary  re- 
quirements. WSMI,  Litchfield,  Illinois. 

Immediate  opening  experienced  newsman 
to  gather,  write  and  deliver  news  for  small 
market  daytimer.  WVSC,  Somerset,  Penn- 
sylvania. 

Immediate  opening  for  continuity  director- 
production  man.  Station  is  automated — you 
spend  your  time  on  creative  work.  Sena 
copy,  tape,  and  resume  to:  General  Man- 
ager, KWHK,  Hutchinson,  Kansas. 

Combination  Girl  Friday — copy  girl  .  .  . 
and  traffic.  To  $300.00  per  month  if  ability 
warrants.  Radio  Station  KRSN-KRSN-FM, 
Los  Alamos,  New  Mexico. 

Newsman — have  immediate  opening  for 
qualified  experienced  newsman,  must  be 
able  to  gather,  write  and  air  news  in  factual 
authoritative  manner  for  5,000  watt  mid- 
west independent  which  has  earned  reputa- 
tion as  prestige  news  station.  Resume, 
photo,  tape  and  references  first  letter  to 
WMIX,  Mt.  Vernon.  Illinois. 


RADIO 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A, 
BROADCASTING. 


Owners-managers  attention:  Mature  experi- 
enced radio  man  offers  loyalty,  integrity, 
hardwork  in  return  for  position  with  re- 
sponsibility and  future.  Back  ground  in- 
cludes announcing,  sports,  program  direct- 
ing, sales  management  and  station  manage- 
ment. Enjoys  civic  and  church  work.  Ex- 
cellent reputation  in  present  position.  De- 
sires western  or  Rocky  Mountain  area.  Box 
319A,  BROADCASTING. 

Genferal  manager,  promotion  expert,  ex- 
tended experience,  sales  increased,  salary 
percentage.  Box  323A,  BROADCASTING. 


Management 


Young  aggressive  Pennsylvania  manager- 
Sales  manager  interested  in  making  change. 
Thorough  knowledge  of  broadcasting.  Top 
sales  and  employment  record.  Employed. 
Prefer  Eastern  U.  S.  Box  231A,  BROAD- 
CASTING. 


Seventeen  years  programming  and  produc- 
tion experience  seeks  permanent  position 
as  general  manager.  Prefer  station  seeking 
quamy  and  profits.  Box  2'ilA,  BROAD- 
CASTING. 


Announcers 


Attention  San  Francisco  &  L.A.!  Talented 
uj -personality-plus,  in  another  major  mar- 
Ret,  wants  to  come  home.  Dynamic  air 
salesman  &  natural  wit.  Versatile  pro. 
is>torz-£>weet)  Will  consider  all.  Box  121A, 
BROADCASTING. 


Radio  tv  announcer  seeks  position  in  east. 
Married.  One  child.  Box  150A,  BROAD- 
CASTING. 


Young  dee-jay  currently  morning  man  at 
good  music  station  in  major  Michigan  mar- 
ket wants  to  change  stations  and  formats, 
top  forty  only — will  travel.  Box  189A, 
BROADCASTING. 


Announcer,  dj  with  seven  years  experience 
currently  program  director  in  meuiiuu  nicu- 
ket  desires  to  work  in  major  market.  Mar- 
ried, college  grad.  Box  195A,  BROADCAST- 
ING. 


Top  40  PD/combo  man.  Graduate  of  top 
broadcasting  school  with  l'/2  years  experi- 
ence. Excellent  references.  No  maintenance. 
Box  229A,  BROADCASTING. 


Are  you  plagued  with  teenage  dragons? 
Live  in  the  northeast  kingdom  of  rock? 
This  saint  dj-pd,  will  hop  his  first  phone 
ticket,  wield  nis  lightning  fast  board  and 
prove  what  #1  dragon  market  training  can 
do.  Box  261A,  BROADCASTING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


Announcers 


Technical 


Experienced  personality,  now  employed  in 
one  of  the  top  4  markets,  I  enjoy  one  of 
the  nations'  highest  ratings  but  need  secur- 
ity Would  consider  pd-air  spot  out  of  the 
top  4.  Box  256A.  BROADCASTING. 


First  class  license  with  corporate  manage- 
ment, and  sales  experience  in  radio  broad- 
casting. Successful  in  all.  Five  figures 
guaranteed  salary  required.  15  years  experi- 
ence   Box  263A.  BROADCASTING. 


Experienced  first  phone  announcer,  good 
music,  smooth  board.  Box  266A,  BROAD- 
CASTING. 


DJ  top  40.  Tight  production,  swinging. 
Cheerful  Thoughtful,  reliable,  experienced. 
Box  268A,  BROADCASTING. 


Personality/dj.  Popular  adult  programming. 
Versatile.  Gimmicks.  Reliable.  Now  em- 
ployed. Box  269A,  BROADCASTING.   

College  student  majoring  in  radio  desires 
summer  work.  Complete  information,  Box 

274A,  BROADCASTING.  

Radio  tv  announcer,  9  years  experience 
seeing  larger  market.  Box  275A,  BROAD- 
CASTING.  

Experienced  "all  around"  radio  man,  under 
doctor's  care,  must  change  climates,  wishes 
to  relocate  in  southern  California  or  Flori- 
da Prefers  medium  to  large  market.  Young, 
family  man,  hard  working,  good  announcer, 
experienced  in  all  phases  of  radio  program- 
ming production,  and  promotion  also  strong 
time  salesman.  Been  at  present  job  four 
years  Tape  and  resume  on  request.  Box 
278A,  BROADCASTING. 

Experienced  Negro  d.j.  announcer,  news, 
Dlav  by  play  narrator,  production  man. 
Seeking  growing  market  Interested  in  pro- 
gram  directing.   Box   280A,  BROADCAS 

ING.  

Versatile  d.j.,  excellent  news-commercials. 
Experienced  announcer,  college  grad  cur- 
rently employed.  Box  282A,  BROADCAST- 
ING.  

Femme-Aggressive  angel  with  versatile 
track  record  and  devil's  determination  seek- 
ing her  cloud  in  broadcasting  field.  Am  i 
your  Advocate?  Box  285A,  BROADCASTING. 

Personality  dj,  young,  experienced,  desires 
major  market.  Prefer  top  forty  Bright 
sound  fast  board,  mature  news  delivery. 
Some  college.  Box  290A,  BROADCASTING. 

1st  phone  personality.  Top  ratings  in  top 
50  markets.  Experienced  professional l.  $140 
minimum.  Box  296A,  BROADCASTING. 

Interested,  ambitious  d-j,  announcer.  Un- 
less the  job  requires  hard  work,  I  m  not 
your  man.  22,  married.  Service  and  com- 
mercial experience.  Know  music.  Box  297A, 
BROADCASTING. 


Top  rated  deejay,  four  years  experience 
major  market,  excellent  references.  Box 
299A,  BROADCASTING. 


Country  dj  with  10  years  staff  experience 
wants  straight  country  job  nothing  else 
considered.  Available  on  2  weeks  notice. 
Box  300A,  BROADCASTING. 


Wanted:  Live  format.  California  preferred. 
First  phone,  experience,  good  talker.  Box 
301A,  BROADCASTING.  

Attention:  Top  15  markets.  Accepted  as 
morning  radio  personality,  2  million  pop. 
market,  50  kw,  network  station,  warm, 
intimate  approach.  I  talk  to  people.  Exten- 
sive tv  work,  30  family,  grad.  degree.  4 
successful  years  present  company,  no  top 
40  stations.  Replies  confidential.  Box  304A, 
BROADCASTING.  

Presently  employed  radio  sales  announcer 
desires  relocation.  Experienced.  Small  or 
medium  market.  References.  Box  305A, 
BROADCASTING. 

Announcer,  first  phone;  experience;  no 
maintenance.  Phone  area  code  314-521-1478 
Sundays  or  write  Box  306A,  BROADCAST- 
ING. 


Staff  announcer  wishes  to  locate  upper  mid- 
west. Experienced.  Smooth  baritone  voice. 
Emphasis  on  commercials  and  news.  Mar- 
ried. Box  308A.  BROADCASTING. 

$85  takes  me  anywhere.  I'm  good.  YU  2- 
9640.  San  Francisco  or  Box  310A,  BROAD- 
CASTING. 

Why  is  a  bluebird  blue?  So  you  can  tell 
him  from  an  elephant!  Humorous  or  is  it 
sickening  early  morning  personality  DJ 
hears  voices,  rides  gain  on  them  and  these 
extra  voice  then  go  out  to  "Radio  Land" 
and  some  listeners  get  sick,  others  say  the 
show  is  sick  or  the  DJ  is  SICK.  Many  agree 
that  the  program  is  unusual — "it's  unusual 
that  it  should  be  on  the  air."  As  this 
original  or  is  it  "aboriginal"  showman  once 
said  "Remember  friends  if  you  must  be 
blue,  be  a  bright  blue."  He  is  interested  in 
a  chain  or  modern  operation  which  stresses 
personality.  He  has  format  experience.  He 
is  a  "kook."  He  is  crazy.  Top  100  markets 
please.  Oh  yes,  he  has  a  first  phone,  but 
who  cares  about  "them  grapes?"  Air  check 
available.  Box  321A.  BROADCASTING. 

Working  top  40  announcer.  Wants  midwest 
south  or  west.  Air  check  available.  If  your 
station  wants  shows  that  move  and  pro- 
duce write  Box  324A,  BROADCASTING. 

Sparkling  First  Phone  morning  man.  Pres- 
ently chief  engineer,  chief  announcer.  Ten 
years  experience  all  phases.  Please  state 
minimum  starting  salary.  Box  326A,  BROAD- 
CASTING. 

News,  dj  announcer.  Experienced,  hard 
worker,  will  travel  to  any  area.  Have  tape 
and  resume.  Box  317A,  BROADCASTING. 

Announcer  seeking  employment  can  operate 
own  board.  Can  be  reached  Box  332A, 
BROADCASTING. 

Announcer  with  first  phone  desires  start. 
Can  handle  news  commercials,  d.j.  work. 
Married.  Box  333A,  BROADCASTING. 

Announcer,  first  class  license,  mature. 
Strong  technical  background.  Broadcasting 
school  graduate.  Prefer  Colorado  or  Florida. 
Tape,  photo,  upon  request.  Box  334A, 
BROADCASTING. 

Staff  announcer.  Whether  it's  news,  d.j.  or 
both  I'm  available.  IV2  years  experience, 
tight  board,  believable  personality.  Tape 
and  resume  upon  request.  Box  335A, 
BROADCASTING. 

Negro  announcer,  first  class,  training,  no 
experience.  Need  first  job,  willing  worker. 
Box  336A,  BROADCASTING. 

Negro  announcer.  New  sound,  new  ideas 
that  will  sell.  Versatile,  mature,  broadcast- 
ing school  and  college  graduate.  Will  travel. 
Frank  Mebane,  Box  5444,  Chicago  80,  Illinois. 

Veteran-country  &  western  d.j.  Twelve 
years  in  radio  and  television.  Formerly 
with  WCKY  in  Cincinnati,  Ohio.  Depend- 
able, experienced  personality.  Married,  two 
children,  age  32,  Will  relocate  to  good  op- 
eration. Write  Jimmie  Williams,  Okeana, 
Ohio.  Phone  736-3780  Hamilton,  Ohio. 

Three  years  programming  experience.  Par- 
ticularly interested  smaller  market  music — 
sports-minded  station.  Married;  car;  ready 
now.  Any  area.  Jim  Ore,  P.  O.  Box  513, 
Norfolk,  Virginia. 

Experienced  deep  pleasant  voice  with  posi- 
tive mature  delivery.  Married,  28,  veteran 
and  can  work  any  time  slot.  Music,  news, 
sports.  Call  Chicago  581-1368. 

Available  immediately.  Experienced  an- 
nouncer. Married.  References.  Can  do  play 
by  play.  Ted  Wilk,  KUTA  Radio  Station, 
Monticello,  Utah.  Phone  678-4321,  Blanding, 
Utah. 


Technical 


Enjoy  studio  work,  fast  board,  editing. 
Maintenance,  special  audio.  Experienced.  No 
announcing,  please.  First  phone.  Box  258A, 
BROADCASTING. 

Experienced  chief  engineer  and/or  disc 
jockey,  first  class  license.  No  tapes  sent. 
Recommendations.  Available  now.  Phone 
Wilmington,  Delaware,  OLympia  6-6611, 
Room  415,  mornings  9-12. 

Chief  combo,  experienced  fm,  directionals, 
remote  pick-up3.  Call  739-7066,  Hagerstown 
Maryland,  6  to  7  p.m.  Available. 

Now  employed  chief  desires  permanent  posi- 
tion. Experiencea  in  directional  and  higner 
power.  Will  relocate.  No  announcing  ex- 
perience. Box  262,  BROADCASTING. 

Chief  engineer;  experience  covers  power  to 
50  kw — directional  antenna  systems — station 
construction — station  operation.  Now  in 
Washington-Baltimore  area — will  relocate. 
Box  337A,  BROADCASTING. 


Production — Programming,  Others 


Program  director  seeks  immediate  reloca- 
tion. Highly  skilled  all  phases.  13  years 
radio  television.  Currently  doing  Doth. 
College.  Family.  Blue  chip  references.  Air- 
trick  included.  Let's  talk.  Box  112A,  BROAD- 
CASTING. 

Male  writer.  Eleven  years'  station,  agency 
experience.  Top  professional.  East.  Box 
214A,  BROADCASTING. 

Continuity  Dept.  giving  you  headaches?  For 
fast,  fast  relief  write.  Box  215A,  BROAD- 
CASTING. 

Newsman- Authoritative,  effective,  literate 
delivery  and  writing.  No  split  shifts,  mar- 
ket V2  million  up,  $600  mo.  min.  Box  82A. 
BROADCASTING. 

Five  years  radio,  seeking  sports  and  related 
work.  Will  consider  all  offers.  Box  273A, 
BROADCASTING. 

I  do  nice  work!  Production  director  dj, 
conscientious,  creative,  ambitious,  anxious 
to  move  into  stable  market.  Three  years 
with  piesent  station.  College  graduate.  Box 
281A,  BROADCASTING. 

Newscaster  currently  employed  in  top  forty 
market,  seeks  shift  to  prestige  operation 
with  accent  on  journalism  qualifications, 
not  sound.  Box  292A,  BROADCASTING. 

urogram  director  available  soon  for  top  40 
station.  Have:  Bright  lively  sound,  experi- 
ence, believable  personality  and  desire  to 
make  your  station  #1  in  it's  market.  Box 
294A,  BROADCASTING. 

Arizona,  New  Mexico-southern  California. 
Ten  years  experience  all  phases  of  adult 
radio  and  tv.  Prefer  challenging  position 
with  progressive  station.  Can  provide  best 
area  references.  Available  immediately.  Box 
307A,  BROADCASTING. 

I  offer  11  years  announcing  experience  in 
all  phases.  Can  you  offer  permanency,  op- 
portunity, good  salary?  Box  325A,  BROAD- 
CASTING. 

Programming  and  promotion  capabilities, 
acquired  thru  13  years  association  with  top 
ranking  stations,  enables  me  to  develop 
and  promote  a  station  seeking  to  be  a  long 
range  influential  force,  without  sacrificing 
profit.  Presently  employed  at  Cleveland 
outlet  of  nation's  top  group  operation.  Em- 
ployer will  serve  as  reference.  Michael 
Ruppe.  Jr.,  phone  781-4500  (area  code  216). 


TELEVISION 


Help  Wanted— Sales 


Have  1st  phone,  Grantham  graduate,  shy 
on  experience.  Eleven  years  radio-TV  re- 
ceiver service  experience.  Box  216A, 
BROADCASTING. 


Number  "1"  station  in  one  of  the  top  20 
markets  expanding  it's  sales  force.  Wanted 
— aggressive  young  salesman.  Guaranteed 
draw  plus  commission.  Send  resume  to  Box 
234A,  BROADCASTING. 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


Station  in  South  Carolina  has  opening  for 
staff  announcer.  Prefer  young  man  with  tv 
background,  but  will  accept  radio  man  look- 
ing for  tv.  State  experience  and  qualifica- 
tions in  first  letter.  If  you  are  what  we 
want  we  will  talk  personally.  All  replies 
confidential.  Box  289A,  BROADCASTING. 


Technical 


Engineer  with  first  class  license.  Quality 
tv-am  operation.  Experience  not  required. 
West  central  Wisconsin.  Box  173A,  BROAD- 
CASTING. 


Chief  engineer  job  open.  Are  you  qualified 
to  maintain  transmitter  and  studio  video 
and  audio  equipment?  Prefer  engineer  with 
sufficient  experience  and  ready  to  step  up 
to  chief  engineer  job.  Apply  by  letter  to 
M.  N.  Bostick,  KWTX  Broadcasting  Com- 
pany, P.  O.  Box  7128,  Waco,  Texas. 


Production — Programming,  Others 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


Program  director  for  medium  sized  south- 
western market  television  station.  Major 
network  affiliate,  top  rated.  Competitive 
situation  demands  aggressive,  imaginative 
professional  looking  for  more  than  just 
a  job.  Up  to  $10,000  starting  salary  for  right 
attitude  and  experience.  Resume  to  Box 
94A,  BROADCASTING. 


"At  least  four  years  in  the  chair,"  required 
for  versatile,  creative,  willing-to-work  ma- 
ture college  graduate.  Thoroughly  experi- 
enced in  all  phases  of  production,  to  fill 
director  position  in  major  eastern  market. 
Send  complete  resume.  Box  241A,  BROAD- 
CASTING. 


ETV  producer-creative  experienced  educa- 
tional tv  producer  by  one  of  the  largest 
vhf  etv  stations  in  large  metropolitan  area. 
Opportunity  to  create  and  develope  wide 
variety  of  own  and  assigned  educational 
network  and  local  programs.  Directing  not 
necessary,  p  to  $10,000.  Send  details.  To 
Box  255A,  BROADCASTING. 


Director  for  large  and  aggressive  station  in 
major  market.  Midwestern  location.  Must 
be  imaginative,  creative,  responsible:  know 
how  to  get  the  most  out  of  people  and 
equipment.  Excellent  pay  and  workink  con- 
ditions. Box  302A,  BROADCASTING. 


Our  news  department  competes  with  news- 
papers, radio,  tv  stations  in  our  market. 
Need  another  reporter  capable  of  thinking, 
digging,  writing  and  occasional  airing  of 
his  exclusive  stories  on  radio  and  tv.  Ex- 
perience with  16mm  silent  and  sound  equip- 
ment, but  can  train  right  man  otherwise 
qualified.  Car  furnished.  In  letter  give  ex- 
perience references,  picture  and  salary  re- 
quired. Frank  Sullivan.  KGBT-AM-TV.  P.O. 
Box  711,  Harlingen,  Texas. 


Copywriter  with  directing,  producing  po- 
tential. Excellent  opportunity  for  advance- 
ment. Send  complete  resume  to  WCIA-TV, 
Champaign,  Illinois. 


TELEVISION 


Situations  Wanted — Management 


Past  five  years  general  manager  of  tele- 
vision and  radio  station  in  small  market. 
Previous  ten  years  all  phases  of  broadcast 
sales  management,  including  national,  re- 
gional network  and  local.  Present  station 
selling.  Married.  38.  college  graduate,  want 
manager  or  sales  management  job  in  larger 
market.  Box  201A,  BROADCASTING.  . 


Sales 


TV  radio  sales,  promotion.  Available  im- 
mediately. Rates-market  information  de- 
sired. Box  109A,  BROADCASTING. 


Announcers 


Community  respected,  three  years  top  tv- 
children's  emcee.  Personal  appearance  and 
promotion  conscious.  Video  tape  on  request. 
Box  245A,  BROADCASTING. 


Celebrity  endorsed,  rising  television  per- 
sonality now  doing  interview  variety  strip 
desires  larger  market.  Program  photos, 
kinescope  available.  Box  246A,  BROAD- 
CASTING. 


Mature,  personable  tv  staffer,  university 
graduate.  39,  now  major  southeast  market. 
Must  relocate  immediately.  Box  505R, 
BROADCASTING. 


Technical 


TV  cameraman,  experienced  all  phases  of 
tv  studio  operation.  Graduate  of  RCA.  In- 
stitute. New  York.  Box  270A,  BROADCAST- 
ING. 


Engineering  tv  supervisor  desires  advance- 
ment. Experience  with  design,  installation, 
operations,  and  maintenance.  1st  phone, 
certified  instructor  for  10  years  in  radio,  tv, 
and  communications  school.  Box  277A, 
BROADCASTING. 


Field  engineer — closed  circuit  television. 
Experienced  in  television  broadcasting 
maintenance  including  Ampex  videotape. 
Box  311A,  BROADCASTING. 


Production — Programming,  Others 


News  director  who  can  put  you  on  top 
without  panic  and  worry.  Helped  to  do  the 
impossible  in  the  12th  market.  Ready  for 
full  command  in  smaller  market.  Top  re- 
ferences. Box  291A,  BROADCASTING. 


Children's  comedian  interested  in  develop- 
ing top  children's  show  in  major  tv  mar- 
ket. Highest  professional  and  character 
references,  pic  and  brochure  available.  Box 
250A.  BROADCASTING. 


Program  operations  director  for  medium 
size  tv  station.  Now  with  major  network 
rated  radio  tv  affiliate.  Ability  to  supervise, 
direct  staff  and  station  business.  Aggres- 
sive imaginative,  right  attitude  and  experi- 
enced in  production,  programming,  tv  stu- 
dio operations,  public  service  and  com- 
munity activities.  Box  260A,  BROADCAST- 
ING. 


TV  news,  producer,  director,  photographer 
working  in  western  capital  city  desires  re- 
location with  challenge  and  opportunity. 
Five  years  experience  plus  B.S.  degree  in 
Film  and  Television  Production.  Priced 
high  for  top  creative  quality.  25,  unmarried, 
references.   Box   265A,  BROADCASTING. 


Top  director  and  announcer  completely  ex- 
perienced in  all  phases  of  television,  desires 
to  relocate.  Highest  recommendations.  Box 
272A,  BROADCASTING. 


Ambitious  tv  newsman  with  five  years  ex- 
perience in  news  gathering,  filming,  air 
work.  College  journalism  English  degree. 
Family  man,  top  drawer  references.  Write 
Box  276A.  BROADCASTING. 


Newsman,  two  years  radio,  five  years  tele- 
vision. Currently  news  director  for  small 
market  NBC  outlet.  Have  the  know  how 
for  hard,  impact  news,  the  feel  for  human 
interest,  a  good  sense  of  public  relations. 
This  market  has  got  a  top  notch  job  for 
a  curiosity  that  ignores  clocks,  a  35mm 
camera  and  a  typewriter.  Box  318A, 
BROADCASTING. 


Public  Relations:  Wade  Barnes  will  repre- 
sent you  in  New  York — Public  Relations  in- 
cluding writing  and  placing  of  press  re- 
leases. Network,  client,  agency  relations, 
sales  meetings,  film  and  program  negotia- 
tions, special  projects.  Reasonable  fees. 
Wade  Barnes  Associates,  20  Beekman  Place, 
New  York  22,  New  York,  Phone:  Plaza  3- 
3786. 


Tv  salesman  billing  V4  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Production— Programming,  Others 


11  years  all  phases,  radio,  tv,  commercial 
announcer,  newscaster,  sportscaster,  mc,  dj. 
Dependable,  energetic  family  man.  Top  rat- 
ings, references.  Box  331A,  BROADCAST- 
ING. 


WANTED  TO  BUY 


We  need  fully  equipped  tv  mobile  unit  on 
long  term  rental  basis  or  possible  purchase. 
Box  286A,  BROADCASTING. 


Recent  model  5,000  watt  transmitter  in 
good  condition.  Will  prefer  Gates  or  RCA. 
Give  price  and  conditions  to  Martin  Mar- 
tines,  Rios,  Nucleo  Radio  Mil  Insurgentes 
Sur,  1870  Mexico  City. 

Used,  good  5  or  10  kw  am  transmitter,  con- 
sole, turntables,  Ampex  recorders,  monitors, 
test  equipment.  Leon  Brown,  Friendswood, 
Texas. 


RCA  UHF  TV  Antenna.  State  channel,  type 
number,  condition  and  cash  price  FOB 
truck.  Box  175A,  BROADCASTING. 


For  Sale 


Equipment 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave..  N.Y.C. 


Xmission  Line:  Teflon  insulated,  l5,s"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Electronic  test  equipment  bought  and  sold. 
A-OK  Electronics.  P.  O.  Box  38350,  Holly- 
wood California,  Hollywood  5-8774. 


For  Sale:  Four  GE  type  7D21  tubes.  Two 
good  to  weak  but  usable.  All  used.  $500. 
for  the  bunch.  Also  audiomation.  Automa- 
tion system.  Complete  make  offer.  Call 
805-965-0800  or  write  Box  267A,  BROAD- 
CASTING. 


1  kw  composite  transmitter.  10  years  in 
service.  $1000.00.  5  kw  generator,  $400.00. 
Box  287A,  BROADCASTING. 


Maenecord  PT6-A.  Available  immediately. 
KBRR.  Leadville,  Colorado. 


Neumann  U47a  mike,  power  unit,  shock 
absorber,  25  ft.  cable.  Perfect  condition. 
$200.  Steve  Blaine  Productions,  59  Oviedo 
Court,  Pacifica,  California. 


Automation.  Used  Schafer  2100  System  (cur- 
rent model).  Take  over  payments  with  ap- 
proved credit.  Box  295A,  BROADCASTING. 


Used  Presto  800's  or  Ampex  350's.  Full  track 
in  good  condition.  Box  329A,  BROADCAST- 
ING. 


MISCELLANEOUS 


Want  to  locate.  Present  address  and  em- 
ployment of  Edward  J.  (Russ)  Reardon. 
Radio  programm  director,  spot  announcer 
formerly  of  Grand  Rapids,  Carolinas  &  Vir- 
ginia. Please  phone  such  .to  -  BR— 2.^2034 
Greensboro.  North  Carolina  collect,  ask  for 
H.  K.  Williams.  Will  be  confidential  and 
appreciated. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Deejay  file."  Quotes,  kickers,  liners,  record 
info,  hints.  Complete  program  package  for 
deejay  and  P.D.'s.  $10.50.  Del  Mar  Radio 
Features.  P.  O.  Box  61,  Corona  Del  Mar. 
California. 
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INSTRUCTIONS 


Help  Wanted— (Cont'd) 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave. 
Hollywood  27,  California. 

Elkins  Radio  License  School  of  Chicago- 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 

Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta.  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 

"Are_you  Cold?"  Do  you  need  first  phone? 
Sunny  Florida  .  .  .  Gulf  Beaches  .  .  .  and 
an  FCC  first  phone  in  five(5)  weeks — 
"Guaranteed."  Latest  teaching  methods. 
Connect  with  modern  commercial  station. 
Radio  Engineering  Institute  of  Florida,  Inc.. 
3044  Bay  Street,  Sarasota,  Florida. 

San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile.  Ala. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Da,y  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


RADIO 


Help  Wanted— Sales 


UNUSUAL  OPPORTUNITY 

for  a  good  salesman  at  a  Wash- 
ington, D.  C.  station.  Good 
draw,  commission,  and  expenses. 
Take  over  active  accounts.  Must 
have  medium  or  small  market 
sales  experience.  Send  resume. 
Box  327A,  BROADCASTING 


Sales 


mill 


li 


OPENINGS 

SIX  SALESMEN 
Radio,  Television  and /or 
Ad  Agency  Experience 
A  Necessity 
High-caliber  men,  free  to  travel,  with 
accustomed  earnings  to  $25,000  yearly. 
Travel    and    entertainment  allowance, 
plus  commissions. 

Call  Main  Office,  HA  6-9266,  Boston, 
Mass.,  or  New  York  City  Office,  EL  5- 
4911,  for  appointment.  Interviews  will 
be  held  in  accessible  area. 

"Call  only  if  you  are  a  salesman" 

COMMERCIAL  PRODUCERS,  INC. 

405  Park  Square  Building 
Boston,  Massachusetts 


Announcers 


pillllllllllllllll 

|  FAST  &  FUNNY  MORNING  MAN!  | 

|  Need  one  NOW!  Bright-tight,  1 
g  able  to  swing  fast  Top  40  format,  m 
W  Station  now  #1.  Top  salary.  No  J 
fj  drifters,  no  beginners.  Air  mail  _ 
m  tape  &  resume  incl.  salary  needed  m 
to: 

M  DAVE  STEERE,  KXLY  RADIO, 
|       SPOKANE  4,  WASHINGTON. 

Illlllllllllilllllllllllllllillllllllllllllllillll^ 


Production — Programming,  Others 


FEMALE  CONTINUITY  WRITER 

Must  add  to  department  .  .  .  quali- 
fied female  continuity  writer  for 
local  and  regional  accounts  ...  by 
March  1st.  35  hour,  5  day  week  .  .  . 
Good  salary,  insurance,  pension 
plan,  vacation  and  many  other  bene- 
fits. Send  resume,  photo,  samples 
and  salary  requirements  to  Jim 
Luck  or  Cal  Bollwinkel. 

wowo 

WESTINGHOUSE— Fort  Wayne,  Ind. 


RADIO 


Situations  Wanted — Announcers 


PRODUCTION— WISE 
RATING— SMART 

.  .  .  Moving  UP!  Ratings  doubled  during 
past  three  years  at  50  KW  NBC  radio  in 
top  fifty  market.  Experienced  in  radio  and 
television. 

PRODUCTION— TIGHT 
STYLE— BRIGHT! 

Will  move  only  if  opportunities  and  salary 
are  right.  30  years  old,  military  obligation 
complete,   family   man.   Prefer   A.M.  SLOT. 

Box  284A,  BROADCASTINC 


Situations  Wanted — (Cont'd) 
Announcers 


GENERAL  MANAGER,  RADIO 

desires  to  make  change  from  present 
position.  Proven  record  with  major 
broadcast  group  as  General  Manager 
in  top-10  markets,  achieving  and  main- 
taining #1  positions  for  stations  in  sales 
and  ratings  on  non-formula  basis.  An 
aggressive  and  enthusiastic  trouble- 
shooter  with  thorough  experience  in 
sales  and  programming,  in  promotion, 
publicity  and  labor  relations,  and  with 
an  understanding  of  the  new  FCC,  the 
meeting  of  community  needs,  and  the 
building'  of  station  image — all  backed 
by  a  vigorous  belief  in  the  power  and 
effectiveness  of  good  radio.  Finest  in- 
dustry references.  East  or  midwest  pre- 
ferred.   Replies  kept  confidential. 

Write  Box  328A,  Broadcasting 


Production — Programming,  Others 


MODERN  RADIO  PROGRAMMER 
SEEKS  LONG-TIME  RELATIONSHIP 
WITH  LONG-TIME  OWNERSHIP 
STATION 

If  you're  in  the  radio  business 
and  dedicated  to  it  for  not  only 
monetary  reasons  ...  if  you 
realize  that  audience  needs  must 
be  answered  intelligently  and  vi- 
brantly in  this  modern  society. 
If  you  believe  in  ratings  ...  if 
you're  not  prejudiced  about  mu- 
sic ..  .  if  you  believe  in  Leader- 
ship and  wholesome  competition 
...  I  would  like  to  hear  from  you. 

BOX  330A.  BROADCASTING. 


TELEVISION 


Help  Wanted — Management 


CATV 

EXECUTIVE 

Experienced  Broadcasting  Group  expand- 
ing in  CATV  field — Southeast. 
Seeking  young  executive  with  minimum 
5  years  experience  CATV,  familiar  fran- 
chises, contracts,  purchasing,  general  en- 
gineering, administration. 
Broadcasting  bacrground  preferred  but 
not  imperative. 

Execellent  salary,  working  conditions 
stock. 

Send  details  of  experience,  photo,  etc.,  to 
Box  209A,  BROADCASTING. 


Production — Programming,  Others 


Wanted:  Top  Woman  Personality 

for  major  east  coast  TV  &  Radio  sta- 
tion. Must  be  able  to  represent  the 
station  both  on  and  off  the  air  by 
conducting  daily  TV  and  Radio  shows, 
attending  women  club  meetings  and 
luncheons,  handling  interviews  and  cov- 
ering news  and  features  of  interest  to 
women.    Send    resume    and    picture  to 

Box  162A,  Broadcasting 
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TELEVISION 


WANTED  TO  BUY 


For  Sale 


Situations  Wanted — Sales 


OUTSTANDING  SALESMAN 

with  major  rep  for  six  years  plus 
agency  background  anxious  to 
relocate.  Looking  for  growth  sit- 
uation. 

Box  3I2A,  BROADCASTING 


INSTRUCTIONS 


^iiiiuiiiiiiiiiiiiniiiiiiiiiiiicJiiiniuiiiiuiiiiiiiiiiiinniiiiiiiniuiHiiiiiiiig 

|  RADIO-TV  ANNOUNCING  | 
{  COURSES  1 

1  ENGINEER  &  1st  FONE 

|  COURSES  | 

I  Active  Placement  Service.  j§ 

S  Attention  Managers:  A  few  Outstanding  3 
=      Announcers  now  available  for  radio-tv.  = 

|    KEEGAN  TECHNICAL  INSTITUTE  | 

|  "Since  1947" 

=       207  Madison,  Memphis,  Tenn.  5 

^lllt]IIIIIIIIIIIIC]|IIIIIIIIIMt]IIIIIIIIIIIIC]IIIIIIIIIIIIC]IIIIIIIIIIIIC:MII!llllllil 


Miscellaneous 


GOSPEL  RADIO  NETWORK 

1520  Main  St. 
Puyallup,  Washington 

•  •    •  • 
PAID  RELIGION 

•  •    •  • 


EMPLOYMENT  SERVICE 


MOVE  UP! 

ALL  BROADCAST  PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 
MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  1 0th  Ave.  So. 
Minneapolis  17,  Minn. 


Looking 
For  a 


JOB? 


Sherlee  Barish 
BROADCAST  PERSONNEL 
16  East  52nd  Street,  New  York,  N.Y. 


MISCELLANEOUS 


AD  LIBS! 

A  new  monthly  publication  of  Clean 
Lines  for  DJ'S  Comics  &  Speakers. 
Sample  sheet  on  request. 

Write: 

2510  Queens  Chapel  Road, 
Apt.  304,  Hyattsville,  Maryland 
or  Phone:  301-864-9151 


Equipment 


WANTED: 

300  to  500-foot  tower  capable  of  sup- 
porting 3-bay  Channel  6  TV  antenna 
and  associated  equipment. 

Box  288A,  BROADCASTING. 


WANTED  TO  BUY 


Stations 


WANT  TO  BUY 

Small  Market  250  or  1000  watt 
Oklahoma,  North  or  North  Central 

Texas. 

Box  309A,  BROADCASTING 


MANAGEMENT,  sales  and  program  team  | 

seeking  opportunity  to  secure  station.    Possess  = 

small    investment    capital    can    assure    proper  | 

!     pay    out.       Full    time    single    station    market  § 

[     preferred.     Desirable  opportunity  for  a  present  § 

:     owner   seeking   to   relinquish   without   sacrifice.  § 

I     All    replies    answered    and    confidential.        No  g 

Brokers.  § 
BOX  227A.  BROADCASTING 
iiiiuiiiiiniiiiiiiiiiiiiiihiiiiiiuiiiiiliiiiliiiH 


For  Sale 


Stations 


FLORIDA— I  KW 
15  years  same  owners. 
One  of  Florida's  Largest  Cities 

$250.000 — Cash  or  terms. 
TOP  REPUTATION 
Box  303A,  BROADCASTING 


ROCKY  MOUNTAIN  5  KW 

Dominant  fulltime  station  in  a 
stable  market.  1962  gross  excess  of 
$160,000.  Priced  at  less  than  gross 
with  low  down  payment  and  very 
favorable  terms  to  a  qualified 
broadcaster.  Cash  flow  will  provide 
owner-manager  with  good  salary 
and  easily  pay  off  station. 

Box  3I6A,  BROADCASTING 


FOR  SALE 

Florida    100    watts   daytimer,  on 
excellent  frequency.    East  coast; 
major  market.    No  Brokers! 
Box  31 4A,  BROADCASTING 


Stations 


THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC. 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 


STATIONS  FOR  SALE 


MIDWEST.  Exclusive.  Full  time.  Cross  ex- 
ceeds $90,000.  Priced  at  $150,000.  29% 
down. 

NORTHWEST.  Exclusive  full  time.  Cros< 
$85,000.  Percentage  and  management  avail- 
able. Requires  $17,000  cash.  Buyer  must 
qualify. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


Ky. 

single 

daytimer 

$68M 

terms 

Fla. 

single 

daytimer 

28M 

10M 

La. 

small 

fulltime 

79M 

29°/ 

N.C. 

small 

daytimer 

75M 

29°/ 

Fla. 

medium 

power 

275M 

1 10M 

Ca. 

metro 

fulltime 

175M 

cash 

and  others: 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Go. 


Florida— Central 

Fulltime  —  Power  —  History  of 
good  earnings — Priced  for  quick 
sale  —  Liberal  terms. 

Florida— Major  Market 

Fulltime — Priced  realistically  in  relation 
to  gross  and  cash  flow — 29%  down  and 
good  terms  to  qualify  buyer. 

Florida— South 

Fulltime-absentee  owned  in  one 
of  Florida's  fastest  growing  areas 
—asking  $185,000  including  land 
and  building — with  29%  down, 
long  terms. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 
Bob  Flynn  Myles  Johns 
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What  compact  can  do  everything  a  console  recorder  can?         AMPEX  PR-10 


The  Ampex  PR-10  gives  you  all  the  features,  all  the 
performance  of  a  console  recorder.  Even  remote  control. 
And  it's  all  wrapped  up  in  a  suitcase-sized  package. 
That  means  you  can  take  a  complete  re- 
cording studio  out  into  the  field,  into  the 
school,  the  church,  industry— anywhere  you 
need  it.  The  PR-10  features  positive  push- 
button controls;  record-safe  switch;  and  sep- 
arate erase,  record  and  playback  heads.  And 
there's  room  for  an  optional  4-track  stereo  or 
additional  playback  head. There's  also  a  new 


electro-dynamic  clutch  system  to  give  you  fast,  gentle 
starts  and  lower  braking  tension.  If  you  want  to  monitor 
on-the-spot,  the  PR-10  has  A-B  switches,  VU  meters, 
phone  jacks, output  circuits.  Moreover,electri- 
cal  alignment  controls  are  accessible  through 
the  front  panel.  You  get  all  this  plus  a  new 
Ampex "FourStar"one year  warranty.  Fordata 
write  the  only  company  with  recorders,  tape  & 
memory  devices  for  every  application:  Ampex 
Corp.,  934  Charter  St.,  Redwood 
I    City,  Calif.  Worldwide  sales,  service. 


AMPEX 
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OUR  RESPECTS  to  Marion  Stephenson 

She's  NBC's  first  woman  vice  president 


Marion  Stephenson  is  the  first  wom- 
an vice  president  in  the  history  of  NBC 
and  its  parent  RCA.  She  was  elevated 
to  that  position  last  October,  and  re- 
ceived a  personal  letter  of  congratula- 
tions from  Elmer  W.  Engstrom,  RCA 
president,  recording  the  corporate 
milestone. 

As  administrative  head  of  NBC  Ra- 
dio, Miss  Stephenson  is  in  what  she 
calls  the  "jump  seat**  of  the  division. 
From  her  financial  and  corporate  posi- 
tion, she  is  able  to  "see  what  is  going 
on"  in  the  areas  of  sales  and  program- 
ming. 

From  her  vantage  point,  Miss 
Stephenson  sees  radio  as  "media's  big- 
gest buy,  and  it's  very  underpriced." 

She  thinks  network  radio's  most 
pressing  problem  in  1963  is  accurate 
ratings  analyses.  Of  an  estimated  183 
million  operating  radio  sets,  at  least 
two-thirds  are  non-plug-ins,  and,  she 
notes,  a  way  must  be  found  to  measure 
usage  of  auto  and  portable  sets. 

"We  have  talked  with  Nielsen  and 
Sindlinger  about  devising  more  accu- 
rate ways  to  count  radios.  We're  ham- 
mering on  the  subject  to  get  some  way 
of  measuring  audience  we  aren't  get- 
ting credit  for,"  she  says. 

Work-Study  Program  ■  NBC's  first 
female  vice  president  was  born  in 
Green  Bay,  Wis.,  and  studied  business 
at  Antioch  College,  Yellow  Springs, 
Ohio.  Before  she  graduated.  Miss 
Stephenson  had  taken  six  years  of  aca- 
demic courses,  in  addition  to  partici- 
pating in  a  work-study  program. 

She  was  required  to  take  full-semes- 
ter courses  in  10  weeks,  working  the 
alternate  10-week  period. 

"My  first  job  Tthrough  the  Antioch 
program],"  recalls  Miss  Stephenson, 
"was  as  a  renewal  searcher  for  the 
McCall  Corp.  in  Dayton,  Ohio.  I  was 
paid  $15  a  week."  She  added  that  her 
room  and  board  expenses  in  Davton 
had  to  come  out  of  the  $15.  She  held 
secretarial  jobs  in  Chicago  and  New 
York  later  in  her  school  career. 

In  her  fourth  year  at  Antioch,  Miss 
Stephenson  was  community  government 
business  manager  on  campus.  After 
graduation  in  June,  1943,  she  went  to 
New  York  and  joined  the  accounting 
department  of  Standard  Oil  (New  Jer- 
sey). 

Miss  Stephenson  started  working  for 
NBC  the  following  year  quite  by  acci- 
dent: 

Having  decided  to  go  into  the  re- 
search writing  field,  she  applied  for  a 
job  with  Time  Inc.,  whose  offices  at  that 
time  were  located  in  Rockefeller  Center 
across  the  street  from  NBC. 

An  NBC  Friend  ■  After  her  inter- 


view, Miss  Stephenson  decided  to  drop 
in  and  say  "hello"  to  a  friend  who 
worked  at  NBC.  "The  girl,"  she  notes, 
"just  happened  to  work  in  the  person- 
nel department."  At  her  friend's  in- 
sistence, Miss  Stephenson  filed  an  appli- 
cation with  NBC — noting  she  would 
like  to  combine  advertising  and  ac- 
counting in  her  work. 

"I  never  dreamed  there  would  be 
such  an  opening,  but  the  company  had 
just  gotten  approval  for  a  new  job  in 
the  advertising  department  for  someone 
who  would  watch  expenses." 

So,  in  November  1944,  Miss  Stephen- 
son joined  NBC  as  a  budget  clerk  in 
the  advertising  and  promotion  depart- 
ment. 

During  her  early  years  with  NBC, 
Miss  Stephenson  attended  New  York 
U.'s  Graduate  School  of  Business  at 
night,  majoring  in  banking  and  finance. 
She  was  awarded  the  first  Marcus 
Nadler  Key  for  "excellence  in  finance." 
She  received  her  Masters  degree  in 
Business  Administration  in  1948,  the 
same  year  she  was  named  business  man- 
ager of  NBC's  advertising  and  promo- 
tion department. 

Three  years  later,  in  1951,  she  was 
made  general  ledger  accountant  in  NBC 
Radio's  controller  department,  a  posi- 
tion she  held  for  six  months  before 
being  named  budget  supervisor  of  the 
department.  In  1952,  when  the  radio 
and  tv  financial  departments  were  re- 
joined after  a  separation  of  several 
years,  Miss  Stephenson  became  budget 
supervisor  of  the  joint  controller's  area. 

The  following  year  she  was  made 


NBC's  Miss  Stephenson 
Finance:  the  focal  point 


chief  budget  assistant,  and  after  holding 
that  position  for  one  month,  became 
assistant  to  the  divisional  controller. 
Three  months  passed  before  she  got  her 
next  promotion,  this  time  as  radio  net- 
work budget  manager.  (This  was  in 
1953,  when  the  radio  and  tv  networks 
were  permanently  split  into  separate 
financial  units.) 

Long  Title  ■  Miss  Stephenson  was 
given  her  longest  title  in  February 
1956:  senior  operations  analyst  in  the 
staff  administrative  budget  and  financial 
evaluation  area.  In  1959  she  was 
named  director  of  business  affairs  of 
NBC  Radio. 

Going  on  trips  pays  off  for  Miss 
Stephenson.  She  recalls  the  job  of  busi- 
ness affairs  director  waited  one  month 
for  her,  while  she  was  on  a  trip  around 
the  world  and  couldn't  be  reached  to 
be  told  of  the  promotion.  She  was  told 
promptly  on  her  return. 

Going  away  brought  Miss  Stephen- 
son her  subsequent  promotion  in  Octo- 
ber 1962,  when  she  was  made  vice 
president-administration.  She  was  told 
of  her  election  the  day  after  returning 
from  a  trip  to  Yugoslavia  and  Greece. 

As  vice  president  of  administration 
for  NBC  Radio,  Miss  Stephenson  is 
responsible  for  business  affairs,  sales 
service  and  traffic  and  some  areas  of 
the  engineering  department. 

Miss  Stephenson  reports  she  has  a 
"somewhat  unorthodox  approach  to  the 
business  field.  Most  business  people," 
she  thinks,  "are  involved  in  costs  and 
profits  mainly.  They  don't  know  that 
the  financial  side  is  the  focal  point  of 
a  whole  company." 

She  said  the  NBC  financial  staff  be- 
lieves in  working  with  the  sales  and  pro- 
gramming people  at  the  network  to  help 
them  solve  their  problems  by  explaining 
how  the  financial  end  of  the  business 
ties  in  with  their  efforts. 

Miss  Stephenson  is  extremely  confi- 
dent about  network  radio's  future.  One 
week  ago  she  proudly  announced, 
"Every  business  day  since  the  beginning 
of  the  year  we  have  made  at  least  one 
sale.  In  1960,  we  moved  from  a  seven- 
year  loss  to  a  profit,  and  we're  doing 
better  and  better  every  year." 

On  the  subject  of  audience  data,  Miss 
Stephenson  feels  agencies  and  adver- 
tisers are  becoming  "more  and  more 
aware  that  they're  getting  two-thirds 
more  audience  than  they're  paying  for." 

Once  the  ratings  problem  is  "licked" 
the  networks  "will  go  farther,  faster." 

Miss  Stephenson,  a  member  of  the 
International  Radio-Tv  Society  and  the 
Money  Marketeers  of  New  York  U., 
lives  in  Bronxville,  N.  Y. 
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EDITORIALS 


The  ball  is  put  in  play 

THE  first  step  in  the  long  march  toward  modernization  of 
the  federal  law  that  governs  broadcasting  was  taken  last 
week.  We  hope  the  first  step  will  establish  the  momentum 
for  the  rest  of  the  journey. 

For  it  was  a  long  first  step  indeed.  As  reported  in  detail 
elsewhere  in  this  issue,  the  Federal  Communications  Bar 
Assn.  has  received  a  series  of  proposals  for  changes — some 
of  them  drastic — in  the  existing  law.  The  proposals  were 
made  by  some  of  the  most  respected  members  of  the  com- 
munications bar,  and  they  merit  the  most  thoughtful  inspec- 
tion by  everyone  connected  with  broadcasting. 

With  some  of  them  we  can  agree  at  once.  Certainly  the 
anti-censorship  section  of  the  Communications  Act  ought  to 
be  strengthened  to  prohibit  all  kinds  of  meddling  in  broad- 
cast content.  Certainly  Sec.  315,  the  political  broadcasting 
law,  ought  to  be  repealed. 

On  the  other  and  more  complicated  proposals  we  must 
reserve  judgment  pending  a  more  thorough  exploration  of 
their  possible  consequences,  although  we  must  say  the  argu- 
ments advanced  in  their  behalf  are  indeed  attractive.  The  re- 
organization of  the  regulatory  agency  is  the  most  sweeping  of 
the  proposals.  It  ought  to  be  examined  with  special  care. 

But  the  need  for  thorough  consideration  does  not  provide 
an  excuse  for  procrastination.  These  monographs  ought  to 
be  turned  into  action  as  soon  as  action  can  be  taken  accord- 
ing to  careful  plan.  At  this  point  the  documents  must  be 
given  wide  circulation,  and  dialogue  about  them  must  be 
encouraged  so  that  the  bar  and,  hopefully,  the  broadcasters 
who  support  the  bar  may  work  up  definite  proposals  to  pre- 
sent to  Congress. 

It  is  altogether  possible  to  work  up  these  proposals  in 
time  for  congressional  consideration  this  year.  We  would 
hope  the  work  would  be  given  tangible  support  by  the  NAB. 
Two  weeks  ago  the  NAB  directors  approved  a  $2  million 
budget  for  the  next  fiscal  year.  A  budget  of  that  size — the 
largest  in  the  association's  history — is  big  enough  to  accom- 
modate disbursements  for  the  most  important  cause  on 
broadcasting's  agenda. 

Overdue  upbeat 

WE  hope  that  calling  attention  to  it  will  not  cause  it  to 
go  away,  but  we  cannot  resist  the  opportunity  to  ob- 
serve that  an  unusually  strong  burst  of  national  spot  radio 
activity  has  been  evident  lately.  The  first  of  the  year  being 
a  season  when  spot  salesmen  ordinarily  find  it  necessary  to 
run  fast  in  order  to  stand  still,  this  January's  sales  spurt 
becomes  even  more  satisfying  by  comparison. 

The  extent  of  the  speed-up  is  reported  in  some  detail  else- 
where in  this  issue.  Although  it  certainly  is  not  applicable 
to  all  markets  and  involves  only  a  few  of  all  the  advertisers 
who  ought  to  be  involved,  the  increased  tempo  nevertheless 
seems  general  enough  and  sufficiently  solidly  based  to  reflect 
a  genuine  re-kindling  of  interest  in  radio  as  a  national  ad- 
vertising medium. 

The  reasons  undoubtedly  are  numerous,  varying  in  detail 
from  one  advertiser  to  another.  One  general  explanation 
being  offered  last  week  was  that  the  bed-rock  salesmanship 
that  radio  has  done  over  the  last  several  years,  stressing  the 
variety  and  reach  and  economy  of  the  medium  and  trying 
to  dispel  the  myths  about  its  being  unglamorous  and  too 
hard  to  buy  and  administer,  are  at  last  beginning  to  pay  off. 

We  like  that  explanation,  but  explanations  at  this  point 
are  not  too  important.  Even  if  an  advertiser  gets  into  radio 
on  a  bet,  he  can  do  well  if  he  buys  enough  and  takes  pains 
to  use  it  properly. 

So  let's  not  ask  too  many  questions.   Let's  just  keep  on 


selling — and  occasionally  knock  wood.  If  that  sounds  super- 
stitious, remember  that  radio  has  been  the  victim  of  a  lot 
of  superstitions  over  the  years.  It's  entitled  now  to  become 
the  beneficiary  of  one. 

Let  it  lie 

FCC  Chairman  Newton  Minow  may  have  been  merely 
buddying  up  to  a  former  client  last  week  when  he 
revived  William  Benton's  old  pitch  for  a  citizens'  advisory 
board  on  broadcasting.  Mr.  Minow  was  sharing  a  platform 
with  Mr.  Benton,  who,  as  owner  of  the  Encyclopaedia  Bri- 
tannica,  retained  Mr.  Minow  as  a  lawyer  before  the  latter 
joined  the  FCC  and  reportedly  has  offered  Mr.  Minow  an 
executive  job  if  he  leaves  government  service. 

But  on  the  chance  that  Mr.  Minow  has  serious  thoughts 
of  breathing  life  into  Mr.  Benton's  old  plan,  a  revival  of 
opposition  to  it  is  also  appropriate. 

In  1951  when  Mr.  Benton  was  a  U.  S.  senator  he  failed 
(but  not  for  want  of  trying)  to  get  the  Congress  to  authorize 
the  President  to  appoint  an  11 -member  advisory  committee 
that  would  "advise"  the  FCC  on  broadcast  matters  ranging 
from  the  assignment  of  television  channels  to  the  establish- 
ment of  program  standards.  As  sensible  people  realized  at 
the  time,  the  kind  of  committee  that  Mr.  Benton  advocated 
would  inevitably  become  a  high-level  board  of  presidentially- 
appointed  censors  whose  every  suggestion  would  be  accorded 
an  immediate  "yes,  sir"  by  the  presidentially-appointed  mem- 
bers of  the  FCC.  That  condition  is  still  implied  in  last 
week's  proposal. 

Mr.  Minow  would  be  wise  to  put  the  pitch  back  where 
it  has  lain — and  then  hang  up  his  shovel. 

It's  about  time 

THE  NAB  board  of  directors  conceded  a  fortnight  ago  that 
entertainment  has  played  a  part  in  the  development  of 
broadcasting.  It  voted  to  give  the  association's  Distinguished 
Service  Award  for  1963  to  Bob  Hope. 

No  one  can  quarrel  with  the  selection.  The  only  question 
to  be  raised  about  it  is  why  it  came  so  late.  Distinguished 
Service  Awards  had  been  given  annually  for  10  years  with- 
out a  nod  in  the  direction  of  the  performers  who  have 
caused  people  to  buy  and  use  all  those  radio  and  tv  sets. 

Mr.  Hope  has  been  cheering  radio  and  television  audiences 
fcr  25  years.  It  is  gratifying  that  the  NAB  has  at  last 
confirmed  the  judgment  that  the  American  people  have 
been  exercising  for  a  quarter  of  a  century. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"I'll  bet  Sarnoff  is  making  a  speech  on  tv  tonight!" 
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From  10:00  p.m.  to 
Sign- of  f,  Monday 
through  Friday. . . 


JOHN  MacDOUGALL 

"NEWS-IN-SIGHT" 
10:00  pm  •  Monday-Friday 


JOHNNY  CARSON 

"TONIGHT''  SHOW 
10:30  pm  to  Midnight 


Represented  by 


JOHNNY  MORRIS 

"WEATHER  ROOM" 
10:15  pm  •  Monday-Friday 


AL  TIGHE 

"SPORTS  ROUND-UP" 
10:20  pm  •  Monday-Friday 


. . .  these  are  the 
top-rated  shows* 
in  the  Minneapolis 
-St.  Paul  market. 


ARB  Television  Market  Report, 
November-December,  1962 


K)0® 


MINNEAPOLIS  •  ST.  PAUL 

100,000  WATTS  •  NBC 


A  GOLD  SEAL  STATION 


The  Original  Station  Representative 


IT  A  SO  kw  AM  TRANSMITTE: 

Compact  .  .  .  Economical  .  .  .  Easy  to  operate 


Featuring  a  new,  single  tetrode  power  amplifier  that  gives  full  output  with  mini- 
mum power  consumption,  this  is  the  finest  high  power  AM  transmitter  available. 
Extremely  compact,  the  unit  needs  only  76  square  feet  of  space  including 
transformers  .  .  .  it's  one-third  smaller  than  transmitters  of  the  same  power 
built  by  other  manufacturers!  Silicon  rectifiers,  11  tubes  and  6  tube  types, 
high  level  modulation  and  many  other  advanced  features  make  it  your  best  buy 
for  high  power  AM  broadcasting. 


ITA  ELECTRONICS  CORPORATION 


BROADCAST  DIVISION 


LANSDOWNE,  PENNA 


- 


FEBRUARY  4,  1963 


Omahans  like  tv's  programming  but  are  told 
that  may  not  be  enough  21,  30 

BAR  estimates  there'll  be  about  18  million 
tv  commercials  this  year  22 


The  FCC's  goals  in  '63:  the  commissioners' 
thinking  on  current  issues  48 

NAB  reactivates  engineering  advisory  group,- 
Dr.  Town  to  be  honored  60 

COMPLETE  INDEX  PAGE  7 


"Just  one  of  the  many  great  COLUMBIA  P0ST-48's 

DISTRIBUTED  EXCLUSIVELY  BY  f 

SCREEN  %  GEMS,  inc. 


IN  THE 
JOHNSTOWN-ALTOONA 
MARKET 


You  have  to  believe  in  the  potential  of  an  area 
that  believes  in  itself.  In  this  Johnstown-Altoona 
Market,  leading  industries  and  major  utilities  are 
plowing  millions  of  dollars  into  modernization  and 
expansion-public  and  private  projects  are  going 
forward  at  full  speed.  The  result— a  real  boost  in 
family  buying  power--a  receptive  audience  for 
your  sales  story. 

IT'S  TIME  TO  PUT  WJAC-TV  TO  WORK  FOR  YOU! 

The  most  potent,  persuasive  salesman  in  this 
Johnstown-Altoona  Market  is  WJAC-TV---the 
station  more  people  watch,  more  of  the  time.  And, 
doesn't  it  stand  to  reason---the  bigger  the  audience, 
the  greater  the  number  of  live  prospects  for  your 
product?  Tell  'em  .  .  .  and  sell  'em  ...  via 
WJAC-TV! 


Get  all  the  marketing  facts  from 

Harrington,  Righter  and  Parsons,  Inc. 


AHilioled  w.lh  WJAC-AM-FM 
The  Johnstown  Tribune-Democrat  Stations 


see  what's  on  KTVI 


St.  Louis  has  developed  an  active  "See 
what's  on  KTVI"  attitude. 


We  encourage  it  with: 

Total  Information  News 
6-6:30  p.  m.  Mon.-Fri., 
and 

The  Steve  Allen  Show 
10:15  p.  m.  Mon.-Fri. 

"Total  Information  News"  offers  residents 
of  the  greater  St.  Louis  area  a  full  half  hour 
of  information  starting  with  network  news 


that  is  fifteen  minutes  ahead  of  the  other 
stations.  At  6:15,  they  see  local  news  in 
action;  ten  minutes  of  filmed  reports  in 
motion  on  "City  Camera".  A  local  sports  per- 
sonality captures  the  final  five  with  a  per- 
sonal "Sports  Comment". 

Steve  Allen  simply  keeps  the  market 
awake  to  see  what  will  happen  next. 

Programming  like  this  balanced  with  the 
ABC  lineup  fosters  the  curiosity  attitude  we 
welcome.  See  what's  on  KTVI;  it  creates  a 
buying  attitude,  daily! 


IN 


the 


°aUas. 


fORt 


THAN  THE  OTHER  THRF ^H°^S 

tK  THREE  COMBINED 

MONDAY  THRU  FRIDAY  9  A.M.  TO  5  P.M.* 


Yes,  according  to  the  November-December,  1962, 
Nielsen  Station  Index,  KRLD-TV  reaches  more  homes 
per  average  quarter-hour  in  a  4-station  market  than 
its  three  competitors'  averages  combined,  Monday 
thru  Friday,  9:00  a.m.  to  5:00  p.m. 

And,  KRLD-TV  reaches  43.9%  more  homes  per  average 
quarter-hour  than  the  next  station  in  the  market,  6:30- 
10:00  p.m.  Sunday  thru  Saturday.* 

Take  advantage  of  Channel  4's  superior  market 
coverage.  See  your  ADVERTISING  TIME  SALES 
representative. 


*NSI,  Nov-Dec,  62 


represented  nationally  by  r  ■ 
Advertising  Time  Sales,  Inc.    I  J 


THE    DALLAS  TIMES    HERALD  STATIONS 


Clyde  W,  Rembert,  President 


MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT 


Mobile  meters 

That  long-demanded  metered  meas- 
urement of  '"the  total  radio  audience" 
may  not  be  far  off.  It's  understood 
NBC  Radio  thinks  it'll  be  able  to  an- 
nounce in  few  weeks  that  it  plans  to 
subscribe  to  service  of  that  kind.  Since 
William  K.  McDaniel,  executive  vice 
president  in  charge  of  NBC  Radio,  has 
been  dickering  with  A.  C.  Nielsen  Co. 
along  these  lines,  it's  assumed  Nielsen 
has  now  perfected  gadget  that  would 
attach  to  portable  radio  sets  to  record 
non-plug-in  set  usage  which  NBC  and 
radio  broadcasters  generally  have  been 
calling  for  (Broadcasting,  Jan.  21). 

Under  a  new  gun 

Advertising  acceptance  standards  of 
radio  and  television  will  be  given  long, 
hard  look  in  Senate  investigation  of 
land  deals  and  health-aid  products  that 
are  offered  to  the  elderly  and  aged. 
Print  media  have  already  been  criti- 
cized (Broadcasting,  Jan.  21).  In- 
vestigation by  Special  Committee  on 
Aging  (or  perhaps  by  new  special  sub- 
committee on  frauds)  will  turn  to 
broadcast  advertising.  There's  con- 
jecture that  Sen.  George  A.  Smathers 
(D-Fla.)  may  become  chairman  of 
Committee  on  Aging  and  new  fraud 
subcommittee.  Hearings  in  mid-Jan- 
uary have  provoked  "unparalleled 
flood"  of  complaints  of  bilkings  and 
misrepresentations,  committee  sources 
say. 

End  of  the  line? 

Some  folks  in  high  places  are  now 
saying  that  FCC's  Omaha  hearing  on 
tv  programming  (story  page  21)  may 
be  blessing  in  disguise.  They  predict  it 
will  be  second  and  last  one  (first  was 
in  Chicago)  largely  because  of  con- 
gressional reaction.  It  was  clear  at 
last  Thursday's  hearing  on  confirma- 
tion of  FCC  Broadcast  Bureau  Chief 
Ken  Cox  for  membership  on  commis- 
sion that  both  Republican  and  Demo- 
cratic senators  looked  with  disfavor  on 
such  fishing  expeditions.  And  it  «was 
apparent,  too,  that  Mr.  Cox  got  mes- 
sage. 

Both  Republican  and  Democratic 
senators  also  inquired  into  delays  in 
license  renewals.  In  inquiring  of  Mr. 
Cox  about  renewal  backlog,  Senator 
Thurmond  (D-S.  C.)  observed  that  in 
broadcast  cases  it  often  happens  that 
"justice  delayed  is  justice  denied." 

Mattel  winds  up  a  new  one 

Big  toymaker,  Mattel  Inc.,  which 
has  been  heavy  user  of  television  but 
critic  of  most  children's  programming 
now  available,  has  come  up  with  novel 
plan  to  get  its  advertising  on  what  it 
thinks  will  be  better  shows.  Toy  com- 


pany proposes  to  finance  260  five-min- 
ute kid  shows  {The  Funny  Company) 
and  sell  them  "at  low  cost"  to  tv  sta- 
tions. As  part  of  deal  Mattel  would 
buy  spot  positions  in  its  programs. 
Mattel  plans  to  merchandise  toy  re- 
productions of  characters  in  its  shows. 

Mattel  proposal  was  tried  out  on 
some  30  station  representatives  in 
private  New  York  meeting  last  week, 
will  be  explained  to  other  reps  in  Los 
Angeles  this  week.  Word  given  New 
York  reps  was  that  Mattel  will  com- 
mit at  least  $7.5  million  over  two 
years  to  its  project  if  stations  accept 
it.  Carson/ Roberts,  Los  Angeles,  is 
Mattel  agency. 

Sweet  charity 

Those  10  commercial  radio  stations 
that  turned  over  their  facilities  to 
Voice  of  America  during  Cuban  crisis 
will  get  small  thanks  from  govern- 
ment. VOA  has  already  said  it  can't 
reimburse  them  for  their  service  be- 
cause of  statutory  limitations  on  its 
funds.  Now  Internal  Revenue  Service 
reportedly  has  indicated  that  stations 
cannot  take  tax  deductions  for  lost  ad- 
vertising revenue — and  what's  more, 
operating  expenses  they  incurred  while 
carrying  government  propaganda  to 
Cuba  cannot  be  charged  off  in  tax 
returns.  IRS  may  be  following  prece- 
dent that  contribution  of  broadcast 
time  or  newspaper  space  is  not  deduct- 
ible as  charitable  contributions.  Un- 
mentioned  so  far  but  possible:  act  of 
Congress  for  special  relief. 

The  Pacifica  case 

Strange  case  surrounding  non-com- 
mercial fm  stations  operated  by  Pa- 
cifica Foundation  in  California  and 
New  York,  currently  being  investi- 
gated by  Senate  Internal  Security  Sub- 
committee, shortly  will  be  considered 
by  FCC.  License  renewals  of  three 
non-commercial  stations  have  been 
held  up  for  three  years,  originally  be- 
cause questions  had  been  raised  about 
allegedly  obscene  poetry  on  station, 
but  Senate  committee,  in  closed  ses- 
sion, is  inquiring  into  purported 
"Communist  infiltration"  (Broadcast- 
ing, Jan.  14,  28).  Stations  involved 
are  KPFK  Los  Angeles,  KPFA  Ber- 
keley and  WBAI  New  York. 

FCC  staff,  it's  understood,  now  is 
preparing  papers  for  commission  con- 
sideration. Question  of  free  speech 
may  be  involved  since  stations  carry 
all  shades  of  opinion,  ranging  from 
John  Birch  Society  to  California  Com- 
munist Party.  But  there  may  be  other 
questions  too,  involving  possibility  of 


ownership  qualifications  and  whether 
substantial  amount  of  contributed 
support  is  derived  from  objectionable 
sources. 

A  look  at  media  control 

Mid-March  is  target  date  for  be- 
ginning of  Rep.  Celler's  House  Anti- 
trust Subcommittee  inquiry  into  con- 
centration of  ownership  in  newspaper 
field,  with  definite  radio-tv  ownership 
overtones.  For  some  six  months 
(Broadcasting.  Oct.  I,  1962)  Celler 
committee  staff  of  seven  has  been  pre- 
paring for  public  hearings  with  several 
field  investigations  made,  particularly 
in  Los  Angeles,  where  two  newspapers 
folded  last  year,  and  in  New  Orleans, 
where  S.  I.  Newhouse  interests  ac- 
quired ownership  of  Times-Picayune. 

Crimp  in  correspondence 

FCC  is  shortening  reins  on  staff 
members  who've  been  trying  to  force 
changes  in  tv  station  schedules  by 
questioning  local  program  proposals 
at  license  renewal  time.  WKY-TV 
Oklahoma  City  was  renewed  last  week 
after  commission  put  stop  to  flow  of 
staff  hints  that  station  refused  to  heed 
(story  page  52).  Staff  also  tried  to 
clear  second  letter  to  WFAA-TV  Dal- 
las on  grounds  station's  reply  to  its 
first  had  been  unsatisfactory,  but  was 
told  by  FCC  to  start  renewal  machin- 
ery. Action  on  WFAA-TV  renewal 
is  expected  this  week. 

Among  those  favoring  immediate 
renewal  of  WFAA-TV  license  was 
Chairman  Newton  Minow.  Last  sum- 
mer Mr.  Minow  appeared  in  special 
interview  show  on  WFAA-TV . 

The  auction  bloc 

FCC  is  still  considering  legislative 
proposal  to  eliminate  1952  "anti-Avco" 
amendment  to  Communications  Act 
which  prohibits  commission  from  or- 
dering competitive  bidding  in  station 
sales.  Commission  had  stopped  prac- 
tice on  own  motion  before  1952 
amendment  was  adopted.  But  some 
members  now  would  like  amendment 
scrapped  and  commission  given  "dis- 
cretion" in  deciding  how  to  proceed 
in  station  transfers. 

One  proposal  being  offered  would  re- 
quire that  proposed  purchaser  be  able 
to  demonstrate  he  could  do  better  job 
of  broadcasting  than  seller.  Proposal, 
offered  by  Commissioner  Robert  T. 
Bartley,  hasn't  picked  up  much  sup- 
port. One  critic  says  it  would  "put 
premium  on  being  a  lousy  broad- 
caster." 
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NEW,  UNIQUE  CHILDREN'S  PROGRAM 


. .  Top  Rated  in  the  3  Major  Test  Markets* 
UNIQUE...  Entertaining  and  Informative 
RECOMMENDED  ...  By  Parents  and  Teachers 


A  Storer  Station-Tested  program  .  .  .  130  Half-Hour  Programs  .  .  .  Visitors  to 
Jungle-La  range  from  alligators  to  zebras  —  or  maybe  even  from  aardvarks  to 
zorils.  Bongo's  "Submarine  Safari"  takes  your  viewers  to  see  rare  tropical  fish. 
The  "Water  Hole"  shows  animals  in  their  natural  habitat.  B'Wana  Don  brings 
to  Jungle-La  virtually  every  species  known  to  the  animal  world. 

'November  ARB,  Detroit,  Cleveland  and  Atlanta. 


Storer 

Programs 

INCORPORATED 
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WEEK  IN  BRIEF 


Omaha  tv  stations  get  kudos  from  local  citizens  but 
Commissioner  Henry  implies  stations  have  an  affirmative 
duty  to  do  more  local  live  programming.  The  citywide  hear- 
ing gets  few  complaints;  stations'  turn  this  week.  See  .  .  . 

LIKING  TV  IS  NOT  ENOUGH  ...  21,  30 

There  are  going  to  be  18  million  spot  and  local  tv  com- 
mercials on  the  air  this  year,  according  to  BAR  which 
monitored  42  key  stations  for  a  full  week,  round-the-clock 
in  10  cities.  Weekly  rate  is  352,000  spots.  See  .  .  . 

18  MILLION  TV  COMMERCIALS  ...  22 


Tv  stations  aimed  at  Negro  audiences  are  ready  to  start 
in  Washington  and  Los  Angeles.  WOOK-TV  in  Washington 
plans  opening  Feb.  11;  KMX  (TV)  Los  Angeles  shooting  for 
a  March  debut.  Both  use  uhf  channels.  See  .  .  . 

NEW  UHFS  AIM  FOR  NEGROES  ...  56 

Daytimers  hitch  up  pants  to  fight  for  longer  hours.  As- 
sociation board  agrees  to  oppose  present  FCC  proposals 
on  pre-sunrise  broadcasting  and  votes  to  open  a  Washing- 
ton office  to  fight  for  "six  to  six"  authority.  See  .... 

DAYTIMERS  OPPOSE  PLAN  ...  52 


Republicans  throw  barbs  at  FCC's  Omaha  hearing  at 
Cox  session  on  nomination  to  be  an  FCC  commissioner. 
Cox  defends  hearing  but  promises  to  study  record;  agrees 
the  FCC  must  not  censor  programs.  See  .  .  . 

COX  FIELDS  OMAHA  QUERIES  ...  38 


An  industry-wide  committee  has  been  established  to 
draw  up  plans  for  an  emergency  warning  system  to  replace 
Conelrad.  Requested  by  Defense  Dept.  is  a  system  using 
am,  fm,  and  tv  stations.  See  .  .  . 

REPLACEMENT  FOR  CONELRAD  ...  63 


The  FCC  is  seeking  a  method  to  reduce  interference  by 
the  staff  in  license  renewal  proceedings;  one  such  move 
may  be  publication  of  criteria  so  that  everyone  knows  the 
score.  Other  prospects  for  the  new  year.  See  .  .  . 

FCC  GOALS  IN  '63  .  .  .  48 


A  stationary  communications  satellite  is  to  be  launched 
soon.  Syncom  relay  to  orbit  22,300  miles  above  earth.  The 
first  unit  will  be  used  for  telephone  and  teletype,  tv  trans- 
missions will  come  later  in  an  advanced  model.  See  .  .  . 

SYNCOM  SATELLITE  READY  ...  70 


WKY-TV  gets  its  license  renewed  for  a  regular  three-year 
term.  The  FCC  says  the  station  amended  its  application; 
WKY-TV  denies  it  made  any  revisions.  Action  considered 
significant  in  light  of  local  programming  push.  See  .  .  . 

WRITER'S  CRAMP  AT  FCC?  ...  52 


Both  radio  and  tv  national  advertising  in  Canada  for  the 
first  10  months  of  1962  were  up  over  the  same  period  in 
the  previous  year.  Tv  jumped  by  $8  million,  radio  by 
$2  million,  Elliott-Haynes  survey  shows.  See  .  .  . 

CANADIAN  TIME  SALES  UP  ...  68 
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ABA  group  opposes 
change  in  Canon  35 

Canon  35  should  remain  as  is,  with 
slight  revision,  special  committee  of 
American  Bar  Assn.  reported  Friday. 

Committee,  which  has  been  investi- 
gating possibility  of  changing  prohibi- 
tion against  tv  and  radio  and  news 
photographic  coverage  of  court  trials 
since  1958,  submitted  recommendations 
to  ABA  board.  ABA  House  of  Dele- 
gates will  vote  on  report  today  or  to- 
morrow. American  Bar  Assn.  is  meet- 
ing in  New  Orleans. 

In  bow  to  sensitivities  of  broadcast 
industry,  committee  suggested  that  ref- 
erence to  radio  and  tv  coverage  as  in- 
struments that  "degrade  the  court"  be 
eliminated. 

Report  drew  scathing  comment  from 
LeRoy  Collins,  NAB  president,  who 
called  it  "shocking  lack  of  confidence 
in  the  integrity  and  objectivity  of  the 
judiciary." 

This  was  pointed  at  references  in  re- 
port which  hold  that  many  judges  who 
are  elected  would  find  it  difficult  to  pre- 
serve proper  decorum  during  televised 
trials. 

Gov.  Collins  also  said  recommenda- 
tion "reflects  both  a  lack  of  knowledge 
and  of  understanding  .  .  .  [and  is]  re- 
actionary. .  .  ." 

News  Directors  ■  "Insulting"  is  how 
Bill  Small,  CBS  News,  chairman  of 
Freedom  of  Information  Committee  of 
Radio-Television  News  Directors  Assn., 
termed  report. 

Bar  Assn.  committee  cavalierly  dis- 
missed test  series  proposal,  Mr.  Small 
commented,  with  no  good  reason  for 
refusing  to  judge  broadcast  coverage  on 
pragmatic  basis. 

ABA  committee  said  tv  and  radio  re- 
porters may  attend  trials  and  report  via 
their  medium  outside  courtroom.  It 
also  emphasized  that  right  of  fair  trial 
is  protection  to  defendant,  not  require- 
ment that  trial  be  publicized. 

Agreeing  that  mechanics  of  covering 
court  by  tv  and  radio  has  improved 
since  1937  when  Canon  35  was  adopted 
following  Lindbergh  kidnapping  trial, 
committee  said  recent  examples  of  tv 
coverage  continue  "serious  doubt"  that 
decorum  of  court  can  be  maintained. 

Test  series  suggested  by  RTNDA 
would  not  be  "fruitful,"  committee  said. 

FCC  grants  WDKD  stay 

FCC  has  granted  stay  of  its  order  for 
WDKD  Kingstree,  S.  C,  to  leave  the 
air  by  Feb.  8  (Broadcasting,  Jan.  14). 
Commission  said  order  will  be  stayed 
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White  now  specialist 

Frank  K.  White,  retired  net- 
work and  agency  executive,  is  em- 
barking at  63  upon  government 
career.  Along  with  three  other 
"specialists,"  he  left  Feb.  1  on  two- 
month  assignment  in  Europe  for 
Dept.  of  Agriculture  in  its  pro- 
gram to  help  expand  overseas 
markets  for  U.  S.  farm  products. 
Mr.  White,  now  residing  in  Lees- 
burg,  Va.,  is  on  board  of  Ad- 
vertising Council.  He  was  former 
chairman  of  McCann-Erickson 
( International) ;  president  of  NBC 
(1952-53);  president  of  Mutual 
(1949-52);  vice  president  and 
treasurer  of  CBS  (1937-47)  and 
treasurer  and  business  manager  of 
Newsweek  Inc.  (1936-37). 


until  30  days  after  decision  by  appeals 
court  on  station's  appeal  from  FCC 
order. 

Fogarty  criticizes 
program  regulation 

Testifying  Friday  at  FCC's  hearing 
on  local  programming  in  Omaha  (see 
story  page  30),  Frank  P.  Fogarty,  vice 
president  of  Meredith  Broadcasting  Co. 
and  general  manager  of  WOW-AM-FM- 
TV  Omaha,  expressed  concern  over 
FCC  efforts  to  regulate  programming. 

During  renewal  period,  Mr.  Fogarty 
said,  Omaha  stations  were  required  to 
give  extensive  public  notices.  Any 
complaints  should  have  been  made  by 
public  then,  he  said. 

During  afternoon  FCC  cross-exami- 
nation, Commissioner  Henry  asked  wit- 
ness if  antitrust  waiver  were  provided, 
would  it  be  feasible  for  three  Omaha 
stations  to  get  together  on  children's 
programming? 

"I  think  it  would  be  feasible  but  not 
desirable,"  Mr.  Fogarty  replied. 

C.  Alfred  Larson,  WOW-TV  station 
manager,  and  William  McBride,  pro- 
gram director,  took  witness  stand  late 
Friday. 

CBS-TV  giving  choice 
of  30-minute  news 

CBS-TV  has  revised  its  plan  for  half- 
hour  evening  newscasts  next  fall  (Broad- 
casting, Dec.  10.  1962)  to  give  affiliates 
a  choice  of  time  periods.  Originally 
scheduled  at  7-7:30  p.m.  EST,  week- 
night  program  will  be  fed  at  both  6:30 
to  7  and  7  to  7:30.  This  move  is  in- 
tended to  accommodate  stations  unable 


or  unwilling  to  move  local  programming 
out  of  high-volume  7-7:30  station  time. 

On  theory  that  value  will  be  diluted 
by  inability  to  deliver  entire  lineup  at 
one  time,  network  is  also  reducing  corol- 
lary plan  to  return  late-afternoon  half- 
hour  to  affiliates  for  local  use.  Original 
plan  contemplated  return  of  4:30  to  5 
p.m.  period;  new  plan  is  to  return  only 
4:45  to  5  p.m.  Some  re-programming 
by  network  will  be  necessary;  authori- 
ties indicated  Edge  of  Night,  now  seen 
4:30  to  5,  will  move  to  new  period  as 
yet  undetermined. 

Fm  group  approves 
rate  standards 

QXR  Network,  which  has  43  fm  sta- 
tion affiliates,  has  approved  recom- 
mended standards  that  stations  could 
adopt  for  their  rate  cards.  Action  is  not 
binding  on  stations.  Roughly,  standard- 
ization would  include  half-hour  at  60% 
of  hour  rate,  quarter-hour  at  40%,  five 
minutes  at  30%,  all  on  one-time  basis. 
Double  "a"  would  include  5-11  p.m., 
Mon.-Sat.,  and  Noon-11  p.m.,  Sunday, 
and  "a"  time  would  be  all  other  periods. 
Rate  for  class  a  would  be  60%  of  hour 
rate  in  double  a.  Maximum  discounts  in 
programming  time:  5%  for  13  weeks, 
10%  for  26  weeks,  15%  for  39  weeks, 
and  20%  for  52  weeks.  Discount  on 
spots  depends  on  frequency  with  maxi- 
mum of  15%>  for  over  1.040  one- 
minute  announcements  per  year.  One- 
minute  spot  generally  would  be  priced 
at  20%  of  hourly  rate. 

In  other  affiliate  actions  taken  in  re- 
cent meeting,  it  was  disclosed  Friday 
( Feb.  1 ) ,  plan  was  put  into  motion  to 
expand  sustaining  programming  on  net- 
work from  average  now  of  less  than  5 
hours  per  week  to  7-10  hours  weekly, 
and  new  study  being  prepared  showing 
demographic  profile  on  fm  audience  in 
QXR  markets. 

Joseph  McDonald  dies; 
was  former  NBC  vp 

Joseph  A.  McDonald,  59,  partner  in 
Washington  communications  law  firm 
of  Hennessey  &  McDonald,  plunged  to 
his  death  Friday  (Feb.  1)  from  bridge 
near  his  suburban  Bethesda,  Md.,  home. 
His  associates  reported  he  had  been 
despondent  recently. 

Mr.  McDonald,  former  NBC  vice 
president,  was  with  network  20  years 
and  was  expert  on  labor  and  copyrights 
in  broadcasting.  He  had  been  in  private 
practice  in  Washington  since  1958.  Mr. 
McDonald  is  survived  by  his  wife,  one 
son  and  two  daughters. 

vmmm    more  AT  DEADLINE  page  10 
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Mr.  Giegerich 


Carl  R.  (Cal) 
Giegerich,  for- 
mer senior  vp 
and  director  of 
Cunningham  & 
Walsh,  New 
York,  elected 
president  of  The 
Jack  Wyatt  Co., 
Dallas-New  York 
advertising  and 
pr  firm.  He  suc- 
ceeds founder 
Jack  Wyatt,  who  moves  up  to  board 
chairmanship.  Following  graduation 
from  Lehigh  U.,  Mr.  Giegerich  joined 
Newell-Emmett  Co.,  predecessor  of 
Cunningham  &  Walsh,  and  was  respon- 
sible for  creative  work  on  Chesterfield 
Cigarette  account.  He  joined  Cecil  & 
Presbrey  agency  in  New  York  in  1946, 
and  resigned  as  vp  three  years  later  to 
return  to  Newell-Emmett.  Among  ac- 
counts Mr.  Giegerich  has  been  respon- 
sible for  campaigns  include  E.  R. 
Squibb  &  Sons,  Liggett  &  Myers,  Col- 
gate, Italian  Line,  American  Export 
Lines,  Eversharp  and  Folger  Coffee. 
His  most  current  project  is  "Let  Your 
Fingers  Do  the  Walking"  Yellow  Pages 
campaign  for  AT&T. 

Henry  V. 
(Hank)  Greene 
Jr.,  sales  manager 
of  KDKA  -  TV 
Pittsburgh,  ap- 
pointed national 
tv  sales  manager 
for  Westinghouse 
Broadcasting  Co., 
New  York,  effec- 
tive Feb.  15.  He 
succeeds  John 
Sias,  who  re- 
signed recently  to  join  Metro  Broadcast 
Tv  Sales  as  vp  and  director  (Week's 
Headliners,   Jan.   21).    Mr.  Greene 


r.  Greene 


joined  WBC  as  assistant  sales  manager 
of  WBZ-TV  Boston,  and  was  named 
to  his  current  post  in  May  1959.  Pre- 
viously, he  served  as  assistant  to  presi- 
dent of  Mutual  Broadcasting  System 
and  as  manager  of  Boston  office  of 
Weed  &  Co.  Westinghouse  Broadcast- 
ing tv  stations  are  WBZ-TV  Boston; 
WJZ-TV  Baltimore;  KDKA-TV  Pitts- 
burgh; KYW-TV  Cleveland;  and 
KPIX  (TV)  San  Francisco. 


Mr.  Crutchfield 


Mr.  Bryan 


Charles  H.  Crutchfield,  34-year  vet- 
eran of  broadcasting,  elected  president 
of  Jefferson  Standard  Broadcasting  Co., 
succeeding  Joseph  M.  Bryan,  who  be- 
comes board  chairman,  newly  created 
position.  Mr.  Bryan  is  retired  senior  vp 
of  Jefferson  Standard  Life  Insurance 
Co.,  board  chairman  of  Pilot  Life  In- 
surance Co.,  and  member  of  executive 
committee  of  North  Carolina  National 
Bank.  Mr.  Crutchfield,  who  joined 
company  as  announcer  in  1930,  was 
promoted  to  program  director  in  1935. 
He  was  appointed  general  manager 
when  Jefferson  Standard  Life  Insurance 
purchased  WBT  Charlotte  in  1945  from 
CBS,  was  elected  to  board  of  directors 
following  year,  and  named  executive 
vp  in  1952.  Mr.  Crutchfield  is  current- 
ly on  board  of  directors  of  CBS  affiliate 
research  committee  of  National  Assn. 
of  Broadcasters;  member  of  Radio  & 
Television    Executives    Society,  and 


Dr.  Town 


board  member  of  Charlotte  Downtown 
Assn.  Jefferson  Standard  Broadcasting 
Stations  are  WBT-AM-FM  and  WBTV 
(TV)  Charlotte,  N.  C,  and  WBTW 
(TV)  Florence,  S.  C. 

Dr.  George  R. 
Town,  dean  of  en- 
gineering at  Iowa 
State  U.,  Ames, 
was  named  by 
NAB  last  week  as 
recipient  of  its 
1963  Engineering 
Achievement 
Award  (see  story, 
page  60).  Dr. 
Town,  who  direct- 
ed   1957  TASO 

study  of  tv  allocations,  was  chosen  be- 
cause of  "his  valuable  contributions  to 
technical  knowledge  and  literature,  his 
development  of  new  engineering  tech- 
niques and  his  leadership  in  broadcast 
engineering  activities,"  the  NAB  said. 
The  award  will  be  presented  to  Dr. 
Town  on  April  3  at  annual  broadcast 
engineering  conference  during  NAB 
convention  in  Chicago. 

Richard  J.  Far- 
ricker,  executive 
vp  of  Geyer, 
Morey,  Ballard, 
New  York,  elect- 
ed president,  suc- 
ceeding late  Sam 
M.  Ballard.  Mr. 
Farricker  be- 
comes third  pres- 
ident in  GMB's 
52-year  history. 
He  had  been  as- 
sociated with  Cunningham  &  Walsh, 
Kudner  Agency  and  McCann-Erickson 
before  joining  GMB  in  December  1959 
as  executive  vp.  Mr.  Ballard  died  Jan. 
25  (At  Deadline,  Jan.  28). 


Mr.  Farricker 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Trigg-Vaughn  buys 
Tyler  catv  system 

Major  sale  of  catv  system  to  broad- 
cast interests  was  reported  Friday. 

Trigg-Vaughn  group  is  acquiring  Ty- 
ler, Tex.,  system  serving  10,000  sub- 
scribers in  Tyler-Jacksonville-Palestine 
area,  plus  microwave  system  used  to 
bring  Dallas-Fort  Worth  tv  station  to 
area. 

Price  for  system,  owned  by  Glenn 
Flinn  and  Raymond  Hedge,  is  under- 
stood to  be  over  $1.5  million.  Mr. 
Flinn  is  chairman  of  National  Com- 
munity Tv  Assn.,  catv  trade  group. 
Broker  was  Bill  Daniels  &  Co. 


Also  reported  Friday  was  acquisition 
of  Lock  Haven  and  Tyrone,  Pa.,  catv 
systems  by  James  M.  Cox  interests  for 
undisclosed  price.  Purchase  is  subject 
to  approval  of  stockholders  in  owning 
corporation.  Two  systems  have  7,000- 
8,000  subscribers.  Cox  group  already 
owns  catv  systems. 

CBS  Radio  signs  Smucker 

J.  M.  Smucker  Co.,  Orrville,  Ohio 
(jellies,  preserves),  in  launching  first 
national  ad  campaign  in  any  medium, 
will  co-sponsor  Garry  Moore  Radio 
Show  on  CBS  Radio.  Contract  is  for 
minimum  of  26  weeks,  beginning  March 
18.   Agency  is  Wyse  Adv.,  Cleveland. 


WCBS-TV's  'Late  Show' 
marks  12th  anniversary 

WCBS-TV  New  York  will  celebrate 
12th  anniversary  of  its  Late  Show  (old- 
est feature  film  program  in  metropolitan 
New  York)  next  month  by  beginning 
all-night  programming  on  station 
(Closed  Circuit.  Jan.  28).  Addition- 
al programming,  starting  Feb.  26.  will 
consist  of  motion  pictures  titled  "Late 
Late  Show,"  Parts  2,  3  and  4.  Length 
of  films  and  period  station  starts  follow- 
ing morning's  schedule  will  determine 
number  of  movies  to  be  shown.  (WCBS- 
TV  goes  on  air  at  5:45  a.m.  weekdays: 
7:15  a.m.  Saturdays  and  Sundays.) 
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WGAL-TV  delivers  a  loyal,  responsive  audi- 
ence. This  unequaled  viewer  following  results 
from  fourteen  years  of  pioneering,  finest  facil- 
ities, and  the  most  complete  and  modern 
equipment  in  the  area.  Channel  8  is  the  only 
single  medium  in  this  entire  region  that  assures 
full  sales  power  for  your  advertising  dollars. 

WGAL-TV 

Channel  8 


v 


316,000  WATTS 


STEINMAN  STATION  .  Clair  McCollough,  Pres. 


Representative:  The  MEEKER  Company,  Inc.*  New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 
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COATS  & 
BURCHARD 
COMPANY 

appraisers 


•  Specialists  in  radio  and  TV 
property  appraisals 

•  Acquisitions  —  sales  — 
mergers  —  or  purchase 

•  Allocations  under  Section 
334(b)  2  of  the  1954 
Internal  Revenue  Code 

Write  for  complete  information 
and  analysis  of  your  specific 
requirements  (no  obligation). 

4413  RAVENSWOOD  AVE.  •  CHICAGO  40.  ILLINOIS 

SERVICE  — COAST  TO  COAST 
Industrial  •  Commercial  •  Institutional  Appraisals 


"You  can  count 
the  great  restaurants  in  America 
on  the  fingers  of  one  hand." 


Restaurant  Voisin  is  one  of  them. 
Open  every  day  for  luncheon,  cocktails  and  dinner. 
30  East  65th  St.  For  reservations :\tichel,LE  5-3800 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
FEBRUARY 

Feb.  4 — Hollywood  Ad  Club  luncheon  meet- 
ing, Hollywood  Roosevelt  Hotel.  Lucille 
Ball,  comedienne  and  president  of  Desilu 
Productions,  will  be  presented  the  club's 
"Red  Carpet  Award"  for  outstanding 
achievement  in  the  field  of  entertainment. 
Miss  Ball  and  Elliott  Lewis,  producer  of 
The  Lucy  Show,  will  speak. 

Feb.  4 — Reply  comments  due  on  FCC  pro- 
posed rulemaking  to  require  all  applicants, 
permittees  and  licensees  to  keep  file  for 
public  inspection  of  all  broadcast  appli- 
cations. 

Feb.  5-6 — Fifth  annual  midwinter  confer- 
ence sponsored  by  Advertising  Federation 
of  America  and  Advertising  Assn.  of  the 
West,  Statler-Hilton,  Washington.  Legisla- 
tive roundup  will  include  speakers  from 
government  and  business.  Speakers  include: 
Peter  G.  Peterson,  president  of  Bell  & 
Howell,  Chicago;  Donald  H.  McGannon. 
president  of  Westinghouse  Broadcasting 
Co.;  Andrew  Heiskell,  chairman  of  Time 
Inc.;  Palmer  Hoye.  publisher  of  Denver 
Post;  Paul  Rand  Dixon,  chairman  of  FTC; 
Newton  N.  Minow,  chairman  of  FCC;  and 
Ralston  H.  Coffin,  vp  of  RCA. 

Feb.  6 — Stockholders  meeting.  Warner  Bros. 
Pictures  Inc.  Wilmington,  Del. 

Feb.  6-7 — Seventh  annual  legislative  din- 
ner and  mid-winter  convention,  Michigan 
Assn.  of  Broadcasters,  Jack  Tar  Hotel. 
Lansing. 

Feb.  7-8— Public  Service  Institute  spon- 
sored by  NAB  in  cooperation  with  American 
U.,  American  U.  Communications  Center, 
Washington,  D.  C. 

Feb.  9 — Annual  awards  dinners  of  the  Di- 
rectors Guild  of  America  will  be  held 
simultaneously  in  Hollywood  and  New  York. 
West  Coast  affair  will  take  place  at  the 
International  Ballroom  of  the  Beverly 
Hilton  Hotel;  Eastern  function  at  the  Star- 
light Roof  of  the  Waldorf  Astoria  Hotel. 
Highlights  of  the  evening  will  be  outstand- 
ing directorial  achievement  for  motion  pic- 
tures to  be  announced  at  the  Hollywood 
dinner  with  similar  awards  for  television 
at  the  eastern  function. 

Feb.  9-10 — Texas  Assn.  of  Broadcasters 
spring  convention  in  Austin  at  Commodore 
Perry  Hotel. 

*Feb.  11 — Advertising  Club  of  Metropolitan 
Washington  luncheon,  Presidential  Arms 
Hotel.  FCC  Commissioner  Robert  E.  Lee, 
and  Richard  Eaton,  president  of  United 
Broadcasting  Co.,   will  be  guest  speakers. 

Feb.  11— FCC  continues  NBC-Philco  hear- 
ings. 

Feb.  11-13  —  Electronic  Sales-Marketing 
Assn.  first  annual  convention,  Americana 

Hotel,  New  York  City.  A.  D.  Adams,  vice 
president  and  general  manager  of  New 
York  office  of  Burton  Brown  Adv.,  will  be 
convention  chairman.  For  convention  appli- 
cations and  more  details,  industry  mem- 
bers are  asked  to  contact  Alex  White. 
ESMA  executive  director,  P.  O.  Box  1, 
Bellerose,  L.  I.,  N.  Y. 

*Feb.  14 — Assn.  of  National  Advertisers 
clinic  on  tie-in  promotion  programs,  Savoy 
Hilton,  New  York. 

Feb.  14-15 — British  Columbia  Assn.  of 
Broadcasters  annual  convention.  Empress 
Hotel,  Victoria,  B.C. 

Feb.  14-15 — Winter  meeting,  board  of  di- 
rectors, National  Community  Television 
Assn.  To  be  preceded  by  meetings  of  re- 
search and  development  council,  Feb.  12- 
13,  and  NCTA  executive  committee,  Feb.  13. 
Royal  Orleans  Hotel,  New  Orleans. 


DATEBOOK 


Feb.  14-16 — Mutual  Advertising  Agency 
Network  meeting,  Royal  Orleans  Hotel. 
New  Orleans,  La.  Those  interested  in  at- 
tending should  write  to  the  executive  sec- 
retary of  the  MAAN,  A.  J.  Copeland,  c/o 
Mandabach  &  Simms,  20  North  Wacker 
Drive,  Chicago  6. 

Feb.  15 — Western  States  Advertising  Agen- 
cies Assn.,  "Advertising  Citizen  of  the  Year" 
award  luncheon,  Ambassador,  Los  Angeles. 

Feb.  15 — Comments  are  due  on  FCC's  pro- 
posed fm  allocations  table. 

Feb.  15 — Entries  due  for  fourth  annual 
American  Tv  Commercials  Festival.  Entries, 
accompanied  by  $20  entry  fee,  should  be 
addressed  to  Wallace  A.  Ross,  American 
Tv  Commercials  Festival,  40  E.  49th  St.. 
New  York  17. 

Feb.  15  —  Academy  of  Television  Arts  & 

Sciences  annual  ball.  Cocoanut  Grove.  Hotel 
Ambassador,  Los  Angeles. 

Feb.  16— Deadline  for  entries  for  1963  Ohio 
State  Awards  of  Ohio  State  U.  They  should 
be  sent  to  Ray  Stanley,  acting  director. 
Institute  for  Education  by  Radio-Television. 
Ohio  State  U.,  Columbus,  Ohio.  Awards 
are  for  best  productions  in  field  of  educa- 
tional broadcasting. 

Feb.  16 — Annual  dinner  meeting  of  Mid- 
Western  Advertising  Women  in  Chicago. 
Earl  Holliman,  star  of  Wide  Country  series, 
plans  to  attend  meeting  to  accept  award 
of  "television's  man  of  the  year"  made  by 
group. 

Feb.  20— American  Federation  of  Television 
&  Radio  Artists,  Los  Angeles  chapter,  an- 
nual meeting,  8  p.m.  Hollywood  Knicker- 
bocker Hotel.  New  officers  will  be  installed 
and  a  committee  will  report  on  wages  and 
working  conditions. 

Feb.  21-23 — Western  Radio  &  Television 
Assn.,  16th  annual  conference  on  the  edu- 
cational use  of  television,  Ambassador  Hotel, 
Los  Angeles. 

Feb.  25— Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers,  Imperial  Ball- 
room, Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom.  Performances  by  Mar- 
guerite Piazza  and  Jerome  Hines  will  be 
the  featured  entertainment. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

Feb.  26-27— NAB  Conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C. 

Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting,  Mc- 
Donald Hotel,  Edmonton,  Alta. 

Feb.  28 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m.,  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  Place  to  be 
announced. 

MARCH 

March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

March    6— Assn.    of    National  Advertisers 

workshop  on  tv  advertising,  Waldorf- 
Astoria  Hotel,  New  York. 

♦March  7 — California  Assn.  of  Broadcasters, 
Mark  Hopkins  Hotel,  San  Francisco. 

*March  11 — Florida  Assn.  of  Broadcasters, 
U.  of  Florida  broadcasting  day,  Gainesville. 

*March  12 — Puerto  Assn.  of  Broadcasters, 
San  Juan.  Howard  Bell,  NAB  vice  presi- 
dent, will  speak. 

March  13-15— Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 
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NOW  YOURS... ACTION,  SUSPENSE  AND  DRAMA  AT  ITS  EXCITING  BEST! 


JOINING  "THE  DETECTIVES"  ARE  SOME  OF  HOLLYWOOD'S  MOST  DISTINGUISHED  NAMES.  GUEST  STARS  LIKE  EDWARD  G. 
ROBINSON,  JAMES  WHITMORE,  EVA  GABOR,  SPRING  BYINGTON,  URSULA  THEISS,  LOLA  ALBRIGHT,  PETER  WHITNEY,  JEAN  HAGEN, 
ROBERT  MIDDLETON,  MARSHA  HUNT,  ROBERT  CULP,  MARI  BLANCHARD,  DARRYL  HICKMAN,  INGER  STEVENS,  JACK  OAKIE,  SCOTT 
MARLOWE,  VERA  MILES,  HAROLD  J.  STONE  AND  MANY  OTHERS  LEND  ADDED  BRILLIANCE  TO  THIS  ACTION-FILLED  SERIES. 


THE  DETECTIVES 

STARRING  ROBERT  TAYLOR 

CO-STARS:  MARK  GODDARD  •  TIGE  ANDREWS  •  ADAM  WEST  •  RUSSELL  THORSON  •  LEE  FARR 


"PROVEN-PROGRAMMING"  FROM 


u  r  I     p        |  ill    r     *  I    ■  ■  AVAILABLE  ON  AN  INDIVIDUAL  MARKET  BASIS 

Here  is  one  or  the  finest  law-enforcement  series  available  tor  television 

today.  Excitement  and  suspense  are  brought  to  each  episode  as  Robert  Taylor  67  HALF- HOUR  AND   30  HOUR  EPISODES 

and  his  squad  of  detectives  bring  about  the  solution  of  crimes  and  the 
apprehension  of  criminals.  Added  to  the  thrilling  action  of  every  episode 
is  a  blend  of  heart  and  warmth  as  the  personal  dramas  that  surround  each 
of  the  detectives  are  unfolded. 

Rich  in  production  values  with  strong,  colorful  roles  portrayed  by  outstand- 
ing guest  stars:  these  are  pluses  that  help  assure  continuing  audience 
response  to  THE  DETECTIVES. 

ON-CAMERA  BRIDGES  BY  ROBERT  TAYLOR  OFFER  COMPLETE  FLEXIBILITY 

 IN  PROGRAMMING.  TWO  HALF-HOURS  BECOME  ONE  FULL  HOUR  OR 

/™  ONE  FULL  liOUR  BECOMES  TWO  HALF-HOURS, 

sir  Li  member 

ALSO  IN  DISTRIBUTION:  THE  LAW  AND  MR.  JONES  /TARGET:  THE  CORRUPTORS  /  STAGECOACH  WEST/  DICK  POWELL'S  ZANE  GREY  THEATRE 


A  SUBSIDIARY  OF  FOUR  STAR  TELEVISION 


600  FIFTH 
AVENUE 

NEW  YORK 
20 

NEW  YORK 
LT  1-8530 


_ 


MUST  READING 

TELEVISION 

FEBRUARY  ISSUE 
e 

The  television  formula 
for  Colgate's  surging  sales 

The  accent  is  on  tomorrow  at  Colgate-Palmolive,  one  of  the 
nation's  oldest  soap  makers  now  finding  a  new  way  of  life 
in  developing  and  marketing  new  products.  Colgate  doubled 
the  number  of  products  advertised  on  TV  in  one  year,  and 
added  $165  million  to  its  sales  in  the  process.  The  company 
is  now  TV's  No.  2  customer. 

New  applause  for  old  TV 
in  cultural  retrospective 

The  Museum  of  Modern  Art  in  New  York  will  unveil  this 
month  its  first  "retrospective"  devoted  to  television,  giving 
the  medium  a  cultural  recognition  heretofore  reserved  for 
such  visual  arts  as  the  motion  picture,  architecture  and 
painting.  It's  a  54-episode  recollection  of  the  better  moments 
from  13  seasons  of  television. 

What's  right,  what's  wrong 
with  TV-and  who  says  so 

Eight  men,  representing  nearly  all  shades  of  opinion  about 
the  television  industry,  were  brought  together  on  one  stage 
to  tell  what's  right  and  wrong  about  the  medium.  Among 
their  texts,  condensed  in  this  issue,  the  reader  can  find  just 
about  all  the  positions  you  can  take,  and  about  all  there  is 
to  say,  on  the  subject. 

Networks  at  midseason: 
special  3-page  pullout 

As  usual,  no  TV  network  found  the  hand  it  drew  at  the  first 
of  the  season  good  enough  to  stand  pat  on  all  the  way 
through,  but  one  almort  did.  CBS,  running  up  a  string  of 
rating  victories  the  likes  of  which  haven't  been  seen  ever, 
proved  that  what  the  people  want  in  1963  is  (1)  comedy 
and  (2)  stars.  A  special  3-page  pullout  puts  it  in  focus. 

START  YOUR  SUBSCRIPTION  WITH  THE  FEBRUARY  ISSUE 


ri;u:uMo\ 


Television  Magazine,  444  Madison  Ave.,  New  York  22,  N.  Y. 
Enter  one  year  subscription  for- — 

Name        .    ._ 

Company         

Address       

City    _   Zone   State   

□  Send  to 

home  Address  _     

□  $5.00  enclosed 


□  Please  bi 


broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

♦March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn.  Opelousas. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16 — Institute  of  ElectricaJ  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am.  fm  and  tv 

stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

March  22-23 — Spring  convention  of  Arkan- 
sas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock. 

March  23 — Annual  national  convention  of 
Intercollegiate  Broadcasting  System,  New 
York  University. 

March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  convention.  New  York 
Coliseum  and  Waldorf-Astoria  Hotel. 

♦March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

♦March  31-April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

♦April    1 — Stockholders   meeting,  Wometco 

Enterprises  Inc.,  Miami,  Fla. 

♦April  1-5 — Canadian  Assn.  of  Broadcasters 

annual  convention.  Royal  York  Hotel, 
Toronto.  Ont. 

♦April  3-5 — Assn.  of   National  Advertisers 

West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

April  8 — Oscar  awards  ceremonies,  to  be 
broadcast  on  ABC's  radio  and  tv  networks. 

♦April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing.  New 
York  Hilton. 

♦April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising. 
Hotel  Plaza,  New  York. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting.  Lansing. 

♦April  21-25 — Ninety-third  convention  of 
Society  of  Motion  Picture  &  Television 
Engineers,  Traymore  Hotel,  Atlantic  City, 
N.  J. 

♦April  26 — Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

♦April  26-27 — Virginia  AP  Broadcasters 
meeting.  Executive  Motor  Hotel,  Richmond. 
Awards  in  the  VAPB  newscasting  and  tele- 
casting contests  and  for  public  service  will 
be  presented  on  first  night  at  the  banquet. 

April  29-May  4 — "Rose  d'Or"  Contest;  May 
20-25.  1963 — Television  Symposium  and  Tv 
Equipment  Exhibition.  The  two  events  are 
part  of  the  Third  International  Television 
Festival  announced  by  The  City  of  Mon- 
treux,  Switzerland.  For  further  informa- 
tion write  to  Box  97,  Montreux. 
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ANOTHER 

TALI  TOWER 
BV  KIMCO 

The  Kline  "tower  package.': . 
one  contact  with  one  respon- 
sible firm  covers  —  Tower, 
Lights,  Erection  (elevator  if 
desired)  — that's  the  Kline 
"tower  package." 

Towers  are  designed  to  meet 
all  conditions  and  RETMA 
specifications  are  strictly 
followed. 

If  you  want  to  go  up  ...  up  .. . 
up,  call  on  KLINE. 

IS  KANSAS  TELEVISION  |(||  WITH  TALL  TOWER  POWER 


A  new  "Kansas  Giant"  has 
been  born!  The  new  1503- 
foot  KTVH  tower  is  the  tallest 
structure  in  Kansas,  adding 
over  50,000  new  television 
homes  to  the  KTVH  viewing 
area,  with  additional  cover- 
age in  26  Kansas  and  Okla- 
homa counties. 


KLINE 

IRON  &  STEEL  CO. 

BUILDING  KIMCO  TOWERS  FOR  THE  BROADCASTING  INDUSTRY 
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OPEN  MiKE  • 


The  Nashville  story 

EDITOR:  HEARTY  CONGRATULATIONS  ON 
THE  FINE  COUNTRY  MUSIC  FEATURE  AND 
ITS  RELATION  TO  BROADCASTING  [SPE- 
CIAL REPORT,  JAN.  28].  WE  KNOW  ALL 
OTHERS  CONNECTED  WITH  THIS  SPECIAL- 
IZED FORM  OF  RADIO  JOIN  US  IN  EXTEND- 
ING COMPLIMENTS  FOR  BOTH  THE  EX- 
CELLENT AND  CONSTRUCTIVE  DEPTH 
REPORTING  AND  ALSO  YOUR  DEPARTURE 
FROM  THE  USUAL  "LOOK  HOW  MUCH 
MONEY  THE  HICKS  ARE  MAKING"  AP- 
PROACH. WE'RE  MOST  PROUD  TO  BE 
SERVING  ONE  OF  AMERICA'S  MOST  CON- 
CENTRATED COUNTRY-FOLK  MARKETS 
AND  ARE  EQUALLY  PROUD  TO  BE  WORK- 
ING WITH  THOUSANDS  OF  RESPONSIBLE 
BUSINESS  MEN  AND  ENTERTAINERS  THAT 

COMPRISE     C&W     RADIO  AMERICANA.  

GEORGE  A.  CRUMP,  PRESIDENT,  WCMS 
RADIO  TIDEWATER,  NORFOLK,  VA. 

Hix  admirer 

editor  :  What  a  delightful  surprise  it 
was  to  open  Broadcasting  and  find  my- 
self in  a  Sid  Hix  cartoon  [Editorials, 
Jan.  14].  I  am  honored  and  pleased. 

I  have  a  superb  spot  in  the  middle  of 
the  wall  of  my  office-at-home,  and  the 


"Just  listening  to  Joyce  Brothers  isn't 
enough  ...  he  has  to  have  a  couch." 


original  of  the  cartoon  would  fill  it 
beautifully.  Could  I  have  it,  do  you 
think?  I  would  be  so  grateful  to  you 
and  to  Mr.  Hix. — Joyce  D.  Brothers, 
Ph.  D.,  National  Broadcasting  Co.  New 
York. 

[Dr.  Brothers'  psychological  approach  is 
irresistible.    The  cartoon  original  is  on  its 

way  to  her.] 

Close  agreement 

editor:  Your  editorials  in  Broadcast- 
ing express  my  opinion  almost  100%. 
— Joe  Speidel  III,  president,  Speidel 
Broadcasting  Corp.,  South  Miami,  Fla. 

Sales  success  secrets 

editor:  .  .  .  Since  you  ran  the  book  note 
[Book  Notes,  Dec.  10,  1962]  on  Suc- 
cess Secrets:  the  Anatomy  of  Local  Ra- 
dio-Tv  Copy,  I  have  experienced  more 
unexpected  sales.  More  than  10%  of 
all  radio  and  tv  stations  in  the  country 


have  bought  at  least  one  copy  and  many 
have  re-ordered  up  to  five  additional 
books.  Many  of  these  sales  are  traceable 
directly  to  your  magazine. 

So,  congratulations  on  the  pulling 
power  of  Broadcasting.  .  . — William  A. 
Peck,  San  Antonio,  Tex. 

Good  write-up 

editor:  I  thought  that  was  a  good 
write-up  of  the  week's  event  affecting 
the  All-Industry  Committee  and  ASCAP 
[Programming,  Jan.  21].  Facts,  quota- 
tions and  plans  were  all  accurate  and 
well  written.  Good  work! — Hamilton 
Shea,  chairman,  All-Industry  Television 
Station  Music  License  Committee,  New 
York. 

No  scorekeeping 

editor:  Broadcasting  carried  a  letter 
from  Joe  Klaas,  KYA  San  Francisco 
[Open  Mike,  Jan.  14],  in  which  the  fol- 
lowing sentence  appeared:  "And,  since 
California  Welfare  Department  statistics 
show  that  more  teen-age  unwed  mothers 
conceive  in  automobiles  at  drive-in 
movies  than  anyplace  else,  perhaps  we 
should  eliminate  movie  advertising." 

.  .  .  Our  Hollywood  people  advise  me 
that  the  California  Welfare  Department 
does  not  compile  such  statistics  and 
never  made  a  report  on  the  subject. 
They  learned,  however,  that  a  former 
employe  of  the  department  had  made 
such  a  statement  in  a  report.  It  has 
been  used  as  a  basis  for  quotation  on 
numerous  occasions  but  without  any 
basis  or  foundation  and  no  formal  re- 
port of  this  nature  has  ever  been  issued. 

I  have  no  doubt  that  drive-in  movies 
have  contributed  to  the  population  ex- 
plosion but  so  have  haystacks,  barn- 
lofts,  and  beds.  I  hope  that  this  will  not 
result  in  reducing  advertising  of  these 
items. — Edward  Cooper,  Motion  Picture 
Assn.  of  America  Inc.,  Washington. 

Bravos  for  Daly 

editor:  Bravo!  to  Harry  J.  Daly  for 
the  sharp  and  pertinent  opinions  he  ex- 
pressed in  the  article,  "Engineered 
births  for  radio"  [Lead  Story,  Jan.  14]. 

If  I  were  in  any  position  to  choose  a 
spokesman  for  the  radio  industry,  Mr. 
Daly  would  head  my  list  of  candidates 
for  the  job.  .  .  . 

The  industry  could  use  more  men  who 
would  not  be  afraid  to  open  fire  on 
those  of  us  who  discredit  it  by  engaging 
in  unethical  practices  and  other  ne- 
farious forms  of  activities  simply  to 
gain  purely  selfish  ends.  However,  at 
the  rate  things  are  developing,  it  might 
not  be  too  long  before  a  general  clean- 
up will  be  forced  upon  us. — R.  J.  Ben- 
nett, general  manager,  WA  YE  Balti- 
more. 


16 


BROADCASTING,  February  4,  1963 


Washington,  D.  C. 


announces 
the  appointment  of 

mcgavren-guild  company,  inc. 

as  exclusive 

national 
representative 
effective 
4  February  1963 

WMAL  RADIO 


Affiliated  with  WMAL-FM,  WMAL-TV,  Washington,  D.  C.j  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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MONDAY  MEMO 


from  GERALD  H.  RIDEOUT,  Buick  Motor  Division 


Radio's  golden  touch  can  help  rebuild  employe  morale,  too 


At  6  a.m.  every  weekday  for  over 
two  years,  the  main  plant  whistle  at  the 
Buick  Motor  Division  of  General  Mo- 
tors has  signaled  the  start  of  a  full  hour 
of  communications  on  WKMF  Flint, 
Mich.,  to  some  16,000  Buick  employes. 

Our  program,  Factory  Whistle,  began 
as  a  radio  experiment  on  WKMF  but 
its  phenomenal  success  as  a  "house  or- 
gan of  the  air"  still  gets  inquiries  from 
other  companies.  It  has  even  been 
adapted  to  other  industrial  centers.  How 
did  we  pick  radio  to  put  across  our  em- 
ploye-relations program? 

Buick  in  mid- 1960  was  completing  a 
broad  program  of  self-appraisal  and  re- 
organization. Manufacturing  standards 
had  been  overhauled.  A  new  policy 
required  that  more  quality  be  built  into 
every  Buick  and  imposed  rigid  reliabil- 
ity tests. 

Early  signs  showed  the  Buick  sales 
curve  had  turned  upward.  That  was  the 
start  of  the  resurgence  we  know  today 
has  put  new  zip  in  Buick  sales. 

New  Challenge  ■  All  of  this  had 
been  brought  about  by  a  new  general 
manager,  a  vice  president  of  General 
Motors.  Edward  D.  Rollert,  during  his 
first  year  at  Buick.  He  then  turned  to 
employe  morale  in  his  program  of  re- 
organization. 

It  was  apparent  that  the  plant's  new 
reliability  engineer  and  the  thousand 
men  at  his  command  could  define  qual- 
ity, but  only  the  men  in  the  shops — 
scattered  over  a  two-mile  complex  that 
makes  up  the  Buick  plant — could  build 
it  into  the  product.  The  formal  employe- 
relations  program  lagged.  Morale  cer- 
tainly needed  to  be  improved,  yet  the 
in-plant  climate  was  not  the  best  for 
reconstituting  an  employe-relations  pro- 
gram. It  was  little  better  in  the  sur- 
rounding community. 

Buick's  public  relations  staff  knew 
there  was  a  basic  communication  prob- 
lem. There  was  too  little  contact  be- 
tween management  and  employes  as 
people  to  people;  too  little  explanation 
by  management  of  what  it  had  set  out 
to  do  that  would  benefit  the  workman, 
his  job  and  his  family,  the  economy  of 
Flint,  the  people  of  the  area  and,  of 
course,  Buick. 

But  how  to  communicate?  There 
could  be  nothing  haphazard  here,  no 
impulsive  move.  Existing  channels  were 
evaluated  and  rejected.  Even  direct  mail 
was  considered. 

The  Choice:  Radio  ■  Conventional 
thinking  directed  some  attention  to 
print,  a  company  newspaper  or  mag- 
azine. For  about  $5,000  a  month, 
Buick  could  have  had  a  once-a-month 


paper,  constricted  to  20  tabloid  columns. 
But  the  frequency  seemed  inadequate 
and  the  prospect  of  two-way  communi- 
cation was  obscured. 

That's  when  radio  entered  the  pic- 
ture. At  the  time  we  could  find  no 
comparable  use  of  the  medium  any- 
where. But  Factory  Whistle,  which  be- 
gan on  WKMF  Oct.  31,  1960,  was 
soon  to  reach  our  multiple  audiences 
five  days  weekly.  Since  the  Buick  day 
shift  starts  at  7  a.m.,  our  6-7  program 
would  catch  Buick  folks  dressing,  eat- 
ing and  driving  to  work.  It  would  talk 
to  the  community,  too. 

Factory  Whistle  is  a  competitive  pro- 
gram and  strives  to  hold  its  listeners. 
The  show  uses  only  a  little  written 
script,  and  that  helps  to  keep  the  tone 
warm  and  conversational.  Willard  F. 
Lamb  is  producer,  editor,  musical  di- 
rector and  "voice"  for  the  program. 
He's  "Bill"  to  everyone  in  the  plant  and 
area.  The  show  has  music,  time  and 
weather,  plus  lots  of  news  and  the  pre- 
vious night's  sports  news,  provided  by 
WKMF.  Buick  insists  that  the  station 
cut  in  with  all  the  objectivity  it  gives  to 
its  day-long  news  programming. 

The  Human  Touch  ■  Buick  runs  no 
commercials  as  such  on  the  program, 
but  it  is  loaded  with  unending  "com- 
mercials" which  sell  16,000  men  and 
women  on  their  jobs  and  their  com- 
munity. Bill  Lamb  tapes  interviews 
with  workers,  tells  about  their  promo- 
tions, weddings  and  births,  awards  and 
production  successes.  He  asks  for 
blood  for  the  Red  Cross  or  a  helping 
hand  for  some  one  in  the  community. 
During  the  first  year,  over  500  workers 
"talked"  on  the  air  and  10.000  wrote 
letters  to  the  show. 

Factory  Whistle  helped  promote 
Buick's  car  pool  plan  to  lend  new  cars 
to  workers  for  testing  and  comment. 
The  show  boosts  work  safety.    It  has 


made  something  special  out  of  family 
visiting  days  and  factory  open  houses. 

There  has  been  a  regeneration  of  the 
craftsman's  pride  in  Buick  as  a  product 
and  of  the  company  as  a  place  to  work. 
You  can  see  signs  that  this  pride  is 
spreading.  Flint  is  prouder  that  Buicks 
are  made  there  and  prouder  of  Buicks 
as  good  cars. 

Four  human  things  about  Factory 
Whistle  give  greater  satisfaction  than  all 
others. 

First,  the  warm  acceptance  of  the 
program  when  Bill  Lamb  visits  the  in- 
dividual factories.  He  is  there  every  day 
in  search  of  the  human  interest  that 
leavens  all  people-to-people  relation- 
ships, even  management  and  workers. 

Second,  the  solid  prestige  enjoyed  by 
Factory  Whistle  which  permitted  Bill 
Lamb  to  speak  out  soberly  about  indi- 
vidual responsibility,  for  instance,  when 
the  Community  Chest  drive  faltered. 

Third,  the  results  of  a  formal  ques- 
tionnaire survey  in  the  Buick  plant 
establishing  that  daily  listenership  to 
Buick's  WKMF  program  includes  85% 
of  those  on  the  factory  day  shift  who 
drive  to  work. 

Fourth,  this  vignette  from  life: 

A  union  committeeman  drove  off  in 
one  of  Factory  Whistle's  loaner  cars,  a 
brand  new  one.  He  hadn't  gone  far 
when  he  was  brought  to  a  stop  by  a 
clanking  in  the  drive  train.  Under  a 
nearby  garage  hoist,  a  mechanic  worked 
for  a  minute,  said  it  wasn't  serious — 
only  a  loose  nut  on  the  transmission 
housing — and  then  commented  that 
"some  other  new  Buicks  are  that  way." 

It  was  the  committeeman's  day  off, 
but  he  drove  straight  to  the  plant.  He 
went  out  on  the  assembly  line  and  read 
a  purple  riot  act  that  put  Buick  quality 
and  reliability  up  two  full  notches. 

What  better  measurement  of  results 
would  you  want? 


Gerald  H.  Rideout,  director  of  public  rela- 
tions for  Buick  Motor  Division  of  General 
Motors,  Flint,  Mich.,  joined  GM  in  1950. 
After  graduating  from  Central  Michigan 
College  in  1939,  he  worked  on  newspapers 
in  Michigan,  Pennsylvania  and  Kentucky. 
He  joined  the  United  Press  in  Detroit  in 
1943  after  a  disability  discharge  from  the 
Army.  UP  later  assigned  him  to  Chicago 
and  then  to  New  York.  He  has  been  active 
in  Flint  community  affairs. 
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GREAT 
INSTITUTIONS 


K  WTV*  OKLAHOMA  CITY  Reprmm<mnted  rs&ti&n&Hsf  Ssy  M&vwmrdi  Pefry  &  G&mpmny*  in 


A.  F.  Hook,  President  of  Hook  Drugs  Inc., 
serving  the  community  with  75  stores 


The  voices  that  influence  Indiana's 
most  dynamic  market 


The  hustling,  thriving  Mid- Indiana  market — Indian- 
apolis and  its  55  surrounding  counties — has  all  the 
ingredients  of  a  self-contained  empire.  Highly  diversi- 
fied industries,  progressive  business  and  financial 
talents,  energetic  civic  and  cultural  leadership  all  com- 
bine to  make  this  a  super-market  of  giant  potentials. 
Best  of  all,  it's  a  "reachable"  market,  for  its  customers 


and  its  suppliers.  The  three  famous  WFBM  Stations 
help  Mid-Indiana's  "planners"  and  "do-ers"  keep  the 
public  informed;  help  excite  them  to  productive 
action.  To  get  your  share  of  this  market's  ever- 
increasing  sales  volume,  use  the  dynamic  voices 
of  The  WFBM  Stations  to  broadcast  your  selling 
messages  in  Mid-Indiana. 
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THE  BUSINESSWEEK!. Y  OF  TELEVISION  AND  RADIO 

February  4,  1963,  Vol.  64,  No.  5 


The  FCC's  own  word  on  program  control 

NOW  IT'S  OFFICIAL:  THE  AUDIENCE  DOESN'T  KNOW  WHAT'S  GOOD  FOR  IT 


A  candid  explanation  of  the  FCC*s 
New  Frontier  policy  on  program  regu- 
lation was  given  by  a  Kennedy-appoint- 
ed commissioner  last  week.  The  policy 
was  outlined  by  Commissioner  E.  Wil- 
liam Henry,  who  presided  over  hearings 
on  local  television  programming  in 
Omaha.  As  described  by  Mr.  Henry, 
the  policy  boils  down  to  this: 

■  Public  approval  is  not  the  ultimate 
test  of  broadcast  performance. 

■  The  FCC's  own  "standards"  or 
"policies"  are  measurements  by  which 
a  broadcaster's  performance  is  judged. 

■  The  FCC  is  more  "aware"  of  what 
is  expected  of  a  broadcaster  than  the 
general  public  is. 

Mr.  Henry  made  several  statements 
on  FCC  policy  during  the  Omaha  hear- 
ings that  lasted  all  week  (see  story  be- 
ginning page  30). 

On  Tuesday  evening,  after  two  days 
of  testimony  that  had  been  overwhelm- 
ingly favorable  to  the  Omaha  stations, 
Mr.  Henry  told  a  news  conference  that 
"most  of  the  representative  citizens  of 
Omaha  seem  to  be  satisfied  with  the 
performance  [of]  all  the  stations  in  the 
area  that  we  are  investigating,  namely 
local  live  programming." 

Asked  if  the  Omaha  findings  would 
serve  as  a  measure  the  FCC  could  use 
to  judge  stations  in  other  communities, 
Mr.  Henry  said  yes,  and  he  added:  "I 
think  it  is  a  measure  of  two  things: 
one,  of  the  feeling  of  the  local  citizenry 
about  it  and,  secondly,  the  measure- 
ment of  their  [the  stations']  perform- 


ance by  whatever  standards  the  com- 
mission has,  based  on  its  statistics  with 
regard  to  stations  throughout  the  coun- 
try." 

What  Standards?  ■  Did  he  feel  that 
the  Omaha  stations  measured  up  to 
FCC  standards?  "That,"  said  Mr.  Hen- 
ry, "is  something  that  we  really  can't 
tell  too  much  about  until  we  hear  the 
presentation  of  the  stations  themselves 
and  we  interrogate  them  about  our  own 
statistics  that  we  have  on  them." 

Mr.  Henry  then  added:  "I  don't  think 
necessarily  that  the  standard  that  the 
community  might  have  is  necessarily 
the  one  we  would  have.  I  think  per- 
haps we  are  a  little  bit  more  aware  of 
an  affirmative  duty  on  the  part  of  local 
stations  to  broadcast  local  live  program- 
ming whereas  the  general  sentiment  in 
this  community — and  I  imagine  it's 
typical — is  that  the  stations  are  fulfilling 
their  complete  responsibility  if  they 
simply  respond  to  inquiries  or  to  sug- 
gestions from  citizens  that  they  put  on 
some  sort  of  local  programming.  But 
there  again  this  is  something  we  can't 
tell  as  to  how  close  the  two  come  until 
after  we  have  gone  into  it  with  the 
stations." 

Educational  Campaign  ■  At  the  same 
news  conference  Mr.  Henry  observed 
that  although  Omaha  citizens  "still 
have  their  doubts  why  we  are  investi- 
gating the  stations,  my  hope  is  that 
there  will  seep  down  some  understand- 
ing of  why  we  are  here  and  that  it 
simply  is  really  in  their  interest. 


"They  may  not  like  the  fact  that  we 
are  established  to  regulate  their  interest, 
but  nevertheless  we  are,  and  hopefully 
most  of  them  will  realize  that  we  are 
trying  to  do  it  in  the  best  manner  that 
we  can." 

A  day  later,  in  another  news  confer- 
ence, Mr.  Henry  said  a  lawyer  had 
questioned  his  phrase  "FCC  standards" 
in  his  conference  the  day  before,  and 
he  said  he  had  used  the  term  poorly. 
A  better  word  would  be  "policies,"  he 
said,  because  "there  are  not  specific 
standards  of  the  FCC.  This  is  a  gray 
area." 

To  avoid  further  misunderstanding, 
he  said  he  was  offering  this  clarifica- 
tion: "That  the  FCC,  I  think,  is  aware 
of  the  responsibilities  of  broadcast  sta- 
tions to  be  a  community  outlet,  which 
is  simply  another  way  of  saying  that 
they  have  a  responsibility  to  broadcast 
local  live  programming.  This  is  a  re- 
sponsibility that  I  think  the  general 
public  is  not  as  aware  of  as  the  FCC 
which  establishes  the  policy.  Another 
aspect  of  this  same  question  is  the 
broadcaster's  responsibility  to  lead  and 
influence  local  public  opinion  as  well 
as  to  reflect  it.  Therefore,  I  have  con- 
ceived that  their  overall  duty  may  pos- 
sibly be  greater  than  that  demanded  by 
the  local  public." 

In  a  talk  before  the  Omaha  Rotary 
Club  Wednesday  Mr.  Henry  said  the 
local  hearing  was  beneficial  because  it 
was  educating  the  people  "about  rights 
they  did  not  know  they  had." 

MBflmai'iiiii1  i 


The  first  group  of  witnesses  lines  up  before  FCC  Com- 
missioner E.  William  Henry  (right  foreground)  at  last 
week's  hearing  on  local  television  programming  in  Omaha. 
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The  testimony  of  Omaha  citizens  added  up  to  an  over- 
whelming endorsement  of  the  local  stations  and  a  re- 
pudiation of  FCC  program  meddling.  Full  story  page  30. 
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18  MILLION  TV  COMMERCIALS  IN  '63 

That's  prediction  of  BAR  based  on  week's  count  of  top  10 
markets;  networks  will  contribute  about  90,000  to  total 


Spot  and  local  television  business  in 
the  U.  S.  is  currently  moving  at  a  rate 
of  352,000  commercials  per  week  and 
will  total  approximately  18,304,000  an- 
nouncements in  1963.  Network  com- 
mercials will  add  a  minimum  of  90,- 
116  to  bring  the  grand  total  for  the 
year  to  at  least  18,394,116. 

Those  estimates  are  being  projected 
today  (Feb.  4)  by  Broadcast  Advertis- 
ers Reports  (BAR)  on  the  basis  of  tab- 
ulations from  BAR's  first  full  week  of 
daily  around-the-clock  monitoring  of 
the  42  commercial  tv  stations  in  10  key 
markets. 

The  monitoring  showed  that  in  the 
10  markets  alone  a  total  of  29,572 
non-network  commercials,  or  an  aver- 
age of  704  per  station,  were  carried 
during  the  week  ending  Jan.  11.  In 
addition  the  network  affiliates  in  this 
group  carried  1,733  commercials,  which 
BAR  projected  to  a  full-year  minimum 
of  90,116. 

Los  Angeles  led  by  a  substantial 
margin  in  the  number  of  spot  and  local 
commercials.  Its  seven  stations  carried 
6,377  or  21%  of  the  10-market  total. 
New  York  was  second,  with  4,448  or 
15%  distributed  among  six  commercial 
stations,  while  Chicago  was  third,  with 
the  four  stations  there  sharing  3,118  or 
about  10%. 

Washington  Fourth  ■  Behind  these 
came,  in  order,  Washington  with  2,558 
announcements;  Detroit,  2,429;  San 
Francisco,  2,352;  Minneapolis,  2,205; 


Baltimore,  2,103;  Philadelphia,  2,082, 
and  Pittsburgh,  1,900. 

Pain  and  cold  relievers  were  the  No. 
1  spot  users  during  the  week,  with  48 
brands  contributing  3,262  commercials 
or  11%  of  the  10-city  total.  Bufferin 
was  far  and  away  the  No.  1  user  in  this 
field,  spreading  396  messages  over  the 
10  markets.  Contac  was  second  with 
295  and  Alka-Seltzer  third  with  201. 

Tobacco  products — a  category  of  spe- 
cial interest  because  of  NAB  President 
LeRoy  Collins'  efforts  to  have  cigarette 
advertising  controlled  by  special  tv  code 
amendments — were  represented  by  24 
brands  which  placed  826  commercials 
or  about  2.8%  of  the  10-city  total. 

Parliament  Tops  ■  Parliament  ciga- 
rettes dominated  this  category  with  310 
commercials — 38%  of  the  tobacco- 
products  total.  L  &  M's  placed  second 
with  84  (including  three  programs  spon- 
sored on  a  spot  basis)  and  Newport  was 
third  with  73. 

Laundry  soaps  and  detergents,  third 
category  whose  spot  activity  had  been 
tabulated  by  BAR  last  week,  accounted 
for  19  brands  and  603  commercials,  or 
about  2%  of  the  week's  measured  total. 
Fels  Naptha  products  placed  more  than 
any  other,  a  total  of  97  representing 
16%  of  the  laundry  spots,  with  Lever's 
Vim  second  (77)  and  Colgate-Pal- 
molive's  Dynamo  third  (60). 

An  examination  of  the  commercials 
and  their  placement  showed  varying 
patterns  among  the  leading  spot  users. 


Parliament  cigarettes,  for  instance, 
divided  its  310  commercials  among  38 
of  the  42  stations  in  the  10  markets, 
with  the  largest  number  (63)  in  Los 
Angeles.  Generally,  Parliament  placed 
60-second  messages  in  late-afternoon, 
early-evening  and  late-evening  movies 
and  occasionally  in  sports  and  syndi- 
cated or  local  programs,  with  10-sec- 
ond  announcements  and  some  10's— 
and  in  Philadelphia  a  few  30's — in  and 
between  sports  and  news  programs, 
movies  and  syndicated  shows  from  late 
afternoon  on. 

L  &  M,  whose  84  announcements 
ranked  second  among  tobacco  products, 
used  26  stations  in  the  10  markets  and 
appeared  to  favor  minutes,  along  with 
some  20's  and  10's,  in  and  around 
news,  sports  and  movies,  especially  in 
early  and  late  evening.  Where  Parlia- 
ment concentrated  its  greatest  weight 
in  Los  Angeles,  however,  L  &  M  put 
more  of  its  spots  in  New  York  (17) 
than  anywhere  else.  But  its  Los  Angeles 
budget  included  three  newscast  spon- 
sorships and  seven  golf  participations. 

Newport  cigarettes,  third  heaviest 
spot  user,  ignored  Los  Angeles  com- 
pletely during  this  week.  It  scattered 
73  commercials  across  25  stations  in 
the  nine  other  markets,  dominantly 
using  20-second  and  one-minute  an- 
nouncements in  early  and  late  evening 
time. 

Its  heaviest  weight,  but  not  by  much, 
was  in  San  Francisco,  which  carried  11 
Newport  messages. 

Top  10  Tobaccos  ■  Here  are  the  top 
10  tobacco-product  users  of  spot  tele- 
vision in  the  10  markets  as  measured 
by  BAR  during  the  week: 

Parliament,  310  messages  in  10  mar- 
kets (heaviest  in  Los  Angeles,  New 
York  and  Chicago). 

L  &  M,  84  messages  in  10  markets 
(heaviest  in  Philadelphia  and  Chicago). 

Newport,  73  messages  in  nine  mar- 
kets (heaviest  in  San  Francisco,  Phila- 
delphia and  Washington). 

Kent  cigarettes,  53  messages  in  nine 
markets  (heaviest  in  Philadelphia). 

Chesterfield  cigarettes,  48  messages 
in  five  markets  (heaviest  in  Los  An- 
geles, Chicago  and  Philadelphia). 

Winston  cigarettes,  41  messages  in 
six  markets  (heaviest  in  Los  Angeles 
and  New  York). 

Kool  cigarettes,  39  messages  in  six 


New  York,  Los  Angeles  lead  BAR  listing 


New  York  and  Los  Angeles  share 
top  honors  and  Chicago,  Philadel- 
phia and  Washington  divide  runner- 
up  positions  as  markets  getting  the 
biggest  chunks  of  the  television  busi- 
ness in  the  three  product  categories 
reported  by  Broadcast  Advertisers 
Reports  last  week  (See  story  above). 

New  York  was  out  in  front  in  the 
drug  and  pain  reliever  category  with 
593  commercials  in  the  monitored 
week  and  also  in  the  laundry  soaps 
and  detergents  group  with  117.  Los 
Angeles  was  ahead  in  tobacco  prod- 
ucts with  150.  Here,  by  city,  is  how 
BAR's  findings  ranked  the  10  con- 
tinuously monitored  markets  in  each 
of  the  three  categories: 


Pain  and  cold  remedies — New 
York,  593  messages;  Los  Angeles 
565;  Washington  318;  San  Francisco 
307;  Chicago  305;  Detroit  263;  Phil- 
adelphia 247;  Minneapolis  237;  Bal- 
timore 232;  and  Pittsburgh  193. 

Tobacco  products — Los  Angeles 
150;  New  York  129;  Chicago  110; 
Detroit  93;  San  Francisco  75;  Wash- 
ington 69;  Baltimore  57;  Philadel- 
phia 51;  Minneapolis  49;  and  Pitts- 
burgh 43. 

Laundry  soaps  and  detergents — 
New  York  117;  Philadelphia  70; 
Los  Angeles  64;  Baltimore  63;  Chi- 
cago and  Pittsburgh,  61  each;  Wash- 
ington 52;  San  Francisco  44;  Detroit 
39;  and  Minneapolis  32. 
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Pintoffs  tv  commercials  enter  west  coast  ad  market 


The  first  new  animated  commer- 
cials produced  by  Pintoff  Produc- 
tions Inc.,  New  York,  for  west  coast 
clients  are  off  the  drawing  board  and 
on  the  screen. 

At  right:  A  scene  from  a  commer- 
cial made  for  Ralston  Rice  Chex 


(and  Wheat  Chex)  cereal.  Ernest 
Pintoff  was  director,  designer  and 
creator  of  the  music.  Guild,  Bascom 
&  Bonfigli,  San  Francisco  agency, 
wrote  the  commercial. 

At  left:  A  still  from  Folger's 
coffee  commercial.  Mr.  Pintoff  also 


handled  the  directing  and  designing 
for  this  production.  Fletcher  Rich- 
ards, Calkins  &  Holden,  San  Fran- 
cisco, wrote  the  script  and  music. 

The  two  commercials  represent 
Pintoff  s  "entry"  into  the  west  coast 
tv  commercial  area. 


markets  (heaviest  in  Detroit). 

York  cigarettes,  36  messages  in  eight 
markets  (heaviest  in  Los  Angeles,  Chi- 
cago and  New  York). 

Monclair  cigarettes,  28  messages  (all 
in  San  Francisco,  Baltimore  and  Wash- 
ington). 

Santa  Fe  cigars,  26  messages  (all  but 
one  in  Los  Angeles). 

Other  tobacco  brands  monitored  in 
the  10  markets,  using  from  one  to  18 
spots  during  the  week,  were  (in  order) 
Spring  cigarettes,  R.  C.  Dun  cigars, 
Raleigh,  Lucky  Strike,  Bel  Air,  Camel 
and  Salem  cigarettes;  La  Palina,  White 
Owl  and  Harvester  cigars,  and  Du- 
maurier,  Flair,  Marlboro  and  Pall  Mall 
cigarettes. 

Pain-Cold  Remedies  ■  In  the  pain 
and  cold  remedy  category,  the  top  10 
were: 

Bufferin,  396  messages  in  10  mar- 
kets (heaviest  in  New  York,  Los  An- 
geles, and  Baltimore). 

Contac,  295  messages  in  10  markets 
(heaviest  in  New  York,  Los  Angeles 
and  Chicago). 

Alka-Seltzer,  201  messages  in  10  mar- 
kets (heaviest  in  New  York,  Los  An- 
geles and  Detroit). 

Anacin,  165  messages  in  10  markets 
(heaviest  in  New  York,  Los  Angeles 
and  San  Francisco). 

Compoz,  156  messages  in  five  mar- 
kets (heaviest  in  Los  Angeles). 

Bromo-Seltzer,  148  messages  in  10 
markets  (heaviest  in  New  York,  Chi- 
cago and  Los  Angeles). 

Excedrin,  139  messages  in  10  mar- 


kets (heaviest  in  Los  Angeles,  New 
York  and  Chicago). 

Vicks  products,  137  messages  in  10 
markets  (heaviest  in  New  York,  Pitts- 
burgh and  San  Francisco). 

St.  loseph  aspirin,  130  messages  in 
nine  markets  (heaviest  in  New  York, 
San  Francisco  and  Washington). 

Four- Way  products,  127  messages  in 
10  markets  (heaviest  in  Los  Angeles, 
Chicago  and  Detroit). 

Other  advertisers  in  this  category 
during  the  week,  with  from  one  to 
121  commercials  apiece,  were  (in  order) 
Dristan,  Congestaid,  Romilar  CF  cough 
syrup,  Thorexin,  Duractin,  Sucrets,  Su- 
per Anahist,  Coldene,  Isodettes,  Rem 
cough  medicine,  Pertussin,  Bromo 
Quinine,  Actin,  Isodine,  Sleep-eze,  Sinex, 
Doans  Pills,  BC  Remedy,  Pepto  Bismol, 
Rollaids,  Narbain  cough  tablets, 
Nervine  remedy,  Liquicap  cough  cap- 
sules, Primatene  remedy,  Aspergum, 
Dri  Con  cold  remedy,  Bayer  products, 
Heet  liniment,  Smith  Bros,  products, 
Buffer  children's  aspirin,  Ben  Gay  rub, 
Brioschi  antacid,  Eno  antacid,  Medic 
Men  remedy,  Musterole,  Pinex  cough 
remedy,  Sleep  Caps,  and  Turns. 

Soaps-Detergents  ■  In  the  soaps  and 
detergents  category,  the  top  ten  found 
by  BAR  were: 

Fels  Naphta  products,  97  messages 
in  eight  markets  (heaviest  in  New  York, 
Detroit  and  Pittsburgh ) . 

Vim  tablet  detergent,  77  messages  in 
10  markets  (heaviest  in  Los  Angeles 
and  New  York). 

Dynamo  liquid  detergent,  60  mes- 


sages in  five  markets  (heaviest  in  Phila- 
delphia and  New  York). 

Salvo  tablet  detergent,  56  messages  in 
10  markets  (heaviest  in  New  York). 

Dash  powder  detergent,  47  messages 
in  nine  markets  (most  in  Los  Angeles). 

Cheer  powder  detergent,  43  messages 
in  10  markets  (equally  distributed). 

Tide  products,  39  messages  in  nine 
markets  (heaviest  in  Baltimore  and 
Pittsburgh). 

Oxidol  products,  37  messages  in  10 
markets  (heaviest  in  Minneapolis). 

Ivory  Flakes,  27  messages  in  eight 
markets  (heaviest  in  New  York). 

Wisk  liquid  detergent,  22  messages  in 
five  markets  (heaviest  in  New  York  and 
San  Francisco). 

Other  laundry  soaps  and  detergents 
monitored  with  from  one  to  20  commer- 
cials apiece,  were  (in  order)  Ad  deter- 
gent, Swan  products,  American  family 
laundry  products,  All  products,  Duz 
products,  Fab  powder  detergent,  Ivory 
Snow,  Woolite  soap,  and  OMO  laun- 
dry detergent. 

In  all,  BAR  plans  to  break  down  the 
results  of  its  monitoring  into  some  80 
product  class  reports.  Later  this  year 
it  expects  to  start  matching  its  message 
unit  findings  with  station  rate  cards  to 
produce  dollar  estimates  of  brand  spend- 
ing for  commercial  time  (Broadcast- 
ing, Ian.  7). 

BAR  started  monitoring  the  current 
10  markets  on  a  fulltime  basis  Ian.  1. 
The  20  commercial  stations  in  Atlanta, 
Boston,  Cincinnati.  Cleveland,  Dallas 
and  St.  Louis  are  due  to  be  added  to  the 
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November  network  billings  figures 


Network  television  gross  time  billings 
Source:  TvB/LNA-BAR 


ABC-TV 
CBS-TV 
NBC-TV 
Total 


1961 

$17,719,890 
24,787,031 
23,451,985 

$65,958,906 


November 

1962 

$18,632,551 
28,352,411 
26,220,858 

$73,205,820 


January-November 


% 
Change 
+  5.2 
+  14.4 
+  11.8 
+11.0 


1961 

$174,042,240 
242,481,004 
229,805,982 

$646,329,226 


1962 

$186,927,957 
283,184,305 
257,324,120 

$727,436,382 


% 
Change 

+  7.4 
+  16.8 
+  12.0 
+  12.5 


Month  by  month  1962 

ABC  CBS  NBC  Total 

January            $16,673,662  $25,528,518  $23,578,579  $65,780,759 

February            15,757,364  23,528,815  21,956,372  61,242,551 

March               17,762,981  25,731,519  24,100,566  67,595,066 

April                17,237,755  24,193,144  21,899,207  63,330,106 

May                 17,227,296  25,380,092  23,494,373  66,101,761 

June                16,031,277  25,081,505  22,609,590  63,722,372 

July                 15,708,722  25,793,374  22,788,918  64,291,014 

August              16,075,143  24,969,181  23,160,760  64,205,084 

September          16,601,454  25,851,332  21,416,265  63,869,051 

October*            19,219,752  28,774,414  26,098,632  74,092,798 

November  18,632,551  28,352,411  26,220,858  73,205,820 
*  October  1962  figures  revised  as  of  January  22,  1963. 


fulltime  monitor  list  by  the  end  of 
March,  with  additional  markets  then 
being  added  at  the  rate  of  about  six  a 
month  until  the  236  stations  in  the  top 
75  markets  are  on  a  continuous  monitor- 
ing basis  the  first  of  1964.  Meanwhile 
BAR  is  also  continuing  its  periodic 
monitoring  of  these  markets. 

The  monitoring  company's  projec- 
tions of  commercial  totals  anticipated  for 
1963  were  based  on  its  10-market  find- 
ings. The  average  of  704  commercials 
per  station  in  the  week  of  Jan.  5-11 
was  applied  to  an  estimated  500  com- 
mercial stations  to  get  a  weekly  national 
estimate  of  352,000,  then  projected  to 
the  52-week  total  of  18,304,000. 

BAR  officials  noted  that  during  most 
of  the  year  commercial  traffic  is  heavier 
than  in  early  January  and  said  this  fact 
should  counterbalance  any  drop-off  in 
the  per-station  average  in  smaller  mar- 
kets. Actually,  they  said,  BAR's  ex- 
perience indicates  that  on  the  average 
there  is  no  wide  discrepancy  between 
the  number  of  commercials  carried  by 
large  and  small  stations,  although  the 
rates  charged  differ  widely. 

Ideal  Toy,  Kenner  buy 
King  Features  series 

Two  toy  manufacturers.  Ideal  Toy 
Corp.,  New  York,  and  Kenner  Prod- 
ucts, Cincinnati,  have  bought  participa- 
tions in  more  than  70  markets  on  King 
Features  Syndicates*  cartoon  package 
of  150  5V2 -minute  programs,  starting 
this  fall. 

In  announcing  details  of  this  trans- 
action, a  King  Features  spokesman  said 
that  Ideal,  through  Grey  Adv.,  has  pur- 
chased participations  in  more  than  50 
markets  and  Kenner  has  bought  directly 


into  more  than  20  markets.  The  car- 
toons also  have  been  bought  by  WPIX 
(TV)  New  York,  KTLA  (TV)  Los 
Angeles,  WTAE  (TV)  Pittsburgh, 
WEWS  (TV)  Cleveland,  WTCN-TV 
Minneapolis  and  CKLW-TV  Windsor- 
Detroit. 

The  series  consists  of  Beetle  Bailey, 
Barney  Google  an'  Snuffy  Smith,  and 
Krazy  Kat. 

Norsworthy-Mercer 
is  agency's  new  name 

Taylor-Norsworthy  Inc.,  Dallas  ad- 
vertising agency,  has  changed  its  name 
to  Norsworthy-Mercer  Inc.  The  change, 
according  to  T.  W.  Norsworthy,  presi- 
dent, reflects  the  increased  responsibility 
of  Melville  M.  Mercer,  who  has  been 
named  executive  vice  president. 

Mr.  Mercer  was  an  advertising  exec- 
utive with  a  large  food  chain  before  en- 
tering the  agency  field  in  1950.  He 
joined  Taylor-Norsworthy  as  account 
supervisor  in  1954  and  was  made  vice 
president  in  1960. 

Mr.  Norsworthy  was  co-founder  of 
the  agency  in  1946  with  J.  B.  Taylor, 
who  recently  resigned  to  open  a  new 
Dallas  advertising  operation.  Mr.  Nors- 
worthy is  also  president  of  the  South- 
western Assn.  of  Advertising  Agencies. 

Norsworthy-Mercer  serves  some  30 
national,  regional  and  local  accounts. 

USS  joins  Armstrong 
to  sponsor  Kaye  series 

U.  S.  Steel  Corp.  reportedly  has 
joined  Armstrong  Cork  Co.  on  the  new 
Danny  Kaye  Show  on  CBS-TV  for  the 
1963-64  season. 

The   Kaye    series   will    be    in  the 


Wednesday,  10-11  p.m.  EST  period 
now  filled  by  U.  S.  Steel-Armstrong's 
drama  hours.  The  two  advertisers,  both 
handled  by  BBDO,  New  York,  are  now 
in  alternate  week  positions.  They  each 
will  sponsor  an  alternate-week  hour 
next  season. 

Armstrong  signed  for  the  series  a 
little  over  a  week  ago  (Closed  Circuit, 
Jan.  28).  CBS-TV  announced  the  sign- 
ing of  Danny  Kaye  to  a  contract  for 
his  first  regular  television  series  some 
three  months  earlier  (Broadcasting, 
Oct.  29,  1962). 

AFA-AAW  CONFERENCE 

Advertising  and  government 
to  be  theme  in  Washington 

Advertising  and  government  will  be 
the  theme  of  the  fifth  annual  Advertis- 
ing Federation  of  America/ Advertising 
Assn.  of  the  West  conference  in  Wash- 
ington beginning  tomorrow  (Tuesday). 
Several  advertising,  broadcasting,  and 
government  leaders  will  address  the 
two-day  conference. 

Approximately  700  media  executives 
are  expected  for  the  sessions  on  "Ad- 
vertising Speaks  to  Government — Gov- 
ernment Speaks  to  Advertising."  Ivan 
A.  Nestingen.  under  secretary  of  the 
Department  of  Health,  Education  & 
Welfare,  will  speak  at  the  Wednesday 
luncheon.  A  morning  panel  presenting 
advertising's  message  to  government 
will  feature  Donald  McGannon,  presi- 
dent of  Westinghouse  Broadcasting 
Co.;  Peter  G.  Peterson,  president  of 
Bell  &  Howell  Co.;  Paul  S.  Willis,  pres- 
ident. Grocery  Manufacturers  of  Amer- 
ica; Andrew  Heiskell,  board  chairman 
of  Time  Inc.,  and  Palmer  Hoyt,  pub- 
lisher of  the  Denver  Post. 

Speaking  for  the  government  Wednes- 
day afternoon  will  be  FCC  Chairman 
Newton  N.  Minow;  Federal  Trade 
Commission  Chairman  Paul  Rand 
Dixon,  and  Dr.  Persia  Campbell,  mem- 
ber of  the  President's  Council  of  Eco- 
nomic Advisors  and  head  of  the  eco- 
nomics department  of  Queens  College, 
City  U.  of  New  York. 

At  the  opening  session  Tuesday  after- 
noon, Rep.  Bob  Wilson  (R-Calif.)  will 
tell  advertisers  "How  to  Be  Effective  in 
Dealing  With  Your  Congressman."  Rep. 
Wilson  is  an  inactive  partner  in  the 
San  Diego  agency  of  Champ,  Wilson 
&  Slocum.  John  J.  Ryan,  AFA  general 
counsel  of  Sawyer,  Sullivan  &  Ryan, 
will  forecast  the  fate  of  important  me- 
dia matters  that  are  coming  before  the 
new  88th  Congress. 

All  sessions  of  the  conference  will 
be  held  in  the  Statler-Hilton  Hotel, 
Washington.  It  will  close  with  a  recep- 
tion for  members  of  Congress  and  the 
executive  branch  of  government. 
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Al  Pettus  is  our  "go  team"  specialist 


He  knows  football  inside  out.  He  should. 
He's  one  of  our  highly  skilled  remote  crew 
which  covered  more  than  50  AFL,  NCAA, 
Southwest  Conference,  and  high  school 
games  during  the  past  three  years  alone. 
These  men  operate  as  precisioned  as  a  pro 
offensive  unit.  Practically  all  of  them, 


directors,  cameramen,  specialists,  have 
worked  as  a  team  for  more  than  12  years. 
In  constant  demand  for  network 
"specials"  and  advertisers'  commercials, 
they  traveled  nearly  15,000  miles  last  year 
in  our  quarter  of  a  million  dollar  cruiser. 
It's  equipped,  by  the  way,  with  six  Mar- 


coni's and  two  Ampex  VTR  units.  Thi 
type  of  equipment  requires  seasoned  per 
formers,  and  the  men  of  our  remote  crev 
are  just  that.  They  are  typical  of  WFAA 
TV's  high  degree  of  professionalism 
another  reason  why  we  deliver  such  i 
steadfast,  selective  audience. 


WFAA-TV 

Channel  8  abc  WKAA-AM-FM-TV  Communications  Center.  Broadcast  services  of  The  Dallas  Morning  News.  Represented  by  Edward  Petry  &  Co.,  In< 


Radio  '63:  bigger,  more  influential  medium 

BLAIR  RADIO  REPORT  STRESSES  LOCAL  SALES  POTENTIAL 


A  new  brochure  portraying  today's 
radio  as  "a  bigger,  more  influential  and 
successful  sales  medium  than  ever"  was 
issued  last  week  by  Blair  Radio  and  will 
be  distributed  personally  by  Blair  rep- 
resentatives to  advertising  and  agency 
executives  across  the  U.  S. 

Titled  "Radio  '63,"  it  stresses  the 
local  sales  potential  of  the  52  radio 
stations  represented  by  Blair  Radio  and 
of  the  Blair  Group  Plan  in  particular. 
The  Blair  Group  Plan,  initiated  five 
years  ago,  is  a  one-order,  one-bill  plan 
by  which  advertisers  may  tailor  their 
use  of  Blair-represented  stations  accord- 
ing to  their  individual  needs. 

The  brochure  treats  the  52  Blair-rep- 
resented stations  as  the  equivalent  of  a 
network,  and  offers  a  check-list  com- 
paring their  "influence"  (based  on  aver- 
age listening)  with  that  of  each  of  the 
four  national  radio  networks.  It  shows 
the  Blair  stations  as  covering  75.4% 
of  the  U.  S.  population  with  79.2%  of 


the  total  consumer  disposable  income. 

Success  Stories  ■  The  presentation 
also  divides  the  52  stations  into  38 
"concentration"  or  big-city  stations  and 
14  "extension"  or  far-reaching  multi- 
market  stations,  and  shows  the  man- 
agers and  significant  details  for  each 
station  in  each  group.  Leading  success 
stories  among  Blair  Group  Plan  users 
also  are  pointed  up. 

Arthur  H.  McCoy,  president  of  Blair 
Radio,  reported  in  presenting  the  bro- 
chure to  trade  newsmen  that  the  suc- 
cess of  the  Blair  Group  Plan  this  year 
already  has  been  "so  phenomenal  that 
I  can't  even  quote  the  figures  for  you." 

He  ventured  that  Blair  Radio  han- 
dles as  much  volume  in  time  sales — 
disregarding  talent  payments  and  line 
charges — as  all  four  national  networks 
combined  (four-network  total  for  1961, 
latest  year,  for  which  FCC  figures  are 
available,  was  $35.8  million). 

Ward  Dorrell,  research  vice  president 


of  the  parent  John  Blair  &  Co.,  reported 
that  Blair  Radio  and  its  stations  are 
currently  conducting  a  national  radio 
measurement  which  will  be  the  biggest 
of  its  kind,  based  on  2,000  personal 
interviews  and  showing  "the  kind  of 
people  that  listen  to  radio."  Results  of 
this  study  may  be  available  in  about 
two  months,  Mr.  Dorrell  said. 

In  discussing  "Radio  '63,"  Mr.  Dor- 
rell also  reported  that  Blair-represented 
stations  spend  $283,633  a  year  for  au- 
dience research  alone.  For  these  sta- 
tions, he  said,  Pulse  Inc.  makes  more 
than  995.000  personal  interviews  a 
year. 

Airlines  plan  joint 
advertising  program 

A  committee  of  top  airline  executives 
has  been  formed  to  evaluate  a  proposed 
industry  advertising  campaign  to  ex- 
pand air  travel. 

Stuart  G.  Tipton,  president  of  the 
Air  Transport  Assn.  of  America,  an- 
nounced last  week  that  the  group  will 
serve  in  an  advisory  capacity  to  the 
ATA  board  of  directors.  The  plan  for 
a  jointly  financed  advertising  program 
was  outlined  to  the  ATA  board  last 
December. 

Decision  on  an  advertising  agency 
pends  a  report  by  the  special  commit- 
tee to  the  board.  Appointed  last  week  to 
the  committee:  G.  Marion  Sadler, 
vice  president  and  general  manager, 
American  Airlines;  Rex  Brack,  senior 
vice  president,  Braniff  International  Air- 
ways; Harding  L.  Lawrence,  executive 
vice  president,  Continental  Air  Lines; 
Thomas  M.  Miller,  vice  president,  traffic 
and  sales,  Delta  Air  Lines;  Frank 
Sharpe,  executive  vice  president,  sales 
and  services,  Eastern  Air  Lines;  Casey 
M.  Britt,  vice  president,  sales  and  serv- 
ice, Frontier  Airlines;  Thomas  B.  Mc- 
Fadden,  vice  president,  marketing. 
Trans  World  Airlines;  and  Robert  E. 
Johnson,  senior  vice  president,  sales  and 
advertising,  United  Air  Lines.  Jack  M. 
Slichter,  ATA  vice  president — traffic, 
will  serve  as  secretary.  ATA  head- 
quarters is  at  1000  Connecticut  Ave., 
Washington  6,  D.  C. 

Business  briefly . . . 

Lincoln-Mercury,  through  Kenyon  & 
Eckhardt,  has  set  a  major  spot  radio 
campaign  to  start  Feb.  7  and  to  run 
four  weeks  to  March  6  in  the  70  top 
Mercury  car  sales  areas.  Campaign 
calls  for  500  spots  to  be  placed  in  the 
largest  sales  markets,  and  up  to  200 
spots  in  the  smaller  Mercury  markets. 

Roma  Wine  Co.,  New  York,  has  begun 
a  spot  tv  campaign  in  eight  markets 
including  New  York,  Baltimore,  Miami, 


WMAL  outlets-am,  fm,  tv-sign  new  reps 


WMAL-AM-FM-TV  Washington 
has  new  national  sales  representa- 
tives, effective  today  (Feb.  4).  Har- 
rington, Righter  &  Parsons  Inc.  will 
handle  WMAL-TV;  McGavren- 
Guild  Inc.  has  been  assigned 
WMAL-AM;  and  Walker-Rawalt 
Co.  will  be  representative  for 
WMAL-FM.  All  three  rep  firms  have 


their  headquarters  in  New  York. 

Looking  on  as  Fred  S.  Houwink, 
vice  president  and  general  manager 
of  the  Evening  Star  Broadcasting 
Co.,  signs  the  contract  for  WMAL- 
TV:  (standing,  1  to  r)  James  C.  Par- 
sons Jr.;  Neal  J.  Edwards,  WMAL- 
TV  manager;  John  E.  Harrington  Jr. 
and  (sitting)  Volney  Righter. 
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Even  come  what  did,  a  lot  of  WSOC-TV  viewers  went 
to  bed  warm  and  satisfied. 
It  happened  this  way: 

Tiny  Davidson  (N.C.)  College,  a  thousand  students  there- 
abouts, and  a  love  of  nearby  Charlotte,  had  knocked  off 
nationally  ranked  big  Duke  U.  Next  on  schedule,  giant 
No.  1  Cincinnati  in  Ohio.  And  the  faithful  dreamed. 

Alas,  the  vision  did  not  come  true.  Davidson  lost.  But 
the  fans  won,  for  in  a  special  telecast  direct  from  the 
Bearcat  fieldhouse,  WSOC-TV  had  brought  the  game  to 
thousands  of  Carolina  supporters. 


Good  public  service  programing  in  every  area  of  pub- 
lic interest  is  a  forte  of  Charlotte's  WSOC-TV.  Wins  fans 
for  the  station — and  its  advertisers,  too. 

WSftC-TV 

CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 


WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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Public  utility  media  spending  up  10%  in  '61 


Public  utility  companies  increased 
their  advertising  /Expenditures  in  1961 
about  10%  in  four  media  (tv,  radio, 
newspapers  and  outdoor),  according 
to  a  survey  conducted  by  the  Public 
Utilities  Advertising  Assn. 

The  study  shows  that  television  ex- 
penditures increased  more  than 
those  of  other  media,  but  not  enough 
to  change  the  "media  mix"  of  59.7% 
of  public  utility  budgets  in  news- 
paper advertising;  22.5%  in  televi- 
sion; 10.5%  in  radio  and  7.3%  in 


outdoor  advertising. 

Of  the  156  gas  and  electric  com- 
panies reported,  100%  used  news- 
papers, 96%  were  on  radio,  77% 
purchased  television  time  and  73% 
used  outdoor  advertising. 

Gas  companies  increased  their  ad- 
vertising 14.3%,  electric  companies 
increased  5.2%  and  combination  gas 
and  electric  firms  were  up  12.2%. 

Average  annual  per  meter  expen- 
ditures for  the  four  media  were  up 
2  cents  from  64  cents  to  66  cents. 


New  Orleans,  Phoenix,  Tucson,  San 
Diego  and  Santa  Barbara.  Sixty-  and 
20-second  spots  are  being  used  in  "high 
frequency."  Agency:  Norman,  Craig 
&  Kummel  Inc.,  New  York. 

To  announce  the  March  introduction 
of  its  special  offer  of  a  64-page  Amer- 
ican Space  Digest  free  with  the  $1  pur- 
chase of  a  Schick  injector  razor  and 
its  magazine  of  Krona  Edge  injector 
blades,  Schick  Safety  Razor  Co., 
through  Compton  Adv.,  Los  Angeles, 
will  use  tv  spots,  in  37  top  markets, 
featuring  actual  flight  footage  of  the 
X-15  and  an  interview  with  Scott  Cross- 
field,  X-15  pilot.  The  spots  will  also 
be  used  on  the  company's  ABC -TV 
shows,  Combat  and  Stoney  Burke,  and 
radio  spots,  adapted  from  the  tv  spots, 
will  run  in  top  markets. 

The  California  Credit  Union  League 

has  started  a  $45,000.  13-week  radio- 
newspaper  campaign  to  tell  Californians 
the  advantages  of  credit  union  mem- 
bership. KGBS  Los  Angeles.  KGO  San 
Francisco,  KFRE  Fresno,  KPMC 
Bakersfield,  KFMB  San  Diego  and 
KFBK  Sacramento,  are  broadcasting 
the  credit  union  jingle  twice  a  day. 

Mennen  Co.,  Morristown,  N.  L,  (toi- 
letries) has  purchased  NBC  Radio's 
new  Monday-Friday  five-minute  sports 
program,  starting  Feb.  11.  The  show, 
featuring  sportscaster  Joe  Garagiola, 
will  be  scheduled  at  early  morning 
times  in  most  cities.  Agency:  Warwick 
&  Legler,  New  York. 

Agency  appointments... 

■  Louisiana  State  Rice  Milling  Co., 
Abbeville,  La.  (Mahatma  and  Water 
Maid  brand  rice  products),  has  ap- 
pointed Tracy-Locke  Co.,  Dallas. 

■  E.  E.  Mucke  &  Sons  Inc.,  Hartford, 
Conn.  (Circle  M  meat  products),  has 
appointed  R.  W.  Bacon  Co.,  Bloomfield, 
Conn.  Radio  and  tv  announcements 
schedules  are  being  prepared. 

■  The  Flavour  Candy  Co.,  Chicago,  has 
appointed  M.  M.  Fisher  Assoc.,  that 


city.  First  assignment  will  be  campaign 
to  introduce  Fan-Tastix,  a  new  candy 
product. 

■  Bekins  Van  &  Storage  Co.  has  ap- 
pointed Doyle  Dane  Bernbach.  DDB 
will  take  over  the  national  mover's  ac- 
count beginning  July  1. 

■  O'Keefe  &  Merritt  has  named  Ander- 
son-McConnell  Adv.,  Los  Angeles,  as 
advertising  agency  for  the  company's 
line  of  ranges,  dishwashers  and  other 
kitchen  appliances.  Merv  Oakner  is  ac- 
count supervisor.  Company  has  been 
without  an  agency  since  breaking  with 
Cunningham  &  Walsh  in  June  1961. 

■  Van  Camp  Sea  Food  Co..  Long 
Beach,  Calif.:  Smock,  Debnan  &  Wad- 
dell,  Los  Angeles,  for  Capt.  KITT  Tuna 
Red  Meat  for  Cats. 

National  Cotton  Council 
buys  network  tv  schedule 

The  National  Cotton  Council,  Mem- 
phis, Tenn.,  will  begin  its  first  television 
campaign  in  March.  The  drive,  which 
is  budgeted  at  an  estimated  $800,000, 
will  include  participations  on  daytime 
CBS-TV  and  nighttime  ABC-TV  and 
NBC-TV  from  March  through  June. 
Another  network  flight  begins  in  Au- 
gust. In  addition,  the  council  bought  a 
tv  spot  schedule  in  31  markets,  mainly 
in  the  Southwest,  to  back  up  its  network 
advertising. 

According  to  a  spokesman  at  Fuller 
&  Smith  &  Ross  Inc.,  New  York,  the 
council's  agency,  the  tv  campaign's  pur- 
pose is  to  show  viewers  the  values  of 
cotton  fabric  as  opposed  to  the  prop- 
erties of  synthetic  fibers. 

Rep  appointments... 

-  KICU-TV  Fresno,  Calif.:  Avery- 
Knodel  Inc.,  New  York,  as  exclusive 
national  representative,  effective  im- 
mediately. 

■  WCER  Charlotte,  Mich.:  Spot  Time 
Sales  Inc.,  New  York  and  Chicago,  as 


national  representative. 

■  WJON  St.  Cloud,  Minn.:  The  Deveny 
Organization  Inc.,  New  York,  as  na- 
tional representative. 

■  WJET  Erie,  Pa.:  Ohio  Stations  Re- 
presentatives Inc.,  Cleveland,  as  Ohio 
representative. 

Aniforms  process 
used  by  Best  Foods 

A  new  continuous-movement  anima- 
tion process  developed  by  Aniforms 
Inc.  and  employed  by  Videotape  Pro- 
ductions of  New  York  (Broadcasting, 
Nov.  19)  is  being  used  commercially 
for  the  first  time  by  Best  Foods,  New 
York,  in  a  series  of  taped  commercials 
for  H-O  Cereals. 

The  commercials  will  run  every  week 
through  March  on  The  Story  Of  .  .  . 
(Thursdays,  7-7:30  p.m.),  a  Best  Foods 
program  on  WNBC-TV  New  York. 
They  first  appeared  on  Jan.  24.  A  spot 
campaign  in  New  York  will  also  fea- 
ture the  commercials. 

The  Aniforms  process  employs 
dummy  forms  which  are  articulated 
and  tape  recorded  or  filmed  while  in 
motion,  giving  the  appearance  of  ani- 
mation. Videotape's  exclusive  arrange- 
ment with  Aniforms  is  for  use  of  the 
process  on  tape. 

Production  time  for  the  commercials 
was  trimmed  by  at  least  six  weeks  by 
use  of  the  process,  according  to  Warren 
Bryan,  production  supervisor,  Sullivan, 
Stauffer,  Colwell  &  Bayles,  New  York, 
agency  for  Best  Foods. 

"In  standard  film-cell  animation  the 
time  lapse  from  approved  storyboards 
to  air-date  would  have  been  from  eight 
to  ten  weeks,"  he  said. 

Dick  Uhl.  creative  supervisor  and 
vice  president,  SSC&B,  conceived  the 
campaign  concept,  which  is  a  humorous 
dialogue  between  "Mr.  H.  O.,"  chair- 
man of  the  board  and  a  fellow  execu- 
tive. 

Eli  Bauer,  chief  Aniform  designer, 
created  the  characters  in  collaboration 
with  Julian  Dowell.  agency  art  director. 
Goeffrey  Kelly  was  agency  producer. 

NAAN  plans  Memphis  meeting 

The  eastern  regional  and  midwest  re- 
gional conferences  of  the  National  Ad- 
vertising Agency  Network  will  be  con- 
solidated in  one  meeting  at  Memphis, 
Feb.  8-9. 

The  host  agency  will  be  Merrill 
Kremer  Inc.,  Memphis,  and  conference 
chairman  will  be  William  B.  Houck  of 
Houck  &  Co.,  Roanoke,  Va.  The  agenda 
will  emphasize  creativity,  new  business 
and  market  research.  Individual  ses- 
sions will  be  held  by  principals  and 
staff  members  of  14  NAAN  agencies. 
A  directors  meeting  will  precede  the 
conference  on  Feb.  7. 
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wsa 


1*1,  and  still 


in  the 
nation's  1 
21st  market* 
CINCINNATI?* 


*CALL 

robert  e.  eastman  &  co.,  inc. 

He'll  prove  it  to  you  with  the 
/i  latest  Pulse  and  Hooper  Figures! 

/JUPITER  BROADCASTING  RICHARD  E.  NASON 
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On  Madison  Avenue . . .  Michigan  Boulevard 
. . .  Peachtree  Street . . .  Wilshire  Boulevard . . . 
wherever  time-buyers  gather,  from  coast 
to  coast — the  word's  around  that  soaring 
WSAI  is  #1*  in  CINCINNATI. 


PRESIDENT,     LEE  C.  HANSON-GENERAL  SALES  MANAGER. 
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  GOVERNMENT   

Liking  tv  not  enough,  Omaha  learns 

FCC  MUST  DECIDE  WHAT  PROGRAMS  ARE  BEST,  HENRY  IMPLIES  AT  HEARING 


Folks  out  in  Omaha  may  love  their 
local  television  programs,  but  the  sta- 
tions still  may  not  stack  up  to  what  the 
federal  men  at  the  FCC  back  in  Wash- 
ington figure  is  good  enough. 

What's  more,  Omahans  may  be  typ- 
ical of  neighbors  in  towns  all  up  and 
down  the  road.  They  just  don't  know 
about  stations'  "affirmative  duty"  to  put 
on  local  live  shows,  so  they're  satisfied 
with  getting  just  what  they've  asked  for. 

This  sums  up  the  regulatory  philos- 
ophy which  the  FCC's  freshman  mem- 
ber, Commissioner  E.  William  Henry, 
explained  to  newsmen  last  week  during 
the  agency's  probe  of  local  live  televi- 
sion in  Omaha.  Commissioner  Henry 
presided  at  the  five-day  proceeding 
which  heard  more  than  1 30  public  wit- 
nesses and  continues  there  this  week  to 
hear  more  evidence  offered  by  the  three 
local  tv  stations  involved,  KETV  (TV), 
KM  TV  (TV)  and  WOW-TV. 

On  The  Report  ■  Commissioner 
Henry's  comments  about  FCC's  role 
also  included  some  expressed  on  the 
record  to  assure  several  concerned 
citizens,  including  Nebraska's  governor, 
that  the  commission  may  not  by  law 
and  does  not  wish  of  itself  to  dictate 
concerning  local  programs.  Combined 
they  constituted  an  insight  into  FCC 
thinking  seldom  before  expressed  so 
candidly  on  a  subject  that  has  been  con- 
troversial for  years  ( see  separate  story 
on  page  21 ). 

Unlike  the  commission's  tv  probe  in 
Chicago  last  year  where  dissident  voices 
of  certain  groups  rang  out  a  bit  louder 


Mayor  Dworak 
"I  can  see  no  reason  whatsoever  for 
a  hearing  of  this  type." 


and  more  frequently,  the  Omaha  in- 
quiry last  week  was  marked  by  only  a 
sprinkling  of  complaint,  part  of  which 
was  directed  not  at  the  stations  but  at 
the  government  for  intruding  there. 

The  great  weight  of  the  public  testi- 
mony displayed  considerable  pride  in  the 
home  town  television  efforts.  And  the 
parade  of  witnesses — many  of  whom 
represented  organizations  solicited  in  ad- 
vance by  the  FCC  through  invitations 
mailed  to  a  list  based  on  Omaha's  tele- 
phone directory — indicated  no  reluc- 
tance to  express  it. 

Among  other  highlights  of  the  hear- 
ing: 

■  The  testimony  of  many  witnesses 
showed  that  from  their  experience  or 
knowledge  all  three  Omaha  tv  stations 
not  only  have  been  generous  in  granting 
requests  for  support  or  coverage  of 
local  activities  but  the  stations  also  have 
sought  out  opportunities  to  do  special 
shows  or  render  aid. 

■  Spokesmen  for  some  community 
groups  said  they  could  have  had  or  were 
offered  more  television  opportunities 
than  they  could  take  advantage  of  be- 
cause of  staff  or  financial  limitations. 
Others  noted  that  if  anyone  with  a  valid 
tv  message  didn't  get  time  it  must  have 
been  his  own  fault  for  not  asking.  Sev- 
eral testified  that  without  the  tv  support 
their  fund  drives  never  could  have  been 
successful. 

■  Educational  and  religious  leaders 
generally  spoke  highly  of  the  three  sta- 
tions' efforts  in  their  fields,  particularly 
commending  pioneering  education  series 


Sgt.  Bader 
KMTV  offered  "highest  cooperation" 
in  WAC  recruiting  campaign. 


in  connection  with  such  institutions  as 
Creighton  U.  and  the  universities  of 
Omaha  and  Nebraska  FCC's  interroga- 
tion showed  some  of  these  were  com- 
pletely school  "packaged"  however. 

Educator-cleric  criticisms,  including 
some  self-directed  analysis,  ranged  hopes 
for  better  planning,  timing  and  experi- 
mentation and  better  shows  for  chil- 
dren, educational-television  spokesmen 
lauded  the  financial  and  technical  help 
given  them  by  all  three  stations  for  non- 
commercial KUON-TV  Lincoln,  which 
plans  expansion. 

■  Citizens  especially  praised  the  ob- 
jectivity and  scope  of  local  news  pro- 
gramming by  all  three  stations,  a  few 
citing  its  beneficial  impact  on  the  city's 
only  daily  newspaper,  the  Omaha  World- 
Herald,  whose  parent  firm  also  owns 
KETV.  Agricultural  program  service 
got  its  mention  too. 

■  Payson  Hall,  president  of  Meredith 
Broadcasting  Co.  on  Thursday  after- 
noon became  the  leadoff  station  execu- 
tive to  testify  in  the  proceeding.  He  ex- 
plained the  broad  corporate  policies  of 
the  Meredith  radio-tv  and  publishing 
complex,  of  which  WOW-TV  is  part 
and  to  questions  put  by  FCC  counsel 
said  local  Meredith  station  managers 
are  not  given  "profit  quotas"  which  they 
must  meet. 

Other  WOW-TV  officials  were  to  tes- 
tify last  Friday  and  executives  of  KETV 
and  KMTV,  in  that  order,  are  slated 
to  testify  at  further  hearing  in  Omaha 
this  week. 

■  The  FCC  Thursday  introduced  de- 


Mr.  Johnson 
Local  tv  shows  "helped  put  my  sub- 
urban community  on  the  map." 


30 


BROADCASTING,  February  4,  1963 


tailed  analysis  of  October  1962  logs 
for  all  three  stations,  plus  other  statis- 
tical data.  FCC  figures  for  total  local 
live  as  percents  of  total  hours  on  air: 
WOW-TV,  11.6%;  KMTV,  14.7%; 
KETV,  9.8%. 

Total  regularly  scheduled  local  live 
(excluding  special  programs,  adjusted 
to  weekly  basis):  sign-on  to  6  p.m.: 
WOW-TV,  8.9%;  KMTV,  14.5%; 
KETV,  15.5%.  For  6  p.m.  to  mid- 
night: WOW-TV,  16.7%;  KMTV, 
14.3%,  KETV,  7.7%.  News  shows  ac- 
counted for  about  half  of  day  percent- 
ages, and  a  major  portion  of  night 
percentages. 

Financial  data  entered  by  the  FCC 
showed  the  three  tv  stations  in  1961 
had  combined  revenues  of  $4.8  million, 
and  profits  before  federal  taxes  totalling 
over  $1.23  million.  They  spent  nearly 
$3.6  million  for  expenses  of  which  al- 
most $1.6  million  was  for  programming 
expenses  (37.2%  film  expenses,  1.7% 
talent).  Combined  costs  of  news  serv- 
ices (other  than  salaries)  was  $66,400. 

Other  developments  concerning  the 
FCC's  probe  of  Omaha  television  came 
out  of  Washington  last  week.  Sen.  Carl 
T.  Curtis  (R-Neb.)  said  if  a  study  of 
the  record  shows  him  the  proceeding 
was  only  a  "three-ring  circus  staged  to 
satisfy  a  lot  of  power-hungry  Washing- 
ton do-gooders,"'  he  may  propose  a 
Senate  investigation  of  the  FCC.  Sen. 
Thruston  B.  Morton  (R-Ky.)  discussed 
the  Omaha  probe  in  connection  with 
the  confirmation  hearing  on  FCC-ap- 
pointee Kenneth  A.  Cox  (story  page  38). 

Surprise  Witness  ■  Nebraska's  Gov- 
ernor Frank  B.  Morrison,  a  Democrat 
now  serving  his  second  term,  appeared 
as  a  surprise  witness  Monday.  He 
warned  that  citizens  of  his  state  would 
oppose  any  attempts  by  Washington  to 
dictate  what  local  programs  they  could 
see.  The  previous  week  the  Nebraska 


Mrs.  Buffett 
Stations  "follow  through  to  an  amaz- 
ing extent"  on  creative  ideas. 
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Gov.  Morrison 
"I  don't  think  that  supervision  from 
the  outside  is  necessary." 


state  legislature  unanimously  adopted  a 
resolution  charging  that  the  Omaha 
hearing  was  an  unwarranted  intrusion 
by  the  federal  government  into  the  free- 
dom of  broadcasting  and  the  affairs  of 
a  sovereign  state  (Broadcasting,  Jan. 
28). 

Praising  the  programming  initiative 
of  the  three  Omaha  tv  stations,  Gover- 
nor Morrison  said  it  appeared  that  "this 
hearing  is  aimed  at  determining  whether 
or  not  in  the  opinion  of  the  commission 
there  is  sufficient  time  given  to  local 
talent.  My  problem  has  been  to  keep 
off  these  local  television  stations  rather 
than  get  on  them."  He  said  he  believes 
that  no  one  who  had  "something  worth- 
while to  say  or  any  talent  for  which 
there  was  any  public  demand"  would 
be  denied  access  to  the  air  in  Omaha, 
nor  could  he  recall  ever  hearing  any 
person  or  organization  complain  they 
were  denied  access. 

"There  no  doubt  may  be  some  crack- 
pots that  exaggerate  the  demand  for 


Lt.  Col.  Johnson 
"I  believe  that  if  I  had  asked  for  more 
we  would  have  been  given  more." 


their  talent,"  the  governor  said,  "but  I 
would  say  from  my  experience  that 
would  be  without  foundation  because 
I  haven't  heard  of  any  criticism." 

Governor  Morrison  continued:  "I 
would  hate  to  see  the  FCC  inaugurate 
or  open  the  door  to  anything  that  would 
be  construed  as  federal  censorship.  We 
in  Nebraska  would  resist  that  very 
strongly  because  it  would  indicate  that 
somebody  in  Washington  or  elsewhere 
knew  more  about  what  was  good  for 
us  than  we  knew  ourselves." 

Paternalistic  Interference  ■  He  felt 
such  a  course  would  impugn  "our  own 
judgment  to  regulate  programs  within 
our  own  borders  and  to  improve  our 
own  tastes  and  accept  the  responsibility 
for  listening  to  the  kind  of  entertain- 
ment or  programs  that  we  want  to  listen 
to  without  paternalistic  interference  in 
them." 

The  harm  that  could  come  from  this 
approach  "would  far  exceed  any  pos- 
sible benefit  from  it,"  he  said. 

"I  have  listened  to  radio  and  heard 
television  in  several  parts  of  the  world 
and  I  know  of  nowhere  that  the  broad- 
casting industry  has  done  a  better  job 
of  accepting  their  responsibility  for 
community  betterment  than  they  have 
here  in  the  city  of  Omaha,"  Governor 
Morrison  said.  Affirming  his  confidence 
in  the  local  stations,  he  concluded,  "I 
don't  think  that  supervision  from  the 
outside  is  necessary.  It  would  be  a  step 
that  we  would  think  would  be  very 
harmful  in  laying  the  foundation  for 
regulation  of  the  type  of  programs  that 
we  should  listen  to." 

Commissioner  Henry  explained  that 
the  FCC  is  prevented  by  law  from  cen- 
soring programs.  He  assured  the  gov- 
ernor that  "we  loath  to  get  into  that 
area  and  I  know  I  speak  for  the  entire 
commission  when  I  say  we  have  no  in- 
tention to  do  so."  However,  the  FCC  is 
required  by  the  law  "to  exercise  some 


Superintendent  Miller 
.  .  .  on  local  tv  programs  more  time 
than  he  is  able  to  spend  viewing  them. 
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overall  control  over  the  stations'  pro- 
gram service." 

Local  Expression  ■  Commissioner 
Henry  indicated  he  understood  that  the 
wording  of  the  1934  law,  more  particu- 
larly "enunciated  in  '46"  (FCC's  Blue 
Book  )  "is  that  the  stations  in  each  com- 
munity must  not  only  be  a  transmission 
facility,  they  must  be  a  source  of  local 
expression."  For  this  reason,  he  ex- 
plained, "our  sole  interest  here  is  to 
find  out  from  the  people  whether  they 
are  so  acting — that  is,  as  outlets  for 
local  expression  of  all  kinds — and  if  the 
people  of  Omaha  are  satisfied  with  it, 
we  will  be  very  happy  to  find  that  out. 
We  in  no  way  seek  to  impose  our  own 
opinions  on  the  people  of  Omaha." 

The  governor  did  not  stand  alone 
Monday  in  his  concern  about  the  hear- 
ing.  Omaha  Mayor  James  J.  Dworak 


people  realize  what  a  good  thing  we 
have"  in  the  outstanding  services  of 
the  local  tv  stations.  The  Republican 
committeeman,  however,  thought  that 
the  commission  "is  inquiring  into  a  sub- 
ject you  have  no  moral  right  to  in- 
quire." He  termed  the  proceeding  "ex- 
tremely wasteful"  of  time,  effort  and 
the  taxpayers'  money. 

Minow's  FCC  Wasteland  ■  "The 
wasteland  which  your  Mr.  Minow 
(FCC  Chairman  Newton  Minow)  talks 
about  is  the  free-spending  policies  of  his 
own  department,"  Mr.  Ross  charged. 
He  noted  there  has  been  "a  lot  more 
cooperation"  from  the  tv  stations  than 
political  candidates  themselves  to  de- 
bate on  the  air. 

Miss  Moeller  testified  that  "there  was 
a  rather  overwhelming  amount  of  indig- 
nation" on  the  part  of  the  members  of 


Two  of  Omaha's  tv  stations  are  repre- 
sented at  this  table  showing  (I  to  r) 
KETV  attorney  Percy  Russell,  vice 
president  and  general  manager  Eu- 


gene Thomas  and  KMTV  executive 
vice  president  and  general  manager 
Owen  Sadler  with  his  assistant  Doris 
Graham. 


and  Donald  R.  Ross,  Republican  Na- 
tional Committeeman  for  Nebraska, 
both  spiced  their  praises  for  the  three 
local  tv  outlets  with  interjections  of  pro- 
test over  the  proceeding.  Another  out- 
spoken witness  was  Helen  Moeller, 
president  of  the  Omaha  Advertising 
Club  and  part  owner-vice  president, 
Allen  &  Reynolds  Adv. 

"I  can  see  no  reason  whatsoever  for 
a  hearing  of  this  type,"  Mayor  Dworak 
said.  He  detailed  the  cooperation  of 
the  tv  stations  in  explaining  the  issues 
in  special  elections  and  in  supporting 
vital  civic  projects.  The  stations  cover 
the  news  "in  a  fair  and  objective  man- 
ner," he  said,  a  tribute  he  declined  to 
give  to  the  city's  only  daily  newspaper. 
The  competition  of  television  news  has 
had  a  salutary  effect  on  the  paper  how- 
ever, the  mayor  said,  forcing  it  to  carry 
rather  than  omit  "any  important  issue." 

Mr.  Ross  felt  that  one  good  thing 
about  the  hearing  was  that  it  made  "the 
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the  advertising  club  "at  what  was  felt 
to  be  federal  interference  in,  implied 
censorship  of  and  an  attempt  to  exert 
influence  on  Omaha  tv  programming — 
especially  since  the  hearing  is  not  based 
on  any  pending  applications,  com- 
plaints, petitions  or  suggestions  of  vio- 
lations." She  said  the  members  felt  this 
way  even  though  they  understood  the 
FCC  is  "empowered  to  do  this  job." 

Miss  Moeller  explained  that  her  fel- 
low members  "feel  quite  strongly  that 
Omaha  residents  do  not  require  FCC 
help  to  determine  whether  what  they 
see  on  tv  is  what  they  need."  She  said 
they  seem  to  agree  with  the  three  dis- 
senting commissioners  "who  saw  no 
need  or  excuse  for  an  Omaha  hearing." 

How  well  are  Omaha's  tv  stations 
serving  local  public  service  needs? 
"Very   well,"   Miss   Moeller  asserted. 

City  Council  Views  ■  The  thorough- 
ness with  which  the  tv  stations  regularly 
cover  the  weekly  meetings  of  the  Oma- 


ha City  Council  was  pointed  out  by 
two  council  members  in  their  com- 
mendation of  the  stations'  overall  serv- 
ice there.  Council  President  Harry 
Trustin  also  singled  out  WOW-TV's 
vice  president-general  manager,  Frank 
Fogarty,  as  an  example  of  local  broad- 
caster leadership,  while  Councilman 
Warren  R.  Swigart  volunteered  that 
"we  wouldn't  want  any  more  regulation 
from  Washington  than  what  is  absolute- 
ly necessary." 

Wynn  Blair  Ward,  a  Presbyterian 
minister  and  tv-radio  chairman  for  the 
Omaha  Area  Council  of  Churches,  said 
many  churchmen  "fail  to  make  full  use 
of  the  broadcasting  facilities  offered  to 
them"  while  others  even  seem  "hostile" 
to  the  idea.  He  hoped  for  greater  co- 
operation and  planning  for  tv  among 
clerics.  Both  Rev.  Ward  and  Walter 
Daniels,  executive  secretary  of  the 
council,  lauded  the  cooperation  of  the 
tv  stations  although  they  said  they  might 
like  better  times  and  children's  religious 
shows.  Mr.  Daniels  would  prefer  fewer 
but  better  shows  and  opportunity  to 
experiment. 

Rev.  Joseph  Peters,  Mt.  Michael 
Monastery  and  St.  John's  Seminary, 
also  has  had  his  problem  of  surplus 
opportunities.  Relating  various  tv  pro- 
gram participations  which  he  appre- 
ciated. Father  Peters  said  the  stations 
"came  to  me"  and  he  could  have  put 
on  more  programs  but  his  time  is  lim- 
ited for  such  activities  because  of  his 
many  other  duties. 

Salvation  Army  Lt.  Col.  Raymond 
Johnson  praised  spot  announcement 
support,  news  coverage  and  documen- 
taries. He  said  he  was  always  given  the 
coverage  requested  "and  I  believe  if  I 
asked  for  more  we  would  have  been 
given  more." 

Henry  V.  Straka,  Father  Flanagan's 
Boys  Home,  related  instances  of  both 
local  coverage  and  feeds  to  national 
network  programs.  Asked  by  Commis- 
sioner Henry  if  he  was  satisfied  with  it, 
Mr.  Straka  replied,  "Very  much  so." 

Rev.  Jerry  Dunn  attributed  much  of 
the  successful  progress  of  his  young 
Open  Door  Mission,  a  rescue-rehabili- 
tation center  for  alcoholics,  solely  to 
the  support  of  the  local  tv  stations. 

Dr.  Robert  F.  Naylor,  First  Metho- 
dist Church,  testified  that  his  Tell  Me, 
Mr.  Preacher  telephone  question-an- 
swer program  now  in  its  third  year  on 
KETV  continues  to  light  up  the  sta- 
tion's switchboard  every  week  and 
sometimes  he  has  to  stay  an  hour  or 
more  afterwards  to  answer  viewers'  in- 
quiries. He  was  joined  by  other  church 
leaders  in  citing  local  tv  cooperation. 

Creative  Follow-Up  ■  Mrs.  Warren 
Buffett,  YWCA  public  relations  com- 
mittee volunteer,  emphasized  that  the 
tv  stations  there  "follow  through  to  an 
amazing  extent"  whenever  a  creative 
idea  is  presented  to  them.   Sgt.  Esther 
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R.  Bader,  local  WAC  recruiting  chief, 
cited  the  "highest  cooperation"  of 
KMTV,  while  Army  Capt.  Harold  L. 
Shellabarger  and  Marine  Capt.  J.  M. 
Dean  praised  all  three  stations  for  help 
in  recruiting  coverage. 

Omaha  Fire  Chief  Martin  J.  Dineen 
felt  the  public  image  of  a  fireman  has 
improved  since  television  expanded  the 
mass  media  available  there.  Other  city 
officials  volunteering  commendation  to 
local  tv  for  specific  support  of  their 
respective  fields  included  Douglas 
County  Election  Commissioner  Jerry 
Hassett,  Acting  Postmaster  John  P. 
Munnelly,  Juvenile  Court  Judge  Seward 
L.  Hart,  Douglas  County  Treasurer  Sam 
J.  Howell  and  Internal  Revenue  Service 
District  Director  Richard  P.  Vinal. 

Mr.  Hassett  said  tv  helped  register 
30,000  new  voters  last  year,  a  local  rec- 


Praise  for  extensive  tv  support  came 
on  Tuesday  from  other  medical  organ- 
ization representatives  too.  These  in- 
cluded James  Canady,  Omaha  Area 
Hospital  Council;  R.  D.  Ferguson,  Leu- 
kemia Society;  Mrs.  Mary  Elaine  Hall, 
Meyer  Children's  Therapy  Center; 
Congdon  E.  Paulson,  National  Founda- 
tion; Dorothy  S.  Beal,  Omaha  Hearing 
School,  and  George  H.  Thompson,  Ne- 
braska State  School  for  the  Deaf. 

During  testimony  Tuesday  by  Prof. 
Jack  McBride,  U.  of  Nebraska,  con- 
cerning the  extensive  financial,  techni- 
cal and  program  assistance  to  educators 
by  the  three  commercial  tv  stations  of 
Omaha,  Commissioner  Henry  disclosed 
deep  concern  over  the  amount  of  tv 
viewing  by  children.  Mr.  Henry  cited 
the  responsibility  of  parents  to  super- 
vise their  children's  tv,  but  he  felt  this 


Representing  Meredith's  WOW-TV  at 
the  Omaha  hearings  were  (I  to  r)  coun- 
sel Jerry  Thornton,  vice  president  and 

ord  for  an  off-year  election  when  reg- 
istrations usually  fall. 

Karl  Joens,  Omaha  Power  District, 
recounted  many  years  of  successful 
sponsorship  by  his  firm  of  local  public 
service-type  special  programs  and  doc- 
umentaries in  prime  time  on  the  three 
local  tv  stations  as  well  as  regular  news, 
weather  and  sports.  Charles  W. 
O'Rourke,  Union  Stock  Yards  Co.,  not- 
ing that  Omaha  is  the  world's  largest 
livestock  market,  praised  the  farm  and 
livestock  coverage  on  local  tv. 

John  A.  Johnson,  Bellevue  Area 
Chamber  of  Commerce,  said  local  tv 
shows  helped  put  his  suburban  Omaha 
community  on  the  map. 

Doctors  Speak  ■  Dr.  Thomas  J. 
Gurnett,  Omaha-Douglas  County  Med- 
ical Society,  reported  that  the  outstand- 
ing cooperation  of  all  three  stations  in 
last  year's  Sabin  oral  vaccine  innocula- 
tion  project  set  a  national  record,  innoc- 
ulating  85%  of  the  population  on 
several  Sundays  designated  for  the 
series  of  shots. 


general  manager  Frank  Fogarty,  attor- 
ney Andrew  Haley  and  Meredith  pres- 
ident Payson  Hall. 

is  a  joint  responsibility  which  must  be 
shared  by  the  stations,  particularly  as 
to  provision  and  timing  of  suitable  edu- 
cational fare.  Mr.  McBride  also  report- 
ed new  legislative  consideration  of 
plans  to  expand  the  coverage  of  educa- 
tional KUON-TV  Lincoln  of  which  he 
is  manager. 

Other  pioneer  and  current  education- 
al program  accomplishments  of  the 
local  tv  stations  were  detailed  Tuesday 
in  testimony  submitted  by  Rev.  H.  W. 
Linn,  president,  and  Rev.  R.  C.  Wil- 
liams of  Creighton  U.,  which  claims  a 
number  of  broadcast  professionals 
among  its  graduates;  William  E.  Ram- 
sey, Duchesne  College;  Rev.  James  W. 
Olsen,  Dana  College;  Steven  N.  Wat- 
kins,  Nebraska  Council  for  Educational 
Television,  and  Dr.  Milo  Bail,  presi- 
dent, Municipal  U.  of  Omaha,  who  re- 
called his  school's  role  in  pioneering  a 
college  credit  series  on  KMTV,  Tv 
Classroom,  over  the  past  decade. 

'Our  Fault,  Not  Theirs'  ■  Dr.  Paul 
A.  Miller,  Omaha's  new  superintendent 


of  schools,  said  he  is  on  local  tv  for 
more  time  than  he  is  able  to  spend 
viewing  it.  If  more  effective  use  of  the 
medium  is  not  made,  he  said,  "it  is  our 
fault  and  not  theirs"  because  of  insuffi- 
cient funds  and  staff  facilities.  Pointing 
out  that  the  knowledge  explosion  is  far 
outstripping  the  population  explosion, 
Dr.  Miller  pointed  to  special  needs  for 
both  child  and  adult  education  which 
tv  could  help  meet. 

Tuesday  was  farm  spokesmen  day 
too  and  they  spoke  out  generously  in 
behalf  of  local  tv  farm  programming, 
some  making  particular  mention  of 
WOW-AM-TV's  pioneering  in  this  field 
as  well  as  KMTV  and  KETV.  The  list 
included  H.  L.  Tinley,  Farmers  Na- 
tional Co.,  a  farm  management  com- 
pany; Barney  Kamp,  Nebraska  Farm 
Bureau  Federation;  Elton  Berck,  Farm- 
ers' Educational  and  Cooperative  State 
Union  of  Nebraska;  R.  E.  Cunningham, 
Omaha  Livestock  Exchange;  Robert  W. 
Koehler,  Nebraska-Iowa  Non-Stock  Co- 
operative Milk  Assn.,  and  livestock 
farmer  Robert  Goos  who  after  praising 
WOW-TV's  farm  shows  pointed  out  a 
favorite  on  KMTV  "that's  in  color  too." 

Dr.  E.  L.  MacQuiddy,  Greater  Oma- 
ha Historical  Society,  praised  local  tv 
documentaries  of  great  historical  inter- 
est in  recent  years  while  Alfred  G. 
Ellick,  Omaha  Bar  Assn.,  said  the  sta- 
tions would  do  even  more  shows  in  his 
interest  field  if  his  group  were  prepared 
to  supply  the  proper  materials. 

Asked  how  may  of  the  more  than 
130  public  witness  scheduled  to  appear 
were  there  last  week  as  a  result  of  the 
FCC's  pre-hearing  invitations,  Com- 
missioner Henry  said  he  could  not  tell. 
"We  wrote  a  great  many  organizations" 
he  said,  because  the  commission  did 
not  know  individuals.  The  list  used 
came  from  the  Omaha  telephone  book, 
he  said. 

Will  the  FCC  hold  other  similar 
hearings?  Commissioner  Henry  felt 
anything  is  possible  but  did  not  think 
it  would  be  decided  immediately  since 
it  was  too  early  for  him  to  predict  his 
own  recommendations.  "I,  as  a  new 
commissioner,"  he  said,  "of  course  re- 
lied to  some  extent  on  Commissioner 
(Robert  E.)  Lee's  feelings  about  the 
Chicago  inquiry  and  my  own  discus- 
sions with  the  staff  who  worked  there." 

Commissioner  Henry  said  he  certain- 
ly will  consider  the  views  of  responsi- 
ble witnesses  like  Governor  Morrison 
in  making  his  decision  about  future 
hearings  but  as  of  that  moment  he 
said  he  "still  is  of  the  opinion  that 
they  are  proper  or  certainly  within  dis- 
cretion." 

Follows  Pattern  ■  In  the  pattern  of 
the  first  two  days,  Wednesday  saw  an- 
other three  dozen  witnesses,  many  from 
civic  and  charitable  organizations  with 
commendations  for  local  tv  cooperation. 
For  the  first  time,  however,  there  were 
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Why  WMAR-TV  bought  Seven  Arts'  "Films  of  the  50's 


Says  Jack  Jett: 

Vice  President  and  Director  of  Television  WMAR-TV  Baltimore,  Md. 


'WMAR-TV  was  the  first  commercial  station  in  Mary- 
land and  the  2nd  station  in  the  entire  nation  to  join 
the  CBS  Television  Network.  Since  its  inception 
WMAR-TV  has  been  a  community  leader  in  public 
service,  television  'firsts' — and  audience. 

WMAR-TV  has  always  been  the  leader  in  this  mar- 
ket with  its  feature  film  programming,  that's  why 
we  bought  Seven  Arts'  'Films  of  the  50's'  .  .  .  to 
continue  our  dominance  in  feature  film  program- 
ming. Before  we  purchase  films  we  analyze  them 
very  carefully  paying  special  attention  to  three  im- 
portant prerequisites  of  top  quality  features: 

1 —  We  look  for  star  value  in  the  films. 

2 —  Their  impact  on  the  public  at  the  time  of  its 
original  presentation.  This  includes  the  critics' 


reviews,  and  the  attention  given  the  films. 

3 — The  length  of  the  film  .  .  .  this  is  generally  a 
tip  off  as  to  whether  it's  a  class  A  picture  or  not. 

Seven  Arts'  'Films  of  the  50's'  met  our  require- 
ments on  all  points,  insuring  a  loyal,  happy  audi- 
ence and  contented  sponsors. 

Our  success  with  feature  films,  incorporating  all 
the  Seven  Arts'  releases  thus  far,  may  be  attested 
to  by  our  'Big  Movie  Of  The  Week'  on  Saturday 
nights  starting  at  11  P.M.  This  is  a  showcase  for 
first-run  features.  Our  latest  audience  report, 
ARB  November-December,  shows  a  61%  Metro 
Share  on  Saturdays  from  11:45  P.M.  to  midnight 
...  an  audience  of  113,100  homes  for  WMAR-TV 
at  this  late  hour!" 


"TO  CONTINUE 
OUR  DOMINANCE 
IN  FEATURE  FILM 
PROGRAMMING" 


SEVEN  ARTS 
ASSOCIATED 
CORP. 


A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwood,  III.  ORchard  4-5105 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 
EMpire  4-7193 


TORONTO,  ONTARIO:  11  Adelaide  St.  West 


For  list  of  TV  stations  programming  Seven  Arts"  "Films  of  the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 
Individual  feature  prices  upon  request. 
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LIKING  TV  NOT  ENOUGH,  OMAHA  LEARNS  continued 


a  few  strong  dissenters  among  them. 

Donald  Conway,  national  executive 
secretary  of  AFTRA,  New  York, 
charged  that  "the  amount  of  local  live 
programming  here  is  insignificant."  He 
said  a  study  of  all  three  stations'  sched- 
ule for  the  week  of  Oct.  21,  1962,  by 
his  local  membership  found  an  average 
of  only  11%  local  live  in  the  period 
sign-on  to  6  p.m.  and  of  this  almost 
one-half  was  news.  In  the  after-6  p.m. 
period  he  said  they  found  only  an  "un- 
broken string"  of  network,  syndicated 
and  "old"  movie  shows  other  than  news. 
KMTV  counsel  observed  that  the  week 
of  Oct.  21  was  during  the  Cuban  crisis. 

Mr.  Conway  said  AFTRA  represents 


talent  at  WOW-TV.  Commissioner 
Henry  noted  that  based  on  the  testi- 
mony so  far  it  was  his  impression  there 
isn't  too  much  talent  around  Omaha 
and  the  stations  seem  to  have  used  it  in 
the  best  way  that  they  could. 

However,  Mr.  Henry  said  it  is  his 
conviction  "talent  is  there  if  you  look 
for  it." 

AFM  Complains  ■  Lad  V.  Tesar, 
AFM  local  70,  complained  that  local 
talent  has  to  go  to  Lincoln  to  get  on  the 
air  because  there  is  so  little  local  op- 
portunity except  for  the  Eddy  Haddad 
Show  on  KETV.  WOW-TV's  Breakfast 
with  Tommy  uses  one  musician,  he  said. 
"A  hearing  of  this  type  is  needed,"  he 
felt. 

Rena  Murtagh,  music  teacher  and 
performer,  charged  that  television  pro- 
grams generally  are  "not  conducive  to 
the  refinement  of  tastes."  There  is  enor- 
mous" talent  reservoir  untapped  in 
Omaha,  she  said,  and  asked  where  else 
but  locally  could  young  artists  gain 


experience. 

This  view  was  challenged  by  another 
witness,  Kendrick  Wilson,  director  of 
the  Omaha  Playhouse,  who  presented 
a  detailed  analysis  from  his  experience 
of  the  many  practical  obstacles  which 
preclude  anything  but  negligible  use  of 
amateur  performers. 

Lawrence  W.  M.  McVoy,  National 
Assn.  for  the  Advancement  of  Colored 
People,  charged  "station  management 
has  not  done  enough"  for  his  race,  al- 
though support  for  NAACP  activities 
was  appreciated. 

Harlow  Brown,  KMTV  employe  and 
head  of  NABET  Local  45,  described 
the  extensive  technical  facilities  of  his 


station  and  showed  how  they  are  put  to 
use  for  local  programming,  including 
color.  He  said  NABET  also  represents 
KETV  while  WOW-TV  is  IBEW,  but 
he  was  not  familiar  with  their  facilities. 

Thomas  S.  Nurnberger,  volunteer 
head  of  the  1962  fund  drive  for  United 
Community  Services,  said  it  would 
have  been  impossible  for  the  Red 
Feather  drive  to  have  reached  its  $4.1 
million  goal,  double  the  amount  norm- 
ally sought,  had  it  not  been  for  the  sup- 
port of  the  stations  and  the  help  of  their 
staffs. 

The  Red  Cross  and  other  groups 
appearing  Wednesday  echoed  Mr. 
Nurnberger's  views. 

Bob  Danze,  Omaha  Central  Labor 
Union  AFL-CIO,  commended  all  three 
stations  for  objective  news  reporting 
even  during  strikes.  He  also  appreciated 
the  fact  that  commercials  on  television 
stimulate  business  and  thereby  "create 
jobs." 

Thursday  Session  ■  Another  two-dozen 
witnesses  Thursday  morning  followed 


the  established  pattern  of  testimony  gen- 
erally highly  complimentary  to  the  local 
outlets.  State  Senator  George  Syas 
said  the  stations  generally  show  what 
the  public  wants  and  personally  he 
would  rather  have  programs  that  are 
not  the  best  than  government-regulated 
programming. 

Adam  Reinemund,  retired  midwest- 
ern  advertising  and  station  representa- 
tive who  still  handles  a  few  advertising 
accounts,  said  that  from  his  experience 
and  based  on  the  amount  of  local  pro- 
gramming activities  in  Omaha  it  is  evi- 
dent that  "nowhere"  are  stations  "more 
alive"  to  the  needs  of  the  community. 
He  considered  the  hearing,  "costly  to 
the  taxpayers,  is  not  necessary  to  estab- 
lish" local  needs. 

John  Tate,  midwest  employes  counsel, 
took  up  his  entire  allotment  of  time 
chastising  federal  bureaucracy,  the  New 
Frontier  and  FCC  Chairman  Newton 
Minow  for  attempting  to  substitute  its 
opinions  as  to  what  the  public  should 
have  for  the  traditional  public  right  of 
free  choice  in  a  free  market  place. 
"What  qualifies  you  men  to  determine 
for  me  what  we  should  see?"  he  chal- 
lenged the  FCC. 

Mr.  Tate  noted  that  Congress  created 
the  "FCC  monster"  through  the  1934 
law  but  that  like  other  law  of  that  era 
now  overruled,  Congress  could  also 
destroy  it.  "Perhaps  it  should,"  he  con- 
cluded, "before  the  monster  destroys  its 
creator." 

On  Thursday  afternoon,  S.  Pay  son 
Hall,  president  of  Meredith  Broadcast- 
ing Co.  and  vice  president-treasurer  of 
Meredith  WOW  Inc.,  the  WOW-TV 
licensee,  was  the  beginning  witness  for 
the  station  portion  of  the  FCC  inquiry. 
He  described  the  corporate  complex  of 
parent  Meredith  Publishing  Co.,  which 
is  diversified  in  publishing  and  other 
communications  —  WOW-AM-FM  as 
well  as  KCMO-AM-FM-TV  Kansas 
City,  KPHO-AM-TV  Phoenix  and 
WHEN-AM-TV  Syracuse. 

Mr.  Hall  said  the  principal  responsi- 
bility of  day-to-day  operation  rests  with 
each  Meredith  station  general  manager 
although  the  Meredith  central  office 
provides  broad  policy,  guidance,  serv- 
ices and  facilities  to  all  of  its  stations. 
For  example,  he  said,  a  company-wide 
policy  to  editorialize  on  the  air  was  set 
after  study  during  regular  management 
conferences  last  year,  but  each  station 
manager  is  vested  with  responsibility  to 
carry  it  out  in  choosing  subjects,  point 
of  view,  program  times  and  other  de- 
tails. 

An  outline  of  the  extensive  experi- 
ences and  achievements  of  the  com- 
pany's station  executives  also  was  pre- 
sented by  Mr.  Hall.  He  said  it  is  Mer- 
edith policy  that  all  of  its  people  take 
active  roles  in  the  civic  and  charitable 
work  of  their  communities. 


Probe  given  extensive  radio-tv  coverage 


The  FCC's  Omaha  tv  probe  re- 
ceived extensive  broadcast  coverage 
by  the  three  tv  outlets  and  area  ra- 
dio stations.  The  tv  stations  pooled 
technical  facilities  for  both  live  and 
tape  pickups  in  the  hearing  room. 
NAB  joined  them  in  sharing  costs 
for  a  working  newsroom  at  the 
Sheraton-Fontenelle  Hotel. 

WOW-TV  aired  considerable  por- 
tions of  the  daily  video  tape  of  the 
inquiry  plus  spot  news  coverage. 
KMTV  (TV)  aired  nightly  hunks  of 
re-cap,  plus  some  live.  KETV  (TV) 
treated  the  probe  as  straight  news. 
KTVH  (TV)  Wichita-Hutchinson 
assigned  a  newsman  and  aired  por- 
tions. WOW-TV  and  KMTV  re- 
ported heavy  listener  calls  Monday 
night  complaining  about  preemption 


of  normal  fare  or  inquiring  about 
the  probe.  Calls  dwindled  as  the 
week  continued. 

The  spectator  portion  of  the  hear- 
ing room  usually  was  crowded  but 
virtually  all  were  witnesses  waiting 
to  testify.  A  sprinkling  of  broad- 
casters including  Television  Informa- 
tion Office's  Carl  Burkland  and 
NBC's  Tom  Knode  observed. 

The  city's  only  newspaper,  Omaha 
World-Herald,  carried  front-page 
stories  daily,  but  no  banner  headlines 
as  daily  press  did  in  Chicago.  The 
evening  paper,  Wednesday,  editori- 
alized: "The  current  inquiry  into 
Omaha  television  gives  rise  to  grave 
misgivings  about  the  growing  author- 
ity exercised,  even  if  gently,  by  Big 
Brother  in  Washington." 
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Washington,  D.  C. 
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the  appointment  of 

WALKER-RAWALT  COMPANY,  INC. 

as  exclusive 

national 
representative 
effective 
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Affiliated  with  WMAL-AM,  WMAL-TV,  Washington,  D.  C.;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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Cox  fields  senators'  queries  on  Omaha 

COMMITTEE  FAVORS  NOMINEE,  BUT  ACTION  AWAITS  ORGANIZATION 


A  leading  advocate  of  the  FCC's  con- 
troversial hearings  on  local  tv  program- 
ming in  Omaha  found  that  subject  the 
only  real  conflict  during  a  Senate  com- 
mittee proceeding  last  week  on  his  own 
qualifications  to  be  an  FCC  commis- 
sioner. 

Kenneth  A.  Cox,  chief  of  the  Broad- 
cast Bureau,  which  laid  the  ground- 
work for  the  Omaha  hearing  (see  page 
30),  ran  into  stern  criticism  for  the 
FCC's  action  from  two  Republican 
members  of  the  Senate  Commerce 
Committee,  which  questioned  Mr.  Cox 
Thursday  (Jan.  3 1 ). 

Mr.  Cox,  who  served  intermittently 
as  special  counsel  on  the  committee's 
Communications  Subcommittee  before 
joining  the  FCC  in  1961,  defended  the 
Omaha  proceeding,  but  said  he  will 
have  to  study  the  hearing  record  before 
attempting  an  evaluation. 

The  46-year-old  lawyer  was  led  over 
less  sensitive  ground  in  questioning  by 
other  committee  members,  including 
Sen.  Warren  G.  Magnuson  (D-Wash.), 
chairman  of  the  committee,  who  has 
sponsored  Mr.  Cox  since  the  latter's 
early  work  as  special  counsel. 

Replaces  Craven  ■  Mr.  Cox  was 
nominated  to  complete  the  unexpired 
term  (ending  June  30)  of  Commis- 
sioner T.A.M.  Craven,  who  reached  the 


retirement  age  of  70  on  the  day  of 
Mr.  Cox's  hearing.  Mr.  Cox  also  was 
nominated  for  a  full  seven-year  term 
to  begin  July  1.  Commissioner  Craven 
will  continue  to  serve  until  Mr.  Cox  is 
confirmed  by  the  Senate. 

The  nominee  was  introduced  to  the 
committee  by  a  fellow  Washingtonian, 
Sen.  Henry  M.  Jackson  (D-Wash.), 
who  said  he  thinks  Mr.  Cox  will  serve 
the  commission  "fairly,  justly  and  im- 
partially." The  nominee  also  won  warm 
support  from  Chairman  Magnuson,  who 
said  he  would  have  presented  the 
nominee  in  Sen.  Jackson's  place  were 
he  not  presiding. 

Although  each  committee  member 
endorsed  Mr.  Cox  after  the  questioning, 
no  vote  of  approval  was  possible  be- 
cause a  filibuster  on  rules  has  put  a 
damper  on  all  Senate  business. 

Omaha  on  the  Carpet  ■  Sen.  Norris 
Cotton  (R-N.H.),  ranking  GOP  com- 
mittee member,  started  to  lead  ques- 
tioning around  to  Omaha  when  he  asked 
the  nominee  for  his  views  on  the  FCC's 
duties  and  authority  in  the  program- 
ming area.  "I  think  the  FCC  has  no 
authority  in,  nor  has  it  ever  sought  to 
control  programming,"  Mr.  Cox  replied. 
In  the  case  of  Omaha,  it  was  certainly 
not  the  agency's  purpose  to  dictate  to 
tv   stations   there   what   they  should 
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broadcast,  he  said.  The  FCC  wants  to 
know  what  the  stations  have  done  in 
local  programming,  and  what  the  com- 
munity thinks  about  the  service,  Mr. 
Cox  said. 

Asked  by  Sen.  Cotton  if  he  believes 
the  agency  should  try  to  censor  pro- 
grams in  any  way,  the  nominee  said  the 
most  the  agency  can  do  is  to  advise  the 
industry  of  criticisms  from  the  public 
about  programs  or  advertising  but  leave 
the  "ultimate  decision"  to  the  stations. 

'Better  Method'  ■  Sen.  Thruston  B. 
Morton  ( R-Ky. )  told  Mr.  Cox  he  agrees 
with  the  contentions  of  NAB  President 
LeRoy  Collins  and  Sen.  Roman  L. 
Hruska  (R-Neb.)  that  the  hearings 
impose  hardship  on  the  Omaha  stations 
(Broadcasting,  Jan.  28).  "It  seems  to 
me  some  better  method  [than  the  hear- 
ings] can  be  devised,"  the  senator  said. 

The  proceedings  have  been  "rather 
upsetting"  to  the  stations,  whose  li- 
censes were  renewed  without  challenge 
in  August  1962,  said  Sen.  Morton.  The 
agency's  actions  in  Omaha  have  created 
suspicion  in  the  community,  he  added. 

"I  hope  the  FCC  will  think  long  and 
hard  before  continuing  this  practice," 
admonished  the  senator.  The  FCC 
should  not  endanger  public  confidence 
in  stations  nor  should  it  "scare"  stations 
into  great  expense  to  defend  themselves 
against  unknown  charges,  he  said. 

Mr.  Cox  answered  that  the  agency 
has  tried  to  make  it  clear  that  the 
FCC  is  not  "challenging"  the  Omaha 
stations.  To  ease  their  preparations  for 
the  proceedings  the  FCC  had  met  with 
the  stations'  attorneys  in  Washington, 
Mr.  Cox  said. 

Sen.  Strom  Thurmond  (D-S.C.)  said 
he  had  a  few  questions  but  thought  they 
ought  to  be  asked  in  executive  (closed) 
session.  He  would  not  explain  the  nature 
of  his  planned  inquiry. 

An  FCC  Building?  ■  Chairman  Mag- 
nuson raised  the  subject  of  obtaining 
a  new  building  for  the  agency,  and  Mr. 
Cox  agreed  the  FCC  needs  new  housing. 
Sen.  Magnuson  said  he  thinks  the  FCC 
is  "Exhibit  A"  when  Congress  considers 
inadequate  housing  of  government 
agencies.  Mr.  Cox's  vivid  description  of 
the  FCC's  cramped,  over-heated  quar- 
ters in  the  Post  Office  Department 
Building  compelled  the  senator  to  re~ 
mark,  "You  keep  testifying  like  this 
and  we'll  transfer  you  to  the  slum 
clearance  section." 

The  nominee,  well  aware  that  Sen. 
Magnuson  is  also  chairman  of  the  ap- 
propriations subcommittee  which  han- 
dles the  FCC's  budget  requests,  said, 
"I  hope  we  can  do  better  here." 

When  Sen.  Magnuson  asked  Mr.  Cox 
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BROADCAST  STEREO  WITH 


What  makes  the  listener  turn  the  dial  to  your 
FM  station?  Superior  programming  and  su- 
perior quality  rendition.  Programming  at  such 
levels  virtually  demands  highest  fidelity  trans- 
mission. To  achieve  such  standards,  the 
unquestioned  choice  of  knowledgeable  FM 
stations  is  RCA's  unmatched  Direct  FM 
Transmitter.  RCA  had  "Direct  FM"  in  its  first 
FM  transmitter,  built  in  1941 — and  in  all  the 
FM  transmitters  built  since  then  (over  500). 


With  their  time-proven  Direct  FM  exciter, 
RCA  FM  transmitters  supply  the  widest  fre- 
quency response,  with  minimum  distortion. 
Such  a  system  is  simpler,  requires  fewer  tubes, 
and  needs  less  adjusting.  Consequently,  RCA 
FM  transmitters  have  the  finest  sound,  and  are 
easily  tuned  and  maintained.  Such  perform- 
ance is  the  happy  result  of  RCA's  long  back- 
ground of  pioneering  and  achievement  in  the 
world  of  radio. 


THE  FIDELITY  OF  DIRECT  FM 


RCA  designs  and  builds  its  complete  line  of 
FM  transmitters  to  accommodate  stereo- 
phonic signals  and  an  SCA  multiplex  sub- 
channel. For  complete  technical  details  on 
any  of  RCA's  Direct  FM  transmitters,  see  your 
RCA  Broadcast  Representative.  Or  write: 
RCA  Broadcast  and  Television  Equipment, 
Dept.    S-22,    Building  15-5,  Camden,  N.  J. 


For  STEREO  the  Easy  Way... 

With  an  RCA  FM  transmitter  (any  post-war  model) 
all  you  need  to  do  is  add  the  relatively  simple 
RCA  BTS-1A  Stereo  Generator.  No  need  to  buy  a 
new  exciter— the  RCA  BTE-10B  Exciter,  incorpo- 
rated in  all  RCA  FM  transmitters  since  1957,  pro- 
vides for  SCA,  too.  (Those  with  earlier  type  exciters 
need  change  to  10B  only  if  they  want  SCA.) 


THE  MOST  TRUSTED  NAME  IN  RADIO 


about  the  FCC's  role  in  the  regulation 
of  a  communications  satellite  corpora- 
tion (whose  incorporators  were  nomin- 
ated by  President  Kennedy  last  week 
[see  page  54],  the  nominee  said  he 
thinks  the  space  communications  pro- 
gram merits  the  FCC's  "highest  pos- 
sible priority." 

Sen.  Ralph  W.  Yarborough  (D-Tex.), 
chairman  of  a  watchdog  subcommittee 
on  political  broadcasting,  won  Mr. 
Cox's  promise  that  the  FCC  will  give 
increased  attention  to  enforcing  Sec. 
315  of  the  Communications  Act. 

Maker,  agency  deny 
Geritol  ads  false 

Denying  false  claims  for  the  thera- 
peutic benefits  of  Geritol,  the  J.  B. 
Williams  Co.  and  its  advertising  agency, 
Parkson  Advertising  Agency,  both  New 
York,  last  week  asked  the  Federal  Trade 
Commission  to  dismiss  a  complaint 
issued  Dec.  7.  1962  [Broadcasting, 
Dec.  10,  1962]. 

The  FTC  complaint  charged  that  con- 
trary to  tv  and  newspaper  advertise- 
ments, Geritol  does  not  correct  tired- 
ness, loss  of  strength,  run-down  feeling, 
nervousness  or  irritability. 

During  the  13  years  Geritol  has  been 


on  the  market,  the  company  averred,  it 
"has  made  a  substantial  contribution  to 
the  cause  of  good  nutrition  in  the 
United  States."  The  company  further 
claimed  that  "in  all  the  years  in  which 
Geritol  has  been  available  to  the  public, 
the  company  has  received  no  complaint 
or  report  from  a  consumer,  a  doctor,  or 
any  other  person  which  lends  support 
to  the  proposed  medical  warning  state- 
ment which  the  commission  would  re- 
quire in  its  advertising." 

This  was  a  reference  to  the  FTC 
charge  that  in  many  instances  anemia 
is  caused  by  disorders  or  diseases  re- 
quiring medical  treatment  and  that  the 
use  of  Geritol  might  cause  a  person  to 
forego  seeing  a  physician. 

Other  FTC  actions  in  the  geriatic 
field: 

■  An  FTC  hearing  examiner  recom- 
mended that  a  1958  FTC  complaint 
against  Drug  Research  Corp.  and  its  ad- 
vertising agency,  Farrell,  Chesley  & 
Clifford,  both  New  York,  be  dismissed. 

Drug  Research  was  charged  with 
making  false  claims  for  its  weight  reduc- 
ing preparation,  Regimen  Tablets.  Dis- 
missal of  the  complaint  was  opposed  by 
the  respondents,  according  to  the  FTC. 
The  FTC  counsel  moved  to  dismiss  the 
complaint  on  the  ground  that  the  com- 
pany is  on  trial  in  New  York  State  and 
that  boxes  of  Regimen  Tablets  were 


seized  under  the  federal  Food,  Drug 
and  Cosmetic  Act. 

■  The  commission  ordered  Hadacol 
Inc.,  Chicago,  to  discontinue  alleged 
false  claims  that  "New  Super  Hadacol" 
will  ease  nervousness  and  exhaustion. 
The  FTC  adopted  a  decision  filed  last 
November  by  a  hearing  examiner 
(Broadcasting,  Dec.  3,  1962). 

Philco:  FCC  lacks 
power  to  veto  plan 

Philco  Broadcasting  told  the  FCC 
last  week  it  lacked  the  authority 
to  disapprove  the  plan  under  which 
Philco  would  pull  out  of  the  ch.  3 
Philadelphia  fight  and  be  reimbursed 
its  expenses  by  NBC,  the  present  occu- 
pant of  that  channel  (Broadcasting, 
Jan.  7,  et  seq.). 

Philco  said  the  Communications  Act 
provides  authority  for  such  review  only 
in  cases  where  two  or  more  permits 
for  construction  are  pending.  In  the 
Philadelphia  contest,  only  Philco  is 
seeking  a  construction  permit;  NBC  has 
a  license  it  wants  renewed. 

But  Philco  added  that  if  the  commis- 
sion interprets  the  Act  as  giving  it  au- 
thority, it  should  approve  the  agreement 
to  withdraw,  as  being  in  the  public  in- 


Craven  gleans  multiple  honors  on  retirement 


Last  week  was  farewell  week  for 
retiring  FCC  Commissioner  T.A.M. 
Craven  who  will  become  the  com- 
mission's consultant  on  space  com- 
munications activities. 

Commissioner  Craven  was  toasted 
by  commission  engineers  Tuesday 
(Jan.  29)  at  a  luncheon  in  his  honor. 
Here  he  was  presented  a  globe,  for 
use  in  his  space  work,  and  a 
scroll  signed  by  all  commission  engi- 
neers. The  engineers  tried  guessing 
by  ear  the  frequency  that  sound  from 


an  oscillator  nearby.  The  prize  was 
of  a  liquid  nature. 

On  Thursday,  Commissioner  Cra- 
ven was  again  honored,  by  his  fellow 
commissioners  and  the  agency's  staff. 
Well-wishers  presented  him  an  over- 
night executive  case.  The  other  six 
commissioners  honored  him  with  a 
plaque  signed  by  all. 

Commissioner  Craven  will  con- 
tinue at  his  old  post  until  Com- 
missioner-designate Kenneth  Cox  is 
confirmed  by  the  Senate  (see  story 


page  38)  and  is  sworn  in. 

Pictured  above  is  the  head  table  at 
the  luncheon,  1  to  r  are:  Frank  Kra- 
tokvil,  assistant  chief  of  field  engi- 
neering bureau;  Lew  North,  chief  en- 
gineering assistant;  Ralph  Renton, 
Assoc.  chief  engineer;  Commissioner 
Craven;  Fred  Heister,  engineering 
assistant;  Curtis  Plummer,  executive 
director  of  FCC;  James  Barr,  chief 
of  Safety  &  Special  Bureau;  M.  H. 
Woodward,  chief  of  International  & 
Common  Carrier  Services. 
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DOBIE  GIL  LIS 

Music  by 

LIONEL  NEWMAN 


LIONEL  NEWMAN  has  produced  themes, 
incidental  music  and  scores  for  such 
popular  TV  series  as  "Hong  Kong," 
"Bus  Stop,"  "Adventures  in  Paradise," 
and  "Margie,"  to  name  a  few.  As  a 
musical  director  with  20th  Century- 
Fox,  he  has  a  long  list  of  enviable 
screen  credits,  and  has  been  nomi- 
nated for  the  Academy  Award  four 
times.  He's  been  affiliated  with  BMI 
since  1951. 
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and  there  are  104  other 
regular  network  programs 
which  useOMD  music. 


CHICAGO  •  LOS  ANGELES 


/^lAS^N 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 


VILLE  •  TORONTO 


MONTREAL 
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A  new  dodge  in  town-and  the  FCC's  after  it 


The  FCC  warned  all  stations  last 
week  to  avoid  entering  agreements 
to  set  combination  advertising  rates. 
The  commission  said  such  activities 
are  illegal  and  clearly  violate  com- 
mission policy. 

The  arrangements  concerning  the 
commission,  one  official  explained, 
are  usually  engineered  by  an  adver- 
tising salesman  who  organizes  sev- 
eral stations  in  a  town  into  a  "net- 
work." He  then  offers  combination 
rates  to  an  advertiser  for  spot  time 
on  all  the  "network"  stations. 

The  commission  notice  didn't  in- 
dicate how  many  stations  are  in- 
volved in  such  arrangements.  But 


one  source  said  at  least  12  stations 
— all  am — are  known  to  have  par- 
ticipated in  them. 

The  problem  is  a  fairly  new  one 
for  the  commission.  It  reached  the 
commission  level  several  months  ago 
through  the  Renewal  and  Transfer 
Division  which  had  received  com- 
plaints about  stations  entering  into 
combination  agreements. 

One  official  said  stations  partici- 
pating in  them  apparently  don't  real- 
ize they  are  violating  the  law.  He 
said  there's  nothing  "covert"  about 
the  arrangements.  Much  of  the  com- 
mission information  about  them 
comes  from  promotion  brochures. 


terest,  and  the  proposed  payment  of 
$523,000. 

The  company  made  its  comments  in 
reply  to  a  Broadcast  Bureau  recom- 
mendation that  the  withdrawal  be  ap- 
proved but  the  payment  denied  (At 
Deadline,  Jan.  21).  The  bureau,  ques- 
tioning Philco's  good  faith  in  filing  its 
application,  said  there  was  "a  serious 
question"  as  to  whether  the  application 
was  merely  a  device  to  improve  the 
bargaining  position  of  the  parent  Philco 
Corp.  in  its  court  fight  with  NBC's 
parent,  RCA,  over  patent  rights. 

Court  Settlement  ■  A  settlement,  un- 
der which  RCA  paid  Philco  $9  million, 
ended  that  court  fight  at  the  same  time 
agreement  was  reached  on  Philco's 
withdrawal  from  the  ch.  3  contest 
(Broadcasting,  Jan.  7). 

In  contending  the  Communications 
Act  doesn't  apply  to  the  NBC-Philco 
case,  in  which  one  applicant  is  seeking 
renewal,  the  other  a  construction  per- 
mit, Philco  presented  an  analysis  of 
Sec.  311  (c).  This  is  the  section  cited 
the  Broadcast  Bureau  as  the  basis  for 
the  commission's  jurisdiction. 

Philco  noted  the  section,  added  in 
1960  to  outlaw  "pay-offs,"  speaks  of 
situations  in  which  "there  are  pending 
before  the  commission  two  or  more 
applications  for  a  permit  for  construc- 
tion. .  .!" 

"Technical  words  and  phrases,"  Phil- 
co said,  "are  assumed  to  have  been  used 
by  a  legislative  body  in  a  technical  sense. 
Terms  of  art  in  a  statute  are  to  be  taken 
in  their  technical  meaning  which  is  pre- 
sumed to  have  been  understood  by  those 
responsible  for  the  passage  of  the  law." 

Turning  to  the  bureau's  main  argu- 
ment against  approving  reimbursement, 
Philco  said  there  is  no  evidence  to  sup- 
port a  contention  of  bad  faith.  It  notes 
the  bureau  concedes  there  is  no  evi- 
dence for  concluding  that  there  was  "a 


lack  of  bona  fides,"  only  a  doubt. 

The  company  said  the  agreements 
settling  the  various  court  suits  have 
already  been  executed  and  cannot  be 
affected  by  the  fate  of  the  ch.  3  issue. 
Attached  to  its  filing  are  affidavits  by 
Joseph  H.  Gillies,  president  of  Philco 
Broadcasting,  and  David  B.  Smith,  vice 
president,  stating  that  the  application 
was  filed  only  because  Philco  wanted 
to  operate  a  Philadelphia  tv  station,  not 
because  of  the  litigation  between  Philco 
and  RCA. 

Riding  on  the  FCC  decision  is  NBC's 
hope  of  early  renewal  and  its  transfer 
of  its  Philadelphia  properties — WRCV- 
AM-TV  for  RKO  General's  Boston  sta- 
tions, WNAC-AM-TV  and  WRKO 
(FM).  NBC  is  required  to  dispose  of 
its  Philadelphia  stations  by  a  1959  Jus- 
tice Dept.  consent  decree. 

Rep.  Bennett  proposes 
administrative  court 

An  administrative  court  proposed  by 
a  Florida  congressman  resembles  in 
some  ways  the  communications  court 
suggested  in  a  monograph  prepared  for 
the  consideration  of  the  Federal  Com- 
munications Bar  Assn.  (Broadcasting, 
Jan.  28). 

In  H.R.  43,  Rep.  Charles  E.  Bennett 
(D-Fla.)  would  provide  a  United  States 
Administrative  Court  to  be  composed 
of  nine  justices  appointed  by  the  Presi- 
dent for  11 -year  terms.  With  powers 
equivalent  to  a  U.  S.  district  court,  the 
administrative  tribunal  would  appoint 
hearing  commissioners  and  "establish 
such  divisions  or  panels  as  it  may  deem 
appropriate  for  the  conduct  of  its  pro- 
ceedings." 

A  communications  court  patterned 
after  the  tax  court  would  assume  the 
adjudicatory  functions  now  exercised 


by  the  FCC,  according  to  the  bar  asso- 
ciation's proposal. 

Rep.  Bennett's  court  would  consider 
matters  of  all  agencies,  unlike  the  spe- 
cialized court  proposed  by  the  bar  asso- 
ciation. 

Station  owner  complains 
about  wire-service  terms 

Complaints  of  a  radio  broadcaster 
that  five-year  contracts  required  by  sup- 
pliers of  radio  news  wire  services  are  too 
long  have  been  reported  turned  over  to 
the  FCC  and  the  Department  of  Justice. 

Ranulf  Compton,  president  of  South 
Jersey  Broadcasting  Co.,  Camden,  N.  J., 
claimed  such  contracts  are  arbitrary 
and  non-cancellable.  His  company,  li- 
censee of  WKDN-AM-FM  Camden  and 
WARN-AM-FM  Ft.  Pierce,  Fla.,  can- 
not foretell  economic  conditions  over 
such  an  extended  period  of  time,  he 
contended.  Two-year  contracts  would 
be  fairer,  he  added. 

Mr.  Compton  argued  that  network 
affiliation  contracts  were  for  two-year 
periods,  and  FCC  licenses  for  only  three 
years. 

The  New  Jersey  broadcaster  filed 
complaints  with  two  federal  agencies 
and  commerce  committees  of  Congress. 
Both  committees  referred  the  matter  to 
the  FCC  for  study. 

The  FCC  last  week... 

■  By  its  Review  Board  granted  John  A. 
Egle  a  construction  permit  for  a  new 
am  station  on  1600  kc  (1  kw)  in  Golden 
Meadow,  La.  At  the  same  time,  the 
board  denied  a  joint  request  by  Mr. 
Egle  and  competing  applicant  KLFT 
Radio  Inc.  for  reimbursement  of  ex- 
penses incurred  by  the  later  in  proces- 
sing its  application  (Broadcasting, 
Dec.  24,  1963). 

■  Granted,  by  Chief  Hearing  Examiner 
James  D.  Cunningham,  a  petition  by 
the  Broadcast  Bureau  to  hold  a  field 
hearing  on  the  application  of  Geoffrey 
A.  Lapping  for  a  new  am  station  in 
Blythe,  Calif.  Mr.  Cunningham  last 
November  denied  a  request  by  Mr. 
Lapping  for  the  field  hearing  (Broad- 
casting, Dec.  3)  but  stated  that  matters 
set  forth  in  the  bureau's  petition  and 
disclosures  at  the  pre-hearing  confer- 
ence now  warrant  a  field  hearing. 

■  Hearing  Examiner  James  D.  Cun- 
ningham was  designated,  by  himself,  as 
chief  hearing  examiner,  to  preside  at 
the  commission's  investigatory  proceed- 
ing concerning  the  alleged  misrepre- 
sentations made  by  the  McLendon  Corp. 
concerning  its  intended  programming 
for  WYNR  Chicago  (Broadcasting, 
Jan.  28).  Hearing  will  be  held  in 
Chicago  beginning  March  5. 
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THIS. ..IS  A  JURY? 

It  is  indeed!  Every  day  WFGA-TV  is  on  trial  before  it.  The  jury  is  fair. 
It  is  open-minded.  It  knows  what  it  wants.  It  seldom  listens  to  alibis 
from  those  who  fail  to  deliver.  Decisions  are  quick:  it  simply  turns 
to  another  channel. 

Because  WFGA-TV  is  constantly  on  trial,  we  work  unceasingly  towards 
determining  the  public's  wants  and  needs.  We  try  to  provide  the 
best  entertainment  and  the  most  satisfac- 
tory community  service  during  the  year. 
From  what  we've  learned,  the  jury  likes  it. 


WFGA-TV 

Jacksonville's  FULL  COLOR  Station 


REPRESENTED  NATIONALLY  BY  PETERS,  GRIFFIN,  WOODWARD,  INC. 


WHAT  GOALS  FOR  THE  FCC  IN  '63? 

Renewal  procedures;  radio  overpopulation,  network  regulation 
are  just  a  few  of  the  increasing  issues  facing  the  commission 


The  FCC  is  moving  toward  impor- 
tant changes  in  its  license  renewal  pro- 
cedures aimed  at  reducing  the  possibil- 
ity of  interference  by  its  staff  in  local 
programming  and,  hopefully,  opening 
up  better  communications  between  li- 
censees and  the  commission.  A  key 
proposal  calls  for  the  "clarification" 
and,  for  the  first  time,  publication  of 
the  criteria  used  to  determine  whether 
licensees  merit  automatic  renewal. 

The  commission  is  also  expected  to 
take  steps  to  curb  the  proliferation  of 
am  stations  but  at  the  same  time  allow- 
some  daytime-only  stations  to  broad- 
cast before  sunrise.  A  continuation  of 
the  FCC's  effort  to  secure  regulatory 
authority  over  the  nation's  networks 
(though  not  to  the  extent  recommended 
by  the  network  study  staff)  and  catv 
systems  (though  not  with  much  hope  of 
success)  is  also  forecast. 

These  and  other  conclusions  emerge 
from  comments  by  the  FCC  members 
in  discussing  the  problems  of  the  com- 
mission for  the  year  ahead.  "We're  not 


Letterwriting  Campaign  ■  But  cutting 
across  all  of  these  issues  is  the  funda- 
mental one  of  how  far  the  commission 
can  go  in  regulating  broadcasting  with- 
out interfering  in  stations'  program- 
ming. The  revelation  of  the  scope  and 
nature  of  the  staff  letters  to  renewal 
applicants — with  their  implication  of 
program  dictation — came  as  a  shock  to 
some  commissioners  (Broadcasting, 
Dec.  3,  1962).  Even  Chairman  Minow, 
who  maintains  the  staff  acted  within 
the  authority  delegated  by  the  commis- 
sion, feels  changes  in  procedure  are 
required. 

These  are  being  made.  Procedures 
are  being  drafted  by  which  the  com- 
mission membership  would  be  brought 
into  any  renewal  case  in  which  an  ap- 
plicant's first  letter  of  explanation  fails 
to  satisfy  the  staff  that  he  has  met  the 
requirements  of  the  1960  statement  on 
programming  policy  and  that  he  wants 
renewal  (Closed  Circuit,  Jan.  14). 
Essentially,  that  policy  requires  broad- 
casters to  make  a  continuing  survey  of 


the  licensees]."  Commissioner  E.  Wil- 
liam Henry  said  the  aim  of  the  proposed 
revisions  is  to  "permit  better  under- 
standing between  the  commission  and 
the  licensee  so  that  the  commission 
can  act  more  quickly." 

What  Criteria?  ■  Just  what  kind  of 
criteria  will  eventually  emerge,  how- 
ever, is  uncertain.  The  staff  now  uses 
percentages  of  various  types  of  pro- 
gramming as  "a  rule  of  thumb"  in  de- 
termining whether  licensees  should  be 
automatically  renewed.  Some  commis- 
sioners, notably  Commissioner  Ford, 
oppose  this  approach.  But  since  this 
question  is  closely  tied  in  with  the  pro- 
gram reporting  form,  it  is  assumed 
no  final  decision  will  be  made  until 
the  commission  completes  its  long- 
awaited  revision  of  that  document. 

Commissioner  Ford,  who  heads  a 
committee  of  three  commissioners 
working  on  the  form,  hopes  to  have  it 
completed  "in  a  couple  of  weeks."  But 
the  form  has  been  so  drastically  re- 
vised since  it  was  put  out  for  com- 


Comr.  Lee  Chmn.  Minow 

coming  up  with  panaceas,"  Chairman 
Newton  N.  Minow  noted.  "These  prob- 
lems don't  lend  themselves  to  easy  solu- 
tions." 

The  proposed  adoption  of  the  NAB 
commercial  codes  as  an  FCC  rule,  the 
freeze  on  fm  grants,  final  implementa- 
tion of  the  decision  to  duplicate  13  of 
the  25  clear  channel  stations  (and  the 
possibility  of  higher  power  for  one  or 
more  of  the  remaining  clear  channel 
stations),  station  filing  fees,  the  con- 
tinuing question  of  what  to  do  about 
the  equal-time  section  of  the  Communi- 
cations Act — these  issues,  too,  con- 
front the  commission. 


community  needs  to  determine  "the 
public  interest." 

The  commission  also  intends,  in 
Chairman  Minow's  words,  to  "clarify" 
and  "publish"  the  criteria  used  in  de- 
termining compliance  with  that  policy. 
These  criteria  have  never  been  pub- 
lished. But  the  commissioners  now  feel 
that  broadcasters  should  know  the 
standards  being  employed  at  the  FCC. 
Commissioner  Frederick  W.  Ford  said 
broadcasters  should  know  that  "if 
they've  done  their  homework  and  kept 
up  with  community  needs,  they'll  get 
renewed.  We  want  to  stop  this  constant 
stream  of  letters  [between  the  staff  and 


Comr.  Hyde  Comr.  Ford 

ments  in  July  1961  that  most  members 
feel  that  further  comments  are  desir- 
able. 

The  program  form,  or  rather  the 
final  shape  it  takes,  is  seen  as  "the  big 
issue"  of  1963  by  Commissioner 
T.  A.  M.  Craven,  who  is  due  to  be 
succeeded  by  Kenneth  Cox,  now  head 
of  the  Broadcast  Bureau.  He  said  the 
form  is  "supposed  to  reflect"  the  com- 
mission's 1960  program  policy  state- 
ment. But  the  commissioner,  who  has 
long  opposed  any  action  he  regards  as 
an  intrusion  into  programming,  fears 
the  form  might  become  a  device  for 
"questioning  the  judgment  of  broad- 
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casters  as  to  whether  they  are  giving 
enough  time  to  certain  types  of  pro- 
gramming." He  said  "there's  a  differ- 
ence between  the  FCC  substituting  its 
judgment  for  that  of  the  broadcasters 
and  finding  out  whether  the  broadcast- 
er has  collected  the  data  on  which  to 
make  a  judgment." 

Commissioner  Rosel  H.  Hyde  is  also 
concerned  about  this  issue — and  in  a 
speech  before  the  Utah  Broadcasters 
Assn.  in  Ogden  last  October,  he  lashed 
out  at  broadcasters  for  not  being  more 
concerned  themselves.  He  accused 
broadcasters  of  acquiescing  in  the  com- 
mission's action  in  passing  judgment 
on  their  over-all  program  performance 
""while  at  the  same  time  disavowing  any 
interest  in  particulars."  He  called  on 
the  industry  to  oppose  what  he  consid- 
ered the  government's  growing  power 
over  programming  (Broadcasting,  Oct. 
15,  1962). 

But  if  the  commissioners  can't  yet 
agree  on  the  final  shape  the  program 
form  is  to  take,  most  seem  to  be  of 
one  mind  with  regard  to  the  am  pop- 
ulation growth.  They  feel  it  should  be 
slowed  down.  But  they  also  agreed 
unanimously  with  the  NAB  view,  ex- 
pressed at  the  commission's  am  over- 
population hearing  (Broadcasting,  Jan. 
14),  that  the  government  shouldn't  ex- 
tend economic  protection  to  existing 
stations.  Most  favor  a  "tightening  up" 


last?  Most  commissioners  think  it  will 
be  lifted  within  six  months.  Chairman 
Minow  said  a  proposed  rulemaking 
could  be  ready  in  a  month. 

Although  the  commission  seems 
headed  toward  tighter  engineering  rules 
for  new  am  stations,  the  agency  ap- 
pears ready  to  relax  these  rules  to  per- 
mit daytime-only  stations  to  go  on  the 
air  an  hour  or  so  sooner  on  dark  win- 
ter mornings.  The  question  of  whether 
daytimers  in  single-station  markets 
should  be  permitted  to  broadcast  be- 
fore sunrise  is  the  subject  of  a  pro- 
posed rulemaking  on  which  comments 
are  due  March  15.  But  most  commis- 
sioners have  already  predicted  that 
"something"  will  be  done  for  the  day- 
timers. 

Chairman  Minow  expressed  sym- 
pathy for  daytimers,  saying  they  have 
had  "a  shoving  around."  Some  com- 
missioners admitted  their  sympathy 
was  inspired  largely  by  pressure  from 
Capitol  Hill,  where  the  House  last  year 
made  its  wishes  known  by  passing  a  bill 
to  permit  pre-sunrise  operation  by  day- 
timers  (Broadcasting,  July  9,  1962). 
The  Senate,  however,  didn't  act  on  the 
measure. 

Network  Regulation  ■  The  commis- 
sion is  sure  to  send  Congress  another 
request  for  regulatory  power  over  the 
networks.  But  although  the  proposal 
will  be  drafted  in  light  of  the  report 


as  part  of  its  rules,  however,  is  very 
likely  to  be  issued  as  a  proposed  rule- 
making. This  plan  was  voted  down  by 
the  commission,  4-3,  two  months  ago 
(Closed  Circuit,  Nov.  26,  1962). 
But  this  result  could  be  reversed  after 
Mr.  Cox,  who  is  believed  to  endorse  the 
idea,  replaces  Commissioner  Craven, 
who  opposed  it.  This  doesn't  mean  the 
rule  will  eventually  be  adopted,  how- 
ever. Although  he  has  pushed  hard 
for  the  proposal,  Commissioner  Lee 
now  says  he's  "not  sure"  he  would 
vote  for  it.  He  said  recently  he  wants 
to  see  the  industry's  comments  first. 
Commissioner  Henry,  who  also  voted 
for  the  rulemaking  proposal,  said  the 
same  thing. 

The  commission  will  also  make  an- 
other plea  to  Congress  for  authority  to 
regulate  catv  systems.  The  commis- 
sioners feel  they  need  this  power,  con- 
sidering the  potential  threat  catv  poses 
to  television  stations.  But  they  realize 
the  chances  of  congressional  action  are 
slim,  in  view  of  the  adamant  stand 
against  such  legislation  by  Rep.  Oren 
Harris  ( D-Ark. ) ,  chairman  of  the  House 
Commerce  Committee  (Broadcasting, 
June  25,  1962). 

Fm  freeze  ■  The  freeze  on  fm  grants, 
imposed  last  month  when  the  commis- 
sion proposed  its  nationwide  table  of 
allocations  for  the  80  U.  S.  fm  commer- 
cial channels  (Broadcasting,  Dec.  24, 


Comr.  Henry 


Comr.-Designate  Cox 


of  engineering  rules.  Some  advocate 
tougher  financial  qualifications. 

Minow  Dissent  ■  Dissenting  from 
this  last  view  is  Chairman  Minow.  He 
cited  the  case  of  two  young  men,  Gary 
Gielow  and  James  Gabbert,  who  estab- 
lished an  fm  station  in  San  Francisco 
with  $11,000  in  1957  and  made  a  suc- 
cess of  it  (Broadcasting,  Jan.  14). 
"How  could  enterprise  like  that  be  ac- 
commodated within  tightened  financial 
rules?"  he  asked.  But  he  feels  the  com- 
mission should  be  careful  about  the 
financial  qualifications  of  prospective 
buyers  in  the  case  of  station  transfers. 

How  long  will  the  current  am  freeze 


submitted  by  the  commission's  network 
study  staff  (Broadcasting,  Dec.  3),  it's 
doubtful  that  many  of  the  staff  recom- 
mendations will  be  incorporated.  Cer- 
tainly the  staff's  most  controversial  pro- 
posal— that  all  broadcasters  be  required 
to  join  a  government-supervised  trade 
association — doesn't  command  anything 
like  majority  commission  support. 
Commissioner  Robert  T.  Bartley  is  the 
only  member  who  has  spoken  kindly  of 
the  report,  at  least  in  public  (Broad- 
casting, Dec.  17). 

Commissioner  Robert  E.  Lee's  pro- 
posal that  the  commission  adopt  the 
NAB  radio  and  tv  commercial  codes 


Comr.  Bartley  Comr.  Craven 

1962),  will  probably  last  well  into  the 
summer.  In  the  meantime,  the  commis- 
sion will  give  a  great  deal  of  attention 
to  the  protests  of  those  who  have  asked 
the  commission  to  return  to  its  protected 
contour  concept  of  station  assignments. 
Several  commissioners  indicated  some 
compromise  is  likely  between  the  two 
proposals. 

Still  hanging  over  broadcasters'  heads, 
and  all  others  doing  business  with  the 
commission,  is  a  proposal  to  charge 
fees  for  applications.  The  commission 
was  swamped  with  protests  when  it  put 
this  idea  out  for  comments  last  spring 
(Broadcasting,  May  21,  1962),  but 
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Kennedy,  advisory  group  meet  in  White  House 


President  Kennedy  conferred  with 
the  U.  S.  Advisory  Commission  on 
Information  at  the  White  House,  fol- 
lowing a  meeting  of  the  group  in 
Washington  (At  Deadline,  Jan.  28). 


Shown  here  (1  to  r) :  Louis  T.  Olom, 
staff  director  of  the  commission; 
Sigurd  Larmon,  Young  &  Rubicam; 
J.  Leonard  Reinsch,  executive  direc- 
tor of  the  Cox  stations  and  chairman 


ill! 

of  the  commission;  the  President; 
Clark  Mollenhoff,  Washington  cor- 
respondent for  the  Cowles  newspa- 
pers; Morris  S.  Novik,  New  York: 
John  L.  Seigenthaler,  Nashville  Ten- 
nessean;  Edward  R.  Murrow,  U.  S. 
Information  Agency. 


Chairman  Minow,  prime  mover  behind 
the  proposal,  still  thinks  it's  sound. 
Other  commissioners,  even  some  who 
voted  for  the  rulemaking,  doubt  that  the 
proposal  will  be  adopted,  at  least  for  the 
foreseeable  future.  They  say  there  are 
too  many  practical  problems  involved 
in  arriving  at  a  "reasonable"  fee  for 
each  applicant. 

Waiting  on  Congress  ■  The  next 
move  in  the  clear-channel  case,  all  com- 
missioners agree, ,  is  up  to  Congress. 
After  the  commission  voted  to  dupli- 
cate 1 3  of  .the  25  clear  channels,  the 
House  adopted  a  resolution  last  July 
asking  the  commission  tp  delay  action 
for  a  year  and  also  to  authorize  power 
higher  than  the  present  50  kw  limit. 
This  second  proposal  runs  counter  to  a 
1938  Senate  resolution  asking  the  com- 
mission to  limit  radio  stations'  power 
to  50  kw. 

The  commissioners  say  if  Congress 
takes  -no  further  action  by  July,  they 
will  proceed  to  assign  second  fulltime 
stations  to  the  13  channels.  But  sev- 
eral commissioners,  including  Chair- 
man Minow  and  Commissioners  Ford 
and  Lee,  said  they  would  be  willing  to 
take  a  fresh  look  at  the  question  of 
lifting  the  50  kw  limit  on  power.  They 
said  the  commission  would  move  very 
cautiously,  however,  to  make  sure  grant- 
ing of  higher  power  wouldn't  have  an 
adverse  economic  impact  on  other  sta- 
tions. 

The  equal-time  section  of  the  Com- 
munications Act,  Sec.  315,  remains  as 
much  of  a  headache  for  the  commis- 
sion, which  must  administer  it,  as  for 
Congress,  which  is  constantly  besieged 
with  requests  from  broadcasters  to  lib- 
eralize if  not  repeal  it.  But  it  will  do 
Congress  no  good  to  ask  the  commis- 
sion's  advice.    The   commission  will 


probably  support  as  a  minimum,  sus- 
pension of  the  law  in  1964,  as  in  1960, 
to  exempt  candidates  for  president  and 
vice  president.  But  beyond  that,  only 
Commissioner  Ford  has  a  solution — to 
repeal  the  section  and  give  the  FCC  re- 
sponsibility for  assuring  broadcasters' 
fair  play  under  a  fairness  doctrine 
(Broadcasting,  Nov.  12,  1962).  The 
other  commissioners  agree  Sec.  315  is 
difficult  to  live  with.  But  they  say  any 


substantial  change  would  probably  make 
it  worse. 

The  FCC,  however,  will  ask  Congress 
to  resolve  the  conflict  between  the  Sec. 
315  provision  prohibiting  censorship  of 
candidates  and  another  section  of  the 
Communications  Act  prohibiting  re- 
broadcast  of  material  without  the  orig- 
inating station's  permission.  This  con- 
flict resulted  in  a  complaint  on  which 
the  commission  divided  2-2  during  last 


It's  what  camera  says,  not  how,  FTC  told 


Does  a  tv  advertiser  have  the  re- 
sponsibility to  make  sure  no  subter- 
fuge is  used  in  his  commercials  even 
though  the  product  will  perform  ex- 
actly as  shown? 

This  was  the  question  argued  last 
week  before  the  Federal  Trade  Com- 
mission in  the  Libby-Owens-Ford  and 
General  Motors  safety  plate  glass 
commercials  in  1957-58.  GM  counsel 
William  Symonds  argued  that  the 
method  by  which  a  film  is  made  is 
irrelevant  so  long  as  there  is  no 
misrepresentation  of  the  product. 

Joseph  Smith,  for  L-O-F,  said 
there  was  no  fraud  on  the  public  in 
commercials  shot  through  an  open 
window  and  represented  as  having 
been  taken  through  an  L-O-F  safety 
plate  glass  window  because  the  view 
is  exactly  the  same. 

An  initial  decision  by  FTC  Ex- 
aminer Harry  R.  Hinckes  found  the 
respondents  guilty  of  trickery  and 
false  demonstrations  (Broadcasting, 
Aug.  6,  1962).  The  examiner  ruled 
that  L-O-F  commercials  had  mis- 
represented the  alleged  distortion  of 
a  competitor's  safety  sheet  glass  and 


had  represented  to  the  public  that 
pictures  taken  through  an  open  auto- 
mobile window  had  been  shot 
through  L-O-F  safety  plate  glass.  A 
GM  commercial,  the  examiner 
found,  had  filmed  sheet  glass  through 
Vaseline  to  cause  distortion. 

FTC  counsel  Edward  F.  Downs 
and  Anthony  Kennedy  Jr.  told  the 
Trade  Commission  that  GM  and 
L-O-F  shquid.be  held  jointly  respon- 
sible for  the  alleged  false  representa- 
tions. The  examiner  ruled  that  the 
advertising  campaigns  were  separate. 
Mr.  Kennedy  charged  that  GM  gave 
advance  approval  to  the  L-O-F  com- 
mercials promoting  safety  plate  glass. 

Mr.  Downs  said  the  commercials 
were  an  unfair  method  of  competi- 
tion and  that  the  consumer  has  a 
right  "to  see  what  he  thinks  he  sees." 

Both  L-O-F  and  GM  claimed  that 
they  didn't  know,  until  the  FTC  filed 
a  complaint,  that  camera  tricks  had 
been  used  in  filming  the  commercials. 
"L-O-F  not  for  one  minute  approved 
of  that  shenanigan,"  Mr.  Smith  said. 
"These  films  were  shown  by  L-O-F 
in  the  best  of  good  faith." 
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fairs  campaign.  The  complaint  was 
filed  by  a  candidate  for  the  U.  S.  Senate 
who  had  incorporated  taped  segments 
of  his  opponents'  broadcasts  into  a  pro- 
gram of  his  own.  Stations  in  the  state  re- 
fused to  carry  it  because  of  the  prohibi- 
tion against  rebroadcasting  material 
without  approval. 

This  list  of  problems  facing  the  com- 
mission in  1963  isn't  complete,  of 
course.  There  remain  such  thorny  prob- 
lems as  loud  commercials,  vhf  drop-ins, 
option  time — to  mention  a  few  on  which 
commission  thinking  is  far  from  crys- 
tallized. And,  as  Chairman  Minow  said, 
"these  problems  don't  lend  themselves 
to  easy  solutions" — which  is  another 
way  of  saying  that,  whatever  the  solu- 
tion, somebody's  going  to  holler. 

Moss  subcommittee 
given  broader  range 

A  powerful  new  House  subcommit- 
tee has  been  given  new  tools  for  a 
broad  investigation  of  government  in- 
formation policies — including  a  deep, 
detailed  examination  of  the  "news  man- 
agement" revealed  by  the  Cuban  crisis. 

Rep.  John  E.  Moss  (D-Calif.),  who 
has  headed  the  highly-active  but  limit- 
ed-in-power  Special  Subcommittee  on 
Government  Information  for  eight 
years,  was  named  chairman  Thursday 
(Jan.  31)  of  the  Subcommittee  on  For- 
eign Operations  and  Government  In- 
formation of  the  Government  Opera- 
tions Committee. 

Already  squarely  on  the  record  in 
favor  of  pushing  back  unnecessary  and 
unwise  curbs  on  access  to  information 
— not  on  the  Congress  alone  but  on 
the  general  public  as  well — Rep.  Moss 
also  has  expressed  great  concern  about 
administration  policies  which  seek  to 
manage  news  (Broadcasting,  Jan.  14). 

His  new  subcommittee  is  the  result 
of  a  major  overhaul  of  the  Government 
Operations  Committee  organization  by 
Chairman  William  L.  Dawson  (D-Ill.), 
who  has  supported  Rep.  Moss  through- 
out the  latter's  special  subcommittee's 
activities  in  the  informational  field.  The 
committee  chairman  augmented  the  old 
freedom  of  information  unit  with  a 
subcommittee  on  foreign  operations. 

Overseas  Looksees,  Too  ■  Rep.  Moss' 
new  subcommittee  will  have  authority 
to  investigate  overseas  for  the  first  time. 

Although  subcommittee  plans  have 
not  been  formally  announced,  the  chair- 
man is  known  to  be  especially  inter- 
ested in  getting  into  problems  of  news 
management  by  the  government.  It  is 
likely  panels  of  newsmen  will  be 
formed  to  describe  information  prob- 
lems met  during  the  Cuban  crisis. 

Another  area  into  which  the  sub- 
committee can  be  expected  to  probe 
is  lobbying  activities  of  government  in- 
formation arms,  as  well  as  their  gen- 
eral efficiency  and  economics. 
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high  resolution  vidicon  film  chain 

with  automatic     exposure  control 


r 


The  finest  in  high  resolution 
vidicon  film  chains,  model 
PA-550  .  .  .  designed  for  network . 
origination  to  provide  the  ulti- 
mate possible  in  television  film 
reproduction,  utilizing  80  gauss 
deflection  system  and  stable  cir- 
cuits of  the  GPL  military  1000 
line  system. 


Automatic  operation  by  1000  to  1 
servo  controlled  light  valve. 


An  order  of  magnitude  better 
than  other  available  film  systems 
ins 

SIGNAL  TO  NOISE 
RESOLUTION 
STABILIZED  OPERATION 

RELIABILITY 

Over  15  systems  already  in  network  serv- 
ice providing  a  "seeable"  difference  in 
picture  quality. 

For  the  best  and  most  modern  broadcast  systems 
and  supplies,  look  to  VISUAL— your  SOURCE  for 
Superior  Equipment  from  Specialist  Manufacturers. 

Sold  by: 

VISUAL  ELECTRONICS 

CORPORATION 
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WRITER'S  CRAMP  AT  FCC? 

Along  with  letter  that  almost  wasn't  sent,  WKY-TV 
gets  license  renewal,  despite  defiance  on  programs 


WKY-TV  Oklahoma  City,  which  had 
refused  to  bend  to  FCC  staff  pressure 
to  revise  its  progamming  policy,  re- 
ceived a  three-year  renewal  of  its  lic- 
ense last  week. 

The  commission's  action,  on  a  6-0 
vote,  was  announced  along  with  the  re- 
lease of  a  copy  of  a  letter  to  the  station 
which  stressed  the  importance  the  com- 
mission attaches  to  the  station's  efforts 
to  determine  community  needs  and  to 
its  broadcasts  of  21  local  live  programs 
in  prime  time. 

But  the  letter — coming  after  the  com- 
mission's staff  had  raised  serious  ques- 
tions about  WKY-TV's  proposed  pro- 
gramming—  was  regarded  by  some  ob- 
servers as  a  "face-saving"  device.  At 
least  two  commissioners  voted  against 
sending  it,  it  was  learned. 

The  letter  said  the  renewal  was  being 
granted  "on  the  basis  of  information 
submitted  in  the  amendments  to  your 
application."  Actually,  the  station  didn't 
amend  its  application.  The  commission 
apparently  was  referring  to  a  detailed 
explanation  of  how  the  station  had 
determined  community  needs. 

WKY-TV  had  been  one  of  dozens  of 
stations  across  the  country  whose  pro- 
gramming proposals  had  been  ques- 
tioned by  the  commission's  Broadcast 
Bureau  during  its  review  of  their 
applications  for  renewal  (Broadcast- 
ing, Dec.  3).  The  letter-writing  cam- 
paign was  seen  by  some  as  an  effort  to 
induce  stations  to  carry  local  live  talk 
shows. 

Received  Two  Letters  ■  WKY-TV, 
whose  license  expired  last  June,  received 
two  letters  inquiring  into  its  lack  of 
proposed  local  live  programming  in 
prime  time  and  asking  whether  the 
schedule  had  the  "flexibility"  to  meet 
the  needs  of  minority  groups. 

But  the  station  refused  to  amend  its 
application  to  eliminate  the  questions 
raised  by  the  Broadcast  Bureau.  To  the 
first  letter,  the  station  replied  with  a 
description  of  its  effort  to  determine 
community  needs.  It  also  asserted  it 
had  a  policy  of  preempting  regularly 
scheduled  programs  for  local  live  shows 
in  prime  time  when  such  preemptions 
were  warranted.  This  policy  resulted  in 
21  local  live  programs  in  prime  time 
in  1961. 

To  the  second  letter,  the  station  said 
that  although  it  doesn't  consider  its 
judgment  infallible,  its  "program  sched- 
ule is  the  result  of  its  considered  opin- 
ion based  upon  its  knowledge  of  the 
area  and  its  evaluation  of  the  various 
factors  which  must  be  considered  in 
any  determination  of  what  program 


best  serves  the  public  interest." 

The  bureau,  it  was  understood,  had  a 
third  letter  of  inquiry  ready  to  send  to 
the  station.  But  the  commission,  at  a 
meeting  two  weeks  ago,  told  the  bureau 
to  cancel  it  and  prepare  another  one 
announcing  the  station's  license  would 
be  renewed.  The  commission  has  been 
disturbed  by  the  extent  of  the  staff's 
letter  writing  campaign,  and  is  taking 
steps  to  curb  it  (see  story  page  48). 

Survey  Cited  ■  In  its  letter  to  the 
station,  the  commission  said  that  in 
granting  renewal,  it  "considered  care- 
fully the  fact  that  you  conducted  a 
comprehensive  survey  of  community 
organizations  in  November  1960,  and 
that  based  thereon  the  application  of 
your  pre-emption  policy  in  1961  re- 
sulted in  your  carrying  21  local  live 
programs  during  prime  time." 

The  commission  noted  this  was  a 
'"substantial  increase  in  such  local  live 
programming  in  these  hours"  in  com- 
parison with  1959,  when  six  such  pro- 
grams were  carried,  and  1960,  when 
there  was  only  one  program  of  that 
type. 

"We  have  assumed,"  the  commission 
said,  "that  the  results  of  your  1961 


pre-emption  policy,  which  were  based 
on  a  community  survey,  are  a  better 
measure  of  your  plans  for  the  ensuing 
period,  and  have  renewed  your  license 
in  reliance  of  such  an  understanding." 

The  commission  also  cited  its  decis- 
ion in  the  KORD  Pasco,  Wash.,  case, 
in  which  it  said  that  programming  "pro- 
posals made  are  not  'binding'  to  the 
last  decimal  point"  and  that  "a  pro- 
gramming format  in  a  particular  com- 
munity is  not  a  fixed,  immutable  con- 
cept." The  commission  set  its  "prom- 
ise vs.  performance"  policy  in  the 
KORD  decision  (Broadcasting,  July 
17.  1961). 

There  was  considerable  speculation 
— some  of  it  contradictory — as  to  what 
effect  the  WKY-TV  decision  would  have 
on  future  renewal  cases.  Some  com- 
mission officials  said  no  dramatic 
changes  should  be  expected  until  the 
commission  finally  decides  what  it  will 
include  in  its  revised  program  report- 
ing form. 

But  there  was  considerable  agree- 
ment that  the  decision  was,  at  least,  a 
"clarification"  of  the  authority  the 
commission  has  delegated  to  the  staff. 
From  now  on,  according  to  one  official, 
the  commission  will  probably  not  "in- 
sist" on  regularly  scheduled  local  live 
shows.  "If  a  station  has  a  policy  of 
preempting  programs  for  local  live 
shows,  and  implements  it  effectively, 
this  will  probably  be  acceptable,"  he 
said. 


Daytimers  oppose  FCC  proposal 

CONTEND  IT  WILL  DO  MORE  HARM  THAN  GOOD 


"Six  to  six  or  fight,"  the  motto  of 
the  Daytime  Broadcasters  Assn.,  was 
reinforced  by  the  group's  board  of  di- 
rectors in  Washington  last  week.  The 
board  decided  to  (1)  oppose  the  FCC's 
current  pre-sunrise  rulemaking  and  (2) 
open  an  office  in  Washington  to  con- 
tinue the  crusade  for  daytime  stations. 

In  its  current  rulemaking,  the  FCC 
has  proposed  to  permit  daytimers 
operating  on  Class  III  regional  channels 
to  operate  pre-sunrise  only  in  communi- 
ties not  served  by  a  local  fulltime  sta- 
tion. Such  pre-sunrise  operation  would 
be  limited  to  non-directional  antennas 
and  500  watts.  All  operation  by  day- 
timers  after  sunset  would  be  prohibited 
under  the  proposal.  Comments  are  due 
March  15. 

DBA  maintained  that  the  proposed 
rules  are  even  more  restrictive  than 
present  provisions,  under  which  many 
daytime  stations  are  permitted  to  operate 
pre-sunrise.  The  FCC  plan  will  not  help 
those  communities  served  only  by  day- 
time stations  operating  on  clear  chan- 
nels, DBA  said. 

In  a  January  bulletin  to  member  sta- 
tions, DBA  said  that  a  study  in  Illinois 
showed  that  24  communities  in  that 


state  would  benefit  with  pre-sunrise 
service  from  the  FCC  proposal  while 
37  cities  with  daytime  only  stations 
would  not.  Of  the  37  Illinois  cities,  28 
do  not  have  a  fulltime  station.  "This 
places  the  local  public  interest  in  an 
engineering  strait  jacket,"  DBA  said. 

The  association  urged  its  member  sta- 
tions to  "fully  acquaint"  the  members 
of  Congress  with  the  daytime  problem 
and  to  push  for  legislation  during  the 
present  session.  "It  takes  grass  roots 
support  to  get  action  in  Washington, 
D.  C,"  DBA  stressed. 

A  Washington  office  will  be  opened 
by  the  daytime  broadcasters  at  1001 
Connecticut  Ave.,  N.W.,  the  DBA  board 
announced.  Staffing  plans  will  be  an- 
nounced later.  A  membership  meeting 
of  the  association  will  be  held  in  Chic- 
ago during  the  March  31 -April  3  NAB 
convention.  Board  members  present  for 
the  DBA  meeting  in  Washington  last 
week  included  Ray  Livesay,  WLBH 
Mattoon,  111.,  chairman;  Richard 
Adams,  WKOX  Framingham,  Mass., 
president;  Ike  Cohen,  WCAP  Lowell, 
Mass.;  R.  W.  Olson,  KWOA  Worthing- 
ton,  Minn.,  and  Thomas  Rogers,  WCLT 
Newark,  Ohio. 
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WKZO  RADIO  MARKET 
COVERAGE  AREA  •  NCS  '61 


BUT...  With  WKZO  Radio,  Ride 
The  Crest  in  Kalamazoo 
and  Greater  Western  Michigan! 

WKZO  Radio  is  the  station  with  the  biggest  splash  in 
Greater  Western  Michigan:    NCS  '61  credits  WKZO 
Radio  with  more  circulation  than  any  radio  rival—with 
40.4%  more  than  all  other  Kalamazoo  stations  combined. 

And  it's  high  tide  at  all  hours,  too:  the  6-county  Pulse  of 
Sept.,  '62  shows  WKZO  Radio  outrating  all  competitors 
in  358  of  360  quarter-hours  surveyed — dominating  all 
hours  surveyed  in  both  total  listening  and  adult  listening. 

And  rising  fast!    Sales  Management  has  predicted  that 
Kalamazoo  will  outgrow  all  other  U.  S.  cities  in  personal 
income  and  retail  sales  between  1960  and  1965. 

Let  your  Avery-Knodel  man  give  you  the  complete  log! 
%A  wave  112  feet  from  trough  to  crest  was  computed  from  U.  S.  S.  Ramapo  in  1933. 


RADIO 

WKZO   KALAMAZOO-BATTLE  CREEK 
WJEF   GRAND  RAPIDS 
WJEF-FM   GRAND  RAP  I DS-KALAMAZOO 
WWTV-FM  CADILLAC 


WKZO 

CBS  RADIO  FOR  KALAMAZOO 
AND  GREATER  WESTERN  MICHIGAN 

Avery-Knodel,  Inc.,  Exclusive  National  Representatives 


TELEVISION 

WKZO-TV   GRAND  RAPI DS-KALAMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY 

/WWUP-TV   SAULT  STE.  MARIE 
K0LN-TV7  LINCOLN,  NEBRASKA 
\  / KGIN-TV  GRAND  ISLAND,  NEB. 
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WLOV  (FM)  has  its 
license  revoked 

The  death  penalty  was  dealt  to 
WLOV  (FM)  Cranston,  R.  I.,  by  the 
FCC  last  week  on  grounds  the  station 
made  misrepresentations  to  the  com- 
mission, committed  numerous  technical 
violations  and  had  been  financially  ir- 
responsible. 

WLOV  was  warned  in  November 
1961  that  it  was  liable  to  have  its  li- 
cense revoked.  But  the  station  waived 
the  right  to  a  hearing  (Broadcasting, 
March  19,  1962).  WLOV,  in  an  ex- 
planatory letter  to  the  commission,  ad- 
mitted some  of  the  transgressions, 
claimed  that  some  of  the  technical  vio- 
lations had  been  corrected  and  said 
that  revocation  was  too  severe  a  punish- 
ment "in  view  of  failings  due  primarily 
to  human  frailities  rather  than  a  per- 
nicious design  to  reap  huge  profits  by 
making  deceptive  representations." 

The  commission,  however,  decided 
that  WLOV  had  a  record  of  "total  dis- 
regard" for  its  rules  and  that  it  could 
not  depend  upon  the  word  of  the  sta- 
tion. 

FCC  gets  court  support 
in  interference  order 

A  federal  appeals  court  in  Washing- 
ton last  week  upheld  the  FCC's  right  to 
deny  an  applicant  whose  proposed  op- 
eration would  receive  more  than  10% 
interference. 

In  an  opinion  by  the  court  as  a 
whole,  the  U.  S.  Court  of  Appeals  re- 
jected an  appeal  by  WBRD  Bradenton, 
Fla.,  a  daytimer,  to  overrule  the  FCC's 
denial  of  the  station's  application  for 
nighttime  operation.  WBRD  operates 
with  1  kw  on  1420  kc. 

In  denying  the  WBRD  application 
for  nighttime  service  the  FCC  found 
that  50%  of  the  people  in  the  proposed 
service  area  would  receive  interference 
from  existing  stations.  The  court  agreed 
that  this  is  a  judgment  within  the  "ex- 
pertise" of  the  commission. 

Initial  decision  favors 
Miller  in  Kennett  case 

FCC  Hearing  Examiner  Basil  P. 
Cooper  issued  an  initial  decision  last 
week  favoring  a  grant  of  a  new  am  sta- 
tion on  1440  kc  with  1  kw  daytime  in 
Kennett,  Mo.,  to  William  L.  Miller. 

In  April  1962  the  commission  or- 
dered a  hearing  held  on  Mr.  Miller's 
application  following  a  petition  by 
KBOA  Kennett  that  charged  him  with 
"willful  misrepresentations"  to  the  com- 
mission (Broadcasting,  April  16, 
1962).  Mr.  Miller  and  Luther  Pillow 
had  applied  to  the  commission  for  per- 
mission to  sell  KHSJ  Hemet,  Calif., 
because  Mr.  Miller  wished  to  devote 
his  full  time  to  real  estate  interests.  Mr. 


Miller,  KBOA  claimed,  applied  for  the 
Kennett  frequency  on  May  23,  1960, 
one  day  after  the  sale  of  KHSJ. 

Examiner  Cooper,  for  several  years 
a  member  of  the  transfer  and  assign- 
ment section  of  the  FCC,  said  he  was 
not  aware  that  the  commission  had  ever 
asked  if  a  licensee  planned  to  re-enter 
broadcasting  after  selling  a  station. 

There  is  no  logical  reason  for  anyone 
to  conceal  from  the  commission  that 
they  might  re-enter  the  broadcasting 
field,  Mr.  Cooper  concluded. 

Comsat  incorporators 
submitted  to  Senate 

President  Kennedy  last  week  sub- 
mitted the  names  of  12  incorporators 
for  the  Communications  Satellite  Corp. 
to  the  Senate,  where  they  were  referred 
to  the  Senate  Commerce  Committee. 
No  date  has  been  set  for  a  hearing. 

The  incorporators  nominated  by  the 
President  are  the  same  as  those  named 
under  a  recess  appointment  last  October 
(Broadcasting,  Oct.  15,  8,  1962),  ex- 
cept for  Philip  L.  Graham,  president 
of  the  Washington  Post  Co.  (Post- 
Newsweek  stations),  chairman  of  the 
board  of  incorporators,  who  resigned 
last  week.  Sam  Harris,  New  York  at- 
torney and  director  in  two  mining  com- 
panies, who  was  vice  chairman  of  the 
board,  succeeded  Mr.  Graham.  Mr. 
Graham  told  the  President  in  his  letter 
of  resignation  that  he  had  promised  to 
serve  until  the  corporation  was  estab- 
lished. He  also  indicated  reasons  of 
health  for  resigning. 

Besides  Mr.  Harris,  the  roster  of  in- 
corporators includes: 

Edgar  F.  Kaiser,  Kaiser  Industries 
(with  broadcast  interests  in  Hawaii  and 
California);  Leonard  H.  Marks,  partner 
in  Washington  communication  law  firm 
of  Cohn  &  Marks;  George  L.  Killion, 
president  of  American  President  Lines 
and  chairman  of  Loew's  Inc.,  former 
owner  of  WHN  (then  WMGM)  New 
York;  Bruce  G.  Sundlun,  Washington 
attorney  who  is  secretary  and  general 
counsel  of  The  Outlet  Co.  (WJAR-AM- 
FM-TV  Providence,  R.  I.);  and  David 
M.  Kennedy,  Chicago  banker;  Sidney 
J.  Weinberg,  New  York  investment 
banker;  A.  Byrne  Litschgi,  Florida  at- 
torney; Beardsley  Graham,  Kentucky 
research  company  president;  Leonard 
Woodcock,  Detroit  union  official; 
George  Feldman,  New  York  attorney 
and  businessman,  and  John  T.  Connor, 
New  Jersey  drug  company  official. 

WHDH-TV  contests 
order  on  ch.  5 

WHDH-TV  (ch.  5)  Boston,  renewing 
its  efforts  to  retain  the  Boston  channel, 
has  charged  that  the  commission's  Dec. 
19  order,  making  ch.  5  available  until 


March  26  for  comparative  applications, 
is  not  in  accord  with  the  Communica- 
tions Act. 

WHDH-TV,  owned  by  the  Boston 
Herald-Traveler,  received  a  four-month 
license  to  operate  ch.  5  last  fall  (Broad- 
casting, Oct.  1,  1962).  It  originally 
received  the  ch.  5  grant  in  1957  but  a 
rehearing  was  ordered  because  of  off 
the  record  contacts  with  commissioners. 

The  FCC's  failure  to  act  on  WHDH- 
TV's  renewal  application — required 
when  the  four-month  license  was 
granted — is  "illegal  and  invalid,"  since 
the  law  requires  action  on  uncontested 
renewals  within  three  months,  the  sta- 
tion said. 

Opposition  by  Charles  River  Civic 
Tv  Inc.  is  not  relevant  because,  the  sta- 
tion said,  Charles  River  is  not  actually 
an  applicant. 

WHDH-TV  said  Boston  Broadcast- 
ing Co.  is  not  an  applicant  because  it  has 
formed  no  corporation  and  Massachu- 
setts Bay  Telecasters  Inc.  because  it  is 
not  legally  qualified  to  be  an  applicant. 

WLBW-TV  completes 
testimony  on  ch.  10 

L.  B.  Wilson  Inc.  completed  its  di- 
rect testimony  last  week  in  the  com- 
parative hearing  being  held  to  deter- 
mine which  of  four  applicants  will  op- 
erate on  ch.  10  Miami. 

L.  B.  Wilson,  owner  of  WLBW-TV, 
which  is  now  on  the  channel,  has  based 
its  case  largely  on  the  qualifications  of 
its  management,  the  station's  program- 
ming record  and  the  plant  investment 
it  has  already  made. 

But  as  the  hearing  ground  into  its 
second  week,  Charles  H.  Topmiller, 
president,  and  Mrs.  Jeanette  Heinz,  vice 
president  and  treasurer,  were  cross  ex- 
amined at  length  on  changes  in  the 
capital  structure  of  L.  B.  Wilson.  Op- 
posing counsel  indicated  they  thought 
the  changes — which  saw  the  outstand- 
ing stock  reduced  from  1,465  shares  to 
458 — should  have  been  reflected  in  the 
company's  license  application. 

Sol  Taishoff,  president  of  Broadcast- 
ing Publications  and  owner,  through 
Jolar  Inc.,  of  a  minority  interest  in  L. 
B.  Wilson,  testified  Tuesday  under  sub- 
poena by  Civic  Television  Inc. 

Civic's  counsel,  Quinn  O'Connell, 
sought  to  determine  Mr.  Taishoff's  rela- 
tionship with  L.  B.  Wilson  in  light  of 
his  background  as  a  newsman  and  the 
news  sources  he  has  established  over 
the  years,  and  whether  he  has  an  im- 
portant voice  in  the  station's  manage- 
ment. 

Mr.  Taishoff,  however,  said  he  leaves 
all  decisions  to  management.  He  also 
said  he  never  offers  any  advice  unless 
asked  and  added  that  his  contacts  with 
the  management  group  are  limited  to 
about  one  or  two  a  month. 

Jolar  Inc.  owns  11.3%  of  L.  B.  Wil- 
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OVER  THE  TOP. . . 


California 
become  the  Nation's 
most  populous  state. 
The  growth  of  KTVU 
has  matched  that  of 
California.  Now 
recognized  as  the 
Nation's  LEADING 
Independent  TV 
Station,  KTVU  serves 
over  a  million  and  a 
half  TV  homes  in 
California's  number  2 
market . . .  the  only 
independent  TV 

Central  and 
Northern  California. 

Buy  the  LEADING 
Independent  in  the 
Number  1  State. 


The  Nation's  LEADING 
Independent  TV  Station 


CHANNEL 


SAN  FRANCISCO's  cable  cars  are  a  permanent  part  of  the  city's 
landscape.  Moving  at  12  miles  per  hour,  the  cable  cars  climb  lines 
on  three  of  the  city's  routes,  carrying  passengers  from  the  Bay  to 
downtown  San  Francisco. 


SAN  FRANCISCO  •  OAKLAND 

Represented  nationally  by  H-R  Television,  Inc. 


BROADCASTING,  February  4,  1963 


Photo  Moulin  Studios 
55 


son.  Most  of  this  was  inherited  by  Mr. 
Taishoff  from  the  estate  of  L.  B.  Wil- 
son and  was  turned  over  to  Jolar,  a 
family-owned  corporation. 

South  Florida  Television  Corp.  will 
begin  presenting  its  case  today  (Mon- 
day), to  be  followed  by  Civic  and 
Miami  Television  Corp. 

In  view:  new  squeeze 
on  public  utility  ads 

Advertising  by  public  utility  com- 
panies for  the  purpose  of  "influencing 
public  opinion  with  respect  to  public 
policy"  is  the  target  of  proposed  new 
rules  by  the  Federal  Power  Commis- 
sion. The  new  rules  would  require 
such  companies  to  give  a  detailed  ac- 
counting of  non-operating  expenditures 
of  this  type  as  justification  for  their 
deduction  for  tax  purposes. 

About  one  third  of  public  utilities' 
budgets  is  devoted  to  radio  or  television. 

Comments  are  due  next  Tuesday 
(Feb.  12)  on  the  proposal  which  would 
require  utilities  to  make  a  detailed  ac- 
counting for  the  following:  "Expendi- 


tures for  the  purpose  of  influencing 
public  opinion  as  to  the  election  of  pub- 
lic officers,  referenda,  proposed  legisla- 
tion, proposed  ordinances,  repeal  of  ex- 
isting law  or  ordinances,  approval  of  or 
revocation  of  franchises,  for  the  pur- 
pose of  influencing  decision  of  public 
officers,  or  having  any  direct  relation- 
ship to  public  matters,  including  the 
influencing  of  public  opinion  with  re- 
spect to  public  policy." 

An  earlier  FPC  decision,  which  the 
U.  S.  Supreme  Court  refused  to  review, 
held  that  power  companies  could  not 
deduct  the  cost  of  advertising  discuss- 
ing the  question  of  private  vs.  public 
power.  The  proposed  new  rules  are 
based  on  this  decision  and  would  make 
the  restriction  apply  to  all  types  of  pub- 
lic utilities  under  the  power  commis- 
sion's jurisdiction. 

Report  on  Red  propaganda 

The  USIA  has  released  Communist 
Propaganda  Around  The  World,  a 
compilation  of  data  on  communist  ac- 
tivities. Subtitled  "Apparatus  and  Ac- 
tivities— 1961,"  the  study  covers  Red- 


bloc  efforts  for  1961,  although  the 
USIA  notes  that  90%  of  the  general  in- 
formation may  be  considered  currently 
valid. 

Sections  of  the  book  are  devoted  to 
both  radio  and  television  activities  of 
communist  propagandists,  and  charts 
are  included  which  compare  broadcast 
growths  of  free-world  and  communist 
countries. 

Top  committee  post 
goes  to  Grinstein 

Gerald  B.  Grinstein,  former  counsel 
on  the  Senate  Surface  Transportation 
Subcommittee,  was  named  chief  coun- 
sel of  the  Senate  Commerce  Committee 
last  week  by  Chairman  Warren  G.  Mag- 
nuson  (D-Wash.). 

Mr.  Grinstein  is  a  resident  of  Seattle. 
He  replaces  Harold  I.  Baynton  who  had 
been  acting  chief  counsel  since  the 
death  of  Frank  Pellegrini  in  1955.  Mr. 
Baynton  indicated  he  would  stay  with 
the  committee. 

Mr.  Grinstein,  30,  is  a  graduate  of 
Yale  U.  and  the  Harvard  U.  Law 
School. 


 THE  MEDIA  

NEW  UHFS  AIM  FOR  NEGRO  AUDIENCES 

D.C.'s  WOOK-TV  starts  Feb,  11;  LA.'s  KMX  in  March 


Los  Angeles  and  Washington,  D.C., 
are  about  to  get  second  uhf  television 
stations.  And  both  will  aim  their  pro- 
gramming at  the  Negro  audience. 

WOOK-TV,  ch.  14,  Washington  is 
scheduled  to  begin  operations  next  Mon- 
(Feb.  11)  according  to  John  Panagos, 
vice  president  of  United  Broadcasting 
Co.  KIIX  (TV),  ch.  22,  Los  Angeles, 
expects  to  start  sometime  in  March,  ac- 
cording to  H.  Calvin  Young  Jr.,  presi- 
dent of  Central  Broadcasting  of  Cali- 
fornia Inc.,  which  just  acquired  the 
station,  formerly  KBIC-TV  from  John 
Poole  for  $180,000  (Broadcasting, 
Jan.  28). 

(KM EX  [TV],  ch.  34,  Los  Angeles, 
specializes  in  Spanish-language  pro- 
gramming, and  WETA  [TV],  ch.  26, 
Washington,  is  an  etv  station.) 

For  its  Feb.  1 1  opening,  WOOK-TV 
plans  a  five-hour  "musical  extravangza" 
which  will  be  produced  by  the  station's 
music  director,  jazzman  Lionel  Hamp- 
ton. 

WOOK-TV  plans  to  be  on  the  air  on 
weekdays  from  5-11  p.m.  and  from 
3-11  p.m.  on  Saturdays  and  Sundays. 
Live  programs  will  include  two  daily 
half-hour  news  programs,  a  daily  Teen 
Dance  Party  and  a  variety  show,  using 
local  talent  three  times  weekly. 

Film  programs,  which  will  make  up 
over  half  of  WOOK-TV's  schedule,  in- 


clude Oscar  Brown  Jazz  Time,  U.S.A., 
Mahalia  Jackson's  spiritual  programs, 
Broadway  Goes  Latin,  and  a  90-minute 
weekly  series  One  Night  Stand. 

KIIX  will  start  with  a  daily  schedule 
of  "4  or  4:30  p.m.  to  1  1  p.m.  or  mid- 
night" according  to  Mr.  Young.  The 
station  will  program  in  two-hour  seg- 
ments "each  conducted  by  its  own  per- 
sonality, who  will  play  records,  intro- 
duce guest  entertainers,  interview  news- 
worthy individuals  and  in  general  keep 
things  moving  rapidly,  pretty  much  like 
a  deejay  on  an  independent  radio  sta- 
tion, or,  to  use  a  tv  simile,  like  the  Today 
program  on  NBC-TV."  KIIX  also  plans 
a  30-minute  children's  program  each 
afternoon  and  a  half-hour  of  news  in 
the  early  evening. 

The  KIIX  studios  and  offices  will  be 
housed  at  2330  W.  Washington  Blvd., 
in  a  Negro  residential  area.  The  build- 
ing formerly  housed  an  automobile 
showroom  which  is  being  converted 
into  a  main  studio,  which  will  be  open 
to  the  observation  of  sidewalk  passersby 
as  well  as  to  studio  audiences. 

WOOK-TV  is  owned  by  United 
Broadcasting  Co.,  Richard  Eaton,  presi- 
dent. Other  UBC  stations  are:  WOOK- 
AM  and  WFAN  (FM)  Washington; 
WSID-AM-FM  Baltimore;  WINX 
Rockville,  Md.;  WJMO  and  WCUY 
(FM)   Cleveland;  WANT  Richmond, 


Va.;  WMUR-TV  Manchester,  N.  H.; 
WFAB  South  Miami,  Fla.;  and  WBNX 
New  York.  United  also  holds  a  con- 
struction permit  for  WTLF  (TV),  ch. 
1 8,  Baltimore.  (WOOK,  WSID,  WJMO 
and  WANT  specialize  in  Negro  radio 
programming.) 

Mr.  Young  has  been  engaged  in  Ne- 
gro-programmed radio  station  operation 
for  more  than  a  decade.  He  is  currently 
president  of  WENO  Madison  (Nash- 
ville), Tenn.,  and  a  stockholder  in 
WGUS  North  S.  C.  (Augusta,  Ga.) 
and  WYAM  Bessemer  (Birmingham), 
Ala. 

WOOK-TV  will  have  275  kw  effec- 
tive radiated  power  and  KIIX  will  have 
540  kw. 

ASSN.  VIPS  MEET 

8th  meeting  will  review  and 
study  regulation  of  radio-tv 

Government  regulation  of  broadcast- 
ing will  dominate  discussions  at  the 
NAB's  8th  annual  Conference  of  State 
Association  Presidents  in  Washington 
Feb.  26-27.  A  detailed  review  and 
analysis  of  regulatory  issues  and  prob- 
lems facing  radio  and  television  by  NAB 
executives,  including  President  LeRoy 
Collins,  will  open  the  conference. 

Joseph  W.  Goodfellow,  vice  presi- 
dent-general manager  of  WRC-AM-FM- 
TV  and  president  of  the  Maryland-D.C. 
Broadcasters  Assn.,  will  serve  as  con- 
ference chairman  and  also  will  preside 
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Ampex  offers  the  widest  selection  of  profes- 
sional broadcast  recorders  today.  Each  pro- 
viding superior  performance.  Each  providing 
maximum  reliability.  There's  the  Ampex  351, 
standard  of  the  broadcast  industry.  The  Ampex 
352,  reproducer  for  monophonic  or  stereo- 
phonic sound.  The  Ampex  354,  recorder/ 
reproducer  designed  for  stereophonic  sound. 
The  Ampex  601,  professional  quality  portable 
recorder/reproducer.  The  Ampex  PR-10,  suit- 
case-size recorder/ reproducer  with  capabilities 
of  a  studio  console.  And  the  Ampex  3200  dupli- 
cator, master/slave  combination  for  high  qual- 
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itytape  duplicating  at  low  cost.  Most  Ampex 
recorders  have  stereophonic  versions.  The 
350  and  PR-10  Series  offer  4-track  playback. 
All  are  dependable,  flexible,  easy  to  operate. 
And  all  carry  the  Ampex  "Four  Star"  one-year 
warranty.  Ampex  also  makes  600  series  pro- 
fessional tape  noted  for  long  life  and  constant 
performance.  For  more  details  write  the  only 
company  providing  recorders,  tapes  and  mem- 
ory devices  for  every  application:  Ampex  Corpo- 
ration, 934  Charter  St.,  Redwood 
City,  California.  Sales  and  service 
engineers  throughout  the  world. 


Tofol  Daily  Time 
Spent  With  Radio 


Radio's  Share  Of  Total 
Time  Spent  With  Four 
Major  Media 


35.4% 

32.0% 

33.3% 

1960 


196! 


1962 


Note:  Figures  are  for  Jan  thru  Nov  of  each  year 

Source:  Sindlinger  Notional  Media  Activity  Reports 


A  Service  ot  CBS*** 


Sindlinger  finds  radio's  popularity  rising 


Radio  since  1960  has  been  grow- 
ing in  popularity.  Statistics  drawn 
from  Sindlinger  National  Media  Ac- 
tivity Reports  and  put  in  bar  graph 
form  (above)  indicate  the  trend. 

In  the  January-November  period 
for  each  of  the  past  three  years,  the 
move  has  been  upward.  Last  year's 
period  showed  radio  activity — mea- 
sured in  terms  of  total  daily  time 
spent  by  the  public  listening  to 
radio — to  be  6.1%  ahead  of  1961. 

Radio  also  scores  at  a  faster  rate 
than  other  media  in  the  report  of 
total  time  spent  by  the  public  with 


the  four  major  media.  While  radio 
went  up  6.1%,  tv  dropped  5.2%, 
according  to  this  analysis,  and  news- 
papers and  magazines  rose  1.7%  and 
2.5%,  respectively. 

The  graphic  analysis  was  released 
last  week  by  Maurie  Webster,  CBS 
vice  president  and  general  manager 
of  CBS  Radio  Spot  Sales.  He  said 
the  climb  reflects  "new  trends  in 
imaginative  and  informative  pro- 
gramming" but  warned  that  the  pop- 
ularity factor  would  appear  to  point 
up  a  need  for  more  accurate  measure- 
ment of  radio's  dimension. 


at  the  opening  session  on  "The  Wash- 
ington Outlook."  Participants,  in  addi- 
tion to  Gov.  Collins,  will  include  Vin- 
cent T.  Wasilewski,  NAB  executive  vice 
president,  as  moderator;  Paul  Comstock, 
vice  president  for  government  affairs, 
discussing  the  congressional  scene;  Gen- 
eral Counsel  Douglas  Anello  on  the 
FCC,  and  Howard  Bell,  vice  president 
for  planning  and  development,  will  brief 
delegates  on  government  news  policies. 

Robert  R.  Williams,  general  manager 
of  WHLM  Bloomsburg,  Pa.,  and  presi- 
dent of  the  Pennsylvania  Assn.  of 
Broadcasters,  will  preside  at  the  Feb. 
26  afternoon  session.  It  will  feature 
reports  on  five  outstanding  projects  of 
state  associations  and  a  roundtable  dis- 
cussion. 

Glenn  B.  Sanberg,  executive  vice 
president  of  the  American  Society  of 
Association  Executives,  and  Charles  M. 
Stone,  manager  of  the  NAB  Radio  Code, 
will  speak  at  the  Feb.  27  morning  ses- 
sion. The  second  afternoon  will  be  de- 
voted to  a  conference  for  the  executive 
secretaries  of  state  broadcaster  associa- 


tions with  Jack  Williams,  executive 
secretary  of  the  Georgia  Assn.  of  Broad- 
casters, presiding. 

A  major  luncheon  address,  with  the 
speaker  not  yet  named,  will  be  given 
the  first  day,  according  to  Mr.  Bell. 
A  reception  and  buffet  in  honor  of  state 
presidents  will  be  held  that  evening. 
No  members  of  the  FCC  have  been 
invited  to  appear  on  the  program,  al- 
though they  will  be  issued  invitations 
to  attend. 

New  deal  in  Denver 

Option  held  by  Bill  Daniels,  Denver, 
to  buy  control  of  KTVR  (TV  that  city 
from  Elroy  McCaw,  present  owner,  has 
been  allowed  to  lapse.  Instead  a  new 
corporation,  Channel  2  Corp.,  is  being 
formed  with  Mr.  McCaw  as  board 
chairman  and  Mr.  Daniels  as  president. 
KTVR  will  open  pay  tv  services  later  in 
year,  probably  May,  using  Macfadden- 
Bartell  Teleglobe  system  in  which  sub- 
scriber pays  to  get  sound  via  telephone 
line  (Broadcasting,  Jan.  28). 


Wired  community  tv 
set  for  Austin,  Tex. 

A  community  tv  system  using  wire 
lines  to  carry  tv  programs  to  subscrib- 
ers is  due  to  be  inaugurated  in  Austin, 
Tex. 

Last  week  the  city  council  signed  a 
non-exclusive  contract  with  Capital  Ca- 
ble Co.,  one  of  four  applicants  seeking 
a  franchise  to  serve  Austin  with  catv. 

Capital  Cable  Co.  is  a  subsidiary  of 
Midwest  Video  Inc.,  a  group  operator 
of  catv  systems  with  headquarters  in 
Little  Rock,  Ark.  Hamilton  Moses,  re- 
tired president  of  Arkansas  Power  & 
Light  Co.,  is  president  of  Midwest  and 
also  of  Capital  Cable.  Mrs.  Lyndon  B. 
Johnson,  wife  of  the  Vice  President,  is 
principal  stockholder  in  LBJ. 

LBJ  Co.,  licensee  of  Austin's  only  tv 
station,  KTBC-TV,  holds  an  option  to 
acquire  up  to  50%  of  Capital  Cable. 

The  contract  with  the  city  provides 
that  Capital  Cable  will  pay  the  city 
2%  of  its  annual  gross  receipts.  It  also 
agrees  not  to  charge  an  installation  fee 
for  connecting  a  subscriber  to  the  sys- 
tem, that  the  monthly  service  charge 
will  be  no  higher  than  $4.95,  and  that 
the  operating  firm  will  pay  the  city  $3 
per  year  for  each  of  the  city-owned  poles 
used  to  run  lines  throughout  the  area. 

The  other  applicants  were  Vumore 
Inc.  (RKO  General),  Micro  Corp.  of 
Dallas  and  Independent  Co.  of  Austin. 
The  last  is  composed  of  Glenn  Flinn, 
catv  owner  in  Tyler,  Tex.,  and  the 
Austin  Daily  Statesman. 

56  to  attend  NAB's 
Public  Service  Institute 

Registration  has  closed  for  the  NAB's 
Public  Service  Institute  with  56  repre- 
sentatives from  51  nonprofit  organiza- 
tions and  the  government  planning  to 
attend.  The  Feb.  7-8  seminar  will  be 
held  in  Washington's  Mayflower  Hotel 
in  conjunction  with  American  U. 

During  the  two-day  meeting,  dele- 
gates will  be  guided  on  the  best  possible 
use  of  public-service  time  made  avail- 
able free  by  commercial  broadcasters. 
To  help  them  on  techniques  and  prob- 
lems in  using  broadcasting,  12  industry 
experts  will  give  advice  during  the  con- 
ference. Classroom  instruction  on  the 
American  U.  campus  on  such  subjects 
as  program  preparation,  studio  equip- 
ment, news  writing,  creation  of  spot  an- 
nouncements and  communications  law 
will  be  given. 

William  Ruder,  president  of  Ruder  & 
Finn  public  relations  firm,  will  address 
the  delegates  at  a  Feb.  7  banquet  while 
NAB  President  LeRoy  Collins  will 
speak  at  luncheon  the  next  day.  Field 
trips  to  WRC-AM-FM-TV  Washington 
and  WAVA-AM-FM  Arlington,  Va. 
will  be  highlights  of  the  seminar. 


58   (THE  MEDIA) 


BROADCASTING,  February  4,  1983 


ONLY  SIXTY- FIVE  CENTS... 


Compared  to  most  of  the  things 
you  have  to  buy  these  days,  food 
prices  are  still  low.  They  are  up, 
of  course,  over  what  they  used 
to  be— but  not  nearly  so  much 
as  most  items  in  your  budget. 

A  big  part  of  the  reason  is  more 
efficient  farming.  Farmers  are  pro- 
ducing more  food  with  less  work. 
They've  replaced  expensive  man- 
power with  cheap  machine  power 
—especially  electric  power,  which 

Investor-Owned  Electric  Light 


costs  less  per  kilowatt-hour  today 
than  30  years  ago. 

Most  of  the  electricity  used  on 
farms— two  thirds  of  it— is  pro- 
duced by  the  investor-owned  elec- 
tric light  and  power  companies. 
Most  of  this  electricity  goes  to 
farms  the  companies  serve  directly. 
The  rest  is  sold  to  rural  electric 
cooperatives  at  wholesale  rates. 
This  electricity  is  then  distributed 
by  the  co-ops  to  their  customers. 

id  Power  Companies. m, 


If  your  food  prices  are  to  be  kept 
down,  farmers  will  be  using  even 
more  electric  power  in  the  future— 
several  times  as  much  as  they  are 
using  today.  And  the  more  than 
300  investor-owned  electric  com- 
panies are  planning  and  building 
now  to  make  sure  there  will  always 
be  plenty— for  rural  and  city  areas 
alike.  They  can  supply  all  the 
electric  power  all  of  the  people 
of  America  will  ever  need. 

than  140,000,000  people  across  the  nation 

Sponsors'  names  on  request  through  this  magazine 


NAB  engineering  advisory  group  reactivated 

WILNER  TO  HEAD  12-MAN  UNIT;  TOWN  TO  BE  HONORED 


A  permanent  engineering  committee 
again  will  be  available  to  advise  the 
NAB  on  technical  broadcast  matters. 

NAB  President  LeRoy  Collins  last 
week  announced  reactivation  of  the  En- 
gineering Advisory  Committee,  dis- 
banded in  1961;  John  T.  Wilner,  vice 
president  and  director  of  engineering  for 
the  Hearst  Stations,  will  be  chairman  of 
the  12-man  group.  Mr.  Wilner  was  the 
recipient  of  the  NAB's  first  Engineering 
Achievement  Award  in  1959. 

Dr.  George  R.  Town,  dean  of  engi- 
neering at  Iowa  State  U.  and  director 
of  the  1957  Tv  Allocations  Study  Or- 
ganization, was  named  last  week  to  re- 
ceive the  1963  Engineering  Achieve- 
ment Award  (see  Week's  Headliners, 
page  10). 

Mr.  Wilner  said  that  he  will  be 
pleased  to  serve  as  chairman  of  "this 
most  important  committee."  There  had 
been  considerable  agitation  within  the 
industry  for  reactivation  of  the  Engi- 
neering Advisory  Committee,  abolished 
two  years  in  a  general  reorganiza- 
tion of  the  NAB  (Closed  Circuit, 
Dec.  31,  1962). 

"With  the  fast-moving  technological 


developments  in  broadcasting,  the  work 
of  this  committee  should  be  most  benefi- 
cial to  the  entire  industry,"  Mr.  Wilner 
said.  Citing  the  "ever-increasing  speed 
of  technological  developments,"  the 
NAB  said  the  committee  was  reformed 
(1)  to  bring  to  the  attention  of  the  as- 
sociation's engineering  department  im- 
portant technical  problems  and  (2)  to 
study  and  recommend  courses  of  action 
to  solve  them.  George  L.  Bartlett  is 
NAB  manager  of  engineering. 

Serving  with  Mr.  Wilner  on  the  com- 
mittee will  be  Max  H.  Bice,  general 
manager  of  KTNT-AM-FM-TV  Taco- 
ma,  Wash.;  Richard  K.  Blackburn,  tech- 
nical director  of  the  Gannett  Stations; 
Glenn  G.  Boundy,  vice  president  for 
engineering,  Storer  Broadcasting  Co.; 
William  S.  Duttera,  director  of  alloca- 
tions engineering,  NBC;  George  Hixen- 
baugh,  chief  engineer,  WMT-AM-TV 
Cedar  Rapids,  Iowa;  Thomas  E.  How- 
ard, vice  president  for  engineering,  Jef- 
ferson Standard  Stations. 

Also,  Leslie  S.  Learned,  director  of 
engineering,  Mutual  Broadcasting  Sys- 
tem; Carl  E.  Lee,  executive  vice  presi- 
dent, Fetzer  Stations;  Frank  Marx,  pres- 


ident of  ABC  engineers;  James  D. 
Parker,  director,  tv  engineering,  CBS- 
TV,  and  David  L.  Steel,  president  of  the 
Assn.  of  Federal  Communications  Con- 
suiting  Engineers. 

Town  Honored  ■  Dr.  Town  will  re- 
ceive his  award  April  3  at  the  annual 
Broadcast  Engineering  Conference  in 
Chicago,  held  as  part  of  the  NAB  con- 
vention. He  was  chosen,  the  NAB  said, 
because  of  his  valuable  contributions  to 
technical  knowledge  and  literature,  his 
development  of  new  engineering  tech- 
niques and  his  leadership  in  broadcast 
engineering  activities. 

Statewide  West  Virginia 
news  network  started 

The  formation  of  the  Broughton 
West  Virginia  Centennial  News  Net- 
work, to  be  sponsored  by  Broughton's 
Farm  Dairy  Inc.,  Marietta,  Ohio,  is  an- 
nounced by  Carl  L.  Broughton,  presi- 
dent of  the  dairy,  and  Paul  J.  Miller, 
general  manager  of  WWVA  Wheeling. 
W.  Va. 

The  program  will  be  on  seven  West  i 
Virginia  stations  at  7:30  a.m.  Monday 
through   Friday:    WWVA  Wheeling, 
originating  station;  WPAR  Parkersburg: 
WMOV  Ravenswood;  WKEE  Hunting- 
ton; WTIP  Charleston;  WJLS  Beckley; 
and  WPDX  Clarksburg.  It  starts  today 
(Feb.  4)  and  will  include  world  and 
national  news  and  West  Virginia  news,  i 
with  emphasis  on  progressive  happen- 
ings in  West  Virginia  and  the  state's  I 
centennial  observance. 

It  is  claimed  to  be  the  first  statewide 
news  network.  The  news  commentator, 
Bob  Terry,  news  director  of  WWVA,  | 
and  his  staff  will  cooperate  with  Carl  1 
Sullivan,  executive  director  of  the  West 
Virginia  Centennial  Commission,  in 
providing  oentennial  news. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
stations  interests  were  reported  last  week 
subject  to  FCC  approval: 

•  WLAP  Lexington,  Ky. :  Sold  bv  Wil- 
liam R.  Sweeney  to  Dee  O.  Coe,  Bren- 
dan J.  Stewart,  J.  B.  Huckstep  and  Rob- 
ert P.  O'Malley  for  $400,000.  Mr.  Coe 
owns  WWCA  Gary  and  WLOI  La- 
Porte,  both  Indiana.  Mr.  Stewart  is  an 
official  of  Incentive  Capital  Corp.  of 
Gary,  Ind.  Station  operates  on  630  kc 
with  5  kw  daytime  and  1  kw  nighttime. 
Broker  was  Blackburn  &  Co. 

■  WBBR-AM-FM  East  St.  Louis.  111.: 
Sold  by  Larry  R.  Picus,  Robert  Walker 
and  associates  to  Paul  Adams  for  as- 
sumption of  $305,000  mortgage.  Mr. 
Adams  is  chief  engineer  of  WCPO-TV 
Cincinnati.  Mr.  Picus  continues  to 
own  WOBS  Jacksonville,  Fla.  WBBR 
is  a  fulltime  station  on  1490  kc  with 


check  our  "ratings",  too, 
before  buying  or  selling 
a  broadcast  property 

Join  the  hundreds  of  satisfied  clients  who 
have  benefited  from  Blackburn's  Total  View 
of  all  media.  Our  analysis  of  the  ever- 
changing  market  puts  all  of  the  facts — pro 
as  well  as  con — in  proper  perspective. 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON, D.C. 
lames  W.  Blackburn 
(act  V.  Harvey 
Joseph  M.  Sirrick 
RCA  Building 
FEderal  3-9270 


CHICAGO 

H.  W.  Cassill 

William  B.  Ryan 

Hub  jackson 

333  N.  Michigan  Ave. 

Chicago,  Illinois 

Financial  6-6460 


ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 
Gerard  F.  Hurley 
1102  Healey  Bldg. 
lAckson  $-1576 


BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  America  Bldg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-B151 
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500  w  daytime  and  250  w  nighttime. 
WBBR-FM  operates  with  37  kw  on 
101.1  mc.  Broker  was  Hamilton-Landis 
&  Assoc. 

■  KOMY  Watsonville,  Calif.:  Sold  by 
Robert  H.  Dolph  to  Craig  Lawrence 
Jr.  and  Phillip  E.  Rather  for  $139,000 
plus  management  contract  to  Mr. 
Dolph.  Messrs.  Lawrence  and  Rather 
own  KMEL  Wenatchee,  Wash.  KOMY 
is  a  fulltime  MBS  affiliate  operating 
on  1340  kc  with  1  kw  daytime  and  250 
w  nighttime.  Broker  was  Edwin  Torn- 

ist      berg  &  Co. 

■  WINT  Winter  Haven,  Fla.:  Sold  by 
Angelo  L.  Fazzari  to  Douglas  Mont- 
gomery and  Donald  Lamerson  of  Alma, 
Mich.,  for  $100,000.  WINT  operates 
on  1360  kc  with  1  kw  daytime  only. 
Broker  was  Associated  Media  Brokers. 

APPROVED  ■  The  following  transfer 
of  station  interests  was  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For  The 
Record,  page  78). 

■  KCHU  (TV)  San  Bernardino,  Calif.: 
Sold  by  Norman  H.  Rogers  to  Sun  Co. 
of  San  Bernardino  for  $180,109.  Sun 
Co.,  with  James  A.  Guthrie,  president, 
publishes  San  Bernardino  Daily  Sun, 

:■  Evening  Telegram  &  Index  and  Sunday 
Sun-Telegram.  KCHU,  which  began 
operating  year  ago,  is  on  ch.  18. 

Salant  wants  radio-tv  in 
Congress,  Supreme  Court 

Richard  S.  Salant,  president  of  CBS 
News,  has  proposed  that  Congress  and 
the  U.  S.  Supreme  Court  adapt  rules 
permitting   microphone-camera  cover- 

jj      age  of  their  proceedings. 

Mr.  Salant's  analysis  of  rights  of  ac- 
cess by  tv  news  is  contained  in  material 
prepared  for  publication  Feb.  2  in  the 
American  Society  of  Newspaper  Edi- 
tors' The  Bulletin. 

The  CBS  News  executive  makes  his 
case  for  electronic  journalistic  coverage 
of  the  legislative  and  judicial  bodies  on 
the  public's  "right  to  know"  rather  than 
on  a   constitutional   interpretation  of 

B"  |    rights  only. 

Mr.  Salant  said  he  thought  the  "most 
flagrant  derogation  of  public  interest 
and  public  policy"  is  the  U.  S.  House 
of  Representatives'  prohibition  on  mi- 
crophones and  cameras  at  all  House 
proceedings,  except  for  the  opening 
session  and  State  of  the  Union  message. 

He  said  he  would  not  place  coverage 
of  jury  trials  in  the  same  category  be- 

j  cause  this  area  was  not  as  clear-cut. 
He  emphasized  tv  and  radio  access  to 
congressional  and  Supreme  Court  pro- 
ceedings could  bring  to  the  people  the 
great  issues  of  the  day  in  the  philosophy 
that  the  public  has  a  "right  to  know" 
and  to  understand  these  issues. 


Access  fight  brews  in  California 

TV  CAMERAS  REFUSED  ENTRY  TO  TWO  STATE  HEARINGS 


Official  action  to  deny  tv  cameras 
access  to  the  hearings  of  California 
state  agencies  as  well  as  to  courtrooms, 
in  effect  extending  the  prohibition  of 
Canon  35  of  the  American  Bar  Assn. 
to  cover  administrative  as  well  as  ju- 
dicial hearings,  occurred  twice  in  Los 
Angeles  during  the  last  month.  Public 
hearings  of  the  California  Division  of 
Corporations  and  of  the  state's  Public 
Utilities  Commission  were  halted  be- 
cause of  the  presence  of  tv  cameras,  al- 
though no  objection  was  made  to  pad- 
and-pencil  newspaper  reporters. 

The  first  denial  occurred  on  Jan.  9. 
The  State  Division  of  Corporations  had 
scheduled  a  hearing  on  a  stock  option 
agreement  made  by  Westgates  Petro- 
leum Co.  in  connection  with  a  contro- 
versial harbor  oil  lease.  Camera  crews 
from  KABC-TV,  KTTV  (TV)  and 
KTLA  (TV),  all  Los  Angeles,  were 
there  at  the  appointed  place  and  time. 
Corporations  Commissioner  John  G. 
Sobieski,  who  was  conducting  the  hear- 
ing, ruled  that  the  presence  of  the  tv 
equipment  would  disrupt  orderly  pro- 
ceedings and  ordered  them  to  leave. 
When  the  tv  crews  stood  their  ground 


the  hearing  was  adjourned.  When  it 
reconvened  the  cameras  were  still  there. 
After  three  futile  postponements,  Com- 
missioner Sobieski  went  to  court,  seek- 
ing an  injunction  barring  the  cameras. 
Judge  Kenneth  N.  Chantry  of  the  Los 
Angeles  Superior  Court  did  not  immedi- 
ately grant  the  petition,  but  set  a  hear- 
ing for  Jan.  30  at  which  the  tv  sta- 
tions will  have  a  chance  to  show  cause 
why  the  injunction  should  not  be 
granted. 

The  hearing  has  been  postponed, 
first  to  Feb.  4  and  then  to  Feb.  25. 
The  second  postponement  came  at  the 
request  of  the  California  Bar  Assn., 
which  has  asked  the  right  to  appear  as 
amicus  curiae  and  is  reportedly  retain- 
ing special  counsel  to  argue  that  tv 
cameras  should  not  be  allowed  to  cover 
the  so-called  "public  hearings"  of  the 
Division  of  Corporations  and  other 
state  agencies. 

The  second  refusal  to  allow  a  hear- 
ing to  go  on  in  the  presence  of  tv  cam- 
eras occurred  last  Wednesday,  when 
William  Dunlop,  examiner  for  the  Cali- 
fornia Public  Utilities  Commission,  or- 
dered the  camera  crews  of  KABC-TV, 


ATTRACTIVE  STATION  BUYS! 


MIDWEST— 
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Priced  at  $90,000.00  with  $25,000.00  down. 


MOUNTAIN  STATE — Beautifully  equipped  facility  in  one  of  top  65 
markets.  Total  price  of  $155,000.00  on  ten  year 
terms. 
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CALIFORNIA— 


Daytimer  grossing  $65,000.00  annually  priced  at 
$85,000.00  on  ten  year  terms. 

Only  station  licensed  to  market  of  over  50,000. 
Grossing  $7-9.000.00  monthly.  Priced  at  $157,- 
000.00. 
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See-saw  audience  shown  in  radio-tv  study 


A  new  study  of  the  complemen- 
tary nature  of  radio  and  tv  indicates: 

■  Light  tv-viewing  homes  are 
heavy  radio-listening  homes. 

■  Light  tv-viewing  women  are 
heavy  radio  listeners. 

■  Light  radio-listening  homes  are 
heavy  tv-viewing  homes. 

These  are  the  points  made  by  a 
radio  report  now  being  circulated  to 
advertisers  by  the  national  sales  divi- 
sion of  RKO  General  Inc.  The  re- 
port is  titled  "7/  1 1  Study"  and  pre- 
sents results  of  a  special  audience 


survey  prepared  by  The  Pulse  Inc. 
based  on  the  San  Francisco  market 
where  data  was  gathered  last  Octo- 
ber. The  "7/11"  title  comes  from 
the  comparison  in  the  report  of 
nighttime  tv  viewing  habits  (7-11 
p.m.),  with  daytime  (7-11  a.m.).. 

RKO  General  instituted  a  series 
of  "Target:  The  Consumer"  research 
studies  in  May  1962,  when  it  report- 
ed on  tv  program  popularity  among 
various  consumer  groups. 

The  "7/ 1 1  Study"  surveys  the 
audience  relationship  of  radio  and  tv. 


KNXT  (TV)  and  KTLA,  all  Los  An- 
geles, to  leave  the  hearing  room,  in 
which  a  Pacific  Telephone  &  Telegraph 
rate  hearing  was  to  be  held.  They  re- 
fused and  he  recessed  the  hearing  until 
the  following  morning.  At  the  time 
the  hearing  was  to  reopen,  the  original 
three  stations  were  back,  joined  by 
others  from  KTTV  and  KCOP  (TV), 
also  Los  Angeles.  At  this  time  public 
utilities  Commissioner  Frederick  Holo- 
boff  appeared  and  read  a  lengthy  state- 
ment to  the  effect  that  the  PUC  has  had 
a  long  standing  policy  of  refusing  pic- 
torial coverage  of  any  of  its  hearings. 
Perhaps  the  time  has  come  for  a  re- 
examination of  this  policy,  he  said,  so, 
instead  of  citing  the  tv  crews  for  con- 
tempt, he  delayed  the  hearing  until 
Feb.  13. 

WNDT  gets  'grant' 
from  Philip  Morris 

WNDT  (TV)  New  York,  the  ch.  13 
educational  tv  station  for  the  New  York 
metropolitan  area,  has  finally  won  a 
sponsor — but  it's  not  called  that  in  etv 


circles.  It's  called  a  grant. 

Beginning  Feb.  1 1  and  for  a  13-week 
period,  Philip  Morris  cigarettes  has 
agreed  to  underwrite  the  production 
costs  of  the  The  World  at  13,  a  news 
and  analysis  program  broadcast  daily 
Monday-Friday,  10-10:30  p.m.  Philip 
Morris  receives  mention  at  the  begin- 
ning and  at  the  end  of  the  program. 

The  announcement  was  made  last 
week  by  Dr.  Samuel  B.  Gould,  president 
of  the  station  and  former  president  of 
Antioch  College,  Yellow  Springs,  Ohio. 
Dr.  Gould  was  in  Washington  to  speak 
at  the  Institute  of  Contemporary  Arts. 

The  Philip  Morris  grant,  Dr.  Gould 
hopes,  is  the  first  of  many  to  help  the 
New  York  etv  station  build  up  its  local 
news  programming. 

Just  how  much  Philip  Morris  is  mak- 
ing available  was  not  made  public.  "It 
about  covers  production  costs,"  Dr. 
Gould  said. 

Although  WNDT  now  has  a  sub- 
stantial audience  (number  unknown), 
its  major  problem  is  finances.  What  Dr. 
Gould  would  like  to  see,  he  said,  is 
200,000-250,000  people  paying  $10  a 
year  as  a  subscription  fee  for  the  WNDT 
monthly  program  guide. 

Up  to  now  contributions  have  been 
averaging  about  $1,000  a  day.  Dr. 
Gould  acknowledged.  Most  of  these  are 
in  $1  to  $10  sums  he  said. 

WNDT's  operating  budget  this  year, 
Dr.  Gould  stated,  is  $3,191,000.  This 
includes,  however,  amortization  and  in- 
terest payments  on  indebtedness,  includ- 
ing mortgages.  One  of  the  major  items 
in  the  etv  station's  budget,  Dr.  Gould 
explained,  is  $90,000  a  year  rental  for 
its  transmitter  atop  the  Empire  State 
Bldg. 

Bunker  says  broadcasters 
undersell  radio  medium 

"Broadcasters  are  underselling  radio 
as  a  medium.  Moreover,  they  are  mak- 
ing the  mistake  of  selling  the  station 
instead  of  the  medium."  Edmund  C. 
Bunker,  president-elect  of  Radio  Adver- 
tising Bureau  put  these  points  foremost 


in  a  talk  to  the  Assn.  of  Broadcasting 
Executives  of  Texas  last  week. 

Stressing  the  need  for  increased  pro- 
fessionalism in  radio  selling,  Mr.  Bunker 
said  that  in  spite  of  the  200  million 
working  radio  sets  in  the  U.  S.  and  in- 
creased radio  listening,  "our  share  of 
the  total  national  advertising  budget 
has  dropped." 

Mr.  Bunker  said  that  the  answer  to 
the  dilemma  was  a  more  positive  ap- 
proach to  selling  to  convince  potential 
customers  of  the  efficacy  of  radio  ad- 
vertising. 

NBC-TV  edits  'libelous' 
remarks  from  Griffin  show 

NBC-TV  had  some  fast  editing  to  do 
last  week  to  eliminate  remarks  its  law- 
yers regarded  as  libelous  in  an  appear- 
ance by  lawyer  Morris  Ernst  on  the 
taped  Merv  Griffin  Show. 

In  the  taping  of  the  Wednesday 
show,  Mr.  Ernst,  appearing  as  a  guest, 
construed  the  Federal  Trade  Commis- 
sion consent  orders  signed  by  three 
rating  services  (Broadcasting,  Jan.  7) 
in  a  way  that  NBC  attorneys  considered 
inaccurate  and  actionable.  These  brief 
passages  were  edited  out  of  the  tape 
version  before  it  went  on  the  air  less 
than  an  hour  later. 

Left  untouched  were  criticisms  di- 
rected by  Mr.  Ernst  at  the  networks 
for  what  he  considered  over-emphasis 
on  ratings  and  an  attitude  of  abdica- 
tion rather  than  dedication  to  princi- 
ples of  public  enlightenment  and  ad- 
vancement. 

KTVH  tower  nearly  ready 

KTVH  (TV)  Wichita-Hutchinson, 
Kan.,  expects  to  begin  using  its  new 
1,504-foot  transmitting  tower  about 
Feb.  15.  Final  sections  of  the  new 
tower  have  been  erected,  according  to 
Dale  Larsen,  vice  president  and  general 
manager  of  KTVH  (ch.  12).  The 
tower  was  constructed  by  Kline  Iron  & 
Steel  Co.,  Columbia,  S.  C.  A  new  RCA 
transmitter  is  being  installed. 


Rogers  returns 

W.  D.  (Dub)  Rogers  Jr.  form- 
ally returned  to  broadcasting  last 
week  as  he  took  over  operation  of 
KASE  Austin,  Tex.,  a  1-kw  day- 
timer  on  970  kc.  Mr.  Rogers  has 
been  out  of  the  media  since  he 
sold  KDUB-AM-TV  Lubbock  and 


KEDY  (TV)  Big  Spring,  both 
Texas,  to  Grayson  Enterprises  Inc. 


in  1961. 

Mr.  Rogers,  majority  owner  of 
Rogers  Broadcasting  Co.,  new  li- 
censee of  KASE  (see  Changing 
Hands,  Jan.  21),  is  president  of 
the  Society  of  Television  Pioneers, 
a  former  president  of  Television 
Bureau  of  Advertising  and  at  one 
time  was  a  board  member  of  the 
NAB. 

KASE  was  purchased  from  Dr. 
E.  J.  Lund  for  $225,000. 
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Replacement  for  Conelrad  in  planning  stage 

NEW  SYSTEM  WILL  PROBABLY  USE  AM,  FM  AND  TV 


A  special  industry-wide  committee 
has  begun  working  to  draw  up  plans 
for  a  new  alerting  system  for  the  Amer- 
ican public  through  the  use  of  both  ra- 
dio and  tv. 

The  committee,  formed  last  week 
from  members  of  the  National  Indus- 
try Advisory  Committee,  is  headed  by 
John  F.  Meagher,  radio  vice  president 
of  NAB. 

The  outcome  of  the  committee's  de- 
liberations, it  is  expected,  will  result  in 
the  establishment  of  a  new  system  of 
warning  to  the  public  for  use  in  a  war 
emergency.  It  will  use  am,  fm  and  tv, 
and  may  very  well  supersede  the  air 
raid  sirens  now  relied  on  to  alert  the 
public. 

One  major  problem  in  using  radio 
and  tv  as  an  alert  system  is  how  to  reach 
the  people  who  do  not  have  their  ra- 
dios or  tv  receivers  turned  on  at  the 
time.  Various  possibilities  have  been 
suggested,  including  a  system  called 
Sigalert,  developed  by  Loyd  Sigmon  of 
KMPC  Los  Angeles,  and  a  special  port- 
able, battery-operated  receiver  devel- 
oped by  Philco  Corp. 

The  committee  is  under  instructions 
from  the  Dept.  of  Defense's  civil  de- 
fense office  to  investigate  the  feasibility 
of  a  broadcast  warning  system  which 
will  provide  an  instantaneous  alarm  on 
a  24-hour-a-day  basis  and  with  a  capa- 
bility of  covering  98%  of  the  popula- 
tion. 

Replace  Conelrad  ■  If  accepted  by 
the  Dept.  of  Defense,  the  new  system 
will  take  the  place  of  Conelrad  which 
was  inaugurated  in  1951  at  the  request 


Triangle  un-cancels 

The  Triangle  Stations  were  re- 
ported last  week  to  have  given 
cancellation  notice  on  their  A.  C. 
Nielsen  Co.  audience  measurement 
service  subscription — and  then  to 
have  cancelled  the  cancellation. 
The  original  cancellation  notice 
was  said  to  have  been  issued 
shortly  after  the  Federal  Trade 
Commission  announced  that  Niel- 
sen, The  Pulse  Inc.  and  American 
Research  Bureau  had  signed  FTC 
consent  orders  (Broadcasting 
Jan.  7).  The  un-cancellation  re- 
portedly came  after  authorities  of 
John  Blair  &  Co.,  national  sales 
representative  for  the  Triangle 
stations,  and  others  interceded  on 
grounds  that  ratings  information 
is  needed  for  sales  and  program- 
ming purposes. 


of  the  Air  Force.  Conelrad  was  estab- 
lished to  serve  a  dual  purpose:  (1) 
deny  navigational  aid  to  enemy  bomb- 
ers, and  (2)  furnish  the  public  with 
civil  defense  information  by  using  just 
two  frequencies  in  the  standard  radio 
band  (640  kc  and  1240  kc).  Under  Con- 
elrad, both  fm  and  tv  stations  are  re- 
quired to  go  off  the  air.  Conelrad  is 
still  in  effect  and  will  remain  so  until 
a  new  warning  system  is  established. 

Last  April  the  Dept.  of  Defense  told 
the  FCC  there  was  no  longer  a  need 


for  Conelrad  as  a  means  of  denying 
navigational  aid  to  enemy  aircraft 
(Broadcasting,  April  30,  1962).  This 
decision  came  after  a  re-evaluation  of 
Conelrad  by  the  Joint  Chiefs  of  Staff, 
undertaken  at  the  request  of  the  NIAC. 

During  Conelrad's  10-year  life, 
broadcasters  spent  an  estimated  $20 
million  in  equipment,  time  and  man- 
power to  perform  their  functions. 
There  are  at  present  about  2,000  am 
radio  stations  in  the  Conelrad  network, 
of  which  480  are  "key"  stations. 

At  a  recent  meeting  of  NIAC,  the 
fourth  annual  Defense  Communica- 
tions Seminar  was  tentatively  scheduled 
for  Feb.  28-March  1  in  Washington. 


John  McGowan,  of  Peters.  Griffin,  Woodward,  gives  Bruce  the  "club  hat ' 


Bruce  Curtis,  of  Leo  Burnett,  joins  the  Tricorn  Club 

Membership  in  the  Tricorn  Club  stands  for  professional  savvy  about  North  Caro- 
lina's Golden  Triangle  Market.  Bruce  got  tapped  by  correctly  answering  these  two 
profound  questions:  (1)  What  is  the  Golden  Triangle  Market?  (2)  What  is  North 
Carolina's  No.  1  metropolitan  market  in  population,  households  and  retail  sales? 
In  case  you're  pining  to  make  this  elite  fraternity,  the  answer  to  both  questions 
is  the  combined  three-city  "golden  triangle":  Winston-Salem,  Greensboro,  High 
Point.  You'll  pass  if  you  also  know  North  Carolina  is  our  12th  state  in  population. 
So  — what  does  knowing  the  No.  1  market  in  the  No.  12  state  add  up  to?  A  sure 
sales  scoop  for  clients.  Maybe  a  raise  from  the  boss.  At  the  least,  an  official 
hat  from  the  Tricorn  Club. 

'  t  Source:  U.  S.  Census. 
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Broadcast  newsman  saves  innocent  man 


A  well-publicized  case  telling  how 
an  airman  was  exonerated  from  mur- 
der charges  after  another  man  con- 
fessed to  the  crime  failed  to  empha- 
size one  of  the  most  important  facts 
— how  the  second  man's  confession 
came  about. 

Rick  Raphael,  assistant  news  di- 
rector of  KBOI-AM-FM-TV  Boise, 
Idaho,  was  at  the  Ada  County  jail  in 
that  city  last  Nov.  19  making  a  sta- 
tion documentary  film  about  escapes 
from  the  jail  after  a  prisoner,  Theo- 
dore T.  Dickie,  22,  escaped  the  night 
of  Nov.  9  and  voluntarily  returned 
Nov.  10  after  several  hours.  The 
prisoner  was  charged  with  raping 
and  murdering  a  10-year-old  girl 
during  his  absence  from  the  jail. 

When  the  suspect  learned  Mr. 
Raphael  was  in  the  jail  he  requested 
that  he  be  allowed  to  talk  to  the 
newsman  in  private.  During  this  con- 
versation, the  prisoner  told  Mr. 
Raphael  he  had  committed  another 
crime  six  months  earlier,  on  April 


10 — the  murder  of  Mrs.  Nancy  Joy 
Johnson,  the  wife  of  an  airman,  and 
her  two-year-old  son — at  Mountain 
Home,  Idaho,  near  Mountain  Home 
Air  Force  Base.  The  prisoner  said 
an  innocent  man  was  being  held  for 
the  crime,  airman  Gerald  M.  An- 
derson, who  lived  next  door  to  the 
victim  and  who  had  been  the  last 
person  to  report  seeing  her  alive. 

Mr.  Raphael  reported  his  talk  with 
the  prisoner  to  law  enforcement 
authorities,  who  followed  up  with  an 
investigation  and  released  Mr.  An- 
derson Nov.  25.  But  the  airman  was 
rearrested  by  Air  Force  authorities 
and  was  held  in  a  series  of  hearings 
until  last  week  when  the  Air  Force 
ordered  his  release.  Mr.  Anderson 
originally  had  been  arrested  last 
April  by  the  Air  Force  and  there 
have  been  reports  that  a  "confession" 
was  extracted  from  him  through  the 
use  of  imtimidation  over  a  period  of 
about  a  week  in  April  before  he  was 
turned  over  to  civil  authorities. 


WFAW-AM-FM  sign  on 

WFAW-AM-FM  Ft.  Atkinson,  Wis., 
licensed  to  Blackhawk  Broadcasting 
Co.,  signed  on  the  air  Jan.  24.  The 
station  is  owned  by  Nathan  L.  and 
Robert  W.  Goetz,  the  former  serving 
as  general  manager.  Thomas  Loughead 
is  station  manager. 

WFAW  is  on  940  kc  with  250  watts 
and  WFAW-FM  is  on  107.3  mc  with 
3  kw.  Address  is  P.  O.  Box  109,  Ft. 
Atkinson. 

Media  reports... 

New  NBC  Radio  affiliate  ■  KRMD 
Shreveport,  La.,  has  joined  NBC  Radio. 
The  new  network  station,  operating  on 
1340  kc  with  250  watts,  was  previously 
unaffiliated.  KRMD  is  owned  by  T.  B. 
Lanford.  Thomas  A.  Gresham  is  gen- 
eral manager. 

New  call  letters  ■  Beginning  Feb.  5 
WLOF-TV  Orlando,  Fla.,  will  change 
its  call  letters  to  WFTV  (TV).  The  new 
call,  according  to  the  station,  means 
Wonderful  Florida  Tele- Vision. 

Competition  dates  ■  Entries  for  Amer- 
ican Heart  Assn.  Howard  W.  Blakeslee 
Awards  for  outstanding  reporting  on 
heart  diseases  must  be  submitted  be- 
fore May  1.  Radio  and  television  pro- 


The  following  individuals  in  radio-tv 
or  allied  fields  traded  in  securities  of 
companies  in  which  they  are  officers  or 
directors  or  both.  The  summary  was  an- 
nounced last  week  by  the  Securities  & 
Exchange  Commission  and  covers  the 
month  of  December,  although  some 
were  concluded  in  November: 

Simon  B.  Siegel,  sold  2,500  shares  of 
American  Broadcasting-Paramount  The- 
atres Inc.,  retains  6,626  shares;  George 
L.  Coleman,  bought  200  shares,  Chris 
Craft  Industries,  holds  total  of  23,050; 
Armand  G.  Erpf  and  J.  Patrick  Lan- 
nan  acquired  1,000  shares  each  of 
Crowell-Collier  Publishing  Co.,  giving 
them  total  of  41,945  and  12,702  re- 
spectively; Dan  A.  Kimball  bought 
1,000  shares  and  E.  Willard  Lutz,  489 
shares  of  General  Tire  &  Rubber  Co. 
(RKO  General),  giving  them  total  of 
38,335  shares  and  1,338  shares  respec- 
tively. 

Also  T.  B.  Schrieber,  gift  and  sale 
of  5,000  shares  of  MCA,  retaining 
241,230  shares;  David  B.,  Gerald  A., 
Lee  B.  and  Melvin  Bartell,  by  private 
purchase  acquired  6,250  shares  each, 
and  Gerald  A.  Bartell  acquired  1,108 
shares    of    Macfadden-Bartell,  giving 


grams  produced  between  March  1,  1962 
and  Feb.  28,  1963  will  be  eligible  for 
the  awards  which  carry  $500  honor- 
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each  the  following  totals:  David  B., 
325,907;  Gerald  A.,  326,629;  Lee  B., 
324,611;  Melvin  M.,  118,567;  Marcus 
J.  Austad  (Mark  Evans),  bought  200 
shares  of  Metromedia  Inc.,  giving  him 
total  of  9,950  shares. 

Also  D.  C.  Hallford  acquired  200 
shares  and  Harry  B.  Solmson,  600 
shares  as  custodian,  of  Plough  Inc.,  giv- 
ing Mr.  Hallford  a  total  of  2,200  and 
Mr.  Solmson,  3,666  personally  and 
1,334  as  custodian.  Douglas  C.  Lynch, 
acquired  2,653,  Theodore  A.  Smith, 
2,000,  W.  Walter  Watts,  8,701,  and 
Robert  L.  Werner,  637  by  option  of 
RCA,  giving  following  totals:  Mr. 
Lynch,  2,742;  Mr.  Smith,  6,086;  Mr. 
Watts,  11,866,  and  Mr.  Werner,  4,969; 
Morris  Schechter  bought  200  Reeves 
Broadcasting  &  Development  Corp., 
for  total  of  300;  Harry  L.  Petersen  ac- 
quired $3,000  worth  of  Reeves  6% 
convertible  subsidiary  debentures  for 
total  of  $9,000. 

Also  O.  Wayne  Rollins,  as  guardian, 
bought  100  common  and  sold  1,000 
Class  B  common  of  Rollins  Broadcast- 
ing Co.  in  private  sale,  giving  him  7,780 
common  as  guardian  and  609,400  Class 
B  common;  Roy  R.  Coffin  bought  300 


ariums.  Entry  blanks  are  available  at 
American  Heart  Assn.,  44  E.  23rd  St., 
New  York. 


TelePrompTer  Corp.  for  total  of  1,300; 
Rainbow  Corp.  bought  1,800  shares  of 
TelePrompTer  Corp.,  for  total  of  3,000 
shares. 

National  General  sets 
annual  meeting  Feb.  19 

National  General  Corp.,  diversified 
theatre  and  industrial  company,  will 
hold  its  annual  stockholders  meeting 
Feb.  19  in  Hollywood. 

National  General  holds  38%  of  Na- 
tional Telefilm  Assoc.  and  is  the  largest 
single  stockholder  of  that  tv  program 
production  and  distribution  firm.  The 
company  also  owns  five  catv  systems — 
in  Williamsport,  Pa.;  Hattiesburg,  Miss.; 
Alpena,  Mich.;  Logan-Man  and  Blue- 
field,  both  West  Virgina,  and  has  sub- 
stantial investments  in  real  estate  and 
vending  machine  companies.  It  is  in 
the  process  of  acquiring  Mobile  Rentals 
Corp.  National  General  President  and 
Chairman  Eugene  V.  Klein  received 
$69,808  in  aggregate  remuneration  for 
the  fiscal  year  ended  Sept.  25,  1962, 
according  to  a  proxy  statement  which 
announced  the  meeting.  Other  pay- 
ments to  officers:  Irving  H.  Levin,  exe- 
cutive vice  president,  $38,030:  Alan 
May,  vice  president-treasurer,  $46,800, 
and  Robert  W.  Selig,  vice  president  in 
charge  of  theatre  operations,  $41,600. 


SEC  REPORTS  STOCK  TRANSACTIONS 

Latest  summary  of  radio-television  dealings 
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Taft  Broadcasting  net 
up  36%  for  quarter 

Taft  Broadcasting  Co.  reported  net 
earnings  after  federal  income  taxes  for 
the  third  fiscal  quarter,  ended  Dec.  31, 
1962,  up  36%— $863,343  (55  cents  a 
share)  compared  to  $635,624  (40  cents 
a  share)  for  the  same  period  last  year. 

Total  revenues  for  the  quarter  rose 
to  $3,600,444  from  $3,079,328  for  the 
same  three  months  in  1961. 

Taft  directors  declared  a  quarterly 
dividend  of  15  cents  a  share,  payable 
March  14  to  stockholders  of  record 
Feb.  15.  This  is  a  50%  increase  over 
the  regular  quarterly  dividend  of  10 
cents  a  share  declared  in  the  past. 

The  board  also  declared  a  1Vi% 
stock  dividend,  with  the  same  payment 
and  record  dates  as  announced  for  the 
cash  dividend. 

Fund's  assets  up  $40  million 

The  assets  of  Television-Electronics 
Fund  Inc.  have  increased  to  more  than 
$373  million  as  of  Jan.  15,  up  over  $40 
million  since  the  end  of  the  company's 
fiscal  year  on  Oct.  31,  1962  when  values 
reached     $331,875,000,  shareholders 


were  told  at  their  annual  meeting  in 
Chicago. 

The  stockholders  reaffirmed  an  ad- 
visory and  management  contract  with 
Television  Shares  Management  Corp., 
clearing  the  way  for  the  acquisition  of 
approximately  40%  of  the  management 
corporation  by  Kansas  City  Southern 
Industries  Inc.  The  price  for  the  40% 
is  over  $4  million. 

Shareholders  elected  John  Hawkin- 
son,  president  of  the  management  cor- 
poration, as  a  vice  president  and  a  di- 
rector of  Television-Electronics  Fund. 

IRS  clarifies  new  rules 
on  deductible  expenses 

Commissioner  of  Internal  Revenue 
Mortimer  M.  Caplin  announced  last 
week  that  new  taxpayer's  record  keep- 
ing procedures  for  deductible  expenses 
kave  been  clarified  and  liberalized 
(Broadcasting,  Jan.  28).  Employes 
traveling  under  per  diem  allowances 
not  exceeding  $25  per  day  and  mileage 
allowances  not  in  excess  of  15  cents  a 
mile  will  not  have  to  retain  receipts  to 
substantiate  claims,  he  said. 

He  pointed  out,  however,  that  to  ob- 
tain a  deduction  for  travel  expenses  in 


the  above  cases  it  is  always  necessary 
that  the  time,  place  and  business  pur- 
pose of  the  travel  be  established.  The 
per  diem  and  travel  allowance  exemp- 
tions are  not  available  to  employes  who 
are  related  to  their  employers  or  who 
are  stockholders  owning  more  than 
10%,  IRS  announced.  Clarifying  an 
earlier  misunderstanding,  Mr.  Caplin 
said  that  taxpayers  should  not  send 
travel  receipts,  meal  vouchers,  etc,  with 
the  tax  return  but  should  retain  such 
records  in  case  of  an  audit  by  IRS. 

Internal  Revenue  also  announced  last 
week  the  publication  of  a  new  booklet 
(Bulletin  No.  1963-4)  containing  offi- 
cial travel  and  entertainment  expense 
information.  The  new  publication, 
available  from  the  Superintendent  of 
Documents,  U.  S.  Government  Print- 
ing Office,  Washington  25,  D.  C,  cor- 
rects and  adds  to  an  earlier  IRS  book- 
let released  Dec.  27,  1962. 

Storer  declares  dividend 

Storer  Broadcasting  Co.  has  declared 
quarterly  dividend  of  45  cents  a  share 
on  common  and  YlVz  cents  a  share  on 
Class  B  common,  payable  March  8  to 
stockholders  of  record  Feb.  22. 


The  "three  band  system"  makes  it  much 
easier  to  tune  in  adjacent  shortwave 
stations  on  the  Mitsubishi  Electric  9X- 
900S.  The  "band  spread"  of  the 
smartlooking  9X-900S  is  twice  that  of 
ordinary  models  since  shortwave  frequ- 
encies have  been  divided  into  upper  and 
lower  hands  (Band  1 ;  4  MC-9MC,  Band  2 : 
9MC-18.5MC)  so  that  "clustered" 
stations  are  much  further  apart  on  the 
dial.  The   fine-tuning  adjustment, 

9-transistor  circuit  and  "three  band 
system  of  the  9X-900S  make  its 
receptivity  something  spectacular.  Ask 
vour  nearest  dealer  for  a  demonstration. 


A  MITSUBISHI  ELECTRIC 
MANUFACTURING  COMPANY 

Head  Office:  Tokyo  Building.  MarunourKi,  Tokyo 
Coble  Addresi :  MELCO  TOKYO 
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Room  for  one  more  at  Desilu's  studios? 

LUCY  REPORTS  COMPANY  OPERATING  AT  94%  OF  CAPACITY 


With  five  pilots  scheduled  for  com- 
pletion by  mid-February,  Desilu  is  now 
operating  at  a  production  peak  of  94% 
of  capacity,  with  1,700  employes  on 
the  payroll,  President  Lucille  Ball  said 
last  week. 

Filming  the  pilot  of  Trader  Brown 
in  color  marks  the  studio's  entry  into 
color  tv,  Miss  Ball  announced.  This 
series,  starring  Ethel  Merman,  was 
created  by  Cy  Howard  and  Arthur 
Julian.  Mark  Goddard  is  featured  in 
the  half-hour  pilot,  written  by  Bill  Man- 
hoff,  which  is  to  go  before  the  cameras 
today  (Feb.  4). 

Also  scheduled  to  start  filming  on 
Feb.  4  is  /  Married  a  Martian,  half-hour 
comedy  which  Phil  Rapp  will  produce 
with  Lee  Karson  as  associate  producer. 
Robert  Cummings  will  co-star  with  Julie 
Newmar.  Another  half-hour  series, 
Careful,  My  Love,  a  comedy-mystery, 
had  its  pilot  put  into  production  last 
week,  with  Sherman  Marks  as  director 
and  Glynis  Johns  starred  for  Jess  Op- 
penheimer,  producer-writer.  Next  week 
will  mark  the  start  of  filming  for  A-OK 
O'Shea,  half-hour  comedy  to  be  pro- 
duced by  Lee  Karson  with  Gale  Storm 
starred.  An  hour-long  series,  The 
Greatest  Show  on  Earth,  being  pro- 
duced in  color  in  association  with  ABC- 
TV,  was  to  wind  up  production  last 
week  in  Hollywood  after  a  week's  film- 


ing on  location  at  Ringling  Bros,  winter 
quarters  in  Venice,  Fla.  Stanley  Colbert 
produces  this  series,  with  Robert  Butler 
directing. 

Jerry  Thorpe,  program  vice  president 
of  Desilu,  is  supervising  all  pilot  pro- 
duction at  the  studio  and  General 
Artists  Corp.  is  sales  agent  for  the  new 
projects. 

In  addition  to  the  pilots,  The  Lucy 
Show  and  The  Untouchables  continue 
in  production.  A  third  Desilu-owned 
series,  The  Fair  Exchange,  resumes  pro- 
duction Feb.  1 1  as  a  half-hour  series 
scheduled  to  return  to  CBS-TV  March 
28  in  its  new  Thursday,  7:30-8  p.m. 
time  period. 

Other  Desilu  sound  stages  are  being 
kept  busy  by:  T  &  L  Productions  (The 
Danny  Thomas  Show),  Mayberry  En- 
terprises (The  Andy  Griffith  Show), 
Bing  Crosby  Productions  (Ben  Casey), 
Don  Fedderson  Productions  (My  Three 
Sons),  Jack  Wrather  Productions 
(Lassie),  Brennan-Westgate  Produc- 
tions (The  Real  McCoys),  Calvada 
Productions  (The  Dick  Van  Dyke 
Show),  Heydey  Productions  (I'm 
Dickens,  He's  Fenster),  Bellmar  Enter- 
prises (The  Joey  Bishop  Show)  and  the 
George  Stevens  production  of  The 
Greatest  Story  Ever  Told  for  theatrical 
release. 

Lawrence  signs  co-op 
deal  with  four  producers 

Four  film  production  firms  have  en- 
tered into  an  agreement  with  Robert 
Lawrence  Productions  Inc.,  New  York, 
whereby  the  four  will  use  Lawrence's 
studio  facilities  and  office  personnel  for 
their  own  accounts.  The  four  are  Rob- 
ert Bendick  Assoc.,  Illustra  Films,  Mc- 
Kean  Assoc.,  and  Rose-Magwood  Pro- 
ductions. 

Two  of  the  producers,  Rose-Mag- 
wood and  Illustra,  which  now  operate 
their  own  studios,  will  supplement  them 
with  the  Lawrence  facilities. 

Jack  Cron,  who  joined  Lawrence  re- 
cently as  executive  vice  president  for 
new  projects,  organized  the  five-firm 
arrangement. 

Desilu  acquires  Langford 

Desilu  Productions  has  acquired 
Langford  Productions,  owner  of  25% 
of  The  Untouchables,  in  a  stock-for- 
stock  exchange  between  Desilu  and 
Robert  Stack,  owner  of  Langford. 

Mr.  Stack,  who  portrays  Elliott  Ness 
in  the  gangster  tv  series,  received  77,691 


shares  of  Desilu  stock  in  exchange  for 
all  shares  in  Langford,  which  will  con- 
tinue to  produce  the  series  for  Desilu 
for  the  remainder  of  the  current  season 
and  possibly  for  a  fifth  year.  If  the 
series  is  not  renewed  for  another  year, 
it  will  be  put  into  syndication  in  this 
country  by  Desilu  Sales.  In  foreign  syn- 
dication, The  Untouchables  has  grossed 
nearly  $1  million. 

Robert  Taylor  adds 
Four  Star  holdings 

Robert  Taylor  has  become  the  fifth 
largest  stockholder  in  Four  Star  Pro- 
ductions through  exchange  of  his  in- 
terest in  his  former  network  series,  The 
Detectives,  for  Four  Star  stock.  Four 
Star  currently  is  syndicating  31  one- 
hour  and  67  half-hour  shows  of  The 
Detectives  series  which  were  originally 
seen  on  ABC-TV  and  NBC-TV.  It  has 
been  sold  in  25  markets. 

The  other  four  stockholders — all  re- 
portedly holding  more  stock  than  Mr. 
Taylor — are  David  Niven,  Charles 
Boyer,  Tom  McDermott  and  the  Dick 
Powell  estate. 

Mr.  Taylor  will  be  the  star  of  a  new 
NBC-TV  series  next  season.  He  owns 
a  share  of  that  program,  which  will  be 
produced  by  Four  Star. 

Daly  to  keep  m.c.  post 
on  CBS-TV's  'Line' 

John  Daly  will  continue  as  host  and 
moderator  of  What's  My  Line?  on  CBS- 
TV,  Sunday,  10:30-11  p.m.  EST.  Mr. 
Daly  last  week  signed  a  new  contract 
with  the  network. 

Differences  had  developed  between 
Mr.  Daly,  who  has  had  the  m.c.  role 
on  the  show  for  the  13  years  it's  been 
on  the  air,  and  the  network  over  a 
new  contract  starting  with  the  1963-64 
tv  season  (Broadcasting,  Jan.  28).  A 
meeting  on  Jan.  25  between  James  T. 
Aubrey  Jr.,  president  of  CBS-TV,  and 
Mr.  Daly  paved  the  way  for  new  ne- 
gotiations and  the  final  signing. 

NBC-TV  sets  changes 
in  daytime  programs 

NBC-TV  last  week  announced  three 
additions  to  its  Monday-Friday  daytime 
programming,  to  become  effective  April 
1,  following  the  demise  of  The  Merv 
Griffin  Show  and  Young  Doctor 
Malone. 

The  new  programs  and  their  time 
periods  are: 

Ben  Jerrod  (color,  2-2:25  p.m.  EST); 
a  dramatic  series  based  on  cases  of  a 
criminal  lawyer. 

A  medical  dramatic  series  presenting 


Martian  invasion 

A  change  of  name  seems  im- 
minent for  either  Desilu's  /  Mar- 
ried a  Martian  (see  story,  this 
page)  or  My  Favorite  Martian, 
a  half-hour  situation  comedy 
which  CBS-TV  has  purchased 
from  Jack  Chertok  Productions. 
Ray  Walston  is  starred  with  Bill 
Bixby  and  Pamela  Britton  in  the 
CBS-TV  program,  written  by 
John  L.  Greene,  depicting  the  ad- 
ventures of  a  Martian  and  the 
newspaper  reporter  who  rescues 
him  when  his  spaceship  crashes 
on  Earth. 

Although  CBS-TV  did  not 
specify  officially  what  plans  it 
has  for  the  new  series,  it  is  be- 
lieved that  the  Martian  show  is 
planned  as  a  replacement  for 
Dennis  the  Menace  (Sunday, 
7:30-8  p.m.  EST)  should  the  lat- 
ter series  not  be  renewed  next 
season. 
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a  complete  story  every  day  (title  to  be 
announced,  2:30-3  p.m.  EST). 

You  Don't  Say  (color,  3:30-4  p.m. 
EST)  audience  participation  show. 

Mort  Werner,  vice  president,  pro- 
grams, NBC-TV,  referring  to  The  Merv 
Griffin  Show,  said  "the  experiment  of 
scheduling  this  type  of  show  in  the  early 
afternoon  hours  has  not  worked  out 
from  an  audience  point  of  view." 

Also  involved  in  the  afternoon  pro- 
gram shuffle  is  NBC  News  Early  After- 
noon Report,  currently  broadcast  2:55- 
3  p.m.,  which  moves  to  2:25-2:30  p.m., 
also  effective  April  1. 

Film  sales  . . . 

Cartoon  Trilogy,  Beetle  Bailey,  Barn- 
ey Google  an'  Snuffy  Smith  and  Krazy 
Kat  (King  Features  Synd.:):  Sold  to 
Triangle  Publications  for  WFIL-TV 
Philadelphia,  WFBG-TV  Altoona  and 
WLYH-TV  Lebanon,  all  Pennsylvania; 
WNBF-TV  Binghamton,  N.  Y.; 
WNHC-TV  New  Haven  andl  KERE-TV 
Fresno.  Also  sold  to  WTTV  (TV)  In- 
dianapolis-Bloomington;  KIR  O-T  V 
Seattle  and  KSL-TV  Salt  Lake  City. 

Leave  It  To  The  Girls  (United  Art- 
ists Tv):  Sold  to  WCPO-TV  Cincin- 
nati; WMCT  (TV)  Memphis;  WSLS- 
TV  Roanoke;  WOOD-TV  Grand  Rap- 
ids and  KVOS-TV  Bellingham,  Wash. 
Now  in  42  markets. 

Steve  Allen  Show  (WBC  Productions 
Inc.) :  Sold  to  WJBK-TV  Detroit.  Now 
in  30  markets. 

Girl  Talk  (ABC  Films):  Sold  to 
WCKT  (TV)  Miami;  WTVO  (TV) 
Rockford,  111.  and  KTNT-TV  Tacoma- 
Seattle.  Now  in  69  markets. 

Century  1,  30  features  films  (20th 
Century-Fox  Tv) :  Sold  to  WABC-TV 
New  York;  KTVB  (TV)  Boise;  WHFB- 
TV  Rock  Island;  KONA  (TV)  Hon- 
olulu; WBTV  (TV)  Charlotte;  WCSC- 
TV  Charleston,  S.  C;  WTOL-TV  To- 
ledo; WBRC-TV  Birmingham;  WTEN- 
TV  Albany;  KENS-TV  San  Antonio; 
KSD-TV  St.  Louis;  WGN-TV  Chicago; 
WJAR-TV  Providence;  WBAP-TV  Ft. 
Worth-Dallas;  WWL-TV  New  Orleans; 
WAGA-TV  Atlanta;  WSM-TV  Nash- 
ville; WTVJ  (TV)  Miami;  WKBW-TV 
Buffalo;  KWTV  (TV)  Oklahoma  City; 
WTIC-TV  Hartford;  WKZO-TV  Kal- 
amazoo and  WFBC-TV  Greenville, 
S.  C.  Now  in  23  markets. 

Surf  side  6  (Warner  Bros.  Tv) :  Sold 
to  WIZ-TV  Baltimore;  KIRO-TV 
Seattle;  WNYS  (TV)  Syracuse  and 
WLOF-TV  Orlando.  Now  in  37  mar- 
kets. 

Maverick  (Warner  Bros.  Tv) :  Sold 
to  WSPD-TV  Toledo;  WTVN  (TV) 
Columbus,  Ohio;  WSIL-TV  Harrisburg, 
III.  and  WLOF-TV  Orlando.  Now  in  38 
markets. 
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'Cheyenne'  comes  galloping  back  to  ABC-TV 


There's  life  in  them  thar  westerns. 
ABC-TV  announced  last  week  the  re- 
turn of  the  outstanding  stories  that 
have  been  seen  on  Cheyenne  in  the 
past  starting  April  12  in  the  Friday, 
7:30-8:30  p.m.  slot. 

That  period  has  had  other  pro- 
gram changes  this  season.  At  the 
outset,  ABC-TV  programmed  The 
Gallant  Men  in  the  Friday  hour  but 
at  the  end  of  December  Gallant  Men 
moved  to  Saturday  at  7:30  and  two 
half-hour  re-run  series,  Winston 
Churchill — The  Valiant  Years  and 
Father  Knows  Best,  took  over.  Chey- 


enne started  this  season  on  Monday 
at  7:30  but  went  into  limbo  on 
Jan.  7  to  make  way  for  a  new  west- 
ern, Dakotas.  Cheyenne,  a  Warner 
Bros.-produced  series,  can  claim  eight 
seasons  on  the  network  (it  started  in 
the  fall  of  1955). 

Advertisers  on  the  show  are 
Bristol-Myers,  through  Ogilvy,  Ben- 
son &  Mather,  and  Young  &  Rubi- 
cam;  Helene  Curtis  Industries,  via 
McCann-Erickson;  Lehn  &  Fink 
Products,  through  Lake-Spiro-Shur- 
man,  and  Polk  Miller  Products, 
through  N.  W.  Ayer  &  Son. 


Bronco  (Warner  Bros.  Tv):  Sold  to 
WSPD-TV  Toledo;  WSIL-TV  Harris- 
burg, 111.  and  WLOF-TV  Orlando.  Now 
in  18  markets. 

The  Roaring  20' s  (Warner  Bros.  Tv) : 
Sold  to  WHBF-TV  Rock  Island  and 
WSIL-TV  Harrisburg,  111.  Now  in  21 
markets. 

Lawman  (Warner  Bros.  Tv) :  Sold 
to  WSPD-TV  Toledo  and  WEAR-TV 
Pensacola.  Now  in  13  markets. 

Suspicion  (MCA  Tv):  Sold  to 
WINK-TV  Ft.  Myers,  Fla.  Now  in 
1 2 1  markets. 

Brave  Stallion  (ITC) :  Sold  to  KCMT 
(TV)  Alexandria,  Minn.  Now  in  216 
markets. 

Ramar  of  the  Jungle  (ITC):  Sold 
to  KTRK-TV  Houston.  Now  in  77  mar- 
kets. 

South  America:  The  Awakening 
Giant  (ITC):  Sold  to  KTLA  (TV) 
Los  Angeles  and  KIRO-TV  Seattle. 
Now  in  36  markets. 

Action  Theatre  Features  (ITC):  Sold 
to  WOOK-TV  Washington,  D.  C.  Now 
in  52  markets. 

SA  7  (MCA  Tv) :  Sold  to  KXLF-TV 
Butte,  Mont.  Now  in  113  markets. 

M-Squad  (MCA  Tv) :  Sold  to  Ford 
Motor  Co.  for  programming  on  WAFB- 
TV  Baton  Rouge;  KRDO-TV  Colorado 
Springs;  KELO-TV  Sioux  Falls  and 
KOLD-TV  Tucson;  also  sold  to  WISC- 
TV  Madison.  Now  in  121  markets. 

Directors  Co.  sets  seven 

The  Directors  Co.,  New  York,  will 
produce  seven  original  one-hour  dramas 
for  NBC-TV's  Du  Pont  Show  of  the 
Week  for  the  1963-64  season.  Direc- 
tors has  a  contract  for  seven  dramas 
on  this  season's  Du  Pont  show  as  well 
— four  of  which  have  already  been 
telecast. 


Adventists  to  expand 
use  of  radio  and  tv 

Expansion  of  the  Seventh-Day  Ad- 
ventist  Church's  radio-tv  plans  was  dis- 
closed last  week  at  a  conference  of  80 
church  radio-tv  directors  in  Dallas.  The 
weekly  Adventist  radio  program,  The 
Voice  of  Prophecy,  will  be  presented 
on  a  daily  basis  and  the  church's  tv 
offering,  Faith  for  Today,  will  be  pre- 
sented in  color. 

William  A.  Fagal,  director  of  Faith 
for  Today,  said  some  of  the  200  stations 
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airing  the  weekly  tv  program  already 
are  presenting  it  in  color  and  others 
will  begin  using  the  color  prints  soon. 
Voice  of  Prophecy  now  is  on  500  U.  S. 
and  Canadian  radio  stations,  according 
to  Dr.  Harold  M.  S.  Richards,  director. 
He  said  the  program  will  be  expanded 
to  a  daily  basis  because  of  requests  by 
the  stations. 

Elmer  R.  Walde,  radio-tv  director, 
stressed  that  "intelligent  and  profes- 
sionally-oriented programming"  is  de- 
manded in  the  church's  use  of  radio 
and  television. 

WLIB  plans  salute  to 
Negroes'  achievements 

A  music  and  drama  festival,  broad- 
cast annually  by  WLIB  New  York,  in 
conjunction  with  Negro  History  Week, 
will  also  be  presented  as  a  three-hour 
concert  from  Carnegie  Hall  this  year, 
on  Saturday  (Feb.  9)  from  3  to  6  p.m. 

WLIB  will  not  carry  any  commercial 


Radio  and  television  national  adver- 
tising in  Canada  for  the  first  ten  months 
of  1962  was  up  over  the  similar  1961 
period,  according  to  reports  made  by 
Elliott-Haynes  Ltd.,  Toronto  market  re- 
search firm,  and  published  in  the  Tor- 
onto Marketing  weekly. 

Radio  advertising  was  $16,685,229 
for  the  January-October  1962  period, 
as  against  $14,813,927  in  the  similar 
1961  period.  Television  advertising 
totaled  $43,664,177  in  the  1962  period 
as  against  $35,697,790  in  the  1961  sur- 
vey period. 

The  largest  advertising  group  was 
food  and  food  products  in  both  media 


announcements  during  the  broadcast, 
which  has  been  titled  Special  Salute  to 
the  Artistic  Achievements  of  Negro 
Performers. 

The  performers  will  include  Ella 
Fitzgerald;  Tyrone  Phillips,  10-year-old 
pianist;  singer  Irma  Franklin,  and 
football  star  Roosevelt  Grier. 

Program  notes... 

McHale  re-enlists  ■  ABC-TV  has  ex- 
tended McHale's  Navy  (Thursday, 
9:30-10  p.m.)  for  an  additional  10  ep- 
isodes. Extension  of  Revue  Studio's 
comedy  series  brings  season's  total  to 
36  segments,  of  which  23  already  are 
filmed. 

'Phantom'  to  tv  ■  New  tv  series,  The 
Phantom,  based  on  the  King  Features 
cartoon  strip,  will  be  produced  in  color 
by  Tele-Screen  Productions,  with  Rog- 
er Creed  and  Madalyn  Trahey  as  co- 
stars.  A  pilot  with  Pauline  Goddard  as 
guest  star  has  been  completed. 

  INTERNATIONAL   


with  $4,639,613  on  radio  ($4,559,527 
in  1961),  and  $11,069,973  on  television 
($8,838,594  in  1961).  Second  in  both 
media  was  drugs  and  toilet  goods  with 
$2,282,282  on  radio  ($2,065,181  in 
1961)  and  $9,272,398  on  television 
($7,802,657  in  1961). 

National  and  network  Canadian  radio 
advertising  dropped  in  1961  from  the 
1960  totals,  acording  to  a  report  just 
released  by  the  Dominion  Bureau  of 
Statistics,  Ottawa,  Ont.  In  1961  na- 
tional and  network  radio  totaled  $21,- 
266,000  as  compared  with  $23,667,000 
in  1960.  But  local  radio  advertising  in- 
creased, the  report  points  out,  from 
$26,687,000  to  $28,045,000  in  1961. 

All  Canadian  television  advertising 
was  up  in  1961  over  1960,  the  Domin- 
ion Bureau  of  Statistics  reported.  Na- 
tional and  network  advertising  was  up 
from  $41,227,000  in  1960  to  $43,950,- 
000,  while  local  tv  advertising  amounted 
to  $10,135,000  in  1961  as  compared 
with  $8,636,000  in  1960. 

Total  radio  and  television  advertising 
for  1961,  according  to  these  figures,  was 
$103,396,000  as  against  $100,217,000 
in  1960. 

CAPAC  wins  action 
in  suit  against  KVOS 

The  Composers,  Authors  and  Pub- 
lishers Assn.  of  Canada  Ltd.,  (CAPAC) 
Toronto,  the  equivalent  of  ASCAP,  was 
successful  on  Jan.  22  in  the  Supreme 
Court  of  Canada  in  an  action  associated 
with  $250,000  damage  suit  against 
KVOS-AM-TV  Bellingham,  Wash.,  and 


Two  tv  networks  plan 
half-hour  news  shows 

Weeknight  news  in  the  half  hour  pre- 
ceding prime-time  evening  schedules 
now  appears  certain  on  two  tv  net- 
works next  fall. 

CBS-TV  in  December  announced 
plans  to  telecast  a  half-hour  five-eve- 
nings-per-week  news  program  next  sea- 
son. The  network  is  expected  to  pro- 
gram the  show  at  7-7:30  p.m.,  the  half 
hour  preceding  the  traditional  start  of 
the  network's  nighttime  schedule. 

NBC  News  sources  indicated  last 
week  that  it  is  quite  certain  that  NBC- 
TV  will  follow  suit  by  programming  a 
news  show  in  the  7-7:30  p.m.  slot  using 
Chet  Huntley,  Dave  Brinkley  and  other 
news  correspondents. 

NBC,  however,  would  not  confirm 
that  a  decision  had  been  made,  and  in 
fact  meetings  of  news  and  other  execu- 
tives were  continuing  last  Thursday. 


its  affiliate  KVOS  (Canada)  Ltd.,  Van- 
couver, B.C. 

CAPAC  placed  its  claim  on  produc- 
tion of  scripts,  tape,  film  and  record- 
ings in  Canada  for  airing  on  the  radio 
and  television  stations  directed  to  Can- 
adian audiences  in  the  Vancouver  area. 
CAPAC  claimed  that  KVOS-AM-TV 
had  no  license  from  CAPAC  and  has 
not  paid  royalties  on  the  use  of  its 
music.  CAPAC  started  the  case  in  1959 
and  was  granted  an  order  of  claim  by 
Justice  Jacques  Dumoulin  of  the  Ex- 
chequer Court  of  Canada  in  December 
1959.  In  February  1961  Justice  J.  T. 
Thorson,  president  of  the  Exchequer 
Court  reversed  the  ruling,  and  CAPAC 
took  its  claim  to  the  Supreme  Court  of 
Canada. 

Government  hurting  tv 
abroad,  says  McCarthy 

It's  the  U.  S.  government  that's  hurt- 
ing the  image  of  American  television 
abroad,  not  tv,  John  McCarthy,  presi- 
dent of  the  Television  Program  Export 
Assn.,  told  a  meeting  of  film  producers 
in  Hollywood  on  Thursday  (Jan.  31). 

"The  repeated  attacks  by  Washington 
on  the  U.  S.  television  industry  in  the 
form  of  congressional  hearings,  FCC 
hearings  and  the  blanket  indictment  of 
the  industry  by  the  FCC  has  had  wide- 
spread repercussions  in  foreign  markets 
everywhere,"  he  declared.  "If  Wash- 
ington continues  on  its  present  course 
vis-a-vis  the  tv  industry,  we  shall  see 
increasingly  in  foreign  markets  the  at- 
titude that  the  programs  of  our  indus- 
try carry  some  kind  of  stigma  and  that 
the  audiences  and  populations  of  those 
markets  must  be  protected  from  such 
tainted  merchandise." 


What  BBC  costs 

BBC-TV  operating  costs  for  the 
year  ended  March  31,  1962,  were 
$56,440,958  or  about  $12,880 
for  each  broadcast  hour.  BBC 
radio  cost  $37,943,329  for  the  52- 
week  period.  The  figures  are  dis- 
closed in  the  recently  published 
1963  edition  of  the  BBC  Hand- 
book. 

Of  the  3,401  hours  of  tv  pro- 
grams presented  on  BBC's  nation- 
al network  in  that  year  461  came 
from  regional  centers.  The  re- 
gions produced  982  program  hours 
for  local  use. 

BBC-TV  provided  150  pro- 
grams for  the  Eurovision  network 
and  relayed  213  Eurovision  pro- 
grams and  program  inserts. 


CANADA'S  RADIO-TV  ADVERTISING  UP 

Rise  in  both  radio,  tv  noted  for  1962  by  Elliott-Haynes 
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DATELINE:  Advertising  in  foreign  markets  by  g.  h.  Matthew 
American  techniques  must  be  modified  for  overseas  campaigns 


It's  not  enough  simply  to  assume 
that  because  a  product  has  a  degree  of 
acceptance  in  the  American  market,  it 
will  also  suit  the  foreign  consumer.  I 
refer  not  only  to  formulation,  in  the 
case  of  packaged  foods,  but  also  to  the 
price  level  at  which  the  product  must 
be  sold.  The  old  principle  that  success 
in  the  market  place  depends  on  giving 
the  consumer  what  he  wants  at  a  price 
he  can  afford  to  pay  is  just  as  true 
overseas  as  it  is  here  at  home.  And 
overseas,  both  standards  are  often  un- 
like the  American. 

General  Milk  Co.  processes  and  sells 
packaged  foods  through  eleven  major 
subsidiary  overseas  operations.  We  sell 
in  the  countries  where  our  plants  are 
located  and  we  export  from  various 
places  to  over  100  markets  around  the 
world.  Principal  products  are  evapo- 
rated and  sweetened  condensed  milk  and 
powdered  milk.  As  an  affiliate  of  Carna- 
tion Co.,  we  are  responsible  for  all 
Carnation  operations  outside  the  United 
States,  Canada  and  U.S.  territorial  pos- 
sessions. 

We  are  in  a  very  competitive  business 
and  we  believe  in  advertising — including 
radio  and  television.  Fundamentally, 
our  advertising  philosophy  leads  to  the 
application  of  American  principles  and 
techniques.  But  in  foreign  lands  this 
concept  is  restricted  severely  by  such 
things  as  legal  considerations,  media 
availability  and  sometimes  even  the  lit- 
eracy level  of  the  consumer. 

What's  In  a  Name  ■  A  brand  name, 
even  though  it  means  nothing  in  the 
foreign  language  under  consideration, 
must  be  easy  to  pronounce  in  the  foreign 
tongue.  Even  the  sound  should  be 
checked  to  be  sure  there  can  be  no  un- 
fortunate connotation. 

For  us,  American  audio  and  video 
commercials  generally  won't  work  well 
even  after  modifications  for  language 
and  local  consumption  habits.  For  this 
reason  our  advertising  is,  for  the  most 
part,  conceived  and  produced  by  the 
individual  General  Milk  affiliate.  Each 
works  with  its  own  advertising  agency. 
Talent  with  a  native  "feel"  for  each 
separate  market  can,  we  think,  best  cope 
with  our  problems  of  variable  brands, 
language,  and  product  usage  in  the  dif- 
ferent countries.  Where  we  can,  we 
generally  concentrate  in  three  major 
media — radio,  television  and  print —  al- 
though we  also  sometimes  use  cinema 
and  outdoor  postings. 

The  quality  of  production  we  can  get 
— particularly  in  Europe — is  generally 
good  to  excellent.  We  do,  however,  oc- 
casionally use  American  photography 
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and  dubbed  and  edited  American  tv 
film.  Then,  too,  once  in  a  while  one  of 
our  subsidiaries  can  contribute  to  the 
production  of  layouts  and  commercials 
of  another.  For  example,  a  British  tv 
commercial,  or  some  variation  of  it, 
might  be  used  in  Australia. 

Mostly  Spots  Abroad  ■  In  most  coun- 
tries we  use  spot  time  on  both  tv  and 
radio — primarily  because  this  is  the  only 
way  commercial  time  is  sold.  A  notable 
exception  is  the  Philippines  where  we 
sponsor  programs,  both  tv  and  radio, 
and  where  they  "simulcast"  audience 
participation  programs  on  tv  in  Manila 
and  on  radio  in  Manila  and  the  prov- 
inces. If  the  show  is  good,  results  are 
highly  satisfactory. 

Our  use  of  tv  depends,  primarily,  on 
availability.  In  most  places,  we  have 
gotten  in  quite  early  and  audience 
growth  in  recent  years  has  justified  our 
earlier  decisions.  The  future  of  tv,  par- 
ticularly in  the  more  sophisticated  mar- 
kets, is  certainly  assured.  Like  other 
advertisers,  we  invest  in  it  substantially 
where  visual  product  demonstration  and 
pictorial  brand  identification  are  par- 
ticularly important. 

Beyond  the  availability  factor,  the 
relative  importance  to  us  of  tv  is  quite 
variable  between  markets.  Coupled 
with  radio,  it  is  the  backbone  of  our 
advertising  programs  in  Brazil  and 
Mexico — but  for  different  reasons.  In 
Brazil  we  do  not  consider  newspapers 
suitable  and  we  cannot  use  national 
magazines  because  our  selling,  at  the 
moment,  is  restricted  to  the  Rio  and  Sao 
Paulo  markets.  In  Mexico,  tv  is  a  good 
bet  because  we  consider  most  print 
media  available  inadequate  for  our  pur- 
pose and  because  there  is  a  high  con- 
centration of  sales  potential  in  the  Fed- 
eral District. 

Different  Places,  Different  Media  ■ 
In  the  United  Kingdom,  we  spend  about 


50%  of  our  budget  in  tv.  In  France, 
there  is  no  commercial  tv  available,  so 
we  use  commercial  film  in  the  cinema 
instead.  Australia  responds  very  well  to 
tv,  primarily  because  of  the  concentra- 
tion of  population  in  the  Sydney  and 
Melbourne  areas.  Germany,  too,  prob- 
ably because  the  national  coverage  is 
good  and  there  are  so  few  commercials 
broadcast  (only  one  commercial  chan- 
nel airs  sales  messages  once  a  day  dur- 
ing a  half-hour  news  program). 

We  use  radio  extensively.  It  will  de- 
liver good  coverage  in  many  areas,  but 
there  are  important  exceptions  like  Eng- 
land and  France  where  governments  still 
prohibit  its  commercial  use.  You  can 
get  radio  commercials  into  France  from 
Luxembourg  and  Monte  Carlo,  but 
nothing  like  national  coverage  is  pos- 
sible. Of  course,  we  are  most  interested 
in  radio  where  pictorial  representation 
of  the  brand  is  not  too  important,  where 
the  mesage  can  be  brief  and  simple  and, 
most  of  all,  where  we  want  broad  and 
deep  audience  penetration. 

An  Effective  Team  ■  We  like  to  use 
tv  and  radio  together.  We  think  the 
combination  can  be  very  effective,  for 
example,  in  the  Philippines  where  tv 
delivers  "A"  class  homes  only  in  the 
Manila  area  but  where  radio  goes  much 
deeper  into  Manila  and  at  the  same  time 
covers  the  provinces  too. 

It's  evident  that  all  of  these  factors 
represent  a  widely  variable  advertising 
opportunity  as  the  marketing  problems 
are  studied  country  by  country.  To 
these  variables  must  be  added  another — 
the  changing  development  patterns  of 
each  individual  medium.  In  this  respect, 
it  behooves  us  to  constantly  keep  abreast 
of  developments  because  both  television 
and  radio  will  surely  have  an  even  more 
profound  effect  in  the  years  ahead  on 
the  free  world's  constantly  rising  stand- 
ard of  living. 


.   •,•>>:•;.•.•.  .::-::.-..v.  . 


G.  H.  Matthew,  vice  president  in  charge  of 
sales  and  advertising  of  General  Milk  Com- 
pany, started  in  the  food  business — after 
a  few  post-college  years  in  sales  engineer- 
ing— as  a  retail  salesman  for  American 
Home  Foods.  Associated  with  Carnation 
Company  since  1949,  he  was  transferred 
in  1955  to  General  Milk,  which  handles 
Carnation's  overseas  operations,  after  hav- 
ing served  the  parent  company  as  regional 
sales  manager,  assistant  general  sales 
manager  and  product  manager. 
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 EQUIPMENT  &  ENGINEERING 

SYNCOM  SATELLITE  READY  TO  GO 

22,300-miles-high  orbit  to  match  earth  rotation  speed 


Sometime  in  the  next  10  days,  the 
first  24-hour  communications  satellite 
will  be  launched  from  Cape  Canaveral 
and  it  promises  to  open  a  new  era  in 
space  communications. 

The  Syncom  (synchronous  communi- 
cations) satellite  is  expected  to  be 
placed  in  orbit  22,300  miles  above  the 
earth.  The  satellite  will  revolve  around 
the  earth  once  every  24  hours,  exactly 
in  time  with  the  earth's  daily  revolution. 
This  means  that  Syncom  will  hover  vir- 
tually over  the  same  part  of  earth. 

Since  a  single  Syncom  is  expected  to 
cover  about  one-third  of  the  earth's 
surface,  only  three  are  needed  to  blan- 


ket the  earth.  Earlier  communications 
satellites,  like  Telstar  and  Relay,  are 
in  relatively  low  orbit  (500-3,500  miles 
high)  and  require  30-40  flying  switch- 
boards to  give  100%  coverage. 

Syncom  was  built  for  the  National 
Aeronautics  &  Space  Agency  by  Hughes 
Aircraft  Co.  It  weighs  86  pounds  and 
will  be  used  only  for  two-way  tele- 
phone, teletype  and  facsimile  commun- 
ications between  Lakehurst,  N.  J.,  and 
a  U.  S.  Navy  communications  ship  an- 
chored at  Lagos,  Nigeria,  on  the  west 
coast  of  Africa.  Both  stations  are  part 
of  the  Army  Satellite  Communications 
Agency.   The  Dept.  of  Defense  is  co- 


operating with  NASA  in  the  Syncom 
program.  An  advanced  Syncom,  under 
construction  by  Hughes,  will  be  capable 
of  transmitting  tv  programs. 

If  things  go  well,  the  satellite  will 
reach  the  desired  longitude  within  two 
weeks  after  launch.  It  is  expected  to  be 
in  position  for  testing  about  five  days 
after  launch,  however. 

The  satellite  carries  a  duplicate  set 
of  transponders  and  other  gear.  Trans- 
mission from  the  satellite,  via  a  coaxial 
slot  array  and  travelling  wave  tube  trans- 
mitters, radiating  2  w,  is  at  1815  mc. 
Ground  station  transmitters,  delivering 
20  kw,  will  transmit  at  7360  mc,  and 
will  be  frequency  modulated  with  a 
bandwidth  of  80  kc.  Ground  stations 
will  use  30-foot  parabolic  antennas  and 
cooled  parametric  amplifier  receivers. 

Among  advantages  of  the  synchron- 
ous communications  satellite  is  that  it 
does  not  require  large  tracking  antennas 
necessary  to  follow  the  low-flying  sat- 
ellites. 

Syncom  will  remain  in  sunlight  al- 
most 99%  of  the  time,  feeding  elec- 
trical energy  from  3,840  silicon  solar 
cells  to  nickel  cadmium  batteries. 

Under  development  is  a  two-year 
program  for  bigger  and  more  elaborate 
Syncom  which  will  be  able  to  relay  tv 
programs  as  well  as  telephone  and  tele- 
type messages.  The  President  has  asked 
for  $40  million  for  this  project  in  the 
NASA  budget  submitted  to  Congress 
Jan.  17  (Broadcasting,  Jan.  21). 

Technical  topics... 

New  tuner  ■  Altec  Lansing  Corp.,  Ana- 
heim, Calif.,  a  subsidiary  of  Ling- 
Temco-Vought  Inc.  in  that  city,  has  an- 
nounced the  production  of  a  new  stereo 
fm  tuner  designed  for  both  professional 
and  home  use.  The  new  314A  "Em- 
peror Royale"  tuner  can  function  as 
both  a  monitor  and  a  network  relay  for 
an  fm  station.  It  is  identical  in  circuitry 
and  performance  to  Altec's  "Astro," 
introduced  last  April.  The  "Emperor" 
sells  for  $359. 

Film  symposium  ■  A  semester-long 
symposium  covering  the  operation  of 
film  processing  labs  is  being  offered  as 
a  non-credit  course  open  to  anyone  who 
is  interested  by  the  U.  of  Southern  Cali- 
fornia starting  Feb.  13  and  continuing 
each  Wednesday  evening  through  June 
5.  Tuition  is  $45. 

New  tiny  tv  set  ■  Sharp  Electronics 
Corp.,  New  York,  added  its  contribu- 
tion to  the  growing  tiny  tv  set  market. 
It's  an  all-transistor  portable  set  with 
eight  and  one-half  inch  picture  tube  that 
will  sell  for  $229.95,  made  by  Hava- 
kawa  Electric  Co.,  Osaka,  Japan.  The 
set  weighs  10  lbs.  excluding  recharge- 
able battery  unit  which  is  an  optional 
accessory. 


Two  of  three  16mm  camera  posi- 
tions can  be  seen  filming  daredevil 
Japanese  motorcycle  act  for  use 


on  NBC-TV's  'International  Show- 
time' series  (Fridays,  7:30-8:30  p.m. 
EST). 


NBC  has  ne  <v  color-film  technique 


NBC  last  week  announced  the  de- 
velopment of  a  new  production  tech- 
nique for  color  filming  of  television 
remotes.  The  network  calls  its  pro- 
cess Synchro- 16.  It  uses  three  16  mm 
cameras  which  are  operated  simul- 
taneously. The  three  films,  shot  from 
different  angles,  are  then  edited  into 
one  program. 

Synchro- 16's  first  successful  use 
was  last  November  in  the  production 
in  Italy  of  International  Showtime. 
Five  color  shows  were  filmed. 

The  filming,  ordinarily  expected 
to  take  25  days  using  just  one  cam- 
era, was  completed  with  the  new 
multi-camera  deployment  in  eight 
days.  "Great  Japanese  Circus,"  one 
of  five  International  Showtime  pro- 
grams produced  with  Synchro- 16 
later  in  Japan,  was  shown  Feb.  1  and 


the  second  will  be  seen  Feb.  15  (Fri- 
day, 7:30-8:30  p.m.,  EST). 

NBC  explained  that  most  color  tv 
programs  are  produced  either  on 
color  tape  or  35  mm  color  film. 
Ravenna,  the  location  in  Italy  where 
the  circus  shots  were  taken,  had  no 
facilities  for  tape  and  16  mm  film 
cameras  have  more  mobility  than 
conventional  35  mm  cameras.  The 
system  was  further  developed  and 
used  for  five  programs  produced  in 
Japan. 

NBC  credited  Norman  Grant,  di- 
rector of  NBC-TV  color  coordina- 
tion, with  the  system's  creation. 
Joseph  Cates  and  Lawrence  White, 
executive  producers,  and  Pat  Pleven, 
producer,  all  with  International 
Showtime,  installed  the  system  in 
their  operations  in  Italy  and  Japan. 
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KVIL  goes  skiing 

About  40  Dallas  timebuyers 
and  agency  personnel  were  guests 
of  KVIL  Dallas  at  the  station's 
first  annual  winter  carnival  in 
Crested  Butte,  Colo.  Among 
those  attending  were  (1  to  r)  Ed 
Boyd,  J.  Walter  Thompson;  Bar- 
bara Davenport,  Lew  Ground 
Adv.;  Julie  Lane,  Norsworthy- 
Mercer;  Sam  Wright,  Wright, 
Allen  &  Ryan,  and  (behind)  Ann 
Alford,  J.  Walter  ThoniDson. 


CHANGING  TIMES 

Record  replaces  newspaper 
at  National  Press  Club 

The  traditional  mock  newspaper  at 
the  inauguration  of  a  new  president  for 
Washington's  National  Press  Club  was 
replaced  this  year  by  a  long-playing 
phonograph  record. 

The  record,  which  honored  Bryson 
Rash,  NBC  News  Washington  corre- 
spondent who  became  NPC  president 
on  Feb.  2,  features  NBC  News  cor- 
respondents David  Brinkley,  Robert 
McCormick  and  Richard  Harkness  as 
well  as  former  press  club  officers  and 
other  Washington  journalists. 

The  record,  titled  "Is  Bryson  Rash?", 
presents  a  humorous  account  of  Mr. 
Rash's  career  with  Messrs.  Brinkley, 
McCormick  and  Harkness  assisted  by 
Patty  Cavin,  former  women's  editor  of 
WRC  Washington  and  president  of  the 
Women's  Press  Club;  May  Craig,  Port- 
land (Me.)  Press-Herald,  and  Sarah 
McClendon,  El  Paso  Times.  WRC  staff 
announcers  Willard  Scott  and  Ed 
Walker  are  heard  imitating  Mr.  Rash  as 
a  boy  and  portraying  his  school  teacher 
and  others  who  affected  his  career. 

The  record  was  distributed  at  the 
inaugural  dinner.  Members  not  attend- 
ing will  receive  it  by  mail. 

ANA  plans  clinic  on  tie-ins 

The  Assn.  of  National  Advertisers 
will  sponsor  a  clinic  on  tie-in  promo- 
tions to  be  held  in  New  York,  Feb.  14. 
The  meeting  will  cover  joint  advertis- 
ing and  promotion  programs  involving 
two  or  more  advertisers. 

A  committee  headed  by  Edward  L. 
Slater,  director  of  advertising,  Sylvania 
Electric  Products,  has  scheduled  these 


an  hour  STAFFS  YOUR 
STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits  with 
unparalleled  flexibility  and  consistently 
better  sound.  Write  for  free  folder,  "The 
Sound  of  Money."  igm  simplimation, 

P.  0.  Box  943,  Bellingham,  Washington.  
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topics  for  formal  discussion:  How  to 
avoid  pitfalls  and  capitalize  fully  on 
your  tie-in  promotions;  planning,  exe- 
cuting and  evaluating  tie-in  promotions; 
merits  and  problems  of  tie-ins  from  the 
standpoint  of  creativity  and  coordina- 
tion; gaining  the  support  of  the  sales 
force  and  trade  for  tie-in  promotions, 
and  the  place  of  tie-in  promotions  in 
the  marketing  program. 

'Lights  for  Life' 
promotes  traffic  safety 

A  trend  of  a  rising  traffic  death  toll 
throughout  1962  was  reversed  in  the 
last  half  of  December  in  the  state  of 
Virginia,  according  to  WXEX-TV  Rich- 
mond. In  the  Dec.  17-Jan.  2  period 
there  were  five  fewer  traffic  deaths  in 
the  state  than  in  the  same  period  a  year 
ago,  though  for  the  year  there  were  100 
more  traffic  deaths  than  in  1961. 

During  the  Dec.  17-Jan.  2  period, 
WXEX-TV  conducted  a  "Lights  for 
Life"  safety  campaign  that  urged  mo- 
torists to  keep  their  headlights  on  dur- 
ing daylight  hours  as  a  reminder  to 
other  motorists  to  drive  with  care. 
WXEX-TV  promoted  the  campaign 
with  500  spot  announcements,  10,000 
bumper  stickers  and  several  hundred 
thousand  leaflets.  Local  police  officials, 
state  patrolmen  and  accident  victims 
were  interviewed  on  local  programs. 

BBDO:  a  big  agency  with 
big  and  small  accounts 


Luxury  Living! 

Sensible  Location! 


Yes,  we  are  not  big,  says  BBDO.  In 
a  new  promotional  booklet,  the  agency 
in  reciting  "some  of  our  vital  statistics" 
assures  the  advertising  industry  that  (a) 
BBDO  is  a  big  agency,  but  (b)  BBDO 
is  not  a  "big-account"  agency. 

The  booklet  points  out  that  more 
than  half  of  BBDO's  clients  (59%) 
bill  under  $  I  million  annually.  The 
breakdown:  41%  bill  $1  million  and 
over;  21%,  $500,000  to  $1  million; 
11%,  $250,000-500,000,  and  27%, 
under  $250,000. 

Other  vital  statistics:  the  agency 
claims  its  regional-office  setup  is  the 
"largest  in  the  agency  business"  with 
half  of  BBDO's  business  orginating  in 
U.  S.  and  Canadian  regional  offices; 
BBDO  International  is  one  of  the  "fast- 
est-growing international  agencies  in  the 
world"  (four  BBDO  offices  in  Europe, 
97  associated  agencies  in  54  countries), 
and  about  half  of  the  business  is  in 
packaged  goods,  such  as  soap  and  soup, 
seeds  and  cigarettes,  coffee,  wine,  beer 
and  soft  drinks. 

BBDO  also  notes  that  two-thirds  of 
its  billing  comes  from  clients  who  have 
been  with  the  agency  for  10  years  or 
longer  and  that  its  accounts  remain 
with  the  agency  an  average  of  14  years. 


Specify  The  New  Weston,  in  the 
heart  of  the  advertising  and 
broadcasting  belt,  as  your  in- 
to wn  address.  Our  splendid 
rooms  and  suites  make  an  ideal 
environment  for  living  or  enter- 
taining. Theatres,  clubs,  shops 
are  advantageously  close,  now 

COMPLETELY  AIR  CONDITIONED. 


world 


New 


W  orld-Famous 

NEW  WESTON  BAR  & 

ENGLISH  DINING  ROOM 


Here  you  rub  shoulders  with 
the  smartest  people  any  time 
of  day.  Come  in  for  cocktails 
and  hot  canapes.  The  cuisine  is 
skillfully  prepared  to  Continen- 
tal tastes.  Try  it  some  day  soon 
.  .  .  at  lunch  or  dinner. 


WPAT  takes  agency  people  to  theatre 


More  than  70  Philadelphia  agency 
and  client  executives  were  guests  of 
WPAT-AM-FM  Paterson,  N.  J.,  at 
a  dinner  and  theatre  party  last  week. 
Highlight  of  the  evening  was  attend- 
ance at  a  Philadelphia  performance 
of  the  pre-Broadway  tryout  of  the 
play  "Tovarich"  with  Janet  Leigh 
and  Jean  Pierre  Aumont.  Among 
those  attending  were  (sitting,  1  to  r) 
Murray  Firestone,  president,  Fire- 
stone-Rosen (formerly  W.  B. 
Doner);  Max  Brown,  executive  vice 


president,  Fels  &  Co.;  Caral  Fire- 
stone, Firestone-Rosen;  Shelly  Rose- 
man,  Firestone-Rosen;  Eileen  Moore, 
Al  Paul  Lefton;  (standing)  Billie 
Farren,  N.  W.  Ayer;  Norm  Flynn, 
WPAT  account  executive;  Bette 
Kaufmann,  N.  W.  Ayer,  and  Jim 
Egan,  N.  W.  Ayer. 

WPAT  hosts  were  Dan  Weinig, 
vice  president  and  general  manager; 
Buck  Johnson,  sales  manager,  and 
Mr.  Flynn,  account  executive  for  the 
Philadelphia  area. 


Drumbeats . . . 

If  I  had  a  hammer  ■  WFAA-TV  Dallas 
asked  its  viewers  to  write  letters  telling 
why  they  liked  the  ABC-TV  show,  I'm 
Dickens,  He's  Fenster.  The  best  letter 
won  for  its  writer  the  services  of  two 
carpenters  for  one  day. 

Down  to  the  sea  ■  WMMM-AM-FM 
Westport,  Conn.,  will  send  a  reporter  to 


sea  in  a  "weather-boat"  to  broadcast  32 
remote  marine  reports  each  weekend 
next  summer.  The  station  is  outfitting 
a  yacht  for  the  job  with  weather  equip- 
ment, broadcasting  units  and  call  let- 
ters painted  on  the  hull.  The  reports 
will  be  supplemented  by  broadcasts  of 
flying  conditions  from  the  Bridgeport, 
Conn.,  airport  in  addition  to  normal 
coastal  weather  reports. 


Pittsburgh  station  gives 
orchestra  to  listener 

The  Pittsburgh  Symphony  Orches- 
tra's Symphonette  was  given  to  a  lis- 
tener of  WRYT,  that  city,  for  her  own 
personal  concert  in  a  contest  conducted 
by  the  radio  station. 

WRYT  listeners  wrote  the  station 
with  reasons  why  they  would  like  to 
have  the  orchestra's  musicians  play  for 
them.  Each  letter  included  a  contribu- 
tion for  the  orchestra's  maintenance 
fund  campaign. 

A  young  nurse  at  Presbyterian-Uni- 
versity Hospital  was  declared  the  win- 
ner for  her  letter  which  asked  that  the 
Symphonette  play  a  concert  in  the  hos- 
pital's auditorium  for  shut-ins  and  hos- 
pital personnel  who  could  not  hear  reg- 
ular concerts. 

A  second  letter,  declared  runner-up, 
won  a  quartet  of  symphony  musicians 
performing  for  students  at  the  Western 
Pennsylvania  School  for  Blind  Children. 

Freedoms  Foundation 
plans  Roll-Call  campaign 

Radio  and  television  stations  are  be- 
ing asked  to  support  the  annual  Roll- 
Call  campaign  of  the  Freedoms  Foun- 
dation, Valley  Forge,  Pa. 

The  campaign  will  be  conducted  Feb. 
15-28  with  the  theme  "Plant  the  Seeds 
of  Freedom."  Special  radio  and  tele- 
vision kits  containing  taped  and  filmed 
spots  on  various  aspects  of  the  "Ameri- 
can Credo"  will  be  sent  to  network 
affiliates  in  the  first  week  of  February. 
Other  stations  desiring  the  kits  should 
address  their  requests  to  Admiral  Arthur 
W.  Radford,  Freedoms  Foundation, 
Valley  Forge,  Pa. 

Appearing  in  the  radio-tv  announce- 
ments will  be  Admiral  Radford,  John 
Wayne,  Frankie  Laine,  Jack  Benny, 
Raymond  Burr,  Johnny  Carson,  Claud- 
ette  Colbert,  Frank  Fontaine,  Andy 
Griffith,  Diana  Lynn,  E.  G.  Marshall, 
Mitch  Miller,  Peter  Nero  and  Ed  Sulli- 
van. 

KTRH  turns  to  listeners 
to  pick  music  schedule 

KTRH  Houston  is  going  to  its  listen- 
ers to  determine  what  kind  of  music 
they  want  to  hear. 

The  station  is  preparing  a  "Music- 
Selector"  ballot  listing  1,000  music  se- 
lections, compiled  from  a  list  of  million 
sellers,  standards,  current  popular  tunes 
and  best  selling  albums.  Listeners  are 
asked  to  check  off  their  100  personal 
favorites  and  mail  the  lists  to  KTRH 
for  tabulation  and  evaluation.  The 
station  will  then  program  its  music 
from  the  personal  preferences  of  its 
listeners. 


SUBSCRIPTION  APPLICATION 

BROADCASTING  The  Businessweekly  of  Television  and  Radio 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
Please  start  my  subscription  immediately  for — 

□  52  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached  -| 

□  52  issues  &  1963  Yearbook  $12.00  □  Please  bill 

□  1963  Yearbook  $5.00 
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state 


72  (FANFARE) 


BROADCASTING,  February  4,  1963 


FATES  &  FORTUNES 


BROADCAST  ADVERTISING 


Mr.  Frost 


Mr.  Stroock 


Mr.  Hussey 


Fred  Frost,  Mark 
Stroock  and  Robert 
Hussey  elected  vps 
of  Young  &  Rubicam 
Inc.,  New  York.  Mr. 
Frost  is  supervisor  of 
tv  films;  Mr.  Stroock, 
contact  supervisor, 
and  Mr.  Hussey,  of 
agency's  Hollywood 
office,  is  associate  director  of  program- 
ming in  that  city.  Locke  Turner,  for- 
mer account  supervisor  with  Charles 
Bowes  Adv.,  joins  Young  &  Rubicam, 
Los  Angeles,  as  executive  on  Southern 
California  Edison  account.  He  replaces 
Fred  Gordon,  who  resigned  to  join 
Home  Buyers'  Guide. 

Stanley  T.  Peterson,  account  super- 
visor at  Guild,  Bascom  &  Bonfigli,  San 
Francisco,  elected  vp. 

Frank  Scoppa,  Frank  Droesch  and 
Howard  Smith  elected  vps  of  Donahue 
&  Coe,  New  York.  Mr.  Scoppa,  who 
joined  D&C  in  1956,  is  executive  art 
director.  Mr.  Droesch,  administrative 
art  director,  came  to  agency  28  years 
ago.  Mr.  Smith,  who  has  been  con- 
troller of  agency  since  1945,  is  now  vp- 
assistant  secretary-treasurer.  Reuben 
Siegal,  who  worked  with  controller  and 
treasurer,  succeeds  Mr.  Smith. 

Jerome  Rotblatt 

elected  vp  in  charge 
of  sales  for  Sealy 
Mattress  Co.,  Chica- 
go. He  will  direct 
Sealy-Chicago  adver- 
^  rising  and  marketing 

Wk  jj&M     programs,  in  addition 

to  his  responsibility 
for  sales  in  company's 
four-state  area.  Mr.  Rotblatt,  associated 
with  furniture  industry  for  16  years, 
joined  Sealy-Chicago  as  merchandise 
manager  in  1958,  and  was  appointed 
sales  manager  in  June  1959. 

John  E.  Carter,  for  past  four  years 
vp  for  client  services  of  Fuller  &  Smith 
&  Ross,  Fort  Worth,  Tex.,  joins  Dallas 
advertising  agency  of  Norsworthy-Mer- 
cer  (formerly  Taylor-Norsworthy)  as  vp. 

Russell  S.  Jones,  senior  account  ex- 
ecutive, promoted  to  supervisor  on 
Adolph's  Ltd.  account  at  McCann- 
Erickson,   Los   Angeles.     Mr.  Jones 
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Bain  heads  AWRT  group 

Elizabeth  Bain,  assistant  to  di- 
rector of  program  services  at 
CBS-TV,  elected  board  chairman 
of  Educational  Foundation  of 
American  Women  in  Radio  & 
Television,  New  York.  Elected 
to  Foundation's  executive  com- 
mittee were  Miss  Bain,  chairman; 
Lillian  Lee,  WABE  Atlanta,  sec- 
retary, and  Peggy  Ware,  Dudley- 
Anderson  -  Yutzy,  New  York, 
treasurer.  Foundation  was  formed 
in  1960  to  disseminate  knowledge 
of  broadcasting  field. 


joined  M-E  in  1955  in  Cleveland  office. 

Jack  L.  Fisher  Jr.,  president  of  M.  M. 
Fisher  Assoc.,  Chicago,  elected  midwest 
regional  director  of  National  Federa- 
tion of  Advertising  Agencies,  succeed- 
ing Robert  Maercklein,  head  of  his  own 
Milwaukee  agency.  NFAA  is  com- 
prised of  40  agencies  in  U.  S.  and 
Canada. 


Mr.  Wright 


Mr.  Baczewski 


Edward  Baczewski,  vp  and  director 
of  media  planning  at  Cunningham  & 
Walsh,  New  York,  appointed  account 
supervisor.  Mr.  Baczewski  will  be  re- 
sponsible for  Johns-Manville  account. 
He  joined  C&W  in  1950  as  media  buyer. 
Arthur  Wright,  senior  producer,  pro- 
moted to  executive  producer  in  charge 
of  commercial  production. 

Jon  Werolin,  former  media  director 
of  J.  Walter  Thompson  Co.,  San  Fran- 
cisco, joins  Honig-Cooper  &  Harrington, 
that  city,  as  assistant  media  director. 
Colleen  Mattice  has  succeeded  Mr. 
Werolin  as  media  director  of  Thomp- 
son's San  Francisco  office. 

Robert  E.  Carroll,  former  tv  producer 
for  Al  Paul  Lefton  Adv.,  Philadelphia, 
joins  Firestone-Rosen  Inc.,  that  city,  as 
radio-tv  producer. 

George  H.  Gribbin,  chairman  of 
Young  &  Rubicam,  New  York,  ap- 
pointed public  information  chairman 
for  1963  Greater  New  York  Red  Cross 
campaign.  Mr.  Gribbin  will  help  direct 
program  to  secure  members  and  funds. 

Frank  Bruguiere,  from  1959  until 
1961  editor  of  Western  Advertising  and 
more  recently  its  senior  editor,  joins 


Hal  Stebbins  Inc.,  Los  Angeles  advertis- 
ing and  pr  firm,  as  copy  group  head. 

Stuart  P.  Erwin  Jr.,  former  tv  pro- 
gram director  of  Benton  &  Bowles,  New 
York,  joins  Ralston  Purina  Co.,  St. 
Louis,  as  advertising  manager  in  Rals- 
ton division. 

Dale  Anderson,  for- 
mer vp  and  account 
supervisor  at  Comp- 
ton  Adv.,  New  York, 
joins  Needham,  Louis 
&  Brorby,  Chicago,  in 
similar  capacity.  Prior 
to  joining  Compton, 

Mr.    Anderson  was 
Mr.  Anderson       wkh  Lennen  &  New. 

ell,  New  York,  also  as  vp-account  super- 
visor. Richard  K.  Diehl,  Procter  & 
Gamble,  and  W.  Raymond  Wingfield, 

Reach,  McClinton  &  Co.,  join  NL&B's 
Chicago  office  as  account  executives. 

Richie  Ashburn,  former  New  York 
Mets  ballplayer,  appointed  sportscaster 
for  Philadelphia  Phillies  games  on  At- 
lantic Refining  Co.'s  baseball  network 
of  25  radio  and  four  tv  stations. 

William  E.  Becker,  former  pr  direc- 
tor of  Forbes  Inc.,  New  York,  appoint- 
ed public  relations  director  of  Grant 
Adv.,  Hollywood. 

Marjorie  B.  Williams,  former  senior 
copywriter  with  Chirurg  &  Cairns,  New 
York,  joins  creative  staff  of  Hill, 
Rogers,  Mason  &  Scott,  Chicago. 

Janet  Marie  Carlson,  copywriter  at 
Kenyon  &  Eckhardt  and  writer-account 
executive  at  Malcolm  Steinlauf  Agency, 
both  Los  Angeles,  joins  creative  staff 
of  Fletcher  Richards,  Calkins  &  Holden, 
that  city. 

Patrick  E . 
Rheaume,  director  of 
membership  depart- 
ment of  Radio  Adver- 
tising Bureau,  New 
York,  elected  execu- 
tive vp  of  Teen  Amer- 
ica Assoc.,  producers 
of  annual  Miss  Teen- 
age America  pageant. 


r.  Rheaume 


Ben  Margolis,  administrative  assist- 
ant of  Television  Advertising  Repre- 
sentatives, New  York,  elected  vp.  Prior 
to  joining  TvAR  in  August  1961,  Mr. 
Margolis  served  with  CBS  since  1927. 

Richard  Swenson,  member  of  Young 
&  Rubicam's  film  department  in  Holly- 
wood, promoted  to  production  staff. 

Robert  Heyn,  former  account  execu- 
tive at  D'Arcy  Adv.,  Los  Angeles,  ap- 
pointed assistant  advertising  manager  of 
Bekins  Van  &  Storage  Co.,  that  city. 

Glee  A.  Duff  named  radio-tv  director 
of  Gray  &  Rogers,  Philadelphia. 
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South  Carolina's  past  presidents  honored 


Past  presidents  of  the  South  Caro- 
lina Broadcasters  Assn.  were  honored 
at  a  special  reception  during  the 
annual  winter  meeting  of  SCBA  late 
last  month.  With  the  plaques  they 
received  are  (1  to  r,  seated)  G. 
Richard  Shafto,  the  first  president 
of  the  association  in  1947  and  execu- 
tive vice  president  of  WIS-AM-TV 
Columbia  and  WSFA-TV  Mont- 
gomery, Ala.;  Mrs.  Mildred  Whit- 
mire,  widow  of  the  late  B.  T.  (Bevo) 
Whitmire  of  WFBC  Greenville;  Wal- 
ter J.  Brown,  WSPA-AM-FM-TV 
Spartanburg,  and  C.  Wallace  Martin, 


now  director  of  development  at  the 
U.  of  South  Carolina. 

Standing  (1  to  r)  are  past  presi- 
dents Lou  Neale,  WBEU  Beaufort; 
James  F.  Coggins,  WKDK  New- 
berry; Edward  Osborne,  WBCU 
Union;  Randy  Davidson,  WLOW 
Aiken:  Charles  A.  Batson,  WIS-TV; 
Frank  Best,  WD1X  Orangeburg,  and 
H.  Moody  McElveen  Jr.,  WNOK- 
AM-TV  Columbia.  Past  SCBA  presi- 
dents not  at  the  reception  are  Dan 
Crosland,  WCRS  Greenwood,  and 
John  M.  Rivers,  WCSC-AM-TV 
Charleston,  both  South  Carolina. 


THE  MEDIA 


Mr.  Dunn 


Mr.  Wilson 


Richard  M.  Dunn,  former  director  of 
broadcasting  at  Wade  Adv.,  Chicago, 
joins  ABC-TV  in  newly  created  post  of 
director  of  daytime  tv  program  de- 
velopment. Prior  to  joining  Wade,  Mr. 
Dunn  was  with  Compton  Adv.,  serving 
as  tv  program  department  director.  Irv 
Wilson,  former  general  sales  manager 
of  WGN-TV  Chicago,  joins  network  as 
sports  and  special  programs  sales  super- 
visor, also  newly  created  position. 

Dick  James,  station  manager  of 
WBBW-AM-FM  Youngstown,  Ohio, 
elected  vp  of  Mahoning  Valley  Broad- 
casting Corp.,  licensee  of  stations.  Mr. 
James  was  appointed  station  manager  in 
February  1961. 

L.  L.  (Sonny)  Stewart,  manager  of 
KOPY  Alice,  Tex.,  elected  vp  and  gen- 


eral manager  of  station.  Mr.  Stewart, 
who  joined  KOPY  in  September  1962, 
formerly  operated  his  own  radio  station 
engineering-consulting  service  with  head- 
quarters in  Corpus  Christi,  Tex. 

Benjamin  A.  Hubley  appointed  as- 
sistant general  manager  for  radio  of 
Maine  Broadcasting  System  (WCSH 
Portland,  WLBZ  Bangor,  and  WRDO 
Augusta).  He  continues  as  WCSH's 
station  manager.  Herbert  W.  Crosby, 
WCSH  sales  manager,  assumes  added 
duties  of  assistant  manager  and  as  New 
England  sales  manager  for  Maine 
Broadcasting  System. 

Richard  Lewis  Venturino,  director 
of  programming  and  production  for 
American  Freedom  Network,  Bonita, 
Calif.,  assumes  additional  duties  as  San 
Diego  manager  of  XEMO  Tijuana, 
Mexico. 

Bob  Kirby,  salesman,  promoted  to 
assistant  sales  manager  of  WOOD-TV 
Grand  Rapids,  Mich. 

Jack  Lenz,  in  sales  and  production 
at  WIIN  Atlanta,  joins  local  sales  staff 
of  WSB-AM-FM,  that  city,  as  account 
executive.  Mr.  Lenz  is  former  vp  and 
general  manager  of  WBBT  Lyons,  Ga. 


Norman  Ginsburg,  assistant  director 
of  sales  promotion  for  CBS  Radio  Spot 
Sales,  New  York,  promoted  to  director 
of  sales  promotion.  Mr.  Ginsburg 
joined  CBS  in  1959  from  NBC,  where 
he  was  director  of  advertising  and  pro- 
motion of  film  division. 

Richard  E.  Jungers, 

midwest  national  sales 
manager  of  WGN-TV 
Chicago  for  past  10 
months,  promoted  to 
general  sales  manager, 
succeeding  Irv  Wilson, 
who  resigned  to  join 
ABC-TV  (see  story 
this  page).  Mr.  Jung-  Mr.  Jungers 
ers  began  his  broadcast  career  with 
WGN  Inc.  as  radio  salesman.  Other 
sales  experience  includes  service  with 
WMAQ  Chicago  and  NBC  Radio  Spot 
Sales.  Before  entering  broadcast  field, 
Mr.  Jungers  was  divisional  manager  of 
Storecast  Corp.  of  America  and  district 
manager  of  Aluminum  Co.  of  America. 

Richard  Freeman  appointed  Detroit 
office  manager  of  Adam  Young  Inc., 
succeeding  William  Morgan,  who  re- 
signs to  become  general  manager  of 
WPON  Pontiac,  Mich.  Mr.  Morgan 
had  been  with  Young  organization 
since  1960.  Lewis  S.  Krone  named  ra- 
dio account  executive  in  Young's  New 
York  headquarters.  Mr.  Freeman  for 
past  three  years  has  been  salesman  with 
WCAR  Detroit.  Mr.  Krone  has  been 
account  executive  with  Long  Island 
Network  (WGSM  Huntington  and 
WGBB  Freeport,  N.  Y.). 

Hugh  J.  MacPherson,  former  station 
manager  of  KNEW  Spokane,  joins  sales 
of  KLIV  San  Jose,  Calif. 

Robin  Adrian,  assistant  traffic  man- 
ager in  sales  department  of  KNXT 
(TV)  Los  Angeles,  moves  to  station's 
sales  research  staff,  replacing  Gary 
Litaker,  who  is  on  leave  of  absence. 

David  Green,  who 

just  completed  special 
project  study  for  Met- 
romedia's Illinois  tv 
group— WTVP  (TV) 
Decatur  and  WTVH 
(TV)  Peoria  —  joins 
KMBC  -  TV  Kansas 
City  as  director  of  ad- 
vertising and  promo- 
tion. Mr.  Green  held  similar  promotion 
post  with  KMBC  radio  in  August  1961 
when  Metromedia  purchased  station. 
Walt  Lockman  Jr.  joins  KMBC-AM- 
FM's  sales  staff. 

Edward  M.  Korry,  former  UPI  news- 
man and  presently  manager  of  special 
projects  and  assistant  to  president  of 
Cowles  Magazines  and  Broadcasting 
Inc.,  was  selected  by  President  Kennedy 


Mr.  Green 
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last  week  as  United  States  Ambassador 
to  Ethiopia. 

Willis  Grant  appointed  coordinator  of 
corporate  information,  NBC,  New 
York.  Mr.  Grant,  formerly  with  Young 
&  Rubicam  and  Ted  Bates  agencies, 
joined  NBC  in  1956  as  research  asso- 
ciate and  was  most  recently  research 
surveys  manager. 

Jack  Metrie,  former  operations  man- 
ager of  WESH-TV  Orlando,  Fla.,  joins 
WFGA-TV  Jacksonville  as  sales  de- 
velopment and  promotion  assistant. 

Jerry  Flesey,  formerly  with  KOL 
Seattle,  Wash.,  and  KISN  Portland, 
Ore.,  joins  sales  department  of  KMO 
Tacoma,  Wash. 

Harold  E.  Reigert,  production  super- 
visor of  WFRV  (TV)  Green  Bay,  Wis., 
promoted  to  program  director,  succeed- 
ing J.  W.  Vickery,  who  resigned  to  ac- 
cept post  with  University  of  Wiscon- 
sin, that  city. 

Joel  Cohen,  formerly  with  WJOL 
Joliet,  111.,  joins  WBBM-AM-FM  Chi- 
cago as  creative  writer. 


David  Hart,  promo- 
tion manager  and 
night  director  of 
WLBZ  -  TV  Bangor, 
Me.,  appointed  pro- 
motion manager  of 
WNBQ  (TV)  Chica- 
go. He  had  been  with 
WLBZ-TV  for  past 
six  years. 


Mr.  Hart 


Harry  Hammond,  president  of  Cen- 
tral Savannah  Area  Broadcasting  Co. 
(WFNL  North  Augusta,  S.  C),  elected 
president  of  Brazil  World  Trade  Corp., 
Rio  de  Janeiro,  Brazil.  North  American 
offices  of  corporation  will  be  established 
in  WFNL  Radio  building. 

Lynn  Gibson,  announcer  at  WDOW 
Dowagiac,  Mich.,  assumes  added  duties 
of  chief  engineer,  replacing  Don 
Stuursma,  who  joins  WKJR  Muskegon, 
Mich.,  in  similar  capacity. 

Jack  Hewett  appointed  program  di- 
rector of  Northeast  Radio  Network. 
Mr.  Hewett  joined  Ivy  Broadcasting 
Co.,  Northeast's  parent  organization,  in 
April  1962  as  program  director  of 
WTKO  Ithaca,  N.  Y.,  which  post  he 
retains  under  his  new  assignment.  NRN 
serves  33  am  and  fm  affiliates  in  up- 
state New  York  and  Pennsylvania. 

Kendall  Smith,  assistant  program 
manager  of  WTIC-TV  Hartford,  Conn., 
promoted  to  program  manager. 

H.  S.  Owen,  former  comptroller  of 
WPAT-AM-FM  Paterson,  N.  J.,  joins 
Dickens  J.  Wright  Assoc.,  New  York, 
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in  similar  capacity.  Mr.  Owen  is  fourth 
member  to  rejoin  Mr.  Wright,  who  was 
former  owner  and  president  of  WPAT 
(Fates  &  Fortunes,  Jan.  21). 


r.  King 


Mr.  O'Dea 

Thomas  J.  O'Dea 
and  Thomas  V.  Toye 

join  sales  division  of 
Mutual  Broadcasting 
System,  New  York,  as 
account  executives. 
Charles  A.  King, 
MBS*s  station  rela- 
tions director,  named 
director  of  news.  Mr. 
O'Dea,  most  recently  associated  with 
Edward  Petry  &  Co.,  had  been  national 
sales  manager  of  WXYZ-TV  Detroit 
before  transferring  to  ABC-TV  Spot 
Sales  division  in  New  York.  Mr.  Toye 
has  had  11  years  sales  and  advertising 
experience  with  Crosley  Broadcasting 
Corp.,  ABC  Radio  and  CBS  Radio. 
Mr.  King,  who  joined  Mutual's  station 
relations  department  in  1954,  became 
eastern  representative  in  April  of  that 
year  and  was  promoted  to  division  di- 
rector in  July  1956.  He  will  be  respon- 
sible for  all  news,  special  events,  and 
sports  programs  emanating  from  net- 
work's New  York  headquarters. 

Bea  Agnetti  has  been  named  director 
at  WMAQ  Chicago.  Miss  Agnetti  has 
been  with  station  since  1953  and  is 
graduate  of  WMAQ's  radio  workshop. 

Richard  A.  Orkin,  news  and  special 
events  director  of  WLAN  Lancaster, 
Pa.,  and  George  Hart,  program  director 
of  WBCB  Levittown,  Pa.,  join  staff  of 
KYW-AM-FM  Cleveland  as  production 
director  and  traffic  director,  respectively. 


Ed  Sheppard  joins  WSIX-TV  Nash- 
ville, Tenn.,  as  production  coordinator. 

Alan  J.  Shalleck,  formerly  with 
CBS-TV,  New  York,  joins  production 
staff  of  WCAU-TV  Philadelphia. 

Joe  Epley,  news  reporter  with  WLOS- 
TV  Asheville,  N.  C,  joins  WBTV  (TV) 
Charlotte,  N.  C,  as  broadcast  journalist. 

Phyllis  Lung,  former  woman's  direc- 
tor of  KYNO  Fresno,  Calif.,  has  joined 
KABC-AM-FM  Los  Angeles  as  assist- 
ant to  Jack  Meyers,  program  director. 

Victor  Allan,  associate  producer  with 
CBS-TV,  New  York,  resigns  after  16 
years  with  network. 

Donald  Barnhouse,  for  two  years 
producer  and  news  writer  for  WCAU- 
TV  Philadelphia,  joins  station's  two 
nightly  news  broadcasts,  Seven  and 
Eleven  O'CIock  Report,  with  analysis 
of  headline  events. 

Deloney  Hull,  mem- 
ber of  sales  staff  of 
WSB-TV  Atlanta,  Ga., 
promoted  to  assistant 
sales  manager.  Dor- 
othy Kirby  appointed 
sales  development 
manager,  and  Don 
Hicks,  formerly  with 
McGraw-Hill  Publi- 
cations, joins  WSB-TV  as  account  ex- 
ecutive. Mr.  Hull  and  Miss  Kirby  both 
joined  station  in  1948. 

Edwin  Weintraub,  film  editor,  pro- 
moted to  film  director  of  WOKR  (TV) 
Rochester,  N.  Y. 

Ray  H.  Honaker  Jr.  joins  WTAR- 
AM-FM  Norfolk,  Va.,  as  announcer. 

Arnold  C.  Johnson,  former  manager 
of  WGEE  Indianapolis  when  station 
began  operating  in  1956,  returns  as 
general  manager. 

Howard  (Pat)  Weaver,  producer-di- 
rector at  WBBM  Chicago  since  1946, 


Mr.  Hull 
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appointed  director  of  public  affairs.  He 
succeeds  Paul  Lazzaro,  who  has  re- 
signed to  join  Chicago  pr  firm  of  Don 
Young  &  Assoc. 

John  Hlavacek,  NBC  News'  Havana 
correspondent,  named  to  similar  post 
in  Miami.  Hilda  Watson,  coordinator 
of  NBC's  public  service  announce- 
ments, retired  Jan.  31  after  33  years 
with  network. 

Bernie  Cosnoski  joins  WTTM-AM- 
FM  Trenton,  N.  J.,  as  host  of  Polka 
Make  Believe  Ballroom  program. 

Jimm  Seaney,  promotion  manager  of 
KLZ-TV  Denver,  Colo.,  assumes  sim- 
ilar duties  also  for  KLZ-AM-FM. 

EQUIPMENT  &  ENGINEERING 

Harry  E.  Houghton, 

former  president,  di- 
rector and  chairman 
of  executive  commit- 
tee of  Encyclopaedia 
Britannica,  elected  to 
board  of  directors  of 
vBk  „  ~]H     Reeves  Soundcrafl 

^i.^r;  Corp.  (Soundcraft 

Mr.  Houghton       magnetic    tape  and 

magnetic  recording  film),  New  York. 
Prior  to  his  association  with  Encyclo- 
paedia Britannica,  Mr.  Houghton 
served  as  president  and  director  of 
Muzak  Corp.  for  number  of  years. 

Lionel  H.  Wheeler,  vp  in  charge  of 
technical  operations  of  Colorvision  Inc., 
promoted  to  vp  and  general  manager  of 
Glendale,  Calif.,  firm.  He  is  succeeded 
by  Walter  J.  Washick,  manager  of 
Colorvision's  engineering  department. 
Mr.  Wheeler  is  co-inventor  of  Color- 
vision  Additive  System  of  color  photog- 
raphy. 

Milt  Parlen,  former  sales  manager  of 
Columbia  Pictures'  8  mm  division,  New 
York,  joins  United  Film  Labs  and  Sher- 
man Ginsberg  Film  Libraries,  Holly- 
wood, as  executive  vp.  He  succeeds 
Beatrice  Dennis,  who  retires  to  semi- 
active  position. 


SCBA  officers  for  1963 

Cleatus  0.  Brazzell,  president- 
general  manager  of  WELP  Easley, 
was  elected  president  of  South 
Carolina  Broadcasters  Assn.  at 
16th  annual  convention  fortnight 
ago.  He  succeeded  Frank  Hardin 
of  WIS  Columbia.  Other  newly 
elected  SCBA  officers:  John 
Davenport  of  WESC  Greenville, 
vp  for  radio;  R.  A.  Jolly  of 
WFBC-AM-FM-TV  Greenville, 
vp  for  tv;  Doug  Youngblood  of 
WFIG  Sumter,  re-elected  secre- 
tary-treasurer. New  board  mem- 
bers include  Redd  Reynolds, 
WBLR  Batesburg;  Wayne  Saw- 
yer, WGCD  Chester,  and  A.  P. 
Skinner,  WOLS  Florence. 


Frank  P.  Barnes,  special  assignments 
director  for  telecommunications  at  ITT, 
New  York,  elected  vp-director  of  tele- 
communications marketing.  Mr.  Barnes 
joined  ITT  in  January  1962  as  special 
staff  assistant  in  executive  department 
from  RCA's  communications  products 
department  where  he  was  general  man- 
ager. 

Nicholas  A.  Rabi- 
ecki,  former  director 
of  sales  training  and 
manager  of  distribu- 
tor sales  for  Standard 
Systems  Corp.,  ap- 
pointed manager  of 
closed  circuit  and 
educational  tv  mar- 
keting for  Sylvania 
Home  &  Commercial  Electronics  Corp., 
New  York. 


Mr.  Rabiecki 


R.  Kenyon  Kilbon,  editor  of  research 
and  engineering  information  at  RCA, 
New  York,  appointed  manager  of  edi- 
torial and  publication  services.  Mr. 
Kilbon  joined  RCA  in  1953  as  staff 
writer  in  department  of  information. 


B.  T.  (Ben)  Newman  appointed  to 
newly  created  position  of  broadcast  ad- 
ministrative manager  of  General  Elec- 
tronic Labs,  Cambridge,  Mass. 

Robert  Beck  Jr.  appointed  manager 
of  manufacturing  for  Lynchburg  (Va.) 
operation  of  General  Electric  Co.'s  rec- 
tifier components  department. 

INTERNATIONAL 

R.  A.  Pitt  named  executive  assistant 
of  Transcanada  Communications  Ltd., 
Toronto,  Ont.,  owners  and  operators 
of  CKOC  Hamilton,  Ont.;  CKRC  Win- 
nipeg, Man.,  and  CKCK-AM-TV  Re- 
gina,  Sask. 

John  R.  Gorman  named  account  ex- 
ecutive at  Needham,  Louis  &  Brorby  of 
Canada  Ltd.,  Toronto. 

David  Coleman  appointed  chairman 
of  BBC-TV  magazine  program  Points 
North.  He  joined  BBC  staff  as  news 
assistant  in  1954. 

W.  John  Holden  named  promotion 
director  of  CHCH-TV  Hamilton,  Ont. 

PROGRAMMING 

Steve  Broidy,  president  of  Allied 
Artists  Pictures  Corp.;  James  Cantlen, 

vp  of  Pacific  Telephone  &  Telegraph 
Co.,  and  Elden  Smith,  vice  chairman 
of  Security  First  National  Bank,  elect- 
ed to  board  of  Community  Television 
of  Southern  California,  organization 
whose  goal  is  establishment  of  etv  sta- 
tion in  Los  Angeles. 

James  N.  Manilla, 

producer  -  director  at 
Filmex  Inc.,  New 
York,  elected  vp. 
Prior  to  joining  Film- 
ex,  Mr.  Manilla  was 
senior  producer  with 
McCann  -  Erickson, 
New  York,  from 
1954-62. 


Mr.  Manilla' 


Richard  Adler,  production  -  writer 
member  of  American  Society  of  Com- 
posers, Authors  &  Publishers  (ASCAP), 
elected  to  board  of  directors.  Mr.  Adler 
will  fill  out  term  of  Otto  A.  Harbach, 
who  died  Jan.  24. 

Darryl  Hickman  was  elected  presi- 
dent of  Los  Angeles  AFTRA  Federal 
Credit  Union  board  of  directors.  Other 
board  members  are:  Joe  Yocum,  Don 
Hiatt,  Lynne  Allen  and  Bert  Ziff. 
AFTRA  Credit  Union,  organized  last 
December,  is  said  to  be  first  of  its  kind 
in  entertainment  business. 

Hon.  Robert  J.  Burton,  vp  for  do- 
mestic performing  rights  administration 
of  Broadcast  Music  Inc.,  New  York, 
appointed  chairman  of  radio-tv  division 
of  Legal  Aid  Society's  1963  fund  rais- 
ing campaign. 


Umted  Press  International  k 
Facsimile  Newspictures  and 
United  Press  Movietone  Newsfilm 
Build  Ratings  ^ 
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Michael  Rye,  representing  actors; 
Paul  Fly,  singers,  and  Beth  Carter,  dan- 
cers, have  been  appointed  to  board  of 
directors  of  Los  Angeles  local  of  Amer- 
ican Federation  of  Television  &  Radio 
Artists. 

Harvey  Bernhard,  business  adminis- 
trator of  Wolper  Productions,  Holly- 
wood, elected  vp-treasurer  and  member 
of  board  of  directors. 

Al  Rush,  legal  and 
business  affairs,  net- 
work tv  sales,  MCA 
Tv,  New  York,  elect- 
ed vp.  Mr.  Rush 
served  in  legal  depart- 
ment of  NBC  before 
joining  MCA  Tv. 

Jack  Stuart,  repre-  Mr.  Rush 
senting  Desilu  Sales 
in  Denver  area,  transferred  to  Atlanta, 
Ga.,  to  head  company's  office  there. 
Ivan  Gen  it,  sales  representative  for 
Latin  America  based  in  Mexico  City, 
moves  to  Dallas,  Tex.,  to  replace  Ver- 
non Christian,  who  resigned.  Desilu 
Sales  is  syndication  subsidiary  of  Desilu 
Productions. 

Rick  Wageman  rejoins  U.  S.  Tele- 
Service  Corp.,  New  York,  as  account 
executive.  Mr.  Wageman  joined  Tele- 
Service  in  1961.  He  left  in  May  1962 
to  operate  his  own  business. 

Nick  Albarano,  formerly  with  Capitol 
Records,  New  York,  joins  Epic  Rec- 
ords, that  city,  as  manager  of  midwest 
region  promotion.  Mr.  Albarano  will 
coordinate  his  activities  with  radio  sta- 
tions, distributors  and  key  retailers  in 
that  region. 

Fred  May,  former 
program  manager  of 
KBLA  Burbank, 
Calif.,  elected  presi- 
dent of  newly  formed 
tv  production  com- 
pany, Fred  May  Pro- 
ductions Inc.,  Los 
Angeles.  Mr.  May 
leaves  for  London  this 
month  to  film  pilot  for  semi-classical 
music  series  called  The  World  of  Music. 

Carlton  F.  Wilson,  correspondent  in 
Austin,  Tex.,  bureau  of  United  Press 
International,  named  manager  of  Albu- 
querque, N.  M.,  bureau,  succeeding 
Ronald  L.  Hamm,  who  resigned.  Mi- 
chael J.  Fallon,  on  Latin  American 
desk  at  UPI's  New  York  headquarters, 
appointed  night  news  manager  for 
Buenos  Aires  bureau. 

Joseph  Wright  appointed  art  director 
for  35th  annual  awards  presentation  of 
Academy  of  Motion  Picture  Arts  & 
Sciences.  Frank  Sinatra  will  mc  affair 


to  be  aired  over  combined  radio  and 
tv  facilities  of  American  Broadcasting 
Co.  and  Canadian  Broadcasting  Co. 

Dave  Garroway,  better  known  as  tv 
performer  than  as  one-time  astronomy 
instructor  at  Harvard,  is  host  of  Explor- 
ing the  Universe,  half-hour  series  of 
programs  dealing  with  latest  scientific 
theories  and  developments,  being  pro- 
duced for  National  Education  Televi- 
sion Network  under  grant  from  Na- 
tional Science  Foundation. 

David  L.  Wolper,  president  and  ex- 
ecutive producer  of  Wolper  Produc- 
tions, Hollywood,  was  honored  by  U.  S. 
Junior  Chamber  of  Commerce  with  its 
Distinguished  Service  Award  in  recog- 
nition of  "outstanding  community  serv- 
ice for  1962." 

ALLIED  FIELDS 

J.  Drayton  Hastie,  vp  of  broadcast 
and  real  estate  divisions  and  director  of 
Reeves  Broadcasting  &  Development 
Corp.,  New  York,  elected  president. 
Mr.  Hastie  was  president  and  director 
of  Southern  Broadcasting  Co.,  Charles- 
ton, S.  C,  prior  to  joining  Reeves. 

James  A.  Austrian,  former  manager 
of  psychometrics  division  of  U.  S.  Test- 
ing Co.,  appointed  manager  of  recently 
formed  Nationwide  Consumer  Testing 
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Institute,  Hoboken,  N.  J.  Company 
conducts  scientific  testing  and  evalua- 
tion for  manufacturers  of  consumer 
products. 


Mr.  Yoshida 


DEATHS 

Hideo  Yoshida,  59, 

president  of  Dentsu 
Advertising  Ltd.,  Tok- 
yo, died  Jan.  27  in 
Tokyo  after  long  ill- 
ness. Mr.  Yoshida 
joined  Dentsu  in  1928. 
He  was  elected  direc- 
tor in  1942  and  pres- 
ident in  1947.  Mr. 
Yoshida  was  presented  "Man  of  the 
Year"'  award  in  1961  from  International 
Advertising  Assn.,  of  which  he  was  vp 
in  charge  of  Far  East. 

Ralph  G.  Terrill,  58,  general  man- 
ager of  KSKY  Dallas,  died  Dec.  29  at 
his  home  in  that  city.  Mr.  Terrill  was 
formerly  manager  of  KGHI  Little 
Rock,  Ark. 

Lee  Nemetz,  39,  tv  film  producer  at 
BBDO,  New  York,  died  Jan.  23  in 
Philadelphia  while  on  assignment.  Mr. 
Nemetz  joined  BBDO  in  1952. 

Carl  Eayrs,  63,  city  news  editor  of 
CHWO  Oakville,  Ont.,  died  Jan.  24  of 
heart  attack. 
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FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Jan.  24 
through  Jan.  30  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

APPLICATIONS 

♦Chicago,  111. — Chicago  Educational  Tv 
Assn.  Uhf  ch.  20  (506-512  mc);  ERP  430.5 
kw  vis.,  224.9  kw  aur.  Ant.  height  above 
average  terrain  656  ft.,  above  ground  680 
ft.  P.  O.  address  c/o  Duane  M.  Weise.  di- 
rector of  engineering,  1761  E.  Museum  Drive, 
Chicago  37.  Estimated  construction  cost 
$364,600;  first  year  operating  cost  $85,000. 
Studio  and  trans,  locations  both  Chicago. 
Geographic  coordinates  41°  52'  45"  N.  Lat., 
87°  37'  53"  W.  Long.  Legal  counsel  Sidley, 
Austin,  Burgess  &  Smith,  Chicago.  Prin- 
cipals are  trustees,  who  also  operate  *WTTW 
(TV)  Chicago.  Ann.  Jan.  25. 

*Greenville,  S.  C— South  Carolina  Edu- 
cational Tv  Commission.  Uhf  ch.  29  (560- 
566  mc);  ERP  1000  kw  vis.,  500  kw  aur. 
Ant.  height  above  average  terrain  1142  ft., 
above  ground  151  ft.  P.  O.  address  c/o 
Charles  Morris,  2712  Millwood  Ave.,  Colum- 
bia, S.  C.  Estimated  construction  cost  $369.- 
671;  first  year  operating  cost  $40,000.  Studio 
and  trans,  locations  both  Altamount  Rd. 
Geographic  coordinates  34°  56'  26"  N.  Lat., 
82°  24'  38"  W.  Long.  Legal  counsel  Dow. 
Lohnes  &  Albertson.  consulting  engineer 
Lohnes  &  Culver,  both  Washington,  D.  C. 
Commissioners  are  principals  (no  stock). 
Ann.  Jan.  24. 

Existing  tv  stations 

ACTION  BY  FCC 
WDAM-TV  Laurel,  Miss.— Granted  ap- 
plication to  increase  ERP  to  316  kw  vis., 
209  kw  aur.,  ant.  height  to  510  ft.,  and 
change  type  trans,  and  ant.  system.  Ac- 
tion Jan.  30. 

CALL  LETTERS  ASSIGNED 
*WVAN-TV  Savannah,  Ga.— Georgia  State 
Board  of  Education.  Changed  from  "WEGA- 
TV. 

WKBD(TV)  Detroit,  Mich.— Kaiser  Indus- 
tries Corp. 


KULR-TV  Billings,  Mont.— Crain-Snyder 
Tv  Inc.  Changed  from  KGHL-TV. 

WNJU-TV  Linden,  N.  J.— New  Jersey  Tv 
Bcstg.  Corp. 

New  am  stations 

ACTIONS  BY  FCC 
Winfield,  Kan.  —  Courtney  Bcstg.  Co. 
Granted  cp  for  new  am  on  1550  kc,  250  w-D. 
P.  O.  address  3576  W.  11th  St.,  Wichita, 
Kan.  Estimated  construction  cost  $16,423,  first 
year  operating  cost  $42,767,  revenue  $46,120. 
Ira  E.  Courtney,  KAKE  Wichita  chief  engi- 
neer, is  sole  owner.  June  4,  1962,  initial 
decision  looked  toward  grant;  action  Jan. 
23. 

Golden   Meadow,   La.  —  John  A.  Egle. 

Granted  cp  for  new  am  on  1600  kc,  1  kw- 
D.  P.  O.  address  105  St.  Mary  St.,  Golden 
Meadow.  Estimated  construction  cost  $21,- 
300;  first  year  operating  cost  $45,000;  rev- 
enue $50,000.  John  A.  Egle.  sole  owner,  is 
local  businessman  and  mayor  of  Golden 
Meadow.  Action  Jan.  24. 

Cherry ville,  N.  C. — Cherry ville  Bcstg.  Co. 
Granted  cp  for  new  am  on  1590  kc,  .5 
kw-D.  P.  O.  addresss  109  E.  Sycamore  St., 
Lincolnton,  N.  C.  Estimated  construction 
cost  $14,205,  first  year  operating  cost  $24,- 
000,  revenue  $30,000.  Applicant  is  Jack  W. 
Franks,  who  is  in  small  loan  business.  Dec. 
4.  1962,  initial  decision  looking  toward  grant 
became  effective  Jan.  23. 

Existing  am  stations 

ACTION   BY  FCC 
KORA  Bryan,  Tex. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  in- 
stall new  trans.  Ann.  Jan.  30. 

CALL   LETTERS  ASSIGNED 
KRDS     Tolleson,     Ariz.— O.     E.  Smith. 
Changed  from  KZON. 

WABD  Fort.  Campbell,  Ky.— Fort  Camp- 
bell Bcstg.  Co. 

WMSG  Oakland,  Md.— Oakland  Radio  Sta- 
tion Corp. 

WSHB  Raeford,  N.  C— Stanmar  Bcstg.  Co. 
WWDS  Everett,  Pa.— Dennis  A.  &  William 
D.  Sleighter. 

APPLICATION 
KBIX   Muskogee,    Okla. — Cp   to  increase 
daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  Jan.  28. 

New  fm  station 

APPLICATION 
Hot  Springs,  S.  D.— Fall  River  Bcstg.  Corp. 
96.7  mc,  ch.  244,  1  kw.  Ant.  height  above 
average  terrain  298  ft.  P.  O.  address  Box 
292,  Hot  Springs.  Estimated  construction 
cost  $5,955;  first  year  operating  cost  $5,000; 
revenue  $6,000.  Principals:  Frederick  M. 
Walgren  and  Russell  M.  Stewart  (each 
50%).  Applicant  owns  KOBH  Hot  Springs. 
Mr.  Stewart  is  also  part  owner  of  KNEB- 
AM-FM  Scottsbluff,  Neb.  Ann.  Jan.  30. 

Existing  fm  stations 

CALL    LETTERS  ASSIGNED 
KECR  (FM)  El  Cajon,  Calif.— Family  Sta- 


tions Inc.  Changed  from  KUFM  (FM). 

*WNMR  (FM)  Marquette.  Mich.— Northern 
Michigan  College. 

*WRRH  (FM)  Franklin  Lakes,  N.  J. — 
Board  of  Education  of  Ramapo  Regional 
High  School  District. 

WWYN-FM  Erie,  Pa.— WERC  Inc.  Changed 
from  WERC  (FM). 

*WARC  (FM)  Meadville,  Pa.— Allegheny 
College. 

APPLICATIONS 

WINF-FM  Manchester,  Conn. — Cp  to  re- 
place expired  permit,  as  modified,  which 
authorized  new  fm.  Ann.  Jan.  30. 

KUGN-FM  Eugene,  Ore.— Cp  to  replace 
expired  permit,  which  authorized  change  in 
ant.  and  trans,  location;  increase  in  ant. 
height  above  average  terrain  and  remote 
control  operation  of  trans.  Ann.  Jan.  30. 


Ownership  changes 

ACTIONS  BY  FCC 

WABT  Tuskegee,  Ala. — Granted  assign- 
ment of  license  from  Elizabeth  S.  Wilder 
(100%),  d/b  as  Radio  Tuskegee  Inc.,  to 
Madison  Davis  Jr.  and  Jean  D.  Davis  (each 
50%),  tr/as  Maco  Bcstg.  Inc.  Consideration 
$39,000.  Mr.  Davis  is  past  employe  of  WOWL- 
TV  Florence  Ala.;  Mrs.  Davis  is  housewife. 
Action  Jan.  30. 

KFIF  Tucson,  Ariz. — Granted  assignment 
of  license  from  R.  E.  Pruitt  Jr.  (70%)  and 
John  F.  Badger  (30%),  d/b  as  Southwest 
Bcstg.  Co.,  to  Mr.  Pruitt  (49%)  and  John 
F.  Malloy  &  Stanley  G.  Bryer  (each  25.5%), 
tr/as  Southwest  Radio  Inc.  Consideration 
$23,500.  Action  Jan.  30. 

KCHU  (TV)  San  Bernardino,  Calif.  — 
Granted  transfer  of  control  of  permittee 
corporation  from  Norman  H.  Rogers  (100%), 
d/b  as  KCHU  Tv  Inc.,  to  The  Sun  Co.  of 
San  Bernardino,  Calif.,  large  corporation 
with  no  majority  owner,  though  James  A. 
Guthrie  controls  majority  interest  through 
trusteeships.  Consideration  $180,109.  Sun  Co. 
owns  Daily  Sun,  Evening  Telegram  &  Index, 
and  Sunday  Sun-Telegram,  San  Bernardino 
newspapers.  Action  Jan.  30. 

KBAY-FM  San  Francisco,  Calif.— Granted 
assignment  of  license  from  Rogan  Jones 
(41.41%),  d/b  as  KGMJ  Inc.,  and  others  to 
Kaiser  Industries  Corp.,  large  corporation 
with  no  majority  stockholder.  Kaiser  owns 
KHVH-TV  Honolulu  and  KHJK  (TV)  Hilo, 
both  Hawaii,  and  has  applied  for  ch.  44  in 
San  Francisco.  Consideration  $75,510.  Comr. 
Bartley  dissented.  Action  Jan.  30. 

KDEY  Boulder,  Colo. — Granted  assignment 
of  cp  from  Kenneth  G.  &  Misha  S.  Prather 
(each  50%)  to  Mr.  &  Mrs.  Prather  (100% 
jointly),  d/b  as  Bonanza  Bcstg.  Corp.  No 
financial  consideration  involved.  Action  Jan. 
25. 

KNUI  Makawao,  Hawaii — Granted  assign- 
ment of  cp  from  Eugene  G.  Panissidi  (100%) 
to  Mr.  Panissidi  &  his  wife,  O.  Doris 
Panissidi  (62%  as  joint  tenants),  and  Roy 
V.  &  Billie  M.  Blanscet  (38%  as  joint 
tenants),  d/b  as  KNUI  Bcstg.  Co.  Considera- 
tion $20,250.  Action  Jan.  25. 

WEAB  Greer,  S.  C. — Granted  assignment 
of  license  from  W.  Ryan  Frier  and  Edd  A. 
Burch  (each  50%),  d/b  as  Greer  Bcstg.  Co., 
to  Mr.  Burch  (100%).  Consideration  $30,- 
000.  Action  Jan.  25. 

KCPX-AM-FM-TV  Salt  Lake  City,  Utah- 
Granted  transfer  of  control  of  licensee  cor- 
poration, Columbia  Pictures  Electronics  Inc., 
from  Columbia  Pictures  Corp.  to  Screen 
Gems  Inc.:  both  are  large  corporations  with 
more  than  50  stockholders;  Abe  Schneider 
is  pres.  of  both,  and  owns  4.16%  of  Colum- 
bia &  .3%  of  Screen  Gems;  Columbia  owns 
89%  of  Screen  Gems.  Consideration  $179,476. 
Screen  Gems  is  sole  owner  of  WAPA-TV 
San  Juan,  P.  R„  and  Y3  owner  of  WOLE-TV 
Aguadilla,  P.  R.  Action  Jan.  23. 

WLOG  Logan,  W.  Va. — Granted  assign- 
ment of  license  from  Robert  O.  Greever 
(100%,  individually  and  as  trustee  of  estate 
of  Clarence  H.  Frey)  to  James  A.  Muscia 
(16  %%)  and  others,  d/b  as  Guyan  Valley 
Bcstg.  Co.  Consideration  $80,000.  Mr.  Muscia 
is  part  owner  of  Logan  Banner,  newspaper. 
Action  Jan.  23. 

APPLICATIONS 

WMAZ-AM-FM-TV  Macon,  Ga.— Seeks  as- 
signment of  license  from  Southeastern 
Bcstg.  Co.  to  WMRC  Inc.,  contingent  on 
grant  of  application  for  transfer  of  control 
of  Southeastern  to  that  company  now  pend- 


EDWIN  TORNBERG 

&  COMPANY,  INC. 

i 

j?  / 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 
Appraisers  •  Financial  Advisors 

New  York-60  East  42nd  St.,  New  York  17,  N.  Y.  •  MU  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington-711  14th  St.,  N.W.,  Washington,  D.C.  •  Dl  7-8531 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCOE 

JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 

—Established  1926 — 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 

GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 

DADin  f*  TFI  EVKIiftN 
KMUIU  w    9  CLEf  8  JlVrl 

527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCOE 

COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 

A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFCOE 

GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  o-7/37 
Washington  4,  D.  C. 

Member  AFCOE 

Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCOE 

RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C 
KcpuDiic  /-jyjji 

Member  AFCOE 

L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCOE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCOE 

A.  EARL  CULLUM,  JR. 
CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 
Member  AFCOE 

GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 

SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  G  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 

GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 

901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCOE 

WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 
George  M.  Sklom 
19  E.  Quincy  St.     Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 
Member  AFCCE 

HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28.  California 

uiamonQ  £-3£US 

Member  AFCOE 

JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 

JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 

Member  AFCCE 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 

J.  G.  ROUNTREE 

CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 

VIR  N.  JAMES 
CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCOE 

JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 

Member  AFCOE 

> 

A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 

PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 

MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 

WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 

RAYMOND  E.  ROHRER 

&  Associates 
Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCCE 

E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 

SPOT  YOUR 
FIRM'S  NAME 
HERE..  . 

To  be  Seen   by  100,000*  Readers 
■ — among  them,  the  decision-mak- 
ing   station    owners    and  manag- 
ers,   chief    engineers   and  techni- 
cians— applicants  for  am,  fm,  tv 
and    facsimile  facilities. 
*ARB  Continuing  Readership  Study 

contact 
BROADCASTINC  MAGAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 

Service 
Directory 

COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 

CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 

COLLECTIONS 

For  the  Industry 
ALL  OVER  THE  WORLD 
TV — Radio — Film  and  Media 
Accounts  Receivable 
No  Collection — No  Commission 
STANDARD  ACTUARIAL 
WARRANTY  CO. 
220  West  42nd  St.,  N.  Y.  36,  N.  Y. 
LO  5-5590 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Jan.  30 

ON  AIR                          CPS  TOTAL  APPLICATIONS 

Lie.                  Cps.              Not  on  air  for  new  stations 

AM                  3,747                   63                   116  484 

FM                   1,058                   31                    129  188 

TV                     514                   65                     77  107 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Jan.  30 

TOTAL 

VHF  UHF  TV 

Commercial  486  93  579 

Non-Commercial  47  21  681 


COMMERCIAL  STATION  BOXSCORE 


Compiled  by  FCC,  Dec.  31 

AM  FM  TV 

Licensed  (all  on  air)  3,746  1,050  513 

Cps  on  air  (new  stations)  64  31  66 

Cps  not  on  air  (new  stations)  114  137  76 

Total  authorized  stations  3,924  1,218  662 

Applications  for  new  stations  (not  in  hearing)  288  173  50 

Applications  for  new  stations  (in  hearing)  195  13  53 

Total  applications  for  new  stations  483  186  103 

Applications  for  major  changes  (not  in  hearing)  331  107  44 

Applications  for  major  changes  (in  hearing)  55  3  8 

Total  applications  for  major  changes  386  110  52 

Licenses  deleted  5  2  0 

Cps  deleted  0  1  1 
'Includes  3  stations  operating  on  unreserved  channels. 


ing  before  FCC  (see  FOR  THE  RECORD, 
Jan.  21).  No  financial  consideration  involved. 
Ann.  Jan.  29. 

WVIP-AM-FM  Mount  Kisco,  N.  Y. — Seeks 
transfer  of  control  of  permittee  corpora- 
tion. Suburban  Bcstg.  Inc.,  from  Martin  Stone 
<33M!%)  and  others,  d/b  as  VIP  Radio  Inc., 
to  Marsha  B.  Tucker  (85.44%),  Carll  Tucker 
Jr.  (9.47%)  and  others,  tr/as  Patent  Trader 
Inc.  Consideration  $297,450.  Mrs.  Tucker  is 
majority  owner  of  investment  firm;  Mr. 
Tucker,  her  son.  is  banker.  Ann.  Jan.  24. 

KOCO-TV  Enid,  Okla. — Seeks  assignment 
of  license  and  cp  from  Cimarron  Tv  Corp.  to 
Capital  City  Investment  Co.,  large  corpora- 
tion with  no  majority  stockholder  which 
wholly  owns  Cimarron.  No  financial  con- 
sideration involved.  Ann.  Jan.  30. 

KGLC  Miami,  Okla. — Seeks  assignment  of 
license  from  estate  of  Kenyon  Brown 
(100%),  d/b  as  Miami  Bcstg.  Co.,  to  C.  C. 
Woodson  (70%)  and  sons,  Charles  C.  Wood- 
son Jr.  &  Ben  J.  Woodson  (each  15%),  tr/ 
as  Miami  Newspapers  Inc.  Consideration 
$143,000.  Messrs.  Woodson  own  several  news- 
papers in  Texas  and  Oklahoma,  and  C.  C. 
Woodson  Sr.  is  half  owner  of  KTFO  Semi- 
nole, Tex.  Ann.  Jan.  28. 

KYFM  (FM)  Oklahoma  City,  Okla.— Seeks 
transfer  of  control  of  licensee  corporation, 
K.Y.F.M.  Inc.,  from  Bernard  Groven  and 
James  E.  McCarty  (each  32.5%)  to  American 
Preferred  Life  Insurance  Co.  (65%),  large 
corporation  with  no  majority  stockholder; 
other  ownership  remains  stable.  Considera- 
tion is  assumption  of  debt.  Ann.  Jan.  25. 

KMCM  McMinnville,  Ore. — Seeks  assign- 
ment of  license  from  Jerry  Carr  (100%),  d/b 
as  Yamhill  Radio  Co.,  to  Ray  A.  Fields 
(100%).  Consideration  $100,000  less  liabilities. 
Ann.  Jan.  29. 

WGTI(TV)  Philadelphia,  Pa.— Seeks  as- 
signment of  cp  from  Bernard  Rappaport 
(100%)  to  Edwin  Cooperstein  (over  85%), 
Mr.  Rappaport  (6.5%)  and  others,  tr/as 
New  Jersey  Tv  Bcstg.  Corp.  Consideration 
is  Mr.  Rappaport's  holding  in  latter  com- 
pany. New  Jersey  Tv  is  owner  of  WNJU 
(TV)  Linden,  N.  J.  Ann.  Jan.  30. 

KBYG  Big  Spring,  Tex.— Seeks  assign- 
ment of  license  from  William  3.  Wallace 
(50%)  and  Howard  Barrett  &  Frank  Junell 


(each  25%),  d/b  as  Big  Spring  Radio  Co., 
to  same  persons  in  same  percentages,  tr/as 
Big  Spring  Radio  Inc.  No  financial  con- 
sideration involved.  Ann.  Jan.  25. 

KFNE  Big  Spring,  Tex. — Seeks  assign- 
ment of  license  from  J.  A.  Caddell  and 
D.  T.  Anderson  (each  50%),  d/b  as  The 
Anca  Bcstg.  Co.,  to  Mr.  Anderson  (66  %%) 
and  John  B.  Walton  (33  \'3%),  tr/as  Anca 
Bcstg.  Co.  Consideration  $6,000.  Ann.  Jan.  30. 

KAMA  Dallas  and  KRBE  Houston,  both 
Texas — Seek  transfer  of  control  of  licensee 
and  permittee  corporation,  Texas  Fine  Music 
Bcstrs.  Inc.,  from  Roland  A.  Baker  and 
Victor  F.  Branch  (each  50%)  to  same  per- 
sons in  same  percentages,  tr/as  Universal 
Trust  Co.  No  financial  consideration  in- 
volved. Ann.  Jan.  30. 

KELP-TV  El  Paso,  Tex.— Seeks  assign- 
ment of  license  and  cp  from  Norman  E. 
Alexander  and  Joseph  Harris  (each  50%), 
d/b  as  KELP  Tv  Corp.,  to  same  persons  in 
same  percentages,  tr/as  KELP  Tv  Co.  No 
financial  consideration  involved,  as  owner- 
ship merely  changes  from  corporation  to 
partnership.  Ann.  Jan.  28. 

KENE  Toppenish,  Wash. — Seeks  transfer 
of  control  of  licensee  corporation,  Radio 
Bcstrs.  Inc.,  from  John  R.  &  Dorothy  W. 
Woodroofe  (100%)  to  John  R.  &  Catherine 
M.  DiMeo  (100%).  Consideration  $35,000.  Mr. 
DiMeo  is  station  manager  of  KAYO  Seattle, 
Wash.;  Mrs.  DiMeo  is  housewife.  Ann.  Jan. 
30. 

WPDX  Clarksburg,  W.  Va.— Seeks  assign- 
ment of  license  from  Raymond  C.  Warden, 
Robert  D.  Hough  &  Emza  Hamilton  (each 
29r7)  and  James  T.  Fawcett  (11%)  &  Dewitt 
H.  Wyatt  (2%),  d/b  as  Clarksburg  Bcstg. 
Corp.,  to  George  L.  Kallam,  C.  Matthew  S. 
Tierney  and  L.  Clark  Tierney  Jr.  (each 
33  V3%),  tr/as  WPDX  Radio  Corp.  Con- 
sideration $157,500.  Mr.  Kallam  is  account- 
ant; C.  M.  Tierney  is  student;  L.  C.  Tierney 
is  employed  by  airline.  Ann.  Jan.  25. 

Hearing  cases 

INITIAL  DECISION 

■  Hearing  Examiner  Basil  P.  Cooper  is- 
sued initial  decision  looking  toward  grant- 
ing application  of  William  L.  Miller,  tr/as 


Bootheel  Bcstg.  Co.,  for  new  am  on  1540 
kc,  1  kw  (250  w-CH),  D,  in  Kennett,  Mo., 
conditioned  that  pre-sunrise  operation  with 
daytime  facilities  is  precluded  pending  final 
decision  in  Doc.  14419.  Action  Jan.  30. 

DESIGNATED  FOR  HEARING 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  application 
of  Radio  Ashland  Inc.  to  increase  daytime 
power  of  WNCO  Ashland,  Ohio,  on  1340  kc 
from  250  w  to  1  kw,  continued  nighttime 
operation  with  250  w;  made  WADC  Akron 
and  WFIN  Findlay  parties  to  proceeding. 
Action  Jan.  30. 

WESR  Tasley,  Va.,  WASA  Havre  de  Grace, 
Md. — Designated  for  consolidated  hearing 
applications  to  increase  power  on  1330  kc, 
D,  from  1  kw  to  5  kw  (WESR  also  to 
change  from  DA  to  nondirectional) ;  issues 
include  Sec.  3.35  (a)  multiple  ownership 
determination  as  to  WESR;  made  WRAA 
Luray,  Va.,  and  WICO  Salisbury,  Md.,  par- 
ties to  proceeding.  Action  Jan. 30. 

Jasper  County  Bcstg.  Corp.,  Rensselear, 
Ind.,  Mel  Wheeler,  Plymouth,  Ind.— Des- 
ignated for  consolidated  hearing  applica- 
tions for  new  daytime  am  stations  on  1560 
kc,  250  w;  made  WJVA  South  Bend  party 
to  proceeding.  Action  Jan.  30. 

OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Broadmoor 
Bcstg.  Corp.  for  reconsideration  of  Oct.  17, 
1962,  action  which  returned  its  tendered 
application  to  increase  daytime  power  of 
KSON  San  Diego,  Calif.,  from  250  w  to  1 
kw,  continued  operation  on  1240  kc,  250 
w-N,  because  it  violated  Bilaterial  Agree- 
ment with  Mexico.  Action  Jan.  30. 

■  By  order,  commission  waived  Sec.  1.354 
of  rules  and  accepted  for  filing  application 
of  McDowell  County  Bcstg.  Co.  to  change 
operation  of  WOVE  Welch,  W.  Va.,  from 
SH  to  unl.  time,  with  its  present  facilities 
1340  kc,  250  w-N,  lkw-LS.  Action  Jan.  30. 

■  By  order,  commission  waived  Sec.  1.354 
of  rules  and  accepted  for  filing  application 
of  Brady  Bcstrs.  Inc.  to  change  hours  of 
operation  of  KNEL  Brady,  Tex.,  from  unl. 
time  to  SH,  with  its  present  facilities  1490 
kc,  250  w.  Action  Jan.  30. 

KELA  Centralia-Chehalis,  Wash.— Granted 
renewal  of  license.  Action  Jan.  30. 

Atlantic  Telecasting  Corp.,  Fayetteville 
and    Jacksonville,    both    North    Carolina — 

Granted  cps  for  two  new  vhf  tv  translator 
stations  on  chs.  13  and  12  to  translate  pro- 
grams of  WECT  (TV)  (ch.  6)  Wilmington, 
N.  C,  conditions.  Action  Jan.  30. 

Millers  River  Translators  Die,  Athol,  Mass. 
— Waived  Sec.  4.702  (c)  of  rules  and  granted 
applications  for  cps  for  four  new  uhf  tv 
translator  stations  on  chs.  72,  77,  and  83  to 
translate  programs  of  Boston.  Mass.,  sta- 
tions WBZ-TV  (ch.  4),  WHDH-TV  (ch.  5) 
and  *WGBH-TV  (ch.  *2),  and  on  ch.  80  to 
translate  programs  of  WMUR-TV  (ch.  9) 
Manchester,  N.  H.;  conditions.  Action  Jan. 
30. 

■  Commission  granted  renewal  of  license 
of  WKY  Tv  System  Inc.  for  WKY-TV 
Oklahoma  City,  Okla.,  and  addressed  letter 
to  licensee  (Commr.  Hyde  concurred  in 
grant  of  application  but  dissented  to  letter). 
Action  Jan.  30. 

b  By  order,  granted  petition  by  Broad- 
cast Bureau  and  extended  time  to  Jan.  28 
to  file  replies  to  exceptions  to  initial  deci- 
sion in  proceeding  on  applications  of  Cat- 
skills  Bcstg.  Co.,  Ellenville  Bcstg.  Co.  and 
Ulster  County  Bcstg.  Co.  for  new  am  sta- 
tions in  Ellenville,  N.  Y.  Action  Jan.  24. 


Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  am  applications 
of  Coastal  Bcstrs.  Inc.,  Herndon,  Va.,  et  al., 
in  Docs.  14873  et  al.,  granted  motion  by 
Coastal  Bcstrs.  and  enlarged  hearing  issues 
to  determine  whether  Virginia-Potomac 
Bcstg.  Corp.,  Herndon,  has  reasonable  ex- 
pectancy of  obtaining  permission  from  ap- 
propriate authorities  for  construction  of 
proposed  DA  system  at  site  specified  in  its 
application.  Board  member  Nelson  ab- 
stained from  voting.  Action  Jan.  25. 

■  Adopted  decision  denying  application 
of  Lake  Shore  Bcstg.  Inc.  to  specify  dual- 
city  identification  of  WDOE  Dunkirk.  N.  Y., 
as  Dunkirk-Fredonia.  April  12,  1962,  initial 
decision  looked  toward  granting  applica- 
tion. Action  Jan.  25. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  John  A.  Egle 
and  KLFT  Radio  Inc.  for  new  daytime  am 
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stations  in  Golden  Meadow,  La.,  (1)  denied 
joint  request  for  approval  of  agreement  be- 
tween applicants;  (2)  dismissed  with  preju- 
dice KLFT  application;  and  (3)  granted 
Egle's  application  to  operate  on  1600  kc,  1 
kw;  conditioned  to  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Board  member 
Nelson  issued  concurring  statement.  Action 
Jan.  24. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Feb.  4  time  to  file  excep- 
tions to  initial  decision  in  proceeding  on 
application  of  Stuart  W.  Epperson  for  new 
davtime  am  in  Winston-Salem.  N.  C.  Action 
Jan.  24. 

■  Granted  petition  by  Prince  William 
Bcstg.  Corp.  (WPRW) ,  Manassas.  Va.,  and 
extended  to  Feb.  6  time  to  respond  to 
petition  by  Easton  Bcstg.  Co.  (WEMD), 
Easton,  Md.  to  enlarge  issues  in  proceeding 
on  their  am  applications,  et  al.  Action  Jan. 
24. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Feb.  20  time  to  file  excep- 
tions to  initial  decision  in  proceeding  on 
am  application  of  Birch  Bay  Bcstg.  Co. 
(KARI),  Blaine,  Wash.  Action  Jan.  22. 

■  Granted  motion  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada,  Colo.,  and  extended  to 
Feb.  4  time  to  file  oppositions  to  motion  to 
enlarge  issues  filed  by  Lakewood  Bcstg. 
Service  Inc.  (KLAK),  Lakewood,  Colo.,  in 
proceeding  on  am  applications  of  Denver 

:  Area,  et  al.  Action  Jan.  22. 


ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Ordered  that  Hearing  Examiner  James 
D.  Cunningham  will  preside  in  investigatory 
proceeding  concerning  The  McLendon  Corp. 
(WYNR),  Chicago,  111.,  and  that  introduc- 
tion of  evidence  therein  will  commence  on 
March  5  in  Chicago.  Action  Jan.  25. 

■  Granted  motion  by  Broadcast  Bureau 
and  made  corrections  in  various  respects 
to  transcripts  of  Dec.  5  and  6,  1962,  hearings 
in  matter  of  revocation  of  license  and 
SCA  of  Carol  Music  Inc.  for  WCLM  (FM) 
Chicago,  111.  Action  Jan.  25. 

■  Scheduled  prehearing  conference  for 
Feb.  20  and  hearing  for  March  4  in  pro- 
ceeding on  application  of  Central  Wisconsin 
Tv  Inc.  for  additional  time  to  construct 
WCWT  (TV)  (ch.  9)  Wausau.  Wis.,  and  for 
assignment  of  cp  to  Midcontinent  Bcstg.  Co. 
Action  Jan.  25. 


By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  motion  by  Risden  A.  Lyon  and 
continued  Jan.  29  hearing  to  Feb.  7  in  pro- 
ceeding on  his  application  for  new  am  in 
Charlotte,  N.  C,  et  al.  in  Docs.  14384  &  14390. 
Action  Jan.  28. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  Jan.  21  to  Jan.  31  time 
to  file  proposed  findings  in  proceeding  on 
applications  of  The  Tuscarawas  Bcstg.  Co. 
for  new  am  in  Uhrichsville,  Ohio,  et  al. 
Action  Jan.  24. 


By  Hearing  Examiner  James  D.  Cunningham 

■  Scheduled  conference  of  counsel  for 
The  McLendon  Corp.  (WYNR),  Chicago, 
111.,  and  commission's  Broadcast  Bureau  for 
2:30  p.m.,  Jan.  30,  in  investigatory  proceed- 
ing concerning  WYNR.  Action  Jan.  29. 


By  Hearing  Examiner  Charles  J.  Frederick 

■  Scheduled  further  prehearing  confer- 
ence for  Feb.  1  in  proceeding  on  applica- 
tion of  KSAY  Bcstg.  Co.  for  renewal  of 
license  of  KSAY  San  Francisco,  Calif.  Ac- 
tion Jan.  29. 

■  On  own  motion,  rescheduled  from  10 
-a.m.  to  11  a.m.  Feb.  20  hearing  in  proceed- 
ing on  applications  of  Osage  Programmers 
and  Cherokee  Bcstg.  Co.  for  new  am  sta- 
tions in  Bartlesville  and  Pawhuska,  both 
Oklahoma,  respectively,  in  Docs.  14813-4, 
Action  Jan.  28. 


By  Hearing  Examiner  Millard  F.  French 

■  Granted  motion  by  WTSP-TV  Inc.  and 
-continued  Jan.  28  further  hearing  to  Feb. 
11  and  denied  provisional  opposition  to 
motion  for  adjustment  of  further  hearing 
date  filed  by  City  of  St.  Petersburg  in 
Largo,  Fla.,  tv  ch.  10  proceeding.  Action 
Jan.  25. 


By  Hearing  Examiner  Walther  W.  Guenther 
■  On  own  motion,  scheduled  oral  argu- 
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ment  for  Jan.  25  on  motions  by  Triangle 
Publications  Inc.  (WNHC-TV),  New  Haven, 
Conn.,  to  quash  (a)  subpoena  duces  tecum 
and  (b)  subpoena,  each  issued  to  Walter  H. 
Annenberg  on  Jan.  14  in  proceeding  on 
Triangle's  application.  Action  Jan.  24. 


By  Hearing  Examiner  Isadore  A.  Honig 

■  In  proceeding  on  applications  of  Blue 
Island  Community  Bcstg.  Inc.  and  Elmwood 
Park  Bcstg.  Corp.  for  new  fm  stations  in 
Blue  Island  and  Elmwood  Park,  both  Illi- 
nois, and  Mrs.  Evelyn  R.  Chauvin  Schoon- 
field  for  renewal  of  license  of  WXFM  (FM) 
Elmwood  Park,  111.,  in  Docs.  12604  et  al., 
granted  request  of  Blue  Island  and  ex- 
tended from  Jan.  21  to  Jan.  30  time  to  re- 
spond to  Broadcast  Bureau's  motion  to 
place  Blue  Island's  application  in  commis- 
sion's pending  file.  Action  Jan.  22. 


By  Hearing  Examiner  Jay  A.  Kyle 

■  In  proceeding  on  applications  of  Red- 
ding-Chico  Tv  Inc.  and  Northern  California 
Educational  Tv  Assn.  Inc.  for  new  tv  sta- 
tions to  operate  on  ch.  9  in  Redding,  Calif., 
latter  to  operate  noncommercially,  in  Docs. 
14626-7,  granted  petition  by  Northern  for 
leave  to  amend  its  application  to  make 
certain  substitutions  in  members  of  its 
board  of  directors.  Action  Jan.  21. 


By  Hearing  Examiner  Forest  L.  McClenning 

■  Formalized  by  order  certain  agreements 
reached  at  Jan.  28  prehearing  conference 
in  proceeding  on  application  of  Dr.  Charles 
H.  Haggard  and  Kenneth  R.  Rogers  for  new 
am  in  Crystal  City,  Tex.,  and  scheduled 
certain  procedural  dates  and  hearing  for 
April  9.  Action  Jan.  28. 

■  Denied  for  lack  of  timeliness  petition 
by  Dr.  Charles  H.  Haggard  and  Kenneth 
R.  Rogers  for  continuance  of  Jan.  28  pre- 
hearing conference  in  proceeding  on  their 
application  for  new  am  in  Crystal  City, 
Tex.  Action  Jan.  25. 


By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Pursuant  to  agreements  reached  at  Jan. 
25  hearing  conference  in  proceeding  on 
applications  of  Edina  Corp.  and  Tedesco 
Inc.  for  new  am  stations  in  Edina  and 
Bloomington,  both  Minnesota,  respectively, 
in  Docs.  14739  &  14740,  scheduled  certain 
procedural  dates  and  hearing  for  March  18, 
and  postponed  from  Feb.  7  to  March  18  for 
Edina  to  produce  Kenneth  Palmer  for  cross 
examination.  Action  Jan.  25. 

■  Upon  request  by  Blue  Ridge  Mountain 
Bcstg.  Inc.  continued  Jan.  31  hearing  con- 
ference to  Feb.  5  in  proceeding  on  its  ap- 
plication and  that  of  Reliable  Bcstg.  Co. 
for  new  am  stations  in  Ellijay  and  Calhoun, 
both  Georgia,  respectively.  Action  Jan.  24. 

■  Scheduled  prehearing  conference  for 
Jan.  30  in  proceeding  on  applications  of 
Charles  County  Bcstg.  Inc.  and  Dorlen 
Bcstrs.  Inc.  for  new  am  stations  in  La  Plata 
and  Waldorf,  both  Maryland,  respectively. 
Action  Jan.  22. 

■  Scheduled  hearing  conference  for  Jan. 
31  in  proceeding  on  applications  of  Reliable 
Bcstg.  Co.  and  Blue  Rdige  Mountain  Bcstg. 
Inc.  for  new  am  stations  in  Calhoun  and 
Ellijay,  both  Georgia,  respectively.  Action 
Jan.  22. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 

Actions   of  Jan.  29 

■  Granted  renewal  of  license  for  following 
stations:  KAIM  Honolulu,  Hawaii;  KARI 
Blaine,  Wash.;  KBRC  and  aux.,  Mt.  Vernon, 
Wash.;  KCFA  Spokane,  Wash.;  KFKF  Belle- 
vue,  Wash.;  KGDN  Edmonds,  Wash.;  KGRL 
Bend,  Oreg.;  KGW  Portland,  Oreg.;  KIMA 
Yakima,  Wash.;  KING  and  aux.,  KING-FM 
Seattle,  Wash.;  KMVI  Wailuku,  Hawaii; 
KNBX  Kirkland,  Wash.;  KNPT  Newport, 
Oreg.;  KOHO  Honolulu,  Hawaii;  KOMO  and 
aux.,  Seattle,  Wash.;  KORD  Pasco,  Wash.; 
KPAM,  KPFM  (FM)  Portland,  Oreg.;  KPDQ 
Portland,  Oreg.;  KREM  Spokane,  Wash.; 
KTOH  Lihue,  Hawaii;  KVI  (aux.  only) 
Seattle,  Wash.;  KWYZ  Everett,  Wash.;  KXA 
Seattle,  Wash.;  KXL  Portland,  Oreg.;  KYJC 
Medford,  Oreg.;  KZUN-AM-FM  Opportun- 
ity, Wash.;  KETO-FM  Seattle,  Wash.;  KGFM 
(FM)  Edmonds,  Wash.;  KGMG  (FM)  and 
SCA,  Portland,  Oreg.;  KGMI-FM  and  SCA, 
Bellingham,  Wash.;  KHQ-FM  Spokane, 
Wash.;  KIRO-FM  Seattle,  Wash.;  KNIK- 
FM  and  SCA,  Anchorage,  Alaska;  KOAP- 
FM  Portland,  Oreg.;  KREM-FM  Spokane, 
Wash.;  KTWR  (FM)  Tacoma,  Wash.;  *KCPS 


(FM)  Tacoma,  Wash.;  *KRRC  (FM)  Port- 
land, Oreg.;  KENI-TV  Anchorage,  Alaska; 
KFAR-TV  Fairbanks,  Alaska;  KTNT-TV 
(main  trans,  and  ant.  and  aux.  trans.) 
Tacoma,  Wash.;  KTVF  (TV)  Fairbanks, 
Alaska;  KUAM-TV  Agana  Territory  of 
Guam;  KVAL-TV  (main  trans,  and  ant.  and 
aux.  ant.)  Eugene,  Oreg.;  KVOS-TV  (main 
trans,  and  ant.  and  aux.  trans.)  Belling- 
ham. Wash.;  'KOAC-TV  Corvallis,  Oreg.; 
*KOAP-TV  Portland,  Oreg.;  K07AY,  Em- 
metsburg  Chamber  of  Commerce,  Emmets- 
burg,  Iowa;  K11EB,  Lead  Tv  Co-op,  Lead, 
S.  Dak.;  K78AW,  K82AN,  Carroll  Area  Tv 
Inc.,  Carroll,  Iowa;  K77AU,  K77AL,  K80AO, 
Spencer  Area  Tv  Inc.,  Spencer,  Iowa. 

WSTO  (FM)  Owensboro,  Ky.— Granted  cp 
to  change  type  trans,  and  type  ant.;  con- 
dition. 

KOGM-FM  Tulsa,  Okla.— Granted  exten- 
sion of  authority  to  remain  silent  for 
period  ending  April  15. 

Westinghouse  Bcstg.  Co.,  New  York,  N.Y. 
— Granted  request  by  Westinghouse  (KYW), 
Cleveland,  Ohio,  to  feed  by  direct  line  to 
CHRC  Quebec,  Canada,  broadcast  of  hockey 
game  on  March  1,  1963,  commencing  at  9 
p.m.  and  running  approximately  3  hours, 
for  live  broadcast  by  CHRC,  which  signal 
of  such  foreign  station  will  be  broadcast  in 
U.  S. 

WESY  Leland,  Miss.— Granted  renewal  of 
license. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WRIZ 
Coral  Gables,  Fla.,  to  June  20;  KCHJ  De- 
lano, Calif.,  to  June  30;  KETX  Livingston, 
Tex.,  to  April  1;  WFSG  Boca  Raton,  Fla., 
to  June  1;  WIBV  Belleville,  111.,  to  April  23; 
WREM  Remsen,  N.  Y.,  to  July  3;  WOLF 
Syracuse,  N.  Y.,  to  April  21;  condition. 


Actions  of  Jan.  28 

Morgan  County  Television  Translators 
Inc.,  Berkeley  Springs,  W.  Va. — Granted  cp 
for  new  vhf  tv  translator  station,  on  ch.  3, 
to  translate  programs  of  WMAL-TV  (ch.  7) 
Washington.  D.  C. 

WTPA-FM  Harrisburg,  Pa.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant., 
decrease  ant.  height  to  690  ft.,  and  change 
ant.  location  to  aux.  tv  ant.  tower  and 
sidemount  at  130  ft.  level. 

WRPM  Poplarville,  Miss.— Granted  exten- 
sion of  completion  date  to  April  23. 

Actions  of  Jan.  25 

KIRV  Fresno,  Calif.— Granted  license. 

KCEY  Turlock,  Calif.— Granted  license 
covering  increase  in  power,  installation  of 
new  trans.,  change  in  ant. -trans,  location 
and  studio  location  and  make  changes  in 
DA  system  (DA-N  to  DA-2). 

KBRL  McCook,  Neb.— Granted  license 
covering  increase  in  power,  installation  of 
new  trans.,  change  in  ant. -trans,  location 
and  ground  system,  installation  of  DA  and 
deletion  of  remote  control. 

KNEZ  Lompoc,  Calif.— Granted  license 
covering  changes  in  trans.,  hours  of  opera- 
tion and  ground  system,  installation  of 
DA-N  with  remote  control  operation  (day). 

KIXL-FM  Dallas,  Tex.— Granted  licenses 
covering  changes  in  ERP,  ant.  height,  ant. 
system  and  type  trans,  and  installation  of 
new  ant.;  and  use  of  presently  licensed 
trans,  as  aux.  trans,  employing  newly  in- 
stalled ant. 

KNOE  Monroe,  La.  —  Granted  license 
covering  change  in  frequency,  changes  in 
DA  system,  change  in  power,  change  to 
DA-2,  type  trans,  and  changes  in  ground 
system. 

KSCB  Liberal,  Kans. — Granted  license 
covering  change  in  hours  of  operation  and 
installation  of  DA-N. 

WHFB-FM  Benton  Harbor-St.  Joseph, 
Mich. — Granted  license  covering  changes  in 
ERP,  ant.  height  and  ant.  system  and  in- 
stallation of  new  ant. 

KLZ  Denver,  Colo. — Granted  license 
covering  installation  of  aux.  trans. 

WMAY  Springfield,  111.— Granted  mod.  of 
license  to  change  studio  location  with  re- 
mote control  operation  (nighttime  hours 
only) ;  conditions. 

WARE  Ware,  Mass.— Granted  mod.  of  li- 
cense for  remote  control  operation  using 
DA-N;  conditions. 

WSJC  Magee,  Miss.— Granted  mod.  of  li- 
cense for  remote  control  operation;  condi- 
tions. 

KBIC-TV  Los  Angeles,  Calif.— Granted 
mod.  of  cp  to  change  ERP  to  65.3  kw  vis., 
DA  and  32.7  kw  aur.,  DA;  type  trans.,  ant. 
height  to  2930  ft.  and  make  changes  in  ant. 
system. 

WINT-FM   Winter   Haven,   Fla.— Granted 
Continued  on  page  87 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20<f  per  word — $2.00  minimum  •  HELP  WANTED  25<f  per  word — $2.00  minimum. 

•  DISPLAY  ads  £20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  30<£  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


K  VDIO 


Help  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R,  BROADCASTING. 


Manager  unusual  opportunity  to  manage 
station  in  one  of  ten  leading  markets.  Must 
have  previous  experience  as  manager  or 
sales  manager  of  negro  programmed  sta- 
tion. Box  221A,  BROADCASTING. 


Sales  manager  midwest  market  among  lead- 
ing forty.  Leberal  guarantee  with  incentive. 
Box  46B,  BROADCASTING. 


All  or  part  of  daytimer  in  major  south- 
western market  available  to  qualified  man- 
ager willing  to  make  small  investment  of 
cash  and  large  investment  of  effort  and 
knowledge.  Box  68B.  BROADCASTING. 

Golden  opportunity  for  experienced  top  ra- 
dio time  salesman  or  assistant  manager, 
who  wants  to  move  up  to  sales  manager  or 
station  manager.  Earnings  based  on  results 
with  excellent  starting  salary.  Send  com- 
plete details  first  letter  to  Bill  Harrell. 
KVOZ,  Laredo,  Texas. 


Sales 


Full  time  small  market  station  in  rocky 
mountain  area,  dry  climate,  college  town 
interested  in  salesman.  State  experience 
and  salary  desired  first  letter.  Excellent 
management  cooperation.  Box  19B.  BROAD- 
CASTING. 


Salesman  to  take  over  local  accounts  in 
northeast  Texas.  Some  board  work.  Box 
38B.  BROADCASTING. 


Sales-producer,  experienced,  ready  to  move 
up  to  manage  expanding  eastern  local  oper- 
ation. Box  57B,  BROADCASTING. 


Salesman  announcer.  Require  polished  sales- 
man able  to  handle  large  accounts,  south- 
west. Salary  and  commission.  Experience 
necessary.  Send  resume,  photo,  tape  first 
letter.    Box  60B,  BROADCASTING. 


Wanted  salesman  or  combination  announcer- 
salesman  who  wants  fulltime  sales.  Contact 
Dale  Low,  KNCM,  Moberly,  Missouri.  Phone 
AMherst  3-1230. 


California,  KCHJ,  5000  watts.  Experienced 
salesman,  $520  guarantee,  25%  commission. 
Delano,  California. 


Madison,  Wis.,  offers  outstanding  opport- 
unity. We  pay  biggest  guarantee,  biggest 
commissions,  have  number  one  ratings.  Im- 
mediate opening  for  seasoned  salesman. 
Phil  Fisher,  WISM. 


FM  .  .  .  Sales  manager,  with  proven  abili- 
ties. Good  base  and  inviting  commission 
scale.  Prefer  presently  in  FM  sales.  Medium 
market,  full  time  stereo  and  background 
music.  Must  be  mature  creative,  and  like 
a  challenge.  Need  immediately!  Send  re- 
sume, sales  records,  and  photo  air  mail. 
WVNO-FM,  2988  Park  Ave  West,  Mans- 
field, Ohio. 


New  Opportunities,  sales  personnel.  650  sta- 
tions nationwide.  Broadcast  Employment 
Service,  4825  10th  Ave.  So.  Minneapolis  17, 
Minnesota. 


Kelp  Wanted— (Cont'd) 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $110  weekly.  Box  326R,  BROADCAST- 
ING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Personality  dj,  modified  format,  Virginia. 
Experienced  only.  Send  tape,  photo,  and 
resume  first  letter.  All  tapes  returned.  Box 
320A,  BROADCASTING. 


Experienced  news  director  to  gather,  write 
and  air  local  news.  Illinois.  $5,200.  Tape, 
resume,  and  photo.  Box  322A,  BROAD- 
CASTING. 


Looking  for  wailer  or  beginner  to  make 
team  on  radio.  Send  unreturnable  tape.  Box 
3B,  BROADCASTING. 


Announcer,  hard  worker,  mature,  person- 
ality, co-operative.  Small,  fulltime  north- 
east market.  Some  experience  preferred, 
but  not  necessary.  Send  tape  resume,  sal- 
ary requirements.  Box  4B,  BROADCAST- 
ING. 


Announcer-production  with  knowledge  and 
enthusiasm  for  techniques  of  top  tune  for- 
mat. Midwest.  Box  47B,  BROADCASTING. 


Stay  awake  champ.  Seeking  proven  stay 
awake  champ  who  is  presently  employed 
but  able  to  take  short  leave  of  absence 
to  try  for  new  record  at  leading  Canadian 
station.  Send  details  of  previous  marathons. 
Box  40B,  BROADCASTING. 


Michigan  5  kw  needs  announcer  with  good 
voice  and  interested  in  production.  Must 
have  a  minimum  of  2  years  experience. 
Must  be  top  flight  air-salesman,  willing  to 
work.  Good  pay  and  opportunity  for  ad- 
vancement. Send  tape  and  resume  to  Box 
48B,  BROADCASTING. 


Annouscer  with  first  class  ticket.  Desirable 
mid-Pennsvlvania  location.  Tell  all  in  first 
letter.  Box  67B,  BROADCASTING. 


Northeast  New  York  five  killowatt  CBS  af- 
filiate with  adult  swinging  format,  seeks 
stable,  mature  morning  personality  and 
bright,  enthusiastic  evening  personality. 
Good  salary,  fringe  benefits,  sound  organ- 
ization. Airmail  air  check  and  background. 
Box  23B,  BROADCASTING. 


Wanted:  staff  announcer  for  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.   No  phone  calls  please! 


Top  rated  modern  format  radio  station  in 
Peoria.  Illinois,  is  constantly  on  the  alert 
for  bright-sounding  personalities  and  ag- 
gressive newsmen.  Please  send  tape  and 
resume  to  Program  Director  of  WIRL. 


DJ,  1st  phone,  St.  Louis  area.  $115  week  to 
start.  Contact  Chuck  Norman,  WGNU  Radio. 
Granite  City,  Illinois. 


Quality  big  band,  big  coverage  mutual  day- 
timer  wants  all  around  top  drawer  an- 
nouncer. $120  minimum  per  week  to  start. 
No  prima  donna.  Send  tape  photo  back- 
ground to  Winslow  Porter,  WJTO,  Bath, 
Maine. 


No.  1  station  in  Georgia  second  market 
looking  for  negro  dj's.  Must  read  extremely 
well,  and  be  able  to  do  news.  If  you  are 
the  right  man,  you  can  begin  work  im- 
mediately. References  carefully  checked. 
Send  resume  and  tapes  air  mail  special  to 
Manager,  WOKS  Radio,  Columbus,  Georgia. 


Help  Wanted— (Cont'd) 


Announcers 


Immediate  opening  experienced  newsman 
to  gather,  write  and  deliver  news  for  small 
market  daytimer.  WVSC,  Somerset,  Penn- 
sylvania. 


Young,  experienced  dj  for  7  pm  to  mid- 
night on  24  hour  5  kw  Michigan  station. 
Tops  in  market.  Job  opens  March  1.  Send 
tape,  resume,  recommendations,  immediate- 
ly to  WILS,  Lansing. 


Experienced  1st  phone  announcer-newsman 
no  maintenance.  Michigan  daytimer  Mutual. 
Good  opportunity  with  growing  organiza- 
tion. Salary  depends  on  experience  and 
ability.  Send  tape,  resume  and  photograph, 
WJUD,  St.  Johns,  Michigan. 


Good  men,  good  pay.  All  degrees  experi- 
ence. Many  openings.  Write  Broadcast 
Employment  Service,  4825  10th  Ave.  So. 
Minneapolis  17,  Minnesota. 


Negro  gospel.  The  nation's  highest  rated 
Negro  group  has  immediate  opening  for  an 
experienced  gospel  man.  Must  be  excellent 
board  operator,  have  good  voice.  Send  com- 
plete resume,  late  photograph  and  tape  to: 
Executive  Vice  President,  McLendon  Broad- 
casting Company,  Suite  980,  Milner  Bldg., 
Jackson,  Mississippi. 


Technical 


Engineer-announcer  strong  on  maintenance, 
wanted  immediately.  Chance  for  advance- 
ment in  Florida  multiple  station  chain. 
Salary  open.  Tape  references  requested. 
Don't  wait  .  .  .  this  could  be  your  break. 
Box  35B,  BROADCASTING. 


First  class  ticket  holder  wanted  to  head  up 
engineering  department  for  established  Illi- 
nois operation,  not  in  Chicago.  Must  be 
able  to  maintain  transmitter  and  studio 
equipment.  Practical  experience  with  su- 
pervisory ability  preferred.  Fine  oppor- 
tunity with  growing  station,  in  high  class 
facilities,  permanent  position,  top  salary 
for  top  man.  Write  Box  55B,  BROADCAST- 
ING, with  details  of  training,  experience, 
references,  availibility  for  interview. 


Sunny  south  Florida  station  has  immediate 
opening  for  top  first  phone  engineer/an- 
nouncer. Must  be  strong  in  maintenance 
with  outstanding  air  voice.  Send  resume 
tape  and  photo.  Box  70B,  BROADCASTING. 


Immediate  opening  for  chief  engineer-disc 
jockey.  Must  be  experienced  in  both  and 
be  capable  of  handling  complete  engineer- 
ing. Wes  Ninemire,  P.O.  Box  128,  Phone 
DR  4-1637,  Amarillo,  Texas. 


Negro  Engineer  capable  of  transmitter  and 
remote  maintenance.  Must  have  first  class 
ticket.  Must  be  able  to  carry  a  few  hours 
daily  on  the  air  of  R  &  B.  Air  special  tape 
and  resume  to  WOKS  Radio.  P.  O.  Box 
1998,  Columbus,  Georgia. 


Chief  engineer-fine  music  FM  stereo  sta- 
tion; maintenance;  some  board  work. 
WCLV,  Cleveland  24,  Ohio. 


Radio,  TV,  Combos,  technicians.  Apply  to- 
day. Broadcast  Employment  Service,  4825 
10th  Ave.  So.  Minneapolis  17,  Minnesota. 


Program  director  wanted  for  high  class  Illi- 
nois fulltime  operation.  Fine  opportunity 
for  creative,  imaginative  man  who  is  expert 
with  music  and  can  supervise  sparkling,  up- 
beat programming.  Better  than  average  pay 
for  right  man,  plus  many  valuable  extras, 
plus  future  raises.  Write  Box  IB.  BROAD- 
CASTING with  details  of  experience,  refer- 
ences, availability  for  interview. 


82 


BROADCASTING,  February  4,  1963 


Help  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Production — Programming,  Others 


Creative  copy  writer  (female  preferred) 
with  ability  to  produce  saleable  commerci- 
als. Must  be  thoroughly  experienced  and 
able  to  take  over  completely  continuity  de- 
partment. Your  efforts  will  be  appreciated 
in  this  busy,  outstanding,  adult-appeal,  mid- 
west regional  station.  Send  detailed  resume, 
references,  sample  copy  and  photo  to  Box 
9B.  BROADCASTING. 


Action  newsman  wanted.  One  who  can  find 
it,  write  it  and  read  it.  First  person  in- 
terviewing, beep  reporting,  on  the  scene 
type  of  coverage.  No  desk  drones,  no  paper 
rippers.  Top  rated,  5  kw,  24  hour  operation. 
Send  tape,  photo  and  details.  Immediate 
opening.    Box  16B,  BROADCASTING. 


Opportunity  for  ambitious  news  man  to 
gather,  write,  and  air  news  in  authoritative 
manner.  Prestige  single  market  central  Ohio 
station.  Excellent  facilities.  Send  resume 
and  tape.  Box  31B,  BROADCASTING. 


Texas  metro  top  40  station  looking  for 
ambitious  journalism  oriented  news  director. 
Real  take  charge  man.  Prefer  journalism 
graduate.  Start  at  $650.  Box  61B.  BROAD- 
CASTING. 


Program  manager.  Must  be  highly  creative. 
Dignified  announcing  in  fast  moving  too 
60  format.  Dependability,  credit  must  check 
out.  Top  monev  plus  hoos.  Start  March  1st 
KQDY,  Box  1060.  Minot.  N.  D. 


Experienced  gal  copv  writer.  Excellent 
working  conditions.  Good  salary.  WLNA, 
Peekskill,  New  York. 


Opening  for  experienced  news  director. 
Send  tape,  resume,  photo  and  salary  re- 
quirements. WSMI,  Litchfield,  Illinois. 


Immediate  opening  experienced  newsman 
to  gather,  write  and  deliver  news  for  small 
market  daytimer.  WVSC,  Somerset,  Penn- 
sylvania. 


Newsman — have  immediate  opening  for 
qualified  experienced  newsman,  must  be 
able  to  gather,  write  and  air  news  in  factual 
authoritative  manner  for  5.000  watt  mid- 
west independent  which  has  earned  reputa- 
tion as  prestige  news  station.  Resume, 
ohoto.  tape  and  references  first  letter  to 
WMIX.  Mt.  Vernon.  Illinois. 


Producer-announcers  start  at  either  of  two 
salaries — $6675  or  $8045  per  annum,  depend- 
ing upon  their  job  experience.  Periodic  in- 
creases are  given  for  satisfactory  perform- 
ance. Requests  for  audition  material  may 
be  directed  to:  Voice  Of  America,  World 
Wide  English  Division,  Washington  25,  D.C. 


RADIO 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A, 
BROADCASTING. 


Thoroughly  familiar  with  all  but  engineer- 
ing phases  of  radio  and  television.  Former 
sales  manager  and  program  director  radio 
and  tv.  Now  employed  general  manager 
2  station  radio  market  desires  opportunity 
larger  market  sales  management  or  man- 
agement. Top  record.  Box  20B,  BROAD- 
CASTING. 


General  manager.  Experienced  all  phases. 
Long  excellent  record  in  sales,  administra- 
tion, and  programming.  Excellent  references. 
Seeking  change  in  climate.  Box  66B, 
BROADCASTING. 


Working  manager,  former  owner,  experi- 
enced am,  fm.  Sales,  programming,  "launch- 
ing" CP'S.  Small  or  medium  market.  Bob 
Brown,  701  Monroe,  Ft.  Atkinson,  Wisconsin. 
JOrdan  3-6179. 


Sales 


Tom  Brown  wants  radio/tv  station  (one 
with  a  sales  problem)  Tom  Brown  has  the 
background.  experience.  and  contacts 
needed  to  sell  major  N.  Y.  ad  agencies  on 
using  your  station.  Tom  Brown  has  the 
know  how  to  train  your  staff  in  the  proven 
techniques  of  successful  selling  to  your  ad- 
vertisers, and  your  local  agencies,  too.  If 
you  want  to  grow,  Tom  Brown  wants  you. 
If  you  need  Tom  Brown,  act  fast!  Thomas 
J.  Brown,  645  West  End  Avenue,  New  York 
25,  New  York.  TR  3-9536  (Home)  Or  PL 
7-1800  (Office) 


Announcers 


Radio  tv  announcer  seeks  position  in  east. 
Married.  One  child.  Box  150A.  BROAD- 
CASTING. 


Personality  dj,  young,  experienced,  desires 
major  market.  Prefer  top  forty.  Bright 
sound,  fast  board,  mature  news  delivery. 
Some  college.  Box  290A,  BROADCASTING. 


Country  dj  with  10  years  staff  experience 
wants  straight  country  job  nothing  else 
considered.  Available  on  2  weeks  notice. 
Box  300A,  BROADCASTING. 


$85  takes  me  anywhere.  I'm  good.  YU  2- 
9640.  San  Francisco  or  Box  310A,  BROAD- 
CASTING. 


Major  or  medium  market  man.  Left  Miami 
for  health  reasons.  Married,  young,  experi- 
enced. Highly  recommended.  Box  2B 
BROADCASTING. 


DJ/announcer.  Tight  production.  Formula 
experience.  Convincing.  Cheerful.  Young, 
references.    Box  5B,  BROADCASTING. 


Announcer  first  phone.  Experienced:  Air, 
sales  and  creative  copy.  Seeks  solid  oppor- 
tunity, will  relocate.  Box  21B.  BROAD- 
CASTING. 


Experienced  staffer.  Radio  and/or  televi- 
sion. Good  music.  Professional  voice  and 
delivery.  Married.  Michigan  area.  Box  22B, 
BROADCASTING. 


Ambitious,  21  year  old,  some  college,  want 
start  in  radio,  administrative  and  announc- 
ing duties.  Willing  to  make  small  invest- 
ment.   Box  24B,  BROADCASTING. 


Versatile  dj,  authoritative,  mature  news- 
caster, 23,  experienced,  B.A.  Radio  Speech. 
Pleasing  air  personality,  wants  to  get  with 
organization  that  is  not  satisfied  with  medi- 
ocrity. Currently  employed.  Box  25B, 
BROADCASTING. 


Proven  selling  voice.  Employed.  13  years 
radio-tv  announcing.  News,  sports,  music. 
Want  to  move  east.  32,  five  children.  Box 
14B.  BROADCASTING. 

Want  to  expand  evening  "dead"  time  to 
money  making  "sports"  time?  Want  top 
notch  deejay  who  is  great  newscaster? 
Decade  of  experience  with  references.  Box 
37B.  BROADCASTING. 


First  phone,  three  years  sales,  announcing 
and  engineering.  Will  relocate.  Prefer  com- 
bo. Minimum  $100.  Box  29B,  BROADCAST- 
ING. 


Adult  presentation-two  years  radio,  six 
months  tv.  Acceptable  job  news/sports. 
Need  more  experience.  If  you  have  patience, 
I  have  desire.  Three  semesters  Business/ 
Economics.  Box  33B,  BROADCASTING. 


DJ,  continuity  writer,  single  22,  2V2  years 
background.   Box  34B,  BROADCASTING. 


Good  music  jock  for  modern,  exciting  sta- 
tion in  major  medium  market  with  out- 
standing play  by  play  in  all  sports.  Refer- 
ences. Box  36B,  BROADCASTING. 


First  phone,  negro,  announcing  deejay, 
swinging  modern  sound,  competent,  experi- 
enced. Box  42B,  BROADCASTING. 


Negro  announcer  with  smooth-sound.  Per- 
sonable, dependable  and  available.  Any  for- 
mat market.  Strong  on  news-commercials. 
Box  50B,  BROADCASTING. 


Announcers 


Dynamic  air  personality  looking  for  that 
step  up.  Unique  style.  Creative.  Productive. 
If  I  can't  sell  your  sponsor's  products — no 
one  can.  College.  Family.  If  you're  not 
ready  to  pay  $125  a  week,  save  your  sta- 
tionery. Box  58B,  BROADCASTING. 


Negro  announcer,  1st  class  training  no  ex- 
perience. Need  1st  job,  willing  worker.  Box 
43T,  BROADCASTING. 


Winner  of  the  Chicago  Academy  of  Radio 
Arts,  Crafts  and  Sciences  Annual  award  for 
best  special  news  coverage  for  1961;  RCA 
National  record  promotion  contest:  national 
account  and  various  commendations,  seeks 
permanent  position  of  challenging  nature 
that  requires  dignified  delivery,  in  major/ 
near  major  market.  Presently  employed  top 
prestige  station  in  major  market.  Personal 
interview  only,  my  expense.  Therefore,  no 
speculators.  Available  March  1st.  Box  64B, 
BROADCASTING. 


Disc  jockey,  newsman,  experienced.  Top  40 
format.  Good  music.  Authoritative  news 
delivery.  Box  72B,  BROADCASTING. 


D.J.  newsman,  program  director  writer,  4V2 
years  experience  desires  personality  or  staff 
with  future  in  good  market.  Box  73B, 
BROADCASTING. 


Your  choice,  2  announcers,  white  and  negro; 
hard  workers  any  market.  Willing  to  split 
up  and  spice  the  scenes  with  a  new  flavor. 
Now  available.  Box  49B,  BROADCASTING. 


Sold  solid.  Adult  morning  man  desires 
challenging  opportunity  and  permanency 
responsible  station  with  advancement  pos- 
sibilities. Seven  years  radio,  year  television. 
Family,  veteran.  Northeastern  middle  At- 
lantic states  or  Florida.  Jerry  Anthony 
6201,,2  West  Washington,  Bradford.  368-6503, 
Pennsylvania. 


2  years  in  radio  sales,  would  like  to  get 
job  as  announcer/dj.  Have  2  years  as  rodeo 
announcer.  Plenty  of  board  experience. 
Tight  board.  Prefer  top  40.  Prefer  Florida, 
Georgia,  or  Tennessee.  3d  phone.  Age  23. 
Contact  Jim  Andrews,  4810  N.  Mueler 
Street.  Bethany,  Oklahoma.  Phone  SU  9- 
5205. 


First  phone,  top  40  announcer.  Experienced 
tight  production,  good  sound.  Desire  east 
coast.  1221  South  4th.  Tucumcari,  New 
Mexico. 


Have  first  phone.  Will  take  engineering  or 
combo-work.  Some  experience  and  con- 
sider any  area.  Jim  Canyon,  3309  Ridgeoak, 
Farmers  Branch,  Texas. 


Experienced  1st  phone  announcer,  dj.  Tight 
production,  bright  modern  sound.  Fred 
Lane,  1225  Hubbard  Ave.,  St.  Paul,  Minne- 
sota. Phone  644-9163. 


Go  first  class!  A  polished,  professional  mike 
man  with  first  FCC  license  seeks  solid 
spot.  Dependable  family  man  in  late  twen- 
ties. Telephone  312-328-7650  now! 


Seven  years  diversified  experience;  two 
years  present  position.  Desire  employment 
with  sound  organization  with  chance  to  ad- 
vance. Available  March  first  or  sooner. 
Bob  Miller,  East  Liverpool,  Ohio.  385-1202. 


Negro  announcer.  New  sound,  new  ideas 
that  will  sell.  Versatile,  mature,  broadcast- 
ing school  and  college  graduate.  Will  travel. 
Frank  Mebane,  Box  5444,  Chicago  80,  Illinois. 
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Situations  Wanted— (Cont'd) 


TELEVISION 


Situations  Wanted— (Cont'd) 


Technical 


Help  Wanted— -Sales 


Sales 


Florida  only,  experienced  combo,  unat- 
tended, directional,  construction,  mainte- 
nance, and  announcing.  Minimum  $100.00, 
Box  24B,  BROADCASTING. 

Enjoy  studio  work,  fast  board,  editing. 
Maintenance,  special  audio.  Experienced.  No 
announcing,  please.  First  phone.  Box  258A, 
BROADCASTING. 

Now  employed  chief  desires  permanent  posi- 
tion. Experienced  in  directional  and  higher 
power.  Will  relocate.  No  announcing  ex- 
perience. Box  262A.  BROADCASTING. 

Engineer,  first  phone,  experience  am  &  fm, 
wish  to  relocate  in  east.  Family,  honest, 
willing  worker,  presently  employed.  Box 
17B,  BROADCASTING. 

Engineer  1st  phone  experienced  in  announc- 
ing and  maintenance.  Some  sales.  Box  41B, 
BROADCASTING. 


Tired  of  incompetency?  Want  a  good  chief 
engineer,  with  experience?  I'M  available 
to  congenial  management,  for  good  salary. 
Box  53B,  BROADCASTING. 


First  phone  experienced.  Tv,  fm,  am.  $120 
week  minimum.  Phone  605-334-2904. 


Want  eng.  duties,  chance  for  advancement. 
Consider  some  announcing,  1st  phone,  7 
years  background  radio-tv  repair.  Amateur, 
vet,  married,  34,  start  $95.00  week.  K.  L. 
Tate.  3011  Alabama,  Dallas  16,  Texas.  FR 
1-7908. 


Production — Programming,  Others 


Program  director  seeks  immediate  reloca- 
tion. Highly  skilled  all  phases.  13  years 
radio  television.  Currently  doing  both. 
College.  Family.  Blue  chip  references.  Air- 
trick  included.  Let's  talk.  Box  112A, 
BROADCASTING. 

News  director  top  market.  13  years  all 
phases  .  .  .  degree.  First  phone.  Family.  Pre- 
fer mild  climate  Box  43B,  BROADCAST- 
ING. 

FM  program  director,  ready  for  major  mar- 
ket, Creative,  proven  ability.  Prefer  group 
operation.  MA  degree  plus  6  years  experi- 
ence am-fm-tv.  Box  203A,  BROADCAST- 
ING. 

Continuity  Dept.  giving  you  headaches?  For 
fast,  fast  relief  write.  Box  215A,  BROAD- 
CASTING. 

Five  years  radio,  seeking  sports  and  related 
work.  Will  consider  all  offers.  Box  273A 
BROADCASTING. 

I  offer  11  years  announcing  experience  in 
all  phases.  Can  you  offer  permanency,  op- 
portunity, good  salary?  Box  325A,  BROAD- 
CASTING. 

Programming  and  promotion  capabilities, 
acquired  thru  13  years  association  with  top 
ranking  stations,  enables  me  to  develop 
and  promote  a  station  seeking  to  be  a  lone 
range  influential  force,  without  sacrificing 
profit.  Presently  employed  at  Cleveland 
outlet  of  nation's  top  group  operation.  Em- 
ployer will  serve  as  reference.  Michael 
Ruppe,  Jr.,  phone  781-4500  (area  code  216). 

Newsman,  journalism  -  radio  -  publications 
background.  Now  working  as  newscaster; 
highly  regarded  by  employer.  To  radio  or 
tv,  where  writing-editing  counts.  Box  293A, 
BROADCASTING. 

Versatile  radio  and/or  tv  newsman-an- 
nouncer. 3  years  radio  news  and  announc- 
ing. 2  years  tv  stringer,  own  camera  equip- 
ment. 27,  single,  veteran,  highest  references, 
relocate.    Box  8B,  BROADCASTING. 

Offering  creative  imagination;  executive 
ability;  producing,  directing,  writing,  edit- 
ing skills.  15  years  wide-ranging  experience 
USA  and  abroad;  news  &  public  affairs, 
film,  children's  programming.  Box  15B 
BROADCASTING. 


Number  "1"  station  in  one  of  the  top  20 
markets  expanding  it's  sales  force.  Wanted 
— aggressive  young  salesman.  Guaranteed 
draw  plus  commission.  Send  resume  to  Box 
234A,  BROADCASTING. 


Announcers 


Technical 


Chief  engineer  job  open.  Are  you  qualified 
to  maintain  transmitter  and  studio  video 
and  audio  equipment?  Prefer  engineer  with 
sufficient  experience  and  ready  to  step  up 
to  chief  engineer  job.  Apply  by  letter  to 
M.  N.  Bostick,  KWTX  Broadcasting  Com- 
pany, P.  O.  Box  7128,  Waco,  Texas. 


TV  control  board  operator.  Maintenance 
experience  helpful.  Radio  telephone  first 
required.   Box  44B,  BROADCASTING. 


Immediate  opening  for  experienced  engi- 
neer for  Dosition  with  full  power,  channel 
2  station  in  Montana's  largest  market.  Pre- 
fer man  experienced  in  all  phases  of  tele- 
vision maintenance  for  daytime  schedule, 
five  days  a  week.  Fisherman's  and  hunters 
paradise.  Call  Grant  H.  French,  252,  5611  or 
write  P.  O.  Box  2557,  Billings,  Montana. 


Experienced  VHF  engineer,  interested  more 
in  future  than  big  salary  now.  Maintenance- 
combo  work.  KAIL-TV.  channel  53,  AM 
4-1309-AM  4-2120.  Fresno. 


Production — Programming,  Others 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A. 
BROADCASTING. 


Program  director  for  medium  sized  south- 
western market  television  station.  Major 
network  affiliate,  top  rated.  Competitive 
situation  demands  aggressive,  imaginative 
professional  looking  for  more  than  just 
a  job.  Up  to  $10,000  starting  salary  for  right 
attitude  and  experience.  Resume  to  Box 
94A,  BROADCASTING. 


TELEVISION 


Situations  Wanted — Management 


Thoroughly  familiar  with  all  but  engineer- 
ing phases  of  radio  and  television.  Former 
sales  manager  and  program  director  radio 
and  tv.  Now  employed  general  manager  2 
station  radio  market  desires  opportunity 
larger  market  sales  management  or  manage- 
ment. Top  record.  Box  20B,  BROADCAST- 
ING. 


35  year  old  announcer,  p.d.,  salesman.  Many 
years  radio/tv.  Looking  for  position  in  man- 
agement, or  with  view  to  same.  Box  52B, 
BROADCASTING. 


Mature,  qualified,  employed  television  an- 
nouncer. All  phases,  nine  years.  Strong 
news,  commercials.  Married.  Box  56B, 
BROADCASTING. 


TV  station  manager:  Just  separated  from 
a  UHF  TV  station  (in  all-UHF  three  sta- 
tion market).  I've  managed  since  May  22. 
1961.  Station  grossed  $336,000  in  1960,  and 
running  behind  1960  figures  at  the  time  I 
took  over.  In  1962  station  billed  $530,000 
with  operating  profit  of  $175,000  plus  pay- 
ment of  $20,000  "non-competitive"  payment 
to  previous  owner.  My  experience  includes 
sales  on  national  and  local  level  research 
and  sales  management.  I'm  married  with 
two  children  and  willing  to  relocate.  If 
you'd  like  to  talk,  just  write  or  call:  Philip 
J.  Richtescheidt.  3554  Sampson  Road, 
Youngstown  5,  Ohio.  Phone:  747:  9995 
Area  Code:  216. 


Tv  salesman  billing  \\  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Children  entertainer.  Over  12  years  ex- 
perience including  6  years  tv.  Experienced 
in  tv  production,  hosting  live  shows,  adlib 
commercials  and  client  contact.  Presently 
employed.  If  your  station  demands  person- 
ality with  bright  program  and  high  ratings, 
I'm  your  man.   Box  28B,  BROADCASTING. 

Mature,  personable  tv  staffer,  university 
graduate.  39.  now  major  southeast  market. 
Must  relocate  immediately.  Box  505R, 
BROADCASTING. 


Technical 


Studio  and  operations  engineer  with  18 
months  station  experience  and  first  ticket 
desires  permanent  position  with  Degres- 
sive television  station.  Box  26B,  BROAD- 
CASTING. 


Hardworking  technical  supervisor  capable 
of  assuming  responsibility  of  studio  and 
transmitter  operations  and  maintenance.  8»2 
years  tv  experience.  Get  alone  well  with 
people.  Box  30B,  BROADCASTING. 

Have  1st  phone.  Grantham  graduate,  shy 
on  experience.  Eleven  years  radio-TV  re- 
ceiver service  experience.  Box  216A, 
BROADCASTING. 


Production — Programming,  Others 


Children's  comedian  interested  in  develop- 
ing top  children's  show  in  major  tv  mar- 
ket. Highest  professional  and  character 
references,  pic  and  brochure  available.  Box 
250 A,  BROADCASTING. 

Program  operations  director  for  medium 
size  tv  station.  Now  with  major  network 
rated  radio  tv  affiliate.  Ability  to  supervise, 
direct  staff  and  station  business.  Aggres- 
sive imaginative,  right  attitude  and  experi- 
enced in  production,  programming,  tv  stu- 
dio operations,  public  service  and  com- 
munity activities.  Box  260A,  BROADCAST- 
ING. 


Ambitious  tv  newsman  with  five  years  ex- 
perience in  news  gathering,  filming,  air 
work.  College  journalism  English  degree. 
Family  man,  top  drawer  references.  Write 
Box  276 A,  BROADCASTING. 

Program  manager.  Available  immediately. 
Fourteen  years  continuous  experience  in 
the  third  and  fourth  markets  with  three 
major  corporations.  Box  51A,  BROADCAST- 
ING. 


Newsman,  major  market,  seeks  directorship 
in  west,  southwest.  Professionally  trained 
all  phases  radio-tv  news.  Much  more.  Box 
7B,  BROADCASTING. 

Newscaster  -  writer  -  announcer,  journalism 
graduate.  Now  with  leading  50  kw.  Seeks 
change,  tv,  or  radio,  preferably  west-south- 
west. Salary  open.  Box  13B,  BROADCAST- 
ING. 

Writer-director-announcer  in  20th  market. 
Created  shows  topping  anything  local  or 
net.  Never  lost  an  account.  Box  45B. 
BROADCASTING. 

Public  Relations:  Wade  Barnes  will  repre- 
sent you  in  New  York — Public  Relations  in- 
cluding writing  and  placing  of  press  re- 
leases. Network,  client,  agency  relations, 
sales  meetings,  film  and  program  negotia- 
tions, special  projects.  Reasonable  fees. 
Wade  Barnes  Associates,  20  Beekman  Place, 
New  York  22,  New  York,  Phone:  Plaza  3- 
3786. 
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WANTED  TO  BUY 


For  Sale — (Cont'd) 


INSTRUCTIONS — (Cont'd) 


Equipment 


G.R.  1181A  or  B,  or  other  frequency  and 
modulation  monitors.  Any  associated  equip- 
ment. Electrofind,  440  Columbus  Avenue, 
New  York,  New  York. 


5  kw  am  transmitter.  Gates  preferred.  Box 
54B,  BROADCASTING. 


We  need  fully  equipped  tv  mobile  unit  on 
long  term  rental  basis  or  possible  purchase. 
Box  286A,  BROADCASTING. 


Recent  model  5,000  watt  transmitter  in 
good  condition.  Will  prefer  Gates  or  RCA. 
Give  price  and  conditions  to  Martin  Mar- 
tines,  Rios,  Nucleo  Radio  Mil  Insurgentes 
Sur,  1870  Mexico  City. 


Wanted:  Auricon  Cine  Voice  single  system 
camera  in  operating  condition.  List  all  ac- 
cessories and  cash  price  in  first  letter.  Reply 
to  Box  11B,  BROADCASTING. 


Will  buy  or  trade  used  tape  and  disc  record- 
ing equipment — Ampex,  Concertone,  Magne- 
cord,  Presto,  etc.  Audio  equipment  for  sale. 
Boynton  Studio,  10  B  Pennsylvania,  Tucka- 
hoe,  N.  Y. 


For  Sale 


Equipment 


KCA  BTF-10B.  10  killowatt  fm  transmitter. 
$6500.  Box  32B,  BROADCASTING. 


550  foot  Blaw-Knox  H-21  self-supporting 
tower.  Dismantled,  ready  to  ship.  $15,000. 
Box  51B,  BROADCASTING. 


Sony  Newscaster  EM-1,  all  transistor  port- 
able tape  recorder  for  field  and  spot  inter- 
views. Amazing  fidelity.  Like  new.  $300. 
Steve  Baline  Productions,  59  Oviedo  Court, 
Pacifica,  California. 


For  sale  780  feet  6Ve  inch  coaxial  trans- 
mission line.  Excellent  condition.  Priced  to 
sell.  Call  Harvey  Mason,  Chief  Engineer, 
North  Carolina  Television  Inc.,  Washing- 
ton, North  Carolina. 


For  Sale:  2  RCA  70-D-l  two  speed  turn- 
tables with  universal  tone  arms.  In  metal 
cabinets  and  in  excellent  condition.  P.  O. 
Box  170,  Greenville,  Kentucky. 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid. 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tern- 
plebar  2-3527. 


Electronic  test  equipment  bought  and  sold. 
A-OK  Electronics,  P.  O.  Box  38350,  Holly- 
wood California,  Hollywood  5-8774. 


For  Sale:  Four  GE  type  7D21  tubes.  Two 
good  to  weak  but  usable.  All  used.  $500. 
for  the  bunch.  Also  audiomation.  Automa- 
tion system.  Complete  make  offer.  Call 
805-965-0800  or  write  Box  267A,  BROAD- 
CASTING. 


Continental  1  kw  UHF  transmitter,  Filter- 
plexer,  400  foot  tower,  UHF  Andrew  3l/8", 
50  ohm  Coaxial  line,  1  channel  34  antenna. 
M.  N.  Bostick,  KWTX-TV,  Waco,  Texas. 


Remote  control  Schafer — perfect  condition. 
Used  IV2  years.  Part  time  fm.  WMKE,  Mil- 
waukee, Wisconsin.  HI  4-1900. 


Three  300  mm  tower  beacons  and  eight  side 
lights.  Excellent  condition.  Make  offer. 
WNLC,  New  London,  Conn. 


Auricon  16mm  s.o.f.  camera,  loaded  with 
accessories.  Charles  Simpson,  438  N.  Sev- 
enth, Sunbury,  Pennsylvania. 


Excellent  one  kilowatt  fm  transmitter 
available  immediately.  KRPM,  1506  Cherry- 
valley  Drive,  San  Jose,  California. 


Automation.  Used  Schafer  2100  System  (cur- 
rent model).  Take  over  payments  with  ap- 
proved credit.  Box  295A,  BROADCASTING. 


Equipment 


Gates  Model  30  Console,  now  in  use.  First 
check  for  $250.00  buys  as  is,  FOB,  New 
Martinsville,  West  Virginia.  Contact:  Harry 
G.  Bright,  RADIO  WETZ,  New  Martinsville, 
West  Virginia. 


Presto  6N  recording  turntable  with  cutting 
assembly.  Arthur  Katt,  2700  Glenway  Ave- 
nue, Cincinnati  4,  Ohio. 


Film  scratches  and  dirt  showing  on  your 
tube?  A  lot  of  stations  got  rid  of  them  by 
using  Piclear — You  can  too.  Piclear,  Inc., 
450  Weaver  Street,  Larchmont,  N.  Y.  OW 
8-0258. 


Thermometer,  remote  electrical;  used  by 
over  100  stations,  enables  announcer  to 
read  the  correct  outside  temperature  from 
mike  position.  Installed  in  less  than  an  hour. 
Send  for  brochure.  Electra-Temp.  Co.,  Box 
6111,  San  Diego  6,  Calif. 


Magnecord  PT6-A.  Available  immediately. 
KBRR.  Leadville,  Colorado. 


Commercial  crystals  and  new  or  replace- 
ment crystals  for  RCA,  Gates,  W.  E.  Bliley 
and  J-K  holders,  regrinding,  repair,  etc., 
BC-604  crystals  and  Conelrad.  Also  A.  M. 
monitor  service.  Nationwide  unsolicited 
testimonials  praise  our  products  and  fast 
service.  Edison  Electronic  Company,  Box 
31,  Temple,  Texas. 


MISCELLANEOUS 


Resumes  by  Ph.D.  currently  in  television  in- 
dustry. Fast  service.  Details  airmailed. 
Thayer,  808  Eighth,  Laurel,  Maryland. 


Pepping  up  farm  show?  Washington  cor- 
respondent fifteen  years  (MA.  degree)  will 
provide  daily,  weekly,  farm  news  reports, 
features  by  phone,  tape.  Box  59B,  BROAD- 
CASTING. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 

Special  rates  to  Christian  religious  broad- 
casters 6  AM  to  9  AM.  WTOS.  Milwaukee 
13,  Wisconsin.   

Religious  time  now  available — special  rates. 
KDXE,  Box  3623,  Little  Rock,  Ark. 


Comedy!  "Days,  Dates  and  Data"  is  a  col- 
lection of  patter,  bits,  one-line  fillers,  pro- 
gram ideas,  etc.  Current  sample  $3.00.  Show- 
Biz  Comedy  Service  (Dept.  B),  65  Park- 
way Court,  Brooklyn  35,  New  York. 


Business  Opportunities 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave. 
Hollywood  27,  California. 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 
First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


"Are  you  Cold?"  Do  you  need  first  phone? 
Sunny  Florida  .  .  .  Gulf  Beaches  .  .  .  and 
a  FCC  first  phone  in  five(5)  weeks — 
"Guaranteed."  Latest  teaching  methods. 
Connected  with  modern  commercial  station. 
Radio  Engineering  Institute  of  Florida,  Inc., 
3044  Bay  Street,  Sarasota,  Florida. 


San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  Includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


RADIO 


Help  Wanted — Management 


EVP 

EXECUTIVE  VICE  PKESIDENT 

Radio  Chain  operating  metro  stations  in  South 
has  immediate  opening  for  executive  vice  presi- 
dent, with  the  following  combination  qualifica- 
tions. 

Under  42,  married,  college  degree  or  equivia- 
lent,  military  service  as  otBcr,  7  years  broadcast- 
management.  Must  have  specific  knowledge  of 
sales,  promotion,  clerical,  programming,  per- 
sonnel &  general  knowledge  of  accounting,  en- 
gineering, FCC,  AND  LEGAL. 
Must  be  a  tough  detail-minded  administrator 
and  decision  maker  with  follow  through  who 
possesses  imagination,  common  sense,  courage 
and  smooth  personality.  Will  to  make  sacri- 
fices necessary  for  success  and  accomplishment. 
If  you  are  this  man.  we  will  pay  you  well  and 
give  you  fringe  benefits  while  you  work  G5  to 
70  hours  a  week  in  pleasant  surrounding  with 
wonderful  people. 

Send  complete  resume  and  late  photograph.  In 
complete  confidence.  We  will  contact  you  con- 
fidently. 

Box  208 A,  BROADCASTING 
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Help  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


INSTRUCTIONS 


Sales 


Management 


OPENINGS 

SIX  SALESMEN 
Radio,  Television  and/or 
Ad   Agency  Experience 
A  Necessity 
High-caliber  men,  free  to  travel,  with 
accustomed  earnings  to  $25,000  yearly. 
Travel    and    entertainment  allowance, 
plus  commissions. 

Call  Main  Office,  HA  6-9266,  Boston, 
Mass.,  or  New  York  City  Office,  EL  5- 
4911,  for  appointment.  Interviews  will 
be  held  in  accessible  area. 

"Call  only  if  you  are  a  salesman" 

COMMERCIAL  PRODUCERS,  INC. 

405  Park  Square  Building 
Boston,  Massachusetts 


Production — Programming,  Others 


MANAGE 

'Top  qualified  broadcaster  seeks3 
improved  financial  opportunity.^ 
.Executive  experience  includes, 
multiple  station  management, 
nat'l  sales,  community  program- 
-ming  and  award  winning  newsa 
ecoverage.  Post  pres.  of  state,A 
assoc.,  exec.  BSA,  past  Nat'l.  Dir. 
*of  Assoc.  Membership  NARTFD.3 
e Offer  must  be  substantial. 
Box  65B,  BROADCASTING 


GOOD  DEAL 

For  major  markets  only.  Top  flight  all  aronud 
deejay,  news  man  with  management  experience. 
Long  record  of  success  at  best  stations  in  coun- 
try. Minimum  $12M  base,  plus.  Never  mind 
the  bunting  and  fishing.  1  want  to  make  money 
for  you  and  me.  Carefully  edited  tape  (Why 
take  chances?)  is  free  for  asking.  You'll  like 
it! 

Box   69B,  BROADCASTING 


Production — Programming,  Others 

PROGRAM  DIRECTOR  2 

at  number  one  50  KW  coast  € 
power  seeking  move.  Best  rec-  J 
ommendations  from  current  em- 
ployer. On  air  with  top  ratings 
and  good  rating  story.  10  years 
in  radio.  Top  40  operator  that 
can  do  the  job  for  you.  Major 
markets  only.  Currently  in  top 
40. 

Box  I8B,  BROADCASTING 


PROS  ONLY 

This  dominant  50,000  watt  inde- 
pendent in  one  of  the  nations 
largest  cities  ivill  pay  top  dollar 
for  YOUR  ability.  We  offer  up 
to  $12,000  for  the  proven  morn- 
ing man  who  can  capture  and 
hold  the  market  .  .  .  up  to  $10,- 
\  000  for  the  newsman  who  can  un- 
\   cover,  research,  and  report  the  \ 

BIG  stories  ahead  of  all  competi- 
\  tion.  This  is  a  highly-respected 
\  and  unusually  stable  chain  oper- 
ation with  radio  and  television  in 
\  several  key  markets.  We  have  a 
\  story  to  tell  .  .  .  do  you?  Docu-  1 
j  ment  your  success.  Only  men 
|  with  consistent  number  one  rat-  j  S 
|  ings  in  medium  to  large  markets  |  m 
1  will  be  considered.  Rush  your  j  g 
|   complete  resume  and  air  check  to   §  S 

Box  12B,  BROADCASTING 

?rjitiiii[iiui:iiiiii)triiiuriiiit:iiiititijiiiiitiii[iiiiMiriiiiiMiiiiiiTriiit[tiiiittiHitiiiiitttiiiitiijiiiiiitiiiiiit(i[i  .r= 


Situations  Wanted — Management 


TELEVISION 


Help  Wanted — Technical 


ENGINEERING  ASSISTANT 

Major  northeastern  AM-FM-TV 
stations  are  looking  for  a  man 
who  wants  to  move  up.  Excellent 
opportunity  if  you  can  handle  re- 
sponsibility at  studios  and  trans- 
mitters. Good  salary  and  fringes, 
also  relocation  allowance. 
Box  39B,  BROADCASTING 


For  Sale 


Equipment 


I'll 


ill! 


3  GOOD  BUYS 

3  P-150  Playback  Units 
1  A-150  Record  Unit 
1  AMS-3  Control  Unit 

Package  Price:  $575 

3  PB-150  Playback  Units 
1  AB-150  Record  Unit 
1  AMS-3  Control  Unit 

Package  Price:  $675 

1  ITA  5000B  Transmitter 
Like  New  $6,500 

Box  27B  BROADCASTING 


emim  mNHiiiiiiiiiiiitiiiiiiiiiiiiianiiiiiiiiiiaunmimiaii  4 

1  RADIO-TV  ANNOUNCING  1 
1  COURSES  5 


ENGINEER  &  1st  FONE 

COURSES  I 

Active  Placement  Service. 

Attention  Managers:    A  few  Outstanding  D 

Announcers  now  available  for  radio-tv.  j§ 

KEEGAN  TECHNICAL  INSTITUTE  § 

"Since  1947"  § 

P  207  Madison,  Memphis,  Tenn.  j 
fiiic:iiiiiiiiiiii[]iiiiiiiiiiiiE]iiiiiiiiiiii»iiiiiiiiiiiit]iiiiiiniiiir]iiiiiiiinnl 


EMERSON  COLLEGE 


Fully  accredited  liberal  arts 
college.  Specialization  in 
radio.  TV,  theatre  arts, 
speech,  speech  and  hearing 
therapy.  B.A.,  B.S.,  M.A., 
M.S.  degrees.  Day,  evening, 
summer  sessions.  Broad- 
casting, announcing,  writ- 
ing, radio  and  TV  produc- 
tion. Electronic  production 
studio,  theatre,  FM  radio 
station,  speech  and  hearing 
clinic.  Outstanding  oppor- 
tunities for  achieving  pro- 
fessional competence  in 
acting,  directing,  and  script 
writing  for  radio  and  TV. 
Coed.  81st  year.  For  cata- 
log write:  Director  of 
Admissions. 

EMERSON  COLLEGE 
303  Berkeley  St.,  Boston  16 


RADIO 
TV 
SPEECH 
THEATRE 


WANTED  TO  BUY 


Stations 


I     MANAGEMENT,  sales  and  program  team  | 

=    seeking  opportunity  to  secure  station.    Possess  5 

I     small    investment    capital    can    assure    proper  =I 

g     pay    out.       Full    time    single    station    market  1 

B     preferred.     Desirable  opportunity  for  a  present  I : 

-_     owner   seeking   to   relinquish   without   sacrifice.  E 

§    AH    replies    answered    and    confidential.       No  g 

I     Brokers.  i 

BOX  227A.  BROADCASTING 
SlillllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllNIIIM 

For  Sale 
Stations 


TTTTTTTTTTTTTTTTTTTTTTTTT 

i  KINE-SCOPE  RECORDERS—  ; 

•  Two  (2)  GPL  16mm  kine  record-  ! 
;  ers,  model  PA303,  must  be  dis- 
!  posed  of  as  quickly  as  possible.  jj  4.,,. 

•  Both  are  in  excellent  operating  . 
;  and  physical  condition — recorder  • 
!  with  serial   #75  has  a  Mauer  \ 

•  Sound  Recording  Head.  Recorder  • 
j  serial  #92  is  without  sound.  We  j 
'.  will  listen  to  any  offer  and  dis-  '. 

•  cuss  any  deal.  We  are  interested  • 
I  in  moving  this  equipment  FAST.  ' 

Box  7  IB,  BROADCASTING  ! 
■  liiiiiiiiiiiiiininuiii 


ROCKY  MOUNTAIN  5  KW 

Dominant  fulltime  station  in  a 
stable  market.  1962  gross  excess  of 
$160,000.  Priced  at  less  than  gross 
with  low  down  payment  and  very 
favorable  terms  to  a  qualified 
broadcaster.  Cash  flow  will  provide 
owner-manager  with  good  salary 
and  easily  pay  off  station. 

Box  3I6A,  BROADCASTING 


—* 
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A  Texas  Major  Market  F.M. 

station  that  is  a  showcase  for 
successful  operation,  For  Sale! 
Owner  selling  due  to  other  con- 
flicting business.  Excellent  spot 
for  Owner-Manager  operation. 
$60,000  —  $15,000  down.  Long 
Term  on  balance. 

Box  I0B,  BROADCASTING 

BROADCASTING,  February  4,  1963 


For  Sale 


Stations 


FULLTIME  PRESTIGE 

radio  station  in  city  of  125,000  population 
in  South  Central  State.  This  is  an  out- 
standing value  with  very  good  real  estate. 
Station  has  grossed  in  excess  of  $230,000 
annually  for  past  5  years.  Price  is  only 
$350,000  with  excellent  terms,  only  quali- 
fied principals  reply. 

Box  62B,  BROADCASTING 
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j  ALL  OR  PART  OF  DAYTIMER  j 

5  in    Major    Southwestern    Market    avail-  = 

g  able  to   qualified   manager  willinq   to  = 

=  make    small    investment    of    cash    and  = 

=  large  investment  of  effort  and  knowledge.  3 

1       Box  68B,  BROADCASTING  1 


"iiciiiiiiiiiiiiitJiiiiiiiiiiiitiiiiiiiiiiiiitJiiiiiiniiiiCjiiiiiiiiiiiiniiiiniiiiiiF 


FULLTIME  RADIO 

station  and  maximum  power  VHP  Televi- 
sion station,  located  most  fantabulous  area 
of  country.  Large  market  area.  Asking 
$5,000,000.     Only   qualied    principals  reply. 

Box  63B,  BROADCASTING 


GUNZ£NDORFERk_ 

ARIZONA  FTJLLTIMER  asking  $50,000  with 
S10,<MM>  down.  

CALIFORNIA  DAYTIMER  growing  mar- 
ket S105,OOQ.  

TELEVISION    WTESTERN    STATES  asking 

S30O.0OO  Good  tv  Mkt.  

FM's    S120,000.    S125.0OO,  S65,00O. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Broken  Phone  OL  2SHOO 

864  S».  RoberUon,  Lo»  Angeles  35,  Calif. 


—  STATIONS  FOR  SALE  — 

NORTHWEST.  Exclusive  full  time.  Cross 
$85,000.  Percentage  and  management  avail- 
able. Station  protable.  Requires  $17,000 
cash.  Buyer  must  qualify. 
SOUTHWEST.  Exclusive  daytime.  Billing 
$5,000  monthly  under  absentee  ownership. 
Has  done  $7,000.  Priced  at  $110,000  includ- 
ing real  estate.  29%  down. 
UPPER  MIDWEST.  Exclusive  full  time.  Cross 
$80,000  in  1962.  Three  year  average  of 
close  to  $90,000  annually.  Priced  at  $150,000. 
29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


EASTERN  TV 

Money-making  UHF  station  in  all  uhf  area. 
Price  relative  to  cash  flow. 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


Continued  from  page  81 


mod.  of  cp  to  change  type  ant. 

WLEW  Bad  Axe,  Mich. — Granted  request 
and  cancelled  license  for  aux.  trans. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  WMSL  Deca- 
tur, Ala.;  WHOW  Clinton,  111.;  KYVA  Gal- 
lup, N.  M.;  KTYM  Inglewood,  Calif.,  and 
installation  of  DA-D  and  deletion  of  remote 
control. 

■  Granted  cps  to  replace  expired  permits 
for  following  vhf  tv  translator  stations: 
K12BU,  Basin  Tv  Assn.,  Basin,  Wyo.;  K11DX, 
K13DR,  Denton  T.  V.  Assn.,  Denton,  Mont. 

Actions  of  Jan.  24 

WDUN-FM  Gainesville,  Ga.— Granted  li- 
cense covering  changes  in  frequency,  ERP, 
ant.  height,  type  trans,  and  type  ant. 

KJAZ  (FM)  Alameda,  Calif— Granted  li- 
cense covering  changes  in  ant. -trans.,  stu- 
dio and  remote  control  locations,  changes 
in  ant.  system,  installation  of  new  ant.  and 
trans.,  decrease  ERP  and  increase  ant 
height. 

WTAG-FM  Worcester,  Mass.— Granted  li- 
cense covering  change  of  type  trans,  with 
remote  control  operation. 

WLAT  Conway,  S.  C. — Granted  license 
covering  change  in  hours  of  operation,  in- 
stallation of  DA  for  nighttime  use  (DA-N) 
and  make  changes  in  ground  system. 

b  Granted  licenses  for  following  fm  sta- 
tions: KWBE-FM  Beatrice,  Neb.,  and  speci- 
fy type  trans.;  WIRC-FM  Hickory,  N.  C; 
*WPLN  (FM)  Nashville,  Tenn.;  *WRSE-FM 
Elmhurst,  111.;  *WJSC-FM  Wilberforce,  Ohio, 
and  specify  type  trans. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  stations:  WMNT  Mana- 
ti,  P.  R.:  WBER  Moncks  Corner,  S.  C. 

WBAY-FM  Green  Bay,  Wis.— Granted  cp 
to  increase  ERP  to  89.2  few  and  install  new 
trans. 

KEEN-FM  San  Jose,  Calif.— Granted  cp 
to  install  new  trans. 

KBUR  Burlington,  Iowa — Granted  cp  to 
install  old  main  trans,  of  KMCD  Fairfield, 
Iowa,  as  aux.  trans,  at  KBUR  main  trans, 
site. 

WIAR  Athens,  Tenn. — Granted  cp  to  in- 
stall old  main  trans,  as  aux.  trans,  at  main 
trans,  location;  remote  control  permitted. 

WCEF  Parkersburg,  W.  Va.— Granted  cp 
install  aux.  trans,  at  main  trans,  location. 

WQIK  Jacksonville,  Fla. — Granted  cp  to 
make  changes  in  ant.  system  (add  top 
loading);  condition. 

KETO-FM  Seattle,  Wash.— Granted  mod. 
of  cp  to  increase  ERP  to  40  kw,  decrease 
ant.  height  to  1,130  ft.  and  change  type  ant.; 
remote  control  permitted. 

KCJH  Arroyo  Grande,  Calif. — Granted  ex- 
tension of  completion  date  to  March  1. 

Actions  of  Jan.  23 

WAML  Laurel,  Miss. — Granted  increased 
daytime  power  on  1340  kc,  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  installation  of  new  trans.;  remote 
control  permitted;  conditions. 

WJMB  Brookhaven,  Miss. — Granted  in- 
creased daytime  power  on  1340  kc.  SH, 
from  250  w  to  1  kw,  continued  nighttime 
operation  with  250  w,  and  installation  of 
new  trans.;  remote  control  permitted;  con- 
ditions. 

*KMSU  (FM)  Mankato,  Minn.— Granted  li- 
cense for  non-commercial  educational  fm. 

*KUER  (FM)  Salt  Lake  City,  Utah- 
Granted  license  covering  changes  in  ant.- 
tians.  location,  ERP,  ant.  height,  ant.  sys- 
tem and  installation  of  new  ant. 

*KPPS-FM  Parsons,  Kan. — Granted  license 
covering  change  in  main  studio  and  trans, 
locations  and  ant.  system. 

*KNER  (FM)  Dallas,  Tex.— Granted  license 
covering  changes  in  ERP,  ant.  height,  trans, 
and  studio  locations,  installation  of  new 
trans,  and  change  in  name. 

*WRTC-FM  Hartford,  Conn.— Granted  li- 
cense covering  change  of  ant. -trans,  loca- 
tion, increase  in  ERP  and  ant.  height, 
change  type  ant.  and  make  changes  in  ant. 
system;  remote  control  permitted. 

WSLS-FM  Roanoke,  Va.— Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans. 

KWOA  Worthington,  Minn.— Granted  li- 
cense covering  installation  of  new  ant.  sys- 
tem (increase  height). 

WSJS  Winston-Salem,  N.  C— Granted  li- 
cense covering  installation  of  new  trans, 
for  aux.  purposes  only. 

WAKE  Atlanta,  Ga.— Granted  license 
covering  use  of  old  alternate  main  trans. 


as  aux.  trans,  daytime  and  as  alternate 
main  nighttime. 

WFRO-FM  Fremont,  Ohio— Granted  li- 
cense covering  changes  in  frequency,  class 
of  station,  ERP,  type  trans,  and  ant.  height. 

KRKC  King  City,  Calif.— Granted  license 
covering  change  in  frequency  and  hours  of 
operation  and  installation  of  new  trans. 

WAVU-FM  Altertville,  Ala.— Granted  cp 
to  install  new  trans,  and  transmission  line; 
condition. 

WPPA  Pottsville,  Pa.— Granted  cp  to  in- 
stall old  main  trans,  as  aux.  D  and  alter- 
nate main  N  at  new  location  (DA-2). 

*WBGO  (FM)  Newark,  N.  J.— Granted  cp 
to  install  new  ant. 

WHIS-FM  Bluefield,  W.  Va.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant.; 
delete  remote  control. 

■  Granted  licenses  for  following  fm  sta- 
tions: KXEL-FM  Waterloo,  Iowa;  WGSA- 
FM  Ephrata,  Pa. 

■  Granted  licenses  covering  increase  in 
daytime  power  for  following  stations: 
WBAT  Marion,  Ind.;  WWPA  Williamsport, 
Pa.,  and  installation  of  new  trans.;  WAGN 
Menominee,  Mich.,  and  installation  of  new 
trans. 

■  Granted  licenses  covering  installation 
of  new  trans,  for  following  stations:  WJCW- 
FM  Johnson  City,  Tenn.;  KNEL  Brady 
Tex.;  WMTE  Manistee,  Mich.;  *WUSV  (FM) 
Scranton,  Pa. 

■  Granted  licenses  covering  change  in 
type  trans,  for  following  stations:  KADI 
(FM)  St.  Louis,  Mo.;  KSPI-FM  Stillwater 
Okla. 

WYLD  New  Orleans,  La.— Granted  mod. 
of  cp  to  use  old  trans,  as  nighttime  main 
trans. 

WNOG  Naples,  Fla.— Granted  mod.  of  cp 
to  change  type  trans. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  *KCSM 
(FM)  San  Mateo,  Calif.,  to  July  20-  KOBY 
Tucson,  Ariz.,  to  May  22;  WPIK*  Alexandria 
Va.,  to  Aug.  13;  KBAB  Indianola,  Iowa,  to 
May  12;  KLHS  Lordsburg,  N.  Mex.,  to  June 
26;  WHSM  Hayward,  Wis.,  to  June  8;  WJCO 
Jackson,  Mich.,  to  March  1;  WYNE  Baton 
Rouge,  La.,  to  July  3. 

WRUF-FM  Gainesville,  Fla.— Granted  ex- 
tension of  authority  to  remain  silent  for 
period  ending  Feb.  20. 

Action   of  Jan.  22 

WSEI  Decatur,  111.— Granted  extension  of 
authority  to  remain  silent  for  period  ending 
Feb.  26. 


License  revoked 

■  By  memorandum  opinion  &  order,  com- 
mission    revoked     license     of  Neighborly 
Bcstg.  Inc.  for  WLOV  (FM)  Cranston,  R.  I 
and  deleted  call  letters.    Station  has  been 
silent  since  July  1961.  Action  Jan.  30. 


Rulemakings 

FINALIZED 

■  By  report  &  order,  commission  termi- 
nated rulemaking  in  Doc.  14667  and  as- 
signed "drop-in"  ch.  *3  in  Bismarck,  N. 
D.  Original  proposal  to  shift  commercial 
ch.  7  from  Jamestown  to  Bismarck  for 
educational  use  was  opposed  by  City 
Council,  Chamber  of  Commerce  and  Board 
of  Education  of  Jamestown,  and  Chester 
Reiten,  North  Dakota  businessman,  who 
pointed  out  that  ch.  3  assignment  to  Bis- 
marck would  meet  mileage  requirements 
and  leave  undisturbed  ch.  7  assignment  to 
Jamestown.  Uhf  ch.  *24  is  presently  re- 
served (and  unapplied  for)  in  Bismarck 
However,  in  petition  for  rulemaking,  State 
Department  of  Public  Instruction  and  Bis- 
marck's public  and  parochial  school  systems 
and  junior  college  indicated  that  *  funds 
would  be  available  for  constructing  edu- 
cational station  provided  vhf  channel  is  as- 
signed. Action  Jan.  30. 

■  By  report  &  order,  commission  finalized 
rulemaking  in  Doc.  14782  and  reserved  for 
noncommercial  educational  use  ch.  52  (now 
commercial  but  unapplied  for)  in  Vin- 
cennes,  Ind.  Vincennes  Univ.  had  petitioned 
for  reservation.  Action  Jan.  30. 


PETITIONS  FOR  RULEMAKING  FILED 

■  National  Educational  Tv  &  Radio  Center, 

Livonia,  Mich. — Requests  amendment  of 
Sec.  3.606  of  rules  so  as  to  assign  ch.  68  to 
Livonia  and  reserve  it  for  non-commercial 
educational  use.  Received  Jan.  22. 

■  Power  Tv  Inc.,  Phoenix,  Ariz. — Requests 
institution  of  rulemaking  proceeding  so  as 
to  assign  uhf  ch.  26  to  Phoenix.  Received 
Jan.  23. 
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©  1963  ROYAL  Mc  B  EE 


Not  until  this  moment  has  such  a  small  price  tag  t 

appeared  on  a  full-size,  full-featured 

electric  office  typewriter:  NEW  ROYAL  ELECTRESS 


Yes,  this  is  a  full-size,  fully  equipped  machine,  not  a  light- 
weight. It  can  withstand  all  the  rigors  of  heavy  office  duty. 

How  is  it  possible  to  introduce  such  a  machine  for  $95 
underthe  price  of  any  other  true  office  electric?  Basically, 
by  simplification  of  the  mechanism.  Not  by  giving  up  any 
of  the  features. 

An  ingenious  new  cam,  for  example,  did  away  with  645 
parts  in  type-bar  linkages.  That  means  645  fewer  parts  to 
pay  for  in  the  first  place.  And  the  fewer  the  moving  parts, 
the  sturdier  the  machine. 

The  motor  is  simplified  and  yet  more  powerful  than 
motors  half  again  its  size. 

Throughout,  simplification  not  only  saves  you  money  but 


results  in  a  strong,  trustworthy  machine.  Quiet.  Rugged. 

But  you  do  not  merely  save  money.  You  get  all  the 
features  you  want — and  a  few  found  nowhere  else.  The 
new  Magic  Monitor,™  for  example,  automatically  adjusts 
to  the  thickness  of  the  carbon  pack.  The  result:  print  work 
as  neat  and  uniform  as  a  business  card — with  remarkably 
clear,  crisp,  carbon  copies. 

For  full-featured  ability  with  a  small  price  tag,  isn't  the 
new  Royal  Electress™  the  logical  choice?  A  Royal  repre- 
sentative will  be  proud  to  showyou  the 
Electress.  He  is  in  the  Yellow  Pages. 
Or  write  Royal  McBee  Corporation, 
Dept.  89  BE,  850  Third  Ave.,  N.Y.,  N.Y. 


SPECIALISTS  IN  BUSINESS  MACHINES 
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OUR  RESPECTS  to  John  Thomas  Murphy 

Television  is  a  way  of  life  for  ex-page  boy 


Last  spring  an  energetic  historian 
undertook  a  basic  research  job — the 
stories  of  network  page  boys  who  have 
made  good  in  broadcast  management 
(Television,  May  1962). 

An  important  member  of  this  group 
is  John  Murphy,  executive  vice  presi- 
dent of  Crosley  Broadcasting  Corp.,  a 
rank  attained  since  he  joined  Crosley's 
WLWD  (TV)  Dayton,  Ohio,  in  Jan- 
uary 1949.  He  assumed  his  new  role 
last  Sept.  27. 

This  tallish  executive,  with  a  bit  of 
wave  in  his  dark  hair,  mixes  an  easy 
smile  with  his  businesslike  demeanor. 
His  blue  eyes  often  twinkle  when  the 
situation  is  suitable;  and  again  they  can 
blaze  with  unhappiness  at  the  way 
things  are  going. 

John  Thomas  Murphy  was  born  Jan. 
23,  1913  in  Bronx,  New  York.  Early 
loss  of  both  parents  forced  him  to  go 
from  Fordham  Prep  into  his  first  job, 
NBC  page  boy  at  Radio  City,  during 
the  early  days  of  the  depression  when 
he  was  just  17.  That  started  an  18- 
year  NBC  career.  At  NBC  he  met 
many  top  broadcasting  and  advertising 
figures,  including  Robert  E.  Dunville, 
now  president  of  Crosley  but  serving 
as  sales  manager  at  that  time.  Also  he 
met  James  D.  Shouse,  now  Crosley 
board  chairman,  who  advised  the 
young  man  to  take  advantage  of  every 
chance  to  learn  all  he  could  about  the 
broadcasting  industry.  Taking  this  ad- 
vice seriously,  he  soon  was  advanced  to 
NBC's  station  relations  department  as 
liaison  with  individual  affiliates  around 
the  country. 

This  led  to  a  liaison  post  between 
stations  and  the  NBC  sales  depart- 
ment, another  chance  to  learn  the  sales 
problems  of  stations  and  networks  at 
close  range.  One  of  his  assignments 
was  negotiation  of  the  first  WLWT 
(TV)  Cincinnati  contract  with  the 
NBC-TV  network. 

In  his  last  year  at  NBC  he  concentra- 
ted on  television,  coordinating  and  an- 
swering inquiries  from  affiliated  radio 
stations  with  tv  intentions.  He  attended 
opening  day  festivities  when  WLWT 
went  on  the  air  officially  in  February 
1948. 

Joined  Crosley  In  '49  ■  When  Crosley 
formulated  plans  to  start  WLWD  in 
Dayton,  Mr.  Murphy  was  offered  the 
managership.  On  Jan.  1,  1949  he  be- 
came manager  of  a  tv  station  that  was- 
n't yet  on  the  air.  All  went  well  how- 
ever, and  before  the  first  year  had 
passed  John  Murphy  had  been  called 
to  Cincinnati  to  take  charge  of  all  three 
Crosley  tv  stations— WLWT,  WLWD 


and  WLWC  (TV)  Columbus.  Later 
WLWA  (TV)  Atlanta  and  WLWI  (TV) 
Indianapolis  were  added.  (WLWA  was 
sold  in  1962.) 

In  1951  he  was  named  vice  president 
in  charge  of  television  for  Crosley  as 
well  as  general  manager  of  WLWT. 
When  WLWA  took  the  air  in  1953  he 
was  named  a  vice  president  of  that  sta- 
tion. 

At  Crosley  he  is  credited  with  many 
developments,  including  the  success  of 
the  whole  tv  structure.  He  was  respon- 
sible for  network  appearances  of  many 
Crosley-originated  programs,  including 
50-50  Club  and  Midwestern  Hayride. 
He  had  a  major  role  in  bringing  color 
baseball  and  basketball  to  tv  and  in 
making  Cincinnati  famous  as  "Color- 
town,  U.  S.  A." 

Hot  Licks  ■  Once  in  a  while  he  in- 
dulges himself  by  sitting  down  at  a  set 
of  drums  and  showing  a  local  orchestra 
a  few  tricks  he  learned  while  a  page 
boy,  when  he  came  to  know  B.  A. 
Rolfe,  Benny  Goodman,  the  Dorsey 
brothers  and  others.  He  had  run  a 
small  orchestra  while  a  page  boy,  finan- 
cing three  years  at  Fordham  U. 

One  of  John  Murphy's  friends  gives 
his  impressions  in  this  vein:  "He  per- 
sonifies television.  His  belief  in  the 
industry,  his  sheer  love  of  it  and  its 
potential,  is  legendary  around  Cincin- 
nati's Crosley  Square.  A  man  of  intense 
drive,  he  uses  every  situation  to  gain 
more  knowledge  of  tv.  Actually,  he 
lives  tv.  One  Monday  morning  he  is 
said  to  have  written  a  memo  to  his  sales 


Mr.  Murphy 
Unbounded  faith  in  color  tv 


manager  that  went  like  this,  'While  I 
was  relaxing  at  home  with  my  family 
last  night,  I  decided  how  we  will  attack 
the  problem  we're  having  with — '." 

Way  of  Life  ■  Television  really  is  a 
way  of  life  as  well  as  a  career  with  Mr. 
Murphy.  With  an  extensive  knowledge 
of  the  industry,  he  believes  good,  old- 
fashioned  hard  sell  must  be  applied  to 
tv  advertising,  coupled  with  creative- 
ness.  "If  an  advertiser's  message  has 
both,"  he  likes  to  say,  "the  product  will 
move." 

A  decade  ago,  in  prophetic  words, 
he  said  in  a  talk  to  the  Louisville  Ad 
Club:  "The  time  is  coming  when  tele- 
vision will  worry  less  about  Faye  Em- 
erson's neckline  (a  topic  of  that  era) 
and  more  about  illiteracy;  less  about 
assaults  on  what  tv  is  doing  to  educa- 
tion and  more  about  the  thoroughly  ap- 
parent fact  that  it  is  the  greatest  edu- 
cator of  all."  He  actively  aided  in  es- 
tablishment of  WCET  (TV)  Cincinnati, 
one  of  the  first  etv  stations,  for  which 
Crosley  provides  transmitting  facilities 
at  a  nominal  fee  of  $1  a  year. 

Best  People  ■  As  an  executive  Mr. 
Murphy  believes  first  in  finding  the  best 
people  available  and  then  delegating 
responsibility.  He's  also  a  firm  believer 
in  promotion  from  within,  compensat- 
ing an  employe  for  diligence,  effort  and 
company  loyalty. 

He  takes  a  dim  view  of  order-taking 
salesmen  but  admires  those  who  know 
how  to  fight  the  battle  of  adverse  num- 
bers. He  considers  them  the  most  im- 
portant people  in  a  tv  station. 

As  to  tv  programming,  he's  an  advo- 
cate of  creativity  and  originality  with 
showmanship  and  flair  and  often  talks 
of  responsibility  for  the  tremendous 
impact  of  tv  programs  on  viewers.  He 
likes  special  events  and  programs  with 
local  live  personalities. 

And  of  course  his  faith  in  color  is 
unbounded.  He  remarks  that  Cincin- 
nati has  more  color  sets  proportionately 
than  any  other  city,  with  10%  of  the 
nation's  color  homes  located  in  the  four 
Crosley  tv  markets. 

Mr.  Murphy  has  had  numerous  in- 
dustry activities,  including  director  of 
Television  Bureau  of  Advertising,  NBC 
affiliates  committee,  Broadcast  Pioneers 
and  International  Radio  &  Television 
Society  plus  a  yard-long  list  of  local 
roles.  He's  an  active  member  of  St. 
Gertrude  Catholic  Church.  He  mar- 
ried Winifred  M.  Meehan,  Brooklyn,  an 
NBC  traffic  employe,  in  1940.  The 
Murphys  have  a  daughter,  Patricia  Ann, 
16.  John's  hobbies  are  golf,  baseball 
and  gardening. 
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EDITORIALS   

What's  behind  the  noses 

THEY'RE  rewriting  the 'rule  book  for  the  numbers  game. 
Big  numbers  are  still  important,  but  the  trend  among 
buyers  is  to  wonder  more  about  the  composition  of  the 
numbers.  More  and  more  buyers  are  thinking  like  Armstrong 
Cork's  advertising  director.  Max  Banzhaf,  who  recently  said 
that  he  was  less  interested  in  gross  figures  on  cost  per  thou- 
sand than  he  was  in  "cost  per  thousand  what?" 

Mr.  Banzhaf  explains  that  he  wants  impact.  This  he  de- 
scribes as  "finding  the  people  who  represent  the  prime  target 
for  a  product"  and  presenting  advertising  that  has  real 
appeal  for  them. 

A  long  step  toward  answering  such  needs  was  taken  by 
CBS-TV  (Broadcasting.  Jan.  28,  1963)  when  it  found  a 
way  to  solve  that  heretofore  unanswered  puzzle — compari- 
son of  apples,  or  magazines,  with  oranges,  or  television. 

Under  the  direction  of  Jay  Eliasberg  the  research  began 
with  the  concept  of  studying  "total  advertising  effectiveness" 
rather  than  "audiences."  This  shift  in  target  overcame  the 
difficulty  which  had  made  such  comparisons  impossible. 

By  concentrating  on  the  end  result  of  effectiveness  CBS- 
TV  found  tv  had  high  marks  in  "awareness"  of  the  product, 
"certainty"  of  its  values  and  "eagerness"  to  buy. 

In  cost  efficiency  the  study  determined  television  not  only 
made  twice  as  many  people  increase  their  evaluation  of 
advertised  brands  as  did  magazines  but,  more  important, 
made  double  the  number  eager  to  buy. 

That  is  the  kind  of  information  high-spending  broadcast 
buyers  can  use.  It  is  a  must  if  broadcasting  is  to  continue 
to  increase  its  share  of  the  advertiser's  dollar  in  face  of 
the  concentrated  fire  of  the  competition. 

Both  radio  and  television  tend  to  fare  extremely  well  when 
compared  with  other  media  by  competent  research.  The 
problem  is  to  have  more  of  this  research  ready  on  national, 
regional  and  local  levels. 

Tf  television  and  radio  don't  provide  the  right  answers, 
other  media  will  try  to.  Their  way. 

Oh,  Henry 

THE  nice  words,  the  high-sounding  statements  of  prin- 
ciple, the  cultivated  appearances  of  devotion  to  the 
"public  interest" — all  the  attractive  arguments  that  have 
been  used  to  justify  government  intrusions  into  broadcast 
programming — blew  up  last  week  in  the  FCC  majority's 
face.  By  inadvertence  a  member  of  the  inner  circle  admitted 
just  what  has  been  going  on. 

We  are  indebted  to  E.  William  Henry,  a  dedicated  New 
Frontiersman,  for  confirmation  of  the  warnings  that  this 
publication  has  been  shouting — -to  an  audience  with  an 
astonishing  incidence  of  deafness — for  several  years.  Mr. 
Henrv  made  the  following  observations  in  a  news  confer- 
ence held  last  week  while  he  was  conducting  hearings  into 
the  local  programming  of  television  stations  in  Omaha.  The 
conference  was  held  at  the  end  of  the  second  day  of 
testimony. 

Mr.  Henry  said  that  at  that  point  the  hearings  were 
going  "about  as  we  had  expected"  and  that  thev  had  shown 
that  "most  of  the  representative  citizens  of  Omaha  seem 
to  be  satisfied  with  the  performance  of  all  of  the  stations." 

But,  he  said,  in  almost  the  next  breath,  it  would  have  to  be 
decided  later,  after  the  presentation  of  the  testimony  of  the 
stations  themselves,  whether  local  programs  in  Omaha 
"are  measuring  up"  to  FCC  "standards." 

Here,  for  the  first  time,  the  semantic  cover-up  was 
removed  from  New  Frontier  thinking.    To  put  it  in  still 

90 


clearer  words,  the  present  majority  of  the  FCC  does  not  care 
whether  the  public  is  satisfied  with  television  programming; 
what  matters  is  whether  programming  conforms  to  the 
specifications  of  the  FCC. 

What  the  FCC  majority  is  really  doing  is  reserving  the 
authority  to  decide  whether  the  public  knows  what  is  good 
for  the  public.  By  Commissioner  Henry's  own  description 
of  the  process,  the  FCC  has  assumed  the  considerable  job 
of  regulating  not  only  television  but  also  the  television 
audience's  tastes. 

No  matter  the  guise  under  which  this  process  is  conducted 
— to  protect  the  public  against  "harmful"  things,  to  expose 
the  public  to  things  that  are  "good,"  to  move  the  public 
ahead  in  cultural  and  educational  experience  at  a  rate  j 
faster  than  the  public  is  naturally  disposed  to  go — the 
process  is  in  fatal  conflict  with  the  fundamental  traditions 
of  American  society.  A  government  is  no  longer  subject  to 
the  consent  of  the  governed  if  it  succeeds  in  arrogating 
the  power  to  prescribe  what  the  governed  see  and  hear — if 
it  is  allowed  to  second-guess  the  tv  audience  of  Omaha. 

The  dangers  to  an  open  society  in  the  recent  operations  of 
the  FCC  are  beginning  to  become  apparent  to  many 
thoughtful  people,  including  the  architect  of  the  FCC  pro- 
gram policy  that  the  regime  of  Newton  Minow  inherited 
and  has  put  to  censorial  use.  As  reported  here  last  issue, 
FCC  Commissioner  Fred  Ford,  who  was  the  Republican 
chairman  when  the  program  policy  of  July  1960  was1 
adopted,  has  disavowed  the  Omaha-type  hearing  on  the 
grounds  that  the  government  is  usurping  the  broadcaster's 
decision-making  function.  Mr.  Ford  has  not,  however, 
disavowed  his  program  policy  itself  although  it  has  become 
the  instrument  for  all  kinds  of  pressures  on  programming. 

Yet  the  1960  program  policy  must  be  disavowed,  indeed 
must  be  eliminated,  if  the  trend  toward  government  intrusion 
in  programming  is  to  be  reversed.  Omaha  is  only  the 
latest  example  of  the  mischief  that  can  be  worked  under 
a  policy  of  federal  surveillance  over  programming.  There 
will  be  more  examples,  and  perhaps  they  will  be  more 
destructive,  for  the  commission  majority  will  act  more 
cleverly  now  that  it  has  been  unmasked  in  Omaha. 

As  we  have  said  repeatedly,  the  Congress  must  be  per- 
suaded to  step  in.  Only  by  revisions  in  the  law  under  which 
the  FCC  functions  can  the  rush  toward  federal  censorship 
be  stopped. 


Drawn  for  BROADCASTING  by  Sid  Hix 
"The  chamber  of  commerce  is  on  our  necks  again.  .  .  . 
They  want  us  to  say  'partly  sunny'  instead  of  'partly  cloudy.'  " 
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SINCE  1948 


Miss  Texas,  Penny  Lee  Rudd 


WMAL  -TV 

WASHINGTON,  D.  C. 

announces 
the  appointment  of 


HARRINGTON,  RIGHTER  0*  PARSONS,  INC. 

as  exclusive 

national 
representatives 
effective 
4  February  1963 

wmal-tv 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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DEL  OF  THE  EASTMAN  KODAK  COMPANY  BUILDING   FOR  THE  196 


SPOT  TV 

MODERN  SELLING 
IN  MODERN  AMERICA 


Today's  successful  national  advertisers  use  Spot 
Television  more  than  ever  before.  They  find  that 
its  flexibility,  economy  and  impact  make  it  the 
most  practical  medium.  These  quality  stations 
offer  the  best  of  Spot  Television  in  their  markets. 


TELEVISION  DIVISION 


THE    ORIGINAL    STATION  REPRESENTATIVE 


MEW  YORK  •  CHICAGO  •  ATLANTA  •  BOSTON  •  DALLAS 
DETROIT    •     LOS  ANGELES    •    SAN  FRANCISCO    •     ST.  LOUIS 


KOB-TV   Albuquerque 

WSB-TV  Atlanta 

KERO-TV  Bakersfield 

WBAL-TV   Baltimore 

WGR-TV  Buffalo 

WGN-TV  Chicago 

WFAA-TV  Dallas 

KDAL-TV  Duluth-Superior 

WN EM-TV  Flint-Bay  City 

KPRC-TV   Houston 

WDAF-TV  Kansas  City 

KARK-TV  Little  Rock 

KCOP  .  .  Los  Angeles 

WISN-TV   Milwaukee 

KSTP-TV  .  .  Minneapolis-St.  Paul 
WSM-TV   Nashville 


WVUE  New  Orleans 

WTAR-TV. Norfolk-Newport  News 

KWTV  Oklahoma  City 

KMTV  Omaha 

KPTV   Portland,  Ore. 

WJAR-TV  Providence 

WTVD  Raleigh-Durham 

WROC-TV   Rochester 

KCRA-TV  Sacramento 

KUTV  Salt  Lake  City 

WOAI-TV  San  Antonio 

KFMB-TV   San  Diego 

WNEP-TV.Scranton-Wilkes  Barre 

KREM-TV  Spokane 

WTHI-TV  Terre  Haute 

KVOO-TV   Tulsa 


GOOD  SOUND  RADIO 

wgar 

RADIO  1220 


sfc  Good  Sound  Listening 

.  .  .  that  appeals  to  grown-ups  of 
all  ages  .  .  .  variety  shows .  .  .  complete 
news  coverage  .  .  .  good  music  .  .  . 
sports  .  .  .  special  events  .  .  .  featuring 
top  local  and  NBC  personalities. 


^  Good  Sound  Market 

...  a  vast  buying  audience  in  Greater 
Cleveland  Growthland  and  northeastern 
Ohio  respond  to  wgars  kind  of  service 
.  .  .  good  sound  radio  to  help  make 
your  sales  prospects,  your  customers. 


PEOPLES  BROADCASTING  CORPORATION 

WGAR  Cleveland,  Ohio 

WRFD  .  Columbus-Worthington,  Ohio 
WMMN  .  .  .  Fairmont,  West  Virginia 

KVTV  Sioux  City,  Iowa 

WTTM  Trenton,  New  Jersey 

wnax  .  .  .  Yankton,  South  Dakota      Represented  by  HENRY  I.  CHRISTAL  COMPANY 
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'KTVH  IS  KANSAS  TELEVISION 


WITH  TALL  TOWER  POWER 


MULTI-CITY    TV  MARKET 


316,000  WATTS 


Hercules  Powder  Company 

WGAL-TV  delivers  a  loyal,  responsive  audi- 
ence. This  unequaled  viewer  following  results 
from  fourteen  years  of  pioneering,  finest  facil- 
ities, and  the  most  complete  and  modern 
equipment  in  the  area.  Channel  8  is  the  only 
single  medium  in  this  entire  region  that  assures 
full  sales  power  for  your  advertising  dollars. 

WGAL-TV 

Channel  8 


STEINMAN  STATION  .  Clair  McCollough,  Pres. 
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CLOSED  CIRCUIT- 


Drop-ins  next  week 

Unless  current  views  change,  FCC 
at  its  meeting  on  Wed.  Feb.  20  will 
approve  vhf  drop-ins  at  sub-standard 
separations  for  eight  two-station  cities: 
Baton  Rouge,  Birmingham,  Charlotte, 
Dayton,  Jacksonville.  Johnstown-Al- 
toona,  Knoxville  and  Oklahoma  City 
(shift  of  ch.  5  from  Enid).  Contro- 
versial proposal  is  slated  for  discus- 
sion this  Wednesday  (Feb.  13)  with 
vote  committed  for  following  week. 

Drop-ins  are  opposed  by  Assn.  of 
Maximum  Service  Telecasters  on 
grounds  they  are  in  conflict  with  FCC's 
own  engineering  standards  and  aren't 
needed  anyway  now  that  uhf  has  been 
given  added  promise  by  passage  of  all- 
channel  set  legislation  at  last  session 
of  Congress.  But  indications  were 
FCC  might  well  be  unanimous  in  ap- 
proving eight-city  drop-ins  to  provide 
third  vhf  network  outlet. 

Deal  for  KLAC? 

As  sequel  to  its  $10  million  purchase 
of  KTTV  (TV)  Los  Angeles,  Metro- 
media is  in  negotiation  with  Mort  Hall 
to  buy  KLAC-AM-FM  in  same  city. 
John  Kluge,  Metromedia  president,  re- 
fused to  comment,  but  other  sources 
acknowledge  there  is  basis  for  report. 
Price  under  consideration  was  not  cer- 
tain, but  two  years  ago  Westinghouse 
proposed  to  buy  KLAC  stations  for 
$4.25  million  in  cash.  Westinghouse 
dropped  negotiations  when  its  antitrust 
troubles  began  and  FCC  held  up  re- 
newal of  WBC  licenses  for  period  (but 
subsequently  renewed  them). 

Proliferating  pitches 

CBS-TV  network  is  losing  no  time 
in  spreading  word  of  its  new  research 
technique  that  permits  comparison  of 
"apples"  (magazines)  and  "oranges" 
(tv) — and  finds  "oranges"  much  richer 
in  advertising  sales  juices  (Broadcast- 
ing, Jan.  28).  President  James  T. 
Aubrey  Jr.  was  host  at  presentation 
luncheon  for  chairmen,  presidents  and 
tv-radio  heads  of  30  top  agencies  in 
New  York  last  week,  is  giving  conti- 
nental breakfast  for  1,500  agency  and 
advertiser  executives  at  Waldorf-As- 
toria Thursday.  Then  presentation  will 
go  on  road  with  group  including  sales 
vp  Tom  Dawson,  research  director 
Jay  Eliasberg  and  sales  promotion  & 
advertising  operations  director  George 
Bristol  in  Chicago  Feb.  20,  Detroit 
Feb.  21,  other  cities  later.  In  addition, 
prints  of  presentation  film  will  be  made 
available  to  all  CBS-TV  affiliates 
March  1  for  local  use. 

Catv  compromise? 

New  approach  to  community  an- 
tenna legislative  and  regulatory  prob- 
lems is  seen  in  conversations  under- 


taken with  FCC  staff  seeking  common 
ground  that  would  assure  well-being 
of  catv  operations  and  possibly  in- 
troduce modicum  of  regulatory  con- 
trols, through  legislation  if  need  be, 
to  protect  live  tv  stations  in  smaller 
markets  by  requiring  non-duplicated 
service  on  catv  systems.  FCC  wants 
authority  to  regulate  catv  systems  be- 
cause of  threat  to  small  tv  stations, 
but  Rep.  Oren  Harris  (D-Ark.)  has 
taken  opposite  view.  NAB  board  re- 
cently reaffirmed  its  determination  to 
seek  restrictive  legislation. 

Quest  is  for  compromise  between 
positions  taken  by  FCC  and  NAB  on 
one  hand,  and  by  Chairman  Harris 
and  catv  operators  on  other.  Minimal 
legislation  that  would  pre-empt  catv 
field  as  interstate  commerce,  thus  re- 
moving state  public  utility  commis- 
sions from  primary  control,  presum- 
ably would  be  acceptable  to  catv 
groups  as  well  as  to  FCC. 

McCollough  won't  run 

NAB  joint  board  chairmanship — 
biggest  job  next  to  paid  presidency — 
will  be  wide  open  next  June.  Clair 
R.  McCullough,  president,  Steinman 
Stations,  who  has  served  two  consecu- 
tive terms,  has  advised  43-man  board 
that  he  will  not  be  candidate  and  that 
he  would  "have  to  refuse"  draft  if 
one  developed.  And  tv  board  Chair- 
man William  B.  Quarton,  WMT-TV 
Cedar  Rapids,  Iowa,  has  written  board 
that  he  isn't  candidate  either  but 
would,  if  elected,  serve  an  additional 
year  as  tv  board  chairman. 

Although  any  member  of  either  ra- 
dio or  tv  board  would  be  eligible  for 
election  to  joint  board  chairmanship 
in  June,  choice  ordinarily  would  be 
between  chairmen  of  respective  boards. 
Chairman  of  radio  board  is  Willard 
Schroeder,  vice  president  and  general 
manager,  WOOD-AM-FM-TV  Grand 
Rapids,  Mich.  Mr.  Schroeder  is  known 
to  be  interested  in  joint  board  chair- 
manship and,  all  things  equal,  he's  re- 
garded as  most  logical  successor. 

Hour  of  True' 

It's  now  near-certain  that  General 
Electric  will  sponsor  new  hour  ver- 
sion of  True  on  NBC-TV  next  season 
(also  see  story,  page  24).  GE  still 
holds  option  on  time  period  where 
CBS-TV  has  scheduled  new  Judy 
Garland  Show  (Sunday,  9-10  p.m.), 
but  odds  now  are  that  advertiser  will 
relinquish  it,  though  a  buy  into  Gar- 
land series  is  still  possibility.  True, 
featuring  Jack  Webb,  is  on  CBS-TV 
this  season  in  Sunday,  9:30-10  p.m. 
slot,  under  sponsorship  of  GE.  BBDO 


is  GE's  agency  on  show.  On  NBC- 
TV,  True  will  fill  as  yet  unspecified 
number  of  weeks  in  period  where 
du  Pont's  Show  of  the  Week  appears. 
Early  thinking  had  been  32  du  Pont 
programs  and  16  True  episodes. 

All-around  writers 

BBDO,  New  York,  in  continuing 
its  "streamlining"  of  major  functions 
has  completed  revamp  of  agency's 
copy-writing  department.  Agency 
now  generally  does  not  distinguish  be- 
tween writers  of  copy  for  broadcast 
and  for  print.  They  now  write  for 
both  media  on  account  group  basis. 
Previously,  copywriters  worked  on 
media  "specialist"  basis. 

Albany  shifts 

Physical  moves  of  transmitters  of 
WTEN-TV  (ch.  10)  and  WAST-TV 
(ch.  13)  (at  sub-standard  separations) 
to  enable  them  to  improve  coverage 
of  Albany-Schenectady-Troy  area, 
possibly  with  use  of  translators,  cur- 
rently is  being  considered  by  FCC 
with  prospect  or  early  approval.  FCC 
previously  had  denied  WTEN-TV 
move  from  nearby  Vail  Mills,  by  one 
vote  margin,  but  WAST-TV  shift 
hadn't  been  considered.  WRGB  (TV) 
(ch.  6)  is  NBC  affiliate  in  area  while 
WAST-TV  is  ABC  and  WTEN-TV  is 
CBS. 

Quick  raise 

Mark  F.  Cooper,  new  president  of 
Advertising  Federation  of  America 
(Week's  Headliners,  page  10),  will 
be  paid  $25,000  annually  at  start,  but 
drive  already  is  underway  to  increase 
AFA  revenues  to  give  Mr.  Cooper 
substantial  raise.  AFA  realizes  $25,- 
000  is  well  below  average  stipend  for 
similar  posts  in  New  York  and  wants 
to  raise  its  president  up  to  par. 

News  management 

NAB-instigated  conference  with 
White  House  officials  on  news  pol- 
icies of  administration  (Broadcast- 
ing, Jan.  28)  will  include  spokesmen 
from  all  news  media.  Newspapers  at 
first  were  reluctant  to  join  talks  pro- 
moted by  broadcasting,  but  publishers, 
wire  service  officials  and  working  re- 
porters now  are  participating  in  plan- 
ning for  session.  Actual  talks  with 
White  House  News  Secretary  Pierre 
Salinger  and  other  government  offi- 
cials will  be  held  outside  Washington 
in  as  yet  unselected  city.  Howard 
Bell,  NAB  vice  president  for  planning 
and  development,  is  taking  lead  in 
early  negotiations  with  Mr.  Salinger. 
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THE  FIRST      IN     JW'TV  STANDS  FOR  WELL  ROUNDED  PROGRAMING. 

Your  Storer  Television  Sales  Representative  can  give  you  down-to-earth  facts  why 
Cleveland  is  the  best  TV  buy  in  the  nation.  Compared  to  the  top  15  markets  WJW-TV- 
Cleveland  delivers  up  to  twice  the  spot  audience  on  a  CPMH  basis...on  prime  shows, 
WJW-TV's  CPMH  per- commercial  minute  is  to  ^  less  than  the  national  average.  Your 
unbeatable  combination  for  coverage,  impact  and  client  service  is  WJW-TV  Cleveland 
and  your  Storer  Television  Sales  Representative.        WJW-TV  CBS       in  Cleveland, 
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WEEK  IN  BRIEF 

■■■■■■HHBHnHHni 


Newton  Minow  has  advised  the  White  House  that  he 
will  be  leaving  the  FCC  in  May  to  join  Encyclopedia 
Britannica.  The  departing  chairman  also  suggested  Comr. 
E.  William  Henry  as  his  successor,  See  .  .  . 

END  OF  THE  MINOW  ERA  .  .  ,  23 

Tv  networks  firming  up  prime  time  schedules  for  next 
season,  but  final  lock  up  depends  on  many  factors,  in- 
cluding opposition  plans.  Nevertheless,  programs  are 
being  offered  to  agencies.  See  .  .  . 

TV  PROGRAMS  NEARLY  SET  .  .  .  24 


Women  shoppers  (the  real  targets  of  retailing  advertis- 
ing) continue  to  buy  at  normal  or  above  levels  in  news- 
paperless  New  York  and  Cleveland.  RAB  studies  women 
shopping  for  month  of  January.  See  .  .  . 

SHOPPING  GOES  ON  ...  46 

Stations  which  volunteered  for  Cuban  crisis  duty  may 
still  be  paid,  but  hope  that  expenses  can  be  deducted  is 
dashed  by  IRS  ruling.  VOA  asks  for  bills  and  says  it  in- 
tends to  reimburse  for  "reasonable"  expenses.  See  ... 

IRS  SAYS  NO  DEDUCTION  ...  56 


Curtain  drops  on  weak  second  act  in  Omaha.  Stations 
tell  Henry  you  can't  judge  local  programming  by  statistical 
evaluations,  but  commissioner  repeats  remarks  that  FCC 
knows  best  and  is  capable  of  judging.  See  .  .  . 

END  OF  OMAHA  PROBE  ...  50 


Law  group  votes  to  retain  Canon  35,  bringing  to  close 
five-year  battle  to  move  ABA  away  from  25-year  ban  on 
broadcast  access  to  court  trials.  Broadcasters  now  must 
fight  on  local  level.  See  .  .  . 

SETBACK  IN  ACCESS  FIGHT  ...  42 


You  buy  the  program  and  the  toy  company  will  buy 
adjacencies.  Program  is  "The  Funny  Company,"  a  cartoon 
series  for  children,  underwritten  by  Mattel.  Plan  explained 
at  Los  Angeles  meeting.  See  .  .  . 

MATTEL  EXPLAINS  PLAN  ...  32 

Battle  still  rages:  Is  or  isn't  the  administration  friendly 
to  business?  Debate  runs  through  Washington  meeting 
of  AFA  and  AAW,  as  regulators  pitch  and  advertisers 
oppose  more  controls.  See  .  .  . 

ADVERTISING  WANTS  ROOM  ...  34 


Speaking  of  tax  reductions,  Denver  eyes  tv  film  rentals 
as  source  of  revenue.  Collectors  claim  sales  tax  includes 
tv  film  purchases.  Stations  are  attempting  to  work  out 
compromise.  See  .  .  . 

DENVER  TV  FACES  NEW  TAX  ...  63 

Canada  turns  down  color  tv  for  time  being.  Costs  are 
too  high  for  broadcasters  and  for  viewers,  BBG  decides. 
Governors  also  refuse  to  set  standards  for  color  tv  as 
urged  by  manufacturers.  See  .  .  . 

CANADA  TO  STAY  MONOCHROME  ...  61 
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Yes— it  is  great ...  and  the  world-famous  San  Antonio  Stock 
Show  and  Rodeo  held  every  February  is  typical  of  the  many 
activities  in  the  Alamo  City.  San  Antonio  . . .  where  almost 
750,000  happy  folks  enjoy  Venetian-like  boat  rides  on  the 
picturesque  San  Antonio  River  .  .  .  Grand  Opera  Festival  .  .  . 
America's  third  largest  zoo  . . .  rides  on  the  world's  longest 
miniature  train  in  tropical  Brackenridge  Park  . . .  South's  finest 
golf  courses  . . .  world-renowned  Symphony  . . .  outdoor  art 
exhibits  on  the  River  Walk . . .  historic  Missions . . .  fiesta  parades 
...outstanding  Museums .. .world's  largest  Military  Installations 
. . .  theatrical  productions  .  . .  sailing  on  beautiful  Woodlawn 
Lake  in  the  heart  of  the  city.  All  this  and  much,  much  more 
in  sunny,  funtime  San  Antonio.  But  beware -thousands  of 
tourists  who  visit  San  Antonio  each  year  make  it  their  home! 


It's  Great  to  SELL  San  Antonio  on  KONO-TV 
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Late  news  breaks  on  this  page  and  on  page  10  «  -v* 
Complete  coverage  of  week  begins  on  page  23    §\  \ 


Hyde  sounds  alarm  on  program  control  trend 

FCC  MEMBER  ALSO  RAKES  GRANDSTANDING  BY  TV  CRITICS 


FCC  Commissioner  Rosel  H.  Hyde 
has  hit  out  against  at  what  he  considers 
trend  toward  "authoritarian"  control  by 
government  over  programming.  He 
warned  that  such  control  stifles  devel- 
opment of  broadcasting  and  poses 
danger  of  electronic  press  being  "sub- 
servient" to  government. 

Commissioner,  in  remarks  prepared 
for  delivery  yesterday  (Sunday)  at 
Texas  Assn.  of  Broadcasters  conven- 
tion in  Austin,  said  "basic  question  .  .  . 
is  whether  .  .  .  programs  should  be 
subject  of  authoritarian  regulation  or 
democratic  choice." 

Without  naming  them.  Commissioner 
Hyde  also  took  jab  at  FCC  Chairman 
Newton  N.  Minow  and  other  official 
critics  of  broadcasting.  He  said  FCC 
concern  with  programming  is  "in  the 
direction  of  the  exercise  of  authoritarian 
power,"  then  added:  "Efforts  in  that  di- 
rection are  encouraged  by  the  fact  that 
an  administrator  attains  a  good  public 
image  by  condemning  what  he  deems 
unsuitable  and  demanding  excellence 
according  to  his  views  and  interests. 
It  puts  him  [the  administrator]  on  the 
side  of  the  angels." 

Open  Challenge  ■  Commisioner  Hyde 
said  public  interest  can't  be  defined  in 
advance  but  "must  remain  as  an  open 
challenge  and  as  a  cause."  He  said  gov- 
ernment effort  to  promote  public  in- 
terest by  direction  is  likely  to  "limit 
the  vision."  He  warned  that  "sophisti- 
cated and  .  .  .  subtle"  method  of  apply- 
ing direction  is  through  commission's 
policy  of  requiring  broadcasters  to  ad- 
here to  programming  promises. 

"I  do  not  think  we  should  undertake 
to  set  official  guidelines  or  establish  pre- 
sumptions as  to  programming  elements 
usually  necessary  to  serve  the  public  in- 
terest," he  said  "I  think  we  should  rather 
encourage  originality." 

Commissioner  said  presumption  that 
local  live  programming  in  prime  time 
serves  public  interest  "could  be  gross 
error." 

Discussing  need  for  aggressive,  ob- 
jective reporting  by  broadcast  newsmen. 
Commissioner  Hyde  asked,  "How  can  a 
service  provide  objective,  critical,  free- 
press  type  of  examination  of  govern- 
ment and  yet  be  subservient  to  the  di- 
rection of  that  government?" 

Commissioner  Hyde  was  optimistic, 
however,  that  ultimately,  government 
will  fail  in  effort  to  control  program- 
ming. Public,  he  said,  "will  still  accept 


what  it  wants,  and  refuse  to  hear  or 
look  at  matters  which  are  not  of  in- 
terest." This,  not  government  regula- 
tion. Commissioner  Hyde  said,  will  be 
controlling  factor. 

You  can't  control  catv, 
NCAA  tells  FCC  agency 

FCC  proposed  rulemaking  to  restrict 
catv  systems  from  obtaining  microwave 
licenses  is  "unsubstantiated"  and  un- 
constitutional. National  Community  An- 
tenna Assn.  told  commission  last  Fri- 
day (Feb.  8). 

NCAA  said  that  catv  systems  do  not 
injure  operations  of  regular  tv  service 
or  impede  commission  assignment  pro- 
gram and  policies.  Association  told 
FCC  that  if  threat  existed  there  would 
be  no  problem  in  getting  Congress  to 
take  action  on  problem. 

FC&B  bills  $135  million; 
Cone  sees  shows'  key 

Favorable  scheduling  as  "vital  key 
to  winning"  top  tv  audience  was  dis- 
cussed in  annual  report  to  clients  by 
Fairfax  Cone,  executive  committee 
chairman,  Foote,  Cone  &  Belding,  Chi- 
cago. Released  by  the  agency  Friday 
(Feb.  8).  report  shows  FC&B  had 
"most  successful  year"  in  its  history  in 
1962  with  total  volume  of  $135  million 
and  domestic  volume  of  $111.5  million 
of  which  52.6%  was  spent  in  tv  and 
4.5%  in  radio. 

Mr.  Cone  observed  tv  programming 
"continues  to  be  the  consideration  up- 


Germany  travels 

Prompt  overseas  sales  and  ex- 
posure of  CBS  Reports  program 
on  "Germany  Since  Hitler:  Ade- 
nauer Sums  Up"  was  reported  Fri- 
day (Feb.  8)  by  CBS  Films  Inc. 
Program  was  telecast  in  U.S.  on 
Wednesday  (Feb.  6).  Anticipat- 
ing overseas  interest,  program  was 
produced  with  both  German  and 
English  translations.  German  ver- 
sion was  carried  in  Holland  on 
Thursday  and  in  Germany  Friday 
and  has  been  bought  in  Sweden, 
Denmark  and  Austria.  English 
version  has  been  bought  in  Japan, 
Australia  and  England,  CBS  Films 
spokesman  said. 


permost  in  the  minds  of  most  adver- 
tisers who  use  this  medium."  He  indi- 
cated also  that  networks  might  acquire 
much  better  audiences  for  documentary 
type  shows  if  they  would  give  them 
same  best-schedule  treatment  as  ordi- 
nary entertainment  shows  which  have 
been  able  to  beat  out  long-time  fav- 
orites. 

Mr.  Cone  said  "changes  in  network 
programs  and  schedules,  designed  to 
further  the  networks'  own  best  competi- 
tive interests,  caused  a  considerable 
change  in  viewing  habits  during  1962. 
In  the  struggle,  long-time  favorites  have 
lost  audience  to  rather  ordinary  new- 
comers and  shows  with  little  or  no  pre- 
tense through  several  years  suddenly 
have  emerged  with  huge  audiences, 
largely  by  virtue  of  favorable  schedul- 
ing." 

Agency  size  no  criterion 
to  corporate  planning 

Importance  of  corporate  planning  by 
small  and  medium-sized  as  well  as  large 
agencies  was  emphasized  by  Marion 
Harper  Jr.,  chairman  of  Interpublic 
Inc.  and  of  American  Assn.  of  Adver- 
tising Agencies,  in  speech  Friday  at  an- 
nual meeting  of  AAAA's  Southeast 
Council  in  Atlanta. 

"There  are  more  and  more  small 
agencies  today  to  benefit  from  plan- 
ning," he  said.  "The  number  of  agen- 
cies with  billings  of  $5  million  and  over 
showed  a  5%  increase  from  1957  to 
1961;  at  the  same  time  there  was  a 
27%  increase  in  the  number  of  agen- 
cies with  billings  under  $5  million.  Dur- 
ing the  same  period,  there  was  a  12% 
gain  in  the  number  of  agencies  with 
billings  of  $10  million  and  over,  com- 
pared to  a  21%  gain  in  those  with  bill- 
ings of  less  than  $10  million." 

Phillip  W.  Wenig.  president  of 
SRDS-Data  Inc.,  told  council  automa- 
tion's most  valuable  contribution  to  ad- 
vertising— helping  media  men  reach  de- 
cisions— will  have  to  wait  until  com- 
puters are  taught  to  think  like  humans. 
"The  computer's  own  needs  are  so 
modest,"  Mr.  Wenig  said,  that  "they 
can  be  summed  up  in  two  words:  in- 
formation and  data.  But,  to  date,  "the 
computer  has  not  been  getting  either," 
Mr.  Wenig  concluded. 

More  time  on  fm  table 

FCC  has  postponed  deadline  for 
comments  on  proposed  fm  allocations 
table  from  Feb.  15  to  March  18.  New 
date  for  reply  comments  is  April  17. 
Commission  announced  postponement 
in  order  issued  Friday. 


more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 


r.  Cominos 


James  G.  Co- 
minos, executive 
vp  and  member 
of  board  of  direc- 
tors of  Needham, 
Louis  &  Brorby, 
Chicago  -  based 
advertising  agen- 
cy, appointed 
managing  direc- 
tor of  NL&B- 
New  York.  Con- 
tinuing as  man- 
ager of  NL&B's  New  York  office  is 
Robert  F.  Steinhoff,  reporting  to  Mr. 
Cominos.  For  past  nine  years  Mr.  Co- 
minos has  been  in  charge  of  tv-radio 
programs  for  agency  and  will  continue 
to  represent  this  activity  on  board  of 
directors.  Assuming  additional  broad- 
cast programming  duties  will  be  John 
Scott  Keck,  vp  and  director  of  tv-radio 
program  department. 

Charles  R. 
Denny,  RCA  vp 

and  an  RCA- 
NBC  executive 
for  more  than  15 
years,  elected  vp 
and  managing  di- 
rector of  RCA  In- 
ternational Div., 
succeeding  Doug- 
las C.  Lynch, 
who  resigned.  Mr. 
Denny  also  is 
member  of  RCA  Communications 
board  and  of  RCA  Great  Britain  Ltd. 
Mr.  Denny  was  Washington  lawyer  and 
served  with  Justice  Dept.  until  appoint-, 
ment  to  FCC  in  February  1942  as  as- 
sistant general  counsel,  and  later,  gen- 
eral counsel.  He  was  appointed  FCC 
commissioner  on  March  30,  1945,  be- 
came acting  chairman  on  Feb.  26,  1946, 
and  chairman  on  Dec.  4,  1946.  He 
joined  NBC  on  Nov.  1,  1947  as  vp  and 


Mr.  Denny 


Mr.  Banquer 


general  counsel,  subsequently  was  elect- 
ed executive  vp.  As  latter,  Mr.  Denny 
was  in  charge  of  operations  (starting 
in  September  1956)  and  was  respon- 
sible for  owned  and  operated  stations, 
spot  sales,  NBC  Radio,  facilities'  oper- 
ations, California  National  Productions 
(film  and  merchandising  subsidiary) 
and  NBC  International.  He  joined 
RCA  as  vp  on  April  1,  1958. 

Herbert  R. 
Banquer,  conti- 
nental sales  man- 
ager for  United 
Artists  Television, 
elected  vp  in 
charge  of  foreign 
operations  for 
UA-TV  and  Unit- 
ed Artists  Assoc., 
both  of  which 
are  subsidiaries 
of  United  Artists 
Corp.  He  assumes  duties  relinquished 
by  Manny  Reiner,  who  joined  Four 
Star  Television  as  vp  in  charge  of  for- 
eign operations  (Week's  Headliners, 
Jan.  21).  Mr.  Banquer  has  been  with 
UA  since  1957  in  various  overseas  ex- 
ecutive posts  and  earlier  was  with  Mo- 
tion Picture  Export  Assn.  office  in  Paris. 
He  will  supervise  overseas  sales  of 
3,000  tv  film  series  episodes  for  UA- 
TV  and  more  than  3,500  features,  car- 
toons and  shorts  handled  by  United 
Artists  Assoc. 

Edward  A.  Grey,  senior  vp  in  charge 
of  media  operations  for  Ted  Bates  &  Co., 
New  York,  resigns  effective  April  1  in 
what's  described  as  disagreement  over 
policy.  Mr.  Grey,  who  led  last  sum- 
mer's battle  against  station  efforts  to 
curtail  product  protection  granted  to 
competitive  tv  advertisers,  has  been 
with  Bates  last  nine  years.  Earlier  he 
was  with  Biow  Co.  for  eight,  served  as 


Mr.  Cooper 


media  director  of  Albert  Frank-Guen- 
ther  Law  and  had  been  associated  with 
other  agencies.  His  successor  at  Bates 
not  yet  designated,  authorities  said. 

Mark  F.  Coop- 
er, for  past  five 
years  pr  director 
of  General  Tele- 
phone Co.  of 
Southwest,  San 
Angelo,  Tex., 
elected  president 
of  Advertising 
Federation  of 
America  at  meet- 
ing last  week  in 
Washington,  D.C. 
(see  story,  page  34).  Prior  to  joining 
General  Telephone  in  February  1957, 
Mr.  Cooper  owned  and  operated  direct 
mail  advertising  agency,  managed 
KGKL  San  Angelo  and  served  with 
San  Francisco  Chronicle.  His  many 
years  of  field  and  administrative  AFA 
experience  include  governorship  of 
AFA  10th  District  in  1961,  membership 
on  AFA  board  of  directors  for  1961- 
62  term  and  service  as  vice  chairman 
of  National  AFA  Legislative  Alertment 
Committee. 

John  J.  Bres- 
nahan,  former 
supervisor  of  me- 
dia schedules  for 
Colgate  -  Palm- 
olive  Co.,  New 
York,  joins  ad- 
vertising staff  of 
Brown  &  Wil- 
liamson Tobacco 
Corp.,  Louisville, 
Ky.,  as  super- 
visor of  broad- 
cast media.  Mr.  Bresnahan  will  be  pri- 
marily responsible  for  operation  and 
administration  of  all  B&W's  broadcast 
advertising,  including  radio  and  tv. 


Mr.  Bresnahan 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Public  relations  works 
in  both  directions 

There's  a  "feedback"  facet  to  public 
relations  that  is  just  as  important  to 
clients  as  getting  message  across  to 
people.  This  "two-way  street"  function 
was  stressed  by  William  Ruder,  presi- 
dent of  New  York  public  relations  firm 
of  Ruder  &  Finn,  in  speech  at  public 
service  institute  in  Washington  spon- 
sored by  NAB  (see  page  48). 

"Unless  we  have  a  system  of  receiv- 
ing as  well  as  sending,  we  will  not  be 
doing  our  job.  Only  half  of  our  job 
involves  sending,"  he  said. 

He  also  warned  that  public  relations 


can  be  "an  enormously  dangerous  tool," 
if  improperly  handled.  It  can,  he  added, 
be  a  potential  for  "anti-democratic" 
forces  by  "steamrolling  ideas." 

State  briefing  in  S.F. 

Representatives  of  radio,  tv,  press, 
and  non-governmental  organizations 
from  northern  California  interested  in 
foreign  policy  are  invited  to  attend 
State  Department  briefing  conference  to 
be  held  in  cooperation  with  World 
Affairs  Council  of  Northern  California 
in  San  Francisco  Feb.  14.  Sessions  will 
be  held  at  St.  Francis  Hotel.  David 
Bell,  Administrator  of  AID,  is  sched- 
uled to  give  "an  on-the-record"  address. 


CBS-TV  sells  Masters, 
PGA  golf  tournaments 

CBS-TV  reports  sell  out  at  this  date 
for  two  golf  tournament  telecasts  set 
in  April  and  in  July.  Both  scheduled  for 
Sat.-Sun.,  each  filling  some  2V2  hours 
of  late  afternoon  time. 

Signed  for  Master  Golf  Tournament 
(April  6  and  7)  are  Travelers  Insurance 
Co.  and  Cluett-Peabody  Inc.,  through 
Young  &  Rubicam;  for  PGA:  Good- 
year Tire  &  Rubber,  via  Y&R;  Georgia 
Pacific,  through  McCann-Erickson;  P. 
Lorillard,  via  Grey  Adv.,  and  Pabst 
Blue  Ribbon,  through  Kenyon  &  Eck- 
hardt.  New  York. 
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TV-gewatchenfolker  snoopencounter  guessenpoints 


Insiden  Milwaukee,  der  raten  ben 
specialisch  becausen  das  ABC-TV  ist 
FIRST  in  der  Primisch  Lookentime! 


Starten  mit  der  newisch  season,  all  der  ratenbookers,  mitout 
excepten,  ben  showen  WITI-TV,  ABC-TV  en  Steingehoistenburg, 
ist  holden  das  TOPPENSPOT ! 

In  der  December  Nielsen  Guessenpoints,  WITI-TV  ben  winnen 
55  outen  der  98  primisch  quarter-hours. 


Call  Storer  Television  Sales  for  that  prime  time  story  ...  or  a  translation. 


LOS  ANGELES 

PHILADELPHIA 

CLEVELAND 

MILWAUKEE 

TOLEDO 

DETROIT 

KGBS 

W1BG 

WJW 

WITI-TV 

WSPD 

wjb'k 

STORER 

BROADCASTING  COMPANY 

NEW  YORK 

MIAMI 

CLEVELAND 

ATLANTA 

TOLEDO 

DETROIT 

WHN 

WGBS 

WJW-TV 

WAGA-TV 

JVSPD-TF 

WJBK-TV . 
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FROM  HERE  TO  ETERNITY  ► 


WESTERN  EDfTION 


$(je  iNtw  jfmclt  §{«»»$. 

"...IRONICALLY  ENOUGH 
INSTEAD  OF  DIMINISHING 
IN  APPEAL  AFTER  15 
YEARS  OF  TV,  THE 
FEATURE-LENGTH  FILMS 
APPEAR  TO  BE,  IF 
ANYTHING,  MORE  DURABLE 


THAN  EVER..." 


"MR. GOULD... IF  YOU 
NEED  FURTHER  PROOF 
FOR  THIS  STATEMENT, 
JUST  CITE  THE  AMAZING 
RECORD  OF  THE 
COLUMBIA  POST-48's!" 


ROBERT  SEIDELMAN 

SCREEN  GEMS,  INC. 


COLUMBIA  POST-48's 


Now...  another  73  great 

are  available  for  TV 
...great  ones  like  these! 


Distributed  Exclusively  by 


i 


EMS,  in< 


asked: 


Which  station 
comes  closest 
to  playing  the 
kind  of  music 
you  like? 

Washington 
answered.- 

WWDC...  18.4% 
Station  A  12.6% 
Station  B  12.5% 
Station  C  9.5% 
Station  D  8.4% 
Station  E  7.6% 

*Based  on  completed  interviews 
in  2,598  homes,  September  9  to 
20,  1962.  Additional  demographic 
material  from  this  Trendex  survey 
available.  Contact  WWDC,  1627  K 
St.,  N.W.,  Washington  6,  D.C.  or 
your  John  Blair  man. 


WWDC 


RADIO 


WASHINGTON,  D.C. 


represented  nationally 
by  John  Blair  &  Co. 


BLAIR 
GROUP 
PLAN 
MEMBER 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

'Indicates  first  or  revised  listing 
FEBRUARY 

Feb.  11 — Advertising  Club  of  Metropolitan 
Washington  luncheon,  Presidential  Arms 
Hotel.  FCC  Commissioner  Robert  E.  Lee, 
and  Richard  Eaton,  president  of  United 
Broadcasting  Co.,  will  be  guest  speakers. 

Feb.  11— FCC  continues  NBC-Philco  hear- 
ings. 

Feb.  11-13  —  Electronic  Sales-Marketing 
Assn.  first  annual  convention,  Americana 
Hotel,  New  York  City.  A.  D.  Adams,  vice 
president  and  general  manager  of  New 
York  office  of  Burton  Brown  Adv..  will  be 
convention  chairman.  For  convention  appli- 
cations and  more  details,  industry  mem- 
bers are  asked  to  contact  Alex  White. 
ESMA  executive  director,  P.  O.  Box  1. 
Bellerose,  L.  I.,  N.  Y. 

*Feb.  13 — International  Radio  &  Television 
Society,  Newsmaker  Luncheon.  12  noon. 
Hotel  Roosevelt  Ballroom.  Merrill  Panitt, 
editor  of  TV  Guide,  is  speaker. 

Feb.  14 — Assn.  of  National  Advertisers  clinic 
on  tie-in  promotion  programs.  Savoy  Hilton, 
New  York. 

Feb.  14-15 — British  Columbia  Assn.  of 
Broadcasters  annual  convention.  Empress 
Hotel,  Victoria.  B.C. 

Feb.  14-15 — Winter  meeting,  board  of  di? 
rectors,  National  Community  Television 
Assn.  To  be  preceded  by  meetings  of  re- 
search and  development  council.  Feb.  12- 
13.  and  NCTA  executive  committee,  Feb.  13. 
Royal  Orleans  Hotel.  New  Orleans. 

Feb.  14-16— Mutual  Advertising  Agency 
Network  meeting,  Royal  Orleans  Hotel, 
New  Orleans.  La.  Those  interested  in  at- 
tending should  write  to  the  executive  sec- 
retary of  the  MAAN.  A.  J.  Copeland,  c/o 
Mandabach  &  Simms,  20  North  Wacker 
Drive,  Chicago  6. 

Feb.  15— Western  States  Advertising  Agen- 
cies Assn.,  "Advertising  Citizen  of  the  Year" 
award  luncheon.  Ambassador,  Los  Angeles. 

Feb.  15 — Comments  are  due  on  FCC's  pro- 
posed fm  allocations  table. 

Feb.  15— Entries  due  for  fourth  annual 
American  Tv  Commercials  Festival.  Entries, 
accompanied  by  $20  entry  fee.  should  be 
addressed  to  Wallace  A.  Ross,  American 
Tv  Commercials  Festival,  40  E.  49th  St., 
New  York  17. 

Feb.  15  —  Academy  of  Television  Arts  & 
Sciences  annual  ball,  Cocoanut  Grove.  Hotel 
Ambassador,  Los  Angeles. 

Feb.  16— Deadline  for  entries  for  1963  Ohio 
State  Awards  of  Ohio  State  U.  They  should 
be  sent  to  Ray  Stanley,  acting  director. 
Institute  for  Education  by  Radio-Television, 
Ohio  State  U.,  Columbus,  Ohio.  Awards 
are  for  best  productions  in  field  of  educa- 
tional broadcasting. 

Feb.  16 — Annual  dinner  meeting  of  Mid- 
Western  Advertising  Women  in  Chicago. 
Earl  Holliman,  star  of  Wide  Country  series, 
plans  to  attend  meeting  to  accept  award 
of  "television's  man  of  the  year"  made  by 
group. 

Feb.  20 — American  Federation  of  Television 
&  Radio  Artists,  Los  Angeles  chapter,  an- 
nual meeting,  8  p.m.  Hollywood  Knicker- 
bocker Hotel.  New  officers  will  be  installed 
and  a  committee  will  report  on  wages  and 
working  conditions. 

Feb.  21-23— Western  Radio  &  Television 
Assn.,  16th  annual  conference  on  the  edu- 
cational use  of  television,  Ambassador  Hotel, 
Los  Angeles. 

Feb.  25 — Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers,  Imperial  Ball- 


DATEBOOK 


room,  Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

Feb.  26-27— NAB  Conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C. 

Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting.  Mc- 
Donald Hotel,  Edmonton.  Alta. 

*Feb.  28 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m..  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  U.  of  Cali- 
fornia, Los  Angeles. 

MARCH 

March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

*March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising  to  discuss  new 
techniques  for  testing  commercials,  alloca- 
tion of  media  budgets,  participation  vs.  spot 
announcements  and  predicting  tv  success. 
Sneakers  will  be  David  Mahoney.  executive 
vice  president  of  Colgate  Palmolive;  Her- 
bert Zeltner,  vice  president  and  media  di- 
rector of  Lennen  &  Newell:  Henry  Brenner, 
president  of  Home  Testing  Institute  and 
Eric  Marder,  president  of  Eric  Marder 
Assoc.  Hotel  Plaza,  New  York. 

March  7 — California  Assn.  of  Broadcasters, 
Mark  Hopkins  Hotel,  San  Francisco. 

*March  8-10 — Annual  Radio-Tv  Conference 
and  Clinic,  U.  of  Oklahoma.  Norman.  It 
will  be  combined  with  the  Seminar  on 
Station  Operations,  sponsored  by  the 
Oklahoma  Broadcasters  Assn. 

*Mareh  9 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing.  McCann-Erickson  Adv.. 
485  Lexington  Ave.,  New  York. 

March  11 — Florida  Assn.  of  Broadcasters, 
U.  of  Florida  broadcasting  day,  Gainesville. 

March  12 — Puerto  Assn.  of  Broadcasters, 
San  Juan.  Howard  Bell,  NAB  vice  presi- 
dent, will  speak. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  conventibn,  Hollywood 
Roosevelt   Hotel,  Los  Angeles.   Fm  stereo 

broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn,  Opelousas. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16— Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21-22 — Second     annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational   Radio    &    Television  Society. 
Hotel  Park-Sheraton,  New  York. 
March  21-25 — Annual  management  confer  - 
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No  other  commercial  television  station  in 
the  Miami  area  devotes  more  time  to 
scheduling,  sound,  responsible  programs 
for  its  young  viewers  than  Channel  10. 
As  with  its  complete  schedule,  Channel  10's 
youth  programs  are  varied  to  cover  many 
needs  and  are  completely  live  and  vital. 

MUSIC  FROM  MIAMI  each  week  spotlights 
choral  groups,  soloists  and  orchestras 
from  South  Florida's  high  schools. 

PROJECT  SCOUTS  is  the  only  weekly  half 
hour  television  show  in  the  Miami  area 
produced  for  and  by  Boy  Scouts. 


DISCOVERIES  IN  SCIENCE  -  a  panel  of 
teens  who  compete  by  recognizing  objects 
of  science. 


ANSWERS  PLEASE  -  High  School  students 
question  governmental  officials  and 
celebrities  of  renown. 


There  are  many  other  programs  serving 
youth  from  4  to  1 9  —  over  1  5  hours  a  week. 


A  complete  youth  program  service  to 

better  serve  young  Floridians 

from  the  Palm  Beaches  to  the  Florida  Keys. 


Represented  by 


40 


Television,  Inc. 


SERVICE  TO  YOUTH 


WLBW-TV 


MIAMI 
FLORIDA 


Affiliated  with  WCKY  50KW  CINCINNATI.  OHIO 
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Represented  Nationally 
by  the  Kib  Agency 


KABC 


conversation 


RADIO  79 

Owned  £  Operated  by  American  Broadcasting  Paramount  Theatres,  Inc. 


ence  of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

March  22-23 — Spring  convention  of  Arkan- 
sas Broadcasters  Assn.,  Sam  Peck  Hotel. 
Little  Rock. 

*Mareh  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

March  23 — Annual  national  convention  of 
Intercollegiate  Broadcasting  System,  New 
York  University. 

March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  convention.  New  York 
Coliseum  and  Waldorf-Astoria  Hotel. 

March  26— Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  31 -April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

April  1 — Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

April  1-5 — Canadian  Assn.  of  Broadcasters 
annual  convention,  Royal  York  Hotel, 
Toronto,  Ont. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

*April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m..  tv  wing,  McCann-Erickson  Ave., 
485  Lexington  Ave.,  New  York. 

*April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta. 

April  8 — Oscar  awards  ceremonies,  to  be 
broadcast  on  ABC's  radio  and  tv  networks. 
April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing.  New 
York  Hilton. 

April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising, 
Hotel  Plaza,  New  York. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting,  Lansing. 

April     21-25 — Ninety-third     convention  of 


Society  of  Motion  Picture  &  Television 
Engineers,  Traymore  Hotel,  Atlantic  City, 
N.  J. 

"April  25-27 — Annual  meeting  of  American 
Assn.  of  Advertising  Agencies,  The  Green- 
brier, White  Sulphur  Springs,  W.  Va. 

April  26 — Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

April  26-27 — Virginia  AP  Broadcasters 
meeting,  Executive  Motor  Hotel,  Richmond. 
Awards  in  the  VAPB  newscasting  and  tele- 
casting contests  and  for  public  service  will 
be  presented  on  first  night  at  the  banquet. 

April  29-May  4 — "Rose  d'Or"  Contest;  May 
20-25,  1963— Television  Symposium  and  Tv 
Equipment  Exhibition.  The  two  events  are 
part  of  the  Third  International  Television 
Festival  announced  by  The  City  of  Mon- 
treux,  Switzerland.  For  further  informa- 
tion write  to  Box  97,  Montreux. 

MAY 

May  2-5 — American  Women  in  Radio  & 
Television  annual  convention,  Sheraton 
Hotel  Philadelphia.  James  T.  Quirk,  TV 
Guide  publisher,  will  speak. 

*May  3 — Indiana  U.  Radio  and  Television 
Department  banquet,  Bloomington,  Ind. 
Julian  Goodman,  vice  president  for  news, 
NBC,  will  be  guest  speaker. 

May  9-11 — Seminars  in  editorial,  advertis- 
ing and  circulation,  U.  of  Wisconsin  School 
of  Journalism,  Madison. 

*May  11 — California  AP  Radio-Tv  Assn. 
meeting,  Anaheim,  Calif. 

May  16-18 — Western  States  Advertising 
Agencies  Assn.  annual  conference,  Riviera 
Hotel,  Palm  Springs,  Calif. 

*May  17-19 — Louisiana-Mississippi  AP  Broad- 
casters meeting,  Lafayette,  La. 

*May  18 — Florida  AP  Broadcasters  annual 
meeting.  Cape  Colony  Inn,  Cocoa  Beach, 
Fla.  News  panels  in  the  morning,  a  lunch- 
eon, afternoon  tour  of  Cape  Canaveral  and 
an  awards  dinner  at  night. 

*May  19-21 — Assn.  of  National  Advertisers, 
spring  meeting,  Waldorf-Astoria  Hotel,  New 
York. 

May  20 — Georgia  Radio  Day,  Atlanta  Ad- 
vertising Club,  Atlanta. 


OPEN  MIKE  • 


Agency  readers  alert 

editor:  Two  advertising  agencies  and 
one  group  of  stations  have  made  inquiry 
about  our  service  on  the  basis  of  the 
writeup  "News-30-Commercials"  in 
your  Dec.  31,  1962,  issue.  Also,  we 
are  in  the  discussion  stage  with  another 
agency.  Our  "original"  subscriber, 
KFOR  Lincoln,  Neb.,  goes  on  the  air 
Feb.  1 5  with  the  package. — Edward  J. 
Meehan,  owner,  Creative  Radio  Pro- 
ductions, 521  Moraga  St.,  San  Fran- 
cisco 22. 

First  shall  be  first 

editor:  Broadcasting  has  meant  many 
things  to  me  in  the  past  22  years.  Back 
in  the  early  40's  I  always  started  reading 
it  from  the  back  in  the  "Help  Wanted" 
pages.  Now,  thanks  to  Leo  Burnett 
and  being  20  years  older,  I  start  at  the 
front  and  find  it  even  more  interesting. 
— Hooper  White,  manager,  commercial 
productions,  Leo  Burnett  Co.,  New 
York  City. 


Radio  forecast  on  target 

editor:  Your  lead  article  Jan.  28  on 
radio  business  prospects  was  one  of  the 
most  comprehensive  and  helpful  I  have 
read  in  a  trade  publication.  Your  en- 
tire staff  is  to  be  commended. — Robert 
Hyland,  vice  president  &  general  man- 
ager, KMOX  St.  Louis. 

Music  for  ivory  towers 

editor:  Your  Jan.  28  article  on  coun- 
try and  western  music  stations  gave  us 
a  much-needed  lift.  Hope  the  agen- 
cies in  their  ivory  towers  read  it.  I  in- 
tend to  give  it  good  circulation. — John 
O'Brien,  manager  KTON  Belton,  Tex. 
editor:  Please  mail  1,000  reprints  of 
"A  big  new  sound  blows  out  of  Nash- 
ville."— Wesley  Rose,  Acuff-Rose  Pub- 
lications, Nashville. 

editor:  We  are  pleased  and  delighted 
with  the  story  on  country  music  and 
Nashville.  You  did  a  tremendous  job. 
We  would  like  to  reprint  portions  in 
our  radio  kit.— Jo  Walker,  executive  di- 
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What  cuts  the  cutting  out  of  video  tape  editing?       AMPEX  Electronic  Editor. 


Don't  cut  your  tape.  Cut  your  cost.  How?  Simply  turn 
the  knob  on  an  Ampex  Electronic  Editor.  The  old 
scene  is  erased,  the  new  one  added— all  electronically. 
And  both  old  and  new  sections  of  the  tape  can  be 
viewed  during  actual  production.  The  Ampex  Electronic 
Editor  inserts  new  scenes,  new  commer- 
cials, production  changes,  or  corrects  goofs 
—  withoutsplicing.  You  save  time,  save  tape! 

BROADCASTING,  February  11,  1963 


The  Electronic  Editor  also  lets  you  do  stop-and-go  re- 
cording, multi-camera  effects  with  a  single  camera,  and 
squeeze  action  —  all  without  cutting  the  tape.  Best  news 
of  all:  no  special  training  is  needed.  For  more  details 
write  the  only  company  providing  tape  and  recorders 

s         for  every  application:  Ampex  Corp.,  934 

Charter  St.,  Redwood  City,  Calif 
  Worldwide  sales  and  service 
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Plan  now  to  attend 

IEEE's  special 

TV 

Symposium 

Wednesday,  March  27, 
2:30-5:30  p.m. 
Morse  Hall,  at  the 
Coliseum,  New  York 

Hear  these  5  technical 
papers : 

The  South  Carolina  ETV 
Story 

Part  I :  R.  Lynn  Kalmback, 
General  Manager,  South  Carolina 
ETV  Center 

Part  II:  W.  R.  Knight,  Jr., 
Chief  Engineer,  Bell  Telephone  & 
Telegraph  Co. 

You  will  view  Educational  TV 
on  a  ivide  screen  via  closed- 
circuit  direct  from  Columbia, 
S.C.  Both  studio  and  class  room 
will  be  seen  in  actual  operation. 

Compensation  for  Dropouts 
in  TV  Magnetic  Tape 
Recording 

I.  Moskovitz,  Mincom  Division. 
Minnesota  Mining  & 
Manufacturing  Co. 

New  York  City's  UHF  TV 
Project  Reports 

Mobile  Field  Strength 
Measurements:  Daniel  Hutton, 
FCC,  Washington,  D.  C. 
Analysis  of  Measurements  & 
Observations:  George  Waldo, 
FCC,  Washington,  D.  C. 

Chairman:  Arnold  B.  Covey, 
AT&T,  New  York 

Organizer:  Clure  Owen,  Ameri- 
can Broadcasting  Company, 
New  York 

Just  one  of  54  worthwhile 
technical  sessions  at  IEEE's 
International  Convention  & 
Exhibition  in  New  York. 
March  25,  26,  27  & 
28,  at  the 

Coliseum  &  the  Waldorf 
Astoria  Hotel. 

Admission:  Members  $1.00; 
non-members  $3.00.  Minimum 
age:  18. 


rector,  Country  Music  Assn.,  Nashville. 

editor:  Your  special  report  on  country 
music  .  .  .  should  stimulate  the  imagina- 
tions of  sponsors  throughout  the  coun- 
try. We  have  been  attempting  to  stir 
interest  in  this  type  of  tv  programming 
for  the  past  two  years  in  the  Los 
Angeles  area.  Please  mail  us  50  re- 
prints.— Richard  Hoist,  president,  H&S 
Productions,  Studio  City,  Calif. 

The  judge's  contributions 

editor:  Let  those  who  speak  of  coun- 
try music  uncover  when  they  mention 
the  name  George  Dewey  (The  Solemn 
Ole  Judge)  Hay. 

The  judge  [mentioned  on  page  70  of 
the  special  report,  Broadcasting,  Jan. 
28]  was  standing  by  to  give  the  station 
break  following  the  first  NBC  broad- 
cast of  the  Metropolitan  Opera.  At  his 
side  were  Uncle  Dave  Macon  and  his 
son,  The  Fruit  Jar  Drinkers,  The  Gully 
Jumpers  and  other  distinguished  fore- 
bearers  of  today's  cast  of  characters. 

When  the  break  came,  the  judge  said 
"Ladies  and  gentlemen,  you  have  just 
heard  an  historic  broadcast:  the  first 
network  presentation  of  the  Metropoli- 
tan Opera.  Here  at  WSM  we  don't 
have  the  Metropolitan  but  we  do  have 
our  own  Grand  Ole  Opry!  Let  'er  go, 
Uncle  Dave!"  And  Uncle  Dave  did, 
and  it  has  been  going  ever  since. 

Every  hillbilly  (before  they  knew 
they  were  "folk  singers")  came  to  see 
The  Solemn  Ole  Judge.  He  became 
their  unpaid  agent,  confidant  and 
friend.  George  Hay  put  his  hand  into 
no  man's  pocket.  All  he  insisted  on 
was  "Keep  her  close  to  the  ground, 
boys."  Almost  single-handedly  he  de- 
veloped the  Grand  Ole  Opry  into  the 
institution  it  has  become. 

The  last  time  I  saw  the  judge  he 
was  living  in  dignified  though  modest 
retirement.  Here  was  the  man  who 
could  have  been  the  country  music 
czar. — Edwin  M.  Kirby,  director  of 
public  relations,  United  Service  Organ- 
izations, New  York  City. 

Lauds  proposed  revisions 

editor:  Broadcasting,  Jan.  28,  1963, 
pages  44-51:  Amen! — Victor  C. 
Diehm,  president,  WAZL  Hazleton,  Pa. 

[Mr.  Diehm  refers  to  our  coverage  of 
Federal  Communications  Bar  Assn.  mono- 
graphs  on    new    Communications  Act.l 

A  question  from  Georgia 

editor:  If  the  claim  of  a  first  state- 
wide news  network  [The  Media,  Feb. 
4]  is  for  West  Virginia,  then  the  article 
is  correct.  But  if  it  goes  beyond  that, 
the  Georgia  News  Network  [started  in 
July  1962]  beat  them  long  ago. — 
Bernard  Brown,  news  director,  WGST 
Atlanta. 

f  Story  was  in  reference  to  West  Virginia 
only.] 
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THE  FLINTSTONES 

Music  by 

BILL  H  ANN  A  and  JOE  BARBERA 


JOE  BARBERA  and  BILL  HANNA,  having 
made  successful  animated  cartoons 
for  the  movies  for  more  than  20  years, 
now  serve  TV  with  similar  success. 
They  won  an  Emmy  for  "Huckleberry 
Hound,"  created  the  world-famous 

'Yogi  Bear,"  and  are  currently  produc- 

ng  the  "Flintstones,"  one  of  the  high- 
est rated  shows  of  the  season. 
Other  hits  in  the  Hanna-Barbera  reper- 

>ire  are  "Quick  Draw  McGraw"  and 

'The  Jetsons." 
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and  there  are  104  other 
regular  network  programs 
which  use  BMI  music. 


BMI 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL 
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IVIONDAY     MEIVIO   fr°m  Charles  R-  Corcoran-  Equitable  Life  Assurance  Society  of  the  U.  S. 

How  spot  radio  turns  the  spotlight  on  the  man  who  sells 


Our  advertising  goals  are  no  different 
than  those  of  other  mutual  life  insur- 
ance companies.  Equitable  wants  to 
make  its  name  and  products  so  well 
known  to  the  public  that  its  agents 
can  serve  present  and  prospective 
policyholders  with  the  greatest  degree 
of  effectiveness. 

But  fulfilling  these  goals  is  some- 
thing else  again.  Life  insurance  com- 
panies like  ours  can't  flood  the  market 
with  samples;  they  can't  sell  at  bar- 
gain-basement prices;  and  point  of  pur- 
chase sales  are  all  but  impossible. 
Ballyhoo  and  stunt  promotions  are  also 
out.  Nor  can  we  claim  superiority  over 
competing  "Brand  X." 

Any  advertising  director  in  conjunc- 
tion with  an  advertising  agency  would 
seem  to  have  a  tough  nut  to  crack  in 
planning  a  broad-based  ad  campaign 
for  a  life  insurance  company. 

We  brought  our  objective  to  the  at- 
tention of  Foote,  Cone  &  Belding,  our 
agency.  By  we,  I  include  our  home 
office  agency  department  which  repre- 
sents our  6,000-plus  sales  force  in  the 
field,  and  company  committees  and 
officers  charged  with  the  responsibility 
of  advertising.  We  discussed  problems 
and  possible  solutions:  Did  FC&B  have 
any  recommendations? 

'We  Listened'  ■  They  did.  We  lis- 
After  much  hard-headed  analysis  a  cam- 
paign was  developed  and  put  into  opera- 
tion. Three  months  later,  we  received 
this  response  from  the  field: 

"Of  all  the  media  used  over  the  past 
few  years  I  have  had  more  public  and 
agent  reaction  to  the  radio  spot  ad  pro- 
grams than  anything  we  have  done  in 
the  past,"  wrote  the  Equitable  agency 
manager  in  Boston. 

"Agents  reported  the  public  heard 
the  broadcasts,"  wrote  another  agency 
head  from  Saginaw,  Mich.,  "providing 
a  better  working  climate  for  their  inter- 
views." 

From  tough-to-sell  New  York  City: 
"These  spot  announcements  have  done 
a  great  deal  to  break  the  ice  for  our 
salesmen." 

These  are  only  a  few  of  the  com- 
ments plucked  from  a  flood  of  responses 
from  our  agency  managers,  who,  I 
should  explain,  have  no  reticence  in 
telling  the  ad  director  which  trolley 
to  take  when  a  sales  campaign  doesn't 
click.  The  chief  criticism  so  far  has 
come  from  those  managers  who  felt 
we  hadn't  chosen  the  right  outlets  in 
their  particular  areas.  This  situation 
was   quickly   corrected   when  further 


study  bore  out  their  complaints. 

Dream  to  Reality  ■  Reaction  such  as 
the  excerpts  quoted  above  is  the  dream 
of  every  officer  charged  with  an  ad- 
vertising program.  What  made  this 
dream  a  reality  was  simplicity. 

The  radio  spot  campaign  as  recom- 
mended by  Foote,  Cone  &  Belding 
utilized  more  than  100  selected  markets 
in  all  parts  of  the  country.  The  spots 
themselves  are  pleasantly  low  key,  open- 
ing with  the  simple  announcement: 
"These  are  the  sounds  of  the  living," 
followed  immediately  by  a  montage  of 
familiar  sounds,  such  as  children  sing- 
ing, a  small-town  parade,  a  political 
convention,  etc. 

After  a  quick  fade,  the  service 
"pitch"  is  delivered,  underlining  the 
good  life  which  may  be  had  through 
life  insurance  protection.  The  whole 
thing  is  done  simply,  invitingly — pre- 
sented, you  might  say,  without  mirrors 
and  without  echo  chambers. 

The  response  has  been  so  gratifying 
that  Equitable  will  continue  the  radio 
series  through  this  spring  with  a  new 
opening  teaser: 

"There's  no  better  place  to  live  than 
America,"  and  segues  into  brief  sounds 
of  baseball,  a  practice  piano,  and  the 
crash  of  a  bowling  alley,  all  of  them 
easily  recognizable.  Each  spot — there 
are  four  of  them — carries  its  own  com- 
bination of  sounds,  its  own  warm  ap- 
peal in  behalf  of  an  up-to-date  Equi- 
table service,  such  as  annuities,  major 
medical  coverage,  college  policies  or  a 
family  policy  called  "planned  security." 

Name  and  Number  ■  In  this  series, 
as  in  the  earlier  one,  the  local  an- 
nouncer wraps  up  the  recorded  one- 
minute  spot  with  live  delivery  of  the 
name  and  telephone  number  of  the 
Equitable  agency  in  the  area.  The  en- 


tire approach  is  that  simple. 

I  don't  believe  we  could  have  dropped 
this  approach  had  we  wanted  to.  The 
agent  in  the  field  has  a  public  image 
dating  back  to  our  tv  series  and  print 
ads  of  former  years  ("The  Man  from 
Equitable")  and  he  apparently  likes 
what  he  hears  on  radio. 

And  he  likes  what  his  friends,  neigh- 
bors and  prospective  customers  are 
saying  about  the  spot  ads. 

"We  feel  the  present  plan  is  excellent 
and  would  like  to  see  it  on  a  year- 
round  basis,"  writes  one  Alabama 
agency  head. 

"Please  continue  the  present  pro- 
gram," is  the  plea  from  a  New  Yorker. 

From  show-me  Missouri:  "Very  fine. 
Have  gotten  more  from  the  radio  spot 
ads  than  anything  else."  And  so  on. 

Popularity  ■  To  fall  back  on  a  time- 
tested  advertising  slogan,  such  popular- 
ity must  be  deserved.  We  like  to  think 
it  is. 

It's  the  kind  of  popularity  that's 
pulling  in  sales,  guaranteeing  commis- 
sions for  our  agents  and  making  for 
a  contented  field  force  without  which 
no  company  the  size  of  Equitable  can 
grow. 

Ours  is  not  a  product  that  can  be 
seen,  felt,  touched  or  tried  on  for  size. 
Until  you've  actually  tried  to  convince 
a  prospect  (usually  as  grossly  under- 
insured  as  he  is  skeptical)  of  the  values 
of  this  "no-see,  no-touch"  product,  you 
really  haven't  encountered  sales  re- 
sistance. 

That's  why  when  a  grizzled  veteran 
of  our  field  force  writes  to  say  that  "a 
walk-in  applicant  bought  a  $10,000 
single  premium  annuity  because  of  the 
radio  spot  campaign,"  we  know  we 
have  something  that  is  working  for  us 
as  well  as  for  the  public. 


Charles  R.  Corcoran,  vice  president  in 
charge  of  Equitable's  advertising,  pub- 
lications and  press  relations  department, 
joined  the  company  in  1946.  He  was 
a  vice  president  of  a  Providence,  R.  I.,  ad- 
vertising agency  and  was  in  charge  of 
Equitable's  sales  promotion  and  sales  de- 
velopment. He  serves  as  chairman  of  the 
Public  Relations  Society  of  America's 
workshop  committee;  is  on  the  board  of 
directors  of  Abilities,  Inc.  and  the  Human 
Resources  Foundation. 
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Three  of  the  pillars  of  WMAL-TV's  National  Rep  team  (Harrington, 
Righter  &  Parsons,  Inc.)  are  Jack  Harrington,  Turk  Righter,  and  Jim 
Parsons.  Their  titles,  not  respectively,  are  Secretary,  Treasurer  and  Vice- 
President.  Their  secretaries,  also  non-respectively,  are  Lillian,  Joan  and 
Madelon.  The  team  is  in  adjoining  offices  110,  112  and  114.  The  Vice- 
President  is  in  110. 

Last  Tuesday,  Harrington  took  Lillian  to  lunch  because  she  had  helped 
him  when  his  own  secretary  was  ill  for  a  few  days.  (This  is  typical  of 
H.R.&P.  team  spirit.  It  works  for  clients,  too.)  Madelon  went  to  a 
higher  numbered  office  to  eat  with  Parson's  secretary.  Later  that  after- 
noon, Righter  sent  his  secretary  to  the  Treasurer's  office,  which  had  a 
lower  number  than  his,  to  get  some  sales  figures  for  a  client." 

What  title  does  each  man  hold  and  what  is  his  secretary's  name? 
Correct  answers  will  earn  one  of  our  fascinating  awards. 

*  Solidify  your  sales  figures  in  the  D.  C.  area  with  a  spot  program  on  WMAL-TV's 
popular  late-afternoon  Westerns — "The  Lone  Ranger"  at  5  and  "Maverick" 
at  5:30,  Monday  through  Friday.  Check  Harrington,  Righter  &  Parsons  for 
availabilities. 

Puzzle  adaptation  courtesy  Dover  Publications,  New  York  14,  N.  Y. 

Evening  Star  Broadcasting  Company  WW  JLAJL  V^iA      %0  W    Washington,  D.  C. 

Represented  by  Harrington,  Righter  &  Parsons,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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Exception  to  The  Rule 


An  QEp  /  Television  Market  Report 


AMERICAN  RESEARCH  BUREAU  /  DIVISION  OF  C  -  E  -  I    R  I 


Year  After  Year 


PROVES 


® 


WKRG-TV  IS 

THE  EXCEPTION  TO  THE  RULE 

50%  or  More  SHARE  of  Audience 

Represented  by  H-R  Television,  Inc* 

or  call 
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End  of  the  Minow  era  now  in  sight 

HEADED  FOR  PRIVATE  JOB,  FCC  BOSS  PUSHES  HENRY  AS  SUCCESSOR 


Newton  N.  Minow  has  advised  the 
President  of  his  intention  to  leave  the 
FCC  and  has  recommended  the  ap- 
pointment of  Commissioner  E.  William 
Henry  to  succeed  him  as  chairman. 

Mr.  Minow  expects  to  leave  the  gov- 
ernment at  the  end  of  May  and  to  join 
Encyclopedia  Brittanica  Inc.  as  a  high 
officer  and  chief  legal  counsel.  As  Mr. 
Minow  planned  it,  no  announcement  of 
his  departure  from  government  was  to 
be  made  for  some  time — perhaps  not 
until  or  after  the  early  April  convention 
of  the  National  Assn.  of  Broadcasters, 
at  which  he  will  be  a  principal  speaker. 

It  was  at  another  NAB  convention— 
in  May  1961 — that  Mr.  Minow  was 
catapulted  to  national  fame.  It  was  his 
first  major  speech  as  chairman  of  the 
FCC,  and  he  made  headlines  coast-to- 
coast  when  he  called  television  a  "vast 
wasteland." 

According  to  a  number  of  sources  in 
a  position  to  know,  Mr.  Minow  told  the 
President  of  his  plans  during  a  private 
conversation  at  the  White  House  two 
weeks  ago.  The  conversation  was  at  first 
presumed  to  have  concerned  Mr.  Mi- 
now's  role  in  a  forthcoming  UN  con- 
ference in  Geneva  on  the  use  of  science 
to  benefit  underdeveloped  nations.  Mr. 
Minow  leaves  for  Geneva  Feb.  14.  He 


Mr.  Minow 
Bowing  out  in  May 
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will  be  spokesman  for  the  U.S.  delega- 
tion at  conference  sessions  dealing  with 
communications.  (Mrs.  Minow  will  ac- 
company him.  They  will  return  about 
Feb.  24,  after  stopping  in  London.) 

The  President  was  understood  to  have 
expressed  regret  at  the  prospects  of  Mr. 
Minow's  resignation.  The  President's 
reaction  to  the  chairman's  recommenda- 
tion of  Mr.  Henry  as  his  successor  was 
not  known. 

Henry's  Chances  ■  Mr.  Henry,  33,  is 
the  junior  member  of  the  FCC  in  age 
and  term  of  service.  A  commissioner 
for  less  than  five  months,  he  was  the 
second  Kennedy  appointee  to  the  FCC 
(Mr.  Minow  was  the  first).  A  third 
Kennedy  appointee,  Kenneth  Cox,  is 
awaiting  confirmation  by  the  Senate,  a 
formality  that  has  been  delayed  only  by 
the  Senate's  preoccupation  with  the  de- 
bate over  filibustering. 

When  Mr.  Minow  resigns,  the  Presi- 
dent will  make  his  fourth  appointment 
to  the  commission,  and  it  will  undoubt- 
edly be  a  Democrat  to  replace  the 
Democratic  Mr.  Minow.  The  President 
will  also  be  able  to  choose  a  chairman — 
also  undoubtedly  to  be  a  Democrat — 
from  his  own  appointees,  the  new  com- 
missioner and  Messrs.  Henry  and  Cox, 
or  the  fourth  Democrat,  Robert  Bart- 
ley,  who  became  a  commissioner  in 
1952 — long  before  the  Kennedy  era  in 
national  Democratic  politics.  (Under  the 
law  no  more  than  four  members  of  the 
seven-member  FCC  may  be  of  the  same 
political  party.) 

Mr.  Henry,  a  Memphis  lawyer,  was 
an  active  worker  in  John  F.  Kennedy's 
presidential  campaign  in  1960.  He  took 
his  undergraduate  work  at  Yale  and  his 
law  degree  at  Vanderbilt  in  Nashville. 
He  is  said  to  have  strong  political  con- 
nections with  influential  Kennedy  sup- 
porters in  Tennessee. 

As  the  junior  member  of  the  FCC, 
Mr.  Henry  in  the  past  two  weeks  has 
been  given  unusual  national  exposure 
as  the  commissioner  presiding  over  the 
hearings  into  local  television  program- 
ming in  Omaha  (see  page  50).  His 
views  on  broadcast  regulation  seem  to 
coincide  with  Mr.  Minow's. 

Magnuson's  Protege  ■  Mr.  Cox,  now 
46,  is  a  Seattle  lawyer  who  carries  the 
endorsement  of  Sen.  Warren  G.  Mag- 
nuson  (D-Wash.),  chairman  of  the  Sen- 
ate Commerce  Committee.  Sen.  Magnu- 
son  recommended  Mr.  Cox  for  appoint- 
ment to  the  FCC  at  the  beginning  of  the 
Kennedy  administration.    It  was  not 


until  the  third  vacancy  occurred  during 
the  Kennedy  tenure  that  Mr.  Cox  got 
the  job.  Meanwhile  he  had  been  ap- 
pointed chief  of  the  FCC's  Broadcast 
Bureau. 

Mr.  Cox  did  not  take  an  active  role 
in  the  1960  presidential  campaign. 

Minow's  New  Career  ■  Before  joining 
the  FCC,  Mr.  Minow,  as  a  lawyer  in  the 
Chicago  firm  headed  by  Adlai  Steven- 
son, represented  Encyclopedia  Brittanica 
Films,  then  headed  by  Maurice  B. 
Mitchell,  onetime  president  of  the 
Broadcast  Advertising  Bureau  (prede- 
cessor to  Radio  Advertising  Bureau). 

Mr.  Mitchell  has  since  then  become 
president  of  the  parent  Encyclopedia 
Brittanica  Inc.  The  chairman  of  the 
company  is  former  Sen.  William  Benton, 
co-founder  of  the  advertising  agency, 
Benton  &  Bowles. 

It  is  known  that  Mr.  Minow  was 
offered  an  executive  job  with  the  com- 
pany before  he  took  the  FCC  chairman- 
ship, but  he  chose  to  join  the  govern- 
ment at  the  time.  His  interest  in  joining 
the  company  was  reportedly  reawakened 
in  the  past  couple  of  months  (Closed 
Circuit,  Dec.  31). 

His  new  post  will  return  him  to  Chi- 
cago where  the  Encyclopedia  Brittanica 
has  its  headquarters. 


Mr.  Henry 
Will  he  be  the  heir? 
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 PROGRAMMING  

'63-'64  TV  PROGRAMS  NEARLY  SET 

Juggle,  juggle,  toil  and  trouble  at  networks  as  more  shows 
are  fitted  with  sponsors  and  dropped  into  schedule  for  year 


The  television  network  drive  for  a 
quick  lockup  of  next  season's  night- 
time schedule  is  at  its  peak  this  week. 

CBS-TV,  of  the  three  networks,  is 
closest  to  that  objective.  Nearly  all  of 
its  major  program  components  are  in- 
stalled, and  the  network  reportedly  ex- 
pects this  week  to  begin  filling  the 
openings  which  remain. 

The  customary  companion  campaign 
to  sell  a  part  or  all  of  the  schedules'  key 
programs  to  major  advertisers  has  be- 
gun, and  initial  reports  of  commitments 
are  trickling  in. 

The  current  status  of  next  fall's 
schedules  comes  to  this:  There  are  still 
many  uncertainties,  particularly  about 
the  exact  time  position  of  some  shows, 
but  the  networks  are  making  their  pre- 
liminary schedule  pitches  to  agencies. 
A  composite  boxscore  of  what  the 
schedules  appear  to  be  on  the  basis  of 
what's  being  offered  appears  on  page  25. 

Despite  all  advance  planning  and 
slotting,  a  single  move  by  one  network 
could  upend  matters  and  change  the 
stakes.  Such  a  development  appeared 
likely  late  Thursday  of  last  week  with 
a  report  that  CBS-TV  was  negotiating 
for  a  switch  of  one  of  NBC-TV's  pro- 
gram underpinnings — the  half-hour  sit- 
uation comedy,  Hazel — to  its  nighttime 
schedule. 

A  compilation  of  next  season  pro- 
gram sales  to  advertisers  would  illustrate 
the  situation  at  this  time: 

■  Colgate-Palmolive  signed  for  Har- 
ry's Girls,  a  show  it  owns  through  a 
production  deal  with  MGM-TV.  It  is 
set  for  NBC-TV. 

■  Armstrong  Cork  Co.  and  U.S.  Steel 
are  expected  to  remain  in  their  usual 
Wednesday,  10-11  p.m.  hour  on  CBS- 
TV  and  as  alternate  week  advertisers, 
but  on  The  Danny  Kaye  Show. 

■  Alberto-Culver  is  said  to  be  signed 
for  an  alternate-week  half  ( 1 5  minutes 
on  a  weekly  basis)  of  the  one-hour  new 
Jamie  Mc  Pheeters  slated  for  7:30  p.m. 
Sundays  on  ABC-TV. 

■  Procter  &  Gamble  is  holding  firm 
in  its  8:30-9  p.m.  slot  on  NBC-TV, 
may  stick  with  Car  54  Where  Are  You? 
or  come  in  with  a  new  show. 

■  Menley  &  James's  Contac  is  re- 
ported to  be  ready  to  sign  with  CBS- 
TV  for  an  alternate  half-hour  of  the 
new  hour  Judy  Garland  showcase  on 
Sunday. 

■  Renewals  are  about  in  or  on  their 
way  from  such  advertisers  as  General 


Foods  and  Procter  &  Gamble.  GF,  in 
particular,  appears  firm  with  its  Andy 
Griffith  and  Danny  Thomas  shows  on 
CBS-TV,  to  which  it  is  adding  a  new 
half-hour  comedy  starring  Phil  Silvers. 
P&G  has  the  NBC-TV  half-hour  on 
Sunday,  is  in  on  Dick  Van  Dyke  and  Ben 
Casey  among  others. 

■  Firestone  will  be  back  with  its 
Voice  of  Firestone  on  ABC-TV  Sun- 
days. Kraft  is  firm  on  NBC-TV  Wednes- 
days, though  there's  been  talk  about  an 
"unsettlement"  over  Perry  Como's  fu- 
ture frequency.  Bell  Telephone  is  set 
on  NBC-TV  for  a  show  parcel  to 
alternate  with  Huntley-Brinkley  on 
Tuesday.  Du  Pont  is  set  for  the  10-11 
period  on  Sunday  on  NBC-TV.  Gillette 
is  certain  with  fights  on  ABC-TV  Fri- 
days. 

■  General  Electric  was  reported  ne- 
gotiating with  two  networks — it  had  not 
released  its  option  on  the  9-9:30  period 
Sunday  on  CBS-TV  over  which  the 
Garland  vehicle  will  straddle,  and  was 
said  to  be  interested  in  following  True 
(in  an  hour  version)  to  NBC-TV  on 
Sunday. 

■  Chrysler  Corp.  appeared  to  be  in 
favor  of  saving  the  one-hour  Empire 
on  NBC-TV  even  to  the  extent  of  buy- 
ing additional  time  if  other  advertisers 
fail  to  renew  the  show.  Chrysler  cur- 
rently is  an  advertiser  on  the  show. 

■  Lever  Bros,  is  expected  to  make 
one  additional  purchase — probably  a 
new  show — for  its  network  lineup,  the 
advertiser  renewed  for  another  season 


Movie  tops,  NBC  claims 

Early  rating  reports  in  New 
York  indicated  NBC-TV's  first 
motion  picture  run  of  this  season 
on  Mondays  (7:30-9:30  p.m.) 
scored  Feb.  4  above  both  ABC- 
TV  and  CBS-TV  periods.  The 
NBC-TV  claim,  for  the  New 
York  market  only  and  based  on 
the  Nielsen  average,  shows  these 
figures:  NBC-TV,  28.2  average 
rating,  36  share;  CBS-TV,  25.3 
and  33;  ABC-TV,  12.7  and  16.3. 
As  of  last  week,  it  was  not  cer- 
tain whether  NBC-TV  will  con- 
tinue its  initial  stand  that  the  tele- 
cast of  motion  pictures  on  Mon- 
days would  run  through  Septem- 
ber only. 


its  CBS-TV  vehicles  {Lucy  Show,  The 
Defenders,  Red  Skelton  and  Candid 
Camera) . 

According  to  those  executives  in- 
volved in  negotiating  next  season's  show 
properties,  the  current  programming- 
sales  period  is  characterized  differently 
depending  on  the  network  involved. 

For  example,  it's  said  that  CBS-TV, 
which  has  fewer  holes  to  worry  about 
than  the  other  two  networks,  is  pro- 
gramming from  strength  and  fretting 
over  exact  time  slots  in  which  to  fit 
shows.  The  network  presumably  tries 
to  nail  down  the  advertisers  once  the 
shows  are  positioned. 

ABC-TV,  on  the  other  hand,  is  on  a 
slightly  different  tack,  having  sketched 
a  near-complete  nighttime  schedule  and 
then  "peddled"  this  to  potential  adver- 
tisers. If  enough  interest  and  commit- 
ments are  received,  the  network  will 
continue  along  the  lines  indicated,  other- 
wise a  revised  schedule  will  be  blocked 
out.  NBC-TV  is  programming  and  sell- 
ing somewhere  in  between  these  two  ap- 
proaches. 

Usual  Delays  ■  This  pre-seasonal 
planning  and  selling  is  much  the  same 
as  in  other  years.  Once  again  networks 
have  been  held  up  by  such  unpredict- 
ables  as  key  advertisers  delaying  de- 
cisions, name  talent  problems,  and  some 
late  arrivals  of  new  show  pilots. 

In  the  area  of  name  talent,  Jackie 
Gleason  perhaps  is  the  most  illustrative. 
For  some  time,  the  comedian  vacillated 
over  whether  or  not  he  would  wish 
to  continue  with  his  show  that  ap- 
peared to  have  carved  its  niche  this 
season  on  CBS-TV's  schedule.  By  the 
week's  end,  it  appeared  Jackie  Gleason 
was  set  for  the  next  season  and  there 
was  a  report  that  the  network  may  have 
agreed  to  schedule — adjacent  to  (before 
or  after)  the  Jackie  Gleason  Show — a 
new  half-hour  comedy  that  would  be 
produced  next  year  by  Mr.  Gleason's 
company. 

Another  question  mark  among  the 
star  ranks  is  Perry  Como.  Reports  are 
recurrent  that  the  popular  singer  may 
not  return  next  season  in  a  weekly  series 
but  in  an  infrequent,  occasional  ap- 
pearance on  NBC-TV. 

Several  film  producers  last  week  were 
said  to  have  only  then  come  in  with  their 
first  pilots  for  network-advertiser  show- 
ing. Only  a  few  of  these:  Patty  Duke 
Show  and  Inside  Danny  Baker  by 
United  Artists  Television,  and  Ford  & 
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Hines  by  Four  Star  Television. 

Though  it's  certain  that  many  of  the 
time  spots  for  the  programs  now  com- 
mitted for  network  showing  may  be 
changed  over  the  next  few  months, 
show  titles  are  expected  to  resemble  in 
general  those  listed  in  the  table. 

Program  Trends  ■  A  look  at  the 
composite  schedule  presents  at  least 
some  trends  now  clearly  defined.  For 
example: 

■  A  move  to  schedule  an  individual 
program  in  a  larger  chunk  of  time  con- 
tinues. Next  season  already  appears  to 


indicate  committal  to  the  renewal  of 
the  90-minute  Virginian  on  NBC-TV, 
an  expanded  to  90-minute  Wagon  Train 
on  ABC-TV,  and  a  two  part  Arrest  and 
Trial  on  ABC-TV  (in  which  two  45- 
minute  programs  are  placed  back-to- 
back),  all  produced  by  Revue  Produc- 
tions. 

In  addition,  there  is  at  least  one  time 
block  set  aside  for  motion  pictures — 
on  NBC-TV  Saturdays,  and  there  is  a 
possibility  remaining  that  another  mo- 
tion picture  run  would  be  slotted  by  the 
same  network  on  Mondays.  Another 


large  chunk  of  prime  time  will  be  oc- 
cupied by  Jerry  Lewis  on  ABC-TV 
Saturdays,  starting  at  9:30. 

■  An  acceleration  of  a  trend  to  big- 
name  personalities  coupled  often  with 
variety  (musical  or  comedy),  and  ad- 
herence to  star  names  is  noted.  CBS- 
TV  is  leading  the  movement,  and  the 
other  two  networks  also  are  adding  top 
names  in  either  film  series  or  in  variety 
showcases. 

Other  trends:  continued  color  in- 
crease in  programming — ABC-TV's 
Wagon  Train  (90  minutes)  is  expected 


How  next  fall's  tv  network  lineup  looks  now 


7:30-8 

8-8:30 

8:30-9 

9-9:30 

9:3010 

10-10:30 

10:30-11 

ABC 

Jamie  McPheeters 

Arrest  and  Trial 

Voice  of 
Firestone 

Roosevelt 
Years 

CBS 

My  Favorite 
Martian 

Ed  Sullivan 

Judy  Garland 

Candid 
Camera 

What's  My 
Line 

SUNDAY 

NBC 

Walt  Disney 

Car  54  or 
Magnificent 
Montague 
(P&G) 

Bonanza' 

DuPont  Show 
and  True 

ABC 

Dakotas 

Wagon  Train 

The  Breaking  Point 

CBS 

To  Tell  The 
Truth 

I've  Got  A 
Secret 

Lucy 

Danny 
Thomas 

Andy 
Griffith 

East  Side,  West  Side 

MONDAY 

NBC 

7 

David  Grant? 

Mitch 

Miller 

ABC 

Combat 

Butterball 
Brown 

Ready  For  The  People? 

Mr.  Kingston 

CBS 

Marshall 
Dillon  or? 

Red  Skelton 

Ozark 
Widow 

Jack 
Benny 

Garry  Moore 

TUESDAY 

NBC 

Mr.  Novak 

Match 
Game 

Richard  Boone  Show 

Huntley-Brinkley 
and  Bell  Telephone 

ABC 

Ozzie  &  Harriet 

or  Inside 
Danny  Baker 

Greatest  Show  On  Earth 

Ben  Casey 

The  Young  and  the  Bold 

CBS 

CBS  Reports 

Hillbillies 

Silvers  or 
Van  Dyke 

S'lvers  or 
Van  Dyke 

Danny  Kaye 

WEDNESDAY 

NBC 

The  Virginian 

Perry  Como  or 
Kraft  Theatre 

The  11th  Hour 

ABC 

Flintstones 

Donna 
Reed 

Archie 

Hey  Cousin 

Laughmakers 

The  Fugitive 

CBS 

Password? 

Rawhide? 

Twilight  Zone 
or  Perry  Mason 

The  Nurses 

THURSDAY 

NBC 

Robert  Taylor 

Dr.  Kildare 

Hazel 

Jack 

Paar 

ABC 

Standby 

McHale's 
Navy? 

The  Dean  Show 

Fight  of  the  Week 

CBS 

The  Free  and  the  Brave 

Twilight  Zone? 

Route  66? 

Hitchcock 

FRIDAY 

NBC 

Internationa 

Show  Time 

Adamsburg  or 
Empire  ^ 

Harry's 
Girls? 

Joey  Bishop 

ABC 

Thunderhead  or  Burke 
or  Naked  City? 

Welk 

Jerry  Lewis  Show 

CBS 

Jackie  Gleason 

"Gleason" 
Comedy? 

Defenders 

Gunsmoke 

SATURDAY 

NBC 

The  Lieutenant 

Bill 
Dana? 

Saturday  Night  at  the  Movies 

? — Question  mark  indicates  status  not  definite. 
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'63-'64  TV  PROGRAMS  NEARLY  SET  continued 


to  be  shown  in  color  next  season;  there's 
a  retention  of  the  trend  to  comedy,  par- 
ticularly in  star  names  and  in  half  hour 
situations;  dramatic  film  series  will  be 
plentiful — the  public's  taste  for  law  in- 
vestigation and  for  medical  background 
series  being  reflected;  additional  New 
York-produced  series  are  expected;  and 
the  emergence  of  such  production  com- 
panies on  the  "network  scene"  next 
season  as  United  Artists  Television  and 
Metro-Goldwyn-Mayer. 

Night  by  Night  ■  Very  briefly  here  is 
the  interpretation  of  the  nighttime 
schedule  as  presented  in  the  chart  on 
page  25,  and  based  on  latest  information 
available: 

Sunday:  All  three  networks  appear 
solidly  scheduled.  An  exception:  8:30-9 
on  NBC-TV  where  Procter  &  Gamble 
may  program  The  Magnificent  Mon- 
tague, a  new  Nat  Hiken-created  comedy 
series  in  place  of  Car  54. 

Monday:  ABC-TV  and  CBS-TV  pre- 
sumably are  programmed  but  NBC-TV 
is  not,  especially  in  the  7:30-9  period  in 
which  it  may  decide  to  continue  to  run 
motion  pictures. 


The  present  blueprint  of  the  1963- 
64  network  season  (story  page  24) 
indicates  that  the  only  live-tape  orig- 
inal drama  set  for  next  season  will 
be  provided  on  NBC-TV's  Du  Pont 
Show  of  the  Week. 

Both  Armstrong  Circle  Theatre 
and  the  U.  S.  Steel  Hour,  which  have 
been  mainstays  on  tv  for  many  years, 
appear  destined  for  cancellation.  The 
low  stage  of  original  drama  for  next 
season  is  underscored  by  the  report 
that  in  1963-64,  seven  of  the  Du 
Pont  one-hour  programs  will  be  of 
that  genre.  The  remainder  of  Du 
Pont  shows  will  be  actuality  and 
special  programs,  whereas  this  sea- 
son there  were  seven  original  dramas 
and  a  group  of  drama  programs 
based  on  works  previously  published 
or  exposed  in  the  theater  or  motion 
pictures. 

The  original  dramas  presented  on 
Show  of  the  Week  this  season  and 
projected  for  1963-64  are  produced 
by  the  Directors  Co.,  which  is  head- 
ed by  executive  producers  Franklin 
Schaffner  and  Fielder  Cook.  They 
were  both  active  in  the  so-called 
"golden  age"  of  television  when  as 
many  as  seven  original  drama  series 
flourished  up  to  1955.  They  are  con- 
vinced that  even  today  there  is  a 
need  for  this  type  of  programming 
for  both  audiences  and  advertisers. 

Acceptance  Possible  ■  They  told 
Broadcasting  in  an  interview  that 


Tuesday:  Self-explanatory  on  the 
chart. 

Wednesday:  Under  question  is  ABC- 
TV's  7:30-8  period  but  undoubtedly  it 
will  be  a  comedy  half  hour  Ozzie  & 
Harriet  or  Inside  Danny  Baker.  CBS- 
TV  has  Silvers  and  Dick  Van  Dyke 
slotted  for  the  periods,  9-10;  which  will 
precede  the  other  apparently  is  not 
final.  The  disposition  of  Perry  Como  or 
some  other  Kraft  vehicle  appear  the 
only  doubt  on  NBC-TV. 

Thursday:  ABC-TV  explanatory, 
CBS-TV  is  a  bit  uncertain,  particularly 
in  the  7:30-8  period  and  the  hour  fol- 
lowing. The  9-10  slot  leaned  toward  a 
continuation  there  of  Perry  Mason  at 
press  time;  NBC-TV  appeared  certain 
except  for  the  last-minute  report  of  a 
possible  shift  of  Hazel  to  CBS-TV. 

Friday:  ABC-TV  appears  as  plotted 
on  the  chart,  CBS-TV,  however,  may 
absorb  a  half-hour  Twilight  Zone  that 
night  and  continue  with  Route  66  as 
indicated  on  the  chart,  and  NBC-TV 
appears  to  be  leaning  toward  Empire 
that  night,  and  a  last-minute  switch  in 
thinking  could  place  Joey  Bishop  in  the 


their  experience  with  Du  Pont  leads 
them  to  believe  that  quality  drama 
shows  can  acquire  a  substantial  audi- 
ence and  gain  advertiser  acceptance. 
They  acknowledged  that  tv  cannot 
sustain  the  large  volume  of  original 
drama  programs  that  were  on  the 
air  in  the  mid-1950's  but  are  con- 
vinced there  is  room  for  additional 
programming  of  this  type. 

Mr.  Schaffner  reported  he  is  cur- 


Du  Pont  Show  (NBC-TV,  Sun.,  10-11 
p.m.)  aims  for  provocative,  con- 
temporary drama,  as  in  "Two  Faces 
of  Treason,"  which  starred  Lloyd 
Nolan  (I)  and  Larry  Blyden.  The 
program  was  telecast  yesterday 
(Feb.  10). 


10-11  period  instead  of  in  the  7:30- 
8:30  slot  on  Saturday. 

Saturday:  ABC-TV  still  is  far  from 
pinning  down  7:30-8:30,  some  three 
shows  considered  there  but  the  rest  of 
the  evening  is  assured;  CBS-TV's  big 
question  mark  is  just  what  half-hour 
show  it  might  select  (one  report  placed 
a  Gleason-produced  program  there). 
On  NBC-TV,  if  Joey  Bishop  is  moved 
out,  The  Lieutenant  is  a  possible  entry. 

New  life  in  Truman  series 

After  more  than  a  year  of  inaction, 
projected  Harry  S.  Truman  tv  series  on 
nature  of  U.  S.  Presidency  suddenly 
seems  apt  to  get  on  the  air  after  all.  Ap- 
parently despairing  of  finding  an  outlet 
himself  after  investing  close  to  $400,000 
in  rights  and  production  of  the  first  two 
programs,  producer  David  Susskind  re- 
portedly has  sold  all  rights  to  Screen 
Gems,  accepting  a  substantial  loss  be- 
cause of  his  desire  to  get  the  project 
moving.  It's  understood  Screen  Gems 
plans  13-half-hours  featuring  ex-presi- 
dent Truman  and  other  participants  in 
the  key  events  of  his  Presidency. 


rently  negotiating  with  CBS-TV  for 
a  group  of  dramatic  specials  to  be 
carried  on  the  network  next  fall.  No 
decision  has  been  made  as  yet  on  this 
project. 

Though  the  outlook  seems  bleak 
at  this  time  for  quality  original 
drama,  both  Messrs.  Cook  and 
Schaffner  feel  there  will  be  some  in- 
crease in  the  future,  though  it  may 
be  modest.  They  believe  that  "fear" 
is  the  main  factor  in  the  diminution 
of  quality  drama.  As  tv  costs  grew, 
both  advertisers  and  networks  be- 
came rating-conscious  and  looked  to 
"sure-fire"  entertainment,  they  assert. 

The  reason  they  believe  that  qual- 
ity drama  has  a  place  in  television, 
they  point  out,  is  that  Du  Pont 
drama  programs  have  been  achiev- 
ing approximately  40%  of  the  audi- 
ence for  the  time  period  (Sunday, 
10-11  p.m.).  The  Cook-Schaffner 
formula  is  to  provide  viewers  with 
a  range  of  dramatic  forms — allegory, 
comedy,  melodrama,  realistic  mood 
pieces — to  satisfy  Du  Pont's  require- 
ments that  its  productions  be  pro- 
vocative, contemporary  and  respon- 
sible. 

Mr.  Cook's  capsule  commentary: 
"I'm  not  saying  that  every  tv  show 
must  be  loaded  with  meaning.  But 
for  just  a  few  hours  a  week,  the 
medium  should  try — even  if  some 
of  the  tries  are  failures — to  break 
away  from  mediocrity." 


Du  Pont  only  remaining  live  original  drama  program  for  ,63-,64 
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WHO-TV's 
FIGURES 
"STACK  UP"! 


The  Nielsen  '61  map  shows  how  WHO-TV 
covers  Central  Iowa,  plus — but  take  a  look 
at  the  market-data  figures  for  this  42-  county 
area: 

TV  Homes   290,560 

Households   328,590 

CSI   $1,914,739,000 

Farm  Households   72,994 

Gross  Farm  Income.  . .  .$1,006,961,000 

Food  Sales  $  295,009,000 

Gen.  Merch.  Sales  $  136,641,000 

Home  Furn.  Sales  $  57,579,000 

Automotive  Sales  $  241,026,000 

Gas  Station  Sales  $  119,710,000 

Drug  Sales  $  43,530,000 

Total  Ret.  Sales  $1,377,012,000 

(Sources:  May,  '62  SRDS:  Iowa  Annual  Farm  Census,  1960: 
June  10,  1962  Sales  Management.) 

Get  your  share  of  this  great  market — most 
economically.  WHO-TV  offers  you  lowest 
costs-per-thousand  on  many  great  spot  buys. 
Ask  Peters,  Griffin,  Woodward,  Inc. 


3-TV 
UU  OTV 
U  JO-TV 
f  /IOTV 
HOTV 

Jho-tv 

111  MO  TV 
UJHO-TV 
UIHO-TV 
UJHOTV 
UIHOTV 
UIHO-TV 
UIHO-TV 
UIHOTV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHOTV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHO-TV 
UIHOTV 
UIHO-TV 


CHANNEL  13  •  DES  MOINES  UIHOTV 


PETERS,  GRIFFIN,  WOODWARD,  INC., 
National  Representatives 
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NBC  donates  films 

NBC-TV  has  made  available 
film  recordings  of  1 7  of  its  tele- 
vision programs  to  the  new  Li- 
brary and  Museum  of  Television 
of  the  National  Academy  of  TV 
Arts  and  Sciences  Foundation, 
Walter  D.  Scott,  executive  vice 
president,  announced  today  (Feb. 
11). 

The  programs,  according  to 
Mr.  Scott,  have  won  428  televi- 
sion awards,  as  special  shows  and 
episodes  in  daily  and  weekly  se- 
ries. Thomas  W.  Sarnoff  (1),  vice 
president  West  Coast  NBC,  made 
the  presentation  to  Harry  S. 
Ackerman,  library  chairman. 


Value  to  community 
basis  for  new  Emmy 

A  new  Emmy  award,  honoring  a 
commercial  tv  station  for  an  outstanding 
job  of  public  service  programming, 
will  be  presented  for  the  first  time  on 
May  26,  when  the  National  Academy 
of  Television  Arts  &  Sciences  makes  its 
annual  presentation  of  the  gold  trophies 
for  outstanding  achievements  in  tv  dur- 
ing 1962. 

Robert  Lewine,  NATAS  president,  in 
announcing  the  new  award,  said  that 
entries  will  not  be  judged  on  technical 
excellence,  which  would  give  an  ad- 
vantage to  major  market  stations  with 
large  program  and  news  departments, 
but  solely  on  the  value  of  the  station's 
contribution  to  the  community  it  serves. 
Along  with  the  program,  stations  are 
asked  to  submit  evidence  of  the  results 
it  accomplished. 

Each  of  the  nine  academy  chapters 
will  appoint  preliminary  judges  to  select 
the  best  entry  from  a  single  region  (not 


that  in  which  the  chapter  is  located), 
Mr.  Lewine  said.  The  nine  finalists 
will  then  be  sent  for  final  judging  by  a 
jury  of  outstanding  citizens,  which  will 
determine  the  program  that  most  merits 
the  award. 

Only  commercial  stations  may  make 
entries  for  this  award,  as  non-profit  edu- 
cational stations  are  supposedly  pro- 
grammed exclusively  as  a  public  service 
and  their  performance  cannot  be  mea- 
sured on  the  same  basis  as  that  of  a 
commercial  station. 

Wolper  Productions 
buys  Paramount  News 

Wolper  Productions  has  purchased 
Paramount  News,  including  its  com- 
plete news  film  library  of  more  than 
10  million  feet  of  film  covering  news 
events  of  the  past  36  years,  from  Para- 
mount Pictures  Co.  on  basis  where  price 
could  exceed  $500,000.  David  L.  Wol- 
per, president,  Wolper  Productions,  said 
the  company  will  be  renamed  Wolper 
Newsfilm  Library.  It  will  be  closed  for 
three  weeks  for  reorganization  and  per- 
sonnel changes. 

Dale  Robertson  heads 
new  Hollywood  firm 

Dale  Robertson  &  Assoc.  has  been 
formed  by  the  actor-producer  to  pro- 
duce theatrical  and  tv  films,  animated 
commercials  and  film,  tape  and  radio 
spots,  plus  personal  management  serv- 
ice. Headquarters  for  the  new  firm  is 
729  N.  Seward  St.,  Hollywood  38. 
Phone  is  Hollywood  6-3279.  The  new 
company  is  a  subsidiary  of  Juggernaut 
Inc.,  which  is  also  the  parent  company 
of  Eagle  Animation. 

Dale  Robertson  is  president  of  Dale 
Robertson  &  Assoc.  Vern  Carstensen, 
who  continues  as  secretary-treasurer  of 
Juggernaut,  is  executive  vice  president. 
Harry  Koplan,  head  of  Harry  Koplan 
Productions,  will  also  serve  the  new 
company  as  vice  president  and  producer 
of  tv  properties.  H.  Mike  Gurney,  for- 
merly general  manager  of  Mel  Blanc 
Assoc.,  is  vice  president  in  charge  of 


radio  and  tv  commercials.  Jack  Easton, 
talent  agent  who  discovered  Robertson, 
will  be  vice  president  in  charge  of  per- 
sonal management  in  addition  to  serv- 
ing his  own  clients. 

Official  producing 
new  war  series 

Official  Films  Inc.  will  produce  a 
new  half-hour  television  actuality  series, 
tentatively  titled  Men  at  War,  based  on 
the  major  battles  of  World  War  II, 
Seymour  Reed,  president  of  Official, 
announced  last  week. 

The  26-episode  series  will  have  au- 
thor-columnist Jim  Bishop  as  host-nar- 
rator. Film  footage  for  the  programs 
will  be  obtained  from  sources  through- 
out the  world  and  each  segment  will 
present  a  survivor  of  a  specific  engage- 
ment. 

The  series  will  be  produced  in  Holly- 
wood for  Official  by  Sherman  Grinz- 
berg,  production  supervisor  on  Biog- 
raphy, another  OF  presentation. 

Production  is  nearing  completion  on 
the  first  episode  of  the  new  series, 
which  will  deal  with  Iwo  Jima.  Other 
segments  will  include  the  Battle  of 
Stalingrad  and  Rommel's  desert  cam- 
paigns. Official  is  seeking  a  network 
sale  on  the  series. 

WPIX  documentaries 
to  run  in  prime  time 

WPIX  (TV)  New  York  will  intro- 
duce next  week  a  new  monthly  series 
of  documentaries  covering  major  events 
and  personalities  in  recent  history.  Pro- 
grams will  be  presented  in  prime  time. 

The  series,  titled  Special  of  the  Month, 
will  be  produced  by  Walter  D.  Engels 
and  William  L.  Cooper,  creators  of 
WPIX's  The  Secret  Life  of  Aclolph 
Hitler,  Castro,  Cuba  and  Communism 
and  other  documentaries. 

Initial  telecast  to  be  presented  Feb. 
19  (8:30-9:30  p.m.),  will  be  a  profile 
of  the  late  Evita  Peron.  Subsequent 
programs  will  examine  the  war  in 
Viet  Nam  and  the  rise  and  fall  of 
Mussolini. 


TvQ's  top  ten  for  January  by  age 


Total 

Age  Groups 

50+ 

Audience 

6-11 

12-17 

18-34 

35-49 

Rank 

Program 

TvQ* 

TvQ* 

TvQ* 

TvQ* 

TvQ* 

1 

Beverly  Hillbillies  (CBS) 

54 

84 

74 

50 

38 

46 

2 

Bonanza  (NBC) 

48 

47 

55 

44 

41 

55 

2 

Red  Skelton  Hour  (CBS) 

48 

71 

58 

43 

42 

45 

4 

Ben  Casey  (ABC) 

44 

44 

40 

47 

41 

45 

4 

Doctor  Kildare  (NBC) 

44 

55 

48 

41 

38 

46 

6 

Sat.  Night  Movies  (NBC) 

43 

55 

54 

46 

38 

29 

7 

Combat  (ABC) 

42 

59 

57 

41 

33 

30 

7 

Disney  World  of  Color  (NBC)  42 

67 

48 

35 

36 

36 

9 

Gallant  Men  (ABC) 

39 

57 

51 

37 

29 

24 

9 

Gunsmoke  (CBS) 

39 

57 

36 

30 

36 

44 

*  Percentage  of  viewers  familiar  with  a  show  who  consider  it  "one  of  my  favorites." 
Copyright  Home  Testing  Institute  Inc.,  1963. 
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SOURCE:  A.  C.  Nielsen  Station  Index.  May-June,  1962. 


ONE:  You  get  dominant  coverage  (42.1%  average  share)  in  the  five-county 
Metro  Atlanta  market,  where  retail  sales  soar  to  $1,352,520,000  annually. 

TWO:  You  reach  132  counties  in  Ga.,  Ala.,  S.  C,  N.  C,  and  Tenn.,  where 
retail  sales  total  $3,869,409,000  annually. 

Buy  the  one  that  gives  you  two  .  .  . 

WSB  RADIO 

Georgia's  50,000  watt  clear  channel  station 


Represented  by 

■^^^^^^   Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO  WHIO-TV,  Dayton. 
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A  drop  in  foreign  language  programming 


More  foreign  languages  are  being 
used  in  programs  broadcast  by  U.  S. 
radio  stations  than  seven  years  ago, 
but  the  number  of  stations  carrying 
foreign  language  programs  and  the 
number  of  hours  of  such  programs 
are  down  considerably. 

The  changes  in  foreign  language 
programming  since  1956  were  shown 
in  tabulations  from  information  fur- 
nished by  U.  S.  radio  stations  for 
their  listings  in  the  1963  Broadcast- 
ing Yearbook. 

The  new  1963  Yearbook  lists  a 
total  of  45  languages  in  which  pro- 
grams are  being  carried.  The  1956 
tabulation  totaled  40  languages. 

But  the  total  number  of  foreign 
language  hours  carried  weekly  on 
U.  S.  radio  stations  was  down  from 
some  4,500  hours  in  1956  to  3,420 
hours  in  the  1963  Yearbook.  The 
stations  carrying  such  programs  are 
down  in  number  from  463  in  1956 
to  397  outlets,  the  figures  show. 
Total  stations  on  the  air  were  2,935 
am  and  540  fm  in  1956,  and  3,795 
am  and  1,062  fm  at  the  end  of  1962. 

50  States  Now  ■  The  big  reason 
for  the  increase  in  total  languages 
was  the  admission  of  Hawaii  and 
Alaska  into  the  union.  It  added 
Eskimo  and  Athabascan  on  Alaskan 
stations  and  Samoan,  Filipino  and 
Chinese  on  Hawaiian  outlets. 

The  addition  of  Hawaii  as  a  state 


also  added  253  hours  of  Japanese  to 
U.  S.  radio  programming  and  placed 
that  language  in  third  place  in  total 
hours  of  foreign  language  programs 
aired  weekly  by  U.  S.  broadcasters. 

The  Spanish  language,  though 
down  from  2,800  to  1,885  hours, 
remained  the  dominant  foreign 
tongue  on  U.  S.  radio.  Italian  re- 
tained second  place  with  277  hours 
(450  in  1956);  Japanese  was  third 
with  264;  Polish  was  displaced  from 
third  place  to  fourth  with  250  hours 
(390  in  1956).  Other  languages  with 
more  than  a  hundred  hours  of  pro- 
gramming weekly  on  U.  S.  radio  sta- 
tions: German  150  (115  in  1956); 
French  127  (135  in  1956).  Yiddish 
dropped  out  of  the  hundred-plus 
group  with  53  hours  (102  in  1956). 

Nine  of  the  languages  are,  strictly 
speaking,  not  foreign,  but  North 
American  Indian  or  Eskimo  tribal 
tongues:  Acoma,  Athabascan,  Cher- 
okee, Chippewa,  Eskimo,  Navajo, 
Pueblo,  Seminole  and  Ute. 

Other  Languages  ■  The  other,  non- 
Indian  languages,  and  total  hours: 
Albanian  0.5;  Arabic  0.5;  Armenian 
6.5;  Austrian  0.5;  Basque  1;  Chinese 
23;  Croatian  1.5;  Czech  22;  Dutch 
6;  Filipino  46;  Finnish  12.75;  French 
126.75;  Gaelic  6;  German  149.75; 
Greek  39;  Hungarian  22.5;  Italian 
277.25;  Japanese  263.58;  Latin  0.5; 
Lebanese   0.75;   Lithuanian  12.25; 


Polish  250;  Portuguese  82;  Rumanian 
1;  Russian  2;  Samoan  1;  Scandinavi- 
an languages  13.25;  Serbian  6.5; 
Slavic  7;  Slovak  1.5;  Slovenian  11; 
Spanish  1,885;  Syrian  1.5;  Ukranian 
2.75;  Yiddish  53;  Yugoslav  45. 

There  were  no  foreign  language 
programs  reported  by  stations  in  ten 
states:  Arkansas,  Delaware,  Georgia, 
Kentucky,  Montana,  Nevada,  South 
Carolina,  Tennessee,  Vermont  and 
Virginia. 

The  1963  Broadcasting  Year- 
book lists  foreign  language  program- 
ming under  the  regular  radio  sta- 
tion listings,  which  also  include  other 
pertinent  information  about  each 
station. 

The  1963  Broadcasting  Year- 
book number,  the  largest  compila- 
tion of  broadcasting  facts  in  the  28- 
year  history  of  this  basic  reference 
encyclopedia,  contains  632  pages  with 
a  total  of  nearly  two-thirds  of  a  mil- 
lion words.  The  Yearbook  includes 
50  separate  directories  of  basic  eco- 
nomic, technical  and  business  facts 
indispensable  to  all  working  in  or 
contacting  the  worlds  of  radio  and 
television.  Single  copies  of  the  Year- 
book are  available  at  $5  each  so 
long  as  the  supply  lasts.  The  Year- 
book issue  plus  the  52  weekly  issues 
of  Broadcasting  are  $12.  Orders 
should  be  sent  to  Broadcasting  Cir- 
culation Dept.,  1735  DeSales  St. 
N.  W.,  Washington  6,  D.  C. 


State  Dept.  plans 
filming  at  WTTG  (TV) 

The  third  of  a  series  of  one-hour 
specials,  entitled  "State  Department 
Briefing:  Red  China  and  the  USSR," 
was  filmed  Feb.  2  in  the  studios  of 
WTTG  (TV)  Washington. 

The  program  featured  a  briefing 
team  including  Dean  Rusk,  Secre- 
tary of  State,  U.  Alexis  Johnson,  Dep- 
uty Under  Secretary  for  Political  Af- 
fairs, W.  Averell  Harriman,  Assistant 
Secretary  of  State  for  Far  Eastern  Af- 
fairs, as  well  as  other  department  and 
non-government  notables. 

The  briefing  was  followed  by  a  ques- 
tion-and-answer  period  moderated  by 
John  L.  Steele,  chief  of  the  Time-Life 
Washington  Bureau. 

Film  Sales  . . . 

Seven  Arts,  Volumes  4  and  5  (Seven 
Arts  Assoc.):  Sold  to  KSL-TV  Salt 
Lake  City;  WCNY-TV  Carthage- Water- 
town,  N.  Y.,  and  WLOS-TV  Asheville, 
N.  C.  Vols.  4  and  5  now  in  53  markets. 

Seven  Arts,  Volume  3  (Seven  Arts 


Assoc.):  Sold  to  KSL-TV  Salt  Lake 
City  and  WMT-TV  Cedar  Rapids.  Now 
in  90  markets. 

The  Detectives  (Four  Star) :  Sold  to 
KSHO-TV  Las  Vegas,  WGN-TV  Chi- 
cago and  KMBC-TV  Kansas  City.  Now 
in  29  markets. 

Dick  Powell's  Zone  Grey  Theater 
(Four  Star):  Sold  to  KSHO-TV  Las 
Vegas;  WSPD-TV  Toledo;  WOC-TV 
Davenport,  Iowa;  and  KOA-TV  Den- 
ver. Now  in  20  markets. 

Stagecoach  West  (Four  Star) :  Sold  to 
KCPX-TV  Salt  Lake  City.  Now  in  5 
Markets. 

Program  notes... 

Available:  'Michael  Shayne'  ■  NBC 

Films  reports  it  is  placing  the  hour 
Michael  Shayne  series  into  syndication. 
Local  stations  and  advertisers  will  be 
offered  32  episodes  which  appeared  on 
NBC-TV  during  1960  and  1961. 

New  school  show  ■  The  pilot  of  a  new 
60-minute  tv  program,  produced  by  Red 
Skelton's  and  Jack  Webb's  production 


companies  for  CBS,  has  been  started  in 
Hollywood.  The  V.P.'s,  starring  Dennis 
Weaver  and  Jane  Wyman  as  vice  prin- 
cipals of  a  small-town  high  school,  will 
be  directed  by  Mr.  Webb. 

Tv  tee  ■  Production  has  begun  on  The 
Golden  Tee,  a  90-minute  tv  special 
on  golf  produced  by  Jack  Douglas  Or- 
ganizations. Mr.  Douglas,  who  claims 
the  show  will  be  the  most  expensive 
ever  made  on  golf,  plans  to  sign  several 
celebrities  for  the  production,  including 
golfer  Byron  Nelson. 

26  instead  of  12  ■  Trans-Lux  Televis- 
ion Corp.  reports  it  will  distribute  26 
episodes  of  the  Frontiers  of  Knowledge 
half-hour  science  series  instead  of  12, 
as  originally  planned,  because  of  grow- 
ing audience  and  station  interest.  The 
series  is  produced  by  WFIL-TV  Phila- 
delphia in  cooperation  with  the  U.  of 
Pennsylvania. 

Now  in  color  ■  Telesynd,  New  York, 
a  division  of  the  Wrather  Corp.,  is  of- 
fering for  network  sale  78  episodes  of 
Sgt.  Preston  of  the  Yukon  which  were 
filmed  in  color. 
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Us  hayseeds  got 
a  real  OASIS! 


GOING  back  to  fundamentals  a  little  bit,  we'd 
like  to  remind  you  that  the  Red  River  Val- 
ley is  one  of  the  most  fertile  areas  in  America — 
thousands  of  square  miles  of  ancient  lake-bed 
with  deep,  rich  soil  —  so  fabulous  that  even  the 
Encyclopaedia  Britannica  comments  on  it.  Look 
up  "Red  River  Valley,"  and  see! 


Fargo  is  the  very  heart  and  center  of  this 
enormous  and  prosperous  Valley.  People  listen 
to  WD  AY  Radio,  all  over  the  Valley  —  come  in 
from  miles  and  miles  around  for  shopping,  rec- 
reation, big-ticket  spending. 

Ask  PGW  for  the  whole  story.  We  know  you'll 
be  fascinated. 


WDAY 


5000  WATTS  •  970  KILOCYCLES  •  NBC 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC.,  Exclusive  National  Representatives 
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BROADCAST  ADVERTISING 


MATTEL  EXPLAINS  NEW  PLAN 

Station  purchasing  its  'Funny  Company'  show 
will  get  matching  spot  buys  from  toy  maker 


Plans  of  Mattel  Inc.,  toy  maker  whose 
year-round  use  of  network  television 
revolutionized  toy  advertising,  to  finance 
the  production  of  a  spot  tv  program 
series  and  to  become  a  participating 
sponsor  of  the  program  (Closed  Cir- 
cuit, Feb.  4),  were  spelled  out  Tuesday 
at  a  meeting  of  more  than  40  station 
salesmen  and  representatives  in  Los 
Angeles.  Eddie  Smardan,  radio-tv  di- 
rector of  Carson/ Roberts,  Mattel's 
agency,  explained  the  scheme  at  a  two- 
hour  breakfast  meeting,  at  which  three 
five-minute  episodes  from  the  series, 
The  Funny  Company,  were  screened. 

Key  of  the  plan  is  an  agreement  by 
Mattel  to  buy  one-minute  participa- 
tions or  adjacencies  in  The  Funny  Com- 
pany on  a  two-year  non-cancellable  con- 
contract  at  the  same  price  the  station 
pays  for  an  unlimited  run,  three-year 
license  period  for  each  five-minute 
episode.  In  effect,  the  station  sets  its 
own  price  for  the  series  and  for  the 
Mattel  commercials,  Mr.  Smardan  ex- 


plained. Assume  the  price  set  is  $100. 
The  station  would  then  pay  the  pro- 
gram producers  $26,000  for  three  years' 
use  of  the  programs.  Mattel  would  con- 
tract to  buy  260  minute  spots  a  year 
for  two  years  in  A  markets  (at  the 
assumed  $100  rate,  this  would  mean  a 
total  expenditure  of  $52,000).  In  B 
markets,  Mattel  would  agree  to  buy  156 
spots  a  year  ($31,200  total  for  two 
years) .  Only  in  C  markets,  where  the 
Mattel  guarantee  would  be  for  130 
spots,  would  the  toy  company's  expendi- 
ture for  time  be  just  equal  to  the  sta- 
tion's expenditure  for  the  program. 

"Since  the  time  rates  are  set  in  ad- 
vance on  a  non-pre-emptible  basis  for 
the  entire  two-year  period,  the  total  of 
the  two-year  time  contract  for  the  first 
130  minutes  used  by  Mattel  each  year 


becomes  the  total  amount  of  the  film 
contract,"  a  fact  sheet  explains.  On 
participations  in  excess  of  130,  Mattel 
will  pay  "normal"  rate  increases,  not 
to  exceed  15% 

Mattel  has  set  Jan.  13,  1964,  as  the 
date  it  will  start  its  use  of  The  Funny 
Company  as  an  advertising  vehicle.  By 
that  time  90  of  the  five-minute  episodes 
will  be  ready.  However,  if  stations  want 
to  start  broadcasting  the  program 
earlier,  in  September,  say,  when  60 
episodes  are  scheduled  to  be  completed, 
the  company  would  have  no  objection. 
Similarly,  while  broadcasting  the  series 
as  half-hour  programs  made  up  exclu- 
sively of  Funny  Company  films  is  ad- 
vocated, no  restrictions  are  placed  on 
stations  which  feel  another  schedule  is 
better,  such  as  including  one  or  more 
of  these  films  in  an  established  chil- 
dren's program  period. 

It's  a  Cartoon  ■  The  program  itself 
is  a  cartoon,  available  either  in  color 
or  black-and-white  prints,  which  the 


stations  purchase  at  $7.24  per  mono- 
chrome print,  $14.17  per  color  print, 
"less  than  the  price  charged  by  General 
Film  Labs  for  making  them,"  Mr. 
Smardan  stated.  Prints  are  to  be  paid 
for  on  delivery,  but  stations  can  take 
up  to  two  years  to  pay  for  their  three- 
year  program  licenses,  with  minimum 
payments  of  one-24th  of  the  total  each 
month. 

The  programs  depict  the  cartoon  ad- 
ventures of  a  group  of  youngsters  who 
call  themselves  the  Funny  Company 
and  are  available  for  any  sort  of  job 
which  will  earn  them  some  spending 
money.  The  jobs  range  from  the  prosaic 
kind,  like  cleaning  out  an  attic  (al- 
though when  they  find  the  evil  agents 
of  a  foreign  power  there  in  search  of 
secret  plans  the  situation  becomes  any- 


thing but  prosaic),  to  the  bizarre,  like 
giving  a  guided  tour  through  a  haunted 
house,  or  selling  toothpaste  to  a  walrus. 

While  the  programs  are  chiefly  se- 
quences of  fast-moving  comedy-dra- 
matic action,  each  episode  includes  one- 
to-two  minutes  of  education,  so  natural- 
ly introduced  that  it  will  be  as  acceptable 
to  young  viewers  as  it  will  be  approved 
by  their  parents  and  teachers,  or  so 
Mattel  and  Carson/Roberts  believe. 
They  screened  almost  200  children's  tv 
shows  in  search  for  one  that  "would 
please  kids,  advertisers  and  Minow," 
as  c/R's  vice  president  explained  in  his 
Monday  Memo  (Dec.  24,  1962).  Not 
finding  what  they  were  after,  a  pro- 
gram that  "would  give  the  kids  some- 
thing to  take  away  with  them"  and 
would  avoid  both  the  "stuffiness  of  an 
old-fashioned  schoolroom  and  the  same- 
ness of  more  'sillytoons,'  "  they  en- 
couraged the  creation  of  The  Funny 
Company  and  financed  its  production. 

The  programs  are  produced  by  The 
Funny  Co.,  a  group  of  Hollywood  pro- 
ducers, writers,  animators,  voice  talent 
and  musicians,  formed  expressly  to  pro- 
duce this  series.  The  members  work  for 
minimum  scale  and  will  share  in  the 
profits  of  the  production,  if  any,  on  a 
co-op  basis.  Head  of  the  group  as  execu- 
tive producer  and  script  supervisor  is 
Ken  Snyder,  senior  vice  president  of 
Needham,  Louis  &  Brorby,  recognized 
lyricist  and  composer  as  well  as  a  top- 
flight producer  of  tv  and  radio  com- 
mercials. Sam  Nicholson,  for  10  years 
creative  director  for  TV  Spots,  is  anima- 
tion producer.  Leo  Salkin,  associate 
producer  of  The  Alvin  Show,  has  the 
same  title  with  The  Funny  Co.  Musical 
director  is  Jack  Fascinato,  who  started 
in  tv  with  Kukla,  Fran  &  Ollie  and 
today  is  one  of  the  best  known  musical 
directors  in  the  film  business. 

Wanted  a  Change  ■  In  addition  to 
looking  for  a  worth-while  juvenile  tv 
vehicle  for  its  advertising,  Mattel 
wanted  to  change  its  tv  expenditures, 
which  this  year  are  made  mostly  in 
network  television,  in  accordance  with 
a  belief  that  "the  dynamics  of  local 
programming,  local  personalities,  sta- 
tion selection,  local  promotion  and  mer- 
chandising can  be  utilized  in  such  a 
way  as  to  overcome  the  apparent  ad- 
vantages of  network  over  spot."  Despite 
its  lack  of  any  equity  in  the  films  it  is 
financing,  Mattel  is  willing  to  support 
them  because  of  its  ownership  of  prod- 
uct merchandising  for  The  Funny  Com- 
pany characters.  The  producers  will 
share  in  revenues  derived  from  product 
merchandising.  Without  Mattel  ID's  in 
the  films  or  restrictions  on  other  toy 
firms  taking  adjacencies,  Mattel  may  ask 
for  adjacencies  of  its  own  beyond  those 
in  its  basic  contract. 


Buzzer  Bell  Shrinking  Violet  Dr.  Von  Upp 

The  good  guy,  his  gal  &  the  bad  guy  of  "Funny  Company" 
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JUST  OFF  THE  PRESS 
AND  GOING  FAST! 
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FACILITIES  OF  TELEVISION:  Station  profiles, 
call  letters,  channels,  allocations,  applications 
pending,  catv,  translators;  group  and  news  I 
paper/magazine  ownership,  station  sales. 


FACILITIES  OF  AM/FM  RADIO:  Station  directory  ] 
includes  executive  personnel,  speciality  pro- 
grams, reps,  call  letters,  frequencies;  Canada, 
Mexico-Caribbean  stations. 


BROADCAST  EQUIPMENT/FCC  RULES:  Manufac- 
turers &  services,  new  Product  Guide;  awards 
and  citations,  television  network  map. 


CODES/PROGRAM  SERVICES:  Tv  and  radio  codes;  j 
program  producers,  distributors,  production 
services,  news  services,  talent  agents,  for- 
eign language  and  negro  programming  by  sta-| 
tions;  broadcast  audience  data. 


REPRESENTATIVES,  NETWORKS,  TRADE  GROUPS  | 
including  regional  reps  and  networks;  attor- 
neys, consultants,  engineers,  associations;  ] 
U.S.  govt,  agencies;  news  and  farm  directors. 


AGENCIES,  ADVERTISERS,  BILLINGS:  Leading 
advertisers,  agencies  and  their  billings;  books 
and  reference  works;  schools,  major  trends, 
events,  agency  financial  profile  1952-61. 


Designed  for  your  specialized 
largest  (632  pages)  and  most 
broadcasting  and  the  associated 
and  business  facts  indispen- 
sable to  all  working  in  or 
contacting    the   worlds  of 
radio  and  television. 


Compiled,  written  and  edited  by 
the  same  staff  that  produces 
BROADCASTING— The  Business- 
weekly  of  Television  and  Radio 

—serving  the  business  of 
broadcasting  since  1931. 


LIMITED  EDITION 

$5.00  copy 


"must  know"  references,  the  1963  BROADCASTING  Yearbook  issue  is  the 
complete  encyclopedia-type  book  ever  published  for  the  business  of  radio-tv 
arts  and  services.  It  includes  50  separate  directories  of  basic  economic  technical 


■USE  THIS  COUPON  TO  ORDER  YOUR  COPY  NOW.' 
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1735  DeSales  Street,  N.W., 
Washington  6,  D.  C. 


□  1963  Yearbook  and  the  next 

52  issues  of  BROADCASTING  Businessweekly — $12.00 

□  52  issues  of  BROADCASTING  Businessweekly — $7.00 

□  1963  BROADCASTING  Yearbook  only— $5.00 

□  Payment  Enclosed  □  Please  Bill 
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company  name 


iddr 
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ADVERTISING  WANTS  TO  BREATHE 

Fears  of  government  inroads  aired  at  Washington  meeting; 
admen  express  disfavor  with  FTC  plea  for  industry  support 


Advertising  and  government  came 
face  to  face  in  Washington  last  week 
with  the  focus  on  federal  efforts  for 
additional  controls  over  the  medium. 

Following  two  days  of  discussion  at 
the  5th  annual  mid-winter  conference 
of  the  Advertising  Federation  of  Amer- 
ica and  the  Advertising  Assn.  of  the 
West,  these  developments  captured  the 
spotlight: 

■  A  dispute  between  the  AFA's  gen- 
eral counsel  and  a  Republican  congress- 
man and  former  agency  head  over  how 
friendly  the  Kennedy  administration  is 
to  business  and  advertising. 

■  A  strong  counterattack  by  Peter 
G.  Peterson,  president  of  Bell  &  Howell 
Co.,  on  the  current  popular  pasttime 
of  attacking  all  forms  of  advertising. 

■  A  pitch  by  Federal  Trade  Commis- 
sion Chairman  Paul  Rand  Dixon  for 
AFA-AAW  support  of  his  agency's  re- 
quest for  legislation  giving  it  the  au- 
thority to  order  questioned  advertising 
stopped  while  the  wheels  of  ligitation 
are  turning.  "The  time  is  overdue  for 
you  who  represents  reputable  elements 
in  the  advertising  industry  to  realize 


that  the  FTC  is  not  trying  to  run  your 
business  or  even  to  tell  you  how," 
Chairman  Dixon  said. 

■  Just  as  strong  words  by  Mr.  Peter- 
son and  others  against  the  same  "un- 
precedented" proposal  advocated  by  Mr. 
Dixon. 

■  A  telegram  from  President  Ken- 
nedy praising  the  "dynamic  role  which 
advertising  plays  in  improving  our  liv- 
ing standards  and  expanding  our  na- 
tional economy.  ...  It  is  through  such 
conferences  as  yours,  where  representa- 
tives of  advertising  and  government 
meet  for  frank  and  open  discussion  of 
the  issues  involved,  that  consumer  in- 
terests will  best  be  protected." 

At  the  start  of  the  two  day  confer- 
ence, Mark  W.  Cooper  was  announced 
as  the  new  president  of  AFA  (see 
Weeks'  Headliners,  page  10).  Mr. 
Cooper,  director  of  public  relations  for 
the  General  Telephone  Co.,  will  take 
over  his  new  duties  in  two  weeks.  His 
appointment  was  announced  by  George 
Head,  AFA  board  chairman  and  adver- 
tising and  sales  promotion  manager  of 
the  National  Cash  Register  Co. 


Some  700  delegates,  representing  the 
blue  chip  advertisers  and  agencies,  at- 
tended the  conference  last  Tuesday 
and  Wednesday  in  Washington.  It 
closed  with  a  reception  for  members  of 
Congress  and  other  government  officials. 

Pennsylvania  Ave.  Dispute  ■  Two 
speakers  at  the  Tuesday  night  opening 
session  took  opposing  views  on  just 
how  friendly  President  Kennedy's  ad- 
ministration is  toward  advertising — 
with  a  member  of  Congress  warning 
delegates  not  to  believe  the  "high  sound- 
ing statements"  from  the  White  House. 

Rep.  Bob  Wilson  (R-Calif.),  a  for- 
mer agency  executive  in  San  Diego, 
disputed  the  contention  of  John  J.  Ryan, 
AFA  general  counsel,  that  advertising 
now  is  enjoying  an  "unaccustomed  era 
of  good  rapport  with  a  national  Ad- 
ministration." Mr.  Ryan  maintained  the 
President  is  keenly  aware  of  the  im- 
portance of  cultivating  the  assistance 
and  cooperation  of  business  and  that 
there  can  be  no  doubt  about  the  sin- 
cerity of  his  statements  friendly  to 
business  and  advertising. 

Mr.  Ryan,  a  Democratic  member  of 


Mark  F.  Cooper  (I),  public  relations  of  America,  huddles  at  last  week's  Bell  &  Howell   president  Peter  G. 

director  of  General  Telephone  Co.  of  conference  in  Washington  with  AFA  Peterson    warns    that    no    sin  of 

the  Southwest  and  newly  elected  pres-  Board  Chairman  George  Head,  Na-  advertising  could  compare  with  its  re- 

ident  of  the  Advertising  Federation  tional  Cash  Register  Co.  gression  under  federal  regulation. 
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the  New  York  State  Legislature,  said 
that  it  is  evident  the  President  has 
spurned  the  advice  of  his  advisors  who 
advocate  "pump  priming" — increased 
government  spending  and  false  aids  for 
economy.  The  administration  has  not 
fallen  for  the  theory,  advocated  by  some 
of  his  advisors,  that  advertising  is  a 
totally  unproductive  industry  "to  be 
harassed  in  every  fashion,"  he  said. 

Rep.  Wilson,  on  the  other  hand,  said 
"I  don't  see  much  to  be  happy  about 
in  the  attitude  of  the  administration" 
toward  advertising.  He  said  he  is  dis- 
turbed over  the  voices  around  the  Pres- 
ident which  are  anti-advertising.  He 
charged  the  FCC  and  FTC  are  "running 
rampant  over  a  lot  of  businesses  and 
unduly  influencing  advertising,  radio 
and  tv." 

Mr.  Ryan,  member  of  the  New  York 
firm  of  Sawyer,  Sullivan  &  Ryan,  also 
had  harsh  words  for  agencies  seeking 
greater  powers  over  the  industry  in  cit- 
ing apparent  "contradictions"  in  the 
attitude  of  the  administration.  He  said 
the  FCC  is  trying  to  take  a  "larger  and 
larger  part  in  radio  and  tv  program- 
ming" and  that  "bureaucratically-con- 
ceived  inhibitions"  are  being  placed  by 
government  against  some  forms  of  ad- 
vertising. 

Hitting  the  FTC  request  for  cease- 
and-desist  and  injunctive  powers  as  an 
"unprecedented"  grab  for  power,  Mr. 
Ryan  warned:  "We  must  be  constantly 
alert  to  insure  that  misguided  zealots  in 
government  do  not  foist  upon  us  restric- 
tions and  regulations  which  we  .  .  . 
know  can  only  lead  to  chaos  or  de- 
struction." 

Concern  Lessened  ■  Arthur  Fatt, 
board  chairman  of  Grey  Advertising 
Inc.  and  chairman  of  last  week's  con- 
ference, said  the  industry  no  longer 
looks  with  fear  on  the  Kennedy  ad- 
ministration but  now  has  an  opinion 
of  "quiet  confidence." 

In  a  keynote  address,  he  disclosed 
that  11  of  16  agency  heads  (represent- 
ing billings  of  nearly  $2  billion)  feel 
that  advertising's  relations  with  govern- 
ment are  much  the  same  at  the  present 
time  as  during  the  Eisenhower  years. 
Only  5  of  the  16  said  they  thought  the 
government-advertising  relations  had 
worsened  since  President  Kennedy  took 
office,  Mr.  Fatt  said. 

Government  and  advertising  "can't 
afford  the  luxury  of  being  antagonists," 
he  said. 

One  criticism  of  the  administration 
given  in  the  survey,  Mr.  Fatt  said,  was 
"the  method  of  FCC  pronouncements 
in  respect  to  its  guardianship  of  public 
taste." 

Peterson  Hits  Controls  ■  Warning 
against  government  attempts  to  control 
the  imponderables  of  advertising,  Mr. 
Peterson  said:  "No  sin  that  advertising 
could  commit  could  be  as  great  as  its 


Taking  a  break  in  Washington  last  E.  Rine,  Storer  Broadcasting  Co.,  and 
week  were  (I  to  r)  Pete  Cash,  president  John  R.  Bowers,  car  advertising  man- 
of  Tv  Bureau  of  Advertising;  William     ager  for  the  Ford  Div.  of  Ford  Motor. 


regression  by  government  forces — for  mold  advertising  patterns  at  least  as 
if  advertising  can  be  forced  into  a  much  as  the  public  is  influenced  by  ad- 
bureaucratic  strait  jacket,  where  does  vertising,  he  said. 

this  end?"  Government  Talks  Back  ■  The  chair- 

For  the  last  few  years,  he  said,  Madi-  men  of  the  FCC,  Newton  N.  Minow, 

son  Avenue  has  been  America's  most  and  the   Federal  Trade  Commission, 

popular  villain.   "The  Wolves  of  Wall  Paul  Rand  Dixon,  participated   in  a 

Street,  as  they  were  vividly  described  panel  on  "Government  Speaks  to  Ad- 

in  the  twenties,  are  probably  greatly  re-  vertising."  Mr.  Minow  had  no  prepared 

lieved  to  give  up  their  pre-eminent  posi-  statement  but  Chairman  Dixon  made  a 

tion,"  he  said.  ringing  attack  on  the  opponents  of  his 

Attacks  on  advertising  should  be  agency's  efforts  to  acquire  authority  to 
broadened  to  include  the  businessmen,  issue  cease-and-desist  orders, 
who  design  and  market  the  products  Departing  from  his  prepared  text,  the 
and  the  consumers,  who  buy  the  prod-  FTC  chairman  said  that  members  of 
ucts.  If  the  consumer  is  to  be  protected  his  agency  are  "experts"  on  advertising 
against  outside  forces,  Mr.  Peterson  and  that  federal  judges — to  whom  the 
said,  it  is  well  that  he  be  confronted  FTC  must  now  go  for  temporary  in- 
directly with  what  he  is  being  protected  junctions  to  stop  questioned  advertis- 
against  and  what  the  methods  and  costs  ing — are  not.  The  FTC  knows  the  law 
of  protecting  him  are  likely  to  involve.  and  how  to  enforce  it,  he  said,  and  if 
"If  it  is  his  tastes  that  are  being  criti-  advertisers  do  not  like  it  "then  get  your- 
cized,  then  let  us  say  so  directly,"  the  selves  some  new  laws." 
Bell  &  Howell  president  said  to  govern-  He  predicted  that  if  the  trade  com- 
ment, mission  is  not  given  the  authority  to 

The  basic  question  is  the  freedom  of  order  a  stop  temporarily  of  advertising 

the  consumer  to  make  a  choice  among  it  has  questioned  during  ligitation  there 

the  widest  possible  number  of  alter-  will  be  no  small  business  20  years  from 

natives  and  whether  he  has  the  wisdom  now.  Because  of  present  due  process 

to  make  these  choices  which  advertising  requirements    and    despite  numerous 

gives  him,  Mr.  Peterson  said.  speed-ups  in  work  procedures,  "any  un- 

In  the  long  run,  he  said,  the  only  principled  advertiser  can  delay  justice 
formula  that  will  raise  the  standards  of  long  enough  to  make  a  killing,"  Chair- 
advertising  is  the  raising  of  the  level  man  Dixon  charged, 
of  American  culture  generally.  If  media  If  the  FTC  had  the  authority  to  issue 
continue  their  present  rise  in  culture,  temporary  stop  orders,  it  could  put  an 
the  consuming  public  will  in  the  future  end  to  the  "futilities  of  belated  final 
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Sen.  Vance  Hartke  (D-lnd.)  (r)  listens 
as  Wilbur  G.  Kurtz  Jr.,  product  pro- 
orders,"  he  said.  A  lot  of  "misinforma- 
tion" has  been  spread  concerning  the 
FTC's  request  for  new  powers,  he  said, 
in  giving  the  government  version  of 
safeguards  written  into  the  legislation 
to  prevent  abuses  by  future  trade  com- 
missions. The  bills  in  dispute  were  in- 
troduced by  Rep.  Wright  Patman  (D- 
Tex.)  (HR  1105)  and  Rep.  Tom  Steed 
(D-Okla.)  (HR  594). 

Minow  Theory  ■  Chairman  Minow 
said  that  the  broadcasting  industry  does 
not  realize  that  most  broadcasters  come 
to  him  to  request  more  regulation  of 
radio-tv,  not  less.  They  want  their 
competitors  regulated  but  not  them- 
selves, he  said. 

He  said  he  is  "very  pleased"  that  the 
trade  commission  has  taken  steps  to 
control  rating  services  but  saw  no  need 
for  a  written  definition  of  the  term 
"public  interest."  The  FCC's  theory, 
he  said,  is  to  let  the  broadcaster  deter- 
mine the  needs  of  the  public  in  his  area 
and  then  "we  hold  him  to  his  evalua- 
tion." 

Chairman  Minow  praised  Bell  & 
Howell  for  its  "conspicuously  courage- 
ous job  in  tv  advertising"  in  its  sponsor- 
ship of  Close  Up  and  urged  more  adver- 
tisers to  put  some  of  their  budgets  in 
such  programming.  "This  is  not  just 
good  citizenship  but  good  business,"  he 
said. 

Arthur  Motley,  publisher  of  Parade 
Publications  Inc.  and  moderator  of  the 
panel,  expressed  concern  over  govern- 
ment trends.  As  government  has  grown 
big,  it  is  not  merely  the  law  that  causes 
concern  but  also  the  agencies,  he  said. 

The  third  panelist,  Dr.  Persia  Camp- 
bell, a  member  of  the  President's  Con- 
sumers Advisory  Committee,  said  the 
committee  is  designed  to  serve  buyers 
who  want  reliable  information  "so  they 
can  make  reasonable  judgments  about 
their  desires."  She  said  that  most  con- 
sumers are  not  aware  of  the  protections 


motion  manager  for  Coca  Cola,  At- 
lanta, relates  an  advertising  problem. 

they  have  and  the  marketing  services 
offered  them  by  government. 

Advertising's  Role  ■  "Advertising's 
Role  in  American  Communications" 
was  discussed  by  a  panel  consisting  of 
Donald  McGannon,  president  of  West- 
inghouse  Broadcasting  Co.;  Andrew 
Heiskell,  board  chairman  of  Time  Inc., 
and  Denver  Post  publisher  Palmer 
Hoyt.  RCA  vice  president  Ralston  H. 
Coffin,  conference  vice  chairman,  was 
moderator. 

Mr.  McGannon  stressed  that  "it  is 
the  essence  of  the  media  of  radio  and 
tv  that  they  be  mass  in  their  application 
and  direction."  He  pointed  out  that  the 
Communications  Act  charges  broadcast- 
ing with  providing  a  service  to  "all  the 
people  of  the  U.S."  The  great  role  and 
challenge  to  radio  and  tv  is  to  maintain 
the  largest  possible  audiences  by  the 
best  and  most  creative  forms  of  pro- 
gramming oriented  to  the  American 
family  and  to  afford  them  opportunities 
for  learning,  for  challenge,  for  inspira- 
tion and  for  information,  he  said. 

Mr.  McGannon  explained  the  "del- 
icate process"  necessary  in  the  effective 
use  of  communications  media — the  level 
and  flow  of  audience.  "We  must  exer- 
cise ingenuity  and  courage  in  daring 
to  reach  millions  on  the  one  hand  but 
collaterally  certain  specific  thousands 
..."  he  said.  "We  must  contribute  .  .  . 
to  the  people's  understanding  of  the 
issues  of  the  day." 

Freedom  a  Must  ■  Democratic  gov- 
ernment could  not  exist  for  long  with- 
out communications  media  free  from 
government  control,  according  to  Mr. 
Heiskell.  Radio-tv  and  the  newspapers 
could  not  exist  without  advertising,  and 
advertising  could  not  exist  without  the 
free  enterprise  system,  he  said.  The  only 
alternative  is  subsidy  by  government, 
Mr.  Heiskell  and  other  speakers  stressed. 

Advertising  is  the  "financial  warran- 
ty of  free  electronic  communication  and 


it  is  the  guarantee  of  our  free  press," 
Mr.  Hoyt  told  the  AFA-AAW  dele- 
gates. "The  much-maligned  institution 
of  American  advertising  is  really  a  solid 
cornerstone  of  our  freedom,"  he  said. 

Even  if  advertising  did  not  have  a 
special  economic  role  as  the  mover  of 
goods  to  the  consumer,  as  the  basic 
guarantee  of  free  communications  me- 
dia it  is  worthy  of  protection  and  pre- 
servation, he  said.  Radio-tv  and  news- 
papers can  remain  free  from  govern- 
ment only  with  a  continued  source  of 
income  from  advertisers,  Mr.  Hoyt  said. 

Ad  Pitch  ■  A  pitch  for  the  President's 
proposal  to  cut  individual  income  taxes 
was  made  in  a  luncheon  address  to  the 
conference  by  Ivan  A.  Nestingen,  un- 
der secretary  of  Health,  Education  & 
Welfare.  The  proposed  tax  cut  will 
increase  sales  and  "will  generate  a 
larger  gross  national  product  in  which 
we  all  will  share,"  he  said  in  drawing  a 
parallel  with  advertising. 

When  a  business  runs  into  economic 
trouble  it  would  be  tempted  to  trim 
its  advertising  budget  when  it  "might 
be  better  advised  to  do  just  the  oppo- 
site— to  borrow  if  need  be —  so  that  it 
can  step  up  advertising  and  raise  sales 
levels,"  Mr.  Nestingen  said.  This  may 
make  the  balance  sheet  look  temporar- 
ily worse  but  in  the  long  run  the  added 
advertising  expense  can  prove  to  be  a 
good  investment  if  it  halts  the  down- 
ward spiral  of  sales,  he  maintained. 

"The  same  result  will  come  about 
from  a  tax  reduction — even  though  it 
comes  at  a  time  when  the  federal  gov- 
ernment needs  more,  not  fewer,  dollars 
to  meet  its  obligations,"  he  said. 

Paul  S.  Willis,  president  of  the  Gro- 
cery Manufacturers  Assn.,  cited  adver- 
tising as  one  of  the  principal  reasons 
for  the  "fabulous  and  steady"  growth 
of  the  food  industry.  The  advertising 
industry  has  made  great  contributions 
to  the  American  people  and  to  the 
total  economy,  he  said.  "Promotion  and 
advertising  are  the  lifeblood"  of  food 
marketing,  he  said. 

The  latest  listing  of  the  top  100  ad- 
vertisers shows  that  30  of  the  first  50 
are  GMA  members  and  57  of  the  top 
100.  Advertising  is  necessary,  he  said, 
because  very  few  have  been  able  to 
build  a  successful  and  profitable  na- 
tional marketing  food  business  without 
the  use  of  effective  advertising.  "The 
record  supports  the  fact  that  advertis- 
ing is  a  great  force  that  influences  con- 
sumer purchases,"  Mr.  Willis  said. 

Feb.  15  entry  deadline 
for  tv  commercial  contest 

A  Feb.  15  entry  deadline  has  been  set 
for  the  fourth  annual  American  Tv 
Commercials  Festival.  All  commercials 
telecast  in  the  U.S.  and  Canada  between 
March  1,  1962,  and  March  1,  1963,  are 
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Judge  it  where  tv  viewers  do... 
where  today's  best-selling  pictures 
comefromScoTCH@BRANDVideoTape 

Today's  great  American  theatre  is  the  living  room — not 
the  projection  room.  If  you're  viewing  tv  commercials 
or  pilots  on  the  conference  room  screen,  remember:  the 
only  "screen"  the  tv  audience  sees  is  the  face  of  the 
tube!  When  you  view  shows  or  commercials  as  you 
would  a  movie  you're  sitting  in  the  dark  all  alone  .  .  . 
no  one  you're  trying  to  reach  will  see  them  that  way! 

The  tube  is  the  test  every  time!  Put  your  commercial 


or  show  on  "Scotch"  brand  Video  Tape  and  view  it 
on  a  tv  monitor.  Then  you'll  be  looking  at  it  with  the 
same  eyes  as  the  customer.  There  are  no  optical-to-elec- 
tronic translation  problems.  Every  image  is  an  electronic 
original  completely  compatible  with  the  tv  set  in  the  home. 

Picture-prove  it !  View  a  filmed  and  a  video-taped  pro- 
duction side  by  side  on  monitors.  See  the  inimitable 
"here  and  now"  quality  that  "Scotch"  Video  Tape 
offers  agencies,  advertisers,  producers,  syndicators. 
Extras  are  pushbutton  ease  in  creating  unlimited  spe- 
cial effects,  immediate  playback,  and  no  processing  wait 
for  either  black-and-white  or  color.  For  a  free  brochure 
"Techniques  of  Editing  Video  Tape",  write  3M  Mag- 
netic Products  Division,Dept.MBX-23,St.Paul  19,  Minn. 


magnetic  Products  Division 


3m 
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eligible  in  the  competition  which  is  open 
to  advertisers,  their  agencies,  produc- 
tion companies  and  television  stations. 

Approximately  40  product  categories 
are  planned  for  the  contest  and  special 
citations  will  be  made  for  achievement 
in  the  areas  of  single  market,  Canadian 
market,  children's  market  and  premium 
offers. 

John  P.  Cunningham,  chairman  of 
the  executive  committee  of  Cunningham 
&  Walsh  and  past  chairman  of  the  Ad- 
vertising Federation  of  America,  is 
heading  the  council  which  plans  and 
judges  the  festival  competition. 

Entries  should  be  addressed  to  Wal- 
lace A.  Ross,  American  Tv  Commer- 
cials Festival,  40  E.  49th  St.,  New  York 
17.  A  $20  entry  fee  is  charged  "to  help 
defray  judging  costs." 

ANA  offering  course 
to  management 

A  new  course  in  advanced  advertis- 
ing management  will  be  offered  by  the 
Assn.  of  National  Advertisers  as  a  re- 
curring service  for  its  member  compan- 
ies, with  the  first  scheduled  March  10- 
15,  ANA  announced  last  week.  The 
course  will  be  for  "executives  in  middle 
or  upper  advertising  management  in 
ANA  member  companies  who  have  had 
several  years  of  responsible  advertising 
experience." 

It  will  be  conducted  in  an  academic 
atmosphere  with  practicing  experts  in 
advertising  management  as  the  faculty. 
Subjects  will  include  the  creative  func- 
tion, planning,  media  strategy,  organi- 
zation and  agency  relations,  budgeting, 
appraisal  of  marketing  opportunities 
and  measurement  of  advertising  effec- 
tiveness. 

The  March  10-15  session  will  be  held 
at  the  Westchester  Country  Club,  Rye, 
N.  Y.  Registrations  will  be  limited,  if 
necessary,  to  60.  Tuition  is  $250. 

Another  session  is  expected  to  be 
held  later  this  year,  and  additional  ones 
subsequently.  Some  may  be  held  in 
Chicago  and  on  the  West  Coast  and  pos- 
sibly elsewhere.  In  addition,  different 
courses  may  be  held  for  management 
executives  holding  other  responsibilities. 

Prof.  Albert  W.  Frey,  director  of  exe- 
cutive management  programs  at  the 
U.  of  Pittsburgh  and  co-author  of 
ANA's  so-called  "Frey  Report"  on  ad- 
vertiser-agency relationships  a  few  years 
ago,  is  serving  as  academic  advisor  for 
the  project.  Ernest  P.  Zobian  of  Vick 
Chemical  Co.  is  chairman  of  the  ANA 
advertising  management  development 
committee,  which  is  presenting  the 
course. 

Faculty  members  for  the  initial  ses- 
sion include  Clarence  Eldridge  and 
Henry  Schachte,  marketing  consultants; 
Donald  Armstrong  and  Paul  Foley  of 
McCann-Erickson;    G.    A.  Bradford, 
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Tonight'  sold  out 

A  record  $7.5  million  in  sales 
was  recorded  by  NBC-TV  since 
Johnny  Carson  became  star  of  the 
Tonight  show  in  October  1962. 
Walter  D.  Scott,  executive  vice 
president  of  the  network,  said  the 
Tonight  show  is  sold  out  through 
June,  with  many  orders  placed 
through  December. 

Current  year-round  advertisers 
are  Block  Drug  (various  products. 
Sullivan,  Shauffer,  Colwell  &  Bay- 
les,  Grey  Adv.,  Lawrence  C.  Gum- 
binner  Adv.) ;  Revere  Camera  (Er- 
win  Wasey,  Ruthrauff  &  Ryan); 
Minnesota  Mining  &  Manufac- 
turing (Cye  Landy  Adv.);  Sun- 
beam (various  products,  Foote, 
Cone  &  Belding,  Perrin  &  Assoc.), 
and  Liggett  &  Myers  (J.  Walter 
Thompson). 


General  Electric;  Dr.  Ira  Glick,  Social 
Research  Inc.;  John  Hunter  Jr.,  B.  F. 
Goodrich  Co.;  Lawrence  Deckinger, 
Grey  Adv.;  Richard  P.  Jones,  J.  Walter 
Thompson  Co.;  Esty  Stowell,  Ogilvy, 
Benson  &  Mather;  John  Bowers,  Ford 
Div.,  Ford  Motor  Co.,;  Sherwood 
Dodge,  Colgate-Palmolive  Co.;  Paul 
Gerhold,  Foote,  Cone  &  Belding;  A.  C. 
Nielsen  Jr.,  A.  C.  Nielsen  Co.;  and 
Thomas  B.  McCabe  Jr.,  Scott  Paper  Co. 

New  filters,  packs 
in  PM  market  tests 

Philip  Morris  Inc.  last  week  intro- 
duced two  new  kingsize  filter  cigarettes, 
Paxton  and  Saratoga,  with  a  test  cam- 


Saratoga  filters  in  their  "Humiflex" 
packs.  Paxton  packaging  is  the  same. 


paign  in  four  U.  S.  cities. 

Saratoga  is  being  introduced  in  Hart- 
ford, Conn.,  and  Sacramento,  Calif.: 
the  mentholated  Paxton  in  Fresno, 
Calif.,  and  Tulsa,  Okla.  Both  brands 
will  use  television,  radio  and  print  for 
the  test. 

Both  cigarettes  offer  a  "team  of  filt- 
ers, back  to  back"  and  patented  water- 
proof "Humiflex"  packaging,  and  sell 
at  popular  prices. 

The  theme  being  stressed  in  the 
brands'  advertising,  according  to  Roger 
M.  Greene,  PM's  vice  president  and 
director  of  advertising,  "is  that  both  the 
product  and  the  package  represent  true 
technological  achievements  within  the 
industry.  For  that  reason,  the  advertis- 
ing presentation  in  all  media  is  in  a 
factual  and  journalistic  style." 

Television  commercials  will  show  the 
package  submerged  in  water  to  demon- 
strate its  water-proof  qualities. 

Benton  &  Bowles  Inc.,  New  York,  is 
agency  for  the  new  Philip  Morris 
brands. 

'Cleopatra'  budget 
includes  network  tv 

"Cleopatra,"  20th  Century-Fox's 
much-publicized  film  extravaganza,  will 
be  promoted  with  a  network  television 
campaign  in  addition  to  heavy  poster 
and  print  advertising. 

Unusual  use  of  network  tv  for  movie 
promotion  in  lieu  of  spot  advertising  is 
based  on  the  fact  that  20th  Century 
hopes  to  open  the  film  in  some  60  mar- 
kets simultaneously.  It  also  is  claimed 
that  "Cleopatra"  will  eventually  reach 
virtually  all  markets,  and  that  the  time 
lag  between  tv  promotion  and  showing 
of  the  picture  will  be  compensated  for 
by  the  large  advance  publicity  it's  al- 
ready enjoyed. 

The  tv  promotion  will  begin  approxi- 
mately three  months  before  the  picture's 
June  12  opening  date  and  continue 
through  the  premiere.  Still  in  the  plan- 
ning stage,  the  campaign  is  loosely  de- 
scribed as  a  high  frequency  of  30- 
second  announcements. 

A  20th  Century  official  suggested 
that  probably  more  than  one  network 
will  be  used  because  it  is  planned  to 
place  announcements  in  or  around 
"athletic  events  and  public  service 
shows." 

The  movie  will  premiere  in  New 
York  and  should  the  newspaper  strike 
there  still  be  in  effect,  20th  Century 
says  that  it  will  use  a  saturation  radio 
campaign  in  that  city  around  the 
premiere  date.  Agency  for  20th  Cen- 
tury-Fox is  Schlaifer  &  Co.,  New  York. 

Business  briefly . . . 

Maradel  Products  Inc.,  New  York, 
cosmetics  manufacturer,  has  bought  a 
schedule  of  participations  in  a  variety 
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Slash 

office  typing  costs  up  to  67%  with . . . 
New  Filetape  Royaltyper®- 

The  advanced  high-speed,  low-cost  automatic 
typewriter  using  exclusive  FILETAPE. 


Now,  you  can  dramatically  increase  the  production  and 
slash  the  cost  of  every  repetitive  typing  job  in  your  of- 
fice—without adding  a  single  extra  person  to  your  staff. 

Every  form  mailing  that  your  company  sends  out  can 
be  warm,  individually  typed,  personalized.  The  kind 
that  looks  important.  That  gets  read  and  acted  upon. 

The  bulk  of  your  sales  orders,  invoice  writing,  envel- 
ope addressing,  legal  documents,  etc.,  can  all  be 
typed  at  the  astonishing  speed  of  well  over  100  words 
a  minute.  Without  errors  or  erasures. 

New  Filetape  Royaltyper,  made  by  Roya!  McBee,  can 
do  all  this  for  you— bringing  high  speed  and  low  cost 
to  more  of  your  repetitive  typing  jobs  than  any  other 


kind  of  automatic  typewriter  on  the  market  today. 

The  reason  is  exclusive  Royal  McBee  Filetape.  File- 
tape  is  the  easiest  automatic  typewriting  tape  to  file, 
to  retrieve  from  file— to  use. 

It  can  be  cut  to  any  length.  For  one  word  ...  or 
pages  of  copy.  Form  paragraphs  can  be  punched  and 
easily  combined  to  make  up  dozens  of  different  letters. 
Think  of  the  savings  this  one  application  can  mean  in 
dictation  costs  alone! 

It  is  a  fact  that  in  the  average  office,  75%  of  the 
correspondence  and  typing  of  forms  is  repetitive.  New 
Filetape  Royaltyper  can  cut  these  costs  for  you— to  the 
bone.  Get  the  facts.  Also  look  into  our  leasing  plan. 


0^ 


SEND  FOR  THIS 
VALUABLE  FREE  BROCHURE 

Royal  McBee  Corporation,  Dept.  89BR 
850  Third  Avenue,  New  York,  N.  Y. 

Please  send  me  my  copy  of  "Filetape 
Royaltyper  — New  Dimensions  in 
Automated  Typing."  I  understand 
there  is  no  obligation. 


NAME_ 


COMPANY. 


POSITION. 


CITY  &  ZONE- 


-STATE- 


RJJYAt 

SPECIALISTS  IN  BUSINESS  MACHINES 
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Jingle  singer  appears  with  Cincinnati  Symphony 


It  may  seem  like  a  far  cry  from  a 
commercial  jingles  studio  to  a  sym- 
phony hall,  but  Barbara  Cameron 
was  slated  to  make  the  transition 
gJissando. 

The  first  commercial  jingles  singer 
ever  to  perform  as  guest  soloist  with 
the  Cincinnati  Symphony  Orchestra, 
Miss  Cameron  and  The  Satisfiers,  a 
New  York  quartet  in  which  she  sings 
the  female  lead,  appeared  with  the 
100-piece  orchestra  in  Cincinnati  in 
a  musical  "Theatre  Train"  of  Broad- 
way show  tunes.  It  was  her  third 
performance  with  the  Cincinnati 
Symphony. 

Miss  Cameron  and  The  Satisfiers 
have  performed  in  commercials  for 
many  national  advertisers  including 
Newport,  Winston  and  Kent  ciga- 
rettes, Frosty  root  beer,  Lee's  carpets, 
Mohawk  Airlines  and  McGregor's 
sportswear.  They  also  have  done 
commercials,  as  yet  not  released,  for 
Sophia  Loren's  new  motion  picture, 
"Madame." 

Before  moving  to  New  York  Miss 


of  day-  and  prime-time  ABC-TV  pro- 
grams. Agency:  Donahue  &  Co.  Inc., 
New  York. 

Pennsylvania  Grade  Crude  Oil  Assn., 

Oil  City,  Pa.,  in  its  first  radio  cam- 
paign, is  co-sponsoring  ABC  Radio's 
News  and  Comments  by  Alex  Dreier 
(Mon.-Fri.,  6:30-6:40  p.m.  EST),  for 
39  weeks.  Agency:  Meldrum  &  Few- 
smith  Inc.,  Cleveland. 

Agency  appointments... 

■  Allied  Old  English  Inc.,  Newark,  N. 
J.,  has  appointed  Venet  Adv.  Inc., 
Union,  N.  J.,  as  agency  for  two  product 
lines  of  its  Mother's  Pantry  brand  of 
prepared  foods  and  beverages,  Poly- 
nesian Punch  and  Maple  Butta.  Venet 
will  inaugurate  a  tv  campaign  in  the 
New  York  City  area  this  spring. 

■  KGFJ  Los  Angeles,  all-Negro-pro- 
grammed radio  station,  has  appointed 
Enyart  &  Rose,  Los  Angeles,  as  its  ad- 
vertising agency.  Jerome  L.  Simons  is 
account  supervisor. 

■  KTVI  (TV)  St.  Louis,  Mo.,  has  ap- 
pointed Winius-Brandon  Co.,  advertis- 
ing agency,  that  city,  to  handle  adver- 
tising and  assist  with  promotion,  mer- 
chandising and  public  relations. 

Rep  appointments... 

■  WJAR  Providence,  R.  I.;  The  Katz 
Agency  Inc.,  New  York,  as  national 
representative. 

■  WFOX  Milwaukee,  Wis.:  Spot  Time 


Miss  Cameron 
Jingles  and  the  Symphony 

Cameron  was  a  featured  performer 
in  Cincinnati  television  and  radio.  In 
private  life  she  is  the  wife  of  Joseph 
Kotler,  vice  president  of  Warner 
Bros,  television  division. 


Sales  Inc.,  New  York,  as  national  re- 
presentative. 

■  WSOQ  Syracuse,  N.  Y.:  Boiling  Co., 
New  York,  as  national  representative. 

■  WGCM  Biloxi-Gulfport,  Miss.; 
WOOW  Greenville,  N.  C;  WGTA  Sum- 
merville,  Ga.,  and  WROY  Carmi,  111.: 
Hal  Walton  &  Co.,  New  York,  as  na- 
tional representatives. 

■  WIXI  Birmingham,  Ala.:  Elisabeth 
M.  Beckjorden  Inc.,  New  York,  as  na- 
tional representative. 

■  WNEB  Worcester,  Mass.:  Bill  Creed 
Assoc.  Inc.,  Boston,  as  exclusive  New 
England  sales  representatives. 

FM  Group  Sales  lists 
American  Express  buy 

FM  Group  Sales,  New  York,  repre- 
senting fm  station  groups  in  major 
cities,  has  scored  what  is  generally 
labeled  as  the  biggest  advertising  con- 
tract in  the  rep  firm's  nine-month  oper- 
ation. 

American  Express,  through  Ogilvy, 
Benson  &  Mather,  has  placed  a  cam- 
paign calling  for  20  spots  per  week  for 
each  station  on  a  39  week  basis  on  a 
total  of  20  fm  stations  (6  in  Los  An- 
geles, 5  in  Chicago,  5  in  Washington- 
Baltimore  and  4  in  Boston).  The  ad- 
vertiser also  is  running  am  and  tv 
campaigns. 

The  new  fm  contract  started  Feb.  4, 
and  adds  to  other  FM  Group  Sales' 


contracts,  such  as  P.  Lorillard  (New- 
port cigarettes)  in  Los  Angeles  for  18 
weeks  starting  Feb.  19  (through  Len- 
nen  &  Newell),  and  Texaco,  which 
through  Benton  &  Bowles,  had  used 
stations  in  Chicago,  Detroit  and  Cleve- 
land and  is  expected  back  this  spring. 
Two  other  advertiser  contracts  still  on 
fm  through  this  rep:  Philip  Morris  and 
United  Air  Lines. 

Hicks  &  Greist  adds 
$1.5  million  in  billings 

Hicks  &  Greist  Inc.,  New  York,  last 
week  announced  the  addition  of  $1.5 
million  in  billings  in  two  months,  bring- 
ing its  total  annual  billing-and-fees  rate 
to  "close  to  $18  million." 

New  accounts  include  Waitt  &  Bond 
Inc.,  Newton  Highlands,  Mass.,  for 
Blackstone,  Haddon  Hall  and  Yankee 
cigars;  Bonomo  Div.  of  the  Gold  Medal 
Candy  Corp.;  broadcast  advertising  for 
The  Dime  Savings  Bank  of  Brooklyn, 
and  Keystone  Camera  Co. 

Agency  changes 
made  by  Noxzema 

Noxzema  Chemical  Co.,  Baltimore, 
last  week  announced  a  realignment  of 
accounts,  due  to  product  conflicts,  at 
three  of  its  agencies.  Sullivan,  Stauffer, 
Colwell  &  Bayles,  New  York,  continues 
to  handle  Noxzema  Skin  Cream  and 
Cover  Girl  products,  along  with  two 
new  products,  to  be  introduced  in  test 
markets  within  two  months. 

Dancer  -  Fitzgerald  -  Sample,  New 
York,  also  gets  two  new  products  for 
test  marketing,  as  well  as  Noxzema 
Shave  Creams,  currently  at  Doherty, 
Clifford,  Steers  &  Shenfield,  and  Nox- 
zema Skin  Lotion,  which  was  at  SSC&B. 

Admen  get  their  own 
commercial  kitchen 

A  new  studio  set  up  as  a  kitchen  for 
advertisers  and  agencies  producing  food 
and  cleanser  commercials  on  video  tape 
has  been  instituted  by  MGM  Tele- 
studios,  New  York. 

The  new  studio  includes  complete  kit- 
chen work  facilities,  modular  kitchen 
sets,  an  "invisible"  oven  for  inside-the- 
oven  photography,  appliance  props  and 
specialized  lighting  equipment.  A  trans- 
parent washing  machine,  enabling  cam- 
eras to  photograph  moving  parts  and 
washing  action,  is  also  part  of  the  studio. 

Known  as  studio  60,  the  kitchen  con- 
sists of  525  square  feet  of  work  space 
equipped  with  sinks,  stoves,  refrigera- 
tors, freezers,  work  tables,  cabinets, 
mixers,  blenders,  toasters  and  griddles. 

Helen  MacArthur,  home  economist, 
is  participating  in  commercial  produc- 
tion in  the  new  studio  as  director  of 
culinary  arts. 
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Repeat ! 


An  encore  for  a  computer  tape  reel?  Absolutely!  Especially  when  it  is  packed  with 
television  audience  data  from  an  ARB  survey.  The  premiere  performance  provided 
audience  estimates  by  time  period  for  that  familiar  industry  standard,  ARB's  local 
market  report.  But  when  clients  ask  for  more,  it  gives  more  —  an  almost  endless  num- 
ber of  new  and  interesting  encore  performances  for  a  variety  of  'special'  needs. 

And  here's  the  secret.  Every  time  ARB  conducts  a  local  market  survey,  special 
care  is  taken  to  organize  and  store  the  data  that  is  collected  so  that  on  short  notice  it 
can  give  'an  extra  measure  of  audience'  whenever  called  upon.  Special  Tabulations 
offer  clients  the  advantages  of  research  to  meet  specific  requirements  without  the  expense 
of  a  new  survey.   Because  data  is  available  now 

and  ready  to  perform,  a  special  staff  of  researchers  /^~/^ST~j\  AMERICAN 
can  compute  the  needed  estimates  and  deliver  them      f  {mMoB'T  )  RESEARCH 

quickly.  For  an  economical  answer  to  some  of  your  BUREAU 
most  critical  audience  problems,  call  for  an  ARB  — — 

Special  Tabulation.  division    of    c  -  e  -  i  -  r    i  n  c 
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 THE  MEDIA  .  

Court  access  fight  gets  major  setback 

ABA  VOTE  ENDS  5-YEAR  BROADCASTING  EFFORT  TO  REPEAL  CANON  35 


A  five-year  campaign  to  persuade  the 
American  Bar  Assn.  to  revoke  or  relax 
its  ban  against  tv  cameras  and  radio 
microphones  in  courtrooms  ended  last 
week  in  failure. 

By  an  overwhelming  vote,  the  House 
of  Delegates  of  the  ABA  adopted  a 
committee  report  which  recommended 
retention  of  the  controversial  Canon  35. 
This  prohibits  the  use  of  tv  cameras, 
radio  microphones  or  news  cameras  dur- 
ing court  trials.  It  was  adopted  in  1937 
following  the  circus-like  news  coverage 
of  the  Lindbergh  kidnapping  trial  in 
New  Jersey. 

The  ABA  action  took  place  last  week 
in  New  Orleans  where  the  association 
was  meeting  in  annual  convention.  It 
followed  adoption  of  the  report  by  the 
ABA  board  of  governors  (At  Dead- 
line, Feb.  4). 

The  decision  was  made  by  voice  vote, 
with  about  10-15  dissents,  after  three 
speakers  attempted  to  persuade  the  del- 
egates to  refuse  adoption  of  the  report. 

Speaking  in  opposition  were  Douglas 
Anello,  NAB  general  counsel;  Joseph 
Costa,  chairman  of  the  National  Press 
Photographers  Assn.,  and  James  K. 
Groves,  a  member  of  the  Colorado  bar. 

The  ABA  action  was  castigated  by 
NAB  President  LeRoy  Collins  and  by 
Bill  Small,  chairman  of  the  Freedom  of 
Information  Committee  of  the  Radio-Tv 
News  Directors  Assn. 

What  Now?  ■  Broadcasters  will  now 
have  to  begin  working  at  the  local  level, 
Mr.  Anello  said  last  week  after  the  AB  A 
action.  "It  is  imperative,"  Mr.  Anello 
said,  "that  broadcasters  begin  working 
on  the  local  bar  and  courts  to  convince 
them  that  tv  and  radio  belong  in  the 
courtroom  on  the  same  basis  as  any 


other  reporters." 

The  ABA  prohibition  does  not  have 
any  legal  standing  with  the  courts  or 
state  bar  associations  unless  it  is  adopted 
by  state  judiciary.  About  half  of  the 
states  have  adopted  the  ABA  canon,  it 
is  understood. 

In  its  report,  the  ABA  special  com- 
mittee on  Canon  35  urged  that  states 
adopt  the  ban. 

The  ABA  consideration  of  changes 
in  Canon  35  began  in  1958  following 
pressure  by  broadcasters  to  eliminate 
or  revise  the  prohibition.  A  special 
ABA  committee  was  established  to  look 
into  the  subject.  Chairman  of  the  com- 
mittee was  John  H.  Yauch,  Newark, 
N.J.,  lawyer.  The  committee  held  an  all- 
day  hearing  in  Chicago  in  February 
1962  and  issued  an  interim  report  last 
August. 

In  its  conclusions,  the  committee 
urged  the  retention  of  Canon  35  "as 
essential  safeguards  of  the  individual's 
inviolate  and  personal  right  of  a  fair 
trial." 

In  a  bow  to  the  sensitivities  of  broad- 
casters, the  committee  recommended 
(and  the  ABA  adopted)  the  deletion 
of  a  phrase  which  referred  to  broadcast- 
ing and  televising  of  trials  as  degrading 
to  the  courts. 

In  countering  media  arguments  as 
to  why  Canon  35  should  be  eliminated 
or  changed,  the  committee  contended: 

■  Tv  and  radio  reporters  are  eligible 
to  cover  trials  but  without  the  tools  of 
their  trade.  They  may  attend  a  trial, 
observe  and  report  via  their  medium 
outside  the  courtroom,  just  as  a  news- 
paper reporter  does  when  he  takes  notes 
and  writes  his  story  at  his  office. 

■  The  right  of  a  public  trial  is  to 


ensure  a  fair  trial  to  the  defendant;  it 
does  not  mean  that  a  trial  must  be 
thrown  open  to  satisfy  the  curious. 

■  Although  the  mechanics  of  cover- 
ing a  court  trial  by  radio  and  tv  have 
improved  since  1937,  there  is  still  seri- 
ous doubt  that  a  fair  trial  can  be  guaran- 
teed, particularly  in  light  of  the  ex- 
perience in  the  Graham  trial  in  Colo- 
rado and  the  Billie  Sol  Estes  trial. 

(The  Graham  case  took  place  in 
Denver  and  involved  charges  that  the 
defendant  placed  a  bomb  in  an  airliner. 
The  Estes  case,  which  took  place  in 
Tyler,  Tex.,  involved  the  Texan  charged 
with  fraud  in  obtaining  U.S.  govern- 
ment cotton  allotments.  Both  received 
extensive  tv  coverage.) 

■  To  permit  trial  judges  to  rule  on 
whether  or  not  tv,  radio  and  photog- 
raphers should  be  permitted  to  cover 
a  trial  places  an  undue  burden  on  the 
bench  because  in  many  states  judges 
are  elected  and  their  attitude  might  be 
influenced  by  the  possibility  of  personal 
publicity. 

The  committee  also  quoted  the  con- 
sensus of  the  Judicial  Conference  of  the 
United  States,  as  reported  by  Chief 
Justice  Earl  Warren,  in  opposition  to 
permitting  tv,  radio  and  photographic 
coverage  of  federal  courts. 

The  committee  acknowledged  that 
the  industry's  proposal  that  a  test  of 
tv  coverage  be  made  using  the  facilities 
of  20  tv  stations  was  offered  in  good 
faith,  but  could  serve  no  positive  pur- 
pose at  this  time. 

Anello  Plea  ■  In  his  plea  to  the  ABA 
delegates,  Mr.  Anello  charged  that  the 
committee  had  failed  to  develop  "re- 
liable factual  data"  to  back  up  its 
conclusions. 

"As  a  matter  of  fact,"  the  NAB 
spokesman  said,  "the  committee  turned 
its  back  on  the  one  good  opportunity 
that  was  available  to  it  to  base  its  con- 
clusions on  fact  rather  than  opinion, 
hearsay  and  supposition." 

He  concluded:  "Broadcasting  is  a  fact 
of  public  life.  It  is  here  to  stay.  It 
cannot  be  willed  away  by  sticking  our 
heads  in  the  sand.  Bench,  bar  and  me- 
dia must  get  together  and  devise  rules 
and  procedures  so  that  this  young, 
graphic  medium  can  serve  the  adminis- 
tration of  justice." 

Mr.  Costa,  speaking  for  news  photog- 
raphers, claimed  that  his  medium  was 
being  "tarred  with  the  same  brush  as 
tv."  He  asked  that  news  photographers 
not  be  considered  in  the  same  category 
as  tv  and  charged  that  this  was  "guilt 
by  association." 

Mr.  Groves  related  the  experience 


Henry  approves  coverage,  unsure  of  repeal 


There's  one  FCC  commissioner 
who's  not  entirely  convinced  Canon 
35  should  be  repealed — although  he 
has  nothing  but  praise  for  the  digni- 
fied and  unobtrusive  manner  in  which 
electronic  journalists  used  their 
cameras  and  microphones  to  cover 
the  proceedings  over  which  he  pre- 
sided. 

The  commissioner  is  E.  William 
Henry  (mentioned  as  a  possible  suc- 
cessor to  Chairman  Newton  N. 
Minow,  see  page  23).  Commissioner 
Henry  made  his  remarks  at  a  news 
conference  at  the  close  of  the  Omaha 
tv  hearing  when  he  was  asked  if  the 


techniques  displayed  enabled  him  to 
comment  on  proposals  to  change 
Canon  35: 

"I'd  like  to  see  a  courtroom  trial 
with  such  coverage  before  I  make  up 
my  mind.  I  think  you  always  run 
the  danger,  though,  of  distorting  the 
proceedings  by  having  coverage  of 
them,  and  certainly  I  think  the  tend- 
ency to  cover  only  those  whose  in- 
terest is  more  spectacular  than  others. 
Let's  put  it  this  way.  I  sort  of  come 
with  a  feeling  that  Canon  35  is  ap- 
propriate and  I  have  not  yet  been 
convinced  that  it  ought  to  be  re- 
pealed." 
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Tubes  designed  from  the  user's  viewpoint 


...use  them  wherever  reliability  is  essential 


When  reliability  really  counts  — as  it  does  in 
industrial  control  applications  —  be  sure  with 
tubes  custom-designed  and  tested  for  the  job. 

Sylvania  engineers  traveled  the  country  — 
met  with  engineers  and  maintenance  groups  in 
broadcasting,  public  service  radio,  industry, 
the  airlines  —  listened  to  their  problems  and 
studied  them.  From  this  came  GB  Gold  Brand, 
a  superior  line  of  new  and  upgraded  tubes, 


each  tailor-made  to  a  specific  job.  A  given  tube 
may  have,  for  example,  low  noise,  exceptional 
stability  or  vibration  resistance.  Or  a  critical 
parameter  may  be  as  much  as  three  times 
the  usual  value.  In  each  case,  performance  and 
reliability  have  been  verified  by  actual  user  ex- 
perience as  well  as  laboratory  testing. 

This  extra  effort  has  paid  off.  "Excellent 
results,"  says  an  airline  official.  "No  failures," 


reports  a  highway  patrol  department.  "Hun- 
dreds of  dollars  saved  in  program  interrup- 
tions," reports  a  TV  station.  "Less  costly  in  the 
long  run,"  discovered  a  county  government. 
Similar  results  can  be  yours  with  a  truly  reli- 
able, genuinely  interchangeable  GB  Gold  Brand 
Tube. 

Electronic  Tubes  Division,  Sylvania  Electric 
Products  Inc.,  1100  Main  St.,  Buffalo  9,  N.  Y. 


AVAILABLE  FROM  YOUR  SYLVANIA  INDUSTRIAL  TUBE  DISTRIBUTOR 

SYLVANIA 


SUBSt  DIARY  <D/= 


GENERAL  TELEPHONE &ELECTR0NICS  \S 


BROADCASTING,  February  11,  1963 


43 


of  the  Colorado  courts,  where  trial 
judges  have  the  right  to  grant  or  with- 
hold permission  for  tv  and  radio  and 
photographic  coverage  to  be  under- 
taken. He  offered  a  substitute  motion 
to  change  Canon  35  to  permit  judges  to 
determine  whether  or  not  cameras  and 
microphones  should  be  permitted  in 
courtrooms.  This  motion  was  defeated. 

In  his  discussion,  Mr.  Groves  spoke 
of  the  Colorado  rule  which  for  seven 
years  has  been  part  of  the  state's  judicial 
processes  "without  the  ominous  pos- 
sibilities and  apprehensions  which  our 
committee  .  .  .  fears." 

Gov.  Collins  referred  to  the  commit- 
tee decision  as  reflecting  "a  shocking 
lack  of  confidence  in  the  integrity  and 
objectivity  of  the  judiciary.  .  .  .  Our 
position  is  that  judges  should  be  free 
to  exercise  the  same  discretionary  pow- 
er with  respect  to  broadcast  coverage 
which  they  have  with  respect  to  other 
matters  affecting  the  conduct  of  proceed- 
ings in  their  courts.  .  .  . 

"The  approach  of  the  ABA  commit- 
tee will  perpetuate  public  misunderstand- 
ing. It  is  reactionary  and  seeks  to  tie 
the  hands  of  the  American  lawyer  and 
judges  to  conditions  which  are  doomed 
to  pass  away." 

Mr.  Small  stressed  that  the  bar 
association  never  took  up  the  RTNDA 
offer  to  test  court  proceedings. 


Low  blow 

American  Bar  Assn.  delegates 
were  treated  to  a  graphic  display 
of  television  trial  coverage  when 
they  assembled  to  vote  on  reten- 
tion of  Canon  35.  In  the  room 
were  two  large  bulletin  boards, 
each  covered  with  some  20  photo- 
graphs of  television  gear  and  per- 
sonnel, at  the  opening  session  of 
the  Billy  Sol  Estes  trial.  Although 
the  pictures  were  unlabelled,  the 
bar's  special  tv  study  committee 
had  quoted  in  its  report  a  New 
York  Times  dispatch  about  the 
Estes  trial  that  read  in  part: 

"A  television  motor  van,  big 
as  an  intercontinental  bus,  was 
parked  outside  the  courthouse, 
and  the  second-floor  courtroom 
was  a  forest  of  equipment." 


KFMU's  pay  fm 
is  in  Japanese 

Los  Angeles,  which  has  heard  much 
talk  about  pay  television,  has  missed  the 
opportunity  to  become  the  first  U.  S. 
city  to  introduce  that  service,  but  it  has 
scored  a  first  in  an  allied  field  by  the 


4 


Outstanding  Values 
in  Radio-TV  Properties 


This  attractive  listing  includes  diversi- 
fied assets  of  profitable  AM  and  FM 
fulltime  radio  stations  and  valuable  de- 
luxe income  real  estate  in  fast  growth 
area  with  best  climate.  Sufficient  cash 
flow  to  cover  up  to  18  year  payout 
$250,000  cash  down  payment. 


Profitable  daytimer.  Excellent  growth 
market.  Due  to  health,  owner  must  sell. 
Low  down  payment  and  liberal  terms. 


FAR  WEST 

$850,000 


CALIFORNIA 

$145,000 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON,  D.C.  CHICAGO 


lames  W.  Blackburn 
jack  V.  Harvey 
joseph  M.  Sltrick 
RCA  Building 
FEderal  3-9270 


H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 


ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 
Gerard  F.  Hurley 
1102  Healey  Bldg. 
JAckson  5-1576 


BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  Aimer.  Bldg. 
9465  Wilshir*  Blvd. 
Beverly  Hilts,  Calif. 
CRestview  4-8151 
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inauguration  of  a  pay-fm  service.  More 
than  that,  the  programming  received  by 
the  subscribers  to  this  new  service  is 
entirely  in  Japanese. 

The  Japanese  pay-fm  operation  is  not 
a  new  station,  but  operates  on  a  sub- 
carrier  of  KFMU  (FM)  Los  Angeles. 
Joseph  Parsons,  manager  of  KFMU, 
explained  that  the  new  programming  is 
part  of  the  station's  multiplex  operation. 
"There  are  three  channels,"  he  said. 
"The  main  channel  and  the  stereo  chan- 
nel are  receivable  by  regular  fm  sets. 
The  subcarrier  channel,  on  which  the 
Japanese  programming  is  broadcast, 
can  be  received  only  by  sets  specially 
tuned  for  it.  It's  like  broadcast  back- 
ground music  service  for  restaurants  or 
offices,  except  that  this  programming  is 
in  Japanese." 

The  Japanese  programming,  which 
begins  at  8  each  morning  and  runs  until 
1 1  each  night,  is  largely  music,  narra- 
tive and  drama,  taped  in  Japan,  plus 
news  of  special  interest  to  the  Los  An- 
geles Japanese-speaking  community. 
"Our  programming  is  entirely  in  Japan- 
ese at  present,"  said  Noboru  Shirai, 
president  of  Homecasting  Corp.  of 
America,  operator  of  the  service, 
"but  we  expect  to  become  bi-lingual  by 
adding  programs  in  English.  The  peo- 
ple who  came  to  California  from  Japan 
speak  Japanese  and  so  do  their  child- 
ren, but  the  third  generation  does  not, 
although  they  can  generally  understand 
it.  So  we  plan  to  shift  gradually  until 
we  are  broadcasting  about  half  in  Jap- 
anese, half  in  English." 

Homecasting  Corp.  has  imported 
2,000  receivers  from  Japan  to  get  its 
service  started.  These  are  leased  to  sub- 
scribers, who  pay  an  installation  fee  of 
$5  and  a  monthly  service  charge  of  $6. 
Homecasting  in  turn  pays  KFMU  $1.50 
a  month  for  the  first  1,000  subscribers, 
$1.25  for  those  over  the  number. 

Changing  hands  . . . 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  WPOP  Hartford,  Conn.:  Sold  by 
Tele-Broadcasters  of  Connecticut  to 
Joseph  C.  Amaturo,  Walter  B.  Dunn 
and  associates  for  $665,000.  Mr.  Ama- 
turo is  president  of  WIRE  Indianapolis 
and  is  associated  with  Mr.  Dunn  in  the 
ownership  of  WFTL  Fort  Lauderdale, 
Fla.  Tele-Broadcasters,  which  is  head- 
ed by  H.  Scott  Kilgore,  owns  KALI 
San  Gabriel  and  KOFY  San  Mateo, 
both  California  and  KUDL  Kansas 
City.  It  recently  bought  for  $1  million 
KKTV  (TV)  and  KFMH  (FM)  Colo- 
rado Springs,  and  KGHF  Pueblo,  all 
Colorado.  WPOP  operates  on  1410  kc 
with  5  kw  fulltime. 

■  WOTT  Watertown,  N.  Y.:  Sold  by 
James  Johnston  and  associates  to  Earl 
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L.  Cump,  Rev.  Roland  W.  Renkel,  both 
of  Chambersburg,  Pa.,  and  William  E. 
Sullivan,  account  executive  with 
WYLH-TV  Lebanon,  Pa.,  for  $150,000. 
Mr.  Johnston  is  principal  owner  of 
i  WRVM  Rochester,  N.  Y.  WOTT  is  a 
daytime  station  on  1410  kc  with  5  kw. 
Broker  was  Blackburn  &  Co. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For 
The  Record,  page  69). 

■  KVON  Napa,  Calif.:  Sold  by  Jack 
and  Alyce  M.  Powell  to  Lawrence  B. 
Scheer  and  Janice  Lynn  for  $275,000. 
KVON  operates  fulltime  on  1440  kc 
with  1  kw  day  and  500  w  night. 

NAB  BOARD  ELECTIONS 

33  running  for  13  vacancies; 
results  expected  March  1 

It's  NAB  Radio  Board  election  time 
and  33  broadcasters  have  been  nomi- 
nated for  13  vacancies  on  the  associa- 
tion's board  of  directors.  Of  the  nom- 
inees, six  are  seeking  reelection  to  a 
second  two-year  term  on  the  board. 

Four  other  board  members  are  not 
eligible  for  another  term,  having  served 
four  consecutive  years,  and  three  pres- 
ent directors  did  not  seek  renomination, 
the  NAB  announced. 

Ballots  will  be  mailed  to  member 
stations  Wednesday  (Feb.  13)  and 
must  be  returned  to  the  NAB  by  Feb. 
28,  according  to  Everett  E.  Revecomb, 
NAB  secretary-treasurer.  Results  will 
be  announced  March  1 ,  he  said.  To  be 
elected  are  directors  from  odd-num- 
bered districts,  three  at-large  and  an  fm 
director. 

Directors  eligible  for  a  new  term 
but  who  are  not  seeking  reelection  in- 
clude John  S.  Hayes,  Washington  Post- 
Newsweek  Stations;  B.  Floyd  Farr, 
KEEN  San  Jose,  Calif.,  and  James  L. 
Howe,  WIRA  Ft.  Pierce,  Fla.  The  four 
who  are  not  eligible  include  John  S. 
Booth,  WCHA  Chambersburg,  Pa.; 
Hugh  O.  Potter,  WOMI  Owensboro, 
Ky.;  Odin  S.  Ramsland,  KDAL  Duluth, 
Minn.,  and  A.  Boyd  Kelley,  KRRV 
Sherman,  Tex.  The  33  nominees: 

District  1 — Carleton  D.  Brown  (in- 
cumbent), WTVL  Waterville.  Me.; 
Richard  E.  Adams,  WKOX  Framing- 
ham,  Mass. 

District  3  (replacing  Mr.  Booth)  — 
Roy  E.  Morgan,  WILK  Wilkes-Barre, 
Pa.;  Mrs.  Jason  T.  Pate,  WASA  Havre 
de  Grace,  Md.:  Cecil  Woodland,  WEJL 
Scranton,  Pa. 

District  5  (replacing  Mr.  Howe)  — 
Kenneth  R.  Giddens,  WKRG  Mobile, 
Ala.;  Hugh  M.  Smith,  WCOV  Mont- 
gomery, Ala. 

District  7  (replacing  Mr.  Potter) — 
Paul  F.  Braden,  WPFB  Middletown, 


Ohio;  Gene  Trace,  WBBW  Youngs- 
town,  Ohio. 

District  9 — George  T.  Frechette  (in- 
cumbent), WFHR  Wisconsin  Rapids, 
Wis.;  Edward  Allen  Jr.,  WDOR  Stur- 
geon Bay,  Wis. 

District  11  (replacing  Mr.  Rams- 
land)— N.  L.  Bentson,  WLOL  Minne- 
apolis; Helen  S.  Duhamel,  KOTA  Rap- 
id City,  S.  D.;  John  H.  Lemme,  KLTF 
Little  Falls,  Minn. 

District  13  (replacing  Mr.  Kelley)  — 
John  J.  Coyle,  KVIL  Dallas;  Bill  Dahl- 
sten,  KAWA  Waco,  Tex.;  Wendell 
Mayes,  KBWD  Brownwood,  Tex.; 
David  H.  Morris,  KNUZ  Houston. 

District  15  (replacing  Mr.  Farr) — 
Ellsworth  Peck,  KWIP  Merced,  Calif.; 
Ned  Richardson,  KPAY  Chico,  Calif.; 
Hugh  Turner,  KTIM  San  Rafael,  Calif. 

District  17 — Ray  Johnson  (incum- 
bent), KMED  Medford,  Ore.;  Lee 
Bishop,  KORE  Eugene,  Ore.;  Hale 
Bondurant,  KIXI  Seattle;  Lester  M. 
Smith,  KXL  Portland,  Ore. 

Class  A  Markets  (over  500,000  pop- 
ulation, replacing  Mr.  Hayes) — Daniel 
W.  Kops,  WTRY  Troy,  N.  Y.;  Jack 
Lee,  WPRO  Providence,  R.  I. 

Class  B  Markets  (100,000-500,000) 
— Willard  Schroeder  (incumbent), 
WOOD  Grand  Rapids,  Mich.;  Merrill 
Lindsay,  WSOY  Decatur,  111. 

Class  C  Markets  (less  than  100,000) 
— Ben  B.  Sanders  (incumbent),  KICD 


Spencer,  Iowa;  George  J.  Volger,  Mus- 
catine, Iowa. 

Fm  Stations — Ben  Strouse  (incum- 
bent), WWDC-FM  Washington;  Nel- 
son L.  Goldberg,  WYDD  (FM)  New 
Kensington,  Pa. 

Four  members  of  the  NAB  Tv  Board 
will  be  nominated  and  elected  at  the  ann- 
ual convention  March  31-April  3  in 
Chicago. 

Women's  clubs  to  honor 
stations  for  local  work 

The  General  Federation  of  Women's 
Clubs  has  announced  a  new  awards 
program  to  honor  managers  of  local 
radio  and  tv  stations  "for  their  out- 
standing job  in  serving  the  best  interests 
of  their  local  communities." 

The  project  is  being  undertaken  in 
cooperation  with  the  NAB.  Awards 
to  broadcasters  will  be  made  on  the 
local  level  by  individual  women's  clubs 
affiliated  with  the  national  organization, 
according  to  Mrs.  Dexter  Arnold, 
GFWC  president. 

GFWC  will  provide  upon  request 
certificates  for  presentation  to  honored 
broadcasters.  The  national  organiza- 
tion said  that  its  program  is  not  a 
"show  business"  award  for  announcers, 
disc  jockeys  or  entertainers  but  is  in- 
tended to  honor  managers  of  stations 
which  do  an  outstanding  local  job. 


ATTRACTIVE 
WESTERN  RCYS! 

Excellent  power,  daytime-only  radio  station  serving  marketing  area  of 
200,000.  Heavy  fixed  assets.  Grossing  $7-8,000.00  monthly  and  capable  of 
doing  much  better.  Priced  at  $175,000.00  with  $50,000.00  down  and 
balance  over  ten  years.  Another  H  &  L  Exclusive! 

*     ★  ★ 

Daytime-only  radio  station  with  excellent  coverage  of  one  of  the  top  65 
markets  of  America.  This  beautifully-equipped  facility  needs  aggressive 
owner-operator  to  realize  potential.  Priced  at  $155,000.00  with  29% 
down  and  balance  out  over  ten  years.  Another  H  &  L  Exclusive. 


&  ASSOCIATES,  INC. 

NEGOTIATIONS  «  APPRAISALS  ♦  FINANCING  OF  CHOICE  PROPERTIES 


WASHINGTON,  D.  C.  CHICAGO 


Ray  V.  Hamilton 
1737  DeSates  St.,  N.W. 
Executive  3-3456 


Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 


DALLAS 

Dewitt  tandis 
Joe  A.  Oswald 
John  H.  Hicks 
1511  Bryan  St. 
Riverside  8-1175 


SAN  FRANCISCO 

John  F.  Hardesty,  Pres. 
Don  Searie 
111  Sutter  St. 
EXbrook  2-5571 
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Shopping  goes  on  without  newspapers 

RAB'S  STUDY  SHOWS  NO  ILL  EFFECTS  ON  N.Y.,  CLEVELAND  WOMEN 


Seven  to  eight  weeks  after  they  start- 
ed, the  newspaper  strikes  in  New  York 
and  Cleveland  were  having  "little  or 
no  effect  on  total  shopping,"  according 
to  an  independent  study  being  released 
by  the  Radio  Advertising  Bureau  today 
(Feb.  11). 

fn  both  cities,  RAB  reported,  sur- 
veys of  adult  women — the  main  targets 
of  most  retail  and  much  national  ad- 
vertising in  newspapers — showed  their 
spending  in  newspaperless  January  of 
this  year  equalled  or  exceeded  that  of 
January  a  year  ago,  when  the  news- 
papers were  in  full  operation. 

This  buying  pace  was  being  main- 
tained, RAB  pointed  out,  even  though 
most  major  stores — except  those  nor- 
mally heavy  in  radio  and  other  media — 
diverted  only  a  part  of  their  newspaper 
budgets  to  non-newspaper  media  when 
the  newspapers  closed. 

"The  real  questions  advertisers  might 
ask  about  the  newspaper  strikes,"  RAB 
asserted  in  a  brochure  reporting  the 
survey  findings,  "are  these: 

■  "What  if  major  retailers  had  ad- 
vertised as  heavily  in  several  other  me- 
dias  as  they  normally  do  in  newspapers? 

■  "What  if  they  had  not  cut  back 
on  their  total  advertising  pressure?" 

The  surveys,  RAB  continued,  show 
that  "on  just  part  of  the  normal  budget" 
radio  and  other  media  "managed  to 
help  maintain  the  economy  of  both 
cities"  by  keeping  the  strikes'  economic 
impact  to  "minor"  proportions. 

No  Ghosts  ■  RAB  commissioned  the 
study,  made  by  the  independent  market 
research  firm  of  Richard  Manville  Re- 
search Inc.,  New  York,  to  counterbal- 
ance newspaper  suggestions  that  New 
York  and  Cleveland  had  practically  be- 
come ghost  towns  since  the  papers 
closed. 

Miles  David,  administrative  vice 
president  of  RAB,  said: 

"We  would  prefer  ...  to  make  no 
comment  on  the  strikes  other  than  to 
deplore  the  fact  that  any  communica- 
tions medium  is  blacked  out.  But 
claims  made  for  newspaper  'indispensa- 
bility'  in  a  manner  derogatory  to  other 
media  made  it  necessary  that  we  pro- 


vide a  balanced  analysis. 

"We  believe  that  all  media  play  a 
vital  role  in  the  economy  of  any  mar- 
ket. We  believe  the  major  advertiser 
who  uses  a  'media  mix' — several  media 
— advertises  most  wisely.  Such  adver- 
tisers are  far  more  effective  under  nor- 
mal conditions.  And  they  are  in  a  far 
better  position  when  newspaper  strikes 
occur  because  they  do  not  have  to  rush 
into  unfamiliar  media  under  emergency 
circumstances." 

The  surveys  found  that,  comparing 
January  1963  with  January  1962,  in 
New  York  29%  of  the  women  ques- 
tioned said  they  were  spending  more 
this  year,  52%  said  they  were  spending 
as  much,  and  19%  said  they  were 
spending  less.  In  Cleveland,  21%  said 
they  were  spending  more,  58%  were 
spending  the  same,  21%  were  spending 
less.  Thus,  RAB  observed,  "New  York 
women  were,  on  balance,  spending 
more  during  the  strike,  and  Cleveland 
showed  no  total  decline." 

Listening  Patterns  ■  The  study  also 
investigated  listening  patterns.  Com- 
pared to  a  national  average  of  2  hours 
49  minutes  of  daily  radio  listening  by 
adult  females,  RAB  reported,  the  wom- 
en in  New  York  said  they  were  averag- 
ing 3  hours  54  minutes  each  day  during 
the  strike,  and  those  in  Cleveland  re- 
ported 4  hours  six  minutes  a  day.  (The 
average  female  readership  of  daily 
newspapers,  according  to  RAB,  is  about 
40  minutes  a  day.) 

Not  only  were  they  listening  more 
but  they  appeared  to  be  getting  the 
heart  of  the  news.  In  Cleveland  58% 
of  the  women  and  in  New  York  56.8% 
felt  they  were  getting  most  of  all  of 
the  news  despite  the  newspaper  strikes. 

To  doublecheck,  Manville  interview- 
ers questioned  them  about  four  specific 
major  news  stories — the  freeing  of 
Cuban  prisoners,  federal  income  tax- 
cut  plans,  the  newspaper  strike  itself 
and  Moise  Tshombe  in  Katanga — and 
found  that  87%  of  the  Clevelanders 
and  80%  of  the  New  Yorkers  were  up 
to  date  on  those  developments. 

(In  New  York  11%  were  not  aware 
that  the  newspapers  were  on  strike:  in 


Types  of  store  in  which  women  were  spending 


Percent  women  in  New  York  . 


Dept.  stores 
Food  stores 
Drug  stores 
Discount  stores 
Clothing  stores 
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Spend-  Spend-  Spend- 
ing      ing  ing 
more   the  same  less 
12%     51%  36% 
48 
58 
67 
55 


41 

30 
6 
13 


10 
11 

23 

30 


Percent  women  in  Cleveland  .  .  . 

Spend-  Spend-  Spend- 
Don't                        ing       ing  ing 
know                       more   the  same  less 

1%  Dept.  stores  12%  57%  31% 
1         Food  stores        30       62  8 

1  Drug  stores  16  74  10 
4         Discount  stores    12       68  18 

2  Clothing  stores     10       71  19 


Don't 
know 


Cleveland  3%  did  not  know.) 

Limited  Figures  ■  RAB's  brochure 
noted  that  Federal  Reserve  Bank  figures 
on  retail  sales  are  often  quoted  as  a 
measure  of  the  strikes'  effects.  But 
FRB  figures,  it  maintained,  "have  a 
certain  built-in  limitation,"  including 
the  fact  that  they  cover  department 
store  sales  only  and  that  department 
store  sales  are  subject  to  a  variety  of 
factors. 

Even  so,  RAB  noted,  Cleveland  and 
New  York  made  good  showings  in  the 
FRB  figures  when  they  are  studied  in 
context.  In  January  both  cities  fell  be- 
hind their  previous  year's  levels — but, 
RAB  added,  "other  areas  which  did 
have  newspapers  fell  even  further." 

For  example,  the  brochure  reported, 
during  the  second  week  in  January 
Boston's  FRB  figures  were  down  133% 
more  than  Cleveland's,  and  during  the 
third  week  in  January  metropolitan 
Milwaukee  was  down  160%  more  than 
New  York  and  Birmingham  was  down 
240%  more  than  New  York. 

These  conclusions  were  the  opposite 
of  those  reached  last  week  by  the  Bu- 
reau of  Advertising  of  the  American 
Newspaper  Publishers  Assn.  The  Fed- 
eral Reserve  Board  figures,  the  Bureau 
of  Advertising  said,  "give  a  clear  and 
unmistakeable  indication  that  the  ab- 
sence of  New  York  newspapers  has 
been  costly  for  the  city's  retailers." 

Cleveland  radio-tv 
pool  for  strike  debate 

Radio  and  tv  in  Cleveland  operated 
through  a  pool  arrangement  last 
Wednesday  (Feb.  6)  to  present  a  one- 
hour  debate  and  question  and  answer 
period  on  the  Cleveland  newspaper 
strike,  then  in  its  68th  day.  Program 
participants  were  Louis  B.  Selzer,  edi- 
tor of  the  Cleveland  Press,  and  Noel 
Wical,  of  the  American  Newspaper 
Guild. 

The  city's  six  radio  stations  KYW, 
WDOK,  WERE,  WGAR,  WHK,  WJW 
and  WJMO  (Cleveland  Heights)  car- 
ried the  program  from  the  Cleveland 
City  Club  live  7-8  p.m.  KYW-TV, 
WEWS  (TV)  and  WJW-TV  showed 
an  unedited  video  tape  of  the  debate 
later  that  night. 

The  pool  arrangement  was  handled 
by  KYW-TV,  and  the  debate  was  mod- 
erated by  Bart  Claussen,  editorial  man- 
ager for  the  station. 

Time  and  production  costs  for  the 
broadcast  over  all  stations  were  about 
$  1 1 ,000,  according  to  a  spokesman  for 
the  Cleveland  stations. 
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YOU  CAN 
ALMOST 
SET  YOUR 

WATCH 
BY  NS  194 

Day  after  day — like  clockwork — 
common  carriers  in  the  trucking 
industry  move  millions  of  tons  of 
freight  over  regularly  scheduled 
runs,  serving  the  cities,  suburbs, 
towns  and  farms  of  America!  Busi- 
ness today  depends  on  modern 
transportation — and  modern  trans- 
portation means  trucks! 


AMERICAN  TRUCKING  INDUSTRY 

THE  WHEELS  THAT  GO  EVERYWHERE 

American  Trucking  Associations,  Inc.    •    Washington  6,  D.  C. 
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NAB'S  FREE  TIME  SCHOOL 

Washington  institute  spells  out  'how-to' 

of  public  service  programming  for  help  groups 


Collins'  new  home 

Armed  with  a  new  three-year 
contract,  NAB  President  LeRoy 
Collins  has  purchased  a  $150,000 
home  in  Washington's  exclusive 
Georgetown  section.  Gov.  Collins, 
who  has  rented  in  Georgetown 
since  becoming  NAB  president 
two  years  ago,  is  buying  a  house 
at  3116  P  St.,  N.W.,  from  retired 
Air  Force  Colonel  Francis  D. 
Shoemaker. 

One  of  the  governor's  new 
neighbors  will  be  Christian  Herter, 
Secretary  of  State  in  the  last  years 
of  the  Eisenhower  administration, 
and  now  President  Kennedy's  spe- 
cial trade  representative. 


The  do's  and  dont's  of  how  to  obtain 
and  effectively  use  free  public  service 
time  on  radio  and  television  were  ex- 
amined from  all  angles  last  week  for 
over  50  delegates  to  the  NAB's  first 
Public  Service  Institute  in  Washington. 

And  the  representatives  of  non-profit 
organizations  most  interested  in  getting 
their  messages  on  the  air  heard  NAB 
Executive  Vice  President  Vincent 
Wasilewski  warn  that  there  can  be  no 
public  service  broadcasting  if  it  is  forced 
by  rules  or  laws.  "The  essence  of  pub- 
lic service  is  its  voluntary  spirit,"  he 
said.  "Without  it,  public  service  becomes 
public  servitude." 

"The  good  deed  is  spawned  by  free 
will.  It  cannot  be  performed  by  com- 
mand. If  the  broadcasters  should  ever 
be  told  how  much  or  in  what  fashion 
public  service  fare  should  be  program- 
med, I  believe  the  industry,  your  good 
causes  and  ultimately  perhaps  the  na- 
tion, would  be  the  victims  of  a  mas- 
sive larceny,"  Mr.  Wasilewski  said.  "It 
would  be  tantamount  to  robbing  us  of 
our  right  to  do  good." 

NAB's  second-ranking  executive 
pointed  out  that  broadcasting  is  licensed 
to  operate  in  the  public  interest — and 
that  "license"  is  a  positive  word  with 
no  negative  aspects.  "But  so  many  give 
it  a  reverse — even  perverse — interpreta- 
tion," he  said.  "They  seem  to  believe 
that    license    means    complete,  unre- 


William  Ruder  (I),  president  of  Ruder 
&  Finn  Inc.,  New  York,  receives  a  cer- 
tificate for  his  participation  in  the 
NAB's  Public  Service  Institute  in 
Washington  last  week  from  NAB 
Board  Chairman  Clair  R.  McCollough 
of  the  Steinman  Stations.  Mr.  Ruder 
was  the  principal  speaker  at  the  insti- 
tute banquet  last  Thursday  (Feb.  7). 

48   (THE  MEDIA) 


stricted  freedom  to  hem  in  the  licensee 
and  to  fashion  him  in  their  own  mold. 
License  stems  from  the  family  tree  of 
liberty." 

lohn  M.  Couric,  NAB  manager  of 
public  relations,  in  keynoting  the  Thurs- 
day-Friday institute,  said  that  the  in- 
dustry can  make  its  greatest  contribu- 
tion to  those  seeking  time  on  their 
stations  by  pointing  out  the  capabilities 
as  well  as  the  limitations  of  radio  and 
tv.  Mr.  Couric  called  on  a  faculty  of 
1  5  professionals  to  help  get  both  points 
across. 

The  producers  of  public  service 
broadcasts  were  introduced  to  the  in- 
dustry codes;  given  aids  in  creating 
spots  and  programs;  told  how  to  ap- 
proach the  broadcaster;  shown  the  latest 
in  studio  equipment,  and  heard  many 
things — all  said  before — about  the  FCC. 

John  F.  Cox,  tv  coordinator  for  the 
National  Education  Assn.,  explained  the 
common  false  attitude  he  called  "FCC- 
itis — the  attitude  that  the  stations  owe 
us  a  living  or  the  stations  must  run 
what  we  offer.  It  is  a  disease  which 
cripples  creative  effort  before  it  really 
starts.  This  affliction  has  flared  up  more 
recently  due  to  a  misinterpretation  about 
a  new  wonder  drug  called  'Newton 
Minow.'  " 

The  delegates  toured  the  facilities  of 
WAVA-AM-FM  Arlington,  Va.,  and 
WRC-AM-FM-TV  Washington.  The  in- 
stitute was  held  in  cooperation  with 
American  University  and  classes  were 
conducted  in  the  university's  fully- 
equipped  classroom  studio. 

CBS  shuffling  3  newsmen; 
Schoenbrun  key  to  move 

Changes  in  assignment  of  CBS  news 
correspondents  David  Schoenbrun,  Eric 
Sevareid  and  Harry  Reasoner  were  an- 
nounced in  part  last  week. 

The  reassignment  of  Mr.  Schoen- 
brun, who  is  expected  to  leave  Wash- 
ington, where  he  is  chief  correspondent, 
for  Paris  to  become  CBS's  chief  Euro- 
pean correspondent,  had  not  been  con- 
firmed by  CBS  as  of  Feb.  7. 

Underlying  the  expected  shift  is  Mr. 
Schoenbrun's  first-hand  knowledge  of 
Europe,  and  particularly  Gen.  De 
Gaulle's  rise  to  power. 

Announced  by  CBS  News  President 
Richard  S.  Salant:  Harry  Reasoner  re- 
places Eric  Sevareid  in  the  CBS-TV 
Sunday  Night  News  program  on  Sun- 
day, 1 1  p.m.,  to  enable  Mr.  Sevareid 
to  take  increased  assignments — a  series 
of  four  additional  Great  Challenge 
broadcasts  and  participation  in  next 


season's  weekday  evening,  half-hour 
news  broadcast  on  Mon.-Fri.  (Walter 
Cronkite  will  be  anchorman  and  man- 
aging editor  on  the  show). 

In  addition,  Mr.  Salant  said  that  Mr. 
Sevareid  will  be  involved  with  a  "major 
two-years  series  of  special  broadcasts" 
that  will  be  announced  soon  for  a  start 
this  fall. 

Mr.  Reasoner  continues  on  the  week- 
day Calendar  on  CBS-TV  at  10-10:30 
a.m.,  and  will  have  added  assignments 
for  the  new  half-hour  news  broadcasts 
next  season.  He  continues  with  another 
news  show  that  is  seen  Mon.-Fri., 
12:25-12:30  p.m. 

GAB  plans  to  hold 
editorial  workshop 

An  invitation  has  been  issued  by  the 
Georgia  Assn.  of  Broadcasters  for  news 
directors  and  other  station  personnel 
involved  in  editorial  production  to  at- 
tend a  "how-to-do-it  editorial  work- 
shop" at  U.  of  Georgia  this  summer. 

GAB  announced  plans  for  its  work- 
shop, in  conjunction  with  the  univer- 
sity's Henry  Grady  School  of  Journal- 
ism, following  a  survey  of  association 
member  stations  which  showed  that 
75%  now  are  editorializing  or  will  be- 
gin to  do  so  early  this  year.  GAB 
President  Charles  C.  Smith  of  WDEC 
Arnericus  said  the  seminar  would  not 
be  for  general  managers  or  station  own- 
ers who  attend  the  annual  NAB  session 
on  editorials  but  for  news,  editorial  and 
public  affairs  directors  involved  in  the 
daily  writing,  production  and  delivery 
of  opinion  statements. 

The  workshop  has  been  tentatively 
scheduled  for  July  25-27,  with  Dick 
Mendenhall,  WSB-AM-FM-TV  Atlanta 
editorial  director,  chairman.  Mr.  Smith 
said  the  sessions  would  deal  with  such 
subjects  as  how  to  conduct  research, 
how  to  write  an  editorial  and  how  to 
make  it  sound  right  on  the  air. 
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VIDEO  DISTRIBUTION  AMPLIFIER 


4  OUTPUTS  •  LESS  THAN  $70  PER  OUTPUT  •  COMPLETELY  SOLID  STATE  •  SELF 
CONTAINED  REGULATED  POWER  SUPPLY  •  PLUG-IN  MODULAR  CONSTRUCTION 

Now,  a  solid-state  video  distribution  amplifier  with  four  outputs  at  less  than  the  price  previously 
paid  for  two  outputs.  The  new  DiWB  VDA4-S  is  a  compact  plug-in  module  that  is  completely 
solid  state  — with  resulting  long  life,  high  reliability  and  low  power  consumption.  Drawing  only 
3y2  watts  of  power,  the  VDA4-S  features  less  than  1°  differential  phase  and  less  than  1%  dif- 
ferential gain.  Frequency  response  is  within  ±0.5  db  to  10  mc.  Each  unit  has  an  adjustable 
gain  control  on  the  front  panel.  Yet,  eight  of  these  amplifiers,  each  with  its  own  built-in  power 
supply  and  supplied  with  their  own  mounting  frame,  require  only  3  V2"  of  standard  19"  rack  space. 

With  all  these  features  the  new  VDA4-S  saves  you  money  —  in  original  price  and  in  maintenance 
and  operating  costs.  Compared  to  most  tube  type  amplifiers  the  multiple  savings  of  the  []=SBIH 
VDA4-S  enables  it  to  actually  pay  for  itself  within  a  year. 

Also  available  is  the  new  PAT-4,  a  four  output  pulse  regenerating  distribution  amplifier  with  the 
same  basic  features  as  the  VDA4-S. 

Find  out  for  yourself  —  write  now  for  complete  details. 


175Q  N.  Vine  St.,  Los  Angeles  28,  California 

BLECTRA  MEQADYNB   INC.  Phflfie:  213-462-4909 


also  suppliers  of  television  equipment  manufactured  by 


T"r=!5  TRXl  f  1  f  Hayes,  Middlesex,  England 

2.    1  3  JW  /J   *v  J   k     EMI    ELECTRONICS  LTD 


*TM,  General  Communications  Div.,  Electra  Megadyne  Inc. 
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 GOVERNMENT  

Windup  of  Omaha  probe:  just  reprise 

FCC  HEARS  ECHOES  OF  PRAISE  FOR  LOCAL  PROGRAMMING 


The  second  phase  of  the  FCC's  probe 
of  local  live  television  in  Omaha — the 
direct  testimony  of  the  stations  them- 
selves— took  on  the  aura  of  anti-cli- 
max last  week. 

The  state  portion  devoted  to  WOW- 
TV,  KETV  (TV)  and  KMTV  (TV) 
concluded  Tuesday,  earlier  than  ex- 
pected. It  served  chiefly  to  echo  in  de- 
tail what  a  parade  of  more  than  130 
public  witnesses  had  already  told  the 
commission  the  previous  week:  That 
Omahans,  with  a  few  exceptions,  over- 
whelmingly love  their  local  television 
stations  and  highly  commend  their  local 
live  program  efforts  (Broadcasting. 
Feb.  4). 

Once  again,  FCC's  presiding  com- 
missioner, E.  William  Henry,  held  a 
post-hearing  conference  with  newsmen 
and  told  them  it  still  was  too  early  for 
him  to  judge,  irrespective  of  how  much 
Omaha  liked  its  local  television,  just 
how  well  the  three  stations  have  exer- 
cised their  affirmative  duty  as  conceived 
by  FCC  to  seek  out  and  serve  local 
needs  over  and  above  what  the  local 
people  have  asked  (see  story,  page  52). 

Among  highlights  of  the  station  phase 
of  the  Omaha  tv  inquiry: 

■  Contentions  by  the  three  stations 
that  their  local  live  programming  per- 
formance and  efforts  to  serve  local 
needs  far  exceed  the  narrow  limits  of 
the  FCC's  statistical  definitions  and 
analysis. 

■  Close  questioning  by  FCC  attorneys 


of  station  executives  concerning  the 
commission's  analysis  of  October  1962 
logs.  The  FCC  lawyers  wanted  explana- 
tions as  to  why — depending  on  station 
or  instance — so  little  or  no  local  live 
shows  turned  up  in  such  categories  as 
religious,  children's,  agricultural  or 
controversial  issue  shows.  At  one  point 
a  station  lawyer  protested  that  the  repe- 
titious interrogation  looked  like  efforts 
to  impeach  his  witness. 

■  Replies  by  station  officials  to  Com- 
missioner Henry  that  they  believe  it  is 
just  plain  "good  business"  to  seek  out 
and  anticipate  local  needs  and  to  make 
a  superior  effort  to  satisfy  them.  They 
indicated  they  would  do  this  anyway, 
even  though  they  admitted  that  the 
FCC's  present  programming  attitude 
has  had  its  impact,  and  they  try  to 
balance  out  programming  to  fill  ap- 
plication statistical  quotas. 

■  Explanations  by  station  officials  to 
Commissioner  Henry  that  even  if  anti- 
trust waivers  were  obtained  they  would 
not  want  to  get  together  to  cooperate 
on  "improving"  children's  program- 
ming. The  stations  are  just  as  competi- 
tive in  public  service  areas  as  in  fight- 
ing for  sponsors,  they  said,  and  they 
feel  this  system  assures  the  best  per- 
formance all  around. 

■  Broadcaster  feeling  that  FCC  places 
too  much  emphasis  on  station  role  as 
outlet  for  local  self-expression  because 
this  function  can  be  served  well  in  nor- 
mal programming,  including  news, 
without  special  "show  case"  type  shows. 
Perhaps  overlooked:  The  station  as 
training  ground  for  regular  professional 
staff  and  on-air  talent. 

■  Suggestion  by  WOW-TV's  Frank 
Fogarty  that  FCC  re-examine  its  pro- 
gramming "folklore"  and  improve  local 
live  definition  and  statistical  account- 
ing concepts. 

■  Contention  by  KETV's  Eugene 
Thomas  that  the  "quality"  of  public 
service  programming  is  much  more  im- 
portant than  the  "quantity." 

■  Belief  of  KMTV's  Owen  Saddler 
that  appraisal  of  tv's  performance 
should  be  kept  within  framework  of 
community  as  whole  and  all  the  varied 
institutions  and  mass  media  serving  its 
diverse  needs.  Tv  supplements  home, 
church,  school  etc.,  doesn't  supplant 
them,  he  said. 

No  Patsies  ■  During  cross-examina- 
tion by  commission  attorneys,  Mr.  Sad- 
dler related  instances  of  KMTV's  pre- 
emption of  network  prime  time  pro- 


grams to  present  local  in-depth  docu- 
mentaries which  the  station  considered 
important.  "We're  not  network  patsies," 
he  remarked,  also  pointing  out  occa- 
sions when  KMTV  turned  down  both 
network  and  local  advertising  for  adults- 
only  movies.  "We're  going  to  run  our 
own  operation  and  keep  it  as  clean  and 
as  fine  as  we  know  how,"  Mr.  Sad- 
dler asserted. 

He  said  KMTV  doesn't  believe  in 
advertising  adults-only  movies  and  this 
is  something  the  station  does  for  chil- 
dren that  doesn't  show  in  the  FCC's 
statistics  on  KMTV  performance.  He 
said  KMTV  turned  down  network  spots 
for  "Lolita"  and  refused  to  carry  a  good 
hunk  of  local  business  offered  by  an 
Omaha  drive-in  theatre  to  advertise  a 
movie  called  "Cheap  White  Trash." 

Contradictions  ■  Mr.  Saddler  con- 
tended the  record  contradicts  some  of 
the  critical  remarks  made  the  previous 
week  by  a  few  of  the  public  witnesses. 

He  noted  Rev.  Walter  Daniels,  Oma- 
ha Area  Council  of  Churches,  had 
testified  he  felt  certain  religious  pro- 
grams could  be  enhanced  if  his  coopera- 
tion were  obtained.  Mr.  Saddler  said 
KMTV  has  sought  out  council  coopera- 
tion since  1956  on  a  children's  show 
idea  but  every  time  the  council  was  not 
prepared  to  help  so  the  station  used 
other  religious  shows. 

Mr.  Saddler  challenged  AFM  and 
AFTRA  witnesses'  statements  that  not 
enough  opportunity  for  local  talent  had 
been  provided.  Answering  Lad  Tesar, 
AFM  local  70,  Mr.  Saddler  said  that  if 
the  local  musicians  "need  a  transfusion, 
it  should  not  be  at  the  expense  of  our 
red  ink."  He  explained  that  "when 
anyone  appears  at  our  station  for  an 
audition,  he  gets  it,"  but  "good  talent 
in  any  field  is  really  scarce." 

As  for  the  program  study  for  the 
week  of  Oct.  21,  1962,  reported  by 
AFTRA's  national  executive  secre- 
tary, Donald  Conaway,  which  found 
"insignificant"  local  live  programming 
in  Omaha,  Mr.  Saddler  reported,  "Why 
these  so-called  program  experts  picked 
the  week  of  Oct.  21  baffles  me."  It 
was  the  Cuba  crisis  week,  he  said. 
"Maybe  they  want  to  be  like  Nero, 
fiddling  away  at  trivia  while  the  world 
explodes  around  us,"  he  said. 

Biggest  laugh  during  Tuesday's  wind- 
up  came  when  Mr.  Saddler  told  Com- 
missioner Henry  that  in  spite  of  some 
compliments,  more  viewers  objected  to 
KMTV's  pre-emption  of  NBC-TV's 
"Price  Is  Right"  the  previous  week  to 


Minow's  'tv  audit' 

In  the  face  of  widespread  gov- 
ernment and  industry  attacks  on 
local  tv  programming  inquiries 
such  as  the  FCC  has  conducted 
in  Omaha  and  Chicago,  FCC 
Chairman  Newton  N.  Minow  last 
week  said  that  he  still  thinks  they 
are  "desirable." 

However,  in  answer  to  a  ques- 
tion at  the  Advertising  Federation 
of  America  conference  in  Wash- 
ington (see  page  34),  Chairman 
Minow  said  he  did  not  know  if 
further  hearings  of  this  type  will 
be  held.  A  lot  will  depend,  he 
said,  on  the  report  and  recom- 
mendations of  Commissioner  E. 
William  Henry,  who  presided  in 
Omaha. 

"It's  sorta  like  your  income 
tax,"  he  said.  "Everybody  should 
be  audited  occasionally." 
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present  the  live  remote  of  Commissioner 
Henry's  opening  statement  in  the  Oma- 
ha probe.  KMTV  got  34  complaints, 
Mr.  Saddler  said,  including  one  who 
warned,  "You  better  watch  out.  The 
FCC  is  here  to  stop  these  interruptions." 

Frank  P.  Fogarty.  executive  vice 
president  of  Meredith  Broadcasting 
Co.  in  charge  of  broadcast  operations 
and  vice  president-general  manager  of 
WOW-AM-FM-TV  Omaha,  expressed 
concern  about  the  FCC's  efforts  to  regu- 
late programming  during  testimony 
Feb.  1  (At  Deadline,  Feb.  4).  He 
testified  following  S.  Payson  Hall, 
Meredith  president,  who  was  the  lead- 
off  witness  for  the  stations'  portion  of 
the  inquiry. 

FCC  'Folklore'  ■  Mr.  Fogarty  ad- 
dressed himself  to  "'what  might  be 
termed  'folklore'  of  the  commission's 
attitudes  toward  industry  programming 
practices  and  problems"  and  said  his 
views  come  in  the  wake  of  what  the 
three  Omaha  tv  stations  went  through 
last  year  in  obtaining  their  license  re- 
newals from  the  commission. 

He  pointed  out  that  all  filed  extensive 
programming  information  required  in 
the  renewal  applications.  "They  were 
further  required  to  advertise  in  the 
local  newspaper  and  on  the  individual 
stations  that  such  applications  had  been 
filed  and  were  available  for  public  in- 
spection," he  continued. 

"Thus,"  he  said,  "the  stations  thereby 
were  actually  required  to  invite  the  pub- 
lic to  file  complaints  or  comments  with 
the  commission." 

In  spite  of  this  "'extensive  publicity," 
Mr.  Fogarty  said,  as  the  public  wit- 
nesses in  the  inquiry  have  shown,  "tele- 
vision service  as  the  Omaha  area  is 
singularly  devoid  of  complaints  from 
the  viewing  public."  These  and  other 
facts,  he  argued,  "afford  bases  for 
thoughtful  consideration  of  the  justifi- 
cation of  an  inquiry  such  as  this.  .  . 
one  must  also  give  thoughtful  consider- 
ation to  the  wisdom  which  may  be  de- 
rived from  the  facts  adduced  from  the 
public  witnesses  and  from  the  indus- 
try." 

Mr.  Fogarty  urged  the  FCC  to  revise 
programming  regulations,  definitions 
and  guide  lines  "to  be  more  realistic 
and  thereby  convey  more  useful  infor- 
mation." As  an  example  he  pointed 
out  that  "it  is  unrealistic  to  impose 
arbitrary  restrictions  on  the  account- 
ing of  local  live  programs,  such  as 
barring  from  the  local  live  classifica- 
tion productions  largely  composed  of 
film,  video  tape  or  in  some  cases  net- 
work programming." 

He  cited  the  Methodists'  Talkback 
program  which  consists  of  15  minutes 
of  film  and  equal  time  for  a  local  panel 
to  discuss  the  film.  "When  this  program 
became  available,"  Mr.  Fogarty  re- 
called, "we  didn't  wait  for  the  Metho- 
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THE  TOP  PROGRAMS 
IN  THE  81st  MARKET 

(Greenville  -  W  ashington) 
NIELSEN    STATION  INDEX 

GREENVILLE- WASHINGTON  AREA    NOVEMBER,  1962 


WNCT 

Total 

Rank  PROGRAMS 

Homes 

1 . 

D  1..     1 1  "II 1  ;  1 1 ;  

Beverly  Hillbillies 

85,200 

2. 

I've  Got  A  Secret 

71,350 

o 

3. 

Route  66 

69,400 

4. 

To  Tell  The  Truth 

67,800 

o 

J 

5. 

Ed  Sullivan 

67,520 

o 

6. 

Flintstones 

67,250 

7. 

Lassie 

67,200 

8. 

My  3  Sons 

66,350 

9. 

Defenders 

64,070 

J0' 

Perry  Mason 

63,800 

r  11. 

Highway  Patrol 

63,450 

12. 

Arthur  Smith 

61,900 

o 

es 

13. 

Wagon  Train 

61,000 

1  4. 

Amos'n  Andy 

60,850 

o 

n 

15. 
16. 

Walter  Cronkite 

60,660 

17. 

Dennis  The  Menace 

59,600 

18. 

Esso  Reporter 

59,320 

19. 

Rawhide 

59,520 

20. 

Lucy 

57,650 

Mr.  Ed 

56,900 

22. 

Lloyd  Bridges 

56,150 

O 

CO 

23. 

Jackie  Gleason 

55,200 

*+- 

24. 

Red  Skelton 

54,150 

o 

25. 

Rifleman 

54,100 

n 

26. 

Leave  It  To  Beaver 

54,050 

o 

27. 

Andy  Griffith 

53,900 

28. 

Danny  Thomas 

53,550 

29. 

The  Deputy 

51,900 

30. 

Lawrence  Welk 

50,275 

(-31. 

Dick  Van  Dyke 

50,150 

32. 

Have   Gun  Will  Travel 

49,750 

o 

33. 

34. 

O 

n 

35. 

Gunsmoke 

49,275 

36. 

Ozzie  &  Harriet 

48,200 

37. 

As  World  Turns 

48,100 

O 

38. 

Jack  Benny 

45,450 

39. 

Huckleberry  Hound 

45,150 

40. 

Yogi  Bear 

44,450 

The  Other  Station 


Total 
Homes 


Bonanza 


60,225 


Sat.  Night  At  Movies 
Dr.  Kildare 


49,738 
49,650 
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Henry  still  thinks  FCC  knows  best  what  people  should  see  on  tv 


It  may  have  been  another  Omaha 
news  conference  but  Commissioner 
E.  William  Henry  quickly  made  it 
apparent  that  he  hadn't  changed  the 
views  he  expressed  at  a  similar  ses- 
sion a  week  earlier. 

A  broadcaster's  performance,  he 
said  then,  is  judged  by  the  FCC's 
standards  rather  than  by  the  approv- 
al or  disapproval  of  the  public. 
(Broadcasting,  Feb.  4,  1963.) 

Questioned  again  as  the  Omaha 
tv  program  hearings  closed  the  Ken- 
nedy-appointed commissioner  reaf- 
firmed this  belief  and  elaborated  his 
views  under  questioning: 

■  Parts  of  the  new  program  re- 
port form  referring  to  local  live  pro- 
gramming "will  be  made  more  flex- 
ible .  .  .  that  is  it  will  be  broadened." 

■  One  reason  Omaha  was  chosen 
for  the  program  hearings  was  that 
"the  stations  were  financially  able 
to  put  on  certain  local  live  programs 
that  would  not  be  necessarily  com- 
mercially successful." 

■  Speaking  of  tv  coverage  of  the 
hearings  the  commissioner  compli- 
mented stations,  then  made  clear  his 
doubt  that  Canon  35  of  the  Ameri- 
can Bar  Assn.  should  be  erased 
with  the  remark  "I  sort  of  came 
with  the  feeling  that  Canon  35  is 
appropriate  and  I  have  not  yet  been 
convinced  that  it  ought  to  be  re- 
pealed." (See  story  page  42). 


dists  to  approach  us.  We  went  after 
them.  But  the  point  is  that  here  we  have 
a  program  which  could  narrowly  be 
construed  as  15  minutes  local." 

Real  Test  ■  However,  Mr.  Fogarty 
observed  that  the  local  panel  is  better 
because  of  the  film  and  the  film  is  bet- 
ter because  of  the  local  panel,  hence 
it  should  be  rated  30  minutes  local. 
"Essentially,  the  film  is  only  another 
'prop.'  The  real  test  should  be  whether 
the  program  was  produced  to  meet  local 
needs,"  he  said. 

Mr.  Fogarty  also  contended  that  the 
FCC  should  give  due  weight  to  the 
value  of  public  service  announcements 
as  distinguished  from  programs  in  sup- 
port of  community  projects.  "Com- 
mercial advertisers  increasingly  are 
buying  participations  rather  than  spon- 
soring programs,"  and  a  one-minute 
public  service  spot  reaching  30,000 
homes  "is  quite  likely  to  be  more  use- 
ful than  a  15-minute  panel  show  reach- 
ing 2,000  homes,"  he  noted. 

Regarding  the  FCC's  attention  to 
public  affairs  programming  in  prime 
time,  Mr.  Fogarty  felt  this  concept 
needed  re-examination  too.  "Prime 
time  for  public  affairs  programming  is 


Here  are  the  highlights  of  Com- 
missioner Henry's  news  conference. 

Asked  to  what  extent  he  feels  the 
FCC  has  authority  for  actual  regu- 
lation of  programming,  Commis- 
sioner Henry  replied:  "I  think  first 
of  all  we  certainly  have  authority 
to  investigate  the  manner  in  which 
television  stations  are  producing 
programs  of  local  interest.  That  is 
the  area  of  this  inquiry  and  I  think 
we  have  jurisdiction  to  study  that 
area  of  responsibility." 

Requirements?  ■  Could  he  further 
define  the  basis  for  this  in  terms  of 
what  the  FCC  can  require  stations 
to  do  in  local  programming? 

"Basically  I  think  we  can  deter- 
mine if  they  are  serving  the  public 
interest  in  this  area,"  Commissioner 
Henry  replied,  "and  that  when  so 
determining  we  direct  our  interest 
at  how  they  are  seeking  out  or  at- 
tempting to  determine  the  needs  and 
interests  of  the  local  community 
and  how  they  are  meeting  these 
needs  in  a  general  sense." 

FCC  has  jurisdiction  to  study,  but 
does  FCC  jurisdiction  go  so  far  as 
action?  What  action  can  the  com- 
mission take  against  a  broadcaster 
who  may  not  be  serving  the  public 
interest  by  commission  standards? 

"I  do  think  that  our  jurisdiction 
extends  to  action,"  Commissioner 
Henry  replied.  "It  extends  to  action 


the  time  when  most  people  are  avail- 
able for  viewing,"  he  said.  "If  there- 
fore such  programs  do  not  rate  well, 
as  generally  speaking  they  don't,  it  is 
because  the  people  reject  them  and 
not  because  they  are  offered  at  an  in- 
convenient hour." 

During  cross  examination  of  Mr. 
Fogarty,  Commissioner  Henry  recalled 
the  recent  proposal  of  the  FCC  chair- 
man to  the  tv  networks  suggesting  that 
they  get  together  to  improve  children's 
programming  and  to  arrange  better 
scheduling  of  these  programs,  such 
meeting  to  be  with  the  sanction  of  the 
U.  S.  attorney  general.  He  asked  the 
witness  that  if  anti-trust  waiver  were 
provided,  would  it  be  feasible  for  the 
three  Omaha  tv  stations  to  get  together 
on  children's  programming? 

Yes  and  No  ■  "I  think  it  would  be 
feasible  but  not  desirable,"  Mr.  Fogarty 
replied.  "We  are  competitors  for  audi- 
ence, the  advertisers'  dollars,  and  we 
are  competitors  for  public  service  pro- 
gramming." 

Commissioner  Henry  also  observed 
that  he  felt  a  "key  question"  in  the 
Omaha  hearing  is  the  station  role  in 
raising  the  cultural  level  of  the  corn- 


in  the  sense  that  any  policy  making 
is  action,  any  rule  making  is  action," 
he  continued,  because  this  affects 
"the  manner  in  which  broadcasters 
operate." 

How  well  did  Commissioner 
Henry  feel  the  three  Omaha  stations 
came  through  the  hearing? 

"It  would  be  premature  for  me  to 
come  up  with  any  specific  conclu- 
sions as  to  the  operations  of  these 
three  stations,"  he  replied.  "I  do  feel 
however  that  I  can  make  a  conclu- 
sion now  that  the  hearings  made  an 
impact  on  Omaha  and  probably  on 
the  broadcasters  of  the  television 
industry." 

Definitions  ■  Will  the  FCC  revise 
its  program  definitions?  The  com- 
missioner explained  that  the  FCC  is 
presently  considering  revision  of  its 
application  program  report  form  and 
since  local  live  programming  is  one 
part  of  this  form  "it  will  come  un- 
der rather  close  scrutiny  as  a  result 
of  this  hearing." 

Asked  how  it  might  be  changed, 
Commissioner  Henry  replied,  "I  im- 
agine that  it  will  be  made  more  flex- 
ible. That  is,  it  will  be  broadened 
to  include  certain  .  .  .  local  live  as- 
pects that  it  would  not  now  include." 

To  a  question  further  pursuing 
this  line  he  said,  "I  think  the  whole 
area  of  local  live  programming  and 
the  emphasis  which  the  commission 


munity.    He  asked  the  witness  if  he 
considered  this  to  be  a  station  duty.  Mr.  E 
Fogarty  said  yes  and  indicated  he  feels 
the  present  system  achieves  this. 

C.  Alfred  Larson,  WOW-TV  station 
manager,  gave  a  brief  historical  re- 
view of  the  station  since  its  inception 
in  August  1949.  He  sketched  in  de- 
tail the  professional  biographies  of  the 
executives  and  department  heads  of  the 
station  and  pointed  out  that  all  15  cited 
"are  life-long  residents  of  Omaha 
and/or  the  Midwest  and  thus  are  the 
most  knowledgeable  of  the  customs, 
mores,  needs  and  interests  of  the  citi- 
zens of  the  community." 

William  B.  McBride,  WOW-TV  pro- 
gram director,  outlined  the  station's  ex- 
tensive news,  documentary  and  farm 
programming,  as  well  as  sports,  edi- 
torializing and  special  projects  such  as 
the  "farm  family  of  the  week"  and 
WOW-TV  farm  study  tours. 

Six  Points  ■  Eugene  S.  Thomas,  vice 
president,  director  and  general  man- 
ager of  Herald  Corp.,  licensee  of 
KETV,  testified  Monday  that  KETV 
ascertains  community  needs  through 
six  principles: 

(1)  By  having  KETV  people  work 
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places  on  it  will  come  under  careful 
scrutiny.  These  comments  that  we 
have  heard  from  both  the  stations 
and  the  public  witnesses  will  play  a 
large  part  in  our  decision.  But  I 
couldn't  say  at  the  moment  whether 
there  will  be  any  relaxation  or  tight- 
ening or  maintenance  of  the  status 
quo." 

A  reporter  recalled  Commissioner 
Henry's  statement  at  his  Jan.  29 
news  conference  that  the  standards 
of  the  community  for  local  live  pro- 
gramming may  or  may  not  be  the 
same  as  the  standards  the  commis- 
sion might  have.  Would  he  clarify 
that? 

"I  did  make  a  statement  along 
those  lines.  You  are  correct,"  Com- 
missioner Henry  replied.  'The  com- 
mission has  no  fixed  'standards'  in 
this  field — those  that  we  referred  to 
at  our  last  conference.  [The  FCC 
does]  have  policies  however  with 
respect  to  local  live  programming. 

"Maybe  that  helps  to  call  them 
policies.  You  could  call  them  time- 
tested  standards  of  the  FCC.  I  meant 
those  policies  or  time-tested  stand- 
ards that  have  evolved  over  a  great 
many  years  and  which  the  commis- 
sion has  enunciated  as  being  in  their 
judgment  appropriate  and  pretty  well 
accepted  by  the  broadcasting  indus- 
try as  being  a  measure  of  station 
performance  in  this  field. 

"Now  it  is  my  feeling  that  these 


policies  place  certain  responsibilities 
on  the  broadcasters  and  one  of  our 
main  efforts  is,  of  course,  to  make 
known  our  policies  and  regulations 
not  only  to  the  public  but  more 
clearly  to  the  stations. 

"I  felt  and  still  feel  that  in  certain 
respects  the  broadcasters  themselves 
and  the  FCC — through  its  constant 
historical  dealings  with  the  broad- 
casters— have  a  greater  awareness  of 
these  policies,  these  time-tested  stand- 
ards, than  does  the  public. 

Continuing  his  explanation,  Com- 
missioner Henry  then  outlined  what 
he  believes  these  policies  include: 

"They  include  consideration  of 
such  things  as  the  educational  as- 
pects of  commercial  broadcasting. 
The  responsibility  of  a  broadcaster 
to  act  as  an  outlet  for  the  expression 
and  development  of  local  talent. 
The  area  of  children's  programs  and 
the  programming  specifically  di- 
rected at  children. 

"They  include  such  things  as  pros 
and  cons  of  programs  aimed  at  the 
local  people  as  opposed  to  spot  an- 
nouncements. They  include  the  re- 
sponsibility to  see  that  conflicting 
viewpoints  are  aired  and  given  ex- 
pression. They  include  the  broad- 
caster's responsibility  to  give  some 
consideration  to  the  timing  of  pro- 
grams, to  the  promotion  of  pro- 
grams. 

"These  are  the  things  that  I  meant 


that  the  public  is  not  aware  of  as 
the  FCC  is  aware  of  or  as  the  sta- 
tions are  aware  of,"  Commissioner 
Henry  stated  in  clarification  of  his 
Jan.  29  comments. 

Ability  to  Pay  ■  He  continued:  "I 
think  also  that  there  are  certain 
financial  aspects  to  the  operation  of 
broadcasting  stations  which  the  FCC 
is  more  aware  of  than  the  general 
public.  Those  include  the  profits 
that  stations  have  made  over  the 
years  and  are  making  and  as  those 
profits  relate  to  the  ability  of  a  sta- 
tion to  put  on  local  live  program- 
ming. 

"One  of  the  reasons,  for  example, 
we  chose  Omaha  was  that  when 
considered  as  a  market  the  stations 
were  financially  able  to  program,  to 
put  on  certain  programs  that  would 
not  be  necessarily  commercially  suc- 
cessful." 

Asked  if  how  far  the  FCC  should 
go  in  this  respect  is  not  a  contro- 
versial gray  area,  Commissioner 
Henry  agreed  that  the  execution  of 
those  responsibilities,  "how  far  the 
FCC  goes  in  establishing  those  cri- 
teria, is  certainly  a  matter  of  present 
dispute  among  broadcasters."  To 
another  similar  question  he  replied: 
"I  would  agree  that  there  is  disagree- 
ment in  how  far  the  FCC  should  go 
in  enforcing  its  policies  and  there  is 
disagreement  in  how  those  policies 
should  be  interpreted  as  they  apply 
to  local  live  programs." 


as  members  or  officers  of  the  organiza- 
tions, associations,  churches,  charity 
bodies  and  other  public  service  groups 
located  here.  (2)  Systematic  contacts 
with  local  leaders,  initiated  by  our 
staff.  (3)  Daily  news  department  in- 
terviews with  the  people  who  are  doing 
things  in  our  area. 

(4)  Sensitivity  to  letters  and  tele- 
phone calls  from  viewers.  (5)  Through 
receiving  for  more  than  nine  years  val- 
uable suggestions  about  local  pro- 
gramming from  the  Citizens  Television 
Program  Council,  organized  by  KETV 
before  it  went  on  the  air.  (6)  Alertness 
to  the  meaning  of  audience  measure- 
ments made  by  recognized  rating  serv- 
ices. 

"Our  officers,  department  heads  and 
staff  members  have  learned  from  past 
experience  that  we  can  do  a  better  job 
of  broadcasting  if  we  are  active  in  the 
local  causes  which  help  the  city  to 
grow,"  Mr.  Thomas  said. 

For  the  year  Dec.  1,  1961,  through 
Nov.  30,  1962,  KETV  produced  and 
telecast  a  total  of  2,379  local  live  pro- 
grams, Mr.  Thomas  said.  During  the 
single  month  of  October  1962,  the 
month  for  which  the  stations  supplied 


logs  to  the  FCC  for  use  in  the  probe, 
Mr.  Thomas  said,  KETV  aired  502 
non-commercial  public  service  spots  in 
behalf  of  local  organizations. 

Mr.  Thomas  also  cited  KETV's  air- 
ing of  in-school  educational  programs 
weekdays  8-9:30  a.m.  to  6,000  students 
of  West  Omaha  and  other  nearby  cities, 
originated  by  U.  of  Nebraska's  KUON- 
TV  Lincoln.  The  KETV  executive 
noted  that  these  programs  are  seen  in 
area  homes  too. 

He  said  that  while  in  the  strict  sense 
the  FCC  does  not  classify  these  educa- 
tional shows  as  local  live,  "it  is  my  firm 
belief  that  they  serve  the  educational 
needs  of  a  portion  of  Omaha's  schools 
and  neighboring  towns  as  effectively  as 
the  same  programs  broadcast  the  same 
times  also  serve  the  needs  of  Lincoln 
schools."  Had  the  FCC's  hearing  been 
held  in  Lincoln  instead,  he  said,  the 
shows  would  be  classified  local  live. 

The  value  of  KETV's  local  live  pro- 
grams in  general  "should  never  be 
counted  by  the  quantity  of  them  alone," 
Mr.  Thomas  stressed.  KETV  "always" 
has  been  more  interested  in  quality. 

Mr.  Thomas  said  "prime  time  is  one 
of  the  most  misunderstood  terms  used 


in  1963"  and  is  not  necessarily  only  a 
period  such  as  9-10  p.m.  on  Mondays. 
He  said  the  best  time  for  any  particular 
show  depends  upon  a  number  of  fac- 
tors and  to  choose  Monday  9-10  p.m. 
for  a  local  program  opposite  KETV's 
Ben  Casey  "might  be  a  very  unsatisfac- 
tory time  for  it."  During  the  last  five 
years,  he  recalled,  "there  have  been 
times  when  a  Sunday  afternoon  pro- 
gram in  Omaha  had  a  higher  rating 
than  the  Sunday  night  Ed  Sullivan  or 
Steve  Allen  shows. 

One  of  KETV's  goals,  he  said,  is  to 
have  the  leader  of  each  church  in 
Omaha  and  Council  Bluffs  take  part  in 
the  station's  religious  programs.  KETV 
hasn't  hit  this  goal,  he  said,  but  so  far 
146  clergymen  representing  101  dif- 
ferent churches  have  participated. 

Mr.  Thomas  said  he  was  "impressed" 
by  the  "almost  unanimous  approval" 
by  the  public  witnesses  of  the  three  sta- 
tions' local  tv  efforts.  He  felt  sure  the 
FCC  was  impressed  too. 

Farm  Programs  ■  During  cross-ex- 
amination, FCC  counsel  asked  Mr. 
Thomas  why  KETV's  October  logs 
showed  no  local  live  farm  programming 
when  Omaha  is  a  farm  and  food-live- 
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stock  center.  Mr.  Thomas  said  KETV 
has  regular  film  programs  from  such 
sources  as  universities  and  the  U.  S. 
Dept.  of  Agriculture  which  provide  in- 
formation the  farmers  need  in  a  far 
better  way  than  local  live  could  do. 
He  also  explained  weather  ranks  "very 
high"  with  farmers  and  KETV  is  on 
top  of  this  as  it  also  is  with  farm  spot 
news  coverage. 

Asked  if  KETV  has  actively  sought 
out  sources  such  as  local  school  au- 
thorities for  the  development  of  edu- 
cational tv  programs,  Mr.  Thomas  said 
yes,  but  these  sources  indicated  they 
needed  more  time  to  prepare  for  such 
programs  as  well  as  more  money  for 
staff  tv  specialists. 

Owen  L.  Saddler,  executive  vice  pres- 
ident of  May  Broadcasting  Co.  and  gen- 
eral manager  of  KMTV,  also  testified 
as  the  only  witness  for  his  station.  He 
appeared  Monday  afternoon  and  Tues- 
day and  took  special  note  of  the  fact 
that  "the  overwhelming  majority  of  the 
testimony  was  favorable"  to  Omaha's 
three  stations . 

He  pointed  out  that  the  KMTV  area 
"is  served  by  98  newspapers  with  a 
circulation  of  over  6  million,  43  am 
radio  stations  and  8  fm  radio  stations, 
77  motion  picture  theatres,  55  public 
libraries  with  an  annual  circulation  of 
over  3  million  volumes  and  12  televi- 
sion stations  outside  Omaha,"  all  quite 
apart  from  many  other  recreational  and 
cultural  facilities  throughout  the  area. 

"In  short,  other  agencies  and  institu- 
tions likewise  have  a  role  to  perform  in 
endeavoring  to  satisfy  the  numerous 
and  varied  needs  of  a  given  commu- 


nity," Mr.  Saddler  said.  "Television 
can,  however,  supplement  and  comple- 
ment those  agencies  and  institutions. 
This  KMTV  endeavors  to  do." 

Commercials  Help  ■  Mr.  Saddler  felt 
KMTV's  commercial  campaigns  bene- 
fit Omaha  "by  improving  business  con- 
ditions," by  providing  job  security  for 
those  working  for  these  firms  and  by 
helping  boost  the  number  of  jobs  avail- 
able. He  didn't  think  Omaha's  great 
number  of  charitable  drives — so  exten- 
sively supported  by  local  tv  outlets — 
could  be  a  success  "unless  the  people 
and  firms  were  prosperous  enough  to 
make  the  necessary  donations." 

KMTV's  management  feels  that  tele- 
vision is  a  creative  medium  and  that 
the  program  staff  "must  not  only  be 
alert  to,  but  ahead  of,  the  desires  and 
interests  of  the  audience,"  Mr.  Saddler 
said.  That  KMTV  has  succeeded  in 
this  respect,  he  said,  is  witnessed  by  the 
fact  his  station  has  won  43  of  the  55 
"Gold  Frame  Awards"  made  by  the 
Omaha  Area  Radio-Television  Council. 

KMTV's  mid-day  Conversations  show 
Monday-through-Friday,  now  in  its 
sixth  year,  has  featured  308  separate 
civic  groups  in  the  last  three  years  alone 
as  well  as  provided  a  showcase  for 
various  local  amateur  performing  tal- 
ents, Mr.  Saddler  said.  Among  other 
local  live  shows  he  also  cited  Tv  Class- 
room in  conjunction  with  the  U.  of 
Omaha  for  1 1  years,  Your  Doctor  and 
You  annual  series  since  1955  and  the 
third  year  of  the  February-March  series 
Great  Decisions  in  cooperation  with  the 
Omaha  Adult  Education  Council  which 
sponsors    neighborhood    talk  groups 


based  on  the  program.  He  listed  num- 
erous specials,  including  KMTV's  role 
as  official  information  center  for  the 
"Sabin  Oral  Sundays"  mass  innocula- 
tion  project  last  summer. 

The  FCC  attorney,  noting  KETV's 
citizen  advisory  group  meets  but  once 
yearly,  asked  how  many  new  programs 
have  resulted  from  these  sessions.  Mr. 
Thomas  recalled  an  education  week 
special  about  a  year  ago  and  communi- 
ty chest  feature  last  fall.  But  KETV 
would  have  done  latter  anyway,  he  said. 

FCC  also  introduced  revision  of  its 
analysis  of  KETV's  October  1962  logs 
to  reduce  station's  total  local  live  to 
7.4%  from  previous  9.8%.  FCC  al- 
lowed adding  of  morning-evening  de- 
votionals  but  disallowed  "Cracker's 
Animals"  show  which  KETV  unsuc- 
cessfully contended  should  have  been 
counted  live.  FCC's  total  local  live 
figures  of  11.6%  for  WOW-TV  and 
14.7%  for  KMTV  in  October  remained 
unchanged. 

Magnuson  rises 
in  Senate  and  party 

The  most  influential  senator  in  broad- 
casting matters  has  added  a  new  dimen- 
sion to  his  authority — outer  space. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  who,  as  chairman  of  the  Com- 
merce Committee  since  1955,  has  been 
key  man  in  the  Senate  on  broadcasting 
and  communications  legislation,  will  in 
the  future  be  top  man  on  space  com- 
munications legislation  as  well. 

As  reported  last  month — and  con- 


New  bills  introduced  in  Congress 


The  following  legislation  affecting 
broadcasting  has  been  introduced  in 
Congress.  Proposals  which  duplicate 
earlier  bills  and  resolutions  are  so 
noted  (*  indicates  legislation  intro- 
duced in  earlier  Congresses): 
Rights  transfer  taxes:  H.R.  2519, 
Rep.  John  V.  Lindsay  (R-N.Y.);  S. 
497,  Sen.  Jacob  K.  Javits  (R-N.Y.): 
sales  of  copyrights  and  literary,  musi- 
cal and  artistic  compositions  would 
be  given  the  same  tax  benefits  as 
capital  assets  held  more  than  six 
months. 

Averaging    royalty    income:  H.R. 

2520,  Rep.  Lindsay;  S.  498,  Sen. 
Javits:  would  permit  averaging  of 
income  from  literary,  musical  and 
artistic  compositions  and  copyrights 
(by  creators  only). 

Limit  tower  heights*:  H.R.  3513, 
Rep.  Oren  Harris  (D-Ark.):  to  give 
the  Federal  Aviation  Agency  the 
authority  to  limit  heights  of  radio 
and  television  towers. 


Agency  watchdog,  examiner  pool*: 

H.R.  2662,  Rep.  Dante  Fascell  (D- 
Fla.);  S.  593,  Sen.  Kenneth  B.  Keat- 
ing (R-N.Y.):  to  establish  an  office 
of  federal  administrative  practice  to 
watch  over  and  study  the  activities 
and  procedures  of  the  administrative 
agencies  and  to  assume  control  of  all 
trial  and  hearing  examiners  serving 
those  agencies. 

Etv  for  Virgin  Islands:  H.R.  2668, 
Rep.  Edith  Green  (D-Ore.):  to  in- 
clude the  Virgin  Islands  as  an  eligi- 
ble recipient  of  matching  grants  for 
the  construction  of  educational  tele- 
vision broadcasting  facilities. 

Pay-tv  ban*:  H.R.  3281,  Rep.  Eman- 
uel Celler  (D-N.Y.):  to  prohibit 
charging  a  fee  to  view  telecasts  in 
the  home  (Broadcasting,  Jan.  28). 

Anti-payola:  H.R.  3283,  Rep.  Celler: 
to  strengthen  the  FCC's  license  re- 
newal procedures  by  making  licen- 
sees responsible  for  the  acts  of  their 


officers  and  employes  and  to  require 
the  agency  to  consider  their  actions 
at  renewal. 

Cultural  exchange  liaison:  S.  558, 
Sen.  Karl  E.  Mundt  (R-S.  Dak.):  to 
establish  an  interdepartmental  com- 
mittee to  promote  economy  and  effi- 
ciency in  the  conduct  of  educational 
and  cultural  exchange  programs. 

Local  hearings*:  S.  691,  Sen.  Mil- 
ward  L.  Simpson  (R-Wyo.):  to  re- 
quire public  hearings  be  held  in  each 
state  affected  by  a  proposed  agency 
rule  if  hearings  are  requested  ac- 
cording to  stated  procedure. 

Arts  competitions  to  add  tv:  S.J.  Res. 
30,  Sen.  Mundt:  to  strengthen  cul- 
tural exchange  act  and  establish  bi- 
ennial art  competitions  equal  in 
status  to  athletic  contests  in  the 
international  Olympic  games.  Tele- 
vision would  be  grouped  with  photo- 
graphy and  motion  pictures  in  one 
of  four  major  arts  divisions. 
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REVISION  PROPOSALS  FIND  FAVOR 

Communications  Act  changes  going  to  FCBA  executive  unit 


firmed  personally  by  the  senator  last 
week — Sen.  Magnuson  will  become 
chairman  of  an  Aeronautical  and  Space 
Sciences  Committee  subcommittee  on 
peaceful  uses  of  outer  space  (At  Dead- 
line, Jan.  21).  The  senator  has  also 
confirmed  an  earlier  report  that  Sen. 
Clinton  B.  Anderson  (D-N.M.)  will  be 
the  chairman  of  the  space  committee, 
replacing  the  late  Sen.  Robert  S.  Kerr 
fD-Okla.). 

Three  other  posts  held  by  Sen.  Mag- 
nuson— two  old,  one  new — add  to  his 
power  in  broadcasting  matters  and  to 
his  influence  within  his  own  party. 

■  He  is  the  new  chairman  of  the 
Democratic  Senatorial  Campaign  Com- 
mittee, elected  in  a  party  caucus  Thurs- 
day (Feb.  7).  The  bulk  of  senators 
facing  re-election  in  1964  are  from  the 
western  states. 

■  He  continues  as  chairman  of  the 
appropriations  subcommittee  on  inde- 
pendent offices,  giving  him  the  last  say 
on  the  budgets  of  the  FCC,  Federal 
Trade  Commission  and  NASA. 

■  And  he  continues  as  a  member  of 
the  Senate  Democratic  Policy  Commit- 
tee, an  important  party  job. 

N.Y.  party  denied  time,- 
asks  for  probe  by  FCC 

The  Liberal  Party  of  New  York  State 
last  week  claimed  it  had  been  refused 
the  opportunity  to  buy  program  time 
on  three  New  York  radio  stations  and 
called  for  an  FCC  investigation. 

Ben  Davidson,  executive  director  of 
the  party,  said  that  WNBC,  WQXR  and 
WMCA  had  declined  to  sell  time  for  a 
15-minute  program  on  alternate  weeks, 
during  which  the  Liberal  Party  intended 
to  hold  educational  discussions  of  cur- 
rent events  and  problems. 

Mr.  Davidson  told  the  FCC  the  Lib- 
eral Party  was  concerned  with  "the  con- 
sequences for  democracy  if  radio  com- 
panies are  to  have  the  power  to  silence 
political  parties  through  denying  them 
even  the  right  to  purchase  time  on  mass 
communications  media.  .  .  ." 

R.  Peter  Straus,  president  of  WMCA, 
called  the  Liberal  Party's  statements 
"irresponsible,  inexcusable  and  illib- 
eral." He  told  a  news  conference  in 
New  York  that  he  has  written  the  FCC 
asking  for  a  hearing  on  the  Liberal 
Party's  charges. 

He  said  the  Liberal  Party  specifically 
had  asked  to  buy  time  on  WMCA  dur- 
ing a  weekday,  10:30-11  p.m.,  and  the 
station  had  replied  that  this  period  tra- 
ditionally has  been  public  service  time 
which  has  been  sold  only  rarely  on  a 
single  program  basis. 

Spokesmen  for  WQXR  and  WNBC 
both  said  they  sell  time  to  political 
parties  during  campaign  periods  but 
otherwise  have  a  policy  of  not  selling 
such  time. 


Proposals  to  revise  the  Communica- 
tions Act,  made  in  a  series  of  mono- 
graphs by  a  special  committee  of  the 
Federal  Communications  Bar  Assn. 
(Broadcasting,  Jan.  28),  have  received 
a  groundswell  of  approval,  principally 
by  broadcasters. 

Authors  of  the  individual  proposals 
report  they  have  received  "overwhelm- 
ing" comments  from  broadcasters  and 
some  bar  members  favoring  the  recom- 
mendations. 

The  first  meeting  of  the  1963  FCBA 
executive  committee  is  scheduled  today 
(Feb.  11),  and  its  first  order  of  busi- 
ness will  be  the  Communications  Act 
proposals,  according  to  Donald  C. 
Beelar,  newly  elected  president  of  the 
law  group. 

Mr.  Beelar  emphasized  that  the  out- 
come of  what  to  do  with  the  proposals 
will  be  what  a  majority  of  the  12-man 
executive  committee  decides. 

The  accepted  method,  according  to 
previous  plans,  is  to  reprint  the  four 
monographs  for  distribution  to  FCBA 
members  and  interested  parties.  About 
two  months  later,  it  is  thought,  a  full 
meeting  of  the  FCBA  might  be  held  at 


which  the  items  could  be  discussed. 

There  is  some  feeling  among  com- 
munication lawyers,  including  some 
members  of  the  FCBA  executive  com- 
mittee, that  the  documents  should  be 
returned  to  the  special  committee  for 
a  full-fledged  committee  report  includ- 
ing recommendations  as  to  what  the  bar 
association  should  do.  The  main  ob- 
jections are  that  the  suggestions  for 
changes  are  the  views  of  individuals, 
not  a  formal  committee  report. 

A  few  members  of  the  bar,  it  is 
learned,  oppose  the  changes  suggested 
in  the  four  reports. 

The  reports  proposed  a  broad  scale 
reorganization  of  the  FCC,  splitting  the 
present  commission  into  a  single  admin- 
istrator, a  court  of  review,  and  a  com- 
mission of  five  members  for  policy  mak- 
ing. Also  recommended  was  the  dele- 
tion of  Sec.  315,  the  political  equal 
time  provision;  a  drastic  revision  of  Sec. 
326,  the  "no  censorship"  section,  to  pro- 
hibit completely  any  FCC  interest  in 
programming  in  any  form  whatever, 
and  a  complete  overhaul  of  the  com- 
mon carrier  provisions. 

The   monographs  were  written  by 
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The  case  for  aid  to  translator  stations 


The  Tri-State  Tv  Translator  Assn., 
representing  translator  operators  in 
Idaho,  Montana  and  Wyoming,  has 
told  the  FCC  that  it  should  recon- 
sider its  decision  against  WIBW-TV 
(ch.  13)  Topeka,  Kan.,  donating 
funds  to  community  operated  tv 
translator  K03-BR  (ch.  3)  in  Clyde, 
Kan.  (Broadcasting,  Jan.  7). 

A  proposed  $500  donation  by 
WIBW-TV  was  denied  because  the 
commission  refused  to  waive  its  rule 
which  prohibits  vhf  stations  from 
extending  their  normal  Grade  B  con- 
tour by  owning  or  contributing  to 
the  support  of  vhf  translators. 

Tri-State  pointed  out  the  position 
the  Canadians  take  in  aiding  trans- 


lator stations.  The  association  noted 
that  in  Canada  much  of  the  prelim- 
inary engineering  for  new  translators 
is  done  by  tv  stations,  that  they  often 
pay  for  a  small  portion  of  the  costs 
of  1  w  translators  and  aid  in  trans- 
lator maintenance.  The  result  is  bet- 
ter service  to  tv  viewers,  according 
to  Tri-State. 

Tri-State  said  that  to  its  under- 
standing "tv  viewers  are  worth  about 
$3  per  thousand  to  tv  stations"  and 
if  a  community  can  talk  a  tv  station 
into  contributing  to  the  support  of 
its  translator  "why  not  let  them?" 
The  public  would  be  better  served 
if  stations  were  allowed  to  aid  trans- 
lators, Tri-State  concluded. 


Leonard  H.  Marks  (administration), 
Philip  G.  Loucks  (Sec.  315),  W.  The- 
odore Pierson  (Sec.  326)  and  Reed  T. 
Rollo  (common  carrier). 

Other  members  of  the  committee  were 
Fred  W.  Albertson,  Edward  P.  Morgan, 
Harry  Plotkin,  William  Porter  and  J. 
Roger  Wollenberg. 

The  FCC  last  week... 

■  Recieved  a  request  by  WBMT  Black 
Mountain,  N.  C,  for  more  time  to  file 
a  statement  with  the  commission  "to 
mitigate  or  justify"  an  alleged  decep- 
tion concerning  the  ownership  of  the 
station  and  other  charges  (Broadcast- 
ing, Jan.  7).  The  WBMT  statement  was 
due  Feb.  8,  but  by  grant  of  petition 
would  have  until  March  8.  WBMT 
also  waived  the  right  to  a  hearing. 

■  Was  requested  by  Monterey  (Calif.) 
Peninsula  College  to  institute  a  rule- 
making proceeding  looking  towards  the 
reservation  of  uhf  ch.  35  at  Salinas- 
Monterey  for  non-commercial  educa- 
tional use.  College  said  that  nearest 
etv  station  is  KQED  (TV)  on  ch.  9  in 
San  Francisco,  and  plans  to  operate 
station  on  ch.  35. 

■  Received  proposed  findings  from  the 
ten  applicants  for  ch.  13  in  Rochester, 
New  York.  The  applicants,  which  par- 
ticipate in  interim  operation  WOKR 
(TV)  granted  by  the  commission  pend- 
ing a  final  decision  (Broadcasting, 
July  9,  1962),  are:  Rochester  Area  Ed- 
ucational Tv  Assn.,  Federal  Broadcast- 
ing System  Inc.,  Heritage  Radio  &  Tv 
Broadcasting  Co.,  Star  Tv  Inc.,  Main 
Broadcasting  Co.,  Rochester  Telecasters 
Inc.,  Genesee  Valley  Tv  Co.,  Citizens 
Tv  Corp.,  Community  Broadcasting 
Co.,  and  Flower  City  Tv  Corp.  All  of 
the  applicants  cited  their  backgrounds 
and  experience  in  broadcasting,  qualifi- 
cations of  management  and  program- 
ming to  support  their  bids. 


FCC  satisfied, 
renews  WFAA-TV 

WFAA-TV  Dallas,  Tex.,  received  a 
license  renewal  from  the  FCC  last  week 
on  a  finding  that  the  station  has  ful- 
filled local  programming  needs.  The 
FCC  staff  had  questioned  the  station's 
performance. 

The  commission  staff,  which  had  pre- 
viously sent  WFAA-TV  a  letter  ques- 
tioning to  what  degree  the  station  had 
held  to  its  proposals  for  local  program- 
ming, had  proposed  a  second  such  let- 
ter because  it  had  not  been  satisfied  by 
the  station's  first  response.  The  second 
letter  was  halted  by  the  FCC  (Closed 
Circuit,  Feb.  4). 

Two  weeks  ago  WKY-TV  Oklahoma 


The  IRS  isn't  going  to  be  much  help 
in  settling  the  Voice  of  America's  IOU 
to  10  U.  S.  radio  stations. 

So  the  Voice  is  trying  to  find  a  way 
to  pay  up  out  of  its — or  the  public's — 
pocket. 

The  United  States  Information  Agen- 
cy, the  Voice's  parent,  and  USIA  Di- 
rector Edward  R.  Murrow  failed  to 
obtain  a  ruling  from  the  Internal  Reve- 
nue Service  that  the  stations  which 
broadcast  Voice  programs  during  the 
Cuban  crisis  last  fall  may  deduct  their 
actual  and  potential  losses  as  charitable 
contributions.  No  authority  for  such 
deductions  exists,  the  IRS  said  (Closed 
Circuit,  Feb.  4). 

Mr.  Murrow  last  week  forwarded 
copies  of  the  IRS  ruling  to  each  of  the 
stations  involved  and  asked  them  to 
let  him  know  what  they  consider  "ap- 
propriate charges."  The  agency  will 


City  was  granted  a  license  renewal  un- 
der similar  circumstances.  After  station 
refused  to  bend  to  commission  staff 
pressure  to  revise  its  programming  pol- 
icy, the  commission  renewed  WKY- 
TV's  license  and  sent  a  letter  stressing 
the  importance  the  agency  attaches  to  a 
station's  efforts  to  determine  communi- 
ty needs  (Broadcasting,  Feb.  4). 

Like  WKY-TV,  the  Dallas  station 
did  not  have  set,  scheduled  local  pro- 
grams, but  based  its  availablity  of  time 
on  a  policy  of  pre-empting  regularly 
scheduled  programs  during  the  prime 
hours.  The  commission  noted  that  in 
addition  to  WFAA-TV's  pre-emption 
policy  it  instituted  in  1961  a  local  pro- 
gram, entitled  Let  Me  Speak  to  the  Man- 
ager,  which  was  carried  every  Sunday 
from  10:30-11:00  p.m.  The  program 
specifically  concerned  itself  with  the 
problems  of  determining  and  serving 
the  needs  and  interests  of  the  communi- 
ty, the  commission  said. 

The  commission  concluded  that 
"these  actions  are  a  reasonable  measure 
of  your  (WFAA-TV)  policy  for  the  en- 
suing license  period,  and  have  renewed 
your  license  in  reliance  upon  such  an 
understanding." 

As  it  did  in  the  WKY-TV  renewal  the 
commission  cited  portions  of  its  deci- 
sion in  the  KORD  Pasco,  Wash.,  case 
in  which  it  said  that  "programming  pro- 
posals are  not  binding  to  the  very  let- 
ter." The  commission  set  its  "promise 
vs.  performance"  policy  in  the  KORD 
decision  (Broadcasting,  July  17, 
1961).  At  that  time  the  commission 
stated  it  proposed  revision  of  the  pro- 
gramming section  of  "the  basic  broad- 
cast application  forms"  that  applicants 
notify  it  of  any  "significant  changes  in 
over-all  broadcast  operations." 


review  the  statements,  and  if  the  re- 
quests seem  reasonable,  they  will  be 
paid,  said  Henry  Loomis,  director  of 
the  Voice,  Thursday  (Feb.  7). 

Mr.  Murrow  explained  that  each  sta- 
tion's financial  situation  was  an  indi- 
vidual matter.  The  agency  now  feels 
it  was  wrong  to  try  to  find  a  single 
universal  treatment  for  all  the  cooper- 
ating stations  (Broadcasting,  Dec.  10). 

Two  stations  which  said  they  sought 
no  reimbursement  were  thanked  again 
for  their  position. 

OK  to  Pay  Stations  ■  Earlier  reports 
that  the  agency  has  no  statuatory  au- 
thority to  pay  for  broadcast  time  grew 
from  a  firm  policy  the  agency  has 
followed  not  to  pay  for  broadcasts, 
but  the  authority  exists,  Mr.  Loomis 
explained.  The  issue  just  had  not  come 
up  until  the  Cuban  crisis. 

Mr.  Murrow  consulted  with  Morti- 


IRS  NON-CHARITABLE  ON  DEDUCTIONS 

VOA  may  pay  'reasDnable'  costs  for  Cuban  broadcasts 
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mer  M.  Caplin,  IRS  commissioner,  and 
his  staff  in  some  detail  when  outlining 
the  agency's  request  for  a  ruling  on  the 
broadcasters'  tax  problems. 

Here,  in  summary,  is  what  IRS  has 
told  the  stations: 

■  "Out  of  pocket  expenses  incurred 
in  operating  a  radio  station  at  times 
the  station  is  normally  not  operated" 
may  be  deducted  as  charitable  contri- 
butions (subject  to  percentage  limita- 
tions). Operating  expenses  incurred 
during  normal  operating  hours  are  not 
deductible  as  contributions,  but  are 
considered  business  expenses. 

■  Following  precedents  relating  to 
gifts  of  newspaper  space  to  charitable 
organizations,  the  tax  agency  said  "the 
gift  of  radio  time  is,  in  effect,  a  gift  of 
the  privilege  to  use  the  station's  facili- 
ties .  .  .  (which)  has  been  held  to  be 
nondeductible." 

■  To  allow  a  charitable  deduction 
for  the  loss  of  advertising  revenue 
which  stations  incurred  either  because 
they  were  unable  to  fulfill  previously 
signed  contracts  for  advertising  time, 
or  because  they  were  unable  to  accept 
new  contracts  for  such  time,  would  be 
permitting  a  deduction  for  the  fair 
rental  value  of  the  radio  time  contrib- 
uted. Such  deduction  ...  is  not  allow- 
able." 

■  Looking  to  the  Voice's  probable 
payment  to  the  stations  for  some  of 
their  expenses,  IRS  said,  "Any  reim- 
bursed expenditures  of  the  radio  sta- 
tions must  be  included  in  their  income 
and  these  expenses  will  be  deducti- 
ble. .  ." 

■  These  rulings  do  not  apply  to  non- 
profit stations  exempt  from  income  tax, 
IRS  said,  but  do  "apply  equally  to  in- 
dividuals engaged  in  the  trade  or  busi- 
ness of  operating  a  radio  station  as  sole 
proprietors  or  as  members  of  a  partner- 
ship and  profit  making  corporations  .  .  ." 

Paid  for  Time  Before  ■  WRUL  New 
York,  an  international  shortwave  sta- 
tion, contracted  with  the  Voice  to  pro- 
duce and  transmit  Spanish  and  some 
Portugese  language  programs  during  the 
1950s,  but  the  service  ceased  in  1960, 
the  Voice  said  last  week. 

The  Voice  is  still  beaming  nine  hours 
of  programs  daily  to  Cuba  from  two 
mobile  transmitters  in  the  Florida  keys. 

Proxmire  opposes  FCC 
favoring  congressmen 

Sen.  William  Proxmire  (D-Wis.)  last 
week  re-introduced  legislation  which 
would  prohibit  the  FCC  from  giving 
special  weight  in  the  award  of  licenses 
to  broadcast  properties  in  which  mem- 
bers of  Congress  hold  interest. 

"The  FCC  has  in  the  past  justified 
the  award  of  a  lucrative  television  chan- 
nel in  part  on  the  ground  that  stock- 
holders of  the  company  were  members 
of  Congress,"  the  senator  said  Wednes- 


day (Feb.  6).  "This  was  held  to  give 
the  applicant  an  edge  in  the  'civic  par- 
ticipation' criterion.  .  .  Specifically  fav- 
oring an  application  because  it  has  a 
congressman  participating  could  turn 
into  a  form  of  payola." 

Sen.  Proxmire  sought  to  introduce  the 
legislation  in  1960  as  an  amendment  to 
Sec.  315  legislation,  but  was  asked  to 


An  FCC  hearing  examiner  has  rec- 
ommended that  Syracuse  ch.  9  be 
awarded  to  Onondaga  Broadcasting 
Inc,.  one  of  nine  remaining  applicants 
that  have  been  competing  for  the  outlet 
since  the  fall  of  1961. 

The  initial  decision  of  Hearing  Ex- 
aminer David  I.  Kraushaar  favored 
Onondaga  because  of  its  local  owner- 
ship, integration  of  management  and 
ownership  and  "the  fairly  recent  ex- 
perience of  a  major  stockholder  in  the 
management  of  a  going  television  sta- 
tion with  a  satisfactory  performance 
record." 

The  eight  other  applicants  are  Vet- 
erans Broadcasting  Co.  Inc.  Syracuse 
Television  Inc.,  W.R.G.  Baker  Radio 
and  Television  Corp.,  WAGE  Inc.,  Syr- 
acuse Civic  Television  Assn.  Inc.,  Six 


offer  it  as  a  separate  bill.  He  did  that 
toward  the  end  of  the  previous  Con- 
gress (Broadcasting,  July  9,  1962), 
but  the  bill  failed  to  receive  a  hearing. 

The  senator's  interest  was  sparked  by 
the  FCC's  award  of  ch.  10  in- Vail  Mills, 
N.  Y.,  to  Capital  Cities  Broadcasting 
Co.,  in  which  five  New  York  congress- 
men were  then  minority  stockholders. 


Nations  Television  Corp.,  Salt  Lake 
City  Broadcasting  Corp.  and  George  P. 
Hollingbery.  Originally  there  were  10 
applicants,  but  Ivy  Broadcasting  Co. 
dropped  out  of  the  contest. 

Syracuse  ch.  9  was  one  of  three  vhf 
drop-ins  authorized  by  the  FCC  in 
the  summer  of  1961.  The  other  two 
are  in  Rochester,  N.  Y.,  and  Grand 
Rapids,  Mich.  In  all  three  cities,  the 
applicants  for  the  channels  have,  with 
the  FCC's  urging  combined  to  render 
temporary  service  pending  a  final  deci- 
sion by  the  commission.  The  Syracuse 
case  was  the  first  to  reach  the  initial 
decision  stage. 

'Lines  Blurred'  ■  In  arriving  at  his 
decision,  Mr.  Kraushaar  said  that  he 
found  the  lines  of  distinction  among 
several  of  the  applicants  "were  blurred" 
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and  noted  that,  ideally,  the  residents  of 
Syracuse  could  probably  best  be  served 
"if  the  best  elements  of  Onondaga, 
Baker  and  Six  Nations  were  to  be  re- 
shaped and  combined  into  a  single  new 
applicant." 

Onondaga  didn't  rank  at  the  top  in 
any  of  the  categories  in  which  Mr. 
Kraushaar  judged  the  applicants.  But 
it  did  score  high,  in  Mr.  Kraushaar's 
view,  in  every  area  considered.  In 
terms  of  "area  familiarity,"  the  hear- 
ing examiner  ranked  Onondaga  behind 
Baker  and  Syracuse  Civic. 

In  considering  "meaningful"  integra- 
tion of  ownership  with  management, 
Mr.  Kraushaar  found  that  WAGE 
ranked  first,  with  80%   of  its  stock 


Whether  Taft  B.  Schreiber,  vice 
president  of  MCA  Inc.,  will  have  to 
answer  FCC  questions  about  the  tele- 
vision operations  of  his  organization 
and  whether  MCA  will  have  to  submit 
records  publicly  as  ordered  by  the  FCC, 
were  argued  Wednesday  (Feb.  6)  in 
Federal  District  Court  of  Appeals  in 
Los  Angeles,  with  no  immediate  deci- 
sion. 

The  three  judges,  Gilbert  Jertberg, 
Roger  D.  Foley  Jr.  and  James  Brown- 
ing, listened  to  argument  by  Max  Pag- 
lin,  FCC  general  counsel,  and  Allen  E. 
Susman,  of  the  Beverly  Hills,  Calif., 
law  firm  of  Beilenson,  Meyer,  Rosen- 
feld  &  Susman,  representing  Mr. 
Schreiber  and  MCA,  in  the  matter  un- 
der submission.  A  decision  is  not  ex- 
pected for  several  months. 

Last  week's  argument  is  the  latest 
installment  of  an  FCC-MCA  disagree- 
ment that  dates  back  to  the  fall  of  1960, 
when  Mr.  Schreiber  provided  the  dra- 
matic highlight  of  a  Los  Angeles  ses- 
sion of  an  extended  FCC  hearing  into 
the  control  of  network  television  by  re- 
fusing to  answer  the  questions  of  FCC 
Examiner  James  D.  Cunningham  or  to 
produce  a  list  of  tv  network  programs 
for  which  MCA  had  acted  as  selling 
agent  (Broadcasting,  Oct.  31,  1960). 
He  and  his  attorney  (Mr.  Susman)  ar- 
gued that  the  hearing  rules  set  by  Mr. 
Cunningham  deprived  him  of  "the  effec- 
tive and  knowledgeable  assistance  of 
counsel."  Defying  the  examiner's  or- 
der to  sit  down  and  testify,  Mr. 
Schreiber  left  the  witness  box  and  the 
hearing  room. 

Refuses  Again  ■  Since  then,  many 
legal  documents  have  been  filed  by  both 
sides.  Mr.  Schreiber  again  refused  to 
testify  when  the  hearing  was  resumed 
the  following  March  (Broadcasting, 
March  12,  1962).  It  was  the  legality  of 
that  order  that  was  debated  last  week. 

Mr.  Susman  repeated  his  former  ar- 


owned  by  management.  Onondaga  was 
second,  with  42%  such  ownership. 

Although  Onondaga  had  no  broad- 
cast experience  of  its  own  to  point  to, 
the  hearing  examiner  placed  great 
weight  on  the  experience  of  one  of  its 
principals,  Vance  L.  Eckersley,  a  10% 
stockholder  and  the  company's  pro- 
posed general  manager.  Mr.  Eckersley 
had  been  vice  president  and  general 
manager  of  WDAU-TV  Scranton,  Pa., 
from  1956  to  1960. 

During  that  time,  the  examiner  said, 
"the  subject  matter  of  the  station's  pro- 
gramming was  meritorious  in  character 
and  .  .  .  the  station  .  .  .  received  awards 
for  outstanding  news  coverage." 


guments  that  the  FCC  questions  called 
for  answers  that  would  divulge  to 
MCA's  competitors  the  policies  and 
practices  that  have  given  MCA  its  out- 
standing success. 

Mr.  Paglin  asserted  that  the  commis- 
sion was  investigating  the  whole  scope 
of  tv  programming  in  order  to  insure 
the  conduct  of  this  vast  enterprise  in 
the  public  interest;  that  the  commission 
cannot  properly  be  bound  to  keep  evi- 
dence confidential  as  it  must  be  free  to 
divulge  any  information  it  has  to  Con- 
gress as  a  guide  to  enact  whatever  leg- 
islation may  be  required.  And,  he  ar- 
gued MCA's  testimony  is  needed  to  fill 
an  important  void  in  the  overall  pic- 
ture. He  noted  MCA's  competitors, 
such  as  William  Morris,  had  testified 
freely,  without  any  demand  for  confi- 
dentiality and  asked  why  MCA  should 
be  entitled  to  any  preferential  treatment. 

When  Mr.  Susman  argued  that  the 
Administrative  Procedure  Act  required 
publication  of  hearing  ground  rules 
which  he  charged  the  FCC  had  not 
done,  Judge  Foley  told  him  he  was 
talking  about  abstract  matters  unrelated 
to  the  specifics  of  this  case. 

'Fair'  payment  offered 
if  applicants  win 

The  top  officials  of  two  of  WLBW- 
TV's  three  competitors  for  ch.  10  Miami 
said  last  week  that,  if  successful  in  their 
bid  for  the  channel,  they  would  be 
willing  to  pay  the  station  "the  fair  mar- 
ket price"  for  its  transmitter  and  equip- 
ment. 

William  B.  MacDonald  Jr.,  president 
and  executive  officer  of  South  Florida 
Television  Corp.,  and  Charles  H.  Cran- 
don,  president  and  chairman  of  the 
board  of  Civic  Television  Inc.,  made 
the  statements  under  questioning  as  the 
comparative  hearing  on  the  channel 


went  into  its  third  week. 

WLBW-TV,  which  has  been  operat- 
ing on  the  channel  on  a  four-month 
license,  contends  that  the  courts  and 
commission  rulings  have  held  that  a 
station's  investment  shouldn't  be  jeop- 
ardized "except  for  compelling  reasons." 
The  station  said  it  spent  $722,462  on  its 
equipment. 

In  addition  to  Mr.  MacDonald,  80% 
owner  of  South  Florida,  that  company's 
case  was  presented  by  Walter  M. 
Koessler,  vice  president,  general  man- 
ager and  10%  owner;  Mrs.  Eleanor 
May,  secretary,  program  director  and 
5%  owner;  and  William  R.  Needs,  chief 
engineer  and  5%  owner. 

Messers.  Koessler  and  Needs  and 
Mrs.  May  had  worked  together  at 
WGBS-TV  Miami  (ch.  23),  now  dark, 
and  at  WPST-TV  when  that  station 
operated  on  ch.  10,  from  1957  until 
Nov.  20,  1961.  They  testified  they  were 
brought  together  with  Mr.  MacDonald, 
a  wealthy  Miami  area  businessman,  by 
George  T.  Baker,  who  had  been  head 
of  WPST-TV  and  its  parent  corpora- 
tion, National  Airlines.  The  air  line 
lost  its  grant  because  of  ex  parte  con- 
tacts. 

Mr.  Crandon,  who  began  presenting 
Civic's  case  Thursday,  is  a  former  chair- 
man of  the  board  of  county  commis- 
sioners of  Dade  Co.  The  remaining  ap- 
plicant to  be  heard  is  Miami  Television 
Corp. 

Verbose  senators 
delay  hearings 

Hearings  on  communications  legisla- 
tion and  presidential  nominations  to 
the  FCC  and  Communications  Satellite 
Corp.  may  not  be  acted  on  by  the  Sen- 
ate until  late  this  month  or  early  in 
March. 

Delays  caused  until  last  week  by  a 
filibuster  on  rules  and  the  traditional 
congressional  inactivity  permitted  for 
Republican  speech  making  during  the 
week  of  Lincoln's  birthday  combined 
to  put  off  Senate  committee  organiza- 
tion for  at  least  another  week  or  two. 

The  Democratic  Steering  Committee 
meets  Thursday  (Feb.  14)  to  thrash 
out  the  ratio  of  Democrats  and  Repub- 
licans in  committees  and  assignments 
of  members.  Approval  of  the  Senate 
on  organizational  matters  is  not  expect- 
ed until  the  following  week,  and  organi- 
zation of  internal  committee  matters — 
such  as  the  naming  of  subcommittees 
and  their  chairmen— cannot  take  place 
until  then. 

Directly  tied  up  by  the  delay  is  the 
nomination  of  FCC  Broadcast  Bureau 
Chief  Kenneth  A.  Cox  to  be  a  commis- 
sioner replacing  Commissioner  T.  A.  M. 
Craven,  who  was  to  have  been  retired 
Jan.  31,  but  who  is  serving  until  Mr. 
Cox's  nomination  may  be  approved  by 
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rat.  I    the  Senate. 

Questions  which  Sen.  Strom  Thur- 
mond (D-S.C.)  said  Jan.  31  he  wanted 
H I  (    to  ask  Mr.  Cox  in  executive  (closed) 
op.      session  (Broadcasting,  Feb.  4)  might 
is,"  I    be  answered  without  need  for  such  a 
proceeding,  Sen.  Warren  G.  Magnuson 
(D-Wash.),  chairman  of  the  Commerce 
Committee  which  is  handling  the  nomi- 
;      nation,  said  Thursday  (Feb.  7). 

House  Commerce  Committee  organ- 
ic     ization  was  incomplete  last  week. 
)r 

Broadcasters  scorn  FCC's 
'reference  library'  idea 

The  FCC-proposed  rulemaking  that 
stations  maintain  a  local  reference  li- 
brary of  all  applications  to  the  com- 
mission for  public  inspection  (Broad- 
casting, Nov.  26,  1962)  met  little 
favor  in  reply  comments  last  week. 

The  California  Broadcasters  Assn. 
echoed  the  findings  of  other  broad- 
caster associations  in  former  comments 
(Broadcasting,  Jan.  24)  that  keeping 
public  records  would  place  heavy  bur- 
dens on  the  stations,  particularly  those 
in  small  cities.  The  Oklahoma  Broad- 
casters Assn.  joined  a  California  group 
in  charging  the  commission  has  not 
shown  that  a  public  desire  to  inspect 
station  records  has  been  expressed. 

The  California  association  said  that 
the  general  public  is  not  a  party  of  in- 
terest concerning  the  station  and  that 
the  financial  dealings  of  the  station  par- 
ticularly should  not  be  made  public  to 
competitors  and  creditors.  Oklahoma 
said  that  the  commission's  policy  to 
keep  financial  data  confidential  at  its 
Washington  offices  is  sound. 

Westinghouse  Broadcasting  Co. 
turned  in  the  only  concurring  statement. 
However,  Westinghouse  said  that  rec- 
ords should  be  maintained  for  only  one 
year  and  that  provisions  allowing  sta- 
tions to  discipline  use  of  the  records 
should  be  added. 

Interference  computing 
by  FCC  called  erroneous 

A  broadcaster  seeking  to  change  from 
daytime  only  to  day  and  night  operation 
attacked  the  FCC's  method  of  comput- 
ing nighttime  skywave  interference  last 
week  in  a  federal  court  in  Washington. 

WLOU  Louisville,  Ky.,  now  operat- 
ing on  1350  kc  with  5  kw  daytime  only, 
asked  the  FCC  to  permit  operation  at 
night  with  the  same  facilities.  Last  June 
the  FCC  denied  the  request,  claiming 
that  the  nighttime  service  would  deprive 
2,200  people  in  and  around  Cocoa 
Beach,  Fla.,  of  their  only  nighttime  serv- 
ice. WLOU  appealed,  claiming  that  the 
FCC's  method  of  calculating  interfer- 
ence was  erroneous. 

The  case  was  heard  by  Circuit  Judges 
Wilbur  K.  Miller,  George  T.  Washing- 
ton and  John  A.  Danaher. 
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Uhf  advisory  committee  proposed  by  FCC 

COMMISSION  TO  SEEK  HELP  IN  FOSTERING  UHF  GROWTH 


The  FCC  announced  last  week  it  in- 
tends to  create  a  committee  of  govern- 
ment and  industry  representatives  to 
help  find  methods  of  stimulating  the 
growth  of  uhf  television. 

The  commission  said  the  all-channel 
receiver  law,  passed  last  year,  is  an  im- 
portant step  in  the  development  of  uhf. 
But,  it  added,  it  is  "vital"  to  follow 
through  with  "all  appropriate  steps  to 
enhance  the  development  of  uhf  broad- 
casting." 

The  government-industry  committee 
— to  be  called  a  "Committee  for  the 
Full  Development  of  Uhf  Broadcast- 
ing"— would  be  composed  of  repre- 
sentatives of  the  commission  and  var- 
ious industry  groups,  such  as  the  Elec- 
tronic Industries  Assn.,  NAB,  National 
Assn.  of  Educational  Broadcasters, 
NET,  the  three  major  tv  networks,  and 
uhf  broadcasters.  Anyone  else  inter- 
ested is  invited  by  the  commission  to 
participate. 

The  idea  for  the  committee  apparent- 
ly grew  out  of  a  suggestion  from  offi- 
cials from  EIA  that  was  taken  up  by 
FCC  Chairman  Newton  N.  Minow  and 
Commissioner  Robert  E.  Lee. 


It  was  understood  that  Commissioner 
Lee,  the  commission's  staunchest  sup- 
porter of  uhf  television,  would  be 
named  chairman  of  the  committee,  with 
Commissioner  E.  William  Henry  as  his 
alternate.  No  date  for  an  organiza- 
tional meeting  has  been  set  yet,  but 
Commissioner  Lee  thought  it  might  be 
held  during  the  NAB  annual  conven- 
tion March  31 -April  3  in  Chicago. 

The  commissioner  said  there  are  no 
specific  plans  for  the  committee,  but 
that  its  job  would  be  largely  one  of 
stimulating  ideas  as  to  how  the  develop- 
ment of  uhf  television  could  be  ex- 
pedited. 

The  only  known  dissent  to  the  pro- 
posed committee  was  entered  by  Com- 
missioner Frederick  W.  Ford.  He  said 
he  felt  that  by  sponsoring  such  a  com- 
mittee, the  commission  departed  from 
its  rightful  role  as  a  regulatory  body 
to  assume  the  function  of  a  trade  asso- 
ciation in  promoting  a  business.  "That's 
not  our  job,"  he  said.  "That's  for  pri- 
vate enterprise." 

Offers  an  Insight  ■  The  commission 
said  that  through  the  uhf  committee,  as 
it  functions   in   the   "coming  critical 
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NO  PUBLICATION  OF  MEDIA  RECORDS 

Celler  says  agency  information  will  be  kept  confidential 


years,"  the  commission  will  be  offered 
insights  to  the  problems  of  uhf  broad- 
casting as  they  arise.  Where  appropri- 
ate, corrective  measures  could  be  taken 
through  rulemaking  or  other  actions. 

A  commission  example:  action  might 
be  taken  to  assure  the  technical  devel- 
opment of  uhf  broadcasting  and  recep- 
tion. The  commission  said  that  it  feels 
that  it  is  necessary  that  there  be  "con- 
tinuing forums  for  face-to-face  ex- 
changes between  the  uhf  broadcasters 
and  the  television  set  manufacturers 
during  this  critical  period." 

According  to  the  proposal,  the  com- 
mittee also  would  collect  and  dissemi- 
nate ( 1 )  useful  information  concerning 
practical  problems  faced  by  uhf  sta- 
tions in  differing  market  situations,  (2) 
methods  with  which  to  meet  these  prob- 
lems and  (3)  information  on  the  effec- 
tiveness of  these  methods. 

The  FCC  noted  that  "in  recognition 
of  the  fact  that  such  practical  market- 
ing questions  are  matters  for  the  broad- 
casters— and  not  the  commission,"  it 
would  not  participate  other  than  in  keep- 
ing with  regulations  for  "industry  ad- 
visory committees." 

TVs  value  underscored 
in  Kennedy  comments 

The  Kennedy  administration  was  ob- 
liged to  use  television  to  convey  the 
"truth"  about  Cuba  to  the  American 
people  the  President  said  last  week. 
Newspapers,  he  said,  had  overplayed 
rumors  about  an  offensive  Soviet  build- 
up in  Cuba  and  underplayed  the  facts. 

".  .  .  Now,  I  remember  a  story  the 
other  day  in  one  of  our  prominent  news- 
papers which  had  a  report  of  a  con- 
gressman about  the  presence  of  missiles 
[in  Cuba] — no  supporting  evidence,  no 
willingness  to  give  us  the  source  of  his 
information.  We  are  not,  after  all,  a 
foreign  power. 

"On  page  10  was  the  statement  of 
the  Secretary  of  Defense,  giving  very 
clear  details.  That  was  page  10  and 
the  other  was  page  1. 

"So,  it  is  a  responsibility  of  ours, 
and,  it  seems  to  me,  also  of  the  press. 
I  would  think  a  good  many  Americans, 
after  the  last  three  weeks  of  headlines, 
have  the  impression  that  there  are  offen- 
sive weapons  in  Cuba.  It  is  our  judg- 
ment, based  on  the  best  intelligence 
that  we  can  get,  that  there  are  not  offen- 
sive weapons  in  Cuba. 

"I  think  it  is  important  that  the 
American  people  have  an  understand- 
ing and  not  compel,  because  of  these 
various  rumors  and  speculations,  the 
Secretary  of  Defense  to  go  on  television 
for  two  hours  to  try  to  get  the  truth  to 
the  American  people  and  in  the  course 
of  it  give  a  good  deal  of  information 
which  we  are  rather  reluctant  to  give 
about  our  intelligence  gathering  facili- 
ties. .  .  ." 


The  nation's  top  100  national  adver- 
tisers— requested  early  last  month  to 
disclose  their  advertising  strategy  and 
detail  their  media  expenditures  to  a 
congressional  subcommittee — have  sub- 
sequently been  told  the  information  will 
be  held  in  confidence. 

Rep.  Emanuel  Celler  (D-N.Y.),  chair- 
man of  the  House  Antitrust  and  Mo- 
nopoly Subcommittee,  which  is  investi- 
gating concentration  of  ownership  in 
news  media,  said  in  Washington 
last  week  he  had  promised  the  adver- 
tisers that  information  they  provided 
his  staff  would  not  be  published. 

Only  the  conclusions  which  the  sub- 
committee draws  from  the  information 
will  be  made  public,  the  chairman  said, 
and  that  only  in  the  development  of 
testimony  from  media  and  advertiser 
witnesses. 

Rep.  Celler  also  announced  last  week 
that  FCC  Chairman  Newton  N.  Minow 
would  be  the  leadoff  witness  when  the 
ownership  hearings  begin  March  13. 
Chairman  Minow  will  be  asked  to 
describe  the  impact  radio  and  television 
have  had  on  the  nation's  newspapers, 
said  Rep.  Celler.  Further,  the  chair- 
man will  be  asked  what  influence  news- 
papers, which  own  or  control  broad- 
cast properties,  have  on  radio  and  tele- 
vision operations. 

Advertiser  Concern  ■  ANA  officials 
met  in  New  York  with  Rep.  Celler 
when  association  members  expressed 
their  concern  at  the  extent  of  "inside" 
information  sought  by  the  Celler  sub- 
committee. A  questionnaire  asking  the 
top  advertisers  where,  how  and  why 
they  spend  their  advertising  dollars 
was  sent  to  the  top  100  over  the  signa- 


Brainerd  loses  plea 

Honesty  proved  to  be  some- 
thing less  than  the  best  policy  for 
Brainerd  Broadcasting  Co.,  licens- 
ee of  KLIZ  Brainerd,  Minn.,  as 
the  FCC  last  week  refused  to 
allow  KLIZ  to  apply  for  a  change 
of  frequency  from  1380  kc  to 
1340  kc. 

Brainerd  admitted  it  wanted 
to  change  only  to  draw  a  com- 
parative hearing  with  Greater 
Minnesota  Broadcasting  Corp., 
applicant  for  a  new  am  in  Brain- 
erd on  that  frequency,  as  it  felt 
the  town  could  not  support  two 
stations. 

"Despite  the  candor  of  Brain- 
erd ...  we  cannot  condone  its 
tactics,"  the  FCC  said  in  denying 
the  request. 


ture  of  Rep.  Celler  (Broadcasting,  Jan. 
28).  The  query  failed  to  offer  confi- 
dentiality to  advertisers  who  cooper- 
ated. It  is  believed  that  provision  was 
added  after  the  meeting  between  ANA 
and  Rep.  Celler. 

Asked  last  week  if  advertisers  were 
providing  information  sought  by  his 
subcommittee,  Rep.  Celler  said  that 
"most  advertisers"  have  cooperated  and 
given  the  House  unit  what  it  asked. 

"We're  satisfied,"  Rep.  Celler  said. 

Although  selection  of  Chairman 
Minow  raised  questions  whether  the 
investigation  was  placing  greater  em- 
phasis on  broadcasting  than  nreviouslv 
indicated,  Rep.  Celler  said  last  week 
the  electronic  media  were  only  a  part 
of  an  examination  of  the  newspaper 
business.  Newspapers  remain  the  focal 
point  of  the  inquiry,  he  indicated,  and 
radio  and  television  will  be  brought  in 
"only  collaterally." 

Witnesses  other  than  Chairman 
Minow  will  be  announced  "at  the  prop- 
er time,"  Rep.  Celler  said.  The  hear- 
ings, the  result  of  more  than  a  year's 
investigation,  were  expected  to  last  one 
to  two  weeks. 

Seminar  postponed, 
no  new  date  set 

FCC  defense  officials  have  postponed 
the  date  of  the  defense  seminar,  held 
annually  in  Washington.  Originally 
Feb.  28-March  1  was  picked,  but  this 
has  been  cancelled  indefinitely. 

Meanwhile  a  special  National  Indus- 
try Advisory  Committee  has  been  chosen 
to  work  on  a  new  alerting  system  using 
am,  fm  and  tv  broadcast  stations 
(Broadcasting,  Feb.  4).  Under  the 
chairmanship  of  John  F.  Meagher,  NAB 
radio  vice  president,  the  committee  will 
seek  to  draw  up  a  method  of  using  ra- 
dio and  tv  to  alert  the  public  in  the 
event  of  a  national  emergency.  NIAC 
was  asked  to  do  this  by  the  Civil  De- 
fense office  of  the  Dept.  of  Defense. 
The  Conelrad  system  remains  in  effect, 
however,  until  a  new  emergency  broad- 
cast service  is  inaugurated. 

WMIS  'short'  renewal 
is  for  17  months 

WMIS  Natchez,  Miss.,  was  granted  a 
license  renewal  by  the  FCC  last  week, 
but  only  for  the  remainder  of  its  full 
term  license  which  runs  to  June  1,  1964. 
The  commission  said  WMIS  should  con- 
sider the  renewal  the  "equivalent  of  a 
short-term  grant"  because  of  its  failure 
to  have  a  first  class  operator  on  fulltime 
duty  and  several  technical  violations. 

According  to  the  commission,  WMIS 


60  (GOVERNMENT) 


BROADCASTING,  February  11,  1963 


licensee,  P.  K.  Ewing,  reasoned  that  the 
"violations  occurred  because  of  his  own 
illness  and  "general  derelictions"  on  the 
part  of  station  staff.  The  commission 
noted  that  WMIS  has  since  employed  a 
fulltime  first  class  operator  and  operated 
the  station  "in  full  compliance"  with 
•commission  rules. 

The  commission  told  the  station  that 
since  its  past  actions  had  fallen  short 
"'of  that  degree  of  responsibility"  re- 
quired of  it,  short-term  renewal  will 
allow  the  commission  an  opportunity 
to  re-examine  the  WMIS  operation  in 
June  1964. 

Fifth  Amendment  fight 
reaches  federal  court 

Whether  applicants  for  radio  opera- 
tors' licenses  from  the  FCC  can  take 
the  Fifth  Amendment — and  refuse  to 
answer  whether  they  have  been  mem- 
bers of  the  Communist  Party — was 
argued  last  week  before  a  federal  court 
in  Washington. 

Last  July,  the  FCC  dismissed  applica- 


tions for  operators  licenses  from  Stan- 
ley Blumenthal,  Rudolph  William  Jones 
and  Wayne  P.  Paschel.  All  three  had 
refused  to  answer  completely  a  ques- 
tionnaire sent  to  them  by  the  FCC  re- 
garding affiliation  with  the  Communist 
Party  and  other  organizations  aimed  at 
the  overthrow  of  the  U.  S.  government. 

In  the  argument  last  week,  FCC 
counsel  Ruth  V.  Reel  contended  that 
because  the  questionnaires  were  not 
fully  answered  the  commission  could 
not  make  a  judgment  on  the  qualifica- 
tions of  the  applicants.  Basically,  the 
three  applicants  refused  on  Fifth 
Amendment  grounds  to  reply  to  the 
question  concerning  past  membership 
in  the  Communist  Party.  Attorneys  for 
the  three  applicants  argued  that  the 
applications  must  be  accepted,  and  can- 
not be  refused. 

All  three  had  held  licenses  from  the 
FCC;  Messrs.  Blumenthal  and  Jones  as 
commercial  operators;  Mr.  Paschel  as 
an  amateur  operator.  Case  was  heard 
by  Circuit  Judges  David  L.  Bazelon, 
Charles  Fahey  and  J.  Skelly  Wright. 


NBC-RKO  hearing 
resumes  Feb.  25 

Hearing  on  the  NBC-RKO  General 
station  transfers  will  resume  Feb.  25, 
according  to  an  order  issued  last  week 
by  FCC  Chief  Hearing  Examiner  James 
D.  Cunningham. 

The  hearing  has  been  in  recess  since 
the  agreement  between  Philco  Corp. 
and  RCA,  which  provided  among  other 
things  for  Philco  to  withdraw  its  appli- 
cation for  the  ch.  3  facility  in  Phila- 
delphia now  owned  by  NBC  (Broad- 
casting, Jan.  7).  The  issue  of  reim- 
bursement to  Philco  for  its  out-of- 
pocket  expenses  in  prosecuting  the 
Philadelphia  application,  opposed  by 
the  FCC's  Broadcast  Bureau,  is  now 
under  consideration  by  the  FCC  com- 
missioners. 

The  NBC-RKO  General  exchange  in- 
volves the  network's  WRCV-AM-TV 
Philadelphia  and  RKO  General's 
WNAC-AM-TV  and  WRKO  (FM), 
all  three  in  Boston. 


INTERNATIONAL 


CANADA  TO  STAY  BLACK  AND  WHITE 

U.S.  color  figures  cited;  costs  prohibitive,  according  to  BBG 


There  will  be  no  color  television  for 
Canadians  in  the  immediate  future.  This 
was  the  decision  of  the  Board  of  Broad- 
cast Governors  announced  on  Feb.  1 
after  public  hearings  at  Ottawa. 

Canada's  regulatory  body  decided 
that  costs  were  still  too  high  for  broad- 
casters as  well  as  viewers.  Its  decision 
was  in  part  based  on  public  demand  in 
the  1,000,000  Canadian  homes  near 
the  border  where  U.  S.  color  telecasts 
are  received.  Of  these  million  homes 
only  4,500  had  color  tv  receivers,  the 
BBG  pointed  out.  Cost  of  cheapest 
color  tv  receiver  in  Canada  is  $700, 
BBG  stated.  It  also  pointed  to  the  slow 
sale  of  color  tv  sets  in  the  United  States, 
where  sets  are  cheaper  and  slightly  over 
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a  million  are  in  use. 

BBG  would  not  set  a  target  date  for 
the  start  of  color  telecasting  in  Canada 
nor  for  the  setting  of  color  telecasting 
standards  by  the  Department  of  Trans- 
port in  Ottawa. 

•  Demand  for  color  telecasting  had 
been  strongly  urged  by  most  members 
of  the  Electronics  Industries  Assn.  of 
Canada.  Canadian  Assn.  of  Broadcast- 
ers had  recommended  that  those  broad- 
casters who  wanted  to  use  color  tele- 
vision should  be  allowed  to  do  so.  But 
the  Canadian  Broadcasting  Corp.  and 
the  CTV  Television  Network  had  urged 
a  go-slow  policy  as  they  were  not  pre- 
pared financially  to  enter  the  field. 

CJLR  loses  to  CBC 
for  Quebec  City  outlet 

The  Canadian  Broadcasting  Corp. 
has  been  recommended  by  the  Board 
of  Broadcast  Governors  for  a  new 
French-language  television  station  at 
Quebec  City  with  173  kw  video  and 
87  kw  audio  on  ch.  11.  An  application 
by  CJLR  Quebec  City,  for  a  tv  station 
on  ch.  11  was  turned  down. 

CBC  was  also  recommended  for  a 
ch.  5  tv  satellite  station  at  Fort  Frances, 
Ont.,  with  20.5  kw  video  and  10.2  kw 
audio,  to  rebroadcast  programs  of 
CBWAT  Kenora,  Ont.,  itself  a  relay 
station  for  CBWT  (TV)  Winnipeg, 
Man. 

CJRL  Kenora,  Ont.,  has  been  recom- 


mended for  construction  of  a  daytime 
satellite  radio  station  on  900  kc  with 
1  kw  power. 
CJBQ-FM  Belleville,   Ont.,   had  a 
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power  boost  recommended  on  97.1  mc 
from  3.43  kw  to  17.4  kw. 

CBC  was  authorized  for  a  tv  satellite 
station  at  Sheet  Harbour,  N.S.,  to  re- 
broadcast  programs  of  CBHT  (TV) 
Halifax,  N.S.  New  satellite  will  have 
660  w  video  and  330  w  audio  on  ch.  1 1. 

CFWH  Whitehorse,  Yukon,  has  been 
recommended  for  a  power  boost  from 
250  w  to  1  kw  and  change  of  frequency 
from  1240  kc  to  570  kc. 

CHRC-FM  Quebec  City,  Que.,  has 
been  authorized  for  one  year  to  program 
separately  from  CHRC-AM,  after  which 
there  will  be  a  review  of  operations  on  a 
proposed  enactment  of  new  regulations 
for  fm  stations. 

BBG  ruled  that  henceforth  stations 
requesting  authority  to  make  changes  in 
existing  station  equipment  and  new  ap- 
plicants for  radio  or  television  stations, 
must  start  construction  within  three 
months  and  complete  construction  with- 
in 12  months  from  date  of  granting  of 
authority.  The  Minister  of  Transport  is 
to  be  allowed  to  extend  these  times 
where  circumstances  beyond  the  appli- 
cant's control  have  delayed  work. 

A  new  limitation  has  been  placed  on 
total  commercial  time  permitted  radio 
stations.    Daily  limit,  between  6  a.m. 


When  astronaut  Leroy  Cooper  makes 
the  third  U.S.  plunge  into  space  this 
spring — for  a  possible  record  22  times 
around  the  earth — American  home  tv 
viewers  may  see  him  in  flight. 

Aboard  the  Cooper  spacecraft  will  be 


and  12  midnight,  is  placed  at  250  min- 
utes, and  during  the  week  from  immedi- 
ately after  midnight  Monday  to  im- 
mediately prior  to  midnight  the  follow- 
ing Sunday,  the  limit  is  1,500  minutes. 
Daytime  stations  are  limited  to  200 
minutes  of  commercials  daily,  1,000 
minutes  weekly. 

Abroad  in  brief... 

Liquor  commercials  ■  ZFB-1  Bermuda 
has  been  given  permission  to  broadcast 
liquor  commercials  between  10  p.m. 
and  7  a.m.  Ruling  by  the  local  Board 
of  Broadcasting  Commissioners  came 
Jan.  21  following  a  petition  by  the  sta- 
tion, according  to  ZFB-1. 

License  increase  ■  During  November 
1962  the  number  of  combined  radio-tv 
set  licenses  in  Britain  and  Northern  Ire- 
land increased  by  57,125,  bringing  the 
total  to  12,224,303. 

BBC-SESAC  agreement  ■  SESAC  Inc., 
New  York  music  licensing  firm,  has 
signed  an  agreement  giving  the  British 
Broadcasting  Corp.  rights  to  its  long- 
playing  record  service.  The  BBC  order 
represents  several  thousand  recordings 
including  concert,  "pops,"  jazz  and 
country  and  western  music.  SESAC 


a  small,  4-in.  vidicon  tv  camera,  trans- 
mitting on  slow  scan  pictures  of  the 
astronaut  during  his  orbits.  Three 
ground  stations  are  projected  for  re- 
ceiving these  tv  pictures:  Mercury  Con- 
trol at  Cape  Canaveral,  the  Coastal 
Sentry,  a  tracking  ship  stationed  in 
the  South  Pacific,  and  possibly  the 
Canary  Islands,  off  the  coast  of  Africa 
in  the  North  Atlantic. 

If  the  pictures  are  usable,  space  offic- 
ial say,  it  will  be  possible  to  feed  them 
to  U.S.  television  networks  from  the 
Canaveral  receiving  point.  This  would 
be  similar  to  the  practice  in  previous 
manned  space  flights  when  excerpts  of 
voice  conversations  were  fed  to  radio 
and  tv  networks. 

Technical  topics... 

New  SCA  products  ■  The  Sound  Corp. 
of  America  has  announced  the  market- 
ing of  two  new  products — a  continuous 
tape  transport  and  a  lightweight  tape 
cartridge.  The  tape  transport,  featuring 
heavy  duty  drive  to  alleviate  mainte- 
nance problems,  is  available  with  man- 
ual, semi-automatic  or  automatic  opera- 
tion and  with  Vi  or  Va  track  play.  The 
new  cartridges  have  been  engineered 
for  radio  and  tv  (model  S)  and  for  the 
background  music  industry  (model  L). 
Bendix  c-c  system  ■  A  closed  circuit 


foreign  activity  includes  business  in  Eur- 
ope, South  America,  Asia,  Australia  and 
Africa. 

U.  S.  rep  ■  EMT  Wilhelm  Franz 
GmbH,  Wettingen,  Switzerland,  and 
its  West  German  parent  company  lo- 
cated at  Lahr  in  the  Black  Forest  re- 
gion, have  appointed  Gotham  Audio 
Corp.,  New  York,  as  their  exclusive 
sales  and  service  representative  for  the 
U.  S.  and  territories.  EMT  manufac- 
tures broadcast  reverberation  units, 
studio  turntables,  Studer  model  C-37 
professional  tape  recorders,  and  elec- 
tronic test  equipment. 

500-kw  outlet  planned 

Next  Oct.  1  will  signal  the  start  of 
operation  for  what  is  claimed  to  be  the 
world's  most  powerful  Protestant  radio 
station,  according  to  Dr.  Paul  E.  Freed, 
president  of  Trans  World  Radio. 

Trans  World,  with  international  head- 
quarters in  Chatham,  N.  J.,  presently 
operates  a  100  kw  station  in  Monte 
Carlo.  The  new  station,  on  the  Carib- 
bean island  of  Curacao,  will  have  a 
short  wave  transmitter  with  a  power  of 
up  to  500  kw.  The  transmitter  is  being 
built  by  Continental  Electronics,  Dallas. 


television  system  that  is  expected  to 
have  "widespread  commercial  applica- 
tions" will  be  placed  on  the  market 
shortly  by  the  Bendix  Corp.,  Baltimore. 
Originally  created  for  military  and 
space  operations,  the  system  holds 
promise  for  uses  including  scrutiny  of 
manufacturing  processes,  underwater 
search  in  oil  drillings  and  astronomy 
study  of  X-ray  and  operation  proce- 
dures in  hospitals,  according  to  a  Ben- 
dix spokesman. 

Tests  of  Federal  tube 
underway  at  WLW 

A  lifetime  service  test  of  a  new  Fed- 
eral tube  which  holds  promise  of  per- 
mitting standard  radio  powers  up  to 
750  kw  is  underway  at  WLW  Cincin- 
nati. 

With  the  permission  of  the  FCC,  the 
Crosley  station  is  running  Federal's 
D-1060A  super  power  vacuum  tube  for 
four  months  in  its  regular  transmitter, 
but  only  at  50  kw  output. 

The  new  tube,  developed  by  IT&T, 
has  already  been  tested  in  the  main 
WLW  transmitter  at  125  kw  into  a 
dummy  antenna. 

The  operation  of  the  new  tube,  12 
of  which  are  being  used  in  the  Crosley- 
operated  Voice  of  America  facility,  is 
under  the  supervision  of  R.  J.  Rockwell, 
Crosley  engineering  vice  president.  The 
tube  will  be  subject  to  modulation  and 
other  conditions  during  normal  12- 
hours-per-day  program  operation. 


Oldest  transmitter  sought 

A  contest  to  find  the  oldest 
Collins  Radio  Co.  broadcast 
transmitter  still  in  active  service 
is  being  conducted  throughout 
the  U.  S.  by  the  company. 

Collins  will  give  that  owner  a 
new  20V-3  transmitter  in  ex- 
change for  the  old  one.  The  com- 
pany will  pay  shipping  charges 
for  both  the  new  and  old  trans- 
mitters, but  not  installation  costs. 

The  transmitter  must  be  1  kw 
or  less  still  in  daily  use  in  the 
broadcast  trade,  either  as  a  main 
or  alternate  transmitter;  it  must 
be  in  original  condition  with  no 
major  modifications;  it  must  have 
the  original  owner  or  be  the  orig- 
inal installation;  and  it  must  be 
within  the  continental  limits  of 
the  U.  S.  Deadline  is  March  1, 
1963. 


 EQUIPMENT  &  ENGINEERING 

Home  viewers  may  see  Cooper  in  orbit 

3  GROUND  STATIONS  PLANNED  TO  RECEIVE  PICTURES 
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DENVER  TV  FACES  NEW  TAX 

City  seeks  levy  on  film  rentals;  if  successful, 
it  may  lead  to  other  assessments  on  radio-tv 


Local  governments,  hungry  for  rev- 
enues, have  begun  to  fix  their  eyes  on 
tv  stations  and  their  film  rentals. 

Latest  move  in  this  direction  is  tak- 
ing place  in  Denver.  There,  municipal 
tax  collectors  have  engaged  in  pre- 
liminary moves  which  would  bring  un- 
der the  city's  use  tax  laws  the  gross 
amount  of  rentals  paid  yearly  by  Den- 
ver tv  stations.  It's  estimated  by  Jim 
Moore,  KBTV  (TV)  Denver,  that  this 
could  amount  to  something  in  the 
neighborhood  of  $700  per  month  for 
each  station — figuring  a  monthly  aver- 
age of  $35,000  spent  on  film  rentals. 

City  tax  men  have  indicated  also  that 
that  they  feel  tv  stations'  payments 
to  ASCAP  and  BMI  and  other  licensing 

MPO  Videotronics' 
net  income  down 

MPO  Videotronics  Inc.,  New  York, 
producer  of  tv  commercials,  sponsored 
and  industrial  films,  reported  net  income 
after  federal  taxes  of  $102,631  (22  cents 
a  share)  for  the  fiscal  year  ended  Oct. 
31,  1962.  This  compares  to  net  revenues 
in  1961  fiscal  year  of  $210,688  (50 
cents  a  share).  Total  operating  reve- 
nues for  the  1962  year  totaled  $8,231,- 
917,  compared  to  $8,328,662  for  the 
same  period  in  1961. 

Not  included  in  1 962  figures  were  the 
company's  operation  in  Detroit.  This  is 
now  a  joint  venture  operation  with  the 
Haford  Kerbawy  Co.  of  that  city,  with 
MPO  owning  51%  interest.  This  busi- 
ness had  a  volume  of  $672,215  for  the 
seven  months  ended  Oct.  31,  1962. 

Working  capital  at  the  end  of  the 
fiscal  year  equalled  $1,954,283,  which 
included  cash  and  U.S.  government  se- 
curities of  $1,077,482. 

Annual  stockholders  meeting  is  sched- 
uled to  be  held  in  the  company's  offices 
in  New  York  on  Feb.  25,  with  the 
following  current  directors  nominated 
for  election:  Judd  L.  Pollock,  president; 
Marvin  Rothenberg,  vice  president-sec- 
retary; Gerald  Hirschfeld,  vice  presi- 
dent; Arnold  Kaiser,  vice  president; 
Gerald  Kleppel,  vice  president-assistant 
secretary,  and  Morris  Goldstein,  part- 
ner in  Francis  I.  duPont  &  Co.  Messrs. 
Pollock,  Rothenberg,  Hirschfeld  and 
Kaiser,  each  owning  11%  of  Class  B 
stock,  are  the  principal  stockholders. 
Each  received  $41,600  aggregate  direct 
return  during  the  1962  fiscal  year. 


organizations  should  come  under  the 
use  tax. 

If  successful,  it  was  indicated,  the 
city  expects  to  blanket  in  radio  stations' 
rental  payments  for  records  and  trans- 
ciptions  as  well  as  license  payments. 

The  four  Denver  tv  stations  have 
turned  over  the  problem  to  their  tax 
attorneys.  Meetings  with  the  city's  tax 
department  are  underway. 

Last  April  the  city's  1%  sales  tax 
was  amended  to  include  rental  items  as 
well  as  those  purchased  outright.  In 
June  the  tax  was  raised  to  2%.  The 
state  of  Colorado  also  has  a  2%  sales 
tax. 

Several  years  ago  the  state  of  Mary- 
land instituted  a  tax  on  rental  payments 


Transcontinent  Television  Corp  re- 
ported a  net  income  of  $1,620,583  (92 
cents  a  share)  for  the  year  ended  Dec, 
31,  1962 — an  increase  of  22%  over  the 
net  income  of  $1,331,179  (75  cents  a 
share)  for  the  1961  year. 

Total  revenues  during  1962  amounted 
to  $15,644,254 — up  $180,000  over 
1961's  $15,464,254. 

The  1962  results  exclude  a  non-re- 
curring charge  of  $218,000  (12  cents 
per  share)  covering  losses  on  the  sale 
of  land  and  the  establishment  of  a  re- 
serve for  abandonment  of  property, 
principally  the  vhf  transmitting  equip- 
ment for  KERO-TV  Bakersfield,  Calif. 
KERO-TV  is  scheduled  to  change  to 
uhf  ch.  23  from  ch.  10  under  FCC 
orders. 


made  by  tv  stations  for  films.  This  was 
not  challenged.  A  similar  move  in 
Kansas  was  compromised  after  meet- 
ings between  state  tax  officials  and 
television  broadcasters  so  that  payment 
is  made  on  the  value  of  the  raw  film. 

RKO  '62  billings  show 
15%  increase  over  '61 

RKO  General  in  1962  set  records  in 
both  billings  and  earnings,  it  was  re- 
ported last  week  by  M.  G.  O'Neil,  presi- 
dent of  its  parent,  General  Tire  & 
Rubber  Co.  Billings,  he  said,  were  15% 
above  the  previous  year. 

The  RKO  General  figures  were  not 
included  in  the  General  Tire  consoli- 
dated annual  report  for  the  year  ended 
Nov.  30,  1962  and  announced  last  week. 
Consolidated  sales  totaled  $959,769,316, 
up  18.6%  from  the  previous  high  in 
1961  of  $809,020,262.  Net  income  for 
the  1962  year  was  $26,744,802  ($1.55 
per  share),  down  $27,343,341  ($1.62 
a  share  for  1961  ye^r). 


Included  in  the  1962  report  are  op- 
erations of  two  station  properties  not 
included  in  the  1961  tallies.  WNEP- 
TV  Scranton/Wilkes-Barre,  Pa.,  and 
WDOK-A M-FM  Cleveland.  TTC  ac- 
quired the  remaining  40%  interest  for 
full  ownership  of  WNEP-TV  last  Feb- 
ruary; the  Cleveland  stations  were  pur- 
chased last  May.  The  1961  figures  in- 
clude revenues  and  income  from 
WROC-TV  Rochester,  N.  Y.,  which 
was  sold  by  TTC  last  November. 

TTC  owns  in  addition  to  the  Bakers- 
field,  Scranton/Wilkes-Barre  and  Cleve- 
land stations:  WGR-AM-FM-TV  Buf- 
falo, N.  Y.;  WDAF-AM-FM-TV  Kan- 
sas City,  Mo.  and  KFMB-AM-FM- 
TV  San  Diego,  Calif. 


e  titan  a  decade  of  (^onilruct'we  Service 
to  i^roadcailers  and  tlie  ll3roacaitinq  industry 

HOWARD  E.  STARK 
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TRANSCONTINENT  SHOWS  INCREASE 

1962  net  up  22%  over  1961  figure 
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FATES  &  FORTUNES 


Mr.  Nuccio 


BROADCAST  ADVERTISING 

John  Nuccio,  me- 
dia group  supervisor 
at  Doyle  Dane  Bern- 
bach,  New  York,  joins 
Fuller  &  Smith  & 
Ross,  that  city,  as  vp 
and  media  director. 
Prior  to  joining  DDB, 
Mr.  Nuccio  served  as 
media  supervisor  at 
Benton  &  Bowles  for  eight  years  and 
as  media  buyer  with  BBDO. 

Donald  C.  Ayers,  Norman  D.  Gary 
and  Gerald  S.  Schoenfeld,  all  creative 
supervisors  at  Cunningham  &  Walsh, 
New  York,  elected  vps.  Mr.  Ayers 
joined  C&W  in  1960  as  group  head  on 
AT&T  and  American  Machine  & 
Foundry  accounts.  Mr.  Cary  came  to 
agency  last  year  as  creative  supervisor 
on  Western  Electric  account.  Mr. 
Schoenfeld  joined  C&W  in  1961  as 
creative  supervisor  on  Glenbrook  and 
American  Home  Products  accounts. 

Dan  Lindquist, 

commercial  producer 
at  Guild,  Bascom  & 
Bonfigli,  New  York, 
named  broadcast  pro- 
duction manager  in 
agency's  Hollywood 
office.  Mr.  Lindquist 
was  production  head 
of  KCOP  (TV)  Los 
Angeles  prior  to  joining  GB&B  in  1957. 

Robert  F.  Voss,  executive  vp  of 
Mace  Adv.  Agency,  Peoria,  111.,  elected 
president,  succeeding  John  F.  Fellay, 

who  becomes  board  chairman. 

Haakon  B.  Groseth,  executive  vp  of 
Chicago  office  of  Erwin  Wasey,  Ruth- 


Mr.  Lindquist 


an  hour  STAFFS  YOUR 
STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits  with 
unparalleled  flexibility  and  consistently 
better  sound.  Write  for  free  folder,  "The 
Sound  of  Money."  igm  simplimation, 

P.  0.  Box  943,  Bellingham,  Washington.  
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CBS  executive  wins  Cooper  Union's  highest  award 


Louis  Dorfs- 
man,  creative 
director  of  sales 
promotion  and 
advertising  for 
CBS  -  TV,  has 
won  the  highest 
award  to  an 
alumnus  of 
Cooper  Union, 
New  York. 

The  award, 
the  Augustus  St. 
Gaudens  Medal  for  Professional 
Achievement,  will  be  presented  to 
Mr.  Dorfsman  by  the  Cooper  Union 
Alumni  Assn.  Feb.  16  at  a  dinner 


Mr.  Dorfsman 


at  Hotel  Biltmore,  New  York.  The 
medal  was  only  awarded  once  prior 
to  its  presentation  to  Mr.  Dorfsman. 

Mr.  Dorfsman,  who  graduated 
with  honors  from  Cooper  Union  in 
1939,  has  received  eight  Gold 
Medals  and  nine  Awards  of  Distinc- 
tive Merit  of  New  York  Ad  Direc- 
tors Club,  the  1963  Gold  Medal  of 
the  Printing  Industries  of  Philadel- 
phia and  many  awards  from  the 
American  Institute  of  Graphic  Arts 
and  Type  Directors  Club. 

Prior  to  his  present  post  with 
CBS-TV,  he  was  vp  in  charge  of 
advertising  and  promotion  for  CBS 
Radio. 


rauff  &  Ryan,  elected  to  agency's  board 
of  directors.  Mr.  Groseth  has  been 
with  EWR&R  and  Ruthrauff  &  Ryan 
for  23  years  and  was  executive  vp  of 
Chicago  office  for  nine  years. 

Peter  Grove  Weinberg,  vp  and  ac- 
count supervisor  at  Smith-Greenfield, 
New  York,  named  senior  vp  in  charge 
of  account  management. 

Gale  Terry,  account  executive  with 
Young  &  Rubicam,  New  York,  joins 
Producing  Artists  Inc.,  that  city,  as  vp 
in  charge  of  sales  development  and 
promotion  of  tv  commercials. 

Neil  J.  Crandall,  former  account  ex- 
ecutive in  west  coast  offices  of  Lennen 
&  Newell  and  BBDO,  joins  Chicago 
office  of  Post,  Morr  &  Gardner  as  ex- 
ecutive on  Burgermeister  Beer  account. 

Durel    A.  Dugas, 

former  executive  vp 
of  Jacqueline  Cochran 
Inc.  (cosmetics),  New 
York,  joins  Lilly 
Dache  Cosmetics,  di- 
vision of  Hazel  Bis- 
hop, Union,  N.  J.,  as 
president.  Mr.  Dugas 
operated  his  own  or- 
ganization, Tuvache  Perfumes,  prior  to 
joining  Jacqueline  Cochran. 

George  Champlin,  market  service  di- 
rector; Al  Chatterton,  creative  group 
head;  Horace  Curtis  and  Richard  John- 
son, account  directors,  all  of  Minneap- 
olis office,  and  Carson  Morris,  director 
of  marketing  services  in  Chicago,  elect- 
ed vps  of  Campbell-Mithun  Inc.  Rob- 
ert Burton,  executive  vp  and  manager 
of  agency's  Chicago  office,  and  James 
E.  Smith  and  Harry  Deines,  vps  and 
account  group  heads,  elected  to  C-M's 
board  of  directors. 

Reg  W.  Twiggs  resigns  as  vp  of  Hix- 


Mr.  Dugas 


on  &  Jorgensen,  Los  Angeles,  to  form 
Creative  Communications  Co.,  a  new 
type  of  service  organization  offering  its 
clients  assistance  in  marketing,  sales 
promotion,  advertising  and  publicity. 
Offices  are  at  8230  Beverly  Blvd.,  Los 
Angeles  48.  Telephone  651-4461. 

THE  MEDIA 

Jack  Dunn  pro- 
moted to  general  man- 
ager of  WDAY  Inc. 
(WDAY-AM-TV  Far- 
go, N.  D.),  Norman 
D.  Black  Jr.,  firm's 
president,  announced 
last    week.  Thomas 

Barnes,     who  had 

,  ..        f         Mr.  Dunn 
combined    duties  or 

executive  vp  and  general  manager  for 
last  2V2  years,  will  continue  as  execu- 
tive vp.  Mr.  Black  stated  that  con- 
tinued  growth  of  radio-tv  business  there 
necessitated  separation  of  two  positions. 
Mr.  Dunn,  who  has  been  with  WDAY 
since  1931,  started  as  an  engineer.  For 
past  several  years  he  has  been  assistant 
general  manager.  Mr.  Barnes  has  been 
with  WDAY  since  1938,  starting  as 
salesman  and  announcer.  He  became 
sales  manager  in  1944,  general  man- 
ager in  1954,  and  was  elected  executive 
vp  in  1960. 

James  K.  Kuser,  former  lighting  con- 
sultant for  Kliegl  Bros.,  New  York, 
appointed  general  manager  of  WTOA 
(FM)  Trenton,  N.  J. 

Robert  D.  Vieno,  former  account  ex- 
ecutive with  WVEC-AM-FM  Hampton, 
Va.,  and  CBS  sales  representative,  ap- 
pointed general  manager  of  WTID 
Newport  News,  Va.  Other  WTID  ap- 
pointments: Bob  Koolage,  program  di- 
rector; Bruce  Wright,  news  editor  and 
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Mr.  Christy 


director  of  special  events;  Glenn  Allyn, 
sports  director-air  personality;  Eric 
Jantzen  and  Johnny  Sherwood,  air 

personalities. 

Pro  Sherman,  KOLN  Lincoln,  Neb.; 
W.  Thomas  Daley,  CFPL-TV  London, 
Ont.,  and  John  P.  Dillon,  WBTV  (TV) 
Charlotte,  N.  C,  elected  directors  of 
Broadcasters'  Promotion  Assn.,  New 
York.  New  directors  will  replace  Don 
Curran,  John  Paul  Riopel  and  Doug 
Duperrault,  who  resigned. 

Albert  Christy, 

vp  and  director  of  ra- 
dio-tv  operations  for 
Potts-Woodbury,  Kan- 
sas City  advertising 
agency,  joins  WHB, 
that  city,  as  general 
sales  manager,  effec- 
tive Feb.  15.  Mr. 
Christy  was  also  mem- 
ber of  P-Ws  board  of  directors.  Prior 
to  joining  Potts-Woodbury  in  1954,  he 
served  as  program  director  of  WDAF- 
TV  Kansas  City. 

Ed  Shaughnessy,  formerly  with  Con- 
cert Network  in  Boston,  appointed 
managing  director  of  WLIP  (FM) 
Kenosha,  Wis. 

Larry  Zeman,  account  executive  in 
Chicago  office  of  KTTV  (TV)  Los  An- 
geles, promoted  to  midwest  sales  and 
marketing  manager.  He  succeeds 
Frank  Browne,  who  now  heads  station's 
New  York  office,  as  head  man  of  Chi- 
cago operation. 

Bruce  N.  Bauman,  head  of  his  own 
advertising  agency  in  Harrisburg,  Pa., 
appointed  station  manager  of  WBFD 
Bedford,  Pa. 

Bob  Sprouse,  national  sales  service 
manager  of  WBNS-TV  Columbus, 
promoted  to  national  sales  manager. 

Ron  Maines,  ac- 
count executive  at 
WBAL-TV  Baltimore, 
appointed  general 
manager  of  WTAP- 
AM-TV  Parkersburg, 
W.  Va.  Prior  to  join- 
ing WBAL-TV,  Mr. 
Maines  served  as 
WTAP-TV  sales  man- 
ager and  as  operations  supervisor  of 
WNBF-AM-FM-TV  Binghamton,  N.  Y. 

James  Nathan  appointed  sales  man- 
ager of  WINN  Louisville,  Ky. 

A.  Victor  Sylvia,  member  of  sales 
staff  of  WPRO-AM-FM  Providence, 
R.  I.,  since  December  1960,  named  to 
local  sales  staff  of  WPRO-TV  as  ac- 
count executive. 

Morton  L.  Jaffe  appointed  account 
executive  at  WXYZ-TV  Detroit. 

Macey  I.  Schaffer,  director  of  adver- 
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Mr.  Maines 


NBC's  Rash  sworn  in  at  National  Press  Club 


Bryson  Rash  (1),  NBC  News 
Washington  correspondent,  was 
sworn  in  as  president  of  the  National 
Press  Club  by  Chief  Justice  Earl 
Warren  at  the  club's  inauguration 
dinner  Feb.  2.  Mr.  Rash,  broadcast 
newsman  in  Washington  for  25  years, 
succeeds  George  Cullen  as  head  of 
the  journalists. 


Press  Club  presidents  are  usually 
presented  with  mock  copies  of  their 
publication  when  they  are  inaugu- 
rated, but  in  honor  of  his  broadcast 
status,  Mr.  Rash  and  other  members 
of  the  club  received  a  long-playing 
record,  called  "Is  Bryson  Rash?," 
featuring  a  humorous  account  of  his 
career. 


tising  and  promotion  for  WLBW-TV 
Miami,  Fla.,  resigns  to  join  WQAM, 
that  city,  as  account  executive. 

Rudy  B.  Wissler  Jr.  joins  Los  An- 
geles office  of  Blair  Television  as  ac- 
count executive. 

Marian  Stein,  former  account  exec- 
utive with  Simons  Michelson  Co.,  De- 
troit, joins  ABC-TV  as  sales  presenta- 
tion writer. 

Eric  Mart,  formerly  with  sales  plan- 
ning division  of  NBC-TV,  New  York, 
appointed  assistant  research  director  for 
tv  division  of  Edward  Petry  &  Co.,  that 


city.  Earlier,  Mr.  Mart  served  for  five 
years  in  various  research  and  sales  de- 
velopment posts  at  ABC-TV. 

Nancy  Hurd,  former  assistant  sales 
service  manager  of  WCBS  New  York, 
joins  staff  of  KTAC  Tacoma,  Wash. 

Bob  Fields,  former  technical  director 
of  The  Mike  Douglas  Show  for  KYW- 
TV  Cleveland,  promoted  to  engineering 
management  staff  of  Westinghouse 
Broadcasting  Co.  as  tv  technical  opera- 
tions supervisor. 

Herb  Evans,  chief  engineer  of  etv 
outlets  WSEC-TV  (ch.  17)  and  WTHS- 


Now  heard  on  82  stations  in  42  states  .  .  . 

"WHAT  WILL  THEY  THINK  OF  NEXT?" 

Available  to  your  station  at  no  cost,  this  three  minute  public  service  pro- 
gram can  be  used  as  a  "wild  spot,"  a  cut-in  on  one  of  your  present 
shows  or,  in  script  form,  to  add  interest  to  any  of  your  personality  shows. 
Soon  to  begin  its  third  13-weeks  series,  "What  Will  They  Think  of  Next?" 
is  offered  without  charge,  exclusive  in  your  station  area,  in  either  script 
or  recording  form.  For  a  sample  show,  write  Department  703PP,  Sears, 
Roebuck  and  Co.,  925  South  Homan  Avenue,  Chicago  7,  Illinois. 
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Chauncey  helps  United  Fund  drive  over  top 


With  the  aid  of  a  veteran  broad- 
caster, the  Greater  Phoenix-Scotts- 
dale  (Arizona)  United  Fund  topped 
its  goal  this  year  for  the  first  time 
in  a  decade. 

With  three  days  remaining  and 
$60,000  to  be  raised,  Tom  Chauncey, 
president  of  KOOL-AM-TV  Phoe- 
nix, ordered  an  intensive  spot  and 
editorial  campaign  on  both  stations. 
Mr.  Chauncey  also  took  to  the  tele- 
phone and  received  additional  con- 


tributions from  those  who  had  al- 
ready given.  The  result  was  $1,727,- 
954.50  for  the  fund,  a  little  more 
than  $1,000  over  the  goal. 

For  his  efforts,  Mr.  Chauncey 
(above,  !)  received  the  first  annual 
Tom  Chauncey  Award,  a  silver  bowl. 
The  award  is  a  permanent  one 
through  a  special  grant  set  up  by  the 
United  Fund  chairman,  Herman 
Chanen  (c),  and  a  Phoenix  investor, 
Col.  Louis  Himelstein  (r). 


TV  (ch.  2)  Miami,  named  technical 
director  of  learning  resources  at  Florida 
Atlantic  U. 

Bob  Terry  named  program  director 
of  WLVN  Nashville,  Tenn.  Adelaide 
Waller  and  Roger  Scutt  join  outlet  as 
station  coordinator  and  news  director, 
respectively.  WLVN  plans  to  go  on  the 
air  March  1. 

Joe  Murray,  former  air  personality 
and  music  director  of  WALT  Tampa, 
Fla.,  appointed  program  director  of 
WQUA  Moline,  111. 

John    M.  Fouts, 

sales  director  of 
WHAS  Louisville, 
Ky.,  joins  Henry  I. 
Christal  Co.,  New 
York  -  based  station 
representative  firm,  as 
manager  of  Detroit 
office.  Mr.  Fouts  will 
begin  his  management 
duties  at  Christal  in  March.  He  joined 
WHAS  in  1950  and  was  named  sales 
director  in  1952. 

Dick  Fain  appointed  director  of  new- 
ly created  special  programs  unit  of 


WCUE-AM-FM  Akron,  Ohio,  respon- 
sible for  formulating  and  producing 
local  documentaries  and  in-depth  news 
reports.  Fran  Pettay  joins  WCUE  an- 
nouncing staff. 

George  Diab,  oper- 
ations manager  of 
WTRF-TV  Wheeling, 
W.  Va.,  promoted  to 
assistant  general  man- 
ager. Mr.  Diab  joined 
WTRF  in  1953  as 
director  of  news  and 
sports  departments. 

Peter    V.  Taylor, 

former  promotion  manager  of  KPEN 
(FM)  San  Francisco,  appointed  pro- 
gram director  of  KFOG  (FM),  that 
city.  Currently  KB  AY  (FM),  the  sta- 
tion expects  to  begin  operation  with 
new  call  letters  on  March  1 . 

Harvey  Boyd,  former  program  direc- 
tor of  KASE  Austin,  Tex.,  joins  WBAP- 
AM-FM  Fort  Worth  as  program  man- 
ager. 

Richard  Orkin,  news  director  and 
chief  announcer  at  WLAN-AM-FM 
Lancaster,  Pa.,  joins  KYW  Cleveland 


Mr.  Markham 


as  production  supervisor.  Ron  Beach, 
former  promotion  director,  will  assume 
Mr.  Orkin's  responsibilities  at  WLAN 
and  perform  in  capacity  of  production 
supervisor.  Kenn  Allan  will  share  some 
of  this  responsibility  as  news  director. 
Bob  Harrington  named  WLAN's  pro- 
motion director. 

Dan  Markham, 

sales  manager  of 
KTVR  (TV)  Denver, 
promoted  to  general 
manager.  Mr.  Mark- 
ham  was  at  one  time 
sales  manager  of 
KIMN  Denver  and 
served  for  three  years 
as  sales  manager  of 
KXLY-TV  Spokane,  Wash.,  where  he 
was  also  manager  of  KXLY-AM-FM 
for  some  time  before  returning  to  Den- 
ver six  months  ago. 

Jack  Stockton,  program  director  and 
air  personality  at  WKFM  (FM)  Chi- 
cago, joins  WBBM-AM-FM,  that  city, 
as  producer  of  station's  new  Composite 
program. 

Robert  L.  Sim- 
mons, formerly  on 
sales  staff  of  WJZ- 
TV  Baltimore,  joins 
TvAR,  Chicago,  as 
salesman.  He  suc- 
ceeds Patrick  J.  Dev- 
lin, who  has  been 
transferred  to  rep 
firm's  New  York  sales 
staff.  William  A.  Morris,  account  exec- 
utive in  TvAR's  New  York  office,  re- 
joins WCBS-TV,  that  city,  in  similar 
capacity.  Mr.  Morris  originally  joined 
WCBS-TV  in  1958  as  sales  promotion 
manager  and  was  made  account  execu- 
tive in  1959. 

Fred  Cusick  resigns  as  news  director 
of  WEEI  Boston,  effective  Feb.  18,  to 
devote  more  time  to  free-lance  sports 
activities.  Mr.  Cusick  will  remain,  how- 
ever, as  WEEI  sports  director  and  con- 
tinue his  nightly  sports  programs. 

Mike  Powell,  afternoon  and  evening 
news  editor  of  KSFO  San  Francisco, 
promoted  to  assistant  news  director. 

Brig.  Gen.  James 
D.  Hittle,  USMC 
(Ret.),  director  of 
national  security  and 
foreign  affairs  for 
Veterans  of  Foreign 

t -~*3Ejf  \\  ;ns  oi  I1.  S.,  named 

^IMnjL  militar)  affairs  con- 
'VHRin.  Sultant  for  Mutual 
Gen.  Hittle  Broadcasting  System. 
While  continuing  his  position  with 
VFW,  Gen.  Hittle  will  analyze  and  in- 
terpret world  military  developments  for 
network. 

Robert  W.  Matthews  appointed  news 
director  of  WEBB  Baltimore,  Md. 


Mr.  Simmons 


66   (FATES  &  FORTUNES) 


BROADCASTING,  February  11,  1963 


NASA  cites  staffer 

Morton  J. 
Stoller,  45-year- 
old  scientist- 
engineer  who 
Sias  directed  gov- 
ernment's efforts 
in  space  com- 
munications and 
meteorological 
fields,  has  been 
awarded  National  Aeronautics  & 
Space  Administration's  medal  for 
outstanding  leadership.  Mr.  Stol- 
ler is  chief  of  NASA's  Office  of 
Applications,  where  he  has  been 
in  charge  of  such  U.S.  space  ef- 
forts as  Echo,  Telstar,  Relay, 
Tiros  and  the  soon-to-be-launched 
Svncom. 


Mr.  Stoller 


Paul  D.  Droste,  formerly  with 
WHAK  Rogers  City,  Mich.,  joins 
WFCJ  (FM)  Miamisburg,  Ohio,  as 
news  director  and  director  of  special 
production  programs. 

Bob  Bruce  and  Tom  Brown  join 
WOKW  Brockton,  Mass.,  as  news  di- 
rector and  disc  jockey,  respectively. 

Wayne  Farrar,  staff  announcer  with 
WDBJ-AM-FM  Roanoke,  Va.,  since 
July  1961,  promoted  to  news  editor. 

Bob  Woodel,  news  editor-public  af- 
fairs director  of  WLBB  Carrollton,  Ga., 
resigns  to  join  staff  of  WLAG-AM-FM 
La  Grange,  Ga. 

Ron  Hall  joins  news  staff  of  KXOL 
Fort  Worth,  Tex.,  replacing  Russ 
Bloxom,  who  leaves  for  active  duty 
with  Air  Force  Reserve. 

Bob  Johnson,  reporter-writer  in 
news  department  of  KSTP-AM-TV 
Minneapolis-St.  Paul,  named  station's 
sports  editor. 

Dr.  Thomas  Bel- 

viso,  manager  of  mu- 
sic and  literary  rights 
for  NBC,  retired  last 
week.  Dr.  Belviso 
joined  NBC  in  April 
1930  as  program 
builder  and  music  di- 
rector and  conductor. 
In  1932  he  was  ap- 
pointed manager  of  music  division  and 
assigned  to  reorganize  and  coordinate 
music  functions.  Dr.  Belviso  was 
among  first  to  apply  original  composi- 
tions to  individual  radio  programs.  He 
conducted  first  American  Symphony, 
"Sinfonia,"  in  its  first  radio  perform- 
ance. 

Pat  McCarthy  named  farm  director 
of  KBAT  San  Antonio,  Tex. 

Mrs.  James  (Mary)  Spencer,  since 
1945  executive  vp  of  Nat  Gavender 
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Mr.  Belviso 


Inc.,  resident  buying  organization,  St. 
Louis,  joins  staff  of  KSD-AM-TV,  that 
city,  for  special  community  interest 
assignments. 

Dick  Porter,  account  executive  for 
past  two  years  with  KONO  San  An- 
tonio, Tex.,  promoted  to  director  of 
merchandising. 

Betty  Quadt,  production  assistant 
with  NBC  News,  appointed  coordinator 
of  public  service  announcements.  Miss 
Quadt  will  act  as  network  liaison  with 
and  consultant  to  Advertising  Council, 
national  welfare  organizations  and  gov- 
ernment and  civic  agencies.  She  suc- 
ceeds Hilda  Watson,  who  retired  last 
month. 

Carl  J.  Tutera,  former  air  personality 
with  WCVS  Springfield  and  WEAW- 
AM-FM  Evanston,  both  Illinois,  joins 
WGSB  Geneva,  III,  in  similar  capacity. 

Don  Steele,  formerly  of  KOIL  Oma- 
ha, joins  KXLY  Spokane,  Wash.,  as 
disc  jockey. 

Nicholas  J.  Pope  Jr.  named  director 
of  public  affairs  for  WAVY-AM-TV 
Portsmouth,  Va. 

Shirley  Dunham  named  promotion- 
publicity  director  of  WRFD-AM-FM 
Columbus-Worthington,  Ohio. 

Howard  C.  Hosmer, 

assistant  managing 
editor  of  Rochester 
(N.Y.)  Times-Union, 
named  managing  edi- 
tor of  news  depart- 
ment of  WHEC-AM- 
TV,  that  city.  The  ap- 
pointment, to  be  effec- 
tive Feb.  15,  was  an- 
nounced by  John  L.  McClay,  manager 
of  broadcast  division  of  Gannett  Co. 
and  vp  and  general  manager  of  WHEC 
stations.  In  newly  created  post,  Mr. 
Hosmer  will  be  responsible  for  news 
and  all  other  information  services  for 
both  stations.  He  joined  news  staff  of 
Times-Union  as  reporter  in  June  1936. 


r.  Hosmer 


In  1950  Mr.  Hosmer  was  named  city 
editor,  a  post  he  held  for  seven  years 
until  his  promotion  to  assistant  man- 
aging editor. 

Dave  Hamer  named  assistant  news 
director  of  KMTV  (TV)  Omaha,  Neb. 

Ron  Cochran,  ABC-TV  newsman, 
has  signed  with  General  Artists  Corp., 
New  York,  for  representation  in  all 
fields.  Mr.  Cochran  is  currently  anchor- 
man on  network's  ABC  Evening  Report 
(Mon.-Fri.,  6:15-6:30  p.m.  EST). 

INTERNATIONAL 


William  R.  Gillen, 

former  vp-continental 
European  operations 
of  BBDO,  New  York, 
joins  Chesebrough- 
Pond's  Inc.,  that  city, 
as  vp,  international 
division.  Charles  S. 
M.  Quigley,  interna- 
tional advertising 
manager,  named  di- 
rector of  newly 
formed  staff  market- 
ing department  of  in- 
ternational division. 


Richard  C.  Clarke, 

former  production 
manager  of  CKVR 
(TV)  Barrie,  Ont., 
joins  Freemantle 
(Australia)  Pty  Ltd.,  Sydney,  as  exec- 
utive producer.  Max  Dutch,  formerly 
with  CFRN-TV  Edmonton,  Ont.,  joins 
Freemantle  as  sales  executive. 

George  Harper  named  general  sales 
manager  of  CHFI-AM-FM  Toronto. 

Gordon  Hatton,  local  sales  director 
of  CKKW  Kitchener,  Ont.,  promoted 
to  sales  manager.  Bill  Stoltz,  an- 
nouncer, named  promotion  manager. 

Sue  Haggarty,  promotion  director  of 


Mr.  Gillen 


Mr.  Quigley 


British  broadcast  electronics  pioneer  dies 


Sir  Isaac  Shoenberg,  83,  who  led 

the  team  of  scientists  and  engineers 
which  developed  the  405-line  system 
used  by  BBC  in  1936  for  the  world's 
first  regular  public  high  definition 
television  service,  died  Jan.  25  at  his 
home  near  London. 

Sir  Isaac  was  born  in  Pinsk,  Rus- 
sia, and  studied  mathematics,  me- 
chanical engineering  and  electricity 
at  the  Kiev  technological  institute. 
After  graduation  he  joined  a  Russian 
firm  and  was  responsible  for  research, 
design  and  installation  of  the  earliest 
radio  transmitters  in  Russia. 

In  1914  he  settled  in  Britain  and 


worked  for  the  Marconi  Co.,  becom- 
ing a  British  citizen  in  1919.  He 
joined  the  Columbia  Gramaphone 
Co.  as  general  manager  in  1928  and 
when  that  company  merged  with  the 
Gramaphone  Co.  in  1931  to  form 
Electric  &  Musical  Industries  Ltd., 
he  became  research  director. 

In  1954  Sir  Isaac  was  awarded 
the  Faraday  Medal,  highest  award 
of  the  Institute  of  Electrical  Engi- 
neers, for  his  pioneer  work  in  tele- 
vision. He  became  a  director  of 
EMI  in  1955  and  was  awarded  a 
knighthood  in  1962  for  his  services 
to  sound  recording  and  broadcasting. 


CFPL-AM-FM  London,  Ont.,  joins 
Standard  Broadcast  Sales  Ltd.,  Toron- 
to, in  similar  capacity. 

ALLIED  FIELDS 

Mary  G.  Dooling,  organizer  of  Talent 
Inc.,  Chicago,  and  more  recently  with 
her  own  agency  in  New  York,  joins 
Lauren-Finger  Agency,  Hollywood,  as 
director  of  commercial  department. 
Miss  Dooling  will  specialize  in  building 
select  clientele  to  perform  in  radio  and 
tv  commercials,  and  also  focus  on  sup- 
plying talent  for  industry,  documentary 
and  educational  pictures. 

PROGRAMMING 

Sidney  Cohen,  salesman  with  eastern 
sales  division  of  Allied  Artists  Televi- 
sion Corp.,  New  York,  appointed  west- 
ern division  sales  manager  in  Holly- 
wood, Calif. 

James  Marshutz,  recently  resigned 
as  commercial  sales  manager  of  Para- 
mount Tv  Productions,  joins  VPI  Pro- 
ductions, New  York,  as  vp  in  charge  of 
sales  and  production. 

Bill  Vidas,  former  independent  film 
representative,  joins  Independent  Tele- 
vision Corp.,  New  York,  to  cover  sales 
territory  in  central  states  from  head- 
quarters in  Chicago. 

Harry  E.  Jenkins, 

planning  and  mer- 
chandising manager 
of  RCA  Victor  Rec- 
ords, New  York, 
elected  to  new  post  of 
division  vp  for  mar- 
keting. Mr.  Jenkins 
joined  RCA  Victor  as 
quality  control  super- 


Mr.  Jenkins 
visor  in  1941. 


current  season,  has  been  signed  to  ex- 
clusive directing  contract  by  company 
for  both  tv  and  motion  pictures.  He 
has  also  directed  segments  of  U.  S. 
Steel  Hour,  Alfred  Hitchcock  Presents, 
Twilight  Zone,  General  Electric  The- 
atre and  Kraft  Theatre. 

Frank  McGrath,  co-star  of  Revue's 
Wagon  Train  series,  has  been  signed  to 
new  seven-year  exclusive  contract  by 
studio,  calling  for  his  services  in  the- 
atrical motion  pictures  as  well  as  on  tv. 

Gil  Cates,  former  producer  of  ABC- 
TV's  Camouflage  daytime  series,  named 
director  of  International  Show  Time 
on  NBC-TV  (Fri.,  7:30-8:30  p.m.). 


Mr.  Gillespie 


Mr.  Ringlep 


Don  Medford,  who  directed  episodes 
of  MGM-TV's  Dr.  Kildare,  Sam  Bene- 
dict and  Eleventh  Hour  series  during 


Henry  A.  Gillespie,  manager  of  Chi- 
cago office  of  CBS  Films,  appointed  to 
midwestern  division  manager.  Carter 
Ringlep,  manager  of  CBS  Films'  Dallas 
office,  named  southwestern  division 
manager. 

Don  Taylor,  actor-turned-director, 
has  become  writer  as  well.  His  original 
teleplay,  "Gym  in  January,"  has  been 
sold  to  Four  Star  Television  for  use  on 
The  Lloyd  Bridges  Show.  He  will  direct 
episode  he  wrote,  with  filming  started 
Feb.  6. 

Buck  Houghton  has  been  signed  to 
produce  new  Goodson-Todman  series 
of  hour-long  original  dramas  which 
will  be  seen  on  NBC-TV  next  fall. 
Series,  as  yet  untitled,  will  have  Clifford 
OdetS  as  contributing  author  and  editor 
of  all  scripts. 


EQUIPMENT  &  ENGINEERING 

Lorin  C.  Weiss,  senior  sales  engineer 
in  western  region  of  Sylvania  Electric 
Products,  appointed  western  district 
manager  in  Los  Angeles  for  semicon- 
ductor division.  He  succeeds  Roger  A. 
Swanson,  who  was  recently  named  di- 
visional product  manager-transistors. 
David  K.  Elwell,  director  of  procure- 
ment and  facilities  services  for  Sylvania 
in  New  York,  appointed  director  of 
new  product  planning. 

William  A.  Rhein- 
felder  appointed  chief 
engineer  of  product 
development  depart- 
ment of  Ameco,  catv 
equipment  manufac- 
turing division  of  An- 
tennavision  Inc.,  Phoe- 
nix, Ariz.  Mr.  Rhein- 
Mr.  Rheinfelder      fdder>  who  will  be  re_ 

sponsible  for  research  and  development 
programs,  comes  to  Ameco  from 
Motorola's  semiconductor  products  di- 
vision in  Phoenix,  where  he  was  appli- 
cations consultant  and  solid  state  cir- 
cuit design  specialist  for  past  six  years. 

John  S.  Chamberlin,  manager  of 
product  planning  and  market  research 
for  tv  receiver  department  of  General 
Electric,  Syracuse,  N.  Y.,  appointed 
marketing  manager  for  radio  receiver 
department.  He  succeeds  William  B. 
Clemmens,  who  has  been  named  dis- 
tribution sales  manager  for  GE's  major 
appliance  division. 

Alvin  Barshop,  sales  manager  for  tape 
recorder  division  of  Emerson  Radio, 
Jersey  City,  N.  J.,  named  sales  manager 
for  company's  phonograph  division. 

William  S.  Hepner  Jr.,  manager  of 
information  office  of  Electronic  Indus- 
tries Assn.,  Washington,  promoted  to 
association's  marketing  services  depart- 
ment in  dual  role  of  manager  of  indus- 
trial electronics  marketing  services  and 
manager  of  special  projects  and  publi- 
cations. Mr.  Hepner  joined  EIA  as  head 
of  information  office  and  editor  of  asso- 
ciation's weekly  news  publication  in 
early  1960  after  four  years  as  informa- 
tion officer  for  business  and  defense 
services  administration  of  Commerce 
Dept. 

Francis  J.  McCarthy  appointed  tech- 
nical marketing  manager  for  Williams- 
port  (Pa.)  operations  of  microwave  de- 
vice division  of  Sylvania  Electric  Prod- 
ucts. He  succeeds  Forrest  E.  Gehrke, 
who  resigned.  Mr.  McCarthy  joined 
Sylvania  in  1946. 

Charles  T.  Lee,  manager  of  market 
development  for  Philco  International, 
promoted  to  marketing  and  sales  man- 
ager for  that  division.  Mr.  Lee  will  be 
in  charge  of  division's  New  York  City 
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office  and  overseas  sales  and  export 
activities,  both  from  U.  S.  and  from 
foreign  factories.  He  came  to  Philco 
in  1956  from  Avco  Manufacturing 
Corp.,  where  he  was  marketing  and 
advertising  manager  of  Avco's  inter- 
national division. 

John  P.  Prymack,  former  advertising 
and  merchandising  manager  of  indus- 
trial, receiving  and  cathode-ray  tubes 
for  Westinghouse  Electric  Corp.,  El- 
mira,  N.  Y.,  appointed  advertising  man- 
ager for  five  product  lines  of  Du  Mont 
Labs,  division  of  Fairchild  Camera  & 
Instrument  Corp.,  Clifton,  N.  J. 

Henry  J.  Bechtold,  staff  writer  with 
public  affairs  department  of  RCA,  New 
York,  appointed  product  news  manager. 
Mr.  Bechtold  will  be  responsible  for 
supervising  and  coordinating  news  and 
information  of  RCA's  divisional  prod- 
uct operations.  Benjamin  I.  French 
Jr.,  manager  of  press  and  information 
for  RCA  Sales  Corp.,  named  trade 
news  editor. 

William  J.  Demorest  Jr.,  account  ex- 
ecutive, promoted  to  scientific  instru- 
mentation sales  manager  for  Honey- 
well's midwest  region.  He  joined  com- 
pany in  1950. 


W  mBm 
Mr.  McDonald 


DEATHS 

Services  were  held 
Tuesday,  Feb.  5,  at 
St.  Catherine's  Cath- 
olic Church,  North 
Pelham,  N.  Y.,  for 
Joseph  Albert  Mc- 
Donald, partner  in 
Washington  communi- 
cations law  firm  of 
Hennessey  &  McDon- 
ald, who  was  killed  Feb.  1  when  he  fell 
from  a  bridge  near  his  Bethesda,  Md., 
home.  Interment  was  at  Woodlawn 
Cemetery.  Mr.  McDonald,  former  NBC 
vp  who  has  been  in  private  practice  in 
Washington  since  1958,  is  survived  by 
his  wife,  Louise  Muth,  one  son  and  two 
daughters  (At  Deadline,  Feb.  4). 

Cecil  McGivern,  55,  executive  of 
Granada  Tv  Network  Ltd.,  died  Jan. 
30  from  burns  following  an  accident 
at  his  home  in  Chalfont  St.  Peter, 
Buckinghamshire,  near  London.  Mr. 
McGivern  was  formerly  deputy  direc- 
tor of  BBC-TV.  He  joined  BBC  as 
drama  producer  in  1936.  Beginning  in 
1950  Mr.  McGivern  helped  develop 
Eurovision  tv  network. 

Roland  Pamler,  57,  former  resident  of 


Chicago  Heights  and  co-owner  of  city's 
first  radio  station,  died  Jan.  22  at  his 
home  in  Glendale,  Calif.  Mr.  Pamler, 
along  with  three  other  persons,  was  re- 
sponsible for  putting  WCBZ  on  the  air 
in  May  1924.  Three  years  later,  station 
license  was  sold  to  WOK  Homewood, 
111.  He  had  also  been  employed  as  engi- 
neer for  WHO  Des  Moines  and  WJJD 
Chicago. 

J.  Stewart  Neill,  founder  of  CFNB 
Fredericton,  N.  B.,  died  Jan.  30  in 
that  city. 

Willie  Donald  Brooks,  20,  engineer 
and  chief  announcer  at  WACR  Colum- 
bus, Miss.,  was  killed  Feb.  3  in  auto- 
mobile accident  near  Aberdeen,  Miss. 
He  joined  station  six  months  ago. 

Raphael  Fleming  (Mac)  McGuire, 

43,  host  of  early  morning  show  on 
WPEN-AM-FM  Philadelphia,  died  Feb. 
2  of  stroke.  Mr.  McGuire,  who  joined 
WPEN  in  1955,  was  band  leader  and 
musician  and  in  recent  years  owned 
and  managed  Town  House  Supper  Club 
in  Gloucester  City,  N.  J. 

James  E.  Rennie,  60,  account  execu- 
tive at  KGUN-TV  Tucson,  Ariz.,  for 
past  six  years,  died  Jan.  29  at  his  home 
in  that  city. 


 .  FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Jan.  31 
through  Feb.  6  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA— directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
—ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w-watts. 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann.— 
Announced. 

New  tv  stations 

APPLICATIONS 

♦Bowling  Green,  Ohio — Bowling  Green 
State  U.  Uhf  ch.  70  (806-812  mc);  ERP  8.61 
kw  vis.,  4.12  kw  aur.  Ant.  height  above 
average  terrain  117  ft.,  above  ground  157 
ft.  Estimated  construction  cost  $74,070;  first 
year  operating  cost  $26,950.  P.  O.  address 
c/o  Ralph  G.  Harshman,  president,  Bowling 
Green.  Geographic  coordinates  41°  22'  33" 
N.  Lat.,  83°  38'  28"  W.  Long.  Type  trans. 
RCA  TTU-1B,  type  ant.  RCA.  Studio  and 
trans,  location  both  Bowling  Green.  Con- 
sulting engineer  Robert  F.  Kissinger,  Bowl- 
ing Green.  Principals:  board  of  trustees. 
Applicant  owns  *WBGU  (FM).  Ann.  Feb.  6. 

Charlottesville,  Va. — Virginia  Bcstg.  Corp. 
Uhf  ch.  64  (770-776  mc);  ERP  9  kw  vis., 
4.8  kw  aur.  Ant.  height  above  average  ter- 
rain 98  ft.,  above  ground  157  ft.  P.  O. 
address  c/o  William  A.  Marburg,  president, 
Box  1331,  Charlottesville.  Estimated  con- 
struction cost  $112,651;  first  year  operating 


cost  $120,000;  revenue  $150,000.  Studio  and 
trans,  location  both  Charlottesville.  Geo- 
graphic coordinates  38°  01'  50"  N.  Lat.,  78° 
28'  52"  W.  Long.  Type  trans.  ITA  TVU-1A, 
type  ant.  Alford  1044Y.  Legal  counsel  Dow, 
Lohnes  &  Albertson,  consulting  engineer 
Edward  W.  Deeters,  both  Washington,  D.C. 
Principals:  William  A.  Marburg  (55%)  and 
John  B.  Fiery  (45%).  Mr.  Marburg  is  stock 
broker,  Mr.  Fiery  is  farmer.  Ann.  Jan.  31. 


New  am  stations 

ACTION   BY  FCC 

Greenwood,     Miss. — William     E.  Hardy. 

Granted  cp  for  new  am  on  1540  kc,  500 
w-D.  P.  O.  address  415  Howard  St.,  Green- 
wood. Estimated  construction  cost  $20,771; 
first  year  operating  cost  $24,000;  revenue 
$36,000.  Mr.  Hardy,  partner  in  furniture 
and  appliance  stores,  is  sole  owner.  Action 
Jan.  29. 


APPLICATION 

Eleele,  Hawaii — American  Island  Bcstg. 
Corp.  720  kc,  5  kw,  unl.  P.  O.  address  Wil- 
liam Lee  Short,  Box  64  Hanapepe,  Kauai, 
Hawaii.  Estimated  construction  cost  $29,- 
157;  first  year  operating  cost  $30,000;  rev- 
enue $36,000.  Richard  P.  Hobby,  medical 
doctor,  is  sole  owner.  Ann.  Feb.  5. 


Existing  am  stations 

ACTIONS  BY  FCC 

WALO  Humacao,  P.  R. — Waived  Sec.  3.24 
(g)  of  rules  and  granted  increased  daytime 
power  on  1240  kc  from  250  w  to  1  kw, 
continued  nighttime  operation  with  250  w; 
conditions.  Action  Feb.  6. 

WVNA  Tuscumbia,  Ala. — Granted  change 
on  1590  kc.  from  5  kw,  D,  to  1  kw-N,  5 
kw-LS,  DA-N;  change  trans,  site  to  3.9 
miles  northeast  of  present  site  and  increase 
nondirectional  daytime  ant.  height  to  336 
ft.;  conditions.  Action  Feb.  6. 

WOKJ  Jackson,  Miss. — Granted  change  on 
1590  kc,  from  5  kw-D,  to  1  kw-N,  5  kw- 
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LS,  DA-N;  remote  control  permitted;  con- 
ditions. Action  Feb.  6. 

■  By  memorandum  opinion  &  order,  com- 
mission on  petition  by  WIRY  Inc.  waived 
Sec.  1.354  of  rules  and  granted  its  applica- 
tion to  increase  power  of  WIRD  Lake  Placid, 
N.  Y.,  on  920  kc,  D,  from  1  kw  to  5  kw. 
Chmn.  Minow  absent.  Action  Feb.  6. 

APPLICATIONS 
KIKO  Miami,  Ariz. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  install 
new  trans.  Ann.  Jan.  31. 

KTNM  Tucumcari,  N.  M. — Cp  to  increase 
daytime  power  from  250  w  to  1  kw,  install 
new  trans,  and  new  ant.  Ann.  Feb.  4. 

KDWT  Stamford,  Tex.— Cp  to  increase 
daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  Jan.  31. 


New  fm  station 

ACTION  BY  FCC 
*Potsdam,  N.  Y. — Thomas  S.  Clarkson 
Memorial  College  of  Technology.  Granted 
cp  for  new  fm  on  91.1  mc,  2.5  w.  Ant. 
height  above  ground  55  ft.  P.  O.  address 
Potsdam.  Estimated  construction  cost  $2,- 
580;  first  year  operating  cost  $1,125.  Prin- 
cipals: board  of  trustees.  Action  Jan.  29. 


Ownership  changes 

ACTIONS  BY  FCC 
KVON  Napa,  Calif. — Granted  assignment 
of  license  and  cp  from  Jack  L.  Powell  and 
Alyce  M.  Powell  (each  50%),  joint  tenants, 
to  Lawrence  B.  Scheer  and  Janice  Lynn 
(each  50%),  d/b  as  Jan-Lar  Inc.  Considera- 
tion $275,000.  Mr.  Scheer  is  reporter  for 
KTLA-TV  Hollywood;  Miss  Lynn  is  actress. 
Action   Feb.  6. 

KVEC-AM-FM   San  Luis  Obispo,  Calif.— 

Granted  assignment  of  license  and  cp  from 
John  C.  Cohan  (100%)  individually  to  same 
person  d/b  as  San  Luis  Obispo  Bcstg.  Corp. 
No  financial  consideration  involved.  Mr. 
Cohan  is  majority  stockholder  in  KSBW- 
AM-FM-TV  Salinas  and  KNGS  Hanford, 
both  California.  Action  Jan.  31. 

WLOB-AM-FM  Portland,  Me.  —  Granted 
acquisition  of  positive  control  of  licensee 
corporation,  Casco  Bcstrs.  Corp.,  from  Sher- 
wood J.  Tarlow  (50%)  and  Faust  Couture 
&  Melvin  L.  Stone  (each  25%)  to  Mr.  Tar- 
low (75%)  and  Mr.  Stone  (25%).  Considera- 
tion $28,000.  Mr.  Tarlow  is  majority  owner 
of  KUTY  Palmdale,  Calif.,  WHIL-AM-FM 
Medford  &  WARE  Ware,  both  Massachu- 
setts, and  WWOK  Charlotte,  N.  C.  Action 
Feb.  1. 

WWBZ  Vineland,  N.  J. — Granted  acquisi- 
tion of  positive  control  of  licensee  corpora- 
tion. Community  Bcstg.  Service  Inc.,  from 
Agnes  Whitman  (22%)  by  Lewis  D.  DeMarco 
(29.5%  before  transfer,  51.5%  after);  other 
ownership  remains  stable.  Consideration 
$20,000.  Action  Feb.  6. 

WOOW  Greenville,  N.  C— Granted  trans- 
fer of  control  of  license  corporation,  WOOW 
Inc.,  from  John  P.  Gallagher  (60%  before 
transfer,  10%  after)  to  Charles  E.  Springer 
(40%  before,  90%  after).  Consideration  $96,- 
999.  Mr.  Springer  is  majority  owner  of 
WRON  Ronceverte,  W.  Va.;  50%  owner  of 
WHAP  Hopewell,  Va.;  minority  owner  of 
WKIK  Leonardtown,  Md..  and  WENZ  High- 
land Springs,  Va.  Comr.  Bartley  dissented. 
Action  Feb.  6. 

WPTN  Cokeville,  Tenn.— Granted  assign- 
ment of  license  from  J.  B.  Crawlev,  W.  B. 
Kelly  and  R.  L.  Turner  (each  33  1/3%)  to 
same  persons  in  same  percentages,  tr/as 
WPTN  Inc.  No  financial  consideration  in- 
volved. Action  Jan.  31. 

WAKI  McMinnville,  Tenn. — Granted  trans- 
fer of  control  of  licensee  corporation,  Ogram 
Bcstg.  Corp.,  from  J.  H.  Lewis,  William 
R.  Livesay  and  Fred  P.  Davis  (each  33  1/3%) 
to  Messrs.  Livesay  (66  %%)  and  Davis 
(33  1/3%).  Consideration  $7,000.  Action  Feb. 
1. 

KCHO  (FM)  Amarillo,  Tex.— Granted  as- 
signment of  license  from  B.  W.  Spiller  and 
U.  C.  Sterquell  (each  50%),  d/b  as  Pan- 
handle Bcstrs.,  to  Mr.  Sterquell  (100%),  tr/as 
company  of  same  name.  Consideration  is 
assumption  of  liabilities  and  $9,550  reim- 
bursement. Action  Feb.  1. 

APPLICATIONS 
WALA-AM-TV  Mobile,  Ala.— Seeks  trans- 
fer of  control  of  voting  rights  of  licensee 
corporation,  Pape  Tv  Inc.,  from  W.  O.  Pape 


(100%)  to  Delphine  G.  Pape,  his  wife,  and 
Frank  Pape,  his  brother.  No  financial  con- 
sideration involved,  as  transfer  results  from 
illness  of  W.  O.  Pape.  Ann.-  Feb.  5. 

KTTV  (TV)  Los  Angeles,  Calif.— Seeks 
transfer  of  control  of  licensee  corporation, 
Times-Mirror  Bcstg.  Co.,  from  Times-Mirror 
Co.  (100%),  large  company  with  over  50 
stockholders  but  controlled  by  Chandler 
family,  to  Metromedia  Inc.  (100%),  also 
with  over  50  stockholders.  Consideration 
$10,300,000  (sum  to  vary  according  to  liabili- 
ties). Metromedia  stations:  WNEW-AM-FM- 
TV  New  York,  WTTG  (TV)  Washington, 
KOVR  (TV)  Stockton,  Calif.,  KMBC-AM- 
FM-TV  Kansas  City,  WTVH  (TV)  Peoria  & 
WTVP  (TV)  Decatur,  both  Illinois,  WHK- 
AM-FM  Cleveland  and  WIP-AM-FM  Phila- 
delphia. Ann.  Feb.  5. 

KTTV  (TV)  Los  Angeles,  Calif.— Seeks  as- 
signment of  license  from  Times-Mirror 
Bcstg.  Co.  (100%)  to  Metromedia  Tn<v 
(100%).  No  financial  consideration  involved. 
Contingent  on  grant  of  application  above 
which  will  make  Metromedia  sole  owner  of 
Times-Mirror  Bcstg.  Ann.  Feb.  5 

KTVR  (TV)  Denver,  Colo.— Seeks  assign- 
ment of  license  from  J.  Elroy  McCaw 
(100%),  d/b  as  Gotham  Bcstg.  Corp.,  to  Mr. 
WcCaw  (100%),  tr/as  Channel  2  Corp.  No 
financial  consideration  involved.  Also  see 
KTVW  (TV)  Tacoma.  Wash.,  application 
below.   Ann.  Feb.  4. 

WINT  Winter  Haven,  Fla. — Seeks  transfer 
of  control  of  licensee  corporation.  Winter 
Haven  Bcstg.  Inc.,  from  Angelo  L.  Fazzari 
(65%),  Dorothy  M.  Fazzari  (25%)  and  Bruce 
Parker  (10%)  to  Douglas  F.  Montgomery 
and  Donald  K.  Lamerson  (each  50%).  Con- 
sideration $100,000.  Mr.  Montgomery  is  news 
director  of  WFYC  Alma,  Mich.;  Mr.  Lamer- 
son  owns  shoe  store.  Ann.  Feb.  1. 

WINT  Winter  Haven,  Fla. — Seeks  assign- 
ment of  license  from  Douglas  Montgomery 
and  Donald  Lamerson  (each  50%),  d/b  as 
Winter  Haven  Bcstg.  Inc.,  to  same  persons 
in  same  percentages,  tr/as  Winter  Haven 
Bcstsr.  No  financial  consideration  involved. 
Contingent  on  grant  of  application  above. 
Ann.  Feb.  1. 

WMAS-AM-FM  Springfield,  Mass.— Seeks 
transfer  of  control  of  licensee  corporation, 
WMAS  Inc.  (195  shares  issued),  from  Gerald 
Harrison  (40  shares),  Janet  Harrison  (20 
shares),  Josephine  E.  Bishop  (10  shares), 
Robert  F.  Donahue  (5  shares)  and  the 
estates  of  Amelia  G.  Wheeler  (40  shares) 
&  Carl  S.  Wheeler  (80  shares)  to  Julian 
Gross  (74.76%)  and  others,  tr/as  Southern 
New  England  Bcstg.  Inc.  Consideration 
$340,000.  Mr.  Gross  is  majority  owner  of 
Hartford,  Conn.,  advertising  agency.  Ann. 
Jan.  31. 

WKBZ  Muskegon,  Mich. — Seeks  acquisi- 
tion of  negative  control  of  licensee  corpora- 
tion, WKBZ  Radio  Corp.,  from  Walter  Pat- 
terson (33  1/3%)  bv  Frederick  L.  Allman 
and  Robert  K.  Richards  (each  50%  after 
transfer,  each  33  1/3%  before).  Considera- 
tion $70,000.  Ann.  Feb.  1. 

WTTM-AM-FM  Trenton,  N.  J.— Seeks  as- 
signment of  license  from  Peoples  Bcstg. 
Corp.,  wholly  owned  by  Nationwide  Mutual 
Insurance  Co.,  to  Herbert  Scott  (75%), 
Herbert  Sinberg  (13%),  Ralph  Mellon  (7%) 
and  Margaret  Levine  (2.5%),  tr/as  Scott 
Bcstg.  Inc.  Consideration  $375,000.  Princioals 
are  stockholders  in  WPAZ  Pottstown,  Pa.; 
Mr.  Scott  is  part  owner  of  WJWL  George- 
town, Del.  Ann.  Feb.  6. 

WALL  Middletown,  N.  Y. — Seeks  relin- 
quishment of  positive  control  of  licensee 
corporation,  Community  Bcstg.  Corp.,  from 
John  M.  Davis  (60.2%).  Eva  B.  Davis  (2.1%), 
Roger  W.  Clipp  (32.5%)  and  Marjorie  A. 
Clipp  (5.2%)  to  Mr.  Davis  (48.3%).  Mrs. 
Davis  (1.7%),  Mr.  Clipp  (26.1%)  and  Mrs. 
Clipp  (23.9%).  Consideration  $4,700.  Ann. 
Feb.  5. 

WMGW-AM-FM  Meadville,  Pa.— Seeks 
transfer  of  negative  control  of  licensee 
corporation,  Regional  Bcstrs.  Inc.,  from 
American  Business  Enterprises  (50%)  to  all 
its  stockholders:  Alastair  B.  Martin  (12.5%), 
Edith  P.  Martin  (15%),  Robin  Martin  (10%), 
Dorothy  M.  Moore  (10%)  and  Edwin  A. 
Bernstein  (2.5%);  other  ownership  remains 
stable.  No  financial  consideration  involved. 
Ann.  Feb.  6. 

WJWR  (FM)  Palmyra,  Pa.— Seeks  trans- 
fer of  control  of  licensee  corporation,  Radio 
Music  Inc..  from  L.  M.  Williams,  Earnest 
D.  Williams,  Jack  L.  Williams,  Harry  M. 
Williams  and  L.  S.  Alspach  (each  20%)  to 
R.  L.  Fenstermacher,  C.  E.  Miller  and  H.  T. 
Ross  (each  33  1/3%).  Consideration  $10,000. 


Messrs.  Miller  and  Ross  are  part  owners 
of  WITT  Lewisburg,  Pa.;  Mr.  Fenstermacher 
owns  broadcasting  service  firm.  Ann.  Feb.  5. 

WOLS  Florence,  S.  C. — Seeks  assignment 
of  license  from  A.  P.  Skinner,  Rosanne  W. 
Purvis,  Melvin  H.  Purvis  Jr.,  Alston  W. 
Purvis  and  Christopher  P.  Purvis  (each 
20%),  d/b  as  Florence  Bcstg.  Inc.,  to  same 
persons  in  same  percentages,  tr/as  Florence 
Bcstg.  Co.  No  financial  consideration  in- 
volved. Ann.  Feb.  1. 

KSEL-FM  Lubbock,  Tex.— Seeks  assign- 
ment of  license  from  R.  B.  McAlister,  Alex 
K.  Miller,  Mack  Mead  and  Roy  Bass  (each 
25%),  d/b  as  McAlister  Bcstg.  Corp.,  to 
Texas  Technological  College.  No  financial 
consideration  involved,  as  assignment  is 
gift.  Texas  Tech  owns  *KTXT-FM-TV  Lub- 
bock. Ann.  Feb.  5. 

Wichita  Falls,  Tex  (calls  unassigned) — 
Seeks  assignment  of  license  from  J.  W. 
Terrell  &  W.  H.  Hall  (each  42.5%)  and 
Don  A.  Wade  (15%),  d/b  as  Nortex  Bcstg. 
Co.,  to  same  persons  in  same  percentages, 
tr/as  Nortex  Bcstg.  Inc.  No  financial  con- 
sideration involved.  Ann.  Feb.  5. 

KTVW  (TV)  Tacoma,  Wash.— Seeks  as- 
signment of  license  and  cp  from  J.  Elroy 
McCaw  (100%)  to  Mr.  McCaw  (100%),  tr/as 
KTVW  Inc.  No  financial  consideration  in- 
volved. Also  see  KTVR  (TV)  Denver,  Colo., 
application  above.  Ann.  Feb.  4. 

Hearing  cases 

DESIGNATED  FOR  HEARING 
WYRE  Pittsburgh,  Pa. — Designated  for 
hearing  application  to  change  facilities  from 
1080  kc,  1  kw-D,  to  1070  kc,  500  w,  DA-N, 
unl.  and  change  station  location  to  Mt. 
Oliver.  Action  Feb.  6. 

WNAR  Norristown,  Pa.- — Designated  for 
hearing  application  to  increase  power  on 
1110  kc,  D,  from  500  w  to  50  kw,  DA;  is- 
sues include  Sec.  3.35  multiple  ownership 
and  concentration  of  control  determina- 
tions; granted  petition  by  Metromedia  Inc. 
(WNEW),  New  York  City,  to  withdraw  its 
previous  opposing  petition.  Comr.  Ford 
not  participating.  Action  Feb.  6. 

Clinch  Mountain  Bcstg.  Co.,  Lebanon,  Va. 

— Designated  for  hearing  application  for 
new  daytime  am  on  1380  kc,  500  w;  issues 
include  Sec.  3.35  (a)  multiple  ownership 
determination.  Comr.  Hdye  dissented.  Ac- 
tion Feb.  6. 

WBHM  Birmingham,  Ala. — By  order,  (1) 
designated  for  hearing  application  for  addi- 
tional time  to  construct  station;  (2)  with- 
held action,  meanwhile,  on  application  to 
assign  cp  to  Southeast  Bcstg.  Corp.,  and  (3) 
granted  petition  by  WVOK  Birmingham,  to 
extent  indicated.  Action  Feb.  6. 

WSIV  Pekin,  111.,  KWKY  Des  Moines, 
Iowa,  Des  Moines  County  Bcstg.  Co.,  Bur- 
lington, Iowa — Designated  for  consolidated 
hearing  applications  of  WSIV  Inc.  to  in- 
crease power  of  WSIV  on  1140  kc,  D,  from 
1  kw  to  5  kw  with  1  kw  CH,  Tedesco  to 
increase  daytime  power  of  KWKY  on  1150 
kc,  DA-2,  from  1  kw  to  5  kw,  continued 
nighttime  operation  with  1  kw,  and  Des 
Moines  County  for  new  daytime  station  on 
1150  kc,  500  w,  DA;  issues  include  Sec.  3.35 
multiple  ownership  and  concentration  of 
control  and  financial  qualification  deter- 
minations as  to  Des  Moines  County:  made 
Federal  Aviation  Agency  and  KMOX  St. 
Louis,  Mo.,  parties  to  proceeding.  Action 
Feb.  6. 

■  By  order,  commission  designated  for 
consolidated  hearing  applications  of  Chisago 
County  Bcstg,  Co.  for  new  daytime  am  on 
1380  kc,  500  w,  in  Lindstrom,  Minn.,  and 
Brainerd  Bcstg.  Co.  to  change  operation  of 
KLIZ  Brainerd,  Minn.,  on  1380  kc  from  1 
kw-D,  to  5  kw,  unl.,  DA-N;  issues  include 
determination  of  financial  qualifications  of 
KLIZ  and  whether  it  made  intentional  mis- 
representations to  commission.  By  separate 
memorandum  opinion  &  order,  commission 
denied  petition  by  Brainerd  for  reconsider- 
ation of  Oct.  10,  1962,  action  which  returned 
as  unacceptable  under  am  "freeze"  amend- 
ment to  above  application  seeking  change 
in  frequency  from  1380  kc  to  1340  kc. 
Comr.  Hyde  dissented.  Action  Feb.  6. 

OTHER  ACTIONS 

■  By  order  in  Largo.  Fla.,  tv  ch.  10  pro- 
ceeding in  Docs.  12445-12450.  commission 
dismissed  as  moot  petition  by  Suncoast 
Cities  Bcstg.  Corp.,  Bay  Area  Telecasting 
Corp.,  Tampa  Telecasters  Inc.  and  Florida 
Gulfcoast  Bcstrs.  Inc.  for  extension  of  time 
to  Jan.  14  to  file  application  for  review  of 
Review  Board's  Dec.  27,  1962,  memorandum 
opinion    &   order   which    granted    in  part 
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A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 
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L.  H.  Carr  &  Associates 
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SILLIMAN,  MOFFET 
&  KOWALSKI 
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Washington  5,  D.  C. 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCCE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
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PAUL  GODLEY  CO. 

Upper  Montclair,  N.  |. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  ]. 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronic* 
901  20th  St.,  N.  W. 
Washington,  O.  C. 
Federal  3-1116 
Membtr  AFCOE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 
Member  AFCCE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 
420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 
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GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
IN  WOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCCE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 
George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 
Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 

Box  220 
Coldwater,  Michigan 

Phone:  BRoadway  8-6733 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise       James  M.  Moran 
Consulting,  Research  & 
Development  for  Broadcasting 
Industry  &  Government 
50  Frankfort  St.       Diamond  3-3716 
Fitchburg,  Massachusetts 
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ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians^— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 


AM 
FM 
TV 


Compiled  by  BROADCASTING,  Feb.  6 

ON  AIR  CPS 
Lie.  Cps.  Not  on  air 

3,750  60  117 

1,061  30  128 

516  63  77 


TOTAL  APPLICATIONS 

for  new  stations 

484 
187 
109 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Feb.  6 


Commercial 
Non-Commercial 


VHF 
486 
47 


UHF 

93 
21 


TOTAL 
TV 

579 

681 


COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC,  Dec. 


31 


Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

Mncludes  3  stations  operating  on  unreserved  channels. 


AM 

FM 

TV 

3,746 

1,050 

513 

64 

31 

66 

114 

137 

76 

3,924 

1,218 

662 

288 

173 

50 

195 

13 

53 

483 

186 

103 

331 

107 

44 

55 

3 

8 

386 

110 

52 

5 

2 

0 

0 

1 

1 

WTSP-TV  Inc.  motion  to  clarify  or  enlarge 
issues.  Comr.  Ford  not  participating.  Ac- 
tion Feb.  6. 

■  By  order,  commission  granted  motion 
by  Santa  Maria  Telecasting  Corp.  and  ex- 
tended time  to  Feb.  18  to  file  exceptions  to 
initial  decision  in  proceeding  on  its  appli- 
cation and  that  of  Central  Coast  Tv  for 
new  tv  stations  to  operate  on  ch.  12  in 
Santa  Maria,  Calif.  Dec.  18,  1962,  initial 
decision  favored  Central  Coast.  Action  Feb. 
6. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Reliable  Bcstg. 
Co.,  applicant  for  new  am  in  Calhoun,  Ga., 
for  reconsideration  of  Sep.  12,  1962,  grant 
to  Gordon  County  Bcstg.  Co.  for  short-term 
renewal  of  license  of  WCGA  Calhoun.  Re- 
liable requested  commission  to  set  aside 
renewal  grant  and  to  designate  it  for  hear- 
ing on  character  qualification  of  licensee  in 
consolidated  proceeding  with  Reliable's  ap- 
plication and  that  of  Blue  Ridge  Mountain 
Bcstg.  Inc.  for  new  station  in  Ellijay,  Ga. 
On  Jan.  18,  WCGA  was  made  party  to 
Calhoun-Ellijay  proceeding  and  issues  were 
enlarged  to  include  so-called  "strike  issues" 
as  to  applicant  Blue  Ridge.  Commission 
noted  that  current  license  of  WCGA  will 
expire  Sep.  1,  1963,  and  feels  it  m^re  con- 
ducive to  orderly  administration  and  dis- 
patch of  commission's  business  to  consider 
evidence  adduced  in  Calhoun-Ellijay  pro- 
ceeding at  time  application  for  renewal  of 
license  of  WCGA  is  again  up  for  considera- 
tion, rather  than  to  rescind  prior  short-term 
grant.  Comr.  Bartley  and  Lee  dissented. 
Action  Feb.  6. 

■  Commission  gives  notice  that  Dec.  10, 
1962,  initial  decision  which  looked  toward 
granting  application  of  Smith  Radio  Inc. 
to  change  facilities  of  WNUE  Fort  Walton 
Beach,  Fla.,  from  950  kc,  1  kw-D,  to  1400 
kc,  1  kw-LS,  250  w-N,  conditions,  became 
effective  Jan.  29  pursuant  to  Sec.  1.153  of 
rules.  Action  Feb.  5. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  On  own  motion,  postponed  Feb.  4  oral 
argument  in  proceeding  on  am  applications 
of  Simon  Geller,  Gloucester,  and  Richmond 


Brothers  Inc.  (WMEX),  Boston,  both  Mas- 
sachusetts, pending  disposition  of  petition 
by  Geller  for  leave  to  amend  and  return 
application  to  processing  line.  Action  Feb.  1. 

■  Granted  petition  by  KFNF  Bcstg.  Corp. 
(KFNF),  Shenandoah,  Iowa,  and  extended 
to  Jan.  29  time  to  file  replies  to  exceptions 
to  initial  decision  in  proceeding  on  its  am 
application.  Action  Feb.  1. 

h  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Northfield  Bcstg.  Co.,  Hastings  Bcstg.  Co., 
for  new  am  stations  in  Northfield  and 
Hastings,  and  Albert  Lea  Bcstg.  Co.  to 
increase  daytime  power  of  KATE  Albert 
Lea,  all  Minnesota,  in  Docs.  14684-6,  granted 
petition  by  Northfield  and  waived  Sec. 
1.316  (b)  (2)  of  rules  to  permit  publica- 
tion of  its  intended  dismissal  once  week 
for  three  weeks  in  weekly  newspaper  of 
general  circulation  in  Northfield  since  there 
is  no  daily  newspaper  in  city.  Action  Jan. 
31. 

■  By  memorandum  opinion  &  order  (1) 
denied  untimely  filed  petitions  by  Broad- 
cast Bureau  and  Finley  Bcstg.  Co.  (KSRO), 
Santa  Rosa,  Calif.,  party  respondent,  to 
enlarge  issues  in  proceeding  on  application 
of  Bay  Shore  Bcstg.  Co.  for  new  am  in 
Hayward,  Calif.,  in  Doc.  14644;  (2)  on  own 
motion,  enlarged  issues  to  include  financial 
qualifications  of  applicant;  and  (3)  dis- 
missed as  moot  Bay  Shore's  related  plead- 
ings and  motions.  Action  Jan.  31. 

■  Granted  petition  by  Carol  Music  Inc. 
and  extended  to  Jan.  31  time  to  respond  to 
opposition  of  Broadcast  Bureau  to  petition 
for  review  filed  by  Carol  in  proceeding  on 
revocation  of  license  and  SCA  for  WCLM 
(FM)  Chicago,  111.  Action  Jan.  31. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
L.  B.  Wilson  Inc.  for  renewal  of  license  of 
WLBW-TV  on  ch.  10  in  Miami,  Fla.,  and 
Civic  Tv  Inc.,  South  Florida  Tv  Corp.  and 
Miami  Tv  Corp.  for  new  stations  on  that 
channel  in  Docs.  14775-8,  denied  petitions 
by  South  Florida  and  Civic  Tv  to  delete 
certain  issues  and  by  Miami  Tv  and  L.  B. 
Wilson  for  enlargement  of  issues.  Action 
Jan.  30. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 


The  Prattville  Bcstg.  Co.  and  Billy  Walker 
for  new  daytime  am  stations  in  Prattville, 
Ala.,  in  Docs  14878-9,  granted  in  part  mo- 
tion by  Prattville  for  enlargement  and 
clarification  of  issues  and  enlarged  hearing 
issues  to  determine  whether  Walker's  pro- 
posal would  cause  interference  to  existing 
operation  of  WGWC  Selma,  Ala.,  or  any 
other  am  station,  and,  if  so,  nature  and 
extent  thereof,  areas  and  populations  af- 
fected thereby,  and  availability  of  other 
primary  services  to  such  areas  and  popula- 
tions. Action  Jan.  30. 

■  In  proceeding  on  applications  of  Ca- 
brillo  Bcstg.  Co.  and  Helix  Bcstg.  Co.  for 
new  am  stations  in  San  Diego  and  LaMesa, 
respectively,  both  California,  granted  their 
joint  petitions  and  extended  to  Jan.  17 
time  to  file  joint  petition  requesting  ap- 
proval of  agreement  looking  toward  dis- 
missal of  Cabrillo's  application.  Action  Jan. 
30. 

■  Corrected  in  various  respects  transcript 
of  Jan.  4  oral  argument  in  proceeding  on 
am  applications  of  1540  Radio  Inc.,  Rich- 
mond, and  Elliades  Broadcast  Co.,  Hope- 
well, both  Virginia.  Action  Jan.  30. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  York-Clover 
Bcstg.  Inc.  to  change  facilities  of  WYCL 
York,  S.  C,  from  1580  kc,  250  w-D,  to  1540 
kc.  1  kw-D,  and  Risden  Allen  Lyon  for 
new  daytime  station  on  1540  kc,  1  kw,  in 
Charlotte,  N.  C,  granted  (1)  joint  request 
for  approval  of  agreement  whereby  WYCL 
application  would  be  dismissed,  and  (2) 
petition  by  Lyon  for  leave  to  amend  appli- 
cation to  reflect  agreement  whereby  Lyon 
will  form  corporation  in  which  York  may 
acquire  40%  of  stock;  dismissed  with  preju- 
dice WYCL  application;  and  retained  in 
hearing  status  Lyon  application.  Action 
Jan.  29. 

ACTIONS   ON  MOTIONS 

■  Commission  on  Feb.  4  granted  request 
by  Sarkes  Tarzian  Inc.  (WTTV),  Bloom- 
ington,  Ind.,  and  extended  from  Feb.  4  to 
Feb.  25  time  to  reply  to  opposition  of  Indi- 
ana Bcstg.  Corp.  (WISH-TV),  Indianapolis, 
to  Tarzian's  petition  for  reconsideration  of 
Oct.  10,  1962,  report  and  order  denying 
move  of  ch.  4  from  Bloomington  to  Indian- 
apolis. 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  Feb.  4  to  Feb.  18  time 
to  file  proposed  findings  in  proceeding  on  am 
application  of  Storer  Bcstg.  Co.  (WJKB), 
Detroit,  Mich.  Action  Jan.  31. 

■  Granted  petition  by  Continental  Bcstg. 
Co.  and  dismissal  of  its  application  for  new 
am  in  Hamden,  Conn.,  and  dismissed  appli- 
cation but  with  prejudice  and  retained  in 
hearing  status  remaining  applications  in- 
volved in  proceeding.  Action  Jan.  31. 

■  By  memorandum  opinion  &  order, 
granted  petition  by  Broadcast  Bureau  and 
changed  place  from  Washington,  D.  C,  to 
Blythe,  Calif.,  for  evidentiary  hearing  on 
application  of  Geoffrey  A.  Lapping  for  new 
am  in  Blythe.  Action  Jan.  30. 

By  Hearing  Examiner  Basil  P.  Cooper 

■  Pursuant  to  agreements  reached  at  Feb. 
1  prehearing  conference  in  proceeding  on 
am  application  of  1360  Broadcasting  Inc. 
(WEBB),  Baltimore,  Md.,  continued  March 
4  evidentiary  hearing  to  March  8.  Action 
Feb.  1. 

By  Hearing  Examiner  Charles  J.  Frederick 

■  Pursuant  to  agreement  reached  =it  Feb. 
1  prehearing  conference  in  proceeding  on 
application  of  KSAY  Bcstg.  Co.  for  renewal 
of  license  of  KSAY  San  Francisco,  Calif., 
scheduled  hearing  for  Feb.  28.  Action  Feb.  4. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  In  proceeding  on  application  of  Tri- 
angle Publications  Inc.  (WNHC-TV),  New 
Haven,  Conn.,  (1)  denied  Triangle's  motion 
to  compel  respondents  Connecticut  Tv  Inc. 
and  Springfield  Tv  Bcstg.  Corp.  to  furnish 
Triangle  with  true  and  exact  copy  of  re- 
quests for  subpoena  duces  tecum  and  sub- 
poena, each  directed  to  Walter  N.  Annen- 
berg,  president  and  controlling  stockholder 
of  Triangle,  (2)  denied  Triangle's  motion  to 
quash  subpoena  issued  Annenberg  on  Jan. 
14,  (3)  granted  Triangle's  motion  to  quash 
subpoena  duces  tecum  issued  Annenberg  on 
Jan.  14,  set  aside  subpoena  duces  tecum  and 
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discharged  Annenberg  from  compliance 
with  that  directive,  and  (4)  ordered  that 
grant  of  motion  to  quash  subpoena  duces 
tecum  is  without  prejudice  to  respondents' 
right  to  file  request  for  appropriate  sub- 
poena duces  tecum  which  meets  all  re- 
quirements of  Sec.  1.132  of  rules.  Action 
Feb.  4. 

■  Granted  motion  by  Bay  Shore  Bcstg. 
Co.  and  continued  Feb.  4  hearing  to  Feb.  18 
in  proceeding  on  its  application  for  new 
am  in  Hayward,  Calif.  Action  Jan.  30. 

By  Hearing  Examiner  H.  Gilford  Irion 

■  On  own  motion,  continued  Feb.  7  hear- 
ing to  Feb.  13  in  proceeding  on  applications 
of  Cabrillo  Bcstg.  Co.  and  Helix  Bcstg.  Co. 
for  new  am  stations  in  San  Diego  and  La 
Mesa,  both  California,  respectively.  Action 
Feb.  4. 

■  On  own  motion,  continued  Feb.  4  fur- 
ther hearing  to  Feb.  25  in  proceeding  on 
applications  of  WIDU  Bcstg.  Inc.  and  Al-Or 
Bcstg.  Co.  for  new  am  stations  in  Asheboro 
and  Mebane,  both  North  Carolina,  respec- 
tively. Action  Jan.  31. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  In  proceeding  on  applications  for  new 
am  stations  of  Massillon  Bcstg.  Inc.,  Nor- 
wood, Ohio,  and  Covington  Bcstg.  Co.  and 
Kenton  County  Bcstrs.,  both  Covington, 
Ky.,  in  Docs.  14125-7,  (1)  granted  motion 
by  Covington  and  corrected  as  requested 
transcript  of  testimony,  and  (2)  denied  mo- 
tion by  Kenton  County  for  further  correc- 
tion of  transcript.  Action  Jan.  29. 

By  Hearing  Examiner  Jay  A.  Kyle 

■  In  proceeding  on  am  application  of 
KDIA  Inc.  (KDIA),  Oakland,  Calif.,  (1) 
continued  March  18  hearing  to  April  9 
(action  Feb.  1).  and  (2)  extended  from 
Feb.  18  to  March  20  date  for  exchange  of 
exhibits.  Action  Feb.  4. 

■  On  own  motion,  scheduled  further  pre- 
hearing conference  for  Feb.  11  in  Washing- 
ton, D.  C,  and  continued  Feb.  11  hearing 
to  March  25  in  Blythe,  Calif.,  in  proceeding 
on  application  of  Geoffrey  A.  Lapping  for 
new  am  in  Blythe.  Action  Jan.  30. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Reliable 
Bcstg.  Co.  and  Blue  Ridge  Mountain  Bcstg. 
Inc.  for  new  am  stations  in  Calhoun  and 
Ellijay,  both  Georgia,  respectively,  in  Docs. 
14673-4,  denied  motion  by  Reliable  Bcstg. 
Co.  for  continuance  without  date  of  hearing 
conference.  Action  Jan.  30. 

■  Granted  motion  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada,  Colo.,  to  extent  of  ex- 
tending from  Jan.  30  to  March  4  date  for 
informal  exchange  of  exhibits,  from  Feb.  13 
to  March  18  for  final  exchange  of  exhibits, 
Feb.  20  to  March  25  for  notification  of  wit- 
nesses, and  continuing  Feb.  26  hearing  to 
April  1,  in  consolidated  am  proceeding  in 
Docs.  14815-7.  Action  Jan.  30. 

■  Formalized  by  order  certain  agree- 
ments reached  and  rulings  made  at  Jan.  30 
prehearing  conference  in  proceeding  on 
applications  of  Charles  County  Bcstg.  Inc. 
and  Dorlen  Bcstrs.  Inc.  for  new  am  stations 
in  La  Plata  and  Waldorf,  both  Maryland, 
respectively,  in  Docs.  14748-9,  and  sched- 
uled certain  procedural  dates  and  sched- 
uled hearing  for  March  25  on  applicants' 
direct  affirmative  cases  and  ordered  that  at 
close  of  applicants'  direct  affirmative  cases 
parties  shall  be  prepared  to  discuss  tech- 
nique and  timing  of  presentation  of  any 
rebuttal  evidence.  Action  Jan.  30. 

By  Hearing   Examiner    Herbert  Sharfman 

■  Granted  joint  motion  by  applicants  and 
continued  certain  procedural  dates,  and 
hearing  from  March  4  to  April  3  in  pro- 
ceeding on  applications  of  North  Atlanta 
Bcstg.  Co.  and  J.  Lee  Friedman  for  new 
am  stations  in  North  Atlanta,  Ga.  Action 
Feb.  4. 

By  Hearing   Examiner  Elizabeth  C.  Smith 

■  Upon  request  by  Valparaiso  Bcstg.  Co., 
cancelled  Feb.  8  hearing  and  scheduled  Feb. 
11  for  commencement  of  hearing  in  pro- 
ceeding on  its  application  and  those  of 
Porter  County  Bcstg.  Co.  and  Porter  Coun- 
ty Bcstg.  Corp.  for  new  am  stations  in 
Valparaiso,  Ind.  Action  Feb.  1. 

■  Upon  request  by  Broadcast  Bureau,  ex- 
tended from  Jan.  31  to  Feb.  3  time  to  file 
corrections  to  transcript  of  hearing  in  pro- 

BROADCASTING,  February  11,  1963 


ceeding  on  application  of  Melody  Music 
Inc.  for  renewal  of  license  of  WGMA  Holly- 
wood, Fla.  Action  Jan.  31. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Feb.  5 

WFAS  White  Piains,  N.  Y.— Granted  li- 
cense covering  increase  in  daytime  power 
and  installation  of  new  trans. 

WFAS-FM  White  Plains,  N.  Y— Granted 
license  covering  installation  of  new  trans. 

WTOP  Washington,  D.  C— Granted  mod. 
of  licenses  for  remote  control  operation  of 
main  and  aux.  trans,  nighttime;  conditions. 

WPRM-FM  San  Juan,  P.  R.— Granted  cp 
to  increase  ant.  height  to  81  ft.  and  make 
changes  in  ant.  system. 

WIBF  (FM)  Jenkintown,  Pa.— Granted 
mod.  of  cp  to  change  type  ant.,  make 
changes  in  ant.  system,  and,  redescribe 
trans,  site  as  Abington,  Pa.:  ant.  height  310 
ft.;  remote  control  permitted. 

WFAS  White  Plains,  N.  Y.— Granted  re- 
quest and  cancelled  license  covering  aux. 
trans. 

■  Granted  licenses  for  following  stations: 
KMAS  Shelton,  Wash.;  KDNC  Spokane, 
Wash.;  KLFF  Mead,  Wash. 

■  Granted  licenses  for  following  stations: 
*KUAC  (FM)  College,  Alaska;  KAGA  (FM) 
Prosser,  Wash.,  and  specify  type  ant.  and 
change  geographical  coordinates;  KBMC 
(FM)  Eugene,  Ore.,  and  specify  type  trans. 

Action  of  Feb.  4 
San  Juan  Non-Profit  Tv  Assn.,  Farming- 
ton,  N.  M. — Granted  cp  for  new  uhf  tv 
translator  station,  on  ch.  80,  to  translate 
programs  of  KGGM-TV  (ch.  13)  Albuquer- 
que, N.  M. 

Actions  of  Feb.  1 
KEZI-TV   Eugene,   Ore.— Granted  license 
for  tv  station  and  redescribe  studio  loca- 
tion. 

K72BL  Rolfe,  Iowa — Granted  license  for 
uhf  tv  translator  station. 

K04BM  Julesburg,  Colo. — Granted  cp  to 
replace  expired  permit  for  new  vhf  tv 
translator  station. 

K13AV  Sargents,  Colo. — Granted  cp  to  re- 
place expired  permit  for  new  vhf  tv  trans- 
lator station,  change  primary  tv  station  to 
KOAA-TV  (ch.  5)  Pueblo,  Colo.,  and  make 
changes  in  ant.  system. 

K07AR  Bowdle,  S.  D.— Granted  cp  to 
change  type  trans,  for  vhf  tv  translator 
station. 

KCBD-TV  Lubbock,  Tex.— Granted  mod. 
of  cp  to  change  type  trans.,  type  ant.,  and 
make  changes  in  ant.  structure  and  equip- 
ment; ERP  300  kw  vis.  and  150  kw  aur. 

K12AM  Wray,  Colo.— Granted  mod.  of  cp 
to  change  ERP  to  2.48  w,  trans,  location, 
geographical  coordinates  of  transmitting 
ant.,  type  trans.,  and  make  changes  in  ant. 
system;  condition  for  vhf  tv  translator 
station. 

KAIT-TV  Jonesboro,  Ark.— Granted  mod. 
of  cps  to  change  type  trans.;  and  change 
ERP  to  54.5  kw  vis.  and  27.2  kw  aur.,  type 
ant.,  ant.  height  to  420  ft.,  and  make 
changes  in  ant.  structure  and  equipment. 


WLSB  Copper  Hill,  Tenn.— Granted  au- 
thority to  operate  sign-off  at  7  p.m.  for 
period  beginning  Feb.  1  and  ending  May  1. 

■  Granted  licenses  for  following  vhf  tv 
translator  stations:  K10DR,  Bison  Commer- 
cial Club,  Bison,  S.  D.;  K09BT,  Eagle  Butte 
Community  T.  V.,  Eagle  Butte,  S.  D.,  and 
specify  type  trans;  K07CE,  Rattlesnake 
Butte  Tv  Assn.,  Wakpala,  S.  D.;  K07BY, 
K11BN,  Eureka  Chamber  of  Commerce, 
Eureka,  S.  D.;  K09ED,  Mobridge  Tv  Trans- 
lator Assn.,  Wakpala,  S.  D.;  K10CE,  Mo- 
bridge Tv  Assn.,  Glenham,  S.  D.;  K08AQ, 
Herried  Tv  Booster  Club,  Herried,  S.  D. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WATO 
Oak  Ridge,  Tenn.,  to  July  1;  KAPS  Mt. 
Vernon,  Wash.,  to  March  15;  WPGH  (FM) 
Pittsburgh,  Pa.,  to  Aug.  1. 

Apple  Valley  TV  Assn.  Inc.,  Rural  Baker 
Flat  Area,  Wash. — Granted  cps  for  three 
uhf  boosters  for  tv  translator  stations 
K71BA,  K73BA  and  K75BB,  Wenatchee, 
Wash. 

Actions  of  Jan.  31 

■  Granted  renewal  of  license  for  follow- 
ing stations:  KAIR  Tucson,  Ariz.;  *KALW 
(FM)  San  Francisco,  Calif.;  K AVE- AM- TV 
Carlsbad,  N.  M.;  KAVL  Lancaster,  Calif.; 
KBCL-FM  Shreveport,  La.;  KBEf  Ren  3. 
Nev.;  KBGN-AM-FM  Caldwell,  Idaho;  KBLU 
Yuma,  Ariz.;  KCCR  Pierre,  S.  D.;  KCEE 
Tucson,  Ariz.;  KCID  Caldwell,  Idaho;  KCLW 
Hamilton,  Tex.;  KEPI  (FM)  Phoenix,  Ariz.; 
KFRC-AM-FM  San  Francisco,  Calif.;  KHHH 
Pampa,  Tex.;  KHIQ  (FM)  Sacramento, 
Calif.;  KICN  (FM)  Omaha,  Neb.;  KICO 
Calexico,  Calif.;  KIQS  Willows,  Calif.; 
KLAC-AM-FM  Los  Angeles,  Calif.;  KLER 
Orofino,  Idaho;  KLMR  Lamar,  Colo.;  KLO 
Ogden,  Utah;  KLYD  Bakersfield,  Calif.; 
KMLA  (FM)  Los  Angeles,  Calif.;  KOAL 
Price,  Utah;  KOPR  Butte,  Mont.;  KOYL 
Odessa,  Tex.;  KPPC  Pasadena,  Calif.;  KPRO 
Riverside,  Calif.;  KRAE  Cheyenne,  Wyo.: 
KRAY  Amarillo,  Tex.;  KRON-FM  San  Fran- 
cisco, Calif.;  KRPL  Moscow,  Idaho;  KRSY 
Roswell,  N.  M.;  KRTN  Raton,  N.  M.;  KSDO 
San  Diego.  Calif.;  KSOO  Sioux  Falls,  S.  D.; 
*KUAT  (TV)  Tucson,  Ariz.;  KUDU  Ven- 
tura, Calif.;  KUKI  Ukiah,  Calif.;  KVEC  San 
Luis  Obispo,  Calif.;  KVLB  Cleveland,  Tex.; 
KVWO  Cheyenne,  Wyo.;  KWAL  Wallace, 
Idaho:  KWIV  Douglas,  Wyo.;  KWOR  Wor- 
land.  Wyo.;  KWSO  Wasco,  Calif.:  KXOA- 
AM-FM  Sacramento,  Calif.;  KXQR  (FM) 
Fresno,  Calif.;  KYFM  (FM)  Oklahoma  City, 
Okla.;  KYOK  Houston,  Tex.;  WHBQ  Mem- 
phis. Tenn.;  KOLT  Scottsbluff .-  Neb.;  KVON 
Napa,  Calif.;  WMFJ  Daytona  Beach,  Fla.; 
KQXQ  Ormond  Beach,  Fla.;  K70BA,  Or- 
chards Community  Tv  Assn.  Inc.,  Lewiston, 
Idaho;  K70BI,  K76AP.  Big  Lake  Translator 
System  Inc.,  Big  Lake.  Tex.;  KE2XNY,  Ra- 
dio Corp.  of  America,  Camden,  Marlton 
and  Union  Mills,  all  New  Jersey;  KBND 
Bend.  Ore.;  KBPS  Portland,  Ore.;  KENI 
Anchorage,  Alaska;  KIT  Yakima,  Wash.; 
KOAC  Corvallis,  Ore.;  KRCO  Prineville, 
Ore.;  KULA  Honolulu,  Hawaii;  KWIN  Ash- 
land, Ore.;  KFLW  Klamath  Falls,  Ore.; 
KMED  Medford,  Ore.;  KALE  Richland, 
Wash.;  KAPY  Port  Angeles,  Wash.;  KSAY 
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SUBSCRIPTION  APPLICATION 

BROADCASTING  The  Businessweekly  of  Television  and  Radio 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
Please  start  my  subscription  immediately  for — 

□  52  weekly  issues  $7.00        □  104  weekly  issues  $12.00  □  Payment  attached 

□  52  issues  &  1963  Yearbook  $12.00  □  Please  bill 

□  1963  Yearbook  $5.03 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20<f  per  word— $2.00  minimum  •  HELP  WANTED  25*  per  word— $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  300  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  oackages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Detroit  .  .  .  sales  management,  with  proven 
record  of  sales,  who  loves  the  challenge  of 
selling.  Excellent  opportunity  with  top  in- 
dependent. Complete  resume  please.  Box 
584R,  BROADCASTING. 


Manager  unusual  opportunity  to  manage 
station  in  one  of  ten  leading  markets.  Must 
have  previous  experience  as  manager  or 
sales  manager  of  negro  programmed  sta- 
tion. Box  221A,  BROADCASTING. 


Sales  manager  midwest  market  among  lead- 
ing forty.  Leberal  guarantee  with  incentive. 
Box  46B,  BROADCASTING. 


Wanted-immediately.  Experienced  sales 
minded  manager  for  western  N.Y.S.  Top 
salary  and  benefits.  Send  photo  and  full 
particulars.  Box  92B,  BROADCASTING. 


Once  in  a  lifetime  an  opportunity  for  sales 
manager,  radio  time  salesman  or  assistant 
who  is  self  starter,  knows  how  to  sell, 
wants  to  make  money.  Secure  starting 
salary  plus  marvelous  incentive  plan.  Send 
details  Bill  Harrell  KVOZ,  Laredo,  Texas. 


Sales 


Full  time  small  market  station  in  rocky 
mountain  area,  dry  climate,  college  town 
interested  in  salesman.  State  experience 
and  salary  desired  first  letter.  Excellent 
management  cooperation.  Box  19B,  BROAD- 
CASTING. 


Sales-producer,  experienced,  ready  to  move 
up  to  manage  expanding  eastern  local  oper- 
ation. Box  57B,  BROADCASTING. 


Salesman  announcer.  Require  poUshed  sales- 
man able  to  handle  large  accounts,  south- 
west. Salary  and  commission.  Experience 
necessary.  Send  resume,  photo,  tape  first 
letter.   Box  60B,  BROADCASTING. 


A  top  flight,  successful  fm  station  on  the 
air  for  2\'z  years  in  northern  California  with 
one  successful  time  salesman  needs  a  sec- 
ond man.  Permanent  position,  salary  plus 
commission.  Good  living  conditions.  Million 
and  half  population  in  prime  coverage  area. 
Reply  full  details  first  letter,  but  only  if  two 
years'  successful  sales  experience  in  radio. 
Box  79B,  BROADCASTING. 


Leading  California  market,  long  established 
broadcast  group  operation,  expanding  sales 
staff.  Golden  opportunity  for  earnings,  sun- 
shine and  good  living.  Immediate.  Box  115B, 
BROADCASTING. 


Sales  opportunity  .  .  .  prove  you  can  both 
carry  big  billings  and  manage  a  sales  staff 
and  you'll  earn  $10,000  the  first  year  m 
California  medium  market.  Only  real  radio 
men  need  apply.  Reply  to  Box  122B, 
BROADCASTING. 


Radio  sales  department  manager  wanted. 
Desire  experienced,  family  man  who  seeks 
permanent  position.  Opportunity  for  ad- 
vancement. Send  application,  references 
and  background  information  to  F.  Robert 
Woodward,  Jr.,  General  Manager,  Radio 
Station  KDTH,  Dubuque,  Iowa. 


Wanted  salesman  or  combination  announcer- 
salesman  who  wants  fulltime  sales.  Contact 
Dale  Low,  KNCM,  Moberly,  Missouri.  Phone 
AMherst  3-1230. 


Sales 


$$$$  here's  your  chance  to  make  money 
with  a  growing  station.  The  surface  hasn't 
even  been  scratched  if  you  have  at  least 
a  year  of  sales  experience  and  a  proven 
sales  record,  write  or  call  Bob  Dollinger 
Sales  Manager,  WCNT,  Centralia,  Illinois. 


Salesman  for  quality  north  central  Ohio 
fm  station.  Excellent  opportunity  for  ag- 
gressive ambitious  and  qualified  salesman. 
P.  O.  Box  390,  Port  Clinton,  Ohio. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $110  weekly.  Box  326R,  BROADCAST- 
ING. 


Announcer-newsman.  New  Jersey.  Must 
have  local  news  experience.  Box  54A, 
BROADCASTING. 


Announcer,  hard  worker,  mature,  person- 
ality, co-operative.  Small,  fulltime  north- 
east market.  Some  experience  preferred, 
but  not  necessary.  Send  tape  resume,  sal- 
ary requirements.  Box  4B,  BROADCAST- 
ING. 


Announcer-production  with  knowledge  and 
enthusiasm  for  techniques  of  top  tune  for- 
mat. Midwest.  Box  47B,  BROADCASTING. 


Announcer  with  first  class  ticket.  Desirable 
mid-Pennsylvania  location.  Tell  all  in  first 
letter.  Box  67B.  BROADCASTING. 


Small  midwest  station.  Newsman  and  news- 
man announcer.  Ideal  community  and  sta- 
tion. No  floaters  or  wild  "dj's."  Box  97B, 
BROADCASTING. 


Personality  dj:  No  kooks.  If  you  can  keep 
a  lively  pace,  deliver  a  selling  spot,  like  pop 
music  (not  junk),  run  a  tight  board,  and 
will  let  us  run  the  station,  let's  talk.  Top 
rated  station,  eastern  market.  Send  tape, 
photo  and  background.  Box  111B,  BROAD- 
CASTING. 


Experienced  announcer  with  1st  phone,  good 
commercial  delivery,  for  solid  midwest  sta- 
tion operation.  Permanent,  pleasant  sur- 
roundings, many  company  benefits.  No 
maintenance  or  technical  work  required. 
Send  resume  to  Box  113B,  BROADCAST- 
ING. 


Leading  New  Jersey  am-fm  station  needs 
first  phone  announcer.  Good  salary,  fully 
paid  pension  and  hospital  plans.  Immediate 
opening.  Box  129B,  BROADCASTING. 


Immediate  opening  at  major  Houston  sta- 
tion. Adult  format.  Must  be  a  conscientious 
professional  with  resonant  voice,  intelligent 
news  delivery  and  able  to  run  a  tight  board. 
Send  tape,  resume.  Box  158B,  BROADCAST- 
ING. 


KLIX,  Twin  Falls,  Idaho  seeking  experi- 
enced announcer  for  radio  and  television. 
Immediate  opening.  Above  average  salary, 
paid  vacation,  group  insurance,  credit 
union.  Rush  tape,  photo  or  film,  references 
and  resume  to  Buzz  Langdon,  Production 
Manager. 


Quality,  big  band,  big  coverage,  Mutual 
daytimer  wants  all  around  top  drawer  an- 
nouncer. $120  minimum  per  week  to  start. 
No  prima  donna.  Send  tape  photo  back- 
ground to  Winslow  Porter,  WJTO,  Bath, 
Maine. 


Announcers 


Wanted:  staff  announcer  for  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio.  Fort 
Wayne.  Indiana.   No  phone  calls  pleasel 


Top  rated  modern  format  radio  station  in 
Peoria,  Illinois,  is  constantly  on  the  alert 
for  bright-sounding  personalities  and  ag- 
gressive newsmen.  Please  send  tape  and 
resume  to  Program  Director  of  WIRL. 


DJ,  1st  phone,  St.  Louis  area.  $115  week  to 
start.  Contact  Chuck  Norman,  WGNU  Radio, 
Granite  City,  Illinois. 


Announcer-engineer.  Salary  flexibly.  Base 
$75.  WHMC,  207  Brooks,  Gathersburg,  Md. 


Mature,  experienced  announcer,  first  phone. 
WJIL,  Jacksonville,  111. 


Experienced  1st  phone  announcer-newsman 
no  maintenance.  Michigan  daytimer  Mutual. 
Good  opportunity  with  growing  organiza- 
tion. Salary  depends  on  experience  and 
ability.  Send  tape,  resume  and  photograph, 
WJUD,  St.  Johns,  Michigan. 


WWIZ,  Lorain,  Ohio  wants  announcer  with 
1st  phone.  Good  pay,  excellent  chance  even 
if  you  have  little  experience.  Write,  wire, 
phone  Joe  Leonard. 


Wanted  announcer:  Mature  experienced 
radio  man  for  large  radio  and  tv  com- 
bination. Man  we  hire  will  be  expected  to 
work  radio  and  live  tv.  Salary  and  talent 
condition  can  work  into  nice  income  for 
right  man.  Mail  tape  and  resume  to  Chief 
Announcer,  Box  751,  Amarillo,  Texas. 


Capable  morning  man.  Our  listeners  like  to 
wake  up  to  good  music — a  cheerful  voice, 
authoritative  news  well  prepared.  What  else 
can  you  do?  Play  by  play,  farm  programs, 
sell?  Send  tape  (Prefer  air  Check)  and 
resume  to  V.  J.  Kaspar,  WILO  AM-FM, 
Frankfort,  Indiana. 


Indiana  am  daytimer  and  fm  fulltimer  needs 
first  ticket  announcer.  Possibility  of  becom- 
ing pd  for  right  man.  Salary  open.  No 
maintenance  but  no  applications  without 
first  ticket.  Contact  Frank  Haas,  WMRI, 
Marion,  Indiana.  Phone  NOrth  4-7396. 


Phila.'s  most  successful  fm  popular  music, 
full-time  stereo  $100.  Tapes  and  resume 
please.  WQAL,  Phila.  18. 


Negro  gospel.  The  nation's  highest  rated 
Negro  group  has  immediate  opening  for  an 
experienced  gospel  man.  Must  be  excellent 
board  operator,  have  good  voice.  Send  com- 
plete resume,  late  photograph  and  tape  to: 
Executive  Vice  President,  McLendon  Broad- 
casting Companv.  Suite  980,  Milner  Bldg., 
Jackson,  Mississippi. 


Technical 


Chief  engineer.  Experienced.  Capable  main- 
tenance, production.  AM-fm  station.  New 
York  State.  Box  94B,  BROADCASTING. 


Engineer-announcer  strong  on  maintenance, 
wanted  immediately.  Chance  for  advance- 
ment in  Florida  multiple  station  chain. 
Salary  open.  Tape  references  requested. 
Don't  wait  .  .  .  this  could  be  your  break. 
Box  35B,  BROADCASTING. 
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BROADCASTING,  February  11,  1963 


Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Technical 


First  class  ticket  holder  wanted  to  head  up 
engineering  department  for  established  Illi- 
nois operation,  not  in  Chicago.  Must  be 
able  to  maintain  transmitter  and  studio 
equipment.  Practical  experience  with  su- 
pervisory ability  preferred.  Fine  oppor- 
tunity with  growing  station,  in  high  class 
facilities,  permanent  position,  top  salary 
for  top  man.  Write  Box  55B,  BROADCAST- 
ING, with  details  of  training,  experience, 
references,  availibility  for  interview. 


Sunny  south  Florida  station  has  immediate 
opening  for  top  first  phone  engineer/ an- 
nouncer. Must  be  strong  in  maintenance 
with  outstanding  air  voice.  Send  resume 
tape  and  photo.  Box  70B,  BROADCASTING. 

Washington,  D.  C.  station.  Young  experi- 
enced first  ticket  engineer.  No  announcing. 
Transmitter  shift,  construction,  and  main- 
tenance. Box  154B,  BROADCASTING. 


Wanted  1st  class  engineer  and  announcer 
WCBQ,  Whitehall,  Michigan.  Station  going 
on  air  March  1st.  Send  all  information  to 
radio  station  WCEN,  Mt.  Pleasant,  Michigan. 


First  ticket  announcer.  Would  prefer  engi- 
neer who  could  do  some  announcing.  Im- 
mediate opening  for  family  man  who  likes 
small  town.  Salary  dependent  upon  ability 
and  versatility.  Rush  details,  salary  ex- 
pected, tape  and  snapshot.  References  will 
be  checked.  Mason  Dixon,  KFTM,  Fort 
Morgan,  Colorado. 


Wanted-chief  engineer  for  WBIG,  5  kw,  in 
Greensboro,  N.  C.  Must  be  qualified  for  all 
phases  of  technical  maintenance  including 
directional.  Must  be  able  to  assume  respon- 
sibility for  technical  department.  Salary 
open.  Phone  272-6125  or  write  P.  O.  Box 
1807. 


Chief  engineer  experienced  with  directionals 
antennas.  Some  mike  work.  Immediate 
placement  at  KIOX,  in  Bay  City,  Texas, 
near  gulf  coast  and  Houston.  Write  giving 
qualifications  to  KIOX,  Box  1391,  Bay  City, 
Texas. 


Production — Programming,  Others 


Program  director  wanted  for  high  class  Illi- 
nois fulltime  operation.  Fine  opportunity 
for  creative,  imaginative  man  who  is  expert 
with  music  and  can  supervise  sparkling,  up- 
beat programming.  Better  than  average  pay 
for  right  man,  plus  many  valuable  extras, 
plus  future  raises.  Write  Box  IB,  BROAD- 
CASTING with  details  of  experience,  refer- 
ences, availability  for  interview. 


Action  newsman  wanted.  One  who  can  find 
it,  write  it  and  read  it.  First  person  in- 
terviewing, beep  reporting,  on  the  scene 
type  of  coverage.  No  desk  drones,  no  paper 
rippers.  Top  rated,  5  kw,  24  hour  operation. 
Send  tape,  photo  and  details.  Immediate 
opening.    Box  16B,  BROADCASTING. 


Opportunity  for  ambitious  news  man  to 
gather,  write,  and  air  news  in  authoritative 
manner.  Prestige  single  market  central  Ohio 
station.  Excellent  facilities.  Send  resume 
and  tape.  Box  31B,  BROADCASTING. 


Newscaster.  Authoritative.  Capable  rewrite, 
make  beepers,  air  newscasts.  Near  New 
York  City.  Box  95B,  BROADCASTING. 


Looking  for  a  step  up.  Better  pay.  Top 
rated  station  in  major  midwest  market  has 
immediate  opening  for  qualified  newsman. 
Send  air  check  photo  resume.  Box  124B, 
BROADCASTING. 


Modern  radio  newsman  needed  by  growing 
group.  Fill  vacancy  forced  by  promotion. 
No  rip  and  read.  Must  know  how  to  dig 
and  air  news.  Send  news  tape  and  resume. 
Box   147B,  BROADCASTING. 


Program  director.  Suburban  Chicago.  No 
regular  board  shift  or  maintenance  but  1st 
class  license  and  successful  announcer  ex- 
perience required.  $150  per  week.  Tape  and 
details,  V/EAW,  Evanston,  Illinois. 


Program  manager.  Must  be  highly  creative. 
Dignified  announcing  in  fast  moving  top 
60  format.  Dependability,  credit  must  check 
out.  Top  money  plus  hops.  Start  March  1st 
KQDY,  Box  1060,  Minot,  N.  D. 


Production — Programming,  Others 


Experienced  gal  copy  writer.  Excellent 
working  conditions.  Good  salary.  WLNA, 
Peekskill,  New  York. 


Newsman — have  immediate  opening  for 
qualified  experienced  newsman,  must  be 
able  to  gather,  write  and  air  news  in  factual 
authoritative  manner  for  5,000  watt  mid- 
west independent  which  has  earned  reputa- 
tion as  prestige  news  station.  Resume, 
photo,  tape  and  references  first  letter  to 
WMIX,  Mt.  Vernon.  Illinois. 


Script  writers  wanted.  The  broadcasting 
commission  of  the  Chicago  Board  of  Rabbis 
is  seeking  scripts  for  the  children  series 
"The  Magic  Door,"  aired  weekly  at  8:30  am 
Sundays  on  WDBM  TV.  These  are  programs 
designed  for  primary  grade  children,  which 
include  lessons  in  morality,  and  dramatiza- 
tions of  great  moments  in  Jewish  history. 
For  further  information  including  format, 
contact:  Henry  H.  Mamet,  HA  7-5863,  72 
East  11  Street,  Chicago  5,  111. 


RADIO 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A, 
BROADCASTING. 


Thoroughly  familiar  with  all  but  engineer- 
ing phases  of  radio  and  television.  Former 
sales  manager  and  program  director  radio 
and  tv.  Now  employed  general  manager 
2  station  radio  market  desires  opportunity 
larger  market  sales  management  or  man- 
agement. Top  record.  Box  20B,  BROAD- 
CASTING. 


35  year  old  announcer,  p.d.,  salesman.  Many 
years  radio/tv.  Looking  for  position  in  man- 
agement, or  with  view  to  same.  Box  52B, 
BROADCASTING. 


Attention  New  York  state  .  .  .  small  market, 
manager,  sales  manager,  strong  on  sales 
and  promotion.  Available  immediately.  Best 
references.  Contact  Box  107B,  BROADCAST- 
ING. 


Manager  with  executive  sales  experience, 
radio  and  tv,  familiar  with  merchandising, 
administration,  recruiting,  training,  market- 
ing and  labor  negotiations,  seeks  rewarding 
position.  Box  120B,  BROADCASTING. 


General  manager:  Strong  sales,  program- 
ming, promotion,  personnel.  Currently  suc- 
cessful in  northwest  market.  Desire  change 
to  greater  potential.  Thirties,  family.  In- 
terested only  northwest,  west  and  west 
coast,  as  full  charge  general  manager.  Top 
man  for  top  market.  Box  131B,  BROAD- 
CASTING. 


Mr.  station  owner,  what  have  you  to  offer? 
Thirty  five  years  old,  11  year  broadcasting 
veteran  is  looking  for  a  challenging  situa- 
tion. Have  worked  in  every  phase,  from 
copywriting  to  station  management.  Know 
radio  inside  and  out.  Have  first  phone.  Free 
to  travel  if  necessary.  Willing  to  make  small 
investment.  If  you're  looking  for  a  civic 
minded,  conscientious  worker  with  top  ref- 
erences who  lives  radio  as  well  as  re- 
sponsibility, send  details.  Will  reciprocate 
with  same  immediately.  Box  132B.  BROAD- 
CASTING. 


General  manager.  Proven  record  of  top 
sales,  administration  and  programming. 
Prime  interest  Florida,  west  or  southwest. 
Could  invest.  Box  155B,  BROADCASTING. 


Sales 


Tops  in  sales,  sales  management.  Also  gen- 
eral manager.  Prefer  metropolitan  New 
York  City,  New  Jersey  or  eastern  Penn- 
sylvania. Stable,  hard  worker,  mature,  col- 
lege grad.  Box  137B,  BROADCASTING. 


Georgia,  Alabama,  Mississippi,  Florida. 
Salesman-announcer.  Interested  in  both 
with  accent  on  sales.  Single,  ambitious, 
presently  employed.  Desires  better  position 
by  re-location.  Two  years  prep  football  play 
by  play  experience.  One  year  remote  ex- 
perience from  drive-in  restaurant.  Desires 
permanency  with  good  station  with  friendly 
staff.  Box  139B,  BROADCASTING. 


Announcers 


DJ/personality.  Now  employed.  Adult  pro- 
gramming. Gimmicks.  Seeks  growth  op- 
portunity. Box  6B,  BROADCASTING. 


Announcer  first  phone.  Experienced:  Air, 
sales  and  creative  copy.  Seeks  solid  oppor- 
tunity, will  relocate.  Box  21B,  BROAD- 
CASTING. 


Negro  announcer  with  smooth-sound.  Per- 
sonable, dependable  and  available.  Any 
format-market.  Strong  on  news,  and  com- 
mercials. Box  50B,  BROADCASTING. 


D.J.  newscaster,  middle  of  road  dj.  Au- 
thoritative news,  fast  board,  tight  produc- 
tion. Not  a  floater.  Box  76B,  BROADCAST- 
ING. 


1st  phone  announcer.  Good  air  sound,  ex- 
cellent engineerng  abilities.  Young,  hard 
worker — 2  years  experience,  dependable. 
Midwest  preferred.  Tape  and  resume  on 
request.  Box  77B,  BROADCASTING. 


Recent  announcing  school  graduate  age  22, 
married  with  5  years  broadcasting  experi- 
ence wishes  to  start  in  radio  as,  d-j,  an- 
nouncer, news,  sportcasting,  etc.  Box  80B, 
BROADCASTING. 


Staff  announcer,  young,  experienced,  col- 
lege grad,  pleasing  air  personality.  Wants 
ambitious  good  music  station  offering  ad- 
vancement opportunity.  Box  81B,  BROAD- 
CASTING. 


I  am  a  top  40  disc  jockey  that  needs  more 
money.  Who  are  you?  Box  83B,  BROAD- 
CASTING. 


First  phone  announcer.  5  years  experience. 
Family  man.  $135  minimum.  Box  84B. 
BROADCASTING. 


Announcer,  1st  phone,  no  maintenance,  20, 
2  years  announcing,  single,  relocate.  Box 
88B,  BROADCASTING. 


Boston  P.D.,  8  years  experience  station 
manager,  news,  programming,  seeks  good 
music  news  announcing,  tv,  radio  in  north- 
east. Top  quality  voice,  references.  Box 
91B,  BROADCASTING. 


Two  first  phone  announcers  would  like  to 
move  to  green  pasture  from  gray.  Both 
good  air  men,  one  ready  for  p.d.  slot.  Box 
144B,  BROADCASTING. 


Young-ambitious  dj-newsman.  Personality, 
talent.  Willing  to  work.  Prefer  metropolitan. 
New  York,  New  Jersey  area.  Box  198B, 
BROADCASTING. 


Live  format  wanted.  First  phone,  experi- 
ence, good  talker.  State  minimum.  Box 
100B,  BROADCASTING. 


Experienced  first  phone  announcer  needed 
for  new  eastern  station.  Going  on  air 
soon.  Box  102B,  BROADCASTING. 


This  thoroughly  experienced  top  40  an- 
nouncer and  newsman,  desires  a  permanent 
position  in  Florida.  I'm  presently  employed 
in  Long  Island  and  ready  to  leave  now. 
Box  150B,  BROADCASTING. 


Announcer  engineer  with  first  class  license 
experienced  wants  position  in  broadcasting. 
Box  125B,  BROADCASTING. 


Top  40  nightime  d.j.,  5  years  experience, 
family,  veteran.  Box  126B,  BROADCAST- 
ING. 


Announcer,  aggressive  29  year  old  dj.  10 
years  experience  as  morning  man.  Top  40 
to  classical  clock  seeks  medium  market  or 
better  in  east  coast  area  Boston  to  Florida. 
Married-vet.  Presently  employed,  worked 
successfully  in  pd.  and  sales  management. 
Call  518-585-7637  after  6  PM  or  write  Box 
128B.  BROADCASTING. 


DJ,  newscaster.  Smooth  delivery.  Pleasant 
personality.  Reliable.  Ambitious.  Available 
immediately.  Box  130B,  BROADCASTING. 


Personality  dj,  first  phone.  Tight  produc- 
tion. Ready  to  move  up.  Box  133B,  BROAD- 
CASTING. 


Hard  worker,  disc  jockey,  newscaster, 
sincere,  honest.  Any  format,  good  board, 
well  trained-good  delivery.  Third  nhone. 
Tape,  photo.  Box  138B,  BROADCASTING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Help  Wanted— (Cont'd) 


Announcers 


Top  man  with  good  music,  commercials,  au- 
thoritative news;  1st  ticket.  Larger  market, 
$6C0  min.  worth  it.  Box  141B,  BROADCAST- 
ING. 


Experienced  first  phone  announcer  seeking 
better  position,  Texas  or  southwest.  26, 
married,  reliable.  Box  143B,  BROADCAST- 
ING. 


Announcer-lst  class  license.  Presently  em- 
ployed. Prefer  Minnesota,  Wisconsin,  Iowa. 
Box  146B,  BROADCASTING. 


First  phone  combo,  minimum  experience. 
Looking  for  right  opportunity.  Contact  G. 
Sanders,  4903  Colorado  Avenue,  Harrisburg, 
Pennsylvania.  Phone  KI  5-0352. 


Announcer-salesman.  First  phone.  New  Eng- 
land preferred.  Box  104B.  BROADCASTING. 


Announcer-engineer.  1st  phone.  Available 
immediately.  Prefer  northwest  area  or 
Hawaii.  Box  151B,  BROADCASTING. 


10  years  radio  veteran  of  big  eastern  mar- 
ket, (top  rated  shows)  desires  new  location 
with  good  music  and/or  jazz,  or  play  by 
play.  Am  also  experienced  p.d.  and  album 
reviewer.  Box  152B,  BROADCASTING. 


Sports  director  small  market.  Ready  to 
move  up.  First  class  play  by  play  looking 
for  good  baseball  job.  Local  news  also 
and  sales.  College  graduate,  good  appear- 
ance. Fine  references.  Will  rush  tape.  Some 
tv  experience  in  college.  Box  156B,  BROAD- 
CASTING. 


Four  years  experienced  first  phone  an- 
nouncer. Available  immediately  in  a  small 
market  in  Iowa  or  Minnesota.  Phone  373- 
■(743  or  Write  Dwaine  Brewington,  Route  3, 
Albert  Lea,  Minnesota. 


Ron  Roberts,  formerly  night  man  (swinger) 
with  WOWO,  Ft.  Wayne,  WEBC,  Duluth, 
WSPD,  Toledo  wants  to  locate  for  per- 
mancy  only  in  southern  Wisconsin  or  north- 
ern Indiana  or  Illinois.  9  years  experience, 
married,  family  and  excellent  in  news  dept. 
Write  Ron  Roberts,  Tekonsha,  Michigan. 


News,  dj,  2  years  all  phases.  Radio  tv  ex- 
perience. Single,  college  education,  top 
credit  and  top  references.  Stable,  sober. 
Dick  Harris,  1215  East  First  St.,  Mitchell, 
South  Dakota.  996-7172.  Need  job  now! 


Have  #1  hooper,  recommendation  from 
former  employer  and  hungry  family  .  .  . 
need  work!  Prefer  eastern  U.  S.  format 
operation.  Phone  Ashland,  Ohio  2-4721. 


Experienced  1st  phone  announcer,  dj.  Tight 
production,  bright  modern  sound.  Fred 
Lane,  1225  Hubbard  Ave.,  St.  Paul,  Minne- 
sota. Phone  644-9163. 


Seven  years  diversified  experience;  two 
years  present  position.  Desire  employment 
with  sound  organization  with  chance  to  ad- 
vance. Available  March  first  or  sooner. 
Bob  Miller,  East  Liverpool,  Ohio.  385-1202. 


Technical 


First  class  phone  two  years  experience  in 
television  transmitter,  studio  and  micro- 
wave. Single;  no  attachments.  Box  86B, 
BROADCASTING. 


Good  announcer — 1st  phone.  Family  man; 
14  years  experience,  6  in  major  market; 
maintenance;  willing  to  try  sales.  $125.00 
Box  96B,  BROADCASTING. 


Engineer,  first  phone,  experience  am  &  fm, 
wish  to  relocate  in  east.  Family,  honest, 
willing  worker,  presently  employed.  Box 
17B.  BROADCASTING. 


Engineer  thirteen  years.  Six  years  trans- 
mitter and  control,  television.  Formerly 
chief  5  kw  directional.  Married  and  family. 
Have  references.  Box  140B,  BROADCAST- 
ING. 


Not  a  six  week  wonder.  Engineer  announcer, 
1st  phone,  maintenance,  copywriting.  Single, 
experienced,  no  rock.  Box  118B,  BROAD- 
CASTING. 


Technical 


Chief  engineer.  Excellent  past  record  and 
experience.  Desires  change  to  warmer 
climate,  although  unusually  good  opport- 
unity would  be  deciding  factor.  Mature 
family  man.  Not  a  drifter.  Box  153B, 
BROADCASTING. 


Production — Programming,  Others 


Five  years  radio,  seeking  sports  and  related 
work.  Will  consider  all  offers.  Box  273A. 
BROADCASTING. 


I  offer  11  years  announcing  experience  in 
all  phases.  Can  you  offer  permanency,  op- 
portunity, good  salary?  Box  325A,  BROAD- 
CASTING. 


Newsman — good  commercial  announcer. 
Matured,  dependable.  Metropolitan  area 
preferred.  Box  85B,  BROADCASTING. 


Copywrighter  with  imagination,  college  de- 
gree, and  experience  seeks  challenge!  Box 
87B,  BROADCASTING. 


Newsman-announcer.  5  years  experience. 
Gather,  write  and  deliver.  Major  southern 
markets  only.  Box  89B,  BROADCASTING. 


Is  there  a  job  east  coast,  west  coast  or 
Chicago  for  top  rated  negro  newscaster? 
Experienced,  currently  employed  midwest 
market.  B.S.  and  A.B.  degrees.  Position 
desired  with  prestige  radio  operation  that 
is  vitally  concerned  with  news.  Excellent 
references.  Box  90B,  BROADCASTING. 


Kiddie  show  personality :  Ventriloquist,  pup- 
pets, strong  on  commercials  ten  years 
broadcasting  experience,  self  starter,  have 
tried  and  proven  format  for  large  or  medi- 
um market.  Box  75B,  BROADCASTING. 


Extra  sharp.  Top  programmer-production 
ace  wants  challenge  as  either  or  both  in 
medium  to  metro  market.  Young,  creative, 
versatile,  sparkling,  fast,  funny,  proven  pro- 
fessional showman.  9V2  years.  Box  103B, 
BROADCASTING. 


Top  sports  man  available.  11  years  in  busi- 
ness complete  experience  play  by  play 
baseball,  football,  basketball,  golf,  tennis. 
Want  play  by  play  position  coupled  with 
daily  sports  shows  on  television  or  radio 
or  both,  or  coupled  with  personality  show, 
or  program  director  duties.  Major  baseball 
experience  and  strong  on  color.  Available 
March  15th.  If  you  want  a  good  fulltime, 
voung,  sportsman  drop  me  a  line  and  we'll 
talk.  Box  119B.  BROADCASTING. 


Experienced  radio  ad  man.  Creative  con- 
tinuity writer,  employable  immediately. 
Master's  degree.  Box  136B,  BROADCAST- 
ING. 


Little  Rock,  Memphis  areas.  Air  personality, 
copywriter,  newsman,  production,  traffic, 
Arkansas,  college,  vet,  young,  employed 
metro  market.  Available  April  1st.  Box 
142B,  BROADCASTING. 


Experienced  first  phone  announcer  desires 
move  up  to  program  director  27,  N.A.O.B. 
graduate,  five  years  on  the  air.  I've  done 
it  all — now  let  me  show  your  staff  how. 
Box  145B.  BROADCASTING. 


News  and  special  events  man,  radio-tv. 
Skilled  in  reporting,  writing  and  airing 
news  right  and  producing  penetrating  doc- 
umentaries, editorials  and  features.  Norman 
S.  Morris,  4400  Lake  Shore  Drive,  Shreve- 
port,  Louisiana.  Telephone  631-2273. 


TELEVISION 


Help  Wanted — Announcers 


WSBT-am-fm-tv  has  opening  for  young 
staff  announcer  with  2y2  years  experience. 
Working  knowledge  of  good  music  neces- 
sary; tv  experience  helpful.  Prestige  sta- 
tion, salary  plus  talent,  excellent  insurance, 
health  care  and  pension  programs.  Send 
resume,  picture  and  tape  (video  tape  or 
film  also  acceptable)  to  Personnel  Director, 
South  Bend  Tribune,  South  Bend  26, 
Indiana. 


Technical 


TV  control  board  operator.  Maintenance 
experience  helpful.  Radio  telephone  first 
required.   Box  44B,  BROADCASTING. 


Chief  engineer  for  full  power  vhf,  midwest 
network  affiliate.  Must  be  able  to  admin- 
istrate and  direct  operation  for  15  man 
staff.  Starting  salary  around  $10,000.  Send 
full  details  in  first  letter  to  Box  121B, 
BROADCASTING. 


Need  studio  engineer  with  basic  knowl- 
edge and  drive  for  optimizing  operation. 
Opportunities  for  right  man.  Oklahoma. 
Send  full  particulars  to  Box  135B.  BROAD- 
CASTING. 


Major  power  UKF  tv  station  in  south  cen- 
tral Pennsylvania  requires  1st  class  radio 
telephone  operator  for  transmitter  and 
studio  operation.  Starting  salary  com- 
mensurate with  background  and  ability. 
Liberal  company  benefits  splendid  city.  Re- 
sume to  Box  157B,  BROADCASTING.  Strick- 
ly  confidential. 


Engineer  fiirst  class  license.  Immediate 
opening  television  transmitter-switcher  shift. 
Call  Carl  Anderson,  KREY-TV,  Montrose, 
Colorado. 


Immediate  opening  for  experienced  engi- 
neer for  position  with  full  power,  channel 
2  station  in  Montana's  largest  market.  Pre- 
fer man  experienced  in  all  phases  of  tele- 
vision maintenance  for  daytime  schedule, 
five  days  a  week.  Fisherman's  and  hunters 
paradise.  Call  Grant  H.  French,  252-5611  or 
write  P.  O.  Box  2557,  Billings,  Montana. 


Experienced  VHF  engineer,  interested  more 
in  future  than  big  salary  now.  Maintenance- 
combo  work.  KAIL-TV,  channel  53,  AM 
4-1309-AM  4-2120.  Fresno. 


Engineer  with  firstclass  FCC  license.  40 
hour  week  normal.  Possible  assignment  at 
both  transmitter  mountain  site  and  down- 
town studio.  In  person  interview  required. 
Contact  R.  M.  Cleveland,  KGUN-TV,  Tuc- 
son, Arizona. 


Production — Programming,  Others 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  In  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


California  network  tv  station  in  medium 
market  wants  highly  professional  experi- 
enced tv  artist  promotion  man.  Give  all 
details  first  letter.  Box  148B,  BROADCAST- 
ING. 


TELEVISION 


Situations  Wanted — Management 


Thoroughly  familiar  with  all  but  engineer- 
ing phases  of  radio  and  television.  Former 
sales  manager  and  program  director  radio 
and  tv.  Now  employed  general  manager  2 
station  radio  market  desires  opportunity 
larger  market  sales  management  or  manage- 
ment. Top  record.  Box  20B,  BROADCAST- 
ING. 


TV  station  manager:  Just  separated  from 
a  UHF  TV  station  (in  all-UHF  three  sta- 
tion market).  I've  managed  since  May  22, 
1961.  Station  grossed  $336,000  in  1960,  and 
running  behind  1960  figures  at  the  time  I 
took  over.  In  1962  station  billed  $530,000 
with  operating  profit  of  $175,000  plus  pay- 
ment of  $20,000  "non-competitive"  payment 
to  previous  owner.  My  experience  includes 
sales  on  national  and  local  level  research 
and  sales  management.  I'm  married  with 
two  children  and  willing  to  relocate.  If 
you'd  like  to  talk,  just  write  or  call:  Philip 
J.  Richtescheidt,  3554  Sampson  Road, 
Youngstown  5,  Ohio.  Phone:  747:  9995 
Area  Code:  216. 
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Situations  Wanted — (Cont'd) 


WANTED  TO  BUY 


For  Sale— (Cont'd) 


Management 


Enthusiastic  36  year  old  sales  executive, 
idea  man,  now  assistant  manager,  75,000 
market,  seeks  greater  opportunity  in  larger 
market.  Earning  $20,000.  Civic  leader,  family 
man.  Box  109B,  BROADCASTING. 


Interested  in  organizing  or  managing  a  film- 
video  tape  department.  10  years  experience. 
(UHF  &  VHF)  Box  161B,  BROADCASTING. 


Sales 


Xom  Brown  wants  radio/tv  station  (one 
with  a  sales  problem)  Tom  Brown  has  the 
background,  experience,  and  contacts 
needed  to  sell  major  N.  Y.  ad  agencies  on 
using  your  station.  Tom  Brown  has  the 
know  how  to  train  your  staff  in  the  proven 
techniques  of  successful  selling  to  your  ad- 
vertisers, and  your  local  agencies,  too.  If 
you  want  to  grow,  Tom  Brown  wants  you. 
If  you  need  Tom  Brown,  act  fast!  Thomas 
J.  Brown,  645  West  End  Avenue,  New  York 
25,  New  York.  TR  3-9536  (Home)  Or  PL 
7-1800  (Office) 


Announcers 


Nine  years  television  and  radio  announcing, 
mature.  Dependable.  Prefer  tv  or  tv  and 
radio,  references.  33,  married,  Cal  Hard- 
wick,  1407V2  St.  Louis,  Dallas  1,  Texas. 


Desire  tv  position.  New  England.  First 
phone.  Box  105B,  BROADCASTING. 


Technical 


Chief  engineer  or  supervisor  position  de- 
sired. 14  years  tv,  8  years  as  chief.  All 
phases.  Box  106B,  BROADCASTING. 


1st  ticket,  desires  to  learn  tv  transmitter 
operation  and  maintenance  presently  em- 
ployed California.  Will  consider  other  areas 
if  good  opportunity  permanent  position. 
Box  127B,  BROADCASTING. 


Production — Programming,  Others 


Traded  major  for  minor  market  for  overall 
experience.  Now  have  it  in  film,  production, 
programming  and  administration.  Also  have 
family,  degree  and  references.  Presently 
operations-production  manager.  Will  move 
for  $9600.  Box  78B,  BROADCASTING. 


Newscaster  -  writer  -  announcer,  journalism 
graduate.  Now  with  leading  50  kw.  Seeks 
change,  tv,  or  radio,  preferably  west-south- 
west. Salary  open.  Box  13B,  BROADCAST- 
ING. 


Writer-director-announcer  in  20th  market. 
Created  shows  topping  anything  local  or 
net.  Never  lost  an  account.  Box  45B, 
BROADCASTING. 


TV  newsman  experienced  in  digging,  shoot- 
ing, writing  and  airing.  Regular  airing  re- 
quired. Box  HOB,  BROADCASTING. 


News  director.  Award  winning,  mature  au- 
thoritative. Journalism  graduate.  Top  rated 
major  markets.  Experienced  every  facet 
tv-radio  news.  Priced  for  quality  news 
minded  management  interested  top  ratings. 
Box  112B.  BROADCASTING. 


News.  On-camera;  editorials;  credits;  14 
years.  West  (present  employment),  or  mid- 
west. Reply  wire  or  airmail.  Box  149B, 
BROADCASTING. 


Woman  program  specialist  16  years  broad- 
cast experience,  10  years  as  TV  program 
manager  affiliated  with  three  networks.  Air 
experience  in  radio  and  TV  as  newscaster, 
interviewer,  commercial  announcer.  Pro- 
duction, traffic,  film  buying,  public  relations 
and  license  renewals.  West  Coast  preferred. 
Available  April  1st.  Box  164B,  BROADCAST- 
ING. 


Newsman — 10  years  reporter,  writer,  news- 
caster— radio,  newspaper  background.  Seeks 
television  operation  where  can  gather,  write, 
film  and  broadcast  news.  Box  162B,  BROAD- 
CASTING. 


Equipment 


5  kw  am  transmitter.  Gates  preferred.  Box 
54B,  BROADCASTING. 


We  need  fully  equipped  tv  mobile  unit  on 
long  term  rental  basis  or  possible  purchase. 
Box  286A,  BROADCASTING. 


Used  Presto  800's  or  Ampex  350's.  Full 
track,  in  good  condition.  Box  123B,  BROAD- 
CASTING. 


12Z3  Collins  4  position  program  pick-up 
amplifier.  Must  be  in  top  condition.  Box 
159B,  BROADCASTING. 


5  kw  am  transmitter.  Reeves,  box  904, 
Concord,  California  Phone  685-1480.  Full  de- 
scription please. 


Recent  model  5,000  watt  transmitter  in 
good  condition.  Will  prefer  Gates  or  RCA. 
Give  price  and  conditions  to  Martin  Mar- 
tines,  Rios,  Nucleo  Radio  Mil  Insurgentes 
Sur,  1870  Mexico  City. 


Wanted  Ampex  model  1080  Modulator/de- 
modulator, for  video  tape,  or  related  equip- 
ment to  up-date  VR-1000.  T.  A.  Barr, 
WAFG-TV,  Huntsville,  Alabama.  Phone 
539-1783. 


Wanted;  used  microwave  equipment,  RCA 
or  Raytheon.  7,000  mc.  1  watt.  Contact  Keith 
Townsdin,  KAYS  TV,  Hays,  Kansas. 


For  Sale 


Equipment 


RCA  BTF-10B.  10  killowatt  fm  transmitter. 
$6500.  Box  32B,  BROADCASTING. 


Sony  Newscaster  EM-1,  all  transistor  port- 
able tape  recorder  for  field  and  spot  inter- 
views. Amazing  fidelity.  Like  new.  $300. 
Steve  Baline  Productions,  59  Oviedo  Court, 
Pacifica,  California. 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


For  sale  780  feet  6Ya  inch  coaxial  trans- 
mission line.  Excellent  condition.  Priced  to 
sell.  Call  Harvey  Mason,  Chief  Engineer, 
North  Carolina  Television  Inc.,  Washing- 
ton, North  Carolina. 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  Insulated,  15/b"  rigid* 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tern- 
plebar  2-3527. 


Continental  1  kw  UHF  transmitter,  Filter- 
plexer,  400  foot  tower,  UHF  Andrew  SYa", 
50  ohm  Coaxial  line,  1  channel  34  antenna. 
M.  N.  Bostick,  KWTX-TV,  Waco,  Texas. 


Three  300  mm  tower  beacons  and  eight  side 
lights.  Excellent  condition.  Make  offer. 
WNLC,  New  London,  Conn. 


Automation.  Used  Schafer  2100  System  (cur- 
rent model).  Take  over  payments  with  ap- 
proved credit.  Box  295A,  BROADCASTING. 


Save  fifty  percent  or  more  on  your  trans- 
mitter and  studio  equipment.  Don't  buy 
until  you  get  your  prices  on  Voltmeters, 
Ammeters,  Milliameters,  Radiofrequency, 
Decibelemeters,  Jennings  Vacuum,  Gil  and 
Mica  Filter  Capacitors,  plate  filament  trans- 
formers, chokes.  Mail  your  requirements. 
United  Radio  Co.,  Box  100V,  Newark,  New 
Jersey. 


For  sale:  Two  heavy  guyed  towers,  325,  350 
feet  near  Memphis,  Tennessee.  Weight  ap- 
proximately 10  tons  each,  cross  section  4 
feet  triangle.   Box  82B,  BROADCASTING. 


Equipment 


Telephoto  lenses,  13  inch.  RCA  type  MI 
26590-14,  brand  new  in  original  cartoons,  at 
$250  each.  Send  purchase  order  to;  Hy 
Ness  Company,  2105  Cruger  Avenue,  New 
York  62,  New  York. 


RCA  50-B  50  kw  am  transmitter.  Excellent 
condition.  $15,000  cash.  639  Madison,  Mem- 
phis, Tennessee.  JA  7-2614. 


Gates  BC-250  GY  transmitter.  Used  under 
five  years.  1340  kc.  Complete  with  tubes, 
$700.  You  crate  and  ship.  Contact  Manager, 
WDSR,  Lake  City,  Florida. 


Complete  Schafer  Automation  System.  Mod- 
el 1200C  in  use  only  one-year!  1  CU-9  Con- 
trol Unit,  main  control  unit  for  entire  sys- 
tem; 2  PBR  Playback  Channels,  each  chan- 
nel consists  of  three  Ampex  351  playback 
tape  machines — six  in  all;  1  MU-3  Program 
Preparation  Unit,  for  making  up  program 
tapes;  1  TM-1  Time  Machine,  delivers  time 
signals  to  automation;  2  S-200  Spotters, 
stores  400  commercials;  3  M-40  Memory 
Playbacks,  two  used  for  memory  control  of 
S-200  spotters;  1  M-60  Memory  Recorder, 
used  in  conjunction  with  one  M-40  unit  for 
recording  of  memory  tapes  or  spotters.  Also 
have  all  remote  controls  for  automation  sys- 
tem— S-200  spotters  and  the  make-up  unit. 
Original  Total  Cost:  $32,000.  Make  a  reason- 
able offer.  Write  or  phone:  Bernie  Strachota, 
gen.  mgr.,  W-RIT  RADIO,  5407  W.  Martin 
Dr.,  Milwaukee  8,  Wis. 


For  sale:  Remote  custon  built  trailer,  12  by 
6  feet,  with  console,  will  handle  three 
microphones,  has  two  45  turn  tables,  one 
three-speed  turn  table,  and  public  address 
system,  combination  air  conditioner  and 
heater.  Reasonable.  Call  or  write,  WASA, 
Havre  de  Grace,  Maryland.  WE  9-0800. 


New  Andrew  %"  Heliax  50  ohm  Coaxial 
Jacketed  Cable  900  per  foot  fob.  El  Cajon 
Electronic  Eng.  Ent.  P.O.  Box  012,  San 
Diego  15,  California. 


Houston  Fearless  labmaster  less  than  two 
years  old  with  assessories.  Costs  $7000  new. 
Make  an  offer.  Bill  Hargen.  KSBW-TV, 
Salinas,  California. 


MISCELLANEOUS 


Thomas  Patrick  Stanton,  formerly  of  St 
Louis  Missouri.  Pleas  send  us  your  address 
and  telephone  number  so  we  may  contact 
you  regarding  a  matter  of  mutual  interest. 
Box  108B,  BROADCASTING 


Resumes  by  Ph.D.  currently  in  television  in- 
dustry. Fast  service.  Details  airmailed. 
Thayer,  808  Eighth,  Laurel,  Maryland. 


Pepping  up  farm  show?  Washington  cor- 
respondent fifteen  years  (M.A.  degree)  will 
provide  daily,  weekly,  farm  news  reports, 
features  by  phone,  tape.  Box  59B,  BROAD- 
CASTING. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


Special  rates  to  Christian  religious  broad- 
casters 6  AM  to  9  AM.  WTOS,  Milwaukee 
13,  Wisconsin. 


Business  Opportunities 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


Experienced  sales  and  management  team  of 
two  with  substantial  capital  interested  in 
investing  in  and  operating,  with  possibility 
of  eventual  full  purchase,  radio  station  with 
in  first  75  markets  Box  93B,  BROADCAST- 
ING. 


Station  making  money  wants  someone  to 
buy  1st  mortgate.  10  year  pay-out.  Box 
163B,  BROADCASTING. 
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INSTRUCTIONS 


RADIO 


RADIO 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave. 
Hollywood  27,  California. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 

Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 

FCC  first  phone  License  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 

"Are  you  Cold?"  Do  you  need  first  phone? 
Sunny  Florida  .  .  .  Gulf  Beaches  .  .  .  and 
a  FCC  first  phone  in  five(5)  weeks— 
"Guaranteed."  Latest  teaching  methods. 
Connected  with  modern  commercial  station. 
Radio  Engineering  Institute  of  Florida,  Inc. 
3044  Bay  Street,  Sarasota,  Florida. 

San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 

Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


EMPLOYMENT  SERVICE 


Help  Wanted 


Situations  Wanted 


Management 


Production — Programming,  Others 


OPPORTUNITY! 

ALL    BROADCAST     PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 

MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  1 0th  Ave.  So. 
Minneapolis  17,  Minn. 


EVP 

EXECUTIVE  VICE  PRESIDENT 

Radio  Chain  operating  metro  stations  in  South 
has  immediate  opening  for  executive  vice  presi- 
dent, with  the  following  combination  qualifica- 
tions. 

Under  42,  married,  college  degree  or  equivia- 
lent,  military  service  as  officer,  7  years  broadcast- 
management.  Must  have  specific  knowledge  of 
sales,  promotion,  clerical,  programming,  per- 
sonnel &  general  knowledge  of  accounting,  en- 
gineering, FCC  and  legal. 

Must  be  a  tough  detail-minded  administrator 
and  decision  maker  with  follow  through  who 
possesses  imagination,  common  sense,  courage 
and  smooth  personality.  Willing  to  make  sacri- 
fices necessary  for  success  and  accomplishment. 
If  you  are  this  man,  we  will  pay  you  well  and 
give  you  fringe  benefits  while  you  work  65  to 
70  hours  a  week  in  pleasant  surrounding  with 
wonderful  people. 

Send  complete  resume  and  late  photograph,  in 
complete  confidence.  We  will  contact  you  con- 
fidentially. 

Box  208A,  BROADCASTING 


WANTED:  GENERAL  MANAGER 

for  midwestern  Radio-TV  operation  lo- 
cated in  medium  sized,  stable  city  and 
area.  Must  have  business  acumen  and 
sales-organizational  ability.  Must  have  at 
least  five  years  background  as  a  station 
manager  or  in  the  top  administrative 
part  of  management.  Good,  livable  sal- 
ary. Write  in  detail  giving  references 
and  salary  ideas. 

Box  10 IB,  Broadcasting 


FM  STATION 
MANAGEMENT/SALES 

Unusual  opportunity  with  leading  West 
Coast  market  FM  operation.  Ideal  chance 
to  grow  with  established  broadcast 
group.    Salary,  plus.  Immediate. 

Box  114B,  BROADCASTING 


Announcers 


WANTED  BY 
PHILADELPHIA 

area  station,  two  top  personalities. 
No  screamers.  First  phone  desirable, 


top  pay. 


Call:  MANAGER 
609-882-6646 


MODERN  RADIO  PROGRAMMER 
SEEKS  LONG-TIME  RELATIONSHIP 
WITH  LONG-TIME  OWNERSHIP 
STATION 

If  you're  in  the  radio  business 
and  dedicated  to  it  for  not  only 
monetary  reasons  ...  if  you 
realize  that  audience  needs  must 
be  answered  intelligently  and  vi- 
brantly in  this  modern  society. 
If  you  believe  in  ratings  ...  if 
you're  not  prejudiced  about  mu- 
sic ..  .  if  you  believe  in  Leader- 
ship and  wholesome  competition 
...  I  would  like  to  hear  from  you. 

BOX  330A,  BROADCASTING. 


PROGRAM  DIRECTOR 

at  number  one  50  KW  coast 
power  seeking  move.  Best  rec- 
ommendations from  current  em- 
ployer. On  air  with  top  ratings 
and  good  rating  story.  10  years 
in  radio.  Top  40  operator  that 
can  do  the  job  for  you.  Major 
markets  only.  Currently  in  top 
40. 

Box  I8B,  BROADCASTING 


TELEVISION 


Help  Wanted 


Management 


WANTED:  EXECUTIVE  ASSISTANT 

Unusual  opportunity  with  major  western 
television  station.  The  man  we  are  look- 
ing for  is  a  junior  executive  at  a  major 
market  station — or  a  senior  executive  at 
a  medium  market  station — he  is  35  or 
under — college  educated — has  a  knowl- 
edge of  business  law — has  at  least  five 
years  experience  in  television  manage- 
ment— is  ambitious  and  wants  the  oppor- 
tunity to  learn  and  progress  with  a 
successful  major  station.  Send  complete 
education  and  experience  resume  and 
salary  requirements  to 

Box  116B,  Broadcasting 


ASSISTANT  TELEVISION 
PROGRAM  MANAGER 

Major  Western  Market. 
Need  at  once  experienced  television  pro- 
gram man.  Must  have  five  years  experi- 
ence as  program  manager  or  assistant 
program  manager  in  a  major  market. 
Include  complete  background  and  salary 
requirements. 

Reply  to  Box  II7B,  Broadcasting 


Technical 


ENGINEERING  ASSISTANT 

Major  northeastern  AM-FM-TV 
stations  are  looking  for  a  man 
who  wants  to  move  up.  Excellent 
opportunity  if  you  can  handle  re- 
sponsibility at  studios  and  trans- 
mitters. Good  salary  and  fringes, 
also  relocation  allowance. 
Box  39B,  BROADCASTING 
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For  Sale 


Equipment 


iil^.iM.ihhulh:;!!,,!!:.,!!:  :l      .1      .ill.    i i : : : ; 1 1 . : i '  .11  ,M:  Hi:  Mi  ; 

3  GOOD  BUYS 

3  P-150  Playback  Units 
1  A-150  Record  Unit 
1  AMS-3  Control  Unit 

Package  Price:  $575 

3  PB-150  Playback  Units 
1  AB-150  Record  Unit 
1  AMS-3  Control  Unit 

Package  Price:  $675 

1  ITA  5000B  Transmitter 
Like  New  $6,500 

Box  27B  BROADCASTING 


FITTTTTTTTTTTTTTTTTTTTTTTT' 

KINE-SCOPE  RECORDERS—  \ 

Two  (2)  GPL  16mm  kine  record-  ■ 

ers,  model  PA303,  must  be  dis-  ; 

posed  of  as  quickly  as  possible.  '. 

Both  are  in  excellent  operating  • 

and  physical  condition — recorder  \ 

with  serial  #75  has  a  Mauer  ! 

Sound  Recording  Head.  Recorder  • 

serial  #92  is  without  sound.  We  \ 

will  listen  to  any  offer  and  dis-  . 

cuss  any  deal.  We  are  interested  • 

in  moving  this  equipment  FAST.  j 
Box  7  IB,  BROADCASTING 
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INSTRUCTIONS 
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RADIO-TV  ANNOUNCING  | 

COURSES  § 

ENGINEER  &  1st  FONE  | 

COURSES  § 

Active  Placement  Service.  = 

jS    Attention  Managers:    A  few  Outstanding  3 

s     Announcers  now  available  for  radio-tv.  — 

=  = 

|    KEEGAN  TECHNICAL  INSTITUTE  | 

|                 "Since  1947"  § 

3       207  Madison,  Memphis,  Tenn.  5 

□  = 
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Miscellaneous 


AD  LIBS! 

A  new  monthly  publication  of  Clean 
Lines  for  DJ'S  Comics  &  Speakers. 
Sample  sheet  on  request. 

Write: 

2510  Queens  Chapel  Road, 
Apt.  304,  Hyattsville,  Maryland 
or  Phone:  301-864-9151 
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Miscellaneous — (Cont'd) 


MOVING  TO  CHICAGO?? 

Contemporary  suburban  executive  ranch. 
Four  bedrooms,  two  baths,  full  base- 
ment, gas  heat,  wooded  lot.  Near  shop- 
ping,  best  transportation,   all  schools. 

$37,900.  Phone: 
Mrs.  Hutchinson:  Chicagoland 
WO  8-8865  or  HU  5-0020. 


DIRECT  from  EUROPE 

Custom  Interviews  and  Neivs 
Features — Taylord  for  YOUR 
MARKET. 

Box  99B,  BROADCASTING 


For  Sale 


Stations 


W.ViW. 

FOR  SALE  SMALL  MARKET  «" 

Television  station.  Good  deal  for  £ 

right  party.    Will  sell  with  or  "a 

without  real  estate.  »° 

Box  I34B,  BROADCASTING  5 


FLORIDA  FULLTIME 

Single    market    station,    Florida  West 
Coast  area.  $45,000  total  price,  20% 
down,   balance   7  years.   Sale   due  to 
illness.  Principals  only. 
Box  160B,  BROADCASTING 


-CONFIDENTIAL  NEGOTIATIONS- 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 

in  the  eastern  states  and  Florida 

W.  B.  CRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
Washington  9,  D.  C. 
DEcatur  2-2311 


THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 

Negotiations  Management 
Appraisals  Financing 
HOWARD  S.  FRAZIER,  INC. 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 


EASTERN  TV 
Money-making  UHF  station  in  all  uhf  area. 
Price  relative  to  cash  flow. 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


Continued  from  page  73 

Auburn.  Wash.;  KBOY-AM-FM  Medford, 
Ore.;  KENE  Toppenish,  Wash.;  KLBM  La- 
Grande,  Ore.;  K05AJ,  K13BH,  Hot  Springs 
Tv  Club,  Hot  Springs,  S.  D.;  K74BD,  K80AW, 
K82AL,  Dubuque  Area  Translator  Co.,  Du- 
buque, Iowa;  KHVH  Honolulu,  Hawaii. 

WOLE-TV  Aguadilla,  P.  R. — Granted  li- 
cense for  tv,  redescribe  trans,  location  as 
Atayala  Peak,  near  Anasco,  P.  R.,  and 
specify  studio  location  as  WABA  Radio 
Building. 

KCAL  Redlands,  Calif.— Granted  mod.  of 
cp  to  change  type  trans.,  and  ant. -trans, 
and  studio  locations. 

KGAR  Vancouver,  Wash. — Granted  mod. 
of  cp  to  change  type  trans. 

KCKW  Jena,  La. — Denied  request  for  mod. 
of  pre-sunrise  condition  attached  to  out- 
standing cp. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  KGAR 
Vancouver,  Wash.,  to  June  1;  WKHM-FM 
Jackson,  Mich.,  to  June  25:  WPIT  Pitts- 
burgh, Pa.,  to  March  15;  KUFY  (FM)  Red- 
wood City,  Calif.,  to  March  1-  WITN-FM 
Grifton,  N.  C,  to  July  1:  WPRT  Prestons- 
burg,  Ky.,  to  July  10;  WJPF  Herrin,  111., 
to  March  15;  WAPE  Jacksonville,  Fla.,  to 
June  30;  WELL-FM  Battle  Creek.  Mich.,  to 
June  25;  KTJDL  Kansas  Citv.  Mo.  ti  Mav  1; 
WCMI  Ashland,  Ky.,  to  April  13:  WTNS 
Coshocton,  Ohio,  to  Anril  15-  WTCN  Minne- 
apolis, Minn.,  to  Aoril  6:  KABL  Oakland. 
Calif.,  to  July  29:  WCHI  Chillicothe,  Ohio, 
to  March  16;  WBER  Moncks  Corner.  S.  C, 
to  Ausr.  13:  WCIN  Cincinnati,  Ohio,  to  June 
1;  KFTW  Fredricktown,  Mo.,  to  June  20; 
KFMB  San  Diego,  Calif.,  to  April  30. 

Actions  of  Jan.  30 

WKY-AM-TV     Ok'ahoma     City,  Okla.— 

Granted  renewal  of  licences  for  am  and 
aux.,  for  aux.  trans,  and  aux.  ant.  only  of 
tv,  and  adjunct  stations. 

Action  of  Jan.  29 

WGRV-FM  Greenville,  Tenn.— Granted  au- 
thority to  remain  silent  for  period  ending 
Feb.  29. 


License  renewals 

FULL-TERM 

■  Commission  granted  renewal  of  license 
of  Dallas  Morning  News  for  WFAA-TV 
Dallas,  Tex.,  and  addressed  letter  to  licensee 
( Comr.  Hyde  concurred  in  grant  of  applica- 
tion but  dissented  to  letter).  Action  Feb.  6. 


KOCO-TV  Enid, 

of  license. 


Okla. — Granted  renewal 


SHORT-TERM 

■  Commission  granted  Natchez  Bcstg.  Co. 
renewal  of  license  for  WMIS  Natchez.  Miss., 
for  regular  term,  which  has  about  17  months 
remaining,  but  considered  action  as  equiva- 
lent of  short  term  grant.  Action  Feb.  6. 


For  Sale— (Cont'd) 


Stations 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


STATIONS  FOR  SALE 


SOUTHWEST.  Full  time.  Billing  $70,000. 
Profitable!  Priced  at  $90,000  including  real 
estate.  29%  down. 

UPPER  MIDWEST.  Exclusive  full  time.  Three 
year  annual  average  billing  close  to  $90,000. 
Priced  at  $150,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 
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a ...I  urge  you 
to  join  with  me... 


.  ■ .  ■ 


-ft;*: 


■ 


GEN.    DWIGHT    D.  EISENHOWER 

American    Heart  Association 

Honorary  Chairman, 
Board  of  Directors 

. .  Each  of  us  has  a  highly  personal  stake  in  the 
conquest  of  heart  disease.  There  are  few  families 
who  do  not  live  in  its  shadow  or  have  not  met  it 
face  to  face  .  .  .  Your  Heart  Association  is  mobi- 
lized for  the  conquest  of  heart  disease  and  I  urge 
you  to  join  with  me  in  aiding  the  Heart  Fund. 
Your  support,  an  d  the  part  you  play,  have  a  very 
important  role,  a  very  important  influence  on  the 
outcome  of  this  vital  effort." 


More  will  Live 


the  more  you  Give 

HEART  FUND 


£0 


BROADCASTING,  February  11,  1963 


OUR  RESPECTS  to  Julian  Mortimer  Kaufman 

Success  is  writing  "how  to  do  it"  article  at  right  time 


Are  you  looking  for  a  better  job  but 
don't  know  how  to  go  about  getting 
one?  The  formula  is  simple,  according 
to  Julian  M.  Kaufman,  vice  president 
and  general  manager  of  XETV  (TV) 
Tijuana-San  Diego,  and  vice  president 
of  KMEX-TV  Los  Angeles,  newly 
established  all-Spanish  programmed  sta- 
tion on  uhf  ch.  34. 

•'Write  an  article  for  Broadcasting" 
is  Mr.  Kaufman's  advice.  "I  did  and 
got  28  job  offers  inside  of  a  week."  Of 
course,  he  admits,  the  timing  may  have 
had  something  to  do  with  it.  He  was 
manager  of  KPHO-TV  Phoenix  and 
his  article  "How  to  operate  a  tv  station 
in  a  medium-sized  market"  appeared 
coincidentally  with  the  lifting  of  the 
freeze  on  tv  construction.  Grants  were 
being  issued  once  more  and  a  lot  of 
people  found  themselves  about  to  enter 
a  field  in  which  they  had  no  experience, 
so  anyone  who  knew  his  way  around 
a  tv  station  was  in  great  demand.  Points 
in  the  article  seemed  to  answer  many 
of  the  questions  that  people  consider- 
ing the  medium  had  in  mind  so  it 
wasn't  surprising  that  a  great  deal  of 
mail  was  directed  to  his  attention. 

The  letter  that  interested  Julie  most 
came  from  Emilio  Azcarraga,  Mexican 
broadcasting  tycoon,  offering  him  the 
managership  of  XETV.  Soon  after  that, 
Julie  moved  to  San  Diego,  where 
XETV's  sales  offices  are  located.  The 
transmitter  and  studios  are  across  the 
border  in  Mexico.  ("Everything  from 
a  new  tube  to  the  engineer's  lunch  has 
to  go  through  customs.") 

In  The  Middle  ■  Operating  a  Mexi- 
can station  programmed  in  English  for 
the  San  Diego  market  presented  social 
and  financial  problems  as  well  as  those 
of  logistics.  "They  loathed  us  on  one 
side  of  the  border  and  hated  us  on  the 
other,"  Julie  says  of  those  early  days. 
XETV  was  then  an  independent  station 
dependent  for  its  programs  on  syndi- 
cated films,  old  movies  and  what  pro- 
grams could  be  produced  locally.  Julie 
went  heavily  into  public  service.  Two 
hours  each  morning  were  given  to  Cali- 
fornia Western  U.,  whose  professors,  in 
those  pre-video  tape  days,  rose  at  dawn 
to  make  the  trek  across  the  border  to 
deliver  their  tv  lectures  live. 

Julie  and  his  wife,  nee  Katherine 
Likins,  made  the  rounds  of  San  Diego 
civic  affairs,  volunteering  their  services 
to  worthwhile  causes  and  donating  time 
on  XETV  as  well. 

Julie  has  been  as  particular  about  the 
station's  advertisers  as  its  programming, 
ruthlessly  rejecting  commercials  he 
found  in  bad  taste  and  trying  not  to 
think  of  finances  but  to  concentrate  on 


the  right  image.  He  handpicked  the 
station's  on-air  personalities  and  insisted 
that  XETV  live  up  to  the  FCC  stand- 
ards as  well  as  those  of  the  Mexican 
government. 

It  was  a  hard  regime,  but  it  paid  off. 
Today,  XETV  is  a  full-fledged  ABC- 
TV  affiliate  and  is  accepted  as  an  in- 
tegral part  of  San  Diego  television. 
"The  early  resistance  has  evaporated," 
Julie  says.  "San  Diego  is  now  con- 
sidered a  three-station  market.  It's  been 
a  long  time  since  I've  heard  us  referred 
to  as  'that  Mexican  station.'  Our  spon- 
sor list  includes  top  San  Diego  adver- 
tisers— banks,  department  stores  and 
the  like." 

Jolly  Ollie  ■  One  of  the  things  that 
keep  Julie  busy  is  a  thriving  syndica- 
tion service  for  programs  and  commer- 
cials produced  in  Tijuana  for  use  by 
U.  S.  advertisers  and  stations.  Jai  alai 
games,  on  tape,  have  become  popular 
fare  in  many  cities  other  than  San 
Diego  and  one  of  Julie's  favorite  anec- 
dotes is  about  a  telephone  call  from 
the  manager  of  a  tv  station  in  a  south- 
eastern state  who  wanted  to  know  more 
about  "that  Jolly  Ollie  show  of  yours." 

For  the  past  year  Julie  has  been  in- 
volved in  establishing  uhf  stations  in 
U.  S.  cities  for  a  new  company,  Span- 
ish International  Broadcasting  Corp., 
of  which  he  is  5%  stockholder,  and  of 
which  Sr.  Azcarraga  owns  20%,  the 
maximum  permitted  a  non-U.  S.  citizen. 
"When  I  heard  'uhf,'  I  shuddered," 
Julie  says,  "But  I  found  out  that  Shake- 
speare was  right — the  play's  the  thing 


Mr.  Kaufman 
He  went  into  public  service 


for  sure. 

"We  took  over  a  uhf  station  in  San 
Antonio  that  was  almost  dead,  put  in 
all-Spanish  programming  and  inside  of 
60  days  we'd  increased  billings  by  30 
times,  bringing  the  volume  up  to  a  five- 
figure  total  a  month.  In  Los  Angeles, 
after  four  months,  we're  on  the  verge 
of  breaking  into  the  black  and  we've 
got  an  application  in  for  the  New  York 
market." 

The  Early  Years  ■  Born  April  3, 
1918,  in  Detroit,  Julian  Mortimer 
Kaufman  grew  up  in  Newark,  where 
he  graduated  from  high  school  in  mid- 
depression  and  at  17  became  possibly 
the  nation's  youngest  publisher — of  the 
Elizabeth  (N.J.)  Sunday  Sun.  By  do- 
ing everything  himself  and  working 
virtually  around  the  clock  he  made  the 
weekly  shopping  news  a  profitable  op- 
eration which  he  sold  for  enough  money 
to  support  him  while  "I  became  a 
writer."  A  year  of  much  writing  but 
no  sales  killed  that  idea  and  before  he 
had  time  to  wonder  what  to  try  next 
he  got  the  answer  from  Washington: 
Four  years  of  service  in  the  Army  Ar 
Corps. 

The  war  over,  he  took  his  bride  to 
Tucson.  Another  shopping  news,  an- 
other success,  again  a  sale  and  they 
were  off  to  Minneapolis  where  Julie 
enrolled  in  a  tv  school — determined  to 
get  in  on  the  ground  floor  of  the  new 
medium.  KSTP-TV  was  broadcasting 
experimentally;  the  students  were  given 
the  run  of  the  studio  and  here  Julie 
learned  his  tv  abc's. 

Illness  in  his  wife's  family  took  them 
to  San  Diego,  where  Julie  became  tv 
director  of  an  advertising  agency.  This 
led  to  an  account  executive's  job  at 
KGO-TV  San  Francisco,  which  in  turn 
led  to  the  post  of  sales  manager  at 
KPHO-TV  Phoenix.  He  had  been  pro- 
moted to  station  manager  when  he 
wrote  the  article  that  Emilio  Azcarraga 
read. 

Julie  and  Kitty  have  two  youngsters, 
Nikki,  18,  and  Keith,  8.  They  live  in 
an  adobe  house  near  Escondido  ("about 
as  far  as  I  can  get  from  the  studio  and 
still  get  a  perfect  picture").  Golf,  ten- 
nis, swimming,  baseball,  and  basketball 
(company  teams),  and  a  controlled  diet 
(he  learned  four  years  ago  of  a  diabetic 
condition)  keep  Julie  slim,  trim  and 
tanned. 

Of  his  many  affiliations,  he  is  proud- 
est of  his  membership  in  the  University 
Club  (by  special  board  action),  his  in- 
clusion in  the  Hall  of  Fame  of  the  San 
Diego  Ad  Club  and  his  appointment  by 
Governor  Brown  of  California  to  the 
state's  mental  health  board. 
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EDITORIALS  

Momentum 

THIS  could  be  the  big  year  for  broadcasters.  Big  not 
merely  in  dollar  volume  or  programming  successes,  but 
in  relief  from  the  harassment  of  government  and  perhaps  in 
legislation  that  will  retrieve  the  freedom  assured  them  by 
Congress  in  1927  when  the  first  radio  law  was  enacted. 

The  local  television  hearings  in  Omaha  have  boomeranged 
on  the  FCC  and  have  evoked  new  congressional  attention. 
The  monographs  drafted  by  members  of  the  Federal  Com- 
munications Bar  Assn.  proposing  drastic  changes  in  the 
Communications  Law  to  prevent  the  FCC  from  imposing  its 
programming  judgments  upon  broadcasters  have  elicited 
applause — and  action — from  many  thinking  broadcasters. 
FCC  Commissioner-designate  Kenneth  Cox  learned,  perhaps 
with  dismay,  that  members  of  the  Senate  Commerce  Com- 
mittee are  against  the  FCC's  "big  brother"  attitude.  He  got 
the  message  during  his  confirmation  hearing  10  days  ago. 

A  significant  change  in  the  posture  of  NAB  President 
LeRoy  Collins  also  has  helped.  Heretofore  he  has  been  dis- 
posed toward  peaceful  co-existence  with  the  FCC.  He  sud- 
denly became  a  bellicose  defender  of  broadcasters'  rights  in 
attacking  the  FCC's  Omaha  inquisition. 

The  momentum  must  not  be  lost.  A  new  opportunity  to 
accelerate  the  pace  will  be  presented  Feb.  26-27  when  the 
conference  of  state  broadcaster  association  presidents  meets 
in  Washington  under  NAB  auspices.  Here  is  a  direct  line  to 
all  of  the  state  legislatures  and  to  all  of  the  members  of  the 
congressional  delegations. 

The  state  presidents  should  be  urged  to  support  the  new 
legislation  to  redefine  the  limits  of  FCC  authority,  to  repeal 
the  political  section  (315)  and  to  impart  to  broadcasters 
freedom  from  censorship,  direct  or  indirect. 

We  said  this  could  be  the  big  year  for  broadcasters.  It 
will  be  if  they  want  it.  They  must  work  for  it  at  the  state 
as  well  as  the  federal  level.  They  must  insist  through  their 
state  associations  and  their  NAB  directors  that  their  trade 
association  get  behind  the  legislative  drive. 

The  troops  and  the  guns  are  there.  The  spade-work  has 
been  done.  It's  time  to  launch  an  all-out  offensive. 

Kangaroo  court 

BROADCASTERS  might  as  well  resign  themselves  to  a 
long  and  uphill  struggle  in  their  efforts  to  get  their 
cameras  and  microphones  into  most  of  the  courts  in  this 
country.  By  voice  vote  (a  chorus  of  "ayes,"  a  scattering  of 
"nays")  the  house  of  delegates  of  the  American  Bar  Assn. 
voted  last  week  to  retain  the  association's  Canon  35  which 
prevents  the  photographing  and  broadcasting  of  trials. 

It  is  too  early  to  predict  the  effects  of  the  bar  associa- 
tion's action,  but  we  cannot  imagine  they  will  be  salutary. 
The  association's  canons  already  have  the  force  of  law  in 
many  state  courts  and  are  voluntarily  observed  in  most 
others.  Now  that  the  association's  house  of  delegates  has 
reaffirmed  Canon  35,  on  the  recommendation  of  a  special 
committee  that  had  been  studying  the  subject  for  several 
years,  state  courts  that  may  have  been  wavering  toward 
liberalization  are  bound  to  have  second  thoughts. 

The  report  of  the  bar  association's  special  Canon  35 
committee  is  a  document  that  will  obstruct  the  broadcasters' 
cause,  although  it  contains  imperfections  that  can,  in  time, 
be  turned  to  the  broadcasters'  advantage.  We  must  agree 
with  NAB  president  LeRoy  Collins  that  the  committee  failed 
to  give  broadcasting  a  fair  trial  and  that  it  betrayed  a  shock- 
ing lack  of  confidence  in  the  character  of  judges. 

As  Gov.  Collins  pointed  out,  in  a  statement  issued  after 
the  committee's  report  was  made  public  but  before  the  house 
of  delegates  adopted  it,  the  committee  rejected  a  proposal 
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by  the  NAB  and  the  Radio  and  Television  News  Directors 
Assn.  for  a  series  of  tests  of  broadcast  coverage  under  actual 
trial  conditions  to  determine  its  effect  on  the  conduct  of 
trials.  The  committee  said  the  tests  would  not  be  "fruitful." 
As  Gov.  Collins  put  it,  the  tests  would  have  given  the  com- 
mittee "an  opportunity  to  base  its  conclusions  on  fact  rather 
than  supposition." 

The  committee  also  opposed  the  granting  of  discretion  to 
individual  judges  to  open  or  close  their  courts  to  radio  and 
tv,  and  it  gave  as  its  reason:  "Since  most  of  our  state  judges 
still  are  elected  in  political  campaigns,  in  which  their  success 
can  be  affected  by  the  media  of  public  communication,  it  is 
unfair  to  subject  them  to  potentially  powerful  pressures  for 
a  favorable  decision  as  to  courtroom  privileges." 

Surely  there  will  be  state  judges  who  object  to  the  bar 
association's  assumption  that  they  lack  the  nerve  to  control 
their  own  courts.  There  will  certainly  be  some  who  will 
question  the  committee's  rejection  of  tests  before  reaching 
its  conclusion.  It  is  to  those  local  judges  and  local  bars  that 
broadcasters  must  turn  now. 

In  those  communities  where  the  possibilty  of  court  access 
exists,  broadcasters  must  do  their  best  to  exploit  it.  And 
when  broadcasters  are  admitted  to  cover  trials,  they  must 
plan  their  coverage  to  be  so  unobtrusive  that  the  most  reac- 
tionary member  of  the  bar  cannot  later  complain  that  broad- 
casting clutters  up  a  courtroom.  It  might  have  helped  the 
broadcasters'  cause  before  the  bar  association's  study  com- 
mittee if  some  of  their  fellows  had  performed  less  ostenta- 
tiously in  courtrooms  in  the  past. 

Articles  of  faith 

IF  a  common  theme  ran  through  the  Washington  meeting 
last  week  of  the  Advertising  Federation  of  America  and 
the  Advertising  Assn.  of  the  West,  it  was  articulated  by  Peter 
G.  Peterson,  president  of  Bell  &  Howell.  Mr.  Peterson  de- 
cried generalized  criticisms  of  advertising  and  attempts  to 
invoke  crippling  government  controls. 

Mr.  Peterson  said  the  government  should  protect  the  con- 
sumer "from  the  hit-and-run  lie  perpetrated  by  the  fly-by- 
night  company,  but  beyond  this  obvious  exercise  of  authority 
against  fraud  we  must  tread  very  gingerly  indeed."  We  hope 
that  bureaucrats  will  come  to  share  Mr.  Peterson's  appraisal 
of  the  public.  "My  confidence  in  the  brains  and  backbone  of 
the  consumer  grows  daily,"  Mr.  Peterson  said. 

To  that  it  might  be  added:  In  America  freedom  is  our 
most  important  product. 


Drawn  for  BROADCASTING  by  Sid  Hix 
"I'm  in  advertising,  really  .  .  .  that's  just  to  keep  tv  repair 
men  on  their  toes!" 
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All  together,  it's  Michigan's  3-in-1  shopping  center 
and  America's  37th  Metropolitan  TV  market! 

And  why  not  put  it  together,  as  it  is  on  our  sign? 
After  all,  that's  exactly  what  happens  every  time 
WJRT  turns  its  transmitter  on:  the  highways  shrink, 
the  hyphens  fall  out  and  you  get  metropolitan  Flint, 
Saginaw  and  Bay  City  in  a  single  TV  buy.  A  buy 
that,  by  virtue  of  its  183, 100  metropolitan  TV  homes, 
represents  the  37th  market \1 

If  you're  an  advertiser,  you'd  do  well  to  look  into 


WJRT,  which  created  "FLINTSAGINAWBAYCITY"  in  the 
first  place.  Which  gets  the  lion's  share  of  the  TV 
audience,  morning,  noon  and  night. 2  And  registers 
a  70%  or  better  net  weekly  circulation  in  most  of 
the  surrounding  23  counties. 3 

Better  call  Harrington,  Righter 

and  Parsons  today.  Just  ask  for  Flint  Saginaw-Bay  City  ABC  Primary 
"FLINTSAGINAWBAYCITY"!  Division:  The  Goodwill  Stations,  Inc. 


WJRT 


1.  SRDS  (November, 1962)      2.  ARB's  Television  Market  Summary  {June,  1962)      3.  ARB  Coverage  Study  {Fall,  1960) 


35  Cents 
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The  public  looks  at  tv:  new  research  gives 
the  most  detailed  answers  yet  27 


PERSPECTIVE  '63:  a  status  report  on  key 
facets  of  radio-tv  67 


Look  at  ratings:  Oren  Harris  getting  ready 
for  full-scale  hearing  34 


Changing  hands:  tv  station  transfers  down 
in  '62,  while  radio  increased  100 
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ling  coffee?  This  is  the  right  moment  to  do  it— 
le  she's  using  the  product.  Her  attention  is  yours 
Spot  Radio.  She  wiil  hear  your  message  under 
I  conditions  on  these  outstanding  stations. 


 Albuquerque 

 Atlanta 

 Buffalo 

 Chicago 

3K  Cleveland 

«A  Dallas-Ft.  Worth 

'R  Denver 

L   Duluth-Superior 

'C  Houston 

*F  Kansas  City 

'K  Little  Rock 

(C  Los  Angeles 

Z   .  Miami 

P  .  .  .  .  Minneapolis-St.  Paul 


WTAR    ..Norfolk-Newport  News 

KFAB  Omaha 

KPOJ  Portland 

WRNL  Richmond 

WROC  Rochester 

KCRA  Sacramento 

KALL   Salt  Lake  City 

WOAI  San  Antonio 

KFMB  San  Diego 

KYA  San  Francisco 

KMA   Shenandoah 

KREM   Spokane 

WGTO .  Tampa-Laketand-Orlando 
KVOO   Tulsa 


Intermountain  Network 


RADIO  DIVISION 


EDWARD    PETRY  &    CO.,  INC. 


THE  ORIGINAL  STATION  REPRESENTATIVE 


VORK  •  CHICAGO  •  ATLANTA  •  BOSTON  •  DALLAS 
"O  T   .    LOS  ANGELES    ♦    SAN  FRANCISCO    •    ST.  LOUIS 


T 


Reffigies 

heeling 


A  SERIES  OF  FRAMEABLE  ADworld  CLOSE-UPS! 


!B>Aiti&  or 


#21  WTReffigyTV  SERIES  FROM  WHEELING,  WEST  VIRGINIA  •  Scan  Zoo  Animals,  Inc.,  Los  Angeles,  California 


Important  .  .  .  WTRF-TV  Wheeling  Market  .  .  .  Dominant  in  Rich 
Booming  Wheeling-Steubenville  Industrial  Ohio  Valley  .  .  .  2  J  o  Million 
People  spending  l3  i  Billion  Dollars  Annually  .  .  .  7500  Retail  Outlets 
Tops  in  Sales  .  .  .  Service  .  .  .  Results!  Better  Buy  .  .  . 
WTRF-TV  Wheeling! 


.ets. 

wtrf  tv 


f R ED  EYED  SET?  Write  for  your  frameabte 
WTReffigies,  our  ad-world  close-up  series!) 


316,000  watts  rNF^> 


network  color 


Represented  Nationally  by  George  P.  Hollingbery  Company 


WHEELING  7,  WEST  VIRGINIA 


SELL  THE  BIG  SPENDERS! 


Aim  straight  for  the  big  spenders  .  .  .  the 
parents  who  budget  and  buy  for  their  growing 
families!  These  families  need  more  of  all  kinds 
of  products  and  services!  Reach  them  and  you 
reach  the  most  important  buying  segment  of 
the  growing  Baltimore  metro  market! 

WCBM  best  delivers  your  radio  message  to 
them  .  .  .  because  they  prefer  WCBM's  adult- 


level  programming  .  .  .  the  outstanding  re- 
gional news  .  .  .  the  CBS  network  features  .  . . 
the  mature  personalities  and  the  serious 
community  service  WCBM  offers. 

Sell  the  "big  family  spenders"  every  day  on 
the  radio  station  that  consistently  delivers 
the  most  adult  radio  audience  in  the  huge 
Baltimore  area-WCBM! 


jdSttoh^    jtik  fck.   ^Hj^fehi    jdSSBfUb.  National  Sales  Representative 

CjOOCj  mmm^» 

^^K^^      ^^^^^     ^^B^P^     ^^H^^  A  SERVICE  OF  METROPOLITAN  BROADCASTING 

A  CBS  RADIO  AFFILIATE  •  10,000  Watts  on  68  KC  &  106.5  FM  •  Baltimore  13,  Maryland 
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KRLD-TV 


In  every  measurement  pub- 
lished by  ARB  and  Nielsen  for  1962, 
KRLD-TV  was  the  NUMBER  ONE  sta- 
tion in  the  Dallas-Fort  Worth  market .  .  . 
largest  Metro  Share  in  the  average  week  .  .  . 
greatest  Total  Homes  per  average  quarter-hour. 

1963  promises  to  be  even  more  rewarding  for 
Channel  4  advertisers.  To  place  your  schedule  in  the 
finest  perspective,  call  your  ADVERTISING  TIME  SALES 
representative. 


Cfauu^^  4t  DcMcu^~Ft  Mttfc  Clyde  w  Rembert  president 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 
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CLOSED  CIRCUIT- 


Waiting  for  word 

It's  unlikely  there  will  be  formal 
confirmation  of  Newton  N.  Minow's 
resignation  as  chairman  of  FCC  until 
after  he  returns  from  European  trip 
Feb.  24.  Even  then  chances  are  he 
won't  comment  until  he's  confronted 
on  Capitol  Hill  by  either  House  or 
Senate  Commerce  Committee,  which 
might  develop  week  or  so  later. 
There's  avid  congressional  interest  be- 
cause Commerce  Committee  chairmen 
had  had  no  inkling  of  Minow  plans 
until  publication  in  Feb.  1 1  issue  of 
Broadcasting  of  report  that  he  had 
advised  President  Kennedy  of  his  in- 
tention to  leave  in  late  May  and  had 
recommended  FCC's  newest  commis- 
sioner, 33-year-old  E.  William  Henry. 
Tennessee  Democrat,  as  successor. 

Customarily  there  has  been  no  time 
lag  when  member  of  FCC  has  re- 
signed. But,  in  extenuation  of  Minow 
situation,  it's  recalled  that  in  most  in- 
stances in  which  commissioners  have 
left  before  completion  of  their  ap- 
pointed terms  they  have  either  joined 
entities  in  communications  or  in  law 
practice  which  would  have  posed  con- 
flict of  interest  questions.  In  Mr. 
Minow's  case,  however,  his  associa- 
tion with  Encyclopaedia  Britannica 
would  present  no  such  question  since 
firm  isn't  licensee  in  broadcasting. 

Early  lock-up 

CBS-TV  President  James  T.  Aubrey 
Jr.  is  expected  to  send  letter  to 
affiliates  this  week  giving  fall  schedule 
for  1963-64  season  (also  see  story, 
page  60).  Letter  expected  to  contain 
personal  note  to  effect  that  this  is  ear- 
liest CBS-TV,  or  any  network,  has  ever 
locked  up  fall  schedule.  Torrid  pro- 
gramming pace  also  is  reflected  in  CBS- 
TV's  selling.  Judy  Garland's  new  ve- 
hicle, Sunday,  9-10  p.m.,  next  fall,  re- 
portedly already  is  SRO  and  with  ad- 
vertisers actually  waiting  for  possible 
opening.  Advertisers  already  in  show 
are  said  to  include  Menley-James 
fContac),  American  Tobacco,  S&H 
Green  Stamps,  and  fourth  unidenti- 
fied advertiser. 

Ratings  witnesses 

"Who's  Who"  of  broadcasting,  ad- 
vertising, program  production  and 
government  are  expected  to  be  called 
to  testify  early  in  March  when  House 
Special  Subcommittee  on  Investiga- 
tions begins  long-awaited  hearings  on 
broadcast  rating  services  (see  story, 
page  34).  Although  subcommittee 
sources  are  mum  about  plans,  it's 
known  that  number  of  broadcasters 
in  both  radio  and  television  have  been 
interviewed  in  "use"  made  of  rating 
surveys  and  may  be  called  to  testify. 


Among  program  men  with  gripe 
against  ratings  are  David  Susskind, 
Peter  Tewksbury  of  It's  a  Man's 
World  and  Sylvester  L.  (Pat)  Weaver.  It 
also  is  anticipated  that  testimony  will 
be  solicited  from  network  heads  and 
their  programming  vice  presidents, 
leading  advertisers  and  responsible 
government  agencies.  After  opening 
round  on  generalities  of  surveys,  in- 
vestigation will  likely  turn  to  individ- 
ual rating  firms. 

Two  for  one 

There's  good  change  A.  C.  Nielsen 
Co.  will  act  soon,  as  number  of  its 
clients  have  been  urging,  to  resolve 
measurement  problem  that  otherwise 
will  get  bigger  month  by  month.  Prob- 
lem is  in  its  treatment  of  multiple-set 
tv  homes:  If  there  are  two  sets  in 
house  and  both  are  tuned  to  same 
channel,  it's  counted  as  one  home:  if 
they're  tuned  to  different  channels,  it's 
two  homes.  And  in  computing  "Homes 
Using  Television"  it's  counted  as  two 
homes  in  any  case  as  long  as  both  sets 
are  on.  "HUT"  figures,  then,  are  in- 
flated to  extent  that  there's  concur- 
rent multiple-set  usage  within  homes. 

Multiple-set  homes  now  represent 
about  12%  of  national  total  (more  in 
some  areas  such  as  New  York),  but 
Nielsen  says  non-concurrent  usage  re- 
duces inflation  to  "insignificant"  pro- 
portions. It  acknowledges,  though, 
that  situation  will  get  worse  as  mul- 
tiple-set homes  increase,  so  is  trying 
to  work  out  solution  now.  This  may 
take  form  of  multiple  processing  to 
eliminate  duplication. 

Local  and  live 

FCC  is  expected  to  act  within  30 
days  on  license  renewals  of  most  of 
some  100  California  and  Texas  sta- 
tions whose  applications  have  been 
held  up  because  of  questions  about 
programming  policy  (Broadcasting, 
Dec.  3,  1962).  Staff  is  now  review- 
ing applications  in  light  of  FCC  de- 
cisions in  WKY-TV  Oklahoma  City 
and  WFAA-TV  Dallas  cases.  Both 
stations  had  been  cited  by  staff  be- 
cause of  alleged  lack  of  proposed 
local,  live  programming.  But  com- 
mission renewed  both  after  ruling  they 
had  made  substantial  showing  in  6-11 
p.m.  time  period  through  policy  of 
pre-emption.  Rule  of  thumb  being 
used  is  that  stations  that  can  make 
similar  showing  are  to  be  renewed. 

CBS-TV  affiliates  study 

Basic  study  of  contractual  relations 
between  network  and  affiliates  is  being 
undertaken    by    CBS-TV  Affiliates 


Assn.,  which  last  week  retained  coun- 
sel to  undertake  project.  Dr.  Harold 
J.  Barnett,  Ohio  State  economist,  and 
Charles  H.  Smith,  of  U.  of  Minne- 
sota, former  CBS  economist,  were  re- 
tained, along  with  Ernest  Jennes,  of 
Covington  &  Burling,  and  Tom  Wil- 
son, of  Dow,  Lohnes  and  Albertson, 
as  Washington  legal  counsel  with 
Mr.  Jennes  as  coordinator.  Cost  of 
project  understood  to  be  in  area  of 
$35,000  and  will  be  underwritten  by 
contributions  of  highest  half-hour  rate 
of  affiliated  stations.  Study  will  in- 
clude affiliate  compensation  as  well  as 
option  time,  clearances  and  related 
factors.  Individual  compensation 
agreements  will  not  be  covered.  Proj- 
ect was  approved  by  affiliates  board 
at  meeting  in  Palm  Springs,  Calif., 
last  December. 

Affiliates  board  last  week  approved 
retention  of  experts  on  recommenda- 
tion of  its  economic  and  legal  study 
committee,  which  met  in  Chicago  Feb. 
6.  Members  of  committee  are  How- 
ard Lane,  KOIN-TV  Portland,  Ore., 
chairman;  T.  B.  Baker  Jr.,  WL AC- 
TV  Nashville,  chairman  of  full  board; 
Thomas  S.  Murphy,  Capital  Cities 
Broadcasting,  New  York,  secretary; 
Charles  H.  Crutchfield,  Jefferson 
Standard  Broadcasting  Co.  (WBTV), 
Charlotte;  William  B.  Quarton,  WMT- 
TV  Cedar  Rapids;  Tom  Chauncey, 
KOOL-TV  Phoenix,  and  Richard  A. 
Borel,  WBNS-TV  Columbus. 

New  ally 

Sen.  J.  Howard  Edmondson  (D- 
Okla.)  has  heeded  complaints  of  Okla- 
homa broadcasters  against  FCC  pro- 
gramming intrusions  and  plans  to  take 
action.  Senator,  who  resigned  as  gov- 
ernor two  weeks  before  end  of  his 
term  to  accept  appointment  to  Senate, 
plans  conference  with  Oklahoma 
broadcasters  this  weekend.  Confer- 
ence was  called  because  of  protests 
against  FCC's  Omaha  hearing  on  local 
television  programming  (Broadcast- 
ing, Feb.  11,  4). 

Location  shooting 

Dearth  of  prime  time,  first-run  syn- 
dicated series  is  expected  to  continue 
in  1963-64,  but  one  strong  contender 
in  this  category  is  United  Artists  Tele- 
vision's Lee  Marvin  Show.  UA  Tv 
is  reported  to  be  producing  and  sell- 
ing series  with  following  twist:  If  sta- 
tion in  given  market  agrees  to  buy 
series,  UA  Tv  will  film  an  episode 
there  and  engage  station  to  serve  as 
co-producer.  Details  expected  to  be 
announced  by  UA  Tv  in  next  few 
weeks. 
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TERRE  HAUTE, 
INDIANA 


*AN  AFFILIATE  OF 
WTHI  AM  &  FM 


WTHI-TV 
delivers  more  homes 
per  average  quarter 
hour  than  any 
Indiana  station* 
(November  1962  ARB) 

*except  Indianapolis 


BROADCASTING,  February  18,  1963 


WEEK  IN  BRIEF 


Television's  audience  is  delineated  in  CBS-sponsored, 
$135,000  study.  Findings:  most  people  love  programs,  but 
feel  vaguely  uncomfortable  about  not  being  educated  or 
informed.  Smaller  group  is  more  critical.  See  .  .  . 

TV'S  A  BLESSING  TO  MOST  ...  27 

Rating  services  due  to  be  put  on  congressional  griddle 
as  House  subcommittee  prepares  to  start  sessions  early 
next  month.  If  rumors  of  hanky-panky  activities  are  true, 
broadcasting  is  due  for  another  scandal.  See  .  .  . 

OREN  HARRIS  SET  TO  GO  ...  34 

Words  fly  in  station  rep  circles  about  group  station 
selling.  McGavren,  announcing  elimination  of  own  group 
plan,  calls  it  form  of  rate  cutting.  Eastman  disagrees 
and  defends  practice.  See  .  .  . 

KILLS  GROUP  SALES  PLAN  ...  50 

SPECIAL  FEATURE: 

Radio  and  tv  can  look  forward  to  good  year  no  matter 
which  way  the  economy  goes.  If  slippage  occurs,  ad- 
vances will  be  mild;  if  business  moves  ahead,  tv  will  bene- 
fit substantially,  radio  at  lower  level.    See  .  .  . 

RADIO-TV  OUTLOOK  GOOD  ...  67 

Change  in  strategy  indicated  for  RAB  as  Ed  Bunker 
readies  to  take  over  leadership.  Different  era  for  radio, 
he  says,  and  need  now  is  for  concentration  on  agencies 
and  a  bigger  budget  to  move  on  all  fronts.  See  .  .  . 

BUNKER'S  EYE  VIEW  OF  RAB  ...  72 


Composition  of  city's  radio  listeners  are  researched  by 
WTOP  Washington.  Presentation  lists  not  only  each  sta- 
tion's audience,  but  details  characteristics  down  to  what 
brand  of  coffee  they  drink.  See  .  .  . 

RESEARCH  BREAKTHROUGH  ...  46 

Second  BBC  tv  network  is  scheduled  to  start  next  year. 
To  be  known  as  BBC2,  second  program  begins  with  25 
hours  a  week  and  will  use  625-line  standards.  Need  seen 
for  three  more  London  studios.  See  .  .  . 

BBC'S  SECOND  NETWORK  ...  110 

WHAS  Louisville  becomes  sixth  50  kw  outlet  to  join  ABC 
Radio  in  less  than  a  year.  Pauley  looks  for  three  more 
high  power  radio  stations  to  become  affiliated  with  net- 
work in  next  six  months.  See  .  .  . 

WHAS  JOINING  ABC  RADIO  ...  120 

PERSPECTIVE  '63 

All  signs  point  to  continuation  of  FCC's  "activist"  policy 
in  regulation.  Even  with  Minow  gone,  present  attitudes  on 
programming,  renewals,  sanctions  are  seen  as  persisting 
with  administration  in  control  of  commission.  See  .  .  . 

FCC  OUTLOOK:  MORE  OF  SAME  ...  80 

Which  advertiser  will  be  Mr.  Big  of  1963?  Not  one  but 
several  are  seen  for  both  radio  and  tv,  including  a  number 
new  to  tv  who  are  expected  to  considerably  increase  their 
commitments.  See.  .  . 
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NEED:  Eradicate  paraly- 
tic polio  by  inoculating 
over  70%  of  Omaha's 
population  with  Sabin 
Oral  Vaccine.  Medical  So- 
ciety names  KMTV  "Of- 
ficial Information  Center" 
for  Omaha  area  SOS  Days. 
(Summer,  1962) 


KAATV 

COMMUNICATIONS 

DESK 


ACTION:  Cancelling  all 
mmercials  and  regularly 
eduled  programs,  KMTV 
ucts  a  seven-hour  telecast 
Me  Omaha-Douglas  County 
Medical  Society. 


,*  wma, 


Late  news  breaks  on  this  page  and  on  page  10  H  "f" 
Complete  coverage  of  week  begins  on  page  27    f\  J 


Hope  package  on  NBC-TV  costing  $18  million 

CHRYSLER  BUYS  HOUR-LONG  REVUE-PRODUCED  SERIES 


NBC-TV  announces  today  $18  mil- 
lion Chrysler  Corp.  buy  of  weekly  hour 
tv  show  for  next  season  that  will  be 
built  around  Bob  Hope.  Earlier  esti- 
mates had  placed  tab  at  some  $14  mil- 
lion in  time  and  talent  (see  story,  page 
58).  Spokesmen,  however,  placed 
package  price  at  some  $  1 1  million  for 
talent  and  production,  and  about  $7 
million  for  time.  New  program  will  fill 
Friday,  8:30-9:30  p.m.,  on  NBC-TV's 
schedule  next  fall,  starting  Sept.  27. 

Chrysler's  purchase  was  made  final 
after  long  negotiations  by  Richard  E. 
Forbes,  Chrysler's  director  of  corporate 
advertising;  Charles  (Bud)  Barry,  Young 
&  Rubicam's  senior  vice  president  and 
director  of  tv  and  radio:  NBC  President 
Robert  E.  Kintner;  Walter  D.  Scott, 
NBC-TV  executive  vice  president; 
James  Saphier,  representing  Bob  Hope, 
and  Lew  Wasserman,  MCA  president, 
representing  Revue  Productions. 

In  addition,  Chrysler  will  co-sponsor 
with  Gillette  the  following  sports  cov- 
erage on  NBC-TV:  World  Series,  All- 
Star  Baseball  Games,  Rose  Bowl  and 
Blue-Gray  Football  Games. 

Contract  for  Hope  series  is  for  52 
weeks,  with  total  of  48  color  productions 
in  which  comedian  will  be  seen.  Five 
will  star  him  in  variety  format  and  sixth 
will  feature  his  annual  Christmas  pres- 
entation (expanded  this  year  to  90  min- 
utes). Also  included  are  two  full-hour 
dramatic  shows  in  which  Mr.  Hope  will 
star. 

Revue  will  film  all  other  programs  in 
series,  emphasizing  suspense  and  adven- 


ture with  Mr.  Hope  appearing  as  host. 

NBC-TV  proclaimed  buy  as  major 
and  outstanding,  noting  that  as  single- 
season,  one-advertiser  purchase,  new 
series  places  Chrysler  in  position  of  be- 
ing one  of  few  companies  with  full 
sponsorship  of  weekly  hour  on  tv. 

It's  pointed  out  also  that  Chrysler's 
tv  effort  will  enable  its  dealers  to  benefit 
by  weekly  continuity  with  tv  audience. 

NCTA  board  wants 
'simple'  legislation 

National  Community  Tv  Assn.  board 
of  directors,  meeting  in  New  Orleans, 
"unanimously"  adopted  resolution  that 
NCTA  seek  "federal  legislation." 

Individuals  at  meeting  reached  Friday 
refused  to  elaborate  on  legislation  to  be 
sought  pending  series  of  regional  meet- 
ings with  NCTA  members  to  explain 
plan  and  seek  endorsement.  It  was 
learned,  however,  that  responsible  com- 
munity tv  leaders  feel  "simple"  legisla- 
tion from  Congress  is  necessary  to  as- 
sure orderly  growth  and  control  of 
catv.  Points  that  reportedly  will  be 
covered  in  proposed  bill: 

(  1  )  federal  government,  through 
FCC,  assumes  control  of  catv  thus  pre- 
empting restrictive  and  non-conforming 
regulation  by  states  and  local  communi- 
ties; (2)  protection  for  individual,  local 
tv  station  with  its  signals  to  be  put  on 
catv  system  and  non-duplication  of  pro- 
gramming from  outside  station;  (3)  pro- 
vision for  adequate  signal  strength  of 
local  station  at  least  as  good  as  those 
brought  in  from  other  cities. 

All  25  NCTA  board  members  were  at 
New  Orleans  meeting  and  voted  for  res- 
olution after  presentation  of  alternatives 
to  regulation  or  no  regulation  bv  Wash- 
ington attorney  E.  Stratford  Smith  of 
Smith  &  Pepper.  NCTA  spokesman 
said  there  is  still  "a  lot  of  planning  to 
be  done"  before  formal  presentation  is 
made  to  Congress. 

Board  members  know  that  they  will 
have  tough  selling  job  to  do  before  plan 
is  accepted  by  rank-and-file  member- 
ship who  are  repelled  by  any  mention 
of  regulation,  it  was  pointed  out.  Lead- 
ers reportedly  feel  very  strongly  that 
they  have  taken  right  step  and  that  "de- 
gree" of  regulation  is  needed  in  view  of 
catv  overlap  with  regular  tv. 

In  Congress  ■  This  same  view  was  ex- 
pressed Friday  by  powerful  member  of 
House  Commerce  Committee.  He  said 


NCTA  directors  evidently  have  decided 
to  take  this  approach  rather  than  have 
"tougher  regulation  forced  on  them." 
"Simple"  regulation  will  be  hard  to 
come  by,  however,  if  catv  continues  to 
spread  into  cities  already  well  served 
by  tv  stations,  he  said. 

Present  climate  among  catv  leaders 
and  government  is  much  better  today 
than  it  was  some  weeks  ago,  community 
antenna  spokesman  said. 

In  recent  weeks,  Mr.  Smith  and  Rob- 
ert L'heureux,  NCTA  general  counsel, 
have  met  with  key  FCC  staffers  on  pro- 
posed federal  regulation  (Closed  Cir- 
cuit, Feb.  11).  NCTA  leaders  feel  that 
views  of  NAB — which  wants  much 
stricter  control  and  has  authorized  own 
committee  to  study  situation — are  not 
important  to  overall  plan. 

Lobbying  before  Congress  for  NCTA 
plan  already  is  underway.  It  is  under- 
stood that  month  ago  FCC  Chairman 
Newton  N.  Minow  asked  Washing- 
ton communications  consultant  Frank 
(Scoop)  Russell  to  use  his  office  to 
mediate  differences  between  FCC,  Con- 
gress, broadcasting  and  catv  on  pro- 
posed regulation.  Mr.  Russell,  former 
NBC  vice  president  and  present  RCA- 
NBC  consultant,  owns  half-interest  in 
Ellensburg,  Wash.,  catv. 

Catv  bill  failed  to  pass  Senate  by 
one  vote  three  years  ago  and  FCC  has 
given  request  for  strict  regulation  top 
priority  legislative  request  for  1963. 
Rep.  Oren  Harris  (D-Ark.),  chairman 
of  House  Commerce  Committee,  has 
taken  opposite  view.  NAB  would  like 
to  see  regulation  at  least  as  strong  as 
that  originally  sought  by  FCC. 

Personal  touch  needed 
in  successful  advertising 

Advertising  that  fails  to  survive  in 
today's  keen  competition  for  prospect 
attention  probably  lacks  "interpersonal" 
quality,  Paul  C.  Harper  Jr.,  president  of 
Needham,  Louis  &  Brorby,  Chicago, 
said  Friday  in  keynote  talk  before  Ad 
Forum  of  Houston.  He  noted  advertis- 
ing often  has  to  pass  through  so  many 
steps  for  approval,  checking  and  devel- 
opment "that  by  the  time  it  gets  through 
it  has  lost  the  qualities  of  humanity  that 
are  needed  to  make  any  communica- 
tions successful." 

Mr.  Harper  said  communications 
with  consumer  to  be  effective  "must  be 
mathematically  precise  in  their  selec- 
tion of  the  prospect  and  they  must  be 
totally  and  utterly  human  in  their  ex- 
pression." 

LeRoy  Collins,  NAB  president,  spoke 
at  same  meeting  (see  story,  page  52). 

•■-  1      i  more  AT  DEADLINE  page  10 


Some  problem! 

Three  glamorous  women  tele- 
vision announcers  have  been  ban- 
ished from  their  independent  net- 
work news  program  in  London 
because  they  were  too  glamorous 
and  too  emotional. 

One  of  the  girls  admitted  that 
"our  fashions  and  hair  styles  tend 
to  detract"  from  news.  She  also 
revealed  she  sometimes  had  to 
"control  my  emotions"  when  read- 
ing tragic  stories  involving  chil- 
dren. 

Network  officials  said  trio  had 
not  been  fired,  just  retired  from 
on-camera  newscasting. 
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WEEK'S  HEADLINERS 


Mr.  Stanfield 


Ray  M.  Stan- 
field,  eastern 
sales  manager  of 
Peters,  Griffin, 
Woodward,  New 
York,  elected  vp 
in  charge  of  ra- 
dio. Mr.  Stan- 
field,  former  vp 
and  general  man- 
ager of  Belk  Ra- 
dio Stations  and 
general  manager 
of  WIST  Charlotte,  N.  C,  for  more 
than  five  years,  joined  PGW  in  May 
1962  as  director  of  radio  promotion 
and  research.  He  was  promoted  to 
eastern  sales  manager  in  July  of  that 
year.  Previously,  Mr.  Stanfield  was  di- 
rector of  sales  and  programming,  and 
news-sports  director  of  WIS  Columbia, 
S.  C,  from  1953-56,  and  had  been  asso- 
ciated for  10  years  with  stations  WFBC 
and  WEJC  Greenville,  S.  C. 

Richard  A.  R.  Pinkham  assumes  new 
executive  role  at  Ted  Bates  &  Co.  in 
reorganization  of  media  and  program- 
ming departments.  Mr.  Pinkham,  senior 
vp  in  charge  of  radio-tv  and  member  of 
board  of  directors  and  of  executive  com- 
mittee, elevated  to  senior  vp  in  charge 
of  media  and  programs.  In  effect,  Mr. 
Pinkham  becomes  department  head  and 
chairman  of  new  "planning  committee." 
Media  and  programming  operations  now 
come  under  planning  committee  whose 
members  are  John  E.  Kucera,  vp,  net- 
work tv;  Joan  A.  Geiger,  vp,  media  re- 
search; Donald  W.  Severn,  vp,  media 
relations;  Harold  J.  Saz,  vp,  media  serv- 
ices. Bates  also  named  Martin  J.  Mur- 
phy, William  T.  Kammerer,  Winston  W. 
Kirchert,  Robert  P.  Engelke  and  Nor- 
man H.  Chester,  who  are  all  vps,  as 
media  group  directors.  Edward  A.  Grey, 
senior  vp  in  charge  of  media  operations 
at  Ted  Bates,  resigned  earlier  this  month 


Schoenbrun 


over  what  he  indicated  had  been  dis- 
agreement over  policy  (Week's  Head- 
liners,  Feb.  IT).  Mr.  Grey  had  been 
with  Bates  9  years.  Mr.  Pinkham's  asso- 
ciation with  agency  amounts  to  nearly 
6  years  (  joined  in  May  1957  as  vp  and 
director  of  radio-tv).  Before  he  joined 
Ted  Bates,  Mr.  Pinkham  had  been  vp 
in  charge  of  tv  network  programs  at 
NBC,  and  had  had  various  network  and 
advertising  agency  executive  roles. 

David  Schoen- 

bri:n,  chief  Wash- 
ington corre- 
spondent and  bu- 
reau chief  for 
CBS  News,  ap- 
pointed to  newly 
created  post  of 
chief  European 
correspondent, 
effective  March 
1.  Bob  Allison 
assumes  role  of 
Washington  bureau  manager  vacated  by 
Mr.  Schoenbrun  and  Bill  Small  be- 
comes director  of  news  in  that  city.  Mr. 
Allison  had  been  news  direcior  and 
executive  producer  in  Washington  and 
Mr.  Small  had  been  bureau's  assistant 
director  of  news  since  July  1962.  The 
new  position,  which  had  been  expected 
(Broadcasting,  Feb.  II),  will  mark 
a  return  to  Europe  for  Mr.  Schoenbrun 
who  was  CBS  News'  Paris  bureau  chief 
from  1947  until  November  1961.  CBS 
News  President  Richard  S.  Salant  indi- 
cated, however,  that  Mr.  Schoenbrun 
will  make  the  countries  of  the  Common 
Market  his  beat  and  not  just  France. 
Mr.  Schoenbrun  was  a  high  school 
teacher  in  mid-30s  who  took  to  free- 
lance writing  in  New  York,  served  Of- 
fice of  War  Information  in  1941  and 
served  as  combat  war  correspondent 
with  Army  during  World  War  II.  He 
opened  Overseas  News  Agency  bureau 


Mr.  Walker 


in  Paris  after  the  war  and  reported  for 
CBS  News  as  a  stringer  until  being 
named  Paris  bureau  chief  for  the  net- 
work news  operation  in  April  1947. 

Robert  B.  Wal- 
ker, executive  vp 
of  American  To- 
bacco Co.,  New 
York,  elected 
president  and 
chief  executive 
officer,  succeed- 
ing Paul  M. 
Hahn,  who  is  re- 
tiring on  March 
31.  Mr.  Walker 
joined  American 
Tobacco  in  1937  in  sales  department. 
He  was  elected  to  board  of  directors 
in  1955,  named  vp  in  charge  of  adver- 
tising and  sales  in  1961  and  became  ex- 
ecutive vp  last  year.  Virgil  D.  Hager, 
vp  for  manufacture  and  leaf,  and  A. 
Leroy  Jansen,  vp  and  comptroller, 
elected  executive  vps. 

Roy  Bacus, 

station  manager 
of  WBAP  Fort 
Worth,  Tex.,  pro- 
moted to  general 
manager  of  all 
Carter  Publica- 
tions broadcast 
properties 
(WBAP  -  AM  - 
FM-TV),  report- 
ing to  Harold  V. 
Hough,  vp  of 
Carter  Publications  Inc.,  in  charge  of 
circulation  and  broadcasting.  Mr. 
Bacus  joined  WBAP  in  1939  and  has 
served  as  station  manager  for  past  four 
years.  Frank  Mills  named  to  post  of 
public  affairs  coordinator,  and  Harvey 
Boyd  joins  stations  as  radio  program 
manager. 


Mr.  Bacus 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Scott  Paper  buys 
NBC  'White  Paper' 

Scott  Paper  Co.,  Philadelphia,  has 
purchased  one-half  sponsorship  in  third 
NBC-TV  White  Paper  on  Communism, 
"Who  Goes  There,"  to  be  presented 
March  1  (7:30-8:30  p.m.  EST).  Sec- 
ond half  of  show  was  purchased  by 
Upjohn  Co.  last  December.  Scott  with 
Upjohn  also  sponsored  first  two  NBC- 
TV  specials  on  Communism,  "The 
Death  of  Stalin"  and  "The  Rise  of 
Khrushchev." 

In  other  network  tv  purchases.  Proc- 
tor &  Gamble  will  sponsor  Grind],  half- 
hour  situation  comedy  series  starring 
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Imogene  Coca  and  produced  by  Screen 
Gems,  on  NBC-TV  this  fall.  Sunday 
8:30-9  p.m.  (EST)  is  tentative  time  slot. 

Ralston-Purina  Corp.,  St.  Louis, 
through  Guild,  Bascom  &  Bonfigli,  San 
Francisco,  has  renewed  sponsorship  of 
Stump  the  Stars  on  CBS-TV,  Monday 
10:30-11  p.m.  through  September. 

Mclntire  and  Congress 

FCC  says  controversial  broadcasts  of 
Rev.  Carl  Mclntire  do  not  concern 
it  as  much  as  short-wave  station 
over  which  he  broadcasts,  WINB  Red 
Lion,  Pa.,  agency  is  telling  Congress. 

Commission  said  Friday  it  is  investi- 
gating station  to  determine  whether  it 


is  operating  in  accordance  with  terms 
of  its  license  and  representations  made 
to  FCC.  Agency  makes  statements  in 
form  letter  it  has  prepared  for  members 
of  Congress  who  have  been  deluged 
with  complaints  because  FCC  is  investi- 
gating Rev.  Mclntire,  whose  programs 
are  carried  by  400  am  and  fm  stations. 

Commission  says  its  investigation  of 
station  involves  question  of  whether  it 
is  operating  in  accordance  with  rules 
governing  international  broadcasting. 
These  rules  require  short-wave  stations 
to  help  promote  goodwill  for  U.  S.  on 
part  of  foreign  listeners.  Rev.  Mcln- 
tire's  broadcasts  reportedly  often  de- 
nounce U.  S.  foreign  policy. 
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in  its  time  period- 
rating  . . .  share . . .  homes 
* 

Indianapolis,  WISH-TV 

Monday  to  Friday,  6  to  7  pm 

ARB:  November  1962 


£§  No-1  33 

in  its  time  period— 
ra  ting . . .  share . . .  homes 
* 

Sacramento,  KXTV 

Monday  to  Friday,  5:50  to  6:30  pm 

L  ARB:  November  1962  J 


No.1 

in  its  time  period— 
ra  ting  ...share.,,  homes 
* 

Birmingham,  WBRC-TV 

Sunday,  5:30  to  6:30  pm 

■ARB:  November  1962 


No-1 


in  its  time  period— 
rating... share,,,  homes 
★ 

Binghamton,  WNBF-TV 

Tuesday,  7  to  8  pm 

ARB:  November  1962 


.a  lot  of  New  Yorkers  are  eating  later. 
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[   From  6  to  7  PM  every  weekday  a 
'  big  slice  of  New  York's  public 
is  satisfying  another  appetite.  For 
news.  WABC-TV's  The  Big  News. 

What  sets  The  Big  News  apart  from 
five,  fifteen  and  thirty  minute 
newscasts  is  not  merely  the  fact 
that  it  is  one  solid  hour  of  news. 

It  is  the  concept. The  premise  that 
a  community-minded  station 
is  a  station  that  is  sensitive  to  the 
needs  of  the  community. 

And  that  a  city  like  New  York  de- 
serves the  full  treatment  in  news. 

Not  just  the  headlines.  Not  just 
the  highlights.  But  all  of  it. 


International,  national,  local, 
sports,  weather.  Not  just  what 
happened  and  where.  But  why. 
The  stories  behind  the  news.  The 
people  who  make  it.  The  features 
and  personalities  who  give  it  life. 
The  sights  and  sounds  of  a  day 
the  wide  world  over. 

You  can't  produce  this  kind  of  a 
news  show,  you  can't  create  this 
kind  of  excitement,  and  do  it  in 
less  than  an  hour.  And  you  can't 
do  it  unless,  like  WABC-TV,  you 
have  a  full  complement 
of  newscasters,  reporters  and 
camera  crews. 

The  New  York  Herald  Tribune 
called  it  "the  most  exciting  new 


contribution  to  the  local  TV 
scene  we've  seen  in  months." 

The  operative  word  in  this  review 
is  "local."  Each  ABC  Owned 
Television  Station  is  showing 
equally  vigorous  leadership  in 
local  news  coverage. 

KABC-TV's  similar  hour  newscast 
in  Los  Angeles... WBKB's 
Alex  Dreier's  unique  personality 
in  Chicago.  KGO-TV's  "American 
Newsstand"  for  young  people  in 
San  Francisco... WXYZ-TV's award 
winning  "Rural  Newsreel"  in 
Detroit. ..are  all  highly  local 
reflections  of  the  same  enthusi- 
astic will  to  contribute  to  the 
active  life  of  the  communities. 


ABC  OWNED  TELEVISION  STATIONS  New  York's  WABC-TV  Chicago's  WBKB  Detroit's  WXYZ-TV  San  Francisco's  KGO-TV  Los  Angeles' KABC-TV 


ONLY 
KCEN-TV 
CHANNEL 
OFFERS 


6 


MAXIMUM 


COVERAGE 

IN  THE 

I  WACO-TEMPLE 
MARKET 

center  of  Texas' 
population  density 


Midway  between  Dallas, 
Fort  Worth,  Houston  and 
San  Antonio,  KCEN-TV's 
maximum  100  KW  Power 
on  Channel  6  offers  great- 
est coverage  in  the  market 
and  assures: 

LOWEST  COST  per  1000* 
BIGGER  audiences* 


*Waco-Temple  Market  ARB 
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CHANNEL 


KCEN-TV 


TEMPLE  -  WACO 


BLAIR   TELEVISION  ASSOCIATES 

National  Representatives 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

"Indicates  first  or  revised  listing 
FEBRUARY 

Feb.  20 — American  Federation  of  Television 
&  Radio  Artists,  Los  Angeles  chapter,  an- 
nual meeting,  8  p.m.  Hollywood  Knicker- 
bocker Hotel.  New  officers  will  be  installed 
and  a  committee  will  report  on  wages  and 
working  conditions. 

Feb.  21-23— Western  Radio  &  Television 
Assn.,  16th  annual  conference  on  the  edu- 
cational use  of  television,  Ambassador  Hotel, 
Los  Angeles. 

*Feb.  21-23 — Alpha  Epsilon  Rho,  annual  re- 
gional convention,  Ambassador  Hotel,  Los 
Angeles,  in  conjunction  with  Western  Radio 
&  Television  Assn.  conference.  Two  panel 
discussions  for  WRTA  by  the  fraternity 
are:  "Job  Opportunities  in  Radio  &  Tele- 
vision" and  "Another  Threat  to  American 
Broadcasting:  The  Controversial  Pilkington 
Report." 

Feb.  25 — Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers.  Imperial  Ball- 
room, Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom. 

*Feb.  25— Hearing   on   NBC-RKO  General 

station  transfers  resumes. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

Feb.  26-27— NAB  Conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C 

Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting,  Mc- 
Donald Hotel,  Edmonton,  Alta. 

Feb.  28 — Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m.,  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  V.  of  Cali- 
fornia, Los  Angeles. 

MARCH 

March  6— International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising  to  discuss  new 
techniques  for  testing  commercials,  alloca- 
tion of  media  budgets,  participation  vs.  spot 
announcements  and  predicting  tv  success. 
Speakers  will  be  David  Mahoney,  executive 
vice  president  of  Colgate  Palmolive;  Her- 
bert Zeltner,  vice  president  and  media  di- 
rector of  Lennen  &  Newell;  Henry  Brenner, 
president  of  Home  Testing  Institute  and 
Eric  Marder,  president  of  Eric  Marder 
Assoc.  Hotel  Plaza,  New  York. 

March  7 — California  Assn.  of  Broadcasters, 
Mark  Hopkins  Hotel,  San  Francisco. 

March  8-10 — Annual  Radio-Tv  Conference 
and  Clinic,  U.  of  Oklahoma,  Norman.  It 
will  be  combined  with  the  Seminar  on 
Station  Operations,  sponsored  by  the 
Oklahoma  Broadcasters  Assn. 

♦March  9-10 — Oklahoma  Broadcasters  Assn. 

seminar  on  FCC  rules  and  regulations, 
Oklahoma  Center  for  Continuing  Education, 
U.  of  Oklahoma,  Norman.  Speakers  will  in- 
clude FCC  Commissioner-designate  Kenneth 
Cox  and  NAB  Executive  Vice  President 
Vincent  Wasilewski. 

March  9  —  American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Adv., 
485  Lexington  Ave.,  New  York. 

March  11 — Florida  Assn.  of  Broadcasters, 
U.  of  Florida  broadcasting  day,  Gainesville. 


DATEBOOK 


*March  11 — Deadline  for  filing  proposed 
findings  in  Grand  Rapids,  Mich.,  ch.  13 
proceedings. 

March  12 — Puerto  Assn.  of  Broadcasters, 
San  Juan.  Howard  Bell,  NAB  vice  presi- 
dent, will  speak. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 

broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn,  Opelousas. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16 — Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 
March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

*March  22-23 — Spring  convention  of  Ar- 
kansas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock.  Speakers  will  be  Blair  Vedder, 
vice  president  and  media  director  of  Need- 
ham.  Louis  &  Brorby  and  Roy  Moore,  spe- 
cial agent,  FBI's  Little  Rock  office. 

March  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

March  23 — Annual  national  convention  of 
Intercollegiate  Broadcasting  System,  New 
York  University. 

March  25-28 — Institute  of  Electrical  &  Elec- 
tronics Engineers,  convention.  New  York 
Coliseum  and  Waldorf-Astoria  Hotel. 

March  26— Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

*March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

*March  29-30— National  Assn.  of  Educational 
Broadcasters  Region  II  conference,  Tampa, 
Fla.;  WEDU-ETV  host  station.  Meetings  and 
banquets  to  be  held  at  WEDU  and  the 
International  Inn.  Work  sessions  on  pro- 
gramming, in-school  instruction,  public  re- 
lations and  graphic  arts. 
March  31-April  3— Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

April  1— Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

April  1-5— Canadian  Assn.  of  Broadcasters 
annual  convention,  Royal  York  Hotel, 
Toronto,  Ont. 

April  3-5— Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
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"Words ,  words ,  words . . . 
all  they  have  to  do 
is  look  at  your  figures" 


"I  like 
your  type! 


No  matter  how  you  spell  it  out,  it  all  adds  up  to  WJXT  as  the  only 
efficient  way  to  reach  the  entire  North  Florida/South  Georgia 
regional  market!  Inside  Jacksonville,  WJXT  delivers  27%  more 
homes.  And  outside  the  Jacksonville  metro  area  WJXT  romps  away 
with  a  record  307  %  more  homes  reached ! 


Represented  by  TuAR  J0S^t 

WJXT  QgP 

JACKSONVILLE.  FLORIDA 

POST-NEWS  WEEK 
STATIONS  a  o.vision  of 

THE  WASHINGTON   POST  COMPANY 


source:  Nov.  1962  NSI,  9  A.M.  to  Midnight 


Two -Way  Radio: 
the  vital  interaction  of  the 
San  Francisco  buying  public  with 
KCBS. . .  more  than  17,000  listeners 
phoned  in  their  questions 
and  opinions  for  broadcast 
last  year.  Interaction  such  as 
this  is  an  adult  response  to 
the  variety  of  thought  and 
information  delivered  by  our 
award-winning  staff  and  by  the 
famous  and  the  fascinating  who 
are  our  guests  ( 2,000  during  1962). 
KCBS  Two -Way  Radio  is  not  mere 
background  sound.  Response  to 
this  foreground  programming  is  so 
great  it  calls  for  a  new 
measurement  of  effectiveness: 
not  sets  in  use,  but  number  of  minds 
engaged.  In  the  San  Francisco  Bay 
Area  your  advertising  gets  the 
attention  it  needs  on 

RADIO  KCBS  ■ 

A  CBS  OWNED  STATION  g 
REPRESENTED  BY  CBS  RADIO  SPOT  SALES  nr 


Hotel,  Santa  Barbara,  Calif. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Ave., 
485  Lexington  Ave.,  New  York. 

April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta. 

April  8 — Oscar  awards  ceremonies,  to  be 
broadcast  on  ABC's  radio  and  tv  networks. 

*  April  11 — Deadline  for  reply  comments  to 
proposed  findings  in  Grand  Rapids,  Mich., 
ch.  13  proceedings. 

April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing.  New 
York  Hilton. 

*April  17 — Deadline  for  reply  comments  on 
FCC's  proposed  fm  allocations  table. 

April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising, 
Hotel  Plaza,  New  York. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting,  Lansing. 

*April  19-20 — Annual  convention,  New 
Mexico  Broadcasters  Assn.,  Alvarado  Hotel, 
Albuquerque.  NAB  President  LeRoy  Collins 
will  be  principal  speaker. 

April  21-25 — Ninety-third  convention  of 
Society  of  Motion  Picture  &  Television 
Engineers,  Traymore  Hotel,  Atlantic  City, 
N.  J. 

April  25-27 — Annual  meeting  of  American 
Assn.  of  Advertising  Agencies,  The  Green- 
brier, White  Sulphur  Springs,  W.  Va. 

April  26 — Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

*April  26 — 15th  anniversary  ball  of  Bedside 
Network  of  Veterans  Hospital  Radio  &  Tv 

Guild.    Plaza  Hotel,  New  York. 

April  26-27 — Virginia  AP  Broadcasters 
meeting,  Executive  Motor  Hotel,  Richmond. 
Awards  in  the  VAPB  newscasting  and  tele- 
casting contests  and  for  public  service  will 
be  presented  on  first  night  at  the  banquet. 

*April  29-May  1 — Assn.  of  Canadian  Ad- 
vertisers, Royal  York  Hotel,  Toronto. 

April  29-May  4 — "Rose  d'Or"  Contest;  May 
20-25,  1963 — Television  Symposium  and  Tv 
Equipment  Exhibition.  The  two  events  are 
part  of  the  Third  International  Television 
Festival  announced  by  The  City  of  Mon- 
treux,  Switzerland.  For  further  informa- 
tion write  to  Box  97,  Montreux. 

MAY 

May  2-5 — American  Women  in  Radio  & 
Television  annual  convention,  Sheraton 
Hotel  Philadelphia.  James  T.  Quirk,  TV 
Guide  publisher,  will  speak. 

May  3 — Indiana  U.  Radio  and  Television 
Department  banquet,  Bloomington,  Ind. 
Julian  Goodman,  vice  president  for  news, 
NBC,  will  be  guest  speaker. 

♦May  5-7 — Television  Programming  Confer- 
ence annual  meeting  (formerly  SWAPDT), 
Royal  Orleans  Hotel,  New  Orleans.  The 
meeting  is  primarily  for  program  execu- 
tives from  Louisiana,  Texas,  Oklahoma  and 
Arkansas.  Those  interested  in  attending 
should  contact:  Jerry  Romig,  520  Royal  St., 
New  Orleans.  Program  details  to  be  an- 
nounced. 

May  9-11 — Seminars  in  editorial,  advertis- 
ing and  circulation,  U.  of  Wisconsin  School 
of  Journalism,  Madison. 

May  11— California  AP  Radio-Tv  Assn. 
meeting,  Anaheim,  Calif. 

May  16-18 — Western  States  Advertising 
Agencies  Assn.  annual  conference,  Riviera 
Hotel,  Palm  Springs,  Calif. 

May  17-19 — Louisiana-Mississippi  AP  Broad- 
casters meeting,  Lafayette,  La. 
May  18 — Florida  AP  Broadcasters  annual 
meeting,  Cape  Colony  Inn,  Cocoa  Beach, 
Fla.  News  panels  in  the  morning,  a  lunch- 
eon, afternoon  tour  of  Cape  Canaveral  and 
an  awards  dinner  at  night. 
May   19-21 — Assn.  of   National  Advertisers, 
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Fly  United  jets 
to  Chicago 


United  is  the  first  choice  of  many  convention  travelers— 
not  just  because  we  offer  more  jets  to  more  U.S.  cities 
than  any  other  airline,  but  because  of  our  special  conven- 
tion services. 

For  example,  United  offers  a  Group  Occupancy  Plan 
that  lets  you  travel  together  as  a  group.  United's  Pas- 
senger Reserved  Air  Freight  lets  you  take  exhibits  and 
display  material  along  with  you  easily  and  economically. 


We'll  even  help  you  with  convention  planning,  if  you  wish. 

Providing  you  with  these  special  services  is  the  natural 
result  of  an  attitude  of  Extra  Care— for  people— that  guides 
everything  we  do  at  United.  For  reservations,  call  United 
or  your  Travel  Agent. 


THE  EXTRA  CARE  AIRLINE 


UNITED 


NATIONAL 
ASSOCIATION 
OF  BROADCASTERS 
41ST  ANNUAL 
CONVENTION 

March  31 -April  4 


Iff 
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Ed  Coughlin,  of  Peters,  Griffin,  Woodward,  passes  the  club  hat  to  Bob. 

Bob  Rowell,  of  F.,  C.  &  B.,  joins  Tricorn  Club 

Our  club  hat  crowns  some  of  the  smartest  market  media  brains  in  the  land. 
Because  they're  the  ones  "in  the  know"  about  North  Carolina's  Golden  Triangle 
Market.  Bob  made  the  club's  exclusive  ranks  by  correctly  answering  this  required 
quiz:  1.  What  is  the  Golden  Triangle  Market?  2.  What  is  North  Carolina's  No.  1 
metropolitan  market  in  population,  households  and  retail  sales?  Answer  to  both: 
the  3-city  Golden  Triangle  of  Winston-Salem,  Greensboro,  High  Point.  He  then 
scored  a  triple  parlay  by  knowing  that  North  Carolina  ranks  12th  in  population. 
But  the  real  money  winner  is  the  marketing  team  that  knows  WSJS  Television  is 
the  No.  1  sales  producer  in  the  No.  1  market  in  the  No.  12  state. 

Source.-  U.  S.  Census. 


WINSTON-SALEM 


TELEVISION 

GREENSBORO  /  HIGH  POINT 


UNITED  PRESS 
INTERNATIONAL 


mm 
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a  smart 

addition 
"to  any 
newsroom. 


spring  meeting,  Waldorf-Astoria  Hotel,  New 
York. 

May  20— Georgia  Radio  Day,  Atlanta  Ad- 
vertising Club,  Atlanta. 

*May  20-22— Electronics  Parts  Distributors 
Show,  Conrad  Hilton  Hotel,  Chicago. 

*May  22 — Annual  spring  managers  meeting, 
New  Jersey  Broadcasters  Assn.,  Rutgers  U., 
New  Brunswick,  N.  J. 

May  27-29— 15th  annual  conference  of  In- 
ternational Advertising  Assn.,  Stockholm, 
Sweden.  Theme  is  "How  to  Sell  in  World 
Markets." 

JUNE 

June  1 — UPI  Broadcasters  of  Illinois,  Hotel 
Jefferson,  Peoria. 

*June  4 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

*June  7-14 — Annual  convention  of  National 
Community  Tv  Assn.,  Olympic  Hotel, 
Seattle. 

June  8-11 — Georgia  Assn.  of  Broadcasters 
annual  convention,  Callaway  Gardens,  Ga. 

*June  11-13 — WAB  Convention,  Jasper  Park 
Lodge,  Alta. 

*June  15-19 — Annual  convention,  Advertis- 
ing Federation  of  America,  Atlanta,  Ga. 

June  18-20 — Annual  convention  of  Elec- 
tronic Didustries  Assn.,  Pick-Congress 
Hotel,  Chicago. 

*June  20-22 — Florida  Assn.  of  Broadcasters 
convention,  Robert  Meyer  Hotel,  Jackson- 
ville, Fla. 

*June  21 — Colorado  AP  Broadcasters  Assn. 
meeting,  Durango,  Colo. 

June  22-27 — Advertising  Assn.  of  the  West 
annual  convention  at  Ambassador  Hotel, 
Los  Angeles.  Junior  conclave,  June  22; 
business  sessions,  June  24-26;  president's 
dinner,  June  26;  golf  tournament,  June  27. 

JULY 

July  10-14— Annual  convention  of  Ameri- 
can Federation  of  Television  &  Radio 
Artists,  AFL-CIO,  Ambassador  Hotel,  Los 
Angeles. 

*July  23-Aug.  1 — Radio  Broadcast  Seminar 
of  Barrington  Summer  Conference,  Bar- 
rington  College,  Barrington,  R.  I.  Lecturers 
include:  Dr.  Eugene  R.  Bertermann,  presi- 
dent National  Religious  Broadcasters;  Ralph 
Brent,  president  Worldwide  Broadcasting; 
Dr.  Clarence  Jones,  chairman  of  board 
World  Radio  Missionary  Fellowship  (HCJB). 

AUGUST 

*Aug.  4-6 — AAB  Convention,  Newfound- 
lander Hotel,   St.  John's. 

Aug.  20-23— Western  Electric  Show  and 
Convention,  San  Francisco;  trade  show  and 
technical  program  at  Cow  Palace,  other 
events  at  midtown  hotels.  Submission  of 
papers  for  the  technical  program  of  the 
convention  are  requested  by  the  committee 
headed  by  Dr.  Jerre  D.  Noe,  director  of 
the  engineering  sciences  division  of  Stan- 
ford Research  Institute.  April  15  is  the  clos- 
ing date  for  submissions.  Authors  should 
send  abstracts  and  summaries  to  Dr.  Noe, 
WESCON  Technical  Program  Chairman, 
Suite  2210,  701  Welch  Road,  Palo  Alto,  Calif. 

*Aug.   27 — Board    of   Broadcast  Governors 

hearing,  Ottawa. 

SEPTEMBER 

*Sept.  10-12 — Fall  conference  of  Electronic 
Industries  Assn.,  Biltmore  Hotel,  New  York. 

*Sept.  11-12 — Annual  fall  convention,  Mich- 
igan Assn.  of  Broadcasters,  Hidden  Valley, 
Gaylord,  Mich. 

*Sept.  13-22 — International  Radio,  Television 
&  Electronics  Exhibition  (FIRATO)  at  the 
R.A.I.  Building  in  Amsterdam.  Live  tv  pro- 
grams will  be  broadcast  from  a  special 
studio  to  be  set  up  at  the  show.  This  will 
be  carried  out  by  the  Netherlands  Tele- 
vision Foundation  in  cooperation  with  Dutch 
tv  channels. 
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who  is  the  nighttime  tiger  of  Omaha  TV? 


KETV  leads  all  Omaha  stations  in  aver- 
age homes  reached  and  share  of  sets-in- 
use,  6:30  p.m.  to  midnight.  ■  Of  the  two 
stations  offering  feature  films  six  nights 
a  week,  KETV  dominates  with  66%  or 
more  of  this  total  movie  audience.  ■ 
When  most  Omahans  watch,  they  watch 
KETV.  Who  says  so?  Both  ARB  (Nov.-Dec, 
1962)  and  Nielsen  (Oct.-Nov.,  1962). 


Call  Harrington,  Righter  &  Parsonu,  Inc.  for  choice  availabilities.  Ben  H.  Cowdery,  Pres.  •  Eugene  S.  Thomas,  V.  P.  &  Gen.  Mgr. 

Omaha  World-Herald  Station 
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LEADS  IN 
SERVICE 


LEADS  IN 
AUDIENCE 


"K"  may  rattle  his  missiles  and  Fidel  harangue  .  .  . 
but  during  February  and  March  most  Hoosiers  will 
be  caught  up  in  the  annual  Hoosier  Hysteria  .  .  .  the 
crowning  of  a  new  high  school  basketball  champion. 
Over  one  and  a  half  million  people  will  see  the 
tournaments  in  person.  Millions  more  will  follow 
the  progress  on  radio.  WIBC  audiences  will  hear  all 
the  action  described  by  Sports  Director  Sid  Collins 
just  as  he  has  done  each  year  since  1947. 


Basketball  is  but  one  of  the  many  popular  features 
heard  on  WIBC.  Sports  reports  plus  thirty-five  daily 
newscasts,  consistent  editorializing,  air  personalities 
with  general  appeal  and  farm  programs  are  com- 
bined in  a  program  format  that  has  earned  for 
WIBC  the  largest  audience  morning,  afternoon  and 
evening  in  Indianapolis  and  Indiana.*  This  huge 
and  loyal  audience  is  available  to  you  .  .  .  the 
national  advertiser! 

*  C.  E.  Hooper,  Inc.,  July,  1962. 
Pulse  Metropolitan  Area  Survey,  October,  1962. 
Pulse  46-County  Area  Survey,  October,  1962. 


2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 


50,000 
WATTS 


WIBC 


The  Friendly  Voice  of  Indiana 


JOHN   BLAIR  &  COMPANY 

National  Representative 


OPEN  MIKE  • 


WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 


Believe  what  you  say 

editor:  Some  of  us  have  spent  years 
telling  ourselves,  our  clients,  our  wives, 
dogs,  cats  and  anyone  who  would  listen 
that  air  media  are  the  most  effective 
methods  of  communication.  For  years, 
we  have  stressed  the  immediacy  of 
news  and  weather  and  sports  on  radio. 
We  have  laid  equal  stress  on  the  visual 
impact  and  vast  audiences  of  television. 

If  this  is  true  at  all,  why  in  the  name 
of  Marconi  have  so  many  stations, 
especially  in  New  York,  treated  the 
newspaper  strike  as  a  major  catas- 
trophy.  .  .? 

I  spent  several  days  in  New  York 
during  the  strike.  I  watched  television 
and  listened  to  the  radio  in  my  hotel 
room  for  hours  on  end.  Television 
kept  showing  comic  strips  and  bragging 
about  its  expanded  news  coverage. 
Other  stations  kept  presenting  colum- 
nists. Radio  stations  expanded  the 
news  and  talked  about  the  newspaper 
strike  as  though  the  end  of  the  literate 
world  was  upon  us.  The  impression 
was  that  without  newspapers,  the  pub- 
lic would  be  devoid  of  news,  comics 
and  feature  writers. 

If  the  radio  or  television  stations 
were  struck,  would  the  newspapers  ex- 
pand their  news  coverage.  .  .?  I  have 
a  big  life-size  picture  of  any  major 
paper  running  front  page  stories  by 
Huntley,  Brinkley,  Edwards,  Colling- 
wood,  etc.,  in  the  event  of  an  air  media 
strike. 

As  an  advertising  man,  I  have  often 
noticed  that  a  promotion  manager  of  a 
station  will  practically  frame  a  two-inch 
newspaper  mention  of  a  show  placed  by 
the  agency  and  pay  little  or  no  atten- 
tion to  the  value  of  his  own  station's 
on-the-air  promotion  spots  for  the  show. 

I  object  strenuously  to  this  seemingly 
inbred  inferiority  complex  of  all  air 
media  for  their  19th  century  competi- 
tor. Print  is  not  king  any  more.  Air 
media  are.  How  can  we  sell  or  use 
them  effectively  if  a  newspaper  strike 
makes  us  look  like  only  newspapers  are 
capable  of  responsible  newscasting,  en- 
tertainments, sportscasting,  advertising 
and  general  coverage? 

Let's  stop  saying  how  powerful  air 
media  are  ...  or  let's  believe  it  our- 
selves.— Marshall  Hawks,  vice  presi- 
dent, Emery  Advertising  Corp.,  Bald- 


'Thanks' 

editor:  With  the  conclusion  of  the 
1963  United  Cerebral  Palsy  campaign, 
we  take  this  opportunity  to  express  our 
sincere  thanks  for  your  publication's 
cooperation  with  our  effort. 

The  space  devoted  by  your  maga- 
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SAN  FRANCISCO 


KFAX 


50,000    WATTS  AM 
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GOES  CONTINENTAL 


"KFAX  purchased  its  complete  50  kw  trans- 
mitting plant  on  a  turn-key  contract  from 
Continental  Electronics. TheType  317B  Trans- 
mitter has  been  in  service  just  over  a  year 
now,  and  we  are  more  than  pleased  with  its 
performance.  Frequency  response  is  excel- 
lent, and  overall  distortion  including  San 
Francisco  studio  equipment  averages  less 
than  2%.  Much  of  our  programming  orig- 
inates at  the  transmitter,  so  the  actual  sound 
we  get  on  the  air  is  even  better  than  reflected 
in  the  overall  performance  curves.  The  trans- 
mitter operates  into  a  four-element  direc- 
tional antenna  with  excellent  stability.  We  like 
the  reasonable  size  of  the  transmitter,  and 
the  accessability  for  servicing.  Continental 
personnel  have  been  thoroughly  cooperative; 
and  this  meant  a  great  deal  to  us  during  the 
construction  phase." 

Roger  L.  Roberts,  Chief  Engineer,  Argonaut  Broadcasting  Co, 


Left  to  right:  Roger  L.  Roberts,  Chief  Engineer,  A.  J.  Krisik,  President,  Argonaut 
Broadcasting  Co.,  inspecting  new  Continental  Type  317B  50  kw  transmitter. 


For  more  information  on  putting  the  sound  of  quality  to  work  in  your  market,  write  or  call: 

CLoT^tLn-£-n.tcLL  SLte^cJMjp-yilXLj^ 

PRODUCTS  COMPANY  •  MAILING  ADDRESS:  BOX  5024  •  DALLAS  22,  TEXAS 
AD  5-1251  •  TELEX  CEPCO  ^^SU BSI  DIARY  OF  LING-TEMCO-VOUGHT,  INC. 
Designers  and  Builders  of  the  World's  Most  Powerful  Radio  Transmitters 

See    Continenral    Electronics    exhibit,    booth    25W,    NAB  Show 
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of  the  audience  in  a 
7- station  metro  market 

It's  true.  The  whooping  big  Hooper 
(*Jan.  thru  Mar.  '62)  taken  in  Lans- 
ing gave  WILS  Radio  63.6%  of  the 
7:00  til  noon  audience  (59.5%  noon 
til  6:00  p.m.). 

Seven  stations  share  a  third  of  the 
audience  (33.2%)  and  "all  others" 
took  3.2%. 


Three  times  the  audience 
of  the  second  largest  local 
station.  More  than  twice 
the  audience  of  all  local 
stations  combined. 

21.0% 

2nd 

STATION 


LANSING  Metro  (3  counties) 

■  14th  in  $  sales  per  household 

■  State  Capitol 

■  Michigan  State  University 

■  Oldsmobile  plus  other  industry 
MID-MICHIGAN'S  BIG 
NO.  1   RADIO  BUY 

RADIO 


ANSING 


1320  (5000  WATTS) 


Representatives: 

Venard,  Torbet  &  McConnell,  Inc. 
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zine  to  the  cause  of  cerebral  palsy 
served  not  only  as  a  means  of  bring- 
ing before  the  public  the.  magnitude  of 
the  cerebral  palsy  problem,  but  was  al- 
so of  invaluable  assistance  to  our  fund- 
raising  effort. — William  Clay  Ford,  Na- 
itonal  Campaign  Chairman,  United 
Cerebral  Palsy  Assns.  Inc. 

Echoes  to  Nashville  sound 

editor:  A  word  of  thanks  for  your  fine 
article  on  the  Nashville  sound.  Since 
going  on  a  country  music  format  the 
first  of  this  year,  WEXL's  mail  pull  is 
now  nearing  the  6,000  letter  mark. 
Sponsor  results  are  the  most  encourag- 
ing in  the  station's  history.  Take  it 
from  our  sales  department,  country  mu- 
sic really  sells  both  sponsor  and  listen- 
ers.— Garnet  Bradley,  WEXL  Detroit. 

editor:  As  president  of  the  Country 
Music  Assn.,  I  would  like  to  take  this 
opportunity  to  thank  you  for  the  won- 
derful layout  country  music  had  in  the 
Jan.  28  issue.  It  was  a  very  fine  job. 
— Gene  Autry,  Country  Music  Assn., 
Nashville. 

editor:  In  the  San  Joaquin  Valley  of 
California  we  have  found  a  wide  ac- 
ceptance of  country  music  with  more 
people  enjoying  it  every  day.  Congratu- 
lations on  your  excellent  report  on 
Nashville,  the  home  of  country  and 
western  music. — Robert  Scholz,  pro- 
gram director,  KEAP  Fresno,  Calif. 

editor:  Your  report  on  Nashville 
sound  is  just  the  thing  to  show  those 
who  make  their  living  in  radio  yet  know 
nothing  about  music  or  the  current 
tastes  of  the  listening  public.  Country 
music  is  not  the  nasal  twang  that  some 
people  think  it  is. — Dale  Eichor,  KMA 
Shenandoah,  Iowa. 

Charges  inconsistency 

editor:  I  find  it  difficult  to  understand 
why  Brooks  Russell,  of  WESR  Tasley, 
Va.,  should  wish  that  the  FCC  had  put 
an  am  grant  freeze  into  effect  in  the 
1940's  (Open  Mike,  Jan.  21). 

Where  would  Mr.  Russell  be  if  they 
had?  WESR  was  granted  on  Jan.  23, 
1958. — David  Watt,  Texan  Stamp  Co., 
Austin,  Tex. 

On  the  Omaha  scene 

editor:  Your  comprehensive  story 
about  the  FCC's  Omaha  programming 
hearing  (Broadcasting,  Feb.  11,  4), 
particularly  that  vignette  regarding  in- 
terested observers,  was  very  interesting. 
Imagine  my  surprise,  however,  when  I 
failed  to  find  mention  that  among  them 
were  two  staff  members  of  the  NAB, 
both  of  whom  were  in  attendance  for 
the  greater  part  of  the  hearing. — Doug- 
las A.  Anello,  National  Assn.  of  Broad- 
casters, Washington,  D.  C. 
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HOW  IS  FREEDOM  WON?  As  the  13  colonies  prepared  to 
fight  for  freedom,  Patrick  Henry  said,  "The  battle,  sir,  is  not  to  the 
strong  alone;  it  is  to  the  vigilant,  the  active,  the  brave." 
These  qualities  are  found  today  in  America's  dynamic  Rural  Electric 
Systems.  When  existing  power  suppliers  refused  to  build  lines  into  the 
countryside,  rural  people  formed  their  own  organizations— coopera- 
tives or  power  districts— borrowed  capital  from  the  Rural  Electrifica- 
tion Administration,  and  built  their  own  electric  systems. 
Today,  nearly  1,000  rural  electric  systems  serve  20  million  people  in 
46  states.  They  have  strengthened  the  entire  economy  by  creating  a 
new,  continuing  billion-dollar-a-year  market  for  electrical  appliances 
and  equipment.  They  help  build  the  areas  they  serve  by  providing 
leadership  in  the  development  of  small  industries,  recreational  and 
other  community  facilities.  The  entire  nation  benefits  as  once- 
depressed  rural  areas  are  revitalized. 

Economic  freedom,  too,  is  won  by  "the  vigilant,  the  active,  the 
brave.  .  .  ." 


AMERICA'S  RURAL  ELECTRIC  SYSTEMS  I mportant  to  the  strength  of  America 
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MONDAY  MEMO 


from  DAVID  V.  PARKER,  vice  president,  20  Mule  Team  Products 


'Death  Valley  Days':  a  33-year  radio-tv  success  story 


Whenever  the  subject  of  our  tele- 
vision series,  Death  Valley  Days,  is 
brought  up  people  almost  invariably  are 
curious  to  know  why  the  program  is 
still  on  the  air  after  so  many  years,  par- 
ticularly when  most  other  programs  fade 
away  in  much  less  time. 

During  its  33  years  on  the  air,  Death 
Valley  Days  has  been  the  envy  of  many 
other  programs  that  have  attempted  to 
emulate  us.  Most  of  them  have  been 
unable  to  overcome  the  fickleness  of  the 
American  viewing  public.  We  at  U.  S. 
Borax  have  always  been  deeply  honored 
that  the  public  elected  to  support  Death 
Valley  Days  through  their  purchase  of 
our  20  Mule  Team  products  and  have 
done  everything  in  our  power  to  main- 
tain this  confidence. 

Authenticity  Pays  Off  ■  Probably  the 
biggest  single  reason  for  the  show's  con- 
sistent popularity  since  1930  on  radio 
and  since  1952  on  television  is  its  un- 
varying authenticity.  This  has  been  a 
"must"  since  the  show's  beginning  for 
which  the  public  has  expressed  its  ap- 
preciation and  confidence.  The  view- 
ing audience  believes  in  our  show  and 
their  confidence  carries  over  to  our 
products.  This  has  resulted  in  steady 
sales  increases.  The  program's  quality 
would  be  our  best  guess  as  to  why  our 
series  has  been  around  since  radio  and 
television's  toddling  days.  It's  real 
Americana,  and  what  better  ingredient 
is  there  to  sustain  the  life  of  a  program? 

The  history  of  this  unique  entertain- 
ment vehicle  began  during  the  infant 
days  of  radio.  During  the  summer  of 
1930,  the  management  of  Pacific  Coast 
Borax  Co.  (now  United  States  Borax  & 
Chemical  Corp.)  requested  the  newly 
established  radio  department  of  Mc- 
Cann-Erickson,  our  advertising  agency 
since  1926,  to  create  a  radio  show 
which  would  tell  authentic  stories  of  the 
old  west,  set  in  and  around  Death  Val- 
ley, where  our  Borax  product  was  origi- 
nally mined. 

Radio  Pioneer  and  Veteran  ■  An  au- 
dition was  held  at  NBC  during  August, 
and  on  Sept.  30,  1930,  the  now  famous 
bugle  call  was  first  heard  on  radio.  Sales 
of  our  consumer  products  showed  an 
almost  immediate  increase  and  we  knew 
before  long  we  had  a  winner.  For  the 
next  two  decades  the  program  ran 
consistently  and  successfully  on  net- 
work radio. 

To  say  that  we  had  a  lot  working  for 
us  when  in  1951  we  decided  to  convert 
our  valuable  radio  property  into  a  tv 
show  would  be  a  gross  understatement. 
We  had  tested  various  media  and  found 
that  the  medium  that  would  afford  us 
the  greatest  sales  increases  for  the  dol- 


lars spent  was  television.  Initially,  we 
wanted  to  use  one-minute  spots  to  carry 
our  advertising  message,  but  late  in 
1951  there  were  very  few  available. 
That  fact,  plus  our  desire  for  national 
coverage,  forced  us,  you  might  say,  into 
spot  tv — but  on  a  program  basis. 

In  Death  Valley  Days  we  had  a  name 
deeply  imprinted  in  the  public's  con- 
sciousness as  representing  good  enter- 
tainment, a  musical  theme  which  was 
linked  closely  with  the  name,  and  a 
well-established  host-narrator,  "The  Old 
Ranger,"  who  was  "real"  to  hundreds  of 
thousands  of  past  listeners. 

A  Tv  Natural  ■  There  were  other  ad- 
vantages, too.  The  show  had  wonder- 
ful photographic  possibilities  in  the  visu- 
al beauty  of  Death  Valley,  as  well  as 
other  outdoor  locations  throughout  the 
west.  There  were  excellent  promotion 
and  merchandising  possibilities  for, 
among  other  things,  the  public  con- 
nected 20  Mule  Team  Borax  products 
with  Death  Valley  Days  and  the  famous 
20  mule  team  was  one  of  the  most 
recognizable  trademarks  in  the  world. 
The  most  important  strength  we  had  in 
our  favor  was  the  fact  that  Death  Valley 
Days  has  an  anthology  format  with  no 
"regular"  personality,  which  can  lead 
to  early  decline  in  popularity. 

Another  asset  was  our  rich  mine  of 
story  material  highly  suitable  for  con- 
version into  tv  dramas.  Last,  but  not 
least,  we  were  most  fortunate  to  have 
Ruth  Woodman,  who  researched  the 
story  material  and  wrote  all  but  a  few 
of  the  original  radio  scripts.  Her  fa- 
miliarity with  the  story  problems  and 
her  writing  experience  were  of  almost 
irreplaceable  value.  All  of  these  factors 
came  into  play  when  we  made  our  final 
decision,  early  in  1952. 

Our  desire  for  national  coverage  of 
the  program  posed  some  problems  be- 
cause in  1952  the  television  networks 


were  limited  regional  hookups,  not  the 
nationwide  affairs  they  are  today.  So  in 
order  to  obtain  national  coverage  we 
bought  spot  time.  Buying  time  was 
quite  a  chore  because  of  the  coverage 
demanded  and  the  shortage  of  prime 
after-dark  time.  The  spot  lineup  was 
spread  all  over  the  nighttime  map,  with 
every  day  in  the  week  included  and  the 
time  segments  ranging  the  gamut  from 
7  to  10:30  p  m.  in  the  62  cities  we 
entered.  This  buying  pattern  remains 
basically  the  same,  even  today. 

Once  we  were  in  a  market  we  had 
little  trouble  in  establishing  ourselves, 
and  by  the  time  competition  did  ap- 
pear we  had  amassed  a  loyal  following 
which  stayed  with  us.  Fortunately  for 
us,  westerns  were  among  and  still  are 
the  most  popular  type  of  tv  entertain- 
ment. So  our  anthology  series  set  in  a 
western  locale,  which  is  closely  identi- 
fied with  our  products,  fared  very  well. 

In  the  beginning,  Dealth  Valley  Days 
was  broadcast  every  other  week.  As 
our  sales  increased,  the  schedule  was 
stepped  up  to  broadcast  each  week  in 
major  markets  until  today  our  program 
is  seen  in  over  102  top  markets  each 
week,  representing  over  92%  of  all  tv 
homes  in  the  country. 

Now  Into  Color  ■  This  year  marked 
another  step  when  we  produced  several 
of  our  Death  Valley  Days  episodes  in 
color.  It  is  our  intention  to  make  cer- 
tain the  show  keeps  pace  with  the  rapid 
and  challenging  growth  of  color  tele- 
vision as  a  medium. 

Personally,  I  see  continued  progress 
for  the  series  in  the  future.  As  long 
as  the  public  enjoys  authentic  dramas 
of  real  people  and  events  of  the  pioneer 
days  and  continues  to  support  our  pro- 
gram by  purchasing  our  consumer  prod- 
ucts, the  20  mule  team  wagons  will  con- 
tinue to  roll  across  the  nation's  tv 
screens. 


David  V.  Parker  is  vice  president  in  charge 
of  the  20  Mule  Team  Products  Dept.  of 
U.  S.  Borax  responsible  for  the  sale  and 
distribution  of  the  company's  household 
and  industrial  maintenance  products.  He 
joined  the  company  as  a  sales  representa- 
tive in  1942.  In  1946  he  was  made  assistant 
to  the  director  of  sales  and  advertising — 
a  position  he  held  until  1952  when  he  was 
named  director.  He  held  this  post  until 
1957  when  he  was  appointed  vice  presi- 
dent of  the  20  Mule  Team  Products  Dept. 
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FAVORITE  THROUGHOUT  MARYLAND  PIMLICO  RACE  TRACK.  BALTIMORE;  SCENE  OF  THE  PREAKNESS 
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MARYLAND'S  ONLY  50,000  WATT  STATION 
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If  you  lived  in  San  Francisco.. 


. .  .you 'd  be  sold  on  KRON-TV 
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WHAT  PEOPLE  REALLY  THINK  OF  TV 

■  Deepest  look  yet  at  tv  audience  finds  everybody  watching 

■  Some  feel  guilty  about  time  they  spend,  but  go  on  viewing 

■  Entertainment  is  what  they  want;  commercials  cause  unrest 


The  most  painstaking  study  of  tele- 
vision viewer  attitudes  ever  offered  to 
programmers  and  advertisers  is  being 
published  this  month,  after  three  years 
of  field  work,  tabulation  and  analysis. 

It  is  The  People  Look  at  Television,  a 
422-page  book  reporting  on  a  study 
undertaken  by  the  Bureau  of  Applied 
Social  Research  of  Columbia  U.  The 
profile  that  emerges  depicts  the  Ameri- 
can viewer  as  grateful  for  the  blessings 
television  brings  into  his  home  but 
inclined  to  wish,  when  he  feels  required 
to  justify  his  devotion  to  his  set,  that  the 
programs  would  do  a  little  more  to  in- 
form and  educate  him — in  an  entertain- 
ing way. 

The  study  is  a  major  research  project 
carried  out  to  find  who  watches  tv,  and 
how  and  when  and  why.  It  was  financed 
by  a  $135,000  grant  from  CBS,  whose 
president,  Frank  Stanton,  first  proposed 
such  a  project  in  1955.  The  field  work 
was  conducted  by  the  National  Opinion 
Research  Center  at  the  U.  of  Chicago 
and  by  Elmo  Roper  Assoc.  The  book 
is  being  published  by  Alfred  A.  Knopf, 
New  York  ($7.95). 

The  People  Look  at  Television,  which 
presents  the  "key  findings"  of  the  study, 
was  prepared  by  Gary  A.  Steiner,  asso- 
ciate professor  of  psychology  at  the  U. 
of  Chicago's  Graduate  School  of  Busi- 
ness, who  headed  the  research  project. 
The  book's  three  parts  treat  the  viewer's 
reaction  to  television  as  a  medium,  to 
tv  viewing  as  an  activity  and  to  tv  pro- 
grams and  commercials. 

Its  major  findings: 

■  There  are  two  predominant  viewing 
types:  (1)  The  "average  American" 
viewer,  who  has  become  almost  depen- 
dent on  his  television  set  for  relaxation 
and  entertainment;  who  accepts  its  of- 
ferings uncritically  and  in  some  cases 
with  extreme  enjoyment,  and  who 
wishes  vaguely  that  tv  programs  could 
be  more  informative  and  educational, 
and  yet  entertaining.  (2)  The  "average 
non-average"  viewer,  who  is  more  so- 
phisticated, better  educated  and  in  a 
higher  socio-economic  group,  who  also 
watches  tv  for  relaxation  and  entertain- 
ment and  has  his  favorite  programs,  but 
who  is  likely  to  be  more  critical  of  tele- 


vision "in  general"  and  more  concerned 
with  selective  viewing. 

Dr.  Steiner  adds  his  own  "conjectures 
and  opinions,"  reached  after  making  the 
study.  Clearly  labeled  as  separate  from 
the  study  itself,  Dr.  Steiner's  views  nev- 
ertheless place  the  study  in  perspective 
with  the  present  FCC  policies  and  the 
differing  approaches  involving  television 
programming. 

He  concludes  that: 

■  Those  who  are  concerned  about 
what  television  does  to  or  for  the  viewer 
will  have  to  consider  the  two  philoso- 
phies under  which  tv  programming 
might  be  dispensed:  the  "cultural  de- 
mocracy" concept  by  which  the  public 
would  be  provided  the  kind  of  programs 
it  prefers,  with  audience  approval  the 
principal  factor  in  determination;  and 
the  Platonic  approach  by  which  viewers 
would  be  provided  only  those  programs 
"good"  for  them  (informative,  educa- 
tional, esthetic,  inspirational),  as  deter- 
mined by  those  considered  qualified  and 
authorized  to  pass  judgment  on  what 
ought  to  be  and  what  ought  not  to  be 
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shown.  Dr.  Steiner  leans  toward  the 
"cultural  democracy"  view. 

Large  Sample  ■  The  CBS-initiated 
study  was  based  on  a  national  survey 
of  2,497  adult  viewers  (18  to  70)  in 
widespread  parts  of  the  country.  (Of 
the  2,497  respondents  interviewed,  207 
reported  no  tv  set  in  their  homes;  the 
71  of  these  who  said  they  "never  watch" 
tv  were  subtracted  from  the  total  to 
leave  2,427.)  Also  included  in  the 
project  was  an  additional  study  of  300 
viewers  in  the  metropolitan  New  York 
area,  conducted  as  a  check. 

In  the  national  survey,  the  National 
Opinion  Research  Center  and  the  Roper 
organization  each  interviewed  approxi- 
mately 1 ,250  adults  in  their  homes  dur- 
ing March  and  April  1960.  The  inter- 
views were  conducted  in  537  small  areas 
in  both  metropolitan  and  non-metro- 
politan regions,  selected  to  offer  a  rep- 
resentative mixture  of  geographic,  demo- 
graphic, economic  and  social  character- 
istics. 

The  NORC  and  Roper  interview 
techniques  and  methods  were  somewhat 
similar  and  so  were  the  results,  though 
arrived  at  separately.  Both  organiza- 
tions took  precautions  to  interview  a 
heavy  proportion  of  evening  and  week- 
end viewers  as  well  as  the  daytime 
viewer  represented  by  the  housewife.  A 
specified  portion  of  the  NORC  residents 
were  Negroes. 

In  thoroughness,  scope  and  ambition, 
the  CBS-supported  project  outclasses  all 
other  research  in  the  field.  The  only 
project  remotely  approaching  it  was  a 
study  of  the  television  audience  con- 
ducted in  nine  major  U.S.  cities  by  So- 
cial Research  Inc.,  Chicago,  for  Camp- 
bell-Ewald  Co.,  Detroit  agency  (Broad- 
casting, May  1,  1961).  Both  took  ex- 
haustive surveys  of  viewer  attitudes  to- 
ward tv  and  its  programs:  and  both 
stressed  how  the  viewer's  attitudes  to- 
ward television  are  largely  determined 
by  his  socio-economic  and  educational 
background.  Both  were  based  on  inter- 
views made  in  the  spring  of  1960. 

But  the  differences  in  methods,  find- 
ings and  conclusions,  where  they  could 
be  compared,  were  even  more  pro- 
nounced. (The  findings  in  the  Campbell- 
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question  I4/I5A-B  "What  are  some 
of  your  favorite  programs— those 
you  watch  regularly  or  whenever  you 
get  a  chance?" 

question  23A-B  "What  kind  of  programs 
don't  you  care  for  at  all?" 
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SUM  MA  RY: 
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•Respondents  who  mcniion  programs  in  the  same  category  in  response  to  both  questions 


The  dilemma  of  programmers  is 
pointed  up  in  this  chart:  a  program 
that  pleases  one  viewer  stands  a 
good  chance  of  displeasing  an- 
other (except  news  and  religious 
programs,  which  have  no  admitted 
objectors).    In  leading  categories 


Ewald-financed  study  obviously  were 
intended  to  help  the  agency  in  its  media 
decisions  and  media  use.) 

The  Campbell-Ewald  study  used  a 
sample  of  255  persons  living  in  major 
U.S.  cities,  interviewed  by  Social  Re- 
search Inc.  researchers.  The  CBS- 
backed  study  consisted  of  interviews  of 
2,427  persons,  in  both  metropolitan 
and  non-metropolitan  areas,  and  the  di- 
vision of  interviewing  between  NORC 
and  Roper,  even  though  methods  were 


there's  close  balance  between 
those  who  like  and  those  who 
dislike;  in  several  others  more 
"don't  care"  than  do  care.  Chart 
is  adapted  from  one  in  "The  Peo- 
ple Look  at  Television,"  subtitled 
"a  study  of  audience  attitudes." 


similar,  could  be  considered  as  a  check 
of  one  organization's  accuracy  against 
the  other's. 

Interest  Gain  ■  Whereas,  the  1961 
report  found  the  average  viewer  to  be 
jaded  and  bored  with  tv  and  ready  to 
seek  solace  from  other  media,  the  cur- 
rent report  finds  no  such  trend  away 
from  tv,  in  fact,  more  interest  than  ever, 
and  a  general  contentment  with  pro- 
gramming itself. 

(It  may  be  fairly  said  that  the  current 


report  has  the  advantage  of  20  months' 
hindsight  in  actual  conclusions  drawn 
from  findings  about  the  viewer's  atti- 
tudes toward  tv.  Both  studies,  for  in- 
stance, reported  viewer  demands — and 
a  corresponding  trend — toward  more 
light  entertainment  such  as  comedy,  and 
the  return  of  the  Gleasons,  Caesars,  etc. 
In  the  Campbell-Ewald  document  this 
was  more  of  a  prediction;  in  the  current 
report,  a  statement  of  fact.) 

Whereas,  the  earlier  report  could  only 
surmise,  from  findings,  that  actual  view- 
ing does  not  always  coincide  with  the 
attitudes  about  tv  expressed  by  viewers, 
especially  the  better-educated,  higher- 
income  viewers,  the  current  report  in- 
dicates this  condition  actually  exists, 
based  on  its  checks  of  the  ARB  diaries. 

The  earlier  report  examined  the  vari- 
ous types  of  programs  and  viewers'  atti- 
tudes toward  them,  but  there  was  no  at- 
tempt to  define  the  elements  that  consti- 
tute a  "public  service"  program;  there 
was  no  discussion  of  whether  program 
content  should  be  determined  by  the 
response  of  the  viewers  (and  therefore, 
advertisers)  or  by  the  decisions  of 
others  based  on  what  is  "good"  for  the 
public;  there  was  no  discussion  of  pro- 
gram "balance"  (percentages  of  "public 
service"  vs.  other  types  of  programs). 
The  current  report  discusses  all  these 
issues,  though  Mr.  Steiner  labels  them 
as  his  personal  conjectures  and  opinions. 

Average  Viewer  ■  Here  is  a  profile 
of  the  "average  American"  viewer  as 
sketched  by  the  study's  findings: 

He  spends  hours  with  tv  daily  and 
finds  it  relaxing,  pleasant  and  an  inte- 
gral part  of  his  life,  well  worth  its  sub- 
stantial costs.  Its  advantages  are  easier 
to  see  than  the  activities  it  replaced  and 
its  advantages  for  his  children  outweigh 
the  dangers  and  problems  involved. 

He  has  come  to  depend  on  daily,  rou- 
tine viewing  and  he  is  no  longer  over- 
whelmed by  what  he  sees.  He  thinks 
the  programs  are  good  and  some  es- 
pecially so.  He  feels  no  lack  of  specific 
kinds  of  programs  and  is  aware  of  no 
"imbalance";  he  watches  what's  avail- 
able. He  recalls  some  serious  tv  dramas, 
but  remembers  especially  tv's  comedy 
stars;  his  favorites  therefore  are  likely  to 
be  in  the  "action"  and  "comedy-variety" 
categories,  relaxation  and  entertainment, 
which  tv  gives  him  in  plenty. 

He'd  like  tv  to  be  more  informative 
and  educational,  but  not  without  enter- 
tainment; except  for  the  day's  news  and 
the  weather  he  rarely  tunes  in  serious 
and  informative  public  affairs  shows, 
even  when  he's  watching. 

And.  in  fact,  he  considers  tv  tops  in 
entertainment.  He  turns  to  the  news- 
paper for  more  important  local  and 
other  happenings.  He  likes  radio  for 
quicker,  capsule  summaries  and  maga- 
zines for  limited,  specialized  interests, 
but  tv  is  what  he  prefers  for  relaxation 
and  diversion.  It  seems  unlikely  that 
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Program  Composition : 
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How  closely  what's  offered  coin-  relation.  One  notable  exception,  as 
cides  with  what's  available  is  in-  shown:  regular  news  shows  repre- 
dicated  in  this  chart,  based  on  sented  20%  of  the  programs  avail- 
study  conducted  for  prime-hour  able  but  totaled  29%  of  the  pro- 
periods  among  ARB  diarists  in  grams  watched  by  the  average 
New  York.  Conclusion:  by  and  viewer.  From  "The  People  Look  at 
large  there's  reasonably  close  cor-  Television." 


any  home  medium  will  replace  it  in 
this  regard. 

He  is  of  the  opinion  there's  too  much 
violence  on  tv,  but  feels  the  broadcaster 
should  take  the  blame,  not  the  parent 
of  the  child  viewer.  He  doesn't  feel 
parents  should  have  to  screen  the  pro- 
grams the  youngsters  watch,  especially 
since  parents  often  benefit  from  the 
time  children  spend  with  tv. 

Critical  of  Commercials  ■  He  thinks 
there  are  too  many  commercials  (see 
story  page  30),  especially  those  that  are 
boring,  repetitious  and  irritating,  and 
he  wishes  those  in  charge  would  do 
something  to  improve  the  situation. 

But  his  real  worry  comes  from  his 
guilt  feeling  at  the  amount  of  time  he 
|  "wastes"  watching  tv  during  his  leisure 
hours  (and  perhaps  for  women,  during 
■  "working  hours"),  "doing"  nothing  but 
relaxing,  and  it  arouses  some  ambival- 
ence in  him  toward  the  medium.  To 
active  Americans,  tv  watching  is  not  as 
easy  to  justify  as  golf  ("healthful"), 
reading  ("admirable"),  sleep  ("restora- 
tive"). "The  average  viewer,"  the  re- 
port sums  up,  "would  not  give  it  (tv) 
up  if  he  could — as,  of  course,  he  could 
if  he  wanted  to." 

When  the  set  breaks  down,  he  loses 
no  time  getting  it  back  into  working 
order.  This  "average  American"  viewer 
has  no  more  than  a  high  school  edu- 
cation, an  annual  income  of  less  than 
$8,000,  and  he  accounts  for  more  than 
three  quarters  of  all  tv  homes  and  a 
still  higher  percentage  of  the  effective 
audience  at  any  given  time  because  he 
watches  more. 

And  here  is  a  sketch  of  the  "average 
non-average"  viewer  composite  arrived 
at  in  the  study's  findings: 

He  has  a  higher  education,  a  higher 
income  and  is  more  cosmopolitan  and 
sophisticated.  In  many  ways  he  is  like 
the  average  viewer,  but  there  are  no- 
table exceptions.  He  is  generally  nega- 
tive in  talking  about  tv,  and  though 
he  finds  the  same  basic  satisfactions 
in  it  as  does  the  average  viewer,  he  is 
more  concerned  about  its  "costs"  to 
him. 

Quick  to  Praise  ■  Like  the  average 
viewer,  he  turns  to  tv  mainly  for  relaxa- 
tion and  entertainment.  He  has  more 
alternative  sources  of  serious  informa- 
tion, especially  magazines,  but  when  he 
watches  television  he  selects  informa- 
tive programs  from  what  is  available. 
He,  too,  remembers  fondly  the  comic 
greats  of  past  seasons  and  wants  to 
see  them  return.  He  watches  a  lot  of 
tv,  a  bit  less  than  average,  but  still 
quite  a  bit.  He  is  quicker  to  praise  his 
favorite  programs  than  the  average 
viewer. 

But  he's  less  satisfied  with  tv  and  its 
programs  "in  general,"  and  is  likely  to 
emphasize  the  issues  of  "productive" 
programming  and  selective  viewing.  He 
may  claim  he's  more  selective  than  he 


is,  but  probably  no  more  than  he  would 
like  to  be.  He  is  attracted  to  specific, 
outstanding  dramatic  programs,  but 
these  account  for  only  a  small  share  of 
his  viewing,  which  is,  like  the  average 
viewer,  devoted  mostly  to  light  enter- 
tainment. 

Though  he  calls  for  more  informative 
television  (it's  his  No.  1  complaint 
about  tv),  he  apparently  doesn't  want 
more  like  the  present,  for  he  takes  little 
advantage    of    informative  programs 


available  on  commercial  channels  and 
still  less  of  those  on  educational  tv 
outlets.  He  often  lists  current  informa- 
tional shows  as  his  favorites,  but  has 
little  to  suggest  when  asked  for  spe- 
cifics. 

Although  his  answers  are  made  partly 
because  he  feels  they're  expected  of  a 
well-educated,  sophisticated  respondent, 
there  seems  to  be  some  indication  he's 
concerned  with  the  social  and  cultural 
implications  of  so  much  television  and 
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Wanted:  shorter,  funnier,  fewer  commercials 


Advertisers  who  would  have  their 
commercials  better  liked  should  try 
making  them  more  entertaining  and 
informative,  less  aggressive  and  dis- 
tasteful— and  shorter  and  fewer  and 
less  interruptive  of  the  programming 
in  which  they  appear. 

This  advice  attempts  to  crowd  into 
a  one-sentence  lesson  a  solution  to 
the  main  things  that  viewers  think 
are  wrong  with  tv  commercials,  as 
detailed  in  The  People  Look  at  Tele- 
vision, the  massive  study  conducted 
by  the  Bureau  of  Applied  Social 
Research  of  Columbia  U.  (see  page 
27). 

The  study's  examination  of  viewer 
attitudes  toward  commercials  reports 
that,  unlike  programming,  which  is 
not  a  source  of  widespread  dissatis- 
faction, commercials  do  frequently 
rub  people  the  wrong  way  and  prob- 
ably displease  almost  everyone  at 
one  time  or  another,  for  one  reason 
or  another. 

System  Okay  ■  But  this  dissatisfac- 
tion is  not  nearly  enough  to  make 
people  want  to  replace  commercial 
broadcasting  with  a  non-commercial 
system,  the  report  continues,  though 
it  notes  that  the  study  did  not  explore 
the  alternatives  deeply. 

It  did  find  that  three-fourths  of  the 
people  felt  that  "commercials  are  a 
fair  price  to  pay  for  the  entertain- 
ment you  get,"  and  that  more  than 
half  said  they  would  not  want  tv 
without  commercials. 

Nor  does  it  reflect  itself  in  any 
impressive  desire  for  pay  television, 
either  as  an  alternative  or  as  an  ad- 
junct to  the  present  system,  the  re- 
port asserts.  A  total  of  31%  voted 
for  a  trial  of  pay  tv  at  50  cents  per 
program  if  additional  stations  would 
be  used;  20%  if  some  of  the  existing 
stations  were  to  be  used.  A  flat  22% 
favored  a  trial  at  $1  per  program  no 


matter  which  stations  might  be  in- 
volved. 

Better  programming,  rather  than 
the  absence  of  commercials,  is  the 
advantage  of  pay  tv  mentioned  most 
frequently  by  viewers  with  high 
school  education  or  better,  but  at  the 
grade-school  level  it  is  the  other  way 
around,  although  just  barely. 

Best  Feature  ■  The  most-liked  fea- 
ture of  commercials  is  their  enter- 
tainment value  (mentioned  by  38% ). 
Next  comes  the  information  they 
offer  (22%),  with  "they  pay  for 
television"  in  third  place  with  18% 
(see  table  for  details).  But  "per- 
haps the  most  significant  entry"  in 
this  compilation,  the  report  con- 
cludes, is  the  showing  that  more  than 
one-fourth  (28%  )  indicated  they  like 
"nothing"  about  commercials. 

In  the  most-disliked  category  (see 
table  for  details),  "content"  and 
"timing"  shared  top  billing  (48% 
each).  "Timing,"  which  includes 
length,  frequency  and  interruption 
of  programs,  produced  more  an- 
noyance among  viewers  with  high- 
school  education  than  among  those 
with  more  or  less.  Complaints  about 
"content"  rose  steadily  with  school- 
ing. 

The  report  finds  a  dilemma  in  the 
problem  of  "interruptive"  commer- 
cials: 

"This  problem  is  .  .  .  largely  un- 
related to  the  'quality'  of  the  com- 
mercial; perhaps  even  positively  asso- 
ciated with  program  quality.  An 
entertaining  or  informative  commer- 
cial still  disturbs  at  a  critical  program 
moment,  and  good  programs  are 
more  likely  to  be  engrossing  than 
bad. 

"Under  the  present  placing  of 
commercials,  then,  better  commer- 
cials would  not  diminish  this  annoy- 
ance,  and  better  programs  might 


make  it  worse." 

Study  Needed  ■  The  various  com- 
plaints about  "content" — bad  taste, 
misleading  claims,  "symbolic  assaults 
on  the  viewer's  body,"  condescension 
toward  the  viewer,  etc. — suggest  to 
Dr.  Gary  Steiner,  author  of  the  re- 
port, "a  new  line  of  inquiry  for  ad- 
vertising research." 

Such  an  inquiry,  he  ventures, 
would  not  seek  to  determine  the  con- 
sumer's image  of  the  advertised 
brand,  which  is  frequently  explored. 
Rather,  it  would  try  to  determine 
"the  brand's  consumer  image  as  per- 
ceived by  the  consumer  himself."  In 
other  words,  "what  does  the  message 
communicate  to  the  viewer  about 
how  he  is  seen  and  regarded  by  the 
advertiser?" 

Some  commercials  that  flout  the 
cardinal  rule  about  "flattering  the 
prospect"  undoubtedly  have  been 
among  the  most  successful,  he  says, 
"but  when,  why  and  how  such  ap- 
peals work — and  at  what  long-term 
cost — are  issues  worthy  of  investi- 
gation." 

The  report  summarizes  "favorite" 
and  "most  objectionable"  commer- 
cials as  follows: 

"The  favorites  tend  to  come  from 
beer  (amusing),  food  (entertaining 
and  informative),  and  automobile 
(news)  commercials.  Certain  drugs 
and  patent  medicines  are  far  and 
away  the  most  objectionable  (exag- 
gerated, in  bad  taste,  repetitive),  fol- 
lowed by  cigarettes  (exaggerated, 
silly),  undergarments  (in  bad  taste), 
and  toothpaste  (exaggerated,  repeti- 
tive). Laundry  soaps,  cleaners  and 
cosmetics  each  produce  sizeable  re- 
actions in  both  directions;  these  cat- 
egories are  undoubtedly  too  broad 
and  hide  differences  within  them." 

In  more  detail,  the  report  shows 
that  when  asked  to  give  examples  of 


its  use  for  "escape"  among  the  masses. 
Thus,  he  reasons,  the  country  needs 
more  informative  and  educational  tv 
programs,  not  for  him,  but  for  the  com- 
mon good  when  adopted  by  others. 

Seeks  Justification  ■  He  also  thinks 
in  large  numbers  that  programs  can  be 
both  enjoyable  and  intellectually  satis- 
fying. He  wants  to  justify  the  time  he 
spends  with  tv  by  learning  something 
worthwhile  to  him.  The  mere  fact  that 
he  has  alternatives  to  television  may 
make  him  dissatisfied  with  the  seduc- 
tive "influence"  of  television,  the  easier 
time-killer. 

The  big  difference  between  the  two 
groups,  the  study  says,  is  not  so  much 
in  how  they  use  it,  but  in  how  they 


feel  about  it.  Thus: 

"What  the  majority  accepts  as  a 
legitimate  use  of  television,  the  minor- 
ity may  think  of  as  abuse  of  it  (or 
its  abuse  of  them).  The  mass  audience 
is  more  likely  to  thank  tv  for  keeping 
those  in  the  family  together,  physically; 
the  class  viewer  is  more  apt  to  blame 
it  for  keeping  them  apart,  socially.  The 
large  segment  concentrates  on  the  help 
it  gives  them  in  keeping  their  children 
out  of  mischief;  the  small,  on  the  fact 
that  it  (also)  keeps  them  out  of  books 
or  bed." 

The  average  and  non-average  viewers 
are  at  least  as  concerned  with  how  they 
watch  television  as  what  they  watch, 
and  so  are  the  popular  critics  and  ob- 


servers, the  report  says.  This  concern 
does  not  deny  the  significance  of  pro- 
gramming, however,  for  the  actual  use 
of  tv  influences  programming  by  de- 
termining what  is  most  popular.  But 
to  understand  the  popular  praise  and 
criticism  of  tv,  they  must  be  read 
against  the  criteria  the  public  actually 
applies,  both  that  expressed  willingly 
and  that  not  readily  admitted. 

Dr.  Steiner,  in  his  discussion  of  "cul- 
tural democracy"  of  tv  programs  (re- 
sponse to  audience  demands)  versus 
the  argument  that  what  the  public  wants 
is  irrelevant,  quotes  FCC  Chairman 
Newton  N.  Minow  and  New  York  Times 
columnist  Jack  Gould  as  stating  the 
latter   view,   and   Sir   Robert  Fraser, 
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totals. 

which  show   %  of 

respondents 

mentioning 

any    (one  or 

which  show  %  of  respondents  mentionin 

g  any  (one  or  more) 

more)  of  the  subordinate  categories. 

of  the  subordinate  categories. 

tv  advertising  they  like  "best"  or 
consider  "worst,"  the  viewers  gave 
responses  which  were  assembled  into 
categories  as  follows: 

Mentions  Mentions 

As  As 

Category                    "Best"  "Worst" 

Beer,  wine                      187  82 

Foods,  soft  drinks,  gum    173  54 

Automobiles                     124  40 

Laundry  soap,  detergent, 

cleanser                       84  102 

Deodorants,  cosmetics, 

hair  prods                   55  80 

Cigarettes,  cigars, 

tobacco                       51  110 

Industrial  organizations  ..     36  1 


Home  appliances    34  4 

Toilet  soap,  shampoo  ....  29  29 

Drugs,  patent  medicines  25  158 

Tooth  paste    18  44 

Gas  and  oil  products  ....  14  5 

Undergarments,  bras,  etc.  7  39 

Other    136  80 

The  report  offers  this  conclusion 
on  "content": 

"The  specificity  of  praise  and  criti- 
cism regarding  the  content  of  com- 
mercials indicates  the  difference  in 
acceptability  among  the  various  ap- 
proaches presently  being  used.  In 
one  sense,  this  should  encourage  and 
challenge  those  who  wonder  whether 


commercials  can  be  improved. 

"Clearly,  commercial  content  per 
se  is  not  objectionable.  Some  are 
good  and  some  are  bad;  and  viewers 
pretty  well  agree  on  which  is  which, 
and  why.  None  of  this,  of  course, 
speaks  to  effectiveness;  'good'  and 
'bad'  here  means  only  'liked'  and 
'disliked'  and  perhaps  that  distinction 
is  at  the  root  of  the  problem. 

"The  point,  however,  is  that  adver- 
tising agencies — unlike  program  pro- 
ducers— would  face  relatively  few 
dilemmas  if  their  object  were  only  to 
please  their  audience." 


head  of  the  Independent  Television  Au- 
thority, which  administers  the  commer- 
cial tv  system  in  the  United  Kingdom, 
speaking  for  the  former. 

Weak  Link  ■  The  report  concludes 
that  the  weak  link  in  the  arguments 
of  those  who  favor  control  of  television 
is  that  viewers  cannot  be  forced  to 
watch  the  programs  supposedly  bene- 
ficial to  them,  and  they  will  prefer  en- 
tertainment programs  to  enlightening 
ones. 

Looking  at  the  "public  service"  versus 
"entertainment"  argument,  Mr.  Steiner 
charges  that  the  government  "in  effect 
tithes  the  [tv]  industry:  for  10%  de- 
voted to  Caesar,  it  allows  90%  to  be 
devoted  to  Circus.  The  industry  may 


entertain  most  of  the  time  so  long  as 
it  also  provides  a  share  of  'public  serv- 
ice.' " 

Dr.  Steiner  begs  to  differ  with  the 
FCC's  definition  of  "public  service"  pro- 
grams as  news  coverage,  informational 
programming,  and  religious  or  secular 
editorializing.  The  FCC  and  "other 
evaluators"  of  broadcaster  performance 
must  recognize  entertainment  as  "a 
legitimate  and  perhaps  most  significant 
'public  service.'  "  There's  serious  ques- 
tion as  to  which  does  the  most  good 
within  the  "civic  objectives"  sought, 
especially  if  the  size  of  audience  is  con- 
sidered, he  says. 

In  other  words,  he  says,  if  broad- 
casters are  to  be  evaluated  on  how  well 


they  serve  the  public,  the  FCC  might 
expand  consideration  to  the  whole 
schedule,  for  entertainment  shows  do 
many  of  the  things  the  public  service 
shows  are  supposed  to  do,  and  do  them 
better;  and  "good,  enriching"  entertain- 
ment may  be  the  most  important  pub- 
lic service  performed  by  tv. 

Dr.  Steiner  challenges  those  who 
raise  the  question  of  "balance"  in  tv 
programs.  Suppose,  he  said,  that  there 
are  only  two  audience  segments,  A  and 
B,  and  two  types  of  programs,  a  and 
b,  and  that  A  will  watch  only  a  and  B 
only  b.  Suppose,  further,  that  A's  out- 
number B's  by  three  to  one,  and  that 
A's  usually  watch  twice  as  much  tv. 

How  to  Balance  ■  Now.  he  asks,  what 
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would  a  perfectly  balanced  schedule 
look  like?  Should  there  be  equal 
amounts  of  "a"  and  "b"  so  every  audi- 
ence member  has  an  equal  chance  to 
be  served?  Should  there  be  three  times 
as  much  "a"  because  it  has  three  times 
the  potential  audience?  Or  twice  as 
much  on  the  grounds  that  each  "a"' 
consumer  has  twice  the  appetite?  Or 
should  it  be  sixfold  over  "b"  to  take 
both  of  these  differences  into  account? 

Of  course,  in  real  life  the  A's  will 
watch  some  "b,"  and  vice  versa.  "But 
the  chances  are  not  the  same:  for  ex- 
ample, the  college-educated  watch 
comedy  or  adventure  far  more  fre- 
quently than  the  barely  literate  will 
tune  to  heavy  information.  In  some 
cases,  then,  the  first  choice  for  one 
segment  is  a  close  second  for  another; 
while  the  preferred  fare  of  the  second 
may  be  entirely  uninteresting  or  incom- 
prehensible to  the  first." 

Uses  a  Factor?  ■  Should  the  different 
uses  these  segments  make  of  tv  be  a 
factor?  Such  problems  usually  are  left 
to  the  free  market,  he  said,  and  "that 
giant  computer"  decides  what  shall  be 
produced  and  in  what  quantities. 

Some  argue,  he  says,  that  the  free 
market  system  of  balance  is  not  work- 
able because  in  tv  a  limited  resource 
is  allocated  to  a  limited  number  of  li- 
censed producers  or  distributors,  who 
sell  not  directly  to  the  public,  but  to 
advertisers.  If  balance  cannot  be  defined 
as  the  result  when  the  present  system  is 
simply  left  alone,  then  it  seems  to  rest 
with  those  talking  about  program  bal- 
ance to  "state  precisely  what  they  mean, 
and  how  they  know,"  he  says. 

Dr.  Steiner  deals  a  telling  blow  to 
advocates  of  mandatory  educational-in- 
formational programs  with  this  quota- 
tion from  Sir  Robert  Fraser: 

"If  you  decide  to  have  a  system  of 
people's  television,  then  people's  tele- 
vision you  must  expect  it  to  be  .  .  . 
and  it  will  reflect  their  likes  and  dis- 
likes, what  they  can  comprehend  and 
what  is  beyond  them.  Every  person  of 
common  sense  knows  that  people  of 
superior  mental  constitutions  are  bound 
to  find  much  of  television  intellectually 
beneath  them.  If  such  innately  fortunate 
people  cannot  realize  this  gently  and 
with  good  manners,  if  in  their  hearts 
they  despise  popular  pleasures  and  in- 
terests, then,  of  course,  they  will  be 
angrily  dissatisfied  with  television.  But 
it  is  not  really  television  with  which 
they  are  dissatisfied.  It  is  with  people." 

The  People  Look  at  Television  in- 
cludes a  foreword  by  Bernard  Berelson, 
director  of  the  Bureau  of  Applied  So- 
cial Research,  who  reviews  the  back- 
ground and  also  expresses  his  gratitude 
to  Dr.  Stanton  and  CBS  for  underwrit- 
ing the  study  and  "allowing  the  bureau 
full  freedom  in  its  planning  and  execu- 
tion." 

There  also  is  an  afterword  by  Paul 
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Question:  How  do  you  compare  tv  with 
the  other  major  media? 

Television 


Is  the  most  entertaining  68% 
Creates  the  most  interest  in 

new  things  going  on  56 

Seems  to  be  getting  better  all  the  time  49 

Has  the  hardest  job  to  do  45 

Radio 

Brings  you  the  latest  news  most  quickly  57% 
Newspapers 

Gives  the  most  complete  news  coverage  59% 

Does  the  most  for  the  public  44 

Magazines 

Is  the  least  important  to  you  49% 

Does  the  least  for  the  public  47 


None 

Seems  to  be  getting  worse  all  the  time  35% 

These  results  from  the  entire  sample 
show  that  the  public  does  not  praise 
or  damn  any  medium  in  toto. 

Question:  As  far  as  you  are  concerned, 
where  is  the  greatest  room  for  improve- 
ment in  television  programs? 

Education 

Col.  and 

All    G.S.  H.S.  Beyond 


Should  be  more  or  better: 


information,  news 

education 

23% 

10% 

22% 

41°/ 

drama 

8 

4 

7 

13 

music 

7 

4 

7 

10 

comedy,  variety 

6 

3 

6 

9 

religion 

children's  shows 

4 

8 

4 

3 

4 

3 

3 

6 

westerns 

4 

3 

4 

4 

other 

15 

13 

16 

16 

Should  be  fewer 

westerns 

19 

16 

20 

18 

crime 

8 

7 

8 

9 

other 

8 

6 

9 

9 

General 

too  much  violence 

13 

14 

13 

12 

higher  level 

7 

1 

6 

18 

more  variety 

6 

2 

7 

7 

bad  taste 

4 

4 

6 

1 

more  realism. 

honesty 

4 

2 

5 

5 

too  many  reruns 

3 

3 

4 

1 

other 

6 

5 

6 

7 

Better  program  timing  7 

6 

7 

8 

Criticism  of 

comercials 

13 

11 

15 

12 

fewer,  shorter 

8 

6 

9 

5 

content 

3 

2 

4 

4 

interruptive 

2 

3 

3 

1 

other 

2 

1 

3 

3 

Doesn't  need 

improving 

8 

17 

6 

3 

Other,  DK,  NA 

9 

15 

8 

5 

Base:  100%  = 

1210 

314 

580 

275 

NOTE:  Multiple  responses. 


More  information,  fewer  westerns,  less 
violence,  generally  higher-level  pro- 
gramming are  the  criticisms  most 
mentioned  here.  "More  information" 
and  "higher  level"  are  criticisms 
especially  sensitive  to  education.  Also, 
in  a  question  dealing  explicitly  with 
programming,  quite  a  few  people  men- 
tion commercials. 


F.  Lazarsfeld,  also  of  the  bureau,  and 
co-editor,  with  Dr.  Stanton,  of  earlier 
works  on  radio  and  other  communica- 
tions research  and  co-developer  of  the 
Lazarsfeld-Stanton  program  analyzer. 

More  Studies  ■  Dr.  Lazarsfeld  looks 
at  "some  problems  which  television 
research  has  not  yet  adequately  ex- 
plored" and  suggests  some  possible 
ways  of  studying  them.  He  describes 
these  areas  as:  "detailed  study  of  the 
audience's  experience";  "experiments 
in  changing  public  preferences";  "stud- 
ies of  the  long-range  effects  of  tele- 
vision"; "research  on  matters  of  taste" 
and  "research  on  decision-making  in 
the  broadcasting  industry." 

Dr.  Lazarsfeld  ventured  that  "prob- 
ably the  greatest  gap  in  our  knowledge 
about  television  pertains  to  the  structure 
of  the  industry,  its  relations  to  the  ad- 
vertiser and  to  the  FCC." 

He  noted  that  broadcasters,  like  lead- 
ers in  other  industries,  fear  that  com- 
petitive information  will  be  revealed  if 
they  let  themselves  be  researched  too 
closely.  But  he  thought  this  "might  be 
a  short-sighted  view"  because  as  things 
work  now,  congressional  investigations 
occasionally  break  through  and  "the 
public  gets  not  a  balanced  picture  but  a 
series  of  horror  stories. 

"What  is  so  badly  needed  is  various 
kinds  of  studies  of  the  industry,  such 
as  detailed  biographies  of  programs: 
take  a  successful  tv  program;  through 
what  steps  did  it  go  from  the  moment 
when  the  idea  was  first  conceived?  Who 
had  influence  and  in  what  direction  did 
he  exercise  it?  Here  one  should  not  just 
shrug  off  the  controversial  role  of  the 
advertiser.  On  aesthetic  matters  who 
exercised  the  judgment  which  would 
correspond  to,  say,  the  Artists'  Council 
Inc.  in  French  broadcasting?  It  would 
be  equally  interesting  to  take  a  number 
of  unsuccessful  programs  and  attempt 
a  similar  biography." 

Dr.  Lazarfeld  thought  another  useful 
study  might  center  on  "The  Industry's 
Relation  to  the  FCC."  He  said  Chair- 
man Minow,  "who  is  relatively  active 
in  the  exercise  of  his  office,"  and  the 
industry  and  public  "could  learn  a  great 
deal  if  we  knew  what  happened  when 
Clifford  Durr  [FCC  member  1941-48] 
played  a  somewhat  similar  role  15  years 
ago.  But  no  history  of  his  regime  was 
ever  written." 

In  network-affiliate  relations,  he  con- 
tinued, it  would  be  "instructive  to  com- 
pare situations  where  the  affiliates  take 
the  good  sustaining  program  and  situa- 
tions where  they  don't.  Is  the  difference 
due  to  the  personality  of  the  local  man- 
agers or  to  a  different  objective  structure 
in  the  market?  How  do  communities 
actually  react"  to  local  station  policies? 

The  complicated  relationships  anion  <> 
networks,  sponsors,  FCC  and  audiences, 
he  said,  requires  "a  whole  series  of 
studies  ...  to  give  a  rounded  picture." 
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13  Financial  Firms  Can't  Be  Wrong 

(at  least  not  for  very  long) 


We  are  sure  you'll  agree  that 
banks,  savings  and  loan,  and 
other  financial  institutions  are 
about  as  choosy  an  advertiser  as 
you  could  ask  for,  when  it  comes 
to  making  a  media  buy. 

Therefore,  we  are  quite  proud 
that  thirteen  have  chosen  WFAA 
to  carry  their  message  to  Dallas, 
Fort  Worth  and  the  surround- 
ing area. 

The  list  includes  several  of  the 
largest  banks,  as  well  as  smaller 
suburban  banks.  It  includes 
Texas'  largest  savings  and  loan 
association  and  many  of  its  com- 
petitors, both  in  and  out  of  the 
State. 

And  the  fact  that  some  of  them 
have  been  with  us  for  as  long  as 
16  years  proves  one  thing  for 
sure.  They  must  be  getting  their 
money's  worth ! 

Assuming  that  you  don't  work 
here  and  are  not  familiar  with 
the  market,  you  may  appreciate 
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this  particular  group  testimonial. 
We  could  talk  all  day  about  the 
"cut"  and  quality  of  our  audience 
—  and  not  say  it  half  so  well.  Or 
convincingly. 

If  it's  further  evidence  of  re- 
sults you  want  (in  another  cate- 
gory) we  welcome  the  chance  to 
provide  it.  Call  your  Petry  office 
or  write  us  direct. 


WFAA-AM-FM-TV 
Communications  Center  /  Broad- 
cast services  of  The  Dallas  Morn- 
ing News  /  Represented  by 
Edward  Petry  &  Co.,  Inc. 


GOVERNMENT 


Oren  Harris  set  to  go  after  ratings 

AS  PLANS  NOW  STAND,  HE'LL  COME  IN  LIKE  A  LION  IN  MARCH 


Rep.  Oren  Harris  (D-Ark. ).  whose 
old  Legislative  Oversight  Subcommittee 
shook  the  broadcasting  industry  and  the 
FCC  with  three  years  of  headline-mak- 
ing investigations,  this  week  will  an- 
nounce plans  for  a  new  round  of  hear- 
ings on  radio-tv  rating  services  by  the 
old  subcommittee  under  a  new  name. 

The  hearings,  under  present  plans, 
will  begin  the  first  week  in  March  and 
will  be  spread  over  several  weeks. 

Even  as  plans  were  crystalizing,  how- 
ever, it  was  learned  that  pressures  were 
being  exerted  from  outside  the  com- 
mittee to  prevent  the  hearings  from 
being  held. 

Chairman  Harris  will  head  a  Special 
Subcommittee  on  Investigations — of  his 
House  Commerce  Committee — to  be 
organized  tomorrow  (Feb.  19).  The 
special  group  is  a  carryover  of  the  Sub- 
committee on  Regulatory  Agencies  of 
the  last  Congress,  itself  a  successor  to 
the  widely  publicized  oversight  unit 
which  helped  disclose  payola,  rigged 
quiz  shows  and  ex  parte  contacts  with 
FCC  commissioners.  Many  of  the  same 
regulatory  agency  subcommittee  staff 
and  members  of  Congress  will  join  Rep. 
Harris  in  the  ratings  investigation. 

An  organizational  meeting  of  the 
Commerce  Committee  will  be  held  to- 
morrow just  before  the  first  session  of 
the  special  group.  Other  standing  sub- 
committees of  the  Commerce  Commit- 
tee are  slated  to  be  named  at  the  same 
time. 

Members  of  the  Subcommittee  on 
Investigations,  to  be  announced  tomor- 
row, in  addition  to  Chairman  Harris 


include:  Democrats — Reps.  John  Moss 
(Calif.),  PaulRogers  (Fla.),  Gillis  Long 
(La.)  and  W.  R.  Hull  Jr.  (Mo.);  Re- 
publicans— John  Bennett  (Mich.),  Wil- 
liam Springer  (III.).  J.  Arthur  Younger 
(Calif.)  and  Donald  G.  Brotzman 
(Colo.).  All  except  Reps.  Long,  Hull 
and  Brotzman  were  members  of  the  old 
Subcommittee  on  Regulatory  Agencies. 

Reps.  Long  and  Brotzman  are  fresh- 
men. Rep.  Hull  has  transferred  to  the 
Commerce  Committee  from  the  Public 
Works  Committee.  Going  off  the  in- 
vestigative subcommittee  are  Reps.  Wal- 


Chairman  Harris 
Ready  for  new  probe 


ter  Rogers  (D-Tex.),  who  will  be  named 
chairman  of  the  Communications  Sub- 
committee tomorrow.  Robert  Hemphill 
(D-S.C.)  and  Vernon  W.  Thomson 
(R-Wis.). 

Well-Banked  ■  Rep.  Harris  has  asked 
the  House  to  appropriate  approximately 
$206,000  for  the  investigative  subcom- 
mittee, included  in  the  some  $500,000 
he  is  seeking  for  the  full  Commerce 
Committee. 

Two  subcommittee  staffers — Rex 
Sparger  and  Bob  Richardson,  working 
under  Chief  Counsel  Charles  Howze — 
have  spent  18  months  investigating  the 
rating  services  in  preparation  for  next 
month's  hearings.  They  have  visited 
practically  every  measuring  firm  in  the 
country  and  have  reportedly  interviewed 
dozens  of  broadcasters,  advertisers, 
agencies  and  survey  interviewers  in 
many  cities.  All  the  top  services  and 
some  minor  ones  will  be  called  to  Wash- 
ington to  testify  during  the  hearing. 

The  hearing  will  run  for  only  a  few 
days  early  in  March  and  then  will 
recess  for  an  undetermined  time,  it  is 
understood.  A  subcommittee  spokes- 
man said  this  method  was  planned  to 
permit  the  full  committee  to  take  up 
legislative  matters  during  the  interim. 

Efforts  reportedly  have  been  made  to 
stall  the  hearings  both  from  within 
Congress  and  outside.  A  senator's  office, 
according  to  a  reliable  source,  has  ac- 
cused Messrs.  Sparger  and  Richardson 
of  undue  harrassment  of  at  least  one  of 
the  services.  However,  it  was  learned 
last  week  that  the  hearings  will  go  on 
as  scheduled  despite  outside  interference. 


No.  1  question  in  Washington:  Who  gets  Minow's  job? 


The  guessing  game  in  broadcast- 
ing and  government  circles  last 
week  was  about  the  successor  to 
Newton  N.  Minow  as  chairman  of 
the  FCC.  Broadcasting's  Feb.  1  1 
report  of  Mr.  Minow's  intention  to 
leave  government  was  accepted  as 
fact,  and  Mr.  Minow  did  nothing  to 
dispel  this. 

The  37-year-old  chairman  accom- 
panied by  his  wife,  left  on  a  10-day 
trip  to  Europe  last  Friday  without 
shedding  official  light  on  his  plans. 
His  terse  13-word  statement  re- 
leased last  Monday,  following  pub- 


lication of  Broadcasting's  story  of 
his  plans,  was  interpreted  generally 
as  tacit  confirmation  of  his  impend- 
ing resignation,  to  join  Encyclopaedia 
Britannica  Inc.,  in  his  home  town  of 
Chicago,  as  a  high  officer  and  legal 
counsel. 

The  statement,  issued  by  the  FCC's 
information  office  Monday,  after  the 
press  associations  and  other  media 
had  picked  up  Broadcasting's  story, 
said: 

"Broadcasting  Magazine  fre- 
quently speculates  about  my  future 
— and    often    engages    in  wishful 


thinking." 

Matter  of  Fact  ■  Although  no 
other  authorized  comment  emanated 
from  the  chairman  or  his  office,  his 
fellow  commissioners,  almost  to  a 
man,  construed  the  report  as  accur- 
ate. So  did  others  close  to  the  chair- 
man. The  news  dispatches  picking 
up  Broadcasting's  story  uniformly 
reported  that  the  chairman  "did  not 
confirm  or  deny"  the  report. 

Broadcasting  reported  that  Mr. 
Minow  had  advised  the  President  of 
his  intention  to  leave  the  FCC  and 
had  recommended  the  appointment 
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What's  Discretionary  Income? 


. . .  it's  this 
yummy-flavored 
Canine  Cuisine 
instead  of 

table  scraps 


Great  stuff — Discretionary  Income — and  there's 
27%  more  of  it  (on  the  national  average)  in  Ohio's 
Third  Market.  No  medium  —  but  none  —  blankets 
it  as  fully  and  warmly  as  WHIO-TV,  AM,  FM.  Ask 
George  P.  Hollingbery. 

Additional  morsel  for  thought: 

Dayton  has  been  Ohio's  fastest  growing  major 
metropolitan  area  during  the  past  20  years. 
Source:  U.  S.  Census  of  Population,  1960. 
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of  the  FCC's  newest  member — 33- 
year-old  E.  William  Henry  as  his 
successor.  It  was  comment  about 
Mr.  Henry  that  provoked  discussion 
not  only  among  broadcasters  but 
also  in  congressional  circles  and 
within  the  FCC.  Mr.  Henry,  al- 
though a  commissioner  for  only  five 
months,  already  has  been  classified 
by  his  colleagues  as  able  and  strong- 
minded,  and  wedded  to  the  New 
Frontier  philosophy  of  rigid  regula- 
tion. He  presided  over  the  recent 
hearings  into  local  television  pro- 
gramming in  Omaha  and,  in  his  pub- 
lic statements,  supported  the  FCC's 
right  to  evaluate  station  program- 
ming. 

When  reports  first  developed  sev- 
eral months  ago  about  the  possibili- 
ty of  Mr.  Minow's  departure,  specu- 
lation logically  developed  that  Mr. 
Henry  might  be  his  successor.  Mr. 
Henry  worked  for  the  New  Frontier 
during  the  1960  presidential  cam- 
paign and  has  political  connections 
with  influential  Kennedy  supporters 
in  Tennessee. 

Also  mentioned  as  a  possibility  for 
the  chairmanship  was  Kenneth  Cox, 
currently  chief  of  the  FCC's  Broad- 
cast Bureau,  who  has  been  nomi- 
nated by  President  Kennedy  for  FCC 


membership.  Mr.  Cox,  a  former 
Seattle  attorney  and  protege  of  Sen. 
Warren  G.  Magnuson  (D-Wash.), 
chairman  of  the  important  Senate 
Commerce  Committee,  also  is  seen 
as  a  candidate  for  the  chairmanship. 
His  confirmation  for  commissioner 
is  regarded  as  certain  and  awaits  only 
the  approval  of  the  Senate. 

Newcomer's  Chance  ■  There  is 
always  the  possibility  that  the  suc- 
cessor to  Mr.  Minow's  commissioner- 
ship  will  also  be  named  chairman. 
Whether  the  successor  will  be  a 
"merit"  appointee  through  promo- 
tion of  a  senior  staff  member  of  the 
FCC,  or  whether  he  will  be  selected 
from  the  outside,  also  figured  in  the 
speculation  last  week.  It  was  pre- 
sumed that  since  Mr.  Minow  had 
notified  the  President  three  weeks 
ago  of  his  intention  to  resign,  White 
House  attaches  assigned  the  task  of 
selecting  appointees  to  high  federal 
posts  already  were  on  the  job. 

There  was  no  pin-pointing  of  the 
date  of  Mr.  Minow's  resignation.  It 
is  understood  that  he  notified  the 
President  that  he  wanted  to  depart 
before  lune  1.  Mr.  Minow  for 
some  months  has  confided  to  friends 
that  he  found  it  hard  to  make  ends 
meet  in  Washington  on  his  $20,500 


stipend.  He  has  said  that  he  would 
not  enter  communications  practice 
or  join  any  licensed  entity  in  broad- 
casting. 

At  the  Encyclopaedia  Britannica 
he  will  join  a  company  that  has  no 
connection  with  broadcasting  except 
for  the  syndication  of  educational 
films  by  Encyclopaedia  Britannica 
Films  Inc.,  a  subsidiary.  Mr.  Min- 
ow's former  law  firm,  headed  by 
United  Nations  Ambassador  Adlai 
Stevenson,  now  dissolved,  repre- 
sented former  Sen.  William  Benton, 
chairman  of  EB,  and  Mr.  Minow 
had  the  film  subsidiary  as  his  client. 

When  the  President  selects  Mr. 
Minow's  successor,  it  will  be  his 
fourth  appointment  to  the  FCC  since 
he  assumed  the  presidency.  His 
previous  appointees  were  Messrs. 
Minow,  Henry  and  Cox.  The  fourth 
Democrat  is  the  veteran  commission- 
er Robert  Bartley,  who  has  served 
for  1 1  years  and  is  a  Texan — the 
nephew  of  the  late  Speaker  Sam  Ray- 
burn.  Mr.  Bartley  has  expressed  no 
chairmanship  aspirations  but  un- 
doubtedly would  accept  the  appoint- 
ment if  it  were  offered.  It  is  be- 
lieved he  would  have  the  unqualified 
support  of  Vice  President  Lyndon  B. 
Johnson. 


WAST,  WTEN  get 
separation  waiver 

The  FCC  last  week,  in  separate  ac- 
tions, waived  its  minimum  mileage  sep- 
aration requirements  and  granted  the 
applications  of  WTEN  (TV)  (ch.  10) 
Vail  Mills  and  WAST  (TV)  (ch.  13) 
Albany,  both  New  York,  to  move  their 
transmitter  sites.  WTEN  will  move  its 
transmitter  about  3 1  miles  southeast, 
towards  Albany  and  increase  power  to 
200  kw  from  144  kw;  WAST  will  move 
about  12  miles  northeast  of  Albany 
towards  Troy. 

The  commission  said  that  WTEN's 
move  will  place  it  about  21  miles  short 
of  the  required  distance  of  170  miles 
from  WJAR-TV  (ch.  10)  Providence, 
R.  I.  WAST  will  be  short  spaced  with 
etv  WNDT  (TV)  (ch.  13)  New  York  by 
28  miles.  WTEN  and  WAST  had  ex- 
perienced transmitting  difficulties  in  the 
area  due  to  adverse  terrain  conditions 
and  the  commission  said  the  moves 
were  aimed  at  providing  "more  equit- 
able" vhf  tv  service  in  the  Albany- 
Schenectady-Troy  area  "by  providing 
three  fully  competitive  stations."  The 
third  station  is  WRGB  (TV)  (ch.  6) 
Schenectady. 

The  two  stations,  according  to  the 
commission,  will  have  to  give  "equiva- 


lent protection"  to  the  two  co-channel 
stations  WJAR-TV  and  WNDT  and 
provide  "precise  offset"  equipment  at 
their  own  respective  expense. 

The  Assn.  of  Maximum  Service  Tele- 
casters  Inc.  had  petitioned  against  both 
applications;  both  petitions  were  denied 
last  week  in  the  commission's  action. 

Keep  in  Touch  ■  The  commission 
said  that  both  moves  must  deny  serv- 
ice viewers  that  now  receive  WTEN 
and  WAST  signals,  ".  .  .  and  where  the 
number  of  viewers  is  more  than  mini- 
mal, the  applicant  shall  install  and 
maintain  sufficient  television  broadcast 
translator  stations  .  .  ."  so  that  service 
will  not  be  lost. 

The  two  stations  will  also  be  required 
to  air  announcements  of  their  proposed 
moves  two  weeks  before  they  are  made; 
this  will  have  to  be  done  both  aurally 
and  visually,  twice  nightly  between  7 
and  10  p.m.,  three  nights  weekly  during 
the  two  weeks.  The  stations  are  also 
required,  the  commission  said,  to  ex- 
plain that  if  because  of  the  move  view- 
ers lose  their  service  they  should  write 
to  whichever  station  and  the  FCC,  so 
that  service  may  be  reinstated. 

The  commission  further  stipulated 
that  WTEN  and  WAST  could  not  be- 
gin construction  of  their  new  transmit- 
ter sites  until  they  file  engineering  data 
showing   the   feasibility   of  translator 


service  to  the  areas  around  Herkimer, 
N.  Y.,  and  Rutland-West  Rutland,  Vt., 
respectively.  The  two  stations  must  also 
await  FCC  decision  that  the  proposals 
are  acceptable. 

FCC  plans  change  in 
multiple  owner  rules 

The  FCC  last  week  announced  plans^ 
to  tighten  its  multiple  ownership  rules 
so  that  broadcasters  with  the  maximum 
number  of  stations  would  have  to  dis- 
pose of  one  interest  before  applying  to 
purchase  or  build  another.  Present 
rules  require  only  that  an  interest  be 
disposed  of  after  the  acquisition  of  a 
new  station  is  approved  by  the  com- 
mission. 

The  FCC  rules  allow  no  one  to  own 
more  than  seven  am  or  fm  stations.  The 
limit  on  tv  interests  is  also  seven,  but 
only  five  of  these  may  be  vhf.  Further- 
more, a  broadcaster  may  own  just  one- 
station  in  a  service  area. 

Under  present  procedures  a  broad- 
caster may  apply  for  an  eighth  station 
If  he  promises  to  cut  his  holdings  back 
to  seven  when  it  is  granted,  but  the 
proposed  amendment  to  the  multiple 
ownership  rule  would  end  that  practice. 
Comments  on  the  proposal  are  due 
March  15. 
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Why  WJAC-TV  bought 

Seven  Arts'  "Films  of  the  50V  Volumes  1, 2, 3, 4  and  5 


TOO  GOOD 


COMPETITION 
GET  THEM' 


Says  Alvin  Schrott : 

Executive  Vice  President  and  General  Manager, 
WJAC-TV,  Johnstown,  Pa. 


"We  bought  the  Seven  Arts'  Films  of  the 
50  s'  because  they  were  too  good  to  let 
our  competition  get  them.  Frank  Cummins, 
our  program  director,  analyzed  the 
Seven  Arts'  releases.  He  recommended  them 
as  being  top  quality  pictures  and  the 
most  outstanding  films  available. 

"We  program  the  'Films  of  the  50Y  on 
our  Saturday  night  Cinema  Six  show  which 
starts  at  10  o'clock  and  runs  participating 
until  11:00.  Following  a  10  minute  break 
for  the  news  to  11:10,  we  run  to 
conclusion  with  the  same  sponsor  each  week. 
Our  audience  loves  the  films,  and  as  a 
matter  of  fact,  I  do  too — I  stayed  up 
again  till  one  o'clock  Sunday  morning 
watching  'Battle  Cry',  one  of  the  Seven  Arts 
terrific  features  from  Volume  3." 


SEVEN  ARTS 
ASSOCIATED 
CORP. 


A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwoed.  Ill 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 

TORONTO,  ONTARIO:  11  Adelaide  St.  West    EMpire  4-7193 

For  list  of  TV  stations  programming  Seven  Arts'  "Films  of 
the  50's"  see  Third  Cover  SROS  (Spot  TV  Rates  and  Data) 

Individual  feature  prices  upon  request. 


SEVEN  ARTS  and  TFE-'6i 

QRchard  4-5106  J?0"**-  Sui,e 
Pick-Congress  Hotel 

March  30- April  3 


FCBA  to  publish  lawyers'  monographs 

GIVES  THEM  CHANCE  TO  DEBATE  COMMUNICATIONS  ACT 


Radio  and  communications  lawyers 
are  going  to  have  a  chance  for  their 
own  "great  debate"  on  the  Communi- 
cations Act. 

The  executive  committee  of  the  Fed- 
eral Communications  Bar  Assn.  voted 
last  week  to  have  the  monographs  writ- 
ten by  members  of  a  special  committee 
(Broadcasting,  Jan.  28)  published  in 
the  Journal  of  the  FCBA.  They  are 
expected  to  be  in  print  before  mid- 
March.  According  to  FCBA  President 
Donald  C.  Beelar,  an  open  meeting  of 
the  membership  will  be  held  "before 
summer." 

Mr.  Beelar  said  that  the  decision  to 
have  the  monographs  published  was  the 
"consensus"  of  the  12-man  executive 
board. 

There  were  four  reports: 

The  most  important,  written  by  Leon- 
ard H.  Marks,  called  for  a  radical  over- 
haul of  the  FCC,  splitting  the  commis- 
sion's functions  into  three  separate  areas 
— a  single  administrator,  a  court  of  re- 
view and  a  commission  of  five  members 
to  handle  policy  matters. 

A  second  document,  written  by  W. 
Theodore  Pierson,  recommended  the 
amendment  of  Sec.  326  (which  now 
forbids  the  FCC  to  censor  broadcast 
programs)  to  ban  unequivocally  the 
FCC's  interest  in  programming  in  any 
form  whatever. 

The  third  report,  on  Sec.  315,  was 
written  by  Philip  G.  Loucks,  and  called 
for  the  deletion  of  this  political  equal 


time  provision. 

A  fourth  report,  written  by  Reed 
Rollo,  called  for  a  major  revision  of  the 
present  common  carrier  provisions. 

In  addition  to  Mr.  Beelar,  members 
of  the  FCBA  executive  committee  are: 
Thomas  W.  Wilson,  first  vice  president; 
Maurice  M.  Jansky,  second  vice  presi- 
dent; Philip  Bergson,  secretary;  Herbert 
Schulkind,  assistant  secretary;  Ernest 
W.  Jennes,  treasurer,  and  Warren  Bak- 
er, Marcus  Cohn,  Mr.  Pierson,  Reed 
Miller,  J.  Roger  Wollenberg,  and  Fred- 
erick H.  Walton  Jr. 

John  W.  Willis  is  editor  of  the  FCBA 
Journal. 

Federal  judge  to  hear 
Bayer-FTC  case  tomorrow 

Argument  on  a  Federal  Trade  Com- 
mission request  for  a  preliminary  in- 
junction to  stop  the  current  advertising 
by  Bayer  aspirin  based  on  an  article  in 
the  Journal  of  the  American  Medical 
Assn.  is  scheduled  to  be  held  before  a 
federal  judge  in  New  York  tomorrow 
(Feb.  19). 

The  FTC  issued  its  complaint  last 
month  against  Sterling  Drug  Inc.,  and 
its  advertising  agency,  Dancer-Fitz- 
gerald-Sample Inc.,  charging  that  ad- 
vertising for  Bayer  aspirin  on  tv  and 
radio  and  in  newspapers  was  false  and 
misleading  (Broadcasting,  Jan.  21). 

At  issue  are  the  claims  made  by 
Bayer  based  on  a  report  published  in 
the  Dec.  29  AMA  Journal  by  a  medical 


team  which  tested  the  efficiency  and 
effect  of  five  analgesic  preparations. 

Earlier,  an  FTC  petition  for  an  im- 
mediate temporary  restraining  order 
was  denied  by  a  U.  S.  District  Court 
judge  in  New  York. 

Dodd  plans  reports 
from  subcommittees 

A  Senate  subcommittee  "probably" 
will  continue  its  investigation  of  alleged 
"Communist  infiltration"  of  broadcast- 
ing. Sen.  Thomas  J.  Dodd  (D-Conn.) 
said  Thursday  (Feb.  14). 

Interviewed  on  Capitol  Cloakroom 
(CBS  Radio,  Thursday,  6:30  p.m., 
EST),  Sen.  Dodd,  vice  chairman  of  the 
Senate  Internal  Security  Subcommittee, 
said  the  subcommittee  would  report 
next  month  on  the  executive  (closed) 
hearings  it  conducted  in  January  with 
witnesses  associated  with  the  Pacifica 
Foundation  (Broadcasting,  Jan.  28, 
14.) 

The  testimony  also  will  be  made  pub- 
lic about  the  same  time,  it  has  been 
learned.  Subcommittee  hearings  so  far 
have  dealt  only  with  Pacifica,  licensee 
of  four  listener-supported,  non-commer- 
cial stations:  KPFK  (FM)  Los  Angeles, 
KPFA  (FM)  and  KPFB  (FM)  Berke- 
ley, all  California,  and  WBAI  (FM) 
New  York. 

The  FCC  has  not  renewed  licenses  of 
any  Pacifica  station  (At  Deadline, 
Jan.  14),  and  is  not  expected  to  take 
any  action  until  the  subcommittee's 
findings  are  available. 

Juvenile  Delinquency  and  Tv  ■  A 
Senate  Juvenile  Delinquency  Subcom- 
mittee report  on  the  effects  of  television 
on  youth  will  be  released  "about  next 
month,"  said  Sen.  Dodd,  who  also  is 
chairman  of  the  delinquency  subcom- 
mittee. The  lengthy  report,  awaited 
since  subcommittee  hearings  ended 
last  spring,  will  be  "constructive,"  said 
the  senator. 

He  added  that  he  thought  "there 
have  been  many  improvements"  in  tel- 
evision brought  on  by  the  industry  it- 
self, not  necessarily  by  the  subcommit- 
tee's activities.  The  networks  and  the 
stations  have  done  this  on  their  own  in 
the  past  year  or  two,  Sen.  Dodd  said. 

An  initial  draft  of  the  report  was  re- 
vised at  Sen.  Dodd's  request  to  include 
"recently  uncovered  evidence"  of  how 
tv  sex  and  violence  affect  different  types 
of  children,  normal  as  well  as  disturbed 
(Closed  Circuit,  Dec.  24,  1962). 

FTC  opens  L.A.  office 

A  new  field  office  has  been  opened  in 
Los  Angeles  by  the  Federal  Trade  Com- 
mission with  Robert  E.  O'Brien  attorney 
in  charge.  Mr.  O'Brien  formerly  was 
assigned  to  the  FTC's  Atlanta  office. 
The  Los  Angeles  office  is  at  215  W.  7th 
St.,  Room  1212. 


New  bills  introduced  in  C 

The  following  legislation  affecting 
broadcasting  has  been  introduced  in 
Congress.  Proposals  which  duplicate 
earlier  bills  and  resolutions  are  so 
noted  (*  indicates  legislation  intro- 
duced in  past  Congresses) : 

Office  of  Federal  Administrative 
Practice*:  H.R.  3560,  Rep.  James 
Roosevelt  (D-Calif.):  to  establish  an 
office  of  Federal  Administrative 
Practice  and  provide  for  the  appoint- 
ment and  administration  of  a  corps 
of  hearing  commissioners  (resembles 
partially  H.R.  43,  to  set  up  an  ad- 
ministrative court  [Broadcasting, 
Feb.  4]). 

Alaska's  long-lines:  H.R.  3614,  Rep. 
Carl  Vinson  (D-Ga.):  to  authorize 
the  disposal  of  government-owned 
long-lines  communication  facilities  in 
Alaska. 

Satellite  law  amendments:  H.R.  3619, 


Rep.  Abraham  J.  Multer  (D-N.Y.): 
to  provide  for  participation  by  small 
business  in  procurement  by  the  Com- 
munications Satellite  Corp.  (Broad- 
casting, Jan.  21). 

Bribery  in  sporting  contests:  H.R. 
3696,  Rep.  William  M.  McCulloch 
(R-Ohio):  to  prohibit  schemes  in  in- 
terstate or  foreign  commerce  to  in- 
fluence by  bribery  the  outcome  of 
sporting  contests. 

Foreign  agent  disclosures:  H.R.  3744, 
Rep.  Francis  E.  Walter  (D-Pa.),  and 
H.R.  3791,  Rep.  Richard  H.  Poff 
(R-Va.):  to  tighten  disclosure  pro- 
cedures regulating  registered  foreign 
agents  (lobbyists). 

Equal  time  suspension5:  H.J.  Res. 
247,  Rep.  Oren  Harris  (D-Ark.):  to 
suspend  for  1964's  Presidential  cam- 
paign the  equal  time  provisions  of 
the  Communications  Act  (see  page 
46  and  Broadcasting,  Jan.  21 ). 
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Reach  her  with  a  SPOT  OF  TAt 

(the  "homes  reached"  station  in  Pittsburgh 

Coffee  time  is  TAE-time  whe\ 
The  Jean  Connelly  Show's  or\ 
Jean's  10  a.m.  half-hout 
reaches  more  homes  thai' 
any  other  woman's  interes 
program  in  town.l 

Take  TAE  and  set 


Basic  ABC  in  Pittsburg 

\RB,  Nov. /Dec,  1962  D£  the  katz  agenc 


Senate  probe  to  center  on  Telstar,  Relay 

CONSIDERATION  OF  KENNEDY  NOMINEES  SET  FOR  MARCH 


Senate  legislative  activity — including 
action  on  broadcasting  and  other  com- 
munications matters — was  scheduled 
last  week  following  initial  steps  by  that 
chamber  to  set  itself  in  order  after  a 
month  of  delay  caused  by  a  filibuster 
on  a  proposed — and  unsuccessful — 
change  in  rules. 

The  Senate  Communications  Subcom- 
mittee will  begin  hearings  today  (Mon- 
day) to  find  out  why  two  of  the  na- 
tion's first  communications  satellites 
haven't  worked  properly. 

Early  next  month  the  full  Senate 
Commerce  Committee  will  consider 
names  of  the  men  President  Kennedy 
has  nominated  to  be  incorporators  of 
the  nation's  Communications  Satellite 
Corp.  (Broadcasting,  Feb.  4). 

The  senators  will  ask  some  of  the 
nation's  top  authorities  on  space  com- 
munications whether  difficulties  experi- 
enced in  the  operations  of  Telstar  and 
Relay  mean  that  this  country's  space 
plans  have  been  set  back. 

Relay  developed  trouble  immediately 
after  its  Dec.  13  launch  and  Telstar 
acted  up  around  the  same  time,  but  both 
have  been  operating  properly  this  year 
(Broadcasting,  Jan.  14). 

Witnesses  to  be  called  on  the  satellite 
operations  will  include:  FCC  Commis- 
sioner T.  A.  M.  Craven,  top  officials  of 
the  National  Aeronautics  &  Space  Ad- 
ministration, representatives  of  the 
American  Telephone  &  Telegraph  Co. 
and  Radio  Corp.  of  America.  Sen.  John 
O.  Pastore  (D-R.I.),  subcommittee 
chairman,  will  preside. 

Incorporators'  Hearing  ■  The  hearing 
on  the  incorporators — first  set  for  March 
4 — has  been  pushed  back  to  March  1 1. 
Sen.  Pastore  will  preside  at  the  full  com- 
mittee session. 

The  12  men  the  President  has  nomi- 
nated to  be  incorporators  of  the  satellite 
firm  are  the  same  he  named  for  recess 
appointments  last  year  (Broadcasting, 
Oct.  8,  15,  1962),  except  for  Philip  L. 
Graham.  Mr.  Graham,  president  of 
the  Washington  Post  Co.  (Post-News- 
week  stations)  and  initial  chairman  of 
the  board  of  incorporators,  resigned 
last  month.  He  was  succeeded  as  chair- 
man by  Sam  Harris,  a  New  York  attor- 
ney and  director  in  two  mining  com- 
panies, who  was  vice  chairman  of  the 
satellite  group. 

The  Democratic  Steering  Committee 
made  committee  assignments  for  senior 
and  freshman  senators,  which  will  be 
announced  officially  today.  Republicans 
were  expected  to  meet  today  to  handle 
similar  organizing  tasks.  All  actions 
are  subject  to  Senate  approval,  ex- 
pected early  this  week. 


A  shift  in  the  ratio  of  Democrats  to 
Republicans  on  the  Commerce  Com- 
mittee— which  handles  just  about  all 
legislation  affecting  broadcasting — will 
give  the  Democrats  one  more  member. 
Formerly  the  committee  had  1 1  Demo- 
crats and  six  Republicans.  The  new 
ratio,  caused  by  Democratic  gains  in 
the  November  elections,  is  12:5. 

Sen.  George  A.  Smathers  (D-Fla.), 
long  a  member  of  the  Commerce  Com- 
mittee, has  left  for  a  post  on  Foreign 
Relations. 

Two  veteran  Democrats  have  been 
added  to  commerce:  Sen.  Philip  A. 
Hart  (D-Mich.)  (who  leaves  Agricul- 
ture and  Forestry)  and  Sen.  Howard 
W.  Cannon  (D-Nev.). 

The  Space  Committee  ■  The  Aero- 
nautical &  Space  Sciences  Committee, 
which  lost  the  late  Sen.  Robert  S.  Kerr 
(D-Okla.),  its  chairman,  will  be  headed 
by  Sen.  Clinton  B.  Anderson  (D-N.  M.) 
(At  Deadline,  Jan.  21),  who  moved 
past  two  senior  senators,  who  waived 
the  top  post.  Sen.  J.  Howard  Edmond- 
son  (D-Okla.),  the  former  Oklahoma 
governor,  now  serving  the  unexpired 
term  of  the  last  Sen.  Kerr,  was  named 
to  the  Democratic  vacancy  on  the  space 
committee  created  by  the  former  chair- 
man's death. 

NIAC  group  studies 
new  warning  systems 

Broadcast  and  communications  work- 
ing groups  to  study  methods  of  using 
am,  fm  and  tv  stations  to  alert  the  pub- 
lic in  the  event  of  a  war  emergency  have 
been  established  by  the  National  In- 
dustry Advisory  Committee,  the  FCC 
announced  last  week. 

Heading  the  special  NIAC  committee 
which  has  undertaken  to  formulate  a 
new  method  of  emegrency  warning,  is 
John  F.  Meagher,  NAB  radio  vice  presi- 
dent. J.  Leonard  Reinsch,  executive 
director  of  the  Cox  stations,  is  vice 
chairman. 

Chairman  and  vice  chairman  of  the 
subgroups  are: 

Radio  receivers — James  D.  Secrest, 
Electronic  Industries  Assn.  and  George 
Bartlett,  NAB;  transmitter — John  H. 
DeWitt,  WSM  Nashville,  Tenn.  and 
Gordon  Sherman,  WMAY  Springfield, 
111.;  interconnecting  facilities — Elmer 
Pothen,  AT&T,  and  John  Hayes,  Post- 
Newsweek  stations. 

The  mission  was  given  last  month  to 
NIAC  by  the  civilian  defense  office  of 
the  Dept.  of  Defense  (Broadcasting, 
Feb.  4).    It  calls  for  the  committee  to 


investigate  the  feasibility  of  a  broadcast 
warning  system  which  will  provide  an 
instantaneous  alarm  on  a  24-hour-a-day 
basis  with  a  capability  of  reaching  95% 
of  the  population. 

Under  the  present  Conelrad  method, 
radio  stations  are  alerted  by  the  North 
American  Air  Defense  Command  via 
the  press  teletype  facilities  of  the  AP 
and  UPI.  Stations  broadcast  a  special 
signal  which  alerts  government  and 
public  installations  with  receivers 
equipped  to  receive  the  special  code. 

One  of  the  major  elements  in  any 
new  alerting  system  will  be  the  estab- 
lishment of  transmission  standards  to 
actuate  radio  and  tv  receivers.  A  major 
factor,  it  is  presumed,  will  be  how  to 
reach  receivers  that  are  not  turned  on. 

The  system  will  be  used,  probably, 
for  other  peacetime  purposes,  like 
weather  warnings,  threats  to  life  and 
property,  etc. 

NIAC  is  a  special  committee  com- 
prising representatives  of  broadcasting 
and  communications  services  formed 
to  advise  the  FCC  on  defense  communi- 
cations. 

NAB  still  opposes 
proposed  fm  table 

The  FCC  last  week  received  over  25 
reply  comments  to  its  proposed  fm  table 
of  assignments  (Broadcasting,  Dec. 
24,  1962),  although  the  deadline  for 
the  rebuttal  comments  has  been  ex- 
tended to  March  18. 

Outstanding  among  the  comments, 
which  ran  mostly  along  the  lines  of 
requesting  specific  channels  allocated 
to  specific  areas,  was  that  of  the  NAB. 
The  NAB  mainly  renewed  its  opposi- 
tion to  the  commission's  planned  as- 
signment table  and  reiterated  its  for- 
mer views  (Broadcasting,  Nov.  5, 
1962). 

The  NAB  urged  that  the  commission 
definitely  state  its  intention  to  protect 
existing  fm  stations,  that  operate  in  ex- 
cess of  the  power  and  antenna  height 
allowable  in  their  zone  under  the  new 
assignment  table,  with  a  'grandfather 
clause.'  The  association  restated  that 
the  proposed  table  is  too  rigid  and 
urged  a  policy  of  assignments  based 
solely  on  mileage  separations  and  ad- 
ministered on  a  "go-no-go"  basis  be 
adopted. 

Much  out  of  tune  with  the  other 
comments  was  that  of  the  Illinois 
Broadcasting  Co.,  licensee  of  three 
fms,  which  told  the  commission  that 
the  proposed  assignment  table  was  a 
good  idea.  But,  it  said,  provisions  for 
unused  channels  should  be  made.  If 
a  channel  goes  unused  it  should  be 
planned  to  reassign  the  channel,  pro- 
viding it  meets  with  mileage  separation 
requirements. 
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puzzle:  Tees  for  Twos 


One  balmy  afternoon,  Frank  Grindley,  Jay  Walters  and  Bob 
Gilbertson,  three  good  men  and  true  in  the  Harrington,  Righter  & 
Parsons  sales  organization,  were  business-lunching  with  three  agency 
time-buyers,  to  wit:  Bob  Decker  (Ted  Bates),  Jim  Lavelle  (Dancer, 
Fitzgerald,  Sample),  Jim  Kelly  (Leo  Burnett,  Chicago). 

To  clear  their  heads  before  they  grappled  with  their  new  expense 
account  forms  (and  to  limber  up  their  bent  left  elbows),  one  of  the 
men  suggested  a  brisk  18  holes.  Each  HR&P  man  teamed  with  his 
guest. 

Lavelle,  Decker,  Kelly  and  Walters  shot  106,  102,  100  and  94 
respectively,  which  indicates  the  difficulty  of  the  course  rather  than  the 
curvature  of  the  elbows.  Grindley  and  Gilbertson  shot  a  96  and  a  98, 
but  since  they  hadn't  put  their  names  on  their  scorecards,  it  was  some 
time  before  they  figured  out  whose  score  was  which.*  When  they 
finally  identified  their  cards,  it  was  discovered  that  two  of  the  twosomes 
had  the  same  total  score.  Walters'  partner  beat  Grindley's  partner. 

How  were  the  men  teamed?  Tee  off  on  this  problem  and  win  a 
small  trophy. 

*  Our  team  knows  the  score  when  it  comes  to  sales;  so  do  our 
clients.  For  well-above-par  results  they  lean  heavily  on  such 
audience-pleasing  WMAL-TV  spot  carriers  as  Maverick,  Thriller, 
SurfSide  6,  Checkmate,  Championship  Bowling,  Girl  Talk,  Trails 
West,  and  Bachelor  Father. 

Puzzle  adaptation  courtesy  Dover  Publications,  New  York  14,  N.Y. 

wmal-tv® 

Evening  Star  Broadcasting  Company 
Represented  by:  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 
WASHINGTON,  D.  C. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C.;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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FTC  IS  TARGET  OF  PROBE 

Dingell  subcommittee  seeking  to  aid  the  little  man 
tied  up  by  regulatory  agencies'  long,  red  tape 


A  new  House  subcommittee  will  soon 
begin  examining  the  regulatory  agencies 
especially  the  Federal  Trade  Commis- 
sion— with  an  eye  on  improving  and 
speeding  up  their  procedures,  it  was 
learned  in  Washington  last  week. 

The  new  unit  will  be  a  subcommittee 
on  regulatory  agencies  operating  under 
the  Select  Committee  on  Small  Business. 
Its  chairman,  Rep.  John  D.  Dingell  CD- 
Mich),  is  known  to  broadcasters  for  his 
efforts  to  prevent  the  FCC  from  break- 
ing up  clear  radio  channels. 

Meanwhile,  proposed  hearings  to  look 
further  into  complaints  from  small  busi- 
nessmen that  they  are  not  getting  a  fair 
opportunity  to  buy  prime  time  from  tele- 
vision stations  and  networks  probably 
will  be  shelved.  (A  subcommittee  headed 
by  former  Rep.  Dale  Alford  (D-Ark.) 
had  said  there  was  substance  to  the  com- 
plaints and  recommended  further  hear- 
ings [Broadcasting,  Dec.  10,  1962]). 

Little  Guys'  Complaint  ■  The  small 
businessman  suffers  the  same  problem 
with  all  regulatory  agencies,  according 
to  Rep.  Dingell.  Owners  of  small  radio 
stations  seem  to  get  a  better  break  from 
the  FCC  than  do  businessmen  working 
with  other  agencies,  Rep.  Dingell  has 
said.  But  the  36-year-old  Detroit  law 
maker  also  has  had  differences  with  the 
FCC.  "They  can  process  the  little  guy 
to  death,"  he  has  said. 

However,  the  FTC  will  be  the  sub- 
committee's main  target,  it  was  learned 
and  the  subcommittee's  approach  will  be 
cautious  and  respectful.  Rep.  Dingell  is 
well  acquainted  with  FTC  Chairman 


Rep.  Dingell 
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Paul  Rand  Dixon.  They  worked  togeth- 
er on  drug  and  other  legislation  when 
Chairman  Dixon  was  chief  counsel  of 
the  Senate  Antitrust  and  Monopoly  Sub- 
committee and  Rep.  Dingell  was  ranking 
Democrat  on  the  House  Commerce 
Committee's  Finance  and  Commerce 
Subcommittee. 

Dixon  Well  Regarded  ■  The  congress- 
man holds  Chairman  Dixon  in  "high 
regard,"  although  he  is  understood  to 
be  nonetheless  concerned  about  the 
FTC's  slow  procedures,  which  in  Rep. 
Dingell's  opinion  can  put  a  small  busi- 
nessman out  of  business  before  he  can 
obtain  relief  from  a  complaint. 

Despite  Rep.  Dingell's  determination 
to  see  the  FTC's  procedures  improved, 
he  is  known  to  oppose  the  agency  and 
Chairman  Dixon's  efforts  to  obtain  cease- 
and-desist  powers.  Such  authority  could 
work  against  the  small  businessman, 
Rep.  Dingell  believes,  the  merchant 
could  be  tied  up  by  a  court  order,  pos- 
sibly unfairly  obtained,  until  his  busi- 
ness folds  from  delay  in  other  FTC  pro- 
cedures. 

Only  3  on  FCC 
still  want  drop-ins 

The  FCC  proposal  to  drop  in  vhf 
channels  at  substandard  separations  in 
eight  two-station  markets  has  apparently 
lost  much  of  its  steam.  Some  of  the 
commissioners  are  said  to  have  had 
second  thoughts  about  the  effects  the 
drop-ins  would  have  on  the  develop- 
ment of  uhf  television. 

A  majority  of  the  commission  was 
believed  to  favor  the  proposal,  which 
would  provide  the  markets  with  a  third 
vhf  network  outlet  (Closed  Circuit, 
Feb.  11).  But  the  discussion  of  the 
commissioners  last  week  revealed  a  deep 
split  among  them. 

The  matter  is  not  expected  to  come 
up  again  until  the  commission's  meeting 
Feb.  27  because  Chairman  Newton  N. 
Minow  will  be  out  of  the  country  this 
week  as  a  member  of  the  U.S.  delega- 
tion to  a  United  Nations  conference  in 
Geneva. 

Three  Supporters  ■  Although  no  votes 
were  taken,  the  proposal  last  week 
reportedly  had  had  only  three  hard-core 
supporters — Commissioners  Frederick 
W.  Ford,  Rosel  H.  Hyde  and  T.  A.  M. 
Craven. 

Reportedly  opposing  it  in  varying 
degrees  were  Chairman  Minow  and 
Commissioners  Robert  T.  Bartley  and 
Robert  E.  Lee. 

Commissioner  Lee,  who  was  said  to 
be  the  most  vigorous  opponent  of  the 


proposal,  is  the  commission's  staunchest 
supporter  of  uhf  television.  But  Chair- 
man Minow  and  Commissioner  Bartley 
were  also  said  to  have  had  some  mis- 
givings about  the  effect  the  drop-ins 
would  have  on  the  development  of  uhf 
television.  Commissioner  E.  William 
Henry  is  considered,  thus  far,  as  the 
"swing  man." 

Chairman  Minow,  however,  was  said 
to  have  suggested  an  alternative  ap- 
proach— approve  the  drop-ins  with  the 
proviso  that  those  granted  the  channels 
be  required  to  surrender  them  after  an 
unspecified  number  of  years  and  accept 
uhf  channels  in  their  place. 

The  eight  proposed  drop-in  markets 
are  Baton  Rouge,  La.;  Birmingham, 
Ala.;  Charlotte,  N.C.;  Dayton,  Ohio; 
Jacksonville,  Fla.;  Knoxville,  Tenn.; 
Johnstown,  Pa.  and  Oklahoma  City  (a 
shift  of  ch.  5  from  Enid). 

Petitions  Filed  ■  Meanwhile,  there 
was  a  stirring  of  renewed  concern  about 
the  proposal  on  the  part  of  uhf  broad- 
casters. The  Assn.  for  Competitive  Tele- 
vision filed  a  petition  with  the  commis- 
sion last  week  asking  for  time  in  which 
to  comment  on  the  proposal  in  view  of 
the  "changed  circumstances"  resulting 
from  the  passage  of  the  all-channel  re- 
ceiver act. 

The  association  is  understood  to  feel 
that,  in  passing  the  act  last  year,  Con- 
gress went  on  record  as  favoring  the  de- 
velopment of  uhf  television  and  that,  as 
a  result,  dropped  in  vhf  channels  would 
not  be  in  the  public  interest. 

In  addition  to  the  association's  filing 
Taft  Broadcasting  Stations  and  Spring- 
field Tv  Broadcasting  Corp.  notified  the 
commission  they  are  interested  in  ob- 
taining uhf  channels  in  Dayton. 

Taft,  in  a  supplemental  comment  on 
the  Dayton  drop-in  proposal,  said  the 
addition  of  a  vhf  channel  in  Dayton 
would  be  inconsistent  with  the  intent  of 
the  all-channel  bill.  The  company  said 
the  only  possible  reason  the  commission 
could  have  for  considering  the  addition 
of  a  third  vhf  channel  is  that  it  doubts 
a  uhf  station  would  be  built  in  Dayton. 

But,  it  added,  Taft  is  prepared  to 
build  a  uhf  station  there — and  one  that 
would  have  greater  coverage  than  a 
"squeezed-in"  vhf  station — provided  it 
was  assured  another  vhf  channel  would 
not  be  added.  Taft  said  it  was  prepared 
to  file  a  request  for  a  rulemaking  for 
a  uhf  channel  and  to  apply  for  it. 

Taft  owns  WKRC-AM-FM-TV  Cin- 
cinnati, WTVN-AM-FM-TV  Columbus 
(both  Ohio),  WBRC-AM-FM-TV  Birm- 
ingham, Ala.  and  WKYT-TV  Lexing- 
ton, Kv. 

Springfield  TV  (WWLP  Springfield, 
Mass.)  asked  the  commission  to  delete 
ch.  38  in  Connerville,  Ind.,  and  assign 
it  to  Dayton.  The  company  noted  that 
ch.  22  is  now  assigned  to  Dayton  but 
that  the  station  to  which  it  was  granted, 
WONE-TV  is  now  dark. 
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ANOTHER  IN  RCA'S  FAMOUS  FAMILY  OF  TV  TAPE  RECO 


Universal  TV  Tape  Recorder 

The  Basic  Compact  with  Provisions  for  Adding  PixLock,  Cue,  ATC  and  Color 


The  Universal  model  enables  you  to  obtain  in 
one  compact  unit  very  high  standards  of  per- 
formance, reliability  and  interchangeability  . . . 
at  lowest  cost.  You  buy  this  basic  unit  and  add 
exactly  what  you  want  in  the  way  of  accessories 
to  achieve  your  desired  type  of  operation. 

The  availability  of  a  complete  line  of  accesso- 
ries provides  programming  flexibility  and  oper- 
ating convenience,  making  the  TR-2  an  excellent 
choice  for  many  applications.  Circuits  of  proved 
performance  are  utilized  throughout.  Transistors 
are  employed  where  they  do  the  most  good  in 
achieving  materially  improved  performance  and 
significant  savings  in  space. 

STUDIO  AND  MOBILE  MODELS.  The 
studio  model  is  available  in  a  single  (3-rack) 


cabinet  70"  wide,  84"  high,  and  24"  deep.  It 
requires  less  than  10  square  feet  of  space.  For 
mobile  applications  the  TR-2  is  housed  in  two 
separate  cabinets  each  measuring  66"  high,  24" 
deep,  and  50"  wide.  Both  models  are  designed 
for  adding  color. 

ACCESSORIES.  The  wide  range  of  accesso- 
ries which  can  be  integrated  in  the  basic  TR-2 
include:  Air  Bearing  Headwheel,  PixLock,  Pic- 
ture Monitor,  Waveform  Monitor,  Audio  Cue 
Channel,  Automatic  Timing  Corrector  (ATC), 
Two-speed  operation,  and  Color. 

See  your  Broadcast  Representative  for  com- 
plete details.  Or  write  to  RCA  Broadcast  and 
Television  Equipment,  Building  15-5,  Camden, 
New  Jersey. 


Outstanding  Features 

•  Lowest  Priced 
Compatible  Quadruplex 
Recorder 

•  Optional  Two-Speed 
Operation 

•  Electronic  Quadrature 
Control 

•  Designed  for 
Adding  Color 

•  Complete  Line 
of  Accessories 


The  Most  Trusted  Name  in  Television 


DID  EXAMINER  ERR  IN  CH.  12? 

FCC  counsel  protests  bypassing  of  Mack's  diary; 
maintains  all  3  applicants  should  be  disqualified 


The  FCC  General  Counsel's  office 
told  the  commission  last  week  that  the 
hearing  examiner  in  the  Jacksonville 
ch.  12  ex  parte  case  had  erred  in  reach- 
ing his  decision  without  giving  any 
weight  to  diary  entries  of  then  Com- 
missioner Richard  Mack. 

Associate  General  Counsel  Hilburt 
Slosberg,  in  oral  argument,  said  the 
entries  would  help  provide  background 
for  an  alleged  commitment  given  by 
Mr.  Mack  to  one  of  the  stockholders  in 
WFGA-TV,  which  subsequently  was 
given  the  grant.  Mr.  Slosberg  called 
this  commitment  "the  salient  feature" 
in  the  case. 

Chief  Hearing  Examiner  James  Cun- 
ningham, following  a  hearing  on  ex 
parte  charges  two  years  ago,  had 
cleared  WFGA-TV  of  any  implication 
of  wrongdoing,  but  recommended  that 
the  August  1956  grant  be  voided  be- 
cause Mr.  Mack  participated  in  the  de- 
cision after  improper  representations 
were  made  to  him  by  the  two  losing 
applicants.  Mr.  Cunningham  also  rec- 
ommended that  the  losing  applicants, 


Jacksonville  Broadcasting  Co.  and  City 
of  Jacksonville,  be  disqualified  (Broad- 
casting, April  6,  1962).  City  has  with- 
drawn its  application. 

The  Genera]  Counsel's  office  has 
maintained  all  three  applicants  were 
guilty  of  ex  parte  contacts  and  should 
be  disqualified. 

Examiner  Supported  ■  Bernard  Ko- 
teen,  counsel  for  WFGA-TV,  argued 
that  the  case  against  the  licensee,  Flor- 
ida-Georgia TV  Co.,  was  based  on  cir- 
cumstantial evidence  and  that  after  a 
thorough  examination  the  examiner  had 
found  no  evidence  on  which  to  con- 
clude the  company  was  guilty  of  ex 
parte  activities. 

Joining  Mr.  Slosberg  in  attacking  the 
initial  decision — but  for  different  rea- 
sons— were  attorneys  for  Jacksonville 
Broadcasting  Co.  and  the  City  of  Jack- 
sonville. Both  said  there  was  nothing 
in  the  record  to  implicate  them  in  any 
improper  activities. 

Mr.  Slosberg,  in  discussing  WFGA- 
TV's  role,  said  the  hearing  record  in- 
cluded evidence,  including  some  20  en- 


tries from  Mr.  Mack's  office  diary, 
which  would  help  explain  "how  and 
why"  the  alleged  commitment,  to 
Mitchell  Wolfson,  was  made. 

But,  he  said,  Mr.  Cunningham  had 
ignored  the  entries  as  "incompetent," 
although  he  had  admitted  them  in  evi- 
dence. Mr.  Wolfson  originally  owned 
5%  of  Florida-Georgia,  and  Wometco, 
which  his  family  controls,  15%.  Wo- 
metco now  owns  47.5%  of  the  com- 
pany. 

Mr.  Slosberg  said  the  commission 
should  either  consider  the  entire  record 
or,  if  it  agrees  with  the  examiner's  pro- 
cedure, to  reopen  it  to  permit  the  Gen- 
eral Counsel's  office  to  submit  new 
evidence.  In  exceptions  to  the  initial 
decision  last  June,  Mr.  Slosberg  said 
the  General  Counsel's  office  would  call 
several  witnesses  if  the  record  were  re- 
opened, including  Mr.  Mack.  The  for- 
mer commissioner  was  involved  in  all 
six  ex  parte  cases  reviewed  by  the  com- 
mission. 

Orlando  ch.  9  Cited  ■  Mr.  Koteen, 
in  urging  the  commission  to  affirm  the 
examiner's  finding  that  Florida-Georgia 
was  innocent  of  ex  parte  contacts,  cited 
the  FCC's  decision  in  the  Orlando  ch. 
9  case.  In  both  cases,  he  said,  the  evi- 
dence was  circumstantial.  And  in  the 
Orlando  proceeding,  he  added,  the  com- 


VOA's  new  Greenville  facility  doubles  Voice's  power 


The  Voice  of  America's  new 
Greenville,  N.C.,  transmitting  facili- 
ties have  doubled  the  Voice's  power. 

Dedicated  Feb.  8,  the  4.8  mega- 


watt shortwave  transmitting  system 
strengthens  the  Voice's  competitive 
position  against  communism.  But 
the  U.S.  is  still  third  behind  Radio 


The  Voice  of  America's  new  Green- 
ville facilities  were  examined  at 
dedication  ceremonies  there  Feb. 
8.  Getting  an  explanation  on  some 
of  the  equipment  from  Howard 
DeLong  (I),  the  Voice's  project 
manager  for  design  of  the  $23  mil- 
lion system  (I  to  r):  Allan  S.  Austin, 


president  of  the  firm  bearing  his 
name  which  conceived  the  Green- 
ville design  and  engineering;  Fred 
Blackburn,  USIA  project  manager; 
Richard  F.  Wittenmyer,  manager  of 
Austin  engineering  and  research; 
and  Edward  R.  Murrow,  director  of 
the  U.  S.  Information  Agency. 


Moscow  and  Radio  Peking,  said  Ed- 
ward R.  Murrow,  director  of  the  U.S. 
Information  Agency,  the  Voice's 
parent. 

The  new  power  at  Greenville  is 
necessary  to  overcome  the  penetra- 
tion and  number  of  Communist 
broadcast  hours,  USIA  said.  While 
the  Voice  now  broadcasts  740  hours 
a  week  in  36  languages,  Russia  airs 
1 ,205  hours  weekly  and  Red  China 
787  hours  each  week. 

Its  new  power  is  being  used  by 
the  Voice  in  five  ways: 

■  To  put  a  clear,  direct  signal  into 
areas  where  only  weak  or  intermit- 
tent signals  went  before:  Central 
America,  West  Africa  and  Scandi- 
navia. What  were  once  considered 
good  reception  areas  in  parts  of 
Europe,  Latin  America  and  North 
Africa  now  are  receiving  a  signal 
"strong  enough  to  lean  on,"  report- 
ed Henry  Loomis,  director  of  the 
VOA,  who  heard  tests  of  the  signal 
during  a  January  inspection  tour. 

■  To  feed  programs  relayed  from 
VOA  headquarters  in  Washington, 
D.  C,  to  relay  stations  in  Africa  and 
the  Far  East. 

■  To  replace  VOA  transmitters 
in  Wayne,  N.J.,  and  Brentwood  and 
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mission  found  that  the  sworn  denials  of 
the  Mid-Florida  principals  were  suffi- 
cient to  overcome  the  implications  of 
wrongdoing  (Broadcasting,  Jan.  14). 
He  said  the  commission  should,  there- 
fore, reach  the  same  conclusion  regard- 
ing Florida-Georgia. 

Regarding  the  alleged  commitment 
by  Mr.  Mack,  Mr.  Koteen  said  that 
Mr.  Wolfson  "categorically  denied" 
such  a  contact.  The  alleged  commit- 
ment was  reported  by  Rep.  A.  Sydney 
Herlong  Jr.  (D-Fla.),  who  had  called 
Mr.  Mack  at  the  request  of  Jackson- 
ville Broadcasting.  Mr.  Koteen  also 
said  Rep.  Herlong  testified  that  Mr. 
Mack  might  have  made  the  comment 
merely  to  "brush  him  off." 

Mr.  Koteen  added  that  although  other 
individuals  were  said  to  have  made  ex 
parte  contacts  in  behalf  of  Florida- 
Georgia,  all  denied  them  and  no  evi- 
dence was  developed  that  refuted  their 
statements. 

Mr.  Koteen  also  questioned  the  com- 
mission's right  to  void  the  grant.  He 
said  that  since  no  appeal  or  other  action 
was  taken  to  stay  the  grant,  the  case 
is  closed.  Under  questioning,  he  said 
the  commission  could  now  move  against 
Florida-Georgia  only  through  revoca- 
tion or  denial  of  renewal  proceedings. 

Losing   Applicants   Protest   ■  Both 


Schenectady,  N.  Y.,  now  considered 
obsolete.  Planned  annual  operat- 
ing costs  of  Greenville  ($2.4  mil- 
lion) may  be  offset  in  part  by  the 
retirement  of  the  obsolete  facilities, 
the  Voice  reports. 

■  To  provide  an  internal  commu- 
nications link  to  overseas  posts  from 
which  USIA  correspondents  may 
feed  reports  to  Washington  (via 
Greenville)  for  incorporation  in  pro- 
grams later  fed  from  Greenville  back 
overseas. 

■  To  give  the  Voice  an  emergency 
communications  system.  Many  of 
the  agency's  own  messages  have 
been  sent  by  cable.  Greenville  gives 
the  Voice  a  facility  to  develop  in- 
stantaneous communication  between 
U.  S.  posts  overseas  and  Washington. 

Completion  of  the  Greenville  com- 
plex is  only  one  step  along  the  way 
in  the  Voice's  modernization  pro- 
gram. Improvements  are  being  made 
at  Wooferton,  England,  and  on  the 
Island  of  Rhodes,  and  in  the  U.  S. 
at  Bethany,  Ohio,  and  Delano  and 
Dixon,  Calif.  Another  major  trans- 
mitting operation  is  being  constructed 
in  Liberia  where  the  Voice  is  in- 
stalling six  250  kw  and  two  50  kw 
transmitters  at  a  cost  of  about  $13.9 
million. 


Charles  Murchison,  appearing  for  Jack- 
sonville Broadcasting,  and  John  Rafter, 
for  the  City  of  Jacksonville,  said  there 
was  no  evidence  to  show  that  the  prin- 
cipals of  their  applicants  made  ex  parte 
contacts. 

Mr.  Murchison  said  James  Stockton, 
president  of  Jacksonville,  who  was 
found  by  the  examiner  to  have  attempt- 
ed to  influence  the  commission  ex  parte, 
was  simply  trying  to  secure  an  impartial 
decision  by  the  commission.  Mr.  Mur- 
chison said  Mr.  Stockton,  a  prominent 
Jacksonville  Democrat,  was  concerned 
about  reports  his  competitors  were  at- 
tempting to  use  political  influence 
against  him  at  a  time  when  a  Republi- 
can administration  was  in  office. 

According  to  Mr.  Murchison,  the  ex- 
aminer found  only  that  an  attorney  rep- 
resenting Jacksonville  had  gone  to  see 
Mr.  Mack  but  had  never  spoken  for  the 
company.  Mr.  Murchison  said  the  at- 
torney, Jack  J.  Daniel,  "didn't  say  an- 
other word"  after  Mr.  Mack  told  him 
he  intended  to  vote  for  Florida-Georgia. 

Mr.  Murchison,  like  Mr.  Slosberg, 
urged  disqualification  of  Florida- 
Georgia  because  of  ex  parte  activities. 

Mr.  Rafter  said  that  although  the 
City  of  Jacksonville  was  no  longer  an 
applicant,  it  wanted  to  clear  its  name 
of  any  charges  stemming  from  the  ex- 
aminer's decision.  The  examiner  found 
the  City  guilty  of  ex  parte  activities  be- 
cause a  city  commissioner,  J.  Dillon 
Kennedy,  hired  an  attorney,  Miles  H. 
Draper,  to  "neutralize  supposed  politi- 
cal pressure  in  Washington." 

Mr.  Rafter  said  that  Mr.  Kennedy 
had  acted  without  any  official  authoriz- 
ation or  even  the  knowledge  of  his  fel- 
low commissioners.  Therefore,  he  said, 
City  shouldn't  be  held  responsible. 
Furthermore,  he  said,  there  was  no  evi- 
dence that  Mr.  Draper  actually  at- 
tempted to  influence  the  commission. 

The  oral  argument  was  heard  by  five 
commissioners  —  Acting  Chairman 
Rosel  Hyde,  Frederick  W.  Ford,  Rob- 
ert T.  Bartley,  E.  William  Henry  and 
Robert  E.  Lee. 

The  FCC  last  week... 

■  Granted  Frontier  Broadcasting  Co.'s 
application  for  a  new  tv  station  on  ch. 
3  in  Sterling,  Wyo.  The  station  is  to 
have  a  power  of  27.7  kw  and  an 
antenna  height  of  780  ft.  The  commis- 
sion stipulated  that  the  grant  is  subject 
to  a  final  action  on  Frontier's  applica- 
tion for  renewal  of  license  of  KFBC-TV 
Cheyenne.  Main  principals  of  Frontier 
are:  Cheyenne  Newspapers  Inc.  (  Wyo- 
ming Eagle  and  State  Tribune)  24.4%; 
estate  of  Tracy  S.  McCraken  20% ;  F. 
R.  Ricketson  Jr.  17%.  The  McCraken 
estate  owns  Cheyenne  Newspapers. 
Frontier  also  owns  KFBC  Cheyenne  and 
KSTF  (TV)  Scottsbluff,  Neb. 

■  Granted  the  U.  of  Maine  a  construc- 


tion permit  for  a  new  noncommercial 
educational  tv  station  on  ch.  12  in 
Orono.  The  new  station  will  operate 
with  a  power  of  229  kw  and  an  antenna 
height  of  990  ft.  U.  of  Maine  is  also 
applicant  for  another  etv  station  on  ch. 
10  Presque  Isle. 

■  Designated  for  hearing  the  applica- 
tion of  WIXX  Oakland  Park,  Fla.,  for 
a  license  to  cover  its  construction  per- 
mit. Hearing  will  concern  charges  by 
City  Council  of  Oakland  Park  that 
WIXX  has  reneged  oh  its  original  pro- 
gramming proposal  (general  market 
format)  in  favor  of  an  all  Negro  format 
(Broadcasting,  Jan.  14).  The  FCC  has 
denied  station  a  program  test  authority 
pending  the  outcome  of  the  hearing. 

■  Granted  request  by  KBOM  Mandan- 

Bismarck,  N.  D.,  that  station  be  allowed 
to  stay  on  the  air  until  March  3. 
KBOM's  license  was  revoked  by  the 
commission  last  December  (Broadcast- 
ing, Dec.  24,  1962)  because  it  deceived 
the  FCC  and  made  unauthorized  trans- 
fers of  stock  ownership,  and  was  con- 
sequently ordered  off  the  air  by  Feb.  17. 
The  extension,  which  would  be  for  14 
days,  is  in  order  to  service  Mandan  un- 
til the  application  of  Capital  Broadcast- 
ing Inc.  for  the  1270  kc  outlet  can  be 
processed.  The  commission  waived  its 
am  freeze  to  accept  the  application  by 
Capital  fearing  that  Mandan  would  be 
left  without  a  first  service. 

■  Received  two  requests  from  operating 
radio  stations  asking  for  a  waiver  of 
the  commission's  am  application  freeze 
and  that  it  accept  their  applications  for 
major  changes.  WCBQ  Whitehall, 
Mich.,  requested  acceptance  of  its  ap- 
plication to  move  the  station's  trans- 
mitter site  nine  miles  to  North  Mus- 
kegon because  it  is  in  financial  dif- 
ficulties and  the  move  would  give  a 
greater  service  area.  For  the  third  time 
KODA  Houston  asked  for  consideration 
of  its  application  to  increase  its  power 
to  5  kw  from  1  kw,  so  that  it  might 
provide  service  originally  planned  for. 
KODA  said  commission  refusal  to  con- 
sider the  application  is  unlawful.  KODA 
told  the  commission  that  an  increase  in 
power  to  5  kw  would  in  no  way  inter- 
fere with  other  outlets  and  would  free 
itself  from  interference. 

■  Assigned  uhf  ch.  16  in  Cotati,  Calif., 
for  noncommercial  educational  use  and 
deleted  that  channel  from  Pittsburg 
where  it  had  been  assigned  as  a  com- 
mercial channel.  Assignment  of  ch.  16 
in  Cotati  had  been  requested  by  Sonoma 
State  College  Foundation  Inc. 

■  Granted  a  waiver  of  am  freeze  order 
and  accepted  for  filing  the  application 
J.  W.  Dunavent  for  new  daytime  am 
station  on  1600  kc,  500  w,  in  Eminence, 
Ky.  Application  will  be  available  for 
processing  March  26. 
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Harris  proposes  1964  Sec.  315  suspension 


A  bill  introduced  in  the  House  last 
week  would  set  the  same  ground 
rules  for  radio  and  television  cover- 
age of  the  1964  presidential  cam- 
paign that  was  followed  in  1960,  the 
year  of  the  "great  debates." 

Rep.  Oren  Harris  (D-Ark.),  chair- 
man of  the  House  Commerce  Com- 
mittee, Monday  (Feb.  11)  proposed 
suspension  of  Sec.  315's  equal  time 
requirements  for  nominees  for  the 
office  of  President  and  Vice  Presi- 
dent. 

Hearings  will  be  scheduled  "in 
the  near  future,"  Rep.  Harris  said. 


Similar  legislation  was  introduced 
in  the  Senate  last  month  by  Sen. 
John  O.  Pastore  (D-R.  I.),  chair- 
man of  the  Senate  Communications 
Subcommittee  (Broadcasting,  Jan. 
21).  No  hearing  date  has  been  set. 

Partially  freed  of  Sec.  315's  re- 
strictions in  1960,  broadcasters  pre- 
sented a  series  of  debates  between 
then  Senator  Kennedy  and  Vice 
President  Nixon.  President  Kennedy 
committed  himself  to  giving  his  op- 
ponent a  similar  opportunity  to  de- 
bate on  television  and  radio  in  1964, 
if  he  is  the  Democratic  candidate. 


KICA-TV  tells  FCC 

of  competition  from  catv 

KICA-TV  Clovis,  N.  M.,  last  week 
supported  the  FCC's  proposed  rule  to 
restrict  catv  systems'  use  of  microwave 
facilities  and  described  the  station's  diffi- 
culties in  competing  with  a  catv  system 
operating  in  Clovis. 

KICA-TV,  a  CBS  and  ABC  affiliate, 
told  the  commission  that  its  program- 
ming is  duplicated  by  the  Clovis  catv 
system,  which  is  owned  by  Midwest 
Video  Corp.  The  Midwest  system  car- 
ries the  signals  of  KVII  (TV)  and 
KFDA-TV  both  Amarillo,  Tex.,  ABC 
and  CBS  affiliated,  respectively.  The 
Clovis  catv  also  carries  KGNC-TV 
(NBC)  Laredo,  Tex.,  and  KSWS-TV 
Roswell,  N.M.,  which  is  also  NBC  but 
carries  ABC  and  CBS  on  a  secondary 
basis.  KICA-TV  further  noted  that 
these  four  stations  are  more  than  100 
miles  from  Clovis. 

The  Clovis  station  said  that  Midwest 
has  refused  to  acknowledge  KICA-TV 


requests  to  be  included  among  the  sig- 
nals carried  by  the  catv  system.  Com- 
petition is  "grossly  inequitable  and  un- 
fair" and  KICA-TV's  economic  exist- 
ence is  threatened,  the  station  told  the 
commission. 

Rhode  Island  Tv  takes 
ch.  6  case  to  court 

An  unsuccessful  bidder  for  ch.  6  New 
Bedford,  Mass.,  attacked  the  FCC's  ac- 
tion of  last  July  authorizing  WTEV 
(TV)  in  that  city  to  move  its  transmitter 
closer  to  Providence,  R.I. 

Rhode  Island  Television  Inc.,  prin- 
cipally owed  by  Providence  business- 
man Robert  Riesman,  contended  last 
week  in  the  U.S.  Court  of  Appeals  in 
Washington  that  his  application  should 
have  been  accepted  by  the  FCC  and  that 
it  should  have  been  placed  in  a  hearing 
with  WTEV's  request  to  move  its  trans- 
mitter. The  commission  refused  to 
accept  the  Rhode  Island  Television  ap- 
plication on  the  ground  that  the  channel 


was  already  occupied  by  WTEV.  WTEV 
at  that  time  had  asked  for  permission 
to  move  its  transmitter  site  from  Mar- 
tha's Vineyard  to  Tiverton,  R.I.  The 
FCC  granted  this  move  July  31,  1962. 
WTEV  began  operation  at  its  new  site 
Jan.  1. 

Rhode  Island  Television  also  asked 
the  FCC  to  revoke  the  ch.  6  grant  to 
WTEV  on  the  ground  the  station  had 
not  been  constructed  on  time,  and  also 
to  reopen  a  rulemaking  proceeding  of 
eight  years  ago  involving  the  proposed 
move  of  ch.  6  from  New  Bedford  to 
Providence. 

The  argument  was  heard  by  Circuit 
Judges  David  L.  Bazelon,  George  T. 
Washington  and  Warren  E.  Burger. 

WQAD-TV  grant  attacked 
by  losing  applicants 

The  FCC's  1962  grant  of  ch.  8  Mo- 
line,  111.,  to  Moline  Television  Corp. 
(WQAD-TV)  was  attacked  by  the  four 
losing  applicants  last  week  in  the  U.S. 
Court  of  Appeals  in  Washington. 

The  unsuccessful  applicants  charged 
that  the  FCC  did  not  penalize  Moline 
Television  for  what  they  claimed  was 
a  lack  of  a  complete  survey  of  the 
community  to  determine  program  con- 
tent. They  also  alleged  that  the  com- 
mission placed  undue  emphasis  on  pre- 
vious broadcast  experience  by  some  of 
the  principals  of  Moline  Television. 

WQAD-TV  is  headed  by  Frank  P. 
Schreiber,  former  Chicago  television  sta- 
tion executive. 

Contending  for  the  Moline  frequency 
are  Community  Telecasting  Corp.,  Mid- 
land Broadcasting  Co.,  Illiway  Tele- 
vision Inc.  and  Tele-Views  News  Co. 

The  appeals  court  panel  comprised 
Circuit  Judges  Henry  W.  Edgerton, 
Walter  M.  Bastian  and  John  A.  Dana- 
her. 
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WTOP  Radio's  research  'breakthrough7 

NEW  STUDY  GOES  BEYOND  THE  BOXCAR  FIGURES  FOR  DETAILED  DATA 


A  breakthrough  in  "numbers"  re- 
search—one that  pins  down  an  advertis- 
er's likeliest  prospects  in  a  station's 
total  audience — is  being  announced  to- 
day (Feb.  18)  by  Washington's  WTOP 
Radio. 

The  new  research  goes  beyond  the  so- 
called  boxcar  numbers  of  program  rat- 
ings and  shows  audience  composition  in 
terms  of  how  many  are  beer  drinkers,  or 
coffee  users  (by  type  of  coffee),  or 
automobile  drivers,  camera  owners,  etc. 

In  all,  the  study  breaks  down  the 
audiences  of  six  leading  Washington 


radio  stations  and  shows,  for  each  sta- 
tion, this  type  of  ownership  and  usage 
information  on  each  of  more  than  45 
major  and  small  appliances  and  more 
than  25  food  and  drug  products. 

In  addition  it  gives  for  each  of  the 
six  stations  information  on  listening 
patterns,  household  financial  activities, 
entertainment  patterns  and  many  other 
areas. 

More  Realistic  ■  Thus,  according  to 
Lloyd  W.  Dennis  Jr.,  vice  president  and 
general  manager  of  WTOP,  an  advertis- 
er in  almost  any  category  can  see  just 


how  many  users  of  his  product — or 
allied  products — are  reached  by  the 
various  stations  and  then  can  place  his 
advertising  on  this  "much  more  realistic 
basis,  rather  than  on  the  basis  of  total 
audience  alone."  Mr.  Dennis  explained: 

"One  station  may  have  twice  as  much 
total  audience  as  another,  but  if  the 
other  station  has  more  users  of  his  type 
of  products,  then  the  advertiser  would 
be  wasting  much  of  his  effort — and 
probably  paying  higher  rates,  too — if  he 
bought  on  total  audience  alone." 

Tests  using  parts  of  the  survey  find- 
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BUY 

That  very  highly  survey-rated, 
CBS  affiliated, 
Personality  activated, 
Civic-minded  motivated, 
Sales  results  premeditated, 
Cowles  station  in  Des  Moines 

NOW! 


*See  Oct.-Nov.  Nielsen 
and  Nov.-Dec.  ARB 
for  the  highest  ratings 
we've  ever  received. 

KRNT-TV 

"One  of  the  great  news  stations  in  the  nation" 
AN  OPERATION  OF  COWLES  MAGAZINES  AND  BROADCASTING,  INC. 
Represented  By  The  Karz  Agency 
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Phillip  W.  Wenig  (I),  president  of 
SRDS  Data  Inc..  shows  some  compu- 
tations from  WTOP  Radio's  "Radio 
Audience  Profile  Study  of  the  Wash- 
ington, D.  C,  Market"  to  (I  to  r)  Maur- 
ice Webster,  vice  president  and  gen- 


ings  under  actual  selling  conditions,  Mr. 
Dennis  said,  brought  advertiser  and 
agency  response  that  "far  exceeded  even 
our  most  enthusiastic  expectations.  As 
a  result,  we  consider  this  multi-dimen- 
sional research  study  to  be  the  most  im- 
portant and  far-reaching  development 
for  providing  support  information  in 
the  intelligent  use  of  the  radio  medium. 

"We  have  broken  through  the  'circu- 
lation barrier'  and  predict  that  this  is 
the  beginning  of  a  new  era  in  broad- 
casting research." 

He  compared  the  new  research  to  an 
incandescent  bulb  in  "the  candlelight 
era"  of  audience  research  and  predicted 
it  will  lead  to  equally  great  advances  in 
sales  and  research  sophistication  over 
the  next  several  years. 

1,000  Households  ■  Conducted  for 
WTOP  by  SRDS  Data  Inc.,  the  study 
encompassed  personal  interviews  in  al- 
most 1,000  households,  using  20-page 
questionnaires  whose  findings  filled 
more  than  100,000  punchcards  and  then 
were  transferred  to  tapes  for  quick  ac- 
cess via  computers. 

The  useful  data  thus  computer-stored 
would  fill  a  "report"  reaching  from  floor 
-to  ceiling  and  still  leave  much  valuable 
data  to  be  mined,  one  spokesman  re- 
ported. Mr.  Dennis  put  it  this  way: 

"Because  of  the  complex  nature  of  the 
•study  and  the  fact  that  literally  thou- 
sands of  cross-tabulations  are  involved, 
WTOP  Radio  is  not  releasing  it  as  a 


eral  manager  of  CBS  Radio  Spot 
Sales;  Lloyd  Dennis  Jr.,  vice  president 
and  general  manager  of  WTOP,  and 
Alvin  C.  Dubinsky,  research  and  de- 
velopment supervisor  of  SRDS  Data 
Inc. 


general  published  report. 

"However,  any  qualified  agency  or 
client  seeking  sophisticated  audience 
and  consumer  profile  information  about 
the  Washington  market  is  free  to  call 
upon  us  and  we  will  be  happy  to  tell 
them  what  we  can  provide.  WTOP 
Radio  wants  to  do  everything  possible 
to  contribute  to  the  intelligent  and  suc- 
cessful use  of  radio  advertising  by  clients 
both  new  and  old." 

Research  Milestone  ■  Phillip  W. 
Wenig,  president  of  SRDS  Data  Inc., 
said  he  was  confident  that  "this  study 
represents  a  true  milestone  not  only  in 
broadcast  research  but  in  all  media  re- 
search." It  sets  the  pattern,  he  said, 
"for  the  highly  sophisticated  computer- 
ized material  that  the  industry  has  been 
demanding  of  late." 

Mr.  Wenig  said  that  before  starting 
the  field  work  for  WTOP  his  company 
"had  been  testing  and  perfecting  re- 
search techniques  for  more  than  two 
years  for  just  this  type  of  research 
study.  Thus  we  knew  beforehand  the 
things  we  could  do  and  the  pitfalls  to 
avoid.  Even  so,  we  spent  considerably 
more  time  re-testing  the  procedure  until 
we  were  absolutely  certain  that  the  most 
exacting  standards  had  been  met." 

In  announcing  the  study,  titled  "A 
Radio  Audience  Profile  Study  of  the 
Washington,  D.C.  Market,"  Mr.  Dennis 
said: 

"For  almost  a  decade  I  have  been 


convinced  that  broadcasters  were  ne- 
glecting first-class  research  which  probes 
deeply  as  well  as  broadly.  We've  mea- 
sured circulation  almost  exclusively.  We 
know  that  there  are  nearly  200  million 
radios  owned  by  Americans  and  that 
they  are  purchasing  new  sets  at  the  rate 
of  over  a-million-and-a-half  each  month. 

"But  what  is  sorely  needed  is  research 
which  goes  beyond  boxcar  numbers; 
which  probes  in  terms  of  what  the 
advertiser  wishes  to  accomplish  and  in 
terms  of  the  specific  audiences  he  wants 
to  reach. 

"Such  research,  properly  conducted, 
is  not  cheap.  But  what  is  even  more 
costly  is  for  responsible  segments  of 
the  industry  to  continue  to  go  on  with- 
out it.  That  is  why  WTOP  Radio  has 
undertaken  what  we  believe  to  be  the 
most  ambitious  and  far-reaching  study 
ever  made  by  any  station.  We  wanted 
to  be  able  to  relate  radio  audience  pro- 
files, station  by  station,  to  the  adver- 
tiser's consumer  profiles  and  to  be  able 
to  report  on  them  in  depth.  This  we 
have  succeeded  in  doing.  .  .  ." 

Tv  tie-in  campaigns 
termed  successful 

The  successful  use  of  television  dur- 
ing tie-in  promotion  campaigns  was 
outlined  by  two  speakers  at  an  Associa- 
tion of  National  Advertisers  clinic  in 
New  York  last  Thursday  (Feb.  14). 

E.  A.  More,  advertising  director  of 
the  Formica  Corp.,  a  division  of  Amer- 
ican Cyanamid  Corp.,  described  an 
overall  tie-in  promotion  project  for  the 
company,  covering  national  building 
materials  manufacturers,  model  homes, 
consumer  magazines,  exhibits  as  well  as 
tv.  In  the  television  tie-in  Mr.  More 
pointed  out,  Formica  appealed  to  its 
large  number  of  furniture  customers 
through  commercials  on  CBS-TV's  Eye- 
witness program,  offering  a  shoppers 
guide  of  40  furniture  manufacturers 
using  Formica  in  their  products. 
Formica,  Mr.  More  indicated,  is  en- 
thusiastic about  all  types  of  tie-in  pro- 
motions. 

J.  F.  Donovan,  vice  president  of  ad- 
vertising and  public  relations  for 
A.M.F.  Pinspotters  Inc.,  told  the  ANA 
clinic  the  details  of  an  "effective"  tie- 
in  promotion  conducted  in  1961  with 
Beecham  Products  (Brylcreem  and 
Silvikrin)  during  the  summer  months 
when  bowling  activity  is  low.  A  "bowl 
free"  tie-in  promotion  was  developed, 
he  said,  offering  any  person  buying 
either  Brylcreem  or  Silvikrin  one  free 
game  at  an  AMF-equipped  bowling 
center.  Beecham  advertised  the  offer 
on  its  commercials  on  three  tv  network 
shows  and  AMF  spotlighted  the  promo- 
tion in  bowling  magazines  and  news- 
papers. The  results  for  both  AMF  and 
Beecham,  Mr.  Donovan  concluded, 
were  "spectacular." 
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I'M  DICKENS. ..HE'S  FENSTER 

Music  by 

IRVING  SZATHMARY 


IRVING  SZATHMARY  began  his  career 
as  an  arranger  with  the  original  Benny 
Goodman  and  Artie  Shaw  bands  and 
has  since  achieved  distinction  as  a 
composer  and  conductor  in  radio,  TV 
and  films,  and  for  many  top  artists, 
including  Diahann  Carroll.  He  com- 
posed and  conducted  the  score  of  the 
prize-winning  U.N.  documentary  on  nar- 
cotics and  he  has  arranged,  composed 
and  conducted  for  both  CBS  and  NBC. 
He  joined  BMI  in  1955. 


and  there  are  104  other 
regular  network  programs 
which  use  0M1  music. 


CHICAGO  •  LOS  ANGELES 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 


VILLE  •  TORONTO  •  MONTREAL 
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REP  KILLS  GROUP  SALE  PLAN 

McGavren-Guild  charges  it's  a  form  of  rate-cutting; 
Eastman  Co.  defends  practice  against  critics 


Station  representative  McGavren- 
Guild  Co.,  New  York,  last  week  an- 
nounced it  had  abolished  its  station 
group  selling  plan. 

And  with  this  news,  Daren  F.  Mc- 
Gavren,  the  rep's  president,  charged 
that  "group  plans  have  degenerated  into 
nothing  more  than  well  planned  and 
highly  embellished  forms  of  rate  cut- 
ting under  a  fancy  title." 

Mr.  McGavren's  attack  brought  an 
immediate  response  from  Robert  E. 
Eastman  &  Co.  which  also  has  a  group 
selling  plan. 

Mr.  Eastman,  president  of  his  rep 
firm,  counter-charged  that  the  with- 
drawal of  the  plan  by  one  rep  firm  and 
accompanying  "attempts  to  condemn 
and  devaluate  all  group  selling" 
amounted  to  "an  admission  of  weak- 
ness because  group  selling  has  been 
part  and  parcel  of  the  broadcasting 
industry  ever  since  NBC  hooked  up  its 
first  network  many  years  ago." 

Other  station  rep  firms  which  have 
station  group  selling  plans — Blair  Radio 
and  H-R  Representatives  are  promi- 
nent— declined  comment.  Several  other 
reps  use  the  plan  as  an  occasional  sell- 
ing approach. 

In  group  selling  a  rep  firm  offers  a 
package  time  rate  to  an  advertiser  that 
contracts  for  a  spot  schedule  on  all  of 
the  stations,  using  one  invoice,  one 
billing.  Packages  usually  carry  special 
rates. 

Katz  Accounting  ■  The  Katz  Agency 


said  it  doesn't  offer  a  package  at  a 
discounted  rate  but  encourages  adver- 
tisers to  buy  any  combination  of  its 
stations  at  card  rate,  and  for  simplifica- 
tion a  multi-station  buy  can  be  made 
with  a  single  order  and  invoice  because 
of  Katz's  "accounting"  procedure. 

Mr.  McGavren  averred  that  group 
selling  plans  "undermine  the  prestige 
of  the  radio  industry,  taint  the  repre- 
sentatives who  sell  with  them,  and, 
via  guilt  by  association,  sully  the  repu- 
tations of  participating  stations  which 
have  normally  rock-hard,  unyielding 
rate  cards." 

He  indicated  also  that  some  advertis- 
ers have  come  to  use  the  plan  in  a 
"cynical"  manner  by  expecting  its  use 
"as  a  matter  of  course,  and  then  de- 
mand discounts."  He  said,  too,  that 
advertisers — some  with  small  budgets — 
will  have  reps  put  together  special 
groups  to  fit  the  budget  and  "with 
sometimes  as  few  as  four  to  six  sta- 
tions." 

Mr.  McGavren  charged  that  group 
selling  plans  often  place  the  buyer  in 
the  position  of  ordering  "marginal  sta- 
tions" that  he  ordinarily  would  not 
include  on  his  list.  He  asserted  that 
many  "leading  station"  managers  have 
objected  because  "they  are  identified 
with  secondary  outlets  with  flexible 
cards."  Mr.  McGavren  cited  a  delay  in 
advertiser  payment  to  some  stations 
when  others  in  the  group  fail  to  submit 
bills  and  affidavits  on  time,  and  said  the 


Spot  tv  up  17%  in  '62 

Spot  television  gross  time  bill- 
ings will  total  $721,212,000  in 
1962,  Television  Bureau  of  Ad- 
vertising announced  today  in  a 
preliminary  report.  The  total 
represents  a  17%  increase  over 
the  $617,398,000  in  time  billings 
in  1961.  The  fourth  quarter  in 
1962  totaled  $197,759,000  com- 
pared with  $177,827,000  for  the 
like  period  the  year  before,  or  an 
increase  of  11.2%.  In  computing 
the  dollar  increase,  the  bureau 
estimated  it  was  more  than  $284,- 
000  for  each  day  of  the  year  in 
1962 — a  total  of  more  than 
$103.8  million. 


Mr.  McGavren  Mr.  Eastman 

At  odds  over  group  sales  plans 


group  plan  tends  to  restore  stations  into 
"the  rigid  category  of  networking." 

Bonus  Spots  ■  At  one  time,  Mr. 
McGavren  said,  group  plans  were  of- 
fered to  advertisers  that  were  new  to 
radio,  and  the  outcome  was  to  give 
impetus  to  the  medium  when  it  was 
"lying  fallow."  But  now  they  amount 
to  "wholesale  rate  cutting"  with  some 
instances  of  bonus  spots  for  buys  of 
say  10  spots  weekly. 

Mr.  McGavren  also  referred  to  an 
FCC  warning  that  stations  avoid  enter- 
ing agreements  to  set  combination  rates 
(that  is,  several  stations  within  a  single 
market)  (Broadcasting,  Feb.  4).  Though 
group  radio  selling  by  reps  entails  sta- 
tions in  different  markets,  Mr.  Mc- 
Gavren expressed  the  opinion  that 
group  plans  "may  sometimes  involve 
stations  with  overlapping  coverages" 
and  cautioned  that  the  government's 
attitude  might  ultimately  harden  to  in- 
clude all  sales  groupings. 

Mr.  Eastman  declared  that  if  a  group 
selling  "concept  and  execution  are  poor, 
then  it  follows  that  the  plan  itself  must 
also  be  ineffective  and  eventually  be 
withdrawn."  He  said  that  a  "prime  pre- 
requisite is  a  list  of  strong  major  radio 
stations,"  and  listed  such  "prestige" 
advertisers  as  Union  Carbide,  Kitchens 
of  Sara  Lee,  Champion  Spark  Plugs, 
the  Kellogg  Co.,  Mystik  adhesive  prod- 
ucts, Groves  Labs  and  Vick  Chemical 
Co.,  as  using  the  Eastman  plan. 

It  was  noted  by  McGavren-Guild 
spokesmen  that  the  rep  firm  had  its 
group  selling  plan  operating  nearly  a 
year  and  had  35  stations  participating. 
The  plan,  they  said,  accounted  for  ap- 
proximately $500,000  worth  of  nation- 
al-regional business. 

Though  not  discussed,  there's  another, 
underlying  reason  for  some  reps'  in- 
creasing chagrin  over  major  group  sell- 
ing plans — that  is,  the  competition  they 
present  for  the  national  advertising 
dollar  over  and  above  the  competition 
from  the  four  radio  networks. 
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MY  STARS! 

Look  what's  been  added  to  Complete  Range  Programming! 


Such  famous  CBS  Radio  stars  as  Garry  Moore, 
Arthur  Godfrey,  Leonard  Bernstein  and  Art  Link- 
letter  have  joined  our  regular  WJR  personalities. 
And  complete  CBS  news  and  public  affairs  resources 
have  been  added  to  our  broadcasting  schedule.  That 
makes  Complete  Range  Programming  more  complete 
than  ever  before. 

The  "something  for  everyone"  found  in  this  kind  of 
variety  programming  increases  our  ability  to  lure 
listeners  from  our  115-county  four-state  Great 
Lakes  market. 


The  millions  of  loyal  WJR  listeners  drawn  from 
more  than  17  million  folks  in  this  market  will  be 
more  loyal  now  that  they  can  stay  tuned  to  our 
station  to  hear  these  famous  personalities  ...  as  well 
as  their  favorite  cultural  programs,  music  shows, 
farm  reports,  homemaker  shows,  news  reports,  live 
variety  shows  and  sports  coverage. 

And  happy  WJR  advertisers  should  be  absolutely 
starry-eyed  when  their  Henry  I.  Christal  representa- 
tive explains  that  this  increased  potential  is  included 
in  just  one  buy  .  .  .  WJR. 


W|R 

760  KC  ^Jf  50,000  WATTS 


BROADCASTING,  February  18,  1963 


Substance,  image  go  together  in  advertising 

ENLARGE  QUALITY,  COLLINS  TELLS  HOUSTON  AD  FORUM 


Advertising,  constantly  under  attack 
from  many  sides,  can  best  enhance  its 
"image"  by  improving  its  "substance," 
NAB  President  LeRoy  Collins  said  last 
Friday  (Feb.  15). 

This  is  because  "advertising's  image 
and  its  substance  are  one  and  the 
same,"  he  said  in  remarks  prepared  for 
delivery  before  the  Houston  Ad  Forum. 
He  noted  that  great  improvements  have 
been  made  in  recent  years  but  stressed 
that  the  industry  still  faces  the  chal- 


lenge of  enlarging  and  refining  the 
quality  and  responsibility  of  advertis- 
ing. 

"It  is  of  tremendous  credit  to  the 
advertising  profession  that  it  frankly 
has  been  undertaking  many  positive 
steps  to  accomplish  just  that,"  the  NAB 
president  said.  He  expressed  special 
pride  in  the  efforts  of  the  NAB  Code 
Authority  to  improve  the  quality  and 
ethics  of  broadcast  advertising. 

There  is  such  a  thing,  Gov.  Collins 


Worforo  Warp  <fc  Time  Vishion 


LOOKlT,  THIIE,  I  TOLE  VA 
SOMEBODY  BROU&HT  ME 
SOME  RABBITS  ,YEST£RPAV 
I  ONLY  HAP  TWO. 


OH  WORFORD,  YOU'RE  SO 
IMMATURE.  DON'T   YOU  KNOW 
THAT  ALL  NATURE'S 
CREATURES  MULTIPLY  ? 


OH  YEAH/  WELL,WWTVAN0  WWUP-TV 

AINT  CREATURES   ANP  THEY 
MULTIPLIED    THEIR  AUDIENCE. 


Here's  more  real  growth! 


Yes,  we've  greatly  increased  our  audience. 
The  November,  1962  NSI  and  ARB  are 
gladsome  things.  They  show  that  WWTV/ 
WWUP-TV  have  increased  their  audience 
almost  miraculously  over  November,  1961  — 
have  increased  their  superiority  over  Station 
"B"  by  as  much  as  590%. 


Upstate  Michigan  is  as  yet  America's  great- 
est "undiscovered  opportunity,"  to  many  ad- 
vertisers. 874,100  people.  Retail  sales,  nearly 
a  BILLION. 

If  you  want  to  increase  sales  in  Michigan 
as  a  whole,  use  the  easy  place  to  do  it!  Ask 
Avery-Knodel,  Inc.  for  the  proof. 


RADIO 

WKZO   KALAMAZOO-BATTLE  CREEK 
WJEF   GRAND  RAPIDS 
WJEF-PM   GRAND  RAPI0S-KALAMAZOO  <• 
WWTV-FM  CADILLAC 

TELEVISION 

WKZO-TV  GRAND  RAPI0S-KALAMAZ0O 
WWTV/  CADILLAC-TRAVERSE  CITY 

/WWUP-TV  SAULT  STE.  MARIE 
KOIN-TV /  LINCOLN,  NEBRASKA' 

/KGIN-TV  GRAND  ISLAND,  NEB. 


WWTV/WWUPTV 

CADILLAC-TRAVERSE  CITY  /  SAULT  STE.  MARIE 


HyKnodcl,  Inc..  Exc/oi 


said,  as  good  taste  in  advertising  in 
stressing  that  how  a  product  is  sold  can 
be  of  just  as  much  value  as  how  much 
is  sold.  "Whether  you  want  to  put  it  in 
terms  of  a  social  obligation,  a  more 
intelligent  assessment  of  the  changing 
educational  standards  of  the  popula- 
tion, a  hard-nosed  dollar-and-cents 
business  proposition — or  all  of  these 
rolled  together — advertising  in  this 
country  is  going  to  have  to  make  some 
fundamental  major  improvements  .  .  ." 

Number  1  ■  Noting  advertising's 
"phenomenal"  growth  in  recent  years, 
he  predicted  that  broadcasting  cannot 
escape  becoming  the  Number  1  adver- 
tising medium  in  the  future.  And  with 
this  growth,  he  said,  it  is  "little  wonder 
that  more  and  more  thoughtful  people 
these  days  should  be  expressing  a  deep- 
er interest  in  and  concern  about  ad- 
vertising." 

The  best  way  to  answer  attacks  is 
not  to  advertise  the  good  facets  of  ad- 
vertising but  to  improve  its  quality,  he 
said.  What  is  most  significant  is  the 
kind  of  advertising  we  have  in  the  U.  S., 
where  advertising  and  the  American 
economic  system  are  forever  mutually 
interdependent. 

The  governor,  in  his  prepared  text, 
did  not  mention  cigarette  advertising 
on  tv,  a  subject  which  has  caused  him 
to  become  embroiled  in  controversy  be- 
cause of  his  past  published  beliefs 
(Broadcasting,  Jan.  21,  Dec.  3,  1962). 
However,  he  did  point  out  a  recent 
survey  in  which  respondents  felt  that 
advertising  has  an  unhealthy  influence 
upon  children  and  causes  people  to 
buy  things  they  should  not. 

He  criticized  the  "play-it-safe  philos- 
ophy" which  exists  in  the  minds  of 
many  tv  advertisers  to  avoid  contro- 
versy. "This  is  unfortunate,  for  the 
American  people  are  not  childish," 
Gov.  Collins  said.  "They  can  tell  when 
they  are  being  protected  and  pro- 
grammed down  to.  I  think  both  adver- 
tisers and  broadcasters  are  going  to 
find  an  increasing  resentment  [to  such 
programming].  And  those  advertisers 
who  are  not  afraid  of  backing  programs 
which  stimulate  thought,  arouse  reac- 
tions and  even  step  on  toes  are  going 
to  find  themselves  increasingly  more 
and  more  respected  by  the  public." 

Warren  forms  N.Y.  agency 

Douglas  Warren,  former  vice  presi- 
dent and  account  supervisor,  Smith/ 
Greenland,  New  York,  has  formed  his 
own  advertising  agency,  Douglas  War- 
ren Agency,  which  absorbs  Krukowski 
&  Symington,  advertising  production 
house. 

Members  of  new  agency  include  Jan 
Krukowski,  creative  director;  Thomas 
Symington,  in  charge  of  new  business; 
and  Joseph  Supline,  art  director.  Among 
accounts  is  Mettemunk  Ltd.,  a  Danish 
frozen  pastry  producer. 
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The  search  is  on,  and  it  offers  you 
a  chance  to  get  a  new  Collins  20V-3 
transmitter  absolutely  free.  We're 
looking  for  the  oldest  Collins  1  KW 
(or  less)  AM  transmitter  still  in  use 
as  primary  broadcast  transmitting 
equipment.  If  you  have  it,  we'll  swap 
a  new  20V-3  for  it  —  and  it  won't 
cost  you  a  cent.  We're  even  paying 
shipping  charges  on  both  transmit- 
ters. Your  only  expense  will  be  instal- 
lation of  the  new  transmitter.  □  So, 
if  you  have  a  Collins  1  KW  (or  less) 
transmitter,  take  a  good  close  look  at 
it.  It  could  be  the  one  we're  after. 
Then  write  us  a  letter,  describing  its 
history  and  send  along  the  type  and 

BROADCASTING,  February  18,  1933 


serial  numbers,  if  you  know  them.  If 
yours  is  the  oldest  reported  by  the 
deadline  date,  we'll  get  the  20V-3  to 
you  as  soon  as  is  practicable.  Read 
the  simple  rules,  then  send  a  letter 
to  J.  L.  Taylor,  Dept.  BC,  Collins 
Radio  Company,  Cedar  Rapids,  Iowa. 

COLLINS  RADIO  COMPANY 
Cedar  Rapids  •  Dallas  •  Los  Angeles 
•  New  York  •  International,  Dallas 


Here  are  the  simple  rules: 

1.  Your  transmitter  must  be  1  KW  or  less 
and  be  in  primary  service— not  a  standby. 

2.  It  must  be  property  of  the  original  owner 
OR  be  the  original  installation  with  no 
major  modifications. 

3.  Collins  will  replace  the  transmitter  with  a 
new  20V-3,  paying  all  shipping  charges, 
but  the  winner  must  install  the  new  trans- 
mitter at  his  own  expense. 

4.  The  old  transmitter  becomes  the  property 
of  Collins  Radio  Company.  The  winner, 
upon  accepting  the  new  transmitter, 
agrees  to  use  of  the  owner's  name  and/or 
station  name  in  subsequent  promotional 
activities  of  Collins  Radio  Company. 

5.  Letters  must  be  postmarked  prior  to  mid- 
night, March  1,  1963. 

6.  In  case  of  tie,  the  first  transmitter  re- 
ported will  be  considered. 

7.  Offer  is  limited  to  the  continental  United 
States. 
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Different  surveys,  different  results 

AIR,  PRINT  ARGUMENT  ON  STRIKES'  EFFECTS  CONTINUE 


Chevy  test  may  be  key 

How  soon  Detroit  auto  makers 
will  make  significant  advertising 
investments  in  fm  radio  may  be 
influenced  by  Chevrolet's  current 
test  of  both  stereo  commercials 
and  programs  on  WDTM  (FM) 
Detroit.  Chevrolet  Advertising 
Manager  Jack  Izard  said,  "We 
will  be  watching  this  experiment 
in  fm  stereo  with  great  interest." 

Chevrolet  has  bought  a  26- 
week  series  on  WDTM  in  the 
Sunday  3-4:30  p.m.  period  featur- 
ing the  Boston  Symphony  orches- 
tra as  stereo  recorded  during  its 
regular  performance  in  Boston. 
The  automaker's  agency,  Camp- 
bell-Ewald  Co.,  Detroit,  is  pro- 
ducing special  commercials  for 
the  program  to  take  full  advan- 
tage of  the  stereo  medium. 

Mr.  Izard  observed  that  Chev- 
rolet has  "traditionally  pioneered 
in  the  broadcasting  field  dating 
back  to  the  early  days  of  radio 
when  we  sponsored  the  first  net- 
work radio  shows."  He  noted 
that  Chevrolet  also  was  "one  of 
the  first  to  sponsor  tv  in  its  forma- 
tive years." 


The  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Assn. 
and  the  Radio  Advertising  Bureau  last 
week  traded  charges  and  counter- 
charges over  the  effects  of  the  news- 
paper strikes  in  New  York  and  Cleve- 
land on  consumer  spending. 

The  background  to  the  dispute  start- 
ed several  weeks  ago  when  the  Bureau 
of  Advertising,  using  Federal  Reserve 
Bank  figures,  said  there  was  a  dip  in 
consumer  spending  in  New  York  and 
Cleveland  and  indicated  strongly  that 
this  decline  was  attributable  to  the  news- 
paper strikes.  Shortly  thereafter,  RAB 
issued  a  critique,  based  substantially  on 
a  commissioned  survey,  that  the  federal 
reserve  declines  resulted  from  stores 
spending  in  other  media  (radio,  tv, 
magazines)  only  a  fraction  of  what 
they  normally  would  be  spending  for 
newspapers  (Broadcasting,  Feb.  11). 
RAB  also  stated  that  federal  reserve 
figures  reflect  only  department  store 
sales  and  cannot  measure  wider  sales 
patterns. 

The  Bureau  of  Advertising,  citing 
RAB's  pronouncements,  issued  a  state- 


ment Feb.  12  claiming  the  RAB  survey 
shows  that  the  New  York  and  Cleve- 
land newspaper  strikes  appear  to  have 
a  "significant  impact  even  on  consumer 
spending  for  necessities."  The  bureau 
claimed  that  RAB's  study  "unwittingly" 
proved  the  efficacy  of  the  newspaper 
medium,  adding  that  is  "evident  from 
these  figures  [cited  in  the  RAB  survey] 
that  women  are  consciously  postponing 
their  shopping  for  major  purchase  items 
for  which  newspaper  advertising  is  re- 
lied upon  strongly." 

RAB  struck  back  at  the  Bureau  of 
Advertising's  interpretation  of  its  study 
on  Wednesday  (Feb.  13).  RAB  point- 
ed out  that  it  had  acknowledged  in  its 
orginal  announcement  on  Feb.  1 1  that 
"newspapers  are  an  important  part  of 
any  market's  media  mix,"  but  insisted 
that  the  newspaper  strikes  have  not  af- 
fected consumer  spending  to  the  extent 
claimed  by  the  Bureau  of  Advertising. 
It  urged  the  newspaper  bureau  to  stop 
"quibbling  with  others  who  have  done 
field  research"  and  suggested  that  the 
Bureau  of  Advertising  conduct  its  own 
original  research. 


NBC-TV  reports  sales 
in  new  Monday  shows 

NBC-TV's  new  Monday  Night  at  the 
Movies  (7:30-9)  and  the  Art  Linkletter 
Show  are  nearly  sold  out  to  advertisers, 
according  to  Don  Durgin,  vice  presi- 
dent, NBC-TV  sales.  Movies,  which 
made  its  debut  Feb.  4,  is  now  about 
85%  sold  for  its  32-week  schedule, 
while  the  Linkletter  show,  which  starts 
tonight  (Feb.  18),  is  approximately 
70%  sold  for  its  30-week  run. 

New  sponsors  (and  agencies)  for 
Movies  include  Ford  Motor  Co.  and 
Liggett  &  Myers  (both  through  J.  Wal- 
ter Thompson);  Lehn  &  Fink  (Geyer, 
Morey,  Ballard);  Beech-Nut  (Young  & 
Rubicam),  and  Clairol  Inc.  (Foote, 
Cone  &  Belding).  Newly-announced 
advertisers  in  the  Art  Linkletter  Show 
are  Liggett  &  Myers  (J.  Walter  Thomp- 
son) and  Polaroid  (Doyle  Dane  Bern- 
bach). 

Business  briefly . . . 

Procter  &  Gamble  will  sponsor  the  first 
telecast  of  San  Francisco's  Chinese  na- 
tional New  Year's  Parade  on  ABC-TV, 
Feb.  19,  from  9:30-11  p.m.,  advertis- 
ing Dash  dog  food  and  Thrill,  new  dish- 
washing liquid.  Agency  is  Dancer- 
Fitzgerald-Sample,  New  York. 

The  Borden  Foods  Co.,  New  York,  has 
begun  a  short-term  spot  tv  campaign 
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Stations  DO  Have  Personality 


LES  BIEDERMAN,  PRESIDENT 


Statistic -Retail  sales  in  the 
area  covered  (Grade  B)  by 
WPBN-TV,  Traverse  City, 
&  WTOM-TV,  Cheboygan, 
total  $531,  362,000.   


IDENTIFICATION-- 
Nine  times  out  of  ten, 
if  a  man  says  (any- 
where in  Michigan) 
"I'm  from  Paul  Bunyan 
Network, "  the  response 
is:    "How  is  Les  these 
days,  say  hello  from 
me.  " 

Man  after  man,  time 
after  time,  the  immed- 
iate identification  is 
with  Les  Biederman-- 
an  identification  that 
personalizes  the  Paul 
Bunyan  stations --that 
sells  their  products. 


The  PAUL  BUNYAN  STATIONS 


WPBN-TV  WTOM-TV  WTCM  WMBN  WATT   WATC  WATZ 

Soren  H.  Munkhof,  Gen.  Mgr.  Paul  Bunyan  Bldg.  ,  Traverse  City- 

Nat.  Rep.  -Venard,  Torbet  and  McConnell  --  Network  Rep.  -Elisabeth  Beckjorden 
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DOES  THE  IMPOSSIBLE 

( for  any  other  kind  of  national  medium  J 

Now- 

TARGET-MARKETING 

concentrates  your  dollars 
where  market  size 
concentrates  your  customers! 


11 


Here  is  where  the  alert  national  marketer 
can  grab  an  advantage  now  possible  only 
through  Parade  —  except  at  staggering  cost! 

The  huge  Parade  Jumbo  Network  of  70 
powerful  newspapers— best  buy  for  the  full- 
budget  advertiser— can  now  be  split  by  mar- 
ket size  to  suit  your  marketing  strategy. 

We  call  it  "Target-Marketing".  And  when 
Parade  hits,  it  hits  with  the  cannonball  im- 
pact of  power  totally  concentrated  in  the 
market  itself  ...not  the  buckshot  spray  of 
zone  diffusion. 

Need  extra  impact  in  Nielsen  "A"  coun- 
ties? The  Parade  Big  Top  Network  of  18 
newspapers  gives  you  almost  6  million  cir- 
culation—81%  of  which  is  concentrated  in 
Nielsen  "A"  areas. 


Or  perhaps  America's  great  and  growing 
"single-dwelling"  markets,  backbone  of  our 
economy,  are  your  best  source  of  sales.  The 
Parade  Bandwagon  Network  of  52  news- 
papers reaches  more  than  5,000,000  homes 
-2  out  of  3  in  Nielsen  "B". 

Best  of  all,  if  you  are  a  national  adver- 
tiser with  special  needs,  you  can  get  all  the 
power  of  Parade  Jumbo  — and  "heavy-up" 
in  whichever  group  of  target-markets  your 
sales  objectives  demand,  by  using  extra 
space  in  Bandwagon  or  Big  Top. 

"Target-Marketing"  gives  you  three  ways 
to  buy  each  issue  of  Parade— and  an  infinite 
number  of  combinations  for  your  media 
planning.  This  suggests  a  careful  re-study  of 
the  Sunday  magazine  field. 


aa 

lllll 


New  York:  733  Third  Avenue,  New  York  17,  N.  Y,  212  TN  7-1100 
Chicago:  135  South  La  Salle  Street,  Chicago  3,  III.,  312  FI 6-5-140 
Detroit:  28  West  Adams,  Detroit  26,  Michigan,  313  WO  3-8186 
Minneapolis:  First  National  Bank  Bldg.,  Minneapolis  2,  Minn.,  612  FE  5-3178 
Los  Angeles:  711  South  Vermont  Avenue,  Los  Angeles  5,  Calif.,  213  DU 1-1271 
San  Francisco:  114  Sansome  Street,  San  Francisco  4,  Calif.,  415  GA  1-3846 
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COMMERCIAL  PREVIEW:  Eveready  batteries 


Another  in  a  series  of  Eveready 
battery  "power  to  spare"  commer- 
cials was  filmed  last  week  on  a  roof 
above  Times  Square,  New  York. 
(See  Picture)  Four  Eveready  alkaline 
batteries  (penlight  size)  which  are 
claimed  to  have  been  powering  a 
transistor  radio  for  43  hours  prior 
to  demonstration,  are  shown  firing 
1,000  No.  5  photoflash  bulbs  ar- 
ranged on  a  12  x  14  foot  frame. 
After  this  workout  the  batteries  are 
replaced  in  the  radio  by  announcer, 
Chris  Schenkel,  who  then  turns  the 
radio  on,  showing  "power  to  spare." 


The  one-minute  commercial  is  sched- 
uled for  viewing  during  May,  June 
and  July  on  CBS-TV's  Twilight  Zone, 
Alfred  Hitchcock,  and  Eyewitness; 
NBC-TV's  Saturady  Night  at  the 
Movies  nnd  11th  Hour  and  ABC-TV's 
77  Sunset  Strip  and  Combat.  William 
Esty  Co.,  New  York,  is  agency  for 
Union  Carbide  Consumer  Products 
Co.,  division  of  Union  Carbide  Corp. 
which  manufactures  the  batteries. 
Agency  producer  for  the  commer- 
cial is  Robert  Badenhausen  and  Rob- 
ert Carlisle,  president  WCD  Inc., 
the  producer. 


on  three  New  York  stations,  WOR-TV, 
WNEW-TV  and  WPIX  (TV),  for  its 
cream  cheese  and  Eagle  brand  con- 
densed milk.  The  campaign  was  sched- 
uled to  substitute  for  newspaper  adver- 
tising during  the  New  York  strike,  a 
spokesman  said.  Agency:  Young  & 
Rubicam  Inc.,  New  York. 

Chevrolet  Dealers  of  Southern  Cali- 
fornia, through  Eisaman,  Johns  &  Laws, 
Los  Angeles;  Standard  Oil  of  Cali- 
fornia, through  BBDO,  Los  Angeles, 
and  Brown  &  Williamson  (Viceroy  cig- 
arettes), through  Ted  Bates,  New 
York,  will  co-sponsor  telecasts  of  26 
games  of  the  Los  Angeles  Angels  base- 
ball team  this  year  on  KHJ-TV  Los 
Angeles.  The  trio  also  sponsored  the 
KHJ-TV  Angels'  telecasts  last  year. 
Heritage  House  Products  Inc.  (lawn 
seeds  and  lawn  aids),  Pittsburgh,  is  buy- 
ing spot  tv,  a  minimum  of  20  and  a 
maximum  of  35  per  week,  in  36  mar- 
kets. Starting  dates  for  the  spots,  which 


are  geared  to  a  male  audience,  will  be 
mid-March  in  southern  markets  and 
post-Easter  in  the  north.  Campaigns 
will  be  6-8  weeks  in  major  and  5  weeks 
in  minor  markets.  Agency  is  Wermen 
&  Schorr  Advertising,  Philadelphia. 

Schick  ups  ad  budget  20% 

Schick  Inc.,  Lancaster,  Pa.,  is  increas- 
ing its  1963  advertising  budget  by  20%, 
Robert  F.  Draper,  president,  announced 
last  Thursday. 

Mr.  Draper  said  the  increase  would 
be  allocated  to  network  and  spot  televi- 
sion as  well  as  other  media.  Schick  is 
a  spot  tv  advertiser  in  35  major  markets. 

While  Schick  spokesmen  declined  to 
comment  on  last  year's  advertising 
budget,  available  figures  on  tv  gross 
billing  indicate  the  company  spent 
$733,202  in  network  tv  in  the  first  11 
months  and  $50,450  in  spot  tv  for  the 
first  nine  months  of  1962. 


A-C's  competitive 
spot-buying  plan 

Compton  Adv.,  Chicago,  in  behalf  of 
Alberto-Culver  Co.,  effective  immedi- 
ately is  instituting  a  six-market  test  plan 
to  buy  tv  spot  availabilities  competi- 
tively through  both  New  York  and 
Chicago  station  representatives  to  in- 
sure getting  the  very  best  buys  possible. 
The  buying  will  continue  to  be  coordi- 
nated through  Chicago,  however. 

Alberto-Culver  now  is  spending  more 
than  $1  million  a  month  in  spot  tv 
purchases  in  31  markets  nationally.  As 
explained  by  Charles  A.  Pratt,  advertis- 
ing director,  the  company  wants  to 
obtain  the  most  efficient  buys  possible. 
Mr.  Pratt  indicated  that  while  general- 
ities do  not  apply  to  all  representatives,  i 
it  sometimes  occurs  that  the  New  York 
office  of  a  station  representative  may 
have  a  prime  availability  turn  up 
through  cancellation  or  some  other 
cause  which  the  Chicago  office  of  the 
same  representative  does  not  have — 
and  vice  versa. 

The  test  plan  initially  will  involve 
Alberto-Culver  buying  of  station  avail- 
abilities in  New  York,  Grand  Rapids, 
Indianapolis,  New  Orleans,  San  Fran- 
cisco and  Seattle.  Dick  Brown  has  been 
assigned  by  Compton  as  the  timebuyer 
in  New  York  for  the  experiment  while 
Cecilia  Odziomek,  Compton's  broadcast 
supervisor  in  Chicago,  will  continue  to 
be  chief  timebuyer  there  and  will  co- 
ordinate the  test. 

The  competitive  buying  experiment 
was  explained  to  some  two  dozen  Chi- 
cago station  representative  salesmen  last 
week  by  Andrew  E.  Zeis,  vice  president 
and  media  director  of  Compton.  All 
Alberto-Culver  products  handled  by 
Compton  will  be  involved  in  the  test, 
he  said.  Alberto-Culver  has  been  exclu- 
sively a  tv  advertiser  and  now  is  spend- 
ing at  the  rate  of  more  than  $30  million 
annually  in  the  medium. 

Alberto-Culver's  other  agency,  BBDO,  i 
Chicago,  is  not  involved  in  the  test. 

Agency  appointments... 

■  Fuller  Paint  Div.  of  Hunt  Foods  has 
appointed  Young  &  Rubicam,  Los  An- 
geles, as  its  agency,  effective  May  1. 
Young  &  Rubicam  has  handled  the 
Hunt  Foods  advertising  for  20  years 
and  transfer  of  the  recently  acquired 
Fuller  Paint  Div.  is  in  line  with  Hunt 
policy  of  placing  all  its  advertising 
through  a  single  agency. 

■  Iberia  Air  Lines  of  Spain,  Madrid,  ap- 
points Lennen  &  Newell,  New  York,  to 
handle  its  worldwide  advertising.  The 
1963  advertising  budget  is  $1.5  million. 
The  airline  services  New  York,  Puerto 
Rico,  Mexico,  and  principal  cities  in 
South  America,  Africa  and  Western 
Europe.    The  account  previously  had 
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Exclusive  National  Representatives  —  Peters,  Griff  in.  Woodward,  Inc. 

DAVENPORT,  IOWA 

THE  QUINT  CITIES  - 

DAVENPORT  •  BETTENDORF  •  ROCK  ISLAND  •  MOLINE  •  EAST  MOLINE 
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IMAGE 


IMAGE  IS  A  LOOKING  GLASS  WORD 


Webster  says 
representation 


.  a  mental 
a  symbol." 


It's  our  representation  of  ourselves 
to  loyal  and  responsive  viewers 
as  an  informative  and  entertaining 
neighbor.  It  is  WOC-TV's  constant 
aim  to  be  a  respected  member  of 
a  fine  community  by  always  pro- 
viding responsible  programming. 

WOC-TV  coverage  area  is  the  larg- 
est between  Chicago  and  Omaha 
.  .  .  St.  Louis  and  Minneapolis. 
Effective  Buying  Income  exceeds 
2  billion  dollars.  There  are  almost 
350,000  TV  homes.  Need  more  con- 
vincing? See  your  PGW  Colonel 
today. 
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The  cpm  facts  of  life  from  F&S&R  study 


On  a  cost-per-thousand  basis,  net- 
work tv  is  the  best  buy  with  spot  tv 
in  second  place,  according  to  Earl 
Timmons,  western  region  research 
director  for  Fuller  &  Smith  &  Ross, 
in  a  study  of  comparative  media 
costs. 

Of  the  nine  categories  covered  in 
the  report,  network  tv  was  the  only 
one  showing  a  drop  in  cpm,  with 
spot  tv  reporting  the  smallest  in- 
crease. 

The  survey  shows  network  tv's 
cpm  in  1961  was  $86,  compared  to 
$100  in  the  base  year  1955.  Spot  tv 
had  a  $103  cpm  in  1961. 

Network  radio  showed  the  only 
base  cost  decrease,  going  from  $100 


in  base  year  1955  to  $88  in  1961. 
Spot  radio's  base  cost  of  $109  in 
1961  was  the  smallest  base  cost  in- 
crease. 

The  largest  increase  in  the  F&S&R 
survey  was  recorded  by  magazines, 
which  went  from  the  $100  base  fig- 
ure to  $160  in  1961,  with  a  cpm  of 
$125.  Newspapers  had  a  base  cost 
of  $126  and  cpm  of  $122. 

The  survey  concludes  that  an  ad- 
vertiser trying  to  stay  even  today 
must  increase  his  budget  from  6%- 
10%  a  year,  depending  on  his  media 
mixture.  "Continually  growing  budg- 
ets, it  seems  evident,  must  be  pro- 
vided from  year  to  year  if  a  client 
is  to  move  ahead,"  the  survey  notes. 


been  assigned  to  various  agencies 
throughout  the  world  for  those  areas 
serviced  by  Iberia. 

■  Kal  Kan  Foods,  Los  Angeles  pet  food 
manufacturer,  to  MacManus,  John  & 
Adams,  Los  Angeles,  on  March  1.  Jim 
McTige,  senior  account  executive,  will 
be  in  charge.  Kal  Kan  has  been  served 
by  Fuller  &  Smith  &  Ross,  and  its  pred- 
ecessor agency,  Stromberger,  Lavene, 
McKenzie,  since  1957. 

■  Glaser  Brothers,  San  Francisco,  to- 
bacco and  candy  distributors  to  Gar- 
field, Hoffman  &  Conner  Inc.,  that  city, 
effective  immediately. 

Stemmler,  3  others  form 
new  agency  in  St.  Louis 

Formation  of  a  new  advertising 
agency  in  St.  Louis  has  been  announced 
by  George  L.  Stemmler  Jr.,  president  of 
the  new  firm,  Stemmler,  Bartram,  Tsakis 
&  Payne.  All  four  principals  were  for- 
merly with  DArcy  Adv.  Co.  in  that  city. 
Other  members  of  SBT&P  are  Larry 
Bartram,  business  manager  and  treasur- 
er; Homer  Tsakis,  creative  director,  and 
Jack  Payne,  copy  director  and  radio-tv 
producer.  Headquarters  will  be  at  317 
N.  11th  St. 

Also  in  advertising  . . . 

Katz  in  Philly  ■  The  Katz  Agency, 
New  York,  will  open  a  television  divi- 
sion in  Philadelphia  on  March  1.  The 
office  will  be  located  at  1102  Land 
Title  Bldg.  (see  Fates  &  Fortunes). 

Cole  &  Weber  billings  ■  Cole  &  Weber 
Inc.,  advertising  agency  with  offices  in 
Portland,  Seattle  and  Tacoma,  an- 
nounced 1962  billing  figures  of  nearly 
$9  million,  the  firm's  biggest  ever,  at  its 
annual  meeting  in  Portland,  Jan.  25-26. 

Cost  guide  to  spot  radio  ■  Katz 
Agency,  New  York  station  representa- 


tive, has  published  a  sixth  edition  of 
Spot  Radio  Budget  Estimator  which  lists 
the  cost  of  12  one-minute  spots  for  13 
weeks  for  150  different  markets.  The 
list  includes  traffic,  daytime  and  evening 
time  categories  and  a  formula  is  given 
for  calculating  the  cost  of  12  or  24  spots 
for  1,  6,  13,  39  and  52  week  schedules. 
The  "Estimator"  can  be  obtained  from 
Katz,  666  Fifth  Ave.,  New  York. 

New  rep  ■  Mario  Messina,  a  veteran 
Dallas  advertising  salesman,  has  started 
a  new  radio-tv  regional  sales  represen- 
tative firm  in  that  city.  The  Mario  Mes- 
sina Co.,  located  at  532  Fidelity  Union 
Life  Bldg.,  will  also  offer  consultation 
services  to  stations. 

ATS  moves  ■  Advertising  Time  Sales 
Inc.,  national  tv-radio  station  represen- 
tative, has  moved  its  Chicago  office 
from  360  N.  Michigan  Ave.  to  United 
of  America  Bldg.,  1  E.  Wacker  Drive, 
effective  today  (Monday).  New  phone: 
321-0180. 

New  department  ■  Weed  &  Co.,  New 
York  station  representative,  has  begun 
a  sales  service  department  in  its  main 
office,  to  handle  time  clearances,  time 
changes,  order  confirmations  and  other 
detail  work.  J.  J.  Weed,  president, 
noted  the  new  sales  service  department 
will  free  salesmen  from  detail  work 
and  give  them  more  time  for  selling. 
Florence  Eimer,  Weed  traffic  manager, 
will  head  the  new  department. 

New  office  ■  Venard,  Torbet  &  Mc- 
Connell  Inc.,  New  York  station  repre- 
sentative, has  opened  an  office  in  St. 
Louis  at  Syndicate  Trust  Bldg.,  915 
Olive  St.  Martin  Ludington,  formerly 
senior  media  buyer  at  Gardner  Adv., 
St.  Louis,  will  be  office  manager. 

Reach,  McClinton  expands  ■  Reach, 
McClinton  &  Co.,  New  York,  purchased 
M.  Glen  Miller  Adv.,  8  S.  Michigan 


Ave.,  Chicago,  whose  entire  staff  moves 
into  Reach,  McClinton's  quarters  in 
The  Prudential  Bldg.  in  Chicago.  Agen- 
cy has  "capitalized"  billing  of  $600,000 
and  12-15  accounts  (mostly  local). 

Chrysler-Hope-NBC 
planning  new  series 

Chrysler  Corp.  was  reported  last  week 
to  be  close  to  signing  with  NBC-TV  on 
a  proposed  new  one-hour  series  for 
next  season  that  would  utilize  the  tal- 
ents of  comedian  Bob  Hope.  The  pro- 
gram would  be  scheduled  on  Friday, 
8:30-9:30,  preceded  most  likely  by 
International  Show  Time. 

It's  reported  that  Chrysler  would  as- 
sume the  entire  time  and  talent  cost 
which  is  estimated  at  nearly  $14  million 
(approximately  $7.5  million  for  pro- 
duction, talent  fees  and  other  costs  and 
$6.3-6.5  million  for  time). 

Under  the  arrangement,  which  was 
still  being  negotiated  but  said  to  be 
"85%  completed"  as  of  Feb.  14,  Bob 
Hope  would  perform  in  eight  programs 
over  the  52  weeks  and  act  as  host  for 
22  programs  in  an  anthology  series  to 
be  produced  by  Revue  Productions. 

Young  &  Rubicam  is  the  agency. 

Rep  appointments... 

■  WKLZ  Kalamazoo,  Mich.:  Prestige 
Representation  Organization,  New 
York,  as  national  sales  representative. 

■  KB  AT  San  Antonio,  Tex.:  Robert  E. 
Eastman  &  Co.,  New  York,  as  national 
representative. 

■  KWJJ  Portland,  Ore.:  Venard,  Tor- 
bet  &  McConnell,  New  York,  as  na- 
tional representative. 

■  WAIV  (FM)  Indianapolis:  Sumner- 
Weed  Inc.,  New  York,  as  national  rep- 
resentative. 

■  WAVI  Dayton,  Ohio:  Mid-West 
Time  Sales,  Kansas  City,  Mo.,  as  re- 
gional sales  representative. 

■  WHAY  Hartford-New  Britain,  and 
WLAD  Danbury,  both  Connecticut: 
Bob  Dore  Assoc.,  New  York,  as  na- 
tional representative  except  in  New 
England  area. 

FTC:  the  slices  are  thinner 

National  Bakers  Inc.  of  Chicago  has 
been  told  by  the  Federal  Trade  Com- 
missoin  to  stop  claiming  in  its  advertis- 
ing that  Hollywood  bread  contains  less 
calories  than  other  breads.  In  its  pro- 
posed order,  the  commission  said  that 
Hollywood  bread  contains  just  as  many 
calories  as  other  brands  and  that  its 
claim  of  lower  calories  was  based  on 
thinner  slices.  The  ruling  is  not  final 
and  is  subject  to  appeal  by  National. 
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WHY  YOUNG  DETROIT  PEOPLE 
STAY  HOME  SUNDAY  AFTERNOONS 


Famous  singing  star  Brenda  Lee  with  WXYZ-TV  dee-jays  Lee  Allen  and  Joel  Sebastian. 

...  to  watch  their  show  "Club  1270"*  on  WXYZ-TV!  Overwhelming  acceptance  by  Detroiters 
is  making  it  one  of  the  most  popular  television  shows  in  Detroit.  ■  One  reason :  Guest  shots 
by  national  recording  stars  like  Brenda  Lee  and  Dion  .  .  .  resulting  in  outstanding  ratings 
for  "Club  1270."  A  special  Trendex  report  showed  the  pilot  for  "Club  1270"  viewed  on 
New  Year's  Eve  received  49.6  share  of  the  audience,  reached  267,800  homes  and  was 
watched  by  1,499,600  people.  An  impressive  rating  of  24.0  put  "Club  1270"  far  out  in 
front  of  the  competition.  ■  Proof  that  WXYZ-TV  delivers  the  programming  and  personalities 
to  reach  the  right  people  at  the  right  time.  When  your  media  plan  calls  for  concentrated 

television  COVerage  let  WXYZ-TV  deliver  for  yOU.  *The  frequency  of  sister  station  WXYZ  Radio. 

WXYZ-TV  DETROIT 

AN  ABC  OWNED  TELEVISION  STATION 
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PROGRAMMING 


CBS  BLOCKS  IN  NIGHTTIME  SCHEDULE 

Gleason  renewal  fills  in  last  remaining  blank  spot  for  fall 


CBS-TV,  as  has  been  expected,  is 
the  first  of  the  three  tv  networks  to 
make  final  its  preliminary  nighttime 
program  schedule  for  the  next  season. 

The  schedule  as  now  fixed  by  CBS- 
TV  for  1963-'64  resembles  the  network 
lineup  reported  by  Broadcasting  on 
Feb.  1  1  but  with  a  few  changes  in 
time  periods. 

The  Sunday  night  schedule:  My 
Favorite  Martian  at  7:30,  Ed  Sullivan 
at  8,  Judy  Garland  at  9,  Candid  Camera 
at  10,  and  What's  My  Line?  at  10:30. 

Monday  night:  To  Tell  the  Truth  at 
7:30,  I've  Got  a  Secret  at  8,  Lucy 
Show  at  8:30,  Danny  Thomas  at  9, 
Andy  Griffith  at  9:30,  and  East  Side, 
West  Side  at  10-11. 

Tuesday  night:  Marshall  Dillion  at 
7:30,  Red  Skelton  at  8,  Whistle  Stop 
(formerly  titled  Ozark  Widow)  at  9, 
Jack  Benny  at  9:30,  and  Garry  Moore 
at  10-11. 

Wednesday  night:  CBS  Reports  at 
7:30,  Real  McCoys  at  8:30,  Beverly 


Hillbillies  at  9,  Dick  Van  Dyke  at  9:30, 
and  Danny  Kaye  at  10-11. 

Thursday  night:  Password  at  7:30, 
Rawhide  at  8,  Perry  Mason  at  9,  and 
The  Nurses  at  10-11. 

Friday  night:  The  Free  and  the 
Brave  at  7:30,  Route  66  at  8:30, 
Twilight  Zone  (half-hour  version)  at 
9:30,  and  Hitchcock  at  10-11. 

Saturady  night:  Jackie  Gleason  at 
7:30,  Phil  Silvers  at  8:30,  The  De- 
fenders at  9,  and  Gunsmoke  at  10-11. 

The  final  word  on  how  the  schedule 
probably  will  look  in  the  fall  came  with 
the  definite  renewal  Feb.  13  on  The 
Jackie  Gleason  Show:  The  American 
Scene  Magazine  for  next  season  in  its 
Saturday  night  period.  CBS-TV  presi- 
dent James  T.  Aubrey  Jr.  in  announc- 
ing Mr.  Gleason's  show  will  return, 
said  the  program  would  take  a  sum- 
mer vacation  in  June. 

An  apparent  characteristic  of  next 
season's  schedule  will  be  the  slotting  of 
one-hour  shows  in  the   10-11  period 


nearly  each  night  of  the  week.  This  is 
true  of  CBS-TV  except  for  Sunday. 

Other  Programming  ■  In  other  pro- 
gramming moves  preparing  for  the  next 
season: 

NBC-TV  appeared  to  be  making  prog- 
ress in  its  program  scheduling.  Latest 
development  was  a  negotiation — still 
to  be  "100%  confirmed"  last  week — in- 
volving Chrysler  Corp.,  Bob  Hope  and 
Revue  Productions  (earlier  MGM  had 
negotiated  but  then  declined)  for  a  new 
one  hour  show  that  would  be  slotted 
Friday,  8:30-9:30  with  Chrysler  pick- 
ing up  the  whole  tab  (see  story,  page 
38). 

Featured  would  be  a  Revue-produced 
anthology  of  22  shows  and  eight  Bob 
Hope  specials.  Cost  for  time  and  tal- 
ent is  estimated  to  be  nearly  $14  mil- 
lion, with  Chrysler  committing  for  all 
of  the  hour. 

NBC-TV  also  seemed  inclined  to 
place  Grindl  (half -hour  comedy  starring 
Imogene  Coca),  a  Screen  Gems  show, 
in  the  Sunday,  8:30-9  period,  under  the 
sponsorship  of  Procter  &  Gamble.  Still 
in  doubt  was  the  Monday,  7:30-9  peri- 
od where  the  network  may  yet  decide 
to  continue  to  program  motion  pictures. 


'Blasphemous'  NBC  skit  decried  by  congressmen,  viewers 


A  satiric  skit  and  an  unusual  ren- 
dition of  the  "Lord's  Prayer"  on 
NBC-TV's  Today  were  labeled  "a 
blasphemous  betrayal  of  God"  by 
protesting  viewers  and  Southern  con- 
gressmen last  week. 

The  network  was  asked  to  apol- 
ogize by  a  Mississippi  affiliate  which 
carried  the  program  and  congressmen 
asked  the  FCC  to  investigate. 

NBC  said  as  of  Thursday  (Feb. 
14):  "No  comment."  (Network  ex- 
ecutives viewed  a  tape  of  the  pro- 
gram on  Thursday.) 

The  FCC  last  week  asked  NBC  for 
a  transcript  of  the  controversial  pro- 
gram segment  and  told  complaining 
lawmakers  that  it  would  investigate. 
A  transcript  was  provided  the  FCC, 
it  was  learned. 

This  is  what  happened: 

In  the  7-7:30  a.m.  portion  of  the 
Feb.  8  broadcast  of  Today  (7-9:00 
a.m.,  EST,  M-F)  a  group  of  satirists 
from  a  Greenwich  Village  revue 
called  "The  Premise"  presented  sev- 
eral "improvised"  sketches.  One  por- 
trayed the  death  of  a  Southern  poli- 
tician given  the  compound  name 
"Faubus  Rankin  Barnett."  "Mr.  Bar- 
nett"  approached  the  gates  of  heaven 
where  he  was  met  by  the  Lord,  rep- 
resented as  a  Negro.  Seeking  admis- 


sion "Mr.  Barnett"  was  refused  by 
the  Lord  and  was  banished  to  "utter 
darkness." 

This  scene  was  followed  by  what 
protesting  viewers  described  as  a 
"jazzed  ridiculing  of  the  'Lord's  Pray- 
er.' " 

'Worst'  Reaction  ■  Before  the  per- 
formance ended  protest  calls  began 
to  reach  WLBT  (TV)  Jackson,  Miss. 
"It  was  one  of  the  worst  reactions  to 
any  nationally-televised  program 
we've  ever  had,"  said  Fred  L.  Beard, 
general  manager.  "The  network 
showed  no  respect  for  God,"  Mr. 
Beard  said. 

Sen.  James  O.  Eastland  (D-Miss. ) 
wired  FCC  Chairman  Newton  N. 
Minow:  "If  the  FCC  rules  and  reg- 
ulations are  not  now  sufficient  to  pro- 
hibit programs  in  such  bad  taste  and 
so  shocking  to  ethical  and  spiritual 
considerations,  please  advise  me 
what  steps  will  be  necessary  to  pre- 
vent such  blasphemous  content  in 
television  programs  hereafter." 

Rep.  Arthur  Winstead  (D-Miss.) 
also  protested  the  program  to  the 
FCC,  seeking  an  investigation. 

Rep.  John  Bell  Williams  (D- 
Miss. ),  ranking  member  of  the 
House  Commerce  Committee,  for- 
warded complaints  sent  him  to  Chair- 


man Minow  and  asked  his  comments. 

Apparently  the  producer  and  di- 
rector were  unaware  of  what  was  to 
be  performed,  Mr.  Beard  said,  "As 
many  things  as  a  network  does, 
they're  bound  to  make  mistakes."  He 
added,  "I  always  audition  an  act  be- 
fore I  put  it  on  the  air." 

The  WLBT  manager  said  as  soon 
as  the  protests  were  brought  to  his 
attention  he  telephoned  NBC  in  New 
York  to  inform  the  network  of  the 
reaction.  He  was  told  to  put  the  in- 
formation in  writing  and  address  it 
to  "Carl  Lindemann,"  of  NBC  News, 
which  produces  Today,  Mr.  Beard 
said.  He  did.  Mr.  Beard  asked  the 
network  for  either  a  tape  recording 
or  a  transcript  of  the  portion  of  the 
program  involved. 

In  his  wire  to  Chairman  Minow  (a 
copy  of  which  was  sent  to  NBC 
President  Robert  E.  Kintner),  Sen. 
Eastland  forwarded  a  protest  sent  to 
him  from  the  Women  for  Constitu- 
tional Government  in  Jackson.  "I 
share  the  indignation  of  these  in- 
censed ladies  and  ask  that  the  blas- 
phemous content  of  this  program  be 
investigated  by  the  FCC,"  the  senator 
said. 

None  of  the  protesting  officials  said 
they'd  seen  the  broadcast  themselves. 
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KTBS-TV 
is 
Your 
Best  Buy 


From  the  East  Texas  Oilfields 
To  the  Arkansas  Timberlands 


KTBS-TV  reaches  a  1.5  billion  dollar  market  of  1.1  million  buyers*  .  .  .  beaming 
ABC  exclusively  to  homes  in  southwestern  Arkansas,  southeastern  Oklahoma, 
northwestern  Louisiana  and  northeastern  Texas,  including  famed  Panola  County 
in  the  heart  of  the  East  Texas  oil  country.  The  station's  continued  excellent 
coverage  of  this  extensive  and  influential  market  is  an  important  reason  for  you 
to  specify  KTBS-TV,  Channel  3,  Shreveport,  Louisiana. 

*Copyright  Sales  Management  February  I,  1963  Survey  of  Television  Markets;  further  reproduction  is  forbidden. 


SHREVEPORT,  LOUISIANA 


CHANNEL  3 


KTBS-TV 


j  j;      THE  KATZ  AGENCY,  INC. 
National  Representatives 

E.  Newton  Wray,  President  and  General  Manager 


THE  BEST  IN  SIGHT 
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Local  viewing  opinions  sought  by  ANTENNA 

MORE  QUERIES  TO  FOLLOW,  IF  FIRST  IS  SUCCESSFUL 


Letters  were  in  the  mail  last  week  to 
over  5,400  "informed  and  influential 
citizens"  of  216  U.S.  communities,  ask- 
ing their  cooperation  in  a  "research 
project  of  critical  importance  to  the 
television  industry." 

The  letters,  written  on  letterheads  of 
Daystar  Productions,  producer  of  the 
Stoney  Burke  series  currently  on  ABC- 
TV,  were  signed  by  Leslie  Stevens,  ex- 
ecutive producer.  They  read,  in  part: 
"Whether  television  will  reach  its  great 
capacity  is  dependent  in  large  part  on 
the  viewer  and  upon  his  viewing  habits. 
Thus,  it  is  proper  for  Daystar  Produc- 
tions, an  independent  television  produc- 
tion company,  to  establish  direct  com- 
munication with  the  viewer  and  with 
local  opinion-makers.  To  do  this,  Day- 
star has  established  Analysis  of  Nation- 
wide Television  Entertainment  and 
News — a  non-profit  association;  the  pro- 
ject is  called  ANTENNA.  You  are  one 
of  25  residents  of  your  city  to  be  con- 
tacted by  ANTENNA.  .  .  .  Your  re- 
sponse can  be  of  significant  value  in 
helping  television  achieve  its  finest  po- 
tential." 

With  the  letters  went  questionnaires, 


four-page  forms  with  44  questions  that 
probe  the  respondent's  viewing  habits 
and  his  opinions  of  what  he  watches  on 
tv  or  what  he  would  like  to  watch  if  it 
were  available.  In  addition  to  questions 
about  programs  specially  liked  (and 
specially  disliked),  the  ANTENNA 
questionnaire  asks  about  tv's  education- 
al value  and  how  it  might  be  increased; 
whether  the  respondent  notices  any  sig- 
nificant difference  in  the  programming 
of  the  three  tv  networks  and,  if  so, 
which  he  prefers  and  why;  whether  his 
tv  news  viewing  supplements  or  re- 
places his  newspaper  reading  and  which 
medium  is  the  most  unbiased  and  has 
the  ablest  reporters. 

Too  Much?  ■  Other  questions  ask  if 
the  respondent  thinks  "there  is  an  over- 
emphasis on  sex  in  television,"  or  "an 
overemphasis  on  violence"  and  whether 
"some  group  outside  the  television  in- 
dustry (governmental  or  otherwise) 
should  control  television  programming." 
There  are  also  questions  about  movie 
attendance  and  what  the  respondent 
thinks  about  pay  tv.  Probably  the  most 
important  are  the  two  final  questions: 
"Is  television,  in  general,  living  up  to 


its  potential?"  and  "Is  television  a  force 
for  good  in  the  United  States?"  Each  is 
given  ample  room  for  comment. 

The  names  of  the  individuals  to 
whom  the  letters  were  sent — civic  and 
business  leaders,  educators,  clergymen, 
newspaper  editors,  service  club  presi- 
dents, city  officials  and  the  like — were 
derived  from  lists  sent  Daystar  by 
chambers  of  commerce  in  response  to 
a  query  made  last  fall  (Broadcasting, 
Oct.  22).  "We  wrote  to  260  chambers 
and  heard  from  200  of  them,  with  lists 
of  up  to  200  names,  which  we  cut  down 
to  an  average  of  25,"  Mr.  Stevens  said 
last  week. 

The  response  to  the  questionnaires 
will  be  carefully  analyzed,  Mr.  Stephens 
said.  "If  it's  a  hodge-podge,  or  a  mass 
of  contradictions,  with  no  significant  re- 
sults, ANTENNA  will  dwindle  and  dis- 
appear. But  if  we  find  the  answers  sig- 
nificant, as  we  hope,  we'll  follow  the 
first  questionnaire  with  others,  probably 
sending  out  about  one  a  month.  This 
first  questionnaire  was  purposely  broad 
in  scope.  Future  forms  will  narrow 
the  field  to  discuss  a  specific  topic,  such 
as  science  fiction.  It's  a  fact  that  25% 
of  the  front  pages  of  the  newspapers 
are  devoted  to  news  with  a  scientific 
tie-in,  such  as  the  Polaris  or  the  X-15 
or  Telstar.  If  the  editors  are  right,  the 
American  public  is  vitally  interested  in 
science.  Well,  what  we  want  to  know 
as  producers  of  tv  programs  is:  Is  there 
a  potential  audience  for  science  fiction 
shows  on  tv?  Or  we  might  ask  about 
shows  that  have  gone  off  the  air  to  the 
wails  of  tv  columnists  that  they  were  too 
good  to  be  dropped.  What  about  it? 
Were  these  shows  really  so  good?  If 
they  were  brought  back,  perhaps  in  a 
different  time  slot,  would  they  do  any 
better  the  second  time? 

"Then,  after  we've  established  a  rap- 
port with  the  people  on  our  list  and 
they've  become  accustomed  to  filling 
out  our  forms,  we'll  ask  them  to  ques- 
tion the  members  of  their  own  particu- 
lar group  about  a  specific  program  or 
program  type.  That  way,  we'll  be  turn- 
ing our  limited  list  of  opinion  leaders 
into  a  mass  survey  of  the  public  at 
large." 

Second  Survey  Started  ■  Along  with 
the  national  survey,  Daystar  is  launch- 
ing a  second  survey  on  the  local  level, 
with  questionnaires  going  to  1,500  high 
school  and  college  teachers  in  the  Los 
Angeles  metropolitan  area.  Asked  why 
Daystar  feels  that  the  expense  of  con- 
ducting these  surveys  is  justified,  Mr. 
Stevens  said:  "We're  a  young,  rich  com- 
pany. 

"That  may  sound  facetious,  but  I'm 
serious.  We  can  afford  to  make  the 
survey  and,  if  we're  right  in  our  think- 
ing, they'll  pay  for  themselves  over  and 
over  again.  Research  has  long  been 
considered  an  essential  activity  for  any 
business  which  hopes  to  win  the  public 


NOW!  SPECIAL 
COMMERCIAL 
RATES  FOR 


THE  AD  INDUSTRY 


AIRWAYS  RENT-A-CAR 


CHEVROLET  IMPALA 

Until  now  you  practically  had  to  be  a  big  corporation  to  qualify  for 
low  commercial  rent-a-car  rates.  But  Airways  has  changed  all  that.  You, 
as  an  individual,  can  enjoy  the  same  fine  services  provided  by  the  larg- 
est systems,  yet  at  considerable  savings.  Choose  from  new  Chevrolet 
Impalas  and  other  fine  cars.  There  are  no  hidden  charges  at  Airways. 
Rates  include  gas,  oil  and  insurance.  No  waiting  in  line  at  a  rental 
counter ...  simply  call  Airways  when  you  land  and,  by  the  time  you 
pick  up  your  luggage,  the  car  is  there.  Take  advantage  of  this  special 
commercial  rate  —  rent  from  Airways! 


I  AIRWAYS 


For  free  directory  and  commercial  rate  card  write  • 
AIRWAYS  RENT-A-CAR  SYSTEM  •  5410  W.  Imperial 
Highway,  Los  Angeles  45,  California  ■  Offices  in  over 
90  cities  •  A  few  select  franchises- still  available. 


THE  NATION'S  FOURTH  LARGEST  AND  FASTEST  CROWING  RENT-A-CAR  SYSTEM 
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DENVER... 


fiflf ion's  fastest  growing  area! 

Colorado,  in  the  heart  of  the  Rocky  Mountain 
West,  is  a  part  of  the  fastest  growing  area  in  the 
United  States. 

Men  such  as  Walter  C.  Crew  and  G.  B.  "Gus" 
Aydelott  represent  Denver-based  companies  con- 
tributing to  Colorado's  growth.  In  ten  years 
the  Denver  &  Rio  Grande  Western  Railroad  has 
located  115  new  industries  on  its  route.  The  Denver 
Union  Stockyards,  the  largest  sheep  market 
in  America  and  one  of  the  world's  most  important 
livestock  centers,  exceeds  $1  million  in  receipts 
each  marketing  day. 

KLZ  Radio  and  Television  are  proud  to 
contribute  to  the  growth  of  the  rapidly  expanding 
Rocky  Mountain  West. 

KLZ- AM- FM -TV 

CBS  @  DENVER 

TIME-LIFE  BROADCAST,  INC. 


G.  B.  "GUS"  AYDELOTT,  President 
of  the  progressive  "Main  Line  Through  The  Rockies" 


WALTER  C.  CREW,  President 
of  a  $1  million-a-day  industry 


favor.  Again  and  again  you'll  hear  ex- 
ecutives of  big  business  concerns  say 
that  most  of  their  revenue  today  comes 
from  products  that  weren't  in  existence 
10  years  ago.  In  every  business  but 
show  business,  that  is. 

"Show  business  is  completely  frivo- 
lous. Instead  of  audience  research,  it 
spends  its  money  on  producers'  hunches 
and  it's  no  secret  that  even  the  most 
successful  producers  have  their  failures, 
far  too  many  of  them.  Well,  Daystar  is 
going  to  be  different.  We  feel  it's  just 
good  business  sense  to  do  a  little  re- 
search to  find  out  whether  we're  spend- 
ing our  production  dollars  as  wisely  as 
we  might  be." 

'Hootenanny'  replacing 
'Mr.  Smith'  on  ABC-TV 

Folk  music  is  coming  to  ABC-TV. 
The  network  announced  that  Hoot- 
enanny will  be  slotted  in  the  8:30-9 
p.m.  period  on  Saturday,  starting  April 
6,  with  Jack  Linkletter  as  host  of  the 
weekly  show.  It  had  been  reported 
some  months  earlier  that  the  series 
would  be  placed  on  ABC-TV  probably 
as  a  replacement  show.  As  such,  it 
replaces  Mr.  Smith  Goes  to  Washing- 
ton, which  made  its  entry  this  season. 

Among  the  talent:  The  Limeliters, 
the  Clancy  Bros.,  Theodore  Bikel,  the 
Chad  Mitchell  Trio,  Miriam  Makeba 
and  others.  Advertisers  are  Chese- 
brough-Pond's  Inc.,  through  Norman, 
Craig  &  Kummel;  Polaroid  Corp.,  via 
Doyle  Dane  Bernbach,  and  the  Procter 
&  Gamble  Co.,  through  Dancer-Fitz- 
gerald-Sample. 

Embassy  sales  near 
$1  million  in  first  week 

Almost  $1  million  in  sales  were 
completed  during  the  first  week  that  the 
Embassy  feature  film  package  was  of- 
fered generally  to  tv  stations,  Joseph  E. 
Levine,  president  of  Embassy  Pictures 
Corp.,  announced  last  week. 

The  sales  were  made  to  WNBQ  (TV) 
Chicago,  WXYZ-TV  Detroit,  WBNS- 
TV  Columbus,  WTIC-TV  Hartford, 
WBAL-TV  Baltimore,  WTTV  (TV) 
Indianapolis  and  WKZO-TV  Kalama- 
zoo, Mich.  Prior  to  the  general  re- 
lease, the  package  of  33  features,  which 
include  Hercules  and  Attlia,  were  sold 
to  WOR-TV  New  York  and  KHJ-TV 
Los  Angeles. 

NBC-TV  renews  Carson 

Johnny  Carson  has  signed  for  a  re- 
newal of  his  contract  with  NBC  as  host 
of  the  Tonight  Show  Starring  Johnny 
Carson  for  a  year,  effective  April  1, 
Walter  D.  Scott,  executive  vice  presi- 
dent of  NBC-TV,  announced  last  Wed- 
nesday (Feb.  13). 
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KXYZ  changes  format  to  suit  listeners 

'QUALITY  PROGRAMMING'  MOST  REQUESTED  IN  HOUSTON 


KXYZ-AM-FM  Houston,  anxious  to 
cater  to  the  programming  desires  of  its 
community,  asked  listeners  to  state 
their  preferences  and  pledged  that  it 
would  abide  by  the  decision  of  the 
majority.  On  two  separate  days  KXYZ 
placed  questionnaires  in  two  Houston 
dailies  and  within  a  week  2,063  re- 
sponses were  in — with  a  majority  clam- 
oring for  more  "quality  programming." 

KXYZ  has  changed  its  programming 
accordingly. 

The  newspaper  questionnaires  listed 
13  program  categories,  ranging  from 
classical  music  to  humor  shows,  and 
asked  respondents  to  check  columns 
marked  "more,"  "less"  or  "leave  un- 
changed." With  responses  still  coming 
in,  KXYZ  reported  that  a  "scant"  10% 
asked  for  top-40  fare,  while  the  ma- 
jority wanted  classical,  show  tunes  and 
standards. 

Agricultural,  religious  and  foreign 
language  programming,  in  that  order, 
were  the  categories  least  liked  by  re- 
spondents. Interest  in  humorous  dia- 
logue was  also  low,  and  true  to  its  word 
KXYZ  promptly  switched  a  week-day 
light  patter  show,  which  it  had  begun 
only  on  Jan.  1,  to  a  week-end  slot. 

A  breakdown  of  the  questionnaire  re- 
leased by  Jack  Carnegie,  KXYZ  man- 
ager, shows  only  92  of  the  respondents 
were  aged  18  or  under.  Over  half  of 
these  wanted  less  top-40.  A  total  of 
1,087  males  and  976  females  mailed 
in  their  preferences,  and  three-fourths 
of  questionnaires  were  from  people  in 
the  19-50  age  bracket. 

Boasting  the  slogan  "the  station  that 


Jack  Carnegie,  KXYZ-AM-FM  station 
manager,  and  his  secretary,  Ann  Rod- 
gers,  study  a  copy  of  Houston's  postal 
zones.  The  map  shows  that  responses 
to  a  KXYZ  programming  questionnaire 
came  from  virtually  every  economic 
segment  of  the  city. 


listens  to  its  listeners,"  KXYZ  has  cut 
back  talk  programs,  except  for  infor- 
mational shows,  and  scheduled  its  news 
on  an  hourly  rather  than  half-hourly 
basis.  The  station  is  putting  an  even 
heavier  emphasis  on  its  good-music 
format. 

"We  went  all  out  to  determine  the 
needs  and  requirements  of  our  listen- 
ing area,"  Mr.  Carnegie  said.  "In  this 
way  we  may  be  able  to  find  out  what 
our  listeners  really  want,  rather  than 
operating  on  the  basis  of  our  estimates 
of  their  wishes,  or  the  commission's 
views."  KXYZ  began  its  questionnaire 
campaign  partly  to  reappraise  its  pro- 
gramming so  it  could  cope  with  the 
FCC's  license  renewal  forms. 

Mars  adds  18  stations 
to  Dick  Clark  lineup 

The  Dick  Clark  Radio  Show  has 
added  18  new  stations  to  its  lineup  in 
the  past  month. 

The  music-interview  show,  distributed 
by  Mars  Broadcasting,  Stanford,  Conn., 
is  now  broadcast  in  Cleveland,  Cincin- 
nati, Albany,  Hartford,  Conn.,  Atlantic 
City  and  Trenton,  N.J.,  Washington, 
D.C.,  Richmond  and  Norfolk,  Va., 
Winston-Salem,  Mobile,  Birmingham, 
Pittsburgh,  Syracuse,  N.Y.,  Knoxville, 
Tenn.,  Baltimore,  Lancaster  and  Pitts- 
burg, Calif. 

A  new  technique  has  been  developed 
by  Mars  for  the  show  which  makes 
telephone  interviews  sound  like  face-to- 
face  conversations.  Both  Mr.  Clark  and 
the  interviewee  speak  into  tape  record- 
ers while  they  are  talking  on  the  phone. 
When  the  interview  is  over,  the  tapes 
are  spliced  together  in  the  studio. 

'Let's  Pretend'  changes  hands 

Television  rights  to  Let's  Pretend, 
children's  radio  series  that  ran  for  25 
years  on  CBS  and  garnered  more  than 
50  awards,  have  been  acquired  by  E. 
Charles  Straus  for  production  by  his 
Century  Productions  Co.  as  a  half-hour 
tv  series. 

Maurissa  Jaffe,  who  had  obtained  the 
original  Let's  Pretend  radio  scrips  from 
the  estate  of  the  late  Nila  Mack,  creator, 
writer  and  broadcaster  of  the  radio  pro- 
grams, for  tv  use  through  her  own  pro- 
duction firm,  Shadowvision  Inc.  (Broad- 
casting, Nov.  26,  1962),  has  relin- 
quished her  rights  in  Let's  Pretend  to 
Mr.  Straus,  she  said  last  week,  but  is 
going  ahead  on  plans  to  produce  an- 
other fairy  tale  tv  series  utilizing  the 
Shadowvision  technique. 

Mr.  Straus  has  appointed  Sam  Neu- 

BROADCASTING,  February  18,  1963 


leave  sooner-get  there  fasten! 


It's  there  in  hours. ..and  costs  you  less! 


Buses  Daily  Running  Time  10  lbs.    20  lbs.    30  lbs. 


NEW  YORK- 
PHILADELPHIA 

32 

2  hrs.  —  min. 

$1.25 

$1.40 

$1.65 

LOS  ANGELES- 
SAN  DIEGO 

42 

2  hrs.  30  min. 

1.15 

1.25 

1.45 

CHICAGO- 
MILWAUKEE 

14 

1  hr.  50  min. 

1.20 

1.40 

1.60 

CINCINNATI- 
LOUISVILLE 

14 

2  hrs.  40  min. 

1.30 

1.50 

1.70 

RICHMOND- 
NORFOLK 

19 

3  hrs.  —  min. 

1.30 

1.50 

1.70 

Save  time!  Save  money!  Ease  those  inventory  control  prob- 
lems too!  Ship  via  Greyhound  Package  Express!  Packages  go 
everywhere  Greyhound  goes,  on  regular  Greyhound  buses. 
Very  often  they  arrive  the  same  day  shipped.  Ship  nation- 
wide, anytime. .  .twenty-four  hours  a  day,  seven  days  a  week, 
weekends  and  holidays.  Ship  C.O.D.,  Collect,  Prepaid, 
or  open  a  charge  account.  Insist  on  Greyhound  Package 
Express.  It's  there  in  hours  . . .  and  costs  you  less. 


GREYHOUND  PACKAGE  EXPRESS,  Dept.  8-0 
140  S.  Dearborn  St.,  Chicago  3,  Illinois 

Please  send,  without  cost  or  obligation,  complete 
information  on  Greyhound  Package  Express  service 
. . .  including  rates  and  routes. 


NAM  E_ 


_TITLE_ 


COMPANY. 
ADDRESS_ 
CITY  


_STATE_ 


_PHONE_ 


  I 

CALL  YOUR  LOCAL  GREYHOUND  BUS  TERMINAL  j 
OR  MAIL  THIS  CONVENIENT  COUPON  TODAY 


I l/l/E  HOUND 


I 


man  as  story  consultant  and  head  writer 
on  the  series,  which  will  be  taped  in 
color  by  the  Chromakey  system.  Pro- 
duction will  start  before  Spring,  for 
broadcasting  in  the  1963-64  season. 

Film  sales  . . . 

Steve  Allen  Show  (WBC  Produc- 
tions) :  Sold  to  KFMB-TV  San  Diego, 
Calif.    Now  in  31  markets. 

Debbie  Drake  Show  (Banner  Films) : 
Sold  to  WAGA-TV  Atlanta;  WJAC-TV 
Johnstown,  Pa.;  WUSN-TV  Charleston, 


CBS  SETS  RECORD  INCOME 

1962  net  earnings  32%  better  than  '61; 
sales  increase  almost  $35.5  million 


CBS's  net  income  and  sales  last  year 
were  the  highest  in  the  company's  his- 
tory, its  chairman,  William  S.  Paley,  and 
president.  Dr.  Frank  Stanton,  announced 
last  week. 

The  increase  over  1961  alone  was  an 
impressive  32%.  CBS  reported  con- 
solidated net  income  in  1962  of  $29,- 
053,734,  compared  with  $22,037,828  in 
1961,  an  increase  of  $7,015,906. 

CBS  also  reported  that  consolidated 
net  sales  moved  upward  from  $473,- 
843,945  in  1961,  to  $509,269,813,  a 
gain  of  nearly  $35.5  million. 

CBS  announced  that  per  share  earn- 
ings were  $3.27  in  1962  as  against  $2.47 
per  share,  a  figure  adjusted  for  stock 
dividend,  that  was  earned  the  previous 
year.  Cash  dividends  of  $1 .40  per  share 
plus  a  stock  dividend  of  3%  were  paid 


S.C.;  WRAL-TV  Raleigh;  WTRF-TV 
Wheeling,  W.Va.;  WNOK-TV  Colum- 
bia, S.C.;  WHIO-TV  Dayton;  WEAT- 
TV  West  Palm  Beach,  Fla.;  KTEN 
(TV)  Ada,  Okla.;  WITN  (TV)  Wash- 
ington, N.C.,  and  KMSP-TV  Minne- 
apolis-St.  Paul.    Now  in  112  markets. 

/  Search  For  Adventure  (Banner 
Films) :  Sold  to  WNOK-TV  Columbia, 
S.C.;  WPTA  (TV)  Roanoke,  Ind.,  and 
KTVU  (TV)  Oakland.  Now  in  49 
markets. 

Bold  Journey  (Banner  Films) :  Sold 

FINANCIAL  REPORTS 


in  both  years,  the  company  noted. 

The  record  earnings  were  announced 
Feb.  13,  the  same  day  that  the  com- 
pany's board  of  directors  declared  a  first 
quarter  cash  dividend  of  35  cents  per 
share  on  common  stock,  payable  March 
8,  1963,  to  stockholders  of  record  at 
the  close  of  business  on  Feb.  25,  1963. 

Ling-Temco-Vought  seeks 
registration  from  SEC 

Ling-Temco-Vought  Inc.,  Dallas, 
Tex.  (electronics,  aircraft,  missiles,) 
has  filed  with  the  Securities  &  Exchange 
Commission  seeking  registration  of 
$23,264,000  in  AVa  %  subordinated 
convertible  debentures  and  $33,994,000 
in  5V2%  subordinated  debentures. 

The  company  proposes  to  offer  these 
debentures  in  exchange  for  outstanding 
5V2%  convertible  subordinated  deben- 
tures and  5V4%  convertible  subordin- 
ated debentures  both  due  October  1971, 
originally  issued  by  Temco  Aircraft 
Corp. 

Under  terms  of  the  exchange  offer, 
the  company  will  issue  $40  of  the  new 
convertible  and  $60  of  the  non-convert- 
ible debentures  for  each  $100  of  the 
old  5V2%  debentures  tendered  for  ex- 
change, and  $50  each  of  the  new  con- 
vertible and  non-convertible  debentures 
for  each  $100  of  the  outstanding  514% 
debentures.  Lehman  Bros,  will  form 
and  act  as  manager  for  a  group  of  deal- 
ers planning  to  handle  the  offering. 

NGC's  first  quarter  down 

National  General  Corp.,  Beverly 
Hills,  Calif.,  38%  owner  of  National 
Telefilm  Assoc.  and  owner  of  five  catv 
systems,  reported  net  income  for  the 
first  quarter  of  fiscal  1963  ended  Dec. 
25,   1962  of  $269,828   (9.5  cents  a 


to  WMTW-TV  Poland  Springs,  Me.; 
WTEV  (TV)  New  Bedford,  Mass.; 
WPTA  (TV)  Roanoke,  Ind.;  WPIX 
(TV)  New  York  and  WTCN-TV  Min- 
neapolis-St.  Paul.   Now  in  91  markets. 

134  titles  from  Films  of  the  50's 
(Seven  Arts  Assoc.):  Sold  to  KHJ-TV 
Los  Angeles. 

Bamba  The  Jungle  Boy  (Allied  Art- 
ists Tv) :  Sold  to  KGBT-TV  Harlingen, 
Tex.;  WALB-TV  Albany,  Ga.;  KTRK- 
TV  Houston;  KOAT-TV  Albuquerque 
and  WCHS-TV  Charleston,  W.  Va.  Now 
in  61  markets. 


share),  compared  with  same  1962  quar- 
ter's $382,390  (13.5  cents  a  share). 
Last  year's  quarter,  however,  included 
a  non-recurring  gain  of  $411,270  from 
the  sale  of  Cinemiracle  production 
equipment,  which  resulted  in  an  operat- 
ing loss  of  $28,880..  Total  income  for 
NGC's  first  quarter  was  $10,046,084, 
compared  to  $9,853,388  for  the  like 
quarter  in  the  preceding  year. 

Disney  net  profit  down; 
tv  revenues  increased 

Walt  Disney  Productions  had  a  net 
profit  after  taxes  of  $1,304,473  (76 
cents  a  share)  for  the  quarter  ended 
Dec.  29,  1962,  Lawrence  E.  Tryon, 
treasurer,  told  the  annual  stockholders' 
meeting  Feb.  5.  This  compares  with 
last  year's  first  quarter  net  profits  of 
$1,669,213  ($1  a  share).  Gross  rev- 
enues for  the  quarter  totaled  $15.3  mil- 
lion, against  a  gross  of  $15.6  million 
for  the  same  quarter  of  last  year. 

Tv  revenues  were  up  by  $500,000, 
chiefly  due  to  the  syndication  of  Mickey 
Mouse  Club;  amusement  park  revenues 
were  up  by  $200,000  and  miscellaneous 
revenues  by  $500,000,  but  theatrical 
motion  pictures  brought  in  $1.5  million 
less  than  in  that  quarter  a  year  ago. 

Financial  notes  . . . 

Quarterly  dividend  ■  The  board  of  di- 
rectors of  Chirurg  &  Cairns  Inc.,  New 
York  advertising  agency,  voted  to  de- 
clare a  regular  quarterly  dividend  of 
12V2  cents  per  share,  payable  March 
1,  1963,  to  stockholders  of  rocord  on 
Feb.  1,  1963. 

Six-month  report  ■  Wrather  Corp.,  Los 
Angeles,  whose  subsidiaries  include 
Muzak  Corp.  and  tv  and  motion  pic- 
ture program  properties,  has  reported 
six-month  net  income  through  Dec.  31, 
1962,  of  $405,279  (23  cents  per  share). 
Gross  income  for  the  period  was  $6,- 
157,293.  Figures  for  the  same  period 
of  1961  were:  gross  income  $6,141,- 
145;  net  income,  $301,504  (18  cents 
per  share). 


Sarnoff  sells  shares 

Brig.  Gen.  David  Sarnoff,  board 
chairman  of  RCA,  has  notified  the 
New  York  Stock  Exchange  that 
he  sold  20,000  shares  of  RCA 
common  stock  in  January  in  order 
to  "discharge  a  private  indebted- 
ness and  to  adjust  my  personal 
affairs."  He  said  he  still  owns 
7,288  more  shares  of  RCA  stock 
than  he  had  a  year  ago. 

Gen.  Sarnoff  provided  the  in- 
formation in  a  report  of  changes 
of  stockholdings  required  to  be 
filed  by  a  company  officer,  direc- 
tor or  holder  of  at  least  10%  of 
its  shares.  He  said  he  believes 
RCA  earnings  will  increase  over 
the  years  and  hopes  to  acquire 
additional  RCA  common  stock  in 
the  future,  consistent  with  his 
financial  position. 
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Radio-tv  outlook  good,  no  matter  what 

EVEN  IF  ECONOMY  FALTERS  BROADCASTING  PROMISES  GAINS  IN  BILLINGS 


Students  of  business  cycles  are  show- 
ing a  certain  amount  of  wariness  these 
days,  not  because  the  national  econ- 
omy's behavior  is  bad,  but  because 
they  can't  quite  explain  it.  In  a  way 
the  same  is  true  of  the  television  econ- 
omy and,  to  a  lesser  extent,  radio's. 

Television  and  probably  radio  seem 
apt  to  show  at  least  modest  billings 
gains  in  1963  no  matter  which  way  the 
economy  bounces,  but  in  some  respects 
nothing  seems  to  be  working  according 
to  the  usual  rules. 

■  The  general  economy  was  sup- 
posed to  sag  a  little  the  first  of  this  year, 
but  it  didn't. 

■  It  previously  had  been  given  big 
doses  of  stimulant,  especially  in  the 
form  of  government  spending  and  tax- 
law  revisions  to  encourage  plant  and 
equipment  expansion,  but  it  had  not  re- 
sponded as  it  was  expected  to. 

■  Television,  which  came  out  of  the 
1958  recession  with  a  noticeably  re- 
duced growth  rate,  theoretically  should 
have  emerged  from  1 960-6  l's  downturn 
with  a  rate  of  gain  about  equal  to  that 
of  the  "mature"  media.  Instead,  it 
came  out  moving  much  faster  than 
either  its  print  brethren  or  its  own 
1958-60  track  record,  and  has  picked 
up  steam  ever  since. 

■  Radio's  figures  are  a  little  vague, 
but  after  an  uncertain  third  quarter  of 
1962  it  steadied  and  then,  while  a  first- 


of-the-year  slack-off  was  still  being  pre- 
dicted for  the  general  economy,  it  be- 
gan to  rally  and  now  seems  off  to  the 
best  first-of-the-year  start  in  recent 
memory. 

Such  a  collection  of  unpredictable 
performances  is  enough  to  make  a 
soothsayer  turn  in  his  crystal  ball  and 
chicken  entrails,  but  it  has  a  bright 

side: 

No  matter  what  happens — unless  all 
precedents  prove  meaningless — the 
economy  stands  to  lose  not  much  and 
maybe  even  gain  a  little,  while  television 
almost  certainly,  and  radio  probably, 
stand  to  gain  at  least  a  little  and  con- 
ceivably could  gain  a  lot. 

To  some  extent  this  appears  to  be 
the  outlook  for  other  major  media,  too. 
They  seem  to  be  enjoying  at  least  some 
of  the  benefits — whatever  causes  they 
stem  from — that  are  currently  casting 
a  warm  glow  over  broadcasting.  There 
is  a  body  of  opinion  which  holds  that, 
even  though  precise  reasons  are  hard 
to  pin  down,  1963  simply  looks  to  be 
a  good  year  for  the  entire  advertising 
business. 

Recession  Is  Possible  ■  There  is  noth- 
to  rule  out  a  slight  general  recession 
even  at  this  late  date,  and  since  the 
present  fair  weather  followed  predic- 
tions of  cloudy  with  fog,  it  is  conceiv- 
able that  the  same  hind-side-to  phe- 
nomenon may  lead  the  current  mildly 


optimistic  outlook  into  unexpected  pre- 
cipitation. 

Even  at  worst,  however,  economists 
concerned  with  the  broadcasting  clima- 
tology seem  generally  agreed  on  two 
points: 

1.  A  general  economic  downturn,  if 
one  comes,  will  be  mild;  and 

2.  Television  business  probably 
would  increase  even  in  the  face  of  a 
mild  setback  in  the  general  economy, 
though  it  obviously  would  stand  to  gain 
more  if  the  economy  should  rise  or 
hold  steady. 

Authorities  feel,  however,  that  the 
range  between  top  and  bottom  of  what 
the  economy  is  apt  to  do  in  the  next 
few  months  is  narrow.  They  don't  ex- 
pect the  trend-line  to  swing  much  either 
way,  up  or  down,  and  thus  there  is  not 
a  big  difference  between  the  top  and 
bottom  of  their  predictions  for  televi- 
sion, either. 

Dr.  David  Blank,  head  of  the  CBS 
Office  of  Economic  Analysis,  told  the 
CBS  management  in  a  report  last  fall, 
when  he  and  most  other  economists 
thought  a  mild  recession  would  develop 
in  early  1963,  that  he  looked  for  1963 
tv  billings  gains  of  "four  or  five  percent, 
maybe  three." 

Revised  Forecast  ■  Now,  since  the 
bad  weather  has  failed  thus  far  to 
materialize,  he  has  revised  "four  or  five, 
maybe  three,"  to  the  slightly  more  op- 
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Television  network  gross  billings-saasonaliy  adjusted  monthly  figures,  1956-1962 
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1956 


1960 


Upward  and  onward  is  the  march  of  network  television  far  has  always  righted  itself.  The  figures,  adjusted 

gross  billings,  shown  in  total  in  the  top  line  and  for  to  account  for  seasonal  variations,  cover  the  period 

the  networks  individually  in  the  lines  beneath.  Though  from  January  1956  through  November  1962.  Chart  was 

there  have  been  occasional  downturns,  the  trend  thus  prepared  by  CBS  Office  of  Economic  Analysis. 


timistic  range  of  "four  or  five,  maybe 
six." 

In  predicting  tv  gains  even  when  the 
overall  economic  outlook  was  dull,  Dr. 
Blank  was  expecting — as  he  still  does — 
that  the  impetus  that  had  carried  tele- 
vision to  an  "extremely  strong"  busi- 
ness position  would  overcome  the  minor 


setbacks  which  a  number  of  economists 
have  predicted  for  the  nation's  general 
economy. 

Dr.  Blank's  forecasts  for  radio  are 
less  precise  because  its  figures  are  less 
complete,  but  in  general  he  expects — ■ 
as  do  most  broadcasters,  apparently — 
that  it  will  show  new  perkiness  through 


the  rest  of  the  year. 

The  commonly  advanced  forecast  for 
spot  radio  is  for  another  gain  on  top 
of  the  apparent  increases  made  in  1962 
(third-  and  fourth-quarter  figures  are 
not  yet  available),  and  much  the  same 
outlook  holds  for  local  radio  sales, 
which  have  been  the  chief  source  of 


Radio  network  index  of  time  sales-seasonally  adjusted  quarterly  figures,  1955-1962 
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It's  been  downhill  most  of  the  way  for  network  radio 
billings  for  more  than  decade,  according  to  this  index 
(1947-49  billings  assumed  to  equal  100)  by  CBS.  But 


authorities  feel  that,  if  general  economy  holds  up,  net- 
work radio  may  join  spot  radio  in  substantial  1963 
gains.  Seasonally  adjusted  data  to  third-quarter  1962. 
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Radio  spot  net  time  sales-seasonally  adjusted  quarterly  figures,  1958-1962 
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Ups  and  downs  of  spot  radio's  net  time  sales  are  shown  sonal  variations  taken  out.  Figures  for  last  half  of 
here:  dotted  line  depicts  seasonal  fluctuations  in  re-  1962  have  not  been  released;  third  quarter  may  have 
ported  dollar  figures;  solid  line  shows  trend  with  sea-    slipped  but  fourth  quarter  gained  substantially. 


radio  revenues  since  1946. 

Network  radio,  whose  quarterly  sales 
charts  over  the  last  14  years  resemble 
a  series  of  rickety  ski-jumps,  is  starting 
1963  with  more  promise  than  is  usual 
for  this  time  of  year.  Some  authorities 
believe  that  if  the  overall  economy 


holds  up  during  the  first  half  of  1963 
and  advances  during  the  second  half, 
then  network  radio  this  year  may  show 
the  first  significant  gain  it  has  made  in 
a  decade  and  a  half. 

Favorable  Factors  ■  The  factors  fa- 
vorable  to  the  economy's  expanding 


over  the  next  12  to  18  months,  as- 
suming it  gets  through  the  next  few 
months  unharmed,  are  regarded  as 
strong: 

The  wartime  baby  boom  is  today's 
marriage  boom,  with  more  and  more 
new  families  getting  started;  the  domi- 


Television  spot  gross  billings-seasonally  adjusted  quarterly  figures,  1956-1962 
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*  Before  discounts  and  commissions 

Steady  rise  in  spot  tv's  gross  billings  from  1956  through  appear  after  adjustment  to  eliminate  seasonal  varia- 

third  quarter  (latest  available)  of  1962  is  depicted  in  tions  (black  line).  The  lines  beneath  trace  daytime 

this  chart.  "Total"  lines  show  dollar  figures  as  reported  and  evening  spot  billings  separately,  after  seasonal 

from  quarter  to  quarter  (dotted),  and  as  those  figures  adjustments  have  been  made.  Chart  is  from  CBS. 
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TELEVISION  TIME  SALES  1948-1962 


%  change 

%  change 

%  change 

%  change 

from 

National 

from 

from 

from 

National 

previous 

Non- 

previous 

previous 

Total 

previous 

Voar 
I  cdT 

Npfu/nrk 

y  Gal 

Notu/nrk 

I1C  LnUI  n 

jedi 

I  nral 
LUUdl 

JCdl 

J  Gal 

1948* 

$  2,500,000 

$  6,200,000 

$  8,700,000 

1949 

10,796,000 

$  7,275,000 

9,460,000 

27,530,000 

1950 

35,210,000 

+226.1 

25,034,000 

+244.1 

30,385,000 

+221.2 

90,629,000 

+229.2 

1951 

97,558,000 

+  177.1 

59,733,000 

+  138.6 

51,304,000 

+  68.8 

208,595,000 

+  130.2 

1952 

137,664,000 

+  41.1 

80,235,000 

+  34.3 

65,171,000 

+  27.0 

283,070,000 

+  35.7 

1953 

171,900,000 

.  +  24.9 

124,318,000 

+  54.9 

88,474,000 

+  35.8 

384,692,000 

+  35.9 

1954 

241,224,000 

+  40.3 

176,766,000 

+  42.2 

120,131,000 

+  35.8 

538,122,000 

+  39.9 

1955 

308,900,000 

+  28.1 

222,400,000 

+  25.8 

149,800,000 

+  24.7 

681,100,000 

+  26.6 

1956 

367,700,000 

+  19.0 

281,200,000 

+  26.4 

174,200,000 

+  16.3 

823,100,000 

+  20.8 

1957 

394,200,000 

+  7.7 

300,500,000 

+  6.9 

174,000,000 

—  0.1 

868,700,000 

+  5.5 

1958 

424,500,000 

+  7.7 

345,200.000 

+  14.9 

181,300,000 

+  4.2 

951,000,000 

+  9.5 

1959 

445,800,000 

+  5.0 

424,200,000 

+  22.9 

200,600,000 

+  10.6 

1,070,600,000 

+  12.6 

1960 

471,600,000 

+  5.8 

459,200,000 

+  8.3 

215,800,000 

+  7.6 

1,146,600,000 

+  7.1 

1961 

480,300,000 

+  1.2 

468,500,000 

+  2.0 

211,200.000 

—  2.1 

1,160,000,000 

+  1.2 

1962t 

514,330,000 

+  7.1 

528,743,000 

+  12.9 

233,873,000 

+  10.7 

1,276,947,000 

+  10.1 

*  In  1948  FCC  reported  only  "total  revenues"  (from  time,  talent  and  services)  from  "network 
programs"  and  from  business  "sold  directly  by  stations."  Hence  figures  for  that  first  year  of 
television  financial  reporting  are  not  comparable  with  figures  for  time  sales  in  ensuing  years. 

1  1962  figures  estimated  by  Broadcasting. 


As  the  tables  above  and  at  right  clearly  show,  1962  was 
the  comeback  year  for  both  radio  and  television.  Neither 
medium  had  done  especially  well  in  1961:  television's  curve 
had  flattened  out  with  a  gain  of  only  1.2%  over  the  year 
before,  and  radio's  actually  dipped  in  a  decline  of  0.9%. 

But  the  curves  were  rising  again  in  1962.  Television  came 
in  with  total  time  sales  nearly  $117  million  bigger  than  they 
were  in  1961.  Radio's  sales  rose  a  healthy  $57  million. 

These  are  Broadcasting  estimates  of  net  time  sales  after 
all  frequency  and  promotional  discounts  but  before  deduc- 
tion of  commissions  to  advertising  agencies  and  station 
representatives.  They  are  comparable  to  the  records  com- 
piled annually  by  the  FCC.  The  FCC  reports  for  1962  will 
not  be  issued  until  late  in  1963. 

Television  ■  There  were  no  soft  spots  in  television's  totals 
in  1962.  Network  sales  rose  by  $34  million,  spot  sales  were 


up  $60  million,  local  sales  were  up  $22  million.  In  none  of 
those  categories  had  television  shown  an  appreciable  gain 
in  1961,  and  in  one,  local,  volume  had  declined. 

Radio  ■  Local  advertising,  radio's  biggest  source  of  rev- 
enue, continued  to  rise  faster  than  either  network  or  spot. 
Local  business  was  up  $42  million  over  1961,  spot  was  up 
$12  million,  network  was  up  $3.5  million.  The  year  before 
radio  had  slipped  in  both  local  and  spot. 

As  1963  got  underway,  all  signs  pointed  toward  an  even 
stronger  showing  this  year. 

The  1962  Broadcasting  estimates  of  radio  and  television 
time  sales  were  compiled  from  a  survey  of  stations,  as  they 
have  been  annually  since  1935.  Tabulations  were  prepared 
by  the  Washington  firm  of  Sinrod  &  Tash,  certified  public 
accountants. 


nant  age  group  in  the  total  population 
is  becoming  younger,  shifting  down- 
ward to  the  20-to-25-year  range  where 
much  new  buying  is  done;  apartment 
house  construction  is  rising;  the  great 
volume  of  plant  capacity  built  up  a  few 
years  ago  is  being  used  up,  and  tax- 
law  changes  are  conducive  to  new  ex- 
pansions of  plants  and  equipment. 

On  top  of  this  comes  the  prospect 
of  tax  cuts  this  year.  This  likelihood 
probably  contributed  to  the  brightening 
of  the  economic  psychology  that  oc- 
curred toward  the  end  of  1962.  If  the 
tax  cuts  materialize  they  are  expected 
to  spark  up  the  economy  beginning  in 


the  closing  months  of  1963  (if  they 
don't  amount  to  much,  however,  re- 
verse psychology  may  lower  the  clouds 
again). 

As  always,  heavy  government  spend- 
ing can  be  counted  on  as  an  ever-pres- 
ent stimulant.  Perhaps  it  was  more  than 
coincidence  that  the  economists'  fore- 
casts for  1963  began  to  get  sunnier  at 
about  the  time  of  the  Cuban  crisis  last 
fall. 

Perhaps,  too — and  this  is  regarded  as 
mostly  speculation — the  change  in  eco- 
nomic psychology  played  as  big  a  part 
as  anything  in  the  late- 1962  improve- 
ment in  the  outlook  for  advertising  in 


general  and  broadcasting  in  particular. 
It  just  may  have  led  advertisers  to  con- 
clude that,  with  the  likelihood  of  a 
slump  removed,  they  could  go  ahead 
and  commit  advertising  budgets  more 
confidently  than  would  be  the  case 
otherwise. 

National  advertising  as  a  whole  was 
up  a  little  in  the  third  quarter  of  1962 
— somewhat  surprisingly  and,  once 
again,  contradictorily,  because  the  gen- 
eral economy  was  in  one  of  its  sluggish 
spells  at  that  time.  The  consensus 
seemed  to  be  that  advertising's  overall 
advance  could  be  attributed  in  good 
part  to  television,  which  then  as  now 
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RADIO  TIME  SALES  1935-1962 


Year 

National 
Network 

%  change 

from 
previous 

year 

Regional 
Network 

%  change 

from 
previous 

year 

National 

Non- 
Network 

%  change 

from 
previous 

year 

Local 

%  change 

from 
previous 

year 

%  change 

from 
previous 
Total  year 
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1949 

81,744,396 

3,444,581 

+25.2 

51,059,159 

+  11.8 

53,898,916 

4-  4.2 

190,147,052 

+  5.8 
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1  7tJ 

99,389,177 

+21.6 

6,256,508 

+81.6 

59,352,170 

+16.2 

64,104,309 

+18.9 

228,102,164 

+20.0 

1  944 

121,757,135 

+22.5 

7.612,366 

+21.7 

73,312,899 

+23.5 

84,960,347 

+29.3 

287,642,747 

+26.1 

1945 

125,671,834 

+  3.2 

8,301,702 

4-  9.1 

76,696,463 

4-  4.6 

99,814,042 

+17.5 

310,484,046 

4-  7.9 

1  94A 

126,737,727 

+  0.8 

8,043,381 

—  3.1 

82,917,505 

4-  8.1 

116,380,301 

+  16.6 

334,078,914 

4-  76 

1947 

127,713,942 

+  0.8 

7,012,689 

—  12.8 

91,581,241 

+10.4 

147,778,814 

+27.0 

374,086,686 

+  12.0 

194ft 

133,723,098 
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7,329,255 

+  4.3 

104,759,761 

4-14  4 
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+  15.6 

416,720,279 
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1  949 

128,903,467 
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108,314,507 

4-  3.4 

182,144,301 
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425,357,133 
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I7JV 
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—  3.3 
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+  15.0 

118,823,880 
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102,528,000 

—  10.0 

7,334,000 

-13.5 

123,658,000 

+  3.4 

239,631,000 

+11.7 

473,151,000 

+  3.6 

1953 

92,865,000 

-  9.4 

5,192,000 

-29.2 

129,605,000 

+  4.8 

249,544,000 

+  4.1 

477,206,000 

+  0.9 

1954 

78,917,000 

—  15.0 

4,767,000 

-  8.2 

120,168,000 

_  7.3 

247,478,000 

—  0.8 

451,330,000 

-  5.4 

1955 

60,268,000 

-23.6 

3,809,000 

—20.1 

120,393,000 

+  0.2 

272,011,000 

+  9.9 

456,481,000 

+  0.7 

1956 

44,839,000 

-25.6 

3,585,000 

_  5.9 

145,461,000 

+20.8 

297,822,000 

+  9.5 

491,707,000 

+  7.7 

1957 

47,951,000 

+  6.9 

3,709,000 

+  3.5 

169,511,000 

+  16.5 

316,493,000 

+  6.3 

537,664,000 

+  9.3 

1958 

42,786,000 

-  8.7 

3,733,000 

+  0.6 

171,939,000 

+  1.4 

323,207,000 

+  2.0 

541,665,000 

+  0.9 

1959 

35,633,000 

-23.4 

*# 

188,143,000 

+  9.4 

359,138,000 

+  11.1 

582,914,000 

+  7.6 

1960 

35,026,000 

-  1.7 

202,102,000 

+  7.4 

385,346,000 

+  7.3 

622,474,000 

+  6.8 

1961 

35,837,000 

+  2.3 

197,352,000 

-  2.4 

384,053,000 

—  0.3 

617,242,000 

-  0.9 

1962f 

39,385,000 

+  9.9 

209,431,000 

+  6.1 

426,042,000 

+10.9 

674,858,000 

+  9.3 

1  Nationwide  and  regional  networks  combined.  *  Figures  prior  to  this  date  not  comparable  in  all  categories. 

2  Data  not  available.  **  Regional  network  calculations  discontinued  in  1959. 
1  1962  figures  estimated  by  Broadcasting. 


was  performing  impressively — more  so 
than  any  other  medium. 

If  the  economy  can  ride  out  the  next 
few  months — and  the  odds  now  seem 
to  favor  it — there  is  a  consensus  that  it 
then  will  have  done  something  it  has 
never  done  before:  escaped  a  recession 
after  the  usual  signs  pointed  to  one. 
For  there  is  a  prevalent  belief  that,  be- 
ginning in  the  fall,  things  will  be  look- 
ing up  for  sure  and  that  the  chances 
then  will  favor  a  rising  cycle  until,  say, 
about  1965. 

The  somewhat  greater  strength  which 
the  economy  is  currently  showing  is  re- 
garded as  making  broadcasting  gains  as 


nearly  a  lead-pipe  cinch  as  is  apt  to  be 
found  in  the  unpredictable  art  of  eco- 
nomic prediction.  But  radio,  and  espe- 
cially tv,  have  certain  advantages  going 
for  them  even  if  the  economic  weather 
turns  bad — so  long  as  it  doesn't  turn 
too  bad. 

At  the  Worst  ■  First,  the  effects  of  a 
very  mild  economic  decline — and  even 
the  pessimists  seem  agreed  that  a  down- 
turn, on  the  off-chance  that  one  should 
occur,  would  be  no  worse  than  very 
mild — usually  are  felt  most  at  the  pro- 
duction level  rather  than  the  consumer 
level.  And  mild  declines  have  shown  in 
the  past  that  they  hit  the  durable  goods 


more  than  the  non-durables. 

This  does  not  guarantee  immunity  to 
television  and  radio,  as  past  recessions 
of  a  more  serious  nature  have  shown, 
but  the  high  level  of  business  that  the 
broadcast  media  do  in  the  non-durable 
lines — especially  the  foods,  etc. — takes 
them  out  of  the  front  ranks  of  probable 
recession  victims. 

They  may  not  be  recession-proof,  but 
they  have  shown  a  comforting  resili- 
ence. On  that  basis  they  seem  justified 
in  looking  into  the  future  with  confi- 
dence— and,  in  view  of  the  general  eco- 
nomic forecast  now,  with  at  least  mod- 
estly high  hopes. 


BROADCASTING,  February  18,  1963 


71 


Bunker's  eye  view  of  RAB's  future 

NEW  PRESIDENT  GIVES  GLIMPSE  OF  WHAT'S  IN  STORE  FOR  TRADE  GROUP 


On  March  1,  for  the  first  time  in  nine 
years,  top  management  of  Radio  Adver- 
tising Bureau  will  change  hands. 

Kevin  B.  Sweeney,  the  colorful,  tire- 
less president  whose  name  has  been 
synonymous  with  RAB  and  radio  since 
1954,  turned  in  his  notice  almost  a  year 
ago,  effective  the  last  day  of  this  month. 
To  succeed  him  was  chosen,  after  a 
long  search,  Edmund  C.  Bunker,  a 
suave  salesman  whose  radio-tv  experi- 
ence encompasses  all  three  elements  of 
RAB  membership:  local  station,  net- 
work, station  representation. 

Ed  Bunker  has  been  on  the  job  since 
August  as  president-elect,  but  during 
this  introductory  period  he  has  been 
careful  to  keep  his  plans  for  RAB  to 
himself.  Here,  in  a  tape-recorded  inter- 
view with  Broadcasting  editors,  he  re- 
veals many  of  those  plans  for  the  first 
time. 

The  man  you  are  succeeding  is  a 
fairly  spectacular  operator.  I  wonder 
if  you  would  outline  generally  your 
plans  for  RAB.  Do  you  expect  to  do 
things  differently? 

The  times  call  for  a  different  ap- 
proach. When  Kevin  Sweeney  took 
over  leadership  of  RAB,  radio  was 
somewhat  demoralized.  Some  stations 
were  more  downbeat  than  the  adver- 
tisers they  were  selling. 

It  was  very  much  like  a  battlefield 
when  your  side  is  teeter-tottering  be- 
tween a  frightened  retreat  and  an  or- 
derly reorganization.  Then  along  comes 
some  officer  who  gets  up  on  a  tank 
wearing  a  top  hat  and  waving  a  shil- 
lelagh— doing    anything    to    get  the 


troops'  minds  off  running  for  the  exit. 

That  can  stem  a  retreat  on  a  battle- 
field .  .  .  and  morale,  esprit,  feisty  de- 
termination can  do  a  great  deal  for  an 
industry. 

But  1963  isn't  a  time  for  improvised 
warfare  and  communiques  designed 
with  the  morale  of  the  men  at  the  front 
in  mind.  This  industry  has  reorganized 
and  is  now  growing.  It  must  have  an 
orderly  plan  for  faster  growth  and  it 
must  provide  its  'troops'  who  are,  after 
all,  its  salesmen,  with  the  most  modern 
weaponry  available  anywhere. 

Excuse  me  for  the  rather  military 
analogy  but  it  seemed  to  lend  itself  to 
your  question.  To  summarize,  I  know 
that  if  Kevin  Sweeney  were  coming  into 
the  presidency  of  RAB  on  March  1  in- 
stead of  Ed  Bunker,  Kevin  today  would 
use  different  tactics. 

Kevin  certainly  recognized  the  chang- 
ing times  and  implemented  major  pro- 
grams as  part  of  an  over-all  plan  for 
radio  growth.  The  Radio  Test  Plan, 
an  ingenious  conception  which  I  en- 
thusiastically support,  is  just  part  of  the 
new  national  business-building  strategy 
which  had  to  be  introduced  as  the  times 
changed.  The  Department  Store  Chal- 
lenge, which  has  been  responsible  for 
important  gains  in  billings  from  all 
forms  of  local  advertisers,  is  another  of 
Kevin's  major  efforts  in  the  modern 
selling  of  radio  we  have  been  discussing. 

Certainly  the  industry  acknowledges 
Kevin  did  a  fantastic  job  of  providing 
radio  with  color  through  his  own  color 
and  with  determination  to  be  heard  at 
a  time  when  it  was  often  difficult  to 
get  a  hearing  for  radio. 


What  are  some  of  the  ways  in  which 
you  intend  to  operate  differently? 

The  changes  will  be  in  emphasis  and 
in  style  of  operation  as  well  as  in  the 
development  of  a  number  of  major  new 
business-building  projects. 

I  feel  that  there  are  limitations  on 
what  I  can  discuss  before  taking  over 
and  I  might  just  as  well  start  by  being 
quite  open  about  it — I  don't  know  how 
much  money  I  have  to  work  with  to 
provide  added  business-building  proj- 
ects. 

If  some  of  the  major  entities  in  the 
industry  I  have  been  talking  to  become 
a  part  of  RAB  and  add  their  support 
to  the  many  leaders  in  radio  who  are 
with  us  now,  if  we  have  the  dollars, 
then  RAB  can  remain  the  most  ad- 
vanced of  all  the  media  associations  in 
its  sales  effectiveness.  If  we  don't  have 
all  of  the  dollars  at  first  that  I  and  my 
associates  believe  we  need  to  do  the 
big  job,  then  we  will  proceed  more 
slowly. 

From  every  indication  that  I  have 
had  we  are  going  to  have  new  and 
rather  expanded  support.  But  I  prefer 
to  be  conservative  and  not  make  pro- 
nouncements until  the  i's  are  dotted. 
I  hope,  in  fact,  to  see  RAB  and  radio 
generally  emerge  with  what  might  be 
called  a  more  conservative  personality. 

Would  it  be  in  keeping  with  that 
conservative  personality  to  lift  a  cor- 
ner of  the  curtain  and  mention  where 
you  would  put  some  of  the  new  dollars 
if  they  become  available? 

I  have  now  broken  the  world's  in- 
door record  for  the  shortest  length  of 


We  are  going  to  enthuse  the  I  very  definitely  want  to  prom-  We  must  step  up  our  local 
agency,  as  well  as  the  client      ise  less  and  deliver  more  selling  through  specialization 
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Research  should  document 
what  is  known  about  radio 


. . .  it  takes  too  much  time  to 
work  with  rate  cards 


.  .  .  can  we  create  presenta- 
tions in  slide  and  tape? 


time  as  a  conservative  ...  or  at  least 
that's  what  happens  if  I  spell  out  pub- 
licly the  plans  that  have  been  taking 
shape  privately  at  RAB. 

Let's  put  it  this  way.  RAB  has  only 
had  the  money  and  the  manpower  to 
do  a  part  of  the  job  that  needs  doing 
in  order  to  give  radio  accelerated 
growth — big  gains  each  year  instead  of 
the  5%  or  below  annual  growth  we 
have  had  so  far  in  the  1960's. 

I  see  a  minimum  goal  of  10% 
growth  yearly  and  I  also  see  a  number 
of  major  obstacles  to  that  growth.  Up 
until  now  RAB  has  concentrated  almost 
all  of  its  national  sales  effort  with  ad- 
vertisers. There  was  a  choice  that  had 
to  be  made.  Do  you  spread  yourself 
thin  and  cover  the  major  agencies  and 
the  major  clients?  Or  do  you  concen- 
trate? 

RAB  concentrated.  Maybe  bore 
down  is  the  more  appropriate  phrase. 
...  In  any  case  it  was  a  question  of 
going  to  the  advertiser  and  working  at 
this  level  to  introduce  radio  into  media 
planning. 

I  have  no  criticism  of  this  tactic.  It 
was  the  thing  to  do  under  the  circum- 
stances. There  is  no  question  but  that 
there  would  not  be  a  profit  in  radio 
today  if  RAB  had  not  "saved"  dozens 
of  accounts  which  at  one  time  or  an- 
other were  on  the  verge  of  dropping 
out  of  the  medium;  and  if  RAB  had 
not  been  able  to  create  a  flow  of  new 
business  each  year  through  direct  tac- 
tics. 

But  there  are  always  many  ways  of 
making  points.  If  necessary  you  can 
bring  your  case  to  an  advertiser  without 
maintaining  liaison  with  his  agency. 
This  may  very  well  produce  "instant 
money" — an  order  from  the  client.  It 
happens  that  clients  can  move  faster 
than  their  agencies. 

But  it  may  very  well  also  produce 
business  with  a  built-in  cancellation.  I 


don't  care  if  the  industry  throws  money 
at  us  and  inundates  us  with  a  budget 
double  where  we  are  now,  RAB  is  never 
going  to  have  the  manpower  to  out-last 
an  agency  which  is  determined  to 
change  a  client's  thinking.  We  are 
either  going  to  enthuse  the  agency,  as 
well  as  the  client,  or  we  are  going  to 
find  ourselves  building  castles  in  quick- 
sand. 

In  the  years  since  RAB  was  initially 
organized,  advertising  has  changed 
enormously.  We  went  from  an  adver- 
tising "economy"  of  $6  billion  spent 
annually  for  all  forms  of  advertising 
up  to  today's  $12  billion. 

Now  that  kind  of  growth  means  one 
thing:  Everyone  concerned  in  the  ad- 
vertising process  has  greater  responsi- 
bility within  the  structure  of  business. 
Perhaps  a  substantial  portion  of  deci- 
sions were  made  11  or  so  years  ago  on 
the  impulse  of  an  individual;  but  the 
number  of  such  decisions  being  made 
today  is  approaching  a  vanishing  point. 

We  still  have  the  one-man  corpora- 
tions today.  I  acknowledge  that.  But 
go  back  to  those  companies  five  years 
from  now  and  see  whether  they  remain 
"impulse-buyers"  of  advertising.  We 
have  to  face  up  to  the  fact  that  busi- 
ness today  is  run  by  groups  of  people 
who  combine  their  specialized  knowl- 
edge— and  their  talents — to  work  out 
decisions  which  are  large  enough  to 
make  or  break  their  companies. 

Companies  organized  on  this  operat- 


ing philosophy — I'm  hanged  if  I'll  call 
it  the  "committee  system"  or  the  "team 
system" — use  their  agencies  as  an  ex- 
tension of  themselves.  If  there  isn't  that 
fusion,  then  the  account  is  "loose,"  as 
you  say  in  the  trade  press.  So  we  in 
radio  either  understand  the  business 
community  as  it  is  today  and  work  with 
it  or  we  are  giving  ourselves  a  handicap. 

We  don't  need  any  handicaps.  I  am 
not  going  to  manufacture  any.  In  fact, 
I  would  rather  export  handicaps  than 
import  them — we're  going  to  see  if  we 
can't  give  some  of  our  competitive 
media  a  few  handicaps  to  work  with. 

If  we  have  the  wherewithal  to  do  it, 
RAB  will  substantially  expand  the  size 
of  its  national  sales  staff  so  that  we  can 
cover  agencies  deeply  as  well  as  adver- 
tisers. We  believe  that  more  agencies 
will  want  us  to  go  with  them  to  their 
clients  as  we  develop  interest  at  agen- 
cies in  both  the  media  and  the  creative 
story  of  radio. 

RAB  has  over  the  years  dealt  at  the 
highest  levels  with  clients  and  we're 
going  to  continue  that  basic  tactic.  The 
difference  I  hope  to  add  is  implicit  in 
what  I  have  been  saying,  at  I'm  afraid 
very  great  length,  about  the  differences 
in  business  today  compared  with  when 
RAB  was  young,  back  in  the  days  when 
it  was  BAB. 

So  a  very  major  step  for  us  is  agency 
coverage. 

What  other  basic  steps  do  you  have 
in  mind? 

Another  major  step,  and  I  regard  it 
as  basic  to  building  business,  is  a  break- 
through in  radio  research. 

There's  a  great  opportunity  to  sell 
radio  now.  RAB's  Radio  Test  Plan  and 
some  of  the  research  that  has  come  out 
of  it  has  already  been  extremely  help- 
ful. The  carry-over  effect  of  bringing 
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A  typical  Kansan?  Maybe  not.  But  neither  is  he  the  lean,  hungry  dust 
bowl  inhabitant  many  people  seem  to  remember. 

Kansas  is  a  BIG  State,  right  in  the  BIG  MIDDLE  of  the  U.S.A.  From  K.  C. 
to  Kanorado,  on  the  western  border,  it's  410  miles.  Kansas  is  BIG  in  food 
production,  BIG  in  wheat,  1st  in  flour  milling  and  4th  in  meat  packing. 
A  BIG  food  market,  too.  Retail  food  sales  last  year  were  $2,652,979,000— 
billions,  that  is! 

To  sell  this  BIG  market  you  have  to  come  inside  with  WIBW  air  media. 
WIBW  Radio  delivers  69  counties,  dominant  coverage  in  45  of  them. 
WIBW-TV  dominates  in  32  leading  Kansas  counties.  This  is  the  rich,  uni- 
fied Topeka  area.  Ask  Avery-Knodel  to  show  you  the  big  picture. 
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some  blue-chips  back  into  radio  and 
introducing  radio  for  the  first  time  to 
other  leaders  through  tests  helps  to 
stimulate  buying  action. 

It's  very  clear  how  this  happens.  An 
example.  ...  In  one  of  the  top  two 
or  three  agencies  RAB  recently  con- 
ducted a  very  successful  test  for  one 
of  their  clients.  Before  the  final  stages 
of  the  test,  as  soon  as  its  success  was 
felt,  the  influence  had  begun  to  spread 
to  other  accounts.  We  could  see  it  each 
time  we  came  back  by  noticing  who 
"sat  in"  on  the  meetings. 

We  have  some  momentum — business 
is  running  well  ahead  now — but  we 
need  a  major  research  project  designed 
to  document  what  everybody  knows 
about  radio — that  it  is  bigger  than  any 
previous  research  has  been  able  to  show. 
I  say  everybody  "knows"  this  about 
radio.  They  know  it  instinctively.  But 
it  is  very  difficult  to  put  instinct  into  a 
computer. 

Radio  needs  a  measure  of  the  total 
audience — not  just  "plug  in"  listening 
with  patchwork  additions  of  other 
forms  of  listening.  This  measure  must 
define  the  total  exposure  and  show  how 
varying  combinations  of  facilities  de- 
liver the  audience. 

Do  you  mean  that  RAB  would  pro- 
vide ratings  of  individual  stations  or 
networks? 

No,  we  could  not  enter  that  field. 
Our  research  can  measure  the  reach  of 
varying  combinations  of  stations  as  a 
guide  to  principles  of  using  the  medium 
but  it  is  certainly  not  our  function  to 
provide  individual  station  or  network 
data. 

What  is  needed  is  a  new  yet  very 
basic  addition  to  radio  research — pre- 
acceptance. 

There's  no  wisdom  in  kidding  our- 
selves. We  need  a  measurement  of  ra- 
dio whose  methodology  is  approved  in 
advance  by  leading  agencies.  From 
everything  we  know,  it's  apparent  that 
soundly  conducted  research  must  bene- 
fit radio.  With  agency  pre-acceptance 
— an  agency  role  in  constructing  the  re- 
search we  provide — radio  can  take  a 
new  stance  in  its  selling. 

Undoubtedly  there  will  always  be  a 
variety  of  rating  services  measuring  ra- 
dio. But  what  if  each  of  them  found 
it  necessary  to  improve  their  measure- 
ment techniques  and  thereby  report 
substantially  increased  audience?  We 
know  from  our  research  that  a  several- 
fold  increase  in  the  audience  ratings 
services  report  for  radio  is  well  within 
the  bounds  of  probability.  Research 
which  agencies,  and  their  clients,  devel- 
op with  us  can  have  the  stature  to  pro- 
duce this  side-effect  on  the  ratings  serv- 
ices. But  its  main  purpose  would  be  to 


justify  larger  use  of  radio  which  many 
today  feel  can  be  susstantiated  only  by 
judgment. 

I  for  one  believe  we  already  have 
more  research  in  radio  than  most  other 
media  offer.  But  what  /  believe  is  not 
to  the  point.  Our  "consumer" — the 
agency  and  advertiser — -doesn't  always 
believe  it  and  he  pays  the  bills. 

Do  you  believe  agencies  will  help 
pay  for  such  research? 

It  would  be  unrealistic  to  predict 
their  reaction  now.  We  anticipate  that 


I  feel  I  got  out  of  television 
just  in  time 

We  seek  strength  in  budgets 
. . .  and  in  numbers  of  accounts 

. . .  we'll  give  competitive  media 
a  few  handicaps  to  work  with 


this  can  be  the  warranty,  if  you  will, 
on  pre-acceptance.  We  would  like  to 
see  it  work  that  way  even  if  the  ex- 
penditure from  the  agency  side  is  mini- 
mal. 

Do  you  see  RAB  placing  more  em- 
phasis now  on  national  business? 

The  business  of  RAB  is  to  produce 
more  business  for  radio.  At  the  end 
of  the  year,  when  the  profit  dollars  are 
counted  up,  no  one  cares  as  much  about 
the  parentage  of  those  profit  dollars 
as  they  do  about  the  amount. 

I  believe  local  and  national  business 
have  a  very  definite  relationship.  If  we 
generate  more  national  dollars  through 
more  productive  selling  efforts  nation- 
ally— and  through  major  research — the 
benefits  are  of  direct  local  importance. 
The  company  which  is  sold  nationally 
is  unlikely  to  have  a  co-operative  adver- 
tising policy  which  excludes  or  restricts 
use  of  co-op  radio. 

Moreover,  the  research  I  referred  to 
just  a  few  minutes  ago  is  intended  as 
a  local  sales  tool  as  well  as  a  national 
sales  tool.  Because  of  size  of  sample, 
it  will  be  possible  to  demonstrate  reach 
and  frequency  by  varying  market  sizes 
down  to  the  smaller  cities  as  well  as 
regionally. 

Very  definitely  I  don't  intend  to  put 
all  of  RAB's  emphasis  on  one  source  of 
dollars  to  the  exclusion  of  another.  As 
a  matter  of  fact,  I  feel  that  we  must 


step  up  our  local  selling  effort  through 
specialization.  We  plan  to  split  RAB's 
operations  into  a  "large-market"  and  a 
"smaller-market"  division. 

This  will  permit  maximum  utilization 
of  the  sales  tools,  sales  ideas,  and  sales 
service  RAB  provides  its  members. 
Obviously  not  everything  produced 
under  our  present  operation  can  be 
pertinent  to  each  market  size  and  type 
of  station.  The  local  specialization  we 
plan  will  adapt  RAB  more  closely  to 
needs  of  the  different  types  of  stations 
whose  support  an  industry  trade  asso- 
ciation must  have.  We  must  serve  both 
the  small  markets  and  the  large  mar- 
kets but  the  job  isn't  the  same.  I  know 
that  because  I  have  sold  radio  in  small 
cities  as  well  as  "on  the  street"  in  large 
markets. 

You  used  the  word  "style"  back  a 
while  ago.  You  said  your  "style"  would 
be  different.  What  is  the  Bunker  style? 

You've  heard  of  Bunker  Hill.  .  .  . 
We  don't  shoot  until  the  Redcoats  are 
close  enough  to  hit.  Seriously,  I  think 
style  is  a  matter  of  individual  person- 
ality. In  my  case  it  will  not  be  the 
personality  of  just  one  man,  not  just  of 
Ed  Bunker.  I  don't  run  a  one-man 
show.  I  have  inherited  a  very  able 
executive  staff,  perhaps  a  staff  whose 
contributions  were  sometimes  less  vis- 
ible than  would  have  been  the  case  if 
they  were  not  operating  on  the  lee  side 
of  a  volcano. 

I  will  use  that  staff  to  build  and  train 
greater  depth  of  personnel.  It  is  always 
a  fiction  that  any  organization  is  "just 
one  man"  and  certainly  so  in  the  case 
of  RAB  as  I  have  come  to  understand 
by  working  more  or  less  in  the  ranks 
during  my  indoctrination  period. 

I  see  myself  as  free  to  operate  on  the 
highest  level  in  major  sales  efforts  and 
policy-making.  I  inherit  in  Miles  David, 
as  administrative  vice  president  of  RAB, 
an  extremely  effective  and  enthusiastic 
right-hand  for  both  general  manage- 
ment and  creative  planning.  I  plan  to 
promote  Robert  Alter,  presently  man- 
ager of  key  account  sales,  to  the  new 
position  of  vice  president  and  director 
of  national  sales.  Bob  has  had  a  major 
role  in  selling  on  the  national  level 
which  will  expand  as  the  staff  expands. 
And  to  strengthen  RAB's  ability  to 
bring  in  new  station  membership 
around  the  country,  I  have  brought  in 
Harry  Averill  as  vice  president  and 
director  of  member  development.  Harry 
has  had  long  experience  in  station  op- 
eration in  a  variety  of  market  sizes  and 
he  will  train  and  put  into  the  field  a 
staff  to  represent  RAB  in  major  regions 
of  the  country. 

What  are  some  of  the  major  business- 
building  projects  which  are  in  the  plan- 
ning stages? 

For  a  dyed-in-the-wool  conservative 
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just  a  few  minutes  ago,  you  sure  want 
to  put  me  out  on  the  end  of  a  branch. 
Actually,  I  am  very  glad  to  have  the 
opportunity  to  do  some  curtain-lifting. 
We  are  very  enthusiastic  about  the  job 
there  is  to  do  in  radio.  But  I  very  defi- 
nitely want  to  promise  less  and  deliver 
more.  That's  one  reason  that  I  hesi- 
tate to  simply  throw  open  the  curtain 
and  say,  "This  is  the  complete  pro- 
gram." But  assuming  we  have  the  funds 
to  add  the  people  and  the  investment, 
these  are  some  of  the  major  needs  I 
see  RAB  filling. 

1.  A  tangible  RAB  contribution  to 
making  radio  easier  to  buy.  Manage- 
ment consultant  studies  are  needed  on 
how  radio  is  bought  so  that  we  can 
pinpoint  archaic  practices  and  sources 
of  waste-motion.  If  radio  is  a  greater 
producer  of  costs  for  the  agency,  why 
is  this  so?  Is  it  inherent  in  paperwork 
that  "must"  accompany  buying?  Or  is 
there  an  element  of  inexperience  in 
buying  radio  which  creates  cost? 

It  will  take  a  systematic  task-force 
effort  with  the  advice  of  a  committee 
of  experienced  national  sales  execu- 
tives— plus  management  consultancy- 
style  investigation — to  make  progress. 

If  rate  cards  are  too  cumbersome  for 
our  customers,  we  must  set  a  practical 
standardization  goal.  Of  course,  the 
industry  will  never  get  behind  one  type 
of  rate  card.  But  can  we  narrow  it 
down  to  four  basic  types  with  a  num- 
ber of  sub-types  growing  out  of  the 
four  basic  types?  That  would  be  a  vast 
improvement  over  today's  multiplicity 
of  rate  card  philosophies. 

I  am  referring  here  to  the  way  in 
which  the  card  is  set  up — not  to  the 
amount  of  the  rates  or  to  any  other 
aspect  of  rate  management.  In  other 
words,  I  am  talking  about  the  funda- 
mental fact  that  it  takes  too  much  time 
to  work  with  rate  cards  when  there 
could  be  lots  of  standardization  without 
impairing  individual  strengths  of  sta- 
tions. 

2.  Published  figures  on  advertiser 
expenditures  in  radio.  All  it  takes  to 
provide  this  vital  and  fundamental  data 
is  money.  I  believe  we  must  have  the 
facts  or  radio  suffers  badly  even  though 
the  suffering  is  somewhat  difficult  to 
measure  specifically.  When  other 
media's  expenditures  are  shown  in  a 
listing  and  there's  nothing  for  radio,  we 
don't  look  like  the  Green  Bay  Packers. 

3.  Creative  stimulation  for  agencies. 
Radio  is  the  best  way  to  sell  that's  ever 
been  invented.  Those  who  know  how 
to  create  great  radio  commercials  are 
doing  the  best  creative  advertising — bar 
none — of  any  done  in  all  media.  You 
can  tell  what  it's  like  to  relieve  a  cough, 
or  paint  with  a  certain  color,  or  use 
longer-lasting  motor  oil,  through  direct 
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impact  on  the  imagination  by  radio. 

But  radio  hasn't  been  the  "in"  me- 
dium at  many  major  agencies.  That's 
not  their  fault — it's  ours.  So  what  do 
we  do?  We  certainly  don't  cry  into  our 
mugs  of  beer  (today's  beer  commer- 
cials are  some  of  the  greatest).  What 
we  do  is  go  out  and  stimulate  creative 
use  of  radio  by  bathing  agency  creative 
men  in  examples  of  great  radio  sales- 
manship. 

4.  Computer-conscious  research.  Ra- 
dio has  a  long  lead  on  other  media  be- 
cause we  are  already  measuring  con- 
sumers rather  than  bodies.  RAB's  on 
target  research  is  the  first  practical 
measurement  of  customer  media  ex- 
posure. That's  the  kind  of  data  that 
makes  use  of  a  computer  worthwhile. 

Our  research  will  continue  to  em- 
phasize consumption  data.  We  are  of 
the  belief  that  media — as  well  as  major 
agencies — will  have  to  operate  mathe- 
matical models  for  use  in  media  reach- 
frequency-impact  prediction.  We  have 
a  leg  up  on  others  in  the  gathering  of 
the  appropriate  computer-age  data. 

5.  Development  of  the  full  potential 
of  retail  business.  The  surface  hasn't 
been  scratched  yet  in  retail  business  ex- 
pansion. The  department  store  chal- 
lenge provides  radio  with  a  great  sales 
tool  and  one  which  has  already  created 
a  tremendous  amount  of  business.  But 
there  are  still  many  areas  in  retailing 
which  need  measurement. 

What  does  radio  do  for  sales  events 
specifically?  How  much  does  radio 
contribute  to  creation  of  new  custom- 
ers? These  are  new  areas  of  research 
and  proof  for  the  future.  The  proof 
that  radio  sells  items  is  not  the  full 
story,  particularly  when  in  their  use 
of  printed  media  stores  are  beginning 
to  recognize  the  importance  of  so-called 
image-projection. 

6.  Many  stations  need  a  local  copy 
service.  Can  we  provide  it?  Perhaps 
we  have  to  do  the  job.  It  is  at  any  rate 
one  of  the  projects  we  are  considering. 

7.  A  way  to  bring  radio  presenta- 
tions to  regional  sales  offices  of  major 
manufacturers  is  needed  and  RAB  must 
lead  without  dissipating  its  own  efforts. 
Realistically,  we  can't  call  at  this  level. 
But  can  we  create  big-league  presenta- 
tions in  slide-and-tape  form  which  sta- 
tions can  take  to  regional  offices  and 
jobber  distributors?  I  believe  we  can. 
I  believe  we  must  add  grass-roots  pres- 
sure upward  to  what  we  do  from  the 
top  down. 

That's  an  ambitious  program.  How 
much  traveling  do  you  plan  to  do  in 
order  to  implement  the  program  and 
explain  it? 

I  probably  won't  travel  as  much  as 
Kevin  Sweeney  did  but  I  will  be  on  the 


road  almost  half  the  time.  More  im- 
portant than  travel  alone,  however,  will 
be  increased  efforts  on  our  part  to  com- 
municate what  we  are  doing  to  stations 
as  well  as  agencies  and  advertisers.  This 
was  a  somewhat  under-developed  area 
in  RAB's  past  operations.  It  created 
unnecessary  problems. 

What  has  been  your  reaction  to  radio 
on  coming  back  into  the  medium? 

Actually,  I  have  never  been  very  far 
away.  Even  during  the  time  I  was  with 
CBS-TV  I  had  a  very  lively  contact 
with  the  radio  business.  It  isn't  gen- 
erally known  but  I  had  an  interest  in 
a  radio  station  in  a  small-to-medium 
market  and  that  was  just  one  of  the 
respects  in  which  I  was  able  to  follow 
the  rapid  changes  in  radio  which  oc- 
curred during  the  '50's. 

I,  at  one  time  contemplated  entering 
radio  station  operation,  frankly  because 
of  the  capital  gains  opportunities  I  felt 
were  inherent  in  the  medium  for  the 
operator  who  understands  today's  radio. 
And  as  executive  vice  president  at  the 
Froedert  Malt  Co.  I  tried  to  take  the 
entire  brewing  industry  into  a  heavy 
nationwide  radio  campaign  and  out  of 
television.  I  made  a  thorough  study  of 
the  potential  of  the  two  media  I  knew 
best  and  concluded  that  radio  was  the 
medium  that  offered  the  greatest  sales 
effectiveness  opportunity. 

I  believe  that  our  competition  with 
television,  as  with  all  other  media,  ought 
to  be  conducted  on  the  highest  level. 
But  I  think  my  former  associates  in 
television  deserve  fair  warning  that  the 
punches  will  be  rather  frequent  and 
from  what  I  have  seen  about  the  avail- 
able evidence  on  radio  vs.  tv  effective- 
ness, I  feel  I  got  out  of  television  just 
in  time. 

To  be  more  serious,  I  do  feel  our 
medium  is  exciting  and  the  biggest 
single  opportunity  for  advertisers  in  the 
media  spectrum.  We  are  literally  un- 
discovered because  television  has  mag- 
netized attention  in  disproportion  to  its 
media  effectiveness — and  because  of  the 
almost  unbelievable  inadequacy  of  radio 
ratings.  I  say  that  with  some  perspec- 
tive and  I  intend  to  put  my  perspective 
about  the  inherent  weaknesses  of  tele- 
vision to  very  active  use. 

What's  going  to  happen  is  that  as  the 
understanding  of  radio  begins  to  grow, 
a  number  of  major  corporations  are 
going  to  make  substantial  entries  into 
the  medium.  But  I  believe  our  future 
is  soundest  if  we  seek  strength  both  in 
large  budgets  from  major  advertisers — 
with  use  of  radio  as  a  major  medium — 
and  in  numbers  of  accounts.  We  have 
to  have  both.  We  deserve  both  and 
we're  going  to  get  both.  Radio  must 
never  again  be  in  the  position  of  having 
its  business  dominated  by  30  accounts. 
But  it  also  needs  the  blue-chips  and 
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can't  depend  entirely  on  the  medium- 
and  small-sized  companies  which  have 
been  the  bulk  of  our  national  business 
in  recent  years. 

Is  so-called  overpopulation  of  radio 
stations  a  problem? 

It  isn't  RAB's  function  to  concern 
itself  with  things  we  can't  change.  Sure 
it's  a  "problem."  But  our  job  is  to  make 
the  problems  into  advantages.  And  in 
actuality  the  fact  that  there  are  lots  of 
stations  for  advertisers  to  choose  from 
is  a  major  advantage  of  the  medium.  It 
gives  the  advertiser  the  opportunity  to 
choose  the  right  combination  of  stations 
for  his  type  of  product. 

What  RAB  has  to  do  is  to  make  it 
clear  how  tremendously  successful  ad- 
vertisers are  when  they  take  this  tack 
so  that  we  can  cut  through  all  of  the 
loose  talk  about  how  the  misery  of 


choice  is  bad  for  advertisers.  Its  never 
"miserable"  to  choose  when  you  appre- 
ciate that  the  results  justify  the  effort. 

So  to  the  extent  that  RAB  enlarges 
the  market  for  radio  we  provide  a 
larger  pie  for  the  stations  to  divide. 
That's  our  function  and  we  either  per- 
form it  or  they  need  another  crew  to 
run  it.  I'll  be  that  plain-spoken.  If  a 
station  is  in  radio,  it  ought  to  be  in 
RAB,  and  I  am  going  to  be  making 
that  point  "with  vigah"  in  lots  of  places 
over  the  next  six  months. 

Can  I  put  the  pitch  in  here  because 
I've  been  so  conservative? 

Is  there  any  way  you  know  that  we 
can  stop  you? 

No,  because  this  is  so  important.  I 
need  the  support  of  a  rather  diversified 
industry.  I  will  work  my  tail  off  to  do 
the  job  that  needs  doing.  Miles  David 


and  Bob  Alter  and  Harry  Averill  will 
work  their  tails  off. 

We  are  open  and  receptive  to  every 
constructive  idea  from  any  corner  of 
the  business.  But  its  just  plain  economic 
imbecility  for  radio  men  to  go  off  in 
500  directions  at  once.  Either  get  be- 
hind us  or  petition  for  a  change  in  the 
management  and  get  someone  you  can 
believe  in! 

I  mean  that  straight  from  the  shoul- 
der. I'm  appealing  for  unity  and  per- 
haps because  I'm  entering  into  RAB 
newly,  I'm  getting  the  fresh  support 
we  have  to  have.  It's  good  to  see  the 
progress  we've  made  so  far. 

But  big  growth  for  radio  is  a  reality 
only  if  we  stop  fighting  one  another  and 
charge  right  at  television  and  news- 
papers and  magazines  and  outdoor,  in 
that  order.  RAB  is  the  logical  center 
and  we  believe  the  circle  around  us  will 
get  bigger  rather  rapidly. 


FCC  weather:  no  change  in  temperature 

ALL  SIGNS  INDICATE  REGULATORY  OUTLOOK  WILL  CONTINUE  BLEAK 


"This  is  an  activist  commission,"  an 
FCC  official  said  the  other  day,  "We're 
not  about  to  sit  back  and  simply  renew 
licenses  automatically,  then  react  only 
when  the  top  blows  off  some  scandal. 
We're  determined  to  regulate  broad- 
casting in  the  public  interest." 

Although  this  statement  must  be  dis- 
counted for  what  the  Federal  Trade 
Commission  would  call  "puffery" — after 
all,  this  FCC  hasn't  been  able  to  do 
much  about  its  backlog  of  cases;  some 
stations  are  required  to  wait  years  for 
decisions  which  an  "activist"  commis- 
sion should  be  able  to  reach  in  a  matter 
of  months — most  broadcasters  would 
agree  there  is  considerable  truth  in  it. 

For  more  than  two  years,  the  FCC 
has  been  prodding  broadcasters  on  pro- 
gramming, even  at  the  risk  of  what  at 
least  one  commissioner,  Rosel  H.  Hyde, 
considers  to  be  censorship.  It  has  held 
broadcasters  to  a  strict  accountability 
on  the  programming  performances  they 
make.  It  has  cracked  down  as  never 
before  with  license  revocations  and 
other  sanctions  on  stations  that  broke 
its  rules.  And  it  has  conjured  up  new 
rules  and  regulations  that  add  to  the 
problems  of  station  managers  and  own- 
ers. 

What's  more,  no  one  believes  this  to 
be  a  transitory  phase  that  would  end  if, 
as  reported  last  week,  Chairman  Newton 
N.  Minow  leaves  Washington  this 
spring  to  take  a  high  executive  position 
with  the  Encyclopaedia  Britannica 
(Broadcasting,  Feb.  11).  The  commis- 
sion can  be  expected  to  be  just  as 
activist,  its  regulation  just  as  tough,  its 
interest  in  programming  just  as  great. 

Minow  Image  ■  Chairman  Minow 
has  been  most  closely  identified  in  the 


mind  of  the  public  and  the  broadcasting 
industry  with  the  commission's  policies. 
He  has  been  the  most  enthusiastic  reg- 
ulator on  the  commission,  and  his 
speeches  and  Capitol  Hill  appearances 
have  won  him  a  following  among  the 
public  as  well  as  the  respect  of  a  num- 
ber of  key  congressmen. 

Ultimately,  however,  responsibility 
for  the  tough  line  being  pursued  by  the 


commission  rests  with  President  Ken- 
nedy. It  was,  after  all,  the  President 
who  appointed  Mr.  Minow  and  who, 
for  the  past  two  years,  has  given  no 
indication  of  disapproval  of  Mr.  Minow's 
criticism  of  the  broadcasting  indus- 
try and  in  his  efforts  to  induce  broad- 
casters to  put  on  more  public  affairs 
programs,  to  reduce  violence,  and  to 
institute  better  children's  programming. 

Additional  evidence  of  the  adminis- 
tration's interest  in  developing  an  ag- 
gressive FCC  was  provided  last  sum- 
mer, during  the  debate  over  the  com- 
munications satellite  bill.  One  of  the 
major  arguments  against  the  measure 
was  that  the  commission  wouldn't,  or 
couldn't,  discharge  the  responsibility  it 
would  have  for  regulating  the  then- 
proposed  communications  satellite  cor- 
poration. Attorney  General  Robert 
Kennedy,  appearing  before  the  Senate 


Foreign  Relations  Committee  to  defend 
the  bill,  said  if  the  commission  isn't 
able  to  protect  the  public  interest,  the 
answer  isn't  new  legislation  but  "new 
people  on  the  FCC"  (At  Deadline,  Aug. 
6,  1962). 

New  Appointments  ■  The  implication 
was  that  new  people  would  be  tougher 
administrators.  And  since  then,  the 
President  has  had  the  opportunity  to 
make  two  new  Democratic  appoint- 
ments— E.  William  Henry,  who  suc- 
ceeded John  S.  Cross  on  Oct.  2,  and 
Kenneth  A.  Cox,  now  chief  of  the 
Broadcast  Bureau,  who  is  due  to  replace 
T.  A.  M.  Craven.  Both  are  liberals  who 
believe  in  broad  regulation  of  the  broad- 
casting industry. 

The  appointment  of  Mr.  Cox  was 
particularly  chilling  to  sensitive  broad- 
casters. As  chief  of  the  bureau,  Mr. 
Cox  favored  adoption  of  a  program 
reporting  form  that  has  been  opposed 
by  the  industry.  He  has  also  played  an 
important  role  in  two  controversial 
commission  activities — its  local-pro- 
gramming investigations  in  Chicago  and 
Omaha  and  the  staff  inquiries  into  the 
programming  policies  of  stations  seeking 
renewal  (Broadcasting,  Dec.  3,  1962). 

(One  commission  official,  however, 
feels  Mr.  Cox  might  not  turn  out  to  be 
quite  the  "tiger"  some  broadcasters  ex- 
pect. "It's  one  thing  to  make  recom- 
mendations while  a  member  of  the 
staff,"  he  said,  "and  another  to  deal  with 
these  matters  as  a  member  of  the  com- 
mission where  he'll  have  to  face  prac- 
tical realities.") 

Sheridan  for  Cox  ■  Another  pending 
appointment  of  considerable  import- 
ance is  that  of  James  B.  Sheridan,  now 
special  assistant  to  the  chairman,  to 
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FCC  WEATHER:  NO  CHANGE  IN  TEMPERATURE  continued 


succeed  Mr.  Cox  as  chief  of  the  Broad- 
cast Bureau.  Mr.  Sheridan,  a  veleran 
of  22  years  with  the  commission,  isn't 
expected  to  be  as  colorful  as  Mr.  Cox. 
His  associates  say  he'll  take  a  quieter, 
more  methodical  approach  to  his  work. 

But  he's  regarded  as  being  "every 
bit  as  interested  in  protecting  the  pub- 
lic interest"  as  Mr.  Cox.  To  some,  this 
means  he'll  follow  "the  Minow  line." 
Other  associates  insist  he'll  follow  no 
line.  One  colleague  seemed  to  split  the 
difference  between  these  views,  calling 
Mr.  Sheridan  "a  pragmatic  liberal" — 
one,  apparently,  whose  concern  with 
the  public  interest  will  not  lead  him  into 
any  clashes  with  windmills. 

Even  with  the  personnel  that  the  at- 
torney general  felt  wasn't  aggressive 
enough  (with  the  exception,  presum- 


and  the  communications  satellite  act, 
which,  among  other  things,  gives  the 
commission  unprecedented  responsibil- 
ity, and  authority,  for  telecommunica- 
tions regulation. 

The  commission  this  year  is  moving 
toward  the  solution  of  a  number  of 
technical  problems.  Most  of  its  mem- 
bers expect  the  am  freeze  to  be  lifted 
in  a  matter  of  months  after  engineering 
regulations  are  tightened  to  slow  down 
the  am  population  growth.  Similarly, 
the  fm  freeze  should  also  be  ended  by 
summer,  with  the  commission  adopting 
its  proposed  table  of  allocations  after 
some  possible  modifications  to  accom- 
modate some  of  the  views  of  those  who 
favor  a  return  to  the  commission's  pro- 
tected contour  concept  of  station  as- 
signments. New  rules  probably  will  be 


When  the  New  Frontier  loses  FCC 
Chairman  Newton  N.  Minow  (r)  with 
his  resignation  in  May  there  will  still 
be  two  Kennedy  appointees  on  the 
commission — Commissioner  E.  Wil- 
liam   Henry   (c)   and  Commiss;oner 

ably,  of  Mr.  Minow)  the  FCC  racked 
up  an  impressive  record  of  enforce- 
ment in  1962:  six  stations  lost  their 
licenses  either  through  revocation  or 
denial  of  renewal,  29  others  were  in- 
volved in  revocation  or  renewal  pro- 
ceedings, 19  were  fined  and  24  were 
given  short-term  renewals. 

Record  on  the  Hill  ■  The  commis- 
sion also  was  active  on  other  fronts.  In 
Congress  it  won  an  important  victory 
in  the  passage  of  the  all-channel  re- 
ceiver law.  The  commission  had  to  pay 
a  stiff  price  for  this  act — a  promise  to 
forego  deintermixture  plans  for  at  least 
five  years.  But  the  commission  has 
high  hopes  the  new  law  will  foster  the 
development  of  uhf  television  and, 
hopefully,  lead  to  the  establishment  of 
a  fourth  network. 

FCC  support  also  was  a  factor  in  pass- 
age of  the  aid  to  educational-television 
act,  which  is  expected  to  light  up  hun- 
dreds of  etv  channels  across  the  country- 


Kenneth  A.  Cox  (I).  Although  Chair- 
man Minow  has  urged  that  Commis- 
sioner Henry  be  his  successor,  many 
believe  the  President  may  name  a 
new  commissioner  both  as  a  replace- 
ment for  Mr.  Minow  and  as  chairman. 

adopted  to  allow  daytime  broadcasters 
to  sign  on  before  sunrise.  And  unless 
it's  blocked  by  Congress  the  commission 
expects  to  implement  its  decision  to 
duplicate  13  of  the  25  clear  channels. 

There  are  a  number  of  other  issues, 
however,  about  which  predictions  are 
harder  to  come  by — station  filing  fees, 
vhf  drop-ins,  loud  commercials,  adop- 
tion of  NAB  commercial  codes  as  an 
FCC  rule,  and  option  time. 

Programming  Issue  ■  Transcending 
all  of  these  issues  is  the  question  of  the 
commission's  interest  in  programming. 
This  is  expected  to  reach  another  criti- 
cal phase  when  the  commission  com- 
pletes work  on  its  long  fought-over 
program  reporting  form.  Outgoing 
Commissioner  T.  A.  M.  Craven  sees 
this  as  "the  big  issue"  of  1963  (Broad- 
casting, Feb.  4).  The  final  shape  the 
program  form  takes,  he  feels,  will  indi- 
cate if  the  commission  intends  only  to 
determine   whether  broadcasters  have 


made  the  necessary  effort  to  assess 
community  needs,  or  if  it  intends  to  sub- 
stitute its  judgment  for  that  of  the  sta- 
tion operator  in  deciding  what  programs 
should  be  carried. 

The  commission  in  the  past  12 
months  has  run  into  heavy  criticism  for 
its  excursions  into  the  realm  of  station 
programming — its  hearings  in  Chicago 
last  year  and  in  Omaha  last  month,  and 
its  staff's  letters  inquiring  into  the  pro- 
gramming policies  of  stations  seeking 
renewal.  The  uproar  over  the  local-pro- 
gramming hearings,  particularly  the  one 
in  Omaha,  may  have  killed  the  FCC 
taste  for  any  more  road-shows.  And  the 
commission  has  already  put  a  tighter 
reign  on  the  staff's  authority  in  renew- 
al matters. 

But  the  commission  will  continue  to 
keep  an  eye  on  programming.  "If  we're 
to  regulate  broadcasting  in  the  public 
interest,"  said  one  FCC  official,  "what 
alternative  do  we  have?"  Commission 
officials  realize  that  there  is  a  possibil- 
ity of  censorship  in  such  an  examina- 
tion. But  they  are  confident  that  they 
can  stay  well  back  of  the  line  where 
program  dictation,  or  censorship,  begins. 

To  charges  the  commission  has  al- 
ready crossed  that  line,  officials  have  a 
short  answer,  in  the  form  of  a  chal- 
lenge: "Take  us  to  court."  This  broad- 
casters are  reluctant  to  do,  and  the  last 
to  try  it,  on  programming  grounds,  lost. 
That  was  Suburban  Broadcasting  Co., 
which  appealed  an  FCC  decision  deny- 
ing its  application  for  an  fm  grant  in 
Elizabeth,  N.J.,  because  no  effort  was 
made  to  determine  programming  needs. 

No  Hope  in  Congress  ■  There  is  little 
likelihod  that  broadcasters  will  find 
much  sympathy  on  Capitol  Hill  for  the 
view  that  the  commission  is  overstep- 
ping its  authority.  The  two  most  pow- 
erful senators  in  broadcasting  matters 
are  John  O.  Pastore  (D-R.I.),  chair- 
man of  the  Senate  Communiations  Sub- 
committee, and  Warren  G.  Maguson 
(D-Wash.),  chairman  of  the  parent 
Commerce  Committee,  and  their  two 
favorite  administrators  seem  to  be,  re- 
spectively, Newton  N.  Minow  and  Ken- 
neth A.  Cox.  Sen.  Pastore  never  misses 
an  opportunity  to  praise  Mr.  Minow's 
leadership  of  the  FCC.  Sen.  Magnuson, 
who  first  brought  Mr.  Cox  to  Washing- 
ton as  a  special  consultant  to  the  Com- 
merce Committee  in  1956,  sponsored 
him  for  appointment  to  the  FCC. 

On  the  House  side,  Rep.  Oren  Harris 
(D-Ark.),  chairman  of  the  House  Com- 
merce Committee,  is  not  so  enamored 
of  the  New  Frontier  types.  But  neither 
is  he  aware  of  any  feeling  that  members 
of  Congress  are  disturbed  by  the  com- 
mission's interest  in  programming.  "If 
the  commision  steps  too  far  out  of  line," 
he  said  the  other  day,  "there  might  be 
some  reaction.  But  as  of  now,  there's 
no  such  feeling." 

Congress  this  year  is  expected  to  deal 
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Just  as  community  leaders  at  the  start  of  the  century  turned  from  the 
horse  and  buggy  to  the  automobile — slowly  at  first,  then  faster  and  faster 
— so  today  in  the  Sixties,  more  and  more  discriminating  Detroiters  every 
day  are  turning  their  radio  dials  to  the  modern,  yet  "sound  and  solid" 
listening  provided  by  Detroit's  W-CAR.  Good  Music,  hourly  News — 
complete  Market  Report — and  daily  Sportscasts — all  at  Dial  1130  are  car- 
ried throughout  the  Eastern  Great  Lakes  area  by  W-CAR's  50,000  watts. 


Any  kind 
of  one-night  stand 
is  easier 


Because  Air  Express  delivers  overnight ...  anywhere  in  the  USA 


Props  and  costumes. . .TV  tapes. ..musical  instruments... what- 
ever—Air  Express  will  deliver  them  tomorrow. ..anywhere  in 
the  USA. 

Here's  how  easy  it  is  to  assure  dependable,  on-time  delivery 
of  whatever  must  be  sent  in  a  hurry.  Phone  the  local  REA  Ex- 
press office  for  Air  Express  service.  Then  we'll  pick  up  your 
shipment. .. put  it  on  the  first  flight  out... and  our  trucks  deliver 
it  where  you  want  it  the  next  day . . .  anywhere  in  the  USA. 

Cost?  Less  than  you  think.  For  example,  10  lbs.  travels  1,049 


miles  for  only  $5.06. 

Air  Express  alone  can  offer  this  service,  because  only  Air 
Express  has  scheduled  service  between  2,500  airport  cities... 
plus  scheduled  surface  express  connections  with  another  21 ,000 
off-airline  cities.  And  Air  Express  shipments  have  official  prior- 
ity with  all  38  scheduled  airlines— first  cargo  aboard  after 
air  mail. 

Specify  Air  Express  always  — for  rush  inbound  or  outbound 
shipments.  Call  your  REA  Express  office  for  Air  Express  service. 


AIR  EXPRESS 

DIVISION 
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with  a  number  of  issues  of  interest  to 
broadcasters.  But  no  one  expects  the 
88th  Congress  to  be  as  productive,  in 
communications  legislation,  as  the  87th, 
which  passed  four  major  bills — FCC  re- 
organization, the  all-channel-receiver, 
aid-to-etv,  and  communications  satellite 
acts. 

The  major  issue  left  over  from  the 
87th  involves  liberalization  of  the  equal- 
time  section  of  the  Communications 
Act.  Congress  will,  as  a  minimum,  sus- 
pend the  act,  as  it  did  in  1960,  to  ex- 
empt candidates  for  president  and  vice 
president.  But  how  much  further  it  will 
go  is  problematical.  Certainly  there  is 
virtually  no  sentiment  at  this  point  for 
outright  repeal.  With  their  own  politi- 
cal fortunes  at  stake,  there  aren't  too 
many  members  of  Congress  ready  to 
give  broadcasters  that  much  freedom. 

Senate  to  Act  First  ■  Sen.  Pastore, 
who  has  backed  liberalization  of  the 
political  broadcasting  law,  will  take  the 
lead  in  Sec.  315  legislation  this  year. 
In  preparation  for  hearings  to  be  held 
by  his  sucommittee,  the  FCC  staff  is 
compiling  a  report  on  political  broad- 
casting in  1960  based  on  a  survey  of 
all  broadcast  licensees. 

The  two  major  items  in  the  FCC's 
legislative  program  are  catv  regulation 
and  direct  control  over  networks.  Nei- 
ther one  seems  to  have  much  chance 
of  enactment.  Rep.  Harris  has  spoken 
out  against  catv  regulation,  at  the  con- 


vention of  community  antenna  tv  oper- 
ators in  Washington  last  summer 
(Broadcasting,  June  25,  1962),  and 
his  opposition  alone  should  be  enough 
to  kill  it.  The  other  day,  however,  he 
seemed  to  soften  his  stand.  "I'd  want  to 
see  the  proposed  catv  bill  before  taking 
a  position  on  it,"  he  said. 

Sen.  Pastore  has  practically  assured 
the  commission  of  a  hearing  on  a  pro- 
posal for  network  regulation,  and  the 
FCC  can  be  counted  on  to  make  the 
strongest  case  it  can  for  direct  control  of 
chain  broadcasting,  basing  its  case  on  its 
extensive  study  of  network  program- 
ming. But  there  doesn't  seem  to  be  the 
kind  of  interest  in  the  proposal  that's 
needed  to  push  it  through  this  year. 

Another  legislative  proposal  still  un- 
der consideration  by  the  commission 
would  eliminate  the  "anti-Avco"  amend- 
ment which  prohibits  the  commission 
from  ordering  competitive  bidding  in 
station  sales.  The  FCC  hasn't  yet  agreed 
on  the  final  form  of  its  proposed  bill, 
but  most  commissioners  reportedly  feel 
the  agency  should  have  more  freedom 
of  action  in  deciding  how  to  proceed  in 
station  transfers. 

Other  Issues  ■  These  aren't  the  only 
issues  likely  to  involve  broadcasters  on 
Capitol  Hill  this  year.  For  more  than 
a  year,  investigators  of  the  House  Regu- 
latory Agencies  Subcommittee  have  been 
gathering  information  on  broadcast  rat- 
ing services.    Their  material  is  now 


ready  to  form  the  basis  of  hearings  that 
could,  reportedly,  produce  charges  of 
fraud,  or  ineptitude,  on  the  part  of  some 
services.  About  all  that's  needed  for 
the  hearings  to  start  is  the  setting  of  a 
date  by  Rep.  Harris,  subcommittee 
chairman.  Another  House  subcommit- 
tee— the  antitrust  and  monopoly  unit — 
is  scheduled  to  launch  next  month  its 
long-heralded  hearings  on  concentration 
of  news-media  ownership. 

Still  awaited,  meanwhile,  is  the  re- 
port of  the  Senate  Juvenile  Delinquency 
Subcommittee  on  its  expensive  investi- 
gation during  the  last  Congress  of  sex 
and  violence  on  television.  The  report, 
which  Chairman  Thomas  J.  Dodd  (D- 
Conn.)  has  had  in  his  possession  for  at 
least  a  month,  reportedly  says  network 
officials  have  ordered  programs  spiced 
with  sex  violence  to  boost  ratings,  and 
recommends  direct  regulation  of  the 
networks  by  the  FCC. 

It  appears,  then,  that  broadcasters 
looking  to  Washington  these  bleak  Feb- 
ruary days,  hoping  to  find  a  break  in  the 
regulatory  weather,  will  be  disappointed. 
Congress  will  continue  to  probe  broad- 
casters, the  FCC  to  prod  them.  The 
commission,  moreover,  will  also  contin- 
ue to  crack  down  on  stations  that  vio- 
late its  regulations,  to  urge  broadcast- 
ers "to  do  better,"  and  to  express  deep 
interest  in  local  programming.  For  al- 
though Mr.  Minow,  the  leading  actor 
on  the  FCC  stage,  may  leave  the  show 
in  mid-run,  the  script  that's  been  writ- 
ten over  the  past  two  years  isn't  going 
to  be  changed. 


Advertising  getting  bigger  and  bigger,  Doherty  believes 


What  is  the  outlook  for  advertis- 
in  the  next  decade?  According  to 
Richard  P.  Doherty,  president  of 
Tv  -  Radio  Management  Corp., 
Washington,  advertising  expenditures 
by  1973  will  be  approximately  $18 
billion  to  $18.5  billion  compared  to 
1962's  $12.45  billion. 

Mr.  Doherty,  in  a  speech  last  week 
to  the  Television  and  Radio  Adver- 
tising Club  of  Philadelphia,  based 
his  prediction  on  a  projection  of  a 
Gross  National  Product  (adjusted 
upward  by  expected  cumulative  in- 
flation) by  1973  of  $815  billion  to 
$825  billion. 

According  to  Mr.  Doherty,  all  ad- 
vertising in  the  past  10  years  has 
stayed  within  a  2.2%  to  2.4%  range 
of  the  Gross  National  Product.  He 
predicts  that  during  the  next  10 
years,  the  U.  S.  will  have  an  average 
annual  economic  growth  rate  of  3%. 
He  qualifies  this  prediction  with  an 
allowance  for  cyclical  variations. 
"During  some  periods,  we  should 


experience  certain  years  with  a  4% 
to  6%  annual  expansion  but,  like- 
wise, there  will  be  some  years  of 
economic  decline  or  periods  [of]  rel- 
atively no  statistical  achievement. 

Mr.  Doherty  sees  no  reason  for 
advertising's  2.2%  to  2.4%  ratio  of 
total  advertising  to  GNP  "to  be 
altered  materially." 

For  the  more  immediate  future, 
he  predicts  that  advertising  will  ap- 
proximate $15.5  billion  in  1968. 
(GNP  for  1968  will  be  about  $685 
billion  to  $690  billion.) 

A  Warning  »  Mr.  Doherty  warned 
that  his  advertising  predictions  could 
be  reduced  if  either  one  of  two  de- 
velopments takes  place:  restrictive 
legislation  against  advertising  in  gen- 
eral or  a  given  advertising  medium, 
or  an  enlargement  of  the  govern- 
mental sector  (or  percentage)  of 
GNP  due  to  an  intensified  cold  war 
or  hot  war  threats. 

It's  obvious  to  Mr.  Doherty  that 
expanded    governmental  economic 


activity  does  not  directly  generate 
larger  advertising  expenditures  "ex- 
cept to  the  extent  that  governmental 
economic  activity  and  governmental 
spending  indirectly  stimulates  con- 
sumer income  and  consumer  goods 
production."  In  a  war  economy,  the 
private  consumption  sector  is  re- 
duced so  that  in  World  War  II,  ad- 
vertising fell  to  1.3%  of  GNP  (com- 
pared to  the  2.2%  to  2.4%  of  recent 
years). 

Mr.  Doherty  believes  that,  if  ad- 
vertising is  to  play  a  progressive  role 
in  the  economic  growth  of  the  na- 
tion in  the  next  10  years,  "drastic 
and  substantial  changes  will  be  forced 
upon  the  advertising  industry." 

Advertising,  Mr.  Doherty  con- 
cluded, "is  a  positive  ingredient  in 
the  dynamics  of  American  economic 
growth."  If  it  is  to  serve  its  national 
purpose,  "it  must,  itself,  be  dynamic, 
creative,  aggressive  and  progressive 
and  it  must  adapt  itself  to  the  habits 
and  interests  of  the  public." 
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Successes  this  year;  which  will  they  be? 

THE  HOT  CAMPAIGNS  OF  1962  SET  MARKS  FOR  1963  ADVERTISERS 


What  will  be  the  big  radio  and  tele- 
vision advertising  success  stories  of 
1963? 

The  field  of  prospective  contestants 
for  the  honors  is  beginning  to  assemble, 
though  it  is  still  too  early  to  tell  which 
are  apt  to  emerge  at  the  end  of  the 
year  with  the  winners'  laurels. 

In  this  contest  there  can  be  prizes 
for  everyone,  with  rich  purses — in  the 
form  of  increased  sales — not  only  for 
the  winners,  but  even  for  the  also-rans. 
A  10  or  15  or  30%  sales  increase  can 
be  as  overwhelming  for  a  little  ad- 
vertiser as  for  a  giant. 

The  dark  horses  sometimes  win  the 
roses  going  away,  as  Lestoil  did  in  tele- 
vision a  few  years  back,  and  as  count- 
less advertisers  have  risen  to  promi- 
nence in  radio  down  through  the  history 
of  that  medium.  But  the  handicappers 
have  to  favor  the  known  entrants,  not 
because  dark  horses  can't  win,  but  be- 
cause by  definition  they're  largely  un- 
known. 

Thus  in  radio  close  followers  of  ad- 
vertising planning  rank  these  among 
the  probably  top  spenders  of  1963  and 
accordingly  in  contention  for  top  re- 
turns in  sales: 

Pall  Mall,  Reynolds  Tobacco  and,  in 
fact,  practically  all  of  the  leading  cig- 
arettes; Humble  Oil  and  Standard  Oil 
of  Indiana;  Ford,  Chrysler  and  Gen- 
eral Motors;  Budweiser,  Carling,  Bal- 


lantine,  Miller  and  Rheingold  beers; 
Sterling  Drug  and  Bristol-Myers; 
Campbell  Soup,  National  Dairy  and 
Accent;  Tetley  and  Salada  teas;  Cream 
of  Wheat  cereal;  Union  Carbide  and 
Du  Pont,  and  American,  Delta,  TWA 
and  United  Airlines. 

In  television,  authorities  of  the  Tele- 
vision Bureau  of  Advertising  attempted 
to  sort  out  advertisers  who  seem  apt  to 
go  deep  into  television  in  1963  after  re- 
latively little  or  no  tv  activity  in  recent 
years. 

Tv  Nominations  ■  Among  their  nom- 
inations are  these:  Georgia  Pacific 
Lumber  Co.,  John  Hancock  Mutual 
Life  Insurance,  Wheeling  Steel,  Up- 
john's  Unicap  vitamins,  Institute  of  Life 
Insurance  (a  deepening  of  its  1962 
foray  into  television)  and  Borden  Co. 
(probably  for  its  food  products,  on  the 
strength  of  tv  successes  for  its  Elmer's 
Glue). 

The  records  of  any  year  are  re- 
splendent with  success  stories  for  ad- 
vertisers who  have  used  television  and 
radio,  and  1962  had  its  share  at  all 
advertising  levels,  national  spot,  network 
and  local  items: 

.  .  .  Buick  Div.  of  General  Motors 
used  local  radio  to  improve  product 
quality  by  improving  employe  morale. 

.  .  .  Bankers  Life  &  Casualty  Co., 
Chicago,  reported  additional  gains  from 
another  year — its  ninth — of  sponsoring 


A  chimpanzee  demonstrates  the  sim- 
ple procedures  involved  in  the  opera- 
tion of  a  Xerox  914  office  copier.  The 


commercial  was  shown  on  NBC-TV's 
'Chet  Huntley  Reporting'  (Tue.,  10:30- 
11  p.m.  EST). 


Paul  Harvey  and  the  News  on  ABC 
Radio. 

.  .  .  Central  National  Bank  of  Cleve- 
land picked  up  a  quarter  of  a  million 
dollars  in  new  deposits  in  two  weeks 
by  using  radio  and  television  in  com- 
bination when  the  local  papers  were 
closed  by  strikes. 

.  .  .  CandyGrams  ran  out  of  candy 
in  10  cities  after  a  St.  Valentine's  Day 
television  campaign  (and  30  days  later 
ran  out  of  red  ink  into  the  black). 

.  .  .  Alberto-Culver  stepped  up  the 
pace  that  now  puts  98%  of  its  ad- 
vertising budget  into  television — and 
boosted  sales  from  $25  million  in  1961 
to  $55  million  in  1962. 

.  .  .  Sunbeam  Corp.,  after  switching 
its  advertising  base  from  predominantly 
magazines  to  predominantly  television, 
ran  out  of  products  so  fast  it  had  to 
enlist  planes  and  helicopters  to  speed 
distribution. 

Effectiveness  of  radio  and  television 
in  reaching  and  moving  people  was 
demonstrated  in  many  ways,  noncom- 
mercial as  well  as  commercial.  Com- 
munity chests,  Red  Cross  chapters, 
other  local  organizations  could  cite 
their  own  successes  to  show  that  radio 
and  television  raised  money,  got  out  the 
vote,  made  streets  cleaner,  promoted 
traffic  safety,  passed  bond  issues,  col- 
lected blood. 

Pascagoula  Saga  ■  One  of  the  strong- 
est entrants  in  the  noncommercial  proof- 
of-effectiveness  category  thus  far  in 
1963  is  Ira  B.  Harkey  Jr.'s  Pascagoula 
(Miss.)  Chronicle.  WNEW  New  York 
learned  that  editor  Harkey's  paper,  in 
the  Gulf  Coast  town  of  Pascagoula 
(pop.  10,800),  was  faced  with  economic 
boycott  locally  because  of  its  opposition 
to  Mississippi  Gov.  Ross  Barnett's 
handling  of  the  James  Meredith  integra- 
tion case  at  the  U.  of  Mississippi. 

The  story  was  reported  on  WNEW's 
early  morning  Klavan  &  Finch  Show, 
and  Dee  Finch  said  he  would  buy  a 
subscription  to  the  Chronicle  and  sug- 
gested listeners  support  editor  Harkey. 
William  B.  Williams  repeated  the  story 
several  times  on  his  late-morning  show, 
and  by  the  time  he  left  the  air  more 
than  500  telephone  responses  had  been 
logged. 

Stark  Hubbard,  president  of  Interna- 
tional Fiberglass  Corp.,  volunteered  to 
take  the  $180  a  week  his  company  nor- 
mally spends  in  the  New  York  Times, 
then  closed  by  strike,  and  put  it  into 
advertising  in  the  Pascagoula  paper.  A 
10-minute  report  was  carried  in  an 
early-evening  newscast  and  250  more 
telephone  calls  came  in.  Several  agen- 
cies reported  plans  to  buy  Chronicle 
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Same  Story. 

S din g  Trend i 


NIGHTS  6-10  PM  SUN-SAT 


METRO 
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44 
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30 
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HOMES 
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33 
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26 

AFTERNOONS  12-6  PM  MON-FRI 
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SHARE 

(00) 
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53 

Sta  Y 
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20 

S+a  Z 
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27 
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NSI  NOV  62 
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(00) 
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53 

S+a  Y 
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24 

S+a  Z 
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23 

Mornings  and  post  10  pm  periods  tell  the  same  story  .  .  .  KSLA-TV 
continues  to  dominate  its  market  in  metro  and  total  homes  as  it  has 
done  for  nine  years. 


EXCLUSIVE  CBS  COVERAGE 

IN  THE  SHREVEPORT  TRADE  AREA 


SHREVEPORT,  LOUISIANA 


Harrington,  Righter  and  Parsons,  Inc.  National  Representatives 
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space  for  their  clients. 

Two  weeks  later  came  this  testimonial 
from  the  clearly  amazed  editor  Harkey: 

"Through  yesterday,  we  have  re- 
ceived 528  new  subscriptions  directly  in 
response  to  your  stories  about  the 
Chronicle.  Total  cash  and  checks,  $2,- 
694.67. 

".  .  .  heard  from  several  old  friends 
.  .  .  many  letters  from  students,  religious 
workers,  writers.  Much  adulation  that 
embarrasses  me  and  I  cannot  read  many 
of  them  at  a  sitting.  Have  been  so 
snowed  that  I  am  unable  to  write  my 
daily  column  for  the  editorial  page. 

"Most  noticeable  is  fact  that  of  all 
this  mail  there  has  not  been  a  single 
hate  letter.  I  expected  some,  at  least 
one.  So  far,  none. 

"Please  pardon  me  for  having 
thought  a  few  weeks  ago  that  radio 
was  a  languishing  field.  Wow!" 

Radio  1962-Campaign  1: 
V-8  wows  the  market 

Wowing  the  advertisers  is  an  old 
story  for  radio.  Among  its  notable  users 
in  1962  were  a  vegetable  juice  that 
wanted  to  compete  with  tomato  juices 
— and  a  tomato  juice  that  kept  its 
money  on  radio  in  fighting  back.  Other 
leading  successes  spanned  many  fields 
including  automobiles,  department 
stores,  airlines  and  life  insurance. 

V-8  Story  ■  By  common  consent  one 
of  the  leading  recent  radio  success 
stories  is  that  of  Campbell  Soup  Co.'s 
V-8  juice,  which  was  having  trouble 
establishing  its  individuality  as  con- 
trasted to  tomato  juice. 

While  V-8  sales  were  good  and  the 
company  satisfied  with  its  magazine  ad- 
vertising for  the  product,  consumer  re- 
search showed  that  when  people  were 
questioned  about  the  various  juices  they 
used,  V-8  did  not  come  quickly  to  mind. 
The  biggest  users  of  tomato  juice  were 
also  the  largest  consumers  of  V-8  juice, 
the  research  indicated. 

Campbell's  agency,  Needham,  Louis 
&  Brorby,  New  York,  concluded  there 
was  need  for  more  frequency  in  its  V-8 
advertising  and  a  creative  approach  that 
was  a  "grabber." 

A  research  team  exposed  homemakers 
to  a  new  commercial  along  with  three 
other  food  commercials  in  a  15-minute 
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entertainment  segment.  The  commercial 
voiced  the  theme:  While  V-8  may  look 
like  tomato  juice — "Wow!  It  sure 
doesn't  taste  like  tomato  juice."  The 
women  were  asked  to  indicate  what 
they  thought  was  pleasing  and  displeas- 
ing about  the  commercials. 

Another  test  in  Harrisburg,  Pa.,  was 
set  up  and  Campbell  scheduled  70  V-8 
spots  a  week.  Prior  to  broadcasting,  317 
phone  interviews  were  conducted  to  es- 
tablish awareness  of  advertising  for  the 
product.  A  month  after  the  commercials 
were  aired,  452  phone  calls  were  made 
to  see  if  there  had  been  any  changes 
in  awareness. 

Awareness  Factor  ■  The  calls  indi- 
cated that  awareness  rose  from  36% 
to  52%  as  a  result  of  the  radio  mes- 
sage. 

V-8  commercials  are  now  scheduled 
on  CBS  Radio  and  NBC  Radio  as  well 
as  stations  in  about  200  markets,  and 
Campbell  reports  that  sales  results  are 
"excellent." 

While  V-8  was  turning  to  radio  to 
help  it  compete  better  with  tomato 
juices,  a  tomato  juice  was  being  pro- 
pelled along  by  nothing  but  radio. 
Bercut  Richards  Packing  Co.,  Sacra- 
mento, Calif.,  has  been  using  radio  ex- 
clusively for  its  Sacramento  Tomato 
Juice  in  the  New  York  area  for  the 
past  seven  years — a  come-again  record 
that  leaves  no  doubt  of  the  company's 
esteem. 

Through  Lawrence  C.  Gumbinner, 
New  York,  Sacramento  begins  each 
season  with  15  to  40  spots  a  week  in 
13-to-20  week  cycles  on  New  York  sta- 
tions having  "good"  grocery  store  mer- 
chandising plans.  It  comes  back  with  a 
15-to- 18-week  flight  depending  on  sup- 
ply of  crop. 

A  series  of  off-beat  commercials  with 
sound  effects  for  the  pouring  of  tomato 
juice  uses  copy  theme:  "So  rich  it  plops 
when  you  pour  it." 

Radio  1962-Campaign  2: 
Delta  ups  its  budget 

Plopping  money  into  radio  can  prove 
its  richness  for  higher-priced  goods  and 
services,  too. 

Delightful  Jingles  ■  Delta  Air  Lines, 
which  proclaims  in  its  jingles  that  "It's 
delightful  to  fly  Delta,"  apparently  is 
most  delighted  with  spot  radio:  It  plans 
to  spend  an  estimated  $300,000  more  in 
the  medium  in  1963  than  was  spent  in 
1962. 

Delta,  with  headquarters  in  Atlanta, 
has  been  moving  slowly  but  surely  into 
the  ranks  of  national  radio  advertisers 
over  the  past  few  years  and  in  1962 
invested  $1,191,999  in  spot  radio,  ac- 
cording to  George  E.  Bounds,  director 
of  advertising.  This  year  will  represent 


Delta's  George  Bounds 
"radio  is  catching  up" 


its  biggest  splurge  in  the  medium. 

Though  Delta  spent  the  bulk  of  its 
$5.4  million  budget  in  newspapers  in 
1962  ($3.2  million),  Mr.  Bounds  noted 
in  a  recent  interview  that  "radio  is 
catching  up."  Delta  also  invested  about 
$200,000  in  spot  tv  last  year. 

Through  Burke  Dowling  Adams, 
Atlanta,  Delta's  spot  radio  campaigns 
are  concentrated  largely  in  18  cities, 
though  it  uses  the  medium  in  46  cities. 
Delta  serves  a  total  of  71  cities. 

The  spot  commercials  include  jingles 
and  background  music  with  local  an- 
nouncer's copy.  The  sales  points  em- 
phasized in  the  commercials  for  Delta 
are  the  airline's  personal  service,  friend- 
liness, dependability,  convenience  and 
comfort.  Many  of  the  Delta  jingles  were 
produced  by  orchestra  leader  Raymond 
Scott.  The  background  music  for  many 
of  the  spots  consists  of  Gilbert  &  Sul- 
livan selections. 

The  commercials  are  scheduled  be- 
tween programs  or  within  weather 
shows.  Mr.  Bounds  reported  they  have 
utilized  well-known  sports  names  to  ad- 
vantage. These  include  golfer  Arnold 
Palmer,  football  star  Johnny  Unitas  and 
baseball  luminary  Stan  Musial. 

Delta's  major  markets,  in  which 
schedules  are  carried  on  several  radio 
stations,  are  Atlanta,  Chicago,  Cincin- 
nati, Dallas,  Dayton,  Detroit,  Houston, 
Los  Angeles,  Memphis,  Miami,  New 
Orleans,  New  York,  Orlando,  Philadel- 
phia, San  Francisco,  Tampa,  Washing- 
ton, D.  C.  and  Jacksonville,  Fla.  Dur- 
ing the  newspaper  strike  in  New  York, 
Delta  has  been  spending  about  $7,000 
a  week  on  radio-tv  there,  a  $2,000 
weekly  increase  over  its  customary 
spending  in  the  market. 

Delta  tests  the  efficiency  of  its  com- 
mercials by  asking  listeners  to  call  the 
local  district  sales  manager  by  name  for 
additional  information  about  a  particu- 
lar flight  or  service,  and,  according  to 
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Latest  survey  shows 

84%  of  U.S.  families 
save  trading  stamps 

Each  year  the  public  opinion  and  marketing  research  firm  of  Benson  & 
Benson,  Inc.,  of  Princeton,  New  Jersey,  conducts  a  survey  on  trading 
stamps.  The  surveys  are  independent,  impartial  and  scientifically  con- 
structed, based  on  accurate  cross-sections  of  people  across  the  nation. 

Saving  up  8%  over  1961 

In  1962  one  or  more  members  of  45,864,000  families  in  the  United  States 
saved  stamps  for  redemption.  This  is  84%  of  the  total  number  of  families. 
It  represents  an  increase  of  nearly  5,000,000  families  over  1961. 


Sizeable  gains  with  all  occupations 

Stamps  continued  to  grow  in  popularity  with  peo- 
ple of  all  occupations.  Gains  of  anywhere  from  5 
to  15%  over  last  year  were  registered  in  each  of 
five  major  occupation  groups  covered  by  the  sur- 
vey, which  ranged  from  professional  and  mana- 
gerial to  farm  and  farm  labor. 

Higher  income  groups  biggest  savers 

In  households  with  wage  earners  making  under 
$3000, 75%  saved  stamps;  in  the  $3000-4,999  group, 
85%  saved  stamps;  in  the  $5000-6999  group,  88% 
saved  stamps,  and  where  family  income  was  $7000 
and  over,  86%  saved  stamps. 

All  regions  save  stamps 

In  the  five  major  regions  of  the  country,  78  to  87% 
of  households  saved  stamps,  with  the  highest  per- 
centages in  West,  Southwest  and  North  Central 
regions.  The  Southeast  was  78%;  East,  83%;  West, 
85%,  and  Southwest  and  North  Central,  87%. 

Saving  up  6%  among  farm  families 

In  the  nation's  farm  areas  4,162,000  households 
saved  stamps,  a  gain  of  6%  over  last  year.  This  was 
77%  of  all  farm  families. 

Large  families  are  big  savers 

Large  families  proved  more  inclined  to  save  stamps 


than  small  families.  Ninety  percent  of  households 
with  five  or  more  persons  saved  stamps. 

Variation  by  age  groups 

The  greatest  number  of  stamp  savers  were  found  in 
the  35-49  age  group.  Eighty-nine  percent  of  the 
households  polled  in  this  category  said  they  save 
stamps,  an  increase  of  11%  over  1961.  Stamp  savers 
in  the  21-34  age  group  were  at  85%,  and  in  the  50 
and  over  group  at  78%. 

Better  educated  people  are  bigger  savers 

Persons  with  high  school  and  college  educations 
were  bigger  stamp  savers  than  those  with  grammar 
school  only.  Percentages  were  87%  for  high  school, 
82%  for  college,  80%  for  grammar  school. 

Legislative  control  not  favored 

Despite  major  attacks  by  the  commercial  oppo- 
nents of  stamps,  the  vast  majority  of  people  con- 
tinue to  oppose  legislation  restricting  trading 
stamps,  with  only  6%  —  the  same  figure  as  last  year 
—saying  they  favored  some  legislative  curb. 


AN  AMERICAN  WA  Y  OF  THRIFT 
SINCE  1896 
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SUCCESSES  THIS  YEAR;  WHICH  WILL  THEY  BE?  continued 


Mr.  Bounds,  "The  results  often  are  im- 
mediate and  highly  satisfactory." 

Radio  1962-Campaign  3: 
Dodge  keeps  theme  simple 

In  an  even  higher  priced  field, 
Chrysler's  Dodge  and  Plymouth  divi- 
sions both  used  radio  to  outstanding 
advantage  in  1962 — as  have  car  dealers 
practically  everywhere,  on  the  local 
level. 

Dodge  used  spot  radio  in  a  pattern 
it  considers  successful  and  will  repeat 
this  year:  Various  campaign  flights 
throughout  the  year  opened  with  spot 
tv  and  newspaper  advertising,  and  sev- 
eral weeks  thereafter,  spot  radio  was 
used  to  hammer  home  the  messages. 

A.  C.  (Arnie)  Thomson,  advertising 
director  for  Dodge  passenger  cars, 
stressed  that  radio  is  not  merely  a 
"reminder  medium,"  but  provides  reach 
and  frequency  that  is  vital  in  selling 
such  a  high-ticket  commodity  as  an 
automobile.  On  radio,  he  said.  Dodge 
tries  to  keep  the  sales  theme  simple 
and  many  of  the  spots  center  around 
the  message:  "Pick  a  size — Pick  a  price 
— Pick  a  Dodge." 

Dodge's  campaigns  on  radio  were 
spread  through  the  year,  with  flights 
in  the  winter,  spring,  early  summer  and 
fall.  As  many  as  250  stations  were  used 
in  the  top  75  markets.  Mr.  Thomson 
estimated  that  Dodge  allocated  ap- 
proximately $1.5  million  to  spot  radio 
last  year.  BBDO,  Detroit,  is  the  agency. 

Musical  jingles  were  the  predominant 
commercial  form  and  generally  they 
were  slotted  on  stations  during  peak 
traffic  hours,  during  noon-time  and 
Saturday  morning  and  Sunday  after- 
noon periods. 

Mr.  Thomson  said  sales  for  Dodge 
during  the  overall  advertising  campaign 
were  "highly  satisfactory,"  but  noted  it 
was  difficult  to  single  out  any  particular 
medium.  But  he  emphasized  that  radio 
played  an  important  part  in  Dodge's 
effort  in  1962  and  will  continue  to 
shoulder  responsibility  in  1963. 

During  1962,  radio  money  was  con- 
centrated in  spot,  Mr.  Thomson  said, 
but  he  added  that  the  company  in  the 
past  has  used  network  and  will  consider 
using  that  medium  in  1963  if  the  "ap- 
propriate program"  can  be  bought. 

During  1963,  according  to  Mr. 
Thomson,  Dodge's  spot  campaigns  on 
both  radio  and  tv  will  be  set  to  the 
music  of  the  popular  song,  "Accentuate 
the  Positive."  As  in  1962,  the  various 
campaign  flights  will  begin  on  tv  and 
will  be  extended  to  radio. 

"Our  commercial  messages  as  in  the 
past  will  be  simple  and  palatable,"  Mr. 
Thomson  remarked.  "We  begin  on  tv 
this  month  and  later  we  will  continue 


with  radio.  It's  a  pattern  that  we  have 
found  most  worthwhile  in  the  past." 

Geared  to  Success  ■  "Success"  is  the 
key  word  in  the  Plymouth  radio  ad- 
vertising campaign  this  year,  thanks  to 
a  drive  that  got  into  high  gear  in  1962. 

Plymouth,  whose  sales  were  39% 
higher  in  the  first  four  months  of  the 
1963  model  year  than  in  the  same 
period  a  year  ago  and  greater  than 


Dodge's  A.  C.  Thomson 
jingles  in  peak  traffic  hours 


any  comparable  four  months  since  1958, 
is  emphasizing  this  success  as  well  as 
successes  in  service  and  performance  in 
a  radio  campaign  from  December 
through  February,  according  to  William 
A.  Hammond,  manager  of  Plymouth 
advertising. 

The  Chrysler  division  is  putting  about 
15  to  20%  of  its  advertising  budget  into 
the  radio  campaign,  Mr.  Hammond 
noted. 

In  February,  the  radio  commercials 
tell  the  story  of  recent  competitive  tests 
against  Ford  and  Chevrolet  at  River- 
side, Calif.,  in  which  Plymouth  won 
eight  out  of  ten  events,  conducted  by 
the  nationwide  Consumer  Testing  In- 
stitute. 

A  total  of  720  radio  stations  are 
carrying  one-minute  and  30-second  spot 
commercials  on  the  competitive  test. 
Plymouth  is  using  more  than  400  sta- 
tions of  the  Mutual  network,  200  CBS 
radio  stations  and  80  additional  stations 
in  30  key  markets. 

The  Riverside  success  story  is  related 
on  radio  in  six  different  commercials 
by  Lindsey  Nelson,  Bud  Palmer,  Sid 
Collins,  Quentin  Reynolds,  Gabriel 
Heatter  and  Westbrook  Van  Voorhis. 

In  December,  two  commercials 
rotated  on  a  concentrated  schedule  in 
64  major  markets  emphasized  Ply- 
mouth's sales  story  and  its  warranty 
service. 


The  first  commercial  described  the 
'63  Plymouth  as  the  "instant  success 
car"  of  1963  and  noted  that  "In  just 
10  short  weeks,  98,000  new  Plymouths 
have  been  ordered."  The  second  com- 
mercial called  Plymouth's  new  war- 
ranty, "America's  longest  and  best  war- 
ranty— five  years  or  50,000  miles." 

Radio  1962-Campaign  4: 
Equitable  sells  security 

The  Equitable  Life  Assurance  So- 
ciety of  the  U.  S.,  New  York,  is  so 
pleased  with  the  results  of  its  use  of 
spot  radio  last  fall  that  it  intends  to 
almost  double  its  ad  budget  in  that 
medium  in  1963  to  over  $1.3  million. 

The  company  turned  to  spot  radio  to 
"get  close"  to  its  field  representatives  in 
137  offices  throughout  the  U.  S. — as 
explained  in  some  detail  by  Equitable 
advertising,  publications  and  press  rela- 
tions vice  president  Charles  R.  Corcoran 
(Monday  Memo,  Feb.  11).  Other 
Equitable  officials  leave  no  doubt  that 
they,  too,  like  the  way  radio  works. 

Rather  than  use  stations  in  the  rec- 
ognized top  markets,  Equitable  placed 
spots  on  some  400  stations  in  130  mar- 
kets where  it  has  branch  offices.  The 
last  10  seconds  of  every  spot — all  were 
one-minute — gave  the  name  and  tele- 
phone number  of  the  local  Equitable 
manager. 

The  spots,  directed  at  men,  were 
placed  in  evening  time  with  emphasis 
on  adjacencies  to  news,  weather  and 
sports  shows.  The  tone  of  the  ads  ex- 
pressed a  theme  of  security,  each  one 
beginning  with  "secure  sounds,"  such 
as  the  noise  of  children  playing,  before 
breaking  into  the  sales  pitch.  A  survey 
of  Equitable  office  managers,  which 
solicited  reaction  to  the  choice  of  pro- 
grams, stations  and  messages,  brought 
"the  most  enthusiastic  reaction  to  any 
advertising  campaign  we  ever  used,"  re- 
ports Goldie  Dietel,  advertising  man- 
ager for  the  insurance  company.  The 
16-week  campaign  cost  Equitable  $709,- 
000. 

In  1963,  the  company  plans  13-week 
flights  of  spot  radio,  one  in  the  spring 
and  one  in  the  fall.  At  $51,000  a  week, 
it  will  be  devoting  over  $1.3  million  to 
radio.  In  choosing  stations  for  the  busi- 
ness, Equitable  says  that  heaviest  con- 
sideration is  given  to  recommendations 
of  its  local  office  managers. 

Radio  1962-Campaign  5: 
Salada's  fresh  approach 

Salada  Tea,  a  product  of  Salada 
Foods  Co.,  Woburn,  Mass.,  is  in  its 
third  year  as  a  spot  radio  advertiser  and 
is  currently  putting  "almost  all"  of  its 
advertising  budget  in  the  medium  with 
a  six-week  campaign  on  74  radio  sta- 
tions in  43  markets  in  various  parts 
of  the  country. 

Spots  are  aired  for  the  most  part  on 
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Antony  and  Cleopati'o. 


NATURALLY. .  •  There  was  this  chick 

from  Egypt  (no  mummy!)  settin'  by  the  Nile,  lookin' 
sloe-eyed  at  the  Pyramids,  thumbin'  through 
the  latest  papyrus-bound.  A  real  looker!  — Along  comes  this 
musclebound  roamer  from  Rome  in  his  convertible 
chariot.  And,  bingo!  It's  love!  Everybody  knew  that  Cleo 

was  the  one  with  the  Tony. 


£?.  J: 


...but  naturally 

And  just  as  naturally  as  Antony  fell  in  love  with  Cleopatra, 
the  TV  viewers  of  the  rich  Rochester,  New  York,  area  have 
fallen  in  love  with  WHEC-TV.  Just  as  Cleopatra 
had  what  it  took  to  change  the  course  of  history,  WHEC-TV 
has  what  it  takes  to  win  the  eyes,  and  ears  and  hearts  of  the 
majority  of  folks  in  and  around  Rochester.  A  quick 
look  at  the  ratings  (any  of  the  ratings!)  will  show  you  what 
we  mean.  Better  sign  up  for  some  WHEC-TV 
CHANNEL  TEN-SPOTS  RIGHT  NOW! 
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weekdays,  and  are  especially  heavy  at 
the  morning  and  evening  rush  hours. 
Frequency  runs  from  10  to  20  to  50 
spots  per  station  per  week. 

Salada  first  went  into  radio  in  the 
fall  of  1961,  hoping  to  reach  a  newer, 
younger  group  of  tea  drinkers  by  the 
use  of  humorous  advertising.  Stan  Fre- 
berg,  according  to  the  advertiser,  pro- 
vided a  "fresh  approach"  and  a  way  to 
change  Salada's  image  from  that  of  an 
"old,  staid  company"  to  a  "modern, 
progressive"  firm. 

Initially,  Salada  bought  into  about  20 
markets,  increasing  to  26  in  1962.  That 
total  was  expanded  this  year  to  43. 

The  increased  number  of  markets 
being  used,  however,  does  not  represent 
a  substantial  increase  in  spending,  a 
Salada  spokesman  noted.  The  firm  has 
attempted  this  year  to  gain  "more  ex- 
posure with  a  little  less  frequency." 
Spot  radi'O  expenditures  are  reported  at 
$750,000-$!  million  annually. 

The  current  radio  drive  will  last  six 
weeks.  Another  flight  of  six  to  eight 
weeks  will  follow  in  April,  and  another, 
scheduled  for  the  summer,  will  promote 
iced  tea. 

A  Salada  spokesman  said  that  store- 
level  sales  are  "encouraging  to  us"  and 
are  "going  up."  The  company  is  plan- 


ning negotiations  with  Mr.  Freberg  for 
1964  radio  campaigns. 

Salada's  agency  is  Hoag  &  Provandie, 
Boston. 

Tv  1962-Campaign  1: 
Chico  sells  for  Santa  Fe 

Beneficiaries  of  television's  sales  pull- 
and-push  in  1962,  like  radio's  ranged 
from  big  advertisers  to  small.  They  in- 
cluded products  that  sell  for  dimes  and 
products  that  can't  be  bought  (they're 
leased ) . 

Chico's  Commercial  ■  All  up  and 

down  the  Atchison,  Topeka  and  Santa 
Fe  Railway  these  days  you  can  over- 
hear passengers  and  freight  customers 
greeting  company  men  with  sing-song 
high  voiced  imitations  of  Chico,  the 
little  boy  they've  come  to  know  and 
love  on  the  railroad's  television  com- 
mercials: "Santa  Fe — all  the  way!" 

They  will  argue  good-naturedly  with 
Santa  Fe  men,  too,  for  an  explanation 
of  whether  the  little  cartoon  spokesman 
is  "Injun"  or  "Mexican."  But  it's  to  no 
avail.  No  one  at  Santa  Fe  has  ever 
decided  just  who  the  little  desert 
youngster  really  is  and,  anyway,  no 
one  is  about  to  spoil  the  warmly  human 
image  with  real-life  specifics. 


One  thing  Santa  Fe  officials  are  sure 
of  however.  The  combination  of  Chico 
and  television  has  produced  a  sure-fire 
formula  for  getting  direct  results  at  the 
ticket  windows  and  freight  offices  all 
along  the  Santa  Fe  line.  So  the  rail- 
road is  increasing  its  television  spending 
accordingly. 

This  year  the  Santa  Fe  is  spending 
$1.4  million  for  tv  spot  programs  and 
announcements — setting  the  pace  for 
the  entire  railroad  industry  in  the  use 
of  tv,  according  to  Arthur  A.  Dailey, 
Santa  Fe's  general  advertising  manager 
in  Chicago.  It's  an  expenditure  that's 
"more  than  that  which  is  being  spent  in 
television  by  all  the  other  railroads  in 
the  country  combined." 

1963's  tv  budget  represents  a  jump 
over  1962's  $1  million  tv  investment 
and  a  considerable  increase  over  the 
$300,000  plus  spent  in  each  of  1960-61. 

Last  year  Santa  Fe's  tv  spending  has 
grown  to  represent  about  40%  of  the 
railroad's  total  advertising  budget,  Mr. 
Dailey  recalled,  but  this  year  tv  is  "a 
good  50%"  of  the  total.  Santa  Fe's 
agency  is  Leo  Burnett  Co.,  Chicago. 

Old  TV  Customer  ■  Santa  Fe  is  not 
new  to  television.  Its  experience  with 
the  medium  dates  back  to  1949.  Most 
of  this  experience  was  confined  to  on- 
line market  buys,  however,  from  Chi- 
cago to  the  West.  Today  off-line  mar- 
kets like  New  York  are  Santa  Fe  tar- 
gets too. 

The  railroad's  successful  major  use 
of  tv  began  with  the  current  Chico 
campaign.  It  started  as  a  test  of  the 
tv  character  in  Chicago  in  1961. 
Chico's  friendly  way  caught  the  public 
heart  right  away,  conveying  Santa  Fe's 
desire  to  serve.  Chico  first  appeared  as 
a  Santa  Fe  spokesman  in  a  Life  maga- 
zine ad  in  1946. 

The  cartoon  announcements  are  used 
now  as  the  commercials  on  Santa  Fe 
programs  in  several  markets  as  well  as 
the  straight  spots  for  which  Santa  Fe 
buys  only  the  very  best  high-rate  prime- 
time  program  adjacencies  available. 

As  of  last  fall,  Santa  Fe  was  buying 
tv  at  the  rate  of  about  40  prime  spots 
weekly,  scattered  among  stations  in  San 
Francisco,  Fresno,  Los  Angeles,  San 
Diego,  Phoenix,  Houston,  Fort  Worth- 
Dallas,  Kansas  City,  Chicago  and  New 
York.  Some  markets  included  program 
buys  too. 

Currently  Santa  Fe  is  adding  more 
off-line  markets  to  this  list.  These  in- 
clude Philadelphia,  Cincinnati,  Cleve- 
land and  Washington,  D.  C. 

If  the  top,  very  best  availabilities 
can't  be  obtained,  Santa  Fe  waits  until 
they  are.  "We  don't  buy  tv  just  for  the 
sake  of  buying  tv,"  Mr.  Dailey  said. 
This  also  explains  why  Santa  Fe  has 
been  in  and  out  of  the  medium  through 
the  years,  he  indicated. 

Although  passenger-freight  revenue 


THE  SELLING  POWERPC 
BEHIND 

U.  A.'s 

SHOWCASE  FOR  THE  60'S 
IS  SELLING 
FOR 

KHJ-TV,  LOS  ANGELES 


TONY  CURTIS  starring  in  "SWEET  SMELL  OF 
SUCCESS"  one  the  33  powerhouse  stars  in  U  A.'s 
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In  Chicago 


.  .  .  the  Adler  Planetarium  and  Astronomical  Museum  is  the  first 
planetarium  built  in  the  Western  Hemisphere  and  contains  the 
world's  finest  collection  of  ancient  astronomical  instruments.  Here, 
a  lecturer  can  reproduce  the  majestic  drama  of  the  heavens — past, 
present  and  future — over  a  simulation  of  Chicago's  famed  skyline. 


In  Chicago -WGN  Television 


originates  more  color  programming 
than  any  other  station 
in  the  nation! 


—  the  most  respected  call  letters  in  broadcasting 

WGN  IS  CHICAGO 
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SUCCESSES  THIS  YEAR;  WHICH  WILL  THEY  BE?  continued 


figures  for  the  entire  year  1962  are  not 
yet  available  for  analysis,  Santa  Fe  can 
see  the  direct  results  of  the  impact  of 
tv,  Mr.  Dailey  stated.  On  the  nights 
that  Santa  Fe  is  a  sponsor  of  Fahey 
Flynn  and  the  News  at  10  p.m.  on 
WBBM-TV  Chicago,  for  example,  he 
said,  some  25-40  people  phone  right 
after  the  program  to  make  firm  reser- 
vations. Others  visiting  Santa  Fe's 
ticket  offices  later  mention  tv  too,  he 
added,  and  this  story  is  repeated  all 
over  the  country  where  tv  is  used. 

Direct  orders  for  freight  business 
can  be  traced  to  Santa  Fe's  New  York 
tv  exposure,  Mr.  Dailey  said,  while  an- 
other railroad  department  has  cited  tv 
as  helping  win  prospects  for  industrial 
sites  along  Santa  Fe's  tracks. 

Santa  Fe  has  been  a  radio  advertiser 
for  many  years  too,  but  it  uses  radio 
at  the  present  time  only  on  a  local  or 
regional  basis  to  meet  special  needs, 
Mr.  Dailey  said. 

Tv  1962-Campaign  2: 
does  everything  for  Bic 

The  advertising  track  that  led  to  sales 
success  for  the  Santa  Fe  did  no  less  for 
Waterman-Bic's  Bic  ballpoint  pen. 

"Television  has  done  everything  for 
us."  That's  the  summation  of  tv's  effec- 
tiveness for  Bic,  according  to  Seymour 
J.  Radzwiller,  vice  president  and  Bic 
account  supervisor  at  the  Ted  Bates  & 
Co.  agency.  And,  said  Mr.  Radzwiller, 
this  year  Bic's  tv  advertising  expendi- 
tures will  "more  than  double"  1962's. 

Last  year's  31 -market  East  Coast 
campaign  would  have  billed  at  the  an- 
nual rate  of  $3.7-4  million  if  the  cam- 
paign was  national,  the  executive  noted. 

On  Feb.  1  of  this  year  a  13-week 
campaign  began  in  31  Eastern  markets 
(similar  to  the  1962  drive).  It  will  be 
followed  on  March  1  by  a  new,  39- 
market,  13-week  schedule  west  to  St. 
Louis. 

Bic  pens  were  first  introduced  in  post- 
war Paris  and  became  "best  sellers"  in 
many  areas  of  the  world.  In  1960, 
Waterman-Bic  asked  Bates  to  introduce 
the  ballpoints  in  the  U.  S. 

Stressed  in  advertising  copy  were  the 
durability  and  reliability  of  the  point — 
made  of  tungsten  carbide — even  though 
the  pens  sold  for  19  cents  and  29  cents. 

In  the  commercial,  a  Bic  ballpoint  is 
mounted  in  an  electric  drill  and  run 
through  a  piece  of  wallboard  to  dem- 
onstrate its  strength.  The  copy  theme: 
"Bic  will  write  the  first  time  every 
time." 

The  drill-test  idea  was  received  en- 
thusiastically, it  was  noted,  by  dealers 
in  point-of-purchase  displays  featuring 
Bic  pens  grouped  around  drills. 

Now  solidly  established  in  the  U.  S., 
Bic's  rate  of  sale  in  its  price  category 


has  reached  30%  of  the  industry's  rate. 

Tv  1962-Campaign  3: 
Swingline  sells  staplers 

Another  mass  product  that  has  made 
a  name  for  itself  through  television  is 
Swingline  Inc.'s  "Home-Handy  101 
Staple  Gun." 

Owen  Ward,  Swingline's  director  of 
advertising,  said  the  company's  "highly 
successful"  investment  in  spot  tv  in 
1961-62  will  "definitely"  cause  it  to  in- 
crease its  tv  budget  in  1963 — perhaps 
to  twice  the  1962  expenditure  of 
$200,000. 

Swingline,  a  former  all-print  adver- 
tiser, needed  to  reach  both  jobbers  and 
homemakers — and  at  the  same  time 


Santa  Fe's  Chico 
"Santa  Fe— all  the  way!" 


wanted  to  match  its  advertising  weight 
to  sales  potential  by  market  and  time 
of  year. 

In  the  fall  of  1961,  through  its  agen- 
cy, Al  Paul  Lefton  Inc  ,  New  York, 
Swingline  tested  tv  in  Houston  and 
Minneapolis-St.  Paul,  using  1 1  late- 
night  spots  per  week  for  eight  weeks. 

According  to  Mr.  Ward,  the  initial 
test  brought  an  increase  in  sales  of 
300%  in  the  markets  used,  and  Swing- 
line  increased  its  $25,000  test  campaign 
investment  to  $200,000  in  1962. 

Mr.  Ward  noted  the  company  is  now 
deciding  on  spot  tv  schedules  for  fall 
1963  and  spring  1964  and,  he  added, 
this  year's  tv  may  also  be  used  for  other 
Swingline  products  as  well. 

Tv  1962-Campaign  4: 
department  store  sales 

Use  of  local  television  by  department 
stores,  especially  in  the  fashion  field, 
received  increasing  attention  during 
1962  and  contributed  its  share  of  suc- 
cesses. The  upswing  in  fashion  pro- 
gramming has  resulted  in  quickened 
sales  and  also  in  improved  relations 


with  suppliers  and  widespread  prestige 
for  the  sponsoring  stores. 

A  prime  example  of  successful  fash- 
ion programming  was  presented  by 
D.  H.  Holmes,  New  Orleans  depart- 
ment store,  last  Sept.  12,  in  prime  time 
over  WDSU-TV.  A  half-hour  color 
film  directed  by  the  store's  fashion  co- 
ordinator brought  immediate  response 
from  national  sellers,  style  magazines 
and  the  store's  customers. 

According  to  a  Holmes  official,  using 
local  matrons  and  college  girls  rather 
than  professional  models  and  placing 
them  in  area  settings  such  as  the  city's 
French  Quarter,  college  campuses  and 
a  country  estate,  were  essential  ingredi- 
ents for  the  show's  success.  The  depart- 
ment store  underwrote  all  production 
expenses  of  the  film  and  was  the  sole 
advertiser  in  its  television  presentation. 
Sales  pick-up  at  the  department  store 
following  the  show  was  largely  due  to 
an  increasing  number  of  teen-age  cus- 
tomers, authorities  reported. 

Macy's  New  York  is  another  of  the 
growing  number  of  department  stores 
getting  good  mileage  out  of  fashion 
promotion  via  tv.  Macy's  fashion  de- 
partment reported  unit  sales  up  three 
times  and  dollar  sales  up  four  times  as 
a  result  of  a  single  show  last  year. 

Since  1960,  Macy's  has  co-sponsored 
a  semi-annual  "line  for  line"  show  pre- 
senting its  women's  fashions.  The  store 
uses  "name"  personalities  to  emcee  its 
shows  and  is  currently  negotiating  for 
the  services  of  Peter  Ustinov  to  intro- 
duce its  next  program. 

Macy's  technique  has  been  to  tele- 
cast each  of  its  fashion  productions 
twice  within  the  same  week.  In  ac- 
cordance with  this  pattern  the  next 
show  is  scheduled  for  initial  appearance 
March  10  (11:15-11:45  p.m.)  on 
WNBC-TV  and  reshowing  March  15 
(7-7:30  p.m.)  over  the  same  station. 
A  Macy's  official  estimated  that  each 
of  the  1962  programs  had  audiences  in 
excess  of  2  million,  based  on  Nielsen 
share  of  audience  figures. 

Tv  1962-Campaign  5: 
Xerox  rents  copiers 

Then  there  is  the  case  of  Xerox 
Corp.'s  914  Office  Copier,  which  can't 
be  bought  at  all — it  must  be  rented. 

Xerox  more  than  doubled  its  tv  ex- 
penditure last  fall  when  it  bought  into 
NBC-TV's  Chet  Huntley  Reporting 
(Tue.,  10:30-11  p.m.).  Tv  spending 
rose  from  $500,000  to  $1  million  an- 
nually when  Xerox  moved  from  CBS 
Reports  (which  it  had  sponsored  the 
year  before)  to  Huntley  in  fall  1962. 

Xerox,  now  a  two-year  veteran  of 
network  television  advertising,  went 
into  the  medium  in  search  of  a  selected 
audience — business  executives  and  de- 
cision makers  who  would  be  interested 
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2^  The  copyrighted  television  show  for  chil- 
dren, Junior  Auction,  is  proving  it  sales  power 
for  Kitty  Clover  Potato  Chips  in  Kansas  City, 
Springfield,  Joplin  and  Columbia,  Missouri, 
Wichita  and  Topeka,  Kansas  and  Oklahoma 
City  and  Tulsa,  Oklahoma. 


For  complete  information,  contact 

Junior  Auction 

603  SECOND  AVENUE  SOUTH  •  MINNEAPOLIS  2,  MINNESOTA 
FEDERAL  3-3416 


CANADIAN  DISTRIBUTORS:    Sterling  Films  Limited,  King  Edward  Hotel,  Toronto,  Ontario. 

Also  Number  One  in  Sales  in  Leading  Markets  Coast  To  Coast. 


Sales  Dynamite  for 
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bottlers,  dairies. 


chain  stores,  meats,  bakers, 


gasoline! 
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in  the  Xerox  914  copier  (Broadcast- 
ing, June  18,  1962). 

An  inter-office  memo  at  Xerox's 
agency,  Papert,  Koenig,  Lois,  noted  that 
documentary  or  public  service  tv  is  an 
"ideal  vehicle'*  for  the  914  "in  terms 


of  the  selective  audience  reached,  abil- 
ity to  demonstrate  the  machine  and  the 
corollary  benefit  of  building  a  Xerox 
corporate  image." 

Bob  Muir,  Xerox  account  executive 
at  Papert,  Koenig,  Lois,  said  last  week, 


"We  consider  that  television  is  very  im- 
portant to  our  total  media  strategy." 

He  also  noted  that  in  the  future,  "tv 
will  help  educate  the  public"  to  the 
broader  corporate  nature  of  Xerox,  in 
addition  to  advertising  the  914  copier. 


Next  season?  More  of  the  same  for  tv 

LITTLE  NEW  OFFERED  ALTHOUGH  PERCENTAGES  VARY  AS  PLANS  CHANGE 


It's  February  and  the  voices  of  pro- 
gram salesmen  at  their  persuasive  best 
still  ring  loud  and  clear  as  pilots  are 
screened  in  agency  viewing  rooms  the 
length  of  Madison  Avenue.  The  start  of 
the  1963-64  tv  season  is  still  eight 
months  away.  There  is  plenty  of  time 
for  changes  to  be  made  and  there's  no 
doubt  that  many  will  be.  But  the  general 
outline  of  the  new  season  is  emerging 
with  increasing  clarity  in  the  penciled 
notations  on  the  program  charts  of  the 
tv  networks. 

What  does  it  show?  First,  that  next 
season  will  look  very  much  like  the 
current  one,  only  more  so.  Comedies 
have  been  doing  very  will  this  season, 
so  they  will  be  given  43%  more  even- 
ing network  time  next  year,  according 
to  the  winter  book.  Now,  in  the  prime 
time  period  of  7:30-11  p.m.,  11  hours 
and  30  minutes  are  devoted  to  comedy 
programming.  Next  season,  if  the  final 
schedule  bears  out  the  advance  plans, 
there  will  be  16  hours  and  30  minutes 
of  prime  time  comedy. 

Short  Format  ■  Most  of  the  comedy 
programs  are  half-hours,  unlike  the 
dramas,  action-adventure  programs  and 
almost  every  other  type  of  show  except 
game  shows,  which  like  comedy  adhere 
to  the  traditional  30-minute  format. 
There  are  exceptions,  however.  Danny 
Kaye  will  be  on  for  an  hour  each  week 


and  Jerry  Lewis  for  two  hours  (although 
there  have  been  rumors  that  perhaps 
this  is  too  long,  even  for  so  active  a  per- 
former as  he,  and  that  his  Saturady 
night  performance  may  be  cut  to  90 
minutes).  Should  the  George  Gobel 
Show  become  a  part  of  the  1963-64 
schedule,  it  would  add  another  hour- 
long  period  to  comedy's  share  of  prime 
network  time.  Phil  Silvers  (CBS-TV) 
and  Ethel  Merman  (Desilu  pilot  as  yet 
unplaced)  will  stay  with  the  traditional 


half-hour  length. 

The  anticipated  flock  of  corncob 
comedy  imitators  of  The  Beverly  Hill- 
billies has  not  materialized.  Even  the 
new  series  starring  Bea  Benaderet  which 
will  be  spun  off  TBH  for  another  CBS- 
TV  half-hour  spot,  will  not  be  cut  from 
the  same  homespun  cloth.  And  the 
winter  book  indicates  that  the  veteran 
rural  comedy  series,  The  Real  McCoys, 
won't  be  back  in  the  fall,  although  there's 


lots  of  time  for  changes  between  now 
and  then.  But  there  will  be  a  wide  vari- 
ety of  comedies,  even  without  any 
more  of  the  Chic  Sale  type.  MGM- 
TV's  Harry's  Girls,  which  is  due  for  an 
NBC-TV  berth  this  year  after  failing  to 
connect  in  two  previous  pliot  seasons, 
will  combine  beautiful  femininity  with 
European  scenery  in  relating  the  misad- 
ventures of  a  showman  and  his  dancing 
girls.  There's  way-out  comedy,  such  as 
Chertok's  My  Favorite  Martian  (slated 
for  CBS-TV),  and  a  Desilu  pilot,  as  yet 
unsold,  carries  it  a  bit  farther  as  /  Mar- 
ried a  Martian.. 

Dramatic  programming  is  also  on  the 
increase,  from  12  hours  of  prime  net- 
work time  a  week  this  season  to  19 
hours  next,  if  the  present  plans  material- 
ize, a  gain  of  58%.  Much  of  the  dra- 
matic fare  will  be  serious,  designed  to 
give  the  audience  a  measure  of  educa- 
tion while  they  are  being  entertained. 
CBS-TV,  for  example,  has  commissioned 
John  Houseman  to  produce  a  new  ser- 
ies based  on  incidents,  both  famous  and 
little  known,  of  American  history. 

Less  Adventure  ■  Action-adventure 
programming,  unlike  comedy  and  dra- 
ma, is  in  for  a  drastic  curtailment  as 
evening  entertainment  on  the  networks 
during  1963-64,  provided  the  agenda 
now  drafted  for  next  season  is  not 
changed  to  a  major  degree.   The  cur- 


Mr.  Scott  Mr.  Jagger  and  Mr.  Franciscus 


George  C.  Scott  is  a  social  worker  in  UA-TV's  "East  Side, 
West  Side"  (CBS-TV);  Dean  Jagger  and  James  Franciscus 
are  the  young  teacher  and  the  veteran  principal  in  MGM- 
TV's  "Mr.  Novak,"  (NBC-TV);  Robert  Taylor  works  for  the 


Mr.  Taylor  Kurt  Russell  and  Mr.  O'Herlihy 


Dept.  of  Health,  Education  &  Welfare  in  the  Four  Star 
series  (NBC-TV);  Dan  O'Herlihy  is  the  father  and  Kurt 
Russell  the  son  in  MGM-TV's  "The  Travels  of  Jaimie 
McPheeters  (ABC-TV). 
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THE  DEADLINES  THAT  NEVER  END 


News-makers  and  decision-makers  are  not  clock- 
watchers for  the  news  can  and  does  break  at  any 
time.  Total  news  coverage,  therefore,  is  definitely 
out  of  the  9  to  5  job  category.  It's  a  demanding  task 
for  talented  and  dedicated  professionals. 

We  have  these  people. 

WCAU  Radio  News  and  the  CBS  News  staff  with 
its  hundreds  of  reporters  throughout  the  world,  in- 
cluding the  world's  top  correspondents,  enjoy  the 
challenges  of  reporting  constant  change;  meet 
the  deadlines  that  never  end. 

OUR  LOG: 

Nearly  300  WCAU  Radio  and  CBS  News  broadcasts 
weekly,  including  news  on  every  hour  •  CBS  Radio 
NetALERT  around  the  clock  •  WCAU  NEWS  CON- 
FERENCE at  12:15  PM  daily  with  listener  phone 
participation  •  Two  hours  of  news,  sports,  and 
commentary  nightly  at  5  on  EVENING  EDITION 

•  Two  WCAU  Radio-Atlantic  Refining  GO  PATROL 
helicopter  teams  with  a  minimum  of  18  daily  traffic 
and  road  condition  reports  •  Two  weather  services 
providing  special  long-range  and  local  forecasts 

•  WCAU  Radio  editorials  on  matters  of  community 
importance 

TOTAL  NEWS  COVERAGE  ...  one  of  the  major 
reasons  why  WCAU  Radio  is  the  information  and 
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NEXT  SEASON?  MORE  OF  THE  SAME  FOR  TV  continued 


rent  season's  prime  time  includes  22 
hours  and  30  minutes  of  action-adven- 
ture shows;  next  season's  total  time  al- 
lotted to  this  kind  of  program  is  only 
15  hours,  a  drop  of  33%.  And  even  in 
this  type  of  show,  producers  are  en- 
deavoring to  implant  a  moral  or  a  les- 
son, to  leave  viewers  with  something  to 
think  about  after  the  show  has  ended. 

Educators  will  join  the  doctors  and 
lawyers  as  tv  heroes  next  fall.  A  col- 
lege instructor  and  his  dean  are  the 
leading  characters  of  Revue's  The  Young 
and  the  Bold  (which  was  titled  The 
Best  Years  when  the  pilot  was  shown  on 
Alcoa  Premiere).  And  three  pilots  have 
been  made  for  series  with  high  school 
settings:  MGM-TV's  Mr.  Novak,  which 
NBC-TV  will  carry;  Warner- Webb- 
Skelton's  Giant  Step  for  CBS-TV,  and 
Screen  Gems'  Turning  Point,  which  is 
not  yet  set  despite  the  endorsement  of 
the  National  Education  Assn.  Whether 
Leave  It  to  Beaver  will  be  around  next 
season  to  represent  the  grade  school 
set  has  not  been  finally  decided. 

Social  workers  also  will  come  in  for 
tv  glorification.  George  Scott  will  por- 
tray one  in  UA-TV's  East  Side,  West 
Side  (CBS-TV);  Dick  Clark  stars  as  a 
policeman  working  with  juvenile  de- 
linquents in  Daystar's  Kincaid  (ABC- 
TV);  Robert  Taylor  works  for  the  fed- 
eral government's  Dept.  of  Health,  Ed- 
ucation &  Welfare  in  the  series  Four 
Star  is  producing  for  NBC-TV.  Four 
Star's  Settlement  House  is  looking  for 
a  network  address. 

Something  New  ■  The  outstanding 
innovation  of  the  new  season,  ABC-TV 
hopefully  expects,  will  be  Arrest  and 
Trial,  90-minute  series  being  produced 
by  Revue.  Actually,  it  will  be  two  45- 
minute  programs  with  two  stars,  Chuck 
Connors  and  Ben  Gazzara.  In  the  first 
half,  the  police  will  search  for  a  crimin- 
al, capture  and  arrest  a  suspect;  the 
second  half  will  deal  with  his  trial. 
District  attorneys  will  get  the  limelight 
in  Warner  Brothers'  Ready  for  the  Peo- 
ple, the  man  on  the  bench  in  Four 
Star's  The  Judge  (spun  off  the  Dick 
Powell  Theatre).  Neither  of  those  has 
been  scheduled  yet,  nor  have  two  prison 
series  pilots,  Warner  Brothers'  The 
Key  and  Bing  Crosby  Productions'  The 
Warden.  Perry  Mason  and  The  De- 
fenders will  be  back  on  CBS-TV  next 
season,  but  it's  a  toss-up  whether  Sam 
Benedict  will  show  up  on  NBC-TV's 
fall  schedule. 

There  will  be  three  90-minute  pro- 
grams on  the  air  this  Fall:  The  Vir- 
ginian, first  series  of  this  length,  which 
continues  on  NBC-TV;  Wagon  Train, 
which  is  being  extended  from  60  to  90 
minutes  on  ABC-TV,  and  Arrest  and 
Trial,  also  on  ABC-TV.  All  three  are 
being  produced  by  Revue,  which  con- 


tinues to  be  unchallenged  as  Holly- 
wood's top  producer  of  tv  programs, 
with  8  hours  and  30  minutes  of  net- 
work prime  time  firm  for  fall  and  pos- 
sibly as  much  more.  Revue  produces 
The  Jack  Benny  Show,  which  continues 
on  CBS-TV,  and  has  five  shows  set  for 
ABC-TV  in  addition  to  Arrest  and  Trial 
and  Wagon  Train:  the  hour-long  col- 
lege series,  The  Young  and  the  Bold; 
The  Music  Makers,  also  60  minutes, 
starring  John  Forsythe  as  the  a  and  r 
man  for  a  large  record  company;  and 
three  half-hour  comedy  series.  These 
are:  McHale's  Navy,  continued  from 
this  season;  Butterball  Brown,  with  a 
baseball  setting,  and  Lollypop  Louie,  a 
sort  of  Damon  Runyon  character  played 
by  Aldo  Rey. 

Astaire  Leaves  ■  Revue  will  also  pro- 
duce this  summer's  replacement  for 
Perry  Como,  Kraft's  Summer  Theatre, 
a  60-minute  mystery  series.  Fred  As- 
taire, host  of  ABC-TV's  Alcoa  Premiere 
and  Premiere,  will  not  return  next  sea- 
son and  the  60-minute  weekly  anthology 
series  is  likely  to  leave  with  him.  This 
will  be  hard  on  Revue,  which  has  used 
the  series  as  a  showplace  for  many 
pilots,  including,  this  season:  The  Lab, 
a  medical  research  series;  Hornblower, 
the  British  naval  hero  of  C.  S.  Forester's 
historical  novels;  The  Hat  of  Sergeant 
Martin,  about  Marines  in  Latin  Amer- 
ica; Blow  Hard,  Blow  Clear,  Nightfall 
and  All  Ashore.  The  Young  and  the 
Bold,  The  Music  Makers  and  Lollypop 
Louie  and  also  Alcoa  spinoffs. 

The  Hitchcock  series,  from  which 
Diagnosis:  Danger  is  a  spinoff,  is  an- 
other Revue  series  whose  return  is 
doubtful,  along  with  Laramie  and  Wide 
Country,  both  on  NBC-TV  this  season. 
Revue  is  producing  the  daytime  Chal- 
lenge Golf  series  for  NBC-TV,  however, 
and  is  optimistic  about  the  George 
Gobel  comedy-variety  program. 


Gary  Lockwood  stars  as  Lt.  Bill  Rice 
in  the  MGM-TV  series  "The  Lieuten- 
ant" scheduled  on  NBC-TV  this  fall. 


MGM-TV  is  another  hot  studio,  tv- 
wise  this  year.  Two  NBC-TV  series, 
Dr.  Kildare  and  its  spinoff  Eleventh 
Hour,  are  certain  to  be  back  in  the  fall, 
when  they  will  be  joined  on  that  net- 
work by  The  Lieutenant,  60-minute 
series  about  the  Marines  in  peacetime; 
Mr.  Novak,  also  an  hour,  and  the  half- 
hour  Harry's  Girls.  For  ABC-TV,  MGM- 
TV  is  producing  the  Travels  of  Jamie 
McPheeters,  60-minute  series  based  on 
the  Pulitzer  Prize  novel  about  a  boy  and 
his  father  during  the  gold  rush  days, 
and  The  Human  Comedy,  30-minute 
program  adapted  from  the  motion  pic- 
ture of  that  title.  This  adds  up  to  six 
hours  of  prime  time  for  1963-64. 

Three  other  hour-long  dramatic  ser- 
ies: Time  of  Decision,  Sister  Mike  and 
The  Mosaic,  and  two  half-hour  come- 
dies, How  to  Make  More  Money  than 
Men,  based  on  the  Sheperd  Mead  book, 
and  Ship's  Doctor,  have  places  on 
MGM-TV's  future  book,  but  none  of 
these  are  expected  to  be  included  in  the 
1963-64  line-up. 

Selmur  Shrines  ■  Another  man-and- 
boy  series  on  the  ABC-TV  agenda  is 
Selmur's  Thunderhead,  whose  pilot  is 
being  filmed  in  color  although  the  60- 
minute  series  will  be  made  in  mono- 
chrome, according  to  present  plans. 
Selmur's  Combat,  currently  in  its  first 
season  on  ABC-TV,  and  Cousins,  a 
30-minute  comedy  series  (formerly 
called  Me  and  September)  with  Chill 
Wills,  will  also  be  on  the  network  sea- 
son, giving  Selmur  two  and  a  half  hours 
of  evening  time.  Selmur's  Day  in  Court 
may  be  joined  on  ABC-TV  with  another 
half-hour,  five-a-week  daytime  series, 
General  Hospital,  which  would  bring 
the  total  network  time  of  this  ABC- 
owned  production  company  to  seven 
hours  and  30  minutes  a  week. 

Daystar,  whose  Stoney  Burke  hour- 
long  rodeo  series  currently  on  ABC-TV 
but  not  set  yet  for  next  season,  has  two 
new  series  which  are  on  the  ABC-TV 
fall  agenda:  Mr.  Kingston,  60-minute 
suspense  series  starring  Walter  Pidgeon 
as  the  captain  of  an  ocean  liner,  and 
Please  Stand  By,  half-hour  science  fic- 
tion program,  plus  high  hopes  for  Mr. 
Kincaid,  the  Dick  Clark  juvenile  police 
officer  series.  Daystar  pilots  also  in- 
clude three  Stoney  Burke  spinoffs:  Tack 
Reynolds,  with  a  stock  car  racing  back- 
ground; Point  of  Entry,  the  cooperation 
of  Mexican  and  American  police  to  pre- 
vent crime  on  the  border,  and  Mark 
Vickers,  a  weapons  expert  called  on  to 
solve  crimes  in  all  parts  of  the  world. 

Desilu's  Greatest  Show  on  Earth, 
hour-long  circus  series,  will  be  seen  on 
ABC-TV  this  fall,  but  the  studio's  The 
Untouchables  is  not  expected  to  return 
to  that  network  for  a  fifth  year.  The 
Lucy  Show  will  be  back  on  CBS-TV  for 
a  second  season.  Desilu  pilots  include 
four     30-minute     comedies:  Trader 
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Brown,  with  Ethel  Merman;  /  Married 
a  Martian,  Careful,  My  Love,  and  A- 
OK  O'Shea.  Fair  Exchange  returns  to 
CBS-TV  in  March  as  a  half-hour  show 
after  cancellation  of  the  hour-long  ver- 
sion broadcast  last  fall,  but  its  future 
after  this  season  is  questionable. 

Loses  One  ■  Four  Star  Television 
loses  one  hour,  The  Dick  Powell  The- 
atre, on  NBC-TV,  but  gets  back  the 
time  for  its  new  Robert  Taylor  HEW 
series  on  that  network.  The  half-hour 
Lloyd  Bridges  Show  on  CBS-TV  and 
The  Rifleman  (also  30  minutes)  on 
ABC-TV,  both  seem  unlikely  to  re- 
turn. Saints  and  Sinners  lost  its 
NBC-TV  hour  in  January.  Two  other 
Four  Star  network  shows,  Ensign 
O'Toole  and  McKeever  and  the 
Colonel,  both  half-hour  comedies,  are 
broadcast  before  prime  time.  On  Four 
Star's  pilot  list  are  three  spinoffs  from 
the  Dick  Powell  Theatre:  Amos  Burke 
(millionaire  police  officer),  The  Losers 
(comedy  Western)  and  The  Judge;  a 
half-hour  comedy,  The  World  of  Char- 
lie Springer;  Settlement  House,  60-min- 
ute  drama. 

Screen  Gems  will  have  Hazel  back 
on  NBC-TV  for  the  third  year  and  The 
Donna  Reed  Show  back  on  ABC-TV 
for  its  sixth  consecutive  season;  but 
a  third  SG  half-hour  comedy  series, 
Dennis  the  Menace  will  not  return  to 
CBS-TV  next  fall,  nor  will  Route  66. 
Fate  of  ABC-TV's  Naked  City  is  un- 
certain. The  hour-long  modern  West- 
ern, Empire,  is  undergoing  a  change  of 
structure  in  the  spring,  with  its  future 
beyond  this  season  unknown.  Two  new 
half -hours:  Postmarked:  Jim  Fletcher 
and  Archie  are  slated  for  ABC-TV 
come  fall.  Other  SG  offerings  include: 
Wings  for  Hire,  an  Empire  spinoff, 
four  half -hour  comedies:  Rockabye  the 
Infantry,  The  Farmer's  Daughter, 
Grindl  and  Mr.  Deeds  Goes  to  Town; 
also  Turning  Point,  with  Mike  Connors 
as  a  high  school  teacher. 

Twentieth  Century-Fox  has  had  only 
one  series  on  the  networks  this  season, 
Dobie  Gillis,  half-hour  teen-age  com- 
edy, on  CBS-TV,  but  the  company  has 
a  number  of  programs  it  hopes  to  get 
into  the  1963-64  schedules.  They  in- 
clude The  Young  Lions,  based  on  the 
novel;  Eden  Hill,  formerly  Peyton 
Place;  Cress  Delehanty,  12  O'Clock 
High,  suspense,  and  a  Western,  The 
Unholy  Three,  all  hour-long. 

Warner  Brothers'  77  Sunset  Strip  is 
scheduled  to  be  back  on  ABC-TV  for 
another  season,  while  Hawaiian  Eye 
will  not  be  and  Gallant  Men  is  uncer- 
tain and  it's  too  early  to  say  what  may 
happen  to  The  Dakotas,  which  was  a 
January  replacement.  All  are  hour-long 
shows,  as  are  these  which  Warner  Bro- 
thers is  offering  for  next  season:  Ready 
for  the  People,  The  Key,  Giant  Step 
(high  school  drama  which  seems  set  on 
CBS-TV),  and  Jet  port. 


DOMINANCE 

in  the  AUGUSTA  market 


THE  AUCUSTA  TELEVISION  AUDIENCE  ESTIMATES 


NOV/DEC  1962 


NETWORK 
AND  LOCAL  TIME 

STATION  AUDIENCE  SUMMARY 
TOTAL  HOMES 

DAY  PARTS 

WJBF 

Station  "A" 

(NBC-ABC) 

(CBS) 

MONDAY  THRU  FRIDAY 

'5:00  PM  to  7=30  PM 

33,200 

14,000 

MONDAY  THRU  SUNDAY 

5:00  PM  to  7=30  PM 

13,200 

7:30  PM  to  11:00  PM 

20,200 

11:00  PM  to  Midnight 

7,300 

4,100 

BROAD  DAY-PARTS 


MONDAY  THRU  FRIDAY 

9:00  AM  to  12:00  Noon 
12:00  Noon  to  6:00  PM 


SATURDAY  &  SUNDAY 

9=00  AM  to  12:00  Noon 
12:00  Noon  to  6:00  PM 


MONDAY  THRU  SUNDAY 

6:00  PM  to  10:00  PM 
10:00  PM  to  Midnight 


6:00  PM  TO  MIDNIGHT 


9:00  AM  TO  MIDNIGHT 


WJBF 
NBC-ABC) 


Station  A 
(CBS) 


39,700 
14,300 

31,200 
21,600 


15,700 


12,000 


AMERICAN  RESEARCH  BUREAU 


CHANNEL 


AUGUSTA,  GEORGIA 

ca//GEO.  P.  HOLLINGBERY  COMPANY,  national  representatives 
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A  NINE-YEAR  RECORD  OF  STATION  TRADING 

Dollar  volume  of  trading 

Combined 

Total  Radio  Only  Radio-Tv  Tv  Only 


1954 

$  60,344,130 

$  10,224,047 

$  26,213,323 

$  23,906,760 

1955 

73,079,366 

27,333,104 

22,351,602 

23,394,660 

1956 

115,605,828 

32,563,378 

65,212,055 

17,830,395 

1957 

124,187,560 

48,207,470 

47,490,884 

28,489,206 

1958 

127,537,026 

49,868,123 

60,872,618 

16,796,285 

1959 

123,496,581 

65,544,653 

42,724,727 

15,227,201 

1960 

99,341,910 

51,763,285 

24,648,400 

22,930,225 

1961 

128,804,167 

55,532,516 

42,103,708 

31,167,943 

1962 

101,742,903 

59,912,520 

18,822,745 

23,007,638 

Totals 

$954,139,471 

$400,949,096 

$350,440,062 

$202,750,313 

Note:  Dollar  volume  figures  represent  total  considerations  joint  radio-television  properties,  individual  values  were 
reported  for  all  transactions,  whether  majority  or  minority  not  assigned  to  the  radio  and  television  stations.  Such  sales 
interests  were  involved.   In  many  transactions  involving       are  reported  in  the  column  headed  "Combined  Radio-Tv." 


Radio  stations  hot  item  in  sales  market 

SLOW  TV  CHANGES  BRING  GRAND  TOTALS  DOWN  SUBSTANTIALLY  IN  YEAR 


Changing  ownership  of  radio  and  tv 
stations  in  1962  slid  below  1961  levels, 
but  despite  this  overall  downward 
movement,  transactions  involving  radio 
stations  increased  last  year.  Moving 
along  at  a  good  clip  is  1963  which  al- 
ready has  nine  transactions  on  the 
books  which  involve  $1  million  or 
more  in  purchase  price. 

Radio  sales  in  dollar  volume  reached 
a  three  year  peak  in  1962.  There  were 
306  radio  stations  which  completely 
changed  hands  (24  more  than  in  1961) 
and  the  total  dollar  volume  was  $59,- 
912,520,  up  8%  over  1961's  radio  trad- 
ing volume  of  $55,532,516.  This  was 
the  best  year  since  1959  when  436 
radio  stations  changed  ownership  and 
the  amount  involved  reached  $65,544,- 
653. 

Always  sensitive  to  the  general  econ- 
omy, station  sales  in  the  aggregate 
slipped  back  somewhat  from  the  pre- 
vious year.  For  all  types  of  sales  in 
1962,  the  total  reached  $101,742,903— 
about  $27  million  below  the  1961  figure 
which  was  the  peak  volume  year  of  the 
past  nine  years. 

Dollar  volume  for  tv  only  sales 
slumped  to  $23,007,638,  down  about 
$8  million  from  peak  1961's  $31,167,- 
943. 

The  sale  of  combined  radio-tv  out- 
lets plummeted  to  a  nine-year  low: 


$18,822,745,  compared  to  the  1961 
total  of  $42,103,708  and  a  one-fourth 
of  the  top  year  in  the  nine-year  period, 
1956's  $65,212,055. 

Washington  Climate  ■  One  of  the  key 
elements  in  the  softening  of  the  station 
sales  market  was  the  climate  in  Wash- 
ington— particularly  the  get  tough  atti- 
tude of  the  FCC. 

This  factor  specifically  is  seen  as 
holding  down  greater  activity  in  the 
buying  and  selling  of  broadcast  prop- 
erties in  1963 — although  all  indicators 
show  that  this  year  should  be  equal 
to  1962. 

According  to  station  brokers,  who 
eat,  drink  and  sleep  station  sales,  these 
are  some  of  the  government  factors 
which  have  adversely  affected  the  buy- 
ing and  selling  market: 

The  three-year  rule.  Fines.  Revoca- 
tion proceedings.  Chicago  and  Omaha 
type  hearings.  More  and  more  program 


controls. 

Even  worse  in  the  view  of  some  is 
the  FCC's  consideration,  according  to 
rumor,  of  reinstituting  an  Avco-type 
rule  which  would,  as  it  did  for  a  few 
years  up  to  1952  when  it  was  outlawed 
by  Congress,  open  up  station  transfers 
to  bidders  who  can  match  the  price 
arranged  by  the  seller  and  a  specific 
buyer. 

None  of  the  brokers  are  actually 
pessimistic  about  1963;  after  all,  it  is  in 
the  nature  of  their  business  that  they 
be  sanguine.  The  consensus  is  that 
1963  will  be  as  good  as  1962.  And,  if 
it  weren't  for  the  FCC  and  Newton  N. 
Minow  and  all  that  he  stands  for,  1963 
would  be  better  than  1962. 

There  is  general  agreement,  however, 
the  day  of  the  eight-figure,  multi-station 
sale  may  be  well  past.  Tv,  according 
to  those  who  think  this  way,  has  now 
reached  a  period  of  stability  and  ma- 
turity where  ownership  is  interested  less 
in  station  turnover  than  in  long  term 
investment. 

Or,  as  broker  Howard  Stark  puts  it: 
"Like  all  new  businesses,  tv  has  run 
the  gamut.  First  stations  were  owned 
by  individuals  willing  to  take  a  chance. 
Then,  as  they  grew  in  size,  complexity 
and  dollar  volume,  a  corporation  took 
over.  And  now,  as  tv  has  boomed  to 
its  present  billion  dollar  annual  level, 
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Advertisement 


CLOBBER  COMPETITION 


Competition  is  no  longer  a  knock  down, 
drag  out  race  between  television  and  radio. 
With  the  advent  of  the  60's  and  the  installa- 
tion of  computer  techniques  in  more  and 
more  media  buying  offices,  few  sophisticated 
buyers  make  their  choice  of  one  over  the 
other.  The  trend  is  an  intelligent  blend  of 
both,  with  the  dollars  going  where  the  num- 
bers are.  Today,  more  than  ever,  when  the 
choice  narrows  down  to  which  of  the  radio 
stations  available  will  be  selected  to  carry 
the  largest  share  of  the  radio  broadcast 
budget,  it  is  of  major  importance  that  you 
assure  your  advertiser  of  an  audience  that 
dominates  your  market. 

Wm.   B.  Caskey, 
*        -        i  »       exec,  vice-president, 

WPEN,  Philadel- 
phia, Penna.,  attrib- 
utes the  significant 
rise  in  ratings  scored 
by  his  station  to  the 
overwhelming  recep- 
tion and  response 
on  the  part  of  the 
listeners  since  he 
has  installed  the 
Broadcaster  by  Sur- 
rounding Sound  in 
WPEN's  studios. 
Ted  Oberfelder, 
owner,  manager 
KRAM,  Las  Vegas,  Nev.  reports,  "Surround- 
ing Sound  is  all  you  claim  it  to  be.  Easy 
to  implement,  great  to  hear.  Improves  the 


Mr.  Oberfelder 


sound  of  existing  programming.  Production 
uses  nearly  unlimited." 

The  Broadcaster  by  Surrounding  Sound 
puts  a  wholly  new  concept  of  dimension  and 
presence  into  sound  whether  it  be  voice  or 
music.  The  station  that  enriches  and  en- 
hances its  signal  by  the  use  of  the  tech- 
nological advances  made  possible  exclusively 
through  Surrounding  Sound  will  go  a  long 
way  toward  capturing  the  lion's  share  of 
the  listening  audience,  regardless  of  the 
format  of  the  programming. 

So  rich,  so  full,  so  real  is  this  remarkable 
concept  which  enfolds  the  listener  with  the 
beauty  of  true-to-life  sound  that  those  sta- 
tions now  making  full  use  of  Surrounding 
Sound  have  gained  recognition  as  first  in 
choice  of  audience  approval  and,  naturally, 
first  in  choice  of  sponsor  approval. 

E.  Z.  Jones,  exec,  v.p.,  WBBB,  Burlington, 
North  Carolina,  says,  "Entirely  satisfied  with 
new  dimension  given  WBBB  by  Surround- 
ing Sound.  Has  operated  perfectly  since 
March  15,  1962.  Audience  and  press  recep- 
tion amazing.  Competition  has  tried  unsuc- 
cessfully to  imitate  installation.  Meets  with 
approval  of  entire  staff!  Select  the  dimension 
you  want,  then  listen  to  the  difference  on 
an  auto  or  small  handset  and  you'll  know 
why  we  like  Surrounding  Sound." 

Clobber  Competition!  Now,  you,  too,  can 
give  your  ratings  a  hypo  with  Surrounding 
Sound.  Move  your  rating  right  to  the  top 
whether  your  call  letters  represent  a  "power- 


ful" 250  watter  or  a  clear  channel  with 
50,000  watts  of  sheer  muscle.  The  zest,  the 
appeal,  the  concert  tone  that  your  program- 
ming will  gain  when  Surrounding  Sound 
goes  out  through  your  transmitter  will  cap- 
tivate an  ever  increasing  share  of  your  po- 
tential audience.  You'll  deliver  more  homes, 
more  cars,  more  portables  than  your  com- 
petition .  .  .  and  your  reps  will  capture  the 
profitable  contracts.  Surrounding  Sound  will 
enable  you  to  clobber  competition  ...  but 
good! 

Do  fringe  areas  present  a  problem?  Sur- 
rounding Sound  puts  beef  into  your  signal 
safely  .  .  .  Stan  Wilson  of  KFJZ  Ft.  Worth, 
Texas  writes:  "Feel  Surrounding  Sound  has 
given  us  best  technical  sound  in  our  history. 
Modulation  definitely  improved.  Recommend 
it  highly."  D.  A.  Burton  of  WLBC,  Muncie, 
Indiana  says,  "We  are  exceptionally  pleased 
with  the  distinctive  high  fidelity  sound  ob- 
tained through  Surrounding  Sound  equip- 
ment." 

The  Broadcaster  by  Surrounding  Sound 
makes  any  studio  an  all-out  production  and 
sound  laboratory.  Each  and  every  trick  of 
the  trade  can  be  embellished,  amplified  and 
made  more  potent.  Your  engineers  will  dis- 
cover an  entire  new  repertoire  of  unusual 
effects  that  can  put  solid  sell  into  your  com- 
mercials! Controlled  delay?  Reverbs?  Pro- 
gressive decay?  You  name  it  ...  or  dream 
it  up  .  .  .  and  Surrounding  Sound  will  make 
il  possible  with  punch,  force  and  vigor  and 
appealing  novelty. 


WRITE,  WIRE  OR  PHONE  FOR  A  COMPLETE  LIST  OF  SATISFIED  STATIONS  USING  SURROUNDING  SOUND 


AM  AND  FM  OWNERS  AC- 
CLAIM SURROUNDING  SOUND 

There's  excitement  in  the  air  waves! 

Excitement  caused  by  the  new  concept  in 
sound  that  brings  in  bigger  audiences  and 
bigger  incomes  to  FM  and  AM  stations  in 
every  section  of  the  country.  The  next  sound 
you  will  hear  on  stations  whose  ratings  are 
mounting  up  and  UP  is 

"SURROUNDING  SOUND." 


It's  attention  getting,  it's  audience  hold- 
ing .  .  .  it's  sheer  magic  out  of  an  electronic 
black  box  that  puts  your  listener  smack  dab 
in  the  solid  center  of  pleasing  sound,  then 
holds  him  there  because  he's  spellbound  by 
depth,  beauty  and  fidelity.  Old  records  come 
to  life  with  sparkle  and  brilliance;  new  re- 
cordings gain  dimension  and  presence.  News 
broadcasts  sound  more  authoritative,  com- 
mercials ring  out  with  the  authentic  touch 
of  sincerity. 


AN  OPEN  INVITATION  TO  ALL  BROADCAST  MEN 

To  describe  the  total  effect  made  possible  when  the  Broad- 
caster by  Surrounding  Sound  is  installed  in  your  station  is 
almost  impossible.  There  is  no  substitute  for  an  actual  listen- 
ing session.  Should  business  (or  pleasure)  bring  you  to  Los 
Angeles,  you  are  cordially  invited  to  visit  with  us  and  judge 
for  yourself  the  sheer  enjoyment  in  sound  with  which  you 
can  thrill  your  listeners.  If  you're  a  foresighted  businessman 
like  Ernie  Spencer,  pres.,  KWIZ,  Santa  Ana,  California,  you, 
too,  will  be  impressed  by  the  dynamic  possibilities  of  hold- 
ing and  increasing  your  audience.  A  30-minute  demonstra- 
tion convinced  Spencer  that  Surrounding  Sound  was  the 
soundest  means  of  facing  increased  competition  with  a 
powerful  weapon.  On  February  15th,  three  weeks  after  his 
initial  contact  with  the  versatility  of  this  unit,  KWIZ  is 
providing  the  richness,  the  fullness  and  the  beauty  of  Sur- 
rounding Sound  to  its  listeners. 


Mr.  Spencer 


The  Broadcaster 
By  Surrounding  Sound 


SURROUNDING  SOUND,  INC. 

Milton  Brucker,  President 
5757  Santa  Monica  Blvd.,  Hollywood  38,  Calif. 
Area  Code:  213       HOIIywood  6-3301 
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NOW- 

Buy  PRIME 
MINUTES 
in  the 


kQZD 

TELEVISION 

SEATTLE  -TACOMA'S 

POWERFUL 

INDEPENDENT 

Before  you  buy  television  in  the  Pacific 
Northwest,  consider  this  one  basic  fact: 

Only  KTNT-TV  in  this  area  includes  five  major 
cities  in  its  "A"  contour,  (Seattle,  Tacoma, 
Everett,  Bremerton,  Olympia). KTNT-TV's  tower 
is  ideally  located  to  beam  a  clear  signal  to 
all  of  this  major  market. 

ask  Paul  H.  Raymer  Co. 

about  all  the  details. 

KfED 

TELEVISION 

PACIFIC  NORTHWEST'S 
GREAT  INDEPENDENT 

Studios  in  Seattle  and  Tacoma 


Number  of  stations  changing  hands 


Radio  Only* 

Combined  Radio-Tv 

Tv  Only 

1954 

187 

18 

27 

1955 

242 

11 

29 

1956 

316 

24 

21 

1957 

357 

28 

38 

1958 

407 

17 

23 

1959 

436 

15 

21 

1960 

345 

10 

21 

1961 

282 

13 

24 

1962 

306 

8 

16 

Totals 

2,878 

144 

220 

*Note:  In  computing  the  number  of  an  am-only  or  fm-only  transaction 
stations  in  the  trading  an  am-fm  fa-  similarly  was  counted  as  one  radio 
cility  was  counted  as  one  radio  unit;  unit. 


stations  are  owned  by  chain  broad- 
casters, whose  interest  is  in  the  long 
haul." 

Three-Year  Rule  ■  Of  most  concern 
to  brokers  is  the  impact  the  three-year 
rule  has  had  on  sellers.  Apparently 
buyers  are  still  in  good  supply.  James 
D.  Blackburn  of  the  Blackburn  &  Co. 
brokerage  firm  is  concerned  about  this 
regulation  which  requires  a  hearing  if 
a  station  is  sold  by  an  owner  who  has 
held  the  station  for  less  than  three 
years.  Not  only  does  this  interfere  with 
the  broadcaster's  freedom  to  dispose 
of  his  property,  Mr.  Blackburn  con- 
tends, but  it  is  in  many  instances  unfair. 

For  example,  Mr.  Blackburn  knows 
of  one  broadcaster  who  owns  a  small 
market  tv  outlet.  He  has  owned  it  for 
only  one  year,  and  in  that  12-month 
period  he  dropped  $50,000.  "But,  be- 
cause he  hasn't  held  the  station  for 
three  years,  he's  going  to  have  to  lose 
money  for  another  two  years  until  he 
can  sell  it  without  having  to  undergo  a 
three-year  hearing,"  Mr.  Blackburn 
says.  The  broadcaster,  Mr.  Blackburn 
adds,  doesn't  feel  that  he  can  persuade 
the  FCC  to  waive  the  regulation  in  his 
case. 

The  three-year  rule,  however,  is  not 
without  its  defenders.  Ray  Hamilton, 
of  the  Hamilton-Landis  broker  organi- 
zation, feels  it  has  served  one  useful 
purpose: 

"It  has  driven  the  'ribbon  clerks'  out 
of  the  business,"  he  says. 

Impact  on  Finances  ■  All  brokers 
agree  that  the  FCC's  activities  have 
had  a  definite  effect  on  the  availability 
of  funds  for  broadcast  investment. 
Whereas  in  previous  years  financial  in- 


stitutions were  excited  about  the  growth 
potential  of  broadcasting,  particularly 
television,  they  now  have  cooled  some- 
what. This  is  due,  not  only  to  the 
FCC's  more  stringent  regulatory  poli- 
cies, but  also  to  the  fact  that  television, 
the  glamour  sector  of  broadcasting,  has 
reached  maturity. 

Edwin  Tornberg,  who  heads  his  own 
brokerage  firm,  explains  that  this  has 
become  evident  among  small  business 
investment  company  lending  firms. 
They  have  grown  skeptical  of  broad- 
cast investments,  he  says,  whereas  a 
year  or  two  ago  they  were  extremely 
interested  in  them.  Now,  Mr.  Torn- 
berg recounts,  "the  SBICs  are  reticent 
about  commitments  in  broadcasting." 

A  contrary  view  is  expressed  by  Mr. 
Stark.  He  points  to  the  increasing  in- 
terest in  recent  years  of  insurance  com- 
panies in  putting  money  into  broad- 
casting. This,  he  acknowledges,  is  spe- 
cifically directed  to  major  market  tele- 
vision properties,  and  emphasizes  the 
long-term  investment  potentials  of  tele- 
vision. 

This  whole  trend  toward  long  term 
holdings  and  investment  paints  in  clear 
outline  the  changing  picture  in  station 
sales — less  and  less  turnover  in  owner- 
ship. 

Buyers  are  still  plentiful,  according 
to  brokers,  but  many  sellers  have  lost 
their  enthusiasm.  Many  station  owners 
feel  that  now  is  not  the  right  time  to 
sell. 

For  one  thing  property  values  have 
leveled  off  and  broadcasters  feel  they 
ought  to  hold  on  to  their  stations  until 
an  upswing  is  discernible. 

Countering  this  general  attitude,  how- 
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Sound 
Control 
with 
Sony 


Sony  CR-4  Wireless  Microphone  — The 

perfect  transistorized  microphone  and 
pocket-size  transmitter  for  active  singer/ 
dancers  and  TV  performers  to  give  complete 
freedom  from  entangling  cables  and 
obstructing  mike  stands.  Mike  and  trans- 
mitter together  weigh  only  ISY2  ounces. 
Complete  with  transmitter,  receiver  and 
carrying  case:  §250. 

Sony  EM-1  Newscaster  Portable  — A  full 
track,  all  transistorized  portable  recorder 
designed  for  rugged  service  and  dependable 
performance  in  remote  locations.  Meeting 
NARTB  specifications,  the  EM-1  is  ideal  for 
on-the-spot  interviews  and  sound  recording. 
•  Governor  controlled,  constant  speed  spring 
wound  motor  •  Rewind  while  recording  • 
13V4  pound  weight.  Complete  with  micro- 
phone and  accessories:  §495. 
Sony  MX-777  Stereo  Mixer  — A  six  chan- 


nel all  transistorized  self  powered  stereo/ 
monophonic  mixer  featuring:  4  balanced 
microphone  inputs,  2  balanced  hi-level 
inputs  and  2  balanced  recorder  outputs. 
Other  features  include  individual  level  con- 
trols and  channel  1  or  2  selector  switches, 
cannon  XL  receptacles  and  switch  for 
bridging  of  center  staging  solo  mike.  Com- 
plete with  carrying  case:  $175. 

Sony  C-37A  Condenser  Microphone  — 

Remarkably  smooth  and  uncolored  natural 
response  through  the  full  range  of  recorded 
frequencies  has  earned  the  C-37A  the  title 
of  "world's  most  perfect  microphone!'  • 
Adjustable  for  omni-directional  or  uni- 
directional •  Frequency  response  ±2  db 
20-18,000  cps  •  Signal  to  noise  — more  than 
55  db  for  signal  of  1  micro-bar  at  1000  cps. 
Complete  with  CP-3  Power  Supply,  carrying 
case  and  30  feet  of  cable:  $295. 


Sony  C-17B  Condenser  Microphone  — A 

miniaturized,  uni-directional  companion  to 
the  famous  Sony  C-37A  Microphone.  With 
outstanding  background  isolation  character- 
istics, the  uni-directional  cardioid  pattern  is 
ideal  for  TV,  night  club  and  solo  voice 
stereo  recording  application.  The  slim 
diameter  size  minimizes  visual  problems. 
Complete  ivith  CP-3  Power  Supply,  carrying 
case  and  30  feet  of  cable:  $350. 
Sony  CP-3  Power  Supply  —  For  the  C-37A 
and  the  C-17B  microphones,  the  CP-3 
features:  Switch  for  3  positions  of  low  fre- 
quency attenuation;  special  high  cut  filter 
switch  for  all  frequencies  above  10,000  cps. 

For  more  complete  specifications  and  name 
of  nearest  dealer,  write  Superscope,  Inc., 
Dept.  3   ,  Sun  Valley,  California. 

In  New  York,  visit  the  Sony  Fifth  Avenue  Salon.  585 
Fifth  Avenue. 


All  Sony  Sterecorders  are  Multiplex  Ready ! 


The  Tapeway  to  Stereo 
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The  case  for  'escape  entertainment'  on  television 


The  critics  who  deplore  the  prev- 
alence of  escape  entertainment  on 
television  are  going  to  have  to  go 
right  on  deploring,  because  there  is 
going  to  be  more,  rather  than  less, 
of  this  type  of  program  fare  in  the 
months  ahead,  in  the  expert  opinion 
of  Sheldon  Leonard. 

The  word  "expert"  is  used  advis- 
edly. Mr.  Leonard  is  executive  pro- 
ducer (and  co-owner  with  Danny 
Thomas)  of  T  &  L  Productions, 
whose  three  current  shows  (The 
Danny  Thomas  Show,  The  Dick  Van 
Dyke  Show,  The  Andy  Griffith  Show) 
are  all  firmly  set  for  another  season 
in  prime  evening  time  on  CBS-TV. 
T  &  L's  new  series,  The  Bill  Dana 
Show,  is  also  set  for  next  season  on 
NBC-TV.  Four  prime  time  shows  is 
enough  to  qualify  anyone  for  the 
title  of  "expert,"  but  Mr.  Leonard 
has  an  even  greater  qualification;  he 
has  the  unique  distinction  of  having 
directed  the  pilots  for  10  tv  series, 
all  of  which  were  sold. 

"The  desire  for  the  kind  of  enter- 
tainment that  will  let  us  forget  for  a 
little  while  the  myriad  pressures  of 
today's  world  is  a  symptom  of  the 
kind  of  world  we  live  in,"  Mr.  Leon- 
ard said  last  week.  "It  is  a  response 
to  our  current  social  climate,  just  as 
the  Renaissance  was  a  response  to  the 
set  of  social  conditions  that  prevailed 
at  that  time." 

The  coming  tv  season  is  likely  to 
see  more  far-out  comedy  programs, 
Mr.  Leonard  expects.  The  top  rating 
achieved  by  the  Beverly  Hillbillies, 
the  rural  family  who  struck  it  rich 
and  moved  to  a  mansion  in  Beverly 
Hills  without  changing  their  country 
ways,  proves  the  public  appetite  for 
entertainment  that  is  closer  to  fantasy 
than  to  realism  and  we  can  look  for 
many  other  examples  in  the  1963-64 
season. 

"These  new  shows  won't  neces- 


ever,  is  the  feeling  among  some  station 
owners  that  the  present  plateau  in  sta- 
tion values  may  plummet.  When  the 
FCC  cracks  the  am  freeze,  there  may 
be  a  surge  of  additional  stations  in 
markets  that  now  make  for  profitable 
station  operation  under  cover  of  the 
numbers  restriction.  Many  feel  the 
same  is  true  for  tv  as  the  FCC  seem- 
ingly pushes  along  with  drop-ins  and 
the  promotion  of  uhf  outlets. 

Highlights  of  1962  ■  Despite  the  less 
than  boom  approach  to  1963  and  the 
reasons  given  for  the  drag  in  1962,  the 
year  just  passed  continued  to  see  well- 
rounded  prices  paid  for  good  tv  and 


Mr.  Leonard 


sarily  try  to  imitate  the  Beverly  Hill- 
billies formula  exactly,  but  they  will 
latch  on  to  the  underlying  idea  of 
putting  a  group  of  people  into  incon- 
gruous surroundings."  A  good  exam- 
ple might  be  a  program  dealing  with 
the  adventures  of  a  man  from  outer 
space  transported  to  Earth,  such  as 
My  Favorite  Martian,  which  has  just 
been  purchased  by  CBS-TV  on  the 
strength  of  a  Leonard-directed  pilot. 

"There  are  many  types  of  escapist 
entertainment,"  Mr.  Leonard  com- 
mented, "all  of  them  waiting  for  the 
proper  presentation  on  tv  to  start 
new  viewing  trends."  As  an  example, 
he  cited  the  James  Bond  detective 
novels,  reported  to  be  favorite  relax- 
ation reading  for  President  John  F. 
Kennedy.  "Here  is  the  fantasy  ap- 
proach, the  gentleman  detective  with 
savoir  faire,  not  the  brutally  sordid 
Mike  Hammer  approach,  although, 
come  to  think  of  it,  that  isn't  too 
realistic  either.  But  it  does  lack  the 
true  escapist  attraction  that  is  inher- 


ent in  James  Bond." 

Location  filming  ■  Mr.  Leonard 
also  anticipates  "an  increasing  flight 
from  the  sound  stages  to  film  stories 
in  the  locales  they  are  supposedly 
taking  place,  as  is  done  in  Route  66 
and  Naked  City.  Too  much  of  tele- 
vision is  designed  as  if  we  were  still 
in  the  era  of  the  seven-inch  screen, 
when  closeups  were  all  the  viewer 
saw  and  attention  paid  to  back- 
grounds was  a  waste  of  time.  Pro- 
ducers should  remember  that  the  tv 
screens  are  bigger  now  and  back- 
grounds can  be  seen  and  enjoyed. 
That's  why  we  did  eight  Danny 
Thomas  shows  in  Europe  last  sum- 
mer." 

Costume  drama,  period  program- 
ming, is  just  waiting  for  tv  to  dis- 
cover that  it  has  a  wide  appeal,  Mr. 
Leonard  said.  "It's  tremendous  es- 
capist entertainment.  Look  at  the 
success  'School  for  Scandal'  is  having 
on  Broadway  today.  Remember  'The 
Scarlet  Pimpernel'  and  'Monsieur 
Beaucaire'  and  innumerable  Douglas 
Fairbanks  pictures.  It  would  be  just 
as  great  on  television  and  you  don't 
even  have  to  wait  for  color,  although 
that  will  help,  of  course." 

The  first  responsibility  of  any  form 
of  entertainment,  any  medium  of 
communications,  "is  to  survive,"  Mr. 
Leonard  declared,  "and  you  can't 
survive  without  an  audience.  No 
matter  how  important  your  message, 
it  doesn't  mean  much  if  nobody  hears 
it.  But  we  can't  sit  back  complacent- 
ly with  pure  escapism  and  say  smug- 
ly that  we're  giving  the  public  what 
it  wants.  We've  got  to  do  better  than 
that.  To  not  only  survive  but  to  pro- 
gress, television  has  got  to  give  the 
viewers  not  what  they  want  but  what 
they  don't  know  yet  that  they  want. 
Like  'School  for  Scandal'  on  Broad- 
way, we  can  appeal  to  escapism  with- 
out degrading  our  standards." 


radio  properties.  Like: 

■  $10.6  million  for  50%  of  WTAE 
(TV)  Pittsburgh  by  the  Hearst  Corp. 
which  already  was  a  half  owner. 

■  $10  million  for  WINS  New  York,  j 
by  Westinghouse. 

■  $6*4  million  for  63%  of  KENS-  1 
AM-TV  San  Antonio  by  the  Harte- 
Hanks     Newspaper     interests     which  | 
owned  37%  and  which  later  sold  off 
KENS  for  $700,000.  4 

■  $6J/4  million  for  KOGO-AM-TV  . 
San  Diego  by  Time-Life  Broadcast  Inc.  '■ 

■  $5,720,820  for  51.4%  for  the 
Honolulu  Star-Bulletin,  which  includes 
KGMB-AM-TV  Honolulu,  KHBC  Hilo  : 


and  KMAU-TV  Wailuku.  This  move 
was  by  a  group  of  Honolulu  business- 
men who  bought  out  the  Farrington  in- 
terests in  the  publishing  company. 

■  In  the  $2-3  million  range,  the  fol- 
lowing stations  changed  ownership — 
KCRA-AM-FM-TV  Sacramento,  Calif., 
bought  for  $2.8  million  by  the  estate  of 
the  late  Ewing  C.  Kelley;  WNTA-AM- 
FM  Newark,  N.  J.,  bought  by  Commu- 
nications Industries  (Lazar  Emanuel) 
and  WNCT  (TV)  Greenville,  N.  C, 
bought  by  Roy  H.  Park,  each  for  $2.5 
million;  WLWA  (TV)  Atlanta,  bought 
for  $2*4  million  by  the  Fairbanks  in- 
terests (WIBC  Indianapolis)  in  an  ar- 
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What  compact  can  do  everything  a  console  recorder  can? 


AMPEX  PR 


The  Ampex  PR-10  gives  you  all  the  features,  all  the 
performance  of  a  console  recorder.  Even  remote  control. 
And  it's  all  wrapped  up  in  a  suitcase-sized  package. 
That  means  you  can  take  a  complete  re- 
cording studio  out  into  the  field,  into  the 
school,  the  church,  industry— anywhere  you 
need  it.  The  PR-10  features  positive  push- 
button controls;  record-safe  switch;  and  sep- 
arate erase,  record  and  playback  heads.  And 
there's  room  for  an  optional  4-track  stereo  or 
additional  playback  head.  There's  also  a  new 
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electro-dynamic  clutch  system  to  give  you  fast,  gentle 
starts  and  lower  braking  tension.  If  you  want  to  monitor 
on-the-spot,  the  PR-10  has  A-B  switches,  VU  meters, 
phone  jacks, output  circuits. Moreover, electri- 
cal alignmentcontrols  are  accessible  through 
the  front  panel.  You  get  all  this  plus  a  new 
Ampex"FourStar"oneyear  warranty.  Fordata 
write  the  only  company  with  recorders,  tape  & 
memory  devices  for  every  application:  Ampex 
Corp.,  934  Charter  St.,  Redwood 
City,  Calif.  Worldwide  sales,  service. 


it  « 
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RADIO  STATIONS  HOT  ITEM  IN  SALES  MARKET  continued 


rangement  which  saw  WIBC  withdraw 
from  its  battle  to  secure  the  Crosley- 
operated  WLWI  (TV)  channel  in  In- 
dianapolis; WEAU-TV  Eau  Claire, 
Wis.,  bought  by  the  Appleton  (Wis.) 
Post-Crescent  for  $2.1  million;  KFAC- 
AM-FM  Los  Angeles,  bought  by  the 
Cleveland  Broadcasting  interests  (Ray 
T.  Miller)  for  $2  million. 

■  In  the  $1-2  million  class — KODE- 
AM-TV  Joplin,  Mo.,  bought  by  James 
S.  Gilmore  Jr.,  for  $  1 ,850,000;  WDOK- 
AM-FM  Cleveland,  bought  by  Trans- 
continent  Television  Corp.  for  $1.4 
million;  KYA-AM-FM  San  Francisco, 
by  Golden  West  Broadcasters  (Gene 
Autry),  for  $P/4  million;  WAPA-TV 
San  Juan,  P.  R.,  by  Screen  Gems  Inc. 
for  $1.5  million;  WHAM  and  WHFM 
(FM)  Rochester,  N.  Y.,  by  Communi- 


cations Industries,  for  $1.3  million;  and 
a  trio  of  Kansas  area  stations  [KCKT 
(TV)  Great  Bend,  KGLD  (TV)  Gar- 
den City,  and  KOMC  (TV)  McCook, 
Neb.],  by  George  M.  Brown  and  asso- 
ciates (KARD-TV  Wichita),  for  $1 
million. 

Other  major  station  ownership  trans- 
fers: KGHL-AM-TV  Billings,  Mont., 
bought  by  Paul  Crain  and  associates, 
for  $745,000,  after  which  KGHL  was 
sold  to  George  Hatch  interests  for 
$204,285;  KFBB-TV  Great  Falls, 
Mont.,  by  Harriscope  Broadcasting 
group  for  $610,000;  KEX  Portland 
Ore.,  by  Gene  Autry's  Golden  West 
Broadcasters  for  $900,000;  KTVT 
(TV)  Fort  Worth,  Tex.,  by  WKY  Tele- 
vision System,  for  $800,000. 

Three  Threes  ■  Interestingly,  in  three 


cities  a  trio  of  stations  changed  hands 
during  1962: 

In  Chicago,  WGES  (now  WYNR) 
was  bought  by  Barton  and  Gordon  Mc- 
Lendon  for  $2  million;  WAIT  by  Mau- 
rice Rosenfield  and  associates,  for  $1 
million;  and  WHFC  Cicero  and  WEHS 
(FM)  Chicago  by  record  distributors 
Louis  and  Phil  Chess  for  $1  million. 

In  Louisville,  WAKY  went  to  Fred 
Gregg  and  associates  for  $1,350,000; 
WINN  to  Garvis  Kincaid  for  $500,000' 
and  WKYW  to  Producers  Inc.  for 
$305,300. 

In  Tulsa,  KAKC  was  bought  by  Pub- 
lic Radio  for  $575,000;  KRMG  by  the 
Swanco  group  for  $500,000  and  KFMJ 
by  the  Oral  Roberts  organization  for 
$300,000. 

New  Group  ■  Through  the  purchase 
of  four  tv  stations  in  1962  (three  in 
North  Dakota),  Producers  Inc.  became 
a  major  group  owner.  A  combination 
of  Ferris  Traylor  and  family  and  the 
Polaris  Co.,  a  diversified  investment 
company,  Producers  Inc.  bought 
WTVW  (TV)  Evansville,  Ind.  (in 
which  Mr.  Traylor  had  an  interest),  for 
$514,800;  KXGO-TV  Fargo  for  $390- 
000;  KCND-TV  Pembina  for  $190,200 
and  KNOX-TV  Grand  Forks  for  $90,- 
279.  Pending  FCC  approval  is  its  latest 
purchase,  that  of  KXOA  Sacramento 
Calif.,  for  $750,000. 

New  Year  Deals  ■  These  levels  are 
still  being  maintained  in  1963.  The  fol- 
lowing stations  have  been  sold  and  are 
awaiting  FCC  approval: 

-  KTTV  (TV)  Los  Angeles,  bought 
by  Metromedia  for  $10  million. 

-  WREC-AM-TV  Memphis,  pur- 
chased by  Cowles  Magazines  &  Broad- 
casting, for  $8  million. 

■  WDBO-AM-FM-TV  Orlando,  Fla., 
bought  by  The  Outlet  Co.  (WJAR-AM- 
TV  Providence,  R.  I.)  for  $6  million. 

■  WREX-TV  Rockford,  111.,  sold  to 
Gannett  Co.  for  $3,420,000. 

-  KSYD-TV  Wichita  Falls,  Tex., 
purchased  by  Paul  Harron  and  asso- 
ciates for  $2,350,000. 

■  WMAZ-AM-FM-TV  Macon,  Ga., 
bought  by  WMRC  Inc.  (owner  of 
WFBC-AM-TV  Greenville,  S.  C,  and 
of  WBIR-AM-TV  Knoxville,  Tenn.) 
for  $2,094,750. 

■  KKTV  (TV)  and  KFMH  (FM) 
Colorado  Springs,  and  KGHF  Pueblo, 
both  Colorado,  bought  by  Tele-Broad- 
casters, for  $1  million. 

And  already  approved  by  the  FCC 
a  short  month  ago  were  the  transfers  of 
KOAT-TV  Albuquerque  and  KVOA- 
TV  Tucson  to  the  Steinman  Stations 
group  for  $3,250,000  and  of  KCPX- 
AM-FM-TV  Salt  Lake  City,  to  Screen 
Gems  Inc.  from  Columbia  Pictures  for 
$2,400,000— but  Columbia  Pictures 
owns  89%  of  Screen  Gems. 

These  indicate  a  pretty  good  start 
for  1963  in  station  sales. 


Oregon  governor  reports 

A  Report  to  the  People  by  Oregon 
Gov.  Mark  O.  Hatfield  (R)  is  being 
carried  bi-weekly  on  a  six-station 
statewide  tv  network.  The  program, 
which  originates  in  the  studios  of 
KOIN-TV  Portland,  began  Monday, 
Jan.  14,  and  will  continue  for  the 
duration  of  the  current  state  legis- 
lative assembly,  probably  until  mid- 
spring. 

The  series  is  similar  to  one  con- 
ducted four  years  ago  by  Gov.  Hat- 
field's predecessor,  Gov.  Robert 
Holmes  (D). 

The  opening  program  dealt  with 
the  governor's  inauguration  and  the 
opening  of  the  legislature.  Last 
Monday's  (Feb.  11)  program  had 
Gov.  Hatfield  in  an  informal  con- 
versation with  three  newsmen.  Sub- 
sequent shows  will  deal  with  items 
of  legislative  interest  and  talks  with 


to  people  on  tv 

department  heads. 

A  request  for  equal  time  to  pre- 
sent the  Democratic-controlled  legis- 
lature's point  of  view  on  the  gover- 
nor's comments  was  given  a  quali- 
fied reply  by  C.  Howard  Lane,  man- 
aging director  of  KOIN-TV. 

Mr.  Lane  told  State  Sen.  Walter 
Pearson  "if  specific  programs  neces- 
sitate, in  our  judgment,  the  applica- 
tion of  the  principle  of  fairness,  we 
will  be  glad  to  make  time  available 
to  responsible  representatives  of  the 
legislature  so  that  their  viewpoint 
can  be  represented."  To  date,  no 
such  rebuttal  programs  have  been 
presented. 

Other  stations  carrying  the  gov- 
ernor's program  are:  KVAL-TV 
Eugene,  KCBY  (TV)  Coos  Bay, 
KPIC  (TV)  Roseburg,  KBES-TV 
Medford,  KOTI  (TV)  Klamath  Falls. 
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Two  Great  Wirephoto  Networks 
Linked  by  Cable 


Associated  Press  Photos 
from  EUROPE  to  NORTH  AMERICA 

by  EXCLUSIVE  CABLE ! 

Delivery    direct  to  television  stations 

VIA  PHOTOFAX 


Better  Pictures 
Faster  and  Farther 


The  First  Transatlantic  Photo  Cable 
Ever  Leased  by  a  News  Service 
on  a  24-hour  Basis 


The  Associated  Press  now  sends  pictures— on  its  own  leased  transatlantic  photo  cable 
circuit— on  a  'round-the-clock  schedule  to  and  from  North  America  and  Europe. 

This  is  the  first  and  only  transatlantic  picture  transmission  facility  ever  leased  by 
any  news  service. 

It  links  AP's  two  great  Wirephoto  networks— its  constantly  expanding  European  net- 
work and  its  North  American  Wirephoto  network  of  more  than  40,000  miles  of  leased  wire 
across  the  United  States  and  into  Canada. 

AP's  pictures  move  into  more  than  650  newspapers  and  television  stations  in  North 
America  and  into  Great  Britain,  France,  Germany,  Italy,  Belgium,  Holland,  Finland, 
Norway,  Sweden  and  Denmark. 

Leasing  of  the  transatlantic  photo  cable  circuit  is  another  step  in  AP's  consistent  policy 
of  utilizing  the  most  advanced  technical  means  to  bring  the  best  possible  news  and  photo 
report  to  its  members. 


FANFARE 


Radio-tv  rescues  Cleveland  charity  drive 

STRIKE-BOUND  NEWSPAPERS  HAD  POSED  PROBLEM 


Follow  that  Leader 

A  "playful  and  gentle"  lioness 
named  Leader  padded  about  the 
streets  of  Chattanooga,  Tenn.,  for 
9  hours  after  escaping  from  new 
owners  at  WFLI  in  that  city.  She 
was  finally  found  unharmed  in  an 
alley  late  at  night. 

WFLI  bought  Leader,  a  50- 
pound,  5-month-old  cub,  as  a 
promotional  gimmick  to  go  with 
a  lion's  roar  on  station  breaks. 
Ron  Dailey,  WFLI  disc  jockey, 
was  driving  her  to  a  high  school 
for  a  personal  appearance  when 
Leader  escaped,  and  lion-hearted 
Bill  Hall  and  Bill  Warren  were 
assigned  the  task  of  tracking  her 
down. 


Even  without  newspapers,  Cleve- 
landers  have  out-done  themselves  in 
supporting  one  of  the  city's  major 
charities.  Television  and  radio  got  the 
lion's  share  of  the  credit. 

The  event  was  the  Cleveland  Press 
Charity's  annual  mid-America  boat 
show,  held  Jan.  22-28  with  proceeds 
going  to  local  charities  through  the 
Cleveland  Welfare  Federation.  With 
Cleveland  newspapers  closed  by  strikes 
— as  they  have  been  since  late  last  year 
— the  customary  heavy  newspaper  pro- 
motion was  out  of  the  question. 

Local  stations  marched  into  this 
breach.  Storer  Broadcasting's  WJW-TV 
offered  to  (and  did)  originate  its  daily 
one-hour  Dale  Young  Time  from  the 
boat  show,  in  addition  to  giving  advance 
and  concurrent  promotion.  Other  sta- 
tions got  behind  the  show  by  contrib- 
uting extensive  schedules  before  and 
during  the  event. 

The  result:  attendance  this  news- 
paperless  year  reached  115,600,  as 
against  104,300  a  year  ago  when  the 
newspapers  were  operating. 

Richard  O.  Overmyer,  associate  di- 


rector of  the  welfare  federation,  wrote 
to  WJW-TV  specifically  but  spoke  of 
Cleveland  broadcasters  generally  when 
he  said  the  fund  "is  deeply  indebted  to 
the  radio  and  television  industry  .  .  . 
many  thousands  of  Clevelanders  will 
have  a  happier  Christmas  next  year  be- 
cause of  the  exhibition's  success,  made 
possible  by  your  foresight  and  spirit  of 
civic  responsibility." 

Drive  starts  March  1 
for  Radio  Free  Europe 

Radio  Free  Europe's  1963  fund  drive 
for  $11  million  begins  March  1.  Don- 
ald H.  McGannon,  president  of  West- 
inghouse  Broadcasting  Co.,  New  York, 
will  serve  as  chairman  of  the  "Broad- 
casters for  Radio  Free  Europe"  com- 
mittee. 

Committee  members  include  S.  L. 
Adler,  Paramount  Tv  Productions;  John 
P.  Blair,  Blair  &  Co.;  Leonard  Golden- 
son,  American  Broadcasting-Paramount 
Theatres;  Payson  Hall,  Meredith  Broad- 
casting; Robert  F.  Hurleigh,  Mutual; 
Robert  W.  Sarnoff,  NBC;  Loyd  C.  Sig- 


mon,  Golden  West  Broadcasters;  Frank 
Stanton,  CBS;  R.  Peter  Straus,  WMCA 
New  York,  and  John  F.  White,  Na- 
tional Educational  Television  &  Radio 
Center. 

L.A.  disc  jockeys  play 
for  benefit  of  charities 

Giving  their  all  for  charity,  Los  An- 
geles disc  jockeys  both  bowled  and 
played  basketball  yesterday  (Feb.  17). 
The  bowling  took  place  at  5-6  p.m. 
before  the  cameras  of  KTTV  (TV)  for 
the  benefit  of  the  Los  Angeles  County 
and  Bud  Baker  Memorial  Heart  funds. 
Ira  Cook,  personality  at  KMPC,  was 
chairman  of  the  event,  third  annual 
competition  in  honor  of  Bud  Baker, 
who  died  of  a  heart  attack  Sept.  21, 
1959,  while  conducting  a  contest  at  the 
Los  Angeles  County  Fair. 

The  basketball  game  pitted  a  dee-jay 
team  from  KFWB  against  one  com- 
posed of  record  industry  promoters. 
It  was  staged  in  the  city's  Memorial 
Sports  Arena,  with  the  proceeds  to  go 
to  Radio-Television,  Recording  &  Ad- 
vertising Charities  of  Hollywood. 

KPRC  entertains  admen 
with  listeners'  valentines 

More  than  200  Houston  agency  exec- 
utives were  entertained  last  Thursday 
(Feb.  14)  with  a  Valentine  Day  party 
at  the  KPRC  studios. 

Brightening  their  day  were  the  returns 
from  the  station's  annual  contest,  in 
which  more  than  2,000  listeners  submit- 
ted home-made  and,  in  some  instances, 
hand-carved  valentines. 

Since  no  store-bought  articles  were  ac- 
ceptable, the  KPRC  listeners  spent  two 
weeks  fashioning  the  clever,  imaginative 
and  sometimes  very  warm  valentines, 


KFDM  takes  agency  men  duck  huntin' 


KFDM  Beaumont,  Tex.,  used  a 
rare  sales  decoy  recently  when  it 
invited  a  group  of  agency  men  to 
a  weekend  duck  hunt.  Here,  receiv- 
ing a  "real"  decoy  for  a  prize  is 
hunter  Charles  Cooper,  account  ex- 


ecutive, Glenn  Advertising,  Dallas. 
Others  in  picture  (1-r) :  Howard 
Teitler,  Dr.  Pepper  Co.;  John  Butler, 
Peters,  Griffin,  Woodward,  KFDM's 
rep;  Larry  Cugini,  Grant  Adv.,  Dal- 
las, and  Mrs.  Lynne  Dower,  PGW. 
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IF  IT  CONCERNS  RADIO  OR  TELEVISION 
LOOK  IN  THE  JUST  PUBLISHED.. 


busies  *° 


the 
nd  radio 


FACILITIES  OF  TELEVISION:  Station  profiles, 
call  letters,  channels,  allocations,  applications 
pending,  catv,  translators;  group  and  news 
paper/magazine  ownership,  station  sales. 


FACILITIES  OF  AM/FM  RADIO:  Station  directory 
includes  executive  personnel,  speciality  pro- 
grams, reps,  call  letters,  frequencies;  Canada, 

Mexico-Caribbean  stations. 


BROADCAST  EQUIPMENT/FCC  RULES:  Manufac- 
turers &  services,  new  Product  Guide;  awards  | 
and  citations,  television  network  map. 


CODES/PROGRAM  SERVICES:  Tv  and  radio  codes; 
program  producers,  distributors,  production 
services,  news  services,  talent  agents,  for- 
eign language  and  negro  programming  by  sta- 
tions;  broadcast  audience  data. 


REPRESENTATIVES,  NETWORKS,  TRADE  GROUPS  | 
including  regional  reps  and  networks;  attor- 
neys, consultants,  engineers,  associations;! 
U.S.  govt,  agencies;  news  and  farm  directors. 


AGENCIES,  ADVERTISERS,   BILLINGS:   Leading,  I 
advertisers,  agencies  and  their  billings;  books  | 
and  reference  works;  schools,  major  trends, 
events,  agency  financial  profile  1952-61. 


Designed  for  your  specialized 
largest  (632  pages)  and  most 
broadcasting  and  the  associated 
and  business  facts  indispen- 
sable to  all  working  in  or 
contacting    the    worlds  of 
radio  and  television. 


Compiled,  written  and  edited  by 
the  same  staff  that  produces 
BROADCASTING— The  Business- 
weekly  of  Television  and  Radio 
— serving  the  business  of 
broadcasting  since  1931. 


LIMITED  EDITION 
$5.00  copy 


"must  know"  references,  the  1963  BROADCASTING  Yearbook  issue  is  the 
complete  encyclopedia-type  book  ever  published  for  the  business  of  radio-tv 
arts  and  services.  It  includes  50  separate  directories  of  basic  economic  technical 


■USE  THIS  COUPON  TO  ORDER  YOUR  COPY  NOW. 


1  BROADCASTING 

I     THE  BUSINESSWESKLV  O"*  TELEVISION  AND  RADIO 


1735  DeSales  Street,  N.W., 
Washington  6,  D.  C. 


□  1963  Yearbook  and  the  next 

52  issues  of  BROADCASTING  Businessweekly — $12.00 

□  52  issues  of  BROADCASTING  Businessweekly — $7.00 

□  1963  BROADCASTING  Yearbook  only— $5.00 

□  Payment  Enclosed  □  Please  Bill 
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Please  send  to  home  address- 
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Mohammed  replaces  Mogubgub 


When  Fred  Mogubgub  left  the 
film-making  company  Ferro  Mogub- 
gub &  Schwartz  last  October  he  took 
his  name  along  with  him  and  left  a 
gaping  hole  in  the  company's  title. 

In  search  of  a  name  as  catchy  as 
Mogubgub  to  fill  the  gap,  the  firm 
held  a  competition  inviting  contes- 
tants to  submit  three  syllable  names 
beginning  with  the  letter  M  to  form  a 


new  corporate  title.  Out  of  such 
entries  as  Martini,  Mao  Tse  Tsung, 
Motherhood  and  Moglumglub  emerg- 
ed the  winner,  Mohammend,  sub- 
mitted by  Robert  T.  Wolf  of  the 
Benton  &  Bowles  agency. 

FM&S  is  still  FM&S,  but  now  it's 
Ferro,  Mohammed  &  Schwartz.  It's 
located  at  249  East  49th  St.,  New 
York. 


which  they  sent  to  their  favorite  air  per- 
sonalities. 

Jack  Harris,  vice  president  and  gen- 
eral manager  of  KPRC,  called  the  re- 
sponse the  most  amazing  in  his  years  in 
the  business. 

Drumbeats . . . 

How  to  sell  ■  Weverka  &  Assoc.,  adver- 
tising and  p.r.  agency,  Beverly  Hills, 
Calif.,  has  issued  a  16-page  booklet: 
"How  to  Sell  your  Products  with  a  Lim- 
ited Ad  Budget,"  which  the  agency  de- 
scribes as  "an  attempt  to  assist  adver- 
tisers in  evaluating  the  worth  of  their 
present  advertising  efforts  and  to  serve 
as  a  guide  to  their  future  advertising 
investments." 

Tv  'feeds'  radio  ■  A  radio  time  sales- 
man, Peter  Allen  of  Blair  Radio,  New 
York,  can  crow  at  tv's  expense.  His 
wife,  Dorothy  Allen,  appeared  as  a  con- 
testant on  NBC-TV's  Concentration  and 
in  two  days  on  the  show  she  won  a  mo- 
bile home  trailer  that  sleeps  eight;  two 
air  purifiers  with  range  hood;  a  cham- 
pionship-size pool  table;  a  pedigreed 
cocker  spaniel;  two  cases  of  dog  food; 
a  tv-hi  fi  console;  a  $500  gift  certificate 
to  a  store  of  her  choice,  and  a  Polaroid 
Land  Camera. 


Music  .  .  .  music  .  .  .  music  ■  In  less 
than  three  months  after  the  premiere  of 
Stoney  Burke  on  ABC-TV  (Mon.,  9- 
9:30  p.m.),  three  companies  have 
issued  records  on  the  theme  music  of 
the  series.  The  companies  which  have 
issued  the  recordings,  based  on  the 
music  composed  by  Dominic  Frontiere, 
are  United  Artists  Records,  Roulette 
Records  and  Capitol  Records. 

TIO  presentation  ■  The  Television  In- 
formation Office  is  distributing  a  25- 
minute  color  slide  presentation,  "Tele- 
vision: Advertising,"  to  its  station  mem- 
bers, for  showing  to  community  groups 
and  station  personnel.  The  presentation 
is  the  fourth  and  last  in  a  series  de- 
signed as  community  educational  aids 
for  broadcasters.  The  other  three  are 
"Television:  Dimensions,"  "Television: 
Programming,"  and  "In  the  Public  In- 
terest." 

Award  ■  The  American  Municipal 
Assn.'s  "International"  award  has  been 
presented  to  KTVU  (TV)  San  Francis- 
co-Oakland for  furthering  international 
understanding  through  its  "Bridge  to  the 
Orient"  films,  which  depicted  the  sister- 
city  ties  between  Oakland  and  Fukuoka, 
Japan,  and  San  Francisco-Osaka.  The 
award  was  presented  by  Oakland  Mayor 
John  C.  Houlihan. 


Theory  substantiated  ■  WWDC  Wash- 
ington personality  Carroll  James  tested 
his  theory  that  people  do  listen  to  com- 
mercials by  using  a  recent  recording  by 
the  Boston  Pops  Orchestra.  He  held 
a  contest  asking  listeners  to  identify 
every  commercial  in  an  orchestral 
medley  of  familiar  commercial  jingles. 
In  the  hundreds  of  letters  received,  at 
least  90%  of  the  commercials  were 
identified  correctly. 

Keller  award  to  WBZ  ■  World  Without 
Sight,  a  documentary  aired  on  WBZ 
Boston  last  November,  was  given  the 
annual  Helen  Keller  Award  by  the 
American  Foundation  for  the  Blind. 

Mid-season  CBS-TV  promotion 

According  to  CBS-TV,  a  new  mid- 
season  program  promotion  campaign 
the  network  and  its  affiliates  are  plan- 
ning— and  which  is  about  to  get  under- 
way— is  "probably  the  most  extensive 
ever  undertaken  by  a  network  at  this 
time  of  year." 

The  network  has  distributed  promo- 
tional aids  packed  in  a  10-pound  kit  to 
affiliates.  Included  are  trailers,  slides, 
glossy  prints,  photographs,  on-the-air 
announcement  copy,  and  other  such 
materials.  The  promotion  is  in  behalf 
of  CBS-TV's  nighttime  schedule. 

Book  marks  WFGA-TV's  fifth 

WFGA-TV  Jacksonville,  Fla.,  has 
produced  a  26-page  color  booklet  com- 
memorating the  station's  fifth  anniver- 
sary. Affiliated  with  NBC  and  ABC, 
WFGA-TV  shows  over  two-thirds  of  all 
local  and  network  shows  in  color. 

Two  pages  of  the  booklet  are  devoted 
to  the  station's  activities  at  Cape  Canav- 
eral where  it  originated  the  first  live 
telecast.  WFGA-TV  has  since  origi- 
nated more  network  and  pool  programs 
from  the  Cape  than  all  other  stations 
combined. 


.   INTERNATIONAL  _ 

BBC's  second  tv  network  to  start  in  1964 

WILL  USE  625-LINE  TRANSMISSION  SYSTEM 


The  BBC's  second  television  network, 
to  be  known  as  BBC2,  is  now  planning 
to  start  operations  in  April  1964.  It 
will  use  the  625-line  transmission  sys- 
tem. 

Weekly  program  output  on  BBC2 
will  start  at  about  25  hours  of  new 
programming.  BBC-TV's  present  pro- 
gram production  is  about  60  hours  a 
week.  It  is  provided  by  10  outside 
broadcast  units,  five  regional  production 
studios,  eight  major  studios  in  London, 
the  news  operation  in  Alexandra  Pal- 
ace and  regional  news  rooms  and  the 
world's  largest  tv  film  unit  at  Ealing 


Film  Studios.  BBC-TV  programming 
is  supplemented  with  syndicated  film 
programs. 

To  start  BBC2  with  a  25-hour  week- 
ly schedule  at  least  three  more  London 
studios  will  be  needed,  and  a  fourth 
will  have  to  be  found  to  expand  the 
schedule  to  30  hours  a  week.  BBC2 
plans  to  expand  to  30  hours  after  about 
15  months. 

Color  tv,  which  will  start  before  the 
end  of  1964,  will  be  developed  at  a 
slower  pace  than  originally  planned. 
BBC-TV's  first  color  tv  studios  at  Tele- 
vision Center  will  begin  operation  in 


late  1965,  and  more  color  tv  studios 
are  planned  for  1967. 

Two  thirds  of  Britain's  population 
will  be  able  to  receive  BBC2  by  1966. 

Holland  discusses 
commercial  television 

The  Dutch  government  has  endorsed 
the  introduction  of  a  second  tv  net- 
work in  Holland.  The  proposed  net- 
work would  be  operated  on  a  commer- 
cial basis  in  contrast  to  the  existing 
service  which  is  non-commercial.  It 
would  be  forced,  however,  to  provide 
a  considerable  part  of  its  air  time  to 
a  non-commercial  broadcasting  organi- 
zation. 

The  government  plan  is  opposed  by 
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'Mr.  Piper'  has  Canadian  preview 


At  a  preview  held  at  Lakeshore 
Studios  in  Toronto,  Canada,  Bruce 
Attridge  (1),  supervisor  of  children's 
programs  for  the  Canadian  Broad- 
casting Corp.,  and  David  Clee,  as- 
sistant superintendent  of  curriculum 
for  the  Dept.  of  Education  (province 
of  Ontario),  watch  Mr.  Piper,  a  new 
half-hour  series  filmed  in  color.  A 
total  of  39  films  were  shot  at  Lake- 


shore  by  U.  S.  distributor  Inde- 
pendent Television  Corp.  in  an  agree- 
ment that  included  ITC,  Pied  Piper 
Films  Ltd.  and  Allan  Wargon  Ltd. 
The  series  already  has  been  sold  to 
the  Canadian  Broadcasting  Corp. 
(for  both  the  English  and  French 
networks)  and  to  Associated  Tele- 
vision Ltd.  for  tv  showing  in  the 
United  Kingdom. 


existing  broadcasting  organizations  in 
Holland.  The  discussion  is  expected  to 
go  on  (partly  in  the  courts)  for  some 
time,  but  the  government  has  indicated 
it  is  convinced  that  by  1969  not  two 
but  three  independent  tv  networks 
will  exist  in  Holland.  It's  still  un- 
decided who  would  run  the  additional 
Dutch  tv  networks.  There  are  several 
business  groups  indicating  interest  in 
commercial  tv.  Among  them  is  an 
organization  of  47  Dutch  publishing 
houses. 

Total  weekly  on-air  time  for  the 
commercial  (second)  tv  network  in 
Holland  would  be  about  30  hours  at 
the  start.  Out  of  the  total,  20  hours 
will  be  devoted  to  normal  commercial 
tv  while  10  hours  will  go  to  non-com- 
mercial programs  handled  by  non-profit 
organizations. 

No  date  has  been  set  for  introduction 
of  the  additional  Dutch  tv  services. 

Site  picked  for  CBC  building 

A  site  has  been  chosen  in  Montreal 
for  a  $10  million  headquarters  for  the 
Canadian  Broadcasting  Corp.,  to  be 
built  by  1968.  The  25-acre  site  is 
bounded  by  Dorchester  St.  East,  Papi- 
neau,  Craig  and  Wolfe  Streets.  It  is 
to  be  cleared  of  all  buildings  by  the 


city  of  Montreal  by  Oct.  1.  The  Ca- 
nadian government  will  pay  Montreal 
$4,160,000  for  expropriation  and  serv- 
ices on  the  property.  The  new  head- 
quarters will  be  an  administrative  cen- 
ter for  CBC's  Quebec  provincial  opera- 
tions. CBC  now  has  several  properties 
in  use  in  Montreal,  including  a  former 
17-story  hotel. 

Annual  license  fee 
needed  by  BBC 

BBC  Director-General  Hugh  Carle- 
ton  Greene  said  in  London  that  BBC 
needs  the  proceeds  of  a  $14  annual 
license  fee  now  or  a  $16.80  one  in 
1965.  Speaking  to  the  Parliamentary 
Press  Gallery  Lunch  Club,  Mr.  Greene 
thought  that  the  government  now  rec- 
ognized that  the  only  right  way  of 
financing  BBC  was  by  the  license  fee. 

"What  we  need  to  get  us  through  the 
end  of  the  1960's  is  the  full  proceeds 
of  a  [$14]  license  as  from  April  1, 
1963." 

The  present  annual  fee  payable  by 
every  household  with  a  tv  set  is  $11.20 
but  the  government  keeps  $2.80  of  this 
as  tax. 

The  director-general  said  that  if  BBC 
gets  all  the  money  of  the  current  fee  it 


could  carry  on  until  1965  with  the  aid 
of  its  borrowing  powers.  At  that  point 
BBC  would  need  a  $16.80  license  be- 
cause of  the  delay  and  the  extra  costs 
involved  in  borrowing. 

Reds  add  700  hours 
to  radio  propaganda 

The  weekly  "foreign  radio  service" 
broadcasts  from  13  Communist-ruled 
countries  have  increased  700  hours  to 
approximately  4,000  hours  in  63  lan- 
guages, according  to  the  president  of 
Free  Europe  Committee  Inc.,  John 
Richardson  Jr. 

The  Communist  broadcasts  even  in- 
clude Esperanto,  Mr.  Richardson  said 
in  an  address  to  the  New  York  State 
Publishers  Assn. 

The  work  of  Radio  Free  Europe  since 
its  was  organized  in  1949  has  kept  the 
Soviet  Union  off  balance  in  the  latter's 
program  to  dominate  the  minds  of 
Europeans,  Mr.  Richardson  said,  and 
so  has  justified  the  wisdom  of  its 
founders. 

The  "quickening  pace"  of  West 
European  "unity"  and  the  "conflicts  ap- 
parent" in  the  world  Communist  move- 
ment now  offer  Radio  Free  Europe  its 
"greatest  challenge  and  opportunity," 
he  said. 

Mr.  Richardson  said  the  Soviet  Union 
now  broadcasts  1,300  hours  weekly  of 
radio  programs  abroad  and  Red  China 
broadcasts  700  hours;  others,  in  order: 
East  Germany,  Cuba,  Czechoslovakia 
and  Poland  (tied  for  fifth  place), 
Romania,  Bulgaria  and  Hungary.  The 
extent  of  Communist  monitoring  of 
Radio  Free  Europe  leaves  "no  doubt" 
that  the  Communists  "deeply  respect  and 
fear  our  influence,  our  ability  to  break 
their  internal  monopoly  of  communica- 
tions," Mr.  Richardson  said. 

Mr.  Richardson  said  Radio  Free 
Europe  is  the  "single  most  important" 
channel  of  communication  to  Com- 
munist-dominated countries. 

CBC  schedules  free 
political  broadcasts 

The  Canadian  Broadcasting  Corp.'s 
English  and  French  language  television 
and  radio  networks  will  each  provide 
five  hours  of  free  time  for  political 
broadcasts  for  the  April  8  Canadian 
general  election.  Total  of  twenty  hours 
will  be  divided  into  fifteen  minute  pe- 
riods to  provide  28  periods  for  the  Con- 
servative Party,  24  for  the  Liberal 
Party,  and  14  each  for  the  New  Demo- 
cratic and  Social  Credit  parties. 

During  last  June's  general  election 
26  hours  of  free  time  were  provided. 
Distribution  of  the  time  was  arranged 
by  the  CBC  and  the  four  political 
parties  and  was  approved  by  the  Board 
of  Broadcast  Governors. 
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Vast  wasteland 


London  on  the  Thames?  Paris  on  the  Seine? 
Nope.  Cedar  Rapids,  on  the  Cedar. 

Now  do  you  think  we  shoot  buffalo  from 
train  windows? 

The  battleship  anchored  in  the  river  is 
Municipal  Island,  with  the  county  court- 
house and  City  Hall.  Top  center  complex 
is  Quaker  Oats  plant  (right  of  dam)  , 
world's  vastest  oatery. 

X  marks  WMT  Radio's  studios,  surrounded 


by  105,000  city  folk.  Although  residents  of 
the  nation's  wealthiest  agricultural  state, 
they  help  the  state  produce  industrial  in- 
come that's  twice  as  great  as  farm  income. 
They  also  help  make  WMT  Eastern  Iowa's 
habit. 

The  WMT  Stations  •  CBS  Radio  and  TV 
for  Eastern  Iowa 

National  Representatives,  The  Katz  Agency 
Affiliated  with  K-WMT,  Fort  Dodge  • 
WEBC,  Duluth 


DATELINE:  Television  in  Japan  today  » «—  ««•« 

'Miracle'  is  the  word  used  by  this  commercial  tv  company 


There's  been  something  of  a  "miracle" 
in  the  way  the  number  of  Japan's  tv 
sets  have  increased  over  the  past  10 
years  following  the  start  of  tv  in  that 
country.  At  mid-year  of  1962,  for 
example,  the  total  of  registered  tv  re- 
ceivers already  had  reached  1 1,223,000, 
or  second  in  set  count  only  to  that  of 
the  United  States. 

Impressive  as  this  figure  might  ap- 
pear, it  actually  is  conservative  and 
hardly  as  accurate  or  realistic  as  the 
15,263,000  total  used  by  set  manufac- 
turers and  exporters  to  indicate  set 
totals. 

They  arrive  at  this  higher  figure  by  a 
compensating  formula — multiplying  the 
"official"  registration  figure  by  1.36.  The 
formula  was  constructed  after  a  study 
of  the  peoples'  habits. 

In  Japan,  the  government  supports 
its  own  broadcast  system  (NHK)  and 
in  the  financing  imposes  a  compulsory 
levy  of  300  yen  ($.84)  per  month  on 
each  television  set. 

The  study  of  set  registration  indicated 
many  new  set  owners  fail  to  register  or 
otherwise  conceal  ownership  to  avoid 
the  government  levy.  Hence  the  formu- 
la used  for  estimating  sets. 

Though  an  estimate,  these  figures 
usually  are  considered  more  reliable 
than  ones  with  which  Americans  are 
advised  to  work.  It  is  also  the  basis  on 
which  we  would  recommend  that  Ameri- 
cans question  the  source  when  presented 
with  figures  said  to  represent  total  tv 
set  counts  in  Japan. 

Second  to  U.S.  ■  Set  growth  con- 
tinues. Last  July,  Japan  produced  390,- 
000  receivers,  of  which  some  30,000 
were  earmarked  for  export,  and  the 
remaining,  larger  number  absorbed  by 
domestic  purchases,  or  an  increase  in 
Japan  of  some  12,000  sets  each  day. 

One  projection  had  total  sets  in 
Japan  at  the  17  million  level  by  Christ- 


mas of  1962.  This  compares  to  70 
million  in  the  U.S. 

The  growth  of  set  ownership  in  Ja- 
pan must  be  viewed  also  from  the 
point  of  view  of  the  growth  in  broad- 
casting facilities,  in  coverage  and  audi- 
ences. 

Government  Regulation  ■  Television 
business  in  Japan  consists  generally  of 
the  government-owned  Japan  Broad- 
casting Corp.  (NHK)  and  a  group  of 
commercial  tv  companies.  This  situation 
is  somewhat  comparable  to  that  of 
Great  Britain  with  its  government-sup- 
ported British  Broadcasting  Corp.  and 
the  Independent  Television  Authority. 

NHK  operates  126  stations,  includ- 
ing some  36  educational  outlets.  The 
commercial  companies  number  about 
45  (or  98  stations). 

Though  commercial  tv  resembles  that 
of  the  U.S.,  there  is  a  basic  difference 
in  that  the  Japanese  government  permits 
a  company  to  own  but  one  station.  This 
bar  on  group  ownership  means  that  the 
commercial  stations  are  independently 
controlled  and  operated. 

Network  ownership  of  the  kind  U.S. 
broadcasters  are  familiar  with  does  not 
exist,  though  for  programming  there  is 
a  dependency  by  necessity  of  quite  a 
few  of  the  smaller  stations  on  the  major 
outlets  which  are  for  the  most  part 
located  in  Tokyo  and  Osaka. 

The  major  "network  systems"  or  key 
stations  include  the  following  Tokyo- 
Osaka  combinations,  the  identification 
for  the  first  station  in  each  case  is  for 
Tokyo  and  the  second  for  Osaka:  NET- 
MBS,  NTV-YTV,  TBS-ABC,  and  FTV- 
KTV.  In  practice,  local  stations  in  such 
areas  as  Nagoya,  Fukuoka,  Sapporo 
among  other  places,  affiliate  usually 
with  one  or  more  of  these  key  systems 
in  policy  matters. 

The  system  has  evolved  in  Japan 
wherein  a  "sponsor's  network"  is  per- 


haps more  descriptive  than  would  be 
the  term,  "station's  network,"  of  the 
network  function  in  that  country. 

It  is  interesting  to  note,  that  sponsor- 
ship on  only  two  stations — but  the  key 
ones  in  Tokyo  and  Osaka — can  repre- 
sent coverage  of  nearly  half  of  the 
country's  total  population.  From  the 
point  of  view  of  purchasing  power,  the 
total  coverage  figures  add  up  to  about 
4.5  million  in  Tokyo  and  another  3  mil- 
lion in  Osaka. 

Japan's  Advantage  ■  In  terms  of 
audience,  the  advertiser  in  Japan  might 
have  advantage  over  that  in  the  U.S.: 
the  advertiser's  commercial  on  tele- 
vision reaches  homebodies — unlike  the 
typical  American  with  money  to  spend, 
the  Japanese  usually  are  not  away  from 
their  homes  for  any  time  span  during 
leisure  hours.  They  do  not  follow  the 
pattern  of  considerable  dining  out,  of 
weekend  traveling,  of  theatre  going  and 
the  like.  Moreover,  each  home  in  Ja- 
pan is  more  likely  to  have  a  larger  fami- 
ly in  number  than  in  the  U.S. 

A  basic  advantage  to  advertisers  in 
the  U.S.  is  the  relative  low  cost  of  time 
charges,  particularly  in  regard  to  pur- 
chasing power.  For  example,  the  time 
charge  on  an  Osaka  station,  with  a  cov- 
erage of  3  million  tv  homes,  approxi- 
mates that  of  a  station  located  in  Seattle. 

Meantime,  the  number  of  sets  is  on 
the  increase  and  expected  to  reach  20 
million  in  Japan  soon  and  by  the  time 
of  the  Olympics  in  Tokyo  (1964)  the 
total  should  be  at  25  million. 

Japan  is  active  in  international  tv. 
The  timely  success  of  Telstar  made  pos- 
sible a  simultaneous  telecast  in  Europe 
and  in  the  U.S.A.  Worldwide  network- 
ing is  no  longer  a  dream. 

In  Japan,  MBS,  in  cooperation  with 
NET,  has  stepped  into  the  international 
picture  by  being  an  active  member  of 
"Worldvision,"  sponsored  by  ABC  In- 
ternational in  the  U.S.  It  is  our  hope 
that  we  can  play  a  role,  as  a  key  station 
operation  in  the  Far  East,  in  the  ex- 
change of  programs,  and  of  sales. 

MBS,  in  fact,  is  leading  a  broadcast 
movement  now  underway  in  Japan,  to 
open  the  eyes  of  others  around  the 
world.  MBS  (Mainichi  Broadcasting 
System)  established  its  own  office  in  the 
United  States  in  1960,  and  was  followed 
later  by  TBS  (Tokyo  Broadcasting  Sys- 
tem) and  then  by  others.  It's  expected 
that  this  year  will  see  eight  stations 
based  in  Tokyo  and  Osaka  opening 
offices  or  appointing  a  representative  to 
serve  them  in  the  U.S. 

We  are  convinced  that  the  television 
business  now  has  its  feet  in  international 
and  worldwide  operations. 
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Sadao  Mazaki,  40,  chief  of  the  tv  program- 
ming bureau  of  Mainichi  Broadcasting  Sys- 
tem, Osaka,  is  a  former  reporter  of  seven 
years  with  the  'Mainichi  Newspapers'  (one 
of  Japan's  largest),  which  has  its  main  office 
in  Tokyo.  Mr.  Mazaki  joined  Mainichi  Broad- 
casting, which  is  closely  affiliated  with  the 
newspaper,  in  mid-1959  as  assistant  chief  of 
the  programming  bureau's  news  department. 
He  was  appointed  chief  of  the  tv  program- 
ming department  in  1961,  and  became  No.  1 
programming  executive  last  November. 
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The  same  power  goes  in... 


but  so  much  more  comes  out  of  a  Zenith ! 


Any  portable  transistor  radio 
depends  on  a  battery  for  its 
power.  But  how  a  radio  performs 
—that's  a  different  story.  That 
depends  on  the  radio  itself. 

A  Zenith  portable  gives  you 
the  most  out  of  a  battery  — 
because  a  Zenith  is  carefully 
crafted,  precision  engineered  to 
more  exacting  standards.  Every 
component  is  carefully  selected 
and  installed  by  hand. 

And  this  makes  a  difference 
you  can  hear  in  any  Zenith  radio 
you  buy. 

To  be  sure,  it  costs  more  to 
build  a  radio  this  way,  but  you 
get  a  lot  more  radio  for  your 
money. 

If  quality  is  important  to  you, 
as  it  is  to  most  people— choose 
a  Zenith. The  same  power  goes  in 
.  .  .  but  so  much  more  comes  out! 


The  quality  goes  in 

before  the  name  goes  on 


To  give  you  greater  economy,  all  Zenith 
Portables  are  powered  by  ordinary  flash- 
light batteries.  They  cost  less  than  battery 
packs.  They  are  available  almost  every- 
where. And  for  even  greater  savings,  a 
special  Battery  Saver  Switch  on  several 
luggage  style  portables  can  actually  dou- 
ble battery  life! 


Zenith  Radio  Corporation,  Chicago  39,  Illinois  •   Specifications  subject  to  change  without  notice. 
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12  countries  enter  IBA  commercial  contest 

HOLLYWOOD  AD  CLUB  HAS  OVER  1,400  ENTRIES 


Producers  of  broadcast  commercials 
in  12  countries  outside  the  United  States 
have  entered  174  tv  and  radio  commer- 
cials in  the  third  annual  International 
Broadcasting  Awards  competition  of  the 
Hollywood  Ad  Club.  This  is  roughly 
one-eight  of  the  1,400  entries,  1,000  of 
them  for  tv. 

Among  nations  which  entered  com- 
mercials in  the  IBA  competition.  Great 
Britain  leads  with  92.  Canada  ranks  sec- 
ond with  36,  followed  by  Japan  with  10. 
Other  countries  are:  West  Germany,  9; 
Australia,  7;  Spain,  6;  Jamaica,  W.I.,  4; 
New  Zealand,  3;  Ceylon,  Kenya,  East 
Africa,  and  The  Union  of  South  Africa, 
2  each,  and  the  Philippines  with  one 
entry. 

Preliminary  judging  is  now  underway 
in  London,  Toronto,  New  York,  Chi- 
cago, and  Holywood.  Final  judging  will 
take  place  in  Hollywood  Feb.  21-22. 
Awards  will  be  presented  to  the  winners 
Feb.  26,  at  the  awards  dinner  in  the 
Hollywood  Palladium. 

Henry  J.  Kaiser,  chairman-founder 
of  Kaiser  Industries  and  Kaiser  Founda- 
tion Hospitals,  has  ben  named  the  re- 
cipient of  the  new  "IBA  Free  Enterprise 
Award,"  which  will  be  presented  at  the 
banquet  by  Thomas  W.  Sarnoff,  NBC 
West  Coast  Division  vice  president,  and 


IN  TAMPA-ST.  PETERSBURG 

WYOU  | 


Audience  in  720  hours 


captured  34% 
of  the  Total  Neqw 


Oct.  1-WYOU  began  broadcasting 
to  the  Negro  audience  of  the  Tampa- 
St.  Petersburg  area.  720  hours  later 
a  Negro  Pulse  was  begun  in  the 
market.  The  amazing  results  of  this 
survey  proved  the  outstanding 
personalities  and  fresh  new  sound 
of  WYOO  had  immediately  captured 
34%  of  the  Total  Negro  Audience 
in  this  14  station  market.  Probably 
a  new  world's  record. 

WYOU  is  a  McLendon  Ebony  Station 
and  — 


represented  nationally  by  BERNARD  HOWARD  &  CO. 

NEW  YORK  •  ATLANTA  •  CHICAGO  -  SAN  FRANCISCO  •  LOS  ANGELES 


general  chairman  of  this  year's  IBA. 
Mr.  Kaiser  will  also  address  the  dinner, 
speaking  on  "Free  Enterprise — the  True 
Foundation  of  a  Free  World." 

Canadian  set  sales 
show  increase  in  '62 

Sales  of  made-in-Canada  radio  and 
television  receivers  were  up  in  the  first 
11  months  of  1962  against  the  same 
period  in  1961,  according  to  figures  re- 
leased by  the  Dominion  Bureau  of  Sta- 
tistics. Domestically  produced  radio  re- 
ceiver sales  totaled  600,914  units 
against  540,382  in  1961,  while  Cana- 
dian-made tv  receiver  sales  totaled  390,- 
812  units  compared  with  325,502  in 
the  January-November  1961  period. 

The  major  increase  in  radio  receiver 
sales  was  in  automobile  sets,  while  there 
was  a  drop  in  domestic  portable  set 
sales.  Transistor  receivers  were  largely 
imported  as  the  Dominion  Bureau  of 
Statistics  reported  371,804  units  valued 
at  $4,224,667  in  the  first  seven  months 
of  1962. 

Pearson  to  rep  in  U.S. 
for  All-Canada  stations 

Canadian  tv  and  radio  stations  rep- 
resented in  Canada  by  All-Canada  Ra- 
dio &  Television  Ltd.  have  appointed 
Pearson  National  Representatives,  New 
York,  to  handle  that  function  in  the 
U.  S.  Announcement  of  the  appoint- 
ment was  made  last  week  by  All-Canada 
President  J.  Stuart  Mackay  and  Joseph 
Savalli,  president  of  Pearson. 

Of  43  stations  on  the  All-Canada  list, 
23  have  signed  the  agreement  and  20 
are  "tentatively  committed." 

Pearson  offices  in  San  Francisco,  Los 
Angeles,  Dallas  and  Atlanta  will  be  di- 
rectly active  in  representing  the  Cana- 
dian stations. 

New  Canadian  tv 
plans  April  start 

CJPM-TV  Chicoutimi,  Que.,  is  to 
begin  operations  April  1.  The  station 
is  owned  by  lumberman  John  Murdock 
and  his  sons  Craig  and  Paul.  It  will 
operate  as  an  independent  station  on 
ch.  6  with  68  kw  video  and  34  kw 
audio.  Its  beginning  schedule  will  be 
70  hours  a  week  with  about  20  hours 
of  programming  provided  by  CFTM- 
TV  Montreal. 

Paul  J.  Audette,  former  manager  of 
CKRS-TV  Jonquirre,  Que.,  is  general 
manager  of  CJPM-TV.  Claude  Blain, 
previously  with  CKRS-TV  and  CKTM- 
TV  Three  Rivers,  Que.,  is  assistant  gen- 
eral manager.   Paul  L'Anlais  Inc.,  To- 


Help  to  Nigerian  tv 

S.  O.  Adebo,  Nigerian  Ambas- 
sador to  the  United  Nations,  re- 
ceives a  desk  model  of  Telstar 
presented  by  AB-PT  President 
Leonard  H.  Goldenson.  ABC  In- 
ternational Television,  whose  affil- 
iates include  WNTV  (TV)  in 
western  Nigeria,  has  negotiated 
with  eight  U.S.  program  distrib- 
utors for  38  series  to  be  pro- 
grammed on  the  Nigerian  outlet. 
Among  the  programs  are  The 
Defenders,  The  Lucy  Show,  Den- 
nis the  Menace,  Leave  It  To 
Beaver,  One  Step  Beyond,  The 
Eleventh  Hour,  You  Are  There 
and  Robert  Herridge  Theater.  The 
latest  count  of  ABC  International 
affiliates  is  35  stations  in  18  differ- 
ent countries. 


ronto,  represents  the  station  in  Canada. 
Forjoe  &  Co.,  is  U.  S.  representative. 

Canadian  women's  habits 

A  survey  of  the  listening  and  view- 
ing habits  of  the  wives  of  members  of 
the  Toronto  Sales  Research  Club,  made 
early  in  February,  showed  that  in  case 
of  a  disaster  75%  of  the  women  would 
turn  to  radio  for  information;  50%  of 
the  ladies  tune  in  afternoon  television 
dramatic  shows,  mostly  from  Buffalo, 
N.  Y.,  and  they  listen  on  an  average  of 
3  hours  daily  to  radio  during  the  day- 
time, with  news  a  principal  interest. 

The  survey  was  made  by  Andy  Mc- 
Dermott  of  Radio  &  Television  Sales 
Inc.,  Toronto  station  representation 
firm,  before  taking  part  in  a  panel  dis- 
cussion at  the  Toronto  Sales  Research 
Club. 

MGM  makes  Mexican  sale 

MGM-TV  has  concluded  its  first 
major  license  deal  in  Mexico  with  the 
sale  of  four  series  and  187  cartoons 
and  short  subjects  to  Telesistema  Mexi- 
cana  network. 

The  series  licensed  by  Telesistema 
are  The  Eleventh  Hour,  Zero  One,  The 
Thin  Man  and  Father  of  the  Bride. 
Short  subjects  are  52  Our  Gang  com- 
edies and  the  135-subject  MGM  car- 
toon library. 
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17,000  Good  Neighbors! 

Through  city,  town  and  country 
there  are  more  than  17,000 
neighborly  Cities  Service 
Dealers  waiting  to  serve  you... with 
the  best  in  petroleum  products. 

Out  front  in  Quality. ..Out  front  in  Service,  too! 
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Rise  in  film  imports 
predicted  for  Japan 


Canadian  tv  penetration  is  89% 


There  are  4,157,700  television 
households  in  Canada,  equivalent  to 
89%  of  all  households  in  Canada, 
according  to  an  estimate  of  the  Bu- 
reau of  Broadcast  Measurement, 
Toronto,  Ont.,  based  on  its  fall  sur- 
vey. The  new  estimates  show  that 
in  Quebec  province  93%  of  all  house- 
holds have  television.  Lowest  con- 
centration is  in  Newfoundland  with 
66%  tv  penetration. 

In  metropolitan  Montreal  with  a 
population  of  1,967,400  and  518,- 
300  households,  95%   or  492,400 


households  have  television.  In  metro- 
politan Toronto  with  a  population  of 
1,664,800  and  439,000  households, 
95%  or  417,100  of  the  households 
have  television. 

In  metropolitan  Vancouver,  Can- 
ada's third  largest  city,  with  popula- 
tion of  812,400,  there  axe  218,900 
or  91%  of  all  households  with  tele- 
vision equipment.  In  metropolitan 
Winnipeg  the  population  is  485,100 
and  93%  or  121,600  households 
have  television. 

The  provincial  breakdown: 


Total 

Television 

%  with 

Province 

households 

households 

tv 

Alberta 

368,500 

305,600 

83 

British  Columbia 

479,000 

395,600 

83 

Manitoba 

244,700 

207,700 

85 

New  Brunswick 

135,600 

115,100 

85 

Newfoundland 

92,900 

61,000 

66 

Nova  Scotia 

178,400 

155,000 

87 

Ontario 

1,684,500 

1,551,100 

92 

Prince  Edward  Island 

24,600 

20,200 

82 

Quebec 

1,233,400 

1,143,500 

93 

Saskatchewan 

251,200 

202,900 

81 

The  outlook  is  optimistic  in  1963-64 
for  U.  S.  distributors  exporting  tv 
films  to  Japan,  the  Tokyo  office  of  the 
Motion  Picture  Export  Assn.  reported 
last  week. 

Irving  Maas,  MPEA  vice  president 
in  Tokyo,  said  the  Japanese  finance 
ministry  had  notified  him  on  Feb.  4 
that  a  decision  would  be  made  shortly 
on  the  country's  policy  for  the  fiscal 
year  beginning  April  1.  Mr.  Maas 
noted  that  for  the  fiscal  year  which 
ends  on  March  31,  Japanese  tv  film 
buyers  could  spend  $3.3  million  for  the 
purchase  of  programs  from  overseas 
sources,  which  are  largely  American. 

He  said  he  has  been  assured  that  the 
import  budget  for  1963-64  will  be 
"greatly  increased,"  adding  that  in  re- 
cent months  the  Japanese  finance  min- 
istry has  been  considering  an  increase 
to  approximately  $7  million  for  the 
next  fiscal  year. 

The  association  has  been  attempting 
to  persuade  the  Japanese  finance  min- 
istry to  eliminate  restrictions  on  tv  re- 
mittances, Mr.  Maas  added.  He  stressed 
that  dollar  allocation  has  risen  steadily 
from  $1.1  million  in  1959-60  to  the 
current  $3.3  million. 


At  last... 

A  FILM  LEADER 
YOU  DON'T  SCRAPE! 


Made  expressly  for  splicing  ...  in  a 
full  range  of  colors  that  let  you 
color-code  any  film  to  your  own  sys- 
tem. In  all  sizes  from  8mm  to  90mm, 
perforated  and  unperforated.  Full 
inventory  of  fresh  stock  at  all  times. 

Write  for  full  details  and  prices 

STAREX,  ,nc 

251  West  42nd  Street,  New  York  36.  N.  Y. 


Columbia  Records  buys 
French  record  company 

Columbia  Records,  a  division  of  CBS, 
has  introduced  Disques  CBS  in  France, 
according  to  Goddard  Lieberson,  presi- 
dent. Columbia  acquired  control  of 
Arteco,  an  independent  record  firm  in 
France,  which  currently  markets  its 
catalog  under  the  Odeon  label.  All 
products  will  be  transferred  to  the  CBS 
label. 

Bernard  Taylor,  director  general  of 
Arteco,  has  been  appointed  to  a  similar 
position  with  Disques  CBS.  Mr.  Taylor 
reports  to  Peter  de  Rougemont,  vice 
president,  European  operations,  CRI 
International. 

Columbia  Records  first  introduced 
its  label  overseas  in  May  1962  in  Eng- 
land and  Ireland.  It  now  has  agree- 
ments with  foreign  record  firms  in  Ja- 
pan, Latin  America,  Greece,  Spain,  The 
Netherlands,  Denmark,  Norway,  Swe- 
den, Finland,  Italy,  Belgium  and  Lux- 
embourg. 

Women  want  membership 
on  Canada's  BBG 

One  of  the  last  briefs  to  be  presented 
to  Premier  John  Diefenbaker  at  Otta- 
wa before  dissolution  of  the  Canadian 
Parliament  on  Feb.  6,  was  one  from 
the  National  Council  of  Women,  asking 
for  the  appointment  of  four  women  to 
the  Board  of  Broadcast  Governors. 

One  of  the  four  would  be  a  perma- 
nent member  of  the  BBG  if  the  Na- 
tional Council  of  Women's  brief  is  ac- 


cepted. The  other  three  would  be  mem- 
bers of  the  BBG  who  attend  only  the 
six  or  seven  meetings  of  the  full  15- 
member  board  held  annually. 

At  present  there  is  only  one  woman 
on  the  BBG,  Dr.  Mabel  Connell  of 
Prince  Albert,  Sask.  There  were  two 
women  members  when  the  BBG  was 
formed  in  1958.  There  are  three  per- 
manent members  of  the  BBG,  Chair- 
man Dr.  Andrew  Stewart,  Vice-Chair- 
man Carlyle  Allison  and  former  broad- 
caster Bernard  Goulet. 

The  National  Council  of  Women  rep- 
resents 700,000  members  across  Can- 
ada. 

Abroad  in  brief... 

CBS-TV  sponsor  ■  Clairol  Inc.,  Toronto, 
Ont.,  has  started  partial  sponsorship  of 
two  half-hour  afternoon  programs  on 
CBS-TV.  The  52-week  contract  started 
on  Feb.  5,  on  The  Loretta  Young  Show 
and  the  Canadian  program  Scarlett  Hill, 
both  on  five  times  weekly  basis.  Agency 
is  Foote,  Cone  &  Belding  (Canada) 
Ltd.,  Toronto. 

CKCO  joins  ABC  ■  CKCO-TV  Kitchen- 
er, Ont.,  is  first  Canadian  television  sta- 
tion to  become  an  associate  member  of 
the  Audit  Bureau  of  Circulation. 

Representative  appointed  ■  Owners  of 
WBNB-TV  St.  Thomas,  Virgin  Islands, 
and  its  new  radio  sister,  WBNB-AM, 
have  appointed  Mrs.  Fredi  Selden,  300 
E.  51st  St.,  New  York,  as  U.  S.  national 
representative.  WBNB  operates  full- 
time  on  1000  kc  with  1  kw.  New  York 
telephone  is  Plaza  9-5063. 
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What  one  office  copier  copies  anything 

PRINTED 
PENCILLED 
CRAYONED 
BALL-POINTED 
INKED 
HECTOGRAPH ED 
PHOTOSTATED 
BLUEPRINTED 
RUBBER-STAMPED 
DOODLED 
SKETCHED 
EVEN  COLORS 

onto 

WHITE  PAPER 
COLORED  PAPERS 
FILM 

WATERPROOF  NEGATIVES 
OFFSET  PLATES 
TRANSPARENCIES? 

This  new  Royfax  100  does,  exclusively! 


♦  •  *  •  • 


-Pn-JXL  TOO 


Only  Royal  McBee  offers  the  variety  of 
equipment  and  supplies  needed  to  do  all 
the  office  copying  jobs  listed  above.  And 
you  do  them  all  on  one  machine:  Royal 
McBee's  new  Royfax®  100.  It  makes  vi- 
brantly sharp  copies  either  on  snow- 
white,  or  on  any  of  five  different  colored 
papers  for  any  purpose  such  as  depart- 
mental coding.  It  makes  high-fidelity 
offset  plates;  transparency  film  for  visual 
aids,  etc.  Get  the  facts.  Other  Royfax 
models  start  as  low  as  $99.50. 
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©  1  963   ROYAL  McBEE 


SPECIALISTS  IN  BUSINESS  MACHINES 


Royal  McBee  Corporation 
Department  39CF 
850  Third  Avenue 
New  York  22,  New  York 


Please  send  me  your  booklet:  "How  to  Save  Time, 
Money  &  Trouble  — or  What's  New  in  Photo  Copiers." 

I  understand  there  is  no  obligation. 

Name  


Position. 


Company- 
Address  


City- 


_Zone_ 


-State- 


□  Please  check  here  if  you  now  own  an  office  copier. 
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WHAS  TO  JOIN  ABC  RADIO 

Is  the  sixth  50-kw  station  to  affiliate 
with  network  during  the  past  year 


WHAS  Louisville,  one  of  the  coun- 
try's best-known  radio  stations,  joins 
ABC  Radio  as  an  affiliate  on  March  4, 
Robert  R.  Pauley,  president  of  the  net- 
work, announced  last  week. 

WHAS  had  been  a  CBS  radio  affil- 
iate for  28  years  but  turned  independ- 
ent a  few  years  ago  in  protest  against 
that  network's  then-new  "Program  Con- 
solidation Plan."  Mr.  Pauley  said 
WHAS  is  the  sixth  50  kw  station  to 
join  ABC  Radio  in  less  than  a  year,  and 
he  forecast  that  within  the  next  six 
months,  three  additional  50  kw  outlets 
would  sign  up. 

The  station  operates  on  840  kc  and 
is  owned  by  WHAS  Inc.,  of  which  Vic- 
tor Sholis  is  vice  president  and  director. 
WHAS  Inc.  is  owned  by  the  Louis- 
ville Courier-Journal  and  Times.  Mr. 
Sholis  said  the  WHAS  management 
has  been  "impressed  by  the  aggressive 
manner  in  which  ABC  manages  its  ra- 
dio network."  He  added  that  the  affil- 
iation will  "enable  us  to  expand  pro- 


gram services  to  our  listeners." 

Mr.  Pauley  said  the  signing  of 
WHAS  places  ABC  Radio  "another  im- 
portant step  closer"  to  its  goal  of  a 
"balanced"  network.  He  explained  this 
to  mean  a  network  composed  of  both 
50  kw  and  smaller  stations  to  bring 
programming  to  the  widest  number  of 
people. 

Changing  hands . , 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

■  WLLH-AM-FM  Lowell-Lawrence, 
Mass.:  Sold  by  Gerald  Harrison  and 
associates  to  Arnold  S.  and  Daniel  M. 
Lerner  and  Joseph  M.  Mufson  for 
$275,000.  Buyers  own  WADK  New- 
port, R.  I.  WLLH  is  a  fulltime  station 
operating  on  1400  kc  with  500  w  day- 
time and  250  w  nighttime.  WLLH-FM 
is  on  99.5  mc  with  12.2  kw.  Broker 
was  Blackburn  &  Co. 


Victor  Sholis,  vice  president  and  di- 
rector of  WHAS  Louisville,  signs  an 
affiliation  contract  with  ABC  radio. 
Looking  on  are  James  H.  Topmiller 
Jr.  (I),  WHAS  sales  director  and  Earl 
Mullin,  ABC  vp  in  charge  of  station 
relations  for  the  radio  network. 

Kudos  for  NAB's 
public  service  school 

Praise  and  thanks  poured  into  the 
NAB  last  week  from  non-profit  organi- 
zations which  participated  in  the  asso- 
ciation's first  institute  on  public  service 
broadcasting  in  Washington  10  days 
ago  (Broadcasting,  Feb.  11). 

It  was  so  well  received  that  a  spokes- 
man for  the  Assn.  for  Professional 
Broadcasting  Education  has  asked  the 
NAB  to  promote  and  sponsor  similar 
seminars  across  the  country  in  co- 
operation with  state  associations.  Typi- 
cal of  the  comments  was  that  of  Wil- 
liam B.  Bloom  of  the  Department  of 
Agriculture  who  wrote  the  NAB:  "Each 
of  us  who  attended  came  away  with 
a  much  better  understanding  of  the 
problems  associated  with  public  service 
broadcasting." 

The  institute,  directed  by  NAB  Man- 
ager of  Public  Relations  John  M. 
Couric,  was  designed  to  help  public 
service  institutions  in  seeking  free  time 
from  commercial  stations;  to  under- 
stand the  problem  involved,  and  to  pre- 
pare spots  and  programs  for  airing. 

Louis  G.  Buttrell  of  the  National 
Foundation,  wrote  the  NAB  that  "all  of 
us  felt  it  was  an  outstanding  program. 
The   institute   was   one   of   the  best 


depth  perception: 
the  facts  a§  seen 
through  our  eyes 

Hundreds  of  satisfied  clients  in  the  past 
have  depended  on  Blackburn's  clear  analysis 
of  the  facts  on  changing  markets  before  entering 
into  a  media  transaction.  Protect  your 
investment,  too,  consult  Blackburn. 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASH.,  D.  C.         CHICAGO  ATLANTA  BEVERLY  HILLS 

ames  W.  Blackburn       H.  W.  Casaill  Clifford  B.  Marshall  Colin  M.  Selph 

ack  V.  Harm  William  B.  Ryan  Stanley  Whitaker  C.  Bennett  Larson 

eeapb  M.  SI  trick  Hub  leckson  |ohn  G.  Williams  Bank  of  America  Bld(. 

tCA  Building  333  N.  Michigan  Ava.  Gerard  F.  Hurley  9465  Wilsoire  Blvd. 

FEdaral  3-9Z70  Chicago.  Illinois  1102  Healey  Bldg.  Beverly  Hills,  Calif. 
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A  new  trade  group  is  formed  in  Washington 

ASSN.  ON  BROADCASTING  STANDARDS  DEFINES  GOALS 


planned,  best  executed  and  most  inter- 
esting programs  I  have  ever  attended. 
The  information  it  provided  for  those 
of  us  who  work  regularly  with  broad- 
casters was  invaluable."  William  Ruder, 
president  of  the  New  York  public  rela- 
tions firm  of  Ruder  &  Finn  and  prin- 
cipal speaker  at  the  institute  banquet, 
said  the  idea  "was  absolutely  superb." 

"For  the  first  time  around,  the  pub- 
lic service  institute  was  a  bell  ringer," 
wrote  Frank  X.  Kelly  of  the  American 
Legion.  "The  program  provided  much 
valuable  information  for  those  of  us 
who  are  just  becoming  involved  with  the 
broadcast  media,"  said  Rita  A.  Bunin 
of  the  American  Nurses  Assn. 

NAB  President  LeRoy  Collins  noted 
the  institute  was  one  of  many  public 
relations  projects  in  this  area  and  said 
the  NAB  would  "continue  the  momen- 
tum" started  by  the  institute  with  varied 
activities.  "We  are  pleased  that  it  was 
so  successful,"  he  said.  "We  regard  our 
continuing  liaison  with  public  service, 
charitable  and  civic  organizations  as  one 
of  the  major  areas  of  NAB  public  re- 
lations activity." 

WCBS-TV  sets  ad  rates 
for  early  morning  shows 

WCBS-TV  New  York,  which  will 
start  around-the-clock  telecasting  on 
Feb.  26,  last  week  released  information 
on  costs  to  advertisers.  Feature  films 
will  be  carried  in  the  early  morning 
period,  beginning  at  approximately 
3:30  a.m.  and  continuing  until  about 
5:45  a.m.  each  day. 

The  station  will  schedule  two  feature 
films  each  morning,  although  on  some 
weekend  mornings  there  may  be  three, 
since  sign-on  time  presently  is  5:45  a.m. 
on  weekdays  and  7:15  a.m.  on  Satur- 
days and  Sundays.  Various  forms  of 
sponsorship  are  available,  including  full 
sponsorship  of  the  complete  early  morn- 
ing period  or  a  minimum  of  1/12 
sponsorship,  which  provides  two  com- 
mercial minutes  during  each  daily  pres- 
entation. 

Twenty-four  commercial  minutes  are 
offered  each  morning. 

The  rates  to  advertisers  decline,  de- 
pending on  the  number  of  days  and 
the  percentage  of  sponsorship.  For  ex- 
ample, an  advertiser  wishing  to  buy  the 
entire  time  period,  seven  days  a  week, 
would  spend  $1,080  each  night;  four  to 
six  days,  $1,320  per  night  and  one  to 
three  days,  $1,560  per  night.  On  the 
other  hand,  an  advertiser  buying  1/12 
sponsorship,  entitling  him  to  two  com- 
mercials per  night,  would  spend  $170 
per  night  if  he  buys  one  to  three  days; 
$150  per  night  for  four  to  six  days  and 
$130  per  night  for  seven  days. 

If  completely  sold  out,  the  schedule 
will  bring  in  to  WCBS-TV  revenue 
ranging  from  approximately  $7,000  to 
$14,000  weekly. 


A  new  trade  organization,  the  Assn. 
on  Broadcasting  Standards  Inc.,  was 
formed  by  executives  from  50  regional 
radio  stations  at  a  meeting  in  Washing- 
ton Feb.  8  (Closed  Circuit,  Jan.  28). 
E.  K.  Hartenbower,  vice  president-gen- 
eral manager  of  KCMO  Kansas  City, 
is  president  of  the  new  group,  which 
plans  to  establish  Washington  offices 
with  a  full-time  executive  secretary. 

The  association's  purpose,  as  defined 
at  the  first  meeting,  is  "to  assist  the  ap- 
propriate government  authorities  and 
the  industry  in  assuring  optimum  radio 
service  for  the  people  of  the  U.  S.  and 
to  follow  the  intent  of  Congress  in  the 
Communications  Act."  Membership  has 
been  extended  to  any  am  station  "with 
a  sincere  desire  to  carry  out  this  pur- 
pose" but  the  organizers  were  represent- 
atives of  Class  III  regional  stations.  A 
spokesman  for  ABSI  said  that  its  ap- 
peal would  fall  primarily  within  that 
class  of  stations. 

The  association  will  study  am  en- 
gineering problems  and  represent  the 
industry  in  technical  matters  before  the 
FCC  and  Congress.  Two  of  the  first 
problems  facing  the  association,  and 
discussed  at  the  organizational  meeting, 


are  the  FCC's  pre-sunrise  rulemaking 
and  daytime  stations'  demands  for  6 
a.m.  to  6  p.m.  operation  and  (2)  moves 
by  clear  channel  stations  for  operation 
with  powers  in  excess  of  50  kw. 

George  Comte,  vice  president-gen- 
eral manager  of  WTMJ  Milwaukee,  was 
elected  vice  president  of  ABS.  Fred- 
erick Houwink,  vice  president-general 
manager  of  WMAL  Washington,  was 
elected  secretary  and  Andrew  Haley  of 
the  Washington  law  firm  of  Haley, 
Bader  &  Potts,  general  counsel.  Messrs. 
Hartenbower,  Comte,  Houwink  and 
Haley  make  up  the  association's  execu- 
tive committee  and  have  been  commis- 
sioned to  hire  an  executive  secretary. 
Several  names  are  being  considered  and 
a  selection  is  expected  in  the  near  fu- 
ture, it  was  announced. 

Office  Space  ■  Temporary  office  space 
for  the  association  has  been  donated 
by  WMAL  and  Mr.  Houwink  said  that 
interested  broadcasters  should  corre- 
spond with  him  at  the  station,  4461 
Connecticut  Ave.,  N.W.,  Washington  8, 
D.  C.  The  following  were  elected  di- 
rectors of  ABSI,  in  addition  to  the  mem- 
bers of  the  executive  committee: 

Lionel  F.  Baxter,  Storer  Broadcasting 


ATTRACTIVE 
WESTERN  REYS! 

Full  time  radio  station  in  attractive  far  west  market.  Land  and  building 
valued  at  $50,000.00  included  in  sale.  Making  money  on  gross  of  $70,- 
000.00-plus  and  showing  good  annual  increases.  Priced  at  $140,000.00  on 
basis  of  $40,000.00  down  and  a  payout  running  approximately  13  years. 
Another  H  &  L  Exclusive. 


Excellent  power,  daytime-only  radio  station  serving  marketing  area  of 
200,000.  Heavy  fixed  assets.  Grossing  $7-8,000.00  monthly  and  capable 
of  doing  much  better.  Priced  at  $175,000.00  with  $50,000.00  down  and 
balance  over  ten  years.  Another  H  &  L  Exclusive. 


&  ASSOCIATES,  INC. 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 


WASHINGTON,  D.  C.  CHICAGO 


Ray  V.  Hamilton 
1737  DeSates  St.,N.W. 
Executive  3-3456 


Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 


DALLAS 

Dewitt  tandis 
Joe  A.  Oswald 
John  H.  Hicks 
1511  Bryan  St, 
Riverside  8-1175 


SAN  FRANCISCO 

John  F.  Hardesty,  Pres 
Don  Searie 
111  Sutter  St. 
EXorook  2-5671 


J, 
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Co.;  Alex  Buchan,  WING  Dayton,  Ohio; 
R.  M.  Fairbanks,  WIBC  Indianapolis; 
Frederick  S.  Gilbert,  Time-Life  Stations; 
George  C.  Hatch,  KALL  Salt  Lake 
City;  W.  B.  Quarton,  WMT  Cedar 
Rapids,  Iowa;  James  Schiavone,  WWJ 
Detroit;  Lester  M.  Smith,  KJR  Seattle; 
Ben  Strouse,  WWDC  Washington;  Allen 
M.  Woodall,  WDAK  Columbus,  Ga., 
and  Jay  W.  Wright,  KGW  Portland, 
Ore. 

Mr.  Wright  was  appointed  chairman 
of  an  engineering  committee  to  work 
with  the  firm  of  Jansky  &  Bailey  Inc., 
Washington,  in  formulating  the  associ- 
ation's technical  positions  and  presenta- 
tions. In  addition,  former  FCC  com- 
missioner John  S.  Cross  was  retained 
as  a  special  engineering  consultant  to 
the  association. 

Mr.  Houwink  was  named  chairman 
of  the  finance  committee  and  directed 
to  prepare  a  budget  and  schedule  of 
membership  dues.  ABSI  will  hold  its 
second  membership  meeting  April  1  in 
Chicago  in  conjunction  with  the  NAB 
convention. 

Austin  catv  franchise 
is  second  in  2  weeks 

A  second  franchise  for  a  community 
antenna  tv  system  has  been  granted  by 
the  Austin,  Tex.,  city  council — just  two 
weeks  after  another  company,  in  which 


Share 


WSBT-TV  Takes  The 
Puzzle  Out  of  South 
Bend  TV  Buys 

Monday  thru  Sunday,  9:00  A.M.  to 
midnight,  WSBT-TV  has  49%  share  of 
the  South  Bend-Elkhart  Metro  Market!* 
WSBT-TV  carries  all  of  the  area  top  10 
shows  and  34  of  the  leading  50*  in  this 
3-station  market. 

In  addition,  WSBT-TV's  new  tower- 
power  combination  covers  areas  that  no 
other  South  Bend  station  can  reach.  Get 
the  details  from  Raymer. 
*Nov.-Dcc.  ARB. 

WSBT-TV 

SOUTH    BEND.  INDIANA 

Channel  22 

Paul  H.  Raymer,  National  Representative 
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Discount  chain  uses  simulcast  to  fight  blue  laws 


The  crowds  turned  out  on  a  Sun- 
day for  a  one  hour  simulcast  on 
WCHS-AM-TV  Charleston,  W.  Va. 
The  remote  originated  at  Heck's 
Inc.,  a  discount  house,  which  used 
the  time  to  interview  patrons  about 
a  proposed  Sunday  closing  law. 

Fred  Haddad,  president  of  the 


discount  chain,  said  he  used  the 
simulcast  "to  reach  the  greatest  pos- 
sible audience.  We  also  felt  that 
this  was  a  good  way  to  bring  our 
story  to  the  attention  of  the  legis- 
lators." Mr.  Haddad  also  gave  the 
stations  a  check  to  pay  for  equal 
time  for  proponents  of  the  blue  laws. 


Vice  President  Lyndon  Johnson's  wife 
has  an  interest,  received  a  non-exclusive 
grant  (Broadcasting,  Feb.  4). 

The  latest  successful  bidder  was  Tv 
Cable  of  Austin  Inc.,  owned  by  John 
Campbell,  operator  of  a  catv  in  Mineral 
Wells,  Tex.  Earlier,  Capital  Cable  Co. 
signed  a  contract  with  the  Austin  city 
council  to  install  a  community  tv  sys- 
tem. Capital  is  a  subsidiary  of  Midwest 
Video  Inc.,  which  operates  a  group  of 
systems  with  headquarters  in  Little 
Rock,  Ark.  (see  story,  page  46). 

LB  J  Co.,  licensee  of  KTBC-TV,  Aus- 
tin's only  tv  station,  has  an  option  to 
purchase  50%  of  Capital  Cable.  Mrs. 
Lyndon  B.  Johnson  is  the  principal  own- 
er of  LBJ  Co. 

Hartke,  Sanberg  to  speak 
at  presidents'  conference 

Sen.  Vance  Hartke  (D-Ind.)  will  be 
the  featured  speaker  at  the  NAB's  an- 
nual Conference  of  State  Broadcasters' 
Assn.  presidents  in  Washington  next 
week.  Sen.  Hartke,  a  member  of  the 
Senate  Commerce  Committee  and  its 
Communications  Subcommittee,  will 
speak  at  the  first  day  luncheon  of  the 
Feb.  26-27  conference  in  the  Shoreham 
Hotel. 

Glenn  B.  Sanberg,  executive  vice 
president  of  the  American  Society  of 
Assn.  Executives,  also  will  address  the 
state  presidents  and  other  delegates  on 
"The  Importance  of  Associations"  dur- 
ing the  second  day.  Other  portions  of 
the  program,  which  will  feature  NAB 


staff  executives  and  state  presidents, 
were  published  earlier  (Broadcasting, 
Feb.  4). 

Joseph  W.  Goodfellow,  vice  presi- 
dent and  general  manager  of  WRC- 
AM-FM-TV  and  president  of  the  Mary- 
land-D.  C.  Assn.  of  Broadcasters,  is 
chairman  of  the  conference.  Howard 
Bell,  NAB  vice  president  for  planning 
and  development,  is  conference  coordi- 
nator. 

Oklahoma  association 
plans  FCC  'seminar' 

Oklahoma  broadcasters  are  going 
back  to  school  to  learn  the  facts  of  life 
about  the  FCC  and  its  rules  and  regu- 
lations. 

The  Oklahoma  Broadcasters  Assn. 
has  scheduled  a  two-day  seminar, 
March  9-10,  in  cooperation  with  the 
U.  of  Oklahoma,  at  Norman.  Guest 
"lecturers"  will  include  Vincent  Wasi- 
lewski,  executive  vice  president  of  the 
NAB,  Kenneth  A.  Cox,  chief  of  the 
FCC  Broadcast  Bureau  who  is  await- 
ing Senate  confirmation  as  an  FCC 
commissioner,  and  Clee  Fitzgerald, 
Stillwater,  Okla.,  attorney  for  OB  A. 

Commissioner  -  designate  Cox  will 
make  the  featured  address  and  will  con- 
duct classes  on  "Introduction  to  FCC 
Rules  and  Regulations"  and  "Program 
Logging."  William  S.  Morgan,  general 
manager  of  KNOR  Norman  and  presi- 
dent-elect of  OBA,  said  the  studies  will 
be  devoted  to  federal  requirements  "that 
control  daily  operations  of  commercial 
radio  stations."  He  said  the  seminar  is 
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designed  to  give  station  managers  and 
key  personnel  a  practical,  in-depth 
understanding  of  communications  law. 

Jack  Sampson,  vice  president-general 
manager  of  KOMA  Oklahoma  City,  is 
chairman  of  the  seminar.  Because  of 
its  importance,  he  said,  broadcasters 
from  other  southwestern  states,  adver- 
tising agency  personnel  and  leading 
educators  and  students  have  been  in- 
vited to  attend. 

BFC  adopts  '63  budget 
of  $586,070  for  radio-tv 

The  Broadcasting  and  Film  Commis- 
sion of  the  National  Council  of 
Churches  has  adopted  a  1963  budget 
of  $586,070,  exclusive  of  designated 
funds  for  production.  The  BFC  works 
with  the  three  television  networks  on 
religious  programming,  and  has,  in 
addition,  three  non-network  tv  pro- 
grams, three  network  radio  programs, 
and  four  children's  tv  programs. 

Robert  C.  Currie  Jr.,  associate  execu- 
tive director  for  programs,  speaking  at 
BFC's  annual  meeting  Feb.  7-8,  said 
"The  availability  of  time  and  facilities 
for  our  broadcasts  is  something  stagger- 
ing to  behold.  Above  all  we  must  be 
prepared  to  take  bold  and  far-reaching 
steps." 


NBC  protests  its  Moscow  walking  papers 

SEEKS  HELP  FROM  STATE  DEPT.  AND  KHRUSHCHEV 


Expulsion  of  NBC  News  correspond- 
ent Russell  Jones  from  Moscow  by  the 
Soviet  government  and  an  order  to 
close  the  NBC  News  bureau  there  last 
week  brought  immediate  protest  from 
NBC  President  Robert  E.  Kintner. 

In  a  telegram  sent  Feb.  12  to  Secre- 
tary of  State  Dean  Rusk,  Mr.  Kintner 
decried  the  action  of  Soviet  authorities 
and  requested  State  Dept.  assistance  in 
re-establishing  the  bureau.  In  another 
telegram  to  Soviet  Chairman  Khrush- 
chev, Mr.  Kintner  called  the  punitive 
action  unwarranted  and  said  that  its 
effect  could  "only  be  damaging  to  rela- 
tions between  the  U.  S.  and  the  Soviet 
Union." 

Leonid  Zamyatin,  director  of  the 
Soviet  foreign  ministry's  press  depart- 
ment, who  issued  Mr.  Jones  his  walk- 
ing papers,  told  the  correspondent  the 
action  was  a  result  of  the  "anti-Soviet" 
nature  of  NBC-TV's  White  Paper  doc- 
umentaries, "The  Death  of  Stalin"  and 
"The  Rise  of  Khrushchev"  broadcast 
respectively  on  Jan.  27  and  Feb.  3. 

According  to  the  Soviet  news  agency 
"Tass,"  the  step  was  taken  in  connec- 
tion with  "a  recent  series  of  malicious 
anti-Soviet  broadcasts  by  (NBC)  which 


grossly  distorted  Soviet  reality"  and 
which  were  meant  to  "arouse  in  the 
U.  S.  population  hostility  toward  the 
Soviet  Union." 

Meanwhile,  William  R.  McAndrew, 
executive  vice  president,  NBC  News, 
announced  the  network  intends  to  con- 
tinue its  four-part  White  Paper  series 
on  Soviet  politics.  Next  program  in 
the  group  is  "Who  Goes  There? — A 
Primer  on  Communism"  to  be  broad- 
cast on  March  1.  Final  program  in  the 
series,  "Encyclopedia  of  Communism" 
will  be  shown  on  April  10  as  a  90-min- 
ute  evening  show. 

In  Washington,  the  State  Dept.  press 
officer,  Lincoln  White,  said:  "The 
United  States  government  deplores  the 
expulsion  of  NBC's  correspondent  from 
the  U.S.S.R.  The  act  is  obviously  an 
attempt  by  the  Soviet  Government  to 
exercise  indirect  censorship  on  an  Am- 
erican communications  network." 

NBC  was  not  alone  in  its  protest. 
CBS  News  President  Richard  S.  Salant 
also  voiced  concern  with  the  Soviet 
move.  In  a  cable  to  Mr.  Zamyatin, 
Mr.  Salant  said  that  CBS  News  was 
distressed  to  learn  of  the  affair  and  that 
it  represented  "a  serious  blow  to  the 


500R  combination  recorder-playback  unit 


NEW  SPOTMASTER  Rack  Mount  Cartridge  Tape  Equipment 


Engineered  for  heavy-duty  precision  programming— as  is  all  Spotmaster  equipment— the  500R  combination  recorder-playback  unit  and  the 
505R  playback  unit  are  furnished  complete  with  rack  chassis  slides  ready  to  mount  in  your  rack.  Each  unit  slides  in  and  out  of  the  rack  for 
ease  of  head  and  capstan  cleaning,  as  well  as  other  routine  maintenance.  All  connections  are  made  by  use  of  convenient  plugs  in  common 
use  in  all  broadcast  stations.  Amplifiers  and  other  components  are  conveniently  placed  for  ease  of  servicing.  The  Model  500R  is  a  complete 
recorder-playback  unit  and  mounts  in  only  7"  of  rack  space,  as  does  the  matching  playback  unit,  Model  505R.  Playback  units  may  be  mounted 
in  multiple  to  provide  complete  facilities  in  one  rack.  Plug-in  remote  control  and  cue-trip  amplifiers  for  automatic  sequential  switching  available 
as  optional  extras  on  all  playback  units.  Also  available  for  immediate  delivery,  are  the  standard  best  selling  500  and  505  compact  mono- 
phonic  units.  For  information  on  our  complete  line  of  cartridge  equipment  contact:  , 


8800  BROOKV1LLE  RD.,  SILVER 
SPRING,  MD.  JU  8-4983 


BROADCAST  ELECTRONICS 

SOLD  NATIONALLY  BY:  VISUAL  ELECTRONICS  CORP.,  356  W.  40th  St.,  N.Y.,  N.Y. 
CANADA — Northern  Electric  Co.,  Ltd.,  250  Sidney  St.,  Belleville,  Ontario 
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Another  NBC  newsman  gets  temporary  heave-ho 


Robert  Asman  (I),  producer  of  "This 
Is  NBC  News,"  and  correspondent 
Ray  Scherer  (r),  host  of  the  pro- 
Expulsion  appeared  to  be  the  key- 
note for  NBC  newsmen  last  week. 
Almost  coincidentally  to  the  expul- 
sion of  its  correspondent  from  Rus- 


gram,  look  at  the  once  full — now 
blank  film  which  arrived  from 
Pakistan  last  week. 

sia  (see  story,  page  123),  Welles 
Hangen  was  ordered  to  leave  Paki- 
stan. 

Mr.  Hangen  had  asked  Pakistan 


Foreign  Minister  Zulfiquar  Bhutto 
if  someone  had  tampered  with  3,400 
feet  of  film  the  newsman  shot  dur- 
ing an  interview  with  Pakistan  Pres- 
ident Mohammed  Ayub  Khan. 

When  the  film  arrived  in  Wash- 
ington for  use  on  This  Is  NBC  News, 
it  was  discovered  that  not  only  was 
the  film  completely  exposed,  but  the 
magnetic  sound  track  had  been 
erased. 

The  newsman,  noting  that  the 
shipment  had  been  held  up  for  two 
days  and  that  NBC  representatives 
in  Karachi  had  not  been  permitted 
to  ship  the  film  to  Washington,  com- 
plained to  Minister  Bhutto.  The 
minister  then  ordered  Mr.  Hangen 
to  leave  the  country. 

However,  the  Pakistan  govern- 
ment later  in  the  week  rescinded  the 
order,  after  Mr.  Hangen  apologized 
to  Minister  Bhutto,  and  arrange- 
ments began  for  another  interview. 

The  controversial  film  dealt  with 
the  Pakistani  position  in  negotiations 
with  India  over  the  Kashmir  dispute. 
Minister  Bhutto  reportedly  had  told 
Mr.  Hangen  earlier  that  he  feared 
President  Ayub  Khan  had  given 
away  important  Pakistani  bargaining 
points  during  the  interview. 


kind  of  free  reporting  on  which  must 
rest  the  chances  of  greater  international 
understanding."  A  copy  of  this  cable 
was  also  sent  to  Soviet  Ambassador  to 
the  U.  S.  Anatoly  Dobrynin. 

Rep.  Bob  Wilson  (R-Calif.),  chair- 
man of  the  Republican  Congressional 
Committee,  wired  President  Kennedy 
Tuesday  (Feb.  8)  his  concern  that 
NBC  had  been  ordered  out  of  the 
Soviet  Union.  "I  am  hopeful  you  will 
use  the  influence  of  your  high  office  to 
combat  this  obvious  intent  to  'manage' 
the  news,"  Rep.  Wilson  stated.  This 
was  just  one  source  of  irritation  to  NBC 
last  week.  In  Pakistan  an  interview  dis- 
appeared from  film  (story  above). 


ADVICE  AND  PROPHECY 

Better  radio  program  types 
may  return  if  buyers  found 

Don't  get  nostalgic  and  wish  back  the 
old  radio  days;  some  of  the  program- 
ming was  pretty  bad.  Radio's  better 
program  forms,  however,  may  return, 
if  advertisers  express  interest  in  them. 

The  advice  and  prophecy  was  offered 
Feb.  9  by  William  Kaland,  national  pro- 
gram manager  of  Westinghouse  Broad- 
casting, at  the  first  in  a  series  of  three 
workshops,  scheduled  by  the  New  York 
chapter  of  the  American  Women  in 
Radio  &  Television. 


Harold  Fair,  tv-radio  vice  president 
of  Bozell  &  Jacobs  Advertising,  advised 
radio  programmers  to  consider  audi- 
ence needs  and  requirements  in  pro- 
gram planning.  Advertiser  support  will 
follow,  he  added. 

A  third  panelist  at  the  "Radio .  . 
Now!"  workshop  session,  Mary  Mc- 
Kenna,  vice  president,  research  and 
sales  development,  Metromedia  Inc., 
emphasized  the  need  for  better  audi- 
ence measurement  of  radio — measure- 
ment of  "who  within  the  family  listens" 
to  various  programs. 

Later,  she  said  that  WNEW  and  six 
other  New  York  radio  stations  are  par- 
ticipating in  a  homes-by-income-bracket 
and  people-by-age-group  radio  research 
project  in  cooperation  with  The  Pulse 
Inc. 

Other  speakers  at  the  AWRT  work- 
shop (which  included  two  other  panels, 
"My  Money — Whatever  Became  of  It?" 
and  "Don't  Make  Waves")  included 
Sylvia  Dowling,  Benton  &  Bowles;  Bev- 
erly Smith,  McCann-Marschalk;  Allan 
Kalmus,  The  Kalmus  Co.;  Gerald Dick- 
ler,  attorney;  Betty  Furness,  radio-tv 
personality,  and  Margaret  James,  Brook- 
lyn review  staff,  Bureau  of  Internal 
Revenue. 

March  9  and  April  6  are  the  dates  for 
the  other  two  AWRT  panels,  which  will 
be  held,  at  10  a.m.,  at  McCann- 
Erickson  Inc.'s  offices,  485  Lexington 
Ave.,  New  York. 


CAMART  OPTICAL  FX 
UNIT  AND  PRISMS 

For  16mm  — -  35mm  —  TV  Cameras 
Live  TV,  Animation,  Motion  Pictures 


More  than  27  variations  in  optical  effects, 
montages,  and  distortions  with  expensive 
opticals.  Images  may  be  photographed  in 
still  motion  or  forward  and  reverse  rota- 
tion. 

Complete  unit  consists  of  a  four  surface 
prism,  mount  revolving  housing  and 
camera  base  assembly. 

The  Camera  Mart,  Inc. 

1845  Broadway  New  York  23.  N.  Y. 

PLaia  7-6977 


Send  for  catalog. 
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Advance  registrations  pouring  into  NAB 

FILM  EXHIBITORS  ADDING  TO  RUSH  FOR  FLOOR  SPACE 


The  "biggest  ever"  NAB  convention 
is  in  prospect  for  Chicago  March  31- 
April  3  as  advance  registration  of  dele- 
gates and  reservation  of  space  by  ex- 
hibitors is  coming  into  NAB  Washing- 
ton headquarters  in  near  record  num- 
bers. 

Adding  to  the  "big"  label  this  year  is 
the  return  of  film  exhibitors  who  are 
associate  members  of  NAB  after  an 
absence  of  several  years. 

Everett  E.  Revercomb,  NAB  secre- 
tary-treasurer and  convention  manager, 
said  that  760  broadcasters  had  pre- 
registered  as  of  last  Thursday  (Feb.  14) 
for  the  convention  in  Chicago's  Conrad 
Hilton  Hotel.  Registration  in  Wash- 
ington closes  March  18  with  early  sign- 
ing delegates  getting  preference  in  con- 
vention hotel  accommodations  and 
luncheon  and  banquet  tickets.  Also,  it 
costs  $30  to  register  in  Chicago  and 
only  $27.50  for  early  signers. 

The  engineering  exhibit  in  the  Hil- 
ton's huge  basement  showroom  already 
has  attracted  56  manufacturers  of 
broadcast  equipment,  Mr.  Revercomb 
said,  assuring  a  record  allotment  of 
floor  space.    The  1962  exhibit,  requir- 


ing 28,000  square  feet  of  floor  space, 
was  the  largest  ever  assembled,  he  said. 

Tv  program  producers  and  syndica- 
tors  will  show  their  wares  in  the  Pick- 
Congress  Hotel,  with  17  reserving  space 
to  date.  Beginning  in  1964,  the  film 
people  will  return  to  the  main  NAB 
exhibit  hall  for  the  first  time  since  1955. 
They  have  continued  to  run  their  own 
exhibits  in  conjunction  with  the  con- 
vention but  not  as  an  official  part  of 
the  NAB  show.  They  have,  however, 
maintained  hospitality  suites  over  the 
years  and  will  continue  to  do  so,  the 
NAB  said. 

Sydney  Metzger,  RCA  space  scientist, 
will  address  the  April  1  luncheon  session 
of  the  Broadcast  Engineering  Confer- 
ence, running  concurrently  with  the 
convention  and  under  the  auspices  of 
the  NAB.  Mr.  Metzger,  in  RCA's 
Astro-Electronics  Div.  at  Heightstown, 
N.J.,  was  in  charge  of  the  development 
of  radio  equipment  for  Project  Score 
and  Tiros,  the  weather  satellite. 

He  also  was  manager  of  communi- 
cations systems  for  Project  Relay,  RCA- 
built  communications  satellite  which 
now  is  in  orbit.  Speakers  for  the  April 


2  and  3  engineering  luncheons  are  ex- 
pected to  be  named  this  week. 

Both  separate  and  joint  sessions  for 
radio  and  tv  engineers  are  planned,  ac- 
cording to  George  Bartlett,  NAB  man- 
ager for  engineering.  Highlight  of  the 
conference  will  be  the  presentation  of 
the  1963  Engineering  Achievement 
Award  to  Dr.  George  R.  Town,  dean 
of  engineering  at  Iowa  State  U.  (Broad- 
casting, Feb.  4). 

Equipment  problems 
delay  W00K-TV 

WOOK-TV  (ch.  14)  Washington, 
D.C.,  the  first  television  station  pro- 
grammed primarily  for  a  Negro  audi- 
ence, was  beset  by  a  variety  of  technical 
and  ethnic  problems  last  week.  By 
week's  end,  however,  the  station  was 
hopeful  all  difficulties  would  be  cleared 
away. 

The  technical  difficulties — in  the  sta- 
tion's transmitter — prevented  WOOK- 
TV  from  meeting  its  advertised  on-air 
target  date  of  Monday,  Feb.  1 1 .  And 
by  Thursday  the  station  was  still  not 
broadcasting. 

The  ethnic  problems  involved  the 
complaints  of  prominent  Washington 
community  Negroes,  including  represen- 
tatives of  the  Urban  League  and  the 


AMST  directors  plan  Chicago  meeting  during  NAB  convention 


Members  of  the  Board  of  Direc- 
tors and  the  staff  of  the  Assn.  of 
Maximum  Service  Telecasters  Inc. 
met  at  New  Orleans  on  Feb.  8.  Plans 
were  made  for  the  annual  member- 
ship meeting,  which  will  be  held  in 
Chicago  at  9:30  a.m.  on  Sunday 
morning,  March  31,  at  the  Conrad 
Hilton  Hotel.  Present  at  the  meeting 
were  (1.  to  r.,  front  row) :  Lester  W. 
Lindow,  executive  director,  AMST; 
John  H.  DeWitt,  president,  WSM-TV 
Nashville;  Lawrence  H.  Rogers  II, 
executive  vice  president,  Taft  Broad- 
casting Stations,  Cincinnati;  Jack 
Harris,  president  of  AMST  and  vice 


president  of  KPRC-TV  Houston; 
Charles  H.  Crutchfield,  president, 
Jefferson  Standard  Broadcasting  Co., 
Charlotte,  N.C.;  C.  Wrede  Peters- 
meyer,  president,  Corinthian  Broad- 
casting Corp.,  New  York;  Harold  V. 
Hough,  vice  president,  WBAP-TV 
Fort  Worth;  (second  row)  James  M. 
Moroney  Jr.,  vice  president,  WFAA- 
TV  Dallas;  Harold  C.  Stuart,  presi- 
dent, KVOO-TV  Tulsa,  Okla.;  Roger 
W.  Clipp,  vice  president,  Triangle 
Stations,  Philadelphia;  Edgar  F. 
Czarra  Jr.,  Covington  &  Burling, 
Washington;  Carter  M.  Parham, 
president,  WDEF-TV  Chattanooga; 


C.  Howard  Lane,  president,  KOIN- 
TV  Portland,  Ore.;  Ernest  W.  Jennes, 
Covington  &  Burling,  Washington; 
Howard  T.  Head,  A.  D.  Ring  & 
Assoc.,  Washington;  A.  Louis  Read, 
executive  vice  president,  WDSU-TV 
New  Orleans;  Ward  L.  Quaal,  execu- 
tive vice  president,  WGN-TV  Chi- 
cago; Joseph  B.  Epperson,  engineer- 
ing vice  president,  Scripps-Howard 
Broadcasting  Co.,  Cleveland;  D.  L. 
Provost,  vice  president,  The  Hearst 
Corp.,  New  York;  Carl  J.  Meyers, 
vice  president,  WGN-TV  Chicago; 
Edgar  B.  Stern  Jr.,  president,  WDSU- 
TV  New  Orleans. 


BROADCASTING,  February  18,  1963 


125 


Bishop  Sheen  proposes  a  'Science  Sunday' 

TELLS  WASHINGTON  MEDIA  GROUP  TO  PUSH  THE  IDEA 


A  Science  Sunday,  a  re-awakening 
of  love  of  country  and  using  television 
to  educate  the  world,  were  offered  to 
the  Catholic  Apostolate  of  Mass  Media, 
as  contributions  the  group  could  make 
to  the  media. 

The  ideas  came  from  Bishop  Fulton 
J.  Sheen  of  New  York,  National  Direc- 
tor of  the  Society  for  the  Propagation 
of  the  Faith,  at  the  second  annual 
CAMM  Communion  breakfast  in 
Washington,  Feb.  10. 

Bishop  Sheen  likened  radio  and  tele- 
vision to  the  Old  and  New  Testaments, 
respectively,  and  referred  to  television 
of  today  as  the  Roman  roads  were  to 
the  spread  of  Christianity  in  the  early 
centuries — "a  means  of  prolonging  The 
Word." 


National  Assn.  for  the  Advancement  of 
Colored  People,  that  the  new  tv  station 
would  carry  the  segregation  problem  to 
the  airwaves. 

The  Negro  leaders,  who  said  they 
feared  the  station  would  show  the  Negro 
"in  the  tap-dancing,  shouting  type  of 
program"  followed  in  Negro  radio  pro- 
gramming, carried  their  protest  in  per- 
son to  FCC  Chairman  Newton  N. 
Minow. 

At  a  meeting  in  the  chairman's  office 
Tuesday,  which  was  also  attended  by 
Commissioner  Robert  E.  Lee,  the  lead- 
ers said  they  shouldn't  be  forced  to 
rely  on  segregated  stations  for  Negro 
representation  on  television. 

National  Problem  ■  They  also  made 
it  clear  they  weren't  concerned  only 
with  WOOK-TV.  They  said  they  con- 
sidered the  problem  to  be  national. 

The  chairman  reportedly  told  them 


The  idea  for  a  Science  Sunday,  the 
Bishop  explained,  is  to  publicly  thank 
God  for  "these  great  blessings  of  our 
technical,  material  civilization." 

The  second  suggestion  of  piety  was 
offered  with  particular  relationship  to 
patriotism.  Bishop  Sheen  asked  in 
rhetoric,  "Why  is  it  that  we  do  not  have 
in  our  national  media  anything  that 
awakens  a  strong  love  of  this  great 
country  of  ours?  .  .  .  Can  it  be  that  we 
are  united  more  when  there  is  a  hate 
outside  than  by  a  love  inside?" 

He  asked  for  a  national  program  to 
remind  us  of  "our  history,  our  liberties, 
our  rights  and  our  great  heroes." 

He  suggested  tv's  use  in  helping  edu- 
cate the  world,  "Because  we  do  not 
always  bring  in  through  mass  media 


that  if  they  wanted  to  raise  the  question 
nationally,  they  could  request  the  com- 
mission to  institute  an  appropriate  rule- 
making. Regarding  WOOK-TV,  he 
suggested  they  discuss  the  matter  direct- 
ly with  station  management. 

The  Negro  leaders  took  his  advice 
and  met  with  Richard  Eaton,  president 
of  United  Broadcasting  Co.,  licensee  of 
WOOK-TV — and  reportedly,  got  some 
satisfaction.  Mr.  Eaton  sought  to  assure 
them  that  the  station  would  not  program 
anything  "distasteful"  to  them. 

Moreover,  John  Panagos,  vice  presi- 
dent of  UBC,  said  Mr.  Eaton  and  the 
Negro  leaders  have  agreed  to  "sit  down 
every  five  or  six  weeks  to  see  if  any- 
thing on  the  station  was  distasteful." 

Although  the  technical  problems  were 
still  unsolved  as  of  Thursday,  Mr. 
Panagos  said  it  was  "hoped"  the  station 
would  be  able  to  get  on  the  air  with  its 
premier  program — a  five-hour  "musi- 
cal extravaganza" — by  Friday  or  Satur- 
day (Feb.  15  or  16). 

Staying  in  touch 

is  media  responsibility 

Gene  Wilkey,  vice  president  and  gen- 
eral manager,  KMOX-TV  St.  Louis, 
last  week  called  on  mass  media  to 
keep  in  touch  with  the  people  of 
America  as  well  as  with  developments 
and  new  trends  abroad. 

Mr.  Wilkey  spoke  to  the  St.  Louis 
Rotary  Club  on  Feb.  14.  In  his  talk, 
Mr.  Wilkey  reviewed  current  "chal- 
lenges" in  communication. 

One,  he  said,  is  an  obligation  of 
mass  communications  media  to  act  as 
a  "receiver"  to  watch  and  listen  to 
what's  going  on  in  the  world. 

Another  challenge  is  the  necessity 
of  "remaining  free,"  he  said  noting 


the  best  influences." 

The  bishop  concluded  his  talk  by 
reminding  CAMM  members  that 
America  "is  on  the  kind  of  a  way  of  the 
Cross — carrying  the  burden  of  a  starv- 
ing, hungry  world.  And  the  long  arm  of 
Providence  is  reaching  out  to  the  shoul- 
ders of  the  United  States  and  saying, 
'Take  that  burden.  Carry  it!  Bear  it! 
Bear  it  in  a  way  that  is  morally  respon- 
sible.' 

"And  we  may  take  it  up,  for  we  are 
carrying  a  nobler  burden  than  we  know, 
we  are  carrying  even  a  greater  burden 
than  we  deserve." 

Bishop  Sheen  was  introduced  by 
FCC  Chairman  Newton  Minow,  who 
referred  to  the  speaker  as  one  who  has 
"truly  irrigated  the  wasteland."  Chair- 
man Minow  was  introduced  by  Robert 
E.  Lee,  FCC  commissioner  and  CAMM 
president. 

Vincent  Wasilewski,  NAB,  was 
named  chairman  of  the  program  com- 


the  current  relationship  of  government 
and  broadcasting  and  suggesting  that 
inevitable  effects  of  increased  govern- 
ment regulation  could  be  an  "increas- 
ing uniformity." 

Mr.  Wilkey  also  warned  that  a  chal- 
lenge presents  itself  to  mass  communi- 
cations media  in  pressing  toward  "high- 
er cultural  ground"  by  raising  sights  at 
a  rate  that  doesn't  outdistance  the  ca- 
pacity of  people  served.  Thus,  a  com- 
panion challenge  is  for  the  mass  com- 
munications media  in  the  U.  S.  "to  stay 
popular ...  to  keep  in  touch  with  the 
public."  By  accepting  what  is  the  pop- 
ular regard  for  entertainment  on  tv  or 
in  newspapers,  media  then  won't  as- 
sume "a  complete  intellectual  collapse 
is  just  around  the  corner." 

Communication,  response 
sought  in  Chicago  survey 

WBBM-TV  Chicago  is  conducting  a 
survey  to  evaluate  its  ability  to  "com- 
municate to  specific  parts  of  its  audi- 
ence and  get  a  significant  response." 
During  a  recent  half  hour  of  the  sta- 
tion's Late  Show,  devoted  to  films  of 
Chicago's  transportation  facilities,  view- 
ers were  asked  questions  about  their 
personal  transportation  problems. 

Prior  to  the  show,  ballots  with  vari- 
ous transportation  questions  were  print- 
ed in  four  Chicago  newspapers  and 
other  ballots  distributed  to  commuters. 
Ten  of  these  printed  questions  were 
asked  during  the  program  so  viewers 
had  to  watch  the  show  to  answer  prop- 
erly. 

WBBM-TV  has  given  the  returned 
ballots  to  psychologist,  Dr.  Gary  Stein- 
er.  He  will  feed  their  results  to  com- 
puters to  ascertain  viewer  habits  and  a 
public  analysis  of  commuting  problems. 


KMPC  spots  on  KGBS 

It's  not  very  often  that  one 
radio  station  buys  time  on  an- 
other radio  station  in  its  own 
home  town,  or  that  the  other  sta- 
tion will  agree  to  sell  time  to  a 
rival  who  wants  to  woo  its  lis- 
teners. But  it  has  happened — and 
in  the  highly  competitive  com- 
munity of  Los  Angeles,  where 
KMPC,  which  broadcasts  around 
the  clock,  is  using  announcements 
on  KGBS,  a  daytime  station,  to 
invite  KGBS  listeners  to  switch 
to  KMPC  after  KGBS  signs  off. 

The  deal  was  set  by  Loyd  C. 
Sigmon,  executive  vice  president 
of  KMPC,  and  Wendell  B.  Camp- 
bell, vice  president  and  general 
manager    of  KGBS. 
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At  CAMM  breakfast  (I  to  r):  FCC 
Commissioner  Robert  E.  Lee,  CAMM 
president;  Rev.  Leonard  F.  Hurley, 

mittee  which  also  includes  Joseph  E. 
Baudino,  Westinghouse  Broadcasting 
Co.,  and  Thomas  H.  Wall,  Dow, 
Lohnes  &  Albertson. 


The  FCC's  Omaha  tv  probe  is  just 
another  step  along  the  road  toward 
"advertising  1980"  when  businessmen 
may  have  to  get  together  to  find  ways 
to  have  advertising  made  legal  once 
more.  This  was  the  warning  sounded 
by  Lee  Fondren,  station  manager-sales 
director,  KLZ  Denver,  in  a  talk  Tues- 
day before  the  Broadcast  Advertising 
Club  of  Chicago. 

The  present  trend  not  only  by  the 
FCC  but  also  by  other  government 
agencies  and  Congress  itself,  Mr.  Fon- 
dren cautioned,  would  seem  to  indicate 
that  by  1980  there  will  be  no  advertis- 
ing at  all.  By  that  date  it  would  appear 
all  advertising  will  have  been  elimi- 
nated through  progressive  lawmaking 
and  regulating  "in  the  public  interest." 
Program  control  and  advertising  con- 
trol go  hand  in  hand,  he  indicated. 

Mr.  Fondren  first  warned  of  this 
trend  in  his  talks  under  the  same  title 
of  "Advertising  1980"  while  he  was 
president  of  the  Advertising  Assn.  of 
the  West  in  1961-62. 

Speaking  as  though  he  were  in  1980 
and  reminiscing,  Mr.  Fondren  "re- 
called" how  broadcasters  went  along 
with  government  suggestions  to  clean 
up  programs  and  air  more  and  more 
noncommercial  features  "until  one  day 
the  balance  was  lost.  Between  the  in- 
creasing demands  for  more  and  more 
free  time  for  culture  and  the  pressure 
to  reduce  the  number  of  commercials 
on  the  air,  there  wasn't  enough  money 
from  commercial  time  left  to  support 
the  good  education  features." 

Still  recalling  in  "1980,"  Mr.  Fon- 
dren said  that  "most  of  us  failed  to 


moderator  of  the  apostolate;  Bishop 
Fulton  J.  Sheen,  and  FCC  Chairman 
Newton  N.  Minow. 

The  breakfast  and  speech  were  car- 
ried live  on  WTTG  (TV)  Washington 
and  was  re-broadcast  yesterday  (Feb. 
17)  on  WNEW-TV  New  York. 


see  in  these  developments  the  foretell- 
ing of  things  to  come  for  all  mass 
media."  If  total  destruction  of  advertis- 
ing "as  we  knew  it"  was  not  the  goal, 
he  continued,  "then  whittling  away  at 
its  foundations  must  have  been." 

Getting  back  into  1963,  Mr.  Fondren 
emphasized  that  the  only  way  to  stop 
the  trend  is  to  tell  the  truth  about  ad- 
vertising to  congressmen  and  senators 
"when  you  find  the  time  and  place"  to 
do  so. 

Tv  information  shows 
now  in  3rd,  'active'  stage 

Television  informational  program- 
ming has  entered  a  "third  stage"  in  its 
development  and  advertisers  are  show- 
ing their  confidence  with  sponsorship. 

John  Karol,  CBS-TV  vice  president, 
outlined  the  changes  in  what  he  calls 
"non-fictional"  programs  in  a  speech 
Feb.  12  before  the  Advertising  Club  of 
Terre  Haute. 

Mr.  Karol  noted  the  list  of  adver- 
tisers backing  CBS-TV  information  and 
news  programs  and  commented,  "more 
and  more  advertisers  are  becoming  in- 
creasingly aware  of  the  fact  that  non- 
fiction  programs  cannot  only  be  as 
compatible  as  any  other  type  but  can 
also  bring  many  corollary  values  of 
public  awareness  and  goodwill  to  the 
sponsoring  company." 

The  three-stage  development  of  news- 
information  on  tv  as  depicted  by  Mr. 
Karol:  In  tv's  early  years,  news  was 
reported  as  a  "kind  of  illustrated  slide 
lecture"  (and  in  many  instances  still 
is),  a  second  stage  was  entered  with 


the  Great  Debates  of  1960  and  the 
addition  of  "non-fiction"  programming 
as  a  permanent  part  of  prime  night- 
time schedules  on  the  networks,  and  a 
third  stage  which  he  describes  as  a 
"product  revolution." 

Mr.  Karol  said  the  essence  of  the  new 
stage  is  a  shift  to  an  "active,  aggressive 
search  for  new  forms  of  non-fiction 
programming."  Examples,  he  said^ 
would  include  the  White  House  tour 
on  tv  that  "created"  a  non-fiction 
broadcast  using  the  presence  of  the  tv 
camera  and  such  programming  as  the 
five-part  treatment  of  the  American 
economy  {Money  Talks). 

Media  reports... 

Awards  given  ■  The  Ail-American  Con- 
ference to  Combat  Communism  has 
given  1962  Vigilant  Patriot  Recognition 
Awards  to  WRCV-TV  Philadelphia; 
ABC-TV;  Mutual  Broadcasting  Co.; 
WONE  Dayton,  Ohio,  and  WAEB  Al- 
lentown,  Pa.  The  awards,  given  for 
outstanding  service  in  informing  the 
public  about  the  threat  of  communism, 
will  be  presented  at  ceremonies  in 
Washington,  D.  C,  on  May  11. 

New  Texas  fm  ■  KLUE-FM  Longview,. 
Tex.,  will  begin  operations  Feb.  24  on. 
105.7  mc  with  6.2  kw.  The  new  fm, 
companion  station  of  KLUE  Longview, 
is  owned  by  Radio  Longview  Inc.,  the 
stockholders  of  which  also  own  KMHT 
Marshall,  Tex.  KLUE-FM  will  operate 
from  6:30  a.m.  to  11  p.m.  and  will  carry 
news  programs  from  MBS  and  the 
Texas  State  Network. 

KNX  agency  ■  KNX  Los  Angeles/CBS 
Radio  Pacific  Network  has  appointed 
Davis,  Johnson,  Mogul  &  Colombatto 
Inc.,  Los  Angeles  its  advertising  agency. 

New  WNEM-TV  studios  ■  WNEM-TV 
Saginaw-Bay  City-Flint,  Mich.,  dedi- 
cated its  new  studios  and  sales  offices 
Feb.  8  in  the  Pick  Durant  Hotel  at 
Flint.  Phone:  CE  5-3555.  Saginaw- 
Bay  City  offices  and  studios  continue 
at  5700  Becker  Rd.,  Saginaw.  Phone: 
PL  5-8191. 

Baseball  chatter  ■  WLIB  New  York,. 
Negro-oriented  radio  station,  will  start 
broadcasting  interviews  with  Negro 
baseball  players  on  March  1.  WLIB 
will  carry  the  interviews,  taped  at  vari- 
ous training  camps  in  Florida,  twice  a 
day.  Sportscaster  Cliff  Evans  has  sched- 
uled talks  with  37  Negro  players  on 
20  major  league  teams. 

BPA  agency  ■  Infoplan,  public  rela- 
tions service  of  Interpublic  Inc.,  New 
York,  will  serve  as  volunteer  publicity 
agency  for  the  Broadcasters'  Promotion 
Assn.  for  1963.  Steve  Libby,  manager 
of  Infoplan's  tv  program  publicity  de- 
partment, will  be  press  representative- 
for  the  BPA  account. 


Advertising  1980:  will  it  be  legal  then? 

FONDREN  WARNS  AGAINST  ANTI-ADVERTISING  TRENDS 
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  EQUIPMENT  &  ENGINEERING 

SYNCOM  GOES  UP-BUT  DOESN'T  WORK 

NASA  baffled  as  to  reason  for  the  malfunction 


There's  a  Syncom  in  space,  but  it's 
not  talking.  Or  at  least  it  ceased  op- 
erating about  five  hours  after  it  was  in- 
jected into  the  first  of  a  two-step  orbit 
and  as  of  Thursday  night  the  commun- 
ications satellite  was  still  voiceless. 

The  so-called  stationary  satellite  was 
launched  successfully  in  the  first  half- 
hour  of  Thursday  morning.  At  6  a.m., 
a  small  rocket  inside  the  satellite  was 
fired  to  stabilize  Syncom  into  a  22,300 
mile  high  equatorial  orbit  over  the 
Atlantic  Ocean.  It  was  at  this  point  that 
communication  was  lost. 

Late  Thursday,  National  Aeronautics 
&  Space  Administration  officials  ac- 
knowledged they  were  baffled  as  to  the 
cause  of  the  malfunction.  Since  telem- 
etry had  ceased,  there  was  no  way  to 
determine  whether  the  satellite  was  in 
the  proper  orbit  or  not  (it's  too  small 
for  ordinary  radar  to  locate).  There 
was  speculation,  also,  that  the  satellite 
perhaps  was  correctly  in  orbit  but  its 
attitude  (position  in  relation  to  the 
earth)  was  wrong.  This  would  place 
the  transmitting  antenna  in  a  position 
facing  away  from  earth. 

Syncom,  an  acronym  for  synchron- 
ous communications,  is  the  latest  in  a 
series  of  space  communications  experi- 
ments undertaken  by  the  federal  space 
agency.  It  is  also  considered  the  ulti- 
mate, since  its  assigned  orbit  would 
cause  it  to  revolve  around  the  earth  ex- 
actly in  time  with  the  earth's  rotation. 
To  a  person  on  earth  this  would  make 
it  appear  to  hover  over  the  same  point 
continuously.  To  cover  90%  of  the 
world,  only  three  Syncoms  would  be 
required;  communication  satellites  in 
lower  orbits  would  require  30-40  satel- 
lites to  maintain  continuous  operation. 

The  86-pound  Syncom  was  built  for 
NASA  by  Hughes  Aircraft  Co.   It  is 


the  fourth  space  relay  unit  to  be 
launched.  The  first  was  the  Echo  bal- 
loon, considered  a  passive  relay  since 
radio  signals  are  reflected  from  its  100- 
ft.  surface;  the  others,  all  active  relays, 
were  Telstar,  built  by  AT&T  which  paid 
for  its  launching,  and  Relay,  built  for 
NASA  by  RCA. 

Radio,  tv  set  sales 
report  banner  '62 

The  best  year  since  1956  in  the  sale 
of  tv  receivers — and  a  record  year  in 
radio  sales — were  reported  last  week  by 
Electronic  Industries  Assn.  in  announc- 
ing distributor  sales  and  production  fig- 
ures for  tv  and  radio  for  the  1 2  months 
of  1962. 

Output  of  tv  receivers  at  the  manu- 
facturer level  was  the  highest  since 
1956.  Radio  production  fell  just  short 
of  the  record  peak  set  15  years  ago. 

In  December,  distributor  sales  of  ra- 
dios to  retailers  reached  1,587,590,  the 
record  month  for  last  year.  Television 
sales  for  the  final  month  of  1962  totaled 
635,973,  the  year's  second  highest 
month. 

Sales  and  production  figures  for 
1962: 

DISTRIBUTOR  SALES 
Television  Radio 

(No.  (No, 
Period  Totals  uhf )  Totals  fm) 
1962    6,301,340       —       11,757,093*  — 

1961  5,774,561        —       11,225,010  — 

PRODUCTION 

1962  6,471,160  598,446  19,161,906**  1,227,081 
1961    6,177,797    370,977    17,373,846  915,297 

*Exeluding  auto  radio  sales. 
"Includes  7,249,857   auto  radios  in  1962 
compared  to  5,568,345  in  1961. 

Uhf  mobile  measurements 
announced  by  FCC 

A  report  on  the  mobile  field  strength 
measurements  made  by  FCC  engineers 
during  the  uhf  test  in  New  York  City 
last  year  was  made  public  by  the  com- 
mission last  week. 

The  measurements  show,  Daniel  B. 
Hutton,  FCC  engineer  in  charge  of  the 
mobile  surveys,  says,  that  television  sig- 
nal strength  drops  faster  with  distance 
on  uhf  than  it  does  on  vhf;  that  where 
signals  are  weak,  uhf  is  less  subject  to 
man-made  noise  than  vhf;  that  high  vhf- 
band  signal  variations  resemble  uhf  va- 
riations more  than  they  do  low  vhf-band 
variations;  that  the  difference  between 
winter  and  summer  propagation  of  tv 
signals  on  either  vhf  or  uhf  on  the  av- 


erage is  less  than  plus  or  minus  1  db. 

Included  are  measurements  taken 
from  a  ch.  77  translator,  installed  on 
the  George  Washington  Bridge  by  Adler 
Electronics  Inc.  The  translator,  which 
rebroadcast  the  ch.  31  uhf  signals  re- 
ceived from  the  Empire  State  Bldg., 
operated  with  a  visual  peak  power  of 
approximately  1.65  kw,  using  16  stacked 
dipoles  with  a  reflector.  The  translator 
signals  were  received  for  measurement 
as  far  as  20  miles  from  the  bridge,  Mr. 
Hutton  says. 

The  document  is  Research  Division 
Report  No.  R-6302  and  is  entitled: 
"Report  on  Mobile  Field  Strength  Meas- 
urements, New  York  City  uhf-tv  proj- 
ect." 

Demodulator  success 
likened  to  crystal  set 

A  major  breakthrough  in  laser  tech- 
nology was  announced  last  week  with 
the  development  a  laser  demodulator 
by  the  National  Engineering  Science 
Co.  and  Douglas  Aircraft  Co.  The 
demodulator  is  the  element  of  a  re- 
ceiver that  strips  off  the  intelligence  im- 
pressed on  the  carrier  frequency. 

Instead  of  radio  frequencies,  lasers 
use  "coherent"  light  beams  and  are  said 
to  be  capable  in  principle  of  carrying 
100  million  television  programs  on  one 
pencil-thick  laser  beam.  The  demodula- 
tor development  has  been  likened  to 
the  introduction  of  the  crystal  set  in 
the  early  days  of  radio  broadcasting. 

RCA  makes  transistor  advance 

A  new  semiconductor  device,  capable 
of  amplifying  electric  voltages  in  a  man- 
ner analogous  to  a  pentode  vacuum 
tube,  has  been  developed  by  RCA. 

Called  a  metal  oxide  semiconductor 
transistor,  it  is  made  of  silicon  and 
should  make  possible,  Dr.  James  Hil- 
lier,  RCA  Labs,  vice  president,  said, 
portable,  battery-operated,  high  speed 
computers;  lightweight,  high  perform- 
ance communications  systems,  and  a 
new  generation  of  tactical  and  indus- 
trial equipment.  The  new  solid-state 
element  is  the  result  of  a  two-year 
research  effort  sponsored  jointly  by  the 
U.  S.  Air  Force  and  RCA. 

Technical  topics... 

New  Sony  office  ■  Sony  Corp.  of  Amer- 
ica opened  new  executive  offices  on 
Feb.  11  at  580  Fifth  Ave.,  New  York. 
Among  the  departments  in  the  new 
offices  are  sales,  advertising  and  ac- 
counting. Warehousing  and  service  fa- 
cilities will  continue  at  Sony's  old 
offices  at  514  Broadway,  New  York. 


RCA  set  sales  up 

Record  January  sales  of  home 
instruments  were  announced  by 
RCA  Sales  Corp.  last  week.  Dollar 
volume  in  the  home  instrument 
category,  up  23%  over  the  same 
month  a  year  ago,  was  led  by  a 
45%  increase  in  sales  of  color 
television  equipment. 

Combined  sales  of  color  and 
black-and-white  tv  sets  were  28% 
ahead  of  January  1962. 

Radio  sales  for  the  first  month 
were  up  10%  with  fm/am  and 
fm  receivers  setting  new  records. 
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BROADCAST  ADVERTISING 

James  R.  Aider- 
dice,  vp  in  charge  of 
account  services  for 
Jack  Wyatt  Co.,  Dal- 
las-New York  adver- 
tising and  pr  firm, 
elected  executive  vp. 
He  will  supervise  all 
creative  activities, 
graphic  arts,  public 
relations  and  client  services  for  com- 
pany. Prior  to  joining  Wyatt  in  March 
1961  as  account  supervisor,  Mr.  Aider- 
dice  served  as  international  advertising 
manager  for  Collins  Radio  Co. 

William  G.  Ohmey,  executive  vp  of 
Beecham  Products  Inc.  (Brylcreem), 
Clifton,  N.  J.,  has  resigned  and  will 
announce  his  future  plans  shortly.  Mr. 
Ohmey  was  active  in  planning  Beech- 
am's  advertising  program,  which  is  in- 
volved heavily  in  television. 

Ernest  J.  Hodges,  senior  vp  of  Guild, 
Bascom  &  Bonfigli,  San  Francisco,  has 
been  given  roving  assignment  to  agen- 
cy's New  York,  Hollywood  and  Seattle 
offices,  as  part  of  move  toward  decen- 
tralization of  agency's  services.  Mr. 
Hodges,  who  has  been  supervisor  of 


Ralston  and  Foremost  Dairy  accounts, 
will  be  spending  extended  periods  in 
Hollywood  and  New  York. 

Compton  S.  Jones,  veteran  Washing- 
ton advertising  executive,  has  estab- 
lished his  own  firm.  Compton  Jones 
Assoc.,  in  Bethesda,  Md.  Until  recently 
executive  vp  of  S.  G.  Stackig  Inc.,  Mr. 
Jones  previously  was  with  Ketchum, 
MacLeod  &  Grove  and  J.  Walter 
Thompson  in  Washington.  New  firm 
will  offer  marketing  services  to  techni- 
cal companies  and  has  retained  repre- 
sentatives in  both  New  York  and  Los 
Angeles. 


Martin  Ryan,  direc- 
tor of  market  plan- 
ning at  North  Adv., 
Chicago,  promoted  to 
media  director  of  that 
office.  Mr.  Ryan  will 
report  to  Reggie 
Schuebel,  vp  in  charge 
of  radio-tv  in  North's 
New  York  office. 


Frank  J.  Harvey,  manager  of  adver- 
tising controls  for  General  Foods 
Corp.,  named  chairman  of  advertising 
administrative  control  committee  of 
Assn.   of  National  Advertisers.  Mr. 


Mr.  Benito 


Harvey  succeeds  Raymond  E.  Wilson, 

administrative  assistant  for  advertising 
and  sales  promotion  of  Shell  Oil  Co. 

Louis  Benito,  pres- 
ident of  Louis  Benito 
Adv.,  Tampa,  Fla., 
elected  chairman  of 
board  of  governors 
for  Southeast  Council 
of  American  Assn.  of 
Advertising  Agencies. 
He  succeeds  Howard 
G.  Axelberg  of  At- 
lanta. Other  officers  elected:  Elliott 
Hall,  Lowe  &  Hall  Adv.,  Greenville, 
S.  C,  vice  chairman;  and  Montague  L. 
Boyd  Jr.,  D'Arcy  Adv.,  Atlanta,  secre- 
tary-treasurer. 

F.  Michael  Carroll,  formerly  with 
Compton  Adv.,  Chicago,  joins  Earle 
Ludgin  &  Co.,  that  city,  as  account 
supervisor. 

John  E.  Brady,  former  senior  mar- 
keting executive  at  Pepsodent  Div.  of 
Lever  Bros.,  New  York,  joins  Papert, 
Koenig,  Lois  Inc.,  that  city,  as  super- 
visor on  National  Airlines  account. 

J.  Williams  D.  Wright,  formerly  with 
Van  Sant-Dugdale  Co.,  Baltimore,  joins 


MODEL  T  C  A3 

CAMERA  AMPLIFIER 


Model  TCA3  is  a  compact,  completely  transistorized  camera  amplifier  that 
replaces  vacuum  tube  preamplifiers  now  used  in  all  image  orthicon  cam- 
eras. The  TCA3  quickly  mounts  within  available  space  in  camera  .  .  . 
vacuum  tube  amplifier  need  not  be  permanently  disabled. 

Operating  voltage  is  obtained  from  285-volt  source  within  camera  and  is 
regulated  within  the  TCA3.  A  built-in  protective  device  protects  unit  if 
high-voltage  blocking  capacitor  at  the  image  orthicon  anode  short  circuits. 
Signal  connectors  are  BNC  type,  as  well  as  solder-terminals.  Dimensions: 
y/i  x  3%  x  P/4  inches. 

The  TCA3  has  been  fully  on-the-air  tested  for  over  a  year.  It  is  factory 
guaranteed  to  give  years  of  completely  trouble-free  service  and  is  priced 
below  all  present  vacuum  tube  models. 

Your  inquiries  for  additional  information  will  receive  our  prompt  attention. 


OTHER  FEATURES  ARE: 


•  STREAKING  CONTROL 

•  HIGH  FREQUENCY  PEAKING  CONTROL 

•  600  LINE  DEFINITION 

•  NONMICROPHONIC  NO  HUM 

•  PROVISION  FOR  HORIZONTAL  SHADING  THRU  PRESENT  CAMERA  SHAD 
ING  CONTROL 

•  SIGNAL  TO  NOISE  BETTER  THAN  VACUUM  TUBE  AMPLIFIERS 

•  GAIN  AND  FREQUENCY  RESPONSE  EQUAL  TO  PRESENT  VACUUM  TUBE 
MODELS 

•  SECOND  OUTPUT  TO  FEED  CAMERA  VIEW-FINDER 

•  OUTPUTS  TERMINATED  TO  MATCH  5]  OHM  CAMERA  CABLE,  WITH  0  4 
VOLTS  PEAK  TO  PEAK  INTO  CABLE  AND  0.8  VOLTS  PEAK  TO  PEAK  INTO 

.VIEW-FINDER  FROM  51  OHM  SOURCE 


0 


NOTE:    SEE  THE  TCA3  AT  BOOTH  3E  AT  THE  NAB  CONVENTION 

INTERNATIONAL      NUCLEAR  CORPORATION 

608  NORRIS  AVE.    •    NASHVILLE  4,  TENNESSEE 
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Dallas  reps  elect  new  officers 


The  Broadcast  Representatives 
Assn.  of  Dallas  goes  into  its  second 
year  with  a  new  slate  of  officers. 
Clyde  Melville  (standing-r),  presi- 
dent of  the  Clyde  Melville  Co.,  will 
serve  as  president.  Other  officers 
include  (seated  left  to  right)  Robert 
Dalchau,  H-R  Representatives,  sec- 
retary; Steve  Beard,  The  Blair  Co., 


member  of  board  of  directors;  and 
Frank  Carter,  John  Blair  &  Co.,  vice 
president.  Standing  (1-r)  are  Barney 
Broiles,  Edward  Petry  &  Co.,  mem- 
ber of  board  of  directors;  David 
Rutledge  (past  president),  The  Katz 
Agency,  member  of  board  of  direc- 
tors; Tom  Murphy,  The  Boiling  Co., 
treasurer;  and  Mr.  Melville. 


N.  W.  Ayer  &  Son,  Philadelphia,  as 
account  executive. 

Willis  J.  Davis,  since  1955  with  tv- 
radio  commercial  production  and  crea- 
tive staffs  of  Needham,  Louis  &  Brorby, 
Chicago,  promoted  to  executive  pro- 
ducer of  agency.  Mr.  Davis  also  be- 
comes officer  of  company  in  his  new 
position. 

Newton  Frank,  for- 
mer group  research 
manager  for  house- 
hold products  division 
of  Colgate-Palmolive 
Co.,  New  York,  joins 
Fuller  &  Smith  & 
Ross,  that  city,  as 
senior  project  direc- 
tor. 


Mr.  Frank 


Raymond  M.  Anrig,  former  vp  and 
account  executive  at  Charles  W.  Hoyt 
Co.,  New  York  advertising  agency, 
joins  S.  A.  Schonbrunn  &  Co.  (Savarin 
and  Medaglia  D'Oro  coffiee),  Palisades, 
N.  J.,  as  advertising  manager. 

William  J.  Slattery,  chief  product 
advertising  manager  for  John  H.  Breck 
Inc.  (hair  preparations  firm),  Spring- 
field, Mass.,  promoted  to  newly  created 
position  of  product  manager.  In  his 
new  assignment,  Mr.  Slattery  will  be 
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responsible  for  overall  marketing  of 
specific  number  of  Breck  preparations 
and  will  direct  sales,  advertising,  pro- 
motion, packaging  and  research  for 
these  preparations. 

Larrane  Early,  former  media  analyst 
and  buyer  for  Robert  Edward  Lee 
Agency,  Hollywood,  appointed  media 
supervisor  of  Grant  Adv.,  that  city. 

Harry  Kinzie,  vp-creative  director  of 
MacFarland,  Aveyard  &  Co.,  Chicago, 
promoted  to  senior  vp  and  coordinator 
of  creative  functions  of  tv-radio,  art 
and  copy  departments.  Also  promoted 
to  senior  vps  were  George  Stokes  and 
Cecil  Sanders,  both  formerly  vp-ac- 
count  supervisors.  Earl  Codings,  copy 
chief,  elected  vp.  Hays  MacFarland 
Jr.,  vp-account  executive,  named  as- 
sistant to  president. 

Peggy  Greenfield,  former  copy  group 
head  at  McCann-Erickson,  San  Fran- 
cisco, joins  creative  department  of 
Fletcher  Richards,  Calkins  &  Holden, 
that  city. 

Mrs.  Edith  Roberts,  pr  director  of 
Kettering  Family  Foundation  for  last 
five  years,  joins  pr  staff  of  J.  Walter 
Thompson  Co.,  Chicago. 

Natalie   Gast,  formerly  with  Ziff- 


Davis  Publishing  Co.,  New  York,  ap- 
pointed assistant  pr  director  of  New- 
man-Martin, advertising  and  marketing 
agency,  Bloomfield,  N.  J. 

Robert  A.  Flynn,  former  associate 
editor  of  Modern  Lithography,  joins 
public  relations  department  of  N.  W. 
Ayer  &  Son,  New  York. 

William  T.  Schoyer  named  pr  direc- 
tor for  Pittsburgh  office  of  Fuller  & 
Smith  &  Ross. 

Robert   L.  Barta, 

account  executive  at 
Buchen  Adv.,  Chi- 
cago-New York  agen- 
cy, elected  vp.  Mr. 
Barta  has  been  with 
agency  16  years. 

David  W.  Gifford, 

former  sales  manager  Mr.  Barta 
of  WHIM-AM-FM 
Providence,  R.  I.,  named  director  of 
newly  created  department  of  business 
development  and  research  at  Bo  Bern- 
stein &  Co.,  advertising  and  pr  agency, 
that  city. 

David  B.  Grimm,  former  vp  and  sec- 
retary of  Thomas  Advertising,  Peoria, 
III,  joins  Geyer,  Morey,  Ballard,  New 
York,  as  account  executive  in  Racine, 
Wis.,  office. 

David  E.  Grant  appointed  creative 
director  of  Phillips-Ramsey  Inc.,  San 
Diego  advertising  and  pr  firm. 

THE  MEDIA 

H.  V.  Sherrill,  sen- 
ior partner  of  Shields 
&  Co.,  New  York  in- 
vestment banking 
firm,  elected  chair- 
man of  board  of  di- 
rectors of  Chris-Craft 
Industries  (formerly 
Nafi  Corp.),  Oakland, 

7„;;.,„.,    Calif.,  succeeding 

Paul  V.  Shields,  who  died  Dec.  24, 
1962.  Mr.  Sherrill,  who  joined  Shields 
&  Co.  in  1948,  was  named  partner  in 
1950.  He  has  been  a  director  of  Chris- 
Craft  Industries  since  1956,  and  a  di- 
rector of  Chris-Craft  Corp.  since  that 
company's  acquisition  by  Nafi  in  1960. 
Chris-Craft  Industries,  world's  largest 
builder  of  motor  boats,  owns  KCOP 
(TV)  Los  Angeles  and  KPTV  (TV) 
Portland,  Ore. 

Richard  L.  Beach  named  general 
manager  of  WSCH  (FM)  Hartford. 

John  Condon,  assistant  manager, 
promoted  to  manager  of  KTAC  Ta- 
coma,  Wash.,  succeeding  Jerry  Geehan, 

who  assumes  duties  of  general  manager 
of  all  Tacoma  Broadcasters'  operations. 

John  R.  DiMeo,  manager  of  KAYO 
Seattle,     joins     KPUG  Bellingham, 
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Wash.,  as  executive  vp  and  general 
manager.  James  Tincker,  KPUG  sta- 
tion manager,  will  remain  with  station 
in  that  capacity. 

Joe  Lobaito,  sales  manager  of 
WHRV  Ann  Arbor,  Mich.,  resigns  to 
accept  post  of  general  manager  of 
KMAQ  Maquoketa,  Iowa.  He  replaces 
Dennis  Voy,  who  was  drafted  into  mili- 
tary service. 

Sidney  Kaufman,  manager  of  broad- 
cast operations  for  CBS-TV,  appointed 
to  newly  created  post  of  manager  of 
CBS-TV  network  operation  in  Wash- 
ington, D.  C.  Mr.  Kaufman  will  be  in 
charge  of  operations  department  com- 
ponent which  services  CBS  News  re- 
quirements in  Washington.  Ralph  0. 
Briscoe,  assistant  controller  of  CBS, 
elected  controller.  Mr.  Briscoe  joined 
CBS  in  1958  as  member  of  corporate 
budget  section. 

Robert  S.  Smith, 

vp  and  director  of 
programs  for  WOR- 
AM  -  FM  -  TV  New 
York,  named  vp  and 
general  manager.  Mr. 
Smith  joined  WOR- 
AM-FM  as  program 
manager  in  1956.  He 
became  program  man- 
ager for  WOR-TV  in  1958  and  was 
elected  vp  and  director  of  programs  for 
both  stations  in  1959.  Prior  to  joining 
WOR,  Mr.  Smith  was  program  man- 
ager of  WINS  New  York. 

Frank  Engelfried,  account  executive, 
promoted  to  sales  manager  of  WALB- 
TV  Albany,  Ga. 

Vic  Piano,  a  vp  in 

the  radio  division  of 
Peters,  Griffin,  Wood- 
ward, New  York,  re- 
signs to  open  his  own 
radio-tv  representative 
company,  Vic  Piano 
Assoc.,  effective 
March  1.  Headquar- 
ters will  be  at  211 
E.  53rd  St.,  New  York.  Mr.  Piano  has 
been  with  PGW  since  1959  and  earlier 
was  director  of  promotion-research  and 
sales  development  for  The  Meeker  Co. 
for  six  years  and  was  with  WSB-AM- 
TV  Atlanta  for  six  years. 

Clark  D.  Vilas,  account  executive 
with  Ward-Griffith  Co.,  joins  KNBC- 
TV  Los  Angeles  as  administrator  for 
advertising  and  promotion. 

Joseph  S.  Rank,  account  executive 
at  Blair-Tv,  Los  Angeles,  transferred 
to  New  York  office  in  same  capacity. 

Ben  Falber  Jr.,  vp  and  operations 
director  of  WTHI-TV  Terre  Haute, 
named  vp  in  charge  of  public  informa- 
tion for  1963  United  Fund  Campaign 
of  Vigo  County  (Indiana).   Tipton  C. 
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ARF's  technical  vp 

Dr.  James  J. 
Brophy,  noted 
Chicago  physi- 
cist, elected  vp 
for  technical  de- 
velopment at 
Armour  Re- 
search Founda- 
tion of  Illinois 
Institute  of 
Dr.  Brophy  had 
been  serving  as  director  of  tech- 
nical development  since  1961, 
when  Dr.  Richard  J.  Humphreys 
resigned  to  become  president  of 
Cooper  Union  College  in  New 
York.  Dr.  Brophy  is  best  known 
for  his  work  in  fields  of  semi- 
conductors and  solid  state  physics. 


Dr.  Brophy 
Technology 


Kindel,  WTHI-FM  staff  announcer, 
transfers  to  WTHI  news  department  as 
assistant  to  news  director.  Richard 
Laughlin,  Arthur  Motycka  and  Jack 
Wellman  join  fm  outlet  as  announcers. 

Joseph  P.  Constantino,  promotion 
director  of  KTVU  (TV)  San  Fran- 
cisco-Oakland, named  general  chairman 
of  1963  Broadcasters'  Promotion  Assn. 
convention  to  be  held  Nov.  17-20  at 
Jack  Tarr  Hotel   in   San  Francisco. 


Other  BPA  convention  appointments 
include:  George  Rodman,  KGO-TV, 
facilities  chairman;  Dick  Robertson, 
KRON-TV,  program  chairman;  Bob 
Nashick,  KPIX  (TV),  special  events; 
Ron  Wren,  KGO-AM-FM,  local  pub- 
licity; and  Bill  Sweeney,  KFRC,  all 
San  Francisco,  local  membership.  Sac- 
ramento, Calif.,  coordinator  is  Tony 
Bachman,  KXTV  (TV);  Los  Angeles 
coordinator  is  Don  Allen,  NBC. 

John  R.  Long  Jr. 

of  Springfield,  Tenn., 
former  State  Com- 
missioner of  Insur- 
ance and  Banking, 
joins  WSIX  Inc. 
(WSIX-AM-FM-TV 
Nashville)  as  assistant 
to  Louis  R.  Draughon, 
WSIX  president.  Mr. 
Long  will  represent  broadcasting  com- 
pany in  pr  capacity  and  serve  as  admin- 
istrative assistant  to  Mr.  Draughon, 
who  has  been  connected  with  stations 
since  WSIX  was  established  in  Spring- 
field in  1927.  In  1947  Mr.  Long  was 
elected  mayor  of  Springfield  and  served 
for  an  unprecedented  six  consecutive 
two-year  terms.  He  served  in  state 
senate  in  1951  and  1953,  representing 
15th  Senatorial  District.  Mr.  Long  was 
appointed  in  1959  to  four-year  term 
as  State  Commissioner  of  Insurance 
and  Banking  by  Gov.  Buford  Ellington. 


Mr.  Long 


AMCI  antennas 

"  TV  and  FM 

•  Omnidirectional  TV  and  FM 

Transmitting  Antennas 

•  Directional  TV  and  FM 

Transmitting  Antennas 

•  Tower-mounted  TV  and  FM 

Transmitting  Antennas 

•  Standby  TV  and  FM 

Transmitting  Antennas 

•  Diplexers 

•  Vestigial  Sideband  Filters 

•  Coaxial  Switches 

and  Transfer  Panels 

•  Power  Dividers  and  other  Fittings 
Write  for  information  and  catalog. 
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Mr.  Wardlaw 


Robert  Bickerton,  formerly  with  tv 
sales  staff  of  All-Canada  Radio  &  Tele- 
vision Ltd.,  Toronto,  named  manager 
of  company's  new  office  at  333  N. 
Michigan  Ave.,  Chicago. 

J.  P.  (Pat)  Ward- 
law  Jr.,  general  man- 
ager of  KIST  Santa 
Barbara,  elected  pres- 
ident of  A-Buy,  an  as- 
sociation of  10  Cali- 
fornia radio  stations 
offering  group  rates. 
He  succeeds  Bob 
Blum,  KEEN  San 
Jose.  Other  officers  elected:  Frank 
McLaurin,  KSRO  Santa  Rosa,  vp,  and 
Herb  Wixson,  KBIS  Bakersfield,  treas- 
urer. Appointed  to  serve  on  advertis- 
ing committee  were  Messrs.  Blum  and 
McLaurin,  Ted  Snider,  KPAY  Chico, 
and  George  Hemmerle,  manager  of  San 
Francisco  office  of  George  P.  Hollin- 
bery  Co. 

Arthur  L.  Newsham,  merchandising 
manager  of  WDAS-AM-FM  Philadel- 
phia, named  to  newly  created  position 
of  sales  service  manager.  Carl  Helm 
joins  station  as  assistant  merchandising 
manager. 

Harold  Parry,  sales 
manager  of  WCKY 
Cincinnati  and  former 
sales  vp  of  WSAI- 
AM-FM,  that  city, 
joins  WZIP-AM-FM 
Cincinnati  as  vp  in 
charge  of  sales.  Ear- 
lier in  his  career,  Mr. 
Parry  served  as  sales 
manager  of  H.  H.  Neilsen  Co.,  account 
executive  at  WCPO-TV  Cincinnati,  and 
advertising-promotion  manager  for  G.E. 
Supply  Co. 

Glenn  Walden  appointed  chief  en- 
gineer of  WFSU-TV  Tallahassee,  Fla. 
John  Milner,  WSUN-AM-TV  St.  Pet- 
ersburg, and  Alan  May,  WEDU  (TV) 
Tampa,  join  WFSU-TV  as  assistant 
chief  engineer  and  studio  engineer, 
respectively. 

William  M.  McCormick,  president  of 
WNAC-AM-TV  Boston  and  Yankee 
Network,  accepted  two-year  appoint- 
ment last  week  as  member  of  WTBS 
Foundation  of  Massachusetts  Institute 
of  Technology.  Mr.  McCormick  will 
advise  MIT  undergraduates  and  profes- 
sors on  operation  of  their  new  fm  sta- 
tion. 

Michael  Peshkur  and  Robert  Kan- 
ner,  engineers  at  WMCA  New  York, 
appointed  studio  supervisor  and  main- 
tenance supervisor,  respectively. 

Sheila  Case,  sales  promotion  writer 
at  WBBM  Chicago,  named  educational 
director.  Miss  Case  will  be  responsible 
for  educational  and  religious  activities 


Mr.  Parry 


AP  changes 

Bill  McFarland,  former  infor- 
mation manager  of  Seattle's 
World  Fair,  named  regional 
membership  executive  for  broad- 
casting for  Associated  Press  in 
Washington,  Oregon  and  Idaho. 
He  succeeds  Howard  Graves,  who 
became  chief  of  Albuquerque  bu- 
reau. Other  AP  changes  are: 
Daniel  De  Luce,  former  war  cor- 
respondent, named  executive  as- 
sistant in  news  production  and 
planning;  Robert  Eunson,  chief 
of  San  Francisco  bureau,  pro- 
moted to  general  executive  and 
director  of  Asian  services;  William 
J.  Waugh,  Atlanta  bureau  chief, 
assigned  to  San  Francisco,  replac- 
ing Mr.  Eunson;  Ronald  Autry, 
chief  of  New  Haven  bureau,  suc- 
ceeds Mr.  Waugh  in  Atlanta; 
Dorman  Cordell,  of  Atlantic  City, 
N.  J.,  replaces  Mr.  Autry  in  New 
Haven;  Nathan  Polowetzky,  busi- 
ness editor,  New  York,  named  as- 
sistant general  news  editor;  James 
Tomlinson,  chief  of  Newark  bu- 
reau, succeeds  Mr.  Polowetzky 
as  business  editor  in  New  York, 
and  Irwin  Frank,  of  St.  Louis, 
appointed  chief  of  bureau  in 
Newark. 


of  station's  public  affairs  department. 

Bea  Agnetti  appointed  director  in 
program  department  of  WMAQ-AM- 
FM  Chicago. 

Joseph  R.  Spadea,  manager  since 
1953  of  Detroit  office  of  Henry  I. 
Christal  Co.,  radio  representative,  and 
previously  associated  with  CBS  for 
many  years,  named  manager  of  Detroit 
office  of  Meredith  Publishing  Co.,  suc- 
ceeding Ken  Zosel,  who  moves  to  Mer- 
edith's home  office  in  Des  Moines, 
Iowa,  as  advertising  manager  of  Better 
Homes  &  Gardens. 

Wallace  J.  Jorgen- 
son,  managing  direc- 
tor of  WBTV  (TV) 
Charlotte,  N.C.,  elect- 
ed vp;  Paul  B.  Mar- 
ion, managing  direc- 
tor of  WBT-AM-FM 
Charlotte,  to  assistant 
vp;  J.  William  Quinn, 
managing  director  of 
WBTW  (TV)  Florence,  S.  C,  to  assist- 
ant vp;  William  H.  Melson  Jr.,  person- 
nel and  allied  services  manager,  to  as- 
sistant vp;  and  Dallas  L.  Robbins,  busi- 
ness manager,  to  assistant  secretary- 
treasurer.  Jefferson  Standard  Broad- 
casting Co.  owns  and  operates  WBT- 
AM-FM,  WBTV  (TV)  and  WBTW 
(TV).  Mr.  Jorgenson  joined  company 


Mr.  Jorgenson 


in  1948  as  sales  representative.  He 
served  in  various  executive  positions 
within  sales  department  until  1961 
when  he  was  named  WBTV's  managing 
director.  Messrs.  Quinn  and  Robbins 
joined  Jefferson  Standard  Broadcasting 
in  1949;  Mr.  Marion  in  1952,  and  Mr. 
Melson  in  1951. 

Edward  Papazian, 

former  director  of 
media  for  radio-tv  at 
Gray  &  Rogers,  Phil- 
adelphia advertising 
agency,  joins  The 
Katz  Agency's  new 
Philadelphia  office  as 
manager  of  television 
division. 


Mr.  Papazian 


Mr.  Benham 


David  J.  Kelly,  news  director  of 
KDKA-AM-FM  Pittsburgh,  named 
news  director  of  KDKA-TV. 

Vin  Maloney  named  news  director 
of  WEEI-AM-FM  Boston. 

Rex  Morgan  appointed  director  of 
news  and  special  events  for  WFIL-AM- 
FM-TV  Philadelphia.  Les  Crystal,  who 
has  been  WFIL  news  director,  joins 
NBC-Chicago  as  documentary  writer- 
producer. 

Tony  Sargent,  newscaster  and  for- 
mer UPI  reporter  in  Chicago,  joins 
CBS  News  in  Washington  as  newsman. 

Edward  E.  Ben- 
ham,  chief  engineer 
of  KTTV  (TV)  Los 
Angeles  for  eight 
years  before  leaving 
station  year  ago  to  be- 
come manager  of  en- 
gineering for  Crowell- 
Collier  Broadcasting 
Corp.,  returns  to 
KTTV  as  head  of  engineering  depart- 
ment. Mr.  Benham  originally  joined 
KTTV  before  station  went  on  air  in 
1949.  With  Crowell-Collier  he  headed 
engineering  for  KFWB  Los  Angeles, 
KEWB  San  Francisco,  and  KDWB 
Minneapolis. 

Mary  I.  Devlin,  former  deputy  secre- 
tary of  Commonwealth  of  Pennsyl- 
vania, joins  WPEN-AM-FM  Philadel- 
phia to  work  on  special  projects  for 
station  and  its  advertisers. 

Martin  (Red)  Mottlow,  formerly  with 
WGN-AM-TV  Chicago,  joins  news  staff 
of  WIND,  that  city.  Before  his  associa- 
tion with  WGN,  Mr.  Mottlow  was  with 
WLOL  Minneapolis. 

Mort  Crim,  former  newscaster  at 
KFAB-AM-FM  Omaha,  joins  news  de- 
partment of  WLS  Chicago. 

Clure  Mosher  named  sports  director 
of  WCKT  (TV)  Miami,  Fla. 

Steve  Fox,  promotion  director  of 
KHOW  Denver,  appointed  promotion- 
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Mr.  Carro 


merchandising  director  of  KOA-AM- 
FM-TV,  that  city,  succeeding  Mick 
Schafbuch,  who  accepts  post  with 
KOA-AM-FM  sales  staff. 

Thomas  E.  Carroll, 

business  manager  of 
WFBM-AM-FM-TV 
Indianapolis  (Time- 
Life  Broadcast  sta- 
tion), appointed  as- 
sistant business  man- 
ager of  Time-Life 
Broadcast,  New  York. 
Mr.  Carroll  joined 
Time  Inc.  in  1953  in  comptroller's  de- 
partment. 

Fred  Brady,  formerly  with  KMPC 
Los  Angeles,  joins  KLAC,  that  city,  as 
traffic  coordinator  in  commercial  de- 
partment. 

B.  Mitchell  Reed,  former  air  per- 
sonality with  KFWB  Los  Angeles,  joins 
WMCA  New  York,  in  similar  capacity. 
Jim  Harriott,  air  personality,  resigns. 

Deane  Johnson,  formerly  with 
KWMT  Fort  Dodge,  Iowa,  named  pro- 
gram director  of  KOMA  Oklahoma 
City,  Okla. 

Bob  Lyons  appointed  program  direc- 


tor of  WINN  Louisville,  Ky. 

Herb  Kelly,  columnist  with  Miami 
News,  joins  WCKR,  WIOD  (FM) 
Miami,  Fla.,  with  his  Show  Scene  pro- 
gram. 

Sydney  A.  Abrams  appointed  mer- 
chandising director  of  KIRO-AM-FM- 
TV  Seattle. 

Dana  Crowell  and  Del  Doyle  join 
KIXZ  Amarillo,  Tex.,  as  traffic  man- 
ager and  continuity  director,  respective- 
ly. Mike  Davenport  joins  station's  an- 
nouncing staff. 

Ken  Barnes,  formerly  with  KUSM 
St.  Joseph,  Mo.,  joins  KOOL-AM-FM 
Phoenix  as  disc  jockey. 

Dale  Kelly,  formerly  with  WPOP 
Hartford,  Conn.,  joins  WOLF  Syracuse, 
N.  Y.,  as  air  personality  and  music 
director. 

Ivan  Shaner  named  promotion  direc- 
tor of  WHAT-AM-FM  Philadelphia. 

Al  Pruitt,  air  personality  with  WDNC 
Durham,  N.  C,  joins  WPTF  Raleigh, 
N.  C,  in  similar  capacity. 

Hugh  Smith,  former  news  editor  of 
WHAS  Louisville,  Ky.,  appointed  news 


director  of  KVTV  (TV)  Sioux  City, 
Iowa. 

Leo  Willette  named  director  of  pub- 
lic affairs  for  WLW-TV  New  Orleans. 

Bill  Calder,  formerly  with  KPRC 
Houston,  joins  KHJ-AM-FM  Los  An- 
geles as  disc  jockey. 

PROGRAMMING 

Phil  Williams,  ex- 
ecutive vp  of  John 
Scott  Fones  Public 
Relations  Co.,  New 
York,  joins  produc- 
tion firm  of  Louis  de 
Rochemont  Assoc., 
that  city,  as  vp  in 
charge  of  planning. 
Mr.  Williams  previ- 
ously was  with  March  of  Time  and 
Fortune  divisions  of  Time  Inc.  for  15 
years.  Earlier  he  served  as  assistant 
director  of  tv  for  20th  Century-Fox 
Television  Productions;  sales  manager 
for  United  Artists  Television;  and  vp 
of  syndication  sales  for  ABC  Films. 

Herbert  W.  Browar  elected  vp  in 
charge  of  production  for  Filmways  Tv 
Production,  New  York.  He  has  been 
with  corporation  since  its  inception  in 


Mr.  Williams 


The  "three  band  system"  makes  it  much 
easier  to  tune  in  adjacent  shortwave 
stations  on  the  Mitsubishi  Electric  9X- 
900  S.  The  "band  spread"  of  the 
smartlooking  9X-900S  is  twice  that  of 
ordinary  models  since  shortwave  frequ- 
encies have  been  divided  into  upper  and 
lower  hands  (Band  1 ;  4  MC-9  MC,  Band  2  : 
9  MC-18.5  MC)  so  that  "clustered" 
stations  are  much  further  apart  on  the 
dial.  The   fine-tuning  adjustment, 

9-transistor  circuit  and  "three  band 
system  of  the  9X-900S  make  its 
receptivity  something  spectacular.  Ask 
your  nearest  dealer  for  a  demonstration. 


♦ 
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Head  Office:  Tokyo  Building,  Marunouchi,  Tokyo 
Cable  Address:  MELCO  TOKYO 


BROADCASTING,  February  18,  1963 


133 


1959.  In  addition  to  his  new  responsi- 
bility, Mr.  Browar  will  continue  to 
serve  as  associate  producer  of  Mr.  Ed 
tv  series. 

Arnold  Perl  has  been  signed  to  long- 
term  contract  by  Herbert  B.  Leonard, 
executive  producer  of  Route  66  and 
Naked  City  series,  to  provide  three 
original  scripts  for  both  shows  for  pro- 
duction next  season. 

Alan  Landsburg 

named  series  producer 
of  The  Biography 
of  .  .  .  for  Wolper 
Productions,  Holly- 
wood, replacing  Jack 
Haley  Jr.,  who  as- 
sumes fulltime  pro- 
ducership  on  organi- 
zation's "Legend  of 
Marilyn  Monroe"  and  other  hour-long 
tv  specials.  Mr.  Landsburg,  elevated 
from  producer  on  Biography,  takes 
over  supervision  of  four  associate  pro- 
ducer-writers and  seven  half-hour  doc- 
umentaries currently  in  work.  Wolper 
Productions,  headed  by  David  L.  Wol- 
per, executive  producer,  produces  the 
biographical  skein  for  Official  Films. 

Tyler  McVey,  well-known  actor,  re- 
elected to  his  third  term  as  president 
of  Los  Angeles  local  of  American  Fed- 
eration of  Television  &  Radio  Artists. 


Mr.  Landsburg 


"You  can  count 
the  great  restaurants  in  America 
on  the  fingers  of  one  hand." 


Restaurant  Voisin  is  one  of  them. 
Open  cvcnj  day  for  luncheon,  cocktails  and  dinner. 
30  East  65th  St.  For  reservations  :Michel,LE  5-3800 


Other  officers:  John  M.  Kennedy,  first 
vp;  Ted  de  Corsia,  second  vp;  Don 
Rickles,  third  vp;  and  Vincent  Pelle- 
tier,  fourth  vp.    Alice  Backes  was 

named  recording  secretary,  and  Stan- 
ley Farrar,  treasurer. 

EQUIPMENT  &  ENGINEERING 

Douglas  Y.  Smith, 

vp  and  general  man- 
ager of  RCA's  elec- 
tron tube  division 
since  1954,  named  to 
newly  created  post  of 
vp  and  general  man- 
ager of  RCA's  elec- 
tronic components 
and  devices.  He'll  be  Mr  Smith 
responsible  for  management  and  direc- 
tion of  electron  tube  and  semiconductor 
and  materials  divisions  and  continue  as 
electronic  tube  division's  executive 
head.  Mr.  Smith,  who  joined  RCA  in 
1930  as  engineer,  has  had  prominent 
role  in  both  monochrome  and  color  tv 
picture  tube  development  and  in  intro- 
duction of  thimble-size  nuvistor  elec- 
tron tube.  His  climb  at  RCA  included 
posts  of  manager  of  Lanchester,  Pa., 
manufacturing  plant  in  1944,  manager 
of  sales  operation  in  1951  and  vice 
presidency  three  years  later.  Dr.  Alan 
M.  Glover  continues  as  vp  and  general 
manager  of  semiconductor  and  material 
division,  reporting  to  Mr.  Smith. 

John  A.  Henning  named  manager  of 
quality  standards  for  Allied  Radio 
Corp.,  Chicago.  Prior  to  joining  elec- 
tronic parts  distributor,  Mr.  Henning 
was  senior  associate  with  management 
consulting  firm  of  Cresap,  McCormick 
&  Paget,  Chicago  and  New  York,  and 
before  that  treasurer  of  Wright,  Camp- 
bell &  Suitt,  Chicago  advertising  agency. 

Joseph    E.  Baker 

appointed  manager  of 
distributor  sales  for 
industrial  products  di- 
vision of  Adler  Elec- 
tronics, New  Ro- 
chelle,  N.  Y.  Mr. 
Baker  formerly  was 
field  sales  engineer  in 
this  division  which 
markets  uhf  tv  broadcasting 
and  educational  tv  systems. 


Baker 

systems 


Robert  Cobler,  former  director  of 
engineering  for  Skeleton  Studios,  joins 
Acme  Film  Labs,  Hollywood,  as  tech- 
nical consultant.  Mr.  Cobler's  initial 
project  will  be  development  of  color 
display  unit  capable  of  reproducing 
high-quality  color  tv  film  recordings 
from  original  source  or  video  tape. 

Albert  Floersheimer  Jr.,  former  pr 
director  of  Theatre  Owners  of  Ameri- 
ca, New  York,  rejoins  Walter  Reade- 
Sterling,  that  city,  as  director  of  adver- 
tising and  publicity.   Mr.  Floersheimer 


served  with  Walter  Reade  as  vp-adver- 
tising,  publicity  and  exploitation  from 
1947  to  1955  and  as  vp  for  catering 
from  1955  to  1957. 

Nicholas  F.  Pensiero,  administrator 
for  staff  marketing  at  RCA,  appointed 
to  new  post  of  manager  of  marketing 
services  for  company's  defense  elec- 
tronics products. 

Richard  Tschudin,  production  man- 
ager of  Filmways  of  California,  elected 
vp.  He  will  be  succeeded  by  Les 
Guthrie.  Filmways  also  appointed 
George  Vieria  and  Bud  Townsend  to 
head  staff  of  directors.  George  Foley 
joins  Filmways  as  cinematographer. 

Gabriel  Scogna- 
millo,  free-lance  art- 
ist, joins  Gerald 
Schnitzer  Productions, 
Hollywood,  as  art  di- 
rector. Mr.  Scogna- 
millo  has  been  asso- 
ciated with  MGM, 
Universal-Internation- 
al, Warner  Bros., 
Paramount  and  Brauberger-Richebe 
Studios  in  Paris. 


Mr.  Scognamillo 


Ronald  Kaiser,  formerly  with  Wil- 
liam Morris  Agency  and  Murray-Wood 
Productions,  named  Screen  Gems'  stu- 
dio representative  in  New  York. 

Lars  McSorley,  eastern  publicity 
manager  for  Allied  Artists  Pictures 
Corp.,  appointed  New  York  press  rep- 
resentative for  Samuel  Bronston  Pro- 
ductions. 

INTERNATIONAL 

Carrell  E.  Longmore,  board  chair- 
man of  McKim  Adv.  Ltd.,  Toronto, 
and  C.  D.  Dennis  Jr.,  executive  vp, 
have  retired,  but  remain  as  consultants. 
Mr.  Longmore  has  been  with  McKim 
for  39  years,  became  president  in  1953 


$1.11 

an  hour  STAFFS  YOUR 

STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits 
with  unparalleled  flexibility  and  consist- 
ently better  sound.  Write  for  free  folder. 
"The  Sound  of  Money."  icm  simpumation„ 

P.  O.  Box  943,  Bellingham,  Washington. 
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and  board  chairman  in  1960.  Mr.  Den- 
nis joined  McKim  in  1949,  became 
manager  of  Montreal  office  in  1953 
and  executive  vp  in  1960. 

Lt.  Col.  James  A.  Klein,  USA  (Ret.), 
former  Army  information  specialist 
and  pr  officer,  appointed  assistant  man- 
ager of  Radio  Liberty's  network  facili- 
ties in  West  Germany. 

DEATHS 

George  M.  Nixon,  56,  director  of  en- 
gineering development  for  NBC,  died 
Feb.  10  at  Terrace  Heights  Hospital, 
Holliswood,  N.  Y.  Mr.  Nixon,  who 
joined  NBC  in  1928,  was  instrumental 
in  designing  NBC's  early  radio  studios 
and  had  been  contributing  to  develop- 
ment of  color  tv  in  recent  years. 


Thoburn  H.  Wiant,  51,  vp  and  ad- 
ministrative manager  of  Young  &  Rubi- 
cam,  Detroit,  died  Feb.  6  following 
long  illness.  Mr.  Wiant  joined  Y&R  in 
1945  as  pr  director  of  Detroit  office. 
He  was  elected  vp,  administrative  man- 
ager and  account  supervisor  in  1958. 

D.  Milton  Gutman  Sr.,  63,  owner  and 
president  of  Gutman  Adv.  Co.,  Wheel- 
ing, W.  Va.,  died  Feb.  1  1  of  cardiac 
failure  in  Ohio  Valley  General  Hos- 
pital. 

Mrs.  Lesley  H.  Stowe,  wartime 
broadcaster  and  commentator  with 
CFRB  Toronto,  died  Feb.  8  in  that  city. 

William  D.  George,  56.  radio  scien- 
tist with  National  Bureau  of  Standards 
Boulder  Labs.,  Colorado  Springs, 
Colo.,  was  killed  in  an  automobile  ac- 
cident in  Switzerland  Feb.    12.  Mr. 


George  was  attending  meeting  of  In- 
ternational Radio  Consultative  Com- 
mittee (CCIR)  in  Geneva. 

Herbert  L.  Blount,  38,  contract  man- 
ager and  electronic  engineer  with  Alex- 
andria, Va.,  office  of  RCA,  was  killed 
Feb.  5  in  an  automobile  accident  on 
Maryland's  Eastern  Shore.  Mr.  Blount, 
an  employe  of  RCA  for  15  years,  had 
been  with  firm's  home  office  in  Camden, 
N.  L,  before  moving  to  Virginia. 

John  Ullrich,  57.  radio-tv  specialist 
in  pr  department  of  Gray  &  Rogers, 
Philadelphia  advertising  agency,  died 
Feb.  6  at  Bryn  Mawr  Hospital,  that 
city.  Prior  to  joining  Gray  &  Rogers 
six  years  ago,  Mr.  Ullrich  had  been  pro- 
duction manager  of  WHYY-TV  (edu- 
cational ch.  35)  and  director-producer 
at  WCAU-TV  and  WFIL-TV,  all  Phila- 
delphia. 


 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Feb.  7 
through  Feb.  13  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
—construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
■ — ultra  high  frequency,  ant. — antenna,  aur.- — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

ACTIONS  BY  FCC 

Sterling,  Colo. — Frontier  Bcstg.  Co.  By 
memorandum  opinion  &  order,  granted  cd 
for  new  tv  on  vhf  ch.  3  (60-66  mc);  ERP 
27.7  kw  vis..  16.6  kw  aur.  Ant.  height  above 
average  terrain  784  ft.,  above  ground  604 
ft.  P.  O.  address  2923  E.  Lincolnway, 
Cheyenne.  Wyo.  Estimated  construct'on  cost 
$148,500:  first  year  operating  cost  less  than 
$40,000;  revenue  more  than  $40,000.  Studio 
and  trans,  locations  both  9.3  miles  east  of 
Sterling  post  office.  Geographic  coordinates 
40=  36'  59.7"  N.  Lat..  103=  01'  50.3"  W.  Long. 
Type  trans.  RCA  TT5-A,  type  ant.  RCA 
TF-6AL.  Legal  counsel  Koteen  &  Burt, 
Washington.  D.  C;  consulting  engineer 
Robert  C.  Pfannenschmid,  Pueblo,  Colo. 
Principals:  Cheyenne  Newspapers  Inc. 
(24.4%),  estate  of  Tracy  S.  McCraken  and 
family  (20%),  F.  R.  Ricketson  Jr.  (17%) 
and  others.  McCraken  family  controls 
Cheyenne  Newspapers.  Applicant  also  owns 
KFBC-AM-TV  Cheyenne,  Wyo.,  and  KSTF 
(TV)  Scottsbluff,  Neb.  Grant  is  subject  to 
final  action  on  Frontier's  application  for 
renewal  of  license  of  KFBC-TV.  FCC  denied 
petition  by  May  Bcstg.  Co.  (KM TV  Omaha, 
Neb.)  opposing  trans,  move.  Comr.  Lee  dis- 
sented. Action  Feb.  13. 

*Orono,  Me. — U.  of  Maine.  Granted  cp  for 
new  tv  on  vhf  ch.  *12  (204-210  mc);  ERP 
299  kw  vis.,  150  kw  aur.  Ant.  height  above 
average  terrain  990  ft.,  above  ground  500 
ft.  P.  O.  address  c/o  Frank  Borda,  Orono. 
Estimated  construction  cost  $709,700;  first 
year  operating  cost  $182,750.  Studio  location 
Orono:  trans,  location  6.8  miles  S.E.  of 
Bangor  on  Hog  Hill.  Geographic  coordinates 


44°  43'  51"  N.  Lat..  68=  40'  38"  W.  Long. 
Type  trans.  RCA  TT-25DH,  type  ant.  RCA 
TW-9A10-P.  Legal  counsel  Dow,  Lohnes  & 
Albertson,  consulting  engineer  Jansky  & 
Bailey,  both  Washington,  D.  C.  Principals: 
board  of  trustees.  Action  Feb.  8. 

APPLICATIONS 

Toledo,  Ohio — Springfield  Tv  Bcstg.  Corp. 
Uhf  ch.  79  (860-866  mc);  ERP  727  kw  vis., 
314  kw  aur.  Ant.  height  above  average  ter- 
rain 989  ft.,  above  ground  1.049  ft.  P.O.  ad- 
dress c/o  William  L.  Putnam,  Box  2210, 
Springfield,  Mass.  Estimated  construction 
cost  $699,900:  first  year  operating  cost  $545,- 
000;  revenue  $360,000.  Studio  location  Toledo, 
trans,  location  Oregon,  Ohio.  Geographic 
coordinates  41°  40'  35"  N.  Lat..  83°  23'  35" 
W.  Long.  Type  trans.  RCA  TTU-25B.  type 
ant.  RCA  TTU-52H.  Legal  counsel  McKenna 
&  Wilkinson.  Washington.  D.  C:  consulting 
engineer  George  R.  Townsend,  Springfield, 
Mass.  Principals:  Roger  L.  Putnam  (23.4%), 
William  L.  Putnam  (4.48^)  and  others.  Other 
Springfield  stations:  WWLP  (TV)  Spring- 
field. WWOR  (TV)  Worcester  and  new  tv 
in  Pittsfield,  all  Massachusetts. 

Victoria,  Tex. — Guadalupe  Valley  Tele- 
casting Inc.  Uhf  ch.  19  (500-506  mc):  ERP 
4.34  kw  vis.,  1.96  kw  aur.  Ant.  height  above 
average  terrain  218  ft.,  above  ground  214 
ft.  P.  O.  address  c/o  Dwight  W.  Strahan. 
pres..  Box  1775.  Victoria.  Estimated  con- 
struction cost  $34,434;  first  year  operating 
cost  $12,000;  revenue  $12,000.  Trans,  and 
studio  locations  both  Victoria.  Geographic 
coordinates  28°  48'  55"  N.  Lat.,  97°  00'  20" 
W.  Long.  Type  trans.  Continental  Electronics 
PA-714;  type  ant.  RCA  TFU-6B.  Consulting 
engineer  Guy  C.  Hutcheson,  Victoria.  Prin- 


cipals: Dwight  W.  Strahan  (99%)  and  Inelda 
J.  Strahan  &  John  R.  Womack  (each  .5%). 
Mr.  Strahan  is  businessman;  Mrs.  Strahan 
is  housewife:  Mr.  Womack  is  accountant 
Ann.  Feb.  13. 

New  am  stations 

ACTIONS  BY  FCC 
West  Chester,  Pa.— Edgar  G.  Shelton  Jr. 

Granted  cp  for  new  am  on  1520  kc,  250  w-D. 
P.  O.  address  1735  DeSales  St.,  Washington 
6,  D.  C.  Estimated  construction  cost  $25,- 
800:  first  year  operating  cost  $75,000;  rev- 
enue $90,000.  Mr.  Shelton,  sole  owner,  also 
owns  pr  firm.  Initial  decision  looking  to- 
ward grant  became  effective  Feb.  7. 

Midland,  Tex. — Mid-Tex  Radio.  Granted 
cp  for  new  am  on  1510  kc,  500  w-D.  P.  O. 
address  Box  46,  DeRidder,  La.  Estimated 
construction  cost  $17,125;  first  year  operat- 
ing cost  $36,000:  revenue  $48,000.  Principals: 
Cvril  W.  Reddoch  (50  %%),  Ralph  L.  Hooks 
(33  »3%)  and  C.  Winsett  Reddoch  (16%). 
Principals  are  also  owners  of  KREH  Oak- 
da!e.  La.,  and  KFYN  Bonham,  Tex.,  and 
Cyril  W.  Reddoch  and  Mr.  Hooks  own 
KSTV  Stephenville,  Tex.  Action  Feb.  6. 

Existing  am  stations 

APPLICATIONS 

KAAA  Kingman.  Ariz. — Cp  to  increase 
daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.  Feb.  13. 

WKAM  Goshen,  Ind. — Cp  to  change  hours 
of  operation  from  daytime  to  unl.  using 
power  of  250  w,  1  kw-LS  and  install  DA 
system   (DA-N).  Ann.  Feb.  13. 

WBGN  Bowling  Green,  Ky.— Cp  to  in- 
crease daytime  power  from  250  w  to  1  kw 
and  install  new  trans.  Ann.  Feb.  13. 

WNAG    Grenada,   Miss. — Cp    to  increase 
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daytime  power  from  250  w  to  1  kw  and 
install  new  trans.  Ann.   Feb.  13. 

KTDO  Toledo,  Ore. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  install 
new  trans.  Ann.  Feb.  13. 

New  fm  stations 

APPLICATIONS 
Belgrade,  Mont. — Christian  Enterprises  Inc. 

96.7  mc,  ch.  244,  2.88  kw.  Ant.  height  above 
average  terrain  95  ft.  P.  O.  address  21  N. 
27th  St.,  Billings,  Mont.  Estimated  construc- 
tion cost  $10,672;  first  year  operating  cost 
$5,900;  revenue  $5,900.  Principals  are  board 
of  directors  of  non-profit  organization  (no 
stock  issued);  Harold  Erickson,  pres.  Chris- 
tian Enterprises  owns  KGVW  Belgrade, 
KGLE  Glendive  and  KURL  Billings,  all 
Montana.  Also  see  Billings  application  be- 
low. Ann.  Feb.  13. 

Billings,  Mont. — Christian  Enterprises  Inc. 
97.1  mc,  ch.  246,  15.9  kw.  Ant.  height  above 
average  terrain  minus  30  ft.  Estimated  con- 
struction cost  $17,677;  first  year  operating 
cost  $5,900:  revenue  $5,900.  For  other  in- 
formation see  Belgrade,  Mont.,  application 
above. 

Existing  fm  station 

APPLICATION 

KEFM  (FM)  Oklahoma  City,  Okla.— Cp  to 
increase  ERP  from  2.9  kw  to  3  kw;  increase 
ant.  height  above  average  terrain  to  154.5 
ft.;  change  ant. -trans,  and  studio  locations 
and  change  station  location  to  Midwest  City, 
Okla.  Ann.  Feb.  13. 

Ownership  changes 

ACTIONS  BY  FCC 

KOCO-TV  Enid,  Okla.— Granted  assign- 
ment of  license  and  cp  from  Cimarron  Tv 
Corp.  to  Capital  City  Investment  Co.,  large 
corporation  with  no  majority  stockholder 
which  wholly  owns  Cimarron.  No  financial 
consideration  involved.  Action  Feb.  12. 

WAKU  Latrobe,  Pa. — Granted  assignment 
of  license  from  Keith  W.  Horton  (33V3%), 
Mark  K.  Taylor  (33"/3%)  and  others,  d/b 
as  Tayloradio  Corp.,  to  Charles  C.  Rut- 
ledge  &  Kenneth  R.  Chapin  (each  40%) 
and  John  J.  Stewart  (20%),  tr/as  West- 
moreland Bcstg.  Corp.  Consideration  $65,- 
000.  Mr.  Rutledge  is  program  director  of 
WTRU  Muskegon,  Mich.;  Mr.  Chapin  is 
gen.  mgr.  of  WKCW  Warrenton,  Va.;  Mr. 
Stewart  is  salesman  at  WELL  Battle  Creek, 
Mich.  Action  Feb.  13. 

KJET  Beaumont,  Tex. — Granted  assign- 
ment of  license  from  Leon  S.  Walton  (100%), 
d/b  as  Golden  Triangle  Bcstg.  Co.,  to  Ed- 
ward E.  McLemore  and  R.  Thomas  Gibson 
(each  507r),  tr/as  KJET  Inc.  Consideration 
$205,000  and  $20,000  for  agreement  not  to 
compete.  Mr.  McLemore  and  Mr.  Gibson 
share  ownership  of  KZEY  Tyler,  Tex.  Ac- 
tion Feb.  13. 

KHUL  (FM)  Houston.  Tex.— Granted  as- 
signment of  license  from  Edgar  B.  Younger 
Jr.  (100%),  d/b  as  B-M-R  Bcstg.  Corp.,  to 
Charles  Temple  &  Ted  Norman  (each  45%) 
and  Elizabeth  Ann  Moore  (10%),  tr/as  Nor- 
Temp  Bcstg.  Corp.  Consideration  $44,117. 
Mr.  Temple  is  sales  manager  of  KFJZ  Ft. 
Worth,  Tex.;  Mr.  Norman  is  station  man- 
ager of  KFJZ-FM;  Mrs.  Moore  is  housewife. 


Chmn.  Minow  and  Comr.  Bartley  dissented. 
Action  Feb.  13. 

WWRJ  White  River  Junction,  Vt.— Granted 
assignment  of  license  from  Emily  S.  Stork- 
erson  (49%),  Philip  C.  (26%)  &  Shirley  Z. 
(24.5%)  Smith  and  John  M.  Storkerson 
(.5%),  d/b  as  White  River  Enterprises  Inc., 
to  Lee  Nolan  (74.8%),  Frederick  M.  Daley 
Jr.  (25%)  and  Jean  S.  Nolan  &  Raffaele  M. 
Terino  (each  .1%),  tr/as  Green  Mountain 
Radio  Inc.  Consideration  $35,000.  Mr.  Nolan 
is  announcer  at  WITN-TV  Washington,  N. 
C;  Mr.  Terino  is  attorney;  Mrs.  Nolan  is 
housewife.  Action  Feb.  8. 

APPLICATIONS 

WARI  Abbeville,  Ala. — Seeks  acquisition 
of  positive  control  of  licensee  corporation, 
Abbeville  Radio  Inc.,  from  James  F.  Craw- 
ford (42  shares  now,  11  after  transfer)  by 
John  V.  Mizell  (42.8%  now*,  53.9%  after 
transfer).  Consideration  $3,100.  Other  own- 
ership remains  stable.  Ann.  Feb.  7. 

KBLF  Red  Bluff,  Calif.— Seeks  assignment 
of  license  from  Victor  Muscat  (75%)  and 
Clay  McGowan  (25%),  d/b  as  Victor  Indus- 
tries Corp.  of  California,  to  Walter  B.  Lake 
&  Robert  F.  Dennis  (each  30%),  Willard 
Baumgarten  (25.6%),  Charles  B.  O'Neill 
(8%)  and  Adair  S.  Wingerd  &  James  H. 
Hastings  (each  3.2%),  tr/as  North  Sacra- 
mento Valley  Bcstg.  Co.  Consideration  $120,- 
000.  Mr.  Lake  is  part  owner  of  Daren  F. 
McGavren  Co.,  radio-tv  rep  company;  Mr. 
Dennis  is  majority  owner  of  advertising 
agency;  Mr.  Baumgarten  is  gen.  mgr.  of 
KBLF;  Mr.  O'Neill  owns  brake-lining  plant; 
Mr.  Wingerd  is  employed  at  Mr.  Dennis's 
agency:  Mr.  Hastings  is  attorney.  Ann.  Feb. 
12. 

WRIZ  Coral  Gables,  Fla.— Seeks  acquisi- 
tion of  positive  control  of  permittee 
corporation,  Sioux  Bcstg.  Corp.,  by  Kenneth 
L.  Wood  by  purchase  of  stock  in  Dominion 
Enterprises  Investment  Corp.  (70%  owner 
of  Sioux);  Mr.  Wood  (49.7%  before  transfer, 
50.3%  after)  will  get  stock  from  his  wife, 
Jean  M.  Wood  (1.3%  before,  0.7%  after). 
No  financial  consideration  involved.  Ann. 
Feb.  13. 

WPEX-FM  Pensacola,  Fla. — Seeks  relin- 
quishment of  positive  control  of  licensee 
corporation,  Mello-Tone  Inc.,  by  Earl  D. 
Hutto  (52.6%  before  transfer,  40.66%  after) 
through  sale  of  unissued  stock  by  licensee 
to  L.  T.  France  (30.12%)  and  Louis  Nacsa 
Jr.  (1.26%);  other  ownership  remains  pro- 
portionately stable.  Consideration  is  pay- 
ment of  notes.  Ann.  Feb.  7. 

WTCX  (FM)  St.  Petersburg,  Fla.— Seeks 
transfer  of  licensee  corporation,  Trans- 
Chord  Inc.  (20,000  shares  issued),  from  Harry 
C.  Offutt  Jr.  (19,700  shares),  Marian  V. 
Offutt  (295  shares)  and  James  T.  Vocelle 
(5  shares)  to  Murray  Carpenter  (100%). 
Consideration  $50,000.  Mr.  Carpenter  is  past 
owner  of  several  broadcast  stations.  Ann. 
Feb.  7. 

KHAI  Honolulu,  Hawaii — Seeks  assign- 
ment of  license  from  Robert  Sherman 
(100%),  d/b  as  Royal  Bcstg.  Inc.,  to  George 
M.  Mardikian,  B.  Floyd  Farr  and  George  D. 
Snell  (each  33  Va%),  tr/as  Royal  Hawaiian 
Radio  Inc.  Consideration  is  assumption  of 
debt.  Three  principals  also  own  KEEN-AM- 
FM  San  Jose,  KCVR-AM-FM  Lodi,  both 
California,  and  KVEG  Las  Vegas,  Nev.  Ann. 
Feb.  7. 

WREX-TV  Rockford,  111.— Seeks  transfer 
of  control  of  licensee  corporation,  Greater 
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Rockford  Tv  Inc.  from  over  50  stockholders 
to  WREX-TV  Inc.  (100%),  solely  owned  by 
Gannett  Inc.,  also  large  corporation.  Con- 
sideration $3,420,000.  Gannett  Newspaper 
stations  are  WHEC-AM-TV  Rochester, 
WINR-AM-TV  Binghamton,  WENY  Elmira, 
all  New  York,  and  WDAN  Danville,  111.  Ann. 
Feb.  7. 

WREX-TV  Rockford,  111.— Seeks  assign- 
ment of  license  and  cp  from  Greater  Rock- 
ford Tv  Inc.  to  WREX-TV  Inc.  (Contingent 
on  grant  of  above  application).  No  financial 
consideration  involved.  Ann.  Feb.  7. 

WMFT  Terre  Haute,  Ind.— Seeks  transfer 
of  control  of  licensee  corporation,  Citizens 
Bcstg.  Inc.  (180  shares  issued),  from  Thomas 
S.  Land  &  Bryan  Davidson  (each  79  shares) 
and  MurrellJ.  Log  (22  shares)  to  George  A. 
and  Martha  L.  Foulkes  (100%  as  joint  ten- 
ants). Consideration  $80,000.  Mr.  Foulkes, 
local  businessman,  until  recently  was  em- 
ployed by  WTHI-AM-FM-TV  Terre  Haute. 
Ann.  Feb.  13. 

KHAL  Homer,  La.— Seeks  assignment  of 
license  from  Drs.  Thomas  M.  Deas  &  Joe 
F.  Rushton  and  William  M.  Bigley  (each 
33  1/3%),  d/b  as  Claiborne  Bcstg.  Corp.,  to 
Gene  Humphries,  Horace  E.  McLain  and 
Quinton  M.  Ghormley,  tr/as  Homer  Radio 
Co.  Consideration  $32,000.  Mr.  Humphries 
has  50%  interest  in  KVIN  Vinita,  Okla.  Ann. 
Feb.  13. 

WGPR  (FM)  Detroit,  Mich.— Seeks  assign- 
ment of  cp  from  Ross  Mulholland  (100%) 
to  Mr.  Mulholland  (100%),  d/b  as  W.G.P.R. 
Inc.  No  financial  consideration  involved. 
Ann.  Feb.  11. 

KAVE-AM-TV  Carlsbad,  N.  M.— Seeks 
transfer  of  control  of  licensee  corporation. 
Voice  of  the  Caverns  Inc.,  from  Edward 
P.  Talbott  (50.5%),  deceased,  to  his  widow, 
Lucile  R.  Talbott  (50.5%).  No  financial  con- 
sideration  involved.  Ann.   Feb.  13. 

WOTT  Watertown,  N.  Y. — Seeks  assign- 
ment of  license  from  James  M.  Johnston 
(58.33%),  Frances  G.  Taylor  (39.16%)  and 
William  R.  Stevens  (2.51%),  d/b  as  Thousand 
Islands  Bcstg.  Inc.,  to  Earl  L.  Cump 
(62.50%),  Rev.  Roland  W.  Renkel  (31.25%) 
and  William  E.  Sullivan  (6.25%),  tr/as  CRS 
Enterprises  Inc.  Consideration  $135,000.  Mr. 
Cump  owns  construction  firm:  Rev.  Renkel 
is  Lutheran  pastor;  Mr.  Sullivan  is  sales- 
man for  WLYH-TV  Lebanon,  Pa.  Ann.  Feb. 
13. 

KGRO  Gresham,  Ore. — Seeks  assignment 
of  license  from  Daniel  M.  McPeak  (100%), 
d/b  as  Gresham  Bcstg.  Co.,  to  John  E. 
Grant  &  George  O.  DeWitz  Jr.  (each  40%) 
and  Marion  McKeown  (20%),  tr/as  Action 
Bcstg.  Consideration  $72,500  less  liabilities. 
Mr.  Grant  is  gen.  mgr.  of  KLIQ  Portland: 
Mr.  DeWitz  is  mgr.  of  KGRO;  Mrs.  Mc- 
Keown is  KGRO's  assistant  office  mgr.  Ann. 
Feb.  12. 

KSLM  Salem,  Ore. — Seeks  transfer  of  con- 
trol of  licensee  corporation,  Oregon  Radio 
Inc.,  from  Lou  C.  McCormick  (65.4%), 
executrix  of  estate  of  Glenn  E.  McCormick, 
deceased,  to  Lou  McCormick  Paulus  (34.6% 
before,  100%  after  transfer),  one  in  same 
person  as  Lou  C.  McCormick.  No  financial 
consideration  involved.  Ann.  Feb.  12. 

Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  Forest  L.  McClenning 
issued  initial  decision  looking  toward  grant- 
ing application  of  Tri-County  Bcstg.  Inc. 
to  increase  power  of  WIFM  Elkin,  N.  C, 
on  1540  kc,  D,  from  250  w  to  1  kw  with  500 
w-CH;  conditions  and  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Action  Feb.  13. 

■  Hearing  Examiner  David  I.  Kraushaar 
issued  initial  decision  looking  toward  grant- 
ing application  of  Onondaga  Bcstg.  Inc.  for 
new  tv  on  ch.  9  in  Syracuse,  N.  Y.,  and 
denying  competing  applications  of  Veterans 
Bcstg.  Inc.,  Syracuse  Tv  Inc.,  W.R.G.  Baker 
Radio  &  Tv  Corp.,  WAGE  Inc.,  Syracuse 
Civic  Tv  Assn.  Inc.,  Six  Nations  Tv  Corp., 
Salt  City  Bcstg.  Corp.,  and  George  P. 
Hollingbery.  Action  Feb.  7. 

OTHER  ACTIONS 

■  By  report  &  order,  commission  denied 
petition  by  Richard  B.  Steuer  for  reconsid- 
eration of  commission  action  of  Nov.  8, 
1962,  which  denied  his  proposal  to  shift  ch. 
3  from  Sterling,  Colo.,  to  Cheyenne,  Wyo. 
Steuer  does  not  now  allege  any  facts  not 
otherwise  known  to  commission  and  con- 
sidered in  making  its  decision  to  leave  ch. 
3  at  Sterling.  Comr.  Lee  dissented.  Action 
Feb.  13. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  KCMC  Inc. 
(KTAL-TV),  Texarkana,  Tex.,  for  stay  of 
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1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCOE 


— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  ). 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N. 

Member  AFCOE 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFOCE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDG. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C. 
REpublic  7-3984 

Member  AFCCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 
Member  AFCOE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications- Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Membtr  AFOOB 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 
George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 
Member  AFCOE 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFCCE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 
Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


J.  G.  ROUNTREE 

CONSULTING  ENCINEER 
P.O.  Box  9044 
Austin  56,  Texas 
CLendale  2-3073 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFOOE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 
420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 
Member  AFOOE 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 


Compiled  by  BROADCASTING,  Feb.  13 

ON  AIR 

CPS 

TOTAL  APPLICATIONS 

Lie.  Cps. 

Not  on  air 

for  new  stations 

AM                   3,748  71 

113 

474 

FM                   1,055  30 

130 

286 

TV                     515  65 

77 

107 

OPERATING  TELEVISION 

STATIONS 

Compiled  by  BROADCASTING,  Feb.  13 

TOTAL 

VHF 

UHF 

TV 

Commercial  486 

94 

580 

Non-commercial  47 

21 

681 

COMMERCIAL  STATION 

BOXSCORE 

Compiled  by  FCC,  Jan 

31 

AM 

FM 

TV 

Licensed  (all  on  air) 

3,748 

1  055 

j  l  j 

Cps  on  air  (new  stations) 

71 

30 

65 

Cps  not  on  air  (new  stations) 

113 

130 

77 

Total  authorized  stations 

3,932 

1,215 

664 

Applications  for  new  stations  (not  in  hearing) 

277 

173 

54 

Applications  for  new  stations  (in  hearing 

196 

13 

51 

Total  applications  for  new  stations 

473 

286 

105 

Applications  for  major  changes  (not  in  hearing) 

315 

109 

43 

Applications  for  major  changes  (in  hearing) 

54 

3 

8 

Total  applications  for  major  changes 

369 

112 

51 

Licenses  deleted 

0 

2 

0 

Cps  deleted 

1 

1 

1 

includes  3  stations  operating  on  unreserved  channels. 

Dec.  18,  1962,  grant  of  application  of  KTBS 
Inc.  for  mod.  of  cp  to  increase  ant.  height 
of  KTBS-TV  Shreveport.  La.,  an  additional 
200  ft.,  to  1,780  ft.  Pending  petitions  by 
KTAL-TV  for  reconsideration  and  to  vacate 
order  and  deny  KTBS-TV  application  will 
be  considered  at  later  time.  Action  Feb.  13. 

■  By  order,  commission  granted  motion 
by  WIDU  Bcstg.  Inc..  Asheboro,  N.  C,  and 
extended  time  to  Feb.  11  to  file  opposition 
to  application  for  review  of  Review  Board 
ruling  filed  by  Al-Or  Bcstg.  Co.,  Mebane. 
N.  C.,  in  proceeding  on  their  applications 
for  new  am  stations.  Action  Feb.  8. 

■  By  order,  commission  granted  petition 
by  South  Texas  Telecasting  Inc.  (KVDC), 
and  extended  time  to  Feb.  14  to  file  replies 
to  exceptions  to  initial  decision  in  Corpus 
Christi,  Tex.,  tv  ch.  3  proceeding.  Action 
Feb.  8. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  City  of  Jack- 
sonville, Florida-Georgia  Tv  Inc.  (WFGA- 


TV) ,  and  Jacksonville  Bcstg.  Corp.  for  new 
tv  stations  on  ch.  12  in  Jacksonville,  Fla., 
in  Docs.  10833-5,  denied  motion  by  Florida- 
Georgia  Tv  Inc.  to  strike  notice  of  appear- 
ance filed  by  Jacksonville  Bcstg.  Corp.  Ac- 
tion Feb.  7. 

Routine  roundup 

ACTIONS  BV  REVIEW  BOARD 

a  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Charles  Coun- 
ty Bcstg.  Inc.  and  Dorlen  Bcstrs.  Inc.  for 
new  am  stations  in  La  Plata  and  Waldorf, 
respectively,  both  Maryland,  in  Docs.  14748- 
9,  (1)  denied  Dorlen's  petition  to  enlarge 
issues  to  determine  whether  grant  of  Charles 
County  application  would  be  likely  to  cause 
economic  injury  to  Dorlen's  WSMD  (FM) 
Waldorf  and,  if  so,  whether  such  injury  is 
likely  to  cause  WSMD  to  cease  operations 
and  thus  deprive  Charles  County,  Md.,  of 
its  only  full-time  local  service;   (2)  denied 


request  by  Charles  County  for  enlargement 
of  issues  to  add  "strike"  issue  to  applicant 
Dorlen;  (3)  granted  Dorlen  motion  to  strike 
Charles  County  pleading;  and  (4)  on  own 
motion,  added  issue  to  determine  whether 
Dorlen  application  was  filed  for  principal 
or  incidental  purpose  of  obstructing  or  de- 
laying establishment  of  am  facility  at  La 
Plata.  Board  Member  Pincock  absent; 
Board  Member  Nelson  dissented  and  issued 
statement.  Action  Feb.  8. 

■  Granted  petition  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada,  Colo.,  and  extended  to 
Feb.  13  time  to  file  oppositions  to  motion  to 
enlarge  issues  filed  by  Lakewood  Bcstg. 
Service  Inc.  (KLAK),  Lakewood,  in  pro- 
ceeding on  Denver's  am  application,  et  al. 
Action  Feb.  8. 

■  Granted  petition  by  Mountain  View 
Bcstg.  Co.  for  waiver  of  hearing  and  exten- 
sion of  time  to  file  statement  to  extent  of 
extending  to  March  8  time  to  file  statement 
to  mitigate  or  justify  circumstances  and 
conduct  complained  of  in  order  to  show 
cause  why  license  for  WBMT  Black  Moun- 
tain, N.  C.,  should  not  be  revoked.  Board 
Member  Pincock  absent.  Action  Feb.  8. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  for  new  am  sta- 
tions of  Eastern  Bcstg.  System  Inc.,  Brook- 
field,  Conn.,  Colonial  Bcstg.  Co.  and  George 
F.  O'Brien,  both  New  Milford,  Connecticut, 
and  Fairfield  Bcstg.  Co.  Easton,  Conn.,  in 
Docs.  14166  et  al.,  directed  hearing  examin- 
er to  proceed  to  resolve  issues  11  through 
14  concerning  character  qualifications  as  to 
applicant  Fairfield  and  issue  partial  initial 
decision  on  those  matters;  parties  wishing 
to  file  exceptions  must  do  so  with  Review 
Board  within  30  days  after  release  of  par- 
tial initial  decision.  (Pending  before  Re- 
view Board  is  joint  request  by  applicants 
for  approval  of  agreement  looking  toward 
dismissal  of  Colonial.  Messrs.  O'Brien,  and 
Fairfield  applications;  payment  by  Eastern, 
Colonial,  and  Mr.  O'Brien  to  Mr.  Fairfield  of 
$12,000  [one  third  each]  as  partial  reim- 
bursement of  expenses  incurred  by  latter  in 
processing  its  application;  grant  of  Eastern 
application  and  assignment  of  that  cp  to 
new  corporation  in  which  Eastern  will  own 
40%  and  Colonial  and  Mr.  O'Brien  each 
30%.)  Action  Feb.  8. 

■  Granted  petition  by  Greenville  Bcstg. 
Co.,  Greenville,  Ky.,  and  extended  to  Feb. 
25  time  to  file  exceptions  to  initial  decision 
in  proceeding  on  its  am  apolication  and 
that  of  Hayward  F.  Spinks,  Hartford,  Ky. 
Action  Feb.  7. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Feb.  18  time  to  file  excep- 
tions to  initial  decision  in  proceeding  on 
application  of  Stuart  W.  Epperson  for  new 
am  in  Winston-Salem,  N.  C.  Action  Feb.  7. 

■  Granted  petition  by  Prince  William 
Bcstg.  Corp.  (WPRW),  Manassas,  Va„  and 
extended  to  March  8  time  to  respond  to 
petition  to  enlarge  issues  filed  by  Easton 
Bcstg.  Inc.  (WEMD),  Easton,  Md.,  in  pro- 
ceeding on  their  am  applications,  et  al. 
Action  Feb.  7. 

■  Granted  motion  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada,  Colo.,  and  extended  to 
Feb.  7  time  to  file  oppositions  to  motion  to 
enlarge  issues  filed  by  Lakewood  Bcstg. 
Service  Inc.  (KLAK),  Lakewood,  in  pro- 
ceeding on  Denver's  am  application,  et  al. 
Action  Feb.  6. 

■  Scheduled  oral  argument  for  March  7 
in  proceeding  on  am  application  of  WFYC 
Inc.  (WFYC),  Alma,  Mich.  Action  Feb.  6. 

■  By  memorandum  opinion,  held  in  abey- 
ance ruling  on  petition  by  respondents 
Connecticut  Tv  Inc.  and  Springfield  Tv 
Bcstg.  Corp.  for  extension  of  time  to  file 
petition  for  review  of  interlocutory  ruling 
by  hearing  examiner  in  proceeding  on  ap- 
plication of  Triangle  Publications  Inc. 
(WNHC-TV),  New  Haven,  Conn.,  pending 
service  of  instant  pleading  upon  other  par- 
ties as  required  by  Sec.  1.44  of  rules;  if 
required  proof  of  service  is  not  filed  within 
5  days,  petition  will  be  dismissed.  Action 
Feb.  5. 

■  Granted  petition  by  1540  Radio  Inc., 
Richmond,  Va.,  and  extended  to  Feb.  12 
time  to  reply  to  opposition  to  petition  to 
reopen  record  filed  by  Eliades  Broadcast 
Co.,  Hopewell,  Va.,  in  proceeding  on  their 
am  applications.  Action  Feb.  5. 

ACTIONS  ON  MOTIONS 

■  Commission  granted  petitions  by  Ralph 
D.  Epperson  and  Valley  Bcstg.  Co.  to  extent 
of  extending  from  Feb.  15  to  March  18  time 
to  file  comments  and  from  March  18  to  April 
17  for  replies  in  matter  of  revision  of  fm 
broadcast  rules,  particularly  as  to  allocation 
and  technical  standards.  Action  Feb.  7. 
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By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  March  13  and  April  17:  Nor- 
ristovvn  Bcstg.  Inc.  (WNAR),  Norristown, 
Pa.;  March  12  and  April  17:  Chisago  Coun- 
ty Bcstg.  Co.,  Lindstrom,  and  Brainerd 
Bcstg.  Co.  (KLIZ),  Brainerd,  both  Minne- 
sota; March  11  and  April  10:  Clinch  Moun- 
tain Bcstg.  Co.,  Lebanon,  Va.;  March  12  and 
April  13:  Magic  City  Bcstg.  Corp.  (WBHM), 
Birmingham,  Ala.;  March  14  and  April  22: 
Golden  Triangle  Bcstg.  Inc.  (WEEP),  Mt. 
Oliver,  Pa.  Action  Feb.  8. 

a  Scheduled  prehearing  conference  for 
March  12  and  hearing  for  April  8  in  con- 
solidated am  oroceedine  on  applications  of 
Pekin  Bcstg.  Co.  (WSIV),  Pekin,  ML,  et  al. 
Action  Feb.  8. 

■  On  own  motion,  amended  order  of  Jan. 
25  to  provide  that  introduction  of  evidence 
in  investigatory  proceeding  concerning  Mc- 
Lendon  Corp.  (WYNR) ,  Chicago,  111.,  shall 
commence  in  Chicago  on  March  19,  in  lieu 
of  March  5.  and  scheduled  prehearing  con- 
ference for  2:00  p.m..  March  18;  all  sessions 
will  be  held  in  Room  705,  U.  S.  Customs 
B'.dg..  610  S.  Canal  St.,  Chicago.  Action 
Feb.  5. 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  Feb.  21  and  March  12:  Acco- 
mack-Northampton Bcstg.  Inc.  (WESR), 
Tasley,  Va.,  and  Chesapeake  Bcstg.  Corp. 
(WAS A ) ,  H?vre  de  Grace,  Md.:  Feb.  27  and 
March  21:  Radio  Ashland  Inc.  (WNCO), 
Ashland,  Ohio;  Feb.  28  and  March  19:  Jasper 
County  Bcstg.  Corp.,  Rensselaer,  and  Mel 
Wheeler,  Plymouth,  both  Indiana.  Action 
Feb.  4. 

By  Hearing  Examiner  Basil  P.  Cooper 

■  Pursuant  to  rulings  of  Hearing  Examin- 
er at  Feb.  7  hearing  conference  in  pro- 
ceeding on  applications  of  Prattville  Bcstg. 
Co.  and  Billy  Walker  for  new  am  stations 
in  Prattville,  Ala.,  in  Docs.  14878-9,  granted 
petitions  filed  by  both  applicants  to  amend 
applications  to  reflect  current  financial  con- 
dition of  parties  and  to  specify  with  more 
particularity  source  of  funds  to  be  used  for 
construction  and  initial  operation  of  pro- 
Dosed  stations.  Action  Feb.  7. 

■  Granted  motion  by  Risden  A.  Lyon  and 
continued  Feb.  7  hearing  to  Feb.  28  in 
proceeding  on  his  application  for  new  am 
in  Charlotte,  N.  C.  Action  Feb.  6. 

By  Hearing  Examiner  James  D.  Cunningham 

■  Ordered,  subject  to  decision  of  commis- 
sion's Review  Board  on  respondent's  peti- 
tion for  review  of  hearing  examiner's  rul- 
ing and  order  of  Jan.  7,  reopening  record 
for  additional  evidence  in  matter  of  revoca- 
tion of  license  and  SCA  of  Carol  Music  Inc. 
for  WCLM  (FM)  Chicago.  111.,  that  further 
hearing  will  be  held  in  Chicago  on  April 
2.  Action  Feb.  6. 

■  On  own  motion,  continued  further  hear- 
ing from  Feb.  11  to  Feb.  25  in  proceeding 
on  NBC-RKO  broadcast  transfers  and  re- 
lated applications  in  Docs.  13085  et  al.  Ac- 
tion Feb.  5. 

By  Hearing  Examiner  Thomas  H.  Donahue 

■  Granted  motion  by  WBUX  Bcstg.  Co. 
(WBUX),  Doylestown,  Pa.,  and  accepted  its 
late  filed  findings  in  proceeding  on  its  am 
application.  Action  Feb.  6. 

By  Hearing  Examiner  Charles  J.  Frederick 

■  Upon  request  by  Broadcast  Bureau,  ex- 
tended from  Feb.  12  to  Feb.  26  time  to  file 
proposed  findings  and  from  March  1  to 
March  15  for  replies  in  consolidated  am 
proceeding  on  applications  of  Greenwich 
Bcstg.  Corp.,  Greenwich,  Conn.,  et  al.  Ac- 
tion Feb.  7. 

■  Granted  motion  by  Semo  Bcstg.  Corp. 
and  continued  Feb.  11  hearing  to  March  11 
in  proceeding  on  its  application  and  Browns- 
ville Bcstg.  Co.  for  new  am  stations  in 
Sikeston.  Mo.,  and  Brownsville,  Tenn.,  re- 
spectively. Action  Feb.  5. 

By  Hearing  Examiner  Millard  F.  French 

■  On  own  motion,  scheduled  hearing  con- 
ference for  2:30  p.m.,  Feb.  6,  in  Largo, 
Fla.,  tv  ch.  10  proceeding.  Action  Feb.  5. 

By  Hearing  Examiner  Arthur  A.  Gladstone 

■  Pursuant  to  rulings  made  at  Feb.  11 
further  prehearing  conference  in  proceed- 
ing on  applications  of  Service  Bcstg.  Corp. 
and  Z-B  Bcstg.  Co.  for  new  am  stations  in 
Kenosha,  Wis.,  and  Zion,  111.,  respectively, 
in  Docs.  14794-5,  among  other  procedural 
announcements,  continued  from  Feb.  11  to 
Feb.  18  date  for  mutual  notification  as  to 


witnesses  to  be  produced  for  cross-examina- 
tion. Action  Feb.  11. 

■  Granted  motion  by  International  Bcstg. 
Corp.  and  continued  Feb.  13  hearing  to 
Feb.  28,  at  time  and  place  heretofore  speci- 
fied, in  proceeding  on  its  application  and 
those  of  Jesus  Vargas  Candelaria  and  Mau- 
ricio  Alvarez-Martin  for  new  am  stations 
in  Carolina  and  Bayamon,  Puerto  Rico,  re- 
spectively. Action  Feb.  6. 

■  Scheduled  further  prehearing  confer- 
ence for  Feb.  11,  and  continued  Feb.  25 
hearing  to  March  13,  at  time  and  place 
originally  scheduled,  in  proceeding  on  ap- 
plications of  Service  Broadcasting  Corp.  and 
Z-B  Bcstg.  Co.  for  new  am  stations  in 
Kenosha,  Wis.,  and  Zion,  111.,  respectively. 
Action  Feb.  4. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  On  own  motion,  scheduled  further  pre- 
hearing conference  for  Feb.  12  in  proceed- 
ing on  application  of  Bay  Shore  Bcstg.  Co. 
for  new  am  in  Hayward,  Calif.  Action  Feb. 
6. 

■  In  proceeding  on  am  application  of 
Hudson  Valley  Bcstg.  Corp.  (WEOK), 
Poughkeepsie,  N.  Y.,  granted  request  by 
respondent  Dutchess  County  Bcstg.  Corp. 
and  extended  from  Feb.  6  to  Feb.  13  time 
to  notify  hearing  examiner  as  to  necessity 
for  cross-examination,  and  ordered  that, 
unless  hearing  examiner  is  notified  by  close 
of  business  on  Feb.  13,  parties  will  have 
been  deemed  to  have  waived  objections 
to  admission  into  evidence  of  exhibits  ex- 
changed on  Jan.  30  and  Feb.  2,  respectively, 
and  any  request  for  further  hearing  in 
connection  therewith.  Action  Feb.  6. 

By  Hearing  Examiner  Isadore  A.  Honig 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Blue  Island 
Community  Bcstg.  Inc.  and  Elmwood  Park 
Bcstg.  Corp.  for  new  fm  stations  in  Blue 
Island  and  Elmwood  Park,  both  Illinois 
respectively,  and  Mrs.  Evelyn  R.  Chauvin 
Schoonfield  for  renewal  of  license  of  WXFM 
(FM)  Elmwood  Park,  in  Docs.  12604  et  al., 
(1)  denied  motion  by  Broadcast  Bureau 
requesting  Blue  Island's  application  again 
be  placed  in  pending  file,  and  (2)  held  in 
abeyance  further  proceedings  including  fix- 
ing of  dates  for  filing  additional  proposed 
findings  and  conclusions  on  remaining  is- 
sues to  be  covered  in  them,  together  with 
legal  arguments  relative  to  problems  cre- 
ated by  changes  in  fm  rules,  pending  sub- 
mission seasonably  by  Broadcast  Bureau 
of  petition  for  review  of  examiner's  instant 
denial  action.  Action  Feb.  11. 

■  Granted  petition  by  respondent  WLBE 
Inc.  and  extended  certain  procedural  dates 
and  rescheduled  March  5  hearing  for  March 
13  in  proceeding  on  application  of  Dixie 
Radio  Inc.  for  new  am  in  Brunswick  Ga 
Action  Feb.  8. 

By  Hearing  Examiner  Annie  Neal  Huntting 

■  In  proceeding  on  applications  of  Newton 
Bcstg.  Co.  and  Transcript  Press  Inc.  for 
new  am  stations  in  Newton  and  Dedham, 
both  Massachusetts,  respectively,  in  Docs 
13067-8,  recessed  hearing  at  end  of  Feb.  7 
session  and  scheduled  resumption  of  hear- 
ing for  Feb.  18.  Action  Feb.  8. 

By  Hearing  Examiner  H.  Gifford  Irion 

■  On  own  motion,  continued  Feb  25 
further  hearing  to  March  18  in  proceeding 
on  applications  of  WIDU  Bcstg.  Inc  and 
Al-Or  Bcstg.  Co.  for  new  am  stations  in  i 
Asheboro  and  Mebane,  both  North  Carolina 
respectively.  Action  Feb.  5. 

By  Hearing  Examiner  David  I.  Kraushaar  1 

■  Granted  petition  by  Broadcast  Bureau  p 
and  extended  from  Feb.  4  to  Feb.  11  time  I 
to  file  proposed  findings  in  proceeding  on  I 
applications  of  Tri-City  Bcstg.  Co.  and  Ra-  X 
diocasters  for  new  am  stations  in  Belpro  ! 
and  Marietta,  Ohio,  respectively.  Action  r 
Feb.  5.  | 

■  On  own  motion,  postponed  pending  fur-  % 
ther  order  Feb.  8  prehearing  conference  I 
and  April  16  hearing  in  matter  of  revoca- 
tion of  license  of  Eugene  and  David  P 
Slatkin  d/b  as  Mountain  View  Bcstg  Co 
for  WBMT,  Black  Mountain,  N.  C.  Action 
Feb.  5. 

By  Hearing  Examiner  Jay  A.  Kyle 

■  Continued  Feb.  19  hearing  to  April  11 
in  consolidated  am  proceeding  on  applica- 
tions of  Olney  Bcstg.  Co.,  Olnev,  Tex.,  and 
James  R.  Williams,  Anadarko,  Okla.  Action 
Feb.  12. 

■  On  own  motion,  continued  Feb.  15  pre- 
hearing conference  to  March  13  in  consoli- 


dated am  proceeding  on  applications  of 
WNOW  Inc.  (WNOW),  York,  Pa.,  and  Radio 
Assoc.  Inc.  (WEER),  Warrenton,  Va.  Action 
Feb.  11. 

By  Hearing  Examiner  Forest  L.  McClenning 

■  Upon  informal  request  by  parties  in 
Grand  Rapids,  Mich.,  tv  ch.  13  proceeding 
in  Docs.  14407  et  al.,  extended  from  Feb.  13 
to  March  11  time  to  file  proposed  findings 
and  from  March  11  to  April  11  for  replies. 
Action  Feb.  7. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  By  order  formalized  certain  agreements 
reached  at  Feb.  6  hearing  in  proceeding  on 
application  of  Pinellas  Radio  Co.  for  new 
am  in  Pinellas  Park,  Fla.,  and  scheduled 
certain  procedural  dates,  and  resumption 
of  hearing  for  April  10.  Action  Feb.  7. 

■  In  proceeding  on  applications  of  Reli- 
able Bcstg.  Co.  and  Blue  Ridge  Mountain 
Bcstg.  Inc.  for  new  am  stations  in  Calhoun 
and  Ellijay,  both  Georgia,  respectively,  in 
Docs.  14673-4,  pursuant  to  agreements 
reached  at  Feb.  5  prehearing  conference, 
scheduled  certain  procedural  dates,  and 
hearing  for  April  23.  Action  Feb.  5. 

By  Hearing  Examiner  Herbert  Sharfman 

■  Received  in  evidence  copy  of  balance 
sheet  as  of  Dec.  31,  1962,  of  WRSA  Inc., 
Troy,  N.  Y.,  as  Exhibit  3,  in  proceeding  on 
its  am  application  which  is  consolidated 
for  hearing  in  Docs.  14617  et  al.  Action 
Feb.  11. 

■  Granted  petition  by  Mid-Cities  Bcstg. 
Corp.  and  further  extended  from  Feb.  8  to 
Feb.  18  time  to  file  initial  proposed  findings 
and  from  Feb.  25  to  March  4  for  replies  in 
proceeding  on  its  application  and  La  Fiesta 
Bcstg.  Co.  for  new  am  stations  in  Lubbock. 
Tex.  Action  Feb.  5. 

■  Pursuant  to  agreements  reached  at  Feb. 
5  prehearing  conference  in  proceeding  on 
applications  of  Southern  Radio  and  Tv  Co., 
Lehigh  Acres,  and  Robert  Hecksher,  Fort 
Myers,  both  Florida,  (1)  scheduled  certain 
procedural  dates,  and  (2)  granted  petition 

Continued  on  page  145 
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^"T  SYSTEMS 


A  complete  tower 
j  erection  service 
]  that  has  these 

special  advantages: 

|  v>  DEPENDABILITY 

I  ✓  RELIABILITY 

I  ✓  COMPLETE 
j  ENGINEERING 

✓  COAST  TO  COAST 
SERVICE 

Be  sure  to  obtain  price  quota- 
tions and  engineering  assist- 
ance for  your  complete  tower 
needs  from  America's  foremost 
tower  erection  service. 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20<  per  word— $2.00  minimum  •  HELP  WANTED  25*  per  word— $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— STATIONS  FOR  SALE  and  WANTED  TO  BUY  STATIONS  advertising  require  display 
space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  300  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Wanted-immediately.  Experienced  sales 
minded  manager  for  western  N.Y.S.  Top 
salary  and  benefits.  Send  photo  and  full 
particulars.  Box  92B,  BROADCASTING. 


Baltimore  .  .  .  Sales  manager.  Proven  sales 
background.  Unusual  opportunity  for  the 
right  man.  Write  fully  please.  Box  176B, 
BROADCASTING. 


Sales  manager.  Major  market  east  coast 
radio  station  seeks  hard  hitting  sales  man- 
ager. Proven  producer  has  a  solid  five  figure 
income  waiting.  Rush  full  details  and  photo. 
Box  178B,  BROADCASTING. 


Immediate  opening  for  general  manager  of 
a  Texas  radio  station.  Wonderful  opport- 
unity for  manager  or  assistant  manager 
that  is  stuck  in  his  present  job.  Send  full 
details  in  first  letter  to  Box  199B,  BROAD- 
CASTING. 


Local  sales  manager  for  upper  midwest  full 
time  medium  market  in  group  operation. 
Excellent  account  list,  substantial  draw  and 
good  opportunity  for  professional  growth. 
Box  205B,  BROADCASTING. 


General  manager — new  am-fm  Highland 
Park,  Illinois.  First  local  service  for  north 
shore  communities.  Require  experienced 
dynamo  for  top  level  operation.  Write  quali- 
fications salary.  Eli  Fink,  135  South  LaSalle, 
Chicago. 


Sales 


A  top  flight,  successful  fm  station  on  the 
air  for  2Y2  years  in  northern  California  with 
one  successful  time  salesman  needs  a  sec- 
ond man.  Permanent  position,  salary  plus 
commission.  Good  living  conditions.  Million 
and  half  population  in  prime  coverage  area. 
Reply  full  details  first  letter,  but  only  if  two 
years'  successful  sales  experience  in  radio. 
Box  79B,  BROADCASTING. 


Sales  opportunity  .  .  .  prove  you  can  both 
carry  big  billings  and  manage  a  sales  staff 
and  you'll  earn  $10,000  the  first  year  in 
California  medium  market.  Only  real  radio 
men  need  apply.  Reply  to  Box  122B, 
BROADCASTING. 


Small  independent  group  in  Minnesota  is 
expanding  sales  department.  Needed  experi- 
enced radio  time  salesman  for  single  sta- 
tion market.  The  right  man  will  receive  sub- 
stantial active  account  list  plus  generous 
salary.  Personal  interview  required.  Box 
171B,  BROADCASTING. 


"KALO  in  Little  Rock,  Arkansas,  is  looking 
for  two  top  radio  salesmen  who  want  to 
make  money.  KALO  is  the  newest,  swing- 
ing, up-tempo,  wide  awake  radio  station 
that  is  going  places  and  doing  things.  Our 
new  Program  Director  is  Jim  Gaines  of 
WLWE  in  Richmond,  Virginia.  We  have 
brought  in  such  names  as  Johnny  Rollaine 
from  St.  Louis  and  Billy  Dee  from  Florida. 
If  you  are  looking  for  a  golden  opportunity 
to  get  in  on  the  ground  floor  where  your 
results  and  efforts  will  be  paid  off  in  green 
stuff,  then  either  contact  the  General  Man- 
ager or  the  Commercial  Manager  at  once. 
No  booze  hounds,  skirt  chasers,  or  execu- 
tive administrators  wanted.  What  we  want 
are  really  down-to-earth  solid  citizens  who 
know  they  can  sell  and  want  an  unlimited 
opportunity  to  make  money.  If  this  is  your 
desire,  then  get  on  the  band  wagon  now." 


Sales 


A  rare  sales  opportunity  with  an  outstand- 
ing station.  The  person  we  want  is  alert, 
aggressive,  responsible,  intelligent.  He  wants 
a  station  that  offers  "something  better"  in 
broadcasting.  He  wants  an  organization  that 
is  young,  aggressive,  respected.  The  posi- 
tion is  Account  Execvitive  with  KPEN,  San 
Francisco,  America's  formost  fm  station.  It 
offers  remuneration  far  above  broadcast 
averages,  with  greatest  growth  potential. 
Applicants  must  be  prepared  to  come  to  San 
Francisco  for  interview.  Contact  Gary 
Gielow,  KPEN,  1231  Market  Street,  San 
Francisco. 


$$$$  here's  your  chance  to  make  money 
with  a  growing  station.  The  surface  hasn't 
even  been  scratched  if  you  have  at  least 
a  year  of  sales  experience  and  a  proven 
sales  record,  write  or  call  Bob  Dollinger 
Sales  Manager,  WCNT,  Centralia,  Illinois. 


Broadcast  Employment  Service,  openings  for 
all  sales  and  management  personnel.  Move 
ahead — write  now.  4825  10th  Ave.  So.  Min- 
neapolis, 17,  Minnesota. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $110  weekly.  Box  326R,  BROADCAST- 
ING. 


Announcer  with  first  class  ticket.  Desirable 
mid-Pennsylvania  location.  Tell  all  in  first 
letter.  Box  67B.  BROADCASTING. 


Personality  dj:  No  kooks.  If  you  can  keep 
a  lively  pace,  deliver  a  selling  spot,  like  pop 
music  (not  junk),  run  a  tight  board,  and 
will  let  us  run  the  station,  let's  talk.  Top 
rated  station,  eastern  market.  Send  tape, 
photo  and  background.  Box  111B,  BROAD- 
CASTING. 


Experienced  announcer  with  1st  phone,  good 
commercial  delivery,  for  solid  midwest  sta- 
tion operation.  Permanent,  pleasant  sur- 
roundings, many  company  benefits.  No 
maintenance  or  technical  work  required. 
Send  resume  to  Box  113B,  BROADCAST- 
ING. 


Morning  man?  Personality?  Handle  humor? 
If  you  have  all  three  qualifications  and  can 
work  a  pleasant  pop  format,  this  major 
midwest  market  station  is  looking  for  you. 
Send  us  aircheck.  photo  and  background. 
Box   173B,  BROADCASTING. 


All  around  announcer  idea  man.  production, 
sales  support  good  voice  and  habits.  150,000 
western  New  York.  Box  181B,  BROADCAST- 
ING. 


Experienced  first  phone  announcer  needed 
for  new  eastern  station.  Going  on  air 
soon.  Box  102B,  BROADCASTING. 


Tight  dj  with  1st  phone.  Night  man  wanted. 
Some  r&r.  If  you  like  mountains  and  out 
of  doors  we  may  have  the  1st  phone  home 
you  want.  Box  229B,  BROADCASTING. 


Announcer  with  varied  experience  and  first 
phone  ticket  Texas  network  station.  Box 
224B,  BROADCASTING. 


Immediately  opening  experienced  announcer 
permanent,  general  announcing,  new,  sports, 
KFFA,  Helena,  Ark.  Contact  Sam  W.  Ander- 
son, Phone  Hickory  4-2361. 


Announcers 


Good  music  station  needs  one  experienced 
announcer,  with  copy  writing  experience. 
City  of  6,000.  Salary  open.  Send  complete 
resume  and  tape  to  Manager,  Radio  Sta- 
tion KMAQ,  Maquoketa,  Iowa. 


Wanted:  staff  announcer  for  fast-paced 
good  music.  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE.  Radio.  Fort 
Wayne.  Indiana.    No  phone  calls  pleasel 


Want  experienced,  mature  announcer.  Prefer 
family  man  wanting  security,  opportunity 
to  become  integral  part  of  good  community 
in  which  to  raise  your  children.  Good 
recreation  on  dozens  of  nearby  lakes  and 
excellent  working  conditions  with  respon- 
sible radio  men  who  now  enjoy  these  ad- 
vantages. Salary  dependent  on  your  needs 
and  experience.  Station  is  soundly  estab- 
lished, owners-operated  features  good 
music/local  news  format.  Paul  King,  WAWK, 
Kendallville,  Indiana.  Phone  347-2400. 


Top  rated  modern  format  radio  station  in 
Peoria,  Illinois,  is  constantly  on  the  alert 
for  bright-sounding  personalities  and  ag- 
gressive newsmen.  Please  send  tape  and 
resume  to  Program  Director  of  WIRL. 


DJ,  1st  phone,  St.  Louis  area.  $115  week  to 
start.  Contact  Chuck  Norman,  WGNU  Radio, 
Granite  City,  Illinois. 


Announcer-engineer.  Salary  flexibly.  Base 
$75.  WHMC,  207  Brooks,  Gaithersbury,  Md. 


Mature,  experienced  announcer,  first  phone. 
WJIL,  Jacksonville,  111. 


Capable  morning  man.  Our  listeners  like  to 
wake  up  to  good  music — a  cheerful  voice, 
authoritative  news  well  prepared.  What  else 
can  you  do?  Play  by  play,  farm  programs, 
sell?  Send  tape  (Prefer  air  Check)  and 
resume  to  V.  J.  Kaspar,  WILO  AM-FM, 
Frankfort,  Indiana. 


Indiana  am  daytimer  and  fm  fulltimer  needs 
first  ticket  announcer.  Possibility  of  becom- 
ing pd  for  right  man.  Salary  open.  No 
maintenance  but  no  applications  without 
first  ticket.  Contact  Frank  Haas,  WMRI, 
Marion,  Indiana.  Phone  NOrth  4-7396. 


Immediate  opening  for  announcer  with  1st 
ticket.  Maintenance  required.  Salary  open. 
Station  part  of  6-station  chain.  Tape  and 
resume  to  WNAG,  Box  920,  Grenada,  Mis- 
sissippi. 


Announcer  with  some  experience  for  all- 
around  work  in  small  station.  Some  office 
experience  helpful.  WNJH,  Hammonton, 
New  Jersey. 


WSBT-am-fm-tv  has  opening  for  young 
staff  announcer  with  1  or  more  years  experi- 
ence. Working  knowledge  of  good  music 
necessary;  tv  experience  helpful.  Prestige 
station,  salary  plus  talent,  excellent  insur- 
ance, health  care  and  pension  programs. 
Send  resume,  picture  and  tape  to  Personnel 
Director,  South  Bend  Tribune,  South  Bend 
26,  Indiana. 


Accustomed  to  lion's  share  of  ratings  in  a 
hotiy  competitive  top  40  market?  So  are  we 
and  constantly  looking  for  stable  profes- 
sionals to  keep  our  50  kw  on  top  of  the 
rest.  Non-returnable  resume,  tape.  pic.  Jim 
Ramsburg,  WPTR,  Box  1540,  Albany,  N.  Y. 


Immediate  opening  for  staff  announcer. 
Popular  music  news  operation.  Send  phato, 
tape  resume,  salary  requirements  to  WFSR. 
Bath,  New  York. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


Announcer  with  or  without  first  phone.  Ex- 
perience necessary.  Send  tape  and  recent 
photo  to:  WLOH  Radio  Station,  Princeton, 
W.  Va. 


WWIZ,  Lorain,  Ohio  wants  announcer  with 
1st  phone.  Good  pay,  excellent  chance  even 
if  you  have  little  experience.  Write,  wire, 
phone  Joe  Leonard. 


Negro  gospel.  The  nation's  highest  rated 
Negro  group  has  immediate  opening  for  an 
experienced  gospel  man.  Must  be  excellent 
board  operator,  have  good  voice.  Send  com- 
plete resume,  late  photograph  and  tape  to: 
Executive  Vice  President,  McLendon  Broad- 
casting Company,  Suite  980,  Milner  Bldg., 
Jackson.  Mississippi. 


You  will  soon  receive  a  letter  from  Lynn 
Publications  in  San  Francisco.  Read  it! 


Broadcast  Employment  Service  has  choice 
latest  AM  or  TV  openings.  Confidential  pro- 
fessional placement.  4825  10th  Ave.  So.  Min- 
neapolis, 17,  Minnesota. 


Technical 


Engineer-announcer  strong  on  maintenance, 
wanted  immediately.  Chance  for  advance- 
ment in  Florida  multiple  station  chain. 
Salary  open.  Tape  references  requested. 
Don't  wait  .  .  .  this  could  be  your  break. 
Box  35B,  BROADCASTING. 


First  class  ticket  holder  wanted  to  head  up 
engineering  department  for  established  Illi- 
nois operation,  not  in  Chicago.  Must  be 
able  to  maintain  transmitter  and  studio 
equipment.  Practical  experience  with  su- 
pervisory ability  preferred.  Fine  oppor- 
tunity with  growing  station,  in  high  class 
facilities,  permanent  position,  top  salary 
for  top  man.  Write  Box  55B,  BROADCAST- 
ING, with  details  of  training,  experience, 
references,  availibility  for  interview. 


Wanted-chief  engineer  for  WBIG,  5  kw,  in 
Greensboro,  N.  C.  Must  be  qualified  for  all 
phases  of  technical  maintenance  including 
directional.  Must  be  able  to  assume  respon- 
sibility for  technical  department.  Salary 
open.  Phone  272-6125  or  write  P.  O.  Box 
1807. 


Chief  engineer  experienced  with  directional 
antennas.  Some  mike  work.  Immediate 
placement  at  KIOX,  in  Bay  City,  Texas, 
near  gulf  coast  and  Houston.  Write  giving 
qualifications  to  KIOX,  Box  1391,  Bay  City, 
Texas. 


Have  immediate  opening  for  chief  engineer 
for  1  kw  am  non-directional  daytimer,  and 
3  kw  fm.  Write  or  phone  WASA,  Havre  de 
Grace,  Maryland.  301-939-0800. 


1st  class  board  operator  some  maintenance 
and  announcing.  Steady.  WSBC,  2400  W. 
Madison,  Chicago  12. 


Broadcast  Employment  Service,  professional 
placement.  Let  us  move  you  up.  Confidential. 
Write!  4825  10th  Ave.  So.  Minneapolis,  17, 
Minnesota. 


Production — Programming,  Others 


Program  director  wanted  for  high  class  Illi- 
nois fulltime  operation.  Fine  opportunity 
for  creative,  imaginative  man  who  is  expert 
with  music  and  can  supervise  sparkling,  up- 
beat programming.  Better  than  average  pay 
for  right  man,  plus  many  valuable  extras, 
plus  future  raises.  Write  Box  IB,  BROAD- 
CASTING with  details  of  experience,  refer- 
ences, availability  for  interview. 


Opportunity  for  ambitious  newsman  to 
gather,  write,  and  air  news  in  authoritative 
manner.  Prestige  smgle  market  central  Ohio 
station.  Excellent  facilities.  Send  resume 
and  tape.  Box  31B,  BROADCASTING. 


Looking  for  a  step  up.  Better  pay.  Top 
rated  station  in  major  midwest  market  has 
immediate  opening  for  qualified  newsman. 
Send  air  check  photo  resume.  Box  124B, 
BROADCASTING. 


Experienced,  persuasive  copywriter  for  net- 
work station  large  market  southwest.  Box 
226B,  BROADCASTING. 


Production — Programming,  Others 


Newsman  wanted,  beginner  preferred.  Pre- 
vious announcing  experience  or  announcing 
school,  good  voice,  good  references,  typing 
are  essential.  Salary's  low,  but  as  you  and 
station  progress,  so  does  money.  Small  town 
midwest.  Box  217B,  BROADCASTING. 


Modern  radio  newsman  needed  by  growing 
group.  Fill  vacancy  forced  by  promotion. 
No  rip  and  read.  Must  know  how  to  dig 
and  air  news.  Send  news  tape  and  resume. 
Box  147B,  BROADCASTING. 


Program  director,  with  ideas  and  energy 
for  bright  sound,  community  conscious.  New 
England  network  affiliate.  Not  top  40,  write 
fully.  Box  172B,  BROADCASTING. 


Program  director  at  5,000  watt  station.  Ap- 
plicant must  have  ability  to  handle  produc- 
tion and  compete  supervision  of  station,  also 
play  by  play  sports.  Best  of  references  re- 
quested. Send  resume,  including  photo  and 
audition  to  Greeley  N.  Hilton,  Manager, 
WBUY,  Lexington,  N.  C. 


Newsman — have  immediate  opening  for 
qualified  experienced  newsman,  must  be 
able  to  gather,  write  and  air  news  in  factual 
authoritative  manner  for  5,000  watt  mid- 
west independent  which  has  earned  reputa- 
tion as  prestige  news  station.  Resume, 
photo,  tape  and  references  first  letter  to 
WMIX,  Mt.  Vernon,  Illinois. 


RADIC 


Situations  Wanted — Management 


Want  station  to  manage,  buy  into,  strong 
sales,  experienced,  employed.  Box  116A, 
BROADCASTING. 


Ratings  on  the  slump?  Tired  of  noisy  gim- 
micks? "Local"  news  builds  audience,  adds 
prestige.  News  director  seeks  management 
in  major  market  willing  to  spend  the  $$$ 
to  create  and  build  going  operation  with 
emphasis  on  news,  not  noise.  Box  177B, 
BROADCASTING. 


Attention  New  York  state  .  .  .  small  market, 
manager,  sales  manager,  strong  on  sales 
and  promotion.  Available  immediately.  Best 
references.  Contact  Box  107B,  BROADCAST- 
ING. 


General  manager:  Strong  sales,  program- 
ming, promotion,  personnel.  Currently  suc- 
cessful in  northwest  market.  Desire  change 
to  greater  potential.  Thirties,  family.  In- 
terested only  northwest,  west  and  west 
coast,  as  full  charge  general  manager.  Top 
man  for  top  market.  Box  131B,  BROAD- 
CASTING. 


A  real  hustler,  proven,  seasoned  sales  pro- 
ducer. Most  recent  position  commercial 
sales  manager,  but  will  consider  regular 
sales  with  chance  of  advancement.  Will  be 
available  after  March  15th.  West  or  south- 
west preferred,  other  areas  considered.  Box 
197B,  BROADCASTING. 


Owners:  Mature  manager,  presently  em- 
ployed, wants  permanent  location  in  south- 
west. Thirteen  years  experience  in  medium 
and  metro  markets  ...  all  phases  .  .  . 
strong  on  sales  and  public  relations  .  .  . 
prefer  medium  market  .  .  .  nominal  salary 
.  .  .  share  profits.  Stock  option.  Full  in- 
formation first  inquiry.  Box  228B,  BROAD- 
CASTING. 


Attention  west  Texas.  Sales  manager,  9 
years  experience,  including  news  and  an- 
nouncing. Good  sales  record,  best  refer- 
ences, civic  minded.  Box  233B,  BROAD- 
CASTING. 


Sales 


Seven  years  experience  as  chief  announcer. 
Last  four  at  1,000  watt,  three  tower  direc- 
tional. Want  chance  to  announce  sell,  or 
chief  sell,  at  directional.  Excellent  refer- 
ences prefer  midwest.  Age  33,  family  man. 
Box  203B,  BROADCASTING. 


Seasoned  salesman.  Impressive  record.  Tho- 
rough knowledge  radio.  College  town  pre- 
ferred. Box  204B,  BROADCASTING. 


Announcers 


Boston  P.D.,  8  years  experience  station 
manager,  news,  programming,  seeks  good 
music  news  announcing,  tv,  radio  in  north- 
east. Top  quality  voice,  references.  Box 
91B.  BROADCASTING. 


DJ,  newscaster.  Smooth  delivery.  Pleasant 
personality.  Reliable.  Ambitious.  Available 
immediately.  Box   130B,  BROADCASTING. 


Relaxed  Florida  veteran  broadcaster  will 
work  in  the  deep  south  for  a  no  panic 
operation.  News,  promotion,  production  ex- 
perience. Pay  me  in  hamhocks  and  turnip 
greens.  Box  174B,  BROADCASTING. 


Announcer,  15  years,  good  news  coverage. 
Local  and  national.  Proficient  in  all  fields  of 
music  except  "rock  and  roll."  Must  seek 
new  position,  preferably  in  west,  has  ma- 
ture, authoritative  delivery.  Full  recom- 
mendations of  present  employer.  Box  175B, 
BROADCASTING. 


Top  40  dj,  1st  phone.  Now  employed  by  top 
rated  station  in  large  southwestern  market. 
$100  per  week  minimum.  Box  183B,  BROAD- 
CASTING. 


Dj  with  cheerful  voice,  first  phone,  Negro, 
good  sales  record.  Box  184B,  BROADCAST- 
ING. 


Sports  play  by  play,  reporting,  writing, 
commentary.  Radio  and/or  tv.  26,  employed, 
excellent  references.  Box  185B,  BROAD- 
CASTING. 


Top  man  with  good  music,  commercials,  au- 
thoritative news;  1st  ticket.  Larger  market, 
$600  min.  worth  it.  Box  141B,  BROADCAST- 
ING. 


News,  dj  announcer.  Experienced,  hard 
worker,  will  travel  to  any  area.  Have  tape 
and  resume.  Box  317A,  BROADCASTING. 


I  am  a  nut!  Controversial,  I  sometimes 
offend  people.  I  like  top  40  music.  Box 
188B.  BROADCASTING. 


Announcer  and  happy  d.j.  Experience  have 
3rd  phone.  Authoritative  delivery.  Box 
189B.  BROADCASTING. 


Sportscaster  seeks  return  to  baseball  an- 
nouncing. Has  big  time  football-basketball 
experience.  "Name"  references  furnished. 
Box  190B,  BROADCASTING. 


Heavy  sports,  play  by  play  announcer,  d.j., 
single,  27,  college  graduate.  Draft  free.  Ex- 
perienced, reliable,  want  better  radio.  Cur- 
rently employed  but  available,  tape  and 
resume  on  request.  Box  193B,  BROAD- 
CASTING. 


Announcer  1st  phone  available  immediately. 
Musical  background  in  opera,  classics.  Box 
212B.  BROADCASTING. 


Negro  announcer,  first  class  training,  no  ex- 
perience. Need  first  job,  willing  worker.  Box 
213B,  BROADCASTING. 


Announcer-newsman,  28  college  grad.  One 
year  commercial  experience,  first  phone.  All 
locations  considered.  Available  immediate- 
ly. Box  214B,  BROADCASTING. 


Available  now  experienced  first  phone  in 
south.  Family,  will  work  combo — no  tapes. 
Box  218B,  BROADCASTING. 


Young-experienced  d.j.  emphasis  on  local 
news  gathering,  writing  and  reporting.  Mar- 
ried. 3  years  college  (speech,  journalism 
political  science).  2  years  experience.  Prefer 
Michigan  area.  Contact  immediately  George 
Gardner,  Jr.  Phone  886-2871.  Detroit.  Box 
222B,  BROADCASTING. 


Will  relocate.  Young,  happy  sound.  Modern 
tight  board.  Prefer  southwest.  Box  225B, 
BROADCASTING. 


1st  phone  announcer.  5  years  experience 
radio-tv.  Family  man,  western  states.  No 
rock-roll.  Box  230B,  BROADCASTING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Help  Wanted— (Confd) 


Announcers 


Top  N.Y.C.  jazz,  dj,  personality  available 
immediately  for  the  right  station,  for  the 
right  nite  people.  Own  library,  1000  up  to 
date  albums,  $175  minimum  a  week.  Top 
markets  only.  We'll  capture  the  nite  people 
in  your  area  with  beautiful  jazz  and 
swingin  pops.  Box  232B.  BROADCASTING. 


Adult  morning  man  sold  solid  desires  chal- 
lenging opportunity  northeast  or  Florida.  8 
years  experience.  Excellent  references. 
Family-veteran.  Please  specify  opening. 
Jerry  Anthony,  620V2  West  Washington, 
Bradford,  368-6503,  Pennsylvania. 


College  grad.,  radio-tv  major,  language 
minor.  3rd  class  license,  2  years  experience 
on  campus  fm  and  tv.  Needs  job  after 
March  10,  1963.  Will  furnish  resume,  etc. 
upon  request.  Sam  Scott,  502  South  College, 
Warrensburg,  Mo. 


News,  dj,  2  years  all  phases.  Radio  tv  ex- 
perience. Single,  college  education,  top 
credit  and  top  references.  Stable,  sober. 
Dick  Harris,  1215  East  First  St.,  Mitchell, 
South  Dakota.  996-7172.  Need  job  now! 


Technical 


Engineer,  construction  and  maintenance  in 
radio  and  tv.  Experience  as  chief.  Good 
references.  Northeastern  area,  but  can  re- 
locate. Box  194B,  BROADCASTING. 


Operations  supervisor,  13  years  network  and 
local  television  experience,  amiable,  aggres- 
sive and  capable  of  assuming  responsibility, 
desires  permanent  and  challenging  position 
in  south  or  southwest.  Box  196B,  BROAD- 
CASTING. 


Transmitter  operator  position  two  years  ex- 
perience, 1st  phone  car.  Box  202B,  BROAD- 
CASTING. 


First  phone,  announcer,  sales,  some  main- 
tenance. Gettys,  927 ',2  E.  Westfieid  Boule- 
vard, Indianapolis. 


Chief  engineer;  experience  covers  power  to 
50  kw — directional  antenna  systems — station 
construction — station  operation.  Now  in 
Washington-Baltimore  area — will  relocate. 
Box  337A,  BROADCASTING. 


Chief  engineer.  10  years  experience.  Good 
announcer,  directional  and  construction  ex- 
perience. Box  208B,  BROADCASTING. 


Experienced  in,  engineering,  announcing, 
production,  programming,  and  selling.  Seek- 
ing position  in  small  or  medium  market. 
No  drifter.  References.  Box  231B,  BROAD- 
CASTING. 


Engineer-announcer  desires  position.  Prefer 
midwest.  10  years  experience.  Now  chief  at 
KREK,  Sapulpa,  Oklahoma.  Ken  Vineyard, 
Box  1228,  Sapulpa,  Oklahoma. 


Production — Programming,  Others 


Five  years  radio,  seeking  sports  and  related 
work.  Will  consider  all  offers.  Box  273A. 
BROADCASTING. 


Want  format  programming  results?  Top  ex- 
perience, references.  Skilled.  Educated.  Re- 
liable. Offered  major  market  comic  dj  bits 
but  don't  like  megatropolis.  Medium  mar- 
kets. Box  179B,  BROADCASTING. 


Traded  major  for  minor  market  for  overall 
experience.  Now  have  it  in  film,  production, 
programming  and  administration.  Also  have 
family,  degree  and  references.  Presently 
operations-production  manager.  Will  move 
for  $9600.  Box  78B,  BROADCASTING. 


Production — Programming,  Others 


Photographer — 5  years  news  experience  in- 
cluding tv  newsreel.  Desires  position  on  TV 
news  staff.  Box  187B,  BROADCASTING. 


Newsman-sportcaster — twenty  years  experi- 
ences— newscaster,  editor,  reporter,  play  by 
play  all  sports.  Prefer  California  or  Pacific 
northwest.  Box  192B,  BROADCASTING. 


Dedicated  and  creative  program  director  and 
dj,  looking  for  am  or  fm  outlet.  Apply 
proven  adult  programming  to  your  opera- 
tion, without  a  sterro-typed  sound.  1st  ticket. 
Presently  employed  in  Chicago  radio.  Box 
206B,  BROADCASTING. 


Satisfied  when  you  tune  in  your  own  sta- 
tion? 10  years  experience.  Box  207B, 
BROADCASTING. 


Top  flight  music  director  with  wide  knowl- 
edge of  classical  and  best  pop  music  and 
first  class  air  personality,  presently  em- 
ployed, desires  position  as  music  director 
with  progressive  fine  arts  station  or  one 
with  KABI  format.  10  years  experience  in 
all  phases  of  radio.  Finest  references.  Box 
21  IB,  BROADCASTING. 


Newsman,  one  year  experience  local  news 
gathering,  writing  and  airing,  plus  regular 
board  shift  and  announcing.  First  class 
ticket.  College.  Full  details  gladly  furnished 
upon  request.  Box  215B.  BROADCASTING. 


Newsman-five  years  experience,  university 
graduate,  current  salary  $130.  Box  219B, 
BROADCASTING. 


Program  or  operations  manager,  29,  family 
man.  Presently  news  director.  Formerly  8 
years  as  program  director.  Want  southeast 
preferably  medium  market  or  will  accept 
management  of  small  market  station.  Mini- 
mum $8,000.  Box  221B.  BROADCASTING. 


Farm  director,  radio  and/or  tv.  For  resume 
write  John  Merrifield,  10495  Nadine,  Hunt- 
ington Woods,  Michigan. 


When  two  or  more  stations  in  same  market 
are  playing  same  music,  one  that  comes  out 
tops  invariably  has  the  best  production.  It 
does  make  the  difference.  The  addition  of 
a  top  flight  production  man  to  your  staff 
could  prove  a  wise  investment.  Let  my  tape 
prove  I'm  your  man.  Now  operations  man- 
ager, Florida  west  coast.  Like  production 
in  major  programming  in  medium.  First 
phone,  college  degree.  Any  format.  41 
Wallace  Ave.,  Sarasota,  Florida. 


TELEVISION 


Help  Wanted — Technical 


Engineer,  best  technical  qualifications,  reli- 
able character,  for  VHF  Texas  resort  city. 
Box  198B,  BROADCASTING. 


Qualified  engineer  trainee  with  first  phone 
for  Texas  VHF.  Box  201B.  BROADCASTING. 


Chief  engineer  for  full  power  vhf,  midwest 
network  affiliate.  Must  be  able  to  admin- 
istrate and  direct  operation  for  15  man 
staff.  Starting  salary  around  $10,000.  Send 
full  details  in  first  letter  to  Box  121B, 
BROADCASTING. 


Need  studio  engineer  with  basic  knowl- 
edge and  drive  for  optimizing  operation. 
Opportunities  for  right  man.  Oklahoma. 
Send  full  particulars  to  Box  135B,  BROAD- 
CASTING. 


Radio  telephone  first  with  TV  experience. 
Video  audio  switching,  transmitter  opera- 
tion. Maintenance  experience  helpful.  Box 
170B,  BROADCASTING. 


Chief  engineer  for  educational  videotape 
production  center  expanding  into  probable 
station  operation.  Supervisory  experience 
and  background  in  all  phases  of  mainten- 
ance necessary.  Box  235B,  BROADCASTING. 


Several  experienced  studio  engineers  re- 
quired for  vacation  period  (April  1-Oc.  31) 
for  major  station  in  middle  east.  Salary 
good  and  according  to  experience.  Box  238B, 
BROADCASTING. 


Engineer  fiirst  class  license.  Immediate 
opening  television  transmitter-switcher  shift. 
Call  Carl  Anderson,  KREY-TV,  Montrose, 
Colorado. 


Production — Programming,  Others 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  In  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


Continuity  writer  with  speed  and  creativity 
for  VHF  in  southwestern  resort  city.  Box 
195B,  BROADCASTING. 


Person  with  photographic  knowledge  to 
work  in  photo  and  film  department.  State 
age,  qualifications  and  military  status. 
WNEM  TV,  Sagano,  Michigan.  Atten:  Mr. 
Pete  Jonas. 


TELEVISION 


Situations  Wanted — Announcers 


Mature,  qualified,  employed  television  an- 
nouncer, All  phases,  nine  years.  Strong 
news,  commercials.  Married.  Box  56B, 
BROADCASTING. 


Sales 


Tv  salesman  billing  V4  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Technical 


1st  ticket,  desires  to  learn  tv  transmitter 
operation  and  maintenance  presently  em- 
ployed California.  Will  consider  other  areas 
if  good  opportunity  permanent  position. 
Box  127B,  BROADCASTING. 


If  there  is  a  station  in  the  deep  south 
with  a  chief  engineer  looking  for  a  hard 
working  technician,  I'd  sure  like  to  talk 
with  him.  I  have  lots  of  working  experi- 
ence with  transmitter,  microwave  and  as- 
sociated equipment.  There's  no  hurry,  so 
if  you're  just  planning  to  add  to  your 
staff  how  about  writing  me?  Box  200B, 
BROADCASTING. 


TV  maintenance  engineer  desires  super- 
visory position.  13  years  experience.  Avail- 
able June  1st.  Box  227B,  BROADCASTING. 


Production — Programming,  Others 


TV  newsman  experienced  in  digging,  shoot- 
ing, writing  and  airing.  Regular  airing  re- 
quired. Box  HOB.  BROADCASTING. 


News.  On-camera;  editorials;  credits;  14 
years.  West  (present  employment),  or  mid- 
west. Replv  wive  or  airmail.  Box  149B, 
BROADCASTING. 


Newsman — 10  years  reporter,  writer,  news- 
caster— radio,  newspaper  background.  Seeks 
television  operation  where  can  gather,  write, 
film  and  broadcast  news.  Box  162B.  BROAD- 
CASTING. 


Top  producer-director,  major  market,  now 
interested  in  program  manager-assistant 
program  manager,  smaller  market.  Box 
180B,  BROADCASTING. 


Radio-television  sports  and  newsman  de- 
sires to  move  south.  5-years  experience  in 
midwest  markets,  gathering,  writing,  airing 
news  and  sports.  Plus  top  play  by  play.  1st 
phone.  Box  191B,  BROADCASTING. 


Film  editor  of  award  winning  network  news 
program  desires  to  relocate.  Resume  on  re- 
quest. Box  216B,  BROADCASTING. 


Program  manager.  Fourteen  years  experi- 
ence in  television  broadcasting.  Available 
immediately.  Box  234B,  BROADCASTING. 


WANTED  TO  BUY 


Equipment 


Recent  model  5,000  watt  transmitter  in 
good  condition.  Will  prefer  Gates  or  RCA. 
Give  price  and  conditions  to  Martin  Mar- 
tines,  Rlos,  Nucleo  Radio  Mil  Insurgentes 
Sur,  1870  Mexico  City. 


Wanted  Ampex  model  1080  Modulator/de- 
modulator, for  video  tape,  or  related  equip- 
ment to  up-date  VR-1000.  T.  A.  Barr, 
WAFG-TV,  Huntsville,  Alabama.  Phone 
539-1783. 
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MISCELLANEOUS 


INSTRUCTIONS— (Cont'd) 


Equipment 


Wireless  mike  and  receiver  broadcast  fre- 
quency. Must  be  perfect  condition.  KROX. 
Crookston,  Minnesota. 


250  watt  x-mitter  in  good  condition.  Ithaca 
College,  Tv-Radio  Department,  Ithaca,  New 
York. 


For  Sale 


Equipment 


RCA  BTF-10B.  10  killowatt  fm  transmitter. 
$6500.  Box  32B,  BROADCASTING. 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid. 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Continental  1  kw  UHF  transmitter,  Filter- 
plexer,  400  foot  tower,  UHF  Andrew  ZVb". 
50  ohm  Coaxial  line.  1  channel  34  antenna. 
M.  N.  Bo=tiek,  KWTX-TV,  Waco,  Texas. 


Automation.  Used  Schafer  1200  System  (cur- 
rent model).  Take  over  payments  with  ap- 
proved credit.  Box  295A,  BROADCASTING. 


Kinescope  recorder  GPL  Model  PA303,  in- 
cluding: console  on  casters,  recorder  deck, 
Acme  35mm  camera  with  mounting,  H.V. 
condenser  unit,  power  interlock,  deflection 
unit,  yoke,  electric  shutter,  pulse  counter, 
monitor  control  and  power  supplies.  $7,400.00. 
V.  Kemper,  EUE,  513  West  54th  St.,  N.  Y. 
19,  N.  Y. 


1  Andrews  4-Bay  antenna  with  brackets, 
in  excellent  condition.  93.7,  can  be  re- 
tuned.  $500.00  Box  182B,  BROADCASTING. 


2-RCA  Ball  bearing  VTR  headwheel  panels. 
Newly  reconditioned,  warranty  transfer- 
able. $1,200  each.  Contact  Chief  Engineer, 
WTVD,  Durham,  North  Carolina. 


Ampex  450  tape  player.  3  Va.  IPS,  self  re- 
versing. V2track,  takes  14"  reels.  Engineering 
Department,  Box  12157,  Fort  Worth.  Texas. 


250  watt  x-mitter  in  good  condition.  Ithaca 
College,  Tv-Radio  Department,  Ithaca,  New 
York. 


Wireless  mike  and  receiver  broadcast  fre- 
quency. Must  be  perfect  condition.  KROX, 
Crookston,  Minnesota. 


RCA  50-B  50  kw  am  transmitter.  Excellent 
condition.  $15,000  cash.  639  Madison,  Mem- 
phis, Tennessee.  JA  7-2614. 


Gates  BC-250  GY  transmitter.  Used  under 
five  years.  1340  kc.  Complete  with  tubes, 
$700.  You  crate  and  ship.  Contact  Manager, 
WDSR.  Lake  City.  Florida. 


For  sale:  Remote  custom  built  trailer,  12  by 
6  feet,  with  console,  will  handle  three 
microphones,  has  two  45  turn  tables,  one 
three-speed  turn  table,  and  public  address 
system,  combination  air  conditioner  and 
heater.  Reasonable.  Call  or  write,  WASA, 
Havre  de  Grace,  Maryland.  WE  9-0800. 


Fairchild  16mm  Automatic  film  processor. 
Fast  negative  developing  of  news  and  com- 
mercial film.  Clean  and  smooth  running, 
simple  operation.  $300,000.  KJEO  TV,  Fresno, 
California. 


Collins  300G  Transmitter  250  w — excellent 
condition.  Some  extra  tubes — $600.  WMBH, 
Joplin,  Missouri. 
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Thomas  Patrick  Stanton,  formerly  of  St. 
Louis  Missouri.  Please  send  us  your  address 
and  telephone  number  so  we  may  contact 
vou  reeardin<?  a  matter  of  mutual  interest. 
Box  108B.  BROADCASTING. 


Resumes  by  Ph.D.  currently  in  television  in- 
dustry. Fast  service.  Details  airmailed. 
Thayer,  808  Eighth,  Laurel,  Maryland. 


Pepping  up  farm  show?  Washington  cor- 
respondent fifteen  years  (M.A.  degree)  will 
provide  daily,  weekly,  farm  news  reports, 
features  by  phone,  tape.  Box  59B,  BROAD- 
CASTING. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits."  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


Humorous  material  for  radio  and  television 
wanted.  Please  send  samples  and  prices  to 
Chistes,  Apartado  Postal  2516,  Mexico.  D.F. 


Business  Opportunities 


Want  to  become  part-owner  of  a  radio  sta- 
tion with  small  down  payment — remainder 
monthly?  Write  in  confidence.  Box  239B, 
BROADCASTING. 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


Station  making  money  wants  someone  to 
buv  1st  mortgate.  10  year  pay-out.  Box 
163B,  BROADCASTING. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics.  1505  N.  Western  Ave. 
Hollywood  27,  California. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  In  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4.  Illinois. 


FCC  license  in  6  weeks.  Waldo  Brazil  in- 
structor. Lowest  tuition,  with  guaranteed 
results.  It's  Space  City's  best  offer.  Houston 
Institute  of  Electronics  and  Broadcasting. 
1  Main  Street.  CA  7-0529. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


San  Francisco's  Chris  Borden  School  of 
Modern  Radio  Technique.  Graduates  all 
over  the  country.  1st  phone,  DJ  instruction, 
placement.  Free  illustrated  brochure.  259 
Geary  St. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
get*  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile.  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


"Are  you  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida — Gulf  Beaches — and  a  FCC 
First  Class  Radio-Telephone  License  in  five 
(5)  weeks  "Guaranteed."  Latest  teaching 
methods.  Connected  with  modern  commer- 
cial station.  Next  class  March  5.  Radio 
Engineering  Institute  of  Florida,  Inc.,  Com- 
mercial Court  Building,  Box  1058,  Sarasota, 
Florida. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


RADIO 


Help  Wanted — Management 


FM  STATION 
MANAGEMENT/SALES 

Unusual  opportunity  with  leading  West  | 
Coast  market  FM  operation.  Ideal  chance  | 
to  grow  with  established  broadcast  | 
group.    Salary,  plus.  Immediate. 

Box  114B,  BROADCASTING 


Sales 


SALES  REPRESENTATIVES 

for  nationally  known  manufacturer  of 
Tape  Cartridges  systems  and  related 
radio  &  TV  studio  equipment.  Can  be 
worked  in  conjunction  with  present 
employment.  Radio  engineering  pro- 
gramming or  sales  background  neces- 
sary. High  straight  commission.  Direct 
leads  furnished.  Send  background  re- 
sume. All  replies  confidential. 

Box  209B,  BROADCASTING. 
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WANTED:  GENERAL  MANAGER 

for  midwestern  Radio-TV  operation  lo- 
cated in  medium  sized,  stable  city  and 
area.  Must  have  business  acumen  and 
sales-organizational  ability.  Must  have  at 
least  five  years  background  as  a  station 
manager  or  in  the  top  administrative 
part  of  management.  Good,  livable  sal- 
ary. Write  in  detail  giving  references 
and  salary  ideas. 

Box  101B,  Broadcasting 


Help  Wanted— (Cont'd) 


TELEVISION 


WANTED  TO  BUY 


Announcers 


EXPERIENCED,  BRIGHT  PER- 


SONALITY WANTED  BY  5,000 


WATT     CENTRAL  VIRGINIA 


AREA  STATION 


Chance  for  TV  work.  Middle  of  the  road 


music  format.  Good  opportunity  to  settle 
down  in  a  progressive  operation.  Rush 
tape,  photo  and  full  resume. 


Box  2I0B,  BROADCASTING. 


Production — Programming,  Others 


FEMALE  CONTINUITY  WRITER 

Must  add  to  department  .  .  .  quali- 
fied female  continuity  writer  for 
local  and  regional  accounts  .  .  .  by 
March  1st.  35  hour,  5  day  week  .  .  . 
Good  salary,  insurance,  pension 
plan,  vacation  and  many  other  bene- 
fits. Send  resume,  photo,  samples 
and  salary  requirements  to  Jim 
Luck  or  Cal  Bollwinkel. 

wowo 

WESTINGHOUSE— Fort  Wayne,  Ind. 


TELEVISION 


Help  Wanted — Management 


WANTED:  EXECUTIVE  ASSISTANT 

Unusual  opportunity  with  major  western 
television  station.  The  man  we  are  look- 
ing for  is  a  junior  executive  at  a  major 
market  station — or  a  senior  executive  at 
a  medium  market  station — he  is  35  or 
under — college  educated — -has  a  knowl- 
edge of  business  law — has  at  least  five 
years  experience  in  television  manage- 
ment— is  ambitious  and  wants  the  oppor- 
tunity to  learn  and  progress  with  a 
successful  major  station.  Send  complete 
education  and  experience  resume  and 
salary  requirements  to 

Box  116B,  Broadcasting 


ASSISTANT  TELEVISION 
PROGRAM  MANAGER 

Major  Western  Market. 
Need  at  once  experienced  television  pro- 
gram man.  Must  have  five  years  experi- 
ence as  program  manager  or  assistant 
program  manager  in  a  major  market. 
Include  complete  background  and  salary 
requirements. 

Reply  to  Box  II7B,  Broadcasting 


Technical 


ENGINEERING  ASSISTANT 

Major  northeastern  AM-FM-TV 
stations  are  looking  for  a  man 
who  wants  to  move  up.  Excellent 
opportunity  if  you  can  handle  re- 
sponsibility at  studios  and  trans- 
mitters. Good  salary  and  fringes, 
also  relocation  allowance. 
Box  39B,  BROADCASTING 


Situations  Wanted 


Stations 


Production — Programming,  Others 


"TOP  TV  TALENT" 
10  years  top  rated  Children's 
shows.  17  years  AM-TV  experi- 
ence. 12  years  TV  in  top  15 
Markets.  Weather,  news,  writing, 
production  qualified  for  TV  Pro- 
gram Director.  Video  tapes  on 
request. 
Box  220B,  BROADCASTING. 


For  Sale 


Equipment 


rTTTTTTTTTTTTTTTTTTTTl  rrr 

KINE-SCOPE  RECORDERS—  ] 

Two  (2)  GPL  16mm  kine  record-  • 

ers,  model  PA303,  must  be  dis-  ' 

posed  of  as  quickly  as  possible.  ', 

Both  are  in  excellent  operating  • 

and  physical  condition — recorder  ' 

with  serial   #75  has  a  Mauer  ! 

Sound  Recording  Head.  Recorder  ■ 

serial  #92  is  without  sound.  We  | 

will  listen  to  any  offer  and  dis-  '. 

cuss  any  deal.  We  are  interested  ■ 

in  moving  this  equipment  PAST.  ' 
Box  7 IB,  BROADCASTING 

INSTRUCTIONS 


uiiiiaiiimiiiiiiuumiiiiiiiuiiuiiiiiiiianiiiiuiiiit]]ninaiiiiaiiiiiiiiiii| 

RADIO-TV  ANNOUNCING 
5  COURSES  | 

ENGINEER  &  1st  FONE 

COURSES  | 

§ Active  Placement  Service. 

Attention  Managers:    A  few  Outstanding  □ 

Announcers  now  available  for  radio-tv.  3 

5  = 

|    KEEGAN  TECHNICAL  INSTITUTE  | 

"Since  1947" 
§       207  Madison,  Memphis,  Tenn. 
fiiiniiiiiiiiiiiiniiiiiiiiiiiiuiiititiiiiiiniiiiiiimimiiiiiiiiiinnmiiiiiiinf 
EMPLOYMENT  SERVICE 


Looking 
For  a 


JOB? 


Sherlee  Barish 
BROADCAST  PERSONNEL 
16  East  52nd  Street,  New  York,  N.Y. 


MISCELLANEOUS 


DUE    Bl  LLS 

Save    on    business    &    pleasure  trips. 
Hotels,   motels   &  resorts   will  exchange 
accommodations    for     advertising.  Your 
cost,  15%.  Write  for  details  to: 

Gamble  Coker,  Inc. 
155  E.  Ontario,  Suite  3 
Chicago  11,  Illinois. 


WANTED  RADIO  STATION 

in  small  or  intermediate  market  in 
Northeast.   Financing  arranged,  we 
are  ready  to  buy. 

Box  I86B,  BROADCASTING. 


For  Sale 
Stations 


LARGE  EASTERN 

Metropolitan  market-daytimer. 
Excellent  potential,  can  go  full- 
time.  Absentee  owner.  $175,000, 
very  small  down  payment. 


NORTHEAST— SINGLE 

$135,000—29%  down 
7  years  to  pay  out 

HASKELL  BLOOMBERG 

Station  Broker 
208  Fairmount  Street 
Lowell,  Massachusetts 


MIDWEST  FM  FOR  SALE, 

in  growing  market.  Now  Class  A,  under 
new  rules,  applying  for  Class  B,  50,000 
watts.  Have  proof  of  public  acceptance. 
Billing  increasing  monthly.  Extra  good 
real  estate  included. 

Box  236B,  BROADCASTING 


EASTERN  MAJOR 
SUBURBAN  MARKET 

Daytimer  with  superb  coverage  is  now 
in  black  and  has  tremendous  profit 
potential.  Asking  $300,000  with  one- 
half  down;  balance  over  five  to  six 
years. 

Box  237B,  BROADCASTING 


J] 


STATIONS  FOR  SALE 


SOUTHWEST.  Full  time.  Billing  $70,000. 
Profitable!  Priced  at  $90,000  including  real 
estate.  29%  down. 

UPPER  MIDWEST.  Exclusive  full  time.  Three 
year  annual  average  billing  close  to  $90,000. 
Priced  at  $150,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


WEST  COAST  AIRCHECK  SERVICE 

Programming     problems?     Receive  air- 
checks  on  two  top  coast  stations  of  your 
choice  every  two  weeks.  For  demo  tape  & 
details  write : 

STAN  MAJOR  ENTERPRISES 

1122  South  Cardiff  Ave. 
Los  Angeles  35,  Calif. 
CR  6-8376 


Fla 

medium 

power 

150M 

terms 

Pa 

metro 

daytimer 

200M 

50M 

N.C. 

metro 

daytimer 

125M 

terms 

Fla 

major 

daytimer 

238M 

29% 

S.E. 

small 

VHF-TV 

500M 

terms 

And  others. 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 
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Continued  from  page  139 

toy  Southern  and  continued  March  13  hear- 
ing to  April  9.  Action  Feb.  5. 

By  Hearing  Examiner  Elizabeth  C.  Smith 

■  Granted  petition  by  Valparaiso  Bcstg. 
Co.  for  leave  to  amend  its  application  for 
new  am  in  Valparaiso,  Ind.,  which  is  con- 
solidated for  hearing  in  Docs.  14806  et  al., 
(1)  to  show  change  in  source  and  amount 
of  funds  available  to  William  H.  Wardle, 
one  of  principals  of  such  applicant,  to  as- 
sure that  he  can  fulfill  his  commitment  to 
advance  funds  for  construction  and  opera- 
tion of  proposed  station  and  (2)  to  show 
updated  letter  from  Maywood-Proviso  State 
Bank,  setting  forth  terms  upon  which  it 
has  agreed  to  make  loan  of  $25,000  to  part- 
nership. Action  Feb.  3. 

■  Granted  motion  by  Tenth  District  Bcstg. 
Co.  and  extended  from  Feb.  8  to  Feb.  15 
time  to  file  reply  findings  in  proceeding  on 
its  application  and  Seven  Locks  Bcstg.  Co. 
for  new  am  stations  in  McLean,  Va.,  and 
Potomac-Cabin  John,  Md.,  respectively.  Ac- 
tion Feb.  8. 

BROADCAST  ACTIONS 

by  Broadcast  Bureau 
Actions  of  Feb.  12 

KGMI-FM  Bellingham,  Wash— Granted 
mod.  of  SCA  to  include  transmission  of 
"trans,  telemetering  information  on  sub- 
carrier  frequencies  of  41  and  67  kc. 

KBHB  Sturgis,  S.  D. — Granted  license  and 
specify  main  studio  location  and  remote 
control  point. 

KEEL  Shreveport,  La. — Granted  licenses 
covering  installation  of  new  alternate  main 
nighttime  trans.;  installation  of  present 
nighttime  trans,  as  aux.  trans,  daytime;  and 
increase  of  daytime  power  and  installation 
of  new  trans.,  and  changes  in  daytime  DA 
system  and  in  nighttime  DA  pattern  (speci- 
fy 2  main  trans.);  conditions. 

KOCY  Oklahoma  City,  Okla.— Granted  li- 
censes covering  change  in  ant. -trans,  and 
studio  locations  and  changes  in  ant.  system; 
and  use  of  old  main  trans,  as  aux.  trans, 
only. 

WWPA  Williamsport,  Pa. — Granted  license 
covering  use  of  old  main  trans,  as  aux. 
■trans,  at  main  trans,  site,  with  remote  con- 
trol operation. 

KFLY  Corvallis,  Ore. — Granted  mod.  of 
license  for  remote  control  operation;  condi- 
tion. 

WBNB  Charlotte  Amalie,  St.  Thomas, 
V.  I.— Granted  mod.  of  license  to  change 
studio  location;  remote  control  permitted. 

WSJS  Winston-Salem,  N.  C— Granted 
mod.  of  license  for  remote  control  opera- 
tion; conditions. 

KBIM-FM  Roswell,  N.  M. — Granted  mod. 
of  SCA  to  add  subcarrier  frequency  of  67 
kc  (retain  operation  on  subcarrier  fre- 
quency of  41  kc) . 

WVLK-FM  Lexington,  Ky.— Granted  mod. 
of  SCA  to  change  programming  on  sub- 
carrier  frequency  of  42  kc  (retain  operation 
on  subcarrier  frequencies  of  42  and  67  kc) . 

WMID  Atlantic  City,  N.  J.— Granted  cp  to 
install  old  main  trans,  as  aux.  daytime  and 
alternate  main  nighttime  trans,  at  main 
trans,  site;  remote  control  permitted. 

KJAY  Sacramento,  Calif. — Granted  mod. 
of  cp  to  change  name  to  Radio  Sacramento 
Inc. 

WEFA  (FM)  Waukegan,  111.— Granted  mod. 
of  cp  to  change  ant. -trans,  and  studio  loca- 
tions, type  trans,  and  make  changes  in  ant. 
system;  delete  remote  control. 

KFI  Los  Angeles,  Calif. — Granted  request 
and  cancelled  license  for  aux.  trans. 

KIRO  Seattle,  Wash. — Granted  request  and 
cancelled  license  for  use  of  aux.  trans. 

KWSC  Pullman,  Wash. — Granted  request 
and  cancelled  license  for  aux.  trans. 

■  Granted  licenses  for  following  stations: 
WGSB  Geneva.  111.;  WEAC  Gaffney,  S.  C; 
KCKW  Jena,  La.;  WBNB  Charlotte  Amalie, 
St.  Thomas,  V.  I. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  WMOC  Chatta- 
nooga, Tenn.;  KOCY  Oklahoma  City,  Okla. 

■  Granted  mod.  of  cps  to  change  type 
trans,  for  following  vhf  tv  translator  sta- 
tions: K13DY.  K11EI,  K09EC,  Kettle  River 
Services  Assn.,  Ferry,  Wash.,  and  make 
changes  in  ant.  system;  K11FK.  Navajo 
Tribal  Council,  Ganado,  Ariz. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WJMR 
New  Orleans,  La.,  to  May  15;  KRGN  (FM) 
Las  Vegas,  Nev.,  to  July  29;  KCLB  (FM) 
Carlsbad,  Calif.,  to  April  15;  WELW  Wil- 
loughby,  Ohio,  to  April  8;  .VRYM-FM  New 
Britain,  Conn.,  to  Aug.  1. 


Actions  of  Feb.  11 
KGUD  Santa  Barbara,  Calif.— Granted  li- 
cense. 

WVLN-FM  Olney,  III. — Granted  license 
covering  change  of  type  trans. 

WKAI  Macomb,  111.— Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans,  daytime  only  and  as  alternate  main 
trans,  during  critical  hours  at  main  trans, 
site,  with  remote  control  operation. 

WJOL-FM  Joliet,  111.— Granted  license 
covering  changes  in  transmission  line  and 
installation  of  new  ant.  and  trans. 

WMKE(FM)  Milwaukee,  Wis. — Granted  li- 
cense covering  changes  in  trans,  location, 
ant.  height  and  ant.  system;  delete  remote 
control. 

WNOB(FM)  Cleveland,  Ohio— Granted  li- 
cense covering  change  in  type  trans.,  ant. 
height,  ant.  and  ERP. 

WLNC  Laurinburg,  N.  C— Granted  mod. 
of  license  to  change  name  to  George  W. 
Phillips,  tr/as  Laurinburg  Bcstg.  Co. 

KYOS  Merced,  Calif.— Granted  mod.  of 
license  to  change  studio  location  and  re- 
mote control  point;  condition. 

KRSI-FM  St.  Louis  Park,  Minn.— Granted 
mod.  of  SCA  to  use  subcarrier  frequency 
67  kc  for  presentation  of  news  and  store- 
casting  (retain  operation  on  41  and  67  kc). 

KMLB-FM  Monroe,  La. — Granted  mod.  of 
SCA  to  make  changes  in  transmitting  equip- 
ment. 

WIRE  Indianapolis,  Ind. — Granted  cp  to 
install  new  alternate  main  trans,  at  main 
trans,  site;  remote  control  permitted;  con- 
dition. 

KRYS  Corpus  Christi,  Tex. — Granted  cp 
to  change  ant. -trans,  location  and  install 
new  trans. 

KCKN-FM  Kansas  City,  Kans.— Granted 
mod.  of  cp  to  change  type  trans,  and  type 
ant.;  remote  control  permitted;  condition. 

WICC  Bridgeport,  Conn. — Granted  request 
and  cancelled  cp  to  increase  power. 

WPEN  Philadelphia,  Pa. — Granted  request 
and  cancelled  licenses  covering  use  of  aux. 
trans. 

KWVR  Enterprise,  Ore. — Granted  exten- 
sion of  authority  to  operate  6:00  a.m.  to 
6:00  p.m.  weekdays  and  8:00  a.m.  to  12:00 
noon  Sundays  for  period  ending  May  15. 

KELE(FM)  Phoenix,  Ariz. — Granted  ex- 
tension of  authority  to  remain  silent  for 
period  ending  May  1. 

■  Granted  licenses  for  following  stations: 
WMUS-FM  Muskegon.  Mich.;  WLIP-FM 
Kenosha,  Wis.;  WDOC-FM  Prestmsburg, 
Ky. 

■  Granted  licenses  covering  installation 
of  new  trans,  for  following  stations:  WHAI- 
FM  Greenfield,  Mass.;  KDB-FM  Santa  Bar- 
bara, Calif.;  WHAI  Greenfield,  Mass. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WEMP- 
FM  Milwaukee,  Wis.,  to  July  19:  WCTM 
(FM)  Eaton,  Ohio,  to  March  1;  KUDY  Spo- 
kane, Wash.,  to  July  1;  *KRVS  (FM)  La- 
fayette, La.,  to  April  30;  KCRA-FM  Sacra- 
mento, Calif.,  to  July  15;  WCUE  Cuvahoga 
Falls.  Ohio,  to  April  1;  WKJB-FM  Maya- 
guez,  P.  R.,  to  Aug.  8;  KBOX-FM  Dallas, 
Tex.,  to  June  30;  KREP  (FM)  Santa  Clara, 
Calif.,  to  Sept.  3;  WOCB-FM  West  Yar- 
mouth, Mass..  to  July  23;  KJML  (FM)  Sac- 
ramento, Calif.,  to  April  1;  WBZE  Wheeling, 
W.  Va.,  to  April  15. 

Actions  of  Feb.  8 

WRSW  Warsaw,  Ind. — Granted  request 
for  mod.  of  pre-sunrise  operation  condition 
attached  to  June  20,  1962,  grant  of  cp  to 
increase  daytime  power  to  1  kw,  to  extent 
of  authorizing  operation  with  500  w  be- 
tween 4  a.m.  and  local  sunrise  until  final 
decision  is  reached  in  Doc.  14419  or  until 
directed  to  terminate  such  operation,  v  hich- 
ever  occurs  first. 

WKMF  Flint,  Mich. — Granted  cp  to  make 
changes  in  DA  pattern. 

KVKM  Monahans,  Tex. — Granted  cp  to 
make  changes  in  DA  system  (decrease 
height) . 

Actio"  s   of   Feb.  7 

KAAB  Hot  Springs,  Ark. — Granted  license 
covering  use  of  present  aux.  trans,  as  main 
trans. 

WFMK  (FM)  Mount  Horeb,  Wis.— Granted 
cp  to  increase  ERP  to  3  kw  and  ant.  height 
to  280  ft.,  install  new  trans,  and  ant.  and 
make  changes  in  ant.  system. 

WLOB-FM  Portland,  Me.— Granted  exten- 
sion of  authority  to  remain  silent  for  period 
ending  March  31. 

KTHE  Thermopolis,  Wyo.— Granted  exten- 
sion of  authority  to  operate  sign-off  at  7:00 
p.m.,  except  for  special  events,  for  period 


ending  May  1. 

KBRR  Leadville,  Colo. — Granted  extension 
of  authority  to  operate  sign-off  at  6:00  p.m. 
for  period  beginning  March  1  and  ending 
April  30. 

WMFP  (FM)  Ft.  Lauderdale,  Fla— Granted 
extension  of  authority  to  remain  silent  for 
period  ending  April  1. 

KAAB  Hot  Springs,  Ark. — Granted  request 
and  cancelled  license  covering  use  of  aux. 
trans,  (day). 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WKTA 
(FM)  McKenzie,  Tenn.,  to  March  31;  WTIX 
New  Orleans,  La.,  to  June  1. 

KXRD  Aberdeen,  Wash. — Granted  reauest 
for  mod.  of  pre-sunrise  ooeration  condition 
attached  to  June  13,  1962,  grant  of  cp  to 
increase  daytime  power  to  5  kw,  to  extent 
of  authorizing  operation  with  non-DA  with 
1  kw  between  4  a.m.  and  local  sunrise  until 
final  decision  is  reached  in  Doc.  14419  or 
until  directed  to  terminate  such  operation, 
whichever  occurs  first. 

Actions  of  Feb.  6 

KNDO  (TV)  Yakima,  Wash.— Granted  cp 
to  change  ERP  to  250  kw,  vis.  and  134.9  kw 
aur.,  change  type  trans.,  redescribe  trans, 
location  and  change  ant.  height  to  950  ft. 

K13AK  Heber.  Utah — Granted  cp  to  change 
frequency  to  ch.  13  for  vhf  tv  translator 
station. 

K76AX  Romeo,  La  Jara,  Manassa,  Antonito 
and  Alamosa,  all  Colorado — Granted  cp  to 
replace  expired  permit  to  make  changes  in 
uhf  tv  translator  station  and  specify  type 
trans. 

K02DE,  K13DG  Glenwood,  N.  M.— Granted 
mod.  of  cps  to  change  frequency  to  ch.  2 
and  type  trans.;  and  chanee  primary  tv 
station  to  KVOA  (ch.  4)  Tucson,  Ariz.,  and 
type  trans,  for  vhf  tv  translator  stations. 

K07FL,  K09FQ,  K11FQ  Thompson  Falls, 
M^nt. — Granted  mod.  of  cps  to  change  fre- 
ouencies  to  ch.  7.  9  and  11.  resoectively, 
Principal  community  to  include  Thompson 
River  area,  Mont.,  tvpe  trans,  and  make 
chpnees  in  ant.  system  for  vhf  tv  translator 
stations. 

■  Granted  cps  to  chanee  type  trans,  for 
fallowing  stations:  K82AH,  Renville  County 
Tv  Corp.,  Olivia,  Minn.,  and  rn»ke  Ganges 
in  ant.  system;  K71AQ,  K79AK.  Citizen's 
T.  V.  Inc.,  Milton-Freewater,  Ore.;  K75AW. 
Phillips  County  Tv  Assn.  Inc.,  parts  of 
Phillips  County,  Mont.,  and  make  changes 
in  ant.  system:  K13BH,  K05AJ,  Hot  Springs 
Tv  Club,  Hot  Springs.  S.  D. 

■  Granted  mod.  of  cps  to  change  type 
ti-pns.  for  follnwin i  stations:  K77"RT-,  North 
Tillamook  T.  V.  Transistor  Inc..  Rockawav 
and  vicinity.  Ore.:  KinAN,  Hea^t  Butte  T.  V 
Club,  Heart  Butte.  Mont.;  condition. 

Actions   of   Feb.  4 

K75AC,     K70CT     Farmington,     N.  M.— 

Granted  cps  to  change  ERP  to  155.3  w,  re- 
describe  trans,  location,  change  type  trans., 
make  changes  in  ant.  system  and  equip- 
ment, and  change  primary  stations  to 
KOAT-TV  (ch.  7)  and  KOB-TV  (ch.  4), 
respectively,  both  Albuquerque.  N.  M.  for 
uhf  tv  translator  stations. 

Rulemakings 

FINALIZED 

■  By  report  &  order,  commission  finalized 
ru'emaking  in  Doc.  14779  and  assigned  ch. 
*16  for  noncommercial  educational  use  in 
Cotati.  Calif.,  and  deleted  thqt  commercial 
channel  from  Pittsburg.  This  stems  from 
petition  by  Sonoma  State  College  Founda- 
tion Inc.  of  Cotati.  Action  Feb.  13. 

PROPOSED 

h  Commission  proposed  amending  Sec. 
1.307  of  rules  so  as  not  to  accept  appM-^a- 
tions  to  build  or  acquire  broadcast  stations 
unless  applicant,  if  he  has  full  quota  of 
rtations,  first  actually  disposes  of  one  of 
his  holdings.  Action  Feb.  13. 

PETITIONS  FOR  RULEMAKING  FILED 

KGRN  Grinnell  &  KNIA  Knoxville,  both 
Iowa — Mitchell  Bcstg.  Co.  Request  institu- 
tion of  rulemaking  proceeding  looking  to- 
ward revision  of  Sec.  3.93  relaxing  require- 
ment for  first  class  operator  to  be  on  duty 
at  all  times  for  stations  which  operate  with 
DA,  10  kw  or  less  with  certain  conditions. 
Received  Feb.  1. 

Monterey  Peninsula  College,  Monterey, 
Calif. — Request  institution  of  rulemaking 
proceeding  so  as  to  reserve  ch.  35,  Salinas- 
Monterey,  for  educational  use.  Received  Feb. 
6. 
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All  about  time... 
in  12  hours 


Involved  in  time  buyi 
•oadcast  sales?  Traffic?  Wc 
•  a  rep,  network,  agency  or  adver 
Chances  are  you've  got  problems.  We've  got  answers— in  the  1962-'63 
Time  Buying  and  Selling  Seminar.  The  new  TB  &  SS  is  "all  about  time. 
It's  a  one-of-its-kind,  12-hour  course  in  the  business  side  of  broadcasting,  designed 
to  help  make  your  work  easier  and  provide  the  know-how  that  can  mean  faster  advancement. 
*I  Curriculum :  Covers  everything  from  the  basics  to  the  nuances  of  time  buying  and  selling. 
Sessions:  Eight,  5:30  to  7:00  p.m.,  every  Monday  starting  February  25.  Instructors:  Indus- 
try executives  representing  advertiser,  rep,  agency  and  network  operations.  *I  Enrollment 
is  limited  to  75 .  So  use  the  coupon  below  today  to  reserve  your  place.  ( The  check  you  send  is 
tax-deductible.  But  then  it's  probably  also  a  step  toward  a  higher  tax  bracket.)  <I  If  you 
prefer  to  first  see  a  program  listing  the  Seminar  subjects,  call  Claude  Barrere,  International 
Radio  and  Television  Society,  PL  8-2450. 


Enroll  me  Immediately  In  the  Spring  '63  IRTS  Time  Buying  and  Selling  Seminar  (Fee:  $15) 


Check  enclosed  V 
Please  bill  me  Q 


Name. 


-Firm. 


Address. 


TIME  BUYING  AND  SELLING  SEMINAR  .  INTERNATIONAL  RADIO  AND  TELEVISION  SOCIETY  •  444  MADISON  AVENUE,  NEW  YORK  22.N.Y. 
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OUR  RESPECTS  to  John  Edward  McArdle 

Independent  tv  stations  aren't  'musf  buys 


During  his  undergraduate  days  at 
Syracuse  U.,  John  E.  McArdle  spe- 
cialized in  portrait  painting  in  the  fine 
arts  curriculum.  Away  from  his  studies, 
he  won  renown  as  an  amateur  boxer, 
capturing  the  Eastern  Intercollegiate 
Conference  championships  in  1943  as  a 
light  heavyweight  and  in  1947  as  a 
heavyweight. 

Mr.  McArdle,  who  is  vice  president 
and  general  manager  of  WNEW-TV 
New  York,  cannot  be  certain  today  that 
these  aesthetic  and  athletic  inclinations 
exerted  a  significant  influence  on  his 
career  in  advertising  and  broadcasting, 
but  he  explains  with  a  quick  smile: 

"I  knew,  of  course,  there  wasn't  too 
much  of  a  future  in  boxing.  And  you 
can  get  hurt.  Portrait  painting  is  a  most 
difficult  way  to  earn  a  living.  It's  a 
long  road.  Since  I  married  before  I  got 
my  degree,  I  realized  I  had  to  get  out 
into  the  business  world  quickly. 

"My  ambition  was  to  get  into  the 
advertising  field  because  I  felt  my  art 
training  would  be  of  help,  particularly 
in  the  publications  area.  And  I  believed 
I  could  make  it  in  the  sales  end  because 
I  enjoy  meeting  people  and  am  con- 
sidered a  pretty  persuasive  speaker." 

Trucker  ■  Following  his  graduation 
from  Syracuse  U.  in  February  1948, 
Mr.  McArdle  accepted  a  position  with 
his  father's  trucking  business  in  Jersey 
City,  although  he  still  had  his  sights 
set  on  an  advertising  sales  post.  This 
goal  was  to  elude  him  for  several  years 
as  he  acquired  sales  background  with 
Hallmark  Cards  Inc.  from  1949-52  and 
with  a  printing  company  in  New  York 
from  1952-53. 

His  first  advertising  sales  assignment 
was  with  the  Ziff-Davis  Publishing  Co. 
in  1953.  Mr.  McArdle  had  made  sev- 
eral attempts  to  break  into  television, 
and  in  May  1954  he  was  hired  by 
Matthew  (Joe)  Culligan,  currently  pres- 
ident and  chief  executive  officer  of 
Curtis  Publishing  Co.  and  then  sales 
manager  of  NBC-TV's  Today-Home- 
Tonight  unit.  He  transferred  to  NBC 
Spot  Sales  in  1956  and  the  next  year 
joined  the  sales  staff  of  Metropolitan 
Broadcasting's  WABD  (TV)  New 
York,  now  WNEW-TV. 

After  10  months  in  New  York,  Mr. 
McArdle  was  assigned  to  Metropolitan's 
Washington,  D.  C,  station  WTTG  (TV) 
as  general  manager.  He  remained  there 
for  three  years  and  in  May  1961  he 
was  re-assigned  to  New  York  as  vice 
president  and  tv  sales  manager  of 
Metropolitan.  In  September  1961  he 
was  named  vice  president  and  general 
manager  of  WNEW-TV. 

Mr.    McArdle    cuts    an  impressive 


figure.  He  stands  six  feet,  three  inches, 
and  carries  more  than  200  pounds  well 
on  a  ruggedly  built  frame.  His  distinc- 
tive appearance  is  enhanced  by  pre- 
maturely gray  hair,  set  off  by  a  ruddy 
complexion.  He  is  an  articulate,  self- 
assured  person  who  has  amassed  a  vast 
knowledge  of  television  in  the  compara- 
tively short  time  he  has  been  active  in 
the  medium. 

John  Edward  McArdle  was  born  on 
Manhattan's  West  Side  on  July  11, 
1922,  but  was  reared  in  New  Jersey, 
largely  in  Jersey  City.  He  was  grad- 
uated from  St.  Peter's  Preparatory 
School  in  Jersey  City  in  1940  and 
entered  Syracuse  that  fall.  He  was  ac- 
tive in  various  extra-curricular  activities 
at  college,  in  addition  to  boxing,  and 
was  president  of  the  senior  class  and  a 
member  of  the  junior  and  senior  hon- 
orary societies. 

Army  Stretch  ■  In  1943,  at  the  con- 
clusion of  his  junior  year,  Mr.  McArdle 
enlisted  in  the  U.  S.  Army.  He  served 
in  the  Corps  of  Engineers  and  was  re- 
leased in  August  1946  as  a  first  lieuten- 
ant following  occupations  duty  in  Japan. 
He  returned  to  Syracuse  after  his  Army 
tenure  to  receive  a  Bachelor  of  Fine 
Arts  Degree  in  February  1948. 

Mr.  McArdle  finds  an  independent 
television  operation,  as  is  WNEW-TV, 
"extremely  exciting"  and  "a  challenge." 
He  spends  most  of  his  time  on  selling 
functions  and  observes: 

"When  selling  for  an  independent  sta- 
tion, you  have  to  practice  a  kind  of 
'commercial  brinksmanship.'  Without  a 
network  providing  dollars  and  programs 
you  have  to  do  it  all  yourself.  An  in- 


WNEW-TV's  McArdle 
Commercial  brinksmanship 


dependent  station  is  never  a  'must 
buy.'  " 

Mr.  McArdle  is  delighted  that  1962 
was  "substantially  ahead"  of  1961,  both 
in  terms  of  sales  and  audience,  and 
reports  that  this  "momentum  is  carry- 
ing on  into  the  first  part  of  1963." 

WNEW-TV's  Programming  ■  The 
station's  programming  philosophy,  ac- 
cording to  Mr.  McArdle,  is  to  offer  a 
well-balanced  schedule  of  entertainment 
and  public  affairs-cultural  programming. 
He  believes  WNEW-TV  is  among  the 
largest  users  of  off-network  programs, 
pointing  out  that  there  is  a  substantial 
audience  which  has  not  viewed  such 
series  during  their  network  cycles. 

"Our  other  plusses,"  Mr.  McArdle 
said,  "include  our  strong  schedule  of 
children's  programs  featuring  Sonny 
Fox,  Sandy  Becker  and  Fred  Hall,  and 
shows  such  as  Mickey  Mouse  Club  and 
Felix  The  Wizard.  We  are  also  proud 
of  such  programs  as  Open  End,  the 
Boston  Symphony  Specials,  The  Colum- 
bia U.  series,  the  Festival  of  Perform- 
ing Arts  and  special  documentary  and 
public  affairs  shows." 

This  programming  approach  has  been 
"most  successful"  for  WNEW-TV,  Mr. 
McArdle  asserts,  and  adds: 

"We're  happy  to  say  that  we  are  now 
the  third  station  in  the  area — -only  be- 
hind two  of  the  network-owned  stations. 
That  statement  is  based  on  recent  ARB 
figures.  Our  strongest  sales  point  is  to 
hammer  away  to  advertisers  that  by 
using  WNEW-TV  they  can  reach  100% 
of  the  market." 

Better  Taste  ■  Mr.  McArdle  acknowl- 
edges that  he  would  like  to  see  a  higher 
level  of  program  tastes  reflected  on  the 
part  of  viewers,  but  points  out  that 
this  upgrading  of  taste  must  begin  when 
the  viewer  is  young  and  in  school. 

Mr.  McArdle  is  a  "big  family"  man. 
He  and  his  wife,  the  former  Joyce 
Wind  of  Whitseboro,  N.  Y.,  whom  he 
met  at  Syracuse  U.,  have  seven  chil- 
dren. They  are  Kathleen,  14;  Christine; 
13;  Patrick,  12;  Timothy,  10;  Terence, 
6;  Mary  Ellen,  4  and  John,  four  months. 

The  family  home  is  in  Greenwich, 
Conn.,  where  Mr.  McArdle  attends  St. 
Mary's  Church  and  is  on  the  member- 
ship committee  of  the  new  Burning  Tree 
Golf  Club  being  built  in  Greenwich. 
He  is  a  member  of  the  International 
Radio  &  Television  Society,  the  Mayor's 
Committee  of  Industrial  Leaders  for 
Youth  and  a  director  of  the  New  York 
Alumni  Club  of  Syracuse  U.  and 
CARTA. 

Mr.  McArdle  is  a  sports  buff  and 
likes  to  play  and  attend  games — with 
his  wife  and  children. 


BROADCASTING,  February  18,  1963 


147 


EDITORIALS 


Time  to  step  on  the  gas 

THE  extensive  evidence  collected  in  the  Perspective  sec- 
tion of  this  issue  indicates  that  radio  and  television 
revenue  is  riding  an  ascending  curve.  Absent  a  severe  down- 
turn in  the  general  economy,  1963  will  be  a  better  year 
for  broadcasting  than  1962,  as  1962  was  a  better  year  than 
1961. 

But  these  business  prospects,  however  promising,  give 
little  reason  for  complacency.  Both  radio  and  television 
need  better  selling  if  they  are  to  maintain,  let  alone  improve, 
their  shares  of  advertising  revenue.  Both  are  targets  of 
sales  efforts  by  rival  media  that  are  getting  more  intense 
every  day. 

Magazines  and  newspapers  are  caught  in  a  cost-profit 
squeeze  from  which  they  can  obtain  relief  only  by  enlarging 
their  revenues. 

The  targets  at  which  magazines  are  shooting  are  network 
advertising  and  national  spot.  The  newspapers  are  shooting 
at  the  whole  range  of  radio  and  television  business  sources. 

In  addition  to  being  targets  for  the  print  media,  radio 
and  television  are  unavoidably  engaged  in  intra-family  com- 
petition. Especially  in  the  area  of  national  advertising  radio 
and  television  sell  against  each  other,  as  indeed  they  must. 

Survival  in  all  this  competition  will  depend  upon  en- 
lightened and  energetic  salesmanship,  by  stations  and  their 
national  representatives,  by  networks  and  by  the  sales 
promotion  cooperatives,  RAB  and  TvB.  The  improvement 
of  selling  must  start  with  improvement  of  selling  tools. 
Research  that  goes  far  deeper  than  mere  head-counts  of  the 
audience  is  now  essential. 

Both  radio  and  television  possess  great  strengths  as 
advertising  media.  Each  must  spend  more  time  and  money 
than  either  is  spending  now  to  discover  and  explain  its 
individual  advantages. 

No  business  can  expect  to  ride  a  rising  curve  unless  it 
provides  most  of  its  own  propulsion. 

News  game 

THERE  is  an  important — almost  frightening — significance 
to  broadcasters  in  an  observation  made  the  other  day 
"by  President  Kennedy  on  the  Cuban  crisis.  It  was  all  but 
ignored  by  the  newspaper  and  magazine  press  and  by  the 
columnists;  and  was  underplayed  by  radio  and  television. 

As  we  reported  last  week,  the  President  told  a  news  con- 
ference that  the  administration  felt  obliged  to  use  television 
to  convey  the  "truth"  about  Cuba  to  the  people.  This  was 
the  two-hour  telecast  on  Feb.  6  by  Secretary  of  Defense 
McNamara  and  an  intelligence  officer  calculated  to  refute 
contentions  that  there  are  offensive  weapons  in  Cuba. 

Mr.  Kennedy  cited  a  story  in  a  "prominent"  newspaper 
which  played  up  on  Page  1  a  report  of  a  congressman 
about  the  presence  of  missiles  in  Cuba,  which  had  no  "sup- 
porting evidence."  The  statement  of  the  Secretary  of  De- 
fense, which  the  President  said  gave  "very  clear  details," 
was  on  Page  10. 

"I  think  it  is  important  that  the  American  people  have  an 
understanding  and  not  compel,  because  of  these  various 
rumors  and  speculations,  the  Secretary  of  Defense  to  go  on 
television  for  two  hours  to  try  to  get  the  truth  to  the  Ameri- 
can people  and  in  the  course  of  it  give  a  good  deal  of  infor- 
mation which  we  are  rather  reluctant  to  give  about  our 
intelligence  gathering  facilities." 

No  elaboration  is  needed  to  assess  the  tremendous  respon- 
sibility the  administration  places  upon  broadcasting.  It  also 
explains  why  the  administration,  through  the  FCC  and 
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otherwise,  is  keeping  the  pressure  on  television.  It  yields  a 
clue  as  to  the  salient  reason  for  the  Celler  committee  inquiry 
on  concentration  of  ownership  in  newspaper  field  to  begin 
March  13.  FCC  Chairman  Newton  N.  Minow,  as  the  first  wit- 
ness, will  testify  on  the  influence  of  newspapers  over  the  radio 
and  television  stations  they  own.  This  buttresses  the  notion 
that  the  administration  regards  broadcasting  as  the  most  im- 
portant and  sensitive  of  the  mass  media,  which  must  not  get 
into  "improper"  hands. 

Sauce  for  the  goose 

THE  Russians  are  up  to  their  old  tricks.  Because  Kremlin 
propagandists,  acting  on  the  advice  of  their  embassy 
propagandists  in  Washington,  didn't  relish  the  recent  NBC- 
TV  specials  on  Stalin  and  Khrushchev  (which  we  thought 
superb),  the  Soviet  government  has  ordered  NBC  to  close 
down  its  Moscow  bureau. 

The  reason  given,  as  reported  by  Tass,  is  that  the  programs 
were  "anti-Soviet"  and  had  the  "obvious  purpose"  of  arous- 
ing in  the  United  States  hostility  toward  the  Soviet. 

If  this  had  been  the  first  time  the  Soviet  had  thrown  out 
an  American  newsman  it  would  be  big  news.  CBS  had  its 
bureau  closed  in  1958  after  it  telecast  a  Stalin  special.  The 
New  York  Times,  Time  magazine  and  other  news  media  in 
recent  years  have  suffered  the  same  fate  only  to  be  per- 
mitted back  in  when  it  suited  the  convenience  of  the  totali- 
tarian overlords. 

Our  State  Department  has  "deplored"  the  action  against 
NBC  as  an  attempt  to  "exercise  indirect  censorship."  But 
we  do  not  recall  any  recent  State  Department  protests 
against  the  anti-American  propaganda  broadcasts  emanating 
from  Russia  and  calculated  to  humiliate  and  undermine  the 
good  name  of  the  United  States  throughout  the  world. 

Worthy  of  note  is  the  fact  that  Tass  announced  the  ex- 
pulsion of  NBC.  Tass  is  a  part  of  the  Soviet  foreign  office. 
Tass  has  two  newsmen  accredited  in  our  congressional  press 
galleries — aside  from  those  stationed  in  other  large  U.  S. 
centers.  (U.  S.  newsmen  are  practically  confined  to  Mos- 
cow.) 

Isn't  it  about  time  that  we  retaliated  by  closing  down  the 
Tass  bureau  in  Washington  (and  perhaps  in  other  places) 
because  of  the  lies  and  distortions  published  by  the  Soviet 
press  and  transmitted  over  their  broadcast  facilities  supplied 
by  reporters  who  work  directly  for  the  Soviet  government? 


Drawn  for  BROADCASTING  by  Sid  Hix 

"WOF-TV  sent  it  over.  A  fifth  of  scotch  for  me  and  a 


quart  of  grade  A  oil  for  the  computer!" 

BROADCASTING,  February  18,  1963 


So  KPRC-TV 
has  the  jump 


on  us. 

So  their  signal  leaps 
out  in  a  75  mile 
radius  7  days  a  week. 
So  they're  faster 
than  us. 
And  smoother  than  us. 
And  better-looking  than  us. 
And  more  accurate  than  us. 
And  better  salesmen 
than  us. 
But  I  ask  you: 
can  they  offer 
anything  to  match 
a  mother's  love?* 


*No,  but  we  try . . .  with 
five  plans,  10  plans 
and  20  plans  . . . 
and  the  world's  most 
considerate  coddling! 
Find  out  for  yourself 
by  calling  any 
Edward  Petry  &  Company  man. 


KPRC-TV 


Houston's  Channel  2  Station 


Courtesy  of  Qantas  Empire  Airways,  Ltd. 


ADVERTISING  GOES  FURTHER  ON 


NBCR 


DO 


THE  LARGEST  WEEKLY  AUDIENCES  IN  NETWORK  RADIO  ARE  REACHED  BY  NBC  ADVERTISERS. THROUGH  1962.THEY  AVERAGED  7  OF  THE  TOP  10  PLACES  IN 
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Blue-chip  advertisers'  fall  buying  presages 
sales  record  at  tv  networks  28 


Network-owned  stations  get  license  renewals 
as  FCC  drops  payola  charges  40 

Radio  committee  wants  'substantial' decrease 
in  music  license  fees   52 
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Abie's  Irish  Rose:  My  Fair  Lady:  Tobacco  Road:  Life  with  Father: 

2,327  performances  2,717  performances  3,182  performances  3,224  performances 


4,327  performances! 
New  York's  biggest  hit,  bigger  than  ever! 


In  all  showbusiness  there's  never  been  a  hit  like  the  late  show. 
When  New  York's  favorite  late-evening  television  show  marks 
its  twelfth  anniversary  on  February  26,  it  will  have  played  4,327 
performances— far  outdistancing  even  the  greatest  of  Broad- 
way's longest-running  hits.  And  with  good  reason.  For  twelve 
years  the  late  show  has  presented  more  of  what  audiences 
like  best— star-packed  motion  pictures,  many  of  them  New  York 
television  premieres.  What's  more,  late  movies  on  Channel  2 
keep  building.  This  past  November,  for  example,  "Mr.  Roberts" 


soared  to  the  highest  rating  ever  recorded  for  a  feature  film  on 
New  York  television.  (More  people  stayed  up  far  past  midnight 
to  see  this  single  performance  than  saw  "Life  with  Father"  dur- 
ing its  entire  Broadway  run!)  In  all,  an  average  weekly  audience 
six  million  strong  has  the  Channel  2  habit  "after  eleven."  What's 
ahead?  More  and  better. "No  Time  for  Sergeants,"  "Sayonara," 
"The  Lost  Weekend,"  "Member  of  the  Wedding,"  "A  Face  in  the 
Crowd"  and  "The  Last  Hurrah. "And  many  more  blockbusters  to 
guarantee  that  New  York's  biggest  hit  will  be . . .bigger  than  ever! 


WCBS-TV®2,  NEW  YORK 


lok that  kte  SM 

(especially  when  my  family  shows  up) 

Congratulations  WCBS-TV  from  Metro-Goldwyn-Mayer  Television, 
producer  and  distributor  of  many  of  the  greatest  hours  of  pre-'48 
film  entertainment  presented  to  New  Yorkers  on  the  Late  Show. 
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MULTI-CITY    TV  MARKET 


316,000  WATTS 


Allis-Chalmers 


WGAL-TV  delivers  a  loyal,  responsive  audi- 
ence. This  unequaled  viewer  following  results 
from  fourteen  years  of  pioneering,  finest  facil- 
ities, and  the  most  complete  and  modern 
equipment  in  the  area.  Channel  8  is  the  only 
single  medium  in  this  entire  region  that  assures 
full  sales  power  for  your  advertising  dollars. 


SAL-TV 

Channel  8 


STEINMAN  STATION  .  Clair  McCollough,  Pres. 
Representative:  The  MEEKER  Company,  Inc.  -  New  York  •  Chicago  •  Los  Angeles  •  San  Francisco 


CLOSED  CIRCUIT- 


Out  of  the  hat 

Who's  being  talked  about  to  suc- 
ceed Newton  N.  Minow  as  FCC  mem- 
ber but  not  necessarily  as  chairman? 
If  choice  is  political,  to  curry  electoral 
favor  in  1964:  Former  Gov.  Mike 
DiSalle,  defeated  last  November  in 
Ohio,  one  of  pivotal  states.  If  it's 
Bobby  Kennedy  favorite:  Harold  F. 
Reis,  office  of  legal  counsel,  Depart- 
ment of  Justice,  native  New  Yorker 
and  Jewish  (Mr.  Minow  is  FCC's  only 
Jewish  member).  If  it's  merit  promo- 
tion: FCC  General  Counsel  Max  Pag- 
lin,  also  from  New  York  and  Jewish. 
If  it's  to  fill  need  for  engineer  to  re- 
place T.  A.  M.  Craven  (who  will  re- 
tire any  day  now) :  James  Barr,  chief, 
FCC  Safety  and  Special  Radio  Serv- 
ices, or  William  H.  Watkins,  chief, 
Frequency  Allocation  &  Treaty  Divi- 
sion. Added  starter:  William  A. 
Geoghegan,  38,  assistant  deputy  at- 
torney general,  native  of  Cincinnati 
and  son  of  former  judge  active  in 
Democratic  party. 

With  chairman  Minow  returning 
this  week  after  10  days  in  Europe 
(Closed  Circuit,  Feb.  18)  clarifica- 
tion should  be  forthcoming  on  time 
of  intended  departure  to  join  Encyclo- 
paedia Britannica  in  Chicago  as  high 
officer  and  chief  legal  counsel.  His 
intention  had  been  to  leave  June  1  but 
developments  in  wake  of  disclosure  in 
Broadcasting  Feb.  11  of  resignation 
could  bring  change — perhaps  ad- 
vancement— in  timing.  No  further 
word  on  successor  as  chairman  be- 
yond Mr.  Minow' s  recommendation 
of  Commissioner  E.  William  Henry, 
but  if  Mike  DiSalle  gets  appointment, 
it's  assumed  as  matter  of  practical 
politics  he  would  snag  top  fob. 

Lunch  breaks  (for  press) 

Silent  protests  against  snubbing  of 
broadcasters  at  White  House  lunch- 
eons while  press  has  been  feted  17 
times,  took  tangible  form  last  week. 
Jack  Williams,  executive  secretary  of 
Georgia  Assn.  of  Broadcasters,  wrote 
Pierre  Salinger  (with  copies  to 
Georgia  congressmen)  that  stations  in 
his  state  "were  very  disturbed"  over 
"favored  treatment"  being  given  news- 
papers by  "exclusive  invitations  on  a 
statewide  basis  to  dine  at  the  White 
House."  And  White  House  announced 
last  week  it's  planning  another  series 
of  luncheons  for  publishers.  Some 
broadcasters  have  argued  that  smaller 
publishers  have  used  White  House 
visits  advantageously  business-wise. 

NBC's  big  pictures 

NBC-TV  sales  and  programming 
executives  are  debating  whether  to  ex- 
tend network's  Monday  evening 
movie  series  into  1963-64  season.  Ex- 


piration date  of  present  package  is 
next  September.  Right  now  sales  de- 
partment tends  to  favor  extension  be- 
cause of  client  interest.  Programmers, 
however,  wonder  whether  ratings — 
which  have  been  good  for  pictures 
shown  so  far — will  hold  up.  It's  big 
decision,  involving  two  prime  hours — 
7:30-9:30  p.m. — that  are  key  to  net- 
work's whole  Monday  night  schedule. 

Omaha  backfire 

Some  legislators  are  just  waiting 
for  chance  to  question  FCC  on  its 
local  program  policy.  Democratic 
member  of  House  Commerce  Com- 
mittee said  last  week  he  would  like 
FCC  to  explain  when  it  adopted  pro- 
gram policy  described  during  tv  hear- 
ings in  Omaha  by  presiding  Commis- 
sioner E.  William  Henry.  At  least  one 
congressman  is  preparing  series  of 
questions  for  Chairman  Newton  N. 
Minow. 

Member  of  Senate  Commerce  Com- 
mittee also  has  prepared  lengthy  dos- 
sier on  same  subject,  and  NAB  has 
been  suggesting  to  members  of  Con- 
gress that  Omaha-type  hearings  ought 
to  be  stopped.  LeRoy  Collins,  NAB 
president,  and  Paul  Comstock,  gov- 
ernment affairs  vice  president,  met 
with  Sen.  J.  Howard  Edmondson  (D- 
Okla.)  last  Thursday  at  senator's  re- 
quest to  brief  him  on  reasons  associa- 
tion opposes  shotgun  inquiries  into 
local  programming.  Sen.  Edmondson 
plans  meeting  this  week  with  Okla- 
homa broadcasters  (Closed  Circuit, 
Feb.  18)  after  receiving  numerous 
complaints  against  practice.  NAB 
officials  say  nearly  every  member  of 
Congress  they've  talked  to  feels  FCC 
overstepped  bounds  in  Omaha  tv  pro- 
gram hearing. 

Anti-editorialists 

Group  of  broadcasters,  self-identified 
as  Republicans,  is  ringing  doorbells  on 
Capitol  Hill  trying  to  collect  support 
for  their  opposition  to  FCC's  policy 
urging  licensees  to  editorialize.  They 
say  GOP-oriented  broadcasters  now 
refrain  from  editorializing  to  avoid 
need  to  give  opposing  views  equal  time 
under  FCC's  "fairness"  doctrine. 
Broadcasters,  group  of  three,  are  striv- 
ing to  retain  anonymity  for  now. 

Man  on  the  move 

Watch  Paul  Comstock.  That's  word 
being  spread  around  NAB  since  Flor- 
ida attorney  became  vice  president  in 
charge  of  government  relations  last 
September.  His  embattled  presenta- 
tion to  joint  NAB  board  at  its  meet- 


ing in  Phoenix  last  January,  assailing 
FCC  for  off-limits  probing  into  pro- 
gramming and  business  affairs,  made 
deep  impression.  And  he's  largely 
credited  with  influencing  NAB  Presi- 
dent LeRoy  Collins'  shift  to  stronger 
stance  in  dealing  with  FCC  regulatory- 
issues. 

Buddying  up 

Closer  liaison  between  Broadcasters 
Promotion  Assn.  and  National  Assn. 
of  Broadcasters  is  expected  to  resuli 
from  conference  last  week  between 
LeRoy  Collins,  NAB  president,  and 
Dan  Bellus,  head  of  BPA  and  promo- 
tion director  of  Transcontinent  Tele- 
vision. Formal  proposals  outlining 
areas  in  which  two  organizations  may 
work  on  parallel  planes  are  being 
drafted  for  further  consideration. 
Others  at  initial  meeting  were  Howard 
Bell  and  John  Couric  of  NAB  and 
Clark  Grant,  BPA  first  vice  president 
and  promotion  director  of  WOOD-TV 
Grand  Rapids. 

Softening-up  campaign 

Extensive  mailings  by  British 
Broadcasting  Corp.  to  U.  S.  tv  sta- 
tions in  past  few  months  reported  to 
be  part  of  stepped-up  effort  to  dispel 
image  of  BBC  as  government-shackled 
operation.  Ultimate  objective  is  to 
make  U.  S.  stations  more  receptive  to 
BBC  program  offerings.  BBC  is  ex- 
pected to  create  new  sales  position  in 
its  New  York  office  to  accelerate  sta- 
tion-by-station syndication  of  its  pro- 
grams. 

Transistor  therapy 

Transistor  radio  rather  than  televi- 
sion constitutes  only  effective  means 
of  getting  democracy's  story  into  Cen- 
tral and  South  America  and  West  In- 
dies to  counteract  "red  menace."  This 
is  crux  of  communication  to  USIA 
Director  Edward  R.  Murrow  from 
Jose  Ramon  Quinones,  owner  of 
WAPA  San  Juan,  and  member  of 
board  of  Inter-American  Assn.  of 
Broadcasters.  Tv  market,  he  said,  is 
limited  to  minority  of  "well-to-do  and 
educated  people"  because  of  high 
price  and  low  rate  of  exchange. 

Mr.  Quinones  suggested  that  pri- 
vate enterprise  might  organize  through 
Alliance  of  Progress  corporation  that 
could  sell  transistors  on  small-profit 
margin  to  reach  low  and  middle 
classes  in  Latin  America,  many  of 
whom  are  illiterate  and  are  not  news- 
paper readers.  "Upper  crust"  knows 
communist  propaganda,  he  said,  but 
masses  are  not  being  reached. 
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WE'VE  GOT 
AWAY 

WITH  WOMEN 

and  with  Daddies,  too! 

Daddy  says  when  I  want  to  see 
lions  and  tigers,  he'll  take  me  to 
the  zoo,  but  when  HE  wants  to 
see  Lions  and  Tigers,  he  turns 
on  Channel  2. 

Watching  WJBK-TV  is  a  happy 
habit  for  dads  (and  mothers,  too) 
in  sports-minded  Southeastern 
Michigan.  And  Channel's  Detroit 
Tiger  baseball,  Detroit  Lions 
football  and  Big  Ten  basketball 
keep  'em  happy  all  year  round. 
To  score  with  more  sales  in  the 
big  spending  5th  market,  call 
your  STS  man. 
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IMPORTANT  STATIONS 


STORER 

BROADCASTING  COMPANY 


STORER  TELEVISION 

SALES,  INC. 
Representatives  for  all 
Storer  television  stations. 


WEEK  IN  BRIEF 


Oren  Harris  probe  of  broadcast  rating  services  begins 
this  week.  "Exposes"  hinted  by  House  committee  mem- 
bers. Collins  and  network  representatives  will  lead  off 
to  tell  how  research  is  used.  See  .  .  . 

RATINGS  BLAST  PROMISED  ...  25 

Tv  network  selling  drive  for  1963-64  season  booming 
along  at  higher  pace  than  ever  before.  Spur  is  early 
completion  of  buying  schedules  by  blue-chip  advertisers 
and  sell-out  by  CBS-TV.  See  .  .  . 

NET  SALES  SET  RECORD  ...  28 

Radio  license  committee  serves  notice  it  is  looking  for 
"substantial"  reduction  in  fees  paid  to  ASCAP  and  BMI. 
Mason  warns  negotiations  are  complex  and  may  prove  to 
be  long  drawn  out.  See  .  .  . 

SEEK  DROP  IN  MUSIC  FEES  ...  52 

FCC  renews  licenses  of  23  network-owned  radio  and  tv 
stations  after  payola  charges  fail  to  stand  up.  But  licenses 
of  27  others  are  still  in  limbo  for  a  variety  of  reasons. 
All  pending  since  1960.  See  .  .  . 

O&Os  ARE  RENEWED  ...  40 

Newsmen  to  talk  over  charges  of  managed  news  poli- 
cies with  Salinger  and  other  administration  information 
men  at  meeting  April  5-6.  Invitations  extended  to  radio-tv, 
newspaper,  magazine  groups.  See  .  .  . 

NEWS  'DIALOGUE'  IS  SET  .  .  .  65 


Senate  committee  studies  troubles  with  communica- 
tions satellites.  Syncom  feared  destroyed  by  internal  ex- 
plosion. Pastore  questions  continued  government  outlays 
for  space  communications.  See  ... 

SILENT  VOICES  EXPLAINED  ...  46 

President  tells  Minow  government-industry  cooperation 
is  imperative  to  make  all-channel  law  work.  Uhf  develop- 
ment committee  moves  another  step  forward;  meeting  is 
set  for  next  month  in  Washington.  See  .  .  . 

JFK  BACKS  UHF  GROUP  ...  50 

CBS  Radio  affiliates  hear  good  news;  network  is  run- 
ning 20%  ahead  in  first  quarter  this  year  and  this  means 
stations  will  benefit.  Network  cites  promotional  activities 
for  radio  shows.  See  .  .  . 

CBS  RUNNING  STRONG  ...  62 

New  method  of  receiving  and  projecting  color  tv  for 
large  screen  theatrical  use  is  reported  ready.  GE  is  said  to 
have  worked  out  system  which  National  General  will  use 
in  its  chain  of  motion  picture  theatres.  See  .  .  . 

COLOR  TV  FOR  THEATRES  ...  66 

Survey  of  Mexican-American  groups  shows  homogenity 
of  Latin  American  market.  Most  listen  to  Spanish- 
language  radio  stations,  but  reverse  is  true  in  tv.  Study 
covers  "Latin-American  Crescent."  See  .  .  . 

MEXICAN-AMERICAN  MARKET  ...  32 
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HOW  DO  YOU  MEASURE  A  BROADCASTING  STATION? 


Only  a  shadow  serves  as  the  symbol  of  a  person  with  a  strange  addiction.  The  other  person 
is  WTIC-TV  News  reporter  Stan  Simon  who  helped  uncover  the  addiction  of  hundreds  of 
youths  of  the  Hartford  area  to  easily  obtained  cough  preparations.  The  upshot  was  the 
startling  WTIC-TV  documentary,  "Warning:  May  Be  Habit  Forming"  which,  for  the  first 
time,  revealed  that  youngsters  are  becoming  addicted  to  narcotics  which  can  be  obtained 
at  local  drug  stores  for  as  little  as  $1.25  a  bottle.  A  videotape  of  the  program  has  been  re- 
quested by  the  Hartford  educational  station  for  in-school  showing  so  that  thousands  of 
youngsters  may  be  forewarned. 

Surveys,  such  as  ARB  and  A.  C.  Nielsen,  clearly  define  WTIC-TV's  outstanding  audience 
leadership  in  southern  New  England  .  .  .  but  a  documentary  such  as  "Warning:  May  Be 
Habit  Forming"  tells  of  another  kind  of  leadership  we  prize  even  more  highly. 


Broadcast  House,  3  Constitution  Plaza,  Hartford  15,  Connecticut 


WTIC-TV  is  represented  by  Harrington,  Righter  &  Parsons,  Inc. 

BROADCASTING,  February  25,  1963 


Late  news  breaks  on  this  page  and  on  page  10  jt 
Complete  coverage  of  week  begins  on  page  25    §\  | 


House  ban,  Sec.  315 
face  NAB  state  heads 

Two  long-standing  broadcasting  legis- 
lative problems — political  broadcasting 
law  and  House  ban  on  radio-tv  coverage 
of  hearings — will  play  prominent  roles 
in  discussions  at  NAB  state  presidents' 
conference  in  Washington  tomorrow 
(Tuesday)  and  Wednesday. 

Featured  speaker  Sen.  Vance  Hartke 
(D-Ind.),  who  sponsored  bill  in  last 
Congress  calling  for  repeal  of  political 
equal  time  law,  will  again  call  for  action 
on  measure  in  present  Congress  and 
plans  to  reintroduce  bill.  Sen.  Hartke 
is  member  of  Senate  Commerce  Com- 
mittee and  its  Communications  Subcom- 
mittee. 

Assured  that  House  leadership  does 
not  oppose  removal  of  radio-tv  ban, 
NAB  will  make  strong  pitch  to  state  as- 
sociations to  rally  support  from  their 
congressmen.  House  Speaker  John  Mc- 
Cormack  (D-Mass.)  has  stated  that  he 
will  not  actively  push  for  action,  but 
Rep.  Howard  Smith  (D-Va.)  has  prom- 
ised NAB  that  his  Rules  Committee  will 
hold  hearings  on  currently  pending 
resolutions  to  permit  cameras  and  mi- 
crophones to  enter  hearing  room. 

All  but  one  active  state  association  is 
represented  among  73  broadcasting  ex- 
ecutives who  pre-registered  for  con- 
ference in  Shoreham  Hotel.  Delegates 
are  coming  from  47  states  and  Puerto 
Rico. 

Today'  in  New  Orleans 
defended  by  NBC-TV 

NBC  has  defended  its  role  in  contro- 
versy that  developed  over  use  of  pub- 
lic funds  to  help  defray  costs  of  Today 
show  during  its  stay  in  New  Orleans. 

That  city's  Times-Picayune  has  been 
critical  of  New  Orleans  public  agencies 
and  private  businesses  for  contributing 
$30,000  to  help  support  show,  which  is 
originating  in  southern  city  every  day 
this  week. 

In  letter  to  newspaper,  Carl  Linde- 
man  Jr.,  NBC  vice  president,  said  pro- 
posal to  produce  show  in  New  Orleans 
was  initiated  by  that  city's  Tourist  Com- 
mission. 

He  said  funds  would  be  used  to  pay 
additional  costs  involved  in  producing 
show  in  New  Orleans  rather  than  New 
York,  and  not  for  salaries,  transporta- 
tion or  profit  to  NBC. 

Letter  also  said  programs  produced  in 
New  Orleans  would,  in  accordance  with 
network  standards  and  Communications 
Act  requirements,  indicate  that  local 


groups  helped  defray  expenses.  In  fol- 
low-up telegram,  network  listed  "major 
contributors"  among  city's  public  agen- 
cies and  private  businesses  that  would 
be  included  in  program  credit. 

Both  letter  and  telegram  were  printed 
in  Times-Picayune  Friday. 

Earlier  reply  to  newspaper's  criticism 
was  voiced  by  officials  of  WDSU-TV, 
NBC  affiliate  in  New  Orleans.  Edgar  B. 
Stern  Jr.,  president,  and  A.  Louis  Read, 
executive  vice  president,  expressed 
"shock  and  dismay"  at  newspaper's  op- 
position to  undertaking  to  promote 
"city's  educational,  cultural  and  indus- 
trial advantages." 

Time  Inc.  editor  Luce 
claims  tv  cooling  off 

Television's  hot  pace  is  cooling  off 
and  magazines  and  newspapers  are  en- 
tering new  expansion  era,  Henry  R. 
Luce,  Time  Inc.  editor-in-chief,  declared 
at  Chicago  ceremonies  re-naming  pub- 
lishing firm's  subscription  center  there 
at  540  N.  Michigan  Ave.  as  Time  & 
Life  Building. 

Mr.  Luce  explained  more  and  more 
people  want  to  know  more  and  more 
things  and,  as  scientists  use  term  "criti- 
cal mass,"  there  is  about  to  be  explosive 
popular  demand  for  knowledge. 

Andrew  Heiskell,  Time  Inc.  board 
chairman,  claimed  balance  has  been 
reached  between  tv's  pre-emption  of 
public's  leisure  time  and  that  available 
for  reading.  As  for  advertising,  years 
1959  or  1960  marked  "first  time  in 
many  years  that  the  magazine  pot  grew 
by  a  larger  percentage  than  tv  did,"  he 
said,  claiming  "it  certainly  is  true  that 


North  American  first? 

ABC  International  planned  to 
link  U.  S.,  Canada  and  Mexico 
yesterday  (Sunday)  for  what  was 
described  as  first  live  tv  broadcast 
connecting  all  of  North  America. 
ABC-TV  Network,  CFTO-TV  To- 
ronto and  stations  affiliated  with 
Telesistima  Mexicano,  S.  A.,  were 
to  produce  originations:  New 
York  Gov.  Nelson  Rockefeller  in 
the  Empire  State  Building,  On- 
tario Premier  John  Robarts  at 
Toronto's  Maple  Leaf  Gardens 
and  former  Mexican  President 
Miguel  Aleman  in  Mexico  City. 
Taped  song  and  dance  presenta- 
tion of  "Three  Epics  in  Mexican 
History"  also  was  to  be  shown. 


tv's  tremendous  spurt  has  levelled  off." 

There  are  "only  so  many  hours  in  the 
day,"  Mr.  Heiskell  said,  contending  that 
"tv  audiences  are  declining  now  and  the 
cost  of  buying  time  continues  to  go  up." 

Canadian  agency  revenue: 
gross  up,  net  down 

Though  gross  billings  of  Canadian 
advertising  agencies  were  up  in  1961 
over  1960,  net  revenue  was  down,  ac- 
cording to  preliminary  figures  released 
by  Dominion  Bureau  of  Statistics, 
Ottawa.  Gross  billings  were  up  from 
$272,739,802  in  1960  to  $282,430,458 
in  1961.  Billings  for  market  surveys, 
research  and  production  work  by  agen- 
cy personnel  accounted  for  about  $5 
million  of  total. 

Gross  revenue  from  commissionable 
billings  was  $41,232,851  in  1961,  up 
from  $39,993,639  in  1960.  Net  rev- 
enue before  income  tax  dropped  from 
$2,579,769  for  1960,  to  $2,555,971  in 
1961. 

Television  accounted  for  $75,663,- 
406  with  21.6%  for  production.  Radio 
accounted  for  $29,125,396  with  10% 
for  production  costs.  All  publications 
accounted  for  $154,602,472  of  total, 
with  18.3%  for  production  costs. 

Agencies  employed  less  people  in 
1961,  dropping  total  from  4,465  in 
1960  to  4,311  in  1961,  with  payroll  of 
$29,297,901  as  against  $28,252,365  in 
1960. 

Harris  names  witnesses 
for  ratings  inquiry 

Initial  list  of  witnesses  being  called 
for  House  Special  Investigations  Sub- 
committee probe  of  broadcast  ratings 
(see  page  25)  was  released  last 
Friday  (Feb.  22)  by  Chairman  Oren 
Harris  (D-Ark.). 

Following  March  5  appearance  of 
NAB  President  LeRoy  Collins  will  be 
(not  necessarily  in  this  order)  Thomas 
W.  Moore,  vice  president,  ABC-TV; 
Robert  Pauley,  president,  ABC  Radio; 
James  T.  Aubrey;  president,  CBS-TV; 
Arthur  Hull  Hayes,  president,  CBS  Ra- 
dio; Walter  D.  Scott,  executive  vice 
president,  NBC-TV;  William  K.  Mc- 
Daniel,  executive  vice  president,  NBC 
Radio;  Robert  F.  Hurleigh,  president, 
MBS  and  Paul  Rand  Dixon,  chairman, 
Federal  Trade  Commission. 

Subcommittee  also  expects  to  hear 
spokesmen  for  local  stations  and  other 
persons  "connected  with  import  of  rat- 
ings." 

Hearing,  expected  to  run  for  at  least 
three  weeks,  is  culmination  of  over  18 
months  of  intensive  investigation  by 
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WEEK'S  HEADLINERS 


Mr.  Orr  Mr.  Webb 


Jack  Webb,  independent  producer  at 
Warner  Bros.,  named  head  of  studio's 
tv  production,  replacing  William  T.  Orr, 

who  moves  into  production  of  high- 
budget  theatrical  films  (see  page  54). 

Ken  C.  Banes,  assistant  radio-tv  di- 
rector of  D.  P.  Brother  &  Co.,  Detroit, 
appointed  vp  in  charge  of  tv  commercial 
production  and  sales  for  Jerry  Fairbanks 
&  Assoc.,  new  organization  formed  to 
work  in  conjunction  with  Jerry  Fair- 
banks Productions  of  California,  pioneer 
Hollywood  movie  and  tv  production 
firm.  Frank  J.  Westbrook,  vp  and  tv 
creative  director  of  North  Adv.,  Chi- 
cago, named  president  of  Jerry  Fair- 


subcommittee  staffers  Bob  Richardson 
and  Rex  Sparger.  After  development  of 
how  ratings  are  used  by  networks  and 
stations  in  determining  programming, 
inquiry  will  turn  to  operations  of  in- 
dividual services.  This  phase  of  public 
testimony  is  expected  to  consume  ma- 
jor portion  of  hearings. 

FCC  urged  to  ignore 
anti-renewal  petition 

TelePrompTer  Transmission  of  Kan- 
sas Inc.  asked  FCC  last  week  to  ignore 
petition  urging  denial  of  its  application 
for  renewal  of  licenses  for  microwave 
facilities  of  its  Liberal  catv  system. 

Request  that  applications  be  denied 
was  made  by  KTVC  (TV)  Ensign,  Kan. 

TelePrompTer  said  station  has  not 
established  material  evidence  that  Lib- 
eral catv  threatens  existence  of  regular 
tv  service  in  area.  This  was  basis  on 
which  FCC  denied  microwave  applica- 
tion in  Carter  Mountain  case  (Broad- 
casting, Dec.  18,  1961). 

TelePrompTer  said  KTVC's  opposi- 
tion to  its  operation  and  improvements 
in  catv  facility  has  deprived  residents 
of  Liberal  of  proper  tv  service. 

KTVC  is  52  miles  from  Liberal, 
which  is  situated  on  perimeter  of  sta- 
tion's grade  B  contour,  and  quality  of 
KTVC's  actual  service  to  Liberal  is 
questionable,  TelePrompTer  said. 


banks  of  Illinois  and  will  head  new  Chi- 
cago sales  office.  Also  as  part  of  Fair- 
banks reorganization,  Robert  Scrivner 
was  promoted  to  vp  in  charge  of  indus- 
trial films  at  Hollywood  studio. 

Joseph  H.  McDonnell,  president  of 
NBC  in  early  50's  and  later  president 
of  Colgate-Palmolive,  elected  president 
and  chief  administrative  officer  of  Rey- 
nolds Metals  Co.,  succeeding  Richard 
S.  Reynolds  Jr.,  who  moved  up  to 
board  chairman  and  chief  executive 
officer.  Mr.  McConnell  had  been  exec- 
utive vp  and  counsel  of  Reynolds. 

William  E.  Conner  named  vp  and 
manager  of  Chicago  tv-radio  depart- 
ment of  North  Adv.,  it  is  to  be  an- 
nounced today  (Monday)  by  North 
President  Don  P.  Nathanson.  Mr. 
Conner  has  been  vp  of  BBDO  in  New 
York  and  Minneapolis  offices  where  he 
was  tv-radio  executive  on  General 
Mills'  Betty  Crocker  account.  Mr.  Con- 
ner, with  BBDO  13  years,  organized 
that  agency's  Minneapolis  broadcast  de- 
partment. His  other  broadcast  accounts 
there  included  Hormel,  Cream  of 
Wheat,  Minnesota  Mining  and  North- 
ern Pacific  Railroad. 


Capital  Cities  shows 
45%  net  increase  in  '62 

Increase  of  45%  in  net  income  for 
1962  has  been  reported  by  Capital  Cities 
Broadcasting  Corp.  Net  income  for  year 
was  $1,576,320  ($1.33  a  share),  com- 
pared to  1961's  $1,088,197  (92  cents 
a  share). 

Cash  flow  jumped  $1  million,  from 
$1,880,434  in  1961  to  $2,904,812  last 
year.  Gross  revenues  in  1962  amounted 
to  $17,825,467,  up  $6  million  from 
196l's  $11,803,781. 

Capital  Cities  stations:  WKBW-AM- 
TV  Buffalo,  N.  Y.;  WROW  and  WTEN 
(TV)  Albany,  N.  Y.;  WCDC  (TV) 
Adams,  Mass.;  WPRO-AM-FM-TV 
Providence,  R.  I.;  WTVD  (TV)  Dur- 
ham-Raleigh, N.  C,  and  WPAT-AM- 
FM  Paterson,  N.  J. 

Phoenix  not  interested 
in  most  disliked  teacher 

Efforts  by  KRIZ  Phoenix  disc  jockey 
to  find  city's  most  disliked  teacher  re- 
sulted in  complaint  being  filed  with  FCC 
by  Arizona  Education  Assn. 

Frank  Flynn,  KRIZ  general  manager, 
said  Friday  he  ordered  program  off  air 
as  soon  as  he  heard  about  it.  But,  re- 
portedly, disc  jockey  Bob  Randall  men- 
tioned names  of  at  least  three  teachers 
before  program  was  stopped. 


Newhouse  to  help  select 
distinguished  Americans 

Publisher-broadcaster  Samuel  I.  New- 
house  was  one  of  five  persons  named  by 
President  Kennedy  last  Friday  (Feb. 
22)  to  comprise  "Distinguished  Civilian 
Service  Awards  Board." 

Board  will  honor  Americans  who 
"contribute  to  national  security,  world 
peace  or  to  cultural  or  other  significant 
public  or  private  endeavors." 

Others  on  board:  Henry  Cabot  Lodge, 
former  U.S.  senator  from  Massachu- 
setts and  Republican  vice  presidential 
candidate  in  1960;  Dr.  Lee  A.  DuBridge. 
President  of  California  Institute  of 
Technology;  Mary  McGrory,  columnist, 
Washington  Evening  Star,  Washington. 
D.  C,  and  Supreme  Court  Justice  Ar- 
thur J.  Goldberg. 

BFA  to  screen  entries 
for  Eurovision  contest 

National  Educational  Television  & 
Radio  Center  has  announced  that  its 
international  division,  Broadcasting 
Foundation  of  America,  will  screen 
American  entries  for  Eurovision  Grand 
Prix  of  Television  Films  1963. 

Purpose  of  contest  is  to  promote  co- 
operation between  broadcasting  and 
film  industries.  Only  films  produced 
expressly  for  tv  are  eligible.  Competi- 
tion is  part  of  International  Film  Festi- 
val in  Cannes. 

Entries  must  have  been  produced  not 
more  than  18  months  before  May  fes- 
tival. They  will  be  accepted  for  screen- 
ing until  March  15. 

Radio  outracing  stork 
into  U.S.  homes-RAB 

Radio  set  sales  are  moving  at  faster 
pace  than  birth  rate,  according  to  Kevin 
B.  Sweeney,  president,  Radio  Advertis- 
ing Bureau. 

Mr.  Sweeney  said  last  week  radio  set 
is  sold  in  United  States  every  1.3  sec- 
onds compared  with  birth  rate  of  a 
baby  born  every  7.5  seconds. 

Three  radio  set  records  were  made 
in  1962,  Mr.  Sweeney  said:  Radios  ex- 
ceeded U.  S.  population  figures  for  first 
time  (200,258,000  radios  compared  to 
187  million  Americans,  as  of  Jan.  1); 
total  sales  hit  record  of  24  million,  up 
from  22  million  in  previous  year;  and 
portable  sales  reached  high  of  more 
than  1 1  million. 

Better  tv  criticism  sought 

Call  for  higher  stanards  of  tv  criticism 
to  equal  that  given  to  other  popular  arts 
such  as  new  forms  of  jazz  music  and 
motion  pictures  sounded  Friday  (Feb. 
22)  by  Roy  Danish,  director  of  Televi- 
sion Information  Office.  Mr.  Danish 
spoke  of  tv's  educational  values  at  an- 
nual banquet  of  Western  Television  & 
Radio  Conference  held  in  Los  Angeles. 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 
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TOP  STARS  LIKE  STEVE  BRODIE  EDGAR  BUCHANAN.  LON  CHANEY,  |AY  C.  FLIPPEN.  ]ANE  GREER,  DEAN  |ONES,  LISA  KIRK,  DARREN 
McGAViN  THOMAS  MITCHELL  '  GERALD  MOHR,  ARTHUR  O'CONNELL.  MADLYN  RHUE,  CESAR  ROMERO,  HAROLD  j,  STONE,  REGIS 
TCOMEY  'JACK  WARDEN  AND  MANY  OTHERS  ADC  LUSTRE  TO  PERFORMANCES  OF  THE  FINE  CAST  OF  "REGULARS"  IN  THIS  SERIES. 


CAPTURES  ALL 
THE  ADVENTURE, 
DANGER  AND 
RAW,  STARK 
DRAMA  THAT 
LURK  IN  EVERY 
TWIST  AND 
TURN  OF  THE 
UNPROTECTED 
WESTERN  OVERLAND 
STAGE  ROUTE. 


STARRING 

WAYNE  ROGERS 

AS  "MASTERWHIP"  LUKE  PERRY 

RICHARD  EYER 

AS  DAVEY  KANE 

ROBERT  BRAY 

AS  "STAGER"  SIMON  KANE 


Now,  an  exciting  TV  series  about  the  "Stagers",  a  daring  breed  of  men 
who  risk  their  lives  along  the  2,325  mile  stage  route  between  Missouri 
and  'Frisco,  and  the  men  and  women  who  join  them  as  passengers. 
No  other  western  drama  available  today  offers  the  continuing  appearance 
of  an  appealing  12  year  old  boy  within  its  format.  STAGECOACH  WEST 
delivers  this  unique  element  with  "Davey",  who  portrays  Simon  Kane's 
son  and  brings  added  warmth  and  human  drama  to  every  episode. 
Here's  a  series  that  truly  has  everything!  Adventure,  romance  and 
suspense  for  ADULTS  .  .  .  fun,  thrills  and  authentic  Americana  for 
CHILDREN  .  .  .  colorful  guest  stars  for  ALL.  Yes,  all  the  elements  for 
programming  success  are  yours  with  STAGECOACH  WEST. 


38  HOUR  EPISODES  AVAILABLE 
ON  AN  INDIVIDUAL  MARKET  BASIS 


"PROVEN- PROGRAMMING"  FROM 


A  SUBSIDIARY  OF  FOUR  STAR  TELEVISION 


600  FIFTH 
AVENUE 

NEW  YORK 
20 

NEW  YORK 
LT  1-8530 


ALSO  IN  DISTRIBUTION:  TARGET:  THE  C0RRUPT0RS/THE  DETECTIVES /THE  LAW  AND  MR.  JONES/ DICK  POWELL'S  ZANE  GREY  THEATRE 


SUNNY'S 
REALLY 
COOKING 


More  advertisers  are 
spending  more  dollars 
on  WSUN . . . 
than  at  any  time  in 
our  35  year  history 


ONE  OF  THE  NATION'S 
GREAT  STATIONS 


WSUN 

5  KW       620  KG 
Broadcasting  24  hours  daily! 
TAMPA— ST.  PETERSBURG 

Get  all  the  facts  from 

Natl.  Rep:  VENARD,  TORBET  &  McCONNEU 

S.  E.  Rep:  JAMES  S.  AYERS 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
FEBRUARY 

Feb.  25— Third  annual  Mike  Award  ban- 
quet of  Broadcast  Pioneers,  Imperial  Ball- 
room, Americana  Hotel,  New  York  City. 
Cocktails  at  6:30  p.m.  in  the  Versailles 
Ballroom;  dinner  at  7:30  p.m.  in  the  Im- 
perial Ballroom. 

Feb.  25— Hearing  on  NBC-RKO  General  sta- 
tion transfers  resumes. 

Feb.  26 — Third  annual  International  Broad- 
casting Awards  formal  presentation  dinner, 
Hollywood  Palladium. 

*Feb.  26 — Conference  on  emergency  broad- 
casting, Governor's  Conference  Room,  State 
Capitol  Building,  Sacramento,  Calif.  State 
Industry  Advisory  Committee,  Governor's 
Public  Information  Advisory  Committee, 
FCC,  Dept.  of  Defense,  California  Public 
Safety  Agency  and  California  Disaster  Office 
will  be  represented. 

Feb.  26-27— NAB  conference  of  the  state 
association  presidents,  Shoreham  Hotel, 
Washington,  D.  C. 

Feb.  27-March  1 — Western  Assn.  of  Broad- 
casters Engineers,  division  meeting,  Mc- 
Donald Hotel,  Edmonton,  Alta. 

Feb.  28— Academy  of  Television  Arts  & 
Sciences,  Hollywood  chapter,  8  p.m.,  "Meet 
the  Creative  Team"  session  with  the  pro- 
ducers of  The  Eleventh  Hour.  V.  of  Cali- 
fornia, Los  Angeles. 

*Feb.  28 — Ad  Club  of  Minneapolis  meeting, 
Normandy  Hotel.  "Creativity:  The  New 
Word  in  Radio,"  speech/clinic.  Featured 
speaker  will  be  Maurie  Webster,  vice  presi- 
dent and  general  manager  of  CBS  Radio 
spot  sales. 

*Feb.  28 — American  Marketing  Assn.  lunch- 
eon. Jade  &  Basildon  Suite,  Waldorf- 
Astoria,  New  York,  12:15  p.m.  Marion 
Harper,  president-board  chairman,  Inter- 
public Inc..  speaks  on  "accountability." 

MARCH 

*March  4 — Hollywood  Ad  Club,  Hollywood 
Roosevelt  Hotel.  Gail  Smith,  director  of 
advertising  and  market  research.  General 
Motors,  will  speak  on  "Advertising  in  the 
Total  Market  Scheme." 

March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising  to  discuss  new 
techniques  for  testing  commercials,  alloca- 
tion of  media  budgets,  participation  vs.  spot 
announcements  and  predicting  tv  success. 
Speakers  will  be  David  Mahoney,  executive 
vice  president  of  Colgate  Palmolive;  Her- 
bert Zeltner,  vice  president  and  media  di- 
rector of  Lennen  &  Newell:  Henry  Brenner, 
president  of  Home  Testing  Institute  and 
Eric  Marder,  president  of  Eric  Marder 
Assoc.  Hotel  Plaza,  New  York. 

*March  7 — California  Broadcasters  Assn., 
Mark  Hopkins  Hotel,  San  Francisco.  FCC 
Commissioner  Robert  E.  Lee  to  speak  on 
"The  Washington  Scene-or-How  to  Keep 
Your  License":  NAB  General  Counsel  Doug 
Anello  to  discuss  editorializing  and  CBA 
Legislative  Counsel  Judge  James  Garibaldi 
will  report  on  the  California  legislature. 

March  8-10 — Annual  Radio-Tv  Conference 
and  Clinic,  U.  of  Oklahoma,  Norman.  It 
will  be  combined  with  the  Seminar  on 
Station  Operations,  sponsored  by  the 
Oklahoma  Broadcasters  Assn. 

March  9-10 — Oklahoma  Broadcasters  Assn. 
seminar  on  FCC  rules  and  regulations, 
Oklahoma  Center  for  Continuing  Education, 
U.  of  Oklahoma,  Norman.  Speakers  will  in- 


DATEBOOK 


elude  FCC  Commissioner-designate  Kenneth 
Cox  and  NAB  Executive  Vice  President 
Vincent  Wasilewski. 

March  9  —  American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Adv., 
485  Lexington  Ave.,  New  York. 

March  11 — Florida  Assn.  of  Broadcasters, 
U.  of  Florida  broadcasting  day,  Gainesville. 

March  11 — Deadline  for  filing  proposed 
findings  in  Grand  Rapids,  Mich.,  ch.  13 
proceedings. 

*March  11 — Florida  Assn.  of  Broadcasters, 

Broadcasting  Day,  U.  of  Florida,  Gaines- 
ville. "Let  Me  Speak  to  the  Manager" 
panelists  include  Melvin  A.  Goldberg,  vice 
president  and  director  of  research  at  NAB, 
Dr.  Sidney  Roslow.  president  of  Pulse  Inc. 
and  Sol  Taishoff,  editor  and  publisher  of 
BROADCASTING. 

March  12 — Puerto  Rico  Assn.  of  Broad- 
casters, San  Juan.  Howard  Bell,  NAB  vice 
president,  will  speak. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 

broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  In  technical  papers. 

March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn,  Opelousas. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16— Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

*March  17-19 — National  Assn.  of  Educa- 
tional Broadcasters,  Region  III  meeting, 
Kellogg  Center,  U.  of  Chicago. 

March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness   of    commercial    announcements  and 

commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

*March  20-22 — National  Educational  Tele- 
vision and  Radio  Center,  spring  meeting  of 
program  managers  and  station  managers  of 
affiliated  non-commercial  educational  tele- 
vision stations.  Park  Sheraton  Hotel,  New 
York. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

March  22-23 — Spring  convention  of  Ar- 
kansas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock.  Speakers  will  be  Blair  Vedder, 
vice  president  and  media  director  of  Need- 
ham,  Louis  &  Brorby  and  Roy  Moore,  spe- 
cial agent,  FBI's  Little  Rock  office. 

March  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

March  23 — Annual  national  convention  of 
Intercollegiate  Broadcasting  System,  New 
York  University. 

March  25-28 — Institute  of  Electrical  Sc  Elec- 
tronics  Engineers,   convention,   New  York 


12 


BROADCASTING,  February  25,  1963 


What  is  the  Bell  System? 


The  Bell  System  is  cables  and  radio 
relay  and  laboratories  and  manufac- 
turing plants  and  local  operating 
companies  and  millions  of  tele- 
phones in  every  part  of  the  country. 

The  Bell  System  is  people  .  .  .  hun- 
dreds of  thousands  of  employees  and 
more  than  two  million  men  and 
women  who  have  invested  their  sav- 
ings in  the  business. 

It  is  more  than  that. 

The  Bell  System  is  an  idea. 

It  is  an  idea  that  starts  with  the 
policy  of  providing  you  with  the  best 
possible  communications  services  at 


the  lowest  possible  price.  But  desire 
is  not  enough.  Bright  dreams  and 
high  hopes  need  to  be  brought  to 
earth  and  made  to  work. 

You  could  have  all  the  equipment 
and  still  not  have  the  service  you 
know  today. 

You  could  have  all  the  separate 
parts  of  the  Bell  System  and  not  have 
the  benefits  of  all  those  parts  fitted 
together  in  a  nationwide  whole. 

It's  the  time-proved  combination 
of  research,  manufacturing  and  oper- 
ations in  one  organization  —  with 
close  teamwork  between  all  three  — 


that  results  in  good  service,  low 
cost,  and  constant  improvements  in 
the  scope  and  usefulness  of  your 
telephone. 

No  matter  whether  it  is  one  of  the 
many  tasks  of  everyday  operation  — 
or  the  special  skills  needed  to  invent 
the  transistor,  the  solar  battery,  or, 
with  Telstar,  to  pioneer  space  com- 
munication—the Bell  System  has 
the  will  and  the  way  to  get  it  done. 

And  a  spirit  of  courtesy  and  serv- 
ice which  has  come  to  be  a  most 
important  part  of  the  Bell  System 
idea. 


BELL  TELEPHONE  SYSTEM 


American  Telephone  &  Telegraph  Company  •  Bell  Telephone  Laboratories  ■  Western  Electric  Company  •  New  England  Telephone  &  Telegraph 
Company  •  The  Southern  New  England  Telephone  Company  •  New  York  Telephone  Company  •  New  Jersey  Bell  Telephone  Company  •  The 
Bell  Telephone  Company  of  Pennsylvania  •  The  Diamond  State  Telephone  Company  •  The  Chesapeake  &  Potomac  Telephone  Companies 
Southern  Bell  Telephone  &  Telegraph  Company  •  The  Ohio  Bell  Telephone  Company  •  The  Cincinnati  &  Suburban  Bell  Telephone  Company 
Michigan  Bell  Telephone  Company  •  Indiana  Bell  Telephone  Company  •  Wisconsin  Telephone  Company  •  Illinois  Bell  Telephone  Company 
Northwestern  Bell  Telephone  Company  ■  Southwestern  Bell  Telephone  Company  •  The  Mountain  States  Telephone  &  Telegraph  Com- 
pany   •    The  Pacific  Telephone  &  Telegraph  Company    •    Bell  Telephone  Company  of  Nevada    •    Pacific  Northwest  Bell  Telephone  Company 
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(We  did  it!) 


Efforts  to  equate  the  proverbial  apples  and  oranges  of  the  advertising  world  have 
finally  borne  fruit.  For  the  first  time  a  major  research  undertaking  compares  the 
efficiency  of  two  different  advertising  media  on  an  even  footing-in  this  case  maga- 
zines and  network  television.  The  CBS  Television  Network,  which  developed  this 
precedent-setting  research,  has  revealed  its  findings  in  an  equally  advanced  animated 
film  and  in  a  detailed  book.  To  attend  a  viewing  of  the  film,  where  you  will  receive  a 
copy  of  the  book. contact  your  advertising  agency  or  the  CBSTelevision  ODP/SES 
Network  Research  Department,485  Madison  Avenue,New  York  22,N.Y.  vDw>8^ 


Rock  Fal 
market,  t 


SUBSCRIPTION  APPLICATION 

BROADCASTING  The  Businessweekly  of  Television  and  Radio 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
Please  start  my  subscription  immediately  for — 

□  52  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached  "Jj 

□  52  issues  &  1963  Yearbook  $12.00  □  Please  bill  -| 

□  1963  Yearbook  $5.00  «T 


name 

title/ position* 

m 

a 

3 

u 
o 

address  □  Business 
□  Home 

O 
* 

city 

zone  state 

company  name 

Coliseum  and  Waldorf-Astoria  Hotel. 

March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

March  29-30 — National  Assn.  of  Educational 
Broadcasters  Region  II  conference,  Tampa, 
Fla.;  WEDU-ETV  host  station.  Meetings  and 
banquets  to  be  held  at  WEDU  and  the 
International  Inn.  Work  sessions  on  pro- 
gramming, in-school  instruction,  public  re- 
lations and  graphic  arts. 

March  31 -April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

April  1 — Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

April  1-5 — Canadian  Assn.  of  Broadcasters 
annual  convention.  Royal  York  Hotel, 
Toronto,  Ont. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Ave., 
485  Lexington  Ave.,  New  York. 

April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta. 

April  8 — Oscar  awards  ceremonies,  to  be 
broadcast  on  ABC's  radio  and  tv  networks. 

*  April  11 — Seminar  on  radio  broadcasting 
and  community  leadership  under  joint 
auspices  of  Southern  California  Broad- 
casters Assn.  and  U.  of  Southern  California 
Dept.  of  Telecommunications.  USC  campus. 

April  11— Deadline  for  reply  comments  to 
proposed  findings  in  Grand  Rapids,  Mich., 
ch.  13  proceedings. 

April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing.  New 
York  Hilton. 

April  17 — Deadline  for  reply  comments  on 
FCC's  proposed  fm  allocations  table. 

April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising. 
Hotel  Plaza,  New  York. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting,  Lansing. 

April  19-20  —  Annual  convention.  New 
Mexico  Broadcasters  Assn.,  Alvarado  Hotel. 
Albuquerque.  NAB  President  LeRoy  Collins 
will  be  principal  speaker. 

*April  20 — American  Humane  Society  an- 
nual Patsy  awards  for  animal  actors. 
Pantages  Theatre,  Hollywood. 

April  21-25 — Ninety-third  convention  of 
Society  of  Motion  Picture  &  Television 
Engineers,  Traymore  Hotel,  Atlantic  City, 
N.  J. 

April  25-27 — Annual  meeting  of  American 
Assn.  of  Advertising  Agencies,  The  Green- 
brier, White  Sulphur  Springs,  W.  Va. 

April  26 — Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

April  26 — 15th  anniversary  ball  of  Bedside 
Network  of  Veterans  Hospital  Radio  &  Tv 
Guild.    Plaza  Hotel,  New  York. 

April  26-27 — Virginia  AP  Broadcasters 
meeting,  Executive  Motor  Hotel,  Richmond. 
Awards  in  the  VAPB  newscasting  and  tele- 
casting contests  and  for  public  service  will 
be  presented  on  first  night  at  the  banquet. 

April  29-May  1— Assn.  of  Canadian  Ad- 
vertisers, Royal  York  Hotel,  Toronto. 

April  29-May  4 — "Rose  d'Or"  Contest;  May 
20-25,  1963 — Television  Symposium  and  Tv 
Equipment  Exhibition.  The  two  events  are 
part  of  the  Third  International  Television 
Festival  announced  by  The  City  of  Mon- 


wmm 


puzzle; 


How  Doth  the  Busy  Keith  McBee? 

WMAL-TV's  six  news  cruisers  are  manned  during  the  day-shift  by 
Keith  McBee,  Ed  Meyer,  Larry  Krebs,  Mai  LaPlace,  Bob  Gneiser  and 
Jim  Clark,  who  prowl  the  town  taking  the  motion  picture  footage  that 
makes  our  news  shows  the  livest  and  liveliest  in  D.C. 

At  5  p.m.  each  day  the  cruisers  rendezvous  with  a  station  messenger 
who  drives  down  to  pick  up  the  films  for  the  studio.  The  messenger  aver- 
ages 30  mph  each  way.* 

One  day  this  winter,  the  news  cruisers  arrived  at  their  trysting  place 
at  3:30  and  stalled  there  in  one  of  the  gigantic  traffic  snarls  that  regularly 
follow  WMAL  meteorologist  Louis  Allen's  announcement  of  "possible 
snow  flurries  with  little  or  no  accumulation."  With  downtown  traffic  im- 
mobilized and  no  assurance  that  the  messenger  would  arrive  and  less  that 
he  would  be  able  to  get  back  if  he  did,  the  men  decided  to  invoke  Snow 
Emergency  Regulation  #3 64-22 1C. 

Intrepid  newsman  McBee  lost  the  straw  draw  and  promptly  at 
4  p.m.,  he  tucked  the  reels  under  his  arm  and  started  hoofing  it  toward 
the  station.  (Our  news  always  gets  through.) 

When  he  had  walked  some  distance  he  encountered  the  messenger 
car,  which  had  in  fact  started  out  at  its  regular  time.  McBee,  messenger 
and  movies  then  headed  back  to  the  station  and  arrived  15  minutes 
ahead  of  schedule.  Assuming  that  the  messenger  car  averaged  its  usual 
30  mph  each  way  and  that  nobody  stopped  for  coffee,  how  fast  did 
McBee  walk?  Correct  computations  earn  an  award. 

*Rain  or  snow,  your  sales  message  travels  at  the  standard 
186,000  miles/ second  when  you  beam  it  on  WMAL-TV's  Eve- 
ning Report,  a  full  hour  of  news  coverage  6:30  to  7:30  p.m., 
Monday  through  Friday.  Try  it  for  lively  sales  results.  Check 
Harrington,  Righter  and  Parsons,  Inc.  for  availabilities. 

Puzzle  Adaptation  courtesy  Dover  Publications,  New  York  14,  N.  Y. 
Send  answers  to:  Puzzle  #74,  WMAL-TV,  Washington  8,  D.  C. 

wmal-tv  ® 

Evening  Star  Broadcasting  Company 
WASHINGTON,  D.  C. 
Represented  by:  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 


Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  G.;  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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IN  MEMPHIS 


HAVE  CHANGED 
...AND  SO  HAS 

WMC 

RADIO 


When  your  grandfather  sang  "Mer- 
rily we  roll  along  .  .  ."  he  didn't 
know  how  merry  rolling  along 
could  be.  Today  wherever  you  go 
in  the  great  Mid-South  there  are 
endless  hours  of  wonderful  enter- 
tainment provided  on  your  car 
radio  by  WMC.  For  more  than  18 
months,  WMC  has  programmed 
only  the  good  music  albums  of 
such  stars  as  Doris  Day,  Mitch 
Miller  and  Montavani,  the  music 
you'd  select  yourself  if  you  had  a 
library  of  thousands  from  which 
to  choose. 

Yes,  times  have  changed  and  so 
has  WMC,  but  the  leadership 
you've  learned  to  expect  during 
WMC's  nearly  40  years  of  broad- 
casting continues   without  change. 

WMC/MEMPHIS 

NBC 

790  KC 
5,000  WATTS 


BLAIR 
CROUP 
PLAN 
MEMBER 


treux,  Switzerland.  For  further  Informa- 
tion write  to  Box  97,  Montreux. 


MAY 

*May  1-3 — Illinois  Broadcasters  Assn.  spring 
convention,  Springfield. 

May  2-5 — American  Women  in  Radio  & 
Television  annual  convention,  Sheraton 
Hotel  Philadelphia.  James  T.  Quirk,  TV 
Guide  publisher,  will  speak. 

May  3 — Indiana  U.  Radio  and  Television 
Department  banquet,  Bloomington,  Ind. 
Julian  Goodman,  vice  president  for  news, 
NBC,  will  be  guest  speaker. 

May  5-7 — Television  Programming  Confer- 
ence annual  meeting  (formerly  SWAPDT), 
Royal  Orleans  Hotel,  New  Orleans.  The 
meeting  is  primarily  for  program  execu- 
tives from  Louisiana,  Texas,  Oklahoma  and 
Arkansas.  Those  interested  in  attending 
should  contact :  Jerry  Romig,  520  Royal  St., 
New  Orleans.  Program  details  to  be  an- 
nounced. 

May  9-11 — Seminars  in  editorial,  advertis- 
ing and  circulation,  U.  of  Wisconsin  School 
of  Journalism,  Madison. 

May  11 — California  AP  Radio-Tv  Assn. 
meeting,  Anaheim,  Calif. 

May  16-18— Western  States  Advertising 
Agencies  Assn.  annual  conference,  Riviera 
Hotel,  Palm  Springs,  Calif. 

May  17-19 — Louisiana-Mississippi  AP  Broad- 
casters meeting,  Lafayette,  La. 


May  18 — Florida  AP  Broadcasters  annual 
meeting,  Cape  Colony  Inn,  Cocoa  Beach, 
Fla.  News  panels  in  the  morning,  a  lunch- 
eon, afternoon  tour  of  Cape  Canaveral  and 
an  awards  dinner  at  night. 

May  19-21 — Assn.  of  National  Advertisers, 
spring  meeting,  Waldorf-Astoria  Hotel,  New 
York. 

May  20 — Georgia  Radio  Day,  Atlanta  Ad- 
vertising Club,  Atlanta. 

May  20-22 — Electronics  Parts  Distributors 
Show,  Conrad  Hilton  Hotel,  Chicago. 

May  22 — Annual  spring  managers  meeting, 
New  Jersey  Broadcasters  Assn.,  Rutgers  U., 
New  Brunswick,  N.  J. 

*May  26 — Academy  of  Television  Arts  & 
Sciences,  "Emmy"  awards  telecast.  NBC- 
TV,  10-11:30  p.m.  EDT. 

May  27-29 — 15th  annual  conference  of  In- 
ternational Advertising  Assn.,  Stockholm, 
Sweden.  Theme  is  "How  to  Sell  in  World 
Markets." 

JUNE 

June  1 — UPI  Broadcasters  of  Illinois,  Hotel 
Jefferson,  Peoria. 

June  4 — Board  of  Broadcast  Governors  hear- 
ing, Ottawa. 

June  7-14 — Annual  convention  of  National 
Community  Tv  Assn.,  Olympic  Hotel, 
Seattle. 

June  8-11 — Georgia  Assn.  of  Broadcasters 
annual  convention,  Callaway  Gardens,  Ga. 


OPEN  MIKE  • 


Whether  buying  or  selling 

editor:  I  think  you  have  done  a  superb 
job  on  the  1963  Yearbook  and  at  this 
time  see  no  room  for  improvement. — 
George  Gribben,  chairman,  Young  & 
Rubicam,  New  York. 

editor:  Every  year  I  make  consider- 
able use  of  this  valuable  reference 
work.  In  my  opinion,  it  is  the  most 
comprehensive  material  within  one  vol- 
ume published  anywhere  in  the  indus- 
try.— Rollo  W.  Hunter,  vice  president 
&  director  of  television  &  radio,  Erwin 
Wasey,  Ruthrauff  &  Ryan,  New  York. 

editor:  It  amazes  me  how  you  always 
make  the  new  Yearbook  even  better 
than  the  wonderful  one  of  the  previous 
year.  The  1963  Yearbook  issue  is  the 
greatest! — H.  W.  Cassill,  Blackburn  & 
Co.,  Chicago. 

editor:  I  have  never  seen  anything  on 
the  broadcasting  industry  so  complete 
and  in  so  much  detail  as  the  Yearbook. 
— Harold  V.  Lauth,  manager,  public 
relations,  Washington  office,  Kaiser  In- 
dustries Corp. 

editor:  The  1963  Broadcasting  Year- 
book is  a  superb  publication. — Ray- 
mond F.  Blosser,  vice  president,  Union 
Commerce  Bank,  Cleveland. 

editor:  Now  that  I  have  become  the 
southeastern  representative  for  the 
Marcus  Assoc.  Inc.,  of  Cleveland  .  .  . 
here  is  another  five  bucks  for  the  vital- 


ly necessary  Yearbook.  Can't  do  busi- 
ness without  it! — Leonard  L.  Asch,  127 
Huron  Ave.,  Davis  Island,  Tampa,  Fla. 

Agency  wants  more 

editor:  Please  send  me  a  couple  of 
tearsheets  of  the  Jan.  28  country  and 
western  music  article. — Sinclair  Jacobs, 
vice  president  &  director  in  charge  of 
media  and  tv  programming,  Daniel  & 
Charles,  New  York. 

No  connection 

editor:  I  read  your  Closed  Circuit, 
Feb.  18  issue,  concerning  the  study  be- 
ing made  for  the  CBS-TV  Affiliates 
Board.  Just  to  keep  the  record  straight, 
I  have  no  connection  with  the  U.  of 
Minnesota.  I  have  been  associated  with 
the  faculties  of  New  York  U.  and,  brief- 
ly, the  U.  of  Minnesota,  but  this  was 
many  years  ago.  And  ...  I  am  not  a 
former  CBS  economist-  but  rather  held 
various  positions  in  the  research  depart- 
ment at  CBS  dating  back  to  1939,  none 
of  which  were  designated  as  economist. 

These  are  very  trivial  points,  but  I 
am  anxious  to  avoid  any  appearance 
that  I  am  attempting  any  unwarranted 
association  with  the  U.  of  Minnesota. — 
Charles  H.  Smith,  president,  Charles 
Harriman  Smith  Assoc.  Inc.,  Minneap- 
olis. 

Spotlight  on  Sunday  show 

editor:  Ray  Scherer  and  I  were  de- 
lighted with  the  story  on  Welles  Hang- 
en's  Pakistan  film  episode  [Media, 
Feb.  1 8].  This  Is  NBC  News  has  been, 


IS 
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Boston  Advertisers,  buying  in  their  home  market,  place  more  dollars  on  WHDH  Radio  than 
any  other  Boston  Radio  Station. 

Like  radio  time  buyers  everywhere,  Boston  time  buyers  know  they  must  get  top  results  for 
their  clients'  money.  They  know  that  buying  time  on  a  responsible  station,  with  progressive 
policies,  top  programming  and  loyal  listeners  is  the  way  to  get  extra  sales. 

Buy  Boston  like  a  Boston/an  and  you'll  buy. . . 


WHDH 


N 

50,000  WATTS ^ 
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we  feel,  a  successful  program,  but  be- 
cause of  the  awkward  Sunday  after- 
noon hour,  our  audience  is  not  as  large 
as  we  would  like  it  to  be.  Therefore, 
we  are  even  more  grateful  for  such 
mention. — Robert  Asman,  producer, 
NBC.  Washington,  D.  C. 

Got  kicks  out  of  Hix 

editor:  I  would  like  permission  to  re- 
print the  Feb.  1 1  Sid  Hix  cartoon.  We 
would  like  to  use  it  in  Muzak's  Product 


"I'm  in  advertising,  really  .  .  .  that's 
just  to  keep  tv  repair  men  on  their  toes!" 

Pointers,  an  engineering  newsletter 
which  goes  to  all  engineers  in  the 
Muzak  franchiser  organization. — David 
Bain,  manager,  Production  Division, 
Muzak  Corp.,  New  York. 

|  Permission  has  been  granted] 

Each  in  its  rightful  pew 

editor:  I  have  long  admired  the  ac- 
curacy of  your  news  and  feature  articles, 
your  attention  to  detail,  and  your  com- 
prehensive documentation  of  current 
events  as  well  as  longer-range  trends.  .  . 

I  have  disagreed  with  many  of  your 
editorials.  I  took  particular  exception 
to  what  I  felt  was  an  indefensible  at- 
tempt to  exonerate  KRLA  [Los  Angeles] 
and  WDKD  [Kingstree,  S.  C]  in  their 
recent  license  revocations.  This,  to  me, 
weakened  the  stature  of  your  editorial 
position  because  the  operation  of  those 
two  stations  constituted  an  insult  to  the 
many  conscientious  broadcasters  who 
deserved  to  be  better  represented  by 
you  against  such  regrettable  malprac- 
tices. 

But,  in  this  case,  as  always,  you 
clearly  stated  your  judgment  on  the  edi- 
torial page  and  had  every  right  to  do  so. 
A  major  article  elsewhere  in  the  same 
issue  presented  the  details  of  the  FCC 
action  without  attempting  to  interpret 
those  facts  for  your  readers. 

My  similar  reaction  to  some  of  your 
editorial  comments  about  Gov.  Collins 
immediately  after  his  cigarettes-and- 
youth  statement  was  again  softened  by 
the  objective  accuracy  of  your  factual 
reporting  of  the  incident  elsewhere  in 
Broadcasting. — Rev.  James  A.  Brown, 
S.  J..  U.  of  Southern  California,  Los 
A  ngeles. 
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Philadelphians  love  a  parade!  Particularly  "The  Mummers'  Parade,"  a  jubilant,  spectacular  New  Year's 
Day  classic  that's  high,  wide  and  handsome  as  Broad  Street  itself,  and  just  as  much  part  of  the  local 
Philadelphia  scene.  That's  why  TV  10's  annual  coverage,  capturing  all  the  high-stepping  excitement  of 
the  parade,  is  eagerly  anticipated,  widely  viewed:  this  year,  more  than  1,000,000  Philadelphians  tuned 
to  the  4!/4-hour  broadcast  of  the  celebration.  Bringing  Philadelphians  what  they  want  to  see  most  is 
something  CBS  Owned  WCAU-TV  does  best.  And  one  of  the  things  Philadelphians  want  to  see  most 
is  WCAU-TV,  the  number  one  television  station  according  to  both  Nielsen  and  ARB.  ®WCAUTV 


MONDAY  MEMO 


from  Benjamin  J.  Green,  Geyer,  Morey,  Ballard  Inc.,  Chicago 


The  three-way  stretch  to  more  effective  broadcast  selling 


Those  of  you  at  the  top  level  of  sta- 
tion management,  I  am  sure,  have  an 
understanding  of  the  problems  of  many 
of  your  advertisers  that  makes  them 
seek  your  personal  service  and  counsel. 
Certainly  each  of  you  is  highly  qualified 
in  some  areas  of  selling  where  you  have 
had  unusual  contact  and  have  made 
special  study. 

Those  of  us  served  by  your  repre- 
sentatives often  have  to  struggle  through 
a  morass  of  poorly  related  information 
and  face  very  little  preparation  by  your 
reps  for  helping  to  solve  our  client's 
sales  problem  at  hand.  Much  of  the 
time  our  contact  men  and  media  de- 
partments decide  to  go  it  alone  with- 
out becoming  involved  in  a  discussion 
of  advertising  approach  with  your  peo- 
ple. 

This  is  a  weakness  of  the  agency  op- 
eration. It  should  be  part  of  our  re- 
sponsibility to  help  you  develop  effective 
sales  methods.  Methods  that  would  con- 
tribute to  our  own  successes.  I'm  afraid 
we're  lazy  in  that  direction. 

Market  Data  ■  Let  me  be  specific  I 
will  be  so  bold  as  to  mention  a  dirty 
word  —  newspapers.  Newspapers,  be- 
cause they  are  dealing  with  retail  stores. 
They  have  access  to  the  men  who  un- 
derstand selling  face-to-face  with  the 
consumer.  They  accumulate  a  good 
understanding  of  their  markets  to  such 
a  degree  that  in  buying  radio  or  tv  we 
often  rely  on  newspaper  information  to 
help  evaluate  a  broadcast  buy.  We  are 
more  likely  to  depend  on  data  supplied 
by  newspapers  to  evaluate  a  market 
than  we  are  on  data  supplied,  if  avail- 
able, by  a  radio  or  tv  station. 

Just  before  the  strike  we  were  at- 
tacking a  problem  in  New  York  City, 
for  example.  We  challenged  one  of  the 
evening  newspapers  there  with  the  state- 
ment that  there  was  no  combination  of 
New  York  papers  that  could  do  the 
coverage  job  of  the  New  York  News  at 
a  comparable  cost.  This  stimulated  one 
press  contact  into  a  very  thoughtful 
presentation  in  which  he  proposed  a 
most  unusual  combination.  He  accu- 
rately and  carefully  put  together  a  cov- 
erage plan  which  involved  the  use  of 
three  of  his  competitors.  This  had  been 
common  practice  earlier  in  Chicago  too 
before  newspaper  mergers. 

Empathy  ■  I  cannot  recall  a  situa- 
tion in  which  a  single  radio  or  tv  sta- 
tion approached  us  with  a  sales  plan 
which,  for  example,  might  have  said: 
"We  understand  your  problem,  your 
need  for  reaching  the  largest  number  of 
housewives  between  18  and  40  with  the 
greatest  frequency.  We  think  we  can 
demonstrate  to  you  that  our  station 


reaches  60%  of  that  market  with  great- 
est efficiency.  Here's  how  you  can  reach 
the  other  40%." 

I  believe  that  the  burden  of  creating 
this  buying  atmosphere  has  remained 
with  the  clients  and  agencies  and  that 
for  the  most  part  broadcasters  have 
been  a  reluctant  party  to  divided  sta- 
tion schedules  even  though  they  might 
agree  privately  that  this  was  the  better 
way  to  manage  the  client's  problem. 

Bugaboo  of  Bigness  ■  It  also  seems 
that  the  broadcasting  industry  could 
provide  more  assistance  at  the  local 
level  than  it  has  provided  as  part  of  its 
service  up  to  this  time.  One  of  the 
things  which  has  plagued  me  personally 
in  buying  is  what  I  consider  unrealistic 
rate  cards.  Bigness  always  has  been  a 
virtue  in  the  broadcasting  business.  It's 
still  true  that  if  I  wanted  to  buy  radio 
spots  in  Detroit  for  Mrs.  Grass'  soups 
I  must  pay  more  for  the  same  number 
of  spots  than  Lipton  soups  if  Lipton 
happens  to  be  advertising  its  tea  also. 

The  big  company  with  multiple  prod- 
ucts gets  advertising  advantages  because 
the  lump  sum  of  the  advertising  for  its 
combined  products  overwhelms  the 
poor  fellow  who  is  making  a  living  from 
one  brand  or  one  category.  We  solved 
this  problem  on  one  major  station  in  a 
metropolitan  market  where  we  dis- 
covered we  had  one  food  broker  han- 
dling six  lines  that  could  be  advertis- 
ing on  the  same  station.  We  made  a 
bulk  deal  on  an  annual  basis  through 
the  broker  which  the  station  helped  to 
work  out. 

The  deal  is  in  its  eighth  year  of  op- 
eration and  has  totalled  $1  million  in 
annual  volume.  Only  a  small  percentage 
of  this  I  am  sure  would  have  gone  to 
that  station  normally.  Also,  all  of  these 
six  different  companies  obtained  bene- 
fits from  the  common  situation. 

Merchandising  ■  Once  we  have  re- 
ceived some  help  from  the  station  in 


planning  our  strategy  in  the  market  and 
have  a  realistic  approach  to  rates,  we 
still  have  the  problem  of  getting  some 
effective  help  in  awakening  the  trade 
to  the  fact  that  a  product  is  being  ad- 
vertised. I'm  sure  you've  heard  this  to 
the  point  of  irritation  over  and  over 
again — that  grocery  buyers  don't  pay 
any  attention  to  broadcasting  schedules 
in  planning  merchandising,  especially 
radio.  So  the  advertiser  says,  "I've  got 
to  put  my  ads  where  the  buyers  can  see 
them." 

In  most  cases  I  consider  this  short- 
sighted. I  do  not  believe  in  buying  ad- 
vertising to  get  merchandising.  I  believe 
advertising  should  be  purchased  basical- 
ly for  its  ability  to  deliver  messages  to 
the  consumer. 

But  I  do  believe  that  once  that  deci- 
sion has  been  achieved,  every  con- 
ceivable effort  should  be  made  to  dra- 
matize this  advertising  to  make  cer- 
tain that  its  potential  is  described  fully 
to  the  industry  in  as  many  interesting 
ways  as  it  is  possible. 

One  of  the  best  plans  that  we  ever 
hit  on  was  in  New  York  on  WNBC 
when  we  employed  the  Tex  and  Jinx 
program  for  Broadcast  corned  beef 
hash.  We  suggested  that  the  heads  of 
the  grocery  chains  be  interviewed  and 
proposed  in  exchange  to  have  pictures 
of  Tex  and  Jinx  taken  in  the  stores  in- 
volved. The  result  was  tremendous  pub- 
licity for  Tex  and  Jinx  and  giant  pro- 
motions for  the  product  It  also  re- 
sulted in  development  of  NBC's  Chain 
Lighting  and  later  CBS's  Supermarket- 
ing,  where  unsold  time  was  swapped 
for  feature  displays. 

In  the  three  areas  I've  discussed 
briefly  I'm  urging  stations  to  cooperate 
with  an  advertiser  within  the  limits  of 
propriety.  The  more  willingly  stations 
help  agencies,  the  more  likely  it  is  that 
campaigns  will  succeed  and  keep  all 
concerned  happy  for  a  longer  time. 


Ben  Green  is  vice  president  in  charge  of 
the  food  and  grocery  product  division  of 
Geyer,  Morey,  Ballard  Inc.,  western  divi- 
sion, Chicago.  He  joined  the  agency  last 
year  after  a  15-year  tenure  with  Arthur 
Meyerhoff  &  Assoc.,  Chicago,  where  he 
also  was  vice  president.  Prior  to  that  he 
was  with  H.  W.  Kastor  &  Sons  there.  Mr. 
Green  is  a  native  of  New  York  City.  He 
attended  the  U.  of  Illinois  and  U.  of 
Chicago  and  began  his  career  as  a  news- 
paper reporter  and  editor. 
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You  sell  more  with  WELPs  RPM! 

You  get  more  sales  power  per  minute  at  weli!  Each  second 
moves  your  products  faster  because  weli  gives  you  .  .  . 

highest  Ratings 
finest  Programming 
powerful  Merchandising 

Time  to  investigate!  National  Sales  Representatives:  H-R 
Representatives  Inc;  Boston:  Eckels  &  Co. 


WELI/ 960  THE  SOUND  OF  NEW  HAVEN  /  5000  WATTS  /  960  KC 
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These  days,  when  Hoosiers  argue  politics,  you  often 
hear,  "The  Senator  said  so  ...  on  television!"  Reason: 
The  Communicana  Group  stations  in  Fort  Wayne  and 
South  Bend-Elkhart  are  televising  the  top  two  state 
legislators  in  vigorous  discussions  of  the  issues  now 
before  Indiana's  93rd  General  Assembly.  "61  Days  of 
Decision"  the  public  service  series  is  called.  It  is  widely 
quoted  all  over  the  state  following  every  broadcast. 

For  thirty  lively  minutes,  Senator  D.  Russell  Bontrager, 
Republican  President  Pro  Tern  of  the  Indiana  Senate, 
meets  with  Senator  Marshall  F.  Kizer,  Democratic 


Q.THE  COMMUNICANA  GROUP  0. 
D  3 
O  O 


h  THE  COMMUNICANA  GROUP  h- 


Floor  Leader.  Moderator  is  John  F.  Dille,  Jr.,  a  member 
of  the  N.A.B.  Editorializing  Committee,  and  president 
of  The  Communicana  Group.  All  the  explosive  issues 
are  examined.  Taxes!  Reapportionment!  Education! 
The  Burns  Ditch  Deep-sea  Port!  Viewers  are  prodded 
into  taking  sides,  taking  action. 

It  is  vigilant,  vibrant  programming  like  this  which  has 
caused  Northern  Indiana  viewers  to  look  so  loyally  to 
The  Communicana  Group  stations,  WSJV-TV  and 
WKJG-TV  .  .  .  and  to  their  advertisers,  as  well.  Ask 
Advertising  Time  Sales  for  the  revealing  details. 


CALL 


IN  TV:  WSJV-TV  (28),  South  Bend-Elkhart;  WKJG-TV  (33),  Ft.  Wayne 
RADIO:  WTRC-AM  and  FM,  Elkhart;  WKJG-AM,  Ft.  Wayne 
NEWSPAPERS:  The  Elkhart  Truth  (Eve.);  The  Mishawaka  Times  (Morn.) 


TODAY! 

John  F.  Dille,  Jr.,  President 
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RATINGS  PROBE  BIG  BLAST  PROMISED 

■  Committee  member  hints  disclosures  to  come  will  be  'hot'  news 

■  Collins,  then  network  executives  scheduled  to  appear  March  5 

■  After  use  of  ratings  is  established  the  services  will  be  called 


The  fruits  of  18  months  of  intensive 
investigation  into  the  inner  workings  of 
the  radio  and  television  rating  services 
will  be  exposed  to  public  view  begin- 
ning next  Tuesday  (March  5)  by  the 
Special  Subcommittee  on  Investigations 
of  the  House  Commerce  Committee. 

Rep.  Oren  Harris  (D-Ark.),  chair- 
man of  both  committees,  announced  the 
hearings  last  week  at  the  same  time  he 
announced  the  formation  of  the  new 
subcommittee  (Broadcasting, Feb.  18). 

At  its  organizational  meeting  last 
Tuesday  (Feb.  19),  the  special  subcom- 
mittee heard  an  oral  report  on  the  in- 
vestigation from  three  staff  members 
and  a  warning  from  Chairman  Harris 
and  the  ranking  minority  member  pres- 
ent, Rep.  William  Springer  (R-Ill.),  to 
keep  the  information  secret. 

One  subcommittee  member,  in  pre- 
dicting that  disclosures  to  be  made  will 
he  "hot,"  said  that  nothing  was  pre- 
sented in  writing  by  the  staff.  It  is  un- 
derstood that  no  direct  charges  of 
"fraud"  were  made  by  the  staff  but  that, 
after  hearing  the  presentation,  members 
questioned  whether  some  of  the  rating 


surveys  are  handled  "honestly"  and 
"ethically." 

Another  congressmen  who  heard  the 
staff  presentation  predicted  the  hearings 
will  be  "mighty  revealing  [and]  could 
very  well  get  some  attention  .  .  ."  in 
the  newspapers. 

Collins  Leads  Off  ■  The  subcommit- 
tee announced  over  the  weekend  that 
NAB  President  LeRoy  Collins  will  be 
the  first  witness  with  most  of  the  testi- 
mony next  week  to  be  devoted  to  the 
"use"  made  of  ratings.  Two  years  ago 
in  a  speech  to  the  combined  boards  of 
the  NAB,  Gov.  Collins  charged  that 
broadcasting,  by  relying  too  heavily  on 
ratings,  has  allowed  "an  outsider  to 
become  master  of  its  own  house" 
(Broadcasting,  Feb.  13,  1961). 

Executives  of  the  three  tv  networks 
and  four  radio  networks  will  follow  the 
NAB  to  the  stand  to  explain  the  use 
they  make  of  ratings  in  deciding  pro- 
gram schedules.  ABC  witnesses  are  ex- 
pected to  be  Thomas  W.  Moore,  vice 
president  in  charge  of  ABC-TV,  and 
Robert  Pauley,  president  of  ABC  Radio. 

At  week's  end,  it  was  not  definitely 


established  who  would  represent  CBS- 
TV  and  NBC-TV.  It  was  understood 
that  originally  the  subcommittee  had 
requested  that  both  Frank  Stanton, 
president  of  CBS  Inc.,  and  Robert 
Kintner,  president  of  NBC,  appear  in 
Washington.  Both,  however,  are  sched- 
uled to  make  speeches  elsewhere  on 
March  5,  the  day  network  officials  have 
been  called. 

NBC  and  CBS  disclosed  that  they 
had  received  letters  from  the  subcom- 
mittee late  last  week  requesting  that  their 
principal  witnesses  be  prepared,  and 
authorized,  to  testify  concerning  pre- 
vious statements  made  by  both  Messrs. 
Stanton  and  Kintner  and  several  other 
executives  who  spoke  for  the  two  net- 
works. 

If  Dr.  Stanton,  acknowledged  indus- 
try expert  on  ratings,  is  not  able  to 
testify,  CBS-TV  President  James  T. 
Aubrey  Jr.  is  expected  to  be  the  prin- 
cipal witness,  along  with  Arthur  Hull 
Hayes,  president  of  CBS  Radio.  Prob- 
able chief  spokesman  for  NBC-TV  will 
be  Executive  Vice  President  Walter  D. 
Scott  with  William  K.  McDaniel,  execu- 


Rex  Sparger,  former  chairman  of  the 
Oklahoma  House  of  Representatives 
investigating  body,  has  conducted  .  .  . 
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with  ex-lawmaker  from  the  same  state, 
Bob  Richardson,  an  exhaustive  nation- 
al investigation  of  rating  services  .  .  . 


Charles  Howze  is  chief  counsel  of  the 
House  Subcommittee  on  Investiga- 
tions, which  starts  hearings  next  week. 
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PERSPECTIVE  ON  THE  NEWS 


A  long  build-up  to  the  new  investigation  of  the  raters 


Broadcast  rating  services — which 
will  be  the  subject  of  a  full-dress 
House  subcommittee  hearing  that  be- 
gins next  week — have  been  under 
government  scrutiny  off  and  on  for 
some  five  years. 

The  Senate  Commerce  Committee 
undertook  a  modest  investigation  of 
the  raters  in  1957-58 —  largely  at  the 
urging  of  Sen.  A.  S.  Mike  Mon- 
roney  (D-Okla.),  then  and  now  a 
committee  member. 

Executives  of  the  major  rating 
services  appeared  before  the  commit- 
tee June  26,  1958  for  a  one-day  ses- 
sion— the  only  public  hearing  on  the 
subject  to  date  (Broadcasting,  June 
30,  1958).  Sen.  Monroney  sought 
further  hearings  but  none  material- 
ized. Generally,  the  ratings  people 
wove  an  impressive  story  during  the 
June  sitting  of  how  they  conduct  their 
businesses,  and  senatorial  interest  di- 
minished for  a  while.  (A  special 
counsel  to  the  committee  was  Ken- 
neth A.  Cox,  who  is  presently  chief 
of  the  FCC's  Broadcast  Bureau  and 


is  awaiting  Senate  confirmation  to  be 
an  FCC  commissioner.) 

In  anticipation  that  the  hearings 
would  continue,  the  committee  sent 
questionnaires  to  advertising  agencies 
asking  how  they  use  ratings  in  buying 
and  placing  tv  shows  (Broadcast- 
ing, Feb.  2,  1959). 

Then  Quiet  ■  The  subject  lay  dor- 
mant on  Capitol  Hill  until  mid- 1960 
when  Rep.  Oren  Harris  (D-Ark.), 
chairman  of  the  House  Oversight 
Subcommittee,  appointed  a  special 
committee  of  research  experts  to 
study  the  rating  services  and  bring 
in  a  report.  The  committee,  headed 
by  William  G.  Madow  of  the  Stan- 
ford Research  Institute,  had  just 
wound  up  its  work  when  the  ratings 
popped  up  again  during  a  Senate  con- 
firmation hearing  for  Federal  Trade 
Commission  Chairman  Paul  Rand 
Dixon  in  March  1961.  While  ques- 
tioning Mr.  Dixon,  Sen.  Warren  G. 
Magnuson  (D-Wash.),  chairman  of 
the  Commerce  Committee,  revealed 
that  data  collected  during  the  1958 


committee  investigation  had  been 
turned  over  to  the  FTC  in  1960  for 
action.  Mr.  Dixon  was  asked  to 
check  into  the  status  of  the  agency's 
investigation.  He  promised  an  early 
look  at  the  subject  (Broadcasting, 
March  20,  1961). 

Only  a  week  later  came  the  Madow 
Report.  It  made  12  specific  recom- 
mendations for  improvement  of  rat- 
ing services. 

Subcommittee  Chairman  Harris, 
who  is  heading  the  investigation 
which  opens  next  week,  said  two  of 
the  Madow  Report's  findings  were 
especially  important:  One  urged 
publication  by  the  services  of  how 
they  get  their  information;  the  other 
said  the  services  should  provide 
their  clients  with  capsule  information 
on  the  accuracy  of  their  estimates 
(Broadcasting,  March  27,  1961). 

The  committee  said  the  seven  serv- 
ices studied  (A.  C.  Nielsen  Co., 
American  Research  Bureau,  The 
Pulse  Inc.,  Trendex  Inc.,  Videodex 


RATINGS  BIG  BLAST  PROMISED  continued 


tive  vice  president  of  NBC  Radio. 

FTC,  Dixon  Next  ■  Federal  Trade 
Commission  Chairman  Paul  Rand 
Dixon,  whose  agency  last  January 
signed  a  consent  judgment  with  three 
rating  services,  also  is  scheduled  to 
testify  early  next  week. 

One  subcommittee  member  was  high- 
ly critical  last  week  of  the  trade  com- 
mission's efforts  in  the  ratings  field.  It 
was  pointed  out  that  the  FTC's  consent 
decrees  do  not  go  beyond  recommenda- 
tions made  by  the  1961  report  on  rat- 
ing services  for  the  subcommittee  by 
the  American  Statistical  Assn.  (Madow 
Report)  in  all  major  provisions.  The 
congressman  said  that  the  consent  de- 
crees could  have  been  prepared  simply 
by  reading  the  Madow  recommenda- 
tions. 

The  head  of  one  of  the  major  rat- 
ing firms  agreed  with  the  congressman's 
evaluation  of  the  consent  decrees.  He 
said  the  only  other  areas  covered  by 
the  trade  commission  were  "asinine" 
and  of  no  importance.  The  FTC  con- 
sent decrees  were  signed  by  The  Pulse 
Inc.,  A.  C.  Nielsen  Co.  and  the  Ameri- 
can Research  Bureau. 

Subcommittee  spokesmen  refused  to 
disclose  the  rating  services  that  would 
be  called  to  testify  but  it  is  known  that 
investigators  Robert  Richardson  and 
Rex  Sparger  have  visited  the  follow- 
ing: American  Research  Bureau,  Belts- 


ville,  Md.;  Robert  S.  Conlan  Assoc. 
Inc.,  Kansas  City;  C.  E.  Hooper  Inc., 
New  York;  A.  C.  Nielsen  Co.,  Chicago; 
The  Pulse  Inc.,  New  York;  Sindlinger 
&  Co.,  Philadelphia,  Videodex,  New 
York,  and  Trendex  Inc.,  New  York. 

The  individual  services  said  that  they 
have  been  contacted  during  the  past 
week  by  the  subcommittee  and  told  to 
appear  in  Washington  either  the  week 
of  March  11  or  March  18.  They 
were  told,  as  were  the  networks  and 
NAB,  to  submit  prepared  statements  in 
advance  if  they  desired. 

One  ratings  president  said  he  was  at 
a  loss  as  to  what  to  be  prepared  to 
testify  about  because  he  had  no  idea 
what  the  subcommittee  has  in  mind. 

Other  Witnesses  ■  Also  expected  to 
be  called  next  week,  ahead  of  the  in- 
dividual services,  are  several  broad- 
casters, program  producers,  major  ad- 
vertisers and  possibly  agency  executives. 
A  subcommittee  member  said  that  he 
expected  many  persons  will  request  an 
opportunity  to  testify  after  the  hear- 
ing is  publicized. 

It  is  understood  that  many  top  pro- 
gram men,  who  have  publicly  criticized 
ratings  in  the  past,  are  reluctant  to 
testify  because  of  fear  of  economic 
reprisials.  One  top  supplier  of  network 
programs  in  past  years,  who  admitted 
that  he  had  been  interviewed  by  the 
subcommittee  staff,  named  three  cur- 


rently unemployed  program  creators  in 
explaining  why  he  did  not  plan  to  ap- 
pear before  the  Harris  subcommittee. 

Future  witnesses  will  be  announced 
on  a  day-to-day  basis,  it  was  reported, 
to  keep  them  from  being  exposed  to 
"outside  pressures."  A  member  of  the 
committee  said  that  an  element  of  sur- 
prise is  intended  in  some  instances  and 
that  it  just  would  not  be  a  good  idea 
to  announce  the  names  in  advance. 

Three  different  subcommittee  mem- 
bers praised  Messrs.  Sparger  and  Rich- 
ardson, both  30-years-old  and  former 
members  of  the  Oklahoma  House  of 
Representatives,  for  the  thoroughness  of 
their  investigation,  during  which  "hun- 
dreds" of  persons  were  interviewed. 

Samples  Criticized  ■  One  congress- 
man, who  said  the  subcommittee  is 
vitally  interested  in  determining  just 
how  dependent  the  broadcasting  indus- 
try is  on  ratings,  said  the  two  have  done 
an  "exhaustive  job."  The  hearings,  he 
predicted,  will  show  among  other 
things  that  the  samples  reported  in  sur- 
veys are  not  as  represented. 

In  promising  that  the  hearings  will 
be  objective,  Chairman  Harris  also 
praised  the  preparatory  work  of  Messrs. 
Sparger  and  Richardson  and  Charles 
Howze,  chief  counsel  of  the  subcom- 
mittee. Contrary  to  a  report  published 
here  last  week,  Chairman  Harris  said 
the  hearings  will  probably  continue 
through  to  completion  without  inter- 
ruption beginning  next  week. 
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Inc.,  Sindlinger  &  Co.  and  C.  E. 
Hooper  Inc.)  "are  doing  a  reason- 
ably good  technical  piece  of  work 
for  the  purposes  to  be  served." 

A  New  Course  ■  Events  to  date 
indicate  1963  may  be  the  year  the 
rating  services  take  their  lumps. 

The  Federal  Trade  Commission 
concluded  six  months  of  negotiations 
with  three  of  the  largest  rating  firms 
and  announced  the  companies  had 
signed  consent  orders  with  the  agency 
in  January  (Broadcasting,  Jan.  7). 

The  services  agreed  their  audience 
estimates  were  not  100%  accurate, 
and  said  they  would  supplement  their 
rating  reports  with  additional  statis- 
tical data. 

Reaction  to  the  orders  on  Capitol 
Hill  indicated  the  services  may  have 
gotten  off  easy.  Word  from  the 
House  unit  which  had  been  prepar- 
ing for  next  week's  hearings  since 
the  Madow  Report  was  released  al- 
most two  years  ago  indicated  the 
FTC  orders  "just  scratched  the  sur- 
face," or  else  they  were  as  good  as 
far  as  they  went,  but  did  not  go  far 
enough.  Plainly  the  Harris  Subcom- 
mittee intends  to  take  it  from  there. 


■ 

"I  have  no  disposition  to  drag  this 
out,"  he  said.  "In  my  judgment,  it  would 
be  better  to  continue  straight  through 
the  investigation  once  we  have  started." 

Young  Veterans  ■  Mr.  Howze,  34, 
will  probably  do  most  of  the  question- 
ing of  witnesses  as  chief  counsel.  A 
native  of  Washington,  D.  C,  he  was  in 
private  practice  in  Boston  before  join- 
ing the  staff  of  the  old  Legislative  Over- 
sight Subcommittee  (grandfather  of  the 
new  subcommittee)  in  April  1959.  At 
the  start  of  the  87th  Congress,  he  be- 
came chief  counsel  of  the  Subcommittee 
on  Regulatory  Agencies  in  April  1961 
when  that  group  succeeded  the  Over- 
sight Subcommittee.  The  new  Special 
Subcommittee  on  Investigations  is  the 
successor  to  the  Regulatory  Agencies 
Subcommittee. 

Mr.  Howze  was  active  in  the  investi- 
gations which  led  to  the  1960  disclosures 
of  the  rigged  tv  quiz  shows  and  payola. 

Mr.  Sparger  joined  the  Oversight 
staff  in  February  1960  as  a  protege  of 
House  Majority  Leader  Carl  Albert  (D- 
Okla.).  During  his  tenure  in  the  Okla- 
homa Legislature,  he  was  chairman  of 
the  House  Investigative  Subcommittee. 
Mr.  Sparger  gave  the  oral  report  on 
the  ratings  investigation  last  week. 

He  has  resigned  from  the  staff,  ef- 
fective with  the  completion  of  the  rat- 
ings hearings,  to  return  to  Oklahoma. 
Mr.  Sparger  said  that  he  hoped  to  keep 
his  hand  in  state  politics.  Before  his 
election  to  the  state  legislature,  he  was 
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sports  and  regional  editor  of  the  Ard- 
more  (Oklahoma)  Daily  Ardmorite. 

Mr.  Richardson,  who  served  with 
Mr.  Sparger  in  the  Oklahoma  Legisla- 
ture, came  to  Washington  in  1959  on  a 
Prettyman  Fellowship  to  study  advanced 
law  at  George  Washington  U.  He  also 
during  this  time  worked  as  a  defender  of 
accused  persons  without  funds  and  re- 
ceived wide  publicity  when  he  succeeded 
in  getting  release  of  several  prisoners 
who  were  jailed  in  violation  of  a  100- 
year-old  law. 

He  has  an  LL.  M.  from  GWU  and 
an  LL.  B.  from  the  U.  of  Oklahoma. 
He  joined  the  subcommittee  staff  in 
1961  with  the  start  of  the  ratings  in- 
vestigation. 

The  Purpose  ■  In  announcing  the 
ratings  hearings,  the  subcommittee  said 
it  will  explore  their  use,  "their  impor- 
tance in  determining  what  is  broadcast 
to  the  public  and  the  accuracy  of  rat- 
ings." Rep.  Harris  said  the  hearings  are 
the  result  of  the  field  investigation  which 
began  in  August  1961,  which,  itself  was 
an  outgrowth  of  the  Madow  study.  This 
study  was  made  by  a  special  three-man 
committee  of  the  ASA  under  commis- 
sion of  the  Legislative  Oversight  Sub- 
committee. It  was  chaired  by  William 
G.  Madow  of  the  Stanford  Research  In- 


Rep.  Rogers  Rep.  Moss 


Rep.  Younger         Rep.  Brotzman 


stitute. 

Hinting  at  developments  to  come, 
Rep.  Harris  said  the  1961  study  left 
some  "grey  areas"  and  that  in  probing 
these  grey  areas,  the  subcommittee  "de- 
veloped additional  information  which 
extended  the  investigation."  He  said  the 
Madow  report  was  unable  to  determine 
"specific  techniques  of  using  the  rat- 
ings" which,  after  further  investigation 
by  Messrs.  Sparger  and  Richardson, 
opened  new  vistas  of  inquiry. 

A  second  phase  of  the  investigation, 
Rep.  Harris  said,  has  been  to  determine 
whether  the  rating  services,  "in  fact, 
do  what  they  say  they  do.  .  .  .  The  rating 
services  have  for  many  years  engaged 
in  a  business  apparently  conducted,  in- 
sofar as  subscribers  and  users  are  con- 
cerned, largely  on  faith." 

In  his  first  talk  to  the  NAB  com- 
bined boards  after  becoming  president 
of  the  association,  Gov.  Collins  had  this 
to  say  about  ratings  in  February  1961: 
"There  is  another  matter  I  feel  should 
be  of  grave  concern  to  broadcasters — 
and  that  is  the  development  of  the  vari- 
ous audience-measurement  or  program- 
rating  businesses. 

"Now,  I  do  not  here  quarrel  with  the 
validity  of  these  services,  but  I  am 
shocked  by  their  far-reaching  influence 


Rep.  Hull  Rep.  Long 


Rep.  Bennett  Rep.  Springer 


The  new  Subcommittee  on  Investigations  which  will  begin 
a  new  round  of  hearings  on  radio-tv  rating  services  March  5 
will  be  under  the  guidance  of  old  hand  Rep.  Oren  Harris 
(D-Ark.)  whose  Legislative  Oversight  Subcommittee  made 
headlines  on  the  same  subject  for  years.  Members  of  the 
committee,  shown  here,  include  Democrats  John  Moss 
(Calif.),  Paul  Rogers  (Fla.),  Gillis  Long  (La.)  and  W.  R.  Hull 
Jr.  (Mo.).  Republicans  are  John  Bennett  (Mich.),  William 
Springer  (III.),  J.  Arthur  Younger  (Calif.),  and  Donald  G. 
Brotzman  (Colo.). 
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in  the  whole  broadcasting  industry.  In 
effect,  their  reporting  is  determining  in 
large  measure  not  only  what  the  Ameri- 
can broadcasting  diet  will  be  but  also 
at  what  times  the  meals  will  be  served. 

"And  yet,  NAB  has  no  check-rein  or 
oversee-status  whatever  over  what  the 
raters  do,  or  how  they  do  it.  Broadcast- 
ing, therefore,  is  allowing  an  outsider 
to  become  master  of  its  own  house  and 
does  not  even  check  his  health  card." 

Network  executives  have  repeatedly 
testified  in  past  appearances  before  Con- 
gress and  the  FCC  that  ratings  results 
are  just  one  of  many  factors  that  go  into 
the  selection  and  scheduling  of  program- 
ming. Independent  producers  whose 
low-rated  network  shows  have  been  can- 
celed, have  just  as  repeatedly  main- 
tained that  their  programs  have  gone 
on  the  casualty  list  solely  because  of 
ratings. 


Harris  tells  Kennedy  about  ratings  probe 


The  man  who  will  lead  the  con- 
gressional investigation  of  rating  serv- 
ices next  week  (see  page  25)  made 
sure  his  party  boss  got  the  word  last 
week. 

Rep.  Oren  Harris  (D-Ark.),  chair- 
man of  the  House  Commerce  Com- 
mittee and  the  Special  Investigations 
Subcommittee  which  will  conduct 
the  hearings,  told  President  Kennedy 
about  the  probe  "in  passing"  during 
an  hour's  private  conference  with  the 
Chief  Executive  on  Thursday  (Feb. 
21). 

Rep.  Harris  revealed  to  reporters 
later  that  it  was  the  President  who 
had  requested  he  submit  legislation 
to  suspend  equal  time  provisions  of 
the  Communications  Act  as  they  ap- 


ply to  the  presidential  and  vice  presi- 
dential races  in  the  1964  election 
(see  page  42). 

The  chairman  refused  to  say 
whether  he  and  the  President  had 
discussed  candidates  for  a  possible 
vacancy  on  the  FCC,  but,  he  said — 
and  this  after  talking  with  the  Presi- 
dent— he  had  no  reason  not  to  be- 
lieve reports  Chairman  Newton  N. 
Minow  is  resigning  (Broadcasting, 
Feb.  11). 

President  Kennedy  has  been  con- 
ferring with  key  committee  chairmen 
on  Capitol  Hill  in  an  effort  to  en- 
sure sufficient  support  for  the  many 
administration  measures  and  pro- 
posals that  are  being  sent  to  the  cur- 
rent congress. 
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NETWORK  SALES  SET  RECORD  PACE 

Many  big  advertisers  already  committed  for  1963-'64;  solid 
CBS-TV  position  speeds  selling  by  other  networks  as  well 


Major  tv  advertisers  are  expected  to 
tie  down  network  commitments  for  the 
next  season  earlier  this  year  than  ever 
before. 

Paced  by  the  drive  of  the  blue-chip 
advertisers,  tv  network  selling  for  the 
1963-64  season  is  far  advanced  for 
February. 

The  step-up  in  major  advertiser  pur- 
chases of  network  tv  presages  a  new 
record  in  tv  billing  this  year. 

As  of  last  week,  such  bellwether  net- 
work advertisers  as  Procter  &  Gamble, 
General  Foods,  Liggett  &  Myers,  Brown 
&  Williamson,  Philip  Morris,  P.  Loril- 
lard,  Lever  Bros.,  Kellogg,  S  &  H  Green 
Stamps  and  Chrysler  Corp.  had  orders 
placed  for  1963-64.  Some  of  these — 
P  &  G,  General  Foods,  Philip  Morris 
and  Chrysler  in  particular — established 
a  pattern  by  having  nearly  completed 
their  list  of  purchases  for  the  new  sea- 
son. 

The  selling  spurt  among  the  well- 
heeled  and  multi-product  advertisers  is 
set  against  this  background: 

■  Network  tv  gross  billings  are  at  a 
higher  point  than  in  any  previous  year. 
It  is  expected  that  the  total  for  1962 — 
and  formal  release  of  figures  is  being 
made  this  week — will  come  in  at  a 
near-$800  million  level,  about  12%  in- 
crease over  1961.  Nighttime  network 
tv  alone  accounted  for  68%  of  the 
total,  or  nearly  $550  million.  An  es- 


timate for  this  year:  At  least  another 
5%  gain  in  gross  time  billings  if  cur- 
rent buying  continues. 

The  billings  rise  in  1962  is  the  largest 
yearly  percentage  increase  in  network 
tv  since  1956. 

■  The  momentum  which  has  caused 
a  speed-up  in  advertiser  advance  buying 
of  new  tv  shows  was  provided  in  large 
part  by  CBS-TV's  unusual  performance 
this  season. 

CBS-TV's  Move  ■  The  actual  lock-up 
at  CBS-TV  occurred  some  10  days  to 
two  weeks  ago  (Broadcasting,  Feb. 
18).  That  network  led  the  way  as  a 
result  of  program  success  and  good 
business.  The  network  finished  1962 
showing  a  walloping  percentage  gain. 

The  story,  both  for  programming  and 
economics,  was  so  good  that  CBS-TV 
president  James  T.  Aubrey  Jr.,  has  an- 
nounced the  next  season's  prime-time 
schedule  to  affiliated  stations  (Closed 
Circuit,  Feb.  18). 

In  his  letter,  Mr.  Aubrey  noted  that 
"never  before  has  CBS-TV — or  any  net- 
work— -locked  up  a  new  season's  sched- 
ule so  early  in  the  year."  He  also  wrote, 
"with  such  a  schedule  it  is  not  surpris- 
ing advertisers  already  have  placed  an 
unprecedented  volume  of  business  next 
fall." 

A  fundamental  qualification  is  pro- 
vided by  the  nature  of  the  tv  business. 
Big  advertiser  purchases  of  new  shows 


provide  but  one  barometer.  The  other 
indicator  is  the  renewal  rate  of  con- 
tinuing shows. 

Traditionally  contracts  contain  re- 
newal options  and  networks  send  out 
notification  to  advertisers  around  Feb. 
15.  Usually  these  renewals  begin  com- 
ing back  to  the  networks  about  March 
1 .  This  is  why  many  decisions  for  next 
season  are  held  in  abeyance  until  after 
March  1.  A  few  sales  trends,  however, 
are  already  apparent.  Some  of  these: 

■  CBS-TV  is  making  an  effort  to  limit 
the  number  of  shows  sold  on  a  minute 
participation  basis.  Both  ABC-TV  and 
NBC-TV  would  like  to  follow  this  lead. 

■  As  one  astute  broadcasting  execu- 
tive analyzed  the  sales  period:  "It  is 
like  a  game  of  poker.  CBS-TV  is  stand- 
ing pat  on  its  hand  of  hits,  and  except 
for  modifications,  is  waiting  for  re- 
newals. NBC-TV  is  playing  it  safe  and 
playing  along  with  movies  and  anthol- 
ogies, locking  in  programming  as  it 
makes  'advertiser  sales.'  ABC-TV  has 
drawn  a  new  hand  with  some  new  pro- 
gramming concepts,  and  is  aiming  for 
young  housewives." 

The  NBC-TV  drive  for  sales  has  re- 
sulted in  the  contract  with  Chrysler  in- 
volving some  $18  million  in  a  Bob  Hope- 
Revue  anthology  for  next  season  (Fri- 
days, 8:30-9:30),  its  DuPont  series  and 
General  Electric  anthology  hour  on  Sun- 
days at  10  p.m.,  and  a  newly  announced 
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draws  food  cusl 
70  miles  a 


"Our  use  of  WSOC-TV 
over  5  years  has  drawn  a 
tremendous  number  of  our 
customers  from  as  far  as  70 
miles  away.  This  big 
plus  volume  is  the  "extra" 
that  has  helped  our  two 
stores  capture  nearly  12% 
of  Charlotte's  $81  million 
retail  grocery  business." 

CHAS.  N.  REID,  Pres. 
Park  'N  Shop, 
Charlotte,  N.C. 


According  to  Chas.  N.  Reid,  Park  'N  Shop  president,  this  24,000-pint  arch  probably  is  the  largest  mayonnaise  display  ever  built. 


Among  metro  areas  of  the  Southeast,  Charlotte  is  first  in  retail  sales 
per  family.  Its  75-mile  radius  population  is  the  largest  in  the  South- 
east. This  density  of  free-spending  consumers  within  the  friendly  per- 
suasion of  WSOC-TV  keeps  a  lot  of  our  advertisers  wonderfully  happy. 
See  Mr.  Reid.  Let  the  plus  volume  WSOC-TV  will  produce  for  your  sched- 
ule make  you  happy,  too.  One  of  the  great  area  stations  of  the  nation. 


WS  C-TV 


CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 


WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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S&H  buys  NBC  specials 

Sperry  &  Hutchinson  Co.  (S&H 
Green  Stamps),  New  York,  and 
NBC-TV  were  reported  late  last 
week  to  be  committed  next  sea- 
son to  a  series  of  1 2  specials,  each 
one  hour  in  length,  that  will  fea- 
ture singer  Andy  Williams.  Sulli- 
van, Stauffer,  Colwell  &  Bayles, 
New  York,  is  S&H's  agency. 

The  contract,  it  was  estimated, 
represents  some  $2.5-3  million  in 
time  and  talent.  The  specials 
would  be  placed  in  the  Tuesday, 
10-11  p.m.  segment,  over  a  period 
from  October  through  May  1964. 
Andy  Williams  this  season  appears 
in  a  regular  series.  Barnaby  Pro- 
ductions is  designated  as  the  pro- 
duction company.  The  series  is  to 
be  produced  in  Hollywood. 


$2.5-3  million  sale  to  S&H  Green 
Stamps  of  12  specials  to  star  Andy 
Williams  to  be  placed  in  the  hour  filled 
by  Bell  Telephone  (AT&T  will  spon- 
sor) and  Huntley-Brinkley  (Tuesdays, 
10-11  p.m.)  next  season. 

Despite  the  hesitancy  of  the  networks 
to  go  much  beyond  "announced"  sales 
to  advertisers  on  the  new  season,  it's 
known  there  are  many  promised  orders. 

Sunday  Shine  ■  On  Sunday  alone,  for 
example,  Alberto-Culver  has  a  piece  of 
The  Travels  of  Jaimie  McPheeters,  Lig- 
gett &  Myers  of  Arrest  &  Trial,  Fire- 
stone will  sponsor  all  of  its  half-hour 
Voice,  all  on  ABC-TV. 

Kellogg  and  Toni  appear  set  for  My 
Favorite  Martian.  Renewals  appear  as- 
sured on  Ed  Sullivan.  There  are  at 
least  three  advertisers  certain  for  Judy 
Garland  Show  (Menley  &  James,  Amer- 
ican Tobacco  and  General  Mills).  Lever 
and  Bristol-Myers  seem  set  again  for 
Candid  Camera  and  renewals  look  good 
for  What's  My  Line?,  all  on  CBS-TV. 

NBC-TV's  lineup  indicates  RCA  and 
Eastman  Kodak  will  renew  Walt  Disney, 
Procter  &  Gamble  is  set  with  Grindl, 
Chevrolet  with  Bonanza,  and  DuPont 
and  GE  in  the  10-11  p.m.  period. 

Monday-Saturday  ■  Other  nights  on 
the  schedule  are  not  that  complete  but 
here  is  the  present  status  at  each  net- 
work: 

CBS  on  Monday  already  anticipates 
renewals  from  7:30-10,  and  picking  up 
with  10,  East  Side,  West  Side  is  half- 
sold  (Philip  Morris  and  American  Home 
Products).  On  CBS-TV,  too,  Tuesday 
is  a  "renewal"  night  except  for  Whistle 
Stop  (formerly  called  Ozark  Widow) 
which  has  Procter  &  Gamble  as  a  spon- 
sor. 

On     CBS-TV     Wednesday  night, 


Travelers  Insurance  reportedly  has 
picked  up  two-thirds  of  CBS  Reports 
and  the  remainder  will  be  participating 
advertisers;  American  Tobacco  has  a 
half  of  Real  McCoys,  renewals  are  ex- 
pected for  Hillbillies,  Dick  Van  Dyke, 
and  Danny  Kaye  Show  at  10-11  is  half 
sold  to  Armstrong  (U.  S.  Steel  has 
dropped  its  network  tv  sponsorship.) 

Thursday  night  sales  on  CBS-TV 
hinge  mostly  on  renewals.  Friday  night 
has  an  hour  open  {The  Free  and  The 
Brave,  7:30-8:30),  and  renewals  anti- 
cipated for  the  other  shows  (Rawhide 
and  Perry  Mason  in  the  past  have  had 
participations).  On  Saturday,  Philip 
Morris  already  has  signed  for  Jackie 
Gleason  and  renewals  are  expected,  the 
new  Phil  Silvers  Show  has  General 
Foods,  Defenders  has  Lever  renewing, 
and  other  advertisers  are  expected  to 
pick  up  portions.  Procter  &  Gamble  is 
set  for  Gunsmoke  along  with  other  re- 
newing advertisers. 

On  NBC-TV  Monday  night  is  still 
an  open  question  for  advertisers  (and 
programming  from  7:30-10,  with 
Mitch  Miller  set  at  10-11),  but  a  late 
report  indicated  that  the  network  may 
continue  to  show  motion  picture  fea- 
tures that  night. 

Little  of  Tuesday  night  on  NBC-TV 
is  firm,  though  Bristol-Myers  is  reported 
to  have  bought  spots  on  Mr.  Novak 
(7:30-9:30)  and  the  10-11  p.m.  period 
has  the  12  Andy  Williams  specials,  and 
AT&T  (Bell  Telephone  Hour).  Wednes- 
day's The  Virginian  has  P&G  and 
Liggett  &  Myers  penciled  in,  Kraft 
Foods  is  certain  though  it  may  shift  its 
time  period,  and  some  or  all  of  Eleventh 
Hour  is  expected  to  be  renewed. 

On  NBC-TV  Thursday,  L  &  M  is  in 
Dr.  Kildare  and  other  renewals  are  ex- 


pected. Ford  is  reported  to  be  signing 
for  Hazel  and  Lorillard  (Kent)  and 
Menley  &  James  seem  assured  for  Jack 
Paar.  A.  C.  Gilbert  and  renewals  are 
seen  for  International  Showtime,  on 
Friday,  Chrysler  has  its  hour  set,  Col- 
gate-Palmolive is  sponsor  of  Harry's 
Girls  and  Lorillard  has  an  alternate  half- 
hour  of  the  new  Joey  Bishop  Show. 
There  is  little  to  report  on  Saturday 
though  Union  Carbide  seems  assured 
as  one  of  the  advertisers  in  the  movie 
block. 

ABC-TV  is  cautious  in  reporting 
sales,  but  renewals  are  expected  in 
Wagon  Train  (now  90  minutes),  and 
Brown  &  Williamson  has  an  alternate 
half-hour  in  The  Breaking  Point,  both 
on  Monday;  American  Gas  Assn.  and 
American  Dairy  Assn.  are  sponsors  of 
Ozzie  &  Harriet  at  7:30-8  on  Wednes- 
day, P&G  continues  with  its  sponsor- 
ship in  Ben  Casey  and  L  &  M  is  an 
advance  advertiser  in  The  Young  &  The 
Bold.  Brown  &  Williamson  and  P&G 
are  advertisers  in  The  Fugitive  on 
Thursday,  Gillette  is  set  for  Friday 
fights,  L  &  M  is  in  the  new  Jerry  Lewis 
Show  on  Saturday. 

ABC-TV  at  last  report  is  said  to  be 
considering  Price  is  Right  at  8-8:30  on 
Saturday  if  it  obtains  the  show  that's 
now  on  NBC-TV. 

Understandably  strong  optimism  for 
the  new  season  emanates  from  CBS-TV 
where  one  top  sales  executive  char- 
acterized the  current  "selling  momen- 
tum" as  the  "greatest  since  late  1949 
or  the  early  1950's." 

Rep  appointments... 

■  WPOP  Hartford,  Conn.:  Robert  E. 
Eastman  &  Co.,  New  York,  as  national 
sales  representative. 

■  WESH-TV  Orlando-Daytona  Beach, 
Fla. :  Katz  Agency,  New  York,  as  na- 


COMMERCIAL  PREVIEW: 

In  preparing  a  commercial  to  dem- 
onstrate "the  flow  of  soothing  relief" 
of  Chooz,  an  antacid  chewing  gum 
developed  by  Pharmaco,  Kenilworth, 
N.  J.,  the  N.  W.  Ayer  agency  decided 
to  emphasize  the  product's  difference 
from  capsule-type  antacids. 

Ayer  enlisted  the  services  of  an 
x-ray  technician  to  obtain  graphic 
proof  of  the  difference.  Actual  x-ray 
films  reportedly  showed  that  ordinary 
tablets  "taken  with  water,  simply  fell 
to  the  pit  of  the  stomach  .  .  .,"  while 
Chooz  "bathed  the  heartburn  zone 
with  a  constant  flow  of  soothing  re- 
lief." A  radiologist  reviewed  the  film 
for  the  agency  and  attested  to  its 
authenticity.  For  fear  of  upsetting 
"sensitive  psyches"  with  the  realistic 
evidence,  Ayer  turned  the  x-ray  story 
into  an  animated  sequence. 


Chooz  antacid  gum 


X-ray  motion  pictures  were  taken 
to  compare  Chooz  antacid  chewing 
gum  with  capsule-type  antacids. 


The  commercial  will  be  used  on 
NBC-TV's  Merv  Griffin  Show  and 
"a  variety  of  ABC-TV  and  CBS-TV 
daytime  programs,"  according  to 
Ayer  spokesmen. 
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We  still  got  a 
few  availabilities! 


f  |  iHIS  is  just  to  remind  you  that  even  though 
A    WD  AY-TV  is  possibly  the  most  nearly-sold 
■out  station  in  the  Northwest,  this  situation 
changes  back  and  forth  almost  constantly. 

Even  in  our  extremely  popular  "Party  Line" 


(late  afternoon)  —  even  in  our  News,  Weather 
and  Sports  (and  at  Noontime)  —  we  can  often 
come  up  with  a  real  BANG  for  you! 

NOW  might  be  the  very  time  to  ask  PGW.  How 
'bout  it? 


L 
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WDAY-TV 

AFFILIATED  WITH  NBC  •  CHANNEL  6 

FARGO,  N.  D. 


PETERS,  GRIFFIN,  WOODWARD,  INC., 

Exclusive  National  Representatives 
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SIN  opens  new  office 

The  Spanish  International  Net- 
work has  announced  an  expan- 
sion of  its  sales  activity  in  New 
York.  Rene  Anselmo,  vice  presi- 
dent of  SIN,  is  now  operating  the 
new  sales  office  at  247  Park  Ave. 
The  network  consists  of  seven 
full-time,  all-Spanish  language  tv 
stations,  five  in  Mexico  and  two 
in  the  U.  S.  (KM EX  [TV]  Los 
Angeles  and  KWEX  [TV]  San 
Antonio). 


tional  sales  representative,  effective 
March  1. 

■  KSAN  San  Francisco:  Pearson  Na- 
tional Representatives  Inc.,  New  York, 
as  representative  in  major  cities. 

■  WFOX  Milwaukee,  Wis.:  Mid-West 
Time  Sales,  Kansas  City,  Mo.,  as  re- 
gional sales  representative  (St.  Louis, 
Kansas  City,  Memphis,  Omaha,  Des 
Moines) . 


The  homogeneity  of  Mexican-Ameri- 
can families  in  the  five-state  "Latin 
Crescent"  has  been  borne  out  in  a  re- 
search survey  just  published  by  Belden 
Assoc.,  market  research  firm  of  Dallas 
and  Mexico  City. 

The  report  was  compiled  to  meet  the 
need  for  reliable  marketing  data  on  the 
Span  i  sh-language,  Mexican-American 
population  of  the  United  States. 

"The  Mexican-American  Market  in 
the  United  States"  was  made  in  12  com- 
munity" areas  of  40,000  or  more  Mexi- 
can-Americans in  Texas,  Arizona,  New 
Mexico,  Colorado  and  California.  These 
areas  represent  1,214,576  or  about  33% 
of  all  Mexican-Americans  (3,666,278) 
living  in  the  five  states,  making  it  the 
largest  homogeneous  Latin-American 
group  in  the  United  States. 

Housewives,  considered  best  equipped 
to  accurately  answer  the  survey,  were 
contacted  personally  with  all  questions 
asked  in  Spanish  by  a  bi-lingual  inter- 
viewer. Of  the  500  women  surveyed, 
43.9%  or  219  came  from  Los  Angeles 
and  San  Antonio,  the  most  heavily  Latin 
of  the  12  areas  in  the  study. 

Migrants?  ■  In  its  major  general  find- 


■  KWJJ  Portland,  Ore.:  Venard,  Tor- 
bet  &  McConnell  as  national  representa- 
tive. 

■  KWBW  Hutchinson,  Kan.:  Mid-West 
Time  Sales,  Kansas  City,  Mo.,  as  re- 
gional sales  representative. 

■  WDEE  New  Haven,  Conn.:  Bill 
Creed  Assoc.  Inc.,  Boston,  as  exclusive 
New  England  sales  representative,  effec- 
tive immediately. 


ing,  the  survey  does  away  with  the 
"migratory"  tag  commonly  connected 
with  Mexican-American  families.  This 
characteristic  may  be  true  among  some 
whose  livelihood  is  farm  labor,  the  sur- 
vey notes,  but  it  does  not  necessarily 
apply  to  urban  residents. 

In  1 1  %  of  the  families  someone  had 
left  the  city  in  the  preceding  12  months 
to  work  temporarily  in  another  place. 
Of  this  number,  only  3%  took  the  whole 
family  with  them.  Thus  the  survey 
shows  that  the  overwhelming  majority 
(86%)  have  home  roots  and  stay  with 
their  friends  and  jobs. 

Illustration  of  this  point  is  shown  in 
the  figures  on  home  ownership.  Fifty- 
three  per  cent  reported  they  owned  their 
own  homes  and  47%  said  they  rented. 
Of  the  home-owners,  31%  bought  new 
homes. 

The  survey  included  70%  American- 
born  respondents,  with  27%  Mexican- 
born.  Spanish,  was  reported  as  the  lan- 
guage most  spoken  in  the  homes  (40%). 
English  is  spoken  most  in  24%  and  in 
36%  of  the  homes  English  and  Spanish 
speaking  is  about  equal. 

Spanish  Radio  ■  When  it  came  to 


radio  listening,  however,  the  survey 
showed  that  52%  of  the  respondents 
listen  mostly  to  stations  broadcasting 
in  Spanish,  while  31%  said  they  listen 
to  stations  mostly  in  English. 

Marked  preference  was  shown  for 
English-language  newspapers,  78%  say- 
ing they  read  them  mostly,  and  73% 
reporting  they  mostly  read  English- 
language  magazines.  These  figures  were 
based  on  the  69%  and  64%  who  said 
they  read  daily  newspapers  and  maga- 
zines, respectively. 

The  Belden  study  covers  28  different 
economic  and  social  categories  from 
air  conditioning  ownership  to  occupa- 
tion of  the  head  of  the  family;  the  aver- 
age family  being  5.2  members. 

Education  ■  Only  2%  of  the  heads 
of  family  graduated  college.  Another 
3%  attended  college  but  did  not  gradu- 
ate. Twelve  per  cent  graduated  high 
school,  while  19%  attended  but  did  not 
graduate. 

The  majority  of  family  heads  were 
employed  as  craftsmen,  skilled  workers, 
operatives  and  laborers  (58%).  Only 
4%  were  listed  in  the  professional  and 
technical  fields. 

The  income  varied  from  11%  who 
reported  earning  less  than  $1,500  a  year 
to  1%,  earning  more  than  $10,000  per 
year;  19%  were  in  the  $2,000-2,999 
bracket,  20%  between  $3,000-3,999, 
14%  between  $4,000-4,999  and  16% 
reported  $5,000-6,999. 

Appended  to  the  family  study,  the 
Belden  reports  contains  an  extensive 
section  on  population.  Between  the  1950 
and  1960  census,  an  increase  of  51.3% 
in  the  incidence  of  Spanish  surnames  in 
the  five  states  was  noted. 

The  study  was  originated  and  execut- 
ed by  Belden  as  an  independent  re- 
search firm.  The  initial  studies  were 
ordered  by  The  Quaker  Oats  Co.,  who 
used  a  portion  of  the  questionnaire  for 
other  market  research.  Belden  expanded 
the  survey  on  its  own  and  expects  to 
defray  the  additional  costs  through  sales 
of  the  volume  at  $5  each.  The  initial 
subscriber  was  the  five-station  Sombrero 
Texas  Group  of  KCOR  San  Antonio, 
XELO  El  Paso,  KGBT  Harlingen, 
KUNO  Corpus  Christi  and  XEK 
Laredo. 


Richard  O'Connell  (I),  executive  direc-  Belden,  president  of  Belden  Assoc., 
tor  and  New  York  representative  of  Dallas,  discuss  the  new  Mexican- 
the  Sombrero  Texas  Group,  and  Joe    American  Survey. 


THE  'MEXICAN-AMERICAN'  MARKET 

Survey  of  500  housewives  shows  their  media  preferences 
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even  Arts' Volumes  3 


Says  Al  Constant 


Station  Manager,  KRON-TV 


"Viewers  in  San  Francisc 
and  we  are  sold  on  Seven 


'As  the  number-one  station  in  the  San  Francisco  Mar- 
ket, we  naturally  must  present  the  best  in  TV  enter- 
tainment. We  purchased  Volumes  3, 4,  and  5  of  'Films 
of  the  50's'  from  Seven  Arts  because  we  felt  these 
features  were  the  very  best  available  for  program- 
ming in  our  new  weekend  movie  showcases — 'Great 
Movies'  which  debuts  Saturday,  February  23rd,  will 
run  from  6:00  to  7:30  P.M.  and  'Sunday  Night  Movie' 
which  will  debut  Sunday,  February  24th  will  run  from 
11:10  P.M.  to  conclusion.  In  addition  to  these  2  new 
feature  film  time  slots,  Seven  Arts'  'Films  of  the  50's' 
will  also  be  telecast  on  KRON-TV's  'Saturday  Night 
Movie'  from  11:10  P.M.  to  conclusion." 


linnjf 

SEVEN  ARTS 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwood,  III.  ORchard  4-5105 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 

TORONTO,  ONTARIO:  11  Adelaide  St.  West   EMpire  4-7193 

For  list  of  TV  stations  programming  Seven  Arts'  "Films  of 
the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 


SEVEN  ARTS  and  TFE  '63 


Buckingham  Suite 

Pick-Congress  Hotel 

Sat.  March  30-Wed.  April  3 


CHRYSLER  SEEKS  DEAL  FOR  DEALERS 

It  wants  its  own  tv  discounts  applied  to  local  groups 


Tupperware  plans  test 

A  musical  commercial  for 
Tupperware  Home  Parties  Inc., 
Orlando,  Fla.,  will  be  tested  in  a 
group  of  radio  markets  next 
month  to  promote  the  asserted 
"sealed  airtight"  quality  of  the 
company's  plastic  containers. 
BBDO,  New  York,  is  the  agency. 

An  original  musical  score  by 
jazz  artist  Eddie  Manson  attempts 
to  blend  the  product  quality  with 
music  (simulating  the  air  whoosh). 
One  chorus  goes:  "Save  work 
and  time.  Save  money  too.  Our 
secret  we'll  share.  (SHH!)  Don't 
throw  away  leftover  food.  Keep 
it  in  Tupperware." 


The  Chrysler  Corp.,  Detroit,  is  plan- 
ning to  intensify  its  dealer  groups'  par- 
ticipation in  television,  but  the  method 
it  hopes  to  use  is  viewed  with  dismay 
by  some  television  station  operators. 

Chrysler  has  asked  television  stations 
to  incorporate  into  the  Chrysler  Corp.'s 
overall  blanket  contract  any  television 
that  might  be  purchased  by  any  local 
dealer  group.  Some  station  operators 
view  this  move  as  a  "dangerous  prece- 
dent" that  might  lead  other  national 
advertisers  to  request  the  combination 
for  any  local  group  to  earn  maximum 
discounts. 

A  Chrysler  official  confirmed  that 
the  request  had  been  made  but  declined 
to  say  whether  it  was  a  general  mailing 
to  all  stations  or  only  to  some  or 
whether  this  would  constitute  a  general 
policy  for  the  future.  His  view  was  that 
Chrysler  was  merely  making  a  proposal 
that  a  station  could  accept  or  reject. 

The  opposition  to  the  Chrysler  plan 
by  some  stations  is  keyed  to  the  con- 
viction that  less  revenue  would  accrue 
to  stations  if  the  dealer  and  Chrysler 
buys  are  combined  for  maximum  dis- 
counts. 

But  this  attitude  is  by  no  means  unan- 
imous.   One  highly  placed  broadcast- 


ing official  said  that  some  tv  stations 
find  it  difficult  to  compete  with  news- 
papers for  local  automobile  dealer 
group  funds,  and  the  Chrysler  strata- 
gem is  "above-board,  straight-forward 
and  reasonable."  He  said  that  it  is  a 
decision  that  each  individual  station 
should  make,  depending  on  its  local 
competitive  position.  In  the  long  run, 
he  added,  many  stations  stand  to  benefit 
from  this  offer,  even  with  the  larger 
discounts. 

It  is  known  that  Chrysler,  which  has 
improved  its  sales  position  substantially 
in  the  past  two  years,  hopes  to  stimu- 
late increases  in  dealer  group  advertis- 
ing and  its  latest  offering  is  one  step  in 
this  direction.  Chrysler  assertedly  hopes 
to  bring  up  dealer  tv  participation 
closer  to  the  levels  of  Ford  and  Gen- 
eral Motors. 

The  more  active  spending  by  Ford 
and  General  Motors  dealers  in  national 
and  regional  spot  tv  is  pointed  up  by 
figures  available  from  the  Television 
Bureau  of  Advertising.  In  1962,  ac- 
cording to  TvB,  Chrysler  dealers  spent 
approximately  $2.7  million,  as  com- 
pared with  $4.5  million  for  General 
Motors  dealers  and  $5.1  million  for 
Ford  dealers. 


Buick,  Dodge  start 
major  spot  campaign 

New  Detroit  auto  money — from 
Buick  and  Dodge — is  being  invested  in 
broadcast  advertising,  including  local 
spot,  as  the  auto  industry  continues  to 
enjoy  another  brisk  selling  year.  Buick 
is  buying  radio,  Dodge  is  already  in  a 
heavy  tv  drive. 

General  Motors'  Buick,  through  Mc- 
Cann-Erickson,  Detroit,  will  start  a 
heavy  radio  spot  drive  March  25  to  run 
until  mid-May  on-  schedules  of  up  to 
221  stations  plus  the  ABC,  MBS  and 
NBC  radio  networks  as  part  of  a  major 
dealer  showroom  traffic  promotion. 

The  campaign  centers  on  distribution 
of  hundreds  of  thousands  of  copies  of  a 
Buick  record  album,  "The  Sound  of 
Tomorrow,"  produced  exclusively  for 
the  auto  maker  by  RCA  Victor.  The 
Buick  campaign  also  will  use  maga- 
zines, newspapers  and  NBC-TV's  Mitch 
Miller  show. 

Chrysler  Corp.'s  Dodge,  which  also 
continues  to  be  a  heavy  radio  spot  ad- 
vertiser, last  week  embarked  on  a  heavy 
spot  tv  drive.  Placed  through  BBDO, 
Detroit,  Dodge  on  Feb.  16  began  local 
minute  spots  on  stations  in  the  top  35 
markets  for  periods  running  up  to  six 
weeks.  Participations  on  ABC-TV  and 
NBC-TV  also  are  being  used. 

Dodge  new-car  sales  nationally  for 
the  current  model  season  have  been 
running  50%  or  better  than  the  year 
before,  with  the  Detroit  area  claimed 
to  be  an  industry-record  increase  of 
123%.  Detroit  Dodge  dealers  also  are 
running  a  new  intensive  local  tv-radio 
drive  through  BBDO. 

A.  C.  (Arnie)  Thomson,  advertising 
director  for  Dodge  passenger  cars,  has 
stressed  that  radio  is  not  merely  a  "re- 
minder medium,"  but  provides  reach 
and  frequency  that  are  vital  in  selling  a 


NBC  Radio  is  back  in  the  RAB  fold 


NBC  Radio,  after  an  absence  of 
approximately  a  year,  is  rejoining 
the  Radio  Advertising  Bureau  on 
March  1.  With  NBC  Radio's  addi- 
tion, all  the  radio  networks  will  be 
represented  in  the  trade  group's 
membership. 

William  K.  McDaniel,  executive 
vice  president  of  NBC  Radio,  an- 


nounced the  move  and  praised  the 
RAB's  plans  to  boost  radio  stand- 
ards of  salesmanship  and  research. 
In  addition  to  the  network,  NBC 
owned  and  operated  radio  stations 
also  become  RAB  members.  RAB 
president-designate  Edmund  C.  Bun- 
ker (left  in  photo)  welcomes  Mr. 
McDaniel. 
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high-priced  product  such  as  a  car 
(Broadcasting,  Feb.  18).  In  Chicago 
last  week  for  the  auto  show  there  Mr. 
Thomson  explained  that  both  tv  and 
radio  spot  work  together  to  provide  the 
flexible  communication  link  that  is  nec- 
essary in  today's  highly  competitive  all- 
media  battle  to  win  "a  share  of  the  con- 
sumer's mind." 

Mr.  Thomson  explained  that  while 
network  programs  and  participations 
do  an  effective  job  in  covering  the  na- 
tion as  a  whole,  local  spot  must  be 
added  in  the  top  major  markets  in  order 
to  augment  network  coverage.  It  is  in 
these  major  centers,  he  said,  where  the 
prospective  customer  is  bombarded 
with  messages  from  a  multiplicity  of 
media  and  hence  the  extra  exposure 
weight  is  needed  to  capture  a  share  of 
his  attention. 

Because  of  Dodge's  big  sales  gains, 
Mr.   Thomson  said,   budgets  for  all 


media  have  been  increased  consider- 
ably, including  tv  and  radio.  The  cur- 
rent Dodge  drive  "is  one  of  the  most 
concentrated  spot  tv  campaigns  in  our 
history,"  he  added. 

Dodge's  parent,  Chrysler  Corp.,  in 
a  new  corporate  purchase  through 
Young  &  Rubicam,  has  signed  for  an 
$18  million  weekly  hour  package  built 
around  Bob  Hope  that  will  begin  next 
season  on  NBC-TV  (At  Deadline, 
Feb.  18). 

Blair  announces 
'top  10'  radio  spots 

Blair  Radio  last  week  released  a 
"top  10"  list  of  radio  commercials 
which  the  station  rep  said  are  the  ones 
"liked  best"  by  listeners  throughout  the 
U.  S.  To  pick  the  10  commercials, 
along  with  eight  runners-up,  The  Pulse 


Inc.  conducted  a  2,000-home  sample 
during  regular  interviews. 

The  winners,  listed  alphabetically: 
Chevrolet  (Campbell-Ewald,  De- 
troit), Coca-Cola  (McCann-Erickson, 
New  York),  Dodge  (BBDO,  New 
York),  Ford  (J.  Walter  Thompson, 
New  York),  Kellogg's  Corn  Flakes 
(Leo  Burnett,  Chicago),  Pall  Mall  (Sul- 
livan, Stauffer,  Colwell  &  Bayles,  New 
York),  Park's  sausages  (Leon  Shaffer 
Golnick,  Baltimore),  Pepsi-Cola 
(BBDO,  New  York),  V-8  Juice  (Need- 
ham,  Louis  &  Brorby,  Chicago,  and 
William  Esty,  New  York). 

Runners-up  included:  Ac'cent 
(NL&B,  Chicago);  Carting's  Black 
Label  beer  (Lang,  Fisher  &  Stashower, 
Cleveland);  Chesterfield  (JWT,  New 
York) ;  L&M  (JWT,  New  York) ;  Pon- 
tiac  (MacManus,  John  &  Adams,  De- 
troit); Rambler  (Geyer,  Morey  &  Bal- 
lard, Detroit);  Salada  Tea  (Hoag  & 


Tongue-in-cheek  spots  selling  staid  Times'  on  West  Coast 


The  newspaper  strike  has  deprived 
New  Yorkers  of  their  daily  news- 
papers, but  the  Western  edition  of 
the  New  York  Times  is  flourishing, 
thanks  in  part  to  a  radio  campaign 
which  began  mid-January  in  Los 
Angeles  and  San  Francisco.  The 
one-minute  spots,  created  by  Carson/ 
Roberts,  Los  Angeles,  are  currently 
broadcast  by  KNX  and  KFI  Los 
Angeles;  KNBR,  KCBS  and  KGO 
San  Francisco  in  an  initial  13-week 
subscription  campaign. 


Most  of  the  spots  are  based  on 
the  adventures  of  Mr.  Peebles,  the 
mailman,  who  delivers  the  New  York 
Times  to  Western  subscribers.  Typi- 
cal is  his  conversation  with  Mrs.  Du- 
mont,  who  is  so  anxious  to  get  her 
Times  that  she  kisses  him  when  he 
hands  it  to  her  with  the  rest  of  her 
mail.  When  she  raves  about  all  the 
New  York  Times'  "world-famous 
columnists  like  James  Reston  and 
Arthur  Krock  and  Sulzberger  and 
Taubman  and,  oh,  just  everybody." 


Ken  Sullet  (I),  Carson/ Roberts  copy 
chief  discusses  script  approach  to 
"New  York  Times"  Western  edition 


spots  with  cast  members  Arte  John- 
son, June  Foray  and  Howard  Mc- 
Near  during  recording  session. 


The  postman  asks  which  is  her  fav- 
orite. 

"Well,"  she  says  hesitatingly,  "I 
like  Taubman  on  the  theatre.  But 
Rupert's  favorite  is  James  Reston." 

"Rupert?,"  asks  Mr.  Peebles,  "I 
thought  your  husband's  name  was 
Cyril." 

"It  is,"  she  responds. 

"So  who's  Rupert?" 

"My  prize  mynah  bird." 

"You  mean  .  . .  ?" 

"Yes.  I  line  Rupert's  cage  with 
the  New  York  Times,  Reston's  co- 
lumn facing  up." 

"You  mean  to  say  you  use  the 
most  distinguished  newspaper  in  the 
world  to  line  a  mynah  bird's  cage?" 

"That's  right.  But  when  that  bird 
talks — you  listen!" 

In  another  of  the  spots,  a  little 
girl  amazes  Postman  Peebles  by  tel- 
ling him  that  the  New  York  Times 
he  is  delivering  is  not  for  her  mother, 
but  for  herself.  "What's  so  strange?," 
she  asks.  "After  all  I'm  six  years  old. 
.  .  .  Can  I  help  it  if  I  dig  James 
Reston  and  Arthur  Krock?" 

The  embarrassed  postman  replies: 
"Certainly  not,  but  I  thought  little 
girls  just  liked  to  play  with  dolls," 
and  the  little  girl  says:  "We  do." 
and  shows  him  her  talking  doll. 
"Does  she  say  'I  love  you'  and  'Go 
bye  bye?,'  "  he  asks. 

She  snaps  back:  "Are  you  kid- 
ding? Listen — ."  There  is  the  sound 
of  a  doll  ring  pull  and  the  doll's 
voice  says  "Shall  we  discuss  the  Con- 
go situation."  "You  see,"  the  little 
girl  explains,  "she  reads  the  New 
York  Times  too." 
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MARK  CENTURY  CORPORATION 
PRESENTS 


What  is  Radio  a  la  Carte? 

Radio  a  la  Carte  is  a  complete  radio  pro- 
duction service.  It  is  a  continuing  service. 
It  gives  the  AM  or  FM  broadcaster  every- 
thing he  needs  in  radio  programming.  It  is 
the  finest  service  available.  Never  before 
have  so  many  top  talents  contributed  so 
much  to  radio  production  services.  Laugh  at 
the  talk  and  humor  prepared  by  the  finest 
comedy  talents.  Hear  public  service  an- 
nouncements so  well  produced,  so  compell- 
ing, so  sponsorable!  Listen  to  the  sample 
commercials  and  imagine  your  station  offer- 
ing these  unusual  announcements  to  your 
sponsors.  The  contests  are  unusual ...  and 
that's  something,  considering  the  contest 
field  today.  And  the  production  music  is  the 
most  exciting  available  to  radio.  It's  the 
sound  of  the  future. 

Who  is  Radio  a  la  Carte? 

Mark  Century  Corporation,  the  producers, 
are  radio  veterans  who  are  expert  at  giving 
broadcasters  what  they  need  and  want. 
They  believe  in  money-making  program- 
ming. They  produce  a  ready-mixed  service, 
prepared  to  your  taste.  Music  Makers,  Inc. 
is  the  creative  arm  to  Mark  Century.  This 
company  has  won  more  awards  in 
the  communications  field  than  any 
other  of  its  kind.  It  created  many 
new  ideas  for  Radio  a  la  Carte. 

Milton  M.  Herson 
President 


Why  is  Radio  a  la  Carte  different? 

It  was  meant  to  be  completely  different 
from  anything  ever  offered.  Mark  Century 
spent  a  long  time  surveying  radio  needs. 
They  produced  something  entirely  new. 
The  ideas  are  original.  The  music  is  spe- 
cially written  and  arranged.  Production  is 
the  greatest.  The  sound  is  unusual,  too.  Full 
stereo  throughout.  It's  the  first  available  in 
monaural  or  stereo . . .  the  first  that  can  be 
adapted  for  multiplex.  The  rich,  full  tone  is 
full  of  surprises  for  the  listener. 

What  will  Radio  a  la  Carte  do  for  you? 

Plenty.  It's  designed  for  radio's  taste- 
makers;  the  broadcasters  who  shape  the 
sound  of  radio.  It  will  build  audience.  It  will 
increase  listener  response.  Most  important 
...it  will  sell  your  unsold  time.  Radio  has 
long  needed  such  a  service.  It  helps  produc- 
tion while  it  brings  in  dollars. 

What  do  they  say  about  Radio  a  la  Carte? 

"Long  overdue . . .  Radio  has  needed  this." 
George  Mooney,  WKGN,  Knoxville,  Tenn. 
"It's  a  gas . . .  and  a  Money-Maker,  too."  Jack 
Stapp,  WKDA,  Nashville,  Tenn. 

"Something  refreshingly  different . . . 
smart  programming . . .  sets  a  Sta- 
tion apart."  Irv  Lichtenstein, 
j  WWDC,  Washington,  D.C. 

Marvin  A.  Kempner 
Executive  Vice-President 


Mark  Century  Corporation,  6  West  57th  Street,  New  York  19,  N.Y.  Circle  5-3741 


Schaefer  adds  eighth  station  to  'Award  Theatre'  lineup 


On  Friday  (Feb.  22)  the  Schaefer 
Award  Theatre  entered  Cleveland 
with  a  showing  of  "Born  Yesterday" 
on  KYW-TV.  This  represented  one 
more  jump  in  a  steady  television  suc- 
cess story  which  began  back  in  1959. 
Conceived  in  that  year  as  a  one-mar- 
ket experiment  on  WCBS-TV  New 
York,  Award  Theatre  has  since 
spread  to  eight  stations  throughout 
Schaefer's  eastern  market  area. 

A  Measure  of  Success  ■  To  quench 
the  public  thirst  in  1962,  F  &  M 
Schaefer  Brewing  Co.,.  Brooklyn, 
N.  Y.,  filled  361,000  more  beer  bar- 
rels than  the  previous  year,  a  sales 
volume  increase  of  11.4%.  A  goodly 


portion  of  this  success  must  be  at- 
tributed to  Schaefer's  use  of  televi- 
sion and  more  specifically  to  the 
Award  Theatre. 

A  recent  trade  survey  put  Schaef- 
er's television  budget  at  close  to  $1.5 
million  for  the  first  nine  months  of 
1962.  Projected  to  the  full  year  the 
figure  approximates  $2  million.  And 
A  ward  Theatre,  which  now  gets  about 
20%  of  the  Schaefer  tv  budget,  or  in 
the  neighborhood  of  $400,000,  is  due 
for  a  larger  share. 

The  philosophy  behind  the  pro- 
gram is  creation  of  an  "institution" 
to  sell  an  institution's  product  and  to 
turn  Award  Theatre  into  an  institu- 


tion of  public  stature. 

Schaefer,  with  its  agency  BBDO, 
adopted  this  plan:  Pick  high  quality 
first-run  feature  films  from  the  sta- 
tion's library,  place  them,  uncut  in 
the  late  show  time  slot  (11:15  p.m. ) , 
interrupt  them  with  a  minimum  num- 
ber of  commercial  breaks  (four)  and 
give  them  heavy  advance  promotion. 
Since  inception,  Schaefer  has  fol- 
lowed this  pattern  and  indications 
are  it's  content  to  stick  with  a  good 
thing. 

Irregular  scheduling  of  Award 
Theatre,  generally  about  six  weeks 
apart,  requires  heavy  advance  public 
notice  for  each  film.  To  accomplish 


MCT/Vtl.       -    M 

A  visually  and  musically  strong  commercial,  but  with 
no  "voice  message,"  goes  on  the  air  at  the  end  of  this 
month  for  Schaefer  beer.  The  unusual  commercial  was 
prepared  in  20-second  and  one-minute  lengths.  Only 
words  heard  are  in  the  Schaefer  jingle  sung  near  the 
commercial's  end.  Visually  the  commercial  centers  on 


a  "cast"  that  consists  only  of  a  Schaefer  bottle,  a 
bottle  opener  and  a  glass.  The  "action"  is  provided 
by  the  camera  that  explores  from  various  angles  the 
pouring  of  a  glass  of  beer.  The  commercial  will  be 
seen  in  some  15  key  markets.  Photographer  Ben  Som- 
oroff  served  as  consultant;  BBDO  is  the  agency. 


Provandie,  Boston),  and  Wrigley  Chew- 
ing Gum  (Arthur  Meyerhoff  &  Co., 
Chicago). 

Respondents  were  asked  three  ques- 
tions: What  commercials  they  had 
heard  on  the  radio  that  week  or  at  a 
recent  time,  which  they  remembered 
hearing  and  which  they  liked  best. 

Arthur  H.  McCoy,  president  of  Blair 
Radio,  said  winning  advertisers  would 
receive  specially-designed  plaques,  and 
honorable  mention  citations  will  go  to 
the  runners-up. 

Commenting  on  spot  radio's  value  as 
pointed  up  in  the  poll,  Mr.  McCoy 
notes  that  Park's  sausages  used  only 
radio  in  New  York  City,  spots  in  Phila- 
delphia on  four  radio  stations  as  well 
as  on  tv,  and  similar  buys  in  Baltimore 
and  Washington,  D.  C,  and  while  not 
national  in  scope  made  enough  impact 
to  place  them  in  the  winner's  circle. 


Business  briefly... 

Pepsi-Cola  Co.  introduced  a  new  low 
calorie  cola  drink — Patio  Diet  Cola — 
in  Greenville,  S.  C.  last  week  and  ad- 
vertised the  product  on  radio  and  in 
newspapers  in  that  city.  Additional 
market  testing  will  begin  in  the  Phila- 
delphia area  in  early  March  and  in 
other  cities  at  a  later  date.  Pepsi-Cola's 
agency,  BBDO,  will  supply  local  bottlers 
with  commercials,  and  the  bottlers  will 
make  the  time  purchases. 

Transit  Casualty  Co.,  St.  Louis,  in  its 
first  use  of  radio,  will  begin  a  spot  radio 
campaign  in  communities  adjoining 
Chicago,  St.  Louis  and  Kansas  City, 
Mo.,  this  spring  to  spotlight  their  serv- 
ices in  the  insurance  field  available 
through  local  agents.  The  number  of 
markets  is  not  yet  determined.  The 
campaign  will  be  placed  direct. 


Shulton  Inc.,  New  York,  for  its  Tech- 
nique Div.  has  bought  a  campaign  of 
prime  time  minutes  on  CBS-TV  and 
NBC-TV  from  March  through  July. 
Shows  are  Dobie  Gillis  and  Fair  Ex- 
change on  CBS-TV  and  Jack  Paar 
Show,  Joey  Bishop  Show  and  Andy 
Williams  Show  on  NBC-TV.  Agency: 
Papert,  Koenig,  Lois,  New  York. 

Scott  Paper  Co.,  Philadelphia,  through 
J.  Walter  Thompson,  New  York  has 
purchased  a  participation  schedule  in 
NBC-TV's  Monday-Friday  The  Match 
Game  (4-4:30  p.m.),  making  the  show 
sold  out.  Other  advertisers  are  Procter 
&  Gamble,  Sterling  Drug,  P.  Lorillard 
Co.,  H.  J.  Heinz,  Grove  Labs,  Ralston 
Purina,  Thomas  Leeming  &  Co.,  Arm- 
strong Cork  Co.,  and  Campbell  Soup. 

Bakers  Franchise  Corp.,  New  York, 
has  begun  a  new  flight  of  spot  radio 
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this  in  the  New  York  area  Schaefer 
uses  about  80  radio  spots  spread  over 
six  stations,  newspaper  ads  and  tune- 
in  notices  on  the  station  carrying  the 
show  (WCBS-TV)  beginning  two 
weeks  before  actual  presentation. 

Tom  Villante,  account  supervisor 
for  Schaefer  at  BBDO,  explains  that 
Award  Theatre  features  are  broken 
bv  only  four  two-minute  commer- 
cials whereas  a  normal  late  show 
feature  might  be  interrupted  with  as 
many  as  20  individual  announce- 
ments. The  premise  is  that  the  public 
is  more  receptive  to  a  few  relatively 
long  commercials  than  a  lot  of  short 
ones.  "We  don't  beat  them  over  the 
head"  says  Mr.  Villante. 

Soft  Line  ■  In  line  with  its  "public 
esteem"  campaign  Schaefer  uses 
commercials  with  a  soft  approach. 
On  Award  Theatre  it  currently  em- 
ploys one  which  tells  the  history  of 
the  Schaefer  Co.  and  parallels  this 
with  the  development  of  baseball. 

Award  Theatre  pictures  have  in- 
cluded "For  Whom  the  Bell  Tolls," 
"The  Caine  Mutiny,"  "Mr.  Roberts," 
"Twelve  Angry  Men"  and  "Young 
Man  with  a  Horn."  When  moving  in- 
to a  new  market,  the  advertiser  asks 
the  station  for  complete  list  of  its 
first  run  features  from  which  it  picks 
the  "top"  films  for  Award  Theatre. 

Following  its  success  in  New  York, 
Schaefer  moved  in  1960  to  WCAU- 
TV  Philadelphia  and  WBZ-TV  Bos- 
ton and  later  to  WNEP-TV  Scranton; 
WHEN-TV  Syracuse;  WINR-TV 
Binghamton  and  WPTZ  (TV)  Pitts- 
burgh, N.Y. 

With  favorable  past  results  as  a 
guide,  Mike  Carty,  media  planning 
manager  at  Schaefer,  hints  at  still 
further  expansion  of  the  program  fol- 
lowing its  Cleveland  debut. 


and  tv  for  its  Rite  Diet  bread.  Placed 
through  Mogul  Williams  &  Saylor  agen- 
cy, the  campaign  which  began  two 
weeks  ago  will  continue  through  June 
30  on  120  stations,  each  carrying  be- 
tween 10  and  25  one-minute  and  30- 
second  announcements  per  week.  Tele- 
vision exposure  of  the  product  will  in- 
clude spots  of  20  and  60  seconds  pre- 
sented in  35  markets  with  an  average 
frequency  of  three  announcements  a 
week  per  station. 

Agency  appointments... 

■  Ketch um,  MacLeod  &  Grove  Inc., 
Pittsburgh,  has  been  named  to  service 
the  advertising  account  of  the  U.  S. 
Army  Recruiting  Service  and  the  Army 
Reserve  and  ROTC  Affairs. 

■  Philip  Morris  has  appointed  Benton 
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&  Bowles,  New  York,  to  handle  adver- 
tising for  Burma  Shave,  which  the  to- 
bacco company  acquired  last  week.  The 
account  formerly  was  handled  by  R. 
Jack  Scott,  Chicago. 

NEW  CONSUMER  STUDY 

Negro-directed  spots  show 
brand  preference  increases 

Advertisers  wanting  to  know  how 
well  they  are  reaching  the  Negro  mar- 
ket have  a  new  Negro  consumer  report 
from  Rollins  Broadcasting  Co.  to  give 
them  the  answer. 

Rollins,  which  includes  five  Negro- 
oriented  radio  stations  among  its  hold- 
ings, surveyed  the  brand  preferences 
of  7,691  Negro  consumers  in  New 
York-Newark,  Los  Angeles,  Chicago, 
Indianapolis  and  Norfolk,  Va.  The  re- 
port covers  134  consumer  categories 
and  lists  a  total  of  4,009  brands  used 
by  Negroes.  (1,846  brands  were  fisted 
on  the  survey,  with  an  additional  2,163 
write-ins  from  53%  of  the  respondents.) 

The  study  was  made  by  the  research 
department  of  Continental  Broadcast- 
ing, the  Rollins  division  representing 
the  five  Negro-programmed  stations. 

A  comparison  of  the  survey  with  a 
similar  one  conducted  by  Rollins  in 
1958  shows  that  advertisers  who  have 
directed  their  sales  messages  to  the 
Negro  market  have  shown  sharp  brand 
preference  increases.  Among  them: 

Blue  Bonnet  margarine,  66.6%  of 
users  in  Norfolk  in  1963  vs.  21.8%  in 
1958;  Tide,  58.9%  in  Norfolk  vs. 
24.5%  in  1958;  Pepsi-Cola,  25.5%  in 
New  York  vs.  17.5%  in  1958;  Riceland 
Rice,  43.5%  in  Chicago  vs.  7.4%  in 
1958.  A  more  detailed  comparison  of 


the  two  studies  is  available  to  adver- 
tisers and  agencies  upon  request. 

Rollins  stations  are:  WNJR  Newark- 
New  York;  KDAY  Los  Angeles;  WBEE 
Chicago,  and  WRAP  Norfolk  (all  pro- 
grammed to  the  Negro  audience); 
WGEE  Indianapolis  (which  directs  a 
portion  of  its  programming  to  the 
Negro) ;  WCHS-AM-TV  Charleston, 
W.  Va.;  WAMS  Wilmington,  Del.; 
WEAR-TV  Mobile,  Ala.-Pensacola, 
Fla.,  and  WPTZ-TV  Plattsburgh,  N.  Y. 

Tv  gains  outdistance 
other  media  in  survey 

Tv  led  all  other  advertising  media  in 
gains  made  last  year  over  1961,  accord- 
ing to  McCann-Erickson  Inc.'s  media 
research  department.  The  M-E  esti- 
mates compiled  each  year  for  Printer's 
Ink  were  reported  in  the  Feb.  15  issue. 

The  advertising  expenditures  study 
placed  the  total  at  $12,258  billion,  a 
gain  of  3.5%,  for  all  media  (newspa- 
pers, magazines,  tv,  radio,  farm  publi- 
cations, direct  mail,  outdoor,  and  mis- 
cellaneous) and  includes  national  and 
local  business. 

Television's  total  gain  was  reported 
at  10%:  network  up  7%,  spot  14%, 
and  local  11%.  The  dollar  figures  re- 
spectively: $1.74  billion,  $836.7  million, 
$608.1  million,  and  $300  million. 

Radio's  total  was  estimated  at  $709 
million,  an  increase  of  3.8%;  network 
at  $41.4  million,  a  4%  decline;  spot  at 
$228.5  million,  a  5%  climb,  and  local 
at  $439.4  million,  a  4%  gain. 

According  to  these  estimates,  maga- 
zines were  next  to  tv  in  total  gains 
(5.4%),  followed  by  farm  and  news- 
papers, and  then  radio. 


Commercials  in  production  . . . 


Listings  include  new  commercials  be- 
ing made  for  national  or  large  region- 
al radio  or  television  campaigns.  Ap- 
pearing in  sequence  are  names  of  ad- 
vertiser, product,  number,  length  and 
type  of  commercial,  production  man- 
ager, agency  with  its  account  executive 
and  production  manager,  and  approxi- 
mate cost  of  commercial  when  available. 

Filmways  of  California,  MGM  Studios,  Culver 
City,  Calif. 

Pabst  Brewing  Co.,  ten  60's,  seven  20's  for 
tv,  live  on  film.  Les  Guthrie,  prod.  mgr.  Agency: 
Kenyon  &  Eckhardt.  Al  Tennyson,  agency  pro- 
ducer. 

PGL  Productions  Inc.,  6  E.  46th  St.,  New  York 
City. 

Edward  Dalton  (Metrecal),  two  60's  for  tv, 
live  on  film.  Frank  Herman,  prod.  mgr.  Agency: 
Kenyon  &  Eckhardt.  Barry  McDowell,  acct.  exec, 
and  agency  producer. 

Melnor  Products  (lawn  sprinklers),  one  60  for 
tv,  live  on  film.  Chic  Chicolini,  prod.  mgr.  Agen- 
cy: Smith  Greenland.  Joel  Stein,  acct.  exec,  and 
agency  producer. 

Niles  Communication  Centers  Inc.,  1058  W.  Wash- 
ington Blvd.,  Chicago. 


Lucky  Lager  Brewing  Co.,  four  60's,  four  20's 
for  tv,  live  on  film.  Jack  Silver,  prod.  mgr.  Agen- 
cy: McCann-Erickson.  Randy  Grochoske,  agency 
producer. 

Quaker  Oats,  one  20  for  tv,  live  on  film.  Har- 
ry Lange,  prod.  mgr.  Agency:  Compton.  Bob  Berg, 
agency  producer. 

Burrus  Mills  (flour)  one  60  for  tv,  live  on 
film.  Tom  Rook,  prod.  mgr.  Agency:  D'Arcy.  Don 
Daigh,  agency  producer. 

Standard  Oil  of  Kentucky  (gasoline  products), 
twelve  60's  for  tv,  live  on  film.  Walt  Topel,  prod, 
mgr.  Agency:  Burke,  Dowling  &  Adams.  Joe  Shi, 
agency  producer. 

Purex  Co.  Ltd.  (Beads  '0  Bleach),  one  60,  one 
20  for  tv,  live  on  film.  Tom  Rook,  prod.  mgr. 
Agency:  Edward  H.  Weiss  &  Co.  Rolf  Brandis, 
agency  producer. 

National  Food  Stores,  twelve  60's,  20's  and 
10's  for  tv,  live  on  film.  Harry  Lange,  prod.  mgr. 
Agency:  Lilienfeld  &  Co.  Jim  Cronin  &  Ann  Coyle, 
agency  producers. 

Formica  Co.  (Formica  cabinets),  one  60  for  tv, 
live  on  film.  Walt  Topel,  prod.  mgr.  Agency:  Perry 
Brown  Inc.  Sprague  Millikin,  agency  producer. 

Turtle  Wax  (Pace  Floor  Wax),  two  60's  for  tv, 
live  on  film.  Walt  Topel,  prod.  mgr.  Agency:  W. 
B.  Doner.  Skip  Kostman,  agency  producer. 
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  GOVERNMENT   

Network  o&o's  get  license  renewals 

FCC  NO  LONGER  CONSIDERS  PAYOLA  DETERMINING  FACTOR 


The  FCC  last  week  renewed  the  li- 
censes of  23  network-owned-and-oper- 
ated  stations  and,  in  the  process,  washed 
out  charges  of  payola  that  had  been 
hanging  over  them  since  1960. 

The  licenses  of  all  o&o  stations  had 
been  held  up  since  that  year,  in  part  be- 
cause of  charges  made  before  the  House 
Legislative  Oversight  Subcommittee  dur- 
ing its  payola  investigation. 

The  commission's  action  last  week 
was  the  result  of  an  investigation  which 
indicated  that  the  charges  no  longer 
provided  sufficient  basis  for  deferring 
renewal. 

Sixteen  of  the  stations  renewed  are 
owned  by  CBS,  four  by  NBC  and  three 
by  ABC.  But  the  renewals  of  27  other 
o&o  stations — 13  owned  by  ABC,  12  by 
NBC  and  two  by  CBS — are  still  being 
held  up  for  a  variety  of  other  reasons. 

The  renewal  action  was  taken  by  the 
Broadcast  Bureau,  on  authority  dele- 
gated by  the  commission.  But  it  was  un- 
derstood the  bureau  had  submitted  its 
investigative  reports  to  the  commission 
members  and  informed  them  in  advance 
of  the  action  it  planned  to  take. 

Networks'  Record  Companies.  ■  Ken- 
neth A.  Cox,  chief  of  the  bureau,  said 
renewal  of  the  network  stations  had 
been  held  up  because  each  of  the  chains 
have  record  company  affiliates  that  had 
been  accused  of  making  payola  pay- 
ments prior  to  1960,  when  Congress 
enacted  legislation  banning  such  pay- 
ments. CBS's  record  company  affiliate 
is  Columbia  Records,  NBC's  is  RCA 


Victor  and  ABC's  is  ABC-Paramount. 

Since  then,  he  said,  staff  investigators 
have  found  nothing  further  to  link  the 
record  affiliates  with  payola  and  have 
not  received  any  additional  complaints 
against  them.  As  a  result,  he  said,  it 
was  decided  there  "was  no  point  in 
holding  up  renewals  on  the  basis  of 
ancient  history." 

Another  commission  official  said  that 
it  could  also  be  inferred  from  the  bu- 
reau's action  that  the  commission  mem- 
bers found  the  questions  concerning  pre- 
1960  payola  charges  involving  the  net- 
works had  been  "satisfactorily  resolved." 

Mr.  Cox  said  he  believes  the  commis- 
sion will  act  on  renewal  of  the  remain- 
ing o&o  stations  "in  the  next  60  days." 

The  CBS  stations  renewed  are  KMOX 
St.  Louis,  KNX-AM-FM  Los  Angeles, 
WEEI-AM-FM  Boston,  WCBS-AM- 
FM-TV  New  York,  WCAU-AM-FM- 
TV  Philadelphia,  WBBM-AM-FM-TV 
Chicago,  KCBS-AM-FM  San  Francisco. 

The  NBC  stations  renewed  are 
WNBC-AM-FM  New  York,  WJAS- 
AM-FM  Pittsburgh;  and  the  ABC  sta- 
tions, WBKB  (TV)  and  WENR-FM 
Chicago  and  KQV  Pittsburgh. 

Conditions  Attached  ■  As  it  has  in 
the  past,  the  commission  attached  con- 
ditions to  the  renewals.  It  said  the  re- 
newals were  "without  prejudice"  to  ac- 
tion the  commission  might  take  as  a 
result  of  the  conclusions  and  recom- 
mendations in  the  report  of  the  Net- 
work Study  Staff  and  any  related  stud- 
ies being  conducted  by  the  commission. 


In  addition,  the  CBS  and  NBC  re- 
newals were  conditioned  on  the  outcome 
of  pending  antitrust  matters  involving 
the  networks.  The  Justice  Dept.  has 
filed  an  antitrust  suit  against  CBS-TV  as 
a  result  of  its  affiliate  compensation 
plan.  NBC  is  required  by  a  Justice 
Dept.  consent  decree  to  divest  itself  of 
its  Philadelphia  stations. 

CBS'  affiliate  compensation  plan  was 
the  basis  of  yet  another  condition  at- 
tached to  the  renewal  of  its  stations. 
The  commission  said  its  renewal  of  the 
stations  was  "without  prejudice"  to  any 
action  it  might  take  as  a  result  of  the 
plan.  The  commission  has  directed  CBS 
to  abandon  it,  on  the  ground  it  dis- 
courages affiliates  from  taking  program- 
ming from  other  sources.  CBS  has  ap- 
pealed this  order  to  the  courts,  but  it 
has  not  put  the  plan  into  effect. 

Ignorance,  no  excuse; 
KVOB,  KVOC  fined 

KVOB  Bastrop,  La.,  and  KVOC 
Casper,  Wyo.,  were  cited  for  $1,000 
and  $1,500  respectively,  by  the  FCC 
last  week  for  violations  of  the  Com- 
munications Act  and  commission  rules. 

KVOB  was  notified  of  its  $1,000  fine 
for  making  "teaser"  announcements 
without  identifying  either  the  sponsor 
or  the  product.  The  commission  said 
that  the  following  announcement  was 
made  for  Newcomer  Motor  Co.,  that 
city:  "Legal  stealing  days  are  coming  at 
Bastrop,  Sh-h-h-h,  be  ready  for  legal 
stealing  days."  The  one  sentence  an- 
nouncements were  made  "20  times  a 
day  for  eight  days  by  .  .  .  KVOB  before 
the  product  or  sponsor  was  identified." 
the  commission  said. 

During  an  FCC  inquiry  KVOB  said 
that  the  violations  were  unintentional 
and  occurred  because  of  ignorance  of 
rules.  "The  commission  does  not  con- 
sider ignorance  of  the  law  as  a  valid 
excuse  .  .  ."  the  agency  told  the  station. 

KVOC  was  charged  with  making 
equipment  and  program  tests  without 
telling  the  commission  or  gaining  its 
approval,  and  for  operating  station  at 
1  kw  which  is  over  the  5%  margin 
allowed  by  commission  rules.  Duane 
Simons,  one  of  KVOC's  owners,  ad- 
mitted to  the  FCC  that  the  charges 
were  true.  Mr.  Simons  told  the  com- 
mission that  KVOC  began  daytime  op- 
eration at  1  kw  on  August  11,  1961, 
and  continued  to  do  so  until  March  12, 
1962. 


Court  sticks  with  FCC  on 

When  it  comes  to  engineering,  it's 
the  FCC  all  the  way — or  almost  all 
the  way. 

This  is  the  import  of  a  U.  S.  Court 
of  Appeals  ruling  last  week  uphold- 
ing the  FCC's  decision  in  the  WLOU 
Louisville,  Ky.,  case. 

Daytimer  WLOU,  on  1350  kc 
with  5  kw,  had  asked  the  FCC  to 
permit  nighttime  operation  with  the 
same  facilities  and  a  directional  an- 
tenna. The  FCC  denied  this  request 
last  June,  claiming  the  nighttime 
service  rendered  by  WEZY  Cocoa, 
Fla.  (also  on  1350  kc  with  500  w 
daytime  and  1  kw  nighttime)  would 
be  affected.  In  its  appeal  WLOU 
claimed  that  the  FCC's  method  of 
calculating     the     interference  to 


engineering 

WEZY  listeners  was  erroneous 
(Broadcasting,  Feb.  11). 

In  the  unanimous  three-judge  de- 
cision issued  last  Thursday,  Circuit 
Judge  Wilbur  K.  Miller  said  that 
"Deciding  where  the  public  interest 
lies  in  such  a  situation  is  a  primary 
duty  of  the  commission.  .  .  ."  He 
also  quoted  from  a  1959  appeals 
court  decision  which  stated  that 
".  .  .  In  this  highly  technical  field 
the  commission's  construction  and 
application  of  its  own  rules  and 
standards  of  engineering  practice 
should  be  entitled  to  great  weight." 

Judge  Miller  was  joined  in  his  de- 
cision last  week  by  Circuit  Judges 
George  T.  Washington  and  John  A. 
Danaher. 
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*KTVH  IS  KANSAS  TELEVISION 


WITH  TALL  TOWER  POWER  I 


KTVH  coverage  is  now  more  than  doubled  in  area  with  its  new 
1,503-foot  transmitting  tower. 

KTVH  now  reaches  1,182,600  people  — over  43%  more  than 
its  next  ranking  competitor. 

MORE  TV  HOMES  BY  37% 

The  327,070  TV  homes  reached  by  KTVH  exceed  the  number 
reached  by  any  other  Central  Kansas  TV  station  by  37%. 

KTVH  New  Tall  Tower  Power  provides  available  viewing  pleasure  for 
the  MAJORITY  OF  KANSANS.  TO  SELL  KANSAS ...  BUY  KTVH! 

HUTCHINSON /WICHITA 


KTVH  ® 


BLAIR  TELEVISION 

National  Heprr^ntatives 
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Triangle  'discretion7  approved  by  commission 

DELETION  OF  HISS  MENTIONS  NOT  NEWS  DISTORTION 


The  FCC,  which  two  months  ago  de- 
fended ABC's  right  to  use  convicted 
perjurer  Alger  Hiss  on  a  network  pro- 
gram, has  now  defended  the  right  of 
stations  which  refused  to  carry  the 
show. 

The  commission  in  December  noti- 
fied some  2,000  complaining  viewers 
that  ABC  was  "well  within  its  discre- 
tion" in  permitting  Mr.  Hiss  to  appear 
on  "The  Political  Obituary  of  Richard 
Nixon,"  narrated  by  Howard  K.  Smith, 
on  Nov.  12  (Broadcasting,  Dec.  17, 
1962). 

Last  week,  the  commission  said  it 
had  informed  35  complainants  that,  in 
its  view.  Triangle  Publications  Inc.  was 
within  its  discretion  in  directing  two  of 
its  stations.  WFIL-TV  Philadelphia  and 
WNHC-TV  New  Haven,  not  to  broad- 
cast the  program. 

The  commission  also  said  it  doesn't 
believe  the  deletion  by  the  stations  of 
subsequent  news  program  references  to 
the  Smith  program  was  a  deliberate  at- 
tempt to  distort  the  news,  as  claimed  by 
some  Triangle  critics. 

In  its  letter,  the  commission  quoted 
Triangle  as  stating  it  had  ordered  the 
pre-emption  of  the  Smith  program  be- 
cause: 

"It  was  our  opinion  that  the  use  on 
television  of  a  man  convicted  of  per- 
jury in  a  trial  involving  treason  against 
the  United  States  was  in  bad  taste  .  .  . 
especially  when  that  man  was  to  com- 
ment on  the  career  of  a  distinguished 
American  who  had  served  this  country 
in  high  office.  We  believe  we  have  acted 
in  accordance  with  our  obligations  un- 
der the  regulations  of  the  commission 
and  the  code  of  the  National  Assn.  of 
Broadcasters.  .  ." 

Triangle  Within  Rights  ■  The  com- 
mission said  "it  is  clear"  that  Triangle's 
action  "involved  a  decision  well  within 
its  discretion.  Nor  has  any  information 
been  brought  to  the  commission  which 
indicates  anything  other  than  an  attempt 
by  the  licensee  to  exercise  its  program- 
ming judgment  in  a  manner  deemed  by 
it  to  be  in  the  public  interest." 

Regarding  the  alleged  news  blackout, 
the  commission  said  Triangle  held  that 
it  didn't  want  its  stations  to  show  indi- 
rectly what  they  had  been  ordered  not 
to  show  directly.  Accordingly,  Triangle 
ordered  them  not  to  carry  any  film 
clips  or  tapes  of  the  Smith  program  on 
local  or  network  news  programs. 

However,  the  commission  said,  be- 
cause of  a  misunderstanding  on  the 
part  of  an  employe,  network  newscasts 
merely  referring  to  the  Smith  program 
were  deleted  on  Nov.  12  and  13.  But 
on  Nov.  16,  the  commission  added,  the 


stations  carried  a  complete  news  wrap- 
up  on  the  show,  including  a  portion  of 
the  Nov.  12  newscast  that  had  been 
omitted. 

It  doesn't  appear,  the  commission 
said,  that  "the  deletion  by  the  licensee 
of  certain  references .  .  .  was  a  deliber- 
ate attempt  to  distort  the  news  and,  ac- 
cordingly, no  further  action  by  the 
commission  in  this  matter  is  warranted." 

Court  refuses  to  reopen 
WSPA-TV  antenna  case 

A  federal  court  in  Washington  has 
dismissed  a  petition  to  reopen  the 
WSPA-TV  Spartanburg,  S.  C,  case. 

The  court,  in  an  unsigned  decision, 
said  that  Wilton  E.  Hall  (WAIM-TV 
Anderson,  S.  C),  could  make  his 
charges  of  off-the-record  contacts  by 
principals  of  WSPA-TV  in  additional 
proceedings  now  before  the  FCC. 
WSPA-TV  has  an  application  pending 
to  move  its  antenna  site  to  Caesar's 
Head.  WAIM-TV  has  filed  a  protest 
against  this  move. 

In  its  petition  filed  last  December, 
WAIM-TV  alleged  that  the  FCC  re- 
fused to  permit  it  to  introduce  evidence 
on  the  ex  parte  charges  (Broadcasting, 
Dec.  24,  1962). 

Just  a  month  before  this,  the  FCC 
issued  its  final  decision  in  the  eight- 
year-old  antenna  change  case.  The 
commission  exonerated  Walter  J. 
Brown,  principal  owner  of  WSPA-TV, 
of  charges  he  misrepresented  the  facts 
in  the  proceedings,  but  revoked  per- 
mission for  WSPA-TV  to  put  its  an- 
tenna on  Paris  Mt.  (Broadcasting, 
Dec.  3,  1962). 

FCC  report  challenged 
in  ch.  9  court  case 

An  opposition  to  the  FCC's  report 
on  the  Orlando,  Fla.,  ch.  9  case,  which 
involved  allegations  of  off-the-record 
dealings  with  former  FCC  Commis- 
sioner Richard  A.  Mack,  was  filed  last 
week  by  WORZ  Inc.  (the  unsuccessful 
applicant  for  the  tv  channel)  with  the 
U.S.  Court  of  Appeals  in  Washington. 

WORZ  challenged  the  FCC  report 
which  found  Mid-Florida  Television 
Corp.  (WFTV  [TV]  Orlando)  not  guilty 
of  engaging  in  ex  parte  contacts  with 
the  former  Florida  commissioner 
(Broadcasting,  Jan.  14).  The  com- 
mission also  said  that  it  would  recon- 
sider the  1957  grant  to  Mid-Florida 
because  Mr.  Mack  should  have  dis- 
qualified himself.  Chairman  Newton 
N.  Minow  dissented  from  the  commis- 
sion's majority  report,   and  Commis- 


sioners T.  A.  M.  Craven  and  E.  Wil- 
lian  Henry  did  not  participate. 

In  last  week's  objection,  WORZ 
claimed  that  the  FCC  cannot  reverse 
the  findings  of  its  chief  hearing  ex- 
aminer, James  D.  Cunningham,  par- 
ticularly as  they  relate  to  the  credit- 
ability  of  witnesses.  Mr.  Cunningham 
held  that  WFTV  principals  knew 
of  the  approaches  to  Mr.  Mack  and 
should,  therefore,  be  disqualified. 

The  Orlando  ch.  9  case  was  sent 
back  to  the  FCC  by  the  appeals  court 
after  charges  of  improper  pressures  on 
commission  members  were  made  sev- 
eral years  ago  to  the  House  Legislative 
Oversight  Subcommittee.  It  had  been  re- 
turned to  the  appeals  court  by  the  U.S. 
Supreme  Court  on  the  same  basis. 

WORZ  Inc.  principals  own  WKIS- 
AM-FM  in  Orlando  (formerly  WORZ). 

WFTV  was  formerly  WLOF-TV. 

Equal  time  hearings 
to  start  March  4 

Rep.  Walter  E.  Rogers  (D-Tex.)  was 
appointed  chairman  of  the  House  Com- 
munications and  Power  Subcommittee 
last  week  and  immediately  announced 
hearings  would  begin  March  4  on  legis- 
lation to  partially  suspend  equal  time 
provisions  of  the  Communications  Act 
in  the  1964  elections. 

The  new  chairman  gave  up  a  seat  on 
the  old  Regulatory  Agencies  Subcom- 
mittee to  serve  in  his  new  post.  That 
group  has  been  reconstituted  as  the 
Special  Investigations  Subcommittee, 
and  will  be  steered  by  Rep.  Oren  Harris 
(D-Ark.),  chairman  of  the  parent  House 
Commerce  Committee. 

Other  members  of  Rep.  Rogers'  unit 
are  Democrats:  Reps.  John  E.  Moss 
(Calif.),  Dan  Rostenkowski  (111.),  Hor- 
ace R.  Kornegay  (N.C.),  and  W.  R. 
Hull  Jr.  (Mo.);  Republicans:  Reps.  J. 
Arthur  Younger  (Calif.),  Glenn  Cun- 
ningham (Neb.),  and  James  T.  Broy- 
hill  (N.C.). 

Rep.  Rogers  succeeds  former  Rep. 
Morgan  M.  Moulder  (D-Mo.),  now  re- 
tired. He  is  serving  his  13th  year  in  the 
House  and  represents  Texas'  18th  Con- 
gressional District,  which  includes  Am- 
arillo. 

Rep.  Hull  is  new  to  the  Commerce 
Committee,  but  is  serving  his  seventh 
year  in  Congress.  Reps.  Cunningham 
and  Broyhill  also  are  new  to  the  com- 
mittee, but  the  former  is  a  veteran  con- 
gressman; Rep.  Broyhill  is  a  freshman. 

The  President's  Bill  ■  Author  of  the 
proposal  to  suspend  equal  time  provi- 
sions during  the  1964  presidential  and 
vice  presidential  campaigns  is  Rep.  Har- 
ris, who  revealed  last  week  the  Presi- 
dent asked  him  to  offer  the  bill  (see 
page  28).  It  would  provide  the  same 
ground  rules  for  equal  time  in  1964 
which  prevailed  during  a  similar  suspen- 
sion in  1960  (Broadcasting,  Feb.  18). 


42  (GOVERNMENT) 


BROADCASTING,  February  25,  1963 


THE  PRICE  IS  RIGHT  and 
TO  TELL  THE  TRUTH 
Music  by 


ROBERT  COBERT 


the  PRICE 


isRIGH 


ROBERT  COBERT  is  one  of  the  most 
widely  performed  young  composers  in 
TV.  He  is  the  composer  of  "Festival 
of  Performing  Arts";  a  regular  con- 
tributor to  the  DuPont  Show,  Arm- 
strong Circle  Theatre  and  Family  Clas- 
sics and  also  conducts  the  themes  and 
scores  he  composes.  He  has  worked 
in  films  and  the  theatre  and  has  been 
active  in  TV  for  the  past  five  years. 
Upcoming  TV  dramas  with  music  by 
Cobert  are  "Hedda  Gabler,"  with  In- 
grid  Bergman,  and  "House  of  Hope," 
the  daily  half  hour  Omnibus  series. 
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and  there  are  103  other 
regular  network  programs 
which  use  IMD  music. 


CHICAGO  •  LOS  ANGELES. 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 


VILLE  •  TORONTO 


MONTREAL 
43 


Tv  support  for  FCC's  proposed  catv  rule 

COMMENTS  SAY  IT  HAS  LEGAL  RIGHT  TO  REGULATE 


Strong  support  for  the  FCC's  pro- 
posed rulemaking  to  restrict  the  use  of 
business  radio  services  (microwave)  by 
catv  systems  (Broadcasting,  Dec.  17, 
1962)  was  expressed  in  comments  filed 
with  the  commission  last  week. 

Outstanding  among  more  than  20 
comments  were  the  views  of  NAB, 
ABC,  NBC,  and  the  Assn.  for  Com- 
petitive Tv  supporting  the  commission's 
legal  right  to  regulate  catv.  The  Na- 
tional Community  Tv  Assn.  had  recently 
told  the  FCC  that  the  agency  had  no 
authority  or  legal  right  to  make  catv 
regulations  (At  Deadline,  Feb.  11). 
There  were  only  two  dissenting  com- 
ments last  week. 

The  NAB  not  only  backed  the  com- 
mission's power  to  regulate  catv  but 
suggested  that  the  agency  consider  a 
further  rule  which  would  require  catv 
operators  to  gain  the  written  permis- 
mision  of  tv  stations  before  they  could 
rebroadcast  tv  station  signals.  NAB 
also  upheld  the  FCC's  proposal  that 
catv  be  barred  from  duplicating  the 
programs  of  a  local  tv  station  and  that 
catv  operators  be  required  to  carry  the 
local  tv  signal  on  its  system  if  it  is 
requested  to  do  so  by  the  local  service. 

"We  recognize  that  the  issue  of  cen- 
sorship will  be  introduced  in  connec- 
tion with  this  proposal.  In  accordance 
with  our  traditional  position,  we  are 
opposed  to  censorship  in  any  form.  We 
do  not,  however,  believe  that  this  pro- 
posal involves  such  questions,"  NAB 
said. 

ABC  and  NBC  concurred  with  the 
NAB  argument  against  duplication  of 
programming  without  permission.  ABC 
said  that  the  Carter  Mountain  case  is 
enough  to  give  the  FCC  grounds  deny- 
ing duplication  and  demanding  that 
local  tv  outlets  be  placed  on  catv  sys- 
tems. 

The  Carter  Mountain  decision  made 
by  FCC  (Broadcasting,  Dec.  18,  1961) 
was  first  time  commission  denied  a  mi- 
crowave grant  to  a  catv  on  grounds  that 
it  would  be  harmful  to  local  tv  stations. 

Courts  or  FCC?  ■  NAB  told  the  com- 
mission that  it  should  not  shy  away 
from  following  through  on  its  proposed 
rule  on  the  grounds  that  the  question 
of  broadcasters'  rights  to  their  signals 
is  for  the  courts  to  decide.  "There  is 
a  substantial  difference  between  the 
existence  of  a  right  concerning  which 
an  administrative  agency  may  take  cog- 
nizance in  the  exercise  of  its  licensing 
powers,  and  the  liability  that  might  be 
incurred  through  the  appropriation  of 
that  right,  illegally  or  otherwise,"  the 
NAB  advised. 

"That  the  broadcaster  has  an  inher- 
ent right  in  the  signal  he  puts  on  the 


air  is,  we  believe,  beyond  question.  It 
is  his  signal,"  the  NAB  concluded. 

NBC  told  the  commission  that  at 
times  catv  systems  bring  tv  to  areas 
which  would  otherwise  not  have  any 
service,  but,  on  the  other  hand  catv 
can  be  adverse  to  local  tv  service.  The 
network  said  that  conflicts  of  interest 
arise  between  catv  and  regular  tv  be- 
cause of  the  unauthorized  nature  of  the 
former.  The  FCC  should  regulate  catv 
in  the  same  manner  that  it  regulates  tv 
translator  service,  NBC  said. 

ABC  said  that  the  attachments  put 
on  a  catv  subscriber's  tv  set  interfere 
with  direct  reception  of  local  stations. 
ABC  also  said  that  local  tv  stations 
are  particularly  dependent  on  network 
programming  because  of  a  lack  of  local 
talent  for  local  shows.  If  catv  systems 
block  out  network  programs,  the  local 
station's  advertising  revenues  are  going 
to  be  adversely  affected. 

ABC  also  charged  catv  with  inter- 
ferring  with  "the  implementation  of  the 
commission's  television  station  assign- 
ment and  program  policies — of  provid- 
ing off-the-air  local  tv  service  to  rural 
as  well  as  urban  viewers." 

The  Assn.  for  Competitive  Tv  said 
that  the  proposed  rule's  condition  for 
the  operation  of  a  catv  system  should 
be  broadened  to  the  exclusion  of  the 
grade  B  contour  as  well  as  the  grade  A 
contour.  ACT  said  that  grade  B  view- 
ers are  as  economically  important  to  a 
tv  station  as  are  those  viewers  in  the 
grade  A  contour.  Operation  of  a  catv 
"subtracts  from  the  public  purpose 
which  the  licensee  seeks  to  serve"  ACT 


Automatic  logging  okayed 

Automatic  logging  devices  for 
operating  logs  were  given  final  ap- 
proval last  week  by  the  FCC, 
which  substantially  adopted  the 
proposals  advanced  by  the  Na- 
tional Assn.  of  Broadcasters  June 
6,  1962,  (Broadcasting,  June  11, 
1962).  Previously  broadcasters 
were  permitted  to  keep  automatic 
records  only  of  programming 
logs. 

In  amending  its  rule  to  allow 
automatic  logging,  the  FCC  also 
consolidated  all  logging  require- 
ments under  a  single  section  of  its 
rules.  The  commission  denied  a 
petition  by  the  National  Assn.  of 
Broadcast  Employees  for  a  hear- 
ing since  the  new  rules  involve 
no  changes  in  present  operator 
requirements. 


said.  The  association  also  told  the  FCC 
that  to  make  it  necessary  for  a  tv  sta- 
tion to  give  a  catv  operator  notice  30 
days  in  advance  of  the  airing  of  a 
program  would  be  a  burden  to  stations. 
ABC  argued  the  same  and  questioned 
what  was  to  be  done  in  the  case  of 
special  programs  and  news  events. 

Catv  View  ■  Entron  Inc.,  a  manu- 
facturer of  catv  equipment  and  owner 
of  microwave  systems  for  catv  use,  told 
the  commission  that  the  proposed  rule 
would  impede  development  of  catv  in 
communities  where  it  is  needed  and 
where  it  does  not  interfere  with  regular 
tv  service.  Entron  backed  NCTA's  opin- 
ion that  the  FCC  lacks  the  authority  to 
regulate  catv. 

Entron  told  the  commission  that  the 
agency  could  assign  and  grant  tv  sta- 
tions, but  it  could  not  protect  them 
from  competition.  Such  regulation  is 
not  stated  in  the  Communications  Act, 
the  company  said.  This  is  also  true  of 
transmission  by  tv  competitors  on  cable 
and  by  off-the-air  pick-up,  according  to 
Entron. 

Catv  operator  Midwest  Video  Corp.. 
whose  catv  system  in  Clovis,  N.  M.,  has 
been  termed  detrimental  to  the  con- 
tinuance of  KICA-TV  in  that  city 
(Broadcasting,  Feb.  18),  said  the  pro- 
posed regulation  is  unlawful  and  would 
interfere  with  the  contractual  relation 
of  community  antenna  tv  operators  to 
their  customers. 

Capitol  Hill  concerned 
over  new  line  rates 

The  new  FCC-approved  rates  for 
users  of  private,  leased  telegraphic  serv- 
ices of  AT&T  and  Western  Union,  rais- 
ing the  cost  of  the  line  services  by 
about  20%,  caused  some  concern  on 
Capital  Hill  last  week. 

Sen.  A.  S.  Mike  Monroney  (D-Okla.), 
in  a  Senate  Communications  Subcom- 
mittee hearing  at  which  FCC  Acting 
Chairman  Rosel  H.  Hyde  and  Com- 
missioner T.  A.  M.  Craven  were  pres- 
ent, expressed  concern  that  the  rate  hike 
would  seriously  injure  small  newspa- 
pers, radio  and  tv  stations. 

The  20%  raise  will  be  passed  across 
the  board  as  about  a  7-8%  increase 
for  subscribers  to  the  AP  and  UPI  news 
services,  according  to  an  FCC  source. 
The  same  source  said  that  the  commis- 
sion has  no  control  over  the  charges 
which  the  news  services  levy  on  their 
subscribers.  However,  he  said  that  he 
did  not  feel  small  broadcast  stations 
would  be  seriously  affected  unless  they 
are  already  in  financial  difficulties. 

The  American  Newspaper  Publish- 
ers Assn.  and  UPI  have  announced 
that  they  will  request  the  FCC  to  re- 
consider the  line  rate  increase  and  AP 
will  file  data  as  part  of  ANPA  petition. 
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EXECUTIVE  OFFICES 


THE  McLENDON  STATIONS 
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GORDON  McLENDON 
AFTER  RECEIVING 
LATEST  CHICAGO 
PULSE  REPORT 


SILENT  VOICES  EXPLAINED 

Details  of  Telstar,  Relay,  Syncom  failures 
presented  to  Senate  Communications  Subcommittee 


Radiation  and  an  overheated  tran- 
sistor were  blamed  in  a  Senate  hearing 
last  week  as  the  main  reasons  Telstar 
and  Relay — both  experimental  com- 
munications satellites — lost  their  voices 
in  space.  Syncom,  a  high  altitude  ex- 
perimental satellite,  was  believed  last 
week  to  have  been  destroyed  by  a 
rocket  motor  explosion. 

During  a  wide-ranging  hearing  Feb. 
18-19  concerned  with  why  these  ex- 
periments have  had  troubles,  the  Senate 
Communications  Subcommittee  ques- 
tioned the  FCC,  the  National  Aero- 
nautics &  Space  Administration  and 
two  giant  electronics  firms  about  space, 
undersea  telephone  cables,  phone  rates 
and  when  international  television  may 
become  operational. 

Chairman  John  O.  Pastore  (D-R.I.) 
said  he  was  concerned  that  public  funds 
are  being  spent  on  research  and  de- 
velopment programs  from  which  pri- 
vate industry  alone,  particularly  the 
Communications  Satellite  Corp.,  would 
reap  the  profits. 

The  FCC  was  asked  to  return  Wed- 
nesday (Feb.  27)  to  present  progress 
reports  on  the  effects  of  all-channel  set 
legislation  and  educational  television. 

Last  week's  hearings  produced  these 
answers: 

1.  Telstar,  built  by  Bell  Telephone 
Laboratories  (AT&T)  and  launched 
into  a  low-level  orbit  by  NASA  July 
10,  1962,  lost  its  voice  because  radia- 


tion inside  the  satellite  was  "as  much 
as  100  times  greater  than  anticipated." 

2.  Relay,  built  by  Radio  Corp.  of 
America  and  launched  into  a  medium- 
level  orbit  by  the  space  agency  Dec. 
13,  1962,  lost  its  power  almost  im- 
mediately due  to  an  over-heated  voltage 
regulator  switch  transistor. 

(Both  Telstar  and  Relay  became 
operable  Jan.  3  [Broadcasting,  Jan. 
7.]) 

3.  Syncom,  a  synchronous  satellite 
built  for  NASA  by  Hughes  Aircraft 
Co.,  was  placed  in  a  high-level  orbit 
Feb.  14  but  was  lost  to  all  monitoring 
installations  about  five  hours  after 
launch  (Broadcasting,  Feb.  18).  It  is 
thought  a  stabilizing  rocket  built  into 
the  satellite  exploded. 

4.  The  chief  executive  of  AT&T 
said  international  television  could  be 
transmitted  by  undersea  cable  by  about 
1966. 

5.  The  FCC  was  asked  to  justify 
new  long  distance  telephone  and  news 
wire  leasing  rates. 

Space  Detectives  ■  Government  and 
industry  scientists  detailed  for  the  com- 
mittee how  they  determined  the  satel- 
lites' faults.  Scientists  examined  tele- 
metry and  manipulations  of  their  satel- 
lites' command  systems,  previously  un- 
tried in  laboratory  tests,  witnesses  said. 

Eugene  F.  O'Neill,  director  of 
AT&T's  Satellite  Communications  Lab- 
oratory, said  efforts  would  be  made 
to  develop  materials  better  resistant  to 
the  effects  of  radiation.  He  pointed  out 
that  while  radiation  has  decreased  the 
efficiency  of  Telstar's  solar  cells,  they 
will  be  adequate  to  power  "experiment- 
al operations  for  at  least  two  years" 

Lt.  Col.  Robert  E.  Warren,  Deputy 
Director  of  NASA  communications 
systems,  explained  he  would  recom- 
mend design  changes  in  Relay's  voltage 
regulation  system  which  would  separate 
switching  and  regulating  functions.  Re- 
lay's radiation  monitoring  equipment 
has  worked  well,  the  colonel  reported. 

Col.  Warren  said  that  NASA  ground 
stations  would  continue  to  search  for 
Syncom,  which  ceased  transmission  1.1 
seconds  before  its  stabilizing  rocket 
motor  was  scheduled  to  cut  off.  Dr. 
Hugh  L.  Dryden,  deputy  administrator 
of  NASA,  explaining  that  he  was  not 
"bound  to  facts"  as  Col.  Warren  was, 
said  that  space  agency  scientists  specu- 
lated the  motor  exploded. 

Tv  Undersea  ■  James  Dingman,  ex- 
ecutive vice  president  of  AT&T,  re- 


sponding to  a  question  from  Sen. 
Norris  Cotton  (R-N.H.),  said  a  new 
transistor  version  of  an  undersea  cable 
would  carry  720  voice  circuits  or  one 
broad-band  tv  channel  when  available 
in  1966.  Sen.  Cotton  said  he  was  in- 
terested in  the  cable  as  an  alternative 
for  the  transmission  of  international  tv 
if  a  space  system  should  fail. 

Sen.  Ralph  W.  Yarborough  (D- 
Tex.)  questioned  Acting  FCC  Chair- 
man Rosel  H.  Hyde  whether  the  agency 
was  acting  in  the  public  interest  in  ap- 
proving new  long  distance  telephone 
rate  hikes  of  five  and  ten  cents  on  calls 
placed  under  distances  of  800  miles. 
Commissioner  Hyde  said  the  increases 
were  small  and  were  made  at  the  re- 
quest of  telephone  companies  when  the 
FCC  asked  the  firms  to  reduce  station- 
to-station  rates  to  $1  after  9  p.m.  The 
new  rates  are  to  go  into  effect  April  1. 

Sen.  A.  S.  Mike  Monroney  (D- 
Okla.)  challenged  new  rates  approved 
by  the  FCC  for  private  or  leased  tele- 
printer circuits  and  said  they  would 
probably  put  small  newspapers  out  of 
business  and  hurt  small  radio  and  tele- 
vision stations,  too  (see  page  44). 

Examiner  satisfied- 
seven  years  after  filing 

Seven  years  after  he  filed  for  renewal 
of  his  am  and  fm  licenses,  a  Texas 
broadcaster  had  the  satisfaction  last 
week  of  knowing  that  an  FCC  hearing 
examiner  believes  the  renewals  should 
be  granted. 

Howard  W.  Davis  filed  for  renewal  of 
KMAC  and  KISS  (FM),  both  San 
Antonio,  in  1956.  Three  years  later, 
the  commission  designated  the  applica- 
tions for  hearing  to  determine,  among 
other  things,  whether  Mr.  Davis  was 
financially  qualified  and  if  he  had  the 
character  qualifications  to  be  a  licensee. 

In  his  initial  decision.  Hearing  Exam- 
iner Walther  W.  Guenther  held  Mr. 
Davis  has  the  "requisite  character  quali- 
fications" and  is  financially  qualified  to 
operate  his  stations. 

Mr.  Davis's  difficulties  with  the  com- 
mission date  back  to  a  1954  compara- 
tive hearing  in  which  he  sought  a  tele- 
vision grant  in  San  Antonio.  In  reject- 
ing his  tv  bid,  the  commission  held 
that  Mr.  Davis  failed  to  establish  his 
financial  qualifications  and  said  he  had 
misrepresented  his  financial  position 
during  the  hearing.  These  assertions  be- 
came the  basis  of  the  issues  on  which 
the  renewal  hearing  was  ordered. 

Faulty  Memory  ■  In  his  initial  deci- 
sion, Mr.  Guenther  concluded  that  any 
misrepresentations  made  by  Mr.  Davis 
in  the  1954  hearing  were  the  result  of 
his  willingness  to  testify  about  compli- 
cated accounting  matters  from  memory, 
rather  than  relying  on  documents.  The 
examiner  concluded  that  Mr.  Davis,. 


Beer  and  cowboys 

Television  viewers  who  "don't 
want  to  be  educated,  but  who 
want  to  sit  down  with  a  bottle  of 
beer  and  be  entertained"  were 
endorsed  last  week  by  FCC  Com- 
missioner R.obert  E.  Lee  in  an 
appearance  at  Boston  College.  "I 
like  a  cowboy  picture  myself,"  the 
commissioner  added. 

Mr.  Lee,  in  a  seminar  on 
broadcasting,  said  that  most  crit- 
icism of  tv  programming  comes 
from  an  '"articulate  minority"  of 
viewers.  "The  guy  who  is  happy 
you  don't  hear  from,"  he  said. 

"The  television  industry  is  do- 
ing an  extremely  good  job  and  is 
serving  the  public  interest  way  up 
in  the  90's,  and  I  am  glad  to  say 
it's  doing  a  good  job  in  informing 
the  public,  particularly  in  the 
category  of  news,"  he  said. 
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Is  U.S.  spending  too  much  on  communications  satellites? 


The  senator  who  was  floor  man- 
ager in  the  fight  for  legislation  which 
produced  the  Communications  Satel- 
lite Corp.  is  worried  that  too  much 
public  money  may  be  going  into  re- 
search and  development  of  the  pri- 
vately-owned firm. 

Sen.  John  O.  Pastore  (D-R.I.), 
chairman  of  the  Senate  Communica- 
tions Subcommittee,  said  Congress 
ought  to  take  a  "very  hard  look"  at 
plans  for  more  federal  spending  on 
space  communications  experiments 
which  are  providing  vital  data  for 
the  private  space  corporation. 

The  senator  has  proposed  a  gov- 
ernment -  industry  conference  to 
establish  clear  lines  along  which  both 
may  help  develop  a  world-wide  com- 


Pastore  will  preside. 

Progress  Report  ■  Sen.  Pastore 
broached  the  subject  during  a  sub- 
committee hearing  Feb.  19  intended 
to  bring  that  group  up  to  date  on 
progress  with  experimental  satellites 
( see  page  46) . 

No  matter  who  develops  the  sys- 
tem, Sen.  Pastore  said,  it  is  quite 
evident  "we  have  a  long  way  to  go 
before  we  develop  an  operable  com- 
mercial system."  Some  witnesses 
said  three  or  four  years,  others  up 
to  five  or  six,  he  said. 

"We  were  led  to  believe  all  this 
work  would  be  done  by  the  private 
corporation,"  Sen.  Pastore  said.  Now 
it  appears  the  government  is  very 
much  involved. 


mittee  that  NASA  would  be  very  in- 
terested in  whatever  guidelines  the 
senators  might  establish. 

Sen.  Pastore's  suggestion  for  a 
conference,  which  would  bring  to- 
gether NASA,  the  FCC,  the  satellite 
corporation  and  possibly  the  budget 
bureau,  was  heard  by  the  space 
firm's  new  chairman,  Sam  Harris, 
who  was  present  for  the  hearings. 

Subcommittee  Support  ■  Other 
subcommittee  members  expressed 
their  concern  about  the  government's 
involvement  in  developing  a  private 
communications  system. 

Sen.  A.  S.  Mike  Monroney  (D- 
Okla.)  said  he  had  supported  the 
space  legislation  during  its  bitter 
course  through  a  Senate  battle  last 


Mr.  Dryden 


Sen.  Pastore  Sen.  Monroney 

The  witness  and  the  senators 


Sen.  Yarborough 


munications  system,  which  would  in- 
clude international  television.  But 
Sen.  Pastore  emphasized  he  thinks 
private  industry  ought  to  be  financ- 
ing a  greater  share  of  the  research 
and  development. 

"This  is  not  a  dispute,"  the  sena- 
tor said  in  an  interview  Thursday 
(Feb.  21).  It  is  an  area  that  needs 
more  attention,  he  said,  and  very 
likely  it  will  come  up  again  when  the 
12  men  nominated  by  President 
Kennedy  to  be  incorporators  of  the 
satellite  firm  are  brought  before  the 
full  Commerce  Committee  for  con- 
firmation hearings  March  1 1 
(Broadcasting,    Feb.    18).  Sen. 


The  U.  S.  is  interested  in  byprod- 
ucts of  these  experiments  for  other 
space  aims,  explained  Dr.  Hugh  L. 
Dryden,  deputy  administrator  of  the 
National  Aeronautics  &  Space  Ad- 
ministration. 

"The  government  is  probably  go- 
ing to  have  to  spend  money  for 
many,  many  years"  in  space  com- 
munications, Dr.  Dryden  said.  He 
pointed  out  that  the  government's 
involvement  in  this  development 
might  be  compared  to  its  broad  as- 
sistance in  developing  safety  meas- 
ures in  aviation,  also  in  the  public 
interest. 

But  Dr.  Dryden  told  the  subcom- 


year  because  he  thought  U.  S.  pri- 
vate enterprise  would  take  the  initia- 
tive in  development  of  a  world-wide 
system.  He  said  other  senators  who 
lent  their  support  to  the  legislation 
were  under  a  similar  impression,  and 
he  hoped  industry  would  take  a 
greater  responsibility  in  the  system 
development. 

Sen.  Ralph  W.  Yarborough  (D- 
Tex.),  one  of  a  hard-core  of  senators 
who  fought  the  legislation,  said  he 
"wasn't  fooled  for  a  minute"  last 
year  and  that  he  knew  the  private 
corporation  proposal  (rather  than  a 
government-owned  firm)  was  "a 
giveaway." 


whom  he  described  as  "a  harried  wit- 
ness" in  1954,  didn't  intend  to  mislead 
the  commission. 

The  examiner,  who  was  favorably 
impressed  by  Mr.  Davis's  broadcast 
record,  said  that  the  Texan's  record  and 
the  evidence  regarding  his  candor  as  a 
licensee  "sufficiently  mitigate  against  any 
transgressions"  he  may  have  committed 
during  the  1954  hearing. 


"Since  this  occurred  eight  years  ago," 
the  examiner  continued,  ".  .  .  it  would 
indeed  be  harsh  .  .  .  even  if  all  doubts 
were  not  resolved  against  Davis,  to  de- 
prive him  of  his  licenses  where  he  had 
been  a  licensee  for  so  many  years  and 
his  record  .  .  .  has  been  commendable 
for  over  a  decade." 

In  resolving  the  financial  issue  in  Mr. 
Davis's  favor,  the  examiner  held  that 


the  applicant's  problems  were  complete- 
ly different  in  1954  from  those  he  cur- 
rently faces.  In  1954,  the  examiner 
said,  Mr.  Davis  needed  additional  funds 
to  build  a  new  television  station.  At 
the  present  time,  the  only  question  is 
whether  Mr.  Davis  has  the  funds  to 
continue  operating  KMAC  and  KISS 
(FM) — and,  the  examiner  said,  the 
record  indicates  that  he  does. 
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District  court  to  rule  on  Bayer  commercial 

FTC  SEEKS  INJUNCTION  TO  STOP  'MISREPRESENTATION' 


A  decision  is  expected  this  week  by 
the  U.  S.  District  Court  for  the  South- 
ern District  of  New  York  on  a  motion 
by  the  Federal  Trade  Commission  for 
a  preliminary  injunction  against  Sterling 
Drug  Co.'s  Bayer  Aspirin  tv  commer- 
cials and  print  advertisements  which 
refer  to  a  research  study  commissioned 
and  supported  by  the  FTC. 

Argument  was  heard  last  week  be- 
fore U.  S.  District  Judge  Archie  O. 
Dawson,  who  reserved  decision.  The 
FTC  earlier  had  sought  and  been  de- 
nied a  temporary  restraining  order  on 
Feb.  7. 

Named  as  defendants  in  the  current 
proceeding  along  with  Sterling,  were 
Thompson-Koch  Co.,  a  subsidiary  of 
Sterling  that  handles  placement  of  news- 
paper ads  for  the  parent  company,  and 
Dancer-Fitzgerald-Sample  agency. 

The  FTC  complaints  stem  from  the 
use  by  Sterling  of  findings  of  a  research 
study,  which  compared  the  effects  of 
five  analgesic  compounds.  With  FTC 
permission,  results  of  the  study  were 
published  in  the  Dec.  29,  1962  issue  of 
the  Journal  of  the  American  Medical 
Assn. 

The  FTC  position,  presented  by  at- 
torney Harold  D.  Rhynedance,  was 
based  on  claims  made  by  Sterling  in 
a  page  advertisement  which  appeared 
in  Life  magazine  (Jan.  25)  and  which 
referred  to  the  AMA  journal's  article. 

Net  Impression  ■  Copies  of  the  ad 
subsequently  appeared  as  part  of  a 
Bayer  tv  commercial  according  to  Mr. 
Rhynedance.  The  ad,  he  testified,  gave 
a  "net  impression"  that  the  government 
and  the  AMA  "endorsed  the  findings" 
of  the  study.  He  claimed  further  that 
the  ad  misrepresented  the  findings  of 
the  study.  Specifically  he  took  excep- 
tion to  the  statement  that  Bayer  was 
"as  gentle  to  the  stomach  as  a  plain 
sugar  pill."  The  FTC  attorney  further 
claimed  that  failure  to  mention  Bufferin 


in  one  of  the  ad's  comparative  claims 
was  a  distortion  by  omission  and  that 
speed  and  strength  claims  put  stress  on 
a  test  score  which  had  been  explained 
in  the  study  as  not  statistically  signifi- 
cant. 

A  brief  submitted  to  the  court  by 
defendent  Sterling  Drug,  pointed  to  the 
fact  that  prior  to  publication  of  the 
report  in  the  AMA  journal,  the  "AMA 
itself,  had  distributed  to  several  thou- 
sand newspapers  and  other  communica- 
tions media  a  press  release  which  sum- 
marized the  report." 

Answering  specific  FTC  charges, 
counsel  for  Sterling  stated  that  in  the 
face  of  years  of  "speed  and  strength" 
claims  by  Bayer's  competitors  it  is  in- 
teresting that  the  study's  figures  in  this 
category  favor  Bayer,  even  if  they  have 
no  statistical  significance. 

FCC  proposal  to  give 
Pennsylvania  5  etvs 

The  FCC  last  week  announced  a 
proposed  rulemaking  that  would  assign 
one  vhf  and  four  uhf  channels  for 
non-commercial  educational  use  in 
Pennsylvania,  and  took  several  other 
actions  regarding  channel  assignments. 

Comments  are  invited  by  April  1 
on  a  petition  by  the  Pennsylvania  Edu- 
cational Network  Study  which  would 
reserve  ch.  39,  presently  commercial,  in 
Allentown,  assign  ch.  36  to  Altoona, 
ch.  3  to  Clearfield,  ch.  65  to  Harris- 
burg,  and  ch.  68  to  Scranton.  Ch.  71 
would  be  substituted  for  ch.  65  which 
is  presently  assigned  in  Shamokin.  Be- 
cause these  channel  assignments  are 
less  than  250  miles  from  the  United 
States-Canadian  border,  no  final  deci- 
sion can  be  made  until  concurrence 
from  Canadian  authorities  is  obtained, 
the  commission  said. 

The  commission  denied  petition  by 
Upper  Valley  Broadcasters  to  recon- 
sider the  deletion  of  ch.  26  from  Han- 
over, N.  H.,  and  its  reassignment  to 
Windsor,  Vt.  Reassignment  is  impor- 
tant to  development  of  a  Vermont  etv 
network,  the  commission  said. 

In  a  separate  action,  the  commis- 
sion proposed  addition  of  uhf  channel 
in  Hanover  area  by  (1)  making  edu- 
cational ch.  20  in  that  city  commercial, 
(2)  assigning  ch.  39  in  Lebanon  (about 
7  miles  from  Hanover  by  deleting  it 
from  Glen  Falls  N.  Y.,  and  ch.  24  from 
Littleton,  or  (3)  by  assigning  ch.  74  to 
Hanover.  Concurrence  from  Canadian 
authorities  is  needed. 

Comments  are  due  April  1  on  pro- 
posal to  add  ch.  18  to  Gaithersburg, 
Md.  as  requested  by  Dixon  Industries 


Inc.,  an  electronics  manufacturing  com- 
pany. Dixon  will  apply  for  a  new  sta- 
tion on  the  channel. 

The  commission  denied  opposing  pe- 
tition by  State  of  Kansas  Committee 
on  Education  to  a  petition  by  KTUL- 
TV  (ch.  8)  Tulsa,  Okla.,  for  reconsider- 
ation of  assignment  of  ch.  8  as  an  edu- 
cational channel  in  Hutchinson,  Kan. 
The  commission  also  set  March  22  for 
filing  oppositions  to  KTUL-TV  counter- 
proposal which  suggests  channel  shifts 
or  short-spacing  for  ch.  8  in  Hutchin- 
son as  a  means  of  removing  objections 
to  KTUL-TV's  application  to  change  its 
transmitter  site. 

AMST  bases  opposition 
on  FCC's  lack  of  data 

The  Assn.  of  Maximum  Service  Tele- 
casters  Inc.  has  filed  a  "partial  opposi- 
tion" to  a  midwest  group's  request  for 
an  FCC  rulemaking  involving  the  use 
of  uhf  channels  in  an  airborne  educa- 
tional television  project  (Broadcasting, 
Jan.  21).  AMST  said  the  commission 
should  have  additional  engineering  data 
before  acting  on  the  request. 

The  rulemaking  requested  by  Mid- 
west Program  on  Airborne  Television 
Instruction  would  regularize  the  use  of 
uhf  channels  for  airborne  etv  in  six 
Midwest  states,  modify  commission 
rules  governing  airborne  etv,  and  allo- 
cate six  uhf  channels  for  MPATI.  The 
group  is  now  operating  an  experimental 
etv  project  on  two  channels. 

AMST  takes  no  position  on  the  ques- 
tion of  airborne  etv.  But  it  said  it  op- 
poses institution  of  rulemaking  proceed- 
ings at  this  time  because  of  "a  lack  of 
adequate  technical  data." 

AMST  said  the  MPATI  proposal  in- 
volves the  question  of  mileage  separa- 
tions required  between  ground-based 
and  airborne  stations,  as  well  as  between 
two  airborne  stations,  and  the  overall 
question  of  channel  allocation  for 
ground  and  airborne  use. 

FCC  dismisses  Beachview  plea 

The  FCC  last  week  granted  a  petition 
by  Tidewater  Teleradio  Inc.,  licensee  of 
WAVY-TV  (ch.  10)  Portsmouth,  Va., 
and  dismissed  a  Beachview  Broadcast- 
ing Corp.  request  that  the  commission 
either  revoke  WAVY-TV's  license  or 
reopen  comparative  hearing  between 
Beachview  and  Tidewater  for  the  chan- 
nel (Broadcasting,  Jan.  7). 

Beachview's  petition,  its  latest  move 
in  a  10-year  battle  with  Tidewater,  ques- 
tioned WAVY-TV's  promise  vs.  per- 
formance record.  Commissioner  Robert 
E.  Lee  didn't  participate  in  the  decision 
to  dismiss  Beachview's  petition.  Com- 
missioner William  Henry  concurred  and 
issued  a  statement  in  which  Commis- 
sioner T.  A.  M.  Craven  joined. 


MAB  requests  extension 

The  NAB  has  requested  that  the 
FCC  give  it  an  extension  from 
March  7  to  March  29  to  file  its 
written  views  on  the  commission's 
Omaha  tv  hearing  (Broadcast- 
ing, Feb.  4,  11). 

The  NAB  was  denied  permis- 
sion to  participate  in  the  hearing 
last  December,  but  was  told  it 
could  file  comments  within  30 
days  after  the  hearing.  The  hear- 
ing ended  Feb.  5  but  NAB  said  it 
has  not  received  the  complete 
transcript  of  the  testimony. 
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RCA  CARTRIDGE  TAPE  SYSTEM 

Automatically  Triggers  Playback  Units,  Tape  Recorders,  Turntables,  and  Other  Devices 


Here's  a  unique  built-in  feature!  The 
Recording  Amplifier  of  the  RT-7  B  Car- 
tridge Tape  System  generates  two  kinds 
of  cue  signals.  One  is  used  to  automati- 
cally cue  up  each  tape,  at  the  beginning 
of  a  program,  the  same  as  in  ordinary 
units.  The  other  signal,  a  special  Trip- 
Cue,  can  be  placed  anywhere  on  the 
tape.  This  will  cause  the  playback  unit  to 
trip  and  start  other  station  equipments. 

You  can  preset  two,  or  a  dozen  or 
more  RCA  tape  units,  to  play  sequen- 
tially. You  can  play  back  a  series  of 
spots  or  musical  selections,  activate  tape 
recorders,  turntables,  or  other  devices 


See  your  RCA  Broadcast  Representative 
for  the  complete  sLory.  Or  write  RCA 
Broadcast  and  Television  Equipment, 
Dept.  SD-22,  Building  15-5,  Camden,  N.J. 


capable  of  being  remotely  started.  (In 
TV  use  Trip-Cue  is  ideal  for  slide  com- 
mercials. Tape  announcements  can  be 
cued  to  advance  the  slide  projector. ) 

You'll  like  the  RT-7B's  automatic, 
silent  operation,  its  compactness,  high 
styling,  perfect  reproduction.  Cartridge 
is  selected,  placed  in  playback  unit,  for- 
gotten until  "air"  time,  then  instantly 
played.  Cueing  and  threading  are  elimi- 
nated. Cue  fluffs  are  a  thing  of  the  past! 

Transistor  circuitry,  good  regulation 
for  precise  timing,  low  power  consump- 
tion, are  among  other  valuable  features. 


THE  MOST  TRUSTED  NAME  IN  ELECTRONICS 


JFK  lends  support  to  uhf  development  committee 


The  government-industry  commit- 
tee to  foster  development  of  uhf  tele- 
vision proposed  by  the  FCC  earlier 
this  month  (Broadcasting,  Feb.  11) 
moved  a  step  closer  to  formation 
last  week,  propelled  in  part  by  words 
of  encouragement  from  President 
Kennedy. 

The  FCC  announced  last  week 
that  a  meeting  would  be  held  in 
Washington  March  12  to  organize 
the  committee,  whose  complete 
name  is  the  Committee  for  the  Full 
Development  of  Uhf  Broadcasting. 
As  previously  indicated,  Commis- 
sioner Robert  E.  Lee  will  chair  the 
first  meeting  and  Commissioner  E. 
William  Henry  will  be  vice-chair- 
man. A  long  list  of  organizations 
with  interest  in  the  development  of 
uhf,  government  and  industry  alike, 
have  been  invited  to  the  meeting,  but 
the  FCC  emphasized  that  any  and 
all  are  welcome. 

Shortly  after  the  commission  pro- 
posed the  committee,  President 
Kennedy  praised  the  idea  in  a  letter 
to  FCC  Chairman  Newton  N.  Min- 
ow.  The  President  noted  that  gov- 
ernment and  industry  must  cooper- 
ate in  order  to  implement  the  all- 
channel  receiver  law  passed  by  Con- 
gress last  year  and  said  the  "com- 
mittee you  have  established  is  an 


excellent  forum  for  industry-govern- 
ment cooperative  efforts." 

The  commission  proposed  that  the 
first  meeting  of  the  committee  be 
devoted  to  forming  sub-committees. 
Three  suggested  by  the  FCC  were 
(1)  Subcommittee  on  Technical  De- 
velopment, (2)  Subcommittee  on  Uhf 
Broadcast  Station  Operation  and  (3) 
Subcommittee  on  Consumer  Infor- 
mation. Proposals  for  other  sub- 
committees, the  commission  said, 
should  be  submitted  by  letter  to 
Commissioner  Lee  at  least  one  week 
prior  to  the  meeting. 

The  meeting  will  be  held  at  10 
a.m.  March  12  in  the  Departmental 
Auditorium,  Constitution  Ave.  be- 
tween 12th  and  14th  Sts.  N.W. 

Invited  to  attend  were:  U.S.  Dept. 
of  Commerce;  U.S.  Dept.  of  Health, 
Education,  and  Welfare;  Assn.  for 
Competitive  Television;  Assn.  of 
Federal  Communications  Consulting 
Engineers;  Assn.  of  Maximum  Serv- 
ice Telecasters;  Chamber  of  Com- 
merce of  U.S.A.;  Electronic  Indus- 
tries Assn.;  National  Alliance  of 
Television-Electronic  Service  Organ- 
izations; National  Appliance  &  Ra- 
dio-TV Dealers  Assn.;  National 
Assn.  of  Broadcasters;  National 
Assn.  of  Educational  Broadcasters; 
National  Educational  Television  & 


Radio  Center;  National  Community 
Television  Assn.;  National  Retail 
Merchants  Assn. 

The  Advertising  Council;  Ameri- 
can Assn.  of  Advertising  Agencies; 
Television  Bureau  of  Advertising; 
Federal  Communications  Bar  Assn.; 
Consumers  Union;  American  Tele- 
phone &  Telegraph  Company;  West- 
ern Electric  Co.;  American  Broad- 
casting— Paramount  Theatres  Inc.; 
Columbia  Broadcasting  System;  Na- 
tional Broadcasting  Co.;  Station  Rep- 
resentatives Association. 

Admiral  Corp.;  Andrea  Radio 
Corp.;  Curtis  Mathes  Manufactur- 
ing Co.;  Emerson  Radio  &  Phono- 
graph Corp.;  General  Electric  Co.; 
The  Magnavox  Co.;  Motorola  Inc.; 
Muntz  TV  Inc.;  Olympic  Radio  & 
Television;  Pacific  Mercury  Elec- 
tronics; Packard  Bell  Electronics 
Corp.;  Philco  Corp.;  Radio  Corp.  of 
America;  Setchell-Carlson  Inc.;  Syl- 
vania  Electric  Products;  Symphonic 
Radio  &  Electronic  Corp.;  Trav-Ler 
Industries  Inc.;  Warwick  Manufac- 
turing Corp.;  Wells-Gardner  Elec- 
tronics Corp.;  Westinghouse  Electric 
Corp.;  Zenith  Radio  Corp. 

General  Instrument  Corp.;  P.  R. 
Mallory  &  Co.  Inc.;  Oak  Manufac- 
turing Co.;  Sarkes  Tarzian  Inc.; 
Standard  Kollsman  Industries  Inc.; 


WFTL  charges  that 
WLOD  uses  false  ID 

WFTL  Ft.  Lauderdale,  Fla.,  charged 
last  week  that  WLOD  in  nearby  Pom- 
pano  Beach,  has  identified  itself  over 
the  last  two  years  with  Ft.  Lauderdale 
rather  than  with  its  proper  assignment 
in  Pompano  Beach.  WFTL  requested 
that  the  FCC  order  WLOD  to  cease 
these  identifications. 

In  making  its  complaint,  WFTL  said 
that  the  following  typical  identifications 
were  gathered  while  monitoring  WLOD : 

■  "WLOD  Ft.  Lauderdale  tempera- 
ture . . . 72°" 

■  "WLOD  in  Ft.  Lauderdale,  where 
there  are  3,000  hours  of  sunshine  a 
year." 

■  "This  is  sunny  Ft.  Lauderdale,  the 
city  the  Los  Angeles  Chamber  of  Com- 
merce never  talks  about.  WLOD  time 
2:07  p.  m." 

WFTL  said  that  in  August  1961,  the 
commission  acting  on  an  informal  com- 
plaint warned  WLOD  not  to  attempt 
identification  with  Ft.  Lauderdale.  How- 
ever, WFTL  charged,  WLOD  soon  re- 
sumed its  old  habit  with  such  announce- 
ments as:  "980  on  your  Ft.  Lauderdale 


dial"  and  "WLOD,  Box  108,  Ft.  Laud- 
erdale." 

Very  recently  the  FCC  reaffirmed  a 
$2,000  fine  for  KISN  Vancouver,  Wash. 
The  station  had  similarly  attempted  to 
identify  itself  in  a  city  (Portland)  other 
than  its  assignment  while  giving  weather 
forecasts  (Broadcasting,  Jan.  28). 

WFTL  said  "WLOD  has  established 
a  deliberate  and  supplementary  pattern 
of  hiding  its  assignment  to  Pompano 
Beach  and  stressing  its  alleged  assign- 
ment to  Ft.  Lauderdale." 

WFTL  noted  that  WLOD  is  not  listed 
in  the  Pompano  Beach  telephone  direc- 
tory, but  is  in  Ft.  Lauderdale's  listing. 
WLOD  has  hired  attractive  young  girls 
to  walk  about  Ft.  Lauderdale  streets 
carrying  signs  reading  "WLOD  unfair 
to  other  Ft.  Lauderdale  stations."  It 
was  further  claimed  by  WFTL  that 
WLOD  maintains  its  business  and  exe- 
cutive offices  in  Ft.  Lauderdale. 

WLOD's  attempts  to  identify  itself 
with  Ft.  Lauderdale  and  its  program- 
ming towards  that  city  violates  the  sta- 
tion's original  program  proposals,  WFTL 
said.  According  to  WFTL,  the  Pampano 
Beach  station  was  granted  on  a  pro- 
posal to  fulfill  the  local  needs  of  Pom- 
pano Beach. 


KTLA  (TV)  sued  for  libel 

KTLA  (TV)  Los  Angeles  and  Clete 
Roberts,  news  reporter  on  that  station 
have  been  named  as  defendants  in  a 
$500,000  libel  suit  filed  in  Los  Angeles 
Superior  Court  by  Dr.  Abraham  R. 
Abarbanel.  The  chief  of  police  and 
two  members  of  the  police  force  of 
Beverly  Hills,  Calif.,  are  also  named  in 
the  complaint,  which  charges  false  im- 
prisonment, assault  and  trespass  and 
invasion  of  privacy. 

Dr.  Abarbanel  alleges  that  after  his 
arrest  last  September  he  was  inter- 
viewed by  Mr.  Roberts  about  "abortion 
and  other  criminal  acts"  and  that  Mr. 
Roberts  subsequently  broadcast  a  re- 
port on  KTLA  which  the  defendants 
knew  would  embarrass  the  doctor  and 
injure  his  professional  reputation. 

Delay  sought  in  daytime  case 

The  Assn.  for  Broadcast  Standards 
Inc.  asked  the  FCC  last  week  for  an 
extension  of  the  deadline  for  comments 
on  commission's  proposal  to  allow  day- 
time am  stations  to  go  on  the  air  at 
sunrise  or  6  a.m.,  whichever  is  earliest, 
in  areas  where  there  are  no  fulltime  sta- 
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Voices  grow  louder  in  vhf  drop-in  plan 


Adler  Electronics  Inc.;  Amphenol- 
Borg  Electronics  Corp.;  Andrew 
Corp.;  The  Antenna  Specialists  Co.; 
Hy-Gain  Antenna  Products  Corp.; 
International  Business  Machines 
Corp.;  International  Telephone  & 
Telegraph  Corp.;  Litton  Industries 
Inc.;  McMartin  Industries  Inc.; 
Sperry  Rand  Corp.;  Conrac  Div., 
Giannini  Controls  Corp.;  General 
Radio  Co.;  Lear  Siegler  Inc.;  Meas- 
urements Div..  McGraw-Edison  Co.; 
Raytheon  Co. 

Blonder-Tongue  Labs.  Inc.;  Bendix 
Corp.;  Corning  Glass  Works;  Allen 
B.  Dumont  Lab.  Inc.;  General  Atron- 
ics  Corp.;  Kentucky  Electronics  Inc.; 
Kimble  Glass  Co.;  Texas  Instru- 
ments Inc.;  Tung-Sol  Electric  Inc.; 
Waterman  Products  Co.;  ITA  Elec- 
tronics Corp.;  Jerrold  Corp.;  Kaar 
Engineering  Corp.;  Apparatus  Devel- 
opment Co.;  Channel  Master  Corp.; 
Finney  Co.;  JFD  Electronics  Inc.; 
Technical  Appliance  Corp.;  Wine- 
gard  Co.;  Electron  Corp.;  Electronic, 
Missiles  &  Communications  Inc.; 
Micromega  Corp.;  Visual  Electronics 
Corp. 

Assn.  of  National  Advertisers; 
American  Federation  of  Advertisers; 
International  Brotherhood  of  Elec- 
trical Workers;  American  Federation 
of  Television  &  Radio  Artists;  Na- 
tional Assn.  of  Broadcast  Employees 
&  Technicians. 


tions  (Broadcasting,  Dec.  3,  1963). 

The  association,  which  represents  50 
regional  stations,  said  it  is  preparing  a 
comment  in  the  matter  but  wishes  to 
hold  a  meeting  of  its  members  at  the 
NAB  convention  March  31 -April  3,  and 
discuss  its  view.  It  will  take  60  days 
after  that  before  the  resulting  comment 
can  be  submitted,  ABS  said. 

Phone  companies  get  ok 
to  invest  in  Comsat 

Seven  common  carrier  telephone 
companies  received  FCC  permission 
last  week  to  invest  in  the  Communica- 
tions Satellite  Corp. 

Although  applicants  do  not  have  to 
indicate  the  amount  they  intend  to  in- 
vest, several  did  so  with  the  amounts 
ranging  from  $1,000  to  $10,000. 

The  seven:  Northern  Ohio  Tele- 
phone Co.  (Ohio);  Mutual  Telephone 
Co.  (Georgia),  Gorham  Telephone  Co. 
(Kansas),  Clear  Lake  Independent 
Telephone  Co.  (Iowa),  Cameron  Tele- 
phone Co.  (Louisiana),  Rochester  Tele- 
phone Corp.  (New  York),  and  Ruidoso 
Telephone  Co.  (New  Mexico). 

Future  authorizations  will  be  made 
by  the  chief  of  the  Common  Carrier 
Bureau,  the  FCC  announced  last  week. 


FCC  DECISION  ON  8  MARKETS 

Skirmishing  over  the  FCC  proposal 
to  drop  vhf  channels  at  substandard 
separations  in  eight  two-station  markets 
increased  in  intensity  last  week  in  an- 
ticipation of  commission  action  on  the 
matter  this  week. 

The  Assn.  for  Maximum  Service 
Telecasters  urged  the  commission  to 
deny  the  drop-in  proposals.  The  associa- 
tion said  the  drop-ins  would  be  contrary 
to  "the  national  television  allocations 
policy  of  fostering  uhf  development 
side  by  side  with  vhf  as  directed  by 
the  Congress"  in  its  enactment  of  the 
all-channel  receiver  bill. 

Taft  Broadcasting  Co.  requested  a 
rulemaking  to  reassign  ch.  44  from 
Piqua,  Ohio,  to  Dayton,  one  of  the 
cities  marked  for  a  drop-in.  Taft  pre- 
viously told  the  FCC  it  would  file  for 
a  uhf  channel  in  Dayton  if  a  vhf  were 
not  added  there. 

Springfield  Television  Corp.  has  also 
asked  for  an  additional  uhf  channel 
(38)  for  Dayton  (Broadcasting,  Feb. 
18),  and  the  commission  has  received 
a  letter  from  an  individual  who  said  he 
will  apply  for  a  uhf  channel  in  Jackson- 
ville if  a  vhf  is  not  dropped-in  there, 
as  currently  proposed. 

But  against  these  pro-uhf  moves  were 
six  petitions  from  potential  applicants 
for  some  of  the  proposed  drop-ins,  urg- 
ing the  commission  to  proceed  with  the 
plan  to  add  a  third  vhf  network  outlet 
in  the  eight  markets. 

Miami  Valley  Telecasting  Corp.,  Gem 
City  Television  Co.  and  WONE  Inc. 
(licensee  of  WONE-AM-FM  Dayton), 
all  of  whom  have  supported  the  pro- 
posed addition  of  ch.  1 1  to  Dayton,  op- 
posed Taft's  pro-uhf  comments. 

WONE  and  Miami  (formed  a  year 
and  a  half  ago  to  apply  for  ch.  11) 
charged  Taft  with  seeking  a  uhf  chan- 
nel in  Dayton  solely  to  protect  its  vhf 
station  in  Cincinnati,  WKRC-TV  (ch. 
12).  WONE,  asked  that  the  allocation 
of  ch.  1 1  be  conditioned  so  as  to  re- 
quire all  applicants  to  propose  a  simul- 
taneous uhf  operation. 

Four  Opposed  ■  South  Central  Broad- 
casting Corp.  (WTVX  [TV]  Knoxville, 
Tenn.),  Rivoli  Realty  Co.  (WARD- 
TV  Johnstown,  Pa.)  and,  in  a  joint  fil- 
ing, Century  Advertising  Co.  and  Miami 
Valley  Telecasting,  opposed  the  peti- 
tion of  the  Assn.  for  Competitive  Tele- 
vision asking  additional  time  in  which 
to  file  comments  (Broadcasting,  Feb. 
18).  ACT  is  a  uhf  group. 

South  Central,  which  now  operates 
on  ch.  26,  said  that  unless  the  commis- 
sion allocates  ch.  8  to  Knoxville,  as 
proposed,  that  city  will  not  have  fully 
competitive  tv  "for  years  to  come." 
South  Central  said  it  must  operate  on 

a  vhf  channel  if  it  is  to  be  competitive 


SCHEDULED  THIS  WEEK 

with  the  two  ' vhf 's  in  Knoxville. 

Similarly,  Rivoli,  which  operates  on 
ch.  56,  said  it  can't  survive  as  a  uhf 
station  "in  this  vhf  market."  The  FCC 
has  proposed  adding  ch.  8  in  Johns- 
town. 

Century  and  Miami  noted  that  the 
deadline  for  comments  in  the  matter 
had  passed  almost  a  year  ago,  and  dead- 
line for  reply  comments,  more  than  six 
months  ago. 

The  commission,  which  discussed  the 
proposal  at  its  meeting  two  weeks  ago, 
and  was  divided  on  the  matter,  with 
Commissioners  Frederick  W.  Ford, 
Rosel  H.  Hyde  and  T.  A.  M.  Craven 
supporting  it  and  Chairman  Newton  N. 
Minow,  along  with  Commissioners 
Robert  E.  Lee  and  Robert  T.  Bartley 
opposing  it.  Commissioner-designate 
Kenneth  A.  Cox,  now  chief  of  the 
Broadcast  Bureau,  who  is  due  to  replace 
Commissioner  Craven,  is  also  believed 
to  favor  the  proposal. 

Commissioner  E.  William  Henry, 
who  was  undecided  on  the  matter  at 
the  commission  meeting  two  weeks  ago, 
last  week  expressed  the  dilemma  facing 
him,  and  the  other  commissioners,  this 
way: 

"Congress  stated  a  policy  in  passing 
the  all-channel  receiver  act.  I  think  we 
should  do  everything  we  can  to  foster 
that  policy,  which  to  me  means  en- 
couragement of  the  purchase  of  all- 
channel  sets  and  construction  of  uhf  tv 
stations.  .  .  .  Therefore  .  .  .  I've  got 
to  weigh  my  responsibility  for  fostering 
uhf  against  the  desirability  of  bringing 
in  a  third  vhf  service  in  the  eight  com- 
munities." 

The  commission  is  scheduled  to  at- 
tempt to  resolve  this  dilemma  at  its 
meeting  this  week. 

The  FCC  last  week... 

■  Was  requested  by  the  National  Edu- 
cational Tv  &  Radio  Center  to  reserve 
ch.  20  in  Santa  Barbara,  Calif.,  for 
noncommercial  educational  use.  NET 
said  that  steps  are  being  taken  to  create 
a  community  organization  to  operate 
a  tv  station  on  the  channel. 

■  Received  request  from  Tampa  Bay 
Tv  Co.  for  reallocation  of  uhf  ch.  32 
to  Tampa-St.  Petersburg  and  deletion 
of  the  channel  from  Clearwater,  both 
Florida.  Tampa  Bay  said  that  all  chan- 
nels presently  assigned  to  Tampa-St. 
Petersburg  are  occupied  and  the  com- 
pany wishes  to  apply  for  ch.  32  in  the 
area.  There  are  two  channels  now  as- 
signed to  Clearwater,  chs.  32  and  50, 
so  if  ch.  32  is  reassigned  Clearwater 
will  still  have  a  vacant  facility,  Tampa 
Bay  said. 
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DROP  IN  MUSIC  FEES  SOUGHT 

Radio  licensing  committee  readies  for  next 
round  of  negotiations  with  ASCAP,  BMI,  SESAC 


The  committee  to  negotiate  new  ra- 
dio station  music  licenses  served  notice 
last  week  that  it  feels  "a  substantial 
reduction"  in  current  license  fees  is  in 
order. 

This  objective  was  announced  by 
Robert  T.  Mason  of  WMRN  Marion, 
Ohio,  chairman  of  the  All-Industry  Ra- 
dio Music  License  Committee,  after  a 
meeting  of  the  committee  Tuesday. 

The  meeting  focused  particularly  on 
licenses  granted  by  the  American  So- 
ciety of  Composers,  Authors  &  Pub- 
lishers and  by  Broadcast  Music  Inc., 
Mr.  Mason  said,  because  these  licenses 
come  up  for  renewal  next  year.  He 
said  the  committee  also  "re-examined 
the  situation  relating  to  SESAC  li- 
censes," which  come  up  for  renewal  at 
different  times  for  different  stations. 

Current  ASCAP  radio  licenses  expire 
Dec.  31  of  this  year;  BMI  licenses  ex- 
pire March  11,  1964.  In  the  last  nego- 
tiations, Mr.  Mason's  committee  won 
reductions  averaging  about  9%  in  both 
ASCAP  and  BMI  contract  terms. 

The  radio  committee's  meeting  came 
at  a  time  when  its  television  counter- 
part, a  committee  headed  by  Hamilton 
Shea  of  WSVA-TV  Harrisonburg,  Va., 
is  locked  with  ASCAP  in  a  court  battle 
over  new  tv  music  license  terms — a 
battle  that  seems  apt  to  continue  for 
several  months  (Broadcasting,  Jan. 
21). 

Complicated  Deals  ■  The  complexity 
of  these  negotiations  is  indicated  by  the 
time  they  require.  The  current  tv  dis- 


pute with  ASCAP  has  been  in  progress 
for  approximately  16  months;  the  last 
radio  negotiations  took  two  years  to 
complete. 

If  usual  procedure  is  followed,  Mr. 
Mason's  committee  probably  will  begin 
preliminary  talks  with  ASCAP  next 
summer  and  then,  as  prescribed  by  the 
consent  decree  under  which  ASCAP 
operates,  will  formally  ask  ASCAP  to 
state  its  terms  for  new  licenses.  If  these 
are  not  acceptable  to  radio  broadcasters, 
negotiations  will  follow  and,  if  neces- 
sary, legal  action  seeking  court  deter- 
mination of  fair  fees. 

Emanuel  Dannett  of  McGoldrick, 
Dannett,  Horowitz  and  Golub,  New 
York  counsel  to  the  committee,  and 
Bernard  Buchholz,  his  associate,  par- 
ticipated in  last  Tuesday's  meeting. 

Committee  members  in  addition  to 
Chairman  Mason  are  George  W.  Arm- 
strong, Storz  Stations,  vice  chairman; 
Elliott  M.  Sanger,  WQXR  New  York, 
treasurer;  Robert  D.  Enoch,  WXLW 
Indianapolis,  secretary,  and  Thomas  E. 
Carroll,  Time-Life  stations;  Herbert  E. 
Evans,  Peoples  Broadcasting  Co.  sta- 
tions; John  J.  Heywood,  WLW  Cin- 
cinnati; J.  Allen  Jensen,  KID  Idaho 
Falls,  Idaho;  William  S.  Morgan  Jr., 
McLendon  stations,  and  Calvin  J. 
Smith,  KFAC  Los  Angeles. 

Film  sales  . . . 

Cavalcade  of  the  60's,  Group  I  (Al- 
lied Artists  Tv) :  Sold  to  KHJ-TV  Los 
Angeles;  CKLW-TV  Windsor-Detroit; 


WANE-TV  Ft.  Wayne;  WISH-TV  In- 
dianapolis; KNBC  (TV)  Los  Angeles 
and  WDAU-TV  Scranton.  Now  in  65 
markets. 

Maverick  (Warner  Bros.  Tv) :  Sold 
to  WCHS-TV  Charleston,  W.  Va.; 
WLVA-TV  Lynchburg;  WVEC-TV 
Norfolk;  WBRZ  (TV)  Baton  Rouge; 
WTVR  (TV)  Richmond;  WJHL-TV 
Johnson  City-Bristol,  Tenn.  and  to 
Rinks  Bargain  City  for  WCPO-TV  Cin- 
cinnati; WIMA-TV  Lima  and  WHIZ- 
TV  Zanesville,  all  Ohio.  Now  in  47 
markets. 

Michael  Shayne  (NBC  Films) :  Sold 
to  KRON-TV  San  Francisco;  WBAP- 
TV  Ft.  Worth-Dallas;  WNEW-TV  New 
York;  KMBC-TV  Kansas  City;  KOVR 
(TV)  Stockton-Sacramento  and  WTTG 
(TV)  Washington,  D.  C.  Now  syndi- 
cated in  6  markets. 

The  Roaring  20's  (Warner  Bros. 
Tv) :  Sold  to  KTNT-TV  Tacoma-Seat- 
tle;  KOVR  (TV)  Stockton-Sacramento 
and  WJHL-TV  Johnson  City-Bristol, 
Tenn.  Now  in  24  markets. 

Bourbon  Street  Beat  (Warner  Bros. 
Tv):  Sold  to  KTNT-TV  Tacoma-Seat- 
tle  and  WJHL-TV  Johnson  City-Bristol, 
Tenn.  Now  in  14  markets. 

Sugarfoot  (Warner  Bros.  Tv) :  Sold 
to  WCHS-TV  Charleston,  W.  Va.; 
WLVA-TV  Lynchburg;  WTVR  (TV) 
Richmond;  WRGP-TV  Chattanooga 
and  WJHL-TV  Johnson  City-Bristol, 
Tenn.  Now  in  35  markets. 

Surf  side  6  (Warner  Bros.  Tv) :  Sold 
to  WLVA-TV  Lynchburg  and  WJHL- 
TV  Johnson  City-Bristol,  Tenn.  Now 
in  39  markets. 

Lawman  (Warner  Bros.  Tv) :  Sold  to 
WCHS-TV  Charleston,  W.  Va.  Now  in 
14  markets. 

Bronco  (Warner  Bros.  Tv):  Sold  to 
WLVA-TV  Lynchburg;  WRGP-TV 
Chattanooga  and  WJHL-TV  Johnson- 
City-Bristol,  Tenn.  Now  in  21  markets. 

Out  of  Burning  (ITC):  Sold  to  Na- 
tional Educational  Television  &  Radio 
Center. 

AP  opens  new  photo  circuit 

The  Associated  Press,  which  has 
formally  opened  the  link  between  its 
North  American  and  European  wire- 
photo  networks  on  a  24-hour-a-day 
basis,  becomes  the  first  wire  service  to 
lease  a  transatlantic  photo  circuit  for 
full  time  operation,  making  simultan- 
eous two-way  transmission  possible. 
AP's  'round-the-clock  photo  facsimile 
facilities  now  extend  from  San  Fran- 
cisco to  Rome. 


Name  personality,  comedy  trends  growing 


The  success  of  the  name  person- 
ality and  "broad  comedy"  formats 
for  this  season  and  the  continuation 
of  such  program  types  for  1963-64 
were  key  factors  in  the  scheduling  of 
The  Art  Linkletter  show  as  a  mid- 
season  replacement  on  NBC-TV,  ac- 
cording to  executive  producer  Wilbur 
Stark. 

Mr.  Stark  reported  in  an  inter- 
view last  week  that  the  popularity 
of  such  "far-out"  comedies  as  Bev- 
erly Hillbillies  and  McHale's  Navy 
and  the  move  toward  "name"  per- 
sonalities this  season  and  next  (Lu- 
cille Ball,  Phil  Silvers,  Danny  Kaye, 
Judy  Garland,  Jack  Paar)  prompted 
a  format  for  the  Linkletter  program 


of  "zany  humor"  and  "big  names." 

The  program,  which  began  last 
Monday  (Feb.  18)  on  NBC-TV  (9:30- 
10  p.m.),  presents  the  well-known 
Mr.  Linkletter  as  host  for  various 
segments  devoted  to  skits  on  human 
behavior  ("the  last  word,"  "what  are 
the  odds?"  "what  did  she  do?"  and 
"you  be  the  judge").  Each  skit  is 
halted  at  a  crucial  point  and  a  panel 
of  guest  personalities  and  studio  visi- 
tors is  asked  to  supply  a  logical  an- 
swer or  explanation. 

Mr.  Stark's  critique:  "People  want 
escape  from  mundane  realities — they 
fear  the  future.  And  who  doesn't 
like  to  think  that  he  is  an  excellent 
judge  of  human  behavior?" 
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We  build  cars,  too. 


SEE  "EMPIRE"  IN  COLOR,  NBC-TV,  TUESDAYS 


Of  course.  You  know  that.  But  did  you  know  that  And  engineers  of  Chrysler  Corporation  are  now 

Chrysler  Corporation  has  been  a  prime  contractor  in  working  on  the  big  Saturn  booster.  It  may  not  have 

the  U.S.  space  program  for  over  ten  years?  Chrysler  any  direct  connection  with  our  cars,  but  it  shows  the 

was  deeply  involved  with  Redstone,  then  Jupiter.  respect  good  engineering  earns,  in  space,  too. 

PLYMOUTH  •  VALIANT  •  CHRYSLER  •  IMPERIAL  •  DODGE  •  DODGE  DART  •  DODGE  TRUCKS 
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Jack  Webb  to  head  tv  production  at  Warners 

SUCCEEDS  WILLIAM  ORR  WHO  SWITCHES  TO  MOVJES 


In  a  move  to  establish  Warner  Bros, 
as  Hollywood's  leading  producer  of 
filmed  programs  for  television,  Jack 
Webb  was  named  last  week  to  head  the 
studio's  tv  production  (Also  see  Week's 
Headliners,  page  10). 

Mr.  Webb,  whose  Dragnet  series  was 
one  of  the  early  success  stories  on  tele- 
vision after  a  long  run  on  radio,  suc- 
ceeds William  T.  Orr  who  had  charge 
of  tv  production  at  the  studio  for  seven 
years.  Mr.  Orr  now  moves  into  the  pro- 
duction of  high-budget  theatrical  films 
for  Warner  Bros. 

Michael  Meshekoff  will  become  ex- 
ecutive associate  to  Mr.  Webb,  with  all 
appointments  effective  March  4. 

In  announcing  the  new  appointments, 
Jack  L.  Warner,  president  of  the  studio, 
described  the  move  as  the  beginning 
of  a  retooling  of  the  company's  tv 
operations,  with  the  goal  of  establish- 
ing Warner  Bros,  as  Hollywood's  top 


tv  film  producer. 

After  Dragnet  ■  After  Mark  VII  Pro- 
ductions, the  Webb-owned  tv  program 
production  firm,  suspended  operations, 
Mr.  Webb  moved  to  the  Warner  lot  in 
Burbank  last  year  as  an  independent 
producer.  There  he  developed  his  True 
series,  which  General  Electric  Co., 
through  BBDO,  New  York,  has  spon- 
sored this  season  on  CBS-TV.  Mr. 
Webb,  Warner  Bros,  and  Red  Skelton's 
production  company  have  also  jointly 
developed  a  high  school  series,  The 
Giant  Step,  with  a  pilot  for  CBS-TV. 

Mr.  Webb  will  start  immediately  on 
the  development  of  new  programs,  in 
addition  to  carrying  on  those  already 
in  production.  Warner  Bros.'  current 
line-up  includes  The  Dakotas,  77  Sunset 
Strip,  Hawaiian  Eye  and  The  Gallant 
Men,  all  on  ABC-TV  plus  True  on 
CBS-TV. 

At  this  time  only  The  Dakotas  is 


penciled  in  on  next  fall's  nighttime 
schedule.  Hugh  Benson,  executive  as- 
sistant to  Mr.  Orr  in  the  tv  department 
since  its  inception,  has  resigned  to  en- 
ter independent  production  of  tv  pro- 
grams. His  first  project  is  a  comedy 
series,  A  Lot  of  Living,  from  an  original 
story  by  Jerry  Davis. 

IATSE,  studios  settle; 
SDIG  picketing  Niles 

Settlement  of  strikes  of  cameramen, 
film  editors  and  film  technicians  at 
various  midwestern  studios  was  an- 
nounced Thursday  by  the  International 
Alliance  of  Theatrical  Stage  Employes. 
The  union  said  two  of  its  locals  won 
greater  pay  increases  than  those  sought 
in  negotiations  prior  to  the  walkouts, 
which  began  Feb.  7. 

Settlement  pattern  was  established 
Feb.  16  at  Jam  Handy  Organization, 
Detroit,  which  signed  without  a  strike, 
it  was  explained  last  week  by  Bernard 
M.  Mamet,  Chicago  attorney  represent- 
ing the  unions.  Workers  have  returned 
in  Chicago  at  Wilding  Inc.,  Fred  Niles 
Communications  Centers,  George  W. 
Colburn  Labs.,  Atlas  Film  Corp.  and 
Filmack  Studios  and  in  Minneapolis  at 
Reid-Ray  Studios. 

Film  technicians  won  weekly  in- 
crease of  $11.50,  editors  $13.50,  assis- 
tant cameramen  $20  and  cameramen 
$32.  Under  new  contract,  for  exam- 
ple, if  a  cameraman  works  30  con- 
secutive weeks  he  will  receive  $285 
weekly  maximum;  if  less  than  30 
weeks,  he  will  receive  $338  weekly 
maximum.  Former  weekly  pay  was 
$253. 

Meanwhile,  the  Screen  Directors  In- 
ternational Guild  began  picketing  of 
Niles  Studios  in  Chicago  last  Monday 
charging  firm  has  refused  to  negotiate 
a  contract.  A  Niles  spokesman  said 
the  guild  is  not  a  recognized  union 
there  either  by  NLRB  or  AFL-CIO. 
SDIG  said  it  already  represents  direc- 
tors at  other  Chicago  studios. 

Freedom  series  planned 
as  CBS-TV  specials 

CBS  News  has  announced  plans  for 
a  series  of  light  hour-long  tv  specials  to 
be  known  as  The  Roots  of  Freedom, 
which  will  examine  the  development  of 
Western  history  with  emphasis  on  in- 
stitutions that  have  led  to  present 
American  legal  and  ethical  codes.  The 
programs  will  be  filmed  at  sites  of  his- 
torical interest  in  the  various  countries 
where  American  institutions  have  their 
origins. 

Most  of  the  specials  will  be  walking 
interviews  similar  to  CBS-TV's  White 
House  tour  with  Mrs.  Kennedy,  al- 
though some  will  consist  of  film  essays 
using  professional  actors. 


KTVT  buys  $1  million  in  Screen  Gems  films 


The  largest  single  contract  for 
programming  by  KTVT  (TV)  Dallas- 
Fort  Worth  was  signed  by  James 
Terrell,  general  manager  of  the  sta- 
tion, calling  for  payment  of  $1  mil- 
lion for  feature  films  and  cartoons. 
Grouped  around  him  (1  to  r)  are 
Norman  Bagwell,  vice  president  of 
WKY   Television   Inc.,   owner  of 


KTVT;  Robert  Seidelman,  vice 
president  in  charge  of  syndication, 
Screen  Gems,  which  sold  the  films: 
and  Frank  Parton,  Southwestern 
sales  manager  for  Screen  Gems. 
KTVT  has  announced  it  will  spend 
$6,000  to  promote  "From  Here  to 
Eternity,"  a  Columbia  feature  film 
in  its  first  tv  exhibition  on  KTVT. 
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IF  IT  CONCERNS  RADIO  OR  TELEVISION 
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FACILITIES  OF  TELEVISION:  Station  profiles, 
I  call  letters,  channels,  allocations,  applications 
I  pending,  catv,  translators;  group  and  news 

paper/magazine  ownership,  station  sales. 


FACILITIES  OF  AM/FM  RADIO:  Station  directory 
i  includes  executive  personnel,  speciality  pro- 
grams, reps,  call  letters,  frequencies;  Canada, 

Mexico-Caribbean  stations. 


BROADCAST  EQUIPMENT/FCC  RULES:  Manufac- 
turers &  services,  new  Product  Guide;  awards 
and  citations,  television  network  map. 


CODES/PROGRAM  SERVICES:  Tv  and  radio  codes; 
program  producers,  distributors,  production 
services,  news  services,  talent  agents,  for- 
eign language  and  negro  programming  by  sta- 
tions; broadcast  audience  data. 


REPRESENTATIVES,  NETWORKS,  TRADE  GROUPS 
including  regional  reps  and  networks;  attor- 
neys, consultants,  engineers,  associations; 
U.S.  govt,  agencies;  news  and  farm  directors. 


AGENCIES,  ADVERTISERS,  BILLINGS:  Leading 
;  advertisers,  agencies  and  their  billings;  books 
|  and  reference  works;  schools,  major  trends, 

events,  agency  financial  profile  1952-61. 


Designed  for  your  specialized 
largest  (632  pages)  and  most 
broadcasting  and  the  associated 
and  business  facts  indispen- 
sable to  all  working  in  or 
contacting   the   worlds  of 
radio  and  television. 


Compiled,  written  and  edited  by 
the  same  staff  that  produces 
BROADCASTING— The  Business- 
weekly  of  Television  and  Radio 
— serving  the  business  of 
broadcasting  since  1931. 


LIMITED  EDITION 
$5.00  copy 


'must  know"  references,  the  1963  BROADCASTING  Yearbook  issue  is  the 
complete  encyclopedia-type  book  ever  published  for  the  business  of  radio-rv 
arts  and  services.  It  includes  50  separate  directories  of  basic  economic  technical 


•USE  THIS  COUPON  TO  ORDER  YOUR  COPY  NOW.' 
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1735  DeSales  Street,  N.W., 
Washington  6,  D.  C. 


□  1963  Yearbook  and  the  next 

52  issues  of  BROADCASTING  Businessweekly — $12.00 

□  52  issues  of  BROADCASTING  Businessweekly — $7.00 

□  1963  BROADCASTING  Yearbook  only— $5.00 

□  Payment  Enclosed  □  Please  Bill 
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'British  Calendar7  now  seen  in  105  markets 

ROYAL  FAMILY  TOUR  DEPICTED  IN  CURRENT  SERIES 


A  tv  series  on  life  in  Britain  and  the 
Commonwealth  today  called  British 
Calendar  is  used  in  105  U.  S.  markets, 
Alan  J.  Waple,  director  of  the  news  di- 
vision of  the  British  Information  Serv- 
ices in  New  York,  reports. 

The  series  began  as  a  once-a-month, 
quarter-hour  presentation  four  years 
ago  and  was  expanded  to  a  twice-a- 
month  quarter-hour  program  two  years 
ago,  according  to  Mr.  Waple.  In  its 
first  two  years,  approximately  30  sta- 
tions were  carrying  British  Calendar 
but  it  has  steadily  acquired  additional 
distribution  coincident  with  the  expand- 
ed programming,  he  added. 

"What  we  attempt  to  do  with  the 
series,"  Mr.  Waple  explained,  "is  to 
give  the  viewer,  over  a  period  of  time, 
a  rounded  picture  of  various  facets  of 
life  in  Britain.  We  touch  on  politics, 
sports,  current  events,  science  and  his- 
tory. In  a  15-minute  segment  we  may 
cover  several  subjects  or  devote  it  to 
one  topic,  as  we  are  doing  with  the 
current  tour  of  the  Royal  Family  in 
Australia,  New  Zealand  and  the  Fiji 
Islands.  We  try  to  keep  the  programs 
topical  and  in  the  months  ahead  we  will 


cover  such  events  as  the  Grand  Na- 
tional Steeplechase  and  the  Conservative 
and  Labor  Party  conferences." 

The  series,  Mr.  Waple  said,  must  be 
"tailored"  for  American  audiences  and 
accordingly  is  a  co-production  project 
involving  BIS  New  York,  the  Central 
Office  of  Information  in  London  and 
Film  Authors  Inc.,  a  New  York  pro- 
duction company  which  provides  the 
script.  BIS  also  produces  Latin  Ameri- 
can, Commonwealth  and  Japanese  ver- 
sions of  British  Calendar. 

The  programs  are  available  to  sta- 
tions free  of  charge  (except  for  mailing 
costs)  but  BIS  stipulates  that  the  films, 
if  ordered,  be  scheduled,  Mr.  Waple 
said.  Bookings  may  be  made  through 
the  BIS  office  in  New  York  at  45 
Rockefeller  Plaza. 

E.  F.  MacDonald  and 
Wilding  Inc.  to  merge 

An  agreement  for  the  merger  of  E.  F. 
MacDonald  Co.,  Dayton,  Ohio,  and 
Wilding  Inc.,  Chicago,  has  been  an- 
nounced by  the  principals  of  both 
firms.  Wilding,  a  pioneer  in  the  audio- 


visual field  and  tv  commercial  producer, 
would  retain  its  name,  autonomy  and 
present  management  under  the  plan 
which  is  subject  to  stockholder  approval. 

The  MacDonald  firm  is  a  major  op- 
erator in  the  merchandise  incentive  and 
travel  fields.  The  company  produces 
and  distributes  Plaid  trading  stamps  and 
operates  the  Happiness  tours.  E.  F. 
MacDonald  is  board  chairman  of  the 
company.  H.  William  Hammer  is  presi- 
dent of  Wilding.  Terms  of  the  merger 
were  not  disclosed  but  Wilding's  annu- 
al gross  is  about  $11  million  and  Mac- 
Donald's  about  $115  million. 


FREEDOM  FOUNDATION 

Annual  radio-tv  awards 
given  at  Valley  Forge 

Top  radio-tv  award  of  the  Freedom 
Foundation,  Valley  Forge,  Pa.,  the  "en- 
cased" George  Washington  honor  med- 
al, was  presented  last  week  to  the  Lu- 
theran Church,  Missouri  Synod,  St. 
Louis,  for  Destination  Unknown  from 
the  This  is  the  Life  television  series  and 
to  NBC  and  New  York  U.  for  its 
Democracy  in  America  series. 

Winners  of  George  Washington  honor 
medals  for  tv  were: 

Aluminum  Co.  of  America,  Pittsburgh, 
"The  Man  With  the  Shine  on  His  Shoes" 
from  Alcoa  Premiere  (ABC-TV) ;  American 
Motors,  Let  Freedom  Ring;  American  Sav- 
ings &  Loan  Assn.,  Washington,  D.C.,  For 
Which  We  Stand;  Chevrolet,  "Look  to  the 
Stars!"  from  Bonanza  (NBC-TV);  Crown 
Stations,  Seattle,  Killer  in  Court;  Kimberly- 
Clark  Corp.,  "The  Iron  Man"  from  The 
Defenders  (CBS-TV);  Pittsburgh  Plate 
Glass,  "Honor  Guard"  from  David  Brink- 
ley's  Journal  (NBC-TV);  Radio  &  Tv  Com- 
mission and  Southern  Baptist  Convention, 
Ft.  Worth,  Tex.,  "Survival  Shelter"  from 
The  American  series;  Purex  Corp.,  The 
World  of  Jimmy  Doolittle  (NBC-TV); 
Union  Central  Life  Insurance,  Cinn.,  Ohio, 
The  Ordeal  of  Woodrow  Wilson;  WBZ-TV 
Boston,  "The  Freedom  Trail"  from  Complex 
Community  series;  WHYY-TV  Philadelphia 
and  National  Education  Television  &  Radio 
Center,  "The  Price  of  liberty"  from  Inde- 
pendence Adventure  series;  WNBC-TV  New 
York,  "Bunker  Hill"  from  American  Trea- 
sure Chest;  WPRO-TV  Providence,  R.I.,  "A 
Hero  Next  Door"  from  Close-Up  series: 
WRCV-TV  Philadelphia,  Old  Independence; 
and  WSB-TV  Atlanta,  Salute  to  America. 

Radio-only  winners  of  the  medal 
are: 

Falk  Corp.,  Milwaukee,  Wis.,  Sunday 
Edition  of  Bob  Siegrist;  KFMN  (FM)  Abi- 
lene, Tex.,  Festival  of  Freedom;  Knight 
Quality  Station,  Boston,  Judicial  Compensa- 
tion; KYW  Cleveland,  Harvey  Morgan's 
Gettysburg — An  American  Tradition;  KXL 
Portland,  Ore.,  Message  For  Americans; 
Ray  Starr,  Talahasee,  Fla.,  Florida  As  I 
See  It;  Washington  Federal  Savings  &  Loan, 
Miami  Beach,  Fla.,  July  4,  1776;  WBAC 
Cleveland,  Tenn.,  untitled  spot  announce- 
ments of  editorial  comment  urging  Ameri- 
cans to  exercise  their  right  to  vote  and 
accept  an  active  role  in  government  affairs; 
WBNS  Columbus,  Ohio,  Irwin  Johnson's 
Tuesday  Talks;  WEIM  Fitchburg,  Mass., 
Sounds  of  Freedom;  WFIL  Philadelphia 
(Temple  U.  and  Philadelphia  public 
schools),  Americana;  WGBS  Miami,  Fla, 
I  Am  an  American;  WLOA  Braddock,  Pa 
The  House  You  Live  In;  WMAL  Washing- 
ton, D.C.,  A  Man  Called  Abe;  WONE  Day- 
ton, Ohio,  America;  WRCV  Philadelphia, 
You  Have  A  Place  In  Politics;  WRUL  Scitu- 
ate,  Mass.,  Great  Moments  in  History;  WSB 
Atlanta,  Elmer  Ellis'  Fourth  of  July  Letter 
to  My  Children;  and  WWJ  Detroit,  Great 
Voices  of  Freedom. 

Distinguished  service  awards  went  to 
Standard  Oil  Co.  of  Calif,  for  two  radio 
shows,  Music  and  Passport  to  World  Series 
and  to  NBC  and  New  York  U.  for  its 
Democracy  in  America  series. 
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In  Detroit... 


WWJ  NEWS  is  all 


m  k 


1  M§ 


J  S  CUSTOMS  m 


WWJ  Newsman  Dick  Westerkamp 

interviews  U.  S.  Immigration  officer. 


Ven  Marshall  covers  salvage  of 
British  motorship  "Montrose". 


Fran  Harris  chats 
with  popular  cir- 
cus performer 
visiting  Detroit. 


Britton  Temby  interviews  one  of 
the  city's  leading  businessmen. 


William  Fyffe 

reports  status 
of  U.  S.  Air 
Defense  team. 


Don  Perrie,  hot  after  a  story, 
climbs  into  WWJ  Newsmobile. 


Dwayne  Riley  investigates 
recent  medical  advances. 


Kirk  Knight 

is  at  scene 
of  a  major 
Detroit  fire. 


No  schedule-shackles.  No  clock-straitjackets.  Whatever  it  takes  to  get  the  story  and  get  it 
across,  WWJ  News  does.    Result  —  spontaneous,  accurate  news  coverage  from  the  word  GO! 


WWJ 


THE 

NEWS 

STATION 


AM  and  F  M 

RADIO 
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Nutrition  broadcaster  Fredericks  in  'comeback' 


Nutrition  broadcaster  Carlton 
Fredericks  is  making  a  "comeback" 
after  a  year  of  reduced  activity.  His 
programs  now  are  carried  on  15 
radio  stations;  ABC  Radio  presents  a 
90-second  featurette  three  times  a 
week,  and  Epic  Records  is  issuing  a 
long-playing  album  titled  "Calories 
Do  Count." 

Mr.  Fredericks,  in  New  York  re- 
cently on  a  business  trip,  reported  his 
Living  Should  Be  Fun  radio  program 
was  carried  on  more  than  50  stations 
a  year  ago.  At  that  time  the  FCC 
sent  letters  to  the  stations  notifying 
them  that  some  medical  and  nutri- 
tion authorities  considered  the 
Fredericks  program  "controversial" 
and  suggested  stations  consider 
carrying  another  nutrition  program 
offering  opinions  different  from  Mr. 
Fredericks'  (Broadcasting,  Dec.  18, 
1961). 

His  station  list  dwindled  to  nine 
over  the  next  few  months,  Mr. 
Fredericks  said,  although  he  retained 
a  few  large  stations  such  as  WOR 
New  York  and  KABC  Los  Angeles. 
He  says:  "I  was  never  served  with 
papers  of  any  kind  nor  was  I  the 
subject  of  any  accusation.  But  sta- 
tions were  fearful;  I  was  deemed 
'controversial,'  and  therefore  I  was 
dropped." 

Mr.  Fredericks  said  he  has  added 


six  stations  to  his  list  over  the  past 
few  weeks  without  solicitation.  Last 
June  he  started  his  90-minute, 
thrice-weekly  show  on  290  stations 
of  ABC  Radio. 

These  encouraging  signs,  he  said, 
have  prompted  him  to  begin  an  ad- 
vertising campaign  for  new  station 
subscribers  for  his  nutrition  pro- 
grams, which  he  currently  is  offer- 
ing in  15-,  30-  and  45-minute  ver- 
sions. His  headquarters:  350  Lincoln 
Road,  Miami,  Fla. 


CBS  STILL  COLOR  SHY 

Sponsors  must  cover  color  tab 
for  network  to  schedule  show 

There's  no  indication  that  CBS-TV 
will  compete  with  NBC-TV  or  ABC- 
TV  next  season  with  regular  color 
series. 

For  CBS-TV  the  policy,  as  updated 
by  a  spokesman  last  week,  is  to  con- 
tinue to  program  in  color  only  when 
advertisers  order  it  and  pay  the  extra 
freight. 

Some  extra  costs  for  color  were  ap- 
proved by  advertisers  this  season  but 
for  occasional  exposure.  In  February, 
for  example,  the  Princess  Grace  tour 
of  Monaco  special  was  in  color  and 
earlier  this  winter  a  girl  scout  jamboree 
special  also  was  shown  in  the  medium. 
Each  was  a  one-shot  on  the  network, 
the  Monaco  program  on  the  full  net- 
work, and  the  jamboree  in  only  5-7 
markets  (filmed  in  color).  Ford  and 
Chemstrand  were  advertisers  on  the 
Feb.  17  Grace  Kelly  program. 

Also  picking  up  a  color  tab  on  CBS- 
TV  this  season  is  Campbell  Soup  Co., 
which  through  BBDO  is  the  sponsor 
of  a  four-part  Lassie  (Sunday,  7-7:30 


p.m.  EST)  colorcast  on  four  successive 
weeks.  The  series  started  Feb.  17.  The 
drama  was  filmed  in  color  and  tech- 
nically is  the  first  regular  series  to  be 
colorcast  on  the  network  in  three  years 
since  occasional  colorcasting  of  the  Red 
Skelton  Show  was  stopped. 

An  enunciation  of  the  CBS-TV  color 
policy  was  presented  in  detail  at  the 
regular  fall  meeting  of  the  CBS-TV 
Network  Affiliates  Assn.  Advisory 
Board  at  Palm  Springs,  Calif.,  earlier 
in  the  winter  (Broadcasting,  Dec.  10, 
1962). 

At  that  meeting,  William  B.  Lodge, 
CBS-TV's  vice  president  for  affiliate 
relations  and  engineering,  noted  a  de- 
cided disinterest  on  the  part  of  adver- 
tisers to  pay  nominal  surcharges  for  the 
cost  of  colorcasting  even  though  the 
network  offered  several  advertisers  the 
opportunity  to  originate  color. 

B&J  Productions  to  make 
tv  travel  spectaculars 

B&J  Productions,  specializing  in  the 
production  of  90-minute  travel  and 
travel-adventure  spectaculars,  has  been 
formed  by  Bill  Burrud  and  Victor  Jory. 

In  addition  to  producing  the  color 


films,  Messrs.  Burrud  and  Jory  will  ap- 
pear as  hosts-narrators  and  are  seeking 
top  personalities  to  co-produce  similar 
specials  with  B&J.  First  star  signed  is 
Lloyd  Nolan,  who  will  film  and  star 
in  British  Adventure  for  the  company. 

Gene  McCabe,  general  manager  of 
Bill  Burrud  Enterprises,  is  serving  in  a 
similar  post  for  the  new  company. 

'Marilyn7  special 
to  be  on  ABC-TV 

The  sale  by  Official  Films  of  its  half- 
hour  actuality  special,  "Marilyn  Mon- 
roe," to  ABC-TV  was  announced  last 
week  by  Seymour  Reed,  president,  co- 
incident with  the  appointment  of  Johnny 
Johnston  as  director  of  national  sales 
of  Official. 

Mr.  Reed  noted  that  in  his  first  week 
on  the  job  Mr.  Johnston,  a  former 
Metro-Goldwyn-Mayer  and  Paramount 
Pictures  performer,  sold  the  special 
program  to  the  network.  The  special, 
ABC-TV  said,  has  been  bought  by  the 
Whitehall  Div.,  American  Home  Prod- 
ucts Corp.,  through  the  Wm.  Esty  Co., 
New  York,  and  will  be  scheduled  on 
March  24,  9:30-10  p.m. 

Mr.  Johnston's  post,  a  newly-created 
one,  involves  the  development  and  sales 
of  entertainment  and  sports  programs 
for  networks  and  stations.  An  immedi- 
ate project  is  the  creation  of  a  tv  for- 
mat for  a  series  on  pocket  billiards.  Mr. 
Johnston  will  continue  as  host  for  the 
current  ABC-TV  bowling  program, 
Make  That  Spare. 

Program  notes... 

UA  buys  Mirisch  ■  United  Artists  Corp. 
reports  it  will  acquire  Mirisch  Co.,  an 
independent  film  company,  on  March 
1  in  exchange  for  62,069  shares  of  UA 
Class  B  common  stock,  valued  in  the 
neighborhood  of  $1.8  million.  The 
transaction  will  give  UA  proprietary 
rights  to  20  feature  films,  including 
"The  Apartment,"  "Some  Like  It  Hot," 
"Children's  Hour,"  "Toys  In  the  Attic" 
and  "Kid  Galahad,"  which  will  become 
available  for  tv  distribution  following 
their  theatrical  runs. 

Tv  show  on  mental  health  ■  A  special 
one  hour  program  on  the  experiences 
of  a  mentally  disturbed  child,  "The  Re- 
birth of  Jonny,"  will  be  carried  on 
WTTG  (TV)  Washington  on  March 
11,  8-9  p.m.,  and  will  be  telecast  sub- 
sequently by  other  Metropolitan  Broad- 
casting tv  stations,  including  WNEW- 
TV  New  York,  KMBC-TV  Kansas 
City,  KOVR  (TV)  Sacramento-Stock- 
ton, WTVH  (TV)  Peoria,  111.,  and 
WTVP  (TV)  Decatur,  111.  The  pro- 
gram is  part  of  Metropolitan  Broad- 
casting's A  Question  of  Life  documen- 
tary   series    which    explores  various 
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The  search  is  on,  and  it  offers  you 
a  chance  to  get  a  new  Collins  20V-3 
transmitter  absolutely  free.  We're 
looking  for  the  oldest  Collins  1  KW 
(or  less)  AM  transmitter  still  in  use 
as  primary  broadcast  transmitting 
equipment.  If  you  have  it,  we'll  swap 
a  new  20V-3  for  it  —  and  it  won't 
cost  you  a  cent.  We're  even  paying 
shipping  charges  on  both  transmit- 
ters. Your  only  expense  will  be  instal- 
lation of  the  new  transmitter.  □  So, 
if  you  have  a  Collins  1  KW  (or  less) 
transmitter,  take  a  good  close  look  at 
it.  It  could  be  the  one  we're  after. 
Then  write  us  a  letter,  describing  its 
history  and  send  along  the  type  and 
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serial  numbers,  if  you  know  them.  If 
yours  is  the  oldest  reported  by  the 
deadline  date,  we'll  get  the  20V-3  to 
you  as  soon  as  is  practicable.  Read 
the  simple  rules,  then  send  a  letter 
to  J.  L.  Taylor,  Dept.  BC,  Collins 
Radio  Company,  Cedar  Rapids,  Iowa. 

COLLINS  RADIO  COMPANY 
Cedar  Rapids  •  Dallas  •  Los  Angeles 
•  New  York  •  International,  Dallas 


Here  are  the  simple  rules: 

1.  Your  transmitter  must  be  1  KW  or  less 
and  be  in  primary  service— not  a  standby. 

2.  It  must  be  property  of  the  original  owner 
OR  be  the  original  installation  with  no 
major  modifications. 

3.  Collins  will  replace  the  transmitter  with  a 
new  20V-3,  paying  all  shipping  charges, 
but  the  winner  must  install  the  new  trans- 
mitter at  his  own  expense. 

4.  The  old  transmitter  becomes  the  property 
of  Collins  Radio  Company.  The  winner, 
upon  accepting  the  new  transmitter, 
agrees  to  use  of  the  owner's  name  and/or 
station  name  in  subsequent  promotional 
activities  of  Collins  Radio  Company. 

5.  Letters  must  be  postmarked  prior  to  mid- 
night, March  1,  1963. 

6.  In  case  of  tie,  the  first  transmitter  re- 
ported will  be  considered. 

7.  Offer  is  limited  to  the  continental  United 
States. 
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phases  of  health.  The  programs  are 
offered  for  syndication  to  other  stations. 

Desilu  gets  Hutton  ■  Desilu  Sales  has 
acquired  world  distribution  rights  to  30 
episodes  of  the  Betty  Hutton  Show 
from  Betty  Hutton  Productions.  Nego- 
tiations for  sale  of  the  series  are  cur- 
rently being  closed  in  Australia,  the 
Philippines  and  Japan. 

Feller  to  do  sports  show  ■  Bob  Feller, 
the  former  Cleveland  Indians  pitcher, 
has  signed  a  three-year  contract  with 
Andre  Productions  Ltd.,  Chicago,  to  do 


ASCAP's  '62  gross 
over  $35  million 

American  Society  of  Composers,  Au- 
thors and  Publishers  had  gross  revenues 
of  $35,279,033  in  1962,  according  to 
a  treasurer's  report  made  to  a  West 
Coast  membership  meeting  on  Wednes- 
day (Feb.  20.).  Virtually  all  of  the 
amount — $34,841,911 — came  from  li- 
cense fees  paid  by  the  users  of  music 
controlled  by  ASCAP  members,  and 
nearly  all  of  the  license  fees  were  paid 
by  radio  and  tv  stations  and  networks. 
With  a  20%  deduction  for  expenses  of 
the  society's  home  office  in  New  York 
and  23  branches  throughout  the  coun- 
try, $28,221,023  was  left  for  distribu- 
tion to  members.  The  ASCAP  member- 
ship now  totals  5,858  active  writers, 
2,074  active  publishers  and  880  non- 
participating  writer  members.  Stanley 
Adams  ASCAP  president,  reported  that 
the  society  is  "healthy,  vibrant  and  very 
much  aware  of  the  world"  in  which  it 
functions  and  for  which  it  licenses 
"billions  of  performances"  on  ASCAP 
music  each  year. 

The  dispute  over  tv  licenses,  now 
pending  in  the  courts;  the  resistance  of 
educational  broadcasters  toward  ASC- 
AP's attempts  to  license  them  as  well 
as  the  commercial  broadcasters;  the 
anti-ASCAP  legislation  introduced  in 
Idaho,  and  other  examples  of  conflict 
between  ASCAP  and  its  broadcast  cli- 
ents were  touched  on  lightly  in  the 
report. 

Ampex  sales,  earnings, 
orders  at  new  high 

Record  net  earnings,  sales  and  in- 
coming orders  were  announced  by 
Ampex  Corp.  (video  and  sound  tape  re- 
corders and  accessories  as  well  as  com- 
puters and  other  electronics  items)  in 
reporting  for  the  first  nine  months  of 
fiscal  1963. 

Net  earnings  after  taxes  for  the  nine 
months  of  the  fiscal  year  ended  Jan.  3 1 
were  $3,163,000  (40  cents  a  share),  up 


a  5-a-week,  52-week  sports  show  for 
radio  syndication.  The  show  is  sched- 
uled to  start  on  the  opening  day  of  the 
baseball  season,  April  8th. 

Free  lunar  series  ■  A  continuing  series 
of  radio  programs  on  America's  race 
for  the  moon  is  being  offered  free  of 
charge  by  KXYZ  Houston,  Tex.  The 
1 5-minute  programs  have  been  recorded 
by  KXYZ  since  August  last  year  and 
combine  latest  information  on  current 
developments  in  the  space  program  plus 
interviews  with  astronauts,  scientists, 
and   administrative   managers   of  the 
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141%  over  the  previous  year's  period 
of  $1,311,000  (17  cents  a  share). 

Total  sales  for  the  three  quarters  to- 
taled $66,789,000,  up  13%  from  the 
1962  nine  months  figures  of  $58,808,- 
000. 

Incoming  orders  total  $74,809,000, 
31%  ahead  of  orders  on  hand  at  the 
same  time  last  year  which  totaled  $57,- 
132,000. 

William  E.  Roberts,  Ampex  president, 
said  last  week  that  for  the  full  year  "we 
will  top  $100  million  in  incoming  orders 
for  the  first  time  in  our  history,  and 
will  exceed  our  earlier  estimate  of  a 
10%  sales  increase  and  substantially 
improved  earnings." 

Wrather  Corp.'s  6-month 
net  income  shows  gain 

Consolidated  net  earnings  of  the 
Wrather  Corp.  and  subsidiaries  for  the 
six  months  ended  Dec.  31,  1962,  totaled 
$405,279  (23  cents  a  share). 

Net  for  the  corresponding  period  of 
1961  was  $310,504  (18  cents  a  share). 
The  figures  do  not  include  earnings  of 
the  A.  C.  Gilbert  Co.,  of  which  Wrather 
Corp.  acquired  approximately  50%  in 
January  1962. 

Gross  income  for  the  six-month 
period  was  $6,167,293  compared  to 
$6,142,145  for  the  same  period  of  the 
year  before. 

General  Precision  has 
drop  in  net  income 

General  Precision  Equipment  Corp., 
Tarry  town,  N.  Y.  (electronics  manu- 
facturer which  also  makes  tv  cameras 
and  associated  equipment),  reported 
consolidated  net  sales  for  the  year  end- 
ed Dec.  31  of  $222,862,126  and  net 
income  after  federal  taxes  of  $4,373,504 
($2.40  a  share). 

This  compares  with  1 96 1  's  sales  of 
$234,620,431  and  net  income  of  $5,- 
321,108  ($3.10  a  share). 

During  the  year,  GP  acquired  full 
ownership  of  Royal  Precision  Inc.  It 


Mercury,  Gemini  and  Apollo  projects 
now  housed  at  the  Houston  Space 
Center.  Series'  host  is  Jeff  Thompson, 
KXYZ  public  affairs  director. 

'Red  ink'  railways  ■  A  documentary 
produced  by  WKY-TV  Oklahoma  City 
on  the  deterioration  of  the  great  Amer- 
ican railway  empires  has  been  accepted 
for  inclusion  in  the  Television  Affiliates 
Corp.  (TAC)  library  for  distribution 
to  member  stations.  Titled  The  Ride  to 
Red  Ink,  the  program  traces  the  causes 
of  railway  obsolescence  and  discusses 
what  lies  ahead  in  the  future. 


had  owned  this  computer  firm  jointly 
with  Royal  McBee  Corp.  A  charge  of 
$4.8  million  has  been  made  against  con- 
solidated earned  surplus  for  this  ac- 
quisition, but  the  1962  operations  have 
not  been  consolidated  in  the  year-end 
statement.  The  firm  is  now  the  Com- 
mercial Computer  Div.  of  General  Pre- 
cision Inc. 

Screen  Gems  has  best 
half-year  in  its  history 

Representing  the  best  six  months 
earning  figures  in  the  history  of  the 
company,  Screen  Gems  Inc.,  reported 
a  net  profit  after  taxes  for  the  first 
half  of  its  fiscal  year  ended  Dec.  29, 
1962  of  $1,655,508  (65  cents  a  share). 
This  compares  to  net  earnings  for  the 
same  period  in  1961  of  $1,372,727  (54 
cents  a  share).  Both  figures  are  based 
on  2,538,400  shares  outstanding. 

Profit  before  taxes  for  the  six  month 
period  was  $3,262,826.  This  compares 
to  $2,744,741  for  the  previous  year's 
half-year  mark. 

Eitel-McCullough  profit 
up  54%,  sales  up  9% 

Eitel-McCullough  Inc.,  San  Carlos, 
Calif,  (electronic  tubes,  etc.),  reported 
a  54%  increase  in  profits  on  a  9% 
increase  in  sales  for  calendar  1962. 

Profits  were  $750,000  (40  cents  a 
share),  compared  to  1961's  $486,671 
(26  cents  a  share).  Outstanding  at 
the  end  of  1962  were  1,842,913  shares. 

Net  sales  last  year  amounted  to 
$29.6  million,  compared  to  the  previous 
year's  $27,109,945. 

Unfilled  orders  rose  from  $6.7  mil- 
lion at  the  end  of  1961  to  $7.7  million 
at  the  end  of  1962. 

AB-PT  declares  dividend 

American  Broadcasting-Paramount 
Theatres  board  of  directors  declared  a 
first  quarter  dividend  of  25  cents  per 
share  on  the  company's  outstanding 
common  stock.  The  dividend  is  payable 
to  stock  holders  of  record  Feb.  25,  1963 
on  March  15. 
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The  first  comprehensive  —  often 
American  viewer  actually  feels  about 


surprising  —  study  of  how  the 
TV  and  the  uses  he  makes  of  it 
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A  Study  of  Audience  Attitudes 
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,ow  has  television  affected  the  American  home? 
What  do  viewers  think  about  this  extraordinary 
medium  of  communication?  And  —  perhaps  most 
important  of  all  —  how  do  their  opinions  about  tele- 
vision relate  to  their  viewing  habits? 

The  present  study  is  the  first  comprehensive  and  de- 
finitive effort  to  provide  some  factual  and  objective 
information  on  these  and  other  issues,  by  examining 
and  reporting  how  Americans  use  the  medium  and 
what  they  think  about  it.  It  is  based  on  one  of  the 
most  thorough  national  surveys  ever  undertaken. 
Conducted  at  the  Bureau  of  Applied  Social  Research 
of  Columbia  University,  the  survey  employs  the  most 
advanced  techniques  of  modern  social  research. 

Are  Americans  generally  satisfied  or  dissatisfied 
with  the  programs  they  see  on  television?  What 
about  the  present  ratio  of  entertainment  to  informa- 

ALFRED  A  KNOPF 


by  GARY  A.  STEINER 

tion?  Do  they  watch  selectively  and,  if  so,  what  do 
they  select?  How  do  they  feel  about  the  amount  of 
time  they  spend  in  front  of  the  set?  What  are  their 
concerns  about  their  children's  viewing? 

These  are  some  of  the  provocative  and  fascinating 
areas  of  opinion  and  behavior  that  are  illuminated  by 
Dr.  Gary  A.  Steiner  in  this  study.  It  provides  a  factual 
platform  from  which  the  great  debate  about  tele- 
vision must  subsequently  go  forward  .  .  .  and  it  is 
important,  and  absorbing,  reading  not  only  for  social 
scientists  and  the  broadcasting  community  but  for 
the  general  public. 

With  a  Foreword  by  Bernard  Berelson,  former 
director,  and  an  Afterword  by  Paul  F.  Lazarsfeld, 
founder  and  currently  associate  director,  Bureau  of 
Applied  Social  Research,  Columbia  University 
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CBS  RUNNING  STRONG 

First  quarter  business  20%  ahead  of  last  year 
exceeds  network's  own  projection  for  period 


An  optimistic  statement  was  issued 
last  week  following  a  meeting  in  New 
York  of  the  CBS  Radio  Affiliates 
Assn.'s  board  of  directors  and  network 
executives. 

E.  K.  Hartenbower,  KCMO  Kansas 
City,  chairman  of  the  affiliates  board 
keyed  the  statement  to  financial  strong 
points  this  year,  noting  that  at  the  meet- 
ing "there  was  no  jockeying  for  eco- 
nomic position  as  between  affiliates  and 
the  network." 

CBS  Radio's  first-quarter  business,  he 
said,  has  been  running  20%  ahead  of 
last  year's  similar  period  "which  is  even 
better  than  the  network's  own  projec- 
tion. 

"As  a  result,  station  payments  to 
affiliates  will  be  at  an  unexpectedly 
gratifying  level  for  the  current  quarter" 
and  the  affiliates  board  is  "confident 
that  our  prospect  for  the  coming 
months  is  bright." 

Audience  Levels  ■  The  statement  also 
pointed  to  an  increased  average  audi- 
ence for  sponsored  programs  and  CBS 
news  coverage  on  the  network,  along 
with  expansion  of  Dimension — addi- 
tions of  Dear  Abby,  Marvin  KaJb  Re- 
ports and  an  expected  new  format  fea- 
turing Walter  Cronkite. 

The  board  also  noted  that  CBS  Ra- 
dio is  the  only  network  with  a  con- 


sistent, large-scale  advertising  campaign 
in  national  consumer  and  broadcasting 
trade  publications,  and  lauded  new  pro- 
motional support  efforts  (new  "sta- 
tionized"  technique  in  which  messages 
from  CBS  Radio  personalities  are  pre- 
pared for  each  affiliate  with  call  letters 
integrated  on  ready-to-broadcast  tapes). 

Attending  the  Feb.  18  and  19  ses- 
sions for  the  board:  Joe  Close,  WKNE 
Keene,  N.  H.;  Michael  Hanna,  WHCU 
Ithaca;  Joe  L.  Smith,  WJLS  Beckley, 
W.  Va.;  Frank  Jarman,  WDNC  Dur- 
ham, N.  C;  F.  C.  Sowell,  WLAC  Nash- 
ville; Ernest  Lackey  Jr.,  WHOP  Hop- 
kinsville,  Ky.;  Lee  Fondren,  KLZ  Den- 
ver; William  Roberts,  KRLD  Dallas; 
Westerman  Whillock,  KBOI  Boise; 
William  Dean,  WWL  New  Orleans; 
Wendell  Adams,  KINS  Eureka,  Calif., 
and  Mr.  Hartenbower. 

CBS  Radio  officials  present  at  the 
New  York  meeting: 

Arthur  Hull  Hayes,  president;  James 
M.  Seward,  executive  vice  president; 
Richard  S.  Salant,  CBS  News'  presi- 
dent; news  correspondent  Marvin  Kalb; 
George  Akedis,  vice  president,  network 
sales;  W.  Thomas  Dawson,  vice  presi- 
dent, information  services;  George  Per- 
kins, vice  president,  network  programs; 
William  A.  Schudt  Jr.,  vice  president, 
affiliate    relations;    Fred    Ruegg,  vice 


Members  of  the  board  of  directors  of 
the  CBS  Radio  Affiliates  Assn.  at  last 
week's  New  York  meeting  with  net- 
work officials  (I  to  r)  Joe  L.  Smith, 
WJLS  Beckley,  W.  Va.,  secretary-treas- 
urer; Michael  R.  Hanna,  WHCU  Ithaca, 


N.  Y.,  vice  chairman;  Arthur  Hull 
Hayes,  CBS  Radio  president;  E.  K. 
Hartenbower,  KCMO  Kansas  City, 
Mo.,  chairman  and  William  Schudt, 
CBS  Radio  vice  president  in  charge 
of  affiliate  relations. 


president,  station  administration;  David- 
son M.  Vorhes,  vice  president,  opera- 
tions; Andrew  Subbiondo,  director,  ad- 
ministrative operations;  Harper  Car- 
raine,  director,  research;  Geraldine 
Zorbaugh,  general  attorney,  CBS  Inc.; 
William  Green,  assistant  general  attor- 
ney, CBS  Inc.;  Alfred  Greenberg,  field 
manager,  affiliate  relations;  Robert 
Skedgell,  assistant  general  manager, 
CBS  News  (radio). 

WBT  beams  news  show 
to  Russians  in  Cuba 

A  daily,  15-minute  program  in  Rus- 
sian will  be  broadcast  over  WBT  Char- 
lotte, N.  C.  to  Russian  citizens  residing 
and  working  in  Cuba,  starting  today 
(Feb.  25). 

The  program  to  be  beamed  by  the 
50-kw  station  to  Cuba  will  be  prepared 
by  Radio  Liberty,  a  privately  sponsored 
organization  that  has  been  broadcasting 
for  10  years  to  the  Soviet  Union  from 
transmitters  in  West  Germany,  Spain 
and  Formosa.  The  nightly  program 
will  be  fed  by  landlines  from  Radio 
Liberty's  New  York  bureau  to  WBT 
and  will  consist  of  news  and  back- 
ground on  international  events  and  on 
developments  within  the  Soviet  Union. 
It  will  be  scheduled  from  10:10-10:25 
p.m. 

Howland  H.  Sargeant,  president  of 
the  American  Committee  for  Libera- 
tion, which  operates  Radio  Liberty, 
said  the  broadcasts  will  continue  as 
long  as  "significant  numbers  of  Soviet 
nationals  remain  in  Cuba." 

Charles  H.  Crutchfield,  president  of 
Jefferson  Standard  Broadcasting  Co., 
which  owns  and  operates  WBT,  com- 
mented that  the  programs  may  well 
supply  the  Russians  in  Cuba  "with  a 
current,  undistorted  view  of  interna- 
tional affairs  .  .  .  perhaps  for  the  first 
time."  During  the  Cuban  crisis  last 
fall  WBT  was  one  of  a  group  of  sta- 
tions used  by  the  U.  S.  Information 
Agency  to  broadcast  news  to  the  Cuban 
people. 

Baron  offers  to  air 
N.Y.  strike  sessions 

A  proposal  that  the  issues  in  the  news- 
paper strike  in  New  York  be  carried  on 
radio  or  television  was  made  last  week 
by  Sydney  S.  Baron,  head  of  his  own 
public  relations  organization  in  New 
York. 

Mr.  Baron  said  that  he  could  obtain 
financing  from  businessmen  for  the  buy- 
ing of  radio-tv  time,  if  that  is  necessary, 
for  a  broadcast  and/or  telecast  of  nego- 
tiating sessions.  He  indicated  that  if  the 
issues  are  brought  out  openly,  consider- 
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able  headway  will  be  made  toward 
settling  the  strike. 

A  telegram  embodying  Mr.  Baron's 
proposal  was  sent  to  Bertram  Powers, 
president  of  the  striking  New  York  local 
of  the  International  Typographical 
Union;  Walter  Thayer  of  the  New  York 
Herald  Tribune,  spokesman  for  the 
publishers,  and  to  officials  of  the  net- 
works and  New  York  radio-tv  stations. 
A  spokesman  for  Mr.  Baron  said  that 
by  last  Thursday  (Feb.  21)  there  had 
been  no  reaction  to  the  proposal. 

Altoona  city  council 
sessions  aired  by  WFBG 

WFBG  Altoona,  Pa.,  has  begun  live 
broadcasts  of  the  Altoona  City  Council. 
The  station  plans  to  broadcast  all  the 
public  council  sessions  and  tape  them  for 
rebroadcast  the  same  evening  at  7:30. 

WFBG,  owned  by  Triangle  Publica- 
tions, made  its  initial  council  broadcast 
Feb.  5;  a  session  that  lasted  42  minutes. 
The  station  made  its  request  for  broad- 
cast rights  to  Mayor  Roy  Thompson, 
himself  a  former  broadcaster. 

Mayor  Thompson  had  been  general 
manager  of  WFBG  until  1948.  when  he 
left  to  start  his  own  station,  WRTA.  He 
retained  ownership  of  WRTA  until 
1956,  when  he  sold  it  to  Altoona  Trans- 
Audio  Corp. 


AUSTIN  SLAPS  21  MUSTS  ON  CATV 

Antenna  leaders  concerned  over  'restrictive'  regulations 


Community  antenna  leaders  have  ex- 
pressed a  "new  wave  of  concern"  over 
"highly  restrictive,  FCC-inspired"  regu- 
lations being  placed  over  catv  systems 
by  local  communities  as  the  price  for 
a  franchise. 

Latest  case  cited  is  in  Austin,  Tex., 
where  the  city  council  placed  21  con- 
ditions on  two  companies  granted  per- 
mits to  operate  systems.  National  Com- 
munity Tv  Assn.  reserved  comment  on 
the  Austin  restrictions  "pending  a  com- 
plete study." 

In  its  21 -point  policy  statement,  the 
council  announced  that  non-exclusive 
franchises  will  be  granted  for  a  city-wide 
cable  service  only  for  which  no  charge 
may  be  made  except  for  "authorized 
service  fees."  This  service  fee  was  set 
by  the  city  council  at  $4.95  per  month, 
with  a  connection  charge  prohibited, 
and  no  additional  charge  for  special 
programs  such  as  a  heavyweight  cham- 
pionship fight. 

The  system  must  be  able  to  distribute 
signals  on  at  least  eight  channels  simul- 
taneously and  repeat  all  tv  signals  origi- 
nating in  Travis  County  (in  which  Aus- 
tin is  located).  The  council  specified 
that  any  Austin  catv  must  repeat  the  sig- 


nals of  educational  KLRN  (TV)  (ch. 
9)  San  Antonio  (Bexar  County) . 

Under  the  policy  statement,  Austin 
systems  also  must  "continuously  distrib- 
ute" a  satisfactory  weather  service  and 
be  prepared  to  make  announcements 
requested  by  civil  defense  and  disaster 
authorities.  To  meet  this  last  require- 
ment, a  system  operating  in  Austin 
must  have  the  capability  to  immediately 
interrupt  its  signals  on  all  channels 
simultaneously  or  any  one  channel  in- 
dividually. This,  the  council  noted, 
would  also  guard  against  the  rebroad- 
cast of  defamatory  and  obscene  pro- 
grams. 

The  two  Austin  contracts — to  Tv 
Cable  of  Austin  Inc.  (Broadcasting, 
Feb.  18)  and  Capital  Cable  Co.  (Broad- 
casting, Feb.  4) — are  for  20  years  but 
may  be  cancelled  by  the  city  council 
"unless  diligence  is  exercised  in  ex- 
panding the  system"  after  the  start  of 
operations. 

The  Austin  systems  are  required  to 
extend  their  lines  up  to  100  feet  beyond 
already  established  cables  to  anyone 
who  requests  service.  The  systems  are 
required  to  pay  the  city  a  rental  of 
$3.00  per  pole  annually  and  a  tax  of 
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2%  of  their  gross  revenue. 

Reaction  Favorable  ■  Meanwhile  Na- 
tional Community  Television  Assn.  of- 
ficials have  been  meeting  with  repre- 
sentative catv  groups  during  the  last 
week  to  get  a  sounding  on  reaction  to 
the  NCTA  board's  decision  earlier  this 
month  to  seek  "simple"  legislation  from 
Congress  giving  the  FCC  authority  to 
regulate  cable  companies  (Broadcast- 
ing, Feb.  18).  This  is  a  180-degree 
reversal  of  the  previous  NCTA  stand 
opposing  any  and  all  regulation. 

In  three  or  four  meetings  last  week, 
NCTA  officials  found  that  the  group's 
new  position  on  legislation  is  being  ac- 
cepted favorably.  These  meetings  will 
be  completed  by  the  end  of  March.  All 
talks  thus  far  are  "exploratory,"  it  was 
explained. 

Tv  right  at  hearings 
defended  by  NAB 

The  NAB  has  filed  a  "friend  of  the 
court"  brief  in  the  dispute  between 
three  Los  Angeles  tv  stations  and  two 
state  administrative  agencies — the  gov- 
ernment bodies  having  banned  tv  cam- 
eras from  public  proceedings  last  month 
(Broadcasting  Feb. 4). 

Pointing  out  the  sessions  involved 
are  administrative  rather  than  judicial 
in  nature,  the  NAB  replied  in  the  Su- 
perior Court  of  California  to  an  injunc- 


tion sought  by  John  C.  Sobieski,  Cali- 
fornia commissioner  of  corporations, 
which  would  ban  tv  cameras  and  mic- 
rophones from  hearings  of  the  Public 
Utilities  Commission.  KABC-TV, 
KTTV  (TV)  and  KTLA  (TV)  all  at- 
tempted to  cover  a  hearing  last  month 
which  halted  because  of  the  presence  of 
the  tv  cameras. 

NAB  said  the  utilities  commission 
proceedings  are  primarily  concerned 
with  the  general  welfare  of  the  public 
at  large  rather  than  with  particular  in- 
dividuals. "Since  the  public  itself  is  the 
party  with  the  greatest  interest,  all 
available  methods  of  communications 
should  be  utilized  to  ensure  that  the 
public  is  informed  .  .  ."  NAB  said. 

The  court  has  scheduled  a  hearing  on 
the  requested  injunction  against  radio- 
tv  for  today  (Monday).  The  commis- 
sion plans  an  announcement  on  the  ban 
two  days  later  (Wednesday). 

Galveston  papers  sold 

The  Houston  Post  Co.  last  week 
bought  the  Galveston  Daily  News  and 
Tribune  and  the  Texas  City  Sun.  The 
price  was  not  disclosed.  The  Houston 
Post  Co.  is  the  publisher  of  the  Hous- 
ton Post  and  the  licensee  of  KPRC- 
AM-TV  that  city.  W.  P.  Hobby,  pub- 
lisher of  the  Houston  newspaper,  also 
owns  27.5%  of  KFDM-TV  Beaumont. 


i 


Outstanding  Values 
in  Radio-TV  Properties 


Successful  station  in  3-station  market. 
Top  rated.  Good  physical  assets  and 
real  estate.  Fine  long-term  record. 

Fulltime  facility  in  top  market.  Mid- 
west. Consistent  annual  increases  in  bill- 
ing. Growing  city.  Fine  image. 

This  VHF  operation  has  fine  potential. 
Construction  permit  for  move  and  tall 
tower;  serve  70,000  homes;  network 
affiliate. 


MIDWEST 

$250,000 

MAJOR  MARKET 

$400,000 

UPPER  MIDWEST  TV 

$600,000 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON,  D.C.  CHICAGO 


ATLANTA 


BEVERLY  HILLS 


fame*  W.  Blackburn 
lack  V.  Harvey 
Joseph  M.  Sltriek 
RCA  Building 
FEderal  3-9270 


H.  W.  Casslll 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 


Clifford  B.  Marshall  Colin  M.  Selph 
Stanley  Whitaker      C.  Bennett  Larson 


John  G.  Williams 
Gerard  F.  Hurley 
1102  Healey  Bldg. 
JAckson  5-1576 


Bank  of  Amer.  Bldg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CRestview  4-8151 


'CALL  FOR  ACTION' 

WMCA,  volunteers  working 
on  N.Y.  housing  questions 

Two  dozen  civic-minded,  women  vol- 
unteers started  taking  calls  Feb.  19  from 
New  York  citizens  who  need  help  on  a 
housing  problem.  The  sponsoring  or- 
ganization: WMCA-Call  for  Action,  a 
new  pilot  project  initiated  by  R.  Peter 
Straus,  WMCA  Inc.  president. 

Five  phone  stations  were  "manned" 
on  a  rotation  schedule  by  the  24  women 
on  a  Mon.-Fri.  basis,  two  hours  on  the 
phones  and  a  couple  of  additional  hours 
for  keeping  records.  Most  of  the  women 
were  recruited  from  an  orientation  lead- 
ership class  given  by  a  New  York  citi- 
zens committee. 

More  than  300  calls  were  received 
in  the  project's  first  two-hour  period. 

Planning  of  the  new  WMCA  phone 
project  started  last  November,  but  even 
earlier — more  than  a  year  ago — the 
station  had  determined  housing  to  be 
New  York's  No.  1  community  prob- 
lem. As  a  result  of  that  decision,  the 
station  began  a  series  of  25-minute 
weekly  documentaries  called  The  Hous- 
ing that  Haunts  New  York.  The  series 
started  Feb.  11  and  will  be  heard  each 
Monday  at  11:05-11:30  p.m.  through 
March  25.  First  of  the  seven  programs 
was  a  composite,  introductory  show, 
the  Feb.  18  "Call  for  Action"  episode 
heralded  the  launching  of  the  phone  in- 
formation service. 

The  documentaries  are  prepared  by 
WMCA's  news  and  public  affairs  de- 
partment in  association  with  Woody 
Kline,  an  award-winning  reporter 
(New  York  World  Telegram  &  Sun) 
who  has  written  various  series  on  New 
York's  housing  problems.  The  series 
will  include  interviews  with  Gov. 
Rockefeller  and  the  city's  Mayor  Wag- 
ner, building  commissioners  and  in- 
spectors among  others.  Barry  Gray  will 
narrate. 


Changing  hands  . . . 

ANNOUNCED  ■  The  following  sale  of 
station  interests  was  reported  last  week 
subject  to  FCC  approval: 

■  WHRV  Ann  Arbor,  Mich.:  Sold  by 
Zanesville  Publishing  Co.  to  Radio  Ann 
Arbor  Inc.  for  $295,000.  Radio  Ann 
Arbor  is  principally  owned  by  Frank 
H.  Babcock.  Zanesville  Publishing 
(Zanesville  [Ohio]  Times-Recorder  and 
Signal)  controls  WHIZ-AM-TV  Zanes- 
ville and  WTAP-AM-TV  Parkersburg, 
W.  Va.  WHRV  is  a  fulltime  station  on 
1600  kc  with  1  kw.  Broker  was  Hamil- 
ton-Landis  &  Assoc. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
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'NEWS  MANAGEMENT'  TO  BE  DISCUSSED 

Government,  media  meet  in  April  for  mutual  benefit 


other  commission  activities  see  For  The 
Record,  page  74). 

■  KOL-AM-FM  Seattle,  Wash.:  Sold 
by  Archie  Taft  Jr.,  Mrs.  Marie  S.  Taft 
and  William  L.  Simpson  to  F-V  Pro- 
ductions Inc.  for  $850,000  and  agree- 
ment not  to  compete.  F-V  Productions 
Inc.  is  principally  owned  by  Mark 
Goodson  and  William  S.  Todman,  own- 
ers of  the  Goodson-Todman  tv  packag- 
ing firm.  Commissioner  Robert  T. 
Bartley  concurred  in  the  decision,  but 
would  have  granted  a  waiver  of  the 
three-year  rule  on  grounds  other  than 
those  accepted  by  the  FCC  majority. 
KOL  is  a  fulltime  independent  operat- 
ing on  1300  kc  with  5  kw.  KOL-FM 
operates  on  94.1  mc  with  5.8  kw. 

■  KRE-AM-FM  Berkeley,  Calif.:  Sold 
by  Central  California  Broadcasters  Inc. 
to  KPAT  Inc.  for  $500,000  and  agree- 
ment not  to  compete.  KPAT  Inc.  is 
principally  owned  by  Dickens  J.  Wright 
and  Paul  Bauman.  Mr.  Wright  was  a 
principal  owner  of  WPAT  Paterson, 
N.  J.,  sold  in  1961  to  Capital  Cities 
Broadcasting  Corp.  for  $5,350,000. 
KRE  founded  in  1922,  operates  on 
1400  kc  with  1  kw  daytime  and  250  w 
nighttime. 

■  KITE  Terrell  Hills  (San  Antonio), 
Tex. :  Sold  by  trustee  in  bankruptcy  for 
Townsend  Growth  Fund  Inc.  to  South- 
west States  Inc.  for  $450,000.  South- 
west States  is  principally  owned  by 
Cecil  L.  Trigg  and  Jack  C.  Vaughn  who 
also  own  KOSA-AM-TV  Odessa, 
KROD-AM-TV  El  Paso  and  KVII 
(TV)  Amarillo,  all  Texas,  and  just  re- 
cently bought  the  10,000  subscriber 
Tyler,  Tex.,  community  antenna  sys- 
tem (Broadcasting,  Feb.  4).  KITE  is 
a  fulltime  station,  operating  on  930  kc 
with  5  kw  days  and  1  kw  nights. 

KTBS-TV  to  build 
new  tallest  tower 

KTBS-TV  Shreveport,  La.,  has  an- 
nounced that  the  station  will  soon  have 
the  world's  tallest  tower  for  its  antenna. 
KTBS-TV  said  that  it  has  signed  a  con- 
tract with  RCA,  Camden,  N.  J.,  and 
the  Kline  Iron  &  Steel  Co.,  Columbia, 
S.  C,  for  construction  of  a  proposed 
1,800  ft.  tower. 

In  its  announcement  the  station  said 
that  permission  to  build  such  a  tall 
tower  was  the  result  of  three  years  of 
engineering  work  and  application  to  the 
Federal  Aviation  Agency  and  the  FCC. 
At  the  present  time  the  FCC  reports 
that  the  tallest  tower  is  the  joint  tower 
of  WRBL-TV  and  WTVM  (TV)  Co- 
lumbus, Ga.,  which  is  1,749  ft.,  and  the 
tallest  existing  man-made  structure. 

KTBS-TV  said  that  the  cost  of  the 
tower  will  be  approximately  $500,000 
and  it  will  take  22  weeks  to  build. 


Top  government  information  men 
and  representatives  of  radio-tv,  news- 
papers and  magazines  are  going  to  sit 
down  for  a  weekend  of  discussion  and 
the  hope  is  that  each  will  learn  more 
about  the  others'  problems. 

The  meeting,  announced  last  week  by 


Presidential  News  Secretary  Pierre 
Salinger  (left)  as  he  conferred  with 
Frank  Fogarty,  chairman  of  the  NAB 
Freedom  of  Information  Committee, 
last  December. 


Pierre  Salinger,  news  secretary  to  the 
President,  will  take  place  April  5-6  at 
Airlie  House  in  Warrenton,  Va.  Airlie 
House  is  owned  by  Airlie  Foundation 
and  has  been  used  on  occasion  for 
private  "think"  meetings. 

The  plan  was  first  broached  to  Mr. 
Salinger  last  December  by  the  NAB 
Freedom  of  Information  Committee 
(Broadcasting,  Dec.  17,  1962). 

Invited  to  send  two  representatives 
each  were: 

NAB,  Radio-Television  News  Direc- 
tors Assn.,  Radio-Tv  Correspondents 
Assn.,  White  House  Correspondents 
Assn.,  State  Department  Correspond- 
ents Assn.,  American  Society  of  News- 
paper Editors,  American  Newspaper 
Publishers  Assn.,  National  Editorial 
Assn.  (weekly  newspapers),  Magazine 
Publishers  Assn.  and  Sigma  Delta  Chi. 

The  invitation  requests  the  White 
House  and  State  Department  groups 
and  SDX  to  name  at  least  one  of  their 
two  representatives  from  the  broadcast 
medium. 

Government  public  information  men 
who  will  attend  the  meeting,  in  addi- 
tion to  Mr.  Salinger,  are: 

Robert  J.  Manning,  Assistant  Secre- 


ATTRACTIVE  STATION  BUYS! 


MIDWEST—  D  aytimer  serving  area  of  50,000-plus  population.  Ex- 
cellently equipped.  Land  and  building  included  in  sale. 
Priced  at  $90,000.00  with  $25,000.00  down  and  balance 
over  seven  years. 


SOUTHWEST — Daytime-only  radio  station  grossing  approximately 
$65,000.00  annually  and  capable  of  doing  better  under 
owner-operator.  Good,  stable  market.  Priced  at  $85,- 
000.00  on  ten  years  terms. 


&  ASSOCIATES,  INC. 

NEGOTIATIONS  «  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 


WASHINGTON,  D.  C. 

Ray  V.  Hamilton 
1737  DeSales  St.,  N.W. 
Executive  3-3456 


CHICAGO 

Richard  A.  Shaheen 
John  D.  Stebbins 
Tribune  Tower 
DEIaware  7-2754 


DALLAS 

Dewitt  Landis 
Joe  A.  Oswald 
John  H.  Hicks 
1511  Bryan  St. 
Riverside  8-1175 


SAN  FRANCISCO 

John  F.  Hardesty,  Pres. 
Don  Searle 
111  Sutter  St. 
EXbrook  2-5671 


BROADCASTING,  February  25,  1963 


65 


WGN-TV  camera  follows  Chicago  cop  decoys 


The  long  night  vigils  and  extreme- 
ly difficult  back-alley  natural  light 
photographic  problems  of  the  news 
staff  of  WGN-TV  Chicago  make  up 
a  story  almost  as  unique  as  that  of 
the  news  documentary  produced  by 
WGN-TV  about  the  Chicago  Police 
Dept.'s  TUF  Unit  (tactical  under- 


cover function)  in  its  operations  of 
decoying  and  capturing  jack-rollers 
and  street  muggers.  WGN-TV's  full- 
hour  film  was  aired  Feb.  4,  9-10  p.m. 

Audience  reaction  was  so  good, 
according  to  the  station,  that  spon- 
sor Sears,  Roebuck  &  Co.  bought  a 
Sunday  afternoon  repeat  (Feb.  10). 


Titled  TUF  Guys— The  Profile  of 
a  Secret  War,  the  program  shows 
how  the  policemen  train  and  dis- 
guise themselves,  pose  as  a  decoy  to 
attract  an  attack  and  permit  the  at- 
tack so  that  fellow  officers  can  come 
to  the  rescue  and  make  arrests.  By 
riding  with  the  unit  night  after  night 
8  p.m. -4  a.m.  for  nearly  two  months, 
using  fast  lenses  and  high-speed  film 
which  was  specially  processed, 
WGN-TV's  Dick  Hance  was  able  to 
get  enough  footage  that  could  be 
edited  ("a  lot  of  street  walker  con- 
versation and  profanity  had  to  be 
cut  out")  into  the  final  show.  Actual 
attacks  are  shown,  but  Mr.  Hance 
had  to  film  17  such  "hits"  before 
several  usable  sequences  were  ob- 
tained. 

Mr.  Hance  used  an  old  fish  truck 
(1)  converted  into  a  mobile  record- 
ing unit  to  tape  all  conversations 
among  the  police  who  wore  secret 
personal  "Dick  Tracy"  style  two-way 
radios  (r). 


tary  of  State  for  Public  Affairs;  Arthur 
Sylvester,  Assistant  Secretary  of  De- 
fense for  Public  Affairs;  George  Reedy 
of  Vice  President  Johnson's  staff;  Ed- 
win O.  Guthman,  director  of  public  in- 
formation, Department  of  Justice,  and 
Dixon  Donnelley,  Assistant  Secretary  of 
the  Treasury  for  Public  Affairs. 

Sparked  by  NAB  ■  The  whole  idea 
of  a  conference  between  administra- 
tion information  officials  and  represen- 
tatives of  the  news  media  was  initiated 
by  the  NAB's  Freedom  of  Information 
Committee  last  year. 

At  its  meeting  in  Washington  last 
December,  shortly  after  the  Cuban 
crisis,  the  committee  delivered  a  state- 
ment to  Mr.  Salinger  voicing  concern 


over  indications  of  "news  management" 
by  the  Kennedy  administration.  It  sug- 
gested that  a  meeting  be  held  with  news- 
men for  a  full  discussion  of  govern- 
ment information  policies. 

The  statement  was  delivered  to  Mr. 
Salinger  by  Frank  Fogarty,  chairman 
of  the  NAB  group.  Howard  H.  Bell, 
NAB  vice  president,  carried  on  the  ne- 
gotiations with  Mr.  Salinger  and  the 
other  groups.  Mr.  Salinger  accepted 
the  idea  immediately. 

Intermountain  forms 
farm  group  division 

The  Inter- Valley  Farm  Group  has 
been  formed  by  15  Intermountain  Net- 
work affiliated  stations.    This  division 


is  comprised  of  KMON  Great  Falls, 
KOJM  Havre,  KGEZ  Kalispell,  KYSS 
Missoula,  KGHL  Billings  (all  Mon- 
tana); KG  EM  Boise,  KLIX  Twin  Falls, 
KIFI  Idaho  Falls  (all  Idaho);  KVNU 
Logan,  KLO  Ogden,  KOVO  Provo, 
KSVC  Richfield  (all  Utah);  KPOW 
Powell,  Wyo.;  KNEB  Scottsbluff,  Neb. 
and  KYOU  Greeley,  Colo. 

All  farm  group  members  employ  full- 
time  farm  directors  with  each  station 
originating  its  own  specialized  farm 
programming.  Intermountain  provides 
a  number  of  daily  network  programs  in- 
cluding livestock  reports,  weather  re- 
ports and  special  service  programming. 

Edward  Petry  Co.,  representatives  of 
Intermountain,  will  also  act  as  repre- 
sentatives of  Inter- Valley. 


EQUIPMENT  &  ENGINEERING 


Color  tv  system  for  theatres  revealed 

NATIONAL  GENERAL  CORP.  EXPECTED  TO  ANNOUNCE  NEW  GE  EQUIPMENT 


A  new  television  receiving  system 
which  permits  the  projection  of  tv  pic- 
tures onto  theatre-size  screens  in  color 
as  well  as  black  and  white,  in  much  the 
same  way  as  movies  on  film  are  pro- 
jected, has  been  perfected  by  General 
Electric  Co.  and  is  ready  for  practical 
use  in  theatres,  Broadcasting  learned 
last  week.  It  was  also  learned  that  GE 
lias  contracted  to  install  this  new  equip- 
ment in  about  100  of  the  motion  pic- 
ture theatres  owned  and  operated  by 
National  General  Corp. 

The  exact  cost  of  the  multi-theatre 
installations  could  not  be  learned  last 
week,  but  it  is  expected  to  run  into 
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several  million  dollars. 

Reports  that  something  of  this  na- 
ture was  in  the  works  have  been  per- 
sistent in  Hollywood  since  Feb.  4,  when 
Lucille  Ball,  president  of  Desilu  Pro- 
ductions as  well  as  its  brightest  star, 
told  the  Hollywood  Ad  Club  that  Eu- 
gene Klein,  NGC  president,  had  come 
to  her  with  a  plan  to  put  "Wildcat," 
the  show  she  had  starred  in  on  Broad- 
way last  year,  into  his  theatres  through 
closed  circuit  tv. 

No  confirmation  has  been  forthcom- 
ing, either  from  NGC  or  GE,  which 
was  reported  to  be  making  the  equip- 
ment to  be  used  by  NGC.  At  the  NGC 


annual  stockholders'  meeting  in  Holly- 
wood Tuesday  (Feb.  19),  several  ques- 
tions about  these  stories  were  directed 
to  Mr.  Klein,  who  parried  them  all  with 
the  reply  that  the  company  expected  to 
make  a  major  announcement  before  the 
end  of  February  and  would  not  reveal 
its  nature  in  advance. 

Late  last  week,  newsmen  of  the  gen- 
eral and  trade  press  received  invitations 
to  a  news  conference  to  be  held  this 
morning  (Monday,  Feb.  25)  at  9:45 
a.m.  at  the  Waldorf  Astoria,  New  York, 
under  the  joint  auspices  of  General 
Electric  and  NGC.  This  would  appear 
to  bear  out  the  reports  of  the  tv  pro- 
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jectors  and  their  impending  use  by  Na- 
tional General  in  many  of  the  approxi- 
mately 220  theatres  it  owns  and  oper- 
ates in  16  western  states. 

High-Power  Light  ■  The  GE  projec- 
tor is  said  to  be  similar  to  a  standard 
motion  picture  projector  in  that  it  also 
uses  a  high-power  light  source  and  a 
system  of  lenses  to  direct  the  light 
beam  which,  in  the  case  of  motion  pic- 
tures, passes  through  the  film  to  pro- 
duce an  image  on  the  screen.  The  GE 
tv  projection  system  does  not  use  con- 
ventional movie  film,  however,  but  a 
very  thin  transparent  layer  of  a  viscous 
control  fluid.  This  control  layer  acts  in 
much  the  same  way  as  the  phosphor 
face  of  a  conventional  tv  receiving  tube. 
An  electron  gun  continuously  scans  the 
surface  of  the  control  layer.  But  in- 
stead of  producing  a  picture  directly  on 
the  layer,  as  it  would  on  the  face  of 
the  tv  tube,  the  electron  beam  in  the 
GE  system  causes  the  layer  to  control 
the  light  so  as  to  project  the  picture 
onto  the  theatre  screen. 

The  key  to  the  new  projection  sys- 
tem was  the  development  of  this  spe- 
cial control  fluid,  which  is  believed  to 
be  the  result  of  research  into  thermo- 
plastic recording  in  which  GE  scien- 
tists have  been  engaged  for  a  number 
of  years.  A  progress  report  was  given 
in  New  York  a  little  more  than  three 
years  ago  (Broadcasting,  Jan.  18, 
1959),  at  which  Dr.  William  E.  Glenn 
of  GE's  research  laboratory,  inventor 
of  the  TPR  system,  demonstrated  a  lab- 
oratory model  which  recorded  a  tv  se- 
quence picked  up  off  the  air  and  played 
back  via  an  8  mm  projector  onto  a 
screen.  An  observer  described  the 
quality  of  the  projected  image  at  that 
time  as  about  on  a  par  with  "an  early- 
history  kinescope." 

GE  officials  at  the  demonstration 
stressed  the  fact  that  the  system  was 
still  in  the  experimental  stage  and  called 
for  further  developmental  work  in  the 
laboratory  before  it  would  be  ready  for 
commercial  use.  This  developmental 
stage  has  been  completed  and  a  practi- 
cal, workable  system  will  be  announced 
and  perhaps  demonstrated  today,  if 
Broadcasting's  information  is  correct. 

At  the  time  of  the  1960  demonstra- 
tion, the  GE  system  of  thermoplastic 
recording  and  playback  was  described 
as  combining  the  processing  speed  of 
video-tape  recording,  permitting  im- 
mediate playback,  plus  the  storage  ca- 
pacity of  photographic  film.  Like  film 
and  tape,  the  GE  TPR  system  was  said 
to  be  able  to  reproduce  pictures  in 
either  monochrome  or  full  color,  but 
without  requiring  the  processing  of  film. 
Like  video-tape,  the  thermoplastic  re- 
cording can  be  erased  and  re-used  as 
desired. 

Another  key  factor  in  the  GE  projec- 
tion system  for  theatre  television  is  the 


RCA  ups  prices  5% 

Radio  Corp.  of  America's 
Broadcast  &  Communications 
Products  Div.  has  announced  a 
price  increase  of  approximately 
5%  in  its  line  of  major  tv  and 
radio  equipment. 

An  RCA  official  reported  that 
the  increase  was  not  across-the- 
board  but  did  include  items  in 
each  major  product  category,  in- 
cluding amplifiers,  am,  fm  and  tv 
transmitters,  studio  cameras, 
audio  and  visual  tape  recorders 
and  switching  equipment. 

Causes  of  the  higher  prices 
were  said  to  be  higher  manufac- 
turing costs  and  improvements  in 
current-model  equipment. 


light  valve  projector.  This  new  unit  is 
understood  to  employ  a  novel  light- 
gathering  system  which  focuses  the  ex- 
tremely high  light  output  of  an  arc 
lamp  into  a  dual-beam  scanning  system 
that  transmits  the  picture  virtually  in- 
stantaneously upon  reception  of  the  tv 
signal  through  the  viscous  fluid  and 
onto  the  theatre  screen. 

No  Comment  ■  Mr.  Klein  and  other 
officials  of  National  General  Corp.  last 
week  would  not  even  admit  that  they 
were  considering  the  idea  of  tv  projec- 
tion installations  in  the  NGC  theatres, 


let  alone  discuss  the  use  they  plan  to 
make  of  this  equipment.  From  Miss 
Ball's  remark,  however,  it  seems  cer- 
tain that  the  presentation  of  Broadway 
dramas  and  musical  productions,  done 
live  and  transmitted  instantaneously  to 
the  screens  of  NGC  theatres  (hopefully 
packed  with  paying  customers),  is  one 
type  of  closed  circuit  entertainment  that 
has  been  contemplated  by  the  theatre 
organization. 

Prize  fights  and  other  major  sports 
events  will  undoubtedly  be  among  the 
closed  circuit  tv  attractions  by  which 
NGC  will  attempt  to  augment  its  stand- 
ard motion  picture  fare  to  attract  at- 
tendance at  its  theatres.  It  is  under- 
stood that  a  search  has  already  begun 
for  a  top  echelon  executive  in  the  tv 
programming  field  to  head  this  phase 
of  the  NGC  operation. 

At  last  Tuesday's  stockholders'  meet- 
ing, President  Klein's  report  covered 
the  company's  previously  announced 
diversification  program  which  has  taken 
the  theatre-based  organization  into  such 
allied  fields  as  vending  machines  for 
theatre  lobbies  and  "nut  'n'  kone 
shoppe"  refreshment  centers  in  quar- 
ters adjoining  the  theatres  but  available 
to  passers-by  as  well  as  to  theatre  pa- 
trons, real  estate  and,  most  recently, 
the  trailer  field  through  acquisition  of 
Mobile  Rentals  Corp. 

Mobile  Rentals  Corp.'s  president  and 
board  chairman,  M.  E.  Hersch,  and 
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Seymour  F.  Simon,  attorney  and  presi- 
dent of  the  board  of  commissioners  of 
Cook  County,  111.,  were  added  to  the 
NGC  board  by  vote  of  the  stockholders, 
who  also  re-elected  Mr.  Klein;  Irving 
H.  Levin,  executive  vice  president;  Alan 
May,  vice  president  and  treasurer,  and 
Robert  W.  Selig,  vice  president,  to  the 
NGC  board,  along  with  Lloyd  Drexler, 
partner  in  Northern  Illinois  Steel  Co.; 
Jack  M.  Ostrow,  attorney  and  CPA,  and 
Edward  Patterson,  associate  of  Allen  & 
Co.,  New  York  investment  bankers. 

RCA  develops  new 
high  frequency  tube 

A  new  electron  tube  whose  amplifi- 
cation potential  is  30  times  that  of  a 
regular  tv  transmitter  tube  has  been 
developed  for  use  near  frequencies  of 
infrared  light. 


Lhe  beam-plasma  tube  was  developed 
by  RCA  under  the  sponsorship  of  the 
U.  S.  Air  Force.  It  uses  the  interaction 
of  a  pulsating  electron  beam  and  ion- 
ized cesium  gas  or  plasma  to  amplify 
radio  signals  that  oscillate  up  to  23  bil- 
lion times  per  second.  The  top  tv  chan- 
nel, ch.  83,  occupies  a  band  between 
884  mc  and  890  mc. 

Although  amplifier  tubes  for  the  mil- 
limeter-wave region  of  the  spectrum  are 
not  new,  the  use  of  plasma  for  ampli- 
fication permits  the  tube  to  be  larger, 
more  rugged,  capable  of  handling  larger 
powers  and  of  operating  continuously 
over  longer  periods  without  damage,  ac- 
cording to  Dr.  James  Hillier,  RCA 
Labs,  vice  president.  He  added  that 
when  perfected  such  tubes  could  be- 
come the  basis  for  new  communications, 
radar  and  control  systems  which  would 
operate  at  frequencies  well  above  the 
present  microwave  ceiling. 


50%  of  radio-tv  sets 
receive  fm  stereo 

Almost  half  of  all  radio-tv  and  radio- 
phonograph  combinations  produced  in 
1962  were  capable  of  receiving  fm 
stereo  broadcasting,  the  Electronic  In- 
dustries Assn.  reported  last  week. 

In  the  radio-tv  combination  field, 
162,208  of  the  296,816  total  manufac- 
tured last  year,  or  54.65%,  had  an  fm 
stereo  capability.  Among  the  1,380,569 
radio-phono  combinations  made  last 
year,  43.85%  or  605,331,  were  capable 
of  receiving  fm  stereo. 

The  figures  are  based  on  a  special 
report  issued  by  EIA's  marketing  serv- 
ices department. 

No  figures  are  available  for  radio- 
only  receivers,  it  was  said  at  the  manu- 
facturers trade  association. 


FATES  &  FORTUNES 


Mr.  Bantle 


BROADCAST  ADVERTISING 

Louis    F.  Bantle, 

who  joined  U.  S.  To- 
bacco Co.,  New  York, 
in  November  1962  to 
direct  1963  newspa- 
per and  tv  advertising 
program,  appointed  to 
newly  formed  adver- 
tising position  of  ad- 
vertising manager  of 
company's  two  food  divisions,  Circus 
Foods  and  Lummis  &  Co.  Circus  man- 
ufactures canned  and  packaged  nut 
products  in  San  Francisco,  and  Lummis 
also  processes  its  own  nut  product  line 
in  Philadelphia.  Mr.  Bantle  was  for- 
merly account  executive  at  Donahue  & 
Coe,  New  York. 

Robert  J.  Murphy  elected  vp  of  Den- 
nis, Parsons  &  Cook,  Jacksonville,  Fla., 
advertising  agency.  Mr.  Murphy  will 
continue  in  his  capacity  as  director  of 
agency's  pr  division. 

William  J.  Ken- 
nedy, formerly  a  me- 
dia director  and  man- 
ager of  media  depart- 
ment of  Ted  Bates  & 
Co.,  New  York, 
named  executive  di- 
rector of  Bates'  new 
"planning  committee" 
that  will  direct  opera- 
tions of  newly  organized  media  and 
program  department  (Week's  Head- 
liners,  Feb.  18).  Richard  A.  R. 
Pinkham,  senior  vp  in  charge  of  media 
and  programs,  heads  planning  commit- 
tee as  chairman. 

Peter  Finney,  founder  and  former 
president  of  Southern  Adv.,  Miami, 
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Mr.  Kennedy 


Fla.,  and  more  recently  head  of  Peter 
Finney  &  Co.,  that  city,  joins  Dennis, 
Parsons  &  Cook,  Jacksonville,  Fla.,  ad- 
vertising agency,  as  vp. 

William  P.  Reilly  named  manager  of 
San  Francisco  office  of  Young  &  Rubi- 
cam,  replacing  George  B.  Richardson, 

who  has  resigned  effective  April  1.  Mr. 
Reilly  joined  Y&R  in  1953  after  16 
years  of  advertising  and  selling  with 
Standard  Brands  Inc.  He  was  placed 
in  charge  of  merchandising  in  San 
Francisco  in  1957  and  following  year 
elected  vp.  In  1959,  Mr.  Reilly  joined 
agency's  contact  department  as  account 
supervisor. 

John  P.  Street,  ex- 
ecutive vp  of  Hart- 
Conway  Co.,  Roches- 
ter, N.  Y.,  advertising 
agency>  elected  presi- 
dent, succeeding  H. 
Lyman  Hart,  presi- 
dent of  company  since 
it  was  founded  in 
1924,  who  becomes 
board  chairman.  John  M.  Nixon  and 
E.  Ward  Phillips  were  re-elected  vps; 
James  V.  Mannhardt,  secretary;  and 
Ann  Louise  Kearns,  comptroller. 

Genevieve  Hazzard,  in  charge  of 
women's  program  on  Chevrolet  Motor 
Div.  advertising  account  at  Campbell- 
Ewald  Co.,  Detroit,  elected  vp.  Miss 
Hazzard,  who  joined  C-E  in  1950,  is 
first  woman  vp  in  50-year  history  of 
agency.  Other  new  C-E  vps:  Stoffer  J. 
Rozema,  who  has  been  secretary,  will 
assume  new  duties  as  vp-administration; 
James  0.  Beavers,  of  radio-tv  Chevro- 
let programming;  Jeremiah  M.  Moyni- 
han,  assistant  media  director;  and  Wal- 
ter S.  McLean,  supervisor  on  agency's 


Street 


Mr.  Leibold 


Rockwell-Standard  Corp.  account.  At 
same  time,  Edward  M.  Talbert  was 
named  secretary-treasurer,  and  David 
R.  Piatt  made  assistant  treasurer  and 
comptroller. 

Charles  J.  Leibold, 

copy  group  head  at 
Geyer,  Morey,  Bal- 
lard, New  York,  elect- 
ed vp.  Mr.  Leibold 
joined  Geyer  in  serv- 
ice, production  and 
traffic,  and  left  to  join 
Sherman  &  Marquette 
in  1945  as  assistant 
production  manager.  He  went  to  Morse 
International  in  1948  as  copywriter  and 
returned  to  Geyer  in  1953. 

George  Finnegan,  former  general 
manager  of  WTVH-TV  Peoria,  111., 
and  vp  of  parent  Metromedia  Inc.,  and 
more  recently  with  KFDA-TV  Amaril- 
lo,  Tex.,  appointed  account  executive 
and  assistant  general  manager  of  Ad- 
vertising Inc.,  Amarillo. 

John  T.  Hancock, 

former  marketing 
services  manager  for 
North  American  divi- 
sion of  Air  France, 
joins  Foote,  Cone  & 
Belding,  New  York, 
as  senior  account  ex- 
ecutive on  Trans 
World  Airlines  do- 
mestic account.  Mr.  Hancock  served 
with  Young  &  Rubicam  and  United  Air 
Lines  prior  to  joining  Air  France. 

John  Earle  Loog,  independent  tv  and 
motion  picture  producer,  appointed  na- 
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tional  advertising  manager  of  Proctor- 
Silex  Corp.  (electrical  appliances  and 
glassware),  Philadelphia.  Prior  to  be- 
coming producer,  Mr.  Loog  was  head 
of  broadcast  advertising  for  RCA  Sales 
Corp.  and  national  advertising  manager 
of  RCA  Victor  Television  Div. 

Frank  J.  Gale,  former  advertising  and 
promotion  manager  of  Kroger  Co., 
Peoria,  HI.,  joins  N.  W.  Ayer  &  Son, 
Philadelphia,  as  account  executive. 
Jack  D.  Bozarth,  formerly  with  Sports 
Network  Inc.,  New  York,  joins  Ayer's 
Philadelphia  office  as  account  repre- 
sentative. 

Edward  D.  Glass,  former  new  prod- 
ucts director  for  Personal  Products 
Corp.,  Milltown,  N.  J.,  joins  Fuller  & 
Smith  &  Ross,  New  York,  as  account 
executive.  Phillip  Filhaber,  manager 
of  creative  services  for  F&S&R,  Pitts- 
burgh, joins  firm's  New  York  office  as 
business  manager  of  creative  services. 

Peter  A.  Berla,  me- 
dia supervisor  at  Ogil- 
vy,  Benson  &  Mather 
since  1959,  joins  Carl 
Ally  Inc.,  advertising 
agency,  that  city,  in 
same  capacity.  At 
OB&M,  Mr.  Berla  was 
supervisor  on  such  ac- 
counts as  General 
Foods,  Bristol-Myers,  Sears  Roebuck, 
among  others.  He  also  was  formerly 
media  buver  at  Benton  &  Bowles,  New 
York. 

Robert  F.  Finnegan,  media  and  re- 
search director  of  The  Bresnick  Co., 
Boston  advertising  agency,  elected  vp. 
Mr.  Finnegan  joined  Bresnick  in  1959 
from  General  Electric  Co. 

Joe  Woods,  former  supervisor  on 
Caterpillar  account  at  N.  W.  Ayer  & 
Son,  Chicago,  joins  Foote,  Cone  &  Beld- 


Mr.  Berla 
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ing,  that  city,  as  executive  on  new  In- 
ternational Harvester  account.  Larry 
Harris,  formerly  with  Meldrum  &  Few- 
smith,  Detroit,  joins  FC&B  as  copy 
group  supervisor  on  IH  account.  FC&B 
also  adds  to  IH  account  copywriters 
R.  D.  Atkins,  formerly  with  FC&B  in 
San  Francisco;  Scott  Smith,  previously 
with  Meldrum  &  Fewsmith,  Detroit, 
and  John  Ward,  formerly  with  Leo 
Burnett  Co.,  Chicago.  Catherine  Thiel, 
formerly  with  Daniel  J.  Edelman  & 
Assoc.,  joins  FC&B  as  copywriter  on 
Kimberly-Clark  educational  activities. 

Wallace  Lepkin,  former  director  of 
research  and  marketing  supervisor  of 
MacManus,  John  &  Adams,  New  York, 
joins  Foote,  Cone  &  Belding,  that  city, 
as  research  department  manager.  Mr. 
Lepkin  has  also  served  as  director  of 
research  and  member  for  plans  board 
of  Erwin  Wasey,  Ruthrauff  &  Ryan, 
New  York. 

Charles  Fryer,  Edward  Gellert  and 
Donald  Marshman  named  account 
supervisors  at  Young  &  Rubicam,  New 
York.  Mr.  Fryer  joined  Y&R  in  re- 
search department  in  1953,  and  was 
named  account  executive  in  1961.  Mr. 
Gellert  came  to  agency  as  account  ex- 
ecutive in  1959,  from  Compton.  Mr. 
Marshman  was  vp  for  advertising  and 
promotion  at  Warner  Bros.  Co.  of 
Bridgeport,  Conn.,  before  he  joined 
Y&R  in  1961. 

Don  Lawrence  joins  creative  staff  of 
Hill,  Rogers,  Mason  &  Scott,  Chicago, 
as  tv  director  and  producer. 

William  H.  Lyman,  copywriter  with 
Leo  Burnett  Co.,  Chicago,  since  1957, 
promoted  to  copy  supervisor.  Before 
joining  agency,  Mr.  Lyman  was  with 
advertising  department  of  Kraft  Foods. 

J.  Fred  Hedding  Jr.,  formerly  with 
Foote,  Cone  &  Belding,  New  York,  Vic 
Maitland  &  Assoc.  and  Lando  Adv. 
Agency,  named  copywriter  in  Pitts- 
burgh office  of  Fuller  &  Smith  &  Ross. 

Robert  R.  Schroeder,  director  of  pr 
services,  promoted  to  pr  director  of 
Griswold-Eshleman  Co.,  Cleveland- 
based  advertising,  pr  and  publicity  firm. 

Harold  B.  Rorke,  director  of  broad- 
cast programming  for  J.  Walter  Thomp- 
son Co.,  Chicago,  resigns  to  become 
editor  of  Good  Taste  magazine,  Los 
Angeles. 

Edward  J.  Mitchell,  creative  con- 
sultant, joins  Geyer,  Morey,  Ballard, 
Los  Angeles,  as  art  director. 

Ronald  H.  Beights  joins  creative  art 
staff  of  Frank  Block  Assoc.,  St.  Louis 
advertising  agency. 

Bill  A.  Dunagan,  member  of  sales 
staff  of  KLIF-FM  Dallas,  joins  Wright, 
Allen  &  Ryan  Adv.,  that  city. 
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THE  MEDIA 


Mr.  Bercovici 


Mr.  Newi 


George  H.  Newi,  director  of  daytime 
programming  for  McCann-Erickson, 
New  York,  joins  ABC-TV,  that  city,  as 
assistant  daytime  sales  manager,  effec- 
tive today  (Feb.  25).  Julian  Bercovici, 
executive  producer  at  ABC-TV,  ap- 
pointed director  of  daytime  tv  program- 
ming. Mr.  Newi  joined  M-E  in  1959 
as  director  of  new  program  develop- 
ment. He  has  also  served  as  media 
timebuyer  for  Compton  Adv.  Mr.  Ber- 
covici, prior  to  joining  ABC,  was  man- 
ager of  nighttime  programs  for  NBC- 
TV.  Earlier,  he  was  studio  manager 
with  CBS,  New  York. 

Dave  G.  Scribner 

named  president  of 
KITE  Broadcasting 
Co.  (KITE  San  An- 
tonio, Tex.),  upon  ap- 
proval of  transfer  by 
FCC  Feb.  20  of 
Bk    j/|§hB      KITE's   license  from 

iwi  o  -i^^^  Townsend  Growth 
Mr.  Scribner  ,  T  „  . 

Fund  Inc.   to  Tngg- 

Vaughn  organization.  Mr.  Scribner 
will  also  retain  his  position  as  vp  in 
charge  of  four  Trigg- Vaughn  radio  sta- 
tions. Hal  Davis,  former  general  man- 
ager of  KORL  Honolulu,  Hawaii, 
named  general  manager  of  KROD  El 
Paso,  Tex.  Paul  Allen,  KROD  pro- 
gram director,  appointed  national  pro- 
gram director  for  Trigg-Vaughn  radio 
chain,  with  headquarters  in  San  An- 
tonio. Trigg-Vaughn  Stations  are  KVII- 
TV  Amarillo,  KOSA-AM-TV  Odessa, 
KROD-AM-TV  El  Paso,  KITE  San 
Antonio,  all  Texas,  and  KRNO  San 
Bernardino,  Calif. 


Oklahomans  elect  officers 

William  S.  Morgan,  general 
manager  of  KNOR  Norman, 
elected  president  of  Oklahoma 
Broadcasters  Assn.,  succeeding 
Ran  Van  Hooser,  president-gen- 
eral manager  of  KNED  Mc- 
Alester.  Other  newly  elected 
OBA  officers:  C.  Hewel  Jones, 
KJEM  Oklahoma  City,  vp;  Lee 
Allan  Smith,  WKY  Oklahoma 
City,  secretary-treasurer.  Elected 
to  board  for  three-year  terms 
were  Jack  Sampson  of  KOMA 
Oklahoma  City  and  Tom  Reddell 
of  KSWO  Lawton. 


Richard  Kersting,  assistant  manager 
of  KEST  Boise,  Idaho,  promoted  to 
manager,  succeeding  Lee  Norton,  who 
assumes  position  of  operations  manager 
of  KAPT  Salem,  Ore.  Phil  Holman 
and  Frank  Pennock  appointed  sales 
manager  and  program  director,  respec- 
tively, of  KSHA  Medford,  Ore.  Dolph 
Janes,  for  22  years  with  KORE  Eu- 
gene, Ore.,  joins  KATR,  that  city,  as 
news  director.  Pacific  Adult  Radio  Sta- 
tions are  KAPT  Salem,  KATR  Eugene, 
and  KSHA  Medford,  all  Oregon,  and 
KEST  Boise,  Idaho. 

Richard  N.  Jacob- 
son,  assistant  general 
sales  manager  of 
WOR-TV  New  York, 
named  sales  manager 
for  ch.  9  outlet,  re- 
porting to  Burt  Lam- 
bert, vp  and  director 
of  sales.  William  Mc- 
Nicol  Jr.,  assistant 
sales  manager  of  WOR-AM-FM,  named 
sales  manager  of  radio  outlets.  Mr. 
Jacobson,  prior  to  joining  WOR-TV, 
served  as  national  sales  manager  of 
KHJ-TV  Los  Angeles.  Both  stations 
are  owned  by  RKO  General  Inc. 

Earl  Morgenroth,  sales  manager  of 
KGVO  Missoula,  Mont.,  promoted  to 


Mr.  Jacobson 
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assistant  manager-operating  director. 

Benjamin  F.  Mayo,  station  manager 
of  WGAC  Augusta,  Ga.,  elected  vp  of 
Twin  States  Broadcasting  Co.,  owner 
and  operator  of  station. 

Saul  Haas,  president  of  Queen  City 
Broadcasting  Co.  ( KIRO-AM-FM-TV 
Seattle,  Wash.),  and  Frank  G.  Wange- 

man,  executive  vp  of  international  Hil- 
ton hotel  chain  and  general  manager 
of  Waldorf-Astoria  Hotel,  New  York, 
elected  to  board  of  directors  of  Inter- 
national Educational  Broadcasting 
Corp.,  operators  of  WRUL  Scituate, 
Mass.  Robert  W.  Barker,  partner  of 
Washington,  D.  C,  law  firm  of  Wilkin- 
son, Cragun  &  Barker,  was  elected  vp 
and  assistant  secretary-treasurer. 

John  Pfeiffer,  for- 
merly with  Moloney, 
Regan  &  Schmitt, 
newspaper  representa- 
tives, as  account  ex- 
ecutive in  firm's  New 
York,  San  Francisco 
and  Chicago  offices 
for  eight  years,  ap- 
pointed marketing 
manager  for  central  division  of  Edward 
Petry  &  Co.,  Chicago.  Working  for 
both  radio  and  tv  departments,  Mr. 
Pfeiffer  will  help  provide  direct  line  of 
communication  between  Petry-repre- 
sented  stations  and  their  clients. 

Robert  Bennett  and  Charles  Young 

elected  vps  of  Times  Mirror  Broadcast- 
ing Co.,  licensee  of  KTTV  (TV)  Los 
Angeles.  Mr.  Bennett,  local  sales  man- 
ager for  past  four  years,  is  now  vp  in 
charge  of  local  sales,  and  Mr.  Young, 
national  sales  manager  also  for  four 
years,  becomes  vp  in  charge  of  national 
sales.  Metromedia  Inc.  recently  pur- 
chased KTTV  from  Times  Mirror  Co. 
(Broadcasting,  Jan.  14,  21),  subject 
to  FCC  approval. 

Donald  L.  Phinney,  formerly  with 
WSEE-TV  Erie-  Pa.,  joins  sales  depart- 
ment of  WGR-TV  Buffalo,  N.  Y. 

Perry  S.  Samuels, 

general  manager  of 
WPTR  Albany,  N.  Y., 
elected  vp  and  mem- 
ber of  board  of  direc- 
tors of  Patroon 
Broadcasting  Co., 
owner   and  operator 

of  station. 
Mr.  Samuels 

Robert  E.  Hagan, 

member  of  sales  staff  of  KYW-TV 
Cleveland,  promoted  to  sales  position 
with  Westinghouse  Broadcasting  Co. 
national  representatives  office,  Television 
Advertising  Representatives,  in  Chicago. 

Jack  Bray,  formerly  with  Metro 
Broadcast  Sales,  joins  radio  sales  staff  of 
The  Katz  Agency,  New  York. 

Alan  Barrows,  former  timebuyer  with 
J.  Walter  Thompson  Co.,  New  York, 
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named  to  new  position  of  sales  develop- 
ment representative  for  WFAA-TV 
Dallas-Fort  Worth,  Tex.  Mr.  Barrows 
will  be  responsible  for  directing  sta- 
tion's marketing  and  research  activities. 

Ralph  M.  Hansen, 

assistant  general  man- 
ager of  KTVI  (TV) 
St.  Louis,  elected  to 
board  of  directors  of 
Signal  Hill  Telecast- 
ing Corp.,  owner  and 
operator  of  ch.  2  out- 
let. Mr.  Hansen,  who 
has  served  in  his  pres- 
ent capacity  since  March  1962,  was 
formerly  with  KSD  St.  Louis,  WHAS- 
TV  Louisville,  KYW-AM-TV  Cleve- 
land, and  WJBK-TV  Detroit. 

Paul  Wischmeyer,  formerly  in  sales 
post  at  KMOX-TV  St.  Louis,  joins 
Peters,  Griffin,  Woodward,  that  city,  as 
tv  account  executive. 

Herb  Davis,  air  personality  and  host 
of  The  Herb  Davis  Show  on  WAVA- 
AM-FM  Arlington,  Va.,  assumes  added 
duties  as  vp  in  charge  of  programming. 

Scott  Bishop  appointed  program  di- 
rector of  WCKR,  WIOD-FM  Miami. 

Richard  M.  Brescia,  former  station 
manager  of  WDEW  Westfield,  Mass., 
joins  Mutual  Broadcasting  System  as 
station  relations  representative. 

Raymond  R.  Kae- 
lin, former  account 
executive  at  Peters, 
Griffin,  Woodward, 
New  York,  joins  new 
radio-tv  representative 
firm  of  Vic  Piano 
Assoc.,  that  city,  as 
vp.  Mr.  Kaelin  pre- 
viously served  as  ac- 
count executive  with  Advertising  Time 
Sales  and  held  sales  and  marketing 
posts  with  Scott  Paper  Co.,  Chilton  Co. 
and  Container  Corp.  of  America. 

Bonnie  Ann  Gardner,  formerly  with 
KGMI  Bellingham,  Wash.,  joins 
KPUG,  that  city,  as  operations  director. 

Robert  M.  Williams,  former  account 
executive  with  CBS  Television  Sales, 
joins  Television  Advertising  Repre- 
sentatives, New  York,  in  sales  depart- 
ment. Prior  to  serving  with  CBS  Tele- 
vision Sales,  Mr.  Williams  was  on  staff 
of  CBS-TV  Spot  Sales. 

G.  Jackson  Burney  Jr.,  research  man- 
ager for  Jefferson  Standard  Broadcast- 
ing Corp.  [WBT-AM-FM  and  WBTV 
(TV)  Charlotte,  N.  C,  and  WBTW 
(TV)  Florence,  S.  C],  resigns  to  be- 
come manager  of  newly  established  re- 
search department  of  Charlotte  Cham- 
ber of  Commerce.  J.  Robert  Coving- 
ton, vp  of  research-promotion  for  Jeff- 
erson Standard  Broadcasting,  elected  to 


Mr.  Kaelin 


board  of  directors  of  Charlotte  Cham- 
ber of  Commerce.  Frank  Bateman, 
technical  operations  manager  of  WBTV, 
elected  president  of  Charlotte  Engi- 
neers Club.  Chris  Smith,  formerly  with 
WAYS  Charlotte,  joins  WBTVs  sales 
department  as  sales  assistant. 

Ken  Gaughran  resigns  as  dj-program 
director  of  WWCO-AM-FM  Water- 
bury,  Conn.,  to  join  announcing  staff 
of  WVOX-AM-FM  New  Rochelle, 
N.  Y.,  effective  March  4.  Ken  Gaugh- 
ran Productions,  an  independent  firm 
which  originated  and  produces  Miss 
America  Pageant  Reports  arid  Today's 
the  Day,  will  announce  shortly  new 
address  in  New  Rochelle,  but  also  main- 
tains its  current  Waterbury  address  until 
end  of  year. 

James  H.  Topmiller 

appointed  sales  direc- 
tor of  WHAS  Louis- 
ville, Ky.,  replacing 
John  M.  Fouts,  who 

resigned  to  become 
Detroit  manager  of 
Henry  I.  Christal  Co., 
national  radio  sales 
representatives,  effec-  Mr'  Topmiller 
tive  end  of  March.  Mr.  Topmiller  has 
been  with  WHAS  sales  since  1953,  and 
prior  to  that  was  commercial  manager 
of  WKCT  Bowling  Green,  Ky.  Mr, 
Fouts  succeeds  Joseph  R.  Spadea,  who 
resigned  fortnight  ago  to  join  Detroit 
office  of  Meredith  Publishing  Co.  as 
manager. 

Gary  Waller,  promotion  manager  of 
KCOP  (TV)  Los  Angeles,  promoted  to 
program  director,  succeeding  Bob  Guy, 
who  resigned  to  join  Storer  Broadcast- 
ing Co.  as  program  development  man- 
ager for  five  Storer  tv  stations:  WJBK- 
TV  Detroit,  WSPD-TV  Toledo-  WAGA- 
TV  Atlanta,  WJW-TV  Cleveland,  and 
WITI-TV  Milwaukee. 

Murphy  Martin,  formerly  of  WFAA- 
TV  Dallas,  joins  ABC-TV  as  anchor- 
man of  ABC  News  Final.  Bill  Shadel, 

news  editor  and  editor  of  program 
since  1961,  has  been  assigned  to  ABC's 


Mr.  Patt 


Washington  news  bureau  as  senior 
correspondent. 

Ben  Tipton  3rd  joins  staff  of  KBYE 
Oklahoma  City  as  host  of  gospel  and 
spiritual  music  programs  twice  daily, 
and  rhythm  and  blues  show. 

Bob  Patt,  manager 
of  promotion  and  ad- 
vertising for  WNBC- 
AM  -  FM  -  TV  New 
York,  joins  Blair  Tele- 
vision, that  city,  as 
sales  promotion  and 
marketing  director. 
Dick  Gideon,  former 
assistant  director  of 
research  in  charge  of  broadcast  media 
at  Young  &  Rubicam,  joins  Blair  Tv  as 
manager  of  research. 

John  P.  Twaddle  named  program  di- 
rector of  WHYY-TV  (educational  ch. 
35)  Philadelphia. 

Dick  Lawrence  named  operations- 
program  manager  of  WFLA-AM-FM 
Tampa,  Fla. 

Sylvie  Saint  Clair  joins  personality 
staff  of  WCAU-AM-FM  Philadelphia 
as  hostess  of  Sylvie  by  Night  program, 
9  p.m.-l  a.m.,  EST,  Mon.-Fri. 

Donn  E.  Winther, 

advertising    and  sale- 
promotion  manager 
of  WBZ-TV  Boston, 
promoted  to  assistant 
sales     manager  of 
/        Westinghouse  Broad- 
casting  outlet,  replac- 
™BBBIIBk; ...    \im    ing  jetj  vVrobel,  who 
Mr.  Winther        resigned.  Mr.  Winther 

is  succeeded  by  Robert  Hudson,  WBZ- 

TV's  assistant  advertising  and  sales  pro- 
motion manager.  George  Gaglini,  gen- 
eral services  supervisor,  transfers  to  ad- 
vertising and  sales  promotion  depart- 
ment as  assistant.  Thomas  Larson, 
with  Technical  Operations,  Burlington, 
Mass.,  research  firm,  succeeds  Mr. 
Gaglini  as  general  services  supervisor. 

Dan   Blume  joins  staff  of  WBMI 


United  Press  International  k 
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(FM)  Meriden,  Conn.,  as  host  of  Jazz 
on  the  Mountain  program. 

Walter  Kingston,  head  of  tv-radio 
division  of  UCLA's  Department  of 
Theatre  Arts,  resumes  duties  as  host  of 
Musical  Milestones  and  Crossroads  of 
evening  music  broadcasts  on  KFAC 
Los  Angeles,  following  eight-month 
leave  of  absence  to  serve  United  Na- 
tions in  Israel. 

p  W.  Robert  McKin- 

JHPPHik  sey,  general  manager 
m,  of  WHAM  Rochester, 
N.  Y.,  resigns  to  be- 
come station  manager 
of  KBAT  San  An- 
tonio, Tex.  Prior  to 
joining  WHAM,  Mr. 
McKinsey  served  as 
operations  manager  of 
WBAL-AM-FM-TV  Baltimore. 


Mr.  McKinsey 


Jim  Ameche,  veteran  radio  person- 
ality, signs  with  WHN  New  York  to 
conduct  Monday  through  Friday  pro- 
gram, 9  a.m.-2  p.m.,  starting  March  4. 
Mr.  Ameche  moves  from  KGBS  Los 
Angeles,  which  like  WHN,  is  Storer 
Broadcasting-owned  radio  station. 

Mike  Bradley  named  news  director 
of  KMEO  and  KQAL-FM  Omaha. 
Both  stations  are  owned  by  National 
Weekly  Inc. 

Jon  Poston,  formerly  with  news  staff 
of  KFEQ  St.  Joseph,  Mo.,  named  news 
director  of  KTIV  (TV)  Sioux  City. 
Iowa,  succeeding  David  Schoumacher, 

who  resigned. 

King  Elliott,  WSB-AM-FM  Atlanta 
newsman,  promoted  to  news  director, 
replacing  Aubrey  Morris,  who  resigns 
effective  March  1  to  become  public  in- 
formation director  of  Fulton  County 
Commission. 

Fernando  Traversari,  noted  matador, 
joins  KMEX-TV  Los  Angeles  as  live 
commentator  for  station's  Sunday  night 
bull  fights. 

Harold  Woolley, 

sales  director  of 
KCPX-TV  Salt  Lake 
City  for  past  eight 
years  and  associated 
with  station  for  13 
years,  promoted  to  as- 
sistant general  man- 
ager. Mr.  Woolley 
will  continue  to  serve 
as  director  of  sales  for  KCPX-TV  along 
with  his  new  assignment  of  duties. 


Mr.  Woolley 


Bob  Victor  named  news  director  of 
WZOO  Spartanburg,  S.  C.  John  Cash- 
ion,  Jerry  Martin,  Perry  Woods  and 
D.  Van  Hardin  join  WZOO  as  air  per- 
sonalities. 

Robert  Kleiman,  Paris  bureau  chief 
for  CBS  News,  resigns  to  join  editorial 
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Broadcast  editorializing 

Dick  Mendenhall,  editorial  di- 
rector of  WSB-AM-FM-TV  At- 
lanta, named  chairman  of  first  na- 
tional Broadcast  Editorial  Work- 
shop, co-sponsored  by  U.  of 
Georgia  and  Georgia  Assn.  of 
Broadcasters  and  scheduled  for 
July  25-27  in  Athens. 

According  to  Mr.  Mendenhall, 
purpose  of  institute  is  to  bring 
those  persons  involved  in  broad- 
cast editorializing  on  local  level 
together  to  discuss  editorial  tech- 
niques. 

Tentative  plans  call  for  ses- 
sions in  investigation  and  re- 
search, editorial  presentation  and 
production,  handling  public  re- 
action, allowing  airing  of  oppos- 
ing views  and  legal  ramifications. 

Ralph  Renick,  vp  in  charge  of 
news  for  WTVJ  (TV)  Miami, 
was  appointed  chairman  of  BEW 
planning  committee.  Other  com- 
mittee members  are  Dick  Chever- 
ton,  news  director  of  WOOD- 
AM-FM-TV  Grand  Rapids, 
Mich.;  Byron  Cowan,  general 
manager  of  WSAC  Fort  Knox, 
Ky.,  and  Dale  Clark,  news  and 
public  affairs  director  of  WAGA- 
TV  Atlanta. 


board  of  New  York  Times.  Mr.  Klei- 
man will  terminate  CBS  News  projects 
in  Paris,  and  return  to  New  York. 

Siegmund  Smith,  one-time  sports  di- 
rector of  WGR  Buffalo,  KOGO-TV 
and  XETV  (TV)  San  Diego,  joins  staff 
of  San  Diego  Congressman  Lionel  Van 
Deerlin  as  administrative  assistant  in 
Washington. 

Robert  C.  Miller,  director  of  news 
and  sports  for  WOHI-AM-FM  East 
Liverpool,  Ohio,  joins  staff  of  WMRN- 
AM-FM  Marion,  Ohio. 

Charles  Price,  former  news  reporter 
with  WMAZ-AM-TV  Macon,  Ga.,  joins 
WFGA-TV  Jacksonville,  Fla.,  as  news 
editor. 

Gene  Baker  joins  announcing  staff 
of  KCPX-AM-FM  Salt  Lake  City. 

Bill  Fannin  and  Ted  Lawrence  join 
KXOL-FM  Fort  Worth  as  music  hosts. 

Lee  Peer  joins  KGW  Portland,  Ore., 
as  air  personality. 

Ben  Grauer,  commentator  with  NBC, 
appointed  chairman  of  broadcasting 
committee  for  Salvation  Army's  1963 
appeal. 

Al  Jarvis,  veteran  disc  jockey  at 
KFWB  Los  Angeles,  joins  KEZY  Ana- 
heim, Calif.,  both  as  air  personality, 


conducting  his  Make  Believe  Ballroom 
from  10  a.m.  to  1  p.m.  daily,  and  as 
member  of  KEZY  management  team. 

Daniel  L.  Taylor,  manager  of  on-air 
production,  Hollywood,  CBS-TV,  ap- 
pointed manager  of  station  promotion. 
Gerald  Taylor,  who  joined  CBS-TV  pro- 
motion staff  in  1956  and  is  manager  of 
on-air  production  in  New  York,  suc- 
ceeds Daniel  Taylor. 

Keith  Davidson,  former  writer-pro- 
ducer for  Canadian  Broadcasting 
Corp.'s  tv  network  in  Toronto,  joins 
news  staff  of  WTVJ  (TV)  Miami,  Fla., 
as  reporter  and  cameraman. 

Thomas  Martin,  newsman  who  from 
1956  to  1960  served  as  Southwest  bu- 
reau chief  for  Time,  Life  and  Fortune, 
joins  KFDA-TV  Amarillo,  Tex.,  as 
editorial  director. 

Bob  Gallagher,  newsman,  named 
full-time  state  house  reporter  for 
WEEI-AM-FM  Boston. 

Sterling  W.  Wright,  program  director 
of  WSOC-TV  Charlotte,  N.  C,  named 
client  relations  director. 

Pat  Williams,  food  publicist  formerly 
with  J.  Walter  Thompson  Co.,  Chicago, 
appointed  promotion  and  public  rela- 
tions director  of  WCKY  Cincinnati,  re- 
placing Vicki  Pigeon,  who  resigned. 
Mrs.  Williams  will  also  have  five-min- 
ute women's  program  on  station  every 
Mon.-Fri.  called  News  for  Women. 

PROGRAMMING 

Martin  Davis,  di- 
rector of  advertising 
and  publicity  for 
Paramount  Pictures, 
New  York,  elected  vp 
of  Paramount  Film 
Distributing  Corp.  His 
jurisdiction  includes 
all  Paramount  tele- 
vision activities  and 
International  Telemeter  Co.  Prior  to 
joining  Paramount  in  1958,  Mr.  Davis 
was  eastern  director  of  advertising  and 
publicity  for  Allied  Artists  Corp. 

Marvin  A.  Kempner,  15-year  veteran 
of  broadcast  programming,  elected  ex- 
ecutive vp  in  charge  of  sales  and  station 
relations  of  Mark  Century  Inc.,  New 
York,  new  radio  programming  service. 
Ev  Wren,  producer  of  tv  and  radio  com- 
mercials in  far  west  and  former  radio- 
tv  programming  consultant,  appointed 
production  head  of  firm.  Mr.  Kempner 
formerly  had  executive  position  with 
Richard  A.  Ullman  Inc.,  New  York. 

David  I.  Kelmenson,  producer  and 
director  of  tv  commercials  at  Robert 
H.  Klaeger  Assoc.,  New  York,  where 
he  was  associate  and  senior  vp,  resigns 
to  form  his  own  production  company. 
New  firm,  Kelmenson  Productions  Inc., 
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VOA's  Loomis  cited 

Henry  Loomis,  director  of 
Voice  of  America  of  U.  S.  Infor- 
mation Agency,  was  given  agen- 
cy's highest  award. 

The  Distinguished  Service 
Award  was  presented  to  Mr. 
Loomis  by  Edward  R.  Murrow, 
agency  director,  during  cere- 
monies dedicating  4.8  megawatt 
Voice  of  America  transmitter  in- 
stallation at  Greenville,  N.  C. 
(Broadcasting,  Feb.  18). 

Citation  reads:  "For  distin- 
guished service,  inspiring  dedi- 
cation to  duty,  and  especially  for 
his  demonstration  of  remarkable 
foresight,  knowledge  and  out- 
standing leadership  in  making  the 
Voice  of  America  a  more  effec- 
tive instrument  of  national  pol- 
icy." 


is  expected  to  concern  itself  solely  with 
production  of  tv  commercials.  It's  lo- 
cated at  75  W.  45th  St.,  New  York. 
Robert  Drucker,  vp  in  charge  of  Klae- 
ger"s  west  coast  company,  resigns  also 
to  join  Don  Fedderson  Commercial 
Productions,  Hollywood,  as  vp.  Mr. 
Drucker,  veteran  tv  commercial  pro- 
duction executive,  was  formerly  execu- 
tive producer  of  MGM's  tv  commercial 
and  industrial-film  department.  Robert 
P.  Chenault,  who  joined  DFCP  last 
year,  elected  vp  and  studio  production 
manager.  Peck  Prior,  DFCP  vice  presi- 
dent, resigns. 

Thomas  N.  Ryan,  former  food  mer- 
chandising manager  of  Better  Homes 
and  Gardens,  joins  sales  force  of  ABC 
Films,  New  York. 

Edward  J.  Pfister, 

writer  in  public  infor- 
mation department  of 
National  Educational 
Television  &  Radio 
Center,  New  York, 
named  to  newly  cre- 
ated post  of  informa- 
tion services  chief. 
Mr.  Pfister 

Dick  Wasson  has 

resigned  from  new  products  division 
of  Revue  Studios  to  join  Filmways  Tv 
Productions  as  writer-producer-director. 
His  first  assignment  is  to  assist  Paul 
Henning  in  writing  scripts  for  The  Bev- 
erly Hillbillies.  Mr.  Wasson  had  pre- 
viously received  co-writer  credit  with 
Mr.  Henning  when  latter  was  produc- 
ing Bob  Cummings  Show. 

Merrill  F.  Sproul  Jr.,  formerly  senior 
director  at  Alexander  Film  Co.,  Colo- 
rado Springs,  Colo.,  joins  Producing 
Artists  Inc.,  New  York,  as  director. 

Charles  Adams,  tv  director  and  pro- 


ducer, joins  ATU  Productions,  New 
York,  as  producer  of  tv  commercials 
and  feature  films. 


EQUIPMENT  &  ENGINEERING 

Robert  B.  Sampson,  administrator 
for  distributor  finances  at  RCA,  New 
York,  appointed  to  newly  created  posi- 
tion of  head  of  market  development 
activity  for  distributor  products  of  elec- 
tron tube  division  in  Harrison,  N.  J. 
Herbert  Taber,  administrator  for  mar- 
keting development  at  RCA,  named 
manager  of  marketing  research  for 
electron  tube  division. 

Bernard  Wise, 

founder  and  former 
president  of  ITA  Elec- 
tronics Corp.,  Phila- 
delphia, has  formed 
new  electronics  firm, 
CCA  Electronics 
Corp.,  Yeadon,  Pa., 
which  will  specialize 
in  "advanced-design 
broadcast  and  communications  trans- 
mitters for  world-wide  distribution." 
Mr.  Wise  stated  that  arrangements  for 
marketing  his  equipment  internationally 
had  been  concluded  with  Telesco  Inter- 
national, New  York.  Sales  to  U.  S. 
broadcasters  and  to  government  are  ex- 
pected to  be  handled  by  staff  engineers 


Mr.  Kane 


and  manufacturers  representatives. 

Warren  B.  Hayes,  president  of  TRW 
Electronics  Inc.,  El  Segundo,  Calif.,  re- 
signs to  become  president  and  chief  ex- 
ecutive officer  of  Fansteel  Metallurgical 
Corp.,  North  Chicago,  111. 

John  S.  Kane,  as- 
sistant director  of  op- 
erations for  Interna- 
tional Resistance  Co., 
Philadelphia,  elected 
vp  of  Reeves  Sound- 
craft  Corp.,  New 
York,  and  general 
manager  of  firm's 
magnetic  tape  divi- 
sion in  Danbury,  Conn.  He  succeeds 
Frank  B.  Rogers  Jr.,  executive  vp,  who 
resigns  effective  March  9,  but  will  con- 
tinue as  consultant  to  company.  Mr. 
Kane  is  former  vp  and  general  man- 
ager of  PCA  Electronics,  Sepulveda, 
Calif. 

Paul  W.  Wheaton  elected  vp  of 
Noble-Oak  Ltd.,  Japan-based  tv  tuner 
producer  which  is  jointly  owned  by  Oak 
Manufacturing  Co.,  Crystal  Lake,  111., 
and  Teikoku  Tsushin  Ltd.,  Tokyo.  Mr. 
Wheaton  who  has  been  with  Oak  for  22 
years,  will  continue  as  product  manager 
of  tv  tuners  for  Oak  Manufacturing  in 
Crystal  Lake. 

Richard  C.  Wells,  former  engineer  at 


VVITII/^y  HERNANDO 


COURTRIGHT 

The  discriminating  traveler  will  find  at  the 
newfy  cosmopolitan  Beverly  Wilshire  Hotel 
all  the  concepts  of  gracious  hospitality  for  which 
Hernando  Courtright  is  famous:  impeccable, 
personalized  service,  splendid  surroundings,  and 
above  all,  cuisine  par  excellence,  %  Classic 
elegance  is  the  heart  of  the  Beverly  Wilshire  — 
amplified  by  subtle  luxury  and  unparalleled 
attention  to  your  comfort  and  privacy.  H  Make 
your  next  visit  to  Los  Angeles  verily  a 
return  to  elegance  at  the  Beverly  Wilshire 
—  in  the  heart  of  fashionable  Beverly  Hills, 
where  every  conceivable  convenience 
is  at  hand  or  in  strolling  distance. 

•HERNANDO  COURTRIGHt's 

3Be\>erly  Wilshire  Hotel 

■   BEVERLY  HILLS,  CALIFORNIA 
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Franklin 


CBS,  New  York,  joins  engineering  staff 
of  Bell  Television,  that  city. 

Robert  B.  Franklin, 

industrial  relations 
manager  for  Sylvania 
Electric  Products' 
lighting  products  divi- 
sion in  Salem,  Mass., 
appointed  director  of 
procurement  and  fa- 
cilities services  for 
company,  With  head- 
quarters in  New  York.  He  succeeds 
David  K.  Elwell,  who  recently  was 
named  director  of  new  product  plan- 
ning. Mr.  Franklin  joined  Sylvania  in 
1942. 

Harold  C.  Hopkins,  executive  copy 
editor  of  Broadcasting  Magazine, 
named  manager  of  Electronic  Indus- 
tries Assn.'s  office  of  information,  suc- 
ceeding William  S.  Hepner  Jr.,  who 
was  promoted  to  managerial  position 
in  association's  marketing  services  de- 
partment. Mr.  Hopkins  had  been  with 
Broadcasting  since  April  1952. 

ALLIED  FIELDS 

Richard  DuMont,  former  producer- 
director  with  ABC  in  Chicago,  named 
director  of  American  Medical  Assn.'s 
department  of  radio,  tv  and  motion 
pictures. 


Byron  E.  Harrison,  assistant  chief  for 
domestic  radio  facilities  of  FCC's  Com- 
mon Carrier  Bureau,  becomes  associate 
in  Washington  communications  law 
firm  of  John  E.  Milden,  Munsey  Bldg. 

Mary  Ann  Safely,  former  research 
project  director  at  Compton  Adv.,  Chi- 
cago, joins  Research  Guild,  that  city, 
as  study  director. 

INTERNATIONAL 

Leonard    J.  Star- 
rner,  supervisor  of  va- 
riety programming  for 
Canadian  Broadcast- 
ing Corp.,  appointed 
manager    of  CBLT 
(TV)    Toronto,  suc- 
ceeding   John  Lant, 
who   becomes  CBC- 
TV     news     director.        Mr-  starmer 
Mr.  Lant  replaces  Larry  Duffy,  who 
has  moved   to   London,   England,  as 
CBC  news  supervisor  there. 

William  E.  Knox,  president  of  West- 
inghouse  Electric  International  Co., 
New  York,  elected  chairman.  Jose  de 
Cubas,  executive  vp,  succeeds  Mr. 
Knox  as  president.  Mr.  Knox  joined 
Westinghouse  in  1922.  He  was  elected 
vp  in  1944  and  president  in  1946.  Mr. 
de  Cubas,  who  joined  Westinghouse 


International  in  1940,  served  as  execu- 
tive vp  for  past  seven  years. 

DEATHS 

Charles  T.  DeVois,  44,  vp  and  gen- 
eral manager  of  WMPS-AM-FM  Mem- 
phis, Tenn.,  died  Feb.  3  at  Thayer  Vet- 
erans Hospital  near  Nashville.  Mr. 
DeVois,  former  general  manager  of 
WROL  (now  WATE)  Knoxville  and 
part-owner  of  WCBR  (now  WLOK) 
Memphis,  joined  WMPS  in  1950. 

Morton  Wishengrad,  49,  radio  and 
tv  writer  and  playwright,  died  Feb.  13 
of  heart  attack  at  his  home  in  New 
York  City.  Mr.  Wishengrad  contributed 
over  150  radio  and  tv  scripts  to  NBC's 
Eternal  Light  series  during  past  18 
years.  In  1948,  he  won  Peabody  Award 
for  radio  script  "Communism,  U.  S. 
Brand."  One  of  his  radio  plays,  "Lizzie 
and  the  Whiskers,"  was  basis  for  his 
Broadway  play,  "The  Rope  Dancers," 
produced  in  1957. 

Leon  Schinkten,  55,  engineer  with 
WGN  Chicago  since  1943,  died  at  his 
home  Feb.  16  following  heart  attack. 

Mrs.  Grace  V.  Sullivan,  35,  corporate 
secretary  of  Official  Films  Inc.,  New 
York,  died  Feb.  18  in  that  city  after 
long  illness.  Mrs.  Sullivan  served  Offi- 
cial Films  for  1 1  years  in  various  ex- 
ecutive capacities. 


 FOR  THE  RECORD 

STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Feb.  14 
through  Feb.  20  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.    D — day.    N — night.    LS — 


local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

ACTION  BY  FCC 

Santa  Fe,  N.  M. — New  Mexico  Bcstg.  Inc. 
Granted  cp  for  new  tv  on  vhf  ch.  2  (54- 
60  mc);  ERP  3.68  kw  vis..  1.84  kw  aur.  Ant. 
height  above  average  terrain  3,317  ft.,  above 
ground  139  ft.  P.  O.  address  Box  1,294, 
Albuquerque,  N.  M.  Estimated  construction 
cost  $251,500;  first  year  operating  cost  $21,- 
000;  revenue  $22,000.  Studio  location  Santa 
Fe,  ant.  location  Lake  Peak  (rural  area). 


Geographic  coordinates  35°  47'  46"  N.  Lat., 
105°  46'  15"  W.  Long.  Type  trans.  RCA  TT- 
2BL,  type  ant.  RCA  TF-2BL.  Legal  counsel 
Dempsey  &  Koplovitz,  Washington,  D.  C; 
engineering  consultant  A.  Earl  Cullum  Jr., 
Dallas,  Tex.  Principals:  A.  R.  Hebenstreit 
(61%),  S.  P.  Vidal  (11%)  and  others.  Ap- 
plicant also  owns  KGGM-AM-TV  Albuquer- 
que and  KVSF  Santa  Fe.  Initial  decision 
looking  toward  grant  became  effective  Feb. 
18.  Ann.  Feb.  20. 

APPLICATIONS 

Anderson,  Ind.— Bill  J.  Wheat.  Uhf  ch.  26 

(542-548  mc);  ERP  17.5  kw  vis.,  9.44  kw 
aur.  Ant.  height  above  average  terrain  500 
ft.,  above  ground  534  ft.  P.  O.  address  Box 
2026,  Anderson.  Estimated  construction  cost 
$25,000;  first  year  operating  cost  $65,000; 
revenue  $70,000.  Studio  and  trans,  locations 
both  Anderson.  Geographic  coordinates  40° 
03'  42"  N.  Lat.,  85°  42'  33"  W.  Long.  Type 
trans.  RCA  TTU-1B,  type  ant.  RCA  TFU- 
24DL.  Mr.  Wheat,  sole  owner,  is  mgr.  of 
bowling  alley.  Ann.  Feb.  19. 

♦Duluth,  Minn. — Duluth-Superior  Area 
Educational  Tv  Corp.  Vhf  ch.  8  (180-186 
mc);  ERP  316  kw  vis.,  159  kw  aur.  Ant. 
height  above  average  terrain  922  ft.,  above 
ground  805  ft.  P.  O.  address  c/o  George  A. 
Beck,  president.  Central  High  School, 
Duluth  2.  Estimated  construction  cost  $340.- 
000;  first  year  operating  cost  $50,000;  rev- 
enue $50,000.  Studio  location  Superior.  Wis.; 
trans,  location  Duluth.  Geographic  co- 
ordinates 46°  47'  21"  N.  Lat.,  92°  06'  51"  W. 
Long.  Type  trans.  Standard  Electronic  AH- 
634;  type  ant.  Alford  1046P.  Legal  counsel 
Fly,  Shuebruk,  Blume  &  Gaguine,  New 
York,  N.  Y.;  consulting  engineer  George 
Carlson,  Duluth.  Principals:  board  of 
trustees.  Ann.  Feb.  14. 

Vernal,  Utah — Western  Slope  Bcstg.  Inc. 
Vhf  ch.  3  (60-66  mc);  ERP  1.5  kw  vis.,  .75 
kw  aur.  Ant.  height  above  average  terrain 
2,282  ft.,  above  ground  155  ft.  P.  O.  address 
Box  270,  Grand  Junction,  Colo.  Estimated 
construction  cost  $58,850;  first  year  operat- 
ing  cost   $20,137;    no    estimated  revenues. 


EDWIN  TORNBERG 

&  COMPANY,  INC. 

i 

mm? 

Negotiators  For  The  Purchase  And  Sale  Of 
Radio  And  TV  Stations 
Appraisers  •  Financial  Advisors 

New  York-60  East  42nd  St.,  New  York  17,  N.  Y.  .  MU  7-4242 
West  Coast— 1357  Jewell  Ave.,  Pacific  Grove,  Calif.  •  FR  5-3164 
Washington— 711  14th  St.,  N.W.,  Washington,  D.C.  •  Dl  7-8531 
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Geographic  coordinates  40°  21'  14.92"  N.  Lat., 
109°  09'  37.19"  W.  Long.  Studio  and  trans, 
locations  both  2  miles  ESE  of  Vernal.  Type 
trans.  Gates  BT-500CL,  RCA  TF-3EL.  Prin- 
cipals: Rex  G.  Howell  (73.9%),  Laura  Howell 
(12.3%),  Ruth  G.  Hendrick  (7.2%)  and  Mar- 
lene  J.  Hoskin  (6.6%).  Western  Slope  owns 
KREX-AM-FM-TV  Grand  Junction,  Colo., 
and  51%  of  KREY-TV  Montrose,  Colo.  Mr. 
Howell  is  half-owner  of  KGLN  Glenwood 
Springs,  Colo.  Ann.  Feb.  20. 


Existing  tv  stations 

CALL  LETTERS  ASSIGNED 
WAAY-TV  HuntsviUe,  Ala— Smith  Bcstg. 
Inc. 

WHNT-TV  HuntsviUe,  Ala.— North  Ala- 
bama Bcstrs.  Inc. 

KIIX  (TV)  Los  Angeles,  Calif.— Central 
Bcstg.  Corp.  of  California  changed  from 
KBIC-TV. 

KFOG-TV  San  Francisco,  Calif  .—Kaiser 
Industries  Corp.  Changed  from  KFOG  (TV). 

KCTO  (TV)  Denver,  Colo.— Gotham  Bcstg. 
Corp.  Changed  from  KTVR  (TV). 

WFTV  (TV)  Orlando,  Fla.— Mid-Florida 
Tv  Corp.  Changed  from  WLOF-TV. 

*WMEB-TV  Orono,  Me.— U.  of  Maine. 

APPLICATION 

WIBF-TV  Jenkintown,  Pa.— Mod.  of  cp 
(which  authorized  new  tv)  to  change  sta- 
tion location  from  Jenkintown  to  Philadel- 
phia. Pa.;  ERP  from  21.9  kw  vis,  11.8  kw 
aur.  to  1200  kw  vis.,  615  kw  aur.;  change 
type  trans,  to  RCA  TTU-25B;  type  ant.  to 
GE  TY-25-25C:  make  change  in  ant.  system 
and  ant.  height  above  average  terrain  to 
328  ft.  Ann.  Feb.  14. 


New  am  stations 

ACTIONS  BY  FCC 

Bel  Air,  Md.— Bel  Air  Bcstg.  Co.  Granted 
cp  for  new  am  on  1520  kc.  250  w.  P.  O. 
address  Box  37A  Bel  Air.  Estimated  con- 
struction cost  $15,396,  first  year  operating 
cost  $60,000,  revenue  $80,000.  Principals: 
Samuel  Miller,  Arthur  A.  Snowberger,  John 
D.  Worthington,  George  W.  Truelove, 
LeRoy  Stokes,  Lee  L.  Case  (16%%  each). 
Messrs.  Miller  and  Case  are  partners  in 
specialized  recording  and  equipment-leasing 
firm;  Mr.  Worthington  owns  publishing  com- 
pany; Mr.  Truelove  has  been  proprietor  of 
candy-manufacturing  plant;  Mr.  Snowberger 
is  partner  in  radio  engineering  firm.  Initial 
decision  looking  toward  grant  became  effec- 
tive Feb.  15.  Ann.  Feb.  20. 

Chestertown,  Md.— Russell  H.  Morgan. 
Granted  cp  for  new  am  on  1230  kc,  250  w. 
P.  O.  address  Box  28,  Westminster,  Md. 
Estimated  construction  cost  $11,733;  first 
year  operating  cost  $25,000;  revenue  $30,000. 
Mr.  Morgan,  sole  owner,  with  wife  owns 
minority  interests  in  WTTR  Westminster  & 
WBMD  Baltimore,  both  Maryland,  and 
WPDX  Clarksburg.  W.  Va.  Initial  decision 
looking  toward  grant  became  effective  Feb. 
15.  Ann.  Feb.  20. 

Maplewood,  Minn. — Ramsey  Bcstg.  Co., 
Granted  cp  for  new  am  on  1010  kc,  250  w-D. 
P.  O.  address  1712  Rosewood  Ave.  S.,  St. 
Paul.  Minn.  Estimated  construction  cost 
$22,995.  first  year  operating  cost  $26,000,  rev- 
enue $40,000.  Gerald  H.  Bell,  sole  owner,  is 
automobile  dealer.  Action  Feb.  13. 

Bismarck-Mandan,  N.  D. — Capital  Bcstg. 
Inc.  Granted  cp  for  new  am  on  1270  kc, 
250  w-N,  1  kw-LS;  conditioned  to  pre-sun- 
rise  operation  with  daytime  facilities  pre- 
cluded pending  final  decision  in  Doc.  14419. 
Station  uses  facilities  of  KBOM,  whose  li- 
cense has  been  revoked.  Principals:  Carrol 
J.  Culver  &  F.  E.  Fitzsimonds  (each  49.05%) 
and  Neil  A.  Fitzsimonds  &  Marjorie  Culver 
(each  .95%).  Mr.  Fitzsimonds  is  vp  and  gen. 
mgr.  of  KBOM  and  part  owner  of  KABR 
Aberdeen,  S.  D.;  Mr.  Culver  is  KBOM  sta- 
tion mgr;  Mesdames  Fitzsimonds  and  Culver 
are  housewives.  Action  Feb.  13. 

Loretto,  Pa.— St.  Francis  College  of  Loret- 
to,  Granted  cp  for  new  am  on  1400  kc,  250 
w.  P.  O.  address  Loretto.  Estimated  con- 
struction cost  $3,100,  first  year  operating 
cost  $4,000.  revenue  $5,000.  Station  will  be 
owned  and  operated  by  St.  Francis  College. 
Comrs.  Hyde  and  Lee  dissented.  Action  Feb. 
13. 


Existing  am  stations 

ACTIONS  BY  FCC 

KMAR  Winnsboro,  La. — Granted  renewal 
of    license.     Chmn.     Minow    and  Comrs. 
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Bartley  and  Henry  dissented.  Action  Feb.  13. 

WJEF  Grand  Rapids,  Mich.— Granted  in- 
creased daytime  power  on  1230  kc,  from  500 
w  to  1  kw,  continued  nighttime  operation 
with  250  w;  remote  control  permitted;  con- 
ditions. Action  Feb.  20. 

WNAT  Natchez,  Miss. — Granted  increased 
daytime  power  on  1450  kc,  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w;  conditions.  Action  Feb.  20. 

WCJU  Columbia,  Miss. — Granted  increased 
daytime  power  on  1450  kc,  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w;  conditions.  Action  Feb.  20. 

WHHT  Lucedale,  Miss. — Granted  increased 
power  on  1440  kc,  D,  from  1  kw  to  5  kw: 
condition  and  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419.  Action  Feb.  20. 

WTIK  Durham,  N.  C— Granted  change  on 
1310  kc  from  500  w-N,  1  kw-LS.  DA-N,  to 
1  kw-N,  5  kw-LS,  DA-2;  conditions  and 
pre-sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419.  Action  Feb.  13. 

WEMP  Milwaukee,  Wis.^-Granted  (1)  cp 
to  make  changes  in  DA  and  ground  system; 
conditions,  and  (2)  renewal  of  license;  both 
conditioned  that  pre-sunrise  operation  with 
daytime  facilities  is  precluded  (as  petitioned 
for  by  WRYT  Pittsburgh,  Pa.)  and  without 
prejudice  to  any  action  commission  may 
deem  warranted  as  result  of  final  deter- 
mination in  matter  of  revocation  of  license 
of  KWK  Radio  Inc.,  (KWK).  St.  Louis,  Mo., 
in  Doc.  13827.  Action  Feb.  13. 

CALL   LETTERS  ASSIGNED 

KOAD  Lemoore,  Calif.— Elbert  H.  Dean 
and  B.  L.  Golden. 

KABI  Alibene,  Kan.— Wyman  N.  &  Willa 
M.  Schnepp. 

KDRG  Deer  Lodge,  Mont.— Powell  County 
Bcstg.  Co. 

WEEP  Pittsburgh,  Pa.— Golden  Triangle 
Bcstg.  Inc.  Changed  from  WYRE. 

KCAN  Canyon,  Tex.— W.  J.  Harpole. 
Changed  from  KVPH. 

WVMT  Burlington,  Vt.— WCAX  Radio  Inc. 
Changed  from  WCAX. 

WITL  Superior.  Wis. — Twin  Ports  Chris- 
tian Bcstg.  Corp. 

APPLICATIONS 

KMUZ  Santa  Barbara,  Calif.— Mod.  of  li- 
cense to  change  studio  location  and  remote 
control  point.  Ann.  Feb.  14. 

WLLH  Lowell,  Mass. — Cp  to  increase  day- 
time power  from  500  w  to  1  kw  at  Lowell 
(main  trans.;  also  see  application  below). 
Ann.  Feb.  14. 

WLLH  Lowell,  Mass. — Cp  to  increase  day- 
time power  from  500  w  to  1  kw  at  Lawrence, 
Mass.  (synchronous  amplifier:  also  see  ap- 
plication above).  Ann.  Feb.  14. 

WCBQ  Whitehall,  Mich.— Cp  to  change 
ant. -trans,  and  studio  location,  install  DA 
svstem  (DA-N)  and  change  station  loca- 
tions (North  Muskegon,  Mich.).  Ann.  Feb. 
14. 

KPRM  Park  Rapids,  Minn. — Cp  to  increase 
power  from  100  w  to  250  w.  Ann.  Feb.  20. 

KBEY  Kansas  City,  Mo.— Mod.  of  license 
to  change  studio  location  and  remote  con- 
trol point.  Ann.  Feb.  14. 

Existing  fm  stations 

ACTIONS  BY  FCC 

WINF-FM  Manchester,  Conn.  —  Waived 
Sec.  1.323(b)  of  rules  and  granted  applica- 
tion to  replace  expired  permit  to  change 
trans,  site  and  increase  ant.  height  and 
ERP.  Action  Feb.  20. 

KUGN-FM  Eugene,  Ore.— Waived  Sec. 
1.323(b)  of  rules  and  granted  application  to 
replace  expired  permit  to  change  studio 
and  trans,  locations  and  increase  ant.  height. 
Action  Feb.  20. 

WDVR  (FM)  Philadelphia,  Pa.— Waived 
Sees.  1.356(f)  and  3.209(a)(1)  of  rules  and 
granted  application  to  decrease  ERP  to  4.3 
kw,  increase  ant.  height  to  240  ft.,  and  move 
trans,  and  studio  sites  to  location  slightly 
less  than  one  mile  from  present  location. 
Action  Feb.  13. 

KTAL-FM  Texarkana,  Tex.— Granted  mod. 
of  license  to  change  location  to  dual-city 
designation  of  Texarkana,  Tex.-Shreveport, 
La.  Action  Feb.  20. 


CALL   LETTERS  ASSIGNED 

KFRE-FM  Fresno,  Calif.— Triangle  Pub- 
lications Inc.  Changed  from  KRFM  (FM). 

KFOG  (FM)  San  Francisco,  Calif.— Kaiser 
Industries  Corp.  Changed  from  KBAY-FM. 

WIOD-FM  Miami,  Fla.— Miami  Valley 
Bcstg.  Corp.  Changed  from  WCKR-FM. 

*WECI  (FM)  Richmond,  Ind.  —  Earlham 
College. 

*WSAE  (FM)  Ann  Arbor,  Mich.— Ann 
Arbor  College.  Changed  from  "WQZK  (FM). 

WSOC-FM  Charlotte,  N.  C— Carolina 
Bcstg.  Co.  Changed  from  WIOD  (FM). 

WITT  (FM)  Pittsburgh,  Pa. — Golden  Tri- 
angle Bcstg.  Inc.  Changed  from  WYRE-FM. 

KFMG  (FM)  Wichita  Falls,  Tex.— Nortex 
Bcstg.  Co. 


Ownership  changes 

ACTIONS  BY  FCC 

KRE-AM-FM  Berkeley,  Calif. — Granted  as- 
signment of  license  from  Central  California 
Bcstrs.  Inc.  (more  than  15  stockholders)  to 
Dickens  J.  Wright  Assoc.  (78%,  8%  as 
nominee),  Alvin  Schonfeld  (5%,  5%  as  nomi- 
nee) and  Robert  P.  Baruch  (2%,  2%  as  nomi- 
nee), d/b  as  KPAT  Inc.  Dickens  J.  Wright 
Assoc.,  broadcast  management  consultant 
firm,  is  owned  by  Dickens  J.  Wright  and 
Paul  Bauman  (each  50%),  consideration 
$500,000.  Action  Feb.  20. 

WIPC  Lake  Wales,  Fla.— Granted  transfer 
of  control  of  licensee  corporation,  Central 
California  Bcstrs.  Inc.,  from  Kenneth  H. 
Berkley  (825  shares)  and  Thecla  G.  Berk- 
ley (400  shares),  to  Charles  D.  and  Elizabeth 
B.  Bishop  (jointly  51%),  James  A.  Sebesta 
(29%),  and  George  W.  Friend  Jr.  (20%). 
Consideration  $60,000.  Mr.  Bishop  is  present- 
ly vp  and  general  manager  of  WIPC  and 
Mrs.  Bishop  is  instructor  of  radio-tv  pr  at 
Webber  College.  Mr.  Friend  Jr.  is  40%  owner 
WPLA  Plant  City,  Fla.  Action  Feb.  20. 

WSYL  Sylvania,  Ga. — Granted  assignment 
of  license  from  Edwin  H.  Bass  (100%),  d/b 
as  Sylvania  Bcstg.  System,  to  Mr.  Bass 
(49%)  and  W.  Herbert  Brannen  Sr.  (51%), 
tr/as  Sylvania  Bcstg.  System  Inc.  Considera- 
tion $5,100.  Mr.  Brannen  has  interest  in 
WGSR  Millen,  Ga.  Action  Feb.  20. 

KLOH  Pipestone,  Minn.— Granted  assign- 
ment of  license  from  C.  B.  Thomas  (23.20%), 
H.  Ii.  Dibble  (18.10%),  Ordner  T.  Bundlie 
Sr.  (14.79%)  and  others,  d/b  as  Pipestone 
Radio  Corp.,  to  Robert  E.  Ingstad  (56%%), 
Mary  Jean  Ingstad  (43%)  and  Alfred  G. 
Berry  (V3%),  tr/as  KLOH  Inc.  Consideration 
$100,000.  Mr.  Ingstad  is  majority  owner  of 
KOVC  Valley  Citv,  KBMW  Breckenridge- 
Wahpeton  &  KEYD  Oakes  and  part  owner 
of  KEYJ  Jamestown,  all  North  Dakota,  and 
majority  owner  of  KWAD  Wadena,  Minn.; 
Mrs.  Ingstad  is  minority  owner  of  KOVC, 
KBMW  and  KWAD;  Mr.  Berry  is  part  owner 
of  KOVC.  KBMW,  KWAD  and  KEYJ.  Ac- 
tion Feb.  20. 

KNED  McAlester,  Okla.— Granted  assign- 
ment of  license  from  Ray  Van  Hooser  (99% 
plus),  d/b  as  Pittsburg  County  Bcstg.  Co., 
to  Gene  Stipe  (99%  plus),  tr/as  Little  Dixie 
Radio  Inc.  Consideration  $50,000.  Mr.  Stipe 
is  attorney.  Action  Feb.  15. 

KITE  Terrell  Hills,  Tex. — Granted  transfer 
of  control  of  licensee  corporation,  KITE 
Bcstg.  Co.,  from  Leslie  Kirsch  (100%  in 
trusteeship)  to  Jack  C.  Vaughn  (24.40%), 
Cecil  L.  Trigg  (27.72%).  Grady  H.  Vaughn 
Jr.  (24.39%)  and  others,  tr/as  Southwest 
States  Inc.  Consideration  $450,000.  Applicant 
owns  KROD-AM-TV  El  Paso,  KOSA-TV 
Odessa  &  KVII-TV  Amarillo,  all  Texas,  and 
KRNO  San  Bernardino,  Calif.  Action  Feb.  20. 

KOL-AM-FM  Seattle,  Wash.  —  Granted 
transfer  of  control  of  licensee  corporation, 
Seattle  Bcstg.  Co.,  from  Archie  Taft  Jr. 
(55%),  Marie  Storm  Taft  (20%)  and  W.  L. 
Simpson  (25%)  to  Mark  Goodson  and 
William  S.  Todman  (each  50%),  tr/as  F-V 
Productions  Inc.  Consideration  $850,000. 
Messrs.  Goodson  &  Todman  have  wide  in- 
terests in  broadcast  field,  including  Good- 
son  &  Todman  Productions,  producer  of 
network  tv  shows.  Action  Feb.  20. 

APPLICATIONS 

KXLR  North  Little  Rock,  Ark.— Seeks 
transfer  of  control  of  licensee  corporation, 
Arkansas  Bcstg.  Inc.  (15000  shares  issued), 
from  Devane  Clarke  (7750  shares),  Charles 
R.  Rutherford  (5000),  James  K.  Dodson 
(1500)  and  Leonard  E.  Hoffman  Jr.  (750) 
to  F.  F.  Mike  Lvnch  (28%)  and  Berniece 
L.  Lynch  (72%).  Consideration  is  assumption 
of  debt.  Lynches  also  own  KBYE  Oklahoma 
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City,  Okla.,  KFDI  Wichita,  Kan.,  and  ad- 
vertising agency.  Ann.  Feb.  15. 

WSUZ  Palatka,  Fla. — Seeks  assignment  of 
license  from  George  J.  Duck  (100%),  re- 
ceiver, to  Wayne  E.  Bullock  and  Herbert  E. 
Strickland  (each  50%),  d/b  as  Bullock  & 
Strickland,  tr/as  Radio  Station  WSUZ.  Con- 
sideration $65,000  assumed  debt.  Both  prin- 
cipals are  currently  employed  by  WMOP 
Ocala.  Fla.  Ann.  Feb.  19. 

KFH-AM-FM  Wichita,  Kan.— Seeks  trans- 
fer of  negative  control  of  licensee  corpora- 
tion. Radio  Station  KFH  Inc.,  through  dis- 
solution of  Wichita  Eagle  Inc.  (50%)  and 
distributing  KFH  stock  to  each  stockholder 
in  same  proportion  as  stock  in  Wichita 
Eagle.  No  financial  consideration  involved. 
Ann.  Feb.  20. 

WBBR-AM-FM  East  St.  Louis,  111.— Seeks 
assignment  of  license  from  Lawrence  R. 
Picus,  Simpson  R.  Walker  Jr.  (each  25.14%) 
and  others,  d/b  as  Stanlin  Inc.,  to  Paul  G. 
Adams  (1007o).  Consideration  $305,000.  Mr. 
Adams  is  chief  eng.  of  WCPO-AM-FM-TV 
Cincinnati,  Ohio.  Ann.  Feb.  15. 

WNMP  Evanston,  111. — Seeks  acquisition 
of  positive  control  of  licensee  corporation, 
Semrow  Bcstg.  Co.,  from  Harry  H.  Semrow 
(50%)  to  Otto  J.  Semrow  (100%  after  trans- 
fer, 50%  before).  Consideration  $25,000.  Ann. 
Feb.  19. 

WBET-AM-FM  Brockton,  Mass.  —  Seeks 
transfer  of  negative  control  of  licensee 
corporation.  Enterprise  Publishing  Co.  (458 
shares  voting  stock  issued),  from  estate  of 
Charles  L.  Fuller  (80  shares)  to  Albert  W. 
and  Charles  A.  Fuller  (each  40  shares),  who 
now  own  stock  and  together  will  control 
majority  interest  after  transaction:  other 
ownership  remains  stable.  No  financial  con- 
sideration involved.  Ann.  Feb.  20. 

KTWN  St.  Paul,  Minn.— Seeks  assignment 
of  license  from  Alvin  Koenig  (26.68%), 
William  F.  Johns  Jr.  (24.81%)  and  others, 
d/b  as  Franklin  Bcstg.  Corp.,  to  Cream  City 
Bcstg.  Inc.  (100%),  tr/as  K-TWN  Inc.  Gene 
Posner  (99.7%)  and  Ruth  Posner  (.3%)  own 
Cream  City.  Consideration  $115,000.  Cream 
City  owns  WMIL-AM-FM  Milwaukee,  Wis., 
and  Mr.  Posner,  attorney,  also  has  wide  real 
estate  holdings.  Ann.  Feb.  14. 

WKRK  Murphy,  N.  C. — Seeks  transfer  of 
control  of  licensee  corporation,  Childress 
Bcstg.  Corp.  of  Murphy,  from  James  B.  Chil- 
dress (79%  before  transfer,  4%  after)  to 
Paul  V.  Ridenhour  (51%  after,  20%  before), 
Loren  Davis  (22%)  and  W.  T.  Brown  Jr. 
(22%).  Mr.  Childress'  wife  retains  1%. 
Consideration  $45,000.  Ann.  Feb.  15. 

KRNR  Roseburg,  Ore. — Seeks  acquisition 
of  negative  control  of  licensee  corporation, 
Douglas  County  Tricasters  Inc.,  from  James 
M.  &  Robert  F.  Johnson  and  Joseph  G. 
Maierhauser  (each  33  V3%)  by  J.  M.  Johnson 
and  Mr.  Maierhauser  (each  50%).  Considera- 
tion $5,250.  Ann.  Feb.  15. 

KEES  Gladewater,  Tex. — Seeks  assignment 
of  license  from  Ellis  E.  &  Rayford  G.  Tid- 
more  (66  ~'37o  jointly)  and  Delwin  W.  Mor- 
ton (33  V3%),  d/b  as  Golden  Triangle  Enter- 
prises, to  Mr.  Morton  and  Orman  L.  Kim- 
brough  (each  50%),  tr/as  Gemini  Enter- 
prises. Consideration  $130,000.  Mr.  Kim- 
brough  is  cattle  raiser.  Ann.  Feb.  20. 

KFDR  Grand  Coulee,  Wash. — Seeks  as- 
signment of  license  from  Ralph  A.  Nacht- 
mann  (100%)  to  Eugene  Pournelle  (100%). 
Consideration  $33,000.  Mr.  Pournelle  is  part- 
time  employe  of  KFDR.  Ann.  Feb.  19. 


Hearing  cases 

INITIAL  DECISION 

■  Hearing  Examiner  Charles  J.  Frederick 
issued  initial  decision  looking  toward  grant- 
ing applications  for  new  daytime  am  sta- 
tions of  Progressive  Bcstg.  Corp.  to  operate 
on  1510  kc,  250  w,  DA,  in  Highland,  111.,  and 
Peter-Mark  Bcstg.  Co.,  to  operate  on  1500 
kc,  250  w,  in  Vandalia,  111.,  both  with  con- 
dition and  pre-sunrise  operation  with  day- 
time facilities  precluded  pending  final  deci- 
sion in  Doc.  14419.  Action  Feb.  20. 

■  Hearing  Examiner  Basil  P.  Cooper  is- 
sued initial  decision  looking  toward  grant- 
ing applications  for  new  daytime  am  sta- 
tions of  Tuscarawas  Bcstg.  Co.  to  operate 
on  1540  kc,  250  w,  in  Uhrichsville,  and  Niles 
Bcstg.  Co.  to  operate  on  1540  kc.  500  w,  DA, 
in  Niles,  both  Ohio,  and  Punxsutawney 
Bcstg.  Co.  to  increase  power  of  WPME 
Punxsutawney,  Pa.,  on  1540  kc,  from  1  kw 
to  5  kw,  with  1  kw-CH,  all  conditioned  that 
pre-sunrise  operation  with  daytime  facili- 
ties is  precluded  pending  final  decision  in 
Doc.  14419,  and  with  additional  condition  to 


Tuscarawas  and  Niles.  Action  Feb.  20. 

■  Hearing  Examiner  Walther  W.  Guenther 
issued  initial  decision  looking  toward  (1) 
granting  applications  of  Howard  W.  Davis, 
tr/as  Walmac  Co.,  for  renewal  of  licenses  of 
KMAC  and  KISS  (FM),  both  San  Antonio. 
Tex.,  and  (2)  denying  petition  by  Broad- 
cast Bureau  for  acceptance  of  late  filing  of 
of  its  proposed  findings  and  Davis'  motion 
to  physically  return  bureau's  findings.  Ac- 
tion Feb.  18. 

DESIGNATED  FOR  HEARING 

Southwestern  Bcstg.  Co.  of  Mississippi, 
Port  Gibson,  Miss. — Designated  for  hearing 
application  for  new  daytime  am  on  1320 
kc,  500  w;  issues  include  Sec.  3.35  multiple 
ownership  determination;  made  WRBC 
Jackson  and  WRJW  Picayune  parties  to 
proceeding.  Action  Feb.  20. 

Calhio  Bcstrs.,  Seven  Hills,  Ohio,  Salem 
Bcstg.  Co.,  Salem,  Ohio,  Tele-Sonics,  Inc., 
Parma,  Ohio — Designated  for  consolidated 
hearing  applications  for  new  daytime  am 
stations  on  600  kc,  500  w,  DA;  made  WFRM 
Coudersport,  WMBS  Uniontown,  both  Penn- 
sylvania, WTAC  Flint,  Mich.,  WTVN  Colum- 
bus, Ohio,  and  Federal  Aviation  Agency 
parties  to  proceeding  (latter  with  respect 
to  Tele-Sonics  application).  Action  Feb.  20. 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  application 
of  Rhinelander  Tv  Cable  Corp.  for  new 
daytime  am  on  1300  kc,  5  kw,  in  Rhine- 
lander,  Wis.;  issues  include  financial  quali- 
fications and  efforts  made  by  applicant  to 
ascertain  programming  needs;  made  WOBT 
Rhinelander,  which  filed  opposing  petition, 
party  to  proceeding,  and  granted  its  motion 
to  strike  opposition  of  Rhinelander.  Action 
Feb.  20. 

WWWW,  Abacoa  Radio  Corp.,  Rio  Piedras 
(San  Juan),  P.  R.,  Mid-Ocean  Bcstg.  Corp., 
San  Juan,  P.  R. — Designated  for  consoli- 
dated hearing  am  applications  of  Abacoa 
Radio  for  change  of  facilities  of  WWWW 
from  1520  kc,  250  w,  unl.,  to  1190  kc,  500  w, 
DA-2,  unl..  and  Mid-Ocean  for  new  station 
on  1190  kc,  10  kw,  DA-2,  unl.  Action  Feb.  20. 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  application 
of  WKYR  Inc.  for  (1)  change  of  operation 
of  WKYR  Keyser,  W.  Va.,  on  1270  kc,  from 
5  kw-D,  to  1  kw-N,  5  kw-LS,  DA-2  and  (2) 
change  station  location  to  Cumberland,  Md.; 
issues  include  its  efforts  made  to  ascertain 
programming  needs  and  interests  of  area, 
and  Sec.  307  (b)  of  Communications  Act 
determination  (equitable  distribution  of  ra- 
dio service);  made  WCUM-AM-FM  and 
WTBO-AM-FM  Cumberland,  which  opposed 
grant,  parties  to  proceeding.  Comr.  Bartley 
dissented  and  voted  for  grant.  Action  Feb. 
13. 

■  By  memorandum  opinion  &  order,  com- 
mission designated  for  hearing  application 
of  Beamon  Advertising  Inc.  for  new  day- 
time am  on  1560  kc,  1  kw,  DA,  in  Dainger- 
field,  Tex.;  made  KIMP  Mt.  Pleasant,  which 
filed  opposing  petition,  party  to  proceeding. 
Action  Feb.  13. 

■  By  order,  commission  designated  for 
hearing  application  of  Albert  S.  Tedesco, 
d/b  as  Broward  County  Bcstg.,  for  license 
covering  cp  for  WIXX  (1520  kc,  1  kw-D) 
Oakland  Park,  Fla.,  on  issues  concerning 
formulation  of  original  and  changed  format 
of  programming  from  general  market  to 
Negro  appeal;  requires  WIXX  to  give  lo- 
cal notice  of  hearing;  made  City  of  Oak- 
land Park,  which  filed  opposing  resolution, 
party  to  proceeding.  By  telegram,  commis- 
sion denied  program  test  authority  to  WIXX 
pending  outcome  of  hearing  on  license  ap- 
plication. Comr.  Hyde  not  participating. 
Action  Feb.  13. 


OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- 
mission granted  motion  by  Tidewater  Tele- 
radio  Inc.  (WAVY-AM-TV,  ch.  10),  Ports- 
mouth, Va.,  and  dismissed  petition  by 
Beachview  Bcstg.  Corp.  seeking  reconsid- 
eration of  Nov.  28,  1962,  memorandum  opin- 
ion &  order  in  Doc.  14866  and  requesting 
commission  to  rescind  or  revoke  WAVY-TV 
license  or  to  require  it  to  file  application 
for  renewal  of  license,  designate  that  appli- 
cation for  hearing,  reinstate  Beachview's 
application  for  original  cp  which  was  denied 
in  comparative  hearing  resulting  in  grant 
of  permit  to  Tidewater,  and  to  consider 
comparatively  such  reinstated  application 
with  Tidewater's  renewal  application.  Comr. 
Lee  not  participating;  Comr.  Henry  con- 
curring and  issuing  statement  in  which 
Comr.  Craven  joined.  Action  Feb.  20. 

.  ■  By  letter,  commission  denied  request 
by  LBJ  Co.  for  early  consideration  of  its 
application  to  change  trans,  site  and  ant. 


svstem  of  KTBC  Austin,  Tex.  Action  Feb. 
20. 

■  Granted  applications  of  Max  M.  Leon 
Inc.  for  renewal  of  licenses  of  WDAS  (aux. 
&  alt.  main)  and  WDAS-FM,  both  Philadel- 
phia, Pennsylvania.  Action  Feb.  20. 

■  Commission  gives  notice  that  Dec.  12, 
1962,  initial  decision  which  looked  toward 
granting  application  of  WGLI  Inc.  to  in- 
crease daytime  power  of  WGLI  Babylon, 
N.  Y.,  on  1290  kc  from  1  kw  to  5  kw,  and 
change  from  DA-1  to  DA-2,  continued 
nighttime  operation  with  1  kw;  condition 
and  pre-sunrise  operation  with  daytime  fa- 
cilities precluded  pending  final  decision  in 
Doc.  14419,  became  effective  Jan.  31  pur- 
suant to  Sec.  1.153  of  rules.  Action  Feb.  15. 

■  Commission  gives  notice  that  Dec.  21, 
1962,  initial  decision  which  looked  toward 
granting  application  of  Asbury  Park  Press 
Inc.  (WJLK),  Asbury  Park,  N.  J.,  and  City 
of  Camden  (WCAM),  Camden,  N.  J.,  to  in- 
crease daytime  power  of  stations  from  250 
w  to  1  kw,  continued  operation  on  1310  kc, 
250  w-N,  with  WJLK  using  DA-D;  condi- 
tions and  pre-sunrise  operations  with  day- 
time facilities  precluded  pending  final  deci- 
sion in  Doc.  14419,  became  effective  Feb.  11 
pursuant  to  Sec.  1.153  of  rules.  Action  Feb. 
14. 

■  By  order,  commission  granted  petition 
by  Broadcast  Bureau,  and  extended  to  Feb. 
28  time  to  file  exceptions  to  initial  decision 
in  consolidated  proceeding  on  application  of 
WEXC  Inc.  for  new  am  in  Depew,  N.  Y., 
et  al.,  in  Docs.  14031  et  al.  Action  Feb.  19. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  petition  for  reconsideration 
by  Kate  F.  Fite  (WERH),  Hamilton,  Ala., 
and  (1)  set  aside  Oct.  24,  1962,  grant  of 
application  of  John  Self  for  new  daytime 
am  on  1300  kc,  500  w,  in  Winfield,  Ala., 
and  (2)  designated  Self  application  for 
hearing  on  issues  to  determine  whether 
there  are  adequate  revenues  to  support 
more  than  one  am  in  area  without  loss  or 
degradation  of  service;  made  WERH  party 
to  proceeding;  denied  Self  request  for  cer- 
tain relief  in  his  opposition  to  petition  for 
reconsideration.  Comr.  Lee  dissented.  Ac- 
tion Feb.  20. 

■  By  letters,  commission  denied  petitions 
for  reconsideration  of  May  10  am  partial 
freeze  order  and  returned  as  unacceptable 
for  filing  following  retendered  applications: 
Radio  Monticello  (1090  kc,  1  kw-D),  Monti- 
cello,  Fla.,  and  Radio  Oshkosh  Inc.  (690  kc, 
1  kw-D),  Oshkosh,  Wis.  Action  Feb.  20. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Abacoa  Radio 
Corp.  for  reconsideration  of  Dec.  5,  1962, 
action  which  returned  as  unacceptable  for 
filing  under  May  10,  1962,  am  partial  freeze 
order  amendment  to  increase  power  of 
WWWW  from  500  w  to  10  kw  and  change 
city  to  be  served  from  Rio  Piedras  to  San 
Juan,  P.  R.  (WWWW  has  pending  applica- 
tion to  change  facilities  from  1520  kc,  250 
w,  unl.,  to  1190  kc,  500  w,  DA-2,  unl.).  Ac- 
tion Feb.  20. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  waived  Sec.  1.354  (j)  (2)  of 
rules  and  granted  motion  by  Mrs.  Marion 
U.  Moore  to  be  substituted  for  Col.  Edmund 
B.  Moore  (deceased)  as  applicant  for  new 
am  on  1420  kc,  1  kw-D,  in  Joshua  Tree, 
Calif.,  and  (2)  denied  motion  by  Hi-Desert 
Bcstg.  Corp.  (KDHI),  Twentynine  Palms, 
to  dismiss  Moore  application.  Action  Feb. 
20. 

■  By  letter,  commission  dismissed  appli- 
cation of  Beacon  Bcstg.  Concern  for  new 
am  on  1400  kc,  250  w-N,  1  kw-LS,  in  Clover 
Creek,  Pa.,  since  it  does  not  meet  applica- 
tion processing  requirements  of  Sec.  1.354 
or  rules.  Comr.  Hyde  and  Lee  dissented. 
Action  Feb.  13. 

■  By  letters,  commission  denied  requests 
for  waiver  of  Sec.  1.354  of  rules  and  re- 
turned as  unacceptable  for  filing  under 
May  10  am  partial  freeze  order  following 
applications:  Murfreesboro  Bcstg.  Corp. 
(1080  kc,  500  w-D).  Murfreesboro,  N.  C; 
South  Norfolk  Bcstg.  Corp.  (1600  kc,  1  kw- 
D),  South  Norfolk,  Va.,  and  Charles  W. 
Dowdy  for  change  of  facilities  of  WROA 
Gulfpbrt,  Miss.,  from  1390  kc.  1  kw-D.  to 
1400  kc,  1  kw-LS,  250  w-N.  Comr.  Hyde  dis- 
sented. Action  Feb.  13. 

p  By  memorandum  opinion  &  order,  com- 
mission granted  waiver  of  May  10  am  par- 
tial freeze  order  and  accepted  for  filing  ap- 
plication of  J.  W.  Dunavent  for  new  day- 
time am  on  1600  kc,  500  w,  in  Eminence, 
Ky.  At  same  time,  commission  gave  notice 
Dunavent's  application  will  be  available  for 
processing  on  March  26.  Action  Feb.  13. 

■  By  memorandum  opinion  &  order,  com- 
mission granted  petition  for  declaratory 
ruling  filed  by  Genkar  Inc.  (which  failed 
to  publish  required  notice  of  hearing  on  its 
application    for   new   am   in  Gouverneur. 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFOOE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4.  D.  C. 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C. 
REpublic  7-3984 

Member  AFCOE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 
Member  AFOOE 


J.  G.  ROUNTREE 

CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
CLtndale  2-3073 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFGCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFOCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFGCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phono:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 
Member  AFOOE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18.  Texas 
BUtler  1-1551 


Service 
irectory 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-281 13 


contact 
BROADCASTING  MAGAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 


—Established  1926— 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Creat  Notch,  N.  |. 

Member  AFCOE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCOE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENCINEERS 

Radio-Television 
Communications-Electronics 

901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCOE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St..  N.W.,  393-4616 
Washington  5,  D.  C. 
Member  AFOOE 


A.  E.  Towne  Assoc s.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 
420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 


SPOT  YOUR 
FIRM'S  NAME 
HERE  .  . . 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9.  TEXAS 
MEIrose  1-8360 
Member  AFCCE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 

George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.   (A  Chicago  suburb) 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise        James  M.  Moran 
Consulting,  Research  & 
Development  for  Broadcasting 
Industry  &  Government 
50  Frankfort  St.       Diamond  3-3716 
Fitchburg,  Massachusetts 


To  be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
•ARB  Continuing  Readership  Study 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 


AM 
FM 
TV 


Lie. 

3,758 
1,063 
516 


Compiled  by  BROADCASTING,  Feb.  20 


ON  AIR 


Cps. 

61 

22 
64 


CPS 
Not  on  air 

121 
131 
80 


TOTAL  APPLICATIONS 
for  new  stations 

467 
287 
111 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Feb.  20 


Commercial 
Non-commercial 


VHF 

486 

.  47 


UHF 

94 
21 


TOTAL 
TV 

580 
68' 


COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC,  Jan.  31 


Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

'Includes  3  stations  operating  on  unreserved  channels. 


AM 

FM 

TV 

3,748 

1,055 

515 

71 

30 

65 

113 

130 

77 

3,932 

1,215 

664 

277 

173 

54 

196 

13 

51 

473 

286 

105 

315 

109 

43 

54 

3 

8 

369 

112 

51 

0 

2 

0 

1 

1 

1 

N  Y.,  which  is  in  consolidated  proceeding 
in  Docs.  14617-14621),  to  extent  of  (1)  hold- 
ing that  hearing  thus  far  held  is  nullity 
insofar  as  Genkar  application  is  concerned; 
(2)  authorizing  petitioner  to  seek  from 
chief  hearing  examiner  new  "time  and 
place  of  hearing"  and  to  thereafter  effect 
required  publication  setting  forth  original 
issues  and  those  added  since  designation 
hearing  order;  and  (3)  authorizing  hearing 
examiner  to  admit  by  proper  motion  any 
previously  submitted  testimony  subject  to 
condition  that  rights  of  any  interested  per- 
sons be  not  prejudiced  thereby.  Action  Feb. 
13. 

■  By  order,  commission  granted  petition 
by  Ulster  County  Bcstg.  Co.  and  extended 
to  March  6  time  to  file  replies  to  exceptions 
to  initial  decision  in  proceeding  on  its  ap- 
plication and  those  of  Catskills  Bcstg.  Co. 
and  Ellenville  Bcstg.  Co.  for  new  am  sta- 
tions in  Ellenville,  N.  Y.  Action  Feb.  13. 

■  By  order,  commission  stayed  until 
March  3  effective  date  of  its  Dec.  17,  1962, 
order  which  revoked  license  of  Mandan 
Radio  Assn.  Inc.  and  which  ordered  it  to, 
on  Feb.  17,  cease  operation  of  KBOM  (1270 
kc,  1  kw-LS,  250  w-N)  Bismarck-Mandan, 
N.  D.  This  was  done  at  request  of  KBOM 
to  avoid  disruption  of  service.  (Application 
by  Capital  Bcstg.  Inc.  for  cp  for  present 
facilities  of  KBOM  was  granted  by  com- 
mission by  separate  action  and  waiver  of 
May  10  am  freeze  order.)  Action  Feb.  13. 

■  By  order,  commission  granted  motion 
by  Salina  Radio  Inc.  and  extended  time  to 
Feb.  20  to  file  reply  to  opposition  of  Kansas 
Bcstrs.  Inc.  to  Salina's  petition  for  recon- 
sideration, affirmance  of  decision,  removal 
of  stay,  and  expedited  action  in  proceeding 
on  applications  of  new  am  stations  in  Sa- 
lina, Kans.  Action  Feb.  13. 

■  By  memorandum  opinion  &  order,  com- 
mission, on  petition  by  Capital  Cities  Bcstg. 
Corp.,  waived  mileage-separation  require- 
ment of  Sec.  3.610  of  rules  and  granted  its 
application  to  move  trans,  of  WTEN  (ch. 
10)  Vail  Mills,  N.  Y.,  from  0.7  miles  north- 
east of  city  to  about  31  miles  southeast  to 
Beaver  Dam  Road,  Helderberg  Mountain, 
New  Scotland  (near  Albany),  increase  vis. 
ERP  from  144  kw  to  200  kw,  reduce  ant. 
height  from  1,270  ft.  to  1,000  ft.,  and  make 
equipment  changes.  By  separate  memoran- 
dum opinion  &  order,  commission  took  simi- 
lar  action  on   application  of  Van  Curler 


Bcstg.  Corp.  to  move  trans,  of  WAST  (ch.  13) 
Albany,  N.  Y.,  about  33  miles  south  south- 
east of  present  location  on  Spruce  Mountain 
to  site  about  12  miles  north  northeast  of 
center  of  Albany  (towards  Troy),  reduce 
ant.  height  from  1,250  to  1,210  ft.,  and  add 
DA.  Petitions  against  both  applications  filed 
by  Assn.  of  Maximum  Service  Telecasters 
Inc.  were  denied.  On  above  actions,  Corar. 
Bartley  concurred  and  issued  statement; 
Comr.  Lee  dissented  and  issued  statement. 
Action  Feb.  13. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order,  de- 
nied petition  by  Carol  Music  Inc.  for  re- 
view of  Examiner's  Jan.  7  action  scheduling 
further  hearing  for  Jan.  21  (later  postponed 
to  April  2),  in  proceeding  on  revocation  of 
license  and  SCA  of  WCLM  (FM)  Chicago, 
111.  Board  Member  Pincock  not  participat- 
ing. Action  Feb.  19. 

■  Granted  petitions  by  Warsaw-Mount 
Olive  Bcstg.  Co.  and  Broadcast  Bureau  and 
extended  to  Feb.  20  time  to  respond  to 
petitions  to  intervene  and  enlarge  issues 
filed  by  Wendell-Zebulon  Radio  Co.  (WETC) , 
Wendell-Zebulon,  N.  C,  in  proceeding  on 
application  of  Warsaw-Mount  Olive  for  new 
am  in  Warsaw,  N.  C.  Action  Feb.  19. 

■  By  memorandum  opinion  &  order, 
granted  petition  by  Ralph  &  Earlene  Epper- 
son to  intervene,  if  necessary,  in  proceed- 
ing on  application  of  Stuart  W.  Epperson 
for  new  am  in  Winston-Salem,  N.  C,  in 
Doc.  14391,  and  made  them  parties  to  pro- 
ceeding. Action  Feb.  18. 

■  Terminated  hearing  in  proceeding  on 
revocation  of  license  of  Mountain  View 
Bcstg.  Co.  for  WBMT  Black  Mountain, 
N.  C,  certified  case  to  commission  for  dis- 
position and  ordered  that  Mountain  View 
may  submit  written  statement  in  mitigation 
or  justification  by  March  8.  (Mountain  View 
waived  hearing  rights.)  Action  Feb.  18. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Cabrillo  Bcstg.  Co.  and  Helix  Bcstg.  Co. 
for  new  am  stations  on  1520  kc,  500  w-N, 
1  kw-LS,  DA-2,  in  San  Diego  and  La  Mesa, 
respectively,  both  California,  in  Docs.  14700- 
1,  (1)  granted  petition  by  Cabrillo  and 
accepted  its  late  filed  petition  for  further 


enlargement  of  issues  but  denied  its  re- 
quest for  addition  of  financial  qualification 
issue  as  to  Helix;  (2)  denied  Cabrillo's  peti- 
tion to  assign  new  file  number  to  Helix 
application;  and  (3)  dismissed  request  by 
Helix  for  oral  argument.  By  separate  mem- 
orandum opinion  &  order,  granted  joint 
petition  for  approval  of  agreement  whereby 
Helix  would  reimburse  Cabrillo  for  portion 
of  its  expenses  incurred  in  connection  with 
latter's  application  in  return  for  its  with- 
drawal; dismissed  Cabrillo  application  with 
prejudice.  Action  Feb.  15. 

■  By  memorandum  opinion  &  order,  de- 
nied late  filed  petition  by  Broadcast  Bureau 
to  enlarge  issues  in  consolidated  proceeding 
on  am  applications  of  Tipton  County  Bcstrs. 
(WKBL).  Covington,  Shelby  County  Bcstrs. 
Inc.,  (WHEY),  Millington,  and  Huntingdon 
Bcstg.  Co.,  Huntingdon,  all  Tennessee,  in 
Doc.  14818  et  al.;  on  own  motion,  enlarged 
hearing  issues  to  determine  (1)  whether 
during  period  July  1,  1959,  to  Oct.  17.  1962. 
Robert  C.  Whiteley  Jr.  and/or  John  M. 
Latham  filed  or  submitted  or  caused  to  be 
filed  or  submitted  any  document  containing 
false  statements  or  misrepresentations  and/ 
or  omission  of  facts;  and  (2)  circumstances 
under  which  documents  filed  with  commis- 
sion after  Aug.  1,  1959,  and  containing  pur- 
ported signature  of  Robert  C.  Watson  were 
prepared,  executed  and  submitted.  Action 
Feb.  15. 

■  By  memorandum  opinion  &  order,  de- 
nied untimely  filed  petition  by  Veterans 
Bcstg.  Inc.  to  clarify  financial  issues  or  des- 
ignate financial  issue  pertaining  to  all  par- 
ties in  Syracuse.  N.  Y.,  tv  ch.  9  compara- 
tive proceeding.  Action  Feb.  14. 

■  Granted  petition  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada.  Colo.,  and  extended  to 
Feb.  20  time  to  file  opposition  to  motion  to 
enlarge  issues  filed  by  Lakewood  Bcstg. 
Service  Inc.  (KLAK),  Lakewood,  Colo.,  in 
proceeding  on  Denver's  am  application,  et 
al.  Action  Feb.  14. 


ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  March  7  and  April  10:  WKYR 
Inc.  (WKYR),  Keyser,  W.  Va.;  March  11 
and  April  29:  Broward  County  Bcstg. 
(WIXX),  Oakland  Park,  Fla.;  March  8  and 
April  15:  Beamon  Advertising  Inc.,  Dainger- 
field.  Tex.  Action  Feb.  19. 

■  In  consolidated  am  proceeding  on  ap- 
plications of  Don  L.  Huber.  Madison,  and 
Bartell  Bcstrs.  Inc.  (WOKY).  Milwaukee, 
both  Wisconsin,  in  Docs.  14413-4,  ordered 
that  Hearing  Examiner  Chester  F.  Naumo- 
wicz  Jr.  will  associate  with  hearing  ex- 
aminer Isadore  A.  Honig,  who  presided  in 
proceeding  in  preparation  of  initial  decision 
and  both  will  participate  in  said  decision. 
Action  Feb.  14. 

By  Hearing  Examiner  Thomas  H.  Donahue 

■  Granted  motion  by  KATV  Inc.  (KATV) , 
Little  Rock,  Ark.,  and  extended  from  Feb. 
12  to  Feb.  26  time  to  file  reply  findings  in 
proceeding  on  its  application  for  mod.  of 
cp  to  change  trans,  location  and  increase 
ant.  height.  Action  Feb.  12. 

By  Hearing  Examiner  Charles  J.  Frederick 

■  Granted  petition  by  People's  Bcstg.  Co. 
(WPBC),  Minneapolis,  Minn.,  and  contin- 
ued Feb.  18  hearing  to  March  19  in  pro- 
ceeding on  its  am  application  and  that  of 
Gabriel  Bcstg.  Co.,  Chisholm,  Minn.  Action 
Feb.  13. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  Feb.  19  to  March  18 
time  to  file  proposed  findings  in  consoli- 
dated am  proceeding  on  applications  of 
Kent-Ravenna  Bcstg.  Co.,  Joseph  P.  Ward- 
law  Jr.  and  Portage  County  Bcstg.  Corp. 
for  new  am  stations  in  Kent,  Canton,  and 
Kent-Ravenna,  all  Ohio.  Action  Feb.  14. 

By  Hearing  Examiner  Millard  F.  French 

■  Reopened  record  in  proceeding  on  ap- 
plication of  Wright  and  Maltz  Inc.  (WBRB), 
Mt.  Clemens,  Mich.,  accepted  applicant's 
exhibit  to  clarify  engineering  problem  that 
arose  subsequent  to  close  of  record,  and 
closed  record.  Action  Feb.  15. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Triangle  Pub- 
lications Inc.  (WNHC-TV),  New  Haven, 
Conn.,  denied  request  by  respondents  Con- 
necticut Tv  Inc.  (WHNB-TV),  New  Britain, 
Conn.,  and  Springfield  Tv  Bcstg.  Corp. 
(WWLP) ,  Springfield,  Mass.,  for  issuance  of 
subpoena  duces  tecum  to  Walter  N.  Annen- 


78   (FOR  THE  RECORD) 


BROADCASTING,  February  25,  1963 


berg,  president  and  controlling  stockholder 
of  Triangle.  Action  Feb.  15. 

■  In  proceeding  on  application  of  Hudson 
Valley  Bcstg.  Corp.  (WEOK),  Poughkeepsie, 
N.  Y.,  (1)  received  in  evidence  applicant's 
Exhibit  6  and  respondent  Dutchess  County 
Bcstg.  Corp.  (WKIP),  Poughkeepsie,  N.  Y. 
Exhibit  4  and  closed  record,  and  (2)  or- 
dered that,  as  agreed  upon  by  counsel  for 
parties  present  at  Jan.  24  further  hearing 
and  as  approved  by  hearing  examiner,  that 
proposed  findings  of  fact  shall  be  filed  by 
April  15,  and  reply  findings  by  April  29. 
Action  Feb.  18. 

■  Pursuant  to  rulings  made  and  agree- 
ment of  parties  at  Feb.  12  further  prehear- 
ing conference  in  proceeding  on  applica- 
tion of  Bay  Shore  Bcstg.  Co.  and  new  am 
in  Hayward,  Calif.,  ordered  that  applicant 
will  submit,  by  Feb.  25,  exhibits  (1)  as  to 
additional  engineering  data  and  (2)  as  to 
its  most  recent  financial  data,  and  petition 
for  leave  to  amend  its  application  (reflect- 
ing its  most  recent  financial  condition); 
that,  by  Feb.  28,  counsel  for  respondents 
Finley  Bcstg.  Co.  (KSRO)  and  James  E. 
Walley  and  for  Broadcast  Bureau  will  noti- 
fy applicant  of  any  witnesses  desired  for 
cross-examination  as  result  of  applicant's 
exchange  of  exhibits  bearing  on  financial 
qualifications;  further  ordered  that  Ralph 
J.  Bitzer  and  Theodore  A.  Giles  will  be 
produced  as  engineering  witnesses  by  ap- 
plicant and  that  Edward  Edison  and  Hilmer 
Cann  will  be  produced  as  engineering  wit- 
nesses by  Finley  Bcstg.  Co.,  and  continued 
Feb.  18  hearing  to  March  18.  Action  Feb.  12. 

By  Hearing  Examiner  Isadore  A.  Honig 

■  Issued  order  formalizing  agreements 
and  rulings  made  at  Feb.  12  prehearing 
conference  in  proceeding  on  applications 
of  Warsaw-Mount  Olive  Bcstg.  Co.  for  new 
am  at  Warsaw,  N.  C,  and  scheduled  certain 
procedural  dates  and  continued  March  5 
hearing  to  April  30.  Action  Feb.  12. 

By  Hearing  Examiner  Annie  Neal  Huntting 

■  In  consolidated  am  proceeding  on  ap- 
plications of  Newton  Bcstg.  Co.,  Newton, 
and  Transcript  Press  Inc.,  Dedham,  both 
Massachusetts,  in  Docs.  13067-8,  (1)  dis- 
missed Newton's  Nov.  29,  1962,  petition  for 
leave  to  amend  and  (2)  granted  its  Jan.  11, 
1963,  petition  for  leave  to  amend  to  furnish 
current  information  regarding  its  financial 
resources,  contingent  upon  grant  of  New- 
ton's petition  for  leave  to  amend,  filed  on 
Jan.  26,  1962,  which  is  subject  to  current 
hearings.  Action  Feb.  19. 

By  Hearing  Examiner  David  I,  Kraushaar 

■  Denied  petition  by  Kenton  County 
Bcstrs.  for  one-month  extension  of  time  for 
filing  proposed  findings  and,  on  own  mo- 
tion, extended  to  March  8  deadline  for  fil- 
ing proposed  findings  (no  further  exten- 
sions to  any  party  will  be  granted  for  any 
reason)  in  consolidated  am  proceeding  on 
applications  of  Kenton  County,  Covington 
Bcstg.  Co.  and  Massillon  Bcstg.  Inc.  for 
new  stations  in  Covington,  Ky.,  and  Nor- 
wood, Ohio.  Action  Feb.  14. 

By  Hearing  Examiner  Forest  L.  McClenning 

■  Granted  in  part  request  by  Dr.  Charles 
H.  Haggard  and  Kenneth  R.  Rogers  for 
continuance  of  procedural  dates  in  proceed- 
ing on  application  for  new  am  in  Crystal 
City,  Tex.,  and  extended  from  Feb.  15  to 
Feb.  26  date  for  exchange  of  preliminary 
drafts  of  applicant's  technical  engineering 
exhibits,  and  from  March  1  to  March  15 
date  for  exchange  of  all  exhibits  to  be 
offered  in  evidence  in  presentation  of  di- 
rect affirmative  cases;  denied  request  for 
extension  of  time  for  giving  of  notification 
of  witnesses  to  be  called  for  cross-examina- 
tion. Action  Feb.  15. 

■  Granted  motion  by  Broadcast  Bureau 
and  continued  Feb.  18  hearing  to  March  18 
in  proceeding  on  application  of  Mitchell 
Bcstg.  Co.  for  new  am  in  Estherville,  Iowa. 
Action  Feb.  15. 

■  Scheduled  hearing  conference  for  Feb. 
20  in  proceeding  on  applications  of  Eastern 
Bcstg.  System  Inc.,  Brookfield,  Conn.,  et  al, 
to  determine  intent  of  parties  with  refer- 
ence to  presentation  of  additional  evidence 
under  issues  11-14  and  for  scheduling  of 
appropriate  dates  for  such  presentation,  if 
any,  and  for  filing  of  proposed  findings 
relative  to  issues.  Action  Feb.  14. 

■  Granted  request  by  Rockdale  Bcstrs. 
and  continued  procedural  dates,  and  re- 
scheduled March  20  hearing  for  April  8  in 
proceeding  on  its  application  for  new  am 
in  Rockdale,  Tex.  Action  Feb.  14. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Granted  petition  by  William  S.  Cook 
for  leave  to  amend  his  application  for  new 


am  in  Colorado  Springs,  Colo.,  to  supply 
more  current  information  as  to  financial 
aspects  of  his  application  which  is  in  con- 
solidated proceeding  in  Docs.  14815-7.  Ac- 
tion Feb.  13. 

By  Hearing  Examiner  Herbert  Sharfman 

■  Granted  petition  by  Mid-Cities  Bcstg. 
Corp.  and  further  extended  from  Feb.  18 
to  Feb.  28  time  to  file  initial  proposed  find- 
ings, and  from  March  4  to  March  25  for 
replies  in  proceeding  on  its  application  and 
that  of  La  Fiesta  Bcstg.  Co.  for  new  am 
stations  in  Lubbock,  Tex.  Action  Feb.  15. 

By  Hearing  Examiner  Elizabeth  C.  Smith 

■  Pursuant  to  joint  oral  request  of  coun- 
sel for  applicant  and  for  Broadcast  Bureau, 
scheduled  further  session  of  prehearing 
conference  for  Feb.  18,  and  upon  motion 
by  applicant  at  further  prehearing  confer- 
ence and  with  agreement  of  Broadcast 
Bureau,  continued  Feb.  25  hearing  to  March 
4,  in  Vero  Beach,  Fla.,  in  proceeding  on 
application  of  R.  M.  Chamberlin  for  re- 
newal of  license  of  WAXE  Vero  Beach. 
Action  Feb.  18. 

■  Granted  petition  by  Porter  County 
Bcstg.  Corp.  for  leave  to  amend  its  appli- 
cation for  new  am  in  Valparaiso,  Ind., 
which  is  in  consolidated  proceeding  in  Docs. 
14806  et  al.,  to  show  correction  of  inadver- 
tent error  in  description  and  corrdinates  of 
trans,  site  for  proposed  station.  Action  Feb. 
12. 

BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Feb.  19 

■  Granted  renewal  of  licenses  for  follow- 
ing CBS  stations:  KMOX  and  aux.,  St. 
Louis,  Mo.;  KNX,  KNX-FM  Los  Angeles, 
Calif.;  WEEI  and  aux.,  WEEI-FM  Boston, 
Mass.;  WCBS  and  aux.,  WCBS-FM  and  aux., 
WCBS-TV  (main  trans,  and  ant.  and  aux. 
trans.)  New  York,  N.  Y.;  WCAU  and  aux., 
WCAU-FM  and  aux.  and  SCA,  WCAU-TV 
(main  trans,  and  ant.  and  aux.  trans.)  Phil- 
adelphia, Pa.;  WBBM  and  aux.,  WBBM-FM, 
WBBM-TV  (main  trans,  and  ant.  and  aux. 
trans,  and  ant.)  Chicago,  111.;  KCBS  and 
aux.,  KCBS-FM  San  Francisco,  Calif.;  with- 
out prejudice  to  such  action  as  commission 
may  deem  warranted  as  result  of  its  final 
determinations:  (1)  with  respect  to  conclu- 
sions and  recommendations  set  forth  in 
Report  of  Network  Study  Staff;  (2)  with 
respect  to  related  studies  and  inquiries  now 
being  considered  or  conducted  by  commis- 
sion; (3)  with  respect  to  pending  anti-trust 
matters  relating  to  CBS;  and  (4)  with  re- 
spect to  application  to  Sees.  2.658  (a)  and 
(e)  of  commission's  rules  to  certain  amend- 
ments to  affiliation  contracts  proposed  by 
CBS. 

■  Granted  renewal  of  licenses  for  follow- 
ing NBC  stations:  WNBC  and  aux.,  WNBC- 
FM  and  SCA,  New  York,  N.  Y.;  WJAS-FM 
and  SCA,  Pittsburgh,  Pa.;  without  preju- 
dice to  such  action  as  commission  may 
deem  warranted  as  result  of  its  final  deter- 
minations: (1)  with  respect  to  conclusions 
and  recommendations  set  forth  in  report 
of  Network  Study  Staff;  (2)  with  respect  to 
related  studies  and  inquiries  now  being 
considered  or  conducted  by  commission; 
and  (3)  with  respect  to  pending  anti-trust 
matters  relating  to  NBC  and  RCA. 

■  Granted  renewal  of  licenses  for  follow- 
ing American  Bcstg. -Paramount  Theatres 
Inc.  stations:  WBKB  (TV)  (main  trans, 
and  ant.  and  aux.  trans,  and  ant.),  WENR- 
FM  Chicago,  111.;  and  of  KQV  and  aux., 
Allegheny  Bcstg.  Corp.,  Pittsburgh,  Pa.; 
without  prejudice  to  such  action  as  com- 
mission may  deem  warranted  as  result  of 
its  final  determinations:  (1)  with  respect  to 
conclusions  and  recommendations  set  forth 
in  report  of  Network  Study  Staff;  and  (2) 
with  respect  to  related  studies  and  inquir- 
ies now  being  considered  or  conducted  by 
commission. 

WOBS  Jacksonville,  Fla. — Granted  renewal 
of  license. 

KNEV  (FM)  Reno,  Nev.— Granted  cp  to 
increase  ant.  height  to  460  ft.,  change  trans, 
location,  install  new  ant.  and  make  changes 
in  ant.  system;  remote  control  permitted. 

KSL-FM  Salt  Lake  City,  Utah— Granted 
mod.  of  SCA  to  change  transmitting  equip- 
ment and  add  sub-carrier  frequency  of  67 
kc. 

Actions  of  Feb.  18 

K03BX  Overton  &  Moapa,  both  Nevada- 
Granted  mod.  of  cp  to  change  frequency  to 
ch.  3  and  make  changes  in  ant.  system  for 
vhf  tv  translator  stations. 

■  Granted  licenses  for  following  uhf  tv 
translator  stations:  K74BM,  Carroll  Area  Tv 
Inc.,    Carroll,    Iowa;    W78AC,  Metromedia 


Inc.,  Peru,  LaSalle,  Ottawa  and  Streater,  all 
Illinois,  and  change  type  trans. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  sta- 
tions :K02BH,  K05AU,  K10CC,  Ute  Mountain 
Ute  Tribe  of  Indians,  Aneth,  Utah  &  To- 
waoc,  all  Colorado;  K12CR,  Alva  T.  V.  Club, 
Alva,  Wyo.;  K02AD,  Grand  Valley  Tv  Assn., 
Grand  Valley,  Colo.;  K03AN,  K06BH,  K07CJ, 
Flaming  Gorge  Community  T.  V.,  Dutch 
John  &  Manila,  both  Utah,  and  specify 
name  as  Daggett  County  T.  V.  Dept.  and 
make  changes  in  ant.  system. 

Actions  of  Feb.  15 

KNIX  (FM)  Phoenix,  Ariz.— Granted  li- 
cense and  specify  type  trans.;  ERP  3.14  kw. 

KNTO  (FM)  Wichita  Falls,  Tex.— Granted 
license  covering  installation  of  new  trans. 

KWOA-FM  Worthington,  Minn.— Granted 
license  covering  changes  in  frequency,  ERP, 
ant.  height  and  type  trans.;  specify  studio 
location  at  trans,  site. 

KSET-FM  El  Paso,  Tex.— Granted  license 
covering  changes  in  ERP,  ant.  height,  ant. 
trans,  and  studio  locations,  type  ant.  and 
ant.  system,  with  remote  control  operation. 

KYW-FM  Cleveland,  Ohio— Granted  li- 
cense covering  changes  in  trans,  equipment. 

KBIS  Bakersfield,  Calif— Granted  mod.  of 
license  to  change  studio  location  and  re- 
mote control  point. 

Potter  Valley  Tv  Assn.,  Potter  Valley, 
Calif. — Granted  cps  for  vhf  tv  translator 
stations,  on  chs.  8,  10  and  12,  to  translate 
programs  of  KCRA-TV  (ch.  3)  Sacramento, 
KPIX  (TV)  (ch.  5)  San  Francisco  and 
KGO-TV  (ch.  7)  San  Francisco,  all  Califor- 
nia, respectively. 

WJBC-FM  Bloomington,  111.— Granted  mod. 
of  cp  to  change  type  trans,  and  type  ant.; 
ant.  height  460  ft.;  remote  control  per- 
mitted. 

KNJO  (FM)  Thousand  Oaks,  Calif- 
Granted  mod.  of  cp  to  change  type  trans, 
and  type  ant. 

WWDS  Everett,  Pa.— Granted  mod.  of  cp 
to  increase  radiation. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WAVI- 
FM  Dayton,  Ohio,  to  Aug.  15;  WWOL-FM 
Buffalo.  N.  Y.,  to  May  24. 

Actions  of  Feb.  14 

WKTQ  South  Paris,  Me.— Granted  in- 
creased daytime  power  on  1450  kc,  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  installation  of  new  trans.; 
conditions. 

WRKD  Rockland,  Me. — Granted  increased 
daytime  power  on  1450  kc,  from  250  w  to 
1  kw,  continued  nighttime  operation  with 
250  w,  and  installation  of  new  trans.;  condi- 
tions. 

KPGM  (FM)  Los  Altos,  Calif  .—Granted  cp 
to  change  ant.  system,  power,  ERP  to  3  kw, 
and  ant.  height  to  160  ft.;  remote  control 
permitted. 

WLUV  Loves  Park,  111.— Granted  license. 

WSEI  (FM)  Effingham,  111.— Granted  li- 
cense covering  change  in  ERP  and  installa- 
tion of  new  trans. 

KGHS  International  Falls,  Minn. — Granted 
license  covering  increase  in  power. 

KDTH  Dubuque,  Iowa — Granted  license 
covering  increase  in  daytime  power  and  in- 
stallation of  new  trans,  (retain  present 
trans,  as  nighttime  trans. — two  main  trans.). 

WSTU  Stuart,  Fla. — Granted  license  cover- 
ing change  in  ant.  system  (remove  resist- 
or) . 

KLZ  Denver,  Colo. — Granted  license  cover- 
ing changes  in  ant. -trans,  location,  in  ant. 
and  ground  system,  and  installation  of  new 
trans. 

WBT-FM  Charlotte,  N.  C— Granted  li- 
cense covering  changes  in  ERP  and  type 
trans. 

KTQM-FM  Clovis,  N.  M.— Granted  mod. 
of  cp  to  increase  ERP  to  7.4  kw  and  ant. 
height  to  130  ft.,  change  type  trans,  and 
type  ant.,  and  make  changes  in  ant.  system. 

WERI-FM  Westerly,  R.  I. — Granted  exten- 
sion of  authority  to  remain  silent  for  period 
beginning  Feb.  23  and  ending  May  23. 

■  Granted  licenses  for  following  stations: 
KRAB  (FM)  Seattle,  Wash.;  KRAV  Tulsa, 
Okla.,  and  specify  type  trans. 

Grafton  Chamber  of  Commerce,  Grafton, 
N.  D. — Granted  cps  for  new  vhf  tv  trans- 
lator stations,  on  chs.  2  and  8,  to  translate 
programs  of  WDAY-TV  (ch.  6)  Fargo,  and 
KXJB-TV  (ch.  4)  Valley  City,  both  North 
Dakota,  respectively. 

Actions  of  Feb.  13 

WPVL  PainesvUle,  Ohio — Granted  in- 
creased power  on  1460  kc,  D,  from  500  w 

Continued  on  page  85 
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CLASSIFIED  ADVERTISEMENTS 

(Pay Me  in  advance.  Checks  and  money  orders  only.)   {FINAL  DEADLINE — Monday  preceding  publication  date.) 
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space. 

•  All  other  classifications,  including  Employment  Agencies,  etc.,  30#  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Appucanti:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  tor  mailing  (Forward  remittance  separately,  please).  All  transcription*,  photos, 
etc,  sent  to  box  numbers  are  scot  at  owner's  risk.  SaoAsaunMC  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RAPH© 


Help  Wanted — Management 


Wanted-immediately.  Experienced  sales 
minded  manager  for  western  N.Y.S.  Top 
salary  and  benefits.  Send  photo  and  full 
particulars.   Box  92B,  BROADCASTING. 


Baltimore  .  .  .  Sales  manager.  Proven  sales 
background.  Unusual  opportunity  for  the 
right  man.  Write  fully  please.  Box  176B, 
BROADCASTING. 


Sales  manager.  Major  market  east  coast 
radio  station  seeks  hard  hitting  sales  man- 
ager. Proven  producer  has  a  solid  five  figure 
income  waiting.  Rush  full  details  and  photo. 
Box  178B,  BROADCASTING. 


Local  sales  manager  for  upper  midwest  full 
time  medium  market  in  group  operation. 
Excellent  account  list,  substantial  draw  and 
good  opportunity  for  professional  growth. 
Box  205B,  BROADCASTING. 


Sales  manager,  medium  size  Illinois  market, 
number  one  station,  excellent  staff.  Send 
photo,  brochure,  references.  Box  265B, 
BROADCASTING. 


Manager  for  well  established  small  station, 
western  Washington.  Prefer  man  with  ex- 
perience in  small  station  market.  Write  full 
details.  Box  301B,  BROADCASTING. 


Regional  sales  manager  plus  selling  some 
local  accounts.  Excellent  salary  plus  com- 
mission. Well  established  reputable  mid- 
western  station.  Growth  opportunity  for 
right  individual.  Position  available  now. 
Box  318B,  BROADCASTING. 


Experienced  sales  manager  for  fulltime  sta- 
tion in  progressive  city  of  over  15,000.  Sal- 
ary plus  commission  and  expense  allowance. 
Earnings  governed  only  by  ability.  Excel- 
lent opportunity.  Must  be  reliable,  aggres- 
sive, and  willing  to  accept  responsibility. 
Send  full  information  to  KSCB,  Box  K. 
Liberal,  Kansas. 


§aki? 


Small  independent  group  in  Minnesota  is 
expanding  sales  department.  Needed  experi- 
enced radio  time  salesman  for  single  sta- 
tion market.  The  right  man  will  receive  sub- 
stantial active  account  list  plus  generous 
salary.  Personal  interview  required.  Box 
171B,  BROADCASTING. 


Salesman  hard  worker  creative  idea  man  to 
sell  top  clients,  in  aggressive  top  15  market. 
Experienced  small  medium  market.  Draw 
against  commission.  Top  worker  can  earn 
$13,000  plus.  Send  resume,  samples  of  crea- 
tive sales  pitches,  late  picture  to  Box  304B, 
BROADCASTING.  All  replies  confidential. 


Looking  for  fulltime  salesman.  Opportunity 
to  earn  $7-8,000  per  year  in  top  northwest 
market.  Well  established  station.  A-number 
one  accounts.  Box  305B,  BROADCASTING. 


Wanted  immediately;  a  sales-producer  man- 
ager for  small  New  Jersey  am  station.  A 
single  station  growing  market.  Must  be  sta- 
ble, responsible,  and  willing  to  work  hard 
and  grow  with  us.  Box  307B,  BROADCAST- 
ING. 


Experienced  radio  time  salesman.  Must  be 
willing  to  invest  up  to  $5,000.  Station  has 
stockholder-manager  and  salesman.  Need 
one  more  to  fill  team.  Good  future.  Good 
guarantee.  Box  329B,  BROADCASTING. 


Help  Wanted— (Cont'd) 


Sales 


TOP  SALESMAN — Billings,  Montana  is  a 
modern,  progressive  and  competitive  west- 
ern city  of  over  80,000  metro  population. 
KOOK  Radio,  affiliated  with  KOOK  Tv,  is 
this  markets  number  one  station  with  an 
adult  and  young  adult  popular  music,  news 
and  community  service  class  approach,  not 
a  rocker,  not  a  sleeper.  We  will  add  a  pro- 
fessional Radio  salesman  who  wants  to  live 
in  such  a  city,  and  sell  such  a  sound.  Ex- 
cellent guarantee  and  commissions.  We 
don't  want  you  to  hunt  and  fish;  we  want 
you  to  sell  and  grow  with  our  growing  or- 
ganization. Applicants  must  be  27-40  years 
of  age.  Complete  background,  references 
and  photo  must  be  sent  to:  Ralph  Petti, 
General  Manager. 


Salesmanger,  and  salesmen  .  .  .  new  service 
organization  that  is  producing  phenomihal 
results  for  clients,  needs  representatives  to 
contact  newspaper  publishers  and  radio  sta- 
tion owners.  Prefer  man  forty  or  over  with 
advertising,  sales,  public  relations  back- 
ground, accustomed  to  earning  $25,000.  No 
partial  resumes  please.  Associated  Research- 
ers, 2821  Gunckel,  Toledo,  Ohio. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for   New   Hampshire    smooth-sound  dav- 

timer,  $115  weekly.  Box  319B,  BROADCAST- 
ING. 


Morning  man?  Personality?  Handle  humor? 
If  you  have  all  three  qualifications  and  can 
work  a  pleasant  pop  format,  this  major 
midwest  market  station  is  looking  for  you. 
Send  us  aircheck,  photo  and  background. 
Box  173B,  BROADCASTING. 


All  around  announcer  idea  man,  production, 
sales  support  good  voice  and  habits.  150,000 
western  New  York.  Box  181B,  BROADCAST- 
ING. 


Experienced  first  phone  announcer  needed 

for  new  eastern  station  going  on  air  soon. 
Box  102B,  BROADCASTING. 


Announcer  with  varied  experience  and  first 
phone  ticket  Texas  network  station.  Box 
224B,  BROADCASTING. 


Announcer:  mature  voice,  major  midwest 
market.  Adult  music  station,  good  working 
conditions.  Send  tape,  resume,  photo,  salary 
expectations,  first  letter.  Box  246B,  BROAD- 
CASTING. 


Experienced,  live  wire  announcer.  Inter- 
ested in  learning  some  sales.  Must  be  able 
to  do  play  by  play  basketball  and  football 
on  eastern  Pennsylvania  daytimer.  Box 
274B,  BROADCASTING. 


Young  man  on  the  way  up.  Northwest  sta- 
tion interested  in  two  or  three  years  of 
your  time.  If  you  have  a  first  class  license 
know  news  and  music  and  would  be  avail- 
able June,  let  us  know.  $500  per  month  to 
start  with  guaranteed  increases.  Box  299B, 
BROADCASTING. 


Pennsylvania  1000  watt  station  seeking  a 
mature  hardworking  announcer  with  ex- 
perience for  a  good  music  station.  Must  be 
able  to  take  instruction  and  have  imagina- 
tion. 5  day  work  week.  Send  tape,  resume 
and  salary  requirements  to  Box  273B, 
BROADCASTING. 


$575  per  month;  first  phones  only;  plenty  of 
extras.  Room  to  go  up;  good  music;  medium 
market.  Central  Illinois.  Box  257B,  BROAD- 
CASTING. 


Help  Wanted— (Cont'd) 


Announcers 


Texas  kilowatt  seeking  experienced,  mature 
announcer.  Salary  $90.00.  Tape,  resume,  to 
Box  317B,  BROADCASTING. 


Personality  dj:  No  kooks.  If  you  can  keep 
a  lively  pace,  deliver  a  selling  spot,  like  pop 
music  (not  junk),  run  a  tight  board,  and 
will  let  us  run  the  station,  let's  talk.  Top 
rated  station,  eastern  market.  Send  tape, 
photo  and  background.  Box  111B,  BROAD- 
CASTING. 


Announcer-engineer  for  regional  station 
southern  California.  Must  be  talented  in 
both.  Salary  $150  per  week,  increases 
periodically.  Box  322B,  BROADCASTING. 


Ready  for  major  eastern  market  with  a 
group  owner?  Needs  stable,  articulate, 
warm,  personality,  not  rock  type.  30-40 
years  old  with  family.  Send  resume,  tape, 
photo,  and  salary  requirements  to  Box 
325B,  BROADCASTING. 


Announcer  needed  for  opening  at  1  kw  in 
Oklahoma's  third  market.  Middle  of  the 
road  format  with  tight  fast  pading  on  top 
area  station.  Afternoon  shift.  Box  327B, 
BROADCASTING. 


Country  western  announcer,  dj  with  first 
class  ticket.  California  station  in  major 
market  wants  experienced  man,  knowledge 
about  country  western  music  and  artists. 
Must  be  willing  to  work  and  cooperate. 
Send  off-air  tapes,  background  and  refer- 
ences with  reply.  Box  328B,  BROADCAST- 
ING. 


Announcer-salesman  wanted.  Must  be  fast 
paced,  swinging  sound,  know  pop  music  and 
production  spots.  Eastern  Carolina  day- 
timer.  Send  resume  and  tape  to  Box  332B, 
BROADCASTING. 


April  opening  for  young  announcer.  Low 
starting  salary  but  excellent  opportunity 
with  small  community  oriented  station. 
Write  Ron  Persha,  Program  Director,  KBRR, 
Leadville,  Colorado. 


First  phone  only,  no  maintenance,  good 
music  format.  Three  years  experience  mini- 
mum; top  salary  for  right  man.  Contact 
Jim  Jae,  Jr.  MANAGER,  AC-1-3451,  KHMO, 
Hannibal,  Mo. 


Humorous  morning  announcer-salesman. 
Hard  worker  can  earn  $7500.00  Personal  in- 
terview required.  KGRL,  Bend,  Oregon. 


Arkansas  regional  seeking  top  announcer, 
PD.  Photo  full  background  to  William  Fogg, 
Manager,  KXJK,  Forrest  City,  Arkansas. 


Opening  new  station  April  first,  Abilene, 
Kansas.  Need  experienced  dj's  one  combo 
man.  Prefer  married.  Send  tape,  resume  to 
KNDY,  Box  390,  Marysville,  Kansas. 


Announcer  for  music-news  operation.  Better 
than  average  salary,  permanent  position. 
Ray  Doss,  WAIN,  Columbia,  Kentucky. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers 


Wanted:  staff  announcer  tor  fast-paced 
good  music,  CBS  affiliate.  Send  tape,  pic- 
ture and  resume  to  WANE,  Radio,  Fort 
Wayne,  Indiana.   No  phone  calls  please! 


Immediate  opening  for  experienced  mature, 
announcer  with  top  men.  top  station  in 
market.  Write  phone  WASA,  Harve  de 
Grace,  Maryland.  301-939-0800. 


Leading  surburban  New  York  am  fm  station 
needs  experienced  announcer.  Step  up  to  a 
good  operation.  Send  tape,  resume,  WLNA, 
Peekskill. 


Top  flight  morning  personality  for  new  In- 
dianapolis clear  channel  WIGO  airing  in 
April.  Send  tape  (airtake),  resume,  and 
salary  requirements  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


Conversational  announcer.  Daytimer  shift 
at  western  Illinois'  leading  fulltime  station. 
Experience  and  ability  to  run  tight  board. 
WGIL,  Galesburg,  Illinois. 


Announcer  with  some  experience  for  all- 
around  work  in  small  station.  Some  office 
experience  helpful.  WNJH,  Hammonton, 
New  Jersey. 


You  will  soon  receive  a  letter  from  Lynn 
Publications  in  San  Francisco.  Read  it! 


Technical 


Engineer-announcer  strong  on  maintenance, 
wanted  immediately.  Chance  for  advance- 
ment in  Florida  multiple  station  chain. 
Salary   open.   Tape   references  requested. 

Don't  wait  .  .  .  this  could  be  your  break. 
Box  35B,  BROADCASTING. 


Engineer  capable  full  maintenance.  1  kw 
non  directional  transmitter,  RCA  cartridge 
equipment  etc.  Must  be  able  to  edit  tape 
and  handle  production.  Announcing  voice 
preferable  not  essential.  Contact  Manager, 
WOKS  Radio,  Columbus,  Georgia. 


5  kw  daytimer  has  immediate  opening  for 
qualifiedchief  engineer.  Position  includes 
modest  announcing  shift.  Top  salary  in  re- 
gion, with  advances  and  fringe  benefits.  Send 
photo,  tape  and  resume  to  Al  Clark,  KWYR, 
Winner,  South  Dakota. 


Have  immediate  opening  for  chief  engineer 
for  1  kw  am  non-directional  daytimer,  and 
3  kw  fm.  Write  or  phone  WASA,  Havre  de 
Grace,  Maryland.  301-939-0800. 


Production — Programming,  Others 


Newsman  wanted,  beginner  preferred.  Pre- 
vious announcing  experience  or  announcing 
school,  good  voice,  good  references,  typing 
are  essential.  Salary's  low,  but  as  you  and 
station  progress,  so  does  money.  Small  town 
midwest.  Box  217B,  BROADCASTING. 


Program  director,  with  ideas  and  energy 
for  bright  sound,  community  conscious.  New 
England  network  affiliate.  Not  top  40,  write 
fully.  Box  172B,  BROADCASTING. 


Experienced  radio  newsman  for  midwest 
market.  Opportunity  to  step  up.  Send  re- 
sume, tape  check,  photo  and  salary  to  Box 
276B,  BROADCASTING. 


Copy  and, production-male  or  female.  Spring- 
field, Massachusetts.  Box  278B,  BROAD- 
CASTING. 


Program  director  or  qualified  announcer 
who  wants  to  step  up  for  New  York  city 
area.  Classical  music  experience  perferred, 
but  not  essential.  Pay  commensurate  with 
qualifications.   Box  287B,  BROADCASTING. 


Producer-writer  to  work  with  established 
top  personality  in  major  eastern  market. 
Must  be  extremely  capable  in  humorous  and 
human  interest  writing  plus  top  produc- 
tion work.  Good  education  and  several 
voices  helpful.  Send  resume,  photo,  refer- 
ences, and  salary  requirements  to  Box 
324B,  BROADCASTING. 


Production — Programming,  Others 


Experienced  copy  writer  for  new  Indianap- 
olis station  WIGO,  airing  in  April.  Only 
forceful,  convincing  copy  considered.  Send 
resume  and  samples  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


RADIO 


Situations  Wanted — Management 


Attention  New  York  state  .  .  .  small  market, 
manager,  sales  manager,  strong  on  sales 
and  promotion.  Available  immediately.  Best 
references.  Contact  Box  107B,  BROADCAST- 
ING. 


Want  station  to  manage,  small  market,  pres- 
ently employed,  Louisiana  daytimer.  Age 
36,  consider  working  percentage  basis,  ex- 
perienced. Box  256B  BROADCASTING. 


Top  radio  sales  pro  ready  to  move  into  G.  M. 
post  or  salesmanager.  Currently  top  biller 
on  top  station  in  top  (million-plus)  market, 
but  have  reached  the  top  of  the  ladder  in 
my  present  situation.  Wish  to  use  my  per- 
sonal proven  selling  methods  to  earn  for 
you  (and  me).  I'm  young,  energetic  and 
completely  dedicated  to  radio.  University 
grad.  Will  go  anywhere,  preferably  west  or 
California.  Resume  and  references  furnished. 
Box  266B,  BROADCASTING. 


General  manager,  strong  in  local  and  na- 
tional sales.  History  of  successful  station 
operations.  Prefer  west.  Box  297B,  BROAD- 
CASTING. 


General  manager.  14  years  management  ex- 
perience includes  large  and  small  market 
radio,  small  market  tv,  group  operation. 
Thoroughly  familiar  every  aspect  of  opera- 
tion including  FCC  regulations  and  policies. 
37,  college,  stable,  excellent  references. 
Presently  located  southeast.  Want  challeng- 
ing situation  with  future  potential  and 
stability.  Will  forward  resume  on  request. 
Write  direct  to  Manager,  P.O.  Box  7161, 
Orlando,  Florida. 


Announcers 


Sports  play  by  play,  reporting,  writing, 
commentary.  Radio  and/or  tv.  26,  employed, 
excellent  references.  Box  185B,  BROAD- 
CASTING. 


Top  man  with  good  music,  commercials,  au- 
thoritative news;  1st  ticket.  Larger  market, 
$600  min.  worth  it.  Box  141B,  BROADCAST- 
ING. 


News,  dj  announcer.  Experienced,  hard 
worker,  will  travel  to  any  area.  Have  tape 
and  resume.  Box  317A,  BROADCASTING. 


Sportscaster  seeks  return  to  baseball,  an- 
nouncing. Has  big  time  football-basketball 
experience.  "Name"  references  furnished. 
Box  190B,  BROADCASTING. 


Announcer-newsman,  28  college  grad.  One 
year  commercial  experience,  first  phone.  AH 
locations  considered.  Available  immediate- 
ly. Box  214B,  BROADCASTING. 


Will  relocate.  Young,  happy  sound.  Modern 
tight  board.  Prefer  southwest.  Box  225B, 
BROADCASTING. 


Arkansan  in  exile!  Wanna'  return  home. 
Little  Rock  or  Memphis  areas.  College,  vet, 
young.  Air-personality,  copywriter,  produc- 
tion, traffic,  news.  Employed  metro  market. 
Available  two  months.  Box  245B,  BROAD- 
CASTING. 


First  phone,  two  years  experience  in  televi- 
sion transmitter.  Desire  advanced  schooling 
or  training  on  job.  Car,  single;  no  attache- 
ments.  Box  248B,  BROADCASTING. 


Personality  d.j.,  now  employed,  desires 
change.  Experience,  first  phone,  young, 
witty,  can  swing  sweet  or  solid  but  prefer 
modified  top  40  slot.  Tape,  resume,  on  re- 
quest. Box  249B,  BROADCASTING. 


First  phone  deejay.  Offers  a  lot  of  talent, 
will  work.  Box  253B,  BROADCASTING. 


Announcers 


Top-Rated  sportscaster  in  competetive  mar- 
ket. Strong  play  by  play.  Five  years  expe- 
rience. Ready  to  move  up.  College  graduate. 
Also  staff  announcing.  Tapes,  on  request. 
Box  250B,  BROADCASTING. 


Top  40  and  between  Dayton  and  Miami? 
Vacationing  in  March!  Major  market  back- 
ground. Box  252B,  BROADCASTING. 


Experienced  format  d/j  wants  larger  salary, 
better  format,  and  larger  market.  Box  262B, 
BROADCASTING. 


1962  graduate  of  announcing  school  looking 
for  position  as  disc  jockey.  Box  264B, 
BROADCASTING. 


Air  personality,  dj,  very  authoritative  news- 
caster, quality  sound  for  any  type  commer- 
cials. Versatile,  dynamic  live  wire.  Every 
market  anywhere  given  careful  considera- 
tion. Mature,  married,  will  relocate.  Show 
tape  on  request.  Box  268B,  BROADCAST- 
ING. 


Personality  dj.  Desires  swinging  operation 
with  remotes,  hops;  3  years  experience.  Box 
269B,  BROADCASTING. 


Canadian  fast  paced,  strong  top  rated  per- 
sonality. Over  draft  age,  desires  stateside 
location,  preferably  southwest.  For  results 
rather  than  big  voice  contact.  Box  270B, 
BROADCASTING. 


South  or  far  west:  Radio-television  person- 
ality. 20  years  experience.  Highly  rated 
adult  morning  man  in  top  20  market.  Child's 
health  requires  warm  climate.  Sales  and 
pd  experience.  Excellent  recommendations 
Box  271B,  BROADCASTING. 


Morning  man-dj-5  years  experience.  Family 
man.  Northeast  only.  Box  272B,  BROAD- 
CASTING. 


Part-time  announcer-news  seeks  fulltime. 
Versed  all  phases  (except  sales.)  Willing  to 
learn.  Immediate.  21,  single,  military  obli- 
gation fulfilled.  Run  own  board.  Strong 
news.  Prefer  midwest  but  will  consider  all. 
Box  277B,  BROADCASTING. 


Dj-flexible,  swinging,  young  cheerful.  Offers 
production  with  impact.  Attention  modern 
promotion  minded  station.  Let's  talk.  Box 
279B,  BROADCASTING. 


DJ/personality.  Now  employed.  Adult  pro- 
gramming. Gimmicks.  Seeks  growth  op- 
portunity.   Box  280B,  BROADCASTING. 


So  you're  looking  too!  Little  experience 
over  shadowed  by  ambition.  Have  tight 
production  will  learn  the  rest.  Mature  fam- 
ily man,  prefers  money  not  hunting,  fishing. 
Box  283B,  BROADCASTING. 


Negro  showman  personality.  $85.  Will  travel. 
Deacon  K.  YU  2-9640.  San  Francisco.  Box 
295B,  BROADCASTING. 


Adult,  37,  some  radio/T.V.  exoerience.  Need 
more.  Prefer  news,  sports.  Reasonable,  de- 
pendable, cooperative  Box  296B,  BROAD- 
CASTING. 


College  student  desires  summer  work.  Ex- 
perienced in  r  &  r,  c  &  w,  pop.  Presently 
in  easy  sun.  pop.  Prefer  midwest  or  south- 
east. Complete  information.  Box  298B, 
BROADCASTING. 


Country  disc  jockey,  desires  fulltime  air 
work.  Experienced.  Employed.  Box  303B, 
BROADCASTING. 


DJ  newscaster,  tight  production  fast  board. 
Middle  of  the  road.  Box  306B,  BROADCAST- 
ING. 


Staff  announcer,  young,  experienced,  college 
graduate.  Wants  sound  good  music  orgniza- 
tion  offering  advancement.  Box  309B, 
BROADCASTING. 


Warm,  relaxed,  good  music  announcer.  Ex- 
perience desires  matching  operation  now. 
Box  310B,  BROADCASTING. 


I  am  the  most  promising  deejay  in  these 
United  States.  Short  on  experience,  but 
make  up  for  it  in  talent.  Born  to  be  an  air 
personality.  Now  No.  1  in  small  market  and 
want  to  move  up.  If  you  are  a  progressive 
top  40  organization,  let's  get  together.  Col- 
lege. Family.  Box  311B,  BROADCASTING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Help  Wanted — (Confd) 


Announcers 


Sparkling  tasteful  morning  humor,  believable 
personality,  something  a  little  different.  7 
years  doing  mature,  clever  music  show. 
Ultra-successful,  fast  moving  sales  vehicle. 
Box  312B.  BROADCASTING. 


Live  format  wanted.  First  phone,  experi- 
ence, good  talker.  State  minimum.  Box 
313B,  BROADCASTING. 

Versatile  top  40  dj.  Desires  another  medium 
or  top  market  station.  Strong  news  and  pro- 
duction. Box  323B.  BROADCASTING. 

Program  director,  announcer,  newsman, 
idea  man.  First  phone,  eighteen  years  ex- 
perience. Now  at  east  coast  major.  Avail- 
able two  weeks.  Box  330B,  BROADCAST- 
ING. 

Top  jock,  top  newsman/director;  wants  top 
market,  solid  organization.  Box  331B, 
BROADCASTING. 

Announcer-lst  phone  36,  single  relocating  in 
Florida  within  next  two  weeks.  Desires  staff 
announcing  position.  Joe  O'Donnell,  125 
Company  Avenue,  Philadelphia,  Pennsylva- 
nia. Phone  Mohawk  4-8244. 


Top  notch  country  and  top  40  d-j  announcer. 
Prefer  southwest  or  midwest  location.  Tight 
production,  happy  sound.  3  years  experi- 
ence. Excellent  references.  Available  now 
Write:  Gene  Norell,  18  East  6th  St.,  Duluth 
Minnesota. 


College  grad.,  27,  single,  3  years  AFRS,  an- 
nouncing school  grad,  available  April  1st 
for  adult  format.  Personable  dj,  tight  board 
good  news,  sports  knowledge.  Prefer  west 
but  can  relocate  anywhere.  Tape,  resume 
upon  request.  Larry  Wyrick,  5650  Sheridan 
Road,  Chicago  26. 

Nine  years  radio,  one  year  tv.  Strong  on 
news,  and  commercials.  Good  knowledge  of 
music.  First  phone.  Available  two  weeks. 
Middle  Atlantic,  New  England  prefered. 
Jack  Simmons,  431  South  College,  Carlisle, 
Pennsylvania. 

Technical 

Engineer,  construction  and  maintenance  in 
radio  and  tv.  Experience  as  chief.  Good 
references.  Northeastern  area,  but  can  re- 
locate. Box  194B,  BROADCASTING. 

Experienced  chief  engineer-announcer.  Good 
references.  $100.  Box  282B,  BROADCAST- 
ING. 

Transmitter-studio  engineer  two  years  ex- 
perience 5  kw  directional.  Strong  on  con- 
struction, installation,  maintenance.  No  an- 
nouncing. Desires  permanent  position  east 
Honest,  dependable.  Box  289B,  BROAD- 
CASTING. 

Chief  engineer-announcer,  fifteen  years  ex- 
perience. Seeking  position  as  equipment 
representative  or  in  radio  manufacturing. 
Box  300B,  BROADCASTING. 


Production — Programming,  Others 


Top  flight  music  director  with  wide  knowl- 
edge of  classical  and  best  pop  music  and 
first  class  air  personality,  presently  em- 
ployed, desires  position  as  music  director 
with  KABL  format.  10  years  experience  in 
all  phases  of  radio.  Finest  references.  Box 
211B,  BROADCASTING. 

Program  secretary,  music  programmer  and 
librarian.  Over  thirteen  years  radio  and 
television.  Interested  in  midwest  and  Los 
Angeles  area.  Box  251B,  BROADCASTING. 

Highly  oriented  sports  and  newsman.  10 
years  in  business.  Now  employed  as  p.d. 
Seeking  relocation  with  good  news-sports 
operation.  $7500  per  year  will  secure  highly 
productive  employee  for  you.  Box  261B 
BROADCASTING. 

Newsman,  one  year  experience  local  news 
gathering,  writing  and  airing,  plus  regular 
board  shift  and  announcing.  First  class 
ticket.  College.  Full  details  gladly  furnished 
upon  request.  Box  215B,  BROADCASTING. 

Farm  director,  radio  and/or  tv.  For  resume 
write  John  Merrifield,  10495  Nadine,  Hunt- 
ington Woods,  Michigan. 


Production — Programming,  Others 

Major  market  newsman,  flagship  station  6 
state  network  ready  for  top  25  metropolitan, 
thoroughly  experienced,  authoritative,  con- 
cise, colorful.  Havard  graduate,  32,  family. 
Box  285B,  BROADCASTING. 

Young,  aggressive  announcer-production. 
Adult,  friendly  appeal.  Good  copy  and 
voice.  Currently  employed.  New  England, 
metro  market.  Desires  position  with  p.d. 
possibilities  in  small  market.  Box  291B, 
BROADCASTING. 

News  director.  Presently  with  top-rated  am 
in  300,000  market.  Overseas  experience.  AP 
and  London  Times.  Offer  authoritative  news; 
believable  delivery.  No  screamer.  First 
phone,  CREI  Graduate.  Box  293B,  BROAD- 
CASTING. 

Attention  Michigan,  Ohio,  midwest.  Enter- 
taining radio-tv  personality  seeks  future  in 
above  locals.  Tight  radio  board,  good  pro- 
duction, pleasant,  humorous  air  salesman. 
TV  experience  includes  news,  weather, 
sports.  Currently  employed.  Prefer  personal 
interview.  Box  302B.  BROADCASTING. 

Sportscaster.  Expert  baseball,  basketball 
and  football  play  by  play  and  has  earned 
present  medium  market  top  rating.  Nine 
years  experience  in  college  and  professional 
sports.  Major  markets  only.  Box  315B, 
BROADCASTING. 

Assistant  program  director  with  four  years 
experience  wants  permanent  position  with 
security  and  future.  Box  308B,  BROAD- 
CASTING. 

When  two  or  more  stations  in  same  market 
are  playing  same  music,  one  that  comes  out 
tops  invariably  has  the  best  production.  It 
does  make  the  difference.  The  addition  of 
a  top  flight  production  man  to  your  staff 
could  prove  a  wise  investment.  Let  my  tape 
prove  I'm  your  man.  Now  operations  man- 
ager, Florida  west  coast.  Like  production 
in  major  programming  in  medium.  First 
phone,  college  degree.  Any  format.  41 
Wallace  Ave.,  Sarasota,  Florida. 

United  Nations  coverage  by  veteran  corres- 
pondent. Clayton  Willis,  Press  Room,  United 
Nations,  New  York.  Eldorado  5-1956. 


TELEVISION 


Help  Wanted — Technical 


Engineer,  best  technical  qualifications,  reli- 
able character,  for  VHF  Texas  resort  city. 
Box  198B,  BROADCASTING. 


Qualified  engineer  trainee  with  first  phone 
for  Texas  VHF.  Box  201B,  BROADCASTING. 

Radio  telephone  first  with  TV  experience. 
Video  audio  switching,  transmitter  opera- 
tion. Maintenance  experience  helpful.  Box 
170B,  BROADCASTING. 

Chief  engineer  for  educational  videotape 
production  center  expanding  into  probable 
station  operation.  Supervisory  experience 
and  background  in  all  phases  of  mainten- 
ance necessary.  Box  235B,  BROADCASTING. 

Major  power  UHF  tv  station  in  south  cen- 
tral Pensylvania  requires  1st  class  radio 
studio  operation.  Starting  salary  com- 
mensurate with  background  and  ability. 
Liberal  company  benefits,  splendid  city.  Re- 
sume to  Box  157B.  BROADCASTING.  Strick- 
ly  confidential. 

Wanted  working  chief  engineer  for  maxi- 
mum power  vhf  now  building  new  studios 
and  changing  to  separate  transmitter  studio 
operation  after  nine  years  combo.  Construc- 
tion maintenance  experience  prime  require- 
ments coupled  with  administrative  ability. 
Adequate  references  necessary.  Good  pay. 
Forget  rigors  of  winter  in  year  round  warm 
climate,  where  air  conditioning  makes  work- 
ing conditions  pleasant  in  hottest  summer. 
Leavenworth  Wheeler,  General  Manager, 
KIVA,  Yuma,  Arizona.  Phone  714-572-0211. 


Technical 


Chief  engineer  for  full  power,  vhf  and  5 
kw  am,  ABC  network  affiliates.  Full  re- 
sponsibility for  16  man  staff.  Excellent 
working  conditions  and  starting  salary. 
Present  chief  available  to  help  you  get 
started.  Give  full  details  in  first  letter  to 
Redd  Gardner,  General  Manager,  KCRG 
Stations,  Cedar  Rapids,  Iowa. 


Production — Programming,  Others 


Dominant  CBS  VHF  station  in  midwest 
needs  news  reporter-photographer  able  to 
shoot  and  process  16  mm  film  as  well  as  dig 
for  news.  Send  resume  photo,  films  to  Box 
259B,  BROADCASTING. 

Number  one  station  in  3,k  million  home  mid- 
west market  has  opening  for  top  newsman 
to  do  both  radio  and  tv.  There's  plenty  of 
news  and  plenty  of  work.  If  you're  used  to 
a  40  hour  week  we  are  not  for  you.  If  you 
love  news  send  resume  photo  and  film  or 
tape  to  Box  260B,  BROADCASTING. 

Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC-TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 

Continuity  writer  with  speed  and  creativity 
for  VHF  in  southwestern  resort  city.  Box 
195B,  BROADCASTING. 

Need  creative  producer-director  to  handle 
important  evening  television  news  and  re- 
cording schedule.  Must  have  good  ideas  and 
be  able  to  handle  crew  with  skill.  Excellent 
potential  in  12  year  VHF  dominant  CBS  sta- 
tion in  750,000  home  midwest  market.  Send 
resume,  photo,  and  samples  of  vour  work 
to  Box  258B,  BROADCASTING. 


TELEVISION 


Situations  Wanted — Management 


Experienced  assistant  manager.  Family  own- 
ership prevents  future  promotions.  Salary 
requirements  $22,000  per  year.  Box  292B, 
BROADCASTING. 


Sales 


Tv  salesman  billing  \'+  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Announcers 


Mature,  personable  tv  staffer,  university 
graduate.  39,  now  major  southeast  market. 
Must  relocate  immediately.  Box  505R, 
BROADCASTING. 

Radio  announcer  33,  pd  strong  on  news. 
Want  to  break  into  t.v.  Now  in  midwest. 
Find  out  why  I  can  do  above  average  job 
for  you.  Box  263B,  BROADCASTING. 

33  year  old  announcer,  8  years  experience 
(3  tv  in  large  markets)  seeks  man-sized  job. 
Good  at  interviews  and  controversy,  as  well 
as  regular  duties.  Will  go  anywhere  for 
good  wage.  Personal  interview  my  expense. 
Box  316B,  BROADCASTING. 


Technical 


General  supervisor  wishes  to  relocate.  Strong 
on  maintenance,  especially  v.t.r.  Nine  years 
experience  tv.  Box  281B,  BROADCASTING. 

Director  of  engineering,  many  years  broad 
experience  include  planning,  construction 
and  operation  of  max  power  vhf,  also  am 
and  fm.  Established  record  of  efficient  op- 
eration. Will  interview  at  NAB.  Box  284B, 
BROADCASTING. 
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Situations  Wanted— (Cont'd)  For  Sale— (Cont'd)  INSTRUCTIONS— (Cont'd) 


Technical 


Studio  operations  engineer,  for  permanent 
position.  1st  class  with  maintenance.  Tel. 
212-SL  6-2640.    Box  247B,  BROADCASTING. 


Production — Programming,  Others 


Newsman — 10  years  reporter,  writer,  news- 
caster— radio,  newspaper  background.  Seeks 
television  operation  where  can  gather,  write, 
film  and  broadcast  news.  Box  162B,  BROAD- 
CASTING. 


Top  producer-director,  major  market,  now 
interested  in  program  manager-assistant 
program  manager,  smaller  market.  Box 
180B,  BROADCASTING. 


Program  manager.  Fourteen  years  experi- 
ence in  television  broadcasting.  Available 
immediately.  Box  234B,  BROADCASTING. 


Assn't  news  director,  nine  years  radio-tv 
news  desires  position  with  progressive  news 
operation.  Prefer  southeast  but  will  con- 
sider other.  Experienced  reporter,  editor, 
photo  and  documentary  producer.  Docu- 
mentary submitted  for  emmy  1963.  Box 
275B.  BROADCASTING. 


Diversification.  Experience  in  production, 
direction,  announcing,  writing,  traffic,  pho- 
tography and  news.  Desires  permanent  posi- 
tion.   Family.  Box  288B,  BROADCASTING. 


WANTED  TO  BUY 


Equipment 


Wanted:  Good  used  Houston  fearless  metal 
tripods  and  collapsible  dollies.  Write  Box 
588.  Abilene.  Texas. 


For  Sale 


Equipment 


TV  slide  projector,  slectro  slide  jr.,  32  slide 
cap.  In  use,  available  April  1.  Harmonic 
filter,  RCA  for  channel  40  audio  console, 
Collins,  mod.  12H-10/Turn  table,  Fairchild 
mod.  631A.  Auto  dry  air  dehydrator.  Trans 
line  outer  conductor.  10-20  ft.  sec.  3Ys  inch 
dia.  All  available  immediately.  Take  offer. 
WJMY-TV,  Chanel  20,  P.O.  Box  40,  Allen 
Park,  Michigan.  313-386-6077. 


10,000  watt  fm  transmitter.  FCC  type  ac- 
cepted. Designed  by  Bell  Telephone,  West- 
ern Electric  506B-2.  Operates  88-108  mc. 
Very  good  condition,  clean,  complete.  Loca- 
tion midwest.  $3500.00.  Box  290B,  BROAD- 
CASTING. 


MISCELLANEOUS 


Gospel-Religion  available.  American  Adver- 
tising Co.,  270  North  Crest  Road,  Chatta- 
nooga, Tennessee. 


Religious  programs  available.  American  Ad- 
vertising Co.,  270  N.  Crest  Road,  Chattan- 
ooga, Tennessee. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits,"  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


Humorous  material  for  radio  and  television 
wanted.  Please  send  samples  and  prices  to 
Chistes,  Apartado  Postal  2516,  Mexico,  D.F. 


Gospel  Broadcasting  available.  American 
Advertising  Co.,  270  North  Crest  Road,  Chat- 
tanooga, Tennessee. 


San  Francisco's  Chris  Borden  School  teaches 
you  what  you  want:  1st  phone  and  "mod- 
ern" sound.  Jobs  a  plenty.  Free  placement. 
Illustrated  brochure.  259  Geary  Street. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave..  Burbank.  California. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


"Are  you  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida— Gulf  Beaches— and  a  FCC 
First  Class  Radio-Telephone  License  in  five 
(5)  weeks  "Guaranteed."  Latest  teaching 
methods.  Connected  with  modern  commer- 
cial station.  Next  class  March  5.  Radio 
Engineering  Institute  of  Florida,  Inc.,  Com- 
mercial Court  Building,  Box  1058,  Sarasota, 
Florida. 


Equipment 


ECA  BTF-10B.  10  killowatt  fm  transmitter. 
$6500.  Box  32B,  BROADCASTING. 

Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Am,  fm,  tv  equipment  Including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 

Xmission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 

Continental  1  kw  UHF  transmitter,  Filter- 
plexer,  400  foot  tower,  UHF  Andrew  3Ve", 
50  ohm  Coaxial  line,  1  channel  34  antenna. 
M.  N.  Bostick,  KWTX-TV,  Waco,  Texas. 


Automation.  Used  Schafer  1200  System  (cur- 
rent model).  Take  over  payments  with  ap- 
proved credit.  Box  295A,  BROADCASTING. 

2-RCA  Ball  bearing  VTR  headwheel  panels. 
Newly  reconditioned,  warranty  transfer- 
able, $1,200  each.  Contact  Chief  Engineer, 
WTVD,  Durham,  North  Carolina. 

Several  slightly  used  type  8D21  tubes  for 
RCA  TT  5A  tranmitter.  Serial  numbers  and 
hours  on  each  furnished  on  request.  Direc- 
tor of  Engineering,  WCCO-Tv,  Minneapolis. 

One  GE  Unilevel  amplifier-excellent  condi- 
tion $100.00.  WMLP,  Milton,  Pa.  PI-  2-8705. 


Collins  300G  Transmitter  250  w— excellent 
condition.  Some  extra  tubes — $600.  WMBH, 
Joplin,  Missouri. 


Resumes  by  Ph.D.  currently  in  television  in- 
dustry. Fast  service.  Details  airmailed. 
Thayer,  808  Eighth,  Laurel,  Maryland. 

Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave. 
Hollywood  27,  California. 

Elkins  training  now  In  New  Orleans  for  FCC 
First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 

Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta. 
Georgia. 

FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 

Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 

Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35. 
Texas. 


RADIO 


Help  Wanted — Sales 


SALES  REPRESENTATIVES 

for  nationally  known  manufacturer  of 
Tape  Cartridges  systems  and  related 
radio  &  TV  studio  equipment.  Can  be 
worked  in  conjunction  with  present 
employment.  Radio  engineering  pro- 
gramming or  sales  background  neces- 
sary. High  straight  commission.  Direct 
leads  furnished.  Send  background  re- 
sume. All  replies  confidential. 

Box  209B,  BROADCASTING. 


BROADCASTING,  February  25,  1963 


DEEJAYS 

Bright-happy  formula  man  needed  in 
Sunny  Florida.  NO  SCREAMERS!  Good 
voice,  cheerful  delivery,  thorough  ex- 
perience musts!  Rush  tape,  resume,  salary 
requirements  to: 

Dick  Lawrence 
Operations  Manager 
WFLA  RADIO 
Tampa,  Florida 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


INSTRUCTIONS 


Announcers 


Announcers 


EXPERIENCED,  BRIGHT  PER- 
SONALITY WANTED  BY  5,000 
WATT     CENTRAL  VIRGINIA 
AREA  STATION 

Chance  for  TV  work.  Middle  of  the  road 
music  format.  Good  opportunity  to  settle 
down  in  a  progressive  operation.  Rush 
tape,  photo  and  full  resume. 

Box  2 1  OB,  BROADCASTING. 


Production — Programming,  Others 


FLORIDA 

Newsmen-to  dig-write-rewrite- 
help  build  number  one  news  op- 
eration. Top  station  Tampa-St. 
Petersburg.  TV  possibilities. 
Rush  tape,  resume,  salary  re- 
quirements to: 

Dick  Lawrence 
Operations  Manager, 
WFLA  RADIO 
Tampa,  Florida 


OUTSTANDING  OHIO 
GOOD  MUSIC  STATION 

wants  assistant  program  director 
.  who  is  good  with  ideas,  produc- 
I  tion  and  can  run  a  tight  after- 
noon show.  A  good  opportunity! 
|  If  interested  please  send  tape, 
picture  and  other  information. 

'  Box   326B,   BROADCASTING.  _   I 


Situations  Wanted — Management 


TO  WHOM  IT  MAY  CONCERN! 

The  PEP  management  team  is  ready  to  go  to 
work   for  your   sick   stations.     We   do   it  all. 
Management,  personnel,  programming,  bookkeep- 
ing, sales,  the  works !    Want  to  make  a  profit 
AFTER  you   pay  us.    Put   50   years   of  radio 
know-how  to  work   for  you.    OWNERS  ONLY! 
Write: 
Art  Ross  or 
Bill  Montgomery 
Professional  Enterprise 
Productions,  Inc. 
Box  1745, 
Ocala,  Florida 


EXPERIENCED  RADIO  TEAM 

Male-27  and  25.  Seeks  morning 
show  or  other  appropriate  time 
spot  where  sharp  humor  is  basis 
of  format.  We  will  move  forward 
with  vigor  in  making  our  show, 
your  station  the  best. 

Box  320B,  BROADCASTING. 


ProJuction — Programming,  Others 


MODERN  RADIO  PROGRAMMER 
SEEKS  LONG-TIME  RELATIONSHIP 
WITH  LONG-TIME  OWNERSHIP 
STATION 

If  you're  in  the  radio  business 
and  dedicated  to  it  for  not  only 
monetary  reasons  ...  if  you 
realize  that  audience  needs  must 
be  answered  intelligently  and  vi- 
brantly in  this  modern  society. 
If  you  believe  in  ratings  ...  if 
you're  not  prejudiced  about  mu- 
sic ..  .  if  you  believe  in  Leader- 
ship and  wholesome  competition 
...  I  would  like  to  hear  from  you. 

BOX  321B,  BROADCASTING 


TELEVISION 


TELEVISION 


4.-,.. 


"YOU  ARE  NEEDED!" 

ALL    BROADCAST    PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 

MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  10th  Ave.  So. 
Minneapolis  17,  Minn. 


Help  Wanted — Management 


CATV 

EXECUTIVE 

Experienced  Broadcasting  Group  expand- 
ing in  CATV  field — Southeast. 
Seeking  young  executive  with  minimum 
5  years  experience  CATV,  familiar  fran- 
chises, contracts,  purchasing,  general  en- 
gineering, administration. 
Broadcasting  background  preferred  but 
not  imperative. 

Excellent  salary,  working  conditions 
stock. 

Send  details  of  experience,  photo,  etc.,  to 
Box  209A,  BROADCASTING. 


Situations  Wanted — Management 


HIGHLY  SUCCESSFTJLL- 
HIGHLY  EXPERIENCED 
BROADCAST  EXECUTIVE 

seeks  top  position  in  station,  rep.,  or 
agency  field.  34,  announcing,  engineering 
and  sales  in  radio,  TV,  film.  TREMEN- 
DOUS RECORD  IN  SALES  MANAGE- 
MENT. 

Box  254B,  BROADCASTING. 


EMPLOYMENT  SERVICE 


ffliiianuiiiniiiaaimuimauininniiannimiuianBnuiDiiiiiiiiiii!: 

RADIO-TV  ANNOUNCING  I 
COURSES 

ENGINEER  &  1st  FONE  1 
COURSES  j 

Active  Placement  Service. 
Attention  Managers:    A  few  Outstanding  □ 
Announcer!  now  available  for  radio-tv.  = 

KEEGAN  TECHNICAL  INSTITUTE  j 
"Since  1947" 
207  Madison,  Memphis,  Tenn. 
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WANTED  TO  BUY 


Equipment 


WANTED-.300  to  500 

foot  tower  capable  of  supporting 
3-bay  Channel  6  TV  antenna  and 
associated  equipment. 

Box  3I4B,  BROADCASTING 


For  Sale 


Equipment 


d_b_b_o _n_n_n  n_B_r_o  □ 


TRANSMITTERS   FOR  SALE 

At  a  new  low  price  for  quick  sale  with 
good  terms  for  the  right  buyer.  BC  5  A 
Gates  5  kw  transmitter,  BC  250  GY,  250 
Watt  transmitter.  Both  in  use  now.  Good 
operating  condition  .  .  .  including  1  set 
of  tubes. 

Write : 
Stanley  W.  Ray,  Jr. 
505  Baronne  St. 
New  Orleans   12,  Louisiana 


kine-scope  recorders- 
two  (2)  GPL  16mm  kine  record- 
ers, model  PA303,  must  be  dis- 
posed of  as  quickly  as  possible. 
Both  are  in  excellent  operating 
and  physical  condition — recorder 
with  serial  #75  has  a  Mauer 
Sound  Recording  Head.  Recorder 
serial  #92  is  without  sound.  We 
will  listen  to  any  offer  and  dis- 
cuss any  deal.  We  are  interested 
in  moving  this  equipment  FAST. 
Box  71B,  BROADCASTING 


MISCELLANEOUS 


NEED  BILLING? 

Have  proven  California  PI  program  with 
prestige  product  and  high  $$$,  per  lead. 
Can  offer  guarantee  of  results. 

Manager, 
4670  33rd  St. 
San  Diego  16,  California 
Phone  Area  714-281-2369. 
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MISCELLANEOUS 


For  Sale— (Cont'd) 


FREE  '  good  living"  FREE 

Radio  Series  for  Homeniakers 

CAN  HELP  INCREASE  TIME 
SALES 


*  Weekday  2 -minute  features 

*  Tailor-made  for  local 
commercial  adjacencies 

*  No  brand  names 

*  High  quality  ET's  on  monthly 
schedule 

*  3rd  year  free  to  over  400 
stations  (250  to  50,000  watts) 

*  Exclusive  to  a  city 

For  auditions  and  references  write : 
John  D.  On- 
Independent  Transcribed  Service 
178  East  70th  Street 
New  York  21,  N.  Y. 


AD  LIBS! 

A  new  monthly  publication  of  Clean 
Lines  for  DJ'S  Comics  &  Speakers. 
Sample  sheet  on  request.  Two  to  four 
pages  monthly. 

Write: 

2510  Queens  Chapel  Road, 
Apt.  304,  Hyattsville,  Maryland 

or  Phone:  301-864-9151 


DOCUMENTARY-PUBLIC 
AFFAIRS  PRODUCER 

Available  for  free  lance  work  for  stations, 
agencies,  or  networks.  Film,  tape,  live, 
network  experience.  Major  national 
award  winner. 

TELEVISION  INFORMATION 
PRODUCTS 
333  Grig-g-s-Midway 
St.  Paul  4,  Minnesota, 
Phone:  645-9955 
Or  Chicago,  866  North  Wabash 
Chicago  11,  Illinois,  Phone:  644-5898 


WEST  COAST  AIRCHECK  SERVICE 

Programming    problems  ?     Receive  air- 
checks  on  two  top  coast  stations  of  your 
choice  every  two  weeks.  For  demo  tape  h 
details  write: 
STAN  MAJOR  ENTERPRISES 
1122  South  Cardiff  Ave. 
Los  Angeles  35,  Calif. 
CR  6-8376 


For  Sale 


Stations 


[|  LARGE  EASTERN  >) 

),  Metropolitan     market-daytimer.  A 

(I  Excellent  potential,  can  go  full-  I) 

)  time.  Absentee  owner.  $175,000,  ( 

({  very  small  down  payment.  }J 

\  Box  223B,  BROADCAST  ING.  A 


Stations 


EASTERN  MAJOR 
SUBURBAN  MARKET 

Daytimer  with  superb  coverage  is  now 
in  black  and  has  tremendous  profit 
potential.  Asking  $300,000  with  one- 
half  down;  balance  over  five  to  six 
years. 

Box  237B,  BROADCASTING 


MISSISSIPPI  DAYTIMER 

Single  market,  population  6,500, 
good  retail  sales.  Grossing  around 
$30,000  needs  management  & 
local  ownership.  Good  equipment 
in  new  building  and  transmitter. 
Priced  $40,000  with  terms, 
box  255B,  BROADCASTING. 


MIDWEST  DAYTIMER 

Grossing  $65,000  and  growing.  Excellent 
facilities.  Terms  available.  Full  informa- 
tion sent  to  qualified  buyers  only. 

Box  267B,  BROADCASTING. 


THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 

Negotiations  Management 
Appraisals  Financing 

HOWARD  S.  FRAZIER,  INC. 

1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 


!  GUNZENDORFERmmb 

CALIFORNIA  EXCLUSIVE  DAYTIMER 
8116,000.  Requires  .¥30,000  cash  easy 
payout. 

TELEVISION  PACIFIC  STATES  S22S.O0O 
down  payment  S60.OOO. 

ARIZONA  FULLTIMER  S50.OOO  with  SIO,- 
OOO   down  FM's  875,000  and  $100,000. 

WILT  CUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phonm  OL  2-8SOO 

864  Sm.  Robertson.  Lo*  Angeles  33.  Calif. 


Fla. 

medium 

power 

150M 

terms 

N.  Y. 

medium 

fulltime 

230M 

50M 

Pa. 

metro 

daytime 

200M 

50M 

East 

major 

daytime 

400M 

29% 

East 

metro 

UHF-TV 

2.000M 

29% 

And  others. 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


STATIONS  FOR  SALE 


ROCKY      MOUNTAIN.      Daytime.  Billing 
$100,000.    Priced  at  $150,000.    29^  down. 
ROCKY     MOUNTAIN.     Daytime.  Exclusive 
market.  Profitable.  Priced  at  $50,000.  29-,; 
down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 
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to  1  kw.  and  installation  of  new  trans,  and 
DA  (DA-D);  conditions. 

WFTG  London,  Ky. — Granted  increased 
daytime  power  on  1400  kc,  S.  H.,  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  installation  of  new  trans.; 
conditions. 

WALE  Fall  River,  Mass.— Granted  in- 
creased daytime  power  on  1400  kc,  from  500 
w  to  1  kw,  continued  nighttime  operation 
with  250  w;  conditions. 

KLWT  Lebanon,  Mo. — Granted  increased 
daytime  power  on  1230  kc,  from  250  w  to  1 
kw,  continued  nighttime  operation  with  250 
w,  and  installation  of  new  trans.;  remote 
control  permitted;  conditions. 

K07EB  Silver  City,  N.  M.— Granted  license 
for  vhf  tv  translator  station. 

WGEM  Quincy,  111. — Granted  mod.  of  cp 
to  make  changes  in  nighttime  DA  pattern. 

K03BW,  K12DS,  K12DT  Rainier  Mesa,  Area 
12  and  Mercury,  Nev. — Granted  mod.  of 
cps  to  change  frequency  to  ch.  3  and  ch.  12 
for  vhf  tv  translator  stations. 

K11FR  Hiawatha,  Colo.— Granted  mod.  of 
cp  to  change  frequency  to  ch.  11  and  pri- 
mary station  to  KOA-TV  (ch.  4)  Denver, 
Colo,  for  vhf  tv  translator  station. 

K12DU  Saratoga-Los  Gatos,  Calif.  — 
Granted  mod.  of  cp  to  change  frequency  to 
ch.  12  and  type  trans,  for  vhf  tv  translator 
station. 

K13AO  Roaring  Fork  River  Valley,  Colo. 

— Granted  mod.  of  cp  to  include  Glenwood 
Springs  rural  area,  Colo.,  and  make  changes 
in  ant.  system  for  vhf  tv  translator  station; 
condition. 

K02BX  Round  Valley,  Ariz— Granted  mod. 
of  cd  to  change  primary  tv  station  to 
KOLD  (TV)   (ch.  13)  Tucson,  Ariz. 

W07AE  Lookout  Mountain,  Tenn.  and 
Fairyland,  Ga. — Granted  mod.  of  cp  to 
change  frequency  to  ch.  7.  type  trans,  and 
make  changes  in  ant.  system  for  vhf  tv 
translator  station. 

KXAB-TV  Aberdeen,  S.  D.— Granted  ex- 
tension of  completion  date  to  May  30. 

■  Granted  licenses  for  following  uhf  tv 
translator  stations:  W79AF,  W83AC  Purdue 
U.,  Chicago,  111.;  K72BP,  K76BI,  K80BF. 
Hurschel  C.  McKenzie,  Camp  Desert  Rock. 
Nev.;  W77AA,  Richard  E.  Abraham,  Iron 
Mountain,  Mich.;  K70CR.  Pagosa  Springs  Tv 
Assn.,  Pagosa  Springs,  Colo.;  K74BU,  North 
Tillamook  T  V.  Translator  Inc.,  Rockawav 
and  vicinity.  Ore.;  K73AY,  Palo  Verde  Val- 
ley T-V  Club  Inc.,  Blythe  and  Palo  Verde 
Valley,  Calif. 

Action   of   Feb.  6 

K06DF  Pampa,  Tex.— Granted  mod.  of  cp 
to  change  type  trans,  and  make  changes  in 
ant.  system  for  vhf  tv  translator  station. 


Rulemakings 

PETITIONS  FOR  RULEMAKING  FILED 

WWLP  (TV)  Springfield,  Mass.— Petition 
to  amend  table  of  allocations  by  deleting 
ch.  38  assigned  to  Connersville,  Ind..  and 
reassigning  same  to  Dayton,  Ohio.  Received 
Feb.  12. 


Processing  line 

■  Following  application  is  mutually  ex- 
clusive with  application  for  renewal  of  li- 
cense of  WSTL  Eminence,  Ky.  Thus,  to 
expedite  action  on  application,  commission, 
on  motion  of  J.  W.  Dunavent,  waived  Sec. 
1.354(c)  of  rules  and  interim  criteria  to 
govern  acceptance  of  standard  broadcast 
applications  adopted  May  10,  1962.  in  order 
that  application  hereinafter  described  may 
be  placed  at  top  of  processing  line.  Ac- 
cordingly, notice  is  hereby  given  that  on 
March  26.  1963,  following  application;  New. 
Eminence,  Ky.,  J.  W.  Dunavent,  1600  kc, 
500  w-D  will  be  considered  as  ready  and 
available  for  processing,  and  pursuant  to 
Sec.  1.106(b)(1)  and  Sec.  1.361(c)  of  com- 
mission's rules,  application,  to  be  considered 
with  application,  or  with  any  other  ap- 
plication on  file  by  close  of  business  on 
March  25,  1963,  which  involves  conflict 
necessitating  hearing  with  this  application, 
must  be  substantially  complete  and  tendered 
for  filing  at  offices  of  commission  in  Wash- 
ington, D.  C.  by  whichever  date  is  earlier; 
(a)  close  of  business  on  March  25.  1963: 
or  (b)  earlier  effective  cut-off  date  which 
this  application  or  any  other  conflicting 
application  may  have  by  virtue  of  conflicts 
necessitating  hearing  with  applications  ap- 
pearing on  previous  lists.  Action  Feb.  13. 
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1.  Meet  Sam  Jones,  appreciator, 


H 


2.  An  appreciator  is  a  person  who's  grateful     3.  Sam  didn't  become  an         .later  until 
for  the  things  most  of  us  take  for  granted.         had  a  stroke.  New.  after  his  recc 


...he  rejoices  in  such  simple  accomplish-  5.  He  finds  renewed  excitement  in  smelling  the  6.  As  for  a  medical  check-up,  Sam  calls 
ments  as  tying  his  shoelace.  sweetness  of  early  morning,  the  doctor  now  (instead  of  the  other  w 

around). 


Yes,  Sam  Jones  is  an  appreciator.  He's  also 
a  Heart  Fund  Volunteer  now... 


...ready  to  help  his  doctor  and  his  Heart 
Association  put  other  people  back  on  their 
feet. 


9,  You  belong  to  partnership,  too.  Wh; 
you  give  to  the  Heart  Fund  you  help  se 
hearts  and  lives. 


A 

HEART  FUND  —  FEBRUARY  1-28 

Advertising  Council  Acceptance-The  1963  Heart  Fund  Campaign  has  been  accepted  by  the  Advertising  Council 

and  is  included  in  its  January-February  Bulletin  as  a  project  recommended  to  the  broadc? .  y  for  support, 

*  Storyboard  of  1 -minute  spot,  one  of  12  films  in  the  1963  Heart  Fund  TV  Kit.  All  Campaign  radio  &  television  materials  available  fro 

Heart  Committee  of  the  Broadcasting  Industry 

AMERICAN  HEART  ASSOCIATION,  44  east  23rd  street,  new  york  10.  NX 


OUR  RESPECTS  to  Robert  William  Dillon 

You  build  listener  loyalty  by  being  loyal  to  people 


The  sequence  of  paintings  of  the 
Old  West  will  catch  your  eye  quickly 
as  you  enter  the  spacious  office  of  Rob- 
ert Dillon,  vice  president  and  general 
manager  of  KRNT-AM-TV  Des 
Moines  and  the  KRNT  Theatre  for 
Cowles  Magazines  &  Broadcasting  Inc. 

But  Mr.  Dillon  will  hasten  to  inform 
you  they  are  only  prints  as  he  arms 
you  with  a  hot  cup  of  coffee  before  you 
are  scarcely  seated.  He  broke  horses 
when  he  was  young,  the  conversation 
discloses,  and  he's  still  a  western  buff. 

Warm  hospitality  and  frankness. 
These  are  midwestern  qualities  that  Mr. 
Dillon  generously  applies  to  his  own 
affairs  and  instills  in  his  staff  too.  "This 
is  the  greatest  organization  you  ever 
saw,"  he  proudly  states,  explaining 
how  all  executives  "double  in  brass"  in 
each  of  the  three  media — radio,  tv  and 
theatre — and  have  learned  their  varied 
roles  so  well  that  "they  could  just  about 
run  anything." 

Leadership  ■  There  is  no  secret  to 
the  system  in  Mr.  Dillon's  mind.  You 
build  listener  loyalty  through  strong 
personalities  and  service  features,  good 
music,  lots  of  news  and  community  in- 
volvement. But  this  intimate  people- 
to-people  link  of  responsiveness,  re- 
sponsibility and  respect  must  start  right 
at  the  top  internally.  Management  must 
set  the  example,  he  says. 

There  is  no  separation  of  functions 
between  the  KRNT-AM-TV  staffs. 
Newsmen  report  for  both  radio  and  tv. 
Salesmen  sell  for  both  media.  Radio  per- 
sonalities appear  regularly  on  their  own 
tv  shows.  "The  inter-media  motiva- 
tion factor"'  is  the  term  Mr.  Dillon  uses. 
It  pays  off  handsomely  with  the  audi- 
ence, he  explains,  making  KRNT  folks 
"neighbors"  all  over  the  area. 

Box  Office  Doesn't  Lie  ■  The  KRNT 
Theatre,  boasting  4,300  seats  and  claim 
to  the  world's  largest  legitimate  house 
today,  regularly  presents  everything 
"from  grand  opera  to  the  Grand  Ole 
Opry,"  Mr.  Dillon  says.  "And  they 
kid  you  not  at  that  box  office,"  he  notes, 
citing  lessons  of  audience  loyalty  help- 
ful in  radio-tv  too. 

Robert  William  Dillon  was  born 
July  6,  1905,  at  Adel,  Iowa,  a  small 
farming  community  about  20  miles  west 
of  Des  Moines.  Growing  up  on  the 
family  farm  is  no  snap  for  most  boys 
because  of  the  many  chores  to  be  done, 
but  it  sure  has  its  compensations,  Mr. 
Dillon  recalls.  Like  fishing  in  Racoon 
River  or  the  many  other  streams  near 
home.  Or  hunting  ducks,  pheasants 
and  rabbits. 

"A  gun  was  an  everyday  thing 
around  the  farm,"  Mr.  Dillon  says.  He 
learned  to  shoot  well,  toe,  winning  a 
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trap  shoot  when  only  12.  There  were 
other  sports  interests  during  grade 
school  and  high  school  at  Adel,  includ- 
ing football,  but  as  a  student  he  also 
showed  proclivity  to  writing. 

All  young  writers  must  explore  the 
outside  world.  So  during  the  summer 
young  Bob  Dillon  and  his  buddy  took 
their  car  and  followed  the  harvests — 
"we  got  clear  up  into  Canada."  The 
experiences  were  expanding  but  the 
money  earned  took  more  immediate 
importance.  It  helped  him  to  study 
journalism  for  several  years  at  Iowa 
State  U.  at  Ames.  He  also  helped  pay 
the  way  by  coaching  boxing  and  wres- 
tling at  night  at  high  school  in  Ames. 

Media  Salesman  ■  When  the  hard 
economics  of  the  day  prevented  him 
from  finishing  college,  Mr.  Dillon  went 
to  work  for  the  Des  Moines  Register 
and  Tribune  selling  classified  advertis- 
ing. Later  he  switched  to  the  advertis- 
ing staff  of  a  Des  Moines-based  farm 
magazine,  Wallace's  Farmer,  which 
ultimately  went  out  of  business  during 
the  depression.  In  1935  he  joined  WOC 
Davenport,  Iowa,  as  a  salesman. 

It  was  at  WOC  that  Mr.  Dillon's 
latent  talents  for  showmanship  came  to 
life.  The  new  medium  of  radio  quickly 
taught  him  some  basic  principles  of 
operation  that  have  remained  with  him 
ever  since.  He  soon  discovered  that 
"people  are  loyal  to  people"  and  that 
strong  listener  loyalty  can  be  built  by 
promoting  the  right  personalities. 


Mr.  Dillon 

Hospitality  and  frankness 


After  several  years  at  WOC,  Mr. 
Dillon  joined  KSTP  St.  Paul-Minneap- 
olis but  this  association  proved  to  be 
brief.  He  was  lured  back  to  Des  Moines 
by  the  Register  and  Tribune  which 
wanted  him  to  sell  for  KSO  and  KRNT 
there,  both  of  which  then  were  owned 
by  the  Cowles  interests.  His  salesman- 
ship apparently  was  as  good  as  his 
showmanship  because  by  1940  he  was 
promoted  to  sales  manager  of  the  KSO- 
KRNT  combination. 

WAC  Recruiter  ■  Mr.  Dillion  was 
drafted  shortly  after  Pearl  Harbor  and 
was  enrolled  in  the  officer  candidate 
school  for  the  Army  Air  Corps  at  Mi- 
ami Beach.  "I  was  probably  the  oldest 
second  lieutenant  in  the  business,"  Mr. 
Dillon  recalls.  After  graduation  he 
was  assigned  initially  to  public  rela- 
tions for  the  Eighth  Service  Command 
in  Texas  but  later  he  was  assigned  to  a 
variety  of  jobs.  One  such  hitch  was  re- 
cruiting for  the  Women's  Army  Corps 
and  he  travelled  the  country  armed  with 
movies  and  sales  presentations  which  he 
developed. 

Upon  release  from  the  service  Mr. 
Dillon  returned  to  KRNT  as  general 
sales  manager  (KSO  was  sold  by 
Cowles  pursuant  to  the  FCC's  duopoly 
policy)  and  in  1948  he  was  promoted 
to  his  present  position  as  vice  president 
and  general  manager  of  both  the  broad- 
casting and  the  theatre  operations  there. 
Later  he  assumed  the  same  executive 
responsibilities  for  KRNT-TV  which 
took  the  air  in  mid-1955. 

Mr.  Dillon  is  not  a  joiner  for  the 
mere  sake  of  association.  When  he 
does  affiliate  with  a  group  he  is  an 
active  worker,  however,  an  attitude 
that  he  is  always  encouraging  among 
the  employes  at  KRNT.  About  a  dec- 
ade ago  Mr.  Dillon  organized  the  Iowa 
Broadcasters  Assn.  through  a  mail  cam- 
paign directed  to  his  fellow  broadcast- 
ers. He  has  served  on  the  IBA  board. 
Presently  he  is  vice  president  of  Des 
Moines'  Junior  Achievement. 

Still  Fishin'  *  Mr.  Dillon  married 
Mary  Hayne  of  Des  Moines  in  1936. 
The  couple  had  met  while  both  worked 
for  Wallace's  Farmer  earlier.  They 
have  no  children.  Mrs.  Dillon  joins  her 
husband  for  the  deep  sea  fishing  trips 
he  likes  to  take  in  the  Caribbean  or  off 
the  coasts  of  Panama  or  Mexico.  They 
both  share  an  interest  in  gardening. 

With  home  located  only  10  minutes 
from  the  office,  Mr.  Dillon  starts  early 
and  often  works  late,  going  back  after 
supper  to  check  the  theatre.  Who 
wouldn't  want  to,  Mr.  Dillon  asks. 
"This  is  the  friendliest  place  you  ever 
walked  into." 
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EDITORIALS 


Don't  underestimate  Harris 

WE  have  a  hunch  (and  enough  evidence  to  encourage  it) 
that  Oren  Harris'  investigation  of  broadcast  rating  serv- 
ices will  be  lively,  to  say  the  least.  As  reported  here  last 
week,  Rep.  Harris,  chairman  of  the  House  Commerce  Com- 
mittee and  its  new  Subcommittee  on  Investigations,  expects 
to  begin  hearings  next  month. 

So  far  Mr.  Harris  has  kept  quiet  about  his  intentions,  al- 
though in  private  conversations  he  has  hinted  that  he  has 
interesting  disclosures  in  mind.  If  memory  serves,  he  said 
very  little  about  television  quiz  programs  before  his  commit- 
tee put  Charles  Van  Doren  on  the  stand  and  not  very  much 
about  payola  until  witnesses  began  explaining  how  it  worked. 
These  historical  references  are  not  intended  to  suggest  that 
Mr.  Harris  will  find  fraud  among  the  rating  services.  He 
does  have  a  knack,  however,  for  turning  up  information  that 
will  catch  the  public  eye. 

Ratings  are  a  subject  that  Mr.  Harris  has  dealt  with  be- 
fore. Indeed  a  thorough  analysis  of  seven  major  rating 
services  was  produced  two  years  ago  by  a  committee  of  re- 
search specialists  appointed  by  Mr.  Harris.  The  Madow 
Report  (named  for  Dr.  William  G.  Madow  of  Stanford  Re- 
search Institute,  the  chairman  of  the  special  committee) 
found  numerous  imperfections  in  existing  services  but  none 
serious  enough  to  warrant  sweeping  changes. 

The  Madow  Report  was  issued  by  Mr.  Harris'  own  Com- 
merce Committee  in  March  1961.  We  may  only  wonder 
what  has  come  to  Mr.  Harris'  attention  since  then  to  revive 
his  interest  in  the  subject. 

Several  months  ago  the  major  rating  services  signed  con- 
sent judgments  with  the  Federal  Trade  Commission  to 
conclude  an  investigation  by  that  agency.  Under  the  judg- 
ments the  services  agreed  to  be  more  specific  in  describing 
the  nature  and  probable  accuracy  of  their  reports,  but  there 
were  no  admissions  or  accusations  of  more  serious  nature. 
Does  Mr.  Harris,  or  his  staff,  know  something  the  FTC 
didn't  find  out? 

For  the  moment  we  may  only  speculate. 

Control  by  committee 

BROADCASTERS  would  be  well  advised  to  approach 
with  caution  the  proposal  of  the  FCC  to  create  a  gov- 
ernment-industry committee  to  stimulate  growth  of  uhf. 

If  the  past  is  prologue,  one  has  only  to  look  into  the  re- 
cent events  in  fm  to  discern  the  pitfalls  of  government  in- 
tercession in  an  area  in  which  it  does  not  belong.  Fifteen 
years  ago  another  FCC  went  all  out  for  fm,  to  alleviate  the 
"scarcity"  in  aural  broadcasting.  It  practically  rammed  fm 
down  the  throats  of  broadcasters.  Many  licensees  felt  if 
they  didn't  apply  they  might  be  subjected  to  sanctions.  The 
upshot  was  that  hundreds  of  am  stations  filed  for  fm. 

In  the  succeeding  10  years  many  of  these  construction 
permits  were  turned  back.  There  was  little  "market"  for 
fm.  The  medium  suffered  because  of  government  over- 
stimulation. It  was  not  allowed  to  develop  in  the  give-and- 
take  of  free  enterprise.  Only  now  is  fm  coming  into  its  own. 
The  interplay  of  competition  was  the  answer,  although  the 
FCC  recently  has  hobbled  further  development  through  im- 
position of  a  freeze. 

The  fear  is  that  the  fm  experience  might  be  repeated  if 
government  intervenes  in  the  uhf  development  beyond  the 
purely  technical  phases.  The  problems  of  uhf  will  pre- 
dominantly relate  to  economics  and  programming  and  these 
can  be  no  proper  concern  of  government.  It  doesn't  matter 
how  many  members  the  projected  "Committee  for  the  Full 
Development  of  Uhf  Broadcasting"  may  have.  The  two  gov- 
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ernment  members — Commissioners  Robert  E.  Lee  and  E. 
William  Henry,  who  would  be  chairman  and  vice  chairman 
— would  prevail.  They  would  bear  the  badges  of  authority. 
Lamentably,  neither  has  shied  away  from  control  over  pro- 
gramming. 

The  idea  for  the  committee  originated  with  the  Electronic 
Industries  Assn.,  which  first  vigorously  opposed  and  then 
reluctantly  accepted  the  all-channel  receiver  legislation  to- 
foster  uhf's  development.  EIA  cannot  be  blamed  for  want- 
ing government  and  broadcasters  to  share  responsibility  if 
the  public  should  complain  about  increased  cost  of  all- 
channel  receivers  and  if  other  troubles  develop. 

FCC  Commissioner  Frederick  W.  Ford,  in  dissenting,  felt 
that  by  sponsoring  such  a  committee,  the  commission  de- 
parted from  its  proper  role  as  a  regulatory  body  to  assume 
the  function  of  a  trade  association  in  promoting  a  business. 

We  agree. 

The  organization  meeting  of  the  proposed  committee  will 
be  held  in  Washington  March  12.  Suggestions  in  advance 
have  been  solicited  by  the  FCC.  The  best  suggestion  would 
be  to  keep  this  committee  confined  to  purely  technical 
matters. 

20-20  hindsight 

IT  is  fascinating  to  compare  the  facts  of  television  viewing 
with  the  assumptions  eggheads  make  about  the  medium 
and  its  audience.  An  especially  fascinating  comparison  in 
that  line  is  now  available  with  the  publication  of  The  People 
Look  at  Television,  the  massive  study  commissioned  by  CBS, 
conducted  by  the  Bureau  of  Applied  Social  Research  of 
Columbia  U.  and  described  in  this  publication  last  week. 

This  study  charted  the  public's  attitudes  toward  television 
in  the  spring  of  1960.  It  found,  not  surprisingly,  that  the 
great  mass  of  viewers  at  that  time  were  at  worst  uncritical 
and  at  best  extremely  pleased  and  that  those  with  better  edu- 
cation and  higher  income,  although  somewhat  more  critical, 
tended  to  enjoy  the  same  programs  that  the  mass  enjoyed. 
It  failed  to  find  any  evidence  of  revolt  against  television. 

These,  as  we  say,  are  the  facts — as  uncovered  in  the  deep- 
est survey  ever  made  of  the  television  audience.  It  is  in- 
teresting to  contrast  them  with  the  appraisals  of  television 
that  were  being  made  at  the  time  by  critics,  both  profes- 
sional and  amateur.  It  was  in  1960  that  anti-television  criti- 
cism was  beginning  the  swell  that  reached  flood  tide  in 
Newton  Minow's  maiden  speech  to  the  NAB  in  May  1961. 

Now  we  know  how  few  really  thought  that  television  was 
a  wasteland. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"It's  full  of  nickels.  He's  been  telling  his  playmates  we 
have  pay  tv!" 

BROADCASTING,  February  25,  1963 
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The  stars 
shine  (in 
color)  every 
day  on 
KSTP-TV's 
TREASURE 
CHEST" SHOW 


"TREASURE  CHEST"  Host  Jim  Hutton  talks  with  NBC 
Star  Mitch  Miller  during  recent  color  show. 


JOHN  RAITT,  PATRICE  MUNSEL,  TOM  EWELL,  JUNE  CHRISTY, 
MITCH  MILLER,  VIVECA  LINDFORS,  JOHNNY  MATHIS,  GORDON 
MACRAE,  CARLA  ALBERGHETTI .  .  . 

. . .  these  are  a  few  of  the  famous  guests  who  have  appeared  on  "TREASURE  CHEST" 
within  the  last  month. 

Now  in  its  seventh  successful  year,  TREASURE  CHEST  is  produced  in  living  color 
every  weekday  (12:20-1:00  pm)  before  an  enthusiastic,  live  audience  of  100  to  150 
studio  guests.  Talented  Jim  Hutton  who  has  emceed  the  show  since  its  beginning 
dispenses  prizes  for  audience  games  and  contests  and.  of  course,  interviews  the 
visiting  guest  stars. 

The  finest  color  facilities  in  the  nation  add  prestige  to  this  proven-successful  variety 
show  .  .  .  the  only  one  of  its  kind  in  this  major  market. 

For  information  on  availabilities,  contact  a  KSTP-TV  representative  or  your  nearest 
Petry  office. 


Re  presented  by 


The  Original  Station  Representative 


KSTP 


TELEVISION 


MINNEAPOLIS 


ST.  PAUL 


!S3 


In  the  40's  we  saw  radio  explode  out  of  living  rooms 
into  cars,  pockets,  shops,  ships,  offices  and  factories. 
We  saw  that  radio  would  never  be  fully  valued  until 
"plug-out"  audience  could  be  measured.  In  1950  we 
found  a  way  so  suitable  it  won  us  the  American  Market- 
ing Association  (N.  Y.  Chapter)  award  that  year.  And 
out-of-home  has  never  been  out-of-our  sight  since. 

1962.  Suddenly  press,  air  and  mail  are  filled  with 
gurgles  of  discovery.  "Radio  is  under-valued."  "Why 
doesn't  somebody  measure  the  out-of-home  audience?" 
"Let's  try  to  attach  a  device  to  transistor  radios."  It's 
enough  to  evoke  an  immodest  ad  like  this  one. 

But  we're  not  concerned  about  pride  of  discovery. 
What  we  cio  want  you  to  know  is  that  Pulse  regularly 
measures  out-of-home  in  266  markets,  and  reports  the 


data  to  more  than  1,000  agencies,  advertisers  and  sta- 
tions. Results  are  incorporated  in  each  station's  rating 
—not  given  simply  as  a  total  for  the  whole  market.  We 
can  do  this  because  we  ask  people  at  home,  face-to-face, 
in  personal  interviews.  They  don't  carry  meters,  diaries 
or  phones  around.  But  they  do  come  home,  where  they 
can  readily  tell  Pulse  interviewers  what  they  heard  (and 
where)  in  the  preceding  few  hours.  So  don't  ask  "Why 
isn't  somebody  measuring  out-of-home."  Instead,  ask  a 
Pulse  a/e  to  tell  you  more  about  Pulse's  13-year-old 
out-of-home  coverage,  in  radio  and  tv— or  about  other 
aspects  of  our  expanding  research  service  to  marketers 
and  broadcasters. 


THE 


LSE,  INC. 


AT  HOME:  730  FIFTH  AVENUE,  NEW  YORK  19.  PHONE:  JUdson  6-3316 

Suddenly 
everybody's  finding 
the  "Out-of-Home"  Audience 
we  never  lost 
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i  st  one  of  the  more  than  300  great  COLUMBIA  POST- 


DISTRIBUTED  EXCLUSIVELY  BY 


SCREEN  it  GEMS, 


THE  LLOYD  BRIDGES  SHOW 

Music  by 

RUDY  SCHRAGER 


RUDY  SCHRAGER,  staff  composer  of 
Four  Star  Television,  has  created  music 
for  such  television  shows  as  Robert 
Taylor's  "The  Detectives,"  "The  Rifle- 
man" and  many  episodes  of  the  Dick 
Powell  Show.  Prior  to  the  Lloyd  Bridges 
Show,  for  which  he  writes  the  back- 
ground scores  as  well  as  the  theme, 
Mr.  Schrager  had  contributed  the 
music  for  many  hits  in  past  seasons, 
including  the  "Lux  Theatre"  under 
Cecil  B.  DeMille. 


and  there  are  104  other 
regular  network  programs 
which  use  BMI  music. 


BMI 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL 


St.  Louis  takes  entertainment  as  a  basic 
of  good  living.  With  a  long  tradition  as  one  of 
the  nation's  entertainment  innovators,  the 
St.  Louisan  has  an  in-bred  sophistication  in 
his  television  selection.  Meeting  this  taste- 
level  is  a  challenge.  Part  of  our  response  is: 


The  Steve  Allen  Show 
10:15  p.m.  Mon.-Fri. 
and 

Total  Information  News 
6:00  p.  m.  Mon.-Fri. 


Allen  is  entertainment  for  the  sheer  fun  of 
it.  Total  Information  News  is  for  active  view- 
ing; news-films  show  the  local  stories.  This 
selective  programming  blended  with  ABC's 
line-up,  reaches  the  selective  St.  Louisan  — 
eager  to  enjoy,  ready  to  buy. 

See  what's  on  KTVI;  the  growing  station 
buy  in  St.  Louis! 


BLAIR -TV 


ST.  LOUIS 


From  4  to  6  pm  in  the  Dallas-Fort  Worth  market, 
KRLD-TV,  with  70,876*  ADULTS  per  average 
quarter-hour  in  its  viewing  audience,  leads  its 
three  competing  outlets  by  substantial  margins  — 
18,665  more  adults  than  Station  B,  25,508  more 
than  Station  C,  and  52,363  more  than  Station  D. 

4:00-4:30  DECEMBER  BRIDE 

4:30-5:00  OUR  MISS  BROOKS 

5:00-5:30  LOVE  THAT  BOB 

5:30-6:00  LONE  RANGER 

Adult  audiences  are  buying  audiences.  See  your 
ADVERTISING  TIME  SALES  representative  for  a 
Channel  4  schedule  tailored  specifically  to  your 
requirements. 


MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 


*NSI 
Dec.  30  -  Jan.  27 
1963 
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CLOSED  CIRCUIT 


The  first  family 

Bound  to  make  headlines  if  FCC 
!   approves  vhf  drop-ins  in  eight  mar- 
!  kets  will  be  application  of  group  head- 
!   ed  by  Harry  W.  Bennett  Jr.,  New 
York  agency  and  pr  executive  and 
father-in-law    of    Sen.    Edward  M. 
(Ted)  Kennedy  (D-Mass.)  for  ch.  10 
in  Jacksonville.   Tip-off  came  in  so- 
1   ciety  page  report  in  Jacksonville  that 
Bennett  family  will  move  from  Bronx- 
ville,  N.  Y.,  to  Jacksonville  "for  busi- 
ness reasons."  He's  slated  to  become 
;   majority  stockholder  in  group  to  ap- 
ply for  ch.  10,  proposed  to  be  dropped 
in.  with  other  stockholders  principally 
local  citizens,  including  one  Negro 
leader.  Mr.  Bennett  is  minority  stock- 
holder in  Veterans  Broadcasting  Co. 
(WROC-AM-TV   Rochester,  KTVE 
[TV]  El  Dorado,  Ark.). 

FCC  did  not  consider  eight-market 
drop-in  proposals  last  week.  Despite 
strong  opposition  from  AMST,  as  well 
as  uhf  interests,  there's  still  feeling 
that  sufficient  majority  can  be  mus- 
tered to  approve  third  station  in  these 
two-station  markets  but  with  provi- 
sion for  ultimate  switch  to  uhf — pos- 
sibly in  seven  or  eight  years.  Besides 
Jacksonville,  markets  include  Baton 
Rouge,  Birmingham,  Charlotte,  Day- 
ton, Johnstown-Altoona,  Knoxville 
and  Oklahoma  City. 

Move  against  beer,  tobacco 

Rep.  Morris  K.  Udall  (D-Ariz.) 
intends  to  meet  this  week  with  NAB 
and  other  broadcast  officials  to  dis- 
cuss possibility  of  ban  on  beer,  wine 
and  tobacco  commercials  before  8 
p.m.  Rep.  Udall  polled  constituents 
and  found  "strong  interest"  in  ban. 
Tabulation  of  about  5,500  replies 
shows  55%  favor,  35%  oppose,  10% 
have  no  opinion.  Question  was  one  of 
20  in  January  questionnaire  on  broad 
range  of  legislative  subjects.  Rep. 
Udall  says  he  is  unsure  whether  he 
would  introduce  ban  bill,  but  says  he 
thinks  "straws  in  the  wind  show  a  lot 
of  people  are  not  particularly  happy" 
with  some  advertising  of  this  kind. 

Blue  chip  testing 

In  its  first  year  RAB's  Radio  Test 
Plan  has  had  nine  major  advertiser 
participants  (currently  running  or 
completed)  spending  total  of  about 
$1.3  million  to  test  radio's  sales  punch. 
This  is  word  RAB  members  are  get- 
ting in  report  from  headquarters, 
which  places  RTP  test  business  and 
does  proof-of-performance  research 
for  which  it  collects  10%  of  RTP 
billings.  This  advertiser  group,  repre- 
senting more  than  the  $30  million  per 
year  in  potential  new  radio  business 
which  is  RTP's  objective,  consists  of 
Eastman  Kodak,  Swift  &  Co.,  Brillo 


Mfg.,  Colgate-Palmolive,  Continental 
Baking,  Campbell  Soup,  Corn  Prod- 
ucts, P.  Ballantine  &  Sons,  and  Burn- 
ham  &  Morrill.  They've  been  testing 
radio  for  brands  that  hadn't  used  it. 
Dozen  other  majors  reportedly  are 
close  to  signing  for  try-outs  represent- 
ing estimated  $1  million  in  test  billings 
in  next  six  months. 

Writer's  itch 

Newton  N.  Minow  is  toying  with 
proposals  that  he  write  book  about  his 
experiences  as  FCC  chairman  ("My 
Life  and  Times  in  the  Wasteland"?). 
One  of  several  publishers  that  have  ex- 
pressed interest  is  Random  House 
which  is  headed  by  Bennett  Cerf,  reg- 
ular panelist  on  What's  My  Line? 
and  chairman  of  judging  committee 
that  gave  Mr.  Minow  Peabody  Award 
last  year.  Mr.  Minow  has  said  he 
won't  write  book  until  he  leaves  FCC. 

Color's  extra  kick 

Fuller  &  Smith  &  Ross  Inc.,  New 
York,  is  conducting  long-range  study 
of  impact  and  effectiveness  of  com- 
mercials placed  in  color  programs. 
Three  surveys,  with  total  sample  of 
about  2,800  homes,  have  been  con- 
ducted so  far.  One  more,  later  this 
year,  will  complete  study.  Results 
based  on  samples  already  taken  seem 
to  indicate  commercials  in  color  pro- 
grams deliver  much  more  attentive 
audience,  whether  spot  itself  is  both  in 
color  or  in  black-and-white. 

NBC  eyes  Wolper  series 

Strong  contender  for  Monday,  9:30- 
10,  one  of  few  slots  open  in  NBC- 
TV's  1963-64  nighttime  schedule,  is 
new  pilot  produced  for  United  Artists 
Tv  by  David  Wolper.  It's  based  on 
two  Wolper-produced  specials  on 
Hollywood  movie  stars  telecast  by 
NBC-TV  recently.  Series,  as  being 
considered  by  NBC-TV,  would  spot- 
light filmdom  "greats"  in  categories, 
such  as  gangsters  (Edward  G.  Robin- 
son, George  Raft,  Humphrey  Bogart), 
"vamps"  (Clara  Bow,  Marilyn  Mon- 
roe, Theda  Bara)  etc.  NBC-TV's  cur- 
rent thinking  is  Wolper  series  would 
be  logical  sequence  to  feature  films 
now  slotted  7:30-9:30  (see  story, 
page  63). 

Out  of  the  deep  freeze 

FCC  staff  has  recommended  license 
renewal  for  some  30  far  west  televi- 
sion stations  whose  applications  have 
been  deferred  because  of  questions 
about  local  live  programming  in  prime 
time  (Broadcasting,  Dec.  3,  1961). 
Recommendation  came  up  at  commis- 
sion meeting  Friday,  but  no  action 


was  taken.  Missing  from  staff's  rec- 
ommendation were  some  70  other 
western  stations  whose  renewals  have 
been  held  up  for  same  programming 
question.  Inference  is  that  staff  feels 
these  stations'  performance  requires 
further  study.  If  commission  goes 
along,  these  stations  might  receive 
additional  letters  of  inquiry. 

Stations  recommended  for  renewal 
presumably  made  showing  compara- 
ble to  that  of  WKY-TV  Oklahoma 
City  and  WFAA-TV  Dallas.  Both  had 
been  in  trouble  with  staff  because  of 
alleged  lack  of  local  live  programs  in 
their  schedule.  However,  their  record 
convinced  commission  that  policy  of 
preempting  prime-time  shows  for  local 
programming  could  meet  community 
needs. 

Correspondence  that  curdles 

FCC  is  about  to  learn  that  mem- 
bers of  Congress  resent  getting  FCC 
form  letters  signed  "Ben  F.  Waple, 
acting  secretary."  Congressmen  have 
received  such  replies  from  FCC  to 
their  inquiries  about  Rev.  Carl  Mc- 
Intire  (Broadcasting,  Feb.  18).  Sev- 
eral said  they  expect  courtesy  of  re- 
ply by  chairman  and  are  indignant 
because  form  letters  failed  to  discuss 
questions  they  had  asked.  Broadcast 
"sermons"  of  Rev.  Mclntire  are  be- 
ing checked  by  FCC  under  "fairness 
doctrine." 

Shooting  for  50's 

With  signing  of  WCKY  Cincinnati 
as  basic  affiliate,  ABC  Radio  has  in- 
creased its  50,000  w  lineup  to  13  sta- 
tions and  Robert  Pauley,  ABC  Radio 
president,  predicts  affiliation  of  two 
additional  50  kilowatters  in  "near  fu- 
ture."   Network  totals  426  affiliates. 

Kraft's  new  night 

There's  strong  possibility  that  in 
1963-64  season  Kraft  Foods  will  move 
its  NBC-TV  prime  weekly  hour  from 
Wednesdays  at  9  p.m.,  where  Perry 
Como  has  performed  this  season,  to 
Thursdays  at  10  p.m.  No  matter  what 
period  Kraft  lands  in,  company  will 
change  its  program  format.  Mr.  Como 
will  do  dozen  shows  at  most.  In  other 
weeks  Kraft  will  present  dramatic  an- 
thology series. 

//  Kraft  does  move  to  Thursday  at 
10-11  p.m.,  it'll  mean  revision  of  plans 
for  Jack  Paar  show.  Network  had 
thought  of  moving  Mr.  Paar  to  that 
spot  from  Friday  10-11  p.m.  period 
he  now  occupies  and  moving  Joey 
Bishop  {now  in  Saturday  half-hour  at 
8:30-9  p.m.)  into  vacated  Paar  hour 
Fridays. 
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ABC  Owned  Radio  Stations  communicate  with  millions  of  people  in  six  of  America's  major  markets 


Who  knows  best  what  radio  listeners  want  to  hear?  Listeners  them- 
selves. That's  why  the  six  ABC  Owned  Radio  Stations  listen  so 
attentively  to  their  audiences.  As  a  result  of  this  unique  station- 
listener  communication,  each  station  is  constantly  aware  of  the 
problems  and  needs  of  the  community  in  which  it  performs  a  vital 
communication's  service.  Whether  it's  a  newspaper  strike  in 
New  York,  a  commuter  problem  in  San  Francisco,  the  need  for 
driver  training  in  Pittsburgh  high  schools,  a  furor  over  increased 

WABC  NEW  YORK      WLS  CHICAGO     KGO  SAN  FRANCISCO 


Blue  Cross  rates  in  Detroit,  the  effects  Chicago's  medical  research 
facilities  have  on  patient  care,  or  a  means  of  informing  Los  Angeles 
residents  of  a  new  industry  project,  the  ABC  Owned  Radio  Stations 
respond  quickly  and  effectively  in  order  to  reach  the  very  heart  ol 
each  of  their  communities ...  the  people.  Why?  Because  ABC 
Owned  Radio  Stations  just  don't  broadcast. .  .they  communicate! 

•  ABC  OWNED  RADIO  STATIONS 

KQV  PITTSBURGH      WXYZ  DETROIT     KABC  LOS  ANGELES' 


WEEK  IN  BRIEF 


On  eve  of  congressional  ratings  hearings  TvB's  Cash 
calls  for  revisions  in  information  and  for  refinements  of 
tools  and  methodology.  Agency  groups  working  on  same 
study,  completion  due  soon.  See  .  .  . 

BOMBED  ON  HEARING  EVE  .  .  .  27 

Tv's  gross  time  billings  for  network  and  spot  in  1962 
topped  $1.52  billion.  Network  was  up  12.2%;  spot  was  up 
17%,  according  to  TvB  estimates  presenting  year's  net- 
work figures  and  fourth  quarter  spot  business.  See  .  .  . 

TV  NET,  SPOT  BILLINGS  UP  ...  36 


Minow  passes  chance  to  set  record  straight  on  his  fu- 
ture at  FCC;  ducks  direct  answer  to  Pastore  question  on 
truth  of  speculation  he  is  resigning.  Chairman  sees  bright 
future  for  etv,  uhf.  See  .  .  . 

MINOW  SIDESTEPS  ANSWER  ...  56 

Cosmopolitanism  of  tv  shown  in  award  for  best  commer- 
cial— an  English  advertisement,  produced  by  a  French 
production  firm.  And  best  radio  commercial  was  made  in 
Boston.  Presentations  by  Hollywood  Ad  Club.  See  .  .  . 

CREAM  OF  COMMERCIALS  ...  32 


Leadership  of  NAB  is  questioned  during  spirited  dis- 
cussion at  state  presidents'  meeting.  Objectors  claim  the 
association  is  not  vigorous  enough.  Collins  defended  by 
the  staff  and  broadcasters.  See  .  .  . 

CONTROVERSY  OVER  COLLINS  ...  42 


NBC-TV  decides  to  stick  with  Monday  night  movies. 
Network  buys  feature  film  packages  from  MGM  and  20th 
Century-Fox.  Ratings  and  sales  strength  help  network 
make  up  mind.  See  .  .  . 

NBC  STICKS  WITH  MOVIES  ...  63 


Campbell-Mithun  holds  open  house  to  show  its  new 
offices  in  Minneapolis.  Layout  features  "traffic  loop" 
design.  Founder  tells  news  conference  "idea"  is  basis 
for  all  advertising.  See  .  .  . 

UNVEILS  NEW  OFFICES  ...  40 

Make  sure  the  tv  critic  "knows  the  score,"  Danish  tells 
western  broadcasters.  If  editors— and  public— understand 
how  television  works,  they'll  be  more  understanding  of 
pluses  and  minuses.  See  .  .  . 

CRITICAL  UNDERSTANDING  ...  52 


Baseball  radio-tv  rights  add  up  to  $13.1  million,  which 
is  $325,000  over  last  season's  take.  But  plateau  is  seen 
as  having  been  reached.  Billings  inch  up  $1  million  to 
$84  million  for  1963  season.  See  .  .  . 

BASEBALL  PICTURE  LEVELS  ...  66 

RCA  sales  and  profits  reach  highest  level  since  found 
ing  of  company  in  1919.  NBC  accounts  for  22%  of  $1.75 
billion  in  gross  sales.  Net  up  45%;  sales,  13%  in  yearend 
report.  Color  tv  significant.  See  .  .  . 

RCA  NET  UP  45%  IN  1962  ...  71 
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changes:  Send  to  Broadcasting  Cir- 
culation Dept.,  1735  DeSales  St.,  N.W., 
Washington  6,  D.  C.  On  changes, 
please  include  both  old  and  new  - 
addresses  plus  address  label  from 
front  cover  of  magazine. 


YOU  MAY  NEVER  SEE  THE  BIGGEST  SHOVEl*- 


WKZO-TV  MARKET 
COVERAGE  AREA  •  NCS  '61 

UCH. 


BUT...  WKZO-TV  Scoops  Up  The  Most 
Homes  in  Greater  Western  Michigan! 

If  you're  digging  for  customers,  you  can  unearth  more 
of  them  with  WKZO-TV  than  any  other  Michigan  station 
outside  Detroit.    It's  this  way  every  day,  every  night, 
and  every  week! 

It's  all  dredged  up  in  NCS  '61 :    WKZO-TV  has  weekly 
circulation  in  456,320  homes  in  30  counties  in  Western 
Michigan  and  Northern  Indiana.  And  there's  gold  in  these 
here  diggin's:  SRDS  credits  the  area  with  annual  consumer 
spendable  income  of  well  over  four  billion  dollars. 

Get  the  complete  scoop  from  Avery-Knodel.   And  if 
you  want  all  the  rest  of  outstate  Michigan  worth  having,  add 
WWTV/WWUP-TV,  Cadillac-Sault  Ste.  Marie,  to  your 
WKZO-TV  schedule. 

Jfc.l  strip-mining  shovel  at  Paradise,  Ky.,  has  a  dipper  with  115  cubic  yards'  capacity. 


WKZO   KALAMAZOO-BATTLE  CREEK 
WJEF  GRAND  RAPIDS 
WJEF-FM  GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC 

TELEVISION 

WKZO-TV  GRAND  RAPIDS-KALAMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY 

/WWUP-TV  SAULT  STE.  MARIE 
KOLN-TV/  LINCOLN,  NEBRASKA 

/ KGIN-TV  GRAND  ISLAND,  NEB. 


WKZ0TV 

100,000  WATTS     •     CHANNEL  3     •     1000'  TOWER 
Studios  in  Both  Kalamazoo  and  Grand  Rapids 
For  Greater  Western  Michigan 
Avery-Knodel,  Inc.,  Exclusive  National  Representatives 
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Late  news  breaks  on  this  page  and  on  page  10  II  TP 
Complete  coverage  of  week  begins  on  page  27    f\  J 


NAB  BOARD  ELECTION 

13  win  2-year  terms, 
including  6  incumbents 

Six  NAB  Radio  Board  incumbents 
have  been  re-elected  for  two-year  terms 
beginning  April  3.  They  were  board 
members  who  were  eligible  and  who 
sought  re-election. 

In  seven  instances,  new  members 
were  chosen  because  incumbents  either 
were  ineligible  or  chose  not  to  run. 

Election  results,  involving  odd-num- 
bered and  at-large  districts  only,  were 
announced  by  NAB  Friday  (losing 
candidates  in  parenthesis) : 

District  1 — Carleton  D.  Brown, 
WTVL  Waterville,  Me.,  incumbent 
(Richard  E.  Adams,  WKOX  Framing- 
ham,  Mass.). 

District  3— Cecil  Woodland,  WEJL 
Scranton,  Pa.,  replacing  John  S.  Booth, 
WCHA  Chambersburg,  Pa.,  ineligible 
(Roy  E.  Morgan,  WILK  Wilkes-Barre, 
Pa.,  and  Mrs.  Jason  T.  Pate,  WASA 
Havre  de  Grace,  Md.). 

District  5 — Kenneth  R.  Giddens, 
WKRG  Mobile,  Ala.,  replacing  James 
L.  Howe,  WIRA  Fort  Pierce,  Fla..  not 
candidate  (Hugh  M.  Smith,  WCOV 
Montgomery,  Ala.). 

District  7 — Gene  Trace,  WBBW 
Youngstown,  Ohio,  replacing  Hugh  O. 
Potter,  WOMI  Owensboro,  Ky.,  in- 
eligible (Paul  F.  Braden,  WPFB  Mid- 
dletown,  Ohio). 

District  9 — George  T.  Frechette, 
WFHR  Wisconsin  Rapids,  Wis.,  incum- 
bent (Edward  Allen  Jr.,  WDOR  Stur- 
geon Bay,  Wis.). 

District  1 1 — John  H.  Lemme,  KLTF 
Little  Falls,  Minn.,  replacing  Odim  S. 
Ramsland,  KDAL  Duluth.  Minn.,  in- 
eligible (N.  L.  Bentson.  WLOL  Min- 
neapolis and  Helen  S.  Duhamel,  KOTA 
Rapid  City,  S.  D.). 

District  13— John  J.  Coyle.  KVIL 
Dallas,  Tex.,  replacing  A.  Boyd  Kellev, 
KRRV  Sherman,  Tex.,  ineligible  (Bill 
Dahlsten,  KAWA  Waco,  Wendell 
Mayes,  KBWD  Brownwood  and  David 
H.  Morris,  KNUZ  Houston,  all  Texas). 

District  15— Hugh  Turner,  KTIM 
San  Rafael,  Calif.,  replacing  B.  Floyd 
Farr,  KEEN  San  Jose,  Calif.,  not  can- 
didate (Ellsworth  Peck,  KWIP  Merced, 
and  Ned  Richardson,  KPAY  Chico, 
both  California). 

District  17 — Ray  Johnson,  KMED 
Medford,  Ore.,  incumbent  (Lee  Bishop, 
KORE  Eugene,  Ore.;  Hale  Bondurant, 
KIXI  Seattle,  Wash.;  Lester  M.  Smith, 
KXL  Portland,  Ore.). 

Class  A  Markets — Jack  Lee,  WPRO 
Providence,  R.  I.,  replacing  John  S. 


Hayes,  WTOP  Washington,  D.  C,  not 
candidate  (Daniel  W.  Kops.  WTRY 
Troy,  N.  Y.). 

Class  B  Markets — Willard  Schroeder, 
WOOD  Grand  Rapids,  Mich.,  incum- 
bent (Merrill  Lindsay,  WSOY  Decatur, 
111.). 

Class  C  Markets — Ben  B.  Sanders, 
KICD  Spencer,  Iowa,  incumbent, 
(George  J.  Volger,  KWPC  Muscatine, 
Iowa). 

Fm  Stations— Ben  Strouse,  WWDC- 
FM  Washington,  D.  C,  incumbent 
(Nelson  L.  Goldberg,  WYDD  (FM) 
New  Kensington,  Pa.). 

$48  million  in  billings 
signed  by  NBC  for  fall 

NBC-TV  today  (March  4)  will  an- 
nounce business  for  next  fall  season 
representing  more  than  $48.3  million 
in  billing.  Network  said  highlights  in- 
clude SRO  for  The  Virginian  and  Dr. 
Kildare  plus  substantial  orders  for 
Richard  Boone  Show,  Jack  Paar  Show, 
and  buys  in  motion  picture  periods  on 
both  Saturday  and  Monday  nights. 

Sponsors  include:  Carnation,  Procter 
&  Gamble,  Alberto-Culver,  Miles  Labs, 
Liggett  &  Myers,  Bristol-Myers  and 
Noxema  in  Virginian;  all  six  current 
advertisers  renewing  Dr.  Kildare;  Rey- 
nolds Metals  alternate-week  in  new 
Richard  Boone  Show;  Miles  Labs,  Hertz 
Co.,  Speidel,  Noxema  and  P.  Lorillard 
in  Paar;  Brown  &  Williams,  Warner 
Lambert  and  Scott  Paper  in  Eleventh 
Hour;  S&H  Green  Stamps  for  Andy 
Williams  specials  (Broadcasting,  Feb. 
25)  and  R.  J.  Reynolds  and  Thomas 
Leeming  Co.  in  movies. 

Rep.  O'Konski  gets  cp 
for  ch.  12  in  Hurley 

FCC  Friday  (March  1)  granted  Rep. 
Alvin  E.  O'Konski  (R-Wis.)  construc- 
tion permit  for  new  tv  station  on  ch. 
12  in  Hurley,  Wis.  Station  will  have 
proposed  power  of  1.7  kw. 

Although  Rep.  O'Konski  doesn't  have 
any  broadcast  station  at  present,  he 
formerly  owned  WOSA  Wausau  and 
WLIN  (FM)  Merrill,  both  Wisconsin. 
He  also  held  construction  permit  for 
WOSA-TV,  which  was  later  deleted. 

Rep.  O'Konski  represents  10th  Con- 
gressional District  of  Wisconsin. 

Penalty  'too  drastic,' 
revoked  WLOV-FM  pleads 

WLOV-FM  Cranston,  R.  L,  asked 
FCC  Friday  to  reconsider  order  revok- 
ing its  license  (Broadcasting,  Feb.  4). 

Station  said  punishment — for  alleged 


misrepresentations,  technical  violations 
and  financial  irresponsibility — was  too 
drastic.  Station  also  said  commission 
had  ignored  FCC  decisions  in  similar 
cases  in  which  stations  had  been  dealt 
with  more  leniently. 

Short-term  license 
given  to  KTVU(TV) 

KTVU  (TV)  Oakland,  Calif.,  which 
has  been  operating  on  construction  per- 
mit since  1958,  was  given  one-year  li- 
cense by  FCC  Friday.  Commission 
said  decision  to  grant  short-term  re- 
newal stemmed  from  agency's  dissatis- 
faction with  KTVU's  promise-vs. -per- 
formance record. 

FCC  released  copy  of  letter  to  ch.  2 
station  which  noted  that  commission, 
on  Feb.  26,  1960,  had  questioned  sta- 
tion about  its  performance  compared  to 
promises  it  made  in  comparative  hear- 
ing. Letter  also  recalled  that  KTVU 
later  amended  its  application  to  indicate 
it  had  "upgraded"  its  programming. 

Quoting  its  decision  in  KORD  Pasco, 
Wash.,  case  (Broadcasting,  July  17, 
1961),  FCC  said  "licensee  cannot  dis- 
regard his  proposals  in  the  hope  that 
he  will  simply  be  permitted  to  'upgrade' 
when  called  to  account."  FCC  added, 
however,  that  since  KTVU's  license 
application  was  filed  three  years  before 
KORD  decision,  Oakland  station  should 
be  treated  in  same  manner  KORD  was 
— that  is,  be  given  short-term  grant. 

One  of  top  officials  of  KTVU  is  Wil- 
liam D.  Pabst,  chairman  of  NAB  Tv 


Sweeney  goes  out  selling 

Kevin  Sweeney,  who  in  nine 
years  as  RAB  president  earned 
reputation  as  24-hour-a-day  sales- 
man, did  nothing  to  tarnish  that 
image  in  his  exit  from  job. 

Officially  leaving  as  of  close  of 
business  last  Friday,  he  scheduled 
final  appointment  to  make  major 
radio  presentation  late  Friday 
afternoon — to  Leonard  Lavin, 
president  of  big-tv-spender  Al- 
berto-Culver. Lateness  of  hour 
made  it  inevitable  his  last  pitch 
would  run  well  past  normal  busi- 
ness hours. 

Mr.  Sweeney,  who  gave  notice 
almost  year  ago  that  he  planned 
to  leave  RAB  presidency  on  Feb. 
28,  plans  to  spend  next  few  weeks 
at  his  home  in  California  before 
announcing  new  plans. 
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The  Embassy  of  Portugal 


His  Excellency  Dr.  Pedro  Theotonio 
Pereira,  Ambassador  of  Portugal  to 
the  United  States,  and  Mr.  and  Mrs. 
Carlos  Marques  de  Sousa,  daughter  and 
son-in-law  of  the  Ambassador,  in  the 
entrance  of  the  Embassy . . . 
another  in  the  WTOP-TV  series 
on  the  Washington  diplomatic  scene. 


Represented  by  TvAR 

POST- NEWSWEEK 

STATIONS   A   DIVISION  OF 


Photograph   by  Fred  Maroon 


Universal  TV  Tape  Recorder 

The  Basic  Compact  with  Provisions  for  Adding  PixLock,  Cue,  ATC  and  Color 


The  Universal  model  enables  you  to  obtain  in 
one  compact  unit  very  high  standards  of  per- 
formance, reliability  and  interchangeability  .  .  . 
at  lowest  cost.  You  buy  this  basic  unit  and  add 
exactly  what  you  want  in  the  way  of  accessories 
to  achieve  your  desired  type  of  operation. 

The  availability  of  a  complete  line  of  accesso- 
ries provides  programming  flexibility  and  oper- 
ating convenience,  making  the  TR-2  an  excellent 
choice  for  many  applications.  Circuits  of  proved 
performance  are  utilized  throughout.  Transistors 
are  employed  where  they  do  the  most  good  in 
achieving  materially  improved  performance  and 
significant  savings  in  space. 

STUDIO  AND  MOBILE  MODELS.  The 
studio  model  is  available  in  a  single  (3-rack) 


cabinet  70"  wide,  84"  high,  and  24"  deep.  It 
requires  less  than  10  square  feet  of  space.  For 
mobile  applications  the  TR-2  is  housed  in  two 
separate  cabinets  each  measuring  66"  high,  24" 
deep,  and  50"  wide.  Both  models  are  designed 
for  adding  color. 

ACCESSORIES.  The  wide  range  of  accesso- 
ries which  can  be  integrated  in  the  basic  TR-2 
include:  Air  Bearing  Headwheel,  PixLock,  Pic- 
ture Monitor,  Waveform  Monitor,  Audio  Cue 
Channel,  Automatic  Timing  Corrector  (ATC), 
Two-speed  operation,  and  Color. 

See  your  Broadcast  Representative  for  com- 
plete details.  Or  write  to  RCA  Broadcast  and 
Television  Equipment,  Building  15-5,  Camden, 
New  Jersey. 


Outstanding  Features 

•  Lowest  Priced 
Compatible  Quadruplex 
Recorder 

•  Optional  Two-Speed 
Operation 

•  Electronic  Quadrature 
Control 

•  Designed  for 
Adding  Color 

•  Complete  Line 
of  Accessories 


The  Most  Trusted  Name  in  Television 


DATEBOOK 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
MARCH 

*March  4 — House  Communications  and 
Power  Subcommittee  opens  hearings  on 
partial  suspension  of  Sec.  315  in  1964  gen- 
eral elections. 

March  4 — Hollywood  Ad  Club,  Hollywood 
Roosevelt  Hotel.  Gail  Smith,  director  of 
advertising  and  market  research,  General 
Motors,  will  speak  on  "Advertising  in  the 
Total  Market  Scheme." 

*March  5 — New  York  State  Broadcasters 
Assn.  annual  dinner,  Sheraton  Ten  Eyck 
Hotel,  Albany.  Dr.  Frank  Stanton,  CBS  Inc. 
president,  is  featured  speaker. 

*March  5 — Start  of  Special  House  Subcom- 
mittee on  Investigations  hearings  into  radio 
and  television  rating  services. 

March  6 — International  Radio  &  Television 
Society  banquet,  Waldorf-Astoria  Hotel, 
New  York. 

March  6 — Assn.  of  National  Advertisers 
workshop  on  tv  advertising  to  discuss  new 
techniques  for  testing  commercials,  alloca- 
tion of  media  budgets,  participation  vs.  spot 
announcements  and  predicting  tv  success. 
Speakers  wDl  be  David  Mahoney,  executive 
vice  president  of  Colgate  Palmolive;  Her- 
bert Zeltner,  vice  president  and  media  di- 
rector of  Lennen  &  Newell;  Henry  Brenner, 
president  of  Home  Testing  Institute  and 
Eric  Marder,  president  of  Eric  Marder 
Assoc.  Hotel  Plaza,  New  York. 

March  7 — California  Broadcasters  Assn., 
Mark  Hopkins  Hotel,  San  Francisco.  FCC 
Commissioner  Robert  E.  Lee  to  speak  on 
"The  Washington  Scene-or-How  to  Keep 
Your  License";  NAB  General  Counsel  Doug 
Anello  to  discuss  editorializing  and  CBA 
Legislative  Counsel  Judge  James  Garibaldi 
will  report  on  the  California  legislature. 

March  8-10 — Annual  Radio-Tv  Conference 
and  Clinic,  U.  of  Oklahoma,  Norman.  It 
will  be  combined  with  the  Seminar  on 
Station  Operations,  sponsored  by  the 
Oklahoma  Broadcasters  Assn. 

March  9-10 — Oklahoma  Broadcasters  Assn. 
seminar  on  FCC  rules  and  regulations, 
Oklahoma  Center  for  Continuing  Education, 
U.  of  Oklahoma,  Norman.  Speakers  will  in- 
clude FCC  Commissioner-designate  Kenneth 
Cox  and  NAB  Executive  Vice  President 
Vincent  Wasilewski. 

March  9  —  American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Adv., 
485  Lexington  Ave.,  New  York. 

March  11— Deadline  for  filing  proposed 
findings  in  Grand  Rapids,  Mich.,  ch.  13 
proceedings. 

*March  11 — Florida  Assn.  of  Broadcasters' 
fifth  annual  Broadcasting  Day,  U.  of  Flor- 
ida, Gainesville.  "Let  Me  Speak  to  The 
Manager"  panel  program  at  2:30  p.m.  at 
McCarthy  Auditorium.  Out-of-state  par- 
ticipants are:  Thomas  H.  Wall,  partner  in 
Dow,  Lohnes  &  Albertson,  Washington; 
Robert  L.  Heald,  partner  in  Spearman  & 
Roberson,  Washington;  Dr.  Sydney  Roslow, 
president  of  The  Pulse  Inc.,  New  York; 
Melvin  A.  Goldberg,  NAB  vice  president  in 
charge  of  research,  New  York;  William  K. 
McDaniel,  executive  vice  president  of  NBC 
Radio,  New  York;  Robert  C.  Hitchins,  di- 
rector of  sales  planning  for  NBC,  New 
York;  Mike  Shapiro,  vice  president  and  gen- 
eral manager  of  WFAA-AM-FM-TV  Dallas, 
Tex.;  Harold  L.  Krelstein,  president  of 
Plough  Broadcasting  Stations,  Memphis, 
Tenn.;  and  Sol  Taishoff,  editor  and  pub- 
lisher of  Broadcasting,  Washington. 

*March  12 — Organizational  meeting  of  newly 
formed  government-industry  "Committee 
for  the  Full  Development  of  Uhf  Broad- 
casting." Meeting  will  be  held  in  Depart- 
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L.I.  Station  Is  Victor 
In  Fight  to  Crumble 
Equal  Access  Bars 

Another  important  victory 
has  been  scored  in  the  equal 
access  fight,  being  waged  with 
increased  force  by  the  broadcast- 
ing industry,  with  the  editorial 
backing  of  Radio-TV  Daily. 

In  Nassau  Countv,  Long  Tsland, 
the  seven-man  Board  of  Super- 
visors yesterday  reversed  its 
policy  of  barring  all  radio,  broad- 
cast and  recording  equipment 
from  public  hearings.  In  Decem- 
ber, Bill  Nelson  of  WHLI,  Hemp- 
stead, was  banned  from  recording 
the  proceedings  of  the  public 
hearing  on  the  proposed  '63  Nas- 
sau County  budget. 

At  that  time,  station  president 
and  general  manager  Paul  Godof- 
sky  attacked  the  board  for  what 
he  termed  "a  blatant  disservice 
to  the  public  and  a  denial  of  the 
people's  right  to  know." 

In  reviewing  their  earlier  de- 
cision yesterday,  the  board  stated 
unanimously  that  broadcasts  of 
its  proceedings  would  be  allowed 
in  terms  of  giving  the  public  full 
and  complete  information  on  ac- 
tivities of  the  county  government 
through  all  media. 
Reprinted  from:  Radio -TV  Daily, 
Jan.  29,  1963 
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mental  Auditorium,  Constitution  Ave.  be- 
tween 12th  and  14th  Sts.  N.W.,  Wash.,  D.  C. 

March  12 — Puerto  Rico  Assn.  of  Broad- 
casters, San  Juan.  Howard  Bell,  NAB  vice 
president,  will  speak. 

*March  13 — House  Antitrust  and  Monopoly 
Subcommittee  opens  hearings  on  concentra- 
tion of  ownership  in  news  media.  FCC 
Chairman  Newton  N.  Minow  is  lead-off  wit- 
ness. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 
broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  in  technical  papers. 

March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn,  Opelousas. 

March  15 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

March  15-16— Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

March  17-19 — National  Assn.  of  Educational 
Broadcasters,  Region  III  meeting,  Kellogg 
Center,  U.  of  Chicago. 

March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

March  20-22 — National  Educational  Tele- 
vision and  Radio  Center,  spring  meeting  of 
program  managers  and  station  managers  of 
affiliated  non-commercial  educational  tele- 
vision stations.  Park  Sheraton  Hotel,  New 
York. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

♦March  21 — Southern  California  Broad- 
casters Assn.  luncheon,  12  noon,  Michael's 
restaurant,  Hollywood.  Dan  Scully,  account 
executive  at  Leo  Burnett  Co.,  Chicago,  will 
discuss  Kellogg's  radio  advertising. 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

March  22-23— Spring  convention  of  Ar- 
kansas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock.  Speakers  will  be  Blair  Vedder, 
vice  president  and  media  director  of  Need- 
ham,  Louis  &  Brorby  and  Roy  Moore,  spe- 
cial agent,  FBI's  Little  Rock  office. 

March  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

*March  23— Twenty-fourth  annual  conven- 
tion of  Intercollegiate  Broadcasting  System, 
New  York  University.  This  convention  fol- 
lows the  IRTS  conference,  March  21-22. 

March  25-28 — Institute  of  Electrical  &  Elec- 
tronics Engineers,  international  convention, 
New  York  Coliseum  and  Waldorf-Astoria 
Hotel. 

March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

•March  27 — Eleventh  annual  Management 
Conference  of  U.  of  Chicago,  McCormick 


Place.  Chicago.  The  one-day  conference  is 
sponsored  by  the  Graduate  School  of  Busi- 
ness and  the  university's  Executive  Program 
Club.  Charles  G.  Mortimer,  chairman  of 
General  Foods  Corp.,  White  Plains,  N.  Y., 
will  speak  at  the  evening  conference  ban- 
quet on  "Developing  a  Climate  Conducive 
to  a  Growing  Economy." 

*March  29 — Advertising  Women  of  New 
York  Foundation,  World's  Fair  Ball,  Grand 
Ballroom,  Waldorf-Astoria  Hotel,  New  York 
City.  Cocktail  service,  6:30  p.m.;  dinner, 
8:00  p.m.;  dancing  to  Lester  Lanin's  or- 
chestra from  8:00  p.m.  to  2:00  a.m. 

*March  29-30 — National  Assn.  of  Educational 
Broadcasters  Region  11  conference,  Tampa, 
Fla.  WEDTJ  (TV)  Tampa-St.  Petersburg 
(educational  ch.  3)  is  host  station  for  con- 
ference and  its  general  manager,  LeRoy 
Lastinger,  is  conference  chairman.  Among 
the  speakers  are  William  Harley,  NAEB 
president,  and  Richard  Hull,  of  Ohio  State 
U.,  NAEB  board  chairman. 

*March  31 — Assn.  of  Maximum  Service  Tele- 
casters  annual  membership  meeting,  Conrad 
Hilton  Hotel,  Chicago. 

March  31-April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 


APRIL 

*April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  reserve  ch.  39  in 
Allentown  for  etv  use,  assign  ch.  36  to 
Altoona,  ch.  3  to  Clearfield,  ch.  65  to  Harris- 
burg,  and  ch.  68  to  Scranton,  all  Penn- 
sylvania, for  etv  use. 

April  1 — Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

♦April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  add  ch.  18  to 
Gaithersburg.  Md. 

*  April  2 — Premium  Advertising  Conference, 

conducted  by  Premium  Advertising  Assn. 
of  America,  McCormick  Place,  Chicago. 
The  theme  of  the  conference,  which  is  held 
in  conjunction  with  the  National  Premium 
Buyers'  Exposition  (see  above)  is  "Operation 
Greater  Economic  Growth  Through  More 
Productive  Advertising  and  Sales  Promo- 
tion." Featured  speakers  are  Dr.  Arno  John- 
son, vice  president  and  senior  economist  at 
J.  Walter  Thompson  Co.:  Stanley  Goodman, 
president  of  Sales  Promotion  Executives 
Assn.;  Richard  F.  Tomlinson,  president  of 
Food  Field  Reporter  and  Food  Topics;  Daniel 
L.  Goldy.  U.  S.  Dept.  of  Commerce;  and 
William  Dunham,  president  of  Premium  Ad- 
vertising Assn.  of  America. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Ave., 
485  Lexington  Ave.,  New  York. 

April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta. 

April  11 — Seminar  on  radio  broadcasting 
and  community  leadership  under  joint 
auspices  of  Southern  California  Broad- 
casters Assn.  and  U.  of  Southern  California 
Dept.  of  Telecommunications.  USC  campus. 

April  11 — Deadline  for  reply  comments  to 
proposed  findings  in  Grand  Rapids,  Mich., 
ch.  13  proceedings. 

April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing.  New 
York  Hilton. 

April  17 — Deadline  for  reply  comments  on 
FCC's  proposed  fm  allocations  table. 

April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising. 
Hotel  Plaza,  New  York. 

♦April  18-20— Twentieth  annual  Alpha  Ep- 
silon  Rho  convention,  Hotel  President, 
Kansas  City,  Mo.  Delegation  of  students  of 
broadcasting  from  32  universities. 
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MY  CLIENT'S  GOT  A  RIGHT  TO  JUSTICE  EVEN  THOT  I'D  RATHER  PUNCH  HIM  IN  THE  NOSE 

A8RAHAM  LINCOLN  JONES.  ATTORN EY  AT  LAW 


STARRING  JAMES  WHITMORE 

AS  ABRAHAM  LINCOLN  JONES,  ATTORNEY-AT-LAW 

CO-STARRING  JANET  DE  GORE  AND  CONLAN  CARTER 


Here  is  superior  television  drama,  the  generously  humorous,  some- 
times explosive  stories  of  an  impulsive,  forceful  lawyer  dedicated  to  the 
principal  that  the  law  is  the  foundation  of  our  freedom.  His  concern  is 
more  for  justice  than  for  a  lucrative  corporate  law  practice. 
Joining  the  regular  cast  of  Janet  DeGore  and  Conlan  Carter  are  distin- 

•NOW  AVAILABLE  ON  AN  INDIVIDUAL  MARKET  BASIS 


guished  guest  stars  like  Otto  Kruger,  Dick  Powell,  Lyle  Bettger,  Jean 
Hagen,  Hugh  Marlowe,  Robert  Middleton,  Arthur  Franz  and  others. 

This  series  was  so  popular  that  when  it  was  taken  off  the  ABC  network 
more  than  400,000  letters  of  protest  caused  its  return  to  complete  its 
network  run  ...  an  unprecedented  event  in  the  annals  of  TV  history. 

5  HALF-HOUR  EPISODES  OF  THE  LAW  AND  MR.  JONES 


"PROVEN -PROG RAMMING"  FROM 


A  SUBSIDIARY  Of  FOUR  STAR  TELEVISION 


600  FIFTH 
AVENUE 

NEW  YORK 
20 

NEW  YORK 
LT  1-8530 


ALSO  IN  DISTRIBUTION:  THE  DETECTIVES  /  TARGET:  THE  C0RRUPT0RS  /  STAGECOACH  WEST  /  DICK  POWELL'S  ZANE  GREY  THEATRE 


FLY  DELTA 
JETS  to 

NATIONAL  ASSOCIATION 
OF  BROADCASTERS 
CONVENTION 

Chicago  •  March  31 -April  4 


■0m 


"From  the  top"  you'll  get  more  out 
of  your  convention  trip  when  you 
fly  Delta  Jets  round  trip  to  Chicago. 
And  service  is  always  in  the  famed 
Delta  tradition  —  personal,  quick 
and  exceedingly  thoughtful.  Fly 
Delta  Jets  thru  to  Chicago  from: 

CINCINNATI  NEW  ORLEANS 
HOUSTON  MIAMI 
MEMPHIS  TAMPA 
ST.  LOUIS  JACKSONVILLE 
ORLANDO*  ATLANTA 

*via  Atlanta  connection 

Choose  Deluxe  or  Tourist  on  every 
Delta  4-engine  flight,  including 
Jets!  Make  your  reservations  now! 

Call  Delta,  the  air  line  of  personal- 
ized convention  service  .  .  .  see 
your  Travel  Agent  or  write  Delta 
Air  Lines,  Convention  Bureau,  At- 
lanta Airport,  Atlanta,  Ca. 

Ship  your  convention  diplays 
Delta  Airfreight 


OPEN  MIKE 


the  air  line  with  the  BIG  JETS 

GENERAL  OFFICES:   ATLANTA,  GEORGIA 


No  time  for  modesty 

editor:  Hats  off  to  Marshall  Hawks 
who  criticized  the  way  New  York  radio 
and  tv  stations  worshipped  the  struck 
newspapers  (Open  Mike,  Feb.  18).  The 
situation  is  no  better  in  Cleveland  where 
few  reports  were  aired  about  the  fact 
that  the  Cleveland  auto  dealers  had  the 
biggest  January  in  history,  despite  the 
newspaper  strike.  Few  reports  were 
heard  about  the  Cleveland  Boat  Show 
(a  newspaper  promotion)  drawing  the 
biggest  crowds  in  its  history  in  the  mid- 
dle of  the  newspaper  strike. 

Let  broadcasters  forget  the  papers, 
take  the  newspaper  columnists  off  the 
air  and  promote  radio — Joel  Rose,  pro- 
gram director,  WCUE  Akron,  Ohio. 

(Story  on  how  radio-tv  rescued  the  Cleve- 
land Boat  Show  was  carried  in  that  same 
Feb.  18  issue) 

A  case  for  radio  drama 

editor:  Maybe  I'm  living  in  the  past, 
but  I'm  still  looking  forward  to  the  day 
when  I  might  turn  on  the  radio  and 
find  a  bit  of  drama.  Drama  is  not  out 
of  place  on  radio  if  programmed  in  the 
right  time  period.  .  . 

I  talked  with  local  merchants.  Of  15 
interviewed,  14  indicated  a  desire  to 
advertise  with  prestige  radio  that 
offered  drama. 

Although  each  now  spends  most  of 
his  money  in  tv,  they  said  they  would 
turn  more  to  radio  if  offered  what  they 
wanted.  One  would  like  to  buy  a  15- 
minute  drama  in  the  late  evening  for 
second-shift  workers.  Another  indi- 
cated a  desire  to  buy  radio  drama  after 
midnight  "when  tv  is  off." 

These  business  men  were  not  from 
the  old  school.  One  didn't  even  remem- 
ber The  Shadow  on  radio.  Even  so  he 
spends  a  large  part  of  his  ad  dollars  in 
radio. 

What  about  ratings?  .  .  .  Soap  operas 
in  early  afternoon  would  definitely 
draw  the  housewife  who  doesn't  have 
time  to  watch  tv.  The  children's  pro- 
gram on  Sunday  morning  is  not  to  be 
forgotten.  Sunday  evening  is  a  good 
place  for  radio  drama. 

Program  it  right  and  I  say  it  will  pay. 
— John  Stolz,  Peoria,  III. 

'Wallace'  still  thriving 

editor:  Your  otherwise  fine  Our  Re- 
spects on  Robert  William  Dillon  in  the 
Feb.  25  issue  was  marred  by  reference 
to  the  "passing"  of  Wallace's  Farmer 
during  the  depression.  This  fine  farm 
publication  was  founded  in  1885  and 
has  been  going  strong  ever  since.  George 
R.  Cook,  for  many  years  with  WLS 
Chicago,  is  now  president  of  Wallace's 
Farmer. — Harold  E.  Flint,  president, 
Harold  E.  Flint  &  Assoc.,  Fargo,  N.D. 
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The  Tunnel 


Shakespeare:  Soul  of  an  Age  Polaris  Submarine 


'We  must  vieiv 


with  profound 
respect  the  infinite 
capacity  of  the 
human  mind 
to  resist  the 
introduction  of 
useful  knowledge/' 

THOMAS  RAYNESFORD  LOUNSBURY 

(American  scholar  and  educator,  1S3S-1915) 


Clear  and  Present  Dangei 


Fire  Ret 


Well,  maybe. 

But  a  lot  depends  on  how  that  useful 
knowledge  is  introduced.  For  instance, 
during  the  last  quarter  of  1962,  NBC 
News  specials  presented  in  evening 
time  covered  such  diverse  actualities 
as  the  Cuban  crisis,  the  Berlin  Wall, 
and  the  world  of  William  Shakespeare. 
These  programs  attracted  an  average 
audience  of  7,800,000  families— an 
audience  virtually  as  large*  as  the 
average  audience  for  all  regularly 
scheduled  nighttime  programs. 

It  is  clear  that  people  today  do  not 
"resist  the  introduction  of  useful 
knowledge"-at  least  when  it  comes 
to  them  by  way  of  special  programs 
produced  by  NBC  News. 

It  has  been  the  custom  to  boast  that 
factual  programs  attract  small  but 
select  audiences.  These  audiences  are 
still  select,  but  for  NBC  they  are  no 
longer  small.  Potential  sponsors  may 
take  note  that  more  such  special 
programs  are  taking  shape  at  the 
network.  For  unlike  Mr.  Lounsbury, 
we  at  NBC  ". .  .view  with  profound 
respect  the  infinite  capacity  of  the 
human  mind."  Period. 


*Less  than  one  rating  point  apart. 


MONDAY  MEMO 

The  computer  is  a  tool— not  a  system 


from  GERALD  N.  PICKMAN,  vice  president,  Kudner  Agency,  New  York 


The  computer  is  the  hottest  tool  in 
the  advertising  business. 

But  like  so  many  other  things,  every- 
body thinks  it  can  do  everything  under 
the  sun. 

The  truth  is  that  in  advertising,  the 
computer  is  losing  its  perspective  as  a 
tool  and  is  being  talked  about  as  a 
system — and  it  is  not  a  system!  It  is  a 
tool  to  be  incorporated  in  systems. 

And  in  conjunction  with  this,  it's 
often  asked  in  advertising  whether  or 
not  computers  can  select  the  media 
combination  for  a  most  effective  use 
of  available  advertising  dollars,  or  is 
this  process  still  a  matter  of  judgment 
and  experience. 

This  is  an  active  area  in  simulation 
(simulation  is  a  process  in  which  an 
actual  market  situation  is  set  up  that 
simulates  or  gives  a  representation  of 
the  types  of  people  to  whom  the  adver- 
tiser seeks  to  sell). 

A  specific  formula  can  be  followed, 
as  for  example,  x  number  of  people  of 
x  characteristics,  read  Life.  You  know 
their  income,  where  they  live,  the  kind 
of  clothing  they  buy  and  their  general 
habits,  and  other  details  available  in 
terms  of  media  statistics. 

Also  let's  assume  that  on  the  Dick 
Clark  Show  there's  x  number  of  people 
of  a  certain  sex,  in  certain  age  brackets, 
who  have  certain  disposable  income, 
and  who  have  certain  interests,  hobbies, 
etc.  If  one  knows  all  these  character- 
istics, one  should  be  able  to  pump  into 
a  computer  one's  objectives  for  adver- 
tising, pump  into  that  same  computer 
all  the  demigraphic  characteristics  for 
Life  and  the  Dick  Clark  Show. 

And  then  one  should  come  out  with 
an  answer  as  to  whether  it  should  be 
one-page  black-and-white  in  Life  vs. 
three  spots  on  Dick  Clark  ,  etc. 

Or  it  might  be  to  use  the  show  for 
the  first  three  months,  then  cut  it  off; 
use  Life  for  the  next  four  months,  cut 
that  off,  or  use  the  show  exclusively, 
or  even  not  use  either. 

But:  you  can't  do  it! 

No  Comparisons  ■  There  are  no  com- 
parable media  statistics  to  give  you  an 
answer  in  black  and  white.  Comparable 
media  statistics  can  be  analyzed  today 
— and  various  data  of  this  type  has 
existed  for  almost  20  years — usually  by 
a  media  analyst  who  throws  in  that 
undeniable  factor  known  as  judgment. 

But  computers  can  be  programmed 
with  judgment.  Two  advertising  agen- 
cies are  programming  in  a  judgment 
factor,  meaning  they  are  nearly  putting 
a  media  analyst  into  the  machine. 

His  judgment,  along  with  character- 
istics of  a  combination  of  media  selec- 


tions, is  being  put  into  the  computer 
and  the  output  is  supposed  to  give  the 
magic  answer. 

It  isn't  quite  that  simple,  and  even 
the  agencies  attempting  the  process 
stress  the  inherent  limitations  and  the 
limited  adaptability. 

The  furthest  one  can  go  with  a  com- 
puter is  to  eliminate  "overlap  and 
duplication"  characteristics  in  the  dif- 
ferent media. 

Obvious  things,  such  as  a  high  dollar 
expenditure  for  a  low  per-thousand  re- 
lationship, can  be  eliminated,  but  be- 
yond that  the  judgment  factor  becomes 
too  highly  subjective  and  the  computer 
an  inefficient  tool  for  this  relationship. 

Where  does  Kudner  fit  in  with  the 
computer?  Though  some  other  adver- 
tising agencies  have  made  substantial 
investments  in  computers  in  recent 
months,  Kudner  is  not  expected  to. 

At  the  present,  we  use  the  IBM  Serv- 
ice Corp.  and  Simulmatics  Corp.  on  a 
service  fee  basis. 

We  could  not  rent,  nor  could  other 
of  my  agency  colleagues,  the  number 
of  models  and  facilities  IBM  Service, 
for  example,  already  has  made  avail- 
able to  us.  We  can  use  any  bank  of 
computers,  set  of  programmers  at  any 
time  on  the  fee  basis  arrangement. 

We  have  been  using  computers  at 
the  Kudner  Agency  for  three-and-a- 
half  years  in  making  media  analysis, 
modified  market  simulation,  and  special 
market  tests. 

We  have  used  computers  extensively 
in  media  analysis  and  market  analysis 
for  some  clients,  for  others  we  have 
never  used  them. 

The  particular  clients  for  whom  we 
used  computers  had  intricate  problems, 
and  also  the  basic  research  data  re- 
quired to  make  the  computer  an  effec- 
tive tool. 

There  are  certain   functions  which 


computers   can  perform,   and  others 
they  cannot.  But  how  about  the  future 
— what  can  we  expect  from  computers? 
Needed  Information  ■  If  we  can  get 

the  following  data  we  then  through 
simulation  could  develop  a  marketing 
program  by  which  we  should  be  able 
to  accurately  determine  media  mix. 

The  information:  Demigraphic  media 
characteristics  that  are  objective  and 
upon  which  the  whole  industry  can 
agree.  The  agreement  must  be  among 
radio,  television,  billboard,  magazine, 
newspaper  advertising  people. 

And  these  statistics  must  be  uniform 
and  must  describe  the  audience  charac- 
teristics and  all  other  necessary  infor- 
mation that's  involved. 

It  should  then  be  possible  to  pro- 
gram a  computer  with  full  media  data, 
marketing  and  advertising  objects  and 
budget. 

As  a  result,  one  can  develop  the  best 
possible  combination. 

I  personally  think  this  development 
is  about  1 0  years  away. 

When  it  does  come,  it  isn't  going  to 
be  accepted  rapidly.  This  is  obvious. 
Somebody  is  going  to  get  hurt  in  any 
one  of  these  combinations. 

Objectivity  is  going  to  be  questioned. 
Marketing  data,  media  data  and  adver- 
tising objectives — the  objectives  of  the 
whole  mix — will  be  questioned. 

But  question  as  they  may,  this  is  the 
path  of  the  future.  Rough  or  smooth, 
this  is  the  road,  the  direction  toward 
which  we  are  now  moving. 

The  computer  is  a  tool  that  is  going 
to  become  more  important  in  advertis- 
ing as  each  day  passes. 

It  is  a  tool  that  we're  going  to  get 
a  lot  more  mileage  out  of,  but  this  is 
a  tool  and  not  a  system.  Its 
limitation  is  the  subjectivity  in 
tising.  But  we  are  getting  more  objec 
tive  about  our  subjectivity! 


major 
adver- 


Gerald  N.  Pickman,  vice  president  and 
director  of  creative  research  services  for 
Kudner  Adv.,  New  York,  has  been  active 
in  the  marketing  field  for  over  10  years. 
After  graduation  from  Washington  U.,  St. 
Louis,  he  was  an  independent  marketing 
consultant  for  several  years  before  joining 
Wilding  Pictures  Corp.,  Detroit,  in  1956. 
He  joined  Kudner  five  years  ago.  Mr. 
Pickman's  Monday  Memo  is  based  on  a 
speech  he  delivered  earlier  this  winter  to 
an  advertising  meeting  in  Salem,  Mass. 
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FAVORITE  THROUGHOUT  MARYLAND  THE  BALTIMORE  SYMPHONY  ORCHESTRA 

WBAL-RADIO 1090  ^  *  BALTIMORE 
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WESTERN  ELECTRIC  AND  ITS 
BELL  SYSTEM  TEAMMATES 


To  help  the  Bell  telephone  companies  serve  their  vast 
number  of  subscribers,  Western  Electric  has  major  manu- 
facturing locations  in  13  cities,  distribution  centers  in 
34  cities,  17  installation  areas  and  4  systems  equipment 
engineering  headquarters.  People?  A  total  of  over 
140,000  men  and  women. 

But  it  takes  more  than  physical  and  human  resources 
to  do  our  job.  It  takes  the  Bell  System's  special  kind  of 
teamwork. 

Western  Electric  works  closely  with  the  American 
Telephone  &  Telegraph  Company  and  the  Bell  telephone 


companies  so  that  we  can  keep  in  constant  touch  with 
the  changing  needs  of  their  customers. 

We  also  work  with  the  engineers  of  Bell  Telephone 
Laboratories— who  design  and  develop  many  of  the  prod- 
ucts we  make— to  assure  the  high  quality  and  manufac- 
turability  of  these  products. 

Together,  these  Bell  System  teammates  are  constantly 
working  toward  their  common  goal  of  providing  America 
with  the  best  possible  communications  at  the  lowest 
possible  cost. 

We  work  best  because  we  work  together. 


At  Western  Electric's  Allentown  Works,  W.E.  engineer  Dave  Ports  (left)  and  William  Moberg  of  Bell  Laboratories 
examine  a  greatly  magnified  thin  film  circuit.  This  product  is  the  result  of  Western  Electric-Bell  Laboratories 
teamwork ...  will  help  bring  further  miniaturization  and  more  economical  manufacture  of  telephone  components. 
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"Operation  Cutover"  at  Southern  Bell  Telephone  Company  is  the  culmination  of  months  of  cooperative 
work  involving  Southern  Bell  and  Western  Electric  installers  and  engineers.  These  recently  expanded 
facilities  in  Atlanta,  Ga.,  will  help  serve  the  growing  communications  needs  of  the  Southeast. 


convenience  in  a  compact  shape.  A  new  Research  and  Development  on  new  products  and  techniques  for  the  Bell 

console  is  examined  by  W.E.  Planning  En-  System  must  progress  at  a  rapid  pace  to  keep  up  with  America's  communi- 

gineer  Harold  Haynes  (right)  and  B.T.L.  cations  needs.  To  help  achieve  this  goal,  W.  E.  operates  three  Graduate 

Design  Engineer  Robert  Wirsching  at  Engineering  Training  Centers.  Here,  in  a  class  at  the  New  York  Coliseum, 

Western  Electric's  Indianapolis  Works.  instructor  Frank  Doyle  discusses  new  developments  in  telephone  circuitry. 


Western  Electric 


BROADCASTING,  March  4,  1963 


25 


movers  and  shapers  of  th 
DYNAMIC  TWIN  CITIES 


wtcn^ 

TIME-LIFE  BROADCAST,  INC  Jk 


Roy  W.  Larsen,  president  of  the  half -billion -dollar  Twin  City  Federal  Savings  and  Loan  Association  .  . 
Edwin  William  Rawlings,  former  4-star  Air  Force  general  and  now  head  of  General  Mills  .  .  .  Allen  S.  King 
president  of  the  Northern  States  Power  Company  .  .  .  These  dynamic  leaders,  and  dozens  like  them 
have  moved  and  shaped  the  vital  Twin  Cities  of  Minneapolis/ St.  Paul  into  a  vibrant  marketplace  on -the 
go.  They  make  it  move;  they  make  it  prosper.  Instantly  communicating  with  the  moving  and  prospering 
Minneapolis/ St.  Paul  audience  are  the  Time- Life  Broadcast  stations,  WTCN  Radio  and  WTCN  Television 

TIME-LIFE  BROADCAST,  INC.— KLZ  Radio-TV,  Denver;  WOOD  Radio-TV,  Grand  Rapids;  WFBM  Radio-TV,  Indianapolis;  WTCN  Radio-TV,  Minneapolis;  KOGO  Radio-TV,  San  Diegc 
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RESEARCH  BOMBED  ON  HEARING  EVE 

■  TvB  head  Cash  sees  refinement  in  tools,  methodology  overdue 
1  ARF  chimes  in  with  wholehearted  endorsement  of  re-examination 

■  Harris  committee  waits  in  wings  for  hearings  starting  Tuesday 


The  troubled  business  of  broadcast 
audience  research,  already  under  fire 
from  the  outside,  got  a  new  jolt  last 
week — from  the  inside. 

On  the  eve  of  a  new  congressional 
investigation  of  radio  and  tv  ratings 
services,  President  Norman  E.  Cash  of 
the  Television  Bureau  of  Advertising 
issued  a  statement  saying  "refinement" 
of  tv  research  tools  and  methodology 
is  "overdue." 

So  far  as  could  be  determined,  a 
congressional  version  of  this  same  be- 
lief is  one  of  the  forces  behind  the 
ratings  services  hearings  to  be  started 
tomorrow  (Tuesday)  by  the  Special  Sub- 
committee on  Investigations  of  the 
House  Commerce  Committee  (Broad- 
casting, Feb.  18,  25;  also  see  below). 

Mr.  Cash's  statement,  distributed  for 
release  yesterday  (Sunday),  was  greeted 
by  a  wide  range  of  reaction,  from  en- 
thusiastic endorsement  to  mild  agree- 
ment, indifference  and,  at  the  farthest 
extreme,  a  sort  of  deferential  contempt. 

The  reaction  also  brought  to  light  an 
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inter-agency  split  in  efforts  already  un- 
der way  to  get  general  agency  agree- 
ment on  the  kinds  of  audience  data 
needed  for  media  buying  decisions. 

The  research  committee  of  the  Amer- 
ican Assn.  of  Advertising  Agencies  has 
been  working  on  this  problem  for  al- 
most a  year,  not  for  television  alone  but 
for  major  media  generally.  In  addition, 
it  was  learned,  a  group  of  major  agen- 
cies who  for  the  present  wish  to  remain 
anonymous  has  initiated  a  similar  or 
related  consensus-gathering  project. 

'Mystery  Group'  ■  Spokesmen  for 
each  of  these  groups — the  AAAA  com- 
mittee and  the  so-called  "mystery 
group,"  which  reportedly  includes  J. 
Walter  Thompson  Co.  and  McCann- 
Erickson  authorities,  indicated  their  re- 
spective jobs  were  nearing  completion. 
A  "mystery  group"  member  expressed 
confidence  that  eventually  his  group's 
findings  would  be  merged  or  meshed 
with  those  of  the  AAAA  group. 

The  need  for  an  agency  consensus 
on  audience-data  requirement  was  a 


major  part  of  Mr.  Cash's  plea.  He  tied 
his  statement  to  the  growing  use  of 
computers  among  agencies,  the  result- 
ant demand  by  agencies  for  more  and 
more  demographic  data  on  tv  audiences, 
and  what  he  called  an  urgent  need  for 
"a  meeting  of  the  minds"  on  which  of 
this  information  is  really  needed  and 
which  is  not. 

He  left  no  doubt,  however,  that  he 
considered  the  problem  bigger  than  that. 
He  cited  the  Federal  Trade  Commis- 
sion consent  orders  signed  by  A.  C. 
Nielsen  Co.,  The  Pulse  Inc.  and  Ameri- 
can Research  Bureau  among  other  fac- 
tors making  "a  meeting  of  the  minds" 
urgently  necessary.  The  need  for  im- 
mediate refinements  in  research  tech- 
niques was  No.  1  on  his  list  of  questions 
needing  study. 

Cash  Proposal  ■  His  specific  proposal: 
"An  industry  group  made  up  of 
agencies,  advertisers  and  the  television 
medium,  through  an  organization  such 
as  the  Advertising  Research  Founda- 
tion, must  work  with  the  rating  serv- 


NAB,  network  executives  lead  parade  of  ratings  witnesses 


The  House  Commerce  Committee 
Special  Subcommittee  on  Investiga- 
tions begins  hearings  tomorrow 
(Tuesday)  to  learn  whether  broad- 
cast rating  services  do  what  they  say 
they  do  and  whether  their  findings 
are  reliable. 

NAB  President  LeRoy  Collins, 
who  has  criticized  broadcasters  for 
their  reliance  on  ratings  without  re- 
quiring checks  on  the  services'  com- 
petence, will  be  the  first  witness.  He 
will  be  followed  this  week  by  repre- 
sentatives of  all  major  radio  and  tel- 
evision networks. 

The  following  persons  had  been 
named  as  witnesses  at  week's  end: 
Thomas  W.  Moore,  vice  president, 
ABC-TV;  Robert  Pauley,  president, 
ABC  Radio;  James  T.  Aubrey,  presi- 
dent, CBS-TV;  Arthur  Hull  Hayes, 
president,  CBS  Radio;  Mort  Werner, 
vice  president  of  NBC-TV  programs 
(replacing  NBC-TV  Executive  Vice 


President  Walter  D.  Scott,  reported 
unavailable  because  of  illness);  Wil- 
liam K.  McDaniel,  executive  vice 
president,  NBC  Radio;  Robert  F. 
Hurleigh,  president,  MBS  and  Paul 
Rand  Dixon,  chairman,  Federal 
Trade  Commission. 

Representatives  of  rating  firms  and 
other  witnesses  will  be  called  in  the 
weeks  to  follow.  Their  names  will 
be  released  on  a  day-by-day  basis  to 
avoid  "outside  pressure,"  said  Rep. 
Oren  Harris  (D-Ark.),  chairman  of 
both  the  parent  commerce  committee 
and  the  investigating  subcommittee. 

Long  Preparation  ■  Broadcast  rat- 
ing services  have  been  under  inten- 
sive subcommittee  investigation  for 
the  past  18  months  (At  Deadline, 
Feb.  25). 

Three  major  rating  firms  signed 
consent  decrees  with  the  Federal 
Trade     Commission     in  January 


(Broadcasting,  Jan.  7)  and  agreed 
their  estimates  were  not  infallible. 

Two  subcommittee  staffers,  Rex 
Sparger  and  Bob  Richardson,  have 
interviewed  several  hundred  persons 
who  use  and  conduct  ratings.  Be- 
tween September  1961  and  Decem- 
ber 1962  they  wrote  more  than 
4,000  pages  of  confidential  memo- 
randa for  the  subcommittee  and  are 
known  to  have  visited  broadcasters, 
rating  services,  advertising  agencies 
and  advertisers  in  many  cities  in- 
cluding Chicago  and  New  York 
(both  many  times),  Philadelphia, 
Louisville,  Tucson,  Los  Angeles,  Mil- 
waukee, Kansas  City,  Miami,  Tam- 
pa, Oklahoma  City  and  St.  Louis. 

Some  broadcasters,  it  was  learned 
last  week,  have  been  reluctant  to 
talk  to  staff  investigators.  However, 
recent  news  stories  in  trade  publica- 
tions have  brought  forth  several  with 
information  for  the  subcommittee. 
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RESEARCH  BOMBED  ON  HEARING  EVE  continued 


ices  to  determine: 

"1.  What  basic  refinements  in  sampl- 
ing and  survey  techniques  must  be  made 
now  to  have  more  sensitive  (research) 
tools. 

"2.  What  specifically  is  needed  in 
the  way  of  audience  characteristics  and 
what  sample  sizes  will  be  required  to 
meet  the  needs. 

"3.  What  it  will  all  cost." 

Mr.  Cash  added:  "If  these  or  similar 
steps  are  not  taken  before  any  addi- 
tional audience-characteristic  data  are 
supplied  by  the  rating  services,  who  can 
possibly  recognize  the  computers'  de- 
mand for  this  type  of  information?" 

ARF  Agrees  ■  The  Advertising  Re- 
search Foundation  was  quick  to  agree 
with  the  TvB  chief.  A  statement  by 
ARF  chairman  Lyndon  O.  Brown,  of 
Dancer-Fitzgerald-Sample,  and  ARF 
President  Al  W.  Lehman  said  the  foun- 
dation "agrees  with  Mr.  Cash  that  're- 
finement of  tv  research  tools  and  meth- 
odology is  overdue'  and  welcomes  his 
suggestion  wholeheartedly." 

The  ARF  leaders  said  a  number  of 
their  committees  had  stressed  the  need 
for  basic  research  and  reported  "a  real 
need  for  a  re-examination  on  an  indus- 
try-wide basis  of  the  determination  and 
reporting  of  demographic  characteris- 
tics." They  added: 

"ARF  would  be  glad  to  have  an 
opportunity  to  participate  since  it  rec- 
ognizes its  responsibility  in  this  area. 
As  the  organization  which  has  had  the 
most  experience  in  mobilizing  impartial 
research  experts,  it  is  prepared  to  play 
an  important  role  in  any  impartial  re- 
search the  industry  desires." 

Most  of  the  agency,  network,  and 
other  radio-tv  research  authorities 
queried  also  indicated  willingness  to 
participate  in  a  joint  project  of  the  sort 
prescribed  by  Mr.  Cash.  But  some  were 
more  enthusiastic  than  others,  while  a 
few  expressed  doubts  about  the  pro- 
ductivity of  such  an  undertaking  and 
one  went  so  far  as  to  suggest  that  TvB 
seemed  to  be  "grandstanding  for  head- 
lines." 

The  principal  hesitancy  among  agen- 
cies centered  around  a  belief  that  the 
two  projects  currently  underway,  both 
inside  and  outside  the  AAAA,  shortly 
will  solve  one  of  the  major  problems 
cited  by  Mr.  Cash.  They  felt  that  his 
plan  is  not  untimely  but  expressed  a 
wish  that  he  had  held  off  a  little  while, 
until  one  or  both  of  these  projects  is 
completed. 

AAAA  Study  ■  The  AAAA  study  is 
being  conducted  by  the  association's 
research  committee,  headed  by  Donald 
Kanter  of  Tatham-Laird,  Chicago,  and 
a  media  research  subcommittee  under 
Bill  Weilbacher  of  Dancer-Fitzgerald- 
Sample,  New  York. 

One  major  agency  executive  took  the 
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position  that  the  need  is  not  for  "new" 
information  but  for  an  understanding 
of  "how  to  use  what  we  already  have." 

He  said  several  agencies  were  par- 
ticipating in  the  so-called  "mystery 
group"  project  and  have  made  "copious 
progress."  TvB,  he  charged,  has  been 
turning  "a  tin  ear"  to  what  this  group 
is  doing. 

Some  broadcast  station  representa- 
tives contended,  however,  that  agencies 
have  shown  little  response  to  their  pleas 


TvB's  Cash 
.  .  .  refinement  of  tv  research  tools 
and  methodology  is  overdue  .  .  . 


for  clarification  of  what  sort  of  infor- 
mation the  agencies  want  from  stations. 

Radio's  Role  ■  Several  observers  felt 
that  Mr.  Cash's  plan,  cast  in  terms  of 
television  only,  should  be  equally  ap- 
plicable to  radio.  It  has  been  suggested 
that  the  increasing  use  of  computers 
among  agencies  will  be  especially  help- 
ful to  radio. 

Edmund  C.  Bunker,  who  officially 
took  over  the  presidency  of  the  Radio 
Advertising  Bureau  last  Friday,  had 
this  to  say: 

"Radio's  problem  is  different.  We  of 
course  need  an  organized  approach  to 
the  demographic  material  furnished  for 
the  computer  age.  But  first  we  need 
better  research.  There's  no  point  in 
worrying  about  the  color  of  the  airplane 
before  we  design  one  that  flies  better. 

"RAB  is  working  to  stimulate  better 
radio  research  that  will  be  capable  of 
measuring  radio's  full  size  and  at  the 
same  time  will  provide  qualitative  data 
necessary  for  the  computer  age.  We 
regard  this  as  the  major  need  in  radio 
today,  although  by  no  means  the  only 
answer  to  achieving  accelerated  sales 
progress." 

Lawrence  Webb,  managing  director 
of  Station  Representatives  Assn.,  was 
one  of  those  who  thought  TvB's  pro- 
posal should  be  as  applicable  to  radio 


as  to  tv.  Of  Mr.  Cash's  statement  he 
said:  "This  is  all  just  great,  but  what  we 
need  is  action.  If  TvB  can  spearhead  a 
conference  such  as  this,  we  will  be 
happy  to  participate." 

It  was  reliably  reported  that  SRA  has 
been  quietly  but  methodically  seeking 
some  sort  of  agreement  on  computer- 
era  research  needs.  Mr.  Webb  declined 
to  confirm  these  reports,  however. 

There  also  have  been  other  approach- 
es to  some  of  the  goals  singled  out  by 
Mr.  Cash.  It  is  known,  for  instance, 
that  NAB  research  vice  president  Mel- 
vin  Goldberg  has  conferred  with  re- 
search authorities  of  the  networks  and 
with  leading  rating  services  on  the  ques- 
tion of  improving  the  services'  meth- 
odology. A  report  on  these  activities 
may  be  given  in  this  week's  congres- 
sional hearing. 

Among  network  experts,  reactions  to 
the  Cash  statement  uniformly  favored 
participation  in  any  such  cooperative 
study,  but  there  was  considerable  con- 
cern about  "what  the  agencies  are  going 
to  do  with  all  this  audience  data  when 
they  get  it."  There  was  also  some  con- 
cern about  "what  they're  doing  with 
what  they  already  have." 

These  reservations  related  to  fears 
that  agencies  will  overlook — or  are 
overlooking — essential  subjective  knowl- 
edge "in  their  haste  to  fill  these  big 
machines  with  figures";  that  they  may 
"throw  in  everything  they  can  get" 
without  stopping  to  analyze  what  it 
means;  or  that  they  may  otherwise 
sacrifice  quality  for  quantity  in  com- 
puterizing mountainous  piles  of  data. 

There  was  a  feeling,  too,  that  the 
broadcast  media  already  furnish  more 
data  about  themselves  than  other  media. 

Some  broadcast  authorities  ques- 
tioned the  extent  to  which  some  of  the 
rating  services  break  down  their  demo- 
graphic information  without  increasing 
sample  sizes.  They  felt  that  a  sample 
that  may  be  adequate  to  show  total 
audiences  and  some  audience-composi- 
tion characteristics  is  not  necessarily 
adequate — and  may  be  inadequate — to 
show  finer  shadings  of  demographic  in- 
formation. 

"I'm  afraid,"  one  expert  said,  "that 
the  services  have  tended  to  over-step 
their  resources  in  order  to  supply  all 
the  information  the  agencies  are  ask- 
ing for." 

A  spokesman  for  A.  C.  Nielsen  Co., 
one  of  the  leading  rating  services,  of- 
fered this  reaction  to  the  TvB  plan: 

"We  haven't  seen  the  actual  TvB  pro- 
posal, but  it  sounds  like  an  interesting 
and  constructive  idea.  Any  plan  which 
can  help  us  to  provide  the  industry  with 
better  local  research,  or  make  the  in- 
dustry more  certain  and  articulate  about 
its  own  research  needs,  deserves  a  try." 

Mr.  Cash  offered  the  services  of 
TvB's  television  research  standards  & 
practices  committee  to  help  implement 
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Closest  to  the  Dallas,  Ft. Worth  Market 
It's  no  accident  that  the  shortest  distance  between  the  sell  and  the  sale  is  the  station 
your  prospects  believe  in.  Take  over  40  years'  broadcasting  experience,  add  manage 
ment  and  personnel  with  a  keen  sense  of  civic  responsibility  and  you  have  one  more 
reason  why  WFAA-TV  is  closest  to  the  Dallas,  Ft. Worth  market. 
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Harper  wants  effect  on  t 

The  subject  of  advertising  research 
was  approached  from  another  direc- 
tion last  week  by  Marion  Harper, 
board  chairman-president  of  Inter- 
public Inc.,  who  urged  support  by 
all  media  for  a  study  in  the  field  of 
advertising  accountability. 

Accountability,  as  used  by  Mr. 
Harper,  refers  to  the  determination 
of  an  advertising  campaign's  impact, 
not  only  in  terms  of  numbers  and 
types  of  people  reached  but  also  of 
its  effect  on  the  buying  habits  of 
those  reached. 

Over  the  past  few  years,  Mr. 
Harper  said,  "the  collective  effort  in 
this  area  is  quite  meager  indeed." 
He  noted  that  agencies  have  been 
reluctant  to  make  commitments  for 
such  analytical  measurements. 

He  discounted  the  school  of 
thought  which  passes  off  the  "ac- 
countability"   thesis   as    a  passing 


lying  measured 

"fad."  He  suggested  that  more  ad- 
vertisers are  aware  of  the  need  for 
more  subtle  measurement  techniques 
but  many  still  remain  content  with 
the  measurement  figures  that  the 
media  and  agencies  offer  them.  Ac- 
countability, which  is  currently 
viewed  as  a  "research  cost,"  must 
achieve  the  status  of  an  "advertising 
cost,"  Mr.  Harper  asserted. 

Advertising,  in  general,  will  be 
less  subject  to  skepticism,  he  said, 
when  accountability  research  proves 
itself  and  the  pinpointing  of  the  ef- 
fectiveness of  an  ad  budget  becomes 
an  accepted  reality. 

Refinement  of  such  methods  will 
lead  to  new  theories  of  advertising 
compensation,  he  predicted.  One 
result  which  Mr.  Harper  envisions 
is  that  the  rewards  of  advertising 
agencies  will  be  commensurate  with 
the  success  of  their  campaigns. 


his  plan.  The  committee  is  under  the 
chairmanship  of  Martin  L.  Nierman  of 
Edward  Petry  &  Co. 

Last  summer  the  committee,  then 
under  the  chairmanship  of  Don  L. 
Kearney  of  Corinthian  Broadcasting, 
got  into  an  open  squabble  with  ARB 
over  ARB's  plans  to  add  audience  age 
data  to  its  local  tv  market  reports 
(Broadcasting,  June  18,  July  2,  1962). 
ARB  said  its  move  was  intended  to 
meet  "a  growing  demand"  from  adver- 
tisers and  agencies,  but  the  TvB  group 
claimed  it  had  found  no  widespread  de- 
mand among  agencies,  at  least  not  for 
this  specific  information  prepared  in 
this  specific  form. 

The  TvB  committee  then  said  it  had 
found  agreement  among  agencies  on 
the  need  for  more  demographic  data — 
but  no  agreement  on  what  kinds  of 
data  are  most  needed. 

In  the  statement  last  week  TvB  was 
again  talking  about  local  audience  re- 
search, not  national. 

Agency  and  advertiser  reliance  on 
electronic-data  processing  equipment  in 
reaching  local  marketing  and  advertis- 
ing decisions,  Mr.  Cash  said,  has  "great- 
ly heightened  demand  for  new  research 
data."  He  continued: 

"The  computers  are  hungry  for  in- 
formation, and  agency  requests  for  tv 
research  data — of  all  sorts  on  a  market- 
by-market  basis — has  mushroomed  in 
recent  months.  The  agencies  are  already 
being  given  a  great  deal  of  information, 
not  available  for  other  local  media,  on 
television's  audiences,  time  spent,  its 
reach  among  men,  among  women, 
among  teen-agers,  among  children,  etc. 

"But  they  now  want  and  ask  for, 
individually   rather   than  collectively, 


more  demographic  data  such  as  income, 
family  size,  educational  levels,  number 
of  children  in  the  household,  age  break- 
downs of  individuals,  even  product  con- 
sumption among  television's  audiences. 

"Television  has  always  led  other 
media  in  meeting  the  needs  of  adver- 
tisers. It  is  a  medium  without  peer 
among  media  in  the  scope  and  dimen- 
sions of  its  self-examination,  its  in-depth 
research.  And  television  is  well-re- 
searched for  good  reason.  The  more 
advertisers  know  about  television,  we 
have  shown,  the  more  they  will  use  it." 

In  proposing  an  industry-wide  study 
to  sharpen  the  data-gathering  process 
he  said:  "despite  the  scope  and  dimen- 
sions of  television  research  .  .  .  there 
comes  a  time  when  the  research  tools 
the  agencies — and  the  industry — are 
using  are  just  not  fine  enough." 

Media  men  get  reminder 
of  radio  story  need 

Edmund  C.  Bunker,  who  officially 
became  president  of  Radio  Advertising 
Bureau  March  1,  reminded  media 
people  last  week  of  the  "great  com- 
parative story"  to  be  told  about  the 
"effectiveness  of  radio  against  other 
media."  In  support  of  his  argument  he 
pointed  to  the  more  than  200  million 
radio  sets  now  in  the  U.  S. 

In  a  speech  before  the  Jacksonville 
Advertising  Club,  Mr.  Bunker  iterated 
many  of  his  plans  for  RAB  which  he 
had  outlined  earlier  in  a  special  inter- 
view (Broadcasting  Feb.  18). 

Essential  elements  of  RAB  policy 
emphasized  by  Mr.  Bunker  are:  con- 
tinued attention  to  "computer-consci- 


ous" research;  publication  of  spot  radio 
budget  figures;  increased  efforts  to  sell 
agencies  and  advertisers  on  radio,  and 
renewed  attempts  to  develop  ways  of 
expediting  the  radio  timebuying  process. 

Business  briefly . . . 

Purex  Corp.,  through  Edward  H.  Weiss 
&  Co.,  Chicago,  has  added  two  more 
NBC-TV  nighttime  specials  to  its  spring 
schedule:  The  Business  of  Gambling, 
Sun.,  April  28,  10-11  p.m.,  with  Chet 
Huntley  as  narrator,  and  The  Quiet 
Revolution,  Fri.,  May  24,  10-11  p.m. 
Other  NBC-TV  Purex  programs  this 
season  include  The  World  of  .  .  .  series 
and  daytime  repeats  of  the  Purex  wom- 
en's programs. 

Sunbeam  Corp.,  Chicago,  has  bought 
a  special  two-month  campaign  on  ABC- 
TV's  American  Bandstand,  from  March 
4  through  May  1.  The  campaign  is  for 
Lady  Sunbeam  hair  dryers.  Agency: 
Perrin  &  Assoc.,  Chicago. 

Metropolitan    Life    Insurance  Co. 

March  6  will  sponsor  CBS-TV's  Where 
We  Stand:  Ten  Years  After  Stalin 
(Wed.,  7:30-8:30  p.m.  EST).  Agency: 
Young  &  Rubicam,  New  York. 

John  Morrell  &  Co.,  Chicago,  producers 
of  Broadcast  canned  meats,  has  begun 
a  spot  tv  campaign  mainly  in  the  Mid- 
west but  covering  other  markets  as  well. 
The  buy  was  described  as  a  "long- 
range"  drive  by  Geyer,  Morey,  Ballard 
Inc.,  New  York,  Morrell's  agency. 

Rep  appointments... 

■  WVMT  Burlington,  Vt. :  Venard,  Tor- 
bet  &  McConnell  Inc.,  New  York,  as 
national  representative.  Nona  Kirby 
Co.,  Boston,  will  represent  station  in 
that  city. 

■  KSXX  Salt  Lake  City  and  WBHP 
Huntsville,  Ala.:  Hal  Walton  &  Co.  as 
national  representative. 

■  KBEA  Kansas  City,  Mo.:  Gill-Perna 
Inc.,  New  York,  as  exclusive  national 
representative. 

Lockheed  buys  radio  time 

Lockheed  Aircraft  Corp.,  Burbank, 
Calif.,  beginning  today  (March  4)  will 
sponsor  a  morning  broadcast  of  science 
and  engineering  news  on  WGMS  Wash- 
ington, D.  C,  and  KFI  Los  Angeles. 
The  program  will  be  called  Lockheed 
Digest,  and  be  heard  on  WGMS  from 
7:35  to  7:40  a.m.  and  on  KFI  from 
6:55  to  7  a.m. 

Lockheed  Digest  will  feature  Orval 
Anderson,  science  and  engineering 
news  analyst,  and  will  be  aimed  at 
"work-bound  engineers  in  government 
and  industry."  The  company  also  said 
that  the  program  will  have  interviews 
with  "top  military,  industry  and  gov- 
ernment leaders." 


30   (BROADCAST  ADVERTISING) 


BROADCASTING,  March  4,  1963 


WSB 


ATLANTA 


1963  MIKE  AWARD  RECIPIENT 


The  South's 
pioneer  station 
extends  deep  and 
sincere  appreciation 
to  the  Broadcast 
Pioneers  and  the 
entire  industry  for  this 
distinguished  award 
in  recognition  of 
WSB 's  forty-one  years 
of  broadcasting  service. 
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THE  CREAM  OF  THE  COMMERCIALS 

Guinness  Stout  entry  from  England  the  best  in  tv,  Boston 
ice  cream  commercial  tops  in  radio,  say  IBA  judges 


The  best  tv  commercial  produced 
anywhere  in  the  world  during  1962 
came  from  an  English  advertising  agen- 
cy and  a  French  production  firm,  ac- 
cording to  the  judges  of  the  third  Inter- 
national Broadcasting  Awards  competi- 
tion of  the  Hollywood  Advertising  Club. 
And  the  world's  best  radio  commercial 
was  produced  in  Boston. 

An  animated  spot  for  Guinness  Stout 
with  S.  H.  Benson  Ltd.  of  London,  the 
advertising  agency,  and  Les  Cineastes 
Associes,  the  production  company,  was 
given  the  IBA  sweepstakes  award  as  the 
world's  best  tv  commercial  Tuesday 
(Feb.  26)  at  the  IBA  banquet.  And  a 
radio  spot  for  Hood  Banana  Split  ice 
cream,  with  Kenyon  &  Eckhardt,  Bos- 


ton, the  agency,  and  Ace  Recording  of 
that  city  the  production  house,  was 
adjudged  the  best  radio  commercial  of 
the  year. 

In  the  individual  tv  category  awards, 
Spain  surprisingly  took  three,  all  pro- 
duced by  Estudios  Moro,  Madrid.  The 
"Galeria"  commercial  for  Caldo  Potax, 
whose  agency  is  Publicidad  Ruescas, 
Madrid,  won  the  IBA  trophy  as  the  best 
animated  spot  of  less  than  60  seconds. 
The  same  agency's  spot  for  Cigarrillos 
Camel  was  voted  the  best  combination 
live  action  and  animation  commercial, 
and  a  commercial  for  Sherry  Tio  Pepe 
de  Gonzales  Byass,  whose  agency  is 
Publicidad  Rasco,  won  top  honors  in 
the  stop  motion  class. 


Other  foreign  entries  to  win  IBA 
trophies  were  the  Guinnes  spot  (best 
animation  of  60  seconds  or  over)  and 
a  commercial  for  Macleans  toothpaste, 
which  got  a  special  technical  award  for 
the  best  black-and-white  photography. 
The  agency  was  S.  H.  Benson  Ltd., 
London;  the  production  company, 
Guild  Television  Service  Ltd.,  London. 

Award-winning  tv  commercials  cre- 
ated and  produced  in  the  U.S.  were: 

Live  action  over  60  seconds  for 
Chemstrand  Co.'s  Cumuloft  carpet. 
Agency,  Doyle  Dane  Bernbach,  New 
York;  production  company,  VPI,  New 
York. 

Live  action  60  seconds:  Laura  Scud- 
der,  a  subsidiary  of  Pet  Milk  Co.,  for 


Laura  Scudder  potato  chips.  Agency, 
Doyle  Dane  Bernbach,  New  York;  pro- 
duction company,  Elliot  Unger  Elliot, 
New  York. 

Live  action  under  60  seconds:  Misha- 
waka  Rubber  Co.  for  Red  Ball  foot- 
wear. Agency,  Campbell-Mithun,  Chi- 
cago; production  company,  Sarra  Inc., 
Chicago. 

Video  tape:  Olin  Matheison  Chemi- 
cal Corp.  Agency,  Doyle  Dane  Bern- 
bach,  New  York;  production  company, 
Eastern  Films,  New  York. 

ID's:  The  New  York  Times.  Agency, 
BBDO,  New  York;  production  com- 
pany, Ferro,  Mogubgub  &  Schwartz, 
New  York..  Local:  Great  Western  Sav- 
ings &  Loan  Assn.,  Los  Angeles.  Agen- 
cy, Doyle  Dane  Bernbach,  Los  Angeles; 
production  company,  Filmfair,  Holly- 
wood. 

Integrated:  General  Foods  for  In- 
stant Maxwell  House  coffee.  Agency, 
Benton  &  Bowles,  New  York;  produc- 
tion company,  T&L  Productions,  Holly- 


wood. Humorous:  General  Foods  for 
Gaines  Gravy  Train.  Agency,  Benton 
&  Bowles,  New  York;  production  com- 
pany, Filmways,  New  York. 

Public  service  (an  Advertising  Coun- 
cil Award) :  New  York  City  Traffic 
Dept.  Agency,  McCann-Erickson,  New 
York;  production  company,  Hankinson 
Studios,  New  York.  Series:  Ford  Motor 
Co.  for  Falcon  Motor  Cars,  "The  Pea- 
nuts Gang."  Agency,  J.  Walter  Thomp- 
son, New  York;  production  company, 
Playhouse  Pictures,  Hollywood. 

Radio  Awards  ■  All  eight  radio 
award-winners  were  American.  In 
addition  to  the  ice  cream  sweepstakes 
winner,  which  also  was  honored  as  the 
best  humorous  commercial  of  60  sec- 
onds or  over,  the  top  radio  spots  were: 

Open:  Morris  Plan  Co.  of  California. 
Agency,  Fletcher,  Richards,  Calkins  & 
Holden;  production  company,  John 
Wolfe  Co.,  San  Francisco.  Musical  60 
seconds  and  over:  Pepsi-Cola  Co.  Agen- 
cy, BBDO,  New  York;  production  com- 


pany, A  &  R  Recording,  New  York. 
Musical  under  60  seconds:  Carling's 
Black  Label  Beer.  Agency,  Lang,  Fisher 
&  Stashower  Inc.,  Cleveland;  production 
company,  Phil  Davis  Musical  Enter- 
prises Inc.,  New  York. 

Humorous  60  seconds  and  over: 
H.  P.  Hood  &  Sons  for  Hood  Banana 
Split  ice  cream.  Agency,  Kenyon  &  Eck- 
hardt  Inc.,  Boston;  production  company, 
Ace  Recording,  Boston.  Humorous 
under  60  seconds:  Culligan  Inc.  for 
Culligan  water  softeners.  Agency,  Alex 
T.  Franz  Inc.,  Chicago;  production 
company,  Dallas  Williams  Productions, 
Hollywood. 

Local:  Bandini  Fertilizer  Co.  for 
Bandini  plush  Lawn  Food.  Agency  and 
production  company,  Davis,  Johnson, 
Mogul  &  Colombatto  Inc.  Public  serv- 
ice (an  Advertising  Council  award): 
"L.A.  Police  recruiting  spot — KFWB" 
Crowell-Collier  Broadcasting  Corp.  pro- 
ducer, Jim  Hawthorne,  KFWB  Los 
Angeles.  Series:  W.  P.  Fuller  &  Co.  for 


Fuller  paint.  Agency,  Fletcher,  Rich- 
ards, Calkins  &  Holden;  production 
firm,  Universal  Recorders,  Chicago. 

Technical  awards  to  American  com- 
mercials were:  Best  editing — tv:  Chem- 
strand  Co.  for  Chemstrand  Cumuloft 
carpet.  Agency,  Doyle  Dane  Bernbach, 
New  York;  production  company,  VPI, 
New  York.  Best  direction — tv:  Martini- 
Rossi  for  Martini-Rossi  Vermouth. 
Agency,  Reach,  McClinton  &  Co.,  New 
York;  production  company,  Columbia- 
Screen  Gems  Inc.,  Hollywood.  Best  use 
of  color— tv  Chevrolet  Motor  Div. 
Agency,  Campbell-Ewald  Co.,  Detroit; 
production  company,  On  Film  Inc., 
New  Jersey. 

"The  world  of  broadcasting  and  ad- 
vertising can  carry  a  powerful  message 
to  the  people,  spurring  on  the  limitless 
potentials  immediately  ahead,"  Henry 
J.  Kaiser,  chairman-founder  of  Kaiser 
Industries,  told  IBA  awards  banquet. 
"The  prospects  are  as  limitless  as  the 
minds  and  hearts  of  men,  yet  as  real 
as  the  bold  imagination,  the  faith,  the 
love  and  the  will  to  work  that  men  can 
unleash." 

In  a  speech  of  acceptance  for  the 
first  IBA  free  enterprise  award,  Mr. 
Kaiser  cited  forecasts  of  governmental 
and  private  researchers  of  the  tremen- 
dous increases  in  population,  income 
and  production  in  the  remainder  of  the 
20th  century,  providing  a  challenge  to 
advertising  and  the  communications 
media  to  help  the  world  "find  the  needs 
for  tomorrow- — to  make  life  fuller,  rich- 
er, more  meaningful,  more  satisfying  to 
the  inner  individual." 

The  award,  a  specially  sculptured 
bronze  "flame  of  freedom,"  was  pre- 
sented to  Mr.  Kaiser  by  Thomas  W. 
Sarnoff,  IBA  general  chairman,  on  be- 
half of  IBA  and  the  Hollywood  Ad 
Club.  In  his  own  introductory  re- 
marks to  the  more  than  1,000  members 
of  the  Hollywood  advertising-broadcast- 
ing community  attending  the  dinner, 


Medics  go  daytime 

Colgate-Palmolive  Co.  and 
NBC-TV  will  bring  tv's  medical 
theme  to  the  soap  operas,  starting 
April  1 ,  when  The  Doctors,  a  new 
anthology  series  produced  by 
Easterly  Productions  begins  in  the 
2:30-3  p.m.  EST  slot,  Monday- 
Friday.  C-P  owns  the  show  and 
will  be  a  major  advertiser  in  it. 

The  Doctors  will  be  taped  and 
telecast  from  New  York.  Its 
theme  centers  on  several  hospi- 
tal staff  members,  such  as  a  sur- 
geon, an  intern,  a  child  psychia- 
trist and  a  chaplain.  Ted  Bates 
is  the  agency  for  Colgate. 
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Mr.  Sarnoff  pointed  out  that  "in  the 
largest  sense,  the  influence  of  adver- 
tising on  broadcasting  is  expansive  and 
not  restrictive,  because  it  makes  possi- 
ble the  resources  for  all  we  do,  spon- 
sored or  unsponsored." 

Mr.  Sarnoff,  West  Coast  vice  presi- 
dent of  NBC,  stated:  "Whatever  may  be 
the  specific  goal  of  the  advertiser  and 
whatever  vehicle  he  may  choose  to 
reach  it,  he  must  make  certain  that  his 
message  is  directed  there  with  optimum 
effectiveness  consistent  with  good  taste. 
The  International  Broadcasting  Awards 
competition  was  devised  to  give  proper 
recognition  to  this  principle." 

Art  Linkletter  served  as  master  of 
ceremonies  for  the  presentation  dinner 
at  which  a  dozen  or  more  Hollywood 
celebrities,  iricluding  Danny  Kaye, 
Laraine  Day  and  Robert  Young  did  the 
presenting.  Don  Fedderson  and  Fred 
Brogger  co-produced  the  program,  with 
entertainment  by  Pat  Buttram,  Gisele 
McKenzie,  John  Conte,  Randy  Sparks 
and  the  New  Christy  Minstrels,  with 
Paul  Weston  and  his  orchestra. 

Agency  appointments... 

■  National  Oil  Fuel  Institute  has  ap- 
pointed Fuller  &  Smith  &  Ross,  New 
York,  to  handle  national  and  regional 
advertising.  Account,  which  has  never 
had  an  agency  before,  will  bill  $500,- 
000  annually.  Media  strategy  has  not 
yet  been  decided. 

■  Anderson,  Clayton  &  Co.  Foods  Div., 
Dallas,  has  appointed  Benton  &  Bowles 
Inc.  as  advertising  agency  for  Seven 
Seas  salad  dressings,  currently  market- 
ed in  Chicago  and  Cleveland. 

TvB  'Selectroniscope' 
to  aid  spot  tv  buyers 

Agencies  and  advertisers  may  have 
their  spot  tv  buying  problems  consider- 
ably lessened  this  spring  with  the  pub- 
lication of  Television  Bureau  of  Adver- 
tising's "Selectroniscope  1001,"  an 
audit  of  the  audiences  and  costs  of  spot 
tv. 

Selectroniscope  is  designed  to  give  the 
marketer  information  on  timing  of  sea- 
sonal campaigns,  heavy  saturation  cam- 
paigns, bolstering  weak  markets,  launch- 
ing new  products,  pre-testing  national 
campaigns,  concentrating  on  special  au- 
diences, counteracting  competitors'  ef- 
forts and  building  local  dealer  cooper- 
ation. 

TvB  is  accepting  orders  for  the  Selec- 
troniscope, successor  to  the  "Television 
Sampler"  published  five  years  ago  by 
the  organization.  The  Selectroniscope, 
with  the  "Rapid  Computer,"  costs  $10 
and  can  be  ordered  through  TvB,  1 
Rockefeller  Plaza,  New  York  20,  N.  Y. 


FUNNY,  MAN! 

The  Steve  Allen  Show 
is  now  seen  in  the 
following  markets 

Baltimore  WJZ-TV 

Boston  WBZ-TV 

Chicago  WBKB 

Cleveland  KYW-TV 

Columbus  (Ohio)  WTVN-TV 

Dallas  KRLD-TV 

Des  Moines  KRNT-TV 

Detroit  WJBK-TV 

Evansville  WTVW 

Grand  Rapids  WZZM-TV 

Honolulu  KGMB-TV 

Indianapolis  WLW-I 

Kansas  City  KMBC-TV 

Los  Angeles  KTLA 

Minneapolis/St.  Paul  WCCO-TV 

New  Haven  WNHC-TV 

New  York  WPIX 

Palm  Beach  WPTV 

Phoenix  KOOL-TV 

Pittsburgh  KDKA-TV 

Portland,  (Me.)  WGAN-TV 

Portland,  (Ore.)  KATU-TV 

St.  Louis  KTVI 

San  Antonio  KENS-TV 

San  Diego  KFMB-TV 

San  Francisco  KPIX 

Seattle  KIRO-TV 

Springfield  (Mass.)  WHYN-TV 

Syracuse  WNYS-TV 

Tucson  KOLD-TV 

Washington  WTOP-TV 

Youngstown  WKST-TV 

WBC  PROGRAM  SALES,  INC. 

122  E.  42nd  Street,  New  York  17,  N.  Y. 
MUrray  Hill  7-0808 

BROADCASTING,  March  4,  1963 


FUNNY,  MAN! 


And  television's  funniest  pro- 
gram is  really  packing  them  in!  ARB 
data  shows  The  Steve  Allen  Show  in 
first  place,  or  tied  for  first,  in  mar- 
kets like:  Los  Angeles  (5  rating,  33% 
share  in  7-station  market)  Pitts- 
burgh, Kansas  City  (10  rating,  39% 
share  in  3-station  market),  Boston 
(7  rating,  41%  share  in  3-station 


market),  Baltimore,  Washington  (5 
rating,  33%  share  in  4-station  mar- 
ket) and  Cleveland! 

In  fifteen  markets  surveyed  by 
ARB  in  October  and  again  in  Novem- 
ber, the  average  market  showed  a 
30%  increase  in  rating  and  a  21%  in- 
crease in  share  of  audience  for  The 
Steve  Allen  Show  in  a  month's  time! 


Let  us  show  you  a  sample  of  the 
series  which  Cecil  Smith  of  the  Los 
Angeles  Times  called:  "wild,  unin- 
hibited fun";  fill  you  in  on  its  out- 
standing rating  performance;  and 
present  several  other  succinct  rea- 
sons why  The  Steve  Allen  Show 
should  be  on  your  station.  Inter- 
ested? Get  in  touch  with  Al  Sussman. 


Source:  ARB  Reports,  October  and  November,  1962.  Average  '/i-hr.  rating  in  Steve  Allen  time  period. 
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1962  tv  billings  topped  $1.5  billion 

TVB  REPORTS  SPOT  WAS  UP  17%  AND  NETWORK  INCREASED  12.2% 


Gross  time  billings  in  television  net- 
work and  spot  totaled  more  than  $1.52 
billion  in  1962,  according  to  Television 
Bureau  of  Advertising. 

Network  totals,  compiled  by  individ- 
ual networks  for  the  year,  were  released 
last  week.  TvB  also  announced  fourth 
quarter  spot  totals  and  breakdown.  An 
earlier  report  (Broadcasting,  Feb.  18) 


by  TvB  had  placed  spot  billing  for  1962 
at  $712,212,000,  an  increase  of  17% 
over  the  $617,398,000  in  time  billings 
in  1961.  The  network  increase  was 
12.2%. 

Spot  tv  gross  time  billings  in  the 
fourth  quarter  of  1962:  $197,759,000. 
This  represents  an  11.2%  increase  over 
the  previous  like  period  on  basis  of  dol- 


lar volume,  and  a  9.5%  gain  according 
to  an  analysis  of  the  313  stations  re- 
porting in  both  the  fourth  quarter  1962 
and  1961. 

Of  the  networks,  CBS-TV  recorded 
the  greatest  annual  gain  (16%),  NBC- 
TV  was  next  with  11.5%  and  ABC-TV 
had  7.7%  more.  The  billing  figures  for 
both  network  and  spot: 


Network 


NETWORK  TV  GROSS  TIME  BILLINGS 

December 

% 

January-December 

% 

1961  1962 

Change 

1961  1962 

Change 

ABC 

$16,572,900  $18,296,385 

+10.4 

$190,615,140  $205,224,342 

+  7.7 

CBS 

26,195,871  28,525,466 

+  8.9 

268,676,875  311,709,771 

+  16.0 

NBC 

23,030,151  24,555,202 

+  6.6 

252,836,133  281,874,025 

+11.5 

TOTAL 

$65,798,922  $71,377,053 

+  8.5 

$712,128,148  $798,808,138 

+12.2 

MONTH  BY  MONTH 

1962 

ABC 

CBS 

NBC 

Total 

January 

$16,673,662 

$25,528,518 

$23,578,579  $65,780,759 

February 

15,757,364 

23.528,815 

21,956,372 

61,242,551 

March 

17,762,981 

25,731,519 

24,100,566 

67,595,066 

April 

17,237,755 

24,193,144 

21,899,207 

63,330,106 

May 

17,227,296 

25,380,092 

23,494,373 

66,101,761 

June 

16,031,277 

25,081,505 

22,609,590 

63,722,372 

July 

15,708,722 

25,793,374 

22,788,918 

64,291,014 

August 

16,075,143 

24,969,181 

23,160,760 

64,205,084 

September 

16,601,454 

25,851,332 

21,416,265 

63,869,051 

October 

19,219,752 

28,774,414 

26,098,632 

74,092,798 

November* 

18,632,551 

28,352,411 

26,215,561 

73,200,523 

December 

18,296,385 

28,525,466 

24,555,202 

71,377,053 

Source:  TvB/LNA-BAR 

*November  1962  figures  revised  as  of  Feb.  18,  1963 


Spot 

FOURTH  QUARTER  BILLINGS  BY  DAY  PARTS 

1961 


1962 


Time  of  Day 
Day 

Early  evening 
Prime  night 
Late  night 
Total 

Type  of  Activity 

Announcements 

ID'S 

Programs 
Total 


Amount 

$  47,765,000 
38,127,000 
54,188,000 
37,747,000 

$177,827,000 


$143,698,000 
15,482,000 
18,647,000 

$177,827,000 


TOP  100  SPOT  TV  ADVERTISERS 
FOURTH  QUARTER  1962 

(Source:  TvB-Rorabaugh) 


1. 

Procter  &  Gamble 

$14,065,400 

2. 

General  Foods 

6,499,500 

3. 

Colgate  Palmolive 

5,473,800 

4. 

Bristol-Myers 

5,260,100 

5. 

Lever  Brothers 

4,645,500 

6. 

William  Wrigley  Jr. 

3,528,800 

7. 

Alberto-Culver 

3,082,500 

8. 

Coca-Cola  (bottlers) 

2,968,800 

9. 

American  Home  Products 

2,900,800 

10. 

General  Mills 

2,530,900 

erCent 

Amount 

Per  Cent 

26.9 

$  49,545,000 

25.0 

21.4 

45,029,000 

22.8 

30.5 

59,912,000 

30.3 

21.2 

43,273,000 

21.9 

100.0 

$197,759,000 

100.0 

80.8 

$161,296,000 

81.6 

8.7 

17,166,000 

8.7 

10.5 

19,297,000 

9.7 

100.0 

$197,759,000 

100.0 

11. 

Miles  Labs 

$2,401,700 

12. 

Standard  Brands 

2,247,800 

13. 

International  Latex 

2,240,500 

)  14. 

Campbell  Soup 

2,046,600 

15. 

P.  Lorillard 

2,037,100 

16. 

Deluxe  Reading 

2,023,700 

Continental  Baking 

1,904,000 

8 

Richardson-Merrell 

1,860,200 

!  19 

Kellogg 

1,815,000 

20. 

Corn  Products 

1,696,300 

•  21. 

Philip  Morris 

1,662,600 

1  22. 

Pepsi  Cola  (bottlers) 

1,603,600 

)  23. 

Menley  &  James  Labs 

1,524,700 

)  24. 

Ralston-Purina 

1,488,600 
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General  Electric 

760  500 

49. 

Merck  &  Co. 

755,600 

50. 

Carter  Products 

735,000 

51. 

Gillette 

727,800 

52. 

Remco  Industries 

727,400 

53. 

American  Motors  Dealers 

726,100 

54. 

Pet  Milk 

724,300 

55. 

Sperry  Rand 

721,600 

56. 

Helene  Curtis 

717,700 

57. 

Phillips-Van  Heusen 
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Eastman  Kodak 

652  000 

63. 

Falstaff  Brewing 

648^300 

64. 

North  American  Phillips 

633,000 

65. 

Chrysler 

632,700 

66. 

Chrysler  Dealers 

601,100 

67. 

National  Biscuit 

597,000 

68. 

Humble  Oil  &  Refining 

595,400 

69. 

National  Dairy  Products 

587,900 

70. 

Louis  Marx 

581,600 

71. 

Kimberly-Clark 

579,900 

72. 

Plough 

578,000 

73. 

Shulton 

574,700 

74. 

Phillips  Petroleum 

570,900 

75. 

Green  Giant 

569,500 

76. 

Chanel 

561,800 

77. 

American  Oil 

552,600 

78. 

Welch  Grape  Juice 

532,300 

79. 

Ward  Baking 

530,300 

80. 

Hanes  Hosiery 

524,900 

81. 

Simoniz 

523,100 

82. 

Maybelline 

512,600 

83. 

Brillo  Manufacturing 

508,100 

84. 

American  Bakeries 

502,400 

85. 

Greyhound 

482,000 

86. 

Kayser-Roth  Hosiery 

472,000 

87. 

Pacific  Tel.  &  Tel. 

466,800 

88. 

Fels 

463,600 

Continued 

on  page  38 
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a  ■  WINSTON-SALEM 


"Carroll...  it  really  works!"  WFMY-TV's  Women's 
Director  and  her  friend  discover  there's  plenty  of  life  .  .  . 
and  water.  .  .  left  in  the  old  pump  yet,  one  of  the  many 
picturesque  tourist  attractions  in  the  Moravian  settlement 
of  Old  Salem,  located  near  the  center  of  modern  Winston- 
Salem.  From  this  early-day  village,  founded  almost  two 
centuries  ago,  came  the  beginning  for  today's  vibrant 
Winston-Salem,  North  Carolina's  third  largest  city  and  the 
world's  largest  producer  of  tobacco  products,  with  a  record 
10  year  payroll  increase  of  147%.  WFMY-TV  is  now  in 
its  14th  year  of  bringing  CBS  and  aggressive  local  program- 
ming to  the  Winston-Salem,  Greensboro  and  High  Point 
area,  the  largest  metropolitan  TV  market  in  the  Carolinas 
and  the  heart  of  our  51  county  coverage  area.  WFMY-TV 
.  .  .  it  really  works,  too. 


Represented  nationally  by  Harrington,  Righter  &  Parsons,  Inc. 


tuf  my-tv 

GREENSBORO,    N.  C. 

"Now    In    Our    14th    Year    Of  Service" 


SERVING     THE      LARGEST     M  ETR  O  PO  LIT 
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Stroh  Brewery 

451,300 

94. 

E.  1.  duPont  de  Nemours 

439,500 

95. 

Charles  Gulden 

434,500 

96. 

M.  J.  B.  Co. 

427,100 

97. 

Volkswagen  Dealers 

423,500 

98. 

Gerber  Products 

414,700 

99. 

Interstate  Bakeries 

413,000 

100. 

Eastman  Chemical  Products 

406,400 

Gift  Stars  starts 
radio-tv  test 

Gift  Stars  Inc.,  Minneapolis,  will 
start  a  test-market  advertising  campaign 
on  radio  and  tv  stations  in  10  western 
states  on  April  1,  to  introduce  its  new 
gift  coupon  program. 

Schedules  on  62  radio  and  21  tv  sta- 
tions will  run  for  10  weeks,  2  for  a  one- 
year,  all-media  test.  Howard  Wilson,  ad- 
vertising director  of  Gift  Stars,  said  the 
new  gift  stamp  program  would  invest 
about  $500,000  in  all  media  for  the 
first  two  months  of  the  one-year  test. 
Gift  Stars  expects  to  spend  a  total  of 
$20  million  in  introductory  advertising 
over  a  period  of  time  (Broadcasting, 
Oct.  22,  1962). 

Gift  Stars  operates  this  way:  house- 
wives will  buy  products  of  manufac- 
turers participating  in  the  program.  The 
shopper  will  save  the  coupons,  which 
will  be  packed  with  the  product,  until 
she  trades  them  in  for  free  gifts. 

Curtis  L.  Carlson,  president  of  Gift 
Stars,  noted  the  coupons  do  not  com- 
pete with  trading  stamps.  The  coupons 
are  designed  to  foster  product  allegi- 
ance rather  than  store  loyalty,  as  in  the 
case  of  trading  stamps. 

Gift  Stars'  introductory  schedule,  ac- 
cording to  Mr.  Wilson,  is  placed  in  a 
"controlled"  test  area:  2.1%  of  the 
total  U.  S.  It  covers  all  of  Colorado 
and  Utah,  and  parts  of  eight  other 
states. 

The  schedule  calls  for  a  radio  cam- 
paign of  30-60  spots  per  week  per  sta- 
tion, consisting  of  ID's  and  minutes. 
The  tv  drive  in  major  markets  will  con- 
sist of  20-25  spots  per  week  total.  Min- 
or tv  markets  will  have  12-15  spots  to- 
tal spots  per  week.  In  tv,  minutes,  20s 
and  ID's  will  be  used. 

Only  one  manufacturer  in  each  prod- 
uct category  will  be  accepted  for  par- 
ticipation in  the  new  Gift  Stars  broad- 
cast program. 

Already  signed  are  Frito-Lay,  C  &  H 
Sugar,  P.  Lorillard,  Hi-C,  Economics 
Lab,  Alcoa  Wrap,  Hi-Lex,  Standard 
Packaging  Corp.,  Snowboy  vegetables, 
Chesebrough-Ponds,  Simoniz  Co.,  Men- 
nen  Co.,  Oscar  Mayer  meats,  Kimber- 
ly-Clark, Minute  Maid  and  Hills  Bros, 
coffee. 


ESTIMATED  EXPENDITURES  OF  SPOT  TELEVISION  ADVERTISERS 
BY  PRODUCT  CLASSIFICATION 
(Source:  TvB-Rorabaugh) 
FOURTH  QUARTER 


1962 

1961 

Agriculture 

$  264,000 

$  244,000 

Ale,  beer  &  wine 

14,768,000 

12,866,000 

Amusements,  entertainment 

433,000 

430,000 

Automotive 

6,592,000 

4,484,000 

Building  material,  equipment,  fixtures,  paints 

469,000 

542,000 

Clothing,  furnishings,  accessories 

4,821,000 

2,680,000 

Confections  &  soft  drinks 

13,977,000 

11,007,000 

Consumer  services 

6,467,000 

5,162,000 

Cosmetics  &  toiletries 

20,781,000 

17,383,000 

Dental  products 

3,528,000 

4,071,000 

Drug  products 

18,393,000 

15,799,000 

Food  &  grocery  products 

51,942,000 

49,972,000 

Garden  supplies  &  equipment 

49,000 

76,000 

Gasoline  &  lubricants 

5,046,000 

5,741,000 

Hotels,  resorts,  restaurants 

225,000 

68,000 

Household  cleaners,  cleansers,  polishes,  waxes 

4,982,000 

4,109,000 

Household  equipment,  appliances 

1,909,000 

1,667,000 

Household  furnishings 

562,000 

611,000 

Household  laundry  products 

13,979,000 

13,253,000 

Household  paper  products 

2,850,000 

2,495,000 

Household,  general 

1,390,000 

1,308,000 

Notions 

113,000 

16,000 

Pet  products 

?  976  000 

?  6ni  nnn 

Publications 

475,000 

508.000 

Sporting  goods,  bicycles,  toys 

7,731,000 

8,255,000 

Stationery,  office  equipment 

61,000 

83,000 

Television,  radio,  phonograph,  musical  instruments 

366,000 

308,000 

Tobacco  products  &  supplies 

7,309,000 

7,586,000 

Transportation  &  travel 

1,977,000 

1,180,000 

Watches,  jewelry,  cameras 

1,579,000 

1,399,000 

Miscellaneous 

1,745,000 

1,923,000 

TOTAL 

$197,759,000 

$177,827,000 

Package  designers  should 
keep  television  in  mind 

Closer  cooperation  between  tv  com- 
mercial producers,  advertising  agencies 
and  designers  of  product  packages  was 
urged  by  a  panel  of  speakers  during  a 
meeting  of  the  eastern  chapter  of  the 
Package  Designers  Council  in  New 
York  last  week. 

This  suggestion  was  raised  by  John 
Lanigan,  executive  vice  president, 
Videotape  Productions  of  New  York, 
and  was  echoed  by  other  speakers.  Mr. 
Lanigan  claimed  that  many  advertisers, 
though  pleased  with  their  commercial 
generally,  often  believe  that  their  pack- 
age "looks  terrible"  on  tv.  He  urged 
package  designers  to  consult  with  the 
commercial  producers,  to  test  the 
package  on  a  tv  monitor  during  ex- 
ploratory and  trial  stages  so  that  a 
maximum  effect  can  be  achieved. 

Other  panelists  expressed  a  similar 
view  and  claimed  they  did  their  best 
to  make  packages  entertaining  on  tv. 
The  panel  also  included  William  Duffy, 
senior  art  director,  McCann-Erickson; 
Carroll  Martin,  art  director,  J.  Walter 
Thompson;  Lee  Savage,  art  director, 
Elektra  Productions,  and  John  Murtha, 
Sandgran  &  Murtha. 

Storm  Adv.  acquires  Padco 

Storm  Adv.  Inc.  of  Rochester,  N.  Y., 
and  St.  Louis  has  acquired  the  Padco 
Adv.  Agency  also  in  St.  Louis.  The 
Storm  company  said  that  Padco  Presi- 


dent Paul  D.  Kranzberg  and  Louis  H. 
Enkelmann,  vice  president,  will  both 
become  vice  presidents  of  the  Storm 
agency. 

Storm  said  that  other  Padco  person- 
nel will  also  join  Storm  offices  in  St. 
Louis  under  the  direction  of  Gerald 
P.  Deppe,  executive  vice  president. 
Office  space  in  St.  Louis  has  been  ex- 
panded to  handle  new  personnel,  the 
agency  said. 

Also  in  advertising  . . . 

Rep  firm  moves  ■  Spot  Time  Sales, 
New  York,  has  moved  to  larger  quar- 
ters at  444  Madison  Ave.,  zone  22. 
The  telephone  number,  Plaza  3-3337, 
remains  the  same.  Spot  Time  Sales  also 
announced  that  Bert  Chance  will  repre- 
sent the  firm  in  San  Francisco,  at  41 
Sutter  St.  Telephone  is  Yukon  1-1199. 

Rep  firm  moves  ■  The  Devney  Organi- 
zation Inc.,  and  its  subsidiary  D-O  Sales 
Service,  have  moved  to  347  Madison 
Ave.,  New  York  17.  New  telephone  is 
Murray  Hill  3-5830. 

MPO  staffers  move  ■  All  management, 
sales,  accounting  and  editing  personnel 
of  MPO  Videotronics  Inc.,  New  York, 
have  moved  to  its  new  'communications 
center'  at  222  E.  44  St.  MPO  is  operat- 
ing studios  and  production  facilities  in 
Long  Island  City,  N.  Y.,  until  com- 
pletion, scheduled  for  April,  of  the  pro- 
duction center  in  MPO's  new  building 
in  Manhattan. 
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AUTO  LOG 
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PLATE  AMPS 

TAKE  ADVANTAGE  OF  NEW  FCC  RULING  ON  REQUIRED  READINGS 

WITH  A  LOW-COST  MODULAR  SYSTEM 


AUTOLOG  features  the  lowest  cost  modular 
system  with  four  to  nine  channels  available 
for  local  or  remote  use.  Why  spend  extra 
money  on  an  elaborate  system  when 
AUTOLOG  maintains  legally  and  techni- 
cally correct  logs? 

Ready  for  delivery. 


YOU  HAVE  SEEN  AUTOLOG  IN  ACTION 

□  First  demonstrated  at  1962  NAB  Show,  Chicago,  III.,  April,  1962 

□  Florida  Association  of  Broadcasters,  Tampa,  Fla.,  June,  1962 

□  Georgia  &  So.  Carolina  Joint  Meeting,  Jekyll  Is.,  Ga.,  Aug.,  1962 

□  IRE  Annual  Broadcast  Symposium,  Washington,  D.C.,  Sept.,  1962 

□  Seven  NAB  Regional  Conferences  Oct.-Nov.,  1962 


Please  send  me  AUTOLOG  information  for  my  station. 

Transmitter  Make  and  Model  


Gen  err  l  Electronic 
Lrborrtories,  Inc. 


195  MASSACHUSETTS  AVE.,  CAMBRIDGE  39,  MASS. 


Present  Remote  Control  Make  and  Model  

Number  of  Towers  Frequency  Monitor  Make  

Name__  Title. 


Station. 
City  


.Address. 


-State. 


Campbell-Mithun  unveils  new  offices 

NEW  MINNEAPOLIS  LAYOUT  FEATURES  'TRAFFIC-LOOP'  SPACE  DESIGN 


Campbell-Mithun  Inc.  held  open 
house  in  Minneapolis  last  week  to  show 
off  its  new  custom-designed  agency 
headquarters  in  the  city's  equally-new 
Northstar  Center,  a  $25-million  office- 
hotel-shopping  complex  that  is  part  of 
a  vast  downtown  redevelopment  pro- 
gram. Campbell-Mithun  is  part  owner- 
investor  in  Northstar  Center. 

The  agency  has  two-plus  floors  in  the 
center  with  the  office  layout  featuring 
an  unusual  traffic-loop  design.  With 
Campbell-Mithun  spending  nearly  one- 
half  of  its  more  than  $50  million  an- 
nual billings  in  the  broadcast  media 
(11%  radio,  36%  television,  of  which 
more  than  half  is  local  spot),  a  key 
highlight  of  the  new  headquarters  is  the 
agency's  tv-radio  production  facilities, 
audition  theatre  and  closed-circuit  tv 
system. 

Broadcast  clients  include  Hamm's 
beer,  Chun  King,  Northwest  Orient  Air- 
lines, Pillsbury,  Malt-o-Meal,  Bubble- 
Up  and  American  Dairy  Assn.  among 
others. 

Dubbed  Campbell-Mithun's  "first" 
news  conference  since  the  agency's 
founding  30  years  ago,  the  open  house 
event  Monday  represented  the  only 
time  that  insiders  could  recall  that 
Raymond  O.  Mithun,  co-founder  and 
board  chairman,  has  disclosed  publicly 
the  basic  operating  philosophy  of  the 
agency.  Mr.  Mithun  emphasized  that 
the  most  powerful  force  in  the  world  of 


advertising  and  marketing  is  an  idea. 
For  this  reason,  he  explained,  computers 
or  machine  technology  could  never  re- 
place creative  talents  or  substitute  for 
human  judgment. 

Albert  R.  Whitman,  Campbell-Mithun 
president,  pointed  out  that  while  com- 
puters will  assist  in  cutting  down  work 
detail,  the  "answers"  that  come  out  of 
the  machines  can  never  be  any  better 
that  the  quality  of  the  data  that  is  fed 
into  them.  The  human  judgment  factor 
is  constantly  involved  in  evaluating  this 
data,  he  noted. 

An  executive  committee  of  the  agency 
has  been  studying  the  application  of 
computers  to  media  selection  and  buy- 
ing for  more  than  a  year.  The 
computer  center  in  the  new  head- 
quarters presently  is  devoted  chiefly  to 
streamlining  internal  paperwork  and 
administrative  functions,  but  starting  in 
April  it  will  be  used  for  experimental 
media  application.  New  York  consultant 
Ira  Rubel  is  assisting  the  agency  in  de- 
velopment of  computer  uses,  Mr. 
Mithun  said. 

Campbell-Mithun  "has  found  great 
reward  in  working  with  tough-minded 
but  fair  clients,"  Mr.  Mithun  said.  The 
demanding  client  keeps  both  his  people 
and  those  of  the  agency  "on  their  toes," 
he  added.  Their  chief  goal:  helping 
clients  grow.  The  result  has  been  a  six- 
fold growth  in  billing  volume  for  the 
agency  during  the  past  decade,  with 


70%  of  this  coming  from  clients  al- 
ready served. 

"No  one  is  going  to  make  intelligent 
progress  in  our  agency  unless  he  has 
great  innate  desire,"  Mr.  Mithun  said. 
The  agency  has  long  used  an  industrial 
psychologist  to  test  employes'  qualifica- 
tions, he  said,  but  the  one  quality  that 
can't  be  measured  "is  the  depth  of  fire 
in  a  man — the  desire  to  win  for  a 
client."  While  Campbell-Mithun  de- 
mands this  zeal  of  its  people,  it  must 
be  disciplined  and  in  line  with  the 
"golden  rule,"  he  explained. 

Campbell-Mithun  also  believes  in 
"pioneer  ideas"  which  are  joined  to- 
gether in  a  total  marketing  program  to 
produce  "cog  wheel  power,"  Mr. 
Mithun  said.  As  an  example  he  cited 
how  the  basic  theme  of  Hamm's  beer 
is  expressed  and  reinforced  throughout 
all  major  media  as  well  as  labels, 
trucks,  point-of-purchase,  menus,  nap- 
kins, etc. 

"We  start  with  the  creative  idea  de- 
cision first,"  he  explained,  "and  then 
we  find  the  media."  However,  North- 
west Orient  Airlines  highly  successful 
venture  into  saturation  radio  in  1958 
with  its  "gong"  commercial  was  an  ap- 
plication of  the  pioneer  idea  to  media, 
he  indicated.  Before  that  the  airlines 
believed  newspapers  were  the  only  way 
they  could  advertise  effectively,  he  re- 
called, but  the  "gong"  and  radio  com- 
bined to  give  Northwest  high  consumer 


New  Minneapolis  office  of  Campbell- 
Mithun  is  in  block-square  $25  million 
Northstar  Center.  Parking  space  oc- 
cupies building's  lower  floors,  topped 
by  restaurants,  hotel,  bank,  swimming 
pool,  office  space  and  other  facilities. 


Among  key  features  of  Campbel 
Mithun's  new  custom-planned  head- 
quarters are  the  agency's  closed-cir- 
cuit system,  television  theatre  and 
radio  studio  facilities.  Art  Lund,  tv- 
radio  director,  is  seated  at  master 


control  for  a  commercial  audition  ob- 
served by  (l-r)  Scott  Park,  tv  creative 
director;  Dick  Stevens,  tv-radio  pro- 
duction manager;  Bob  Rlemenschnei- 
der,  assistant  media  director,  and  Ken 
Oelschlager,  C-M  creative  director. 
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BUY 

That  very  highly  survey-rated, 
CBS  affiliated, 
Personality  activated, 
Civic-minded  motivated, 
Sales  results  premeditated, 
Cowles  station  in  Des  Moines 

NOW! 


*See  Oct.-Nov.  Nielsen 
and  Nov.-Dec.  ARB 
for  the  highest  ratings 
we've  ever  received. 

KRNT-TV 

"One  of  the  great  news  stations  in  the  nation*' 
AN  OPERATION  OF  COWLES  MAGAZINES  AND  BROADCASTING,  INC. 
Represented  By  The  Katz  Agency 

BROADCASTING,  March  4,  1963 


identification  in  a  new  way. 

Pioneer  ideas  as  applied  to  market- 
ing and  advertising  problems  also  can 
involve  development  of  new  products, 
unique  product  qualities,  product  im- 
provement or  new  product  use,  Mr. 
Mithun  said,  as  well  as  pricing,  pack- 
aging, distribution,  sales  promotion 
plans,  public  relations  and  advertising. 
When  products  like  bread  and  beer 
mature  and  competitive  product  dif- 
ferences lessen  it  is  often  the  advertis- 
ing innovations  that  spell  the  significant 
difference  in  consumer  image,  he  noted. 

Campbell-Mithun  occupies  both  the 
10th  and  11th  floors  of  the  16-story 
Northstar  Center.  Mr.  Mithun's  corner 
office  off  the  10th  floor  main  reception 
lobby  is  the  only  one  with  outside 
windows.  All  other  offices  for  the  350- 
some  Minneapolis  employes  are  inside 
units  constructed  of  movable  floor-to- 
ceiling  metal  accoustical  walls. 

These  modules  can  be  quickly  altered 
to  meet  client  requirements  which  al- 
ways are    changing,    often    on  short 


notice.  One  wall  of  each  office  is  ripple 
glass,  facing  the  outside  walkways 
circling  the  floors.  Magnets  hold  shelves, 
pictures  or  working  papers  to  the  walls. 

The  traffic-flow  concept  of  office  lay- 
out and  design  was  chosen  after  care- 
ful study  of  typical  modern  agency  of- 
fices all  over  the  country.  Broadcast 
centers  also  were  studied  for  ideas  to 
incorporate  in  the  tv  theatre,  studio, 
control  and  closed-circuit  tv  facilities. 

Since  the  agency  "product"  is  ideas, 
the  office  layout  pattern  involves 
"loops"  flowing  out  from  and  back  to 
a  central  hub.  In  the  11th  floor  creative 
department,  for  example,  specific  proj- 
ects move  from  the  single  traffic-and- 
production  center  through  the  appropri- 
ate creative  team  and  back  again  to 
traffic-production  which  is  responsible 
for  seeing  that  the  work  is  done  on 
time. 

Another  highlight  of  the  "loop"  in- 
volves placement  of  the  research  de- 
partment next  to  the  creative  depart- 
ment since  all  ideas  must  begin  with 


facts.  This  arrangement  allows  the  idea 
flow  to  run  from  research  through 
creative,  into  task-force  conference, 
back  to  research  for  pre-testing  and 
back  again  for  post  testing,  the  agency 
explained. 

Campbell-Mithun's  tv  theatre  seats 
50  and  includes  both  monochrome  and 
color  monitors.  The  closed  circuit  tv 
system  feeds  the  theatre  and  six  other 
locations  within  the  agency.  The  master 
control  center  was  custom  built  by 
Illinois  Electronic  Systems  Inc.,  Chic- 
ago, midwest  representative  for  Gen- 
eral Precision  Labs. 

In  one  sub-level  of  Northstar  Center 
the  agency  houses  its  library,  data  pro- 
cessing center,  duplicating  and  mail 
services,  telephone-teletypewriter  center, 
creative  kitchen  and  employe  lunch- 
room. 

Campbell-Mithun  also  has  offices  in 
Chicago,  Hollywood  and  Baltimore  and 
employs  approximately  500  people  to 
service  the  agency's  diversified  list  of 
42  different  clients. 


 THE  MEDIA  

NAB's  record  questioned  at  conference 

STATE  PRESIDENTS  ROAM  WIDE  AREAS  DURING  2-DAY  NAB  MEETING 


What  kind  of  leadership  is  the  NAB 
providing  for  radio  and  tv  stations?  Is 
the  NAB  effectively  working  to  improve 
broadcasting's  public  image;  fighting  an 
FCC  reaching  for  more  and  more  pow- 


er; coordinating  activities  of  state  asso- 
ciations? Is  the  NAB  too  weak?  Does 
it  actively  and  effectively  stand  up  for 
the  broadcasting  industry? 

These  were  questions  raised  from  the 


floor  and  discussed  spiritedly  by  dele- 
gates to  the  NAB's  8th  Annual  Con- 
ference of  State  Assn.  Presidents  in 
Washington's  Shoreham  Hotel  last  Tues- 
day and  Wednesday  (Feb.  26-27). 

The  controversial  discussion  center- 
ing around  NAB  President  LeRoy  Col- 
lins was  put  to  the  floor  during  a 
Wednesday  morning  roundtable  discus- 
sion open  to  any  subject.  Over  a  dozen 
state  presidents — some  not  members  of 
NAB — spoke  up,  with  pro  and  anti- 
Collins  views  about  equally  divided 
among  those  who  entered  the  discussion. 

Many,  while  defending  Gov.  Collins, 
asked  the  NAB  for  closer  liasion  with 
state  groups  and  for  action  in  specific 
areas. 

Gov.  Collins  was  not  present  and 
made  no  comment  on  the  debate.  He 
and  the  NAB  were  defended  by  panel 
moderator  Vincent  Wasilewski,  NAB 
executive  vice  president;  Howard  Bell, 
NAB  vice  president  for  planning  and 
development  and  conference  coordina- 
tor, as  well  as  several  broadcasters. 

C.  Van  Haaften,  of  KTUC  Tucson, 
and  president  of  the  Arizona  Broad- 
casters Assn.,  broached  the  subject  with 
an  attack  on  the  NAB's  alleged  lack  of 
leadership  without  mentioning  Gov. 
Collins  by  name.  He  charged  the  NAB 
leadership  is  weak  and  must  be  made 
stronger.  It  does  not  help  individual 
stations  and  state  associations  and  the 
NAB's  public  relations  activities  are 
unsatisfactory,  Mr.  Van  Haaften,  whose 
station  is  not  a  member  of  the  NAB, 


Alvis  H.  Temple  (I),  WKCT  Bowling  ence  to  Rep.  Walter  Rogers  (c)  (D- 
Green  and  secretary-treasurer  of  the  Tex.),  chairman  of  the  House  Corn- 
Kentucky  Broadcasters  Assn.,  explains  munications  Subcommittee,  and  FCC 
a  radio  problem  at  the  NAB  confer-  Commissioner  Rosel  H.  Hyde. 
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SUPERMARKET  EXTRA! 


"We  deliver! 


99 


"Yes,  we  deliver/'  say  Tom  Garten1  and  John  Sinclair2. 
"We  deliver  Charleston,  Huntington  and  72  counties!" 


Supermarket  Station  WSAZ-TV  delivers  all  of 
Supermarket  (conveniently  listed  in  data  books  as 
the  Charleston-Huntington  Market).  Including  its 
four-state  four-billion-dollar  payroll;  its  2,302,000* 
consumers;  its  495,700**  TV  homes;  and  its 
$2,011,372,000*  in  retail  sales! 

What's  more,  WSAZ-TV  is  the  only  station  that 
delivers  Supermarket! 

WSAZ-TV  has  the  tallest  tower  and  the  lowest 
channel  number.  A  perfect  combination  for  reach- 
ing over  giant  mountain  tops  to  TV  antennas  tucked 

1.  Vice  President,  General  Manager,WSAZ-TV.  Z.  Manager,  Charleston  Operation,  WSAZ-TV. 


deep  in  valley  towns ...  to  reach  all  of  Supermarket 
all  at  one  time. 

And  Supermarket  TV  fans  are  so  loyal  to  WSAZ- 
TV.  You  see,  with  twin  studios  in  Charleston  and 
Huntington  and  correspondents  in  cities  all  over 
Supermarket,  WSAZ-TV  really  serves  the  area. 

Now  that  you  know  how  we  deliver — and  how 
much — how  long  can  you  afford  to  put  off  a  chat 
with  your  Katz  Agency  man? 

WSAZ-TV,  Channel  3,  an  NBC  Primary  Affiliate, 
Division:  The  Goodwill  Stations,  Inc. 

*SRDS  (July,  1962)   "ARB  Coverage  Study  (Fall,  1960) 


********* 

THE  SUPERMARKET  STATION 

WSAZ-TV 

CHARLESTON-HUNTINGTON,  W.  VA. 
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A  congressman,  a  commissioner  and  ident  of  New  Mexico  broadcasters; 

a  broadcaster  discuss  what's  ahead  Rep.  J.  Arthur  Younger  (R-Calif.),  rank- 

for  radio  at  the  state  president's  con-  ing  minority  member  of  the  House 

ference:  (I  to  r)  Odis  Echols  Jr.,  gen-  Communications  Subcommittee,  and 

eral  manager  of  KCLV  Clovis  and  pres-  FCC  member  Frederick  W.  Ford. 


Rep.  William  Avery  (r)  (R-Kan.),  mem-  ject  to  FCC  Commissioner  Robert  E. 
ber  of  House  Rules  Committee  which  Lee  (I)  and  Joseph  Baudino,  Washing- 
will  sit  for  hearings  on  resolutions  to  ton  vice  president  for  Westinghouse 
remove  the  House  ban  on  radio-tv  Broadcasting  Co.,  at  last  week's  NAB 
coverage,  gives  the  word  on  the  sub-  conference  of  state  presidents. 


charged.  He  said  later  that  he  did  not  I 
know  a  reporter  was  present  when  he 
made  his  remarks. 

NAB  Reply  ■  Mr.  Wasilewski  im- 
mediately answered  the  Arizona  broad- 
caster and  expressed  regret  that  Gov. 
Collins  was  not  present  to  personally 
reply.  The  No.  2  man  at  the  NAB 
strongly  defended  the  approach  and 
activities  of  the  association — which  he 
said  is  faced  with  a  changing  govern-  1 
ment  ever  trying  to  exert  more  control 
over  radio-tv.  He  maintained  the  NAB 
is  fighting  as  vigorously  as  possible. 
"We  have  done  our  best  to  fight  these 
government  inroads,"  he  said. 

Later  in  the  discussion  and  in  an- 
swer to  another  critic  of  the  NAB,  Mr. 
Wasilewski  said:  "I'll  be  damned  if  I'll 
say  that  our  staff  isn't  as  good  as  the 
personnel  at  any  trade  association." 
The  quality  of  the  NAB's  personnel  is 
"the  highest  and  all  are  dedicated  to 
their  jobs,"  he  said. 

Morton  Henkin,  KSOO  Sioux  Falls 
and  president  of  South  Dakota  broad- 
casters, and  Florida  President  Joseph 
H.  Field  Jr.,  WIRK  West  Palm  Beach, 
both  entered  strong  defenses  of  the 
NAB  and  its  president.  "We  should 
decide  what  we  can  do  for  NAB  and 
not  what  NAB  can  do  for  us,"  Mr. 
Field  said. 

Mr.  Henkin  took  the  same  position 
in  criticizing  state  associations  for  not 
helping  the  national  association  more. 
"Before  we  complain  about  the  leader- 
ship of  the  NAB,  we  should  examine 
our  own  positions,"  he  said.  Answer- 
ing earlier  statements  from  state  presi- 
dents that  they  had  picked  up  nothing 
worthwhile  from  the  conference  to 
take  home,  Mr.  Henkin  said  "I'm  taking 
a  whole  lot  of  information  back  .  .  ." 
to  South  Dakota. 

Not  Wanted  ■  Colorado  President 
Bob  Martin,  KMOR  Littleton  (non- 
NAB  member),  said  that  he  was  in- 
structed by  his  association  not  to  invite 
anybody  from  the  NAB  to  speak  at  the 
Colorado  convention  in  June  because 
"they  are  not  interested  in  anything  the 
NAB  has  to  say."  He  charged  that  Gov. 
Collins  is  ineffective  because  he  is  not 
a  broadcaster,  never  has  been  and  never 
will  be. 

"He  is  going  in  one  direction  and 
we  are  going  in  another,"  Mr.  Martin 
said.  "I  go  home  with  the  feeling  that 
Gov.  Collins  is  one  of  the  nicest  guys 
in  Washington  but  if  I  sat  down  and 
talked  to  him,  he  wouldn't  know  me 
very  well  and  I  wouldn't  know  him 
when  we  finished  talking." 

Mr.  Wasilewski  invited  Mr.  Martin 
to  meet  with  the  NAB  president,  ex- 
pressing confidence  that  afterward  the 
Coloradoan  would  change  his  opinion. 

The  New  Jersey  president,  Fred  M. 
Wood  of  WMVB  Millville,  agreed  with 
Mr.  Van  Haaften's  criticism. 

Sam  J.  Slate,  New  York  state  presi- 
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RCA 
FIELD-MESH 

IMAGE 
ORTHIGONS 


IMPROVED  MANUFACTURING  TECHNIQUES 

RCA-7293A,  7295A  and  8093A  Image  Orthicons  for  black- 
and-white  television  now  produce  significant  signal  out- 
put and  sigrval-to-noise  improvements. 

An  approximate  90  per  cent  improvement  in  signal  out- 
put and  as  much  as  a  30  per  cent  improvement  in  signal- 
to-noise  ratio  can  be  attributed  to  improved  manufactur- 
ing techniques.  Each  tube  type  also  offers  improvements 
in  fine  detail  response,  background  quality  and  reduced 
microphonics. 


RCA-7293A,  7295A  and  8093A  are  but  three  of  RCA's 
broad  family  of  Image  Orthicons.  For  fast  delivery  of 
these  and  others  in  the  line,  see  your  Authorized  RCA 
Distributor  of  Broadcast  Tubes. 
RCA's  Family  of  3"  Diameter  Image  Orthicons  for  Black- 
and-White  TV  programming  includes: 
RCA-5820A— Exceptional  all  purpose  type  for  studio  and 
remote  telecasting;  features  extremely  uniform  and  reli- 
able performance  due  to  very  tight  quality-control 
standards. 

RCA-7293A— Field  mesh  type  utilizing  special  anti-ghost 
design;  recognized  for  its  reduced  edge  effects  and 
corner  focus  features. 

RCA-8093A— Field  mesh,  anti-ghost  type  with  wide  dy- 
namic range  and  high  signal-to-noise  ratio,  making  it 
ideal  for  tape  recording  with  TV  cameras  designed  for 
3-inch  diameter  image  orthicons. 

RCA-4401V1— Sensitive,  high-performance  tube  for  low- 
light-level  broadcast  quality  black-and-white  pickup 
where  scene  illumination  is  less  than  10  footcandles  and 
depth  of  focus  conditions  require  operating  the  lens  at 
f/8  or  higher. 

FOR  FAST  SERVICE  ON  THESE  TYPES 

CALL  YOUR  RCA  DISTRIBUTOR  OF  BROADCAST  TUBES 

RCA  ELECTRON  TUBE  DIVISION.  HARRISON,  N.J. 


The  Most  Trusted  Name  in  Television 


■ 


Sen.  Hartke  wants  Sec.  315  'straitjackef  removed 


The  grown-up,  affluent  and  respon- 
sible broadcast  industry  has  "had 
long  enough  to  learn  its  obligations  in 
the  straitjacket  of  regulation  and 
ought  now  be  turned  as  loose  as 
possible,"  Sen.  Vance  Hartke  (D- 
Ind.)  told  the  NAB's  State  Presi- 
dent's Conference  in  Washington  last 
week  (see  page  42). 

Sen.  Hartke  made  his  remarks  in 
promising  to  push  for  repeal  of  Sec. 
315  of  the  Communications  Act 
which  requires  broadcasters  to  pro- 
vide equal  time  for  all  political  can- 
didates. However,  he  tempered  his 
plea  for  freedom  with  a  proposal  for 
"continuous  study"  of  broadcasting 
operations  without  Sec.  315;  closer 
government  scrutiny  of  license  re- 
newal applications,  and  endorsement 
of  the  often-expressed  position  that 
the  licensee  holds  a  "valuable  com- 
modity" which  belongs  to  the  people 
and  which  he  only  borrows. 

There  is  no  reason  why  broadcast- 
ing laws  should  "shackle  coverage  of 
any  campaign  or  any  news  for  that 
matter,"  the  member  of  the  Senate 
Commerce  Committee  and  its  Com- 
munications Subcommittee  said.  "The 
final  decisions  on  news  value  and 
coverage  should  be  left  to  the  ex- 
perts in  the  newsrooms." 

Noting  that  Sec.  315  was  suspend- 
ed in  1960  for  the  presidential  cam- 
paign, Sen.  Hartke  said  it's  obvious 
that  a  law  which  "needs  to  be  lifted 


in  whole  or  part  from  time  to  time 
is  not  a  good  law.  I  think  if  the  sus- 
pension can  be  afforded  in  the  con- 
test for  the  highest  office  in  the  land, 
it  can  be  for  all  contests  for  all 
offices." 

Sen.  Hartke  announced  that  he 
planned   to   reintroduce   a  bill  he 


Senator  Hartke 

sponsored  in  the  last  Congress  call- 
ing for  the  repeal  of  Sec.  315.  Hear- 
ings begin  today  (Monday)  before 
the  House  Communications  Subcom- 
mittee on  a  bill  to  suspend  equal 
time  requirements  during  the  1964 
campaign  (see  page  62). 

Too  Many  Specialists  ■  The  sen- 
ator said  that  too  many  radio  sta- 


tions are  turning  toward  specializa- 
tion in  one  type  of  programming  to 
the  exclusion  of  all  other  program 
varieties.  "I  certainly  don't  think  it 
is  necessary  for  a  station  to  cater  ex- 
clusively to  devotees  of  rock-and- 
roll,  long-hair  music  or  anything 
else,"  Sen.  Hartke  said.  "I  prefer  my 
news  and  public  affairs  to  be  varied 
with  entertainment  of  various  kinds." 

No  hard  and  fast  rules  should  be 
passed  on  specialization,  he  said,  in 
conceding  it  may  be  desirable  in 
certain  markets. 

Sen.  Hartke  put  in  a  kind  word  in 
the  fight  of  daytime  stations  to  get 
minimum  hours  of  6.  a.m.  to  6.  p.m. 
If  a  high-powered  station  is  going  to 
claim  "some  kind  of  squatter's  rights 
over  a  vast  territory,  it  ought  to  be 
prepared  to  serve  that  vast  territory 
and  not  just  with  entertainment  or 
even  news  of  national  interest,"  he 
said.  "I  think  the  public  service  ob- 
ligation grows  with  the  area  being 
served.  After  all,  the  commercial 
possibilities  and  the  rates  grow  with 
the  size  of  the  area." 

In  his  opening  remarks,  Sen.  Hart- 
ke had  high  praise  for  the  leadership 
provided  broadcasting  by  NAB  Presi- 
dent LeRoy  Collins.  "The  NAB  is 
fortunate  to  have  Gov.  Collins  as 
president,"  he  said.  "Everyone  on 
Capitol  Hill  respects  him  and  he  has 
brought  a  lot  of  prestige  to  the  in- 
dustry." 


dent  from  WCBS  New  York,  said  that 
while  he  did  not  subscribe  to  the  anti- 
Collins  sentiment,  many  upstate  New 
York  broadcasters  have  a  low  opinion 
of  Gov.  Collins'  leadership  of  the  broad- 
casting industry.  This  anti-NAB  senti- 
ment is  the  association's  own  fault,  Mr. 
Slate  said. 

Mississippi  State  Sen.  W.  M.  Jones, 
also  vice  president  of  that  state's  broad- 


casters from  WCHJ  Brookhaven,  said 
that  he  had  "apprehensions"  about  Gov. 
Collins  until  the  NAB  president  made 
his  speech  before  the  Nebraska  broad- 
casters attacking  the  Omaha  tv  hearing 
(Broadcasting,  Jan.  28).  "In  the  Oma- 
ha situation,  I  think  he  found  his  way 
out  of  the  woods,"  Mr.  Jones  said. 

'Confusement'  ■  Another  defense  of 
the  NAB  and  its  president  was  given 


by  Cleatus  O.  Brazzell,  South  Carolina 
president  from  WELP  Easley.  He  said 
the  national  association  has  an  able 
leader  and  that  the  industry  is  in  a  "state 
of  confusement"  because  of  heavy  pres- 
sures from  government.  The  state 
groups  are  not  using  the  leadership 
offered  by  NAB,  Mr.  Brazzell  said,  and 
the  states  should  take  the  lead  in  fight- 
ing government  controls. 

Hamilton  Shea,  WSVA  Harrisonburg 
and  president  of  Virginia  broadcasters, 
had  a  different  complaint.  He  said  that 
the  conference  of  state  presidents  had 
been  unproductive  as  far  as  giving  the 
state  associations  a  common  project  to 
work  for.  "I  don't  have  much  to  really 
take  home  and  put  the  boys  to  work 
on,"  he  said.  He  suggested  the  NAB, 
in  future  conferences,  select  three  or 
four  major  projects  and  let  the  dele- 
gates select  one  or  two  for  all  states 
to  push  collectively  during  the  year. 

This  brought  several  comments  on 
what  had  been  the  major  project  dis- 
cussed at  last  week's  sessions.  Mr.  Bell 
said  it  was  the  mandate  to  work  for 
freedom  of  information  on  the  state 
level.    Robert  H.  Williams,  Pennsyl- 
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If  you  could  choose  the  slot  where  your  tax  money  goes.. 


you  would  probably  pick  defense, 
or  space  exploration,  or  some  other 
vital  government  job.  It  isn't  likely 
that  you'd  pick  a  job  for  which 
there  is  no  need  for  government  to 
spend  your  tax  money. 

Yet  some  people  keep  urging  the 
federal  government  to  pour  a  lot 


of  your  tax  money  into  federally 
owned  electric  power  plants  and 
lines,  where  5Vk  billion  dollars  are 
already  invested. 

There's  not  the  slightest  need  for 
this  kind  of  spending.  The  nation's 
more  than  300  investor-owned  elec- 
tric light  and  power  companies  can 


supply  all  the  additional  power  a 
growing  America  will  need. 

Needless  spending  of  your  tax 
money  would  be  senseless  at  any 
time,  but  it's  downright  dangerous 
today  when  so  many  billions  are 
needed  for  essential  jobs  only  the 
federal  government  can  do. 


Investor- Owned  Electric  Light  and  Power  Companies.,  .serving  more  than  140,000,000  people  across  the  nation 

Sponsors'  names  on  request  through  this  magazine 


vania  president  from  WHLM  Blooms- 
burg,  said  he  fully  agreed  with  Mr. 
Shea  and  thought  the  major  crusade 
should  be  to  get  a  broadcaster  on  the 
FCC — "come  hell  or  high  water"  (see 
box,  page  50). 

Several  state  presidents,  including 
Bob  Thomas,  WJAG  Norfolk,  Neb., 
and  Don  Sullivan,  KVTV  (TV)  Sioux 
City,  Iowa,  wanted  the  NAB  to  keep 
state  associations  better  informed  of  the 
activities  of  other  state  groups  and  to 
coordinate  them  for  more  effective  com- 
bined efforts.  Mr.  Thomas  pointed  out 
that  broadcasters  in  Kansas  did  not 
know  what  their  colleagues  in  Nebraska 
were  doing  nor  did  Nebraska  know 
what  Kansas  was  up  to. 

Both  Messrs.  Wasilewski  and  Bell 
pledged  that  the  NAB  would  do  better 
in  this  area.  Mr.  Bell  pointed  out  that 
a  regular  NAB  publication.  Stateside, 
was  dropped  because  of  a  lack  of  de- 
mand and  that  not  a  single  broadcaster 
complained.  "We  are  willing  to  do  the 
job  if  you  want  us  to  do  it,"  Mr.  Bell 
said. 

Aggressive  War  ■  Gov.  Collins 
opened  the  conference  of  75  broadcast- 
ers from  49  states  and  Puerto  Rico  with 
a  pledge  that  NAB  will  conduct  an 
"active  and  aggressive  war"  against 
government  interference  with  the  free- 
dom of  broadcasting. 

The  best  way  to  fight  government 


encroachments  is  for  the  industry  to 
be  constantly  striving  to  improve  its 
own  product  "in  every  way  we  can," 
he  said.  In  every  step  toward  self-im- 
provement "we  are  indeed  fortifying 
our  freedom  of  broadcasting,"  the  NAB 
president  stressed. 

He  called  for  the  continued  strength- 
ening of  state  associations  as  the  "bul- 
wark" of  NAB's  effectiveness.  "The 
stronger  our  state  associations  are,  the 
stronger  the  NAB  can  be,"  he  said. 

Conference  Chairman  Joseph  W. 
Goodfellow,  vice  president-general  man- 
ager of  WRC-AM-FM-TV  Washington 
and  president  of  the  Maryland-D.  C. 
Broadcasters  Assn.,  urged  a  closer  rela- 
tionship between  state  broadcaster 
groups  and  the  NAB. 

Four  key  NAB  staff  executives  re- 
ported to  the  delegates  on  "The  Wash- 
ington Outlook"  with  Mr.  Wasilewski 
moderator.  Paul  B.  Comstock.  vice 
president  for  government  affairs,  said 
that  the  NAB  has  "pressed  unrelenting- 
ly" for  radio-tv  access  to  committee 
meetings  of  the  House.  He  urged  indi- 
vidual state  associations  to  ask  their 
congressional  delegations  to  introduce 
resolutions  calling  for  removal  of  the 
ban. 

Mr.  Comstock  also  discussed  several 
other  industry  matters  pending  before 
Congress,  such  as  Sec.  315  of  the  Com- 
munications Act,  community  antenna 


regulation,  freedom  of  information 
hearings,  the  ratings  investigation  and 
hearings  beginning  next  week  before 
the  House  Antitrust  Subcommittee  on 
concentration  of  ownership  in  news 
media. 

General  Counsel  Douglas  Anello  dis- 
cussed the  FCC  and  its  "disturbing" 
encroachments  into  the  freedom  of 
broadcasting.  He  said  the  FCC  made 
2,366  inspections  of  radio  stations  in 
1962,  the  highest  number  on  record. 
During  a  question-and-answer  session 
which  followed,  several  complaints  were 
made  against  FCC  inspectors'  actions 
at  individual  stations. 

These  were  directed  primarily  against 
one  alleged  demand  by  an  FCC  field 
man  for  a  station's  checkbook,  and  in- 
spections on  Sundays.  (The  FCC  said 
later  the  checkbook  incident  involved 
a  request  for  check  stubs  to  determine 
if  the  station  employed  full-time  a  first 
class  engineer.) 

Mr.  Bell  said  that  freedom  of  the 
press  usually  means  freedom  from  gov- 
ernment restrictions.  He  said  the  NAB 
has  taken  the  lead  in  the  fight  for  equal 
access  because  the  public  relys  more  on 
broadcasting  for  news  and  information 
than  any  other  medium.  He  reported 
on  the  upcoming  news  media  confer- 


Changing  hands  . . . 

ANNOUNCED  «  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

•  WCCM,  WGHJ  (FM)  Lawrence, 
Mass.:  Sold  by  Mrs.  Eileen  M.  Jaspert 
to  Curt  Gowdy  for  $325,000.  Mr. 
Gowdy  is  a  nationally  known  sports- 
caster,  having  broadcast  the  Boston  Red 
Sox  baseball  games  since  1951,  and  the 
NCAA  Game  of  the  Week  and  AFL 
football  over  ABC-TV  last  season.  He 
lives  in  Wellesley  Hills,  Mass.  WCCM. 
founded  in  1947  by  the  late  George  H. 
Jaspert,  operates  daytime  only  on  800  kc 
with  1  kw.  WGHJ  operates  on  93.7  mc 
with  1.35  kw.  Broker  was  Hamilton- 
Landis  &  Assoc. 

■  WBBR-AM-FM  East  St.  Louis,  111.: 
Sold  by  Larry  Picus  to  Paul  Adams  for 
$317,000.  Mr.  Adams  is  chief  engi- 
neer of  WCOP-TV  Cincinnati.  Mr. 
Picus  owns  WOBS  Jacksonville,  Fla. 
WBBR  is  a  fulltime  station  on  1490  kc 
with  500  w  daytime  and  250  w  night- 
time. Broker  was  Hamilton-Landis  & 
Assoc. 

■  KENO  Las  Vegas,  Nev.:  Sold  by 
Maxwell  Hurst  and  associates  to  VRA 
Enterprises  for  $275,000.  VRA  Enter- 
prises is  headed  by  M.  D.  Buchen,  who 
is  president  of  KNEZ  Lompoc  and 
KAVR  Apple  Valley,  and  is  general 
manager  of  KRKD  Los  Angeles,  all 
California.  KENO  operates  fulltime  on 


we  give  the  facts 
a  thorough  airing 

Media  transactions  present  a  risk  as  well  as  an 
opportunity  to  both  buyer  and  seller.  But 
the  risks  are  considerably  narrowed  when  all  of  the 
facts  are  available  through  our  penetrating 
knowledge  of  the  ever-changing  market. 
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ence  with  White  House  officials  on 
freedom  of  information  (see  page  60). 

Mr.  Bell  detailed  the  NAB's  six-year 
fight  against  the  American  Bar  Assn.'s 
Canon  35  barring  cameras  and  micro- 
phones from  the  courtroom.  He  charged 
the  ABA  has  not  given  broadcasting  a 
"'fair  trial"  and  urged  the  state  groups 
to  take  up  the  fight.  He  outlined  a  pro- 
gram to  be  waged  by  broadcasters  on 
the  local  level  to  remove  radio-tv  from 
"second-class  citizenship"  in  news  gath- 
ering. 

Successful  Programs  ■  During  the 
Tuesday  afternoon  session,  five  presi- 
dents of  state  associations  presented  re- 
ports on  successful  projects  in  their 
states.  Thomas  C.  Bostic,  KIMA  Yaki- 
ma and  president  of  the  Washington 
State  Assn.  of  Broadcasters,  detailed 
successful  efforts  to  win  some  of  the 
state's  legal  advertising  for  radio-tv.  He 
said  $70,000  in  1962  had  been  chan- 
neled to  radio-tv  for  advertising  pro- 
posed amendments  to  the  state  consti- 
tution— money  that  formerly  went  into 
newspapers. 

Jack  Starnes,  WBAG  Burlington  and 
president  of  the  North  Carolina  asso- 
ciation, said  his  association  "gained 
stature  and  prestige"  through  the  estab- 
lishment of  a  permanent  office  in  Ra- 


1460  kc  with  1  kw.  Broker  was  Wilt 
Gunzendorfer  &  Assoc. 

■  KAVE-AM-TV  Carlsbad,  N.  M.: 
Sold  by  Ed  Talbott  and  associates  to 
John  Dome  for  $250,000.  Mr.  Dome 
owns  WINF  Hartford,  Conn.  Mr.  Tal- 
bott and  group  retain  ownership  of 
KROD-TV  El  Paso,  Tex.  KAVE  is  a 
fulltimer  on  1240  kc  with  250  w. 
KAVE-TV  operates  on  ch.  6  with  11.7 
kw.  Broker  was  Hamilton-Landis. 

■  WKLC  St.  Albans,  W.  Va.:  Sold  by 
Raymond  I.  Kandel  to  D.  L.  Rike  & 
Co.  for  $191,000.  Rike  company  is  an 
investment  house  in  Toledo,  Ohio,  and 
owns  WOHP  Bellefontaine,  Ohio.  John 
J.  Cote  is  president  of  the  buying  group. 
WKLC  is  a  day  timer  on  1300  kc  with 
1  kw.  Broker  was  R.  C.  Crisler  &  Co. 

■  KILE  Galveston,  Tex.:  Sold  by 
David  Nathan  and  associates  to  Radio 
Galveston  Inc.  for  $165,000.  Radio 
Galveston  is  headed  by  Frank  Junell 
of  Lubbock,  Tex.  KILE  is  a  fulltime 
250  watter  on  1400  kc.  Broker  was 
Hamilton-Landis  &  Assoc. 

■  WARN-AM-FM  Fort  Pierce,  Fla.: 
Sold  by  Ranulf  Compton  and  group  to 
Charles  Amory  for  $117,000.  Mr. 
Amory  is  with  Wesley  Assoc.,  New 
York  advertising  agency.  Mr.  Comp- 
ton's  group  retains  WKDN  Camden, 
N.  J.  WARN  operates  fulltime  on 
1330  kc  with  1  kw  day  and  500  w 
night.  WARN-FM  is  on  98.7  mc  with 
1.3  kw.    Broker  was  Hamilton-Landis. 
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leigh,  the  state  capital.  He  explained 
many  benefits  through  closer  liasion 
with  the  state  government  and  said  that 
members'  dues  were  raised  from  $15  to 
$100  to  finance  the  NCAB  activities. 

NAB  Radio  Board  Chairman  Willard 
Schroeder  (WOOD  Grand  Rapids), 
who  also  is  president  of  the  Michigan 
association,  explained  a  college  training 
program  to  be  started  in  his  state  next 
month.  College  students  from  three 
state  universities  will  spend  10  weeks 
at  participating  stations,  he  said,  to 
work  in  all  phases  of  radio-tv  opera- 
tions. The  students  will  be  paid  $50 
weekly  and  will  receive  college  credits 
while  detailed  to  the  stations.  Empha- 
sis will  be  placed  on  management 
spending  considerable  time  with  the 
students,  Mr.  Schroeder  said,  and  they 
"will  not  be  used  as  mimeograph  opera- 
tors or  janitors."  He  said  the  student 
program  was  started  because  of  a  feel- 
ing the  top  college  students  were  not 
turning  to  broadcasting  for  careers  and 
and  those  that  did  were  not  properly 
trained. 

Don  C.  Dailey  of  KGBX  Springfield 
and  president  of  the  Missouri  Broad- 
casters Assn.,  said  that  broadcasters  in 
his  state  had  tapped  $100,000  in  ad- 
vertising from  non-profit  groups  by  es- 
tablishment of  a  central  billing  system. 
Through  this  system,  for  the  past  10 
years  Missouri  stations  have  received 


revenues  normally  devoted  to  print  me- 
dia, he  said.  MBA  will  not  place  adver- 
tising for  regular  commercial  accounts 
and  retains  the  regular  15%  commis- 
sion for  its  services  to  stations,  he  said. 

He  said  the  association  employs  a 
full-time  lawyer  and  legislative  expert  in 
addition  to  an  executive  secretary  and 
started  charging  members  dues  only 
last  year,  operating  for  nine  years  on 
commissions  from  the  non-profit  ad- 
vertising. 

Jack  C.  Michael,  president  of  the 
Tennessee  Assn.  of  Broadcasters  from 
WREC  Memphis,  explained  three  suc- 
cessful state-wide  promotions  of  TAB. 
These  included  scholarships,  high  school 
speech  and  drama  leagues  and  a  1962 
campaign  on  behalf  of  state  parks.  The 
latter  drive  resulted  in  an  increase  for 
1962  of  900,000  in  attendance  at  state 
parks,  he  said. 

Who  Makes  Rules?  ■  Charles  Stone, 
manager  for  the  NAB  Radio  Code, 
urged  the  state  association  heads  to 
join  and  support  self-regulatory  efforts 
with  this  warning:  "help  make  the  rules 
or  be  ruled"  by  government. 

"The  industry  must  become  con- 
vinced that  lashing  itself  to  the  wheel 
of  its  own  ship  to  avoid  being  washed 
away  by  the  force  of  outside  elements" 
makes  good  sense,  Mr.  Stone  said.  The 
tenets  of  the  code  were  conceived  for 
the  betterment  of  radio,  he  said,  and 


ATTRACTIVE  STATION  BUYS! 


EAST  COAST— Network  affiliated  VHF-TV  station  operating  in  the 
black.  Good  physical  facilities.  Total  price  of  $650,- 
000.00  on  terms  to  be  negotiated. 

FAR  WEST —  Excellent  power,  daytime-only  radio  station  serving 
marketing  area  of  200,000.  Heavy  fixed  assets.  Gross- 
ing $7-8.000.00  monthly  and  capable  of  doing  much 
better.  Priced  at  $175,000.00  with  $50,000.00  down  and 
balance  over  ten  years. 
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'Qualified  broadcaster'  wanted  on  FCC 


Appointment  of  a  "qualified  broad- 
caster" to  the  next  available  vacancy 
on  the  FCC  was  urged  last  week  in 
a  petition  to  President  Kennedy 
adopted  unanimously  by  the  dele- 
gates to  the  NAB-sponsored  Confer- 
ence of  State  Broadcasters'  Associa- 
tion Presidents. 

The  resolution  was  entered  into 
the  Congressional  Record  by  Sen. 
Jennings  Randolph  (D-W.  Va.)  and 
sent  to  members  of  Congress  in  ad- 
dition to  the  President.  It  states: 

"The  undersigned  representatives 
of  State  Broadcasters'  Associations 
gathered  at  the  Eighth  Annual  Con- 
ference of  State  Association  Presi- 


dents do  respectfully  call  to  the  at- 
tention of  the  President  of  the  United 
States  that  none  of  his  appointees  to 
the  Federal  Communications  Com- 
mission has  been  a  person  with  spe- 
cial training  and  experience  in  the 
broadcast  profession. 

"The  need  to  maintain  a  sense  of 
balance,  and,  for  broad  expertise  in 
the  regulation  of  this  vitally  im- 
portant medium  of  communication, 
makes  it  advisable  and  desirable  that 
serious  consideration  be  given  to  the 
appointment  of  a  qualified  broad- 
caster to  the  next  vacancy  that 
occurs  on  the  Federal  Communica- 
tions Commission." 


they  were  motivated  by  a  desire  to  be 
of  greater  service  to  all  interests  of 
broadcasting. 

"We  must  remain  in  a  position  to 
make  our  own  standards  and  change 
them  when  circumstances  change — as 
opposed  to  having  them  made  for  us, 
which  rules  may  or  may  not  change 
regardless  of  circumstances,"  Mr.  Stone 
said. 

Glenn  B.  Sanberg,  executive  vice 
president  of  the  American  Society  of 
Assn.  Executives,  told  the  state  presi- 
dents that  voluntary  associations  of 
trade  and  professional  men  could  hold 
the  key  to  meeting  the  challenges  facing 
the  world.  He  said  trade  and  profes- 
sional groups  must  stir  from  their  leth- 
argy. "It's  about  time  that  we  stood 
up  on  our  hind  legs  and  started  talking 
about  the  things  we're  doing  to  lift  the 


Television  viewers  in  six  major  mar- 
kets are  seeing  color  on  their  black 
and  white  sets.  It's  not  a  gag,  it's  true. 

A  method  of  impressing  an  illusion 
of  color  on  monochrome  receivers  is 
being  used  on  all  five  of  the  stations 
owned  by  Storer  Broadcasting  Co. 
(Atlanta,  Cleveland,  Detroit,  Toledo  and 
Milwaukee)  and  by  Taft's  WKRC-TV 
Cincinnati. 

The  system,  which  makes  use  of  a 
special  complex  preparation  of  video 
tape,  shows  up  as  pulsating  diagonal 
lines  covering  about  one-third  of  the 
tv  screen.  In  the  center  third  of  the 
screen  a  regular  black  and  white  com- 
mercial is  used.  The  outer  third  of 
the  screen  remains  in  a  "black"  condi- 
tion. 

Both  Storer  and  Taft,  with  other  sta- 
tions and  advertising  agencies  evincing 
serious  interest,  are  using  an  Austrian 


level  of  living  in  America,"  he  said.  "I 
think  we've  been  sleeping  too  long." 

The  conference  concluded  Wednes- 
day afternoon  with  a  meeting  of  state 
association  executive  secretaries  pre- 
sided over  by  Jack  Williams  of  the 
Georgia  Assn.  of  Broadcasters. 

Over  half  the  states  indicated  that 
they  now  have  fulltime  executive  sec- 
retaries and  many  of  the  remainder  an- 
nounced plans  to  obtain  secretaries  in 
the  future. 

Highlight  of  the  conference  was  a 
Tuesday  evening  reception  and  buffet 
supper  hosted  by  Gov.  Collins  and  the 
NAB.  Among  the  guests  were  25  U.  S. 
senators,  60  congressmen  and  six  mem- 
bers of  the  FCC.  Sen.  Vance  Hartke 
(D-Ind.)  urged  repeal  of  Sec.  315  of 
the  Communications  Act  in  a  luncheon 
address  (see  page  46). 


invention  licensed  in  the  United  States 
to  General  Television  Network,  Fern- 
dale,  Mich. 

General  Television  Network  is  a  sub- 
sidiary of  Meilink  Steel  Safe  Co., 
Toledo,  Ohio.  Meilink,  one  of  the 
largest  steel  safe  makers  in  the  coun- 


try, also  manufacturers  large  screen  tv 
projectors.  General  Television  Network 
was  established  five  years  ago  to  handle 
commercial  and  program  production 
and  closed  circuit  production.  It  is  one 
of  the  largest  tv  production  service  or- 
ganizations in  the  Midwest,  according 
to  sales  manager  John  Mayer. 

Not  Color  Tv  ■  General  Television, 
Storer  and  Taft  emphasize  that  the 
"color  effect"  process  is  not  a  substitute 
for  regular  color  tv.  This  is  stressed 
in  all  on-the-air  and  newspaper  an- 
nouncements. 

Theoretically  it  is  possible  to  use  the 
system  in  a  slide  series,  for  commercials 
or  for  cartoons,  Mr.  Mayer  says. 

Noting  that  the  process  is  being  used 
now  as  an  attention  getter  only,  Bill 
Michaels,  Storer  vice  president,  added: 
"I  personally  don't  think  it  will  develop 
much  beyond  the  slide  or  limited  anima- 
tion use  for  quite  some  time,  if  ever." 
But,  he  added,  the  color  effect  may 
stimulate  viewers  to  think  about  regu- 
lar, full-scale  color  tv. 

Viewers  are  urged  to  use  normal 
lighting  in  their  viewing  rooms,  and  to 
increase  contrast  and  reduce  bright- 
ness. This  makes  the  color  effect  more 
vivid,  it  is  said. 

Users  must  submit  their  art  work  to 
General  Television  Network,  Mr.  Mayer 
said.  It  is  then  transferred  to  tv  tape 
using  the  unidentified  patented  process. 

GEL  offers 
'Autolog'  to  stations 

A  new  system  for  the  automatic  re- 
cording of  transmitter  data  has  been 
introduced  by  General  Electronic  Labs 
Inc.,  Cambridge,  Mass.  The  "Autolog" 
system  appears  to  meet  the  new  ruling 
by  the  FCC  allowing  automatic  logging 
of  transmitter  readings,  according  to 
GEL  (Broadcasting,  Feb.  25). 

Four  to  nine  strip-chart  recording 
channels  are  available  for  remote  or 
local  use.  Recording  of  parameters  for 
plate  voltage,  plate  current,  antenna 
current  and  carrier  frequency  are  pro- 
vided for  on  31 -day  strip  chart  rolls. 

A  working  Autolog  system  was  first 
demonstrated  by  GEL  at  the  1962  NAB 
convention. 

Accident  delays  KAIT-TV 

There  has  been  a  "slight  delay"  in 
getting  KAIT-TV  Jonesboro,  Ark.  on 
the  air. 

The  $25,000  antenna  for  the  new  ch. 
8  television  station  fell  to  the  ground 
as  workmen  were  positioning  it  atop 
the  station's  300-foot  tower.  No 
one  was  injured  and  station  manager, 
Rubin  Masters,  said  the  delay  would  be 
slight.  KAIT-TV  is  expected  to  begin 
telecasting  within  60  days. 


COLOR  ON  BLACK-AND-WHITE  SETS 

Stations  use  special  systems  giving  tint  illusion 
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Who  has  a  recorder  to  fill  every  broadcast  need? 


AMPEX 


Ampex  offers  the  widest  selection  of  profes- 
sional broadcast  recorders  today.  Each  pro- 
viding superior  performance.  Each  providing 
maximum  reliability.  There's  the  Ampex  351, 
standard  of  the  broadcast  industry.  The  Ampex 
352,  reproducer  for  monophonic  or  stereo- 
phonic sound.  The  Ampex  354,  recorder/ 
reproducer  designed  for  stereophonic  sound. 
The  Ampex  601,  professional  quality  portable 
recorder/reproducer.  The  Ampex  PR-10,  suit- 
case-size recorder/ reproducer  with  capabilities 
of  a  studio  console.  And  the  Ampex  3200  dupli- 
cator, master/slave  combination  for  high  qual- 
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itytape  duplicating  at  low  cost.  Most  Ampex 
recorders  have  stereophonic  versions.  The 
350  and  PR-10  Series  offer  4-track  playback. 
All  are  dependable,  flexible,  easy  to  operate. 
And  all  carry  the  Ampex  "Four  Star"  one-year 
warranty.  Ampex  also  makes  600  series  pro- 
fessional tape  noted  for  long  life  and  constant 
performance.  For  more  details  write  the  only 
company  providing  recorders,  tapes  and  mem- 
ory devices  for  every  application:  Ampex  Corpo- 
ration, 934  Charter  St.,  Redwood 
City,  California.  Sales  and  service 
engineers  throughout  the  world. 
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WQAD-TV  to  join  ABC-TV 

With  a  stroke  of  the  pen,  Robert 
L.  Coe  (1.),  ABC  vice  president  in 
charge  of  tv  station  relations,  signs 
contract  making  WQAD-TV  Moline, 
111.  (ch.  8),  a  new  station,  a  primary 
affiliate  of  the  network.  Grouped 
around  Mr.  Coe  are  (seated)  Frank 
P.  Schreiber,  president  of  Moline 
Television  Corp.,  owner  and  operator 


of  the  station,  and  (standing  1.  to  r.) 
Carmine  Patti,  of  ABC-TV  station 
relations,  and  Samuel  Gilman,  secre- 
tary-treasurer of  Moline  Television 
Corp.  WQAD-TV  is  scheduled  to 
go  on  the  air  on  Aug.  1,  at  which 
time  the  Rock  Island-Davenport- 
Moline  area  becomes  a  three-station 
television  market. 


Do  the  critics  understand  television? 

TIO'S  DANISH  CALLS  FOR  MORE  KNOWLEDGE  OF  MEDIUM 


The  nature  of  criticism  directed 
against  television,  the  shape  of  televi- 
sion itself  and  perhaps  the  future  of  the 
American  people  may  be  determined  by 
the  extent  to  which  the  critics  and  pub- 
lic understand  how  television  works. 

This  view  was  advanced  by  Roy  Dan- 
ish, director  of  the  Television  Informa- 
tion Office,  in  a  speech  urging  partici- 
pants in  the  Western  Radio  &  Televi- 
sion Conference,  held  Feb.  21-23  at  Los 
Angeles,  "to  join  forces  with  the  broad- 
caster to  improve  people's  understand- 
ing of  the  medium — of  all  mass  media, 
for  that  matter." 

"I  would  like,  in  fact,  to  enlist  you 
as  staff  members  of  TIO,"  Mr.  Danish 
said.  "Your  assignment  is  to  ferret 
out  the  hard-core  critic  who  would 
rather  be  vehement  than  informed,  and 
to  convince  him  that  his  first  obligation 
is  to  know  the  score,  and  his  second  is 
to  attempt,  at  least,  to  make  a  positive 
contribution  if  he  expects  to  be  taken 
seriously." 

Talk  of  "improving  television,"  he 


said,  must  take  into  account  television's 
nature  as  a  mass  medium,  its  need  for 
mass  audiences  in  order  to  survive  and 
in  order  to  reach  them  with  programs 
of  the  type  demanded  by  people  "who 
are  concerned  with  raising  the  sights  of 
our  society." 

"The  state  of  television  in  the  future," 
Mr.  Danish  said,  "may  well  be  deter- 
mined by  the  extent  to  which  its  view- 
ers understand  the  medium  and  dem- 
onstrate that  understanding  through 
discriminating  use  and  thoughtful,  help- 
ful criticism. 

"The  other  half  of  the  equation  con- 
cerns the  viewer,  not  the  medium,  and 
is  perhaps  even  more  significant.  It 
says  that  much  of  what  we  learn  and 
think  about  and  feel  comes  to  us  by 
means  other  than  the  printed  word  and 
that  the  uses  we  learn  to  make  of  tele- 
vision, the  shape  we  help  it  assume, 
may  well  determine  what  in  the  long 
run  will  become  of  us — as  individuals 
and  as  a  people." 

No  Drop  ■  There  would  be  no  let- 


down in  public  service  programming  on 
the  commercial  tv  stations  of  Los 
Angeles,  should  an  educational  tv  sta- 
tion enter  the  area,  a  panel  of  station 
managers  and  program  directors  told 
the  conference. 

The  broadcasters  reported  on  the 
variety  of  public  affairs  programming 
they  are  already  presenting  and  asked 
the  educators  in  the  audience  to  let 
them  know  what  they'd  be  interested 
in  seeing  that  is  not  now  on  the  air. 
Somewhat  bitterly,  they  cited  the  re- 
search finding  that  the  intellectuals  who 
critize  tv  the  most  are  usually  those 
who  watch  it  least  and  urged  parents, 
teachers,  ministers  and  newspaper 
critics,  anyone  who  can  influence  the 
viewing  of  others,  to  support  the  good 
programs  as  well  as  condemning  those 
they  do  not  like. 

Panel  members  included  the  man- 
agers of  the  three  Los  Angeles  net- 
work-owned tv  stations:  Bob  Wood, 
KNXT  (TV);  Tom  McCrav,  KNBC 
(TV);  Elton  Rule,  KABC-TV;  Mai 
Klein,  manager  of  KHI-TV,  with  no 
network  affiliation;  Jack  Brembeck, 
public  affairs  director,  KABC-TV;  Ho- 
ward Sturm,  public  affairs  manager, 
KNBC;  Leon  Drew,  program  director, 
KNXT,  and  a  lone  representative  of 
radio,  Harfield  Weedin,  program  di- 
rector, KNX. 

Iowa  state  network  formed 

WOI  Ames,  Iowa,  owned  by  Iowa 
State  U.,  has  formed  a  new  18-station 
statewide  radio  network — the  Iowa 
State  University  Radio  Concert  Net- 
work. The  programs  aired  by  the  net- 
work, which  will  broadcast  on  a  twice- 
a-month  basis  until  July  1,  will  consist 
of  concerts  by  Iowa  State  organizations 
taped  on  campus. 

The  first  concert,  featuring  the  sym- 
phonic band,  has  been  distributed  for 
broadcast  at  the  convenience  of  mem- 
ber stations.  Stations  in  the  new  net- 
work are:  KFGQ  Boone,  KBUR  Bur- 
lington, KFJB  Marshalltown,  KSIB 
Creston,  KDPS  (FM)  Des  Moines, 
KWMT  Ft.  Dodge,  KCHE  Cherokee, 
KWBG  Boone,  KROS  Clinton,  KMCD 
Fairfield,  KGLO  Mason  City,  KCIM 
Carroll,  KCUI  Pella,  KRIB  Mason 
City,  KWAR  (FM)  Waverly,  KCFD 
Ft.  Dodge,  KWWL  Waterloo,  and 
KDSN  Denison. 

New  CBS  Radio  spot  office 

CBS  Radio  Spot  Sales  is  opening  a 
new  office  in  Philadelphia  today  (March 
4)  to  be  headed  by  Gene  Myers,  sales 
manager.  It  is  located  at  City  and 
Monument  Avenues,  Philadelphia  31. 
Telephone  number  is  Tennyson  9-7000. 
Mr.  Myers  has  been  with  CBS  Radio 
Spot  Sales  for  10  years  in  Chicago,  St. 
Louis  and  New  York.  In  his  new  post, 
he  will  cover  the  Philadelphia-Balti- 
more-Washington areas. 
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IT'S  JUST 
AROUND  TH£  CORN^ 

NOW— 


To  paraphrase  the  old  "Don't-look-now, — BUT"  ad- 
monition, urgency  compels  us  to  say :  DO  look — 
BECAUSE  this  year's  NAB  Convention  is  almost  at 
hand!  March  31  -April  3. 

As  always,  it  will  attract  an  attendance  from  all  seg- 
ments of  the  broadcast  advertising  business  .  .  .  and 
an  attention  from  TV  and  radio  executives  in  every 
corner  of  the  nation. 

As  always,  too,  Broadcasting  Magazine  will  serve 
this  widespread  interest  with  three  of  the  most 
heavily-read  issues  it  publishes  each  year:  (1)  pre- 
Convention  on  March  25;  (2)  during  the  Convention, 
April  1 ;  and  (3)  pos^-Convention,  April  8,  rounding 
up  everything  that  made  news. 

To  accomplish  this  with  the  authoritative  complete- 
ness that  only  Broadcasting  can,  a  full-scale  news 
room  is  being  set  up  in  Chicago — staffed  with  a  dozen 
of  Broadcasting's  most  experienced  editors,  equipped 
with  direct  lines  to  the  Broadcasting  headquarters  in 


Washington.  These  facilities  (more  extensive  than 
those  of  all  other  TV-radio  journals  purporting  to 
cover  the  Convention)  assure  Broadcasting  readers 
of  thorough  reports  on  every  meeting,  every  commit- 
tee session,  every  social  affair.  They'll  probe  out  the 
trends  and  tenor  of  the  Convention,  its  unexpected 
developments,  undercurrents,  and  color.  Skillfully 
edited,  the  result  is  the  most  authentic,  comprehen- 
sive panorama  of  NAB's  1963  conclave  anywhere — 
and  indispensable  as  a  guide  to  what's  happening. 

It  adds  up  to  a  triple-barreled  opportunity,  too,  for 
anyone  with  an  advertising  message  that's  aimed  at 
TV-&-radio's  busiest  decision-makers.  You  get  the 
year's  biggest  bonus  of  attention  with  each  of  these 
three  big  issues,  and  at  no  increase  in  rates. 

If  you  haven't  reserved  your  space  yet,  this  is  the 
hour  to  get  cracking!  It's  only  days  to  deadlines — 
so  wire  or  phone  the  nearest  Broadcasting  office  to- 
day. 27,000  circulation. 


Kennedy  congratulates  WSB  on  'Golden  Mike' 


WSB  Atlanta  received  the  Mike 
Award,  a  gold-plated  ribbon  micro- 
phone, and  radio-tv  got  a  tribute  from 
the  President  of  the  U.  S.  last  week. 

The  award  was  presented  at  a  ban- 
quet in  New  York  at  which  FCC  mem- 
bers and  prominent  broadcast  execu- 
tives helped  make  up  a  total  attendance 
of  more  than  1,000. 

Station  executives  honored  included 
James  M.  Cox  Jr.,  board  chairman  of 
James  M.  Cox  Stations,  and  J.  Leonard 
Reinsch,  executive  director;  Frank 
Gaither,  WSB  general  manager,  and 
Marcus  Bartlett,  WSB-TV  general  man- 
ager. Cox  stations  also  include  WHIO- 
AM-FM-TV  Dayton;  WSOC-AM-FM- 
TV  Charlotte,  and  WCKR-WIOD-FM 
Miami. 

The  Broadcasters'  Foundation  pre- 
sented the  award  under  auspices  of  the 
Broadcast  Pioneers  of  which  Ward  L. 
Quaal,  WGN-TV  Chicago,  is  president. 
Arthur  Simon  is  president  of  the 
foundation. 

In  a  wire  of  congratulations,  Presi- 
dent Kennedy  said  that  WSB  merited 
the  award  "on  numerous  counts,"  not- 
ing that  he  was  "personally  acquainted 


with  its  distinguished  record"  for  leader- 
ship of  projects  "for  the  public  good" 


James  M.  Cox  Jr.  (I)  and  J.  Leonard 
Reinsch  with  WSB's  'Golden  Mike.' 
The  award  is  given  annually  to  honor 
pioneer  stations  contributing  most  to 
the  tradition  of  the  industry. 


in  the  South  and  nationally.  He  singled 
out  for  praise  WSB's  role  in  providing 
radio  facilities  for  Voice  of  America 
broadcasts  during  the  Cuban  crisis. 

Said  Mr.  Kennedy:  "This  event 
transcends  tribute  to  one  station.  It  be- 
tokens the  vast  contribution  to  the  pub- 
lic good  made  by  the  broadcast  arts — 
television  along  with  radio — in  keeping 
the  American  public  the  best  informed 
in  the  world." 

The  Atlanta  outlet  became  the  first 
station  in  the  South  to  receive  the 
award  which  honors  pioneer  stations 
contributing  most  to  the  tradition  of 
the  broadcasting  industry.  Previous 
winners:  WLW  Cincinnati  in  1961,  and 
WGN  Chicago  in  1962. 

FCC  Commissioners  present  were 
Robert  E.  Lee,  E.  William  Henry,  Fred- 
erick W.  Ford,  Kenneth  Cox,  Robert 
T.  Bartley,  and  Rosel  Hyde.  The 
foundation  benefits  those  in  the  indus- 
try in  need  of  financial  help  because 
of  illness  or  other  emergency. 

The  award  acknowledges  "dedicated 
adherence  to  quality,  integrity  and  re- 
sponsibility in  programming  and  man- 
agement." 


WCKY  is  joining 
ABC  Radio  network 

WCKY  Cincinnati,  which  has  oper- 
ated without  a  network  affiliation  for 
15  years,  has  joined  ABC  Radio. 

The  50  kw  station,  whose  last  net- 
work association  was  with  CBS  Radio, 
has  been  an  independent  station  since 
1948.  The  station  is  owned  and  oper- 
ated by  L.  B.  Wilson  Inc.,  of  which 
C.  H.  Topmiller  is  president. 

The  affiliation  of  WCKY  with  ABC 
Radio  is  being  announced  jointly  today 
(March  4)  by  Robert  R.  Pauley,  ABC 
Radio  president,  and  Mrs.  Jeanette 
Heinze,  vice  president  and  general  man- 
ager of  the  station.  Mrs.  Heinze  said 
that  WCKY  will  carry  ABC  Radio  pro- 
grams exclusively  in  the  Cincinnati 
market  "not  later  than  Jan.  1"  and 
would  begin  to  broadcast  some  network 
program  offerings  within  the  next  few 
weeks. 

Mr.  Pauley  said  WCKY  will  replace 
WLW  as  the  network's  affiliate  in  Cin- 
cinnati. WLW  had  carried  both  ABC 
and  NBC  programs.  Mr.  Pauley  noted 
the  affiliation  marks  the  first  time  in 
almost  seven  years  that  ABC  Radio 
will  have  an  exclusive  outlet  in  the  Cin- 
cinnati area. 

WCKY  is  the  second  50  kw  to  join 
ABC  Radio  in  two  weeks  and  the  sev- 
enth within  the  past  year.  Two  weeks 
ago  ABC  Radio  announced  the  signing 
of  50  kw  WHAS  Louisville  as  a  net- 
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After  an  absence  of  15  years  from 
network  affiliation,  WCKY  joins  ABC 
Radio.  Signing  the  affiliation  agree- 
ment is  Mrs.  Jeanette  Heinze,  vice 
president  and  general  manager  of  the 

work  affiliate  (Broadcasting,  Feb.  18). 
WCKY  operates  on  1530  kc.  L.  B. 


50-kw  station.  Earl  Mullin  (I),  ABC 
vice  president  in  charge  of  station  re- 
lations for  the  radio  network,  and  Paul 
Miller,  WCKY  station  manager,  partici- 
pate in  the  signing  ceremony. 

Wilson  Inc.  also  is  licensee  of  WLBW- 
TV  Miami  (ch.  10). 
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SPORTS  NETWORK 

Presents 

THE  1963  NCAA 
BASKETBALL  TOURNAMENT 


Sports  Network,  Incorporated  will  televise  all  games  of  the  1963  Tournament,  starting  with 
the  first  round  on  March  9  and  continuing  through  the  championship  game  of  March  23. 
The  games  will  be  televised  on  a  regional  basis  to  suit  the  various  sections  of  the  country. 
THE  CHAMPIONSHIP  GAME  ON  MARCH  23  WILL  BE  TELEVISED  NATIONALLY. 

For  additional  information — 
Wire  or  Phone 


SPORTS  NETWORK,  INC.,  530  FIFTH  AVE.,  NEW  YORK  36,  N.  Y. 
Phone:  MU-2-01 17  —  TWX— 212-867-6545 
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GOVERNMENT 


Minow  sidesteps  the  big  question— again 


FCC  Chairman  Newton  N.  Minow 
passed  up  a  ripe  opportunity  last 
week  to  short  circuit  what  he  calls 
"wishful  thinking"  that  he  will  resign 
his  post  later  this  year. 

Instead,  his  carefully  chosen  words 
seemed  to  add  to  speculation  that 
published  reports  (Broadcasting, 
Feb.  11)  of  his  impending  departure 
are  accurate. 

Sen.  John  O.  Pastore  (D-R.L), 
chairman  of  the  Communications 
Subcommittee,  welcomed  Mr.  Minow 
to  a  hearing  Wednesday  which  was 
intended  to  bring  the  subcommittee 


Chairman  Minow 


The  FCC  told  a  Senate  hearing  last 
week  that  the  agency  is  optimistic 
about  increased  growth  of  educational 
television  and  uhf  which  has  been  spur- 
red by  enactment  of  assisting  legisla- 
tion in  both  fields  last  year. 

Chairman  Newton  N.  Minow,  ac- 
companied by  five  fellow  commis- 
sioners and  a  team  of  bureau  chiefs, 
concluded  testimony  Wednesday  (Feb. 
27)  before  the  Senate  Communica- 
tions Subcommittee  on  etv,  all-channel 
tv  sets  and  telephone  rates.  The  hear- 
ings were  continued  from  the  week  be- 
fore when  Commissioner  Rosel  H. 
Hyde  appeared  for  Chairman  Minow 
who  attended  scientific  conferences  in 
Geneva  (Broadcasting,  Feb.  25). 

Chairman  Minow  did  not  deny  re- 


up  to  date  on  FCC  activities  (also 
see  story  below). 

Noting  that  Chairman  Minow  had 
just  returned  from  conferences  in 
Switzerland,  Sen.  Pastore  told  the 
chairman,  then  seated  as  a  subcom- 
mittee witness,  it  might  be  appropri- 
ate to  get  the  facts  "straight  from  the 
horse's  mouth." 

"I  assure  you,"  Mr.  Minow  re- 
plied, "that  when  I've  made  any  de- 
cision about  my  future  you  will  learn 
it  from  me  and  not  have  to  get  it 
from  the  trade  press." 

"Said  like  a  true  statesman,"  Sen. 
Pastore  said,  and  added  with  a  sweep 
of  his  hand  " — but  not  responsive!" 

"The  fact  of  the  matter  is,"  Chair- 
man Minow  said  deliberately,  "that 
I've  made  no  decision." 

Sen.  Pastore  and  other  subcom- 
mittee members  praised  the  FCC 
chairman  and  his  work  and  said  they 
hoped  he  would  continue  to  serve 
the  commission. 

A  Similar  Tune  ■  Last  week's  col- 
loquy was  not  the  first  time  Mr. 
Minow  had  failed  to  be  completely 
responsive  in  telling  the  Senate  about 
his  commission  plans. 

During  his  nomination  hearing  be- 
fore the  Commerce  Committee  Feb. 
8,  1961,  Mr.  Minow  was  told  by 
Sen.  Warren  G.  Magnuson,  commit- 
tee chairman,  that  since  the  passage 
of  a  resolution  in  1960  the  Senate 
has  asked  each  person  nominated  to 
a  regulatory  commission  by  the  Pres- 
ident to  indicate  whether  he  intends 
to  serve  a  full  term. 


ports  he  would  be  leaving  the  commis- 
sion for  a  job  with  Encyclopaedia  Brit- 
annica  later  this  year  (see  story  above 
and  Broadcasting,  Feb.  18,  11).  He 
and  the  commission  were  praised  by  the 
subcommittee  for  the  manner  in  which 
the  agency  has  administered  the  Com- 
munications Act. 

Since  November,  when  technical 
standards  for  all-channel  tv  sets  and  an 
April  30,  1964  compliance  deadline 
were  set  (Broadcasting,  Nov.  26, 
1962),  there  have  been  signs  the  set 
manufacturers  are  "moving  ahead  in 
advance  of  that  deadline,"  Chairman 
Minow  reported. 

No  Etv  Money  ■  Congress  failed  to 
provide  the  money  for  federal  grants 
to  states  authorized  by  Public  Law  87- 


"Is  that  your  intention?"  Mr. 
Minow  was  asked. 

"It  is,  Mr.  Chairman.  I  think  I 
would  be  happy  to  serve  as  long  as 
President  Kennedy  wants  me." 

Chairman  Magnuson  said,  "We  un- 
derstand that  there  are  some  rare, 
special  circumstances,  maybe  of 
health  or  something  like  that;  but 
not  to  go  down  to  the  agency  and 
serve  a  while,  get  the  experience 
and  then  go  out  in  the  industry.  That 
has  been  abused  in  the  past." 

"That  is  not  my  intention,"  Mr. 
Minow  answered. 


Senator  Pastore 


477,  but  regulations  subsequently  have 
been  worked  out  for  the  processing  of 
fund  applications  in  anticipation  the 
money  is  forthcoming,  the  chairman 
said.  A  special  office  for  liaison  be- 
tween the  agency,  educators  and  the 
Dept.  of  Health,  Education  &  Welfare 
(which  will  dispense  the  etv  funds)  has 
been  set  up  by  the  FCC. 

Pointing  to  new  interest  in  uhf  since 
the  all-channel  law,  Mr.  Minow  said 
the  number  of  authorized  uhf  stations 
increased  from  134  in  December  1961 
to  153  a  year  later.  The  number  of 
operating  stations  went  up  from  85  to 
91  in  the  same  period  and  the  number 
of  pending  uhf  applications  increased 
from  17  to  29,  with  a  definite  upturn 
in  the  last  couple  of  months,  he  said. 

On  etv,  he  said,  the  number  of  au- 
thorized etv  stations  has  jumped  from 
80  to  95  in  two  years,  and  the  number 
of  those  in  operation  increased  from 


FCC  HEAD  SEES  UPBEAT  FOR  UHF,  ETV 

Also  tells  Senate  group  about  his  Geneva  trip 
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VIDEO  DISTRIBUTION  AMPLIFIER 

4  OUTPUTS  •  LESS  THAN  $70  PER  OUTPUT  •  COMPLETELY  SOLID  STATE  •  SELF 
CONTAINED  REGULATED  POWER  SUPPLY  •  PLUG-IN  MODULAR  CONSTRUCTION 

Now,  a  solid-state  video  distribution  amplifier  with  four  outputs  at  less  than  the  price  previously 
paid  for  two  outputs.  The  new  D^MB  VDA4-S  is  a  compact  plug-in  module  that  is  completely 
solid  state  — with  resulting  long  life,  high  reliability  and  low  power  consumption.  Drawing  only 
3V2  watts  of  power,  the  VDA4-S  features  less  than  1°  differential  phase  and  less  than  1%  dif- 
ferential gain.  Frequency  response  is  within  ±0.5  db  to  10  mc.  Each  unit  has  an  adjustable 
gain  control  on  the  front  panel.  Yet,  eight  of  these  amplifiers,  each  with  its  own  built-in  power 
supply  and  supplied  with  their  own  mounting  frame,  require  only  3V2"of  standard  19"  rack  space. 

With  all  these  features  the  new  VDA4-S  saves  you  money  —  in  original  price  and  in  maintenance 
and  operating  costs.  Compared  to  most  tube  type  amplifiers  the  multiple  savings  of  the  DSOOB 
VDA4-S  enables  it  to  actually  pay  for  itself  within  a  year. 

Also  available  is  the  new  PAT-4,  a  four  output  pulse  regenerating  distribution  amplifier  with  the 
same  basic  features  as  the  VDA4-S. 

Find  out  for  yourself  —  write  now  for  complete  details. 
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also  suppliers  of  television  equipment  manufactured  by 


EMI    ELECTRONICS  LTD 


1750  N.  Vine  St.,  Los  Angeles  28,  California 
Phone:  213-462-4909 


Hayes,  Middlesex,  England 


*TM,  General  Communications  Div.,  Electra  Megadyne  Inc. 
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House  keepers  tighten  committee  budgets 


House  committees,  including  those 
which  handle  legislation  affecting 
broadcasting,  will  operate  under  new 
reform  regulations  in  the  88th  Con- 
gress. 

Complaints  of  loose  spending  and 
overseas  junkets  brought  demands 
for  check-reins  on  all  committees. 

All  will  operate  with  one-year 
budgets  instead  of  the  usual  two- 
year  appropriations. 

The  House  Administration  Com- 
mittee will  keep  a  tight  check  on 
committee  expenditures  and  will  rule 
on  investigation  proposals  to  prevent 
overlap  and  duplication. 


The  budget  of  five  committees 
normally  handling  legislation  associ- 
ated with  broadcasting: 

■  Government  Operations  (free- 
dom of  information,  etc.):  $600,000 
approved  ($750,000  requested). 

■  Commerce  (Communications 
Subcommittee,  etc.):  $245,950. 

■  Judiciary  (antitrust,  advertis- 
ing): $200,000. 

■  Science  and  Astronautics  (space 
communications):  $150,000  ap- 
proved ($300,000  requested). 

■  Small  Business:  $275,000  ap- 
proved ($614,000  requested  for  two 
years). 


62  to  76  with  a  total  of  324  channels 
reserved  for  etv. 

Chairman  Minow  also  reported  on 
his  trip  to  Geneva  with  FCC  Chief  En- 
gineer Edward  W.  Allen  where  they 
met  with  delegates  to  the  International 
Telegraphic  Union  for  discussions  of 
U.  S.  technical  recommendations  for 
allocations  for  space  communications 
systems.  The  chairman  said  he  was 
presently  optimistic  that  U.  S.  recom- 
mendations on  permanent  allocations 
may  be  adopted  at  an  October  confer- 
ence. He  did  not  say  whether  the  So- 
viet Union  was  in  agreement  with  U.  S. 
proposals. 

Leased  Wire  Rates  ■  Asked  about  the 
FCC's  approval  of  increased  rates  for 
users  of  private,  leased  telegraphic 
services  of  AT&T  and  Western  Union, 
Chairman  Minow  said  the  FCC  would 
be  sympathetic  to  petitions  from  broad- 
casters and  newspaper  owners  that  the 
rate  hikes  be  held  up. 

"It  may  be  that  the  press  should  have 
a  special  rate,  a  preferential  rate,"  he 
said.  "This  is  an  open  decision.  It  is 
not  yet  finally  determined." 

Deadline  for  filings  is  April  1,  Mr. 
Minow  noted. 

"However,  our  intitial  decision  found 
no  cost  justification  for  a  specially  low 
press  rate,"  he  said. 

Poller  perjury  indictment 
dropped  by  government 

A  perjury  indictment  against  Lou 
Poller,  former  Milwaukee  television 
broadcaster,  has  been  dismissed  on  mo- 
tion of  the  Dept.  of  Justice. 

A  federal  judge  in  Washington 
granted  the  motion  after  the  govern- 
ment moved  for  dismissal  on  the 
ground  that  Mr.  Poller  had,  "purged 
himself  of  the  perjury  voluntarily." 
This  means,  it  was  explained,  that  Mr. 
Poller  had  voluntarily  appeared  again 
before  a  federal  grand  jury  and  testi- 
fied about  a  meeting  between  officials 


of  a  Florida  bank  (of  which  Mr.  Poller 
was  an  officer)  and  Teamsters  Union 
executives.  The  indictment  was  based 
on  Mr.  Poller's  claim  that  he  could  not 
recall  the  meeting  (Broadcasting,  Aug. 
6,  1962).  The  grand  jury  is  investigat- 
ing loans  made  by  the  Teamsters  pen- 
sion fund. 

Mr.  Poller  still  holds  a  permit  for 
ch.  24  WCAN-TV  Milwaukee.  He 
has  also  filed  a  $4.3  million  treble  dam- 
age suit  against  CBS  Inc.  This  involves 
the  1954  purchase  by  CBS  of  ch.  19 
WOKY-TV  in  Milwaukee  and  the 
equipment  and  studios  of  Mr.  Poller's 
WCAN-TV. 

COX  NOMINATION 

Committee  ready  to  confirm 
but  Thurmond  has  questions 

The  Senate  Commerce  Committee  is 
ready  to  confirm  Kenneth  A.  Cox, 
FCC  Broadcast  Bureau  chief,  as  a  com- 
missioner, Chairman  Warren  G.  Mag- 
nuson  (D-Wash.)  said  last  week. 

But  a  request  by  Sen.  Strom 
Thurmond  (D-S.C.)  for  an  executive 
session  is  holding  up  approval. 

The  committee  will  meet  tomorrow 
(Tuesday)  to  organize  itself  and  it  is 
likely  Mr.  Thurmond  may  tell  members 
what  he  wants  to  ask  Mr.  Cox.  Asked 
about  his  questions  by  a  reporter  Thurs- 
day (Feb.  28),  Sen.  Thurmond  said  he 
had  not  yet  spoken  about  them  to  Chair- 
man Magnuson,  who  has  been  out  of 
town. 

Sen.  Thurmond  would  not  say 
whether  he  opposed  Mr.  Cox's  nomina- 
tion, nor  would  he  say  what  questions 
he  had  for  Mr.  Cox. 

Other  committee  members  present  at 
the  nomination  hearing  Jan.  31  spoke 
favorably  of  the  nominee,  but  a  vote 
has  been  held  up  for  Sen.  Thurmond's 
inquiry  (Broadcasting,  Feb.  4). 

Other  committee  business  Thursday 
may  include  reassignment  of  some  mem- 


bers to  subcommittees,  especially  the 
communications  unit,  headed  by  Sen. 
John  O.  Pastore  (D-R.I).  Two  new 
Democratic  and  a  new  Republican  mem- 
ber of  the  full  committee  must  be  as- 
signed to  subcommittee  posts.  A  Repub- 
lican vacancy  exists  on  the  communica- 
tions group  (left  by  Sen.  Kenneth  B. 
Keating  [R-N.Y.]),  and  a  new  ratio  of 
Democrats  to  Republicans  (was  11:6, 
now  12:5)  is  certain  to  have  an  effect 
on  subcommittee  size. 

The  committee  also  may  consider 
whether  to  continue  its  special  Freedom 
of  Communications  Subcommittee  which 
reported  last  year  on  1960's  suspension 
of  equal  time  provisions  for  the  presi- 
dential campaign. 

The  full  committee  is  scheduled  to 
hear  nominations  of  incorporators  of 
the  Communications  Satellite  Corp. 
March  11,  at  which  time  further  ques- 
tions may  be  raised  about  federal  spend- 
ing on  experimental  communications 
satellites  which  benefits  the  to-be-pri- 
vately-held firm  (Broadcasting,  Feb. 
25). 

Two  new  incorporators  were  nomi- 
nated by  President  Kennedy  last  week 
(see  page  62). 

New  York  requests 
17  etv  channels 

The  Board  of  Regents  of  New  York 
requested  last  week  that  the  FCC  in- 
stitute a  rulemaking  that  would  real- 
locate and  reserve  17  uhf  channels  for 
noncommercial  educational  use  for  a 
statewide  etv  network. 

New  York  state  presently  has  six 
channels  granted  for  noncommercial 
educational  tv — in  Binghamton,  Buffalo, 
Ithaca,  New  York,  Rochester,  and 
Syracuse.  The  Board  of  Regents  said 
these  channels  are  not  being  used  be- 
cause of  a  lack  of  funds  for  construc- 
tion. 

According  to  the  Board  of  Regents, 
the  requested  channels  are  designed  to 
serve  about  100  colleges  and  univer- 
sities, secondary  schools  and  rural  areas 
with  educational  television.  Work  on 
the  development  of  the  statewide  net- 
work would  begin  in  Hudson  and  Mo- 
hawk River  valley  communities.  The 
second  phase  of  the  plan  would  be 
aimed  at  areas  where  the  population 
is  relatively  heavy  and  educational 
needs  are  pressing.  The  final  stage  of 
the  plan  would  cover  the  remaining 
populous  areas. 

Use  of  Channels  ■  The  Board  of 
Regents  said  the  state's  proposal  calls 
for  500  kw  for  the  future  stations 
with  as  much  as  1,000  kw  in  heavily 
populated  areas.  The  following  is  the 
sequence  in  which  the  channels  would 
be  activated  according  to  the  three- 
part  plan. 

■  Part  one:  Chs.  13  and  15  in  New 
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HARRIS  PROPOSES  TO  LIFT  HOUSE  BAN 

Resolution  would  allow  radio-tv  in  committee  hearings 


York;  ch.  53  in  Hempstead;  ch.  21  in 
Poughkeepsie;  ch.  17  in  Albany;  ch.  25 
in  Utica;  ch.  43  in  Syracuse;  ch.  21  in 
Rochester;  and  chs.  17  and  23  in  Buf- 
falo. 

■  Part  two:  ch.  52  in  Amsterdam- 
Gloversville;  ch.  46  in  Binghamton;  ch. 
30  in  Corning-Elmira;  ch.  58  in  James- 
town; ch.  75  in  Patchogue-Riverhead; 
ch.  28  in  Plattsburg;  and  ch.  20  in 
Watertown. 

■  Part  three:  ch.  23  in  Albany- 
Schenectady-Troy;  ch.  79  in  Batavia; 
ch.  56  in  Boonville-Lowville;  ch.  46  in 
Dunkirk;  ch.  39  in  Glens  Falls;  ch.  50 
in  Hornell;  ch.  14  in  Ithaca;  ch.  18  in 
Saranac  Lake-Lake  Placid;  ch.  66  in 
Malone;  ch.  14  in  Massena;  ch.  24  in 
Ogdensburg;  ch.  54  in  Olean;  and  ch. 
42  in  Oneonta. 

In  addition  there  are  18  other  com- 
munities which  will  ultimately  have  etv. 

The  Board  of  Regents  said  that  pro- 
duction facilities  already  existing  in 
New  York,  Albany-Schenectady-Troy 
and  Buffalo  could  provide  sufficient  pro- 
gramming for  the  beginning  of  the  net- 
work. The  board  also  said  that  more 
production  studios  are  planned  for 
cities  in  parts  one  and  two  of  the  plan. 

The  channels  must  be  reserved  now, 
according  to  the  Board  of  Regents,  for 
future  use.  Present  funds  do  not  allow 
their  immediate  use  but  the  channels 
will  be  needed. 


Rep.  Oren  Harris  (D-Ark.)  has 
thrown  his  support  behind  broadcaster 
efforts  to  air  House  committee  sessions. 

A  resolution  to  change  the  rules  was 
introduced  by  Rep.  Harris  on  Monday 
(Feb.  25).  It  has  been  endorsed  as  a 
proper  approach  by  Speaker  John  W. 
McCormack  (D-Mass.)  and  other  mem- 
bers of  the  House  leadership  team. 

Rules  Committee  Chairman  Howard 
W.  Smith  (D-Va.),  a  key  man  in  any 
change  of  House  procedures,  has  sched- 
uled a  hearing  on  Rep.  Harris'  proposal 
for  tomorrow  (Tuesday)  at  10:30  a.m. 

House  rules  have  been  interpreted 
under  Democratic  Speakers  McCormack 
and  Rayburn  as  prohibiting  broadcasts, 
and  both  men  refused  to  alter  that  inter- 
pretation without  a  mandate  from  the 
House  membership. 

Earlier  access  proposals  by  other 
members  of  Congress  have  been  unsuc- 
cessful. Reps.  George  Meader  (R- 
Mich.)  and  Mrs.  Martha  W.  Griffiths 
(D-Mich.)  have  bills  pending  in  this 
session  (Broadcasting,  Jan.  14). 

Here  is  what  Rep.  Harris'  H.  Res. 
263  would  provide  : 

1.  That  any  committee  may  by  its 
own  majority  vote  "permit  the  broad- 
casting and  telecasting  of  public  hear- 


ings conducted  by  it  or  any  of  its  sub- 
committees, or  the  recording  thereof 
for  later  broadcasting  and  telecasting." 

2.  "No  witness  may  be  required, 
against  his  will,  to  give  evidence  or 
testimony"  during  live  broadcasts  or 
during  recordings  for  later  use. 

3.  These  broadcasts  may  not  be  used 
for  commercial  purposes,  but  this 
would  not  prevent  "the  broadcasting  or 
telecasting  of  any  such  hearing  in  con- 
nection with  a  bona  fide  newscast,  bona 
fide  news  documentary,  or  on-the-spot 
coverage  of  any  such  hearing  as  a  bona 
fide  news  event." 

4.  Committee  chairmen  would  be 
responsible  for  supervision  of  all  broad- 
casts and  recordings. 

Cleared  At  The  Top  ■  Rep.  Harris, 
who  had  not  offered  access  legislation 
in  the  past,  said  Thursday  (Feb.  28)  he 
had  explored  the  subject  with  broadcast- 
ers, the  Speaker,  the  House  parliamen- 
tarian and  other  members  of  Congress 
"and  came  up  with  this  approach  in 
order  that  there  be  no  delusion  and 
uncertainty"  about  access  limitations 
and  protection  for  witnesses. 

Rep.  Harris,  who  is  chairman  of  the 
Commerce  Committee,  which  handles 
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Broadcasters  accept  news  meeting  invitation 


Top  broadcasting  newsmen  have 
agreed  to  attend  an  administration- 
sponsored  weekend  conference  next 
month  to  talk  over  beefs  by  news- 
men, particularly  the  allegation  that 
the  Kennedy  administration  is  "man- 
aging" the  news. 

The  invitations,  issued  two  weeks 
ago  by  Pierre  Salinger,  presidential 
news  secretary  (Broadcasting,  Feb. 
25),  have  been  accepted  by  radio-tv 
organizations  and  by  some  of  the 
other  media  organizations  invited  to 
send  representatives. 

In  the  broadcasting  field,  the  fol- 
lowing executives  will  represent  their 
organizations: 

NAB,  Frank  Fogarty,  WOW-AM- 
TV  Omaha,  Neb.,  chairman  of  the 
NAB's  Freedom  of  Information 
Committee;  Howard  H.  Bell,  NAB 
vice  president. 

Radio-Television  News  Directors 
Assn.,  Bill  Small,  CBS  News,  Wash- 
ington, and  Bill  Garry,  WBBM-TV 
Chicago. 


Radio-Television  Correspondents 
Assn.,  William  B.  Monroe  Jr.,  NBC, 
and  Robert  Fleming,  ABC. 

Other  representatives  already  an- 
nounced: 

Sigma  Delta  Chi,  Ted  Koop,  CBS 
vice  president  (Washington). 

American  Newspaper  Publishers 
Assn.,  Mark  Ferree,  Scripps-Howard 
Newspapers,  and  Stanford  Smith. 

Magazine  Publishers  Assn.,  Gibson 
McCabe,  Newsweek  Magazine. 

Other  organizations  invited  to 
nominate  a  delegate  to  the  meeting, 
but  which  have  not  yet  chosen  their 
representative  are:  White  House 
Correspondents  Assn.,  State  Dept. 
Correspondents  Assn.,  American  So- 
ciety of  Newspaper  Editors,  Nation- 
al Editorial  Assn. 

Warrenton  Weekend  ■  The  meet- 
ing is  to  be  held  April  5-6  at  Airlie 
House,  a  private  retreat  near  War- 
renton, Va.  The  proposal  for  such 
a  meeting  was  suggested  to  Mr.  Sal- 


inger last  October  by  the  NAB's 
Freedom  of  Information  Committee. 

Mr.  Salinger  will  be  joined  by  ad- 
ministration public  relations  execu- 
tives, including  Robert  J.  Manning, 
State  Dept.;  Arthur  Sylvester,  De- 
fense Dept.,  Dixon  Donnelley, 
Treasury;  Edwin  O.  Guthman,  Jus- 
tice Dept.  and  George  Reedy  from 
the  office  of  the  Vice  President. 

Meanwhile,  Mr.  Salinger  defended 
withholding  news  when  national  se- 
curity is  involved.  Appearing 
Wednesday  night  on  CBS-TV's  Self 
Portrait,  Mr.  Salinger  said: 

"I've  always  held  to  the  theory 
that  the  news  should  go  out  as  it 
happens.  And  in  most  cases  that's 
exactly  what  we  do."  But,  he  added, 
when  the  national  security  is  in- 
volved, "you  don't." 

He  called  news  management 
charges  against  the  White  House 
"greatly  overworked." 


A  QUESTION  ABOUT  DEPRECIATION 

Westinghouse  takes  affiliation  contract  to  Supreme  Court 


all  broadcast  legislation  in  the  House, 
said  he  would  not  want  his  resolution 
to  be  "just  for  the  purpose  of  provid- 
ing programs  for  individual  broadcast- 
ers." Access  would  be  made  available 
to  broadcasters  in  the  interests  of  help- 
ing disseminate  information  to  the  pub- 
lic and  to  "add  to  the  purposes"  of 
committee  work. 

If  the  House  adopts  Rep.  Harris's 
resolution,  it  will  be  the  first  time  such 
broadcasts  will  have  been  allowed  under 
a  Democratic  Congress.  Former  Speak- 
er Joseph  W.  Martin  Jr.  (R-Mass.) 
permitted  broadcasts  in  the  83rd  Con- 
gress (1953-54). 

The  Senate  has  adopted  no  permis- 
sive rules  on  broadcast  coverage  of  its 
public  committee  hearings,  but  each 
committee  has  its  own  regulations,  and 
usually  leaves  the  responsibility  in  the 
hands  of  the  chairman  and  ranking 
minority  member. 

P&G  officials  to  testify 
before  Senate  committee 

Procter  &  Gamble,  television's  best 
client,  will  be  represented  at  a  Senate 
hearing  on  "truth-in-packaging"  legis- 
lation next  week.  Eight  days  of  hear- 
ings begin  Wednesday  (March  6)  on 
Sen.  Philip  A.  Hart's  (D-Mich.)  bill, 
which  will  be  heard  by  the  Senate  Anti- 
trust and  Monopoly  Subcommittee. 
Sen.  Hart  will  preside.  Albert  Halver- 
stadt,  vice  president  for  advertising,  and 
J.  Gibson  Pleasants,  vice  president  for 
research  and  development  of  Procter 
&  Gamble  Co.,  will  testify  March  13. 


A  9^2 -year-old  tax  case  involving 
the  question  of  whether  network  affilia- 
tion contracts  can  be  depreciated  is  be- 
fore the  U.  S.  Supreme  Court. 

The  case  is  the  Westinghouse  Broad- 
casting Co.  attack  on  the  contention 
of  the  Internal  Revenue  Service  that 
it  cannot  amortize  $5  million  allocated 
to  network  affiliation  in  1953  when 
WBC  bought  ch.  3  WPTZ  (TV)  Phil- 
adelphia from  the  Philco  Corp.  for  a 
total  of  $8.5  million. 

WBC  has  lost  its  claim  in  the  U.  S. 
Tax  Court  and  in  the  U.  S.  Court  of 
Appeals.  It  has  asked  the  Supreme 
Court  to  review  the  case. 

The  WBC  petition  for  certiorari  is 
opposed  by  the  Dept  of  Justice  in  be- 
half of  the  Internal  Revenue  Service. 

If  Westinghouse  fails  to  prevail  it 
will  have  to  pay  almost  $1  million  in 
taxes  for  the  disputed  years.  This 
amounts  to  $363,371.93  for  1953,  and 
$622,410.13  for  1954. 

The  major  point  of  contention  be- 
tween Westingbouse  and  IRS  is  whether 
network  affiliation  contracts  have  a  "de- 
terminable" length.  WBC  claims  that 
such  contracts  cannot  be  made  for 
longer  than  two-year  terms,  under  FCC 
regulations.  It  stresses  that  there  is  no 
reasonable  certainty  that  such  contracts 
will  be  renewed,  and  points  out  that 
between  1953  and  1960  a  total  of  266 
affiliation  agreements  were  not  renewed. 
It  stresses  that  business  prudence  re- 


quires that  a  broadcaster  must  not  count 
on  more  than  two  renewals. 

No  End  ■  IRS  insists  that  affiliation 
contracts  almost  always  are  renewed 
and  therefore  there  is  no  way  of  telling 
when  they  come  to  an  end.  A  tax  court 
ruling  was  upheld  by  an  appeals  court 
last  October  (Broadcasting,  Oct.  22 
1962). 

While  WBC  owned  WPTZ,  the  affili- 
ation with  NBC  was  renewed  once,  to 
expire  Jan.  1,  1956.  At  that  time,  how- 
ever, WBC  and  NBC  exchanged  sta- 
tions; the  network's  Cleveland  outlets 
for  WBC's  Philadelphia  properties  plus 
$3  million  to  WBC. 

In  its  federal  income  tax  returns  for 
1953  and  1954,  WBC  assumed  a  55- 
month  useful  life  for  the  affiliation — 
seven  months  of  the  contract  originally 
signed  with  Philco  in  1952  plus  an 
assumed  two  renewals  of  24  months 
each.  After  the  WBC-NBC  transaction, 
WBC  scaled  this  down  to  a  31 -month 
useful  life  which  was  the  actual  life  of 
the  contracts  enjoyed  by  WBC. 

There  are  six  other  tax  cases  involv- 
ing network  depreciation  which  are 
being  held  in  abeyance  in  the  U.  S.  Tax 
Court  and/or  the  U.  S.  Court  of  Claims 
awaiting  a  final  decision  in  the  Westing- 
house matter.  Those  involved  include 
Time-Life,  Corinthian,  Meredith,  Tri- 
angle, Cowles  and  Northern  Pacific  Tv 
Corp. 
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NO  ANSWER  YET  ON  VHF  DROP-INS 

Minow  hopes  for  compromise  solution  to  break  deadlock 


The  tension  held  last  week  for  actual 
and  would-be  broadcasters  who  have 
been  waiting  19  months  for  the  FCC  to 
decide  whether  to  drop  vhf  channels 
at  substandard  spacing  in  eight  two- 
station  markets. 

The  commission  had  been  scheduled 
to  consider  the  matter  at  its  meeting  last 
week.  But  it  had  to  cancel  that  meet- 
ing to  keep  a  date  on  Capitol  Hill  (see 
story  page  56),  and  the  proposal  was 
not  expected  to  be  taken  up  at  an  ab- 
breviated session  Friday  (March  1). 

The  proposal,  first  offered  as  a  pro- 
posed rulemaking  in  July  1961  (Broad- 
casting, July  31,  1961),  has  split  the 
commission.  Indications  are  that  the 
vote  will  be  4-3,  whichever  way  it  goes. 

FCC  Chairman  Newton  N.  Minow 
hopes  a  compromise  can  be  reached 
that  would  be  acceptable  to  a  more 
substantial  majority.  But  so  far  no  such 
compromise  is  in  sight. 

Chairman  Minow  has  suggested,  as 
a  possible  solution,  that  the  drop-ins 
be  approved,  with  the  proviso  that 
those  who  are  granted  the  channels 
be  required  to  surrender  them  in  re- 
turn for  uhf  facilities  after  a  certain 
number  of  years  (Broadcasting,  Feb. 
18). 

Under  another  possible  compromise 
being  discussed  within  the  commission, 
the  proposal  would  be  adopted,  but 
with  the  express  understanding  that  no 
future  drop-ins  would  be  approved. 

Neither  proposal,  however,  appears 
to  have  attracted  much  support. 

Those  favoring  the  drop-in  proposal 
see  it  as  providing  an  urgently  needed 
third  vhf  network  (ABC)  service  to 
the  eight  markets.  Those  opposing  it 
fear  it  would  set  back  the  development 
of  uhf  television — at  a  time  when  Con- 
gress, through  enactment  of  the  all- 
channel-receiver  act,  and  the  FCC  itself 
are  attempting  to  foster  uhf  television's 
growth. 

ABC  Urges  Drop-ins  ■  Last  week, 
ABC  and  potential  applicants  for  the 
vhf  drop-ins  filed  10  petitions  in  a  last- 
ditch  effort  to  nudge  the  commission 
into  approval  of  the  proposal.  All  urged 
the  FCC  to  disregard  pleadings  of  the 
Assn.  for  Competitive  Television,  a  uhf 
group  which  asked  for  additional  time 
to  comment  on  the  drop-in  proposal, 
and  Taft  Broadcasting  Co.,  which  said 
it  would  apply  for  a  uhf  channel  in 
Dayton,  Ohio,  if  a  third  vhf  is  not  add- 
ed there,  as  proposed  (Broadcasting, 
Feb.  18).  Taft  last  week  filed  for  ch. 
44  in  that  city. 

The  pro-drop-in  petitions  struck  at 
the  argument  that  the  all-channel-set 
legislation — by  increasing  the  sale  of 
sets  capable  of  receiving  uhf  signals — 


will  enable  uhf  stations  to  survive  and 
provide  the  needed  service. 

ABC,  which  hopes  to  gain  vhf  affil- 
iates if  the  drop-in  proposal  is  adopted, 
said  the  act  can't  provide  the  answer 
to  the  "urgent  need"  for  service  in  the 
eight  markets  or  improve  the  oppor- 
tunities for  more  effective  network 
competition  on  a  national  basis. 

The  network  also  said  those  who 
think  it  would  switch  its  programs  from 
the  vhf  stations,  where  it  shares  time 


with  the  other  networks,  to  a  new  uhf 
facility  are  mistaken.  ABC  said  it  is 
already  suffering  from  a  lack  of  vhf 
outlets  and  added,  "It  would  be  unfair 
to  expect  ABC  and  its  advertisers  to 
add  to  this  burden." 

Eight  Markets  ■  The  eight  markets 
marked  for  drop-ins  are  Baton  Rouge, 
La.;  Birmingham,  Ala.;  Charlotte, 
N.  C. ;  Dayton,  Ohio:  Jacksonville, 
Fla.;  Knoxville,  Tenn.;  Johnstown,  Pa.; 
and  Oklahoma  City  (a  shift  of  ch.  5 
from  Enid). 

The  potential  applicants  who  filed 
petitions  last  week  are  Alabama  Tele- 
casting Corp.,  Birmingham  Tv  Corp. 


Harry  Mopp,  of  the  dry  hair  ads,  didn't  make  the  Tricorn  Club 

Harry  wasn't  in  the  lifeless  scalp  commercials.  He  just  buys  TV  spots  for  them. 
He  just  didn't  know  that  North  Carolina's  No.  1  metropolitan  market  is  the  pros- 
perous three-city  Golden  Triangle  .  .  .  Winston-Salem,  Greensboro,  High  Point  .  .  . 
No.  1  in  population,  households  and  retail  sales.  Knowing  those  facts  is  all  it 
takes  to  crack  this  exclusive  club,  Harry.  Then  schedule  WSJS  Television,  of 
course  — which  is  the  No.  1  way  to  saturate  the  Golden  Triangle  Market  (and  the 
surrounding  rich  area  thrown  in).  You  get  a  club  hat  with  feathers,  Harry,  if  you 
also  remember  North  Carolina  is  the  12th  state  in  population  ...  and  that  no 
self-respecting  spot  schedule  can  ignore  the  No.  1  market  in  the  No.  12  state! 
You'll  be  a  real  smoothie  with  clients  and  account  execs,  Harry,  when  you  join  the 
Tricorn  Club  —  provided  our  official  hat  can  fit  onto  your  tousled  wig. 
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SCIENTIST  MADE  HEAD  OF  COMSAT 

Group  establishes  $5  million  line  of  credit  with  banks 


and  Magic  City  Tv  Corp.,  all  interested 
in  filing  for  the  proposed  Birmingham 
drop-in;  Peninsular  Life  Broadcasting 
Co.  and  John  H.  Perry  Jr.  (principal 
owner  of  WESH-TV  Daytona  Beach, 
Fla.),  interested  in  the  Jacksonville  fa- 
cility; Penn  Traffic  Co.,  which  wants 
to  apply  for  the  Johnstown  drop-in; 
Walter  Hussman,  ( principal  owner  of 
KAMD  Camden,  Ark.,  and  KCMC, 
KTAL-FM-TV,  all  Texarkana,  Tex.), 
who  is  interested  in  the  Baton  Rouge 
drop-in;  and  Megacity  Tv  Inc.,  which 
wants  to  apply  for  the  vhf  proposed  for 
Dayton. 

House  group  to  hear 
Stanton,  Sarnoff 

Two  leading  opponents  of  equal 
broadcast  time  for  political  candidates 
will  be  leadoff  witnesses  today  (Mon- 
day) at  hearings  on  legislation  to  sus- 
pend equal  time  provisions  for  the  presi- 
dential and  vice  presidential  elections 
in  1964  (Broadcasting,  Feb.  25). 

Dr.  Frank  Stanton,  president  of  CBS 
Inc.,  and  Robert  Sarnoff,  chairman  of 
the  board  of  NBC,  will  be  the  first  wit- 
nesses to  testify  before  the  House  Com- 
munications Subcommittee,  headed  by 
Chairman  Walter  E.  Rogers  (D-Tex). 

The  bill,  introduced  by  Rep.  Oren 
Harris  (D-Ark.),  would  set  up  the  same 
ground  rules  for  political  broadcasts  as 
the  Congress  established  in  1960. 

FCC  Chairman  Newton  N.  Minow 
is  scheduled  to  testify  Tuesday.  NAB 
President  LeRoy  Collins  will  follow  on 
Wednesday. 

Messrs.  Stanton  and  Sarnoff  have 
urged  Congress  to  eliminate  the  equal 
time  section  of  the  Communications 
Act,  and  have  pointed  to  broadcasters' 
performance  in  1960  as  evidence  they 
would  operate  responsibly  if  the  section 
were  removed. 

Boston  archdiocese 
applies  for  ch.  38 

A  corporation  owned  by  the  Catholic 
Archdiocese  of  Boston  and  directed  by 
an  attorney  and  six  priests,  one  of 
whom  is  Richard  Cardinal  Cushing, 
last  week  applied  at  the  FCC  for  a 
new  commercial  television  station  in 
Boston.  Principals  of  the  applicant, 
Boston  Catholic  Television  Center  Inc., 
have  been  producing  their  own  shows 
for  eight  years,  and  their  goal  now  is 
to  have  their  own  station  on  ch.  38  in 
Boston. 

The  seven  directors  of  the  venture 
are  Cardinal  Cushing,  Rt.  Rev.  Walter 
L.  Flaherty,  Rt.  Rev.  Joseph  P.  Done- 
Ian,  Rt.  Rev.  Timothy  F.  O'Leary,  Rt. 
Rev.  John  S.  Sexton,  Rt.  Rev.  Oscar 
O'Gorman,  and  Henry  M.  Leen,  the 
attorney  for  the  archdiocese. 

Most  of  the  proposed  programming 
will  be  of  a  religious  nature. 


A  42-year-old  scientist  has  been  elect- 
ed principal  operating  head  of  the  Com- 
munications Satellite  Corp.,  the  space 
age  communications  company. 

Dr.  Joseph  V.  Charyk,  undersecre- 
tary of  the  Air  Force  and  an  expert  in 
high  speed  aerodynamics  and  jet  pro- 
pulsion, was  elected  president  of  Com- 
sat last  Thursday  (Closed  Circuit, 
Jan.  28). 

The  board  of  incorporators  also 
chose  Leo  D.  Welch,  chairman  of 
Standard  Oil  Co.  (New  Jersey),  to  be 
chairman  and  chief  executive  officer  of 
the  corporation. 

Dr.  Charyk's  salary  will  be  $80,000 
yearly,  and  Mr.  Welch's  $125,000,  it 
was  understood. 

President  Kennedy  nominated  the 
two  to  be  incorporators  of  the  space 
communications  firm  the  same  day. 
They  will  join  the  12  present  incorpo- 
rators as  the  first  board  of  the  com- 
pany until  stockholders  elect  their  own 
directors  in  about  a  year. 

The  Comsat  board  also  announced 
last  week  that  it  had  established  a  $5 
million  line  of  credit  with  10  banks  to 
meet  financial  requirements  prior  to  the 
initial  public  issue  of  stock  by  the 
company.  First  borrowing  is  expected 
to  be  $500,000. 

Canadian  born,  but  now  an  Ameri- 
can citizen,  Dr.  Charyk  acquired  an  en- 
gineering degree  from  the  U.  of  Alberta 
in  1942,  a  master  of  science  degree  in 
1943  and  a  Ph.D.  magna  cum  laude 
in  1946  from  the  California  Institute 
of  Technology.  He  was  a  professor  of 
aeronautics  at  Princeton  U.  from  1946 
to  1955. 

In  1955  he  became  director  of  the 
aerophysios  and  chemistry  laboratory  of 
Lockheed  Aircraft's  missile  systems  di- 
vision, and  later  general  manager  of 
the  Ford  Motor  Co.'s  space  technology 
division. 

President  Eisenhower  appointed  Dr. 
Charyk  to  be  assistant  secretary  of  the 
Air  Force  in  charge  of  research  and  de- 
velopment in  1959,  and  undersecretary 
in  1960.  He  was  retained  in  this  posi- 
tion by  President  Kennedy. 

Banker-Oilman  ■  A  native  of  Roch- 
ester, N.  Y.,  Mr.  Welch  was  graduated 
from  the  U.  of  Rochester  in  1919  and 
joined  the  First  National  City  Bank  of 
New  York,  becoming  supervisor  of 
branches  in  Chile,  Argentina  and  Uru- 
guay and  later  vice  president  in  charge 
of  the  bank's  Caribbean  area  operations. 

He  joined  Standard  Oil  as  treasurer 
in  1944,  became  a  vice  president  in 
1956,  executive  vice  president  and  mem- 
ber of  the  executive  committee  in  1958 
and  chairman  of  the  board  in  1960.  He 
is  a  trustee  of  the  Committee  on  Eco- 


nomic Development  at  the  U.  of  Roch- 
ester and  a  director  and  treasurer  of  the 
Commonwealth  Fund. 

Dr.  Charyk  has  already  resigned  his 
government  post.  Mr.  Welch  will  be 
retired  from  Standard  Oil  March  31; 
he  is  also  resigning  as  a  director  of  In- 
ternational Telephone  &  Telegraph  Co. 

Loan  Agreement  ■  The  loan  agree- 
ment between  Comsat  and  the  banks 
provides  repayment  on  Feb.  28,  1964  or 
after  the  corporation  receives  the 
proceeds  of  the  public  sale  of  stock. 

The  loans  will  bear  4Vi  %  interest 
from  the  date  of  each  loan.  Banks  par- 
ticipating in  the  agreement:  Continental 
Illinois  National  Bank  &  Trust  Co.  and 
First  National  Bank,  Chicago;  Bank  of 
America  National  Trust  &  Savings  Assn. 
and  Wells  Fargo  Bank,  both  San  Fran- 
cisco, Bankers  Trust  Co.,  Chase  Man- 
hattan Bank,  Chemical  Bank-New  York 
Trust  Co.,  First  National  City  Bank, 
Manufacturers-Hanover  Trust  Co.  and 
Morgan  Guaranty  Trust  Co.,  all  New 
York. 

TELSTAR  NOT  TELLING 

Satellite  again  silent; 
radiation  believed  vidian 

Telstar,  AT&T's  space  relay  satellite, 
once  again  has  fallen  silent.  For  the 
past  week,  Bell  Telephone  Labs.'  scien- 
tists said,  the  communications  satellite 
has  failed  to  respond  to  commands. 
They  expressed  belief  that  transistors 
were  being  affected  by  higher  intensi- 
ties of  radiation  as  the  satllite  moves 
into  the  heavier  concentrations  of  the 
Van  Allen  Belt. 

The  same  problem  occurred  last  Oc- 
tober when  the  satellite  was  inoperative 
for  40  days.  Communications  were  re- 
stored on  Jan.  3.  This  may  mean,  the 
AT&T  scientists  said,  that  such  failures 
may  be  expected  every  three  months 
since  the  satellite's  orbit  takes  it  into 
heavy  radiation  concentrations  every 
90  days. 

4  more  o&o's  get  renewals 

The  FCC  last  week  granted  renewal 
of  the  licenses  of  four  network-owned 
station  s— NBCs  WRC-AM-FM-TV 
Washington  and  CBS-TV's  KMOX-TV 
— bringing  to  27  the  owned  station  li- 
censes renewed  within  the  last  fort- 
night (Broadcasting,  Feb.  25). 

All  the  renewals  had  been  held  up 
since  1960.  Last  week's  actions  brought 
the  total  renewals  to  17  for  CBS,  7 
for  NBC  and  3  for  ABC.  Renewal 
for  23  other  network-owned  stations 
is  still  being  held  up. 
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PROGRAMMING 


NBC-TV  STICKS  WITH  MOVIES 

Signs  for  new  MGM,  20th  Century-Fox  packages 
for  use  in  present  Saturday,  Monday  slots 

"Bad  Day  at  Black  Rock"  (Spencer 
Tracy,  Robert  Ryan,  Walter  Brennan); 
"Battleground"  (Van  Johnson,  John 
Hodiak,  George  Murphy)  and  "Tunnel 
of  Love"  (Doris  Day). 

The  20th  Century-Fox  films  will  be 
selected  from  among  such  pictures  as: 
"Daddy  Longlegs"  (Fred  Astaire, 
Terry  Moore,  Leslie  Caron);  "The 
Rains  of  Ranchipur"  (Lana  Turner, 
Richard  Burton);  "Seven-Year  Itch" 
(Marilyn  Monroe,  Tom  Ewell);  "The 
Diary  of  Anne  Frank"  (Joseph  Schild- 
kraut,  Millie  Perkins);  "Wild  River" 
(Montgomery  Clift,  Lee  Remick); 
"Rally  Round  the  Flag,  Boys"  (Paul 
Newman,  Joanne  Woodward,  Joan  Col- 
lins); "The  Tall  Man"  (Clark  Gable, 
Robert  Ryan);  "We're  Not  Married" 
(Marilyn  Monroe). 

Audience  Figures  ■  Mr.  Scott  cited 
what  he  called  "dramatic  evidence"  of 
the  "prestige"  film  appeal  on  the  Mon- 
day showings,  claiming  an  "unprece- 
dented shift"  in  audience  on  Feb.  4,  the 
first  night  the  motion  pictures  were 
scheduled. 


NBC-TV  will  program  motion  pic- 
tures on  both  Saturday  and  Monday 
nights  next  season. 

The  move  comes  close  to  filling  the 
full  nighttime  schedule  on  NBC-TV 
for  1963-64. 

The  network  made  its  decision  by 
closing  deals  with  Metro-Goldwyn- 
Mayer  and  20th  Century-Fox  for  30 
movies  from  each.  An  announcement 
from  NBC-TV's  Walter  D.  Scott,  exec- 
utive vice  president,  described  the  ar- 
rangement as  "long-term,  multi-million 
dollar."  Other  sources,  however,  indi- 
cated that  the  MGM  and  20th  Century- 
Fox  deals  involve  a  commitment  of 
some  $12-13  million.  The  MGM  pact 
has  the  customary  provision  of  options 
for  another  30  pictures  to  be  run  in  the 
following  season. 

As  yet,  the  network  has  not  indicated 
in  which  night  each  of  the  packages 
will  be  inserted.  The  Monday  hours 
are  7:30-9:30  p.m.  and  on  Saturday, 
9-11  p.m. 

Initially,  the  network  had  maintained 
that  its  current  Monday  run  of  motion 
picture  telecasts,  which  started  on  Feb. 
4,  would  be  discontinued  after  Septem- 
ber and  the  start  of  the  new  season  in 
the  fall  of  1963. 

But  early  ratings  and  sales  strength 
of  the  Monday  movie  block  soon 
changed  the  mind  of  network  execu- 
tives, despite  some  apparent  early  mis- 
givings of  programming  additional  mo- 
tion pictures  on  the  NBC-TV  schedule 
(Closed  Circuit,  Feb.  25). 

Most  in  Color  ■  Most  of  the  new 
feature  films  were  released  to  theatres 
from  1955  to  1960  and  the  majority  of 
them  are  in  color. 

Mr.  Scott  said  the  films  represent 
"the  finest  group  ever  assembled  for 
showing  on  television."  20th  Century- 
Fox  had  supplied  NBC-TV  with  motion 
pictures  for  the  Saturday  night  run  this 
season  and  in  the  year  before.  This  is 
MGM's  first  release-to-network  of  any 
of  its  features. 

The  MGM  selection  is  impressive. 
Titles  released  follow  (though  both 
MGM  and  NBC-TV  stressed  that  these 
are  representative,  indicating  that  a  se- 
lection will  be  made  that  will  include 
only  some) : 

Movie  Titles  ■  "Adams  Rib"  (Spencer 
Tracy,  Katherine  Hepburn,  Tom  Ewell, 
Judy  Holliday);  "Annie  Get  Your  Gun" 
(Betty  Hutton);  "The  Brothers  Kara- 
mazov"  (Yul  Brynner,  Maria  Schell); 
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He  noted  that  when  "The  Enemy 
Below"  was  presented  on  Feb.  4,  six 
million  more  homes  (compared  to  Jan. 
28)  tuned  in  to  NBC-TV  during  the 
two-hour  period  starting  at  7:30  p.m., 
an  audience  share  increase  of  130%. 

This  material  was  based  on  first  na- 
tional Nielsen  ratings,  and  comes  from 
a  study  of  the  figures  by  NBC's  re- 
searchers. Their  study  had  indicated 
that  "The  Enemy  Below"  was  on  140 
stations  compared  to  189  outlets  that 
were  carrying  the  Lucy  show  (8:30-9 
p.m.)  on  CBS-TV. 

The  figures:  on  Jan.  28,  NBC's  Man's 
World  and  Saints  &  Sinners  (7:30- 
9:30)  rated  9.3  in  average  audience, 
but  on  Feb.  4  NBC-TV  had  increased 
to  21.3;  CBS-TV  at  29.6  went  to  25.9, 
and  ABC-TV  at  21.3  went  to  16.5. 
Shares  of  audience:  NBC-TV  went  up 
from  13.7  to  30.9;  CBS-TV  down  from 
43.5  to  37.5,  and  ABC-TV,  from  31.3 
to  23.9. 

'Watchdog'  group  to  keep 
eye  on  AP  broadcast  wire 

Formation  of  a  "watchdog  commit- 
tee" to  survey  the  "coverage  and  pre- 
sentation" of  the  Associated  Press 
broadcast  wire  was  announced  in  New 
York  last  week  by  Dwight  Martin, 
president  of  the  news  service's  radio 


What  do  you  Jiave  to  lose? 

Her  Majesty  Marie  Antoinette.  A  lady  who 
had  everything  to  lose  — and  did.  In 
the  early  days  of  kinescope,  producers 
also  had  quite  a  bit  to  lose,  due  to  poor 
quality  process  and  transfer  work  of  their 
productions.  Today,  the  trick  is  not  to  lose 
everything,  but  to  keep  loss  of  original 
quality  to  a  minimum.  At  Acme  Film 
Laboratories,  it  is  possibleto  obtain  "live" 
film  quality  due  to  Acme's  revolutionary 
techniques  and  technological  advances. 
For  complete  information  and  prices, 
write:  Acme  Film  Laboratories,  1161 
No.  Highland  Ave.,  Hollywood  38,  Calif. 
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and  television  association. 

Mr.  Martin,  vice  president,  WDSU- 
TV  New  Orleans,  appointed  Dave 
Kelly,  tv  news  director  KDKA-TV 
Pittsburgh,  as  chairman  of  the  com- 
mittee. Other  newsmen  named  to  the 
group  are  Clayton  Edwards,  WTAR- 
AM-FM-TV  Norfolk;  Lee  White, 
KROS  Clinton,  Iowa;  Carroll  Mc- 
Gaughey,  WSOC-TV  Charlotte;  Al 
Hansen,  WFDF  Flint,  Mich.;  Dave 
Davis,  WKRS  Waukegan,  111.;  George 
Brown,  WOR-AM-TV  New  York  and 
Carl  Sisskind,  WIBW-AM-TV  Topeka, 
Kan. 

Mr.  Martin  also  announced  the  for- 
mation of  a  subcommittee  to  support 
the  watchdog  group.  Under  the  direc- 
tion of  Robert  Gamble,  news  director 
WFBM-AM-TV  Indianapolis,  the  sub- 
committee will  conduct  research  to  de- 
termine the  effectiveness  of  AP's  broad- 
cast wire  in  meeting  the  needs  of  broad- 
casters. 

VICTORY  AND  DEFEAT 

Newsmen  win  hearing  in  one 
case;  slapped  in  another 

Television  newsmen  won  a  partial 
victory  and  suffered  a  partial  defeat 
last  week  in  their  long-drawn  battle  for 
equal  access  to  public  hearings  for 
them  and  their  electronic  gear  with 


newspaper  reporters  and  their  pads  and 
pencils.  Both  concerned  California 
state  agency  hearings.  Both  occurred 
in  Los  Angeles. 

The  partial  victory  was  an  agree- 
ment by  the  California  Public  Utilities 
Commission  to  listen  to  argument  on 
changing  its  present  policy  of  not  ad- 
mitting cameras  and  microphones  into 
its  hearings.  George  C.  Grover,  com- 
mission president,  said  that  argument 
on  the  question  of  opening  the  com- 
mission's administrative  hearings  to  tv 
and  radio  would  be  held  in  San  Fran- 
cisco shortly,  with  the  date  to  be  an- 
nounced. With  this  promise,  the  tv 
newsmen  on  Wednesday  kept  their 
equipment  outside  the  room  in  which 
the  PUC  was  hearing  a  Pacific  Tele- 
phone &  Telegraph  rate  case.  Their 
presence  at  an  earlier  hearing  had 
caused  it  to  be  recessed  (Broadcasting, 
Feb.  4). 

The  partial  defeat  came  Monday, 
when  Judge  Macklin  Fleming  of  the 
Los  Angeles  Superior  Court  granted 
California  Corporations  Commissioner 
John  G.  Sobieski  a  preliminary  injunc- 
tion barring  cameras  and  microphones 
from  the  commission's  hearing  on  a 
controversial  harbor  oil  case.  As  with 
the  PUC,  several  tv  news  crews  set  up 
their  cameras  in  the  hearing  room  and 
refused  to  leave  when  ordered  to  do 
so,  with  a  postponement  of  the  hearing 
resulting  (Broadcasting,  Feb.  4). 

Judge  Fleming,  in  his  decision  to 
grant  a  temporary  injunction,  made  it 
plain  that  he  was  ruling  on  the  particu- 
lar case  only  and  not  issuing  a  blanket 
injunction  to  bar  tv  cameras  from  all 
hearings  of  California  administrative 
agencies. 

Counsel  for  the  Los  Angeles  broad- 
casters included  Robert  P.  Myers,  rep- 
resenting KABC-TV;  Harry  Warner, 
for  KTLA  (TV);  Bruce  Baumeister, 
for  KTTV  (TV),  and  Robert  Neeb  for 
the  individual  newsmen  (through  the 
Radio-Television  News  Directors  Assn. ) . 
NAB  had  filed  a  brief  as  a  friend  of  the 
court  (Broadcasting,  Feb.  25). 

Film  sales  . . . 

606  cartoons  from  Out  of  the  Ink- 
well, Warner  Bros.  Cartoons  and  Pop- 
eye  (all  dubbed  in  French)  (Seven  Arts 
Assoc.) :  Sold  to  CJPM-TV  Chicoutimi, 
Quebec. 

506  cartoons  from  Popeye  and  War- 
ner Bros.  Cartoons  (all  dubbed  in 
French)  (Seven  Arts  Assoc.):  Sold  to 
CFCM-TV  Quebec  City. 

Seven  Arts'  Volumes  1,  2  and  3  (Sev- 
en Arts  Assoc.):  Sold  to  CKSO-TV 
Sudbury,  Ont. 

48  Warner  Bros,  features  (Seven 
Arts  Assoc.):  Sold  to  CHLT-TV  Sher- 


brooke,  Que. 

48  Bowery  Boys  features  (Seven  Arts 
Assoc.):  Sold  to  CHCH-TV  Hamilton, 
Ont. 

Seven  Arts'  Volumes  4  and  5  (Seven 
Arts  Assoc.) :  Sold  to  KRGV-TV  Wes- 
laco,  Tex.;  KHVH-TV  Honolulu; 
WRAL-TV  Raleigh,  N.  C.  and  KNTV 
(TV)  San  Jose,  Calif.  Now  sold  in  60 
markets. 

41  Seven  Arts  Volume  3  Features 
(Seven  Arts  Assoc.):  Sold  to  KNTV 
(TV)  San  Jose,  Calif. 

14  Seven  Arts'  Special  Features 
(Seven  Arts  Assoc.):  Sold  to  WRAL- 
TV  Raleigh,  N.  C. 

Science  Fiction  Features  (Allied  Art- 
ists Tv):  Sold  to  WMBD-TV  Peoria, 
111.;  WIS-TV  Columbia,  S.  C;  KOAT- 
TV  Albuquerque;  KNBC  (TV)  Los 
Angeles;  WAFB-TV  Baton  Rouge  and 
WDAU-TV  Scranton,  Pa.  Now  in  86 
markets. 

The  Lone  Ranger  (Telesynd):  Sold 
to  KPRC-TV  Houston;  KORK-TV  Las 
Vegas;  WSLS-TV  Roanoke,  Va.; 
WGAN-TV  Portland,  Me.,  KOOL-TV 
Phoenix  and  KOLD-TV  Tucson.  Now 
in  87  markets. 

Oxford  (ITC):  Sold  to  National 
Educational  Television  &  Radio  Center. 

More  Freedoms  awards 

Editorials  by  Jim  Klash,  WDAS 
Philadelphia,  and  John  G.  Dunn, 
WCRB  Dunn,  N.  C,  earned  George 
Washington  Honor  Medals,  according 
to  the  Freedoms  Foundation,  Valley 
Forge,  Pa.  Top  award  for  an  economic 
education  program  was  made  to  CBS- 
TV's  Money  Talk.  The  three  awards 
were  not  included  in  the  list  of  winners 
published  last  issue  (Broadcasting, 
Feb.  28). 


STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits 
with  unparalleled  flexibility  and  consist- 
ently better  sound.  Write  for  free  folder. 
"The  Sound  of  Money."  icm  simplimation. 

P.  O.  Box  943,  Bellingham,  Washington. 


IT  FLEW 


over  the 


*  INDIANAPOLIS  500 

*  MASTERS  GOLF  TOURNAMENT 

*  SHOPPING  CENTERS,  STORE 
OPENINGS,  and  many  other  events 

*  RADIO  AND  TV  PROMOTIONS 

This  man-carrying  balloon  is  America's 
greatest  crowd  attraction. 


YOUR  AD 

YlERf 

\  X  \  I  /  /  / 


BOOKING  NOTHING  ELSE 

DATES  GOING  "V~"  LIKE  IT  .  . 

FAST  Mlk  60  FT.  HIGH 

CALL  OR  WRITE  || 

PROMOTIONAL 
INDUSTRIES,  INC. 

Box  303,  Route  2 

WAYZATA,  MINNESOTA 

Phone:  827-5601 


64  (PROGRAMMING) 


BROADCASTING,  March  4,  1963 


Is  pay  tv's  place 
in  the  theatres? 

General  Electric  Co.  and  National 
General  Corp.,  Beverly  Hills,  Calif., 
announced  jointly  last  Monday  (Feb. 
26)  the  development  of  a  GE  color 
television  system  for  projection  of  tv 
entertainment  on  theatre-size  screens 
as  well  as  establishment  of  a  tv  network 
for  use  of  the  equipment  in  theatres 
(Broadcasting,  Feb.  25). 

Eugene  V.  Klein,  president  of  NGC, 
told  a  news  conference  in  New  York, 
that  the  motion  picture  chain  has  re- 
ceived exclusive  distribution  rights  to 
the  GE  projector  for  commercial  the- 
atrical entertainment.  He  said  that 
iNGC  placed  a  multi-million  dollar 
order  with  GE  for  equipment  and  serv- 
ice contracts  for  initial  use  of  the  pro- 
jector in  its  own  key  theatres. 

A  programming  schedule  currently 
being  developed  by  NGC  will  begin  in 
a  minimum  of  100  NGC  theatres  in 
early  1964,  he  said.  NGC  will  also 
distribute  the  projectors  to  other  exhibi- 
tors in  the  U.S.,  he  added. 

The  new  projector,  called  the  Talaria 
(meaning  winged  feet  of  Mercury), 
makes  possible  for  the  first  time,  Mr. 
Klein  pointed  out,  the  origination  of  a 
tv  network  providing  live  Broadway 
shows,  and  major  sports,  entertainment 
and  cultural  events  at  popular  prices. 
The  National  Teletheatre,  as  NGC  calls 
the  new  operation,  will  provide  simul- 
taneous, daily,  closed  circuit  televising 
to  theatres,  coast  to  coast,  he  said. 

The  project,  with  the  equipment,  will 
cost  about  $10  million,  Mr.  Klein  said. 

Preparation  Begun  ■  NGC  will  de- 
velop its  own  programs  for  the  network 
as  well  as  presenting  events  provided  by 
Broadway.  The  theatre  chain  is  prepar- 
ing a  program  schedule  and  is  negotiat- 
ing with  top  talent  in  the  entertainment 
world,  he  indicated. 

Mr.  Klein  broke  down  the  entertain- 
ment being  developed  for  the  new  net- 
work as  follows: 

1.  Theatrical  stage  shows  to  be 
shown  on  a  daily  basis. 

2.  Educational  programs  to  be  pre- 
sented to  a  more  limited  audience  in 
alternate  time  periods  each  day. 

3.  Sporting  events  which  will  be 
televised  in  alternate  time  periods  on  a 
less  than  daily  basis. 

4.  Industrial  and  commercial  shows 
which  will  be  shown  to  meet  specific 
audience  requirements. 

5.  Closed  circuit  conventions. 

6.  Public  service  events. 

7.  Children's  shows. 

How  It  Works  ■  The  Talaria  projec- 
tor has  a  high-power  light  source  and  an 
optical  projection  system  similar  to  con- 
ventional motion  picture  projectors,  ac- 
cording to  Robert  L.  Cassdberry,  gen- 
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Viewing  a  Talaria  demonstration  at 
Electronics  Park,  Syracuse,  N.  Y.  (I  to 
r):  Eugene  V.  Klein,  National  General 
president,  Richard  L.  Shetler,  general 

eral  manager  of  GE's  technical  products 
operation.  Key  to  the  new  system  how- 
ever is  a  thin  layer  of  viscous  control 
fluid  which  is  continuously  scanned  by 
an  electron  beam  in  the  same  way  as 
the  phosphor  is  scanned  on  the  face  of 
a  picture  tube  in  a  tv  set. 

Instead  of  producing  a  picture  direct- 
ly on  the  control  layer,  the  scanning 
process  controls  the  light  from  the  lamp 
which  passes  through  the  control  layer 
so  that  a  live  picture  is  produced  on  a 


manager  of  GE's  command  systems 
division,  and  Robert  L.  Casselberry, 
general  manager  of  GE's  technical 
products  operation. 

large  screen  in  full  color  and  brightness. 
The  use  of  a  5-kw  xeonon  lamp  at  the 
source  of  light  for  the  projected  picture 
and  an  electric  picture  signal  to  control 
or  modulate  the  light  overcomes  limita- 
tions normally  encountered  regarding 
screen  brightness  and  picture  size. 

Mr.  Casselberry  said  full  scale  dem- 
onstration of  equipment  and  perform- 
ance will  be  presented  in  90  to  120  days 
on  the  West  Coast  and  possibly  simul- 
taneously in  New  York. 


Newt 


INSTRUMENTS 
for  AUDIO 
MEASUREMENTS 


Model  210 


MODEL  410  DISTORTION  METER 


Model  410 


•  Measures  audio  distortion,  noise  level  and  AC 
voltages  •  Also  a  versatile  vacuum  tube  voltmeter. 

•  Distortion  levels  as  low  as  .1%  can  be  measured 
on  fundamental  frequencies  from  20  to  20,000  cps. 
indicates  harmonics  up  to  100,000  cps  •  Distortion 
measurements  can  be  made  on  signal  levels  of  .1 
volt  to  30  volts  rms  •  The  vacuum  tube  voltmeter 


provides  an  accuracy  of  ±5%  over  a  frequency  range 
from  20  cps  to  200  KC.  For  noise  and  db  measure- 
ments, the  instrument  is  calibrated  in  1  db  steps 
from  0  db  to  —15  db,  the  built-in  attenuator  pro- 
vides additional  ranges  from  —60  db  to  +50  db 
in  10  db  steps. 


MODEL  210  AUDIO  OSCILLATOR 


•  Provides  a  sine  wave  signal  from  10  cps  to 
100  kc  •  Output  level  within  ±1  db  when  working 
into  600  ohms  (reference  5  kc)  •  Power  output, 
variable  to  above  150  mw  •  Hum  and  noise,  —70 


db  at  5  volts  output  •  Distortion  is  less  than  .2% 
at  5  volts  output  from  50  to  20,000  cps,  slightly 
higher  at  higher  output  and  frequency  extremes. 


These  instruments  are  supplied  with  many  B.C.  station  installations 
for  FCC  Proof-of  Performance  tests. 


BARKER  &  WILLIAMSON,  Inc. 

^adio  Communication  fiquipment  Since  1932 

BRISTOL.  PENNSYLVANIA    •    STiUw.U  8-6581 
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SPECIAL  REPORT:  BASEBALL  '63 


BASEBALL  REVENUE  LEVELS  OFF 

Radio-television  rights  and  advertising  revenues  reach  plateau 
after  several  years  of  big  increases;  majors  to  split  $13.1  million 


The  spectacular  growth  patterns  of 
the  past  two  years  were  not  matched, 
but  broadcasters  and  baseball  got  to- 
gether again  in  1963  to  reach  a  new 
financial  plateau,  according  to  Broad- 
casting's annual  survey  of  ball  clubs, 
stations  and  advertisers. 

Exclusive  of  network  weekend  tele- 
casts, the  World  Series  and  All-Star 
Game,  the  20  major  league  teams  are 
splitting  a  $13.1  million  pie,  up  $325,- 
000  from  the  adjusted  rights  estimate 
for  1962— $12,775,000. 

The  World  Series  and  All-Star  Game 
will  bring  an  additional  $3.5  million 
this  year,  a  drop  of  $500,000  from 
1962.  The  decrease  follows  the  players' 
decision  to  return  to  one  All-Star  Game. 
The  two  specials,  both  to  be  shown  in 
color  over  NBC-TV,  under  a  long-term 
contract,  will  be  sponsored  by  Gillette 
through  Maxon  and  Chrysler  through 
Young  &  Rubicam. 

Sponsor  billings,  which  reached  an 
estimated  $83  million  in  1962,  reflected 
the  smaller  increase  in  rights  and  inched 
upward  to  $84  million. 

Notable  in  the  smaller  increases  was 
the  leveling  off  of  the  major  leagues  at 
20  teams,  following  two  years  of  ex- 
pansion, the  number  of  stations  in  in- 
dividual club  networks,  and  the  num- 
ber of  games  scheduled  for  tv. 

R.  J.  Reynolds  through  William  Esty 
Co.,  New  York,  and  American  Tobac- 
co through  Lawrence  Gumbinner  and 
BBDO,  both  New  York,  again  took  in- 
dividual sponsor  honors.  Reynolds 
bought  into  sponsorship  of  eight  teams 
and  American  Tobacco  into  six.  Brown 
&  Williamson  Tobacco  through  Ted 
Bates  &  Co.,  New  York,  was  the  only 
other  cigarette  sponsor  in  the  picture, 
buying  into  three  teams. 

Again  the  brewing  companies  took 
their  share,  with  purchases  of  17  teams' 
games.  This  year  14  breweries  are  in 
the  lineup  with  P.  Ballantine  &  Son 
through  Esty  and  Theo.  Hamm  Brew- 
ing Co.  through  Campbell-Mithun  pick- 
ing up  three  teams  each. 

More  than  550  radio  stations  and  50 
television  stations  are  already  commit- 
ted to  the  various  team  networks.  Many 
of  these  will  also  carry  packaged  pre- 
game  and  post-game  programs,  or  will 
originate  their  own  local  sponsorship. 

Sports  Network  Inc.  this  year  will 
handle  500  baseball  games  on  television 


and  more  than  3,500  games  on  radio. 

In  its  seventh  year,  SNI  arranges 
regional  networks  for  baseball  broad- 
casts on  radio  and  tv,  and  furnishes 
remote  pickups  and  allied  services. 

While  SNI  has  several  mobile  color 
tv  units  available  this  season,  a  spokes- 
man for  the  organization  could  not 
comment  on  the  amount  of  games  to 
be  televised  in  color. 

In  Proportion  ■  One  thing  that  does 
appear  imminent  based  on  this  year's 
survey  is  that  there  will  be  no  more 
yearly  skyrocketing  of  rights  costs  fol- 
lowed by  fantastic  billing  increases. 

Though  the  unsold  portions  are  small 
compared  to  the  overall  picture,  they 
do  pinpoint  the  advertisers'  caution  and 
in  some  cases  reluctance  to  simply  keep 
paying  more.  The  agency  men  indicate 
that  brakes  are  being  applied  and  that 
fear  of  not  being  sold  out  will  keep  the 
teams  and  stations  in  line  when  prices 
are  brought  up  again  next  year. 

Next  year  all  clubs  in  the  majors 
may  find  the  networks  easier  to  deal 


'Gold  mine'  shunned 

Carrying  baseball  games  is  con- 
sidered by  many  stations  as  be- 
ing just  short  of  owning  a  gold 
mine.  But  WSTV-TV  Steuben- 
ville,  Ohio,  this  year  is  forsaking 
the  gold  mine  in  the  "interests  of 
its  viewers."  For  the  past  five 
years  WSTV-TV,  owned  by  Rust 
Craft  Broadcasting  Co.,  has  car- 
ried the  Pittsburgh  Pirates  in  lieu 
of  its  CBS  and  ABC  programs. 
This  year,  however,  the  station  is 
bowing  to  the  demands  of  viewers 
who  prefer  summertime  re-runs 
to  ball  games.  The  station  noted, 
in  dropping  the  Pirates'  schedule, 
that  KDKA-TV  Pittsburgh,  key- 
station in  the  Pirates'  network, 
comes  into  the  Steubenville- 
Wheeling  area.  In  addition 
WTRF-TV  Wheeling,  has  re- 
placed WSTV-TV,  so  baseball  is 
still  available. 

As  for  WSTV;  it  plans  to 
continue  radio  broadcasts  of 
Cleveland  Indians  games  as  they 
have  in  the  past. 


with  than  they  have  been  in  the  past. 
There  is  a  concerted  move  on  the  part 
of  several  American  League  club  own- 
ers to  force  CBS-TV  and  NBC-TV  into 
dealing  with  the  league  rather  than  in- 
dividual teams.  The  present  system 
provides  the  home  teams  with  all  the 
proceeds  from  the  network  telecasts 
and  the  visiting  teams  don't  like  the 
arrangement.  Cries  of  "foul"  are  also 
coming  from  teams  whose  home  parks 
aren't  visited  by  the  network  cameras 
and  lose  out  on  the  estimated  $25,000 
per  telecast.   (See  story  page  70.) 

This  year  CBS-TV  and  NBC-TV  will 
pay  about  $2,225,000  to  telecast  a 
total  of  95  major  league  games  from 
the  home  fields  of  ten  teams.  (They 
had  98  games  scheduled  last  year). 

Coast  to  Coast  ■  The  new  season  will 
mark  the  first  time  home  games  from 
the  West  Coast  will  be  televised  more 
than  once  by  a  network  during  the  reg- 
ular season.  NBC-TV  has  signed  the 
Los  Angeles  Dodgers  and  San  Fran- 
cisco Giants. 

NBC-TV,  which  has  48  Saturday 
and  Sunday  games  scheduled  in  its 
Major  League  Baseball  series,  has  con- 
tracts with  the  Chicago  White  Sox  and 
Cleveland  Indians  in  the  American 
League  and  Milwaukee  Braves,  Cincin- 
nati Reds  and  Pittsburgh  Pirates  as  well 
as  the  two  West  Coast  teams  in  the 
National  League. 

A  total  of  47  games  has  been  con- 
tracted for  by  CBS-TV's  Baseball  Game 
of  the  Week  with  the  New  York  Yan- 
kees, Baltimore  Orioles  in  the  Ameri- 
can League  and  St.  Louis  Cardinals, 
Chicago  Cubs  and  Philadelphia  Phillies 
in  the  National  League. 

The  games  will  begin  on  both  net- 
works the  weekend  of  April  13-14. 

NBC-TV  has  a  schedule  of  24  Sat- 
urday games  and  a  like  number  of  Sun- 
day ballgames.  CBS-TV  will  present  its 
games  on  25  Saturdays  and  22  Sundays. 

Sponsors  signed  by  NBC  are  Humble 
Oil  through  McCann-Erickson  with 
3/16;  P.  Lorillard  through  Grey  Ad- 
vertising with  1/8;  and  Hartford  Insur- 
ance Group  via  McCann-Marschalk 
with  1/16. 

Falstaff  Brewing  Corp.  through 
Dancer-Fitzgerald-Sample  has  signed 
for  one-half  sponsorship  of  the  games 
on  CBS-TV.  Other  sponsors  are  Si- 
moniz  (D-F-S);  Philip  Morris  (Leo 
Burnett);     General     Mills  (Knox- 
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What  baseball  gets 
from  broadcasting 


Rights  figures  are  Broadcasting  estimates.  Asterisk  following  the  1962  figure 
denotes  a  revised  estimate  of  that  club's  rights.  The  figures  do  not  include  rights 
paid  by  CBS  and  NBC  for  nationally  televised  games.  Originating  stations  for  tv 
and  radio  are  listed  with  number  of  stations  in  parentheses. 

American  League 


Team 


1963  Rights    1962  Rights       Television  Radio 


Sponsors  &  Agencies 


BALTIMORE         $    600,000       $  600,000 


WBAL-TV        WBAL    National  Brew.  (W.  B.  Doner)    %   radio-tv,  R.  J. 

Reynolds  (William  Esty)  Vs  tv,  %  tv  open;  %  radio 
(3)  (23)       sold  to  local  &  regional  sponsors. 


BOSTON 


600,000  600,000 


WHDH-TV      WHDH    American  Tobacco   (BBDO),  Atlantic  Refining  (N. 
,,.  /^cx       W.  Ayer  &  Son),  Narragansett  Brewing  (Doherty, 

(6)  (43)       Clifford,  Steers  &  Shenfield),  all  V3,  radio-tv. 


CHICAGO 


DETROIT 


850,000 


850,000 


WGN-TV 


WCFL 
(82) 


Hamm  Brew.  (Campbell-Mithun),  Reynolds  (Esty), 
both  V3  tv;  Phillips  Petroleum  (J.  Walter  Thompson) 
1/6  tv;  1/6  tv  open.  Genl.  Finance  (Post,  Morr  & 
Gardner),  Budweiser  (DArcy  Adv.)  both  Y3  radio; 
Corona  Cigars  (Edward  H.  Weiss),  Rambler  Dealers 
Assn.  (R.  Jack  Scott)  both  1/6  radio. 


Carling  Brewing    (Lang   Fisher    &    Stashower)  Vs 

™^  _™  ™~   ,  m  WERE    radio-tv.  Standard  Oil  of  Ohio  (McCann-Marschalk) 

CLEVELAND  700,000  700,000  WJW-TV  )^        %  tv'  Sugardale  Provision  Co.  (LF&S)   %   tv,  So- 

(36)       ciety  National  Bank  (Griswold-Eshleman)  Vs  radio, 
  Richman  Bros.  (LF&S)  1/6  radio;  1/6  radio  open. 


625,000  625,000 


WJBK-TV       WKMH    Stroh   Brewery    (Zimmer,    Keller   &    Calvert)  Ys, 
Marathon  Oil  Co.  (Campbell  Ewald)   Vs,  American 
(8)  (48)       Tobacco  (L.  C.  Gumbinner)  Vs ,  all  radio-tv. 


Kansas  city        400,000         300,000*  WDAF-TV 


WDAF  Reynolds  (Esty)  Va  tv;  other  tv  pending.  General 
,in.  Finance  (PM&G)  \W  radio,  Guy's  Potato  Chips 
(1U)        (Potts- Woodbury)  1/6  radio.    7/12  radio  open. 


los  angeles         775,000  775,000 


KHJ-TV 


KMPC 
(16) 


Std.  Oil  of  Cal.  (BBDO),  Brown  &  Williamson  (Ted 
Bates  &  Co.)  both  \3  radio-tv;  Chevrolet  Dealers  of 
Southern  Cal.  (Eisaman.  Johns  &  Laws)  V3  tv,  Folger 
Coffee  (Fletcher  Richards,  Calkins  &  Holden)  Vs  radio. 


MINNESOTA 


600,000 


600,000 


WTCN-TV 
(14) 


wcco 

(31) 


Theo.  Hamm  Brewing  (C-M)  V3  radio-tv,  R.  J. 
Reynolds  (Esty)  Vs  tv,  Maxwell  House  (Ogilvy, 
Benson  &  Mather),  American  Bakeries  (Young  & 
Rubicam)  both  1/9  tv;  Twin  City  Federal  (Pidgeon 
Savage  Lewis)  1/9  tv  and  %  radio;  Western  Oil  & 
Fuel  (John  Forney)  1/6  radio;  1/6  radio  open.  


I:   NEW  YORK 


1,200,000  1,200,000 


WPIX  (TV) 


WPRS     Reynolds  (Esty).  P.  Ballantine  &  Sons  (Esty)  both 
Vs    radio-tv;   Humble   Oil   Co.  (McCann-Erickson) 
(40)       1/6  radio-tv,  1/6  radio-tv  open. 


WASHINGTON  300,000  300,000* 


WTOP-TV  WTOP 


Ballantine  (Esty)  Vs  tv-4/9  radio,  R.  J.  Reynolds 
(Esty)  Vs  tv,  General  Mills  (Knox  Reeves  Adv.) 
1/9  tv;  2/9  tv  open.  General  Cigar  (Y&R)  1/9 
radio:  4/9  radio  to  local  and  regional  sponsors. 


A.  L.  total       $6,650,000  $6,550,000 


National  League 


CHICAGO 


$   500,000      $  500,000 


Hamm  Brew.  (C-M),  Reynolds  (Esty)  both  Vs  tv; 
Phillips  Petroleum  (JWT)  1/6  tv;  1/6  tv  open.  Oak 
WGN-TV  WGN      Park  Federal  (Sager-Conner  Assoc.),  G.  Heileman 

Beer  (M-E),  Serta  Mattress  (Doner)  all  1/6  radio. 
Vi  radio  still  open. 


CINCINNATI 


550,000 


525,000 


WLWT  (TV) 
(6) 


WKRC 
(50) 


Hudepohl  Brewing  Co.  (Stockton-West-Burkhart), 
Brown  &  Williamson  Tobacco  (Bates),  Standard 
Oil  of  Ohio  (M-M)  all  %  tv.  Burger  Brewing  Co. 
(Midland  Adv.)  100%  radio.   


HOUSTON 


600,000 


500,000 


KTVT  (TV)        KPRC     American      Tobacco      (Gumbinner-BBDO),  Pearl 
v      '  Brewing  (Tracy-Locke)  both  Vs  radio-tv;  Vs.  radio- 

(6)  (18)       tv  open. 


LOS  ANGELES  1,000,000 


1,000,000 


KTTV  (TV) 


KFI 

(10) 


American  Tobacco  (Gumbinner),  Union  Oil  of  Cal. 
(Smock,  Debnam  &  Waddell  Inc.)  both  V2  radio-tv. 


MILWAUKEE  475,000 


375,000 


WTMJ-TV 

(3) 


WEMP 
(31) 


Blatz  Beer  (Kenyon  &  Eckhardt)  Vs  tv;  %  tv  open. 
All  radio  to  local  sponsors. 


NEW  YORK  1,000,000 


1,000,000 


WOR-TV 

(4) 


WABC 
(15) 


Rheingold  Beer  (JWT)  7/10  radio-tv,  Brown  &  Wil- 
liamson (Bates)  3/10  radio-tv. 


PHILADELPHIA  650,000 


PITTSBURGH  350,000 


SAN  FRANCISCO  900,000 


WFTT -TV  WFTI  Atlantic  (Ayer),  Ballantine  (Esty)  both  Vs  radio-tv; 

650,000  Tasty  Baking  Co.  ( Aitken-Kynett),  R.  J.  Reynolds 

(4)  (23)  (Esty)  both  1/6  radio-tv. 

KDKA  TV  KF)KA  Atlantic    (Ayer),    Pittsburgh    Brewing  (Ketchum 

350  000*         Jvj-/j^i  i  v  ivi^i^t.  MacLeod  &  Grove),  Mellon  Bank  (Fuller  &  Smith 

(5)  (21)  &  Ross)  each  Vs  radio-tv. 


900,000 


KTVU  (TV) 


KSFO 

(16) 


American  Tobacco  (Gumbinner),  Standard  Oil  of 
California  (BBDO),  Folger's  Coffee  (FRC&H),  all 
Vs  radio-tv. 


ST.  LOUIS 


KMOX    Busch  Bavarian  Beer    (Gardner  Adv.),  American 
425,000  425,000  KSD-TV  Tobacco    (Gumbinner-BBDO),   both    Vi    radio  and 

(60)        Vs  tv;  Shell  Oil  (OB&M)   Vs  tv. 


N.  L.  TOTAL 


6,450,000  6,225,000* 


MAJOR  LEAGUE 

TOTALS  $13,100,000 


$12,775,000* 
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Reeves);  Aqua  Velva  (Parkson  Adv.); 
Colgate-Palmolive  (Ted  Bates);  Bristol- 
Myers  (Doherty,  Clifford,  Steers  & 
Shenfield);  Texaco  (Benton  &  Bowles); 
Vaseline  Hair  Tonic  (Norman,  Craig  & 
Kummel);  and  Carter  Products  (Sulli- 
van, Stauffer,  Colwell  &  Bayles). 

Dizzy  Dean  and  Pee  Wee  Reese  will 
again  be  the  sportscasters  of  the  games 
on  CBS-TV  while  Joe  Garagiola  and 
Bob  Wolff  will  comment  for  NBC-TV. 

AMERICAN  LEAGUE 

Baltimore  Orioles  ■  WBAL-AM-TV 
Baltimore  will  again  be  the  originating 
stations  for  the  Orioles.  WBAL-TV 
will  carry  50  regular  season  games  and 
two  exhibition  contests.  Only  six  of 
the  televised  games  will  be  home  con- 
tests. A  three-station  tv  network  will 
cover  Maryland  and  Pennsylvania.  On 
radio  side,  WBAL  will  feed  the  162- 
game  season  schedule  and  some  ex- 
hibition games  to  a  23-station  network 
in  Maryland,  Delaware,  Pennsylvania 
and  Virginia.  Chuck  Thompson  and 
Joe  Croghan  will  do  the  play-by-play. 

Boston  Red  Sox  ■  WHDH-AM-TV 
Boston  will  originate  Red  Sox  games 
again  this  year.  A  six-station  tv  net- 
work in  Massachusetts,  Maine,  Rhode 
Island  and  Connecticut  will  carry  33 
home  and  21  road  games.  The  full 
league  schedule  plus  some  exhibition 
contests  will  be  fed  to  a  New  England 
radio  network  of  about  45  stations. 
Curt  Gowdy,  Art  Gleeson  and  Ned 
Martin  will  do  the  play-by-play. 

Chicago  White  Sox  ■  The  largest  radio 
lineup  of  any  American  League  club 
again  belongs  to  the  White  Sox.  WCFL 
Chicago  will  originate  the  162-game 
schedule  and  pre-season  contests  to  an 
82-station  network  throughout  the  Mid- 
west and  Southwest.  WGN-TV  Chi- 
cago is  tentatively  set  to  again  colorcast 
all  home  games  of  the  Sox.  The  road 
game  picture  is  still  clouded,  but  18 
games,  the  same  as  last  year,  have  been 


penciled  in.  Bob  Elson,  assisted  by  Milo 
Hamilton,  will  be  back  on  radio-tv 
play-by-play. 

Cleveland  Indians  ■  The  Indians'  50- 
game  tv  schedule  this  year  is  down  six 
from  1962.  WJW-TV  Cleveland  will 
carry  24  home  and  26  away  contests, 
all  on  weekends.  Pre-game  shows  will 
be  handled  by  Bob  Neal.  WERE  Cleve- 
land will  feed  weekend  exhibitions  and 
the  regular  schedule  to  36  stations  in 
Ohio,  Pennsylvania,  New  York  and 
West  Virginia.  Ken  Coleman  and  Mr. 
Neal  will  be  the  radio-tv  team. 

Detroit  Tigers  ■  A  41 -game  tv  schedule, 
the  same  as  last  year,  will  be  seen  over 
eight  stations  in  Michigan,  Ohio  and 
Indiana  with  WJBK-TV  Detroit  origi- 
nating. Ten  games  will  be  home  con- 
tests. A  48-station  radio  network  will 
carry  the  Tigers'  pre-season  and  regular 
league  schedule.  WKMH  Dearborn 
will  again  originate  with  WWJ  Detroit 
taking  day  games  and  WJR  Detroit 
taking  the  night  contests.  Ernie  Har- 
well and  George  Kell  will  cover  the 
team  on  radio  and  tv. 

Kansas  City  Athletics  ■  The  Athletics' 
tv  exposure  will  be  up  33%  this  year 
with  WDAF-TV  Kansas  City  carrying 
40  games  against  30  in  the  1962  sea- 
son. After  the  home  opener,  the  re- 
maining 39  will  all  be  road  games. 
WDAF-AM  will  originate  the  162-game 
league  schedule  plus  24  pre-season  con- 
tests for  a  10-station  network  in  Mis- 
souri, Kansas,  Nebraska  and  Oklahoma. 
Monte  Moore  and  George  Bryson  will 
do  the  play-by-play. 

Los  Angeles  Angels  ■  The  Angels'  1963 
broadcasting  operations  are  as  identical 
to  1962  as  any  club's  in  the  majors. 
KMPC  Los  Angeles  is  originating  the 
games  for  a  16-station  network  in  Cali- 
fornia, Nevada  and  Arizona.  In  addi- 
tion to  the  162-game  schedule,  16-pre- 
season  games  will  be  aired.  A  five-min- 
ute interview  commentary,  Bill  Rigney 
Reports,  will  precede  the  Angel  Warm- 


From  spikes  to  mikes 

Not  too  many  years  back  when 
Father  Time  thumbed  the  ball 
player  out  of  the  game,  the  vet- 
eran trudged  back  to  the  farm. 
Nowadays,  more  and  more  of 
the  fading  stars  simply  climb  the 
steps  to  the  broadcasting  booth. 
The  latest  to  join  the  radio-tv 
clan  are  Richie  Ashburn  and 
Jerry  Coleman.  Mr.  Ashburn,  who 
played  with  the  Philadelphia  Phil- 
lies for  over  10  years  and  played 
for  the  New  York  Mets  last  year, 
has  become  a  member  of  the 


Phillies  broadcasting  team.  Mr. 
Coleman,  the  ex- Yankee  who  had 
a  CBS  network  radio  show,  now 
joins  the  Yankee  broadcasting 
team,  where  his  old  field  team- 
mate Phil  Rizzuto  is  ensconced. 

Other  ex-ball  players  on  major 
league  broadcasting  teams  in- 
clude: Ralph  Kiner-Mets,  Buddy 
Blattner-Angels,  Frank  McCor- 
mick,  Waite  Hoyt-Reds,  George 
Kell-Detroit,  Lou  Boudreau-Cubs, 
Dizzy  Dean  and  Pee  Wee  Reese 
(left  and  right,  respectively,  in 
photo) -CBS-TV  and  Joe  Garagi- 
ola-NBC-TV. 


up  before  each  game.  Also  set  are  the 
post  game  Angel  Report  and  Angel 
Clubhouse,  a  between  double-headers 
interview.  KHJ-TV  Los  Angeles  will 
televise  26  games,  all  on  the  road,  in- 
cluding six  exhibitions.  Buddy  Blattner 
and  Don  Wells  call  the  play-by-play. 

Minnesota  Twins  ■  WTCN-TV  Min- 
neapolis is  the  key  station  for  the 
Twins  and  will  carry  50  games  this 
season,  46  of  them  road  contests.  A 
14-station  tv  network  covers  Minnesota, 
North  Dakota,  South  Dakota,  Iowa  and 
Wisconsin.  WCCO  Minneapolis  will 
originate  nine  exhibition  games  and  the 
regular  season  schedule  to  a  31 -station 
network  in  Minnesota,  North  Dakota, 
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South  Dakota.  Iowa.  Nebraska,  Wis- 
consin and  Montana.  Ray  Scott,  Halsey 
Hall  and  Herb  Carneal  will  broadcast 
on  both  radio  and  tv. 

New  York  Yankees  ■  For  the  12th 
straight  year,  WPIX  (TV)  New  York 
will  televise  Yankee  games,  with  126 
regular  season  games  on  the  schedule: 
81  at  home  and  45  on  the  road.  Nego- 
tiations are  in  progress  for  a  New  York 
State  and  New  England  regional  tv  net- 
work. WCBS  New  York  will  carry  radio 
broadcasts  and  originate  the  entire  162- 
game  schedule  for  the  "Home  of  Cham- 
pions" 40-station  network  in  New  York, 
Pennsylvania,  Connecticut  and  Massa- 
chusetts. Broadcasters  Mel  Allen,  Red 
Barber  and  Phil  Rizzuto  are  being 
joined  by  another  former  Yankee,  Jerry 
Coleman. 

Washington  Senators  ■  The  Senators 
this  year  is  the  only  team  in  the  Amer- 
ican League  without  a  radio  network 
at  present.  WTOP-AM-TV  Washing- 
ton will  be  the  sole  outlets  for  the  club. 
WTOP-TV  has  scheduled  30  games,  the 
same  as  last  year,  with  19  on  the  road 
and  1 1  at  home.  WTOP-AM  will  cover 
four  exhibition  games  in  addition  to 
the  regular  season.  Dan  Daniels  and 
John  MacLean  are  again  handling  the 
radio-tv  air  work. 

NATIONAL  LEAGUE 

Chicago  Cubs  ■  WGN-AM-TV  Chi- 
cago will  cover  the  Cubs  again  in  1963 
without  special  networks,  according  to 
present  plans.  The  Cubs'  home  sched- 
ule of  81  day  games  will  be  seen  in 
color  over  WGN-TV.  The  number  of 
road  games  to  be  seen  in  black-and- 
white  is  still  uncertain.  Jack  Brick- 
house  and  Vince  Lloyd  will  do  the 
play-by-play.  On  radio,  the  full  162- 
game  schedule  plus  exhibition  contests 
will  be  broadcast  by  Jack  Quinlan  and 
Lou  Boudreau. 

Cincinnati  Reds  ■  The  Reds  will  again 
be  among  the  most  colorful  teams  in 
the  majors  with  23  home  games  to  be 
telecast  in  color  from  WLWT  (TV) 
Cincinnati.  Thirty  road  games  are  also 
scheduled  for  the  six-station  network 
in  Ohio.  Indiana,  Kentucky  and  West 
Virginia.  WKRC  Cincinnati  is  origi- 
nating station  for  a  50-station  radio 
network  in  five-states.  The  radio  broad- 
casts will  be  handled  by  Waite  Hoyt 
and  Gene  Kelly  with  Ed  Kennedy  and 
Frank  McCormick  handling  tv. 

Houston  Colt  .45s  ■  The  Colts  this  year 
departed  from  the  usual  major  league 
pattern  of  rights  buying  and  selling,  by 
creating  the  Houston  Sports  Assn., 
which  is  the  parent  of  the  new  Colt  .45 
Network.  HSA  has  done  all  the  selling 
and  is  packaging  the  Colts'  broadcast 
operations.  KPRC  Houston,  will  be  the 


key  station  for  the  Colts*  18-station 
Texas  and  Louisiana  network.  A  total 
of  191  games,  including  all  29  exhibi- 
tion contests,  will  be  heard.  KTVT 
(TV)  Ft.  Worth-Dallas,  will  originate 
Colt  games  for  the  six-station  tv  net- 
work in  Texas  and  Louisiana,  with 
KTRK-TV  Houston,  the  key  station. 
Only  14  road  games  are  scheduled  to 
be  telecast.  Gene  Elston  and  Lowell 
Passe  will  work  radio  and  tv  play-by- 
play with  Guy  Savage  on  tv  only. 

Los  Angeles  Dodgers  ■  KFI  Los  An- 
geles, will  originate  Dodger  games  over 
a  21 -station  three-state  network,  with 
10  stations  also  carrying  the  exhibition 
games.  KTTV  (TV)  will  televise  the 
nine  Dodger-Giant  games  from  San 
Francisco.  Vin  Scully  and  Jerry  Doggett 
will  again  do  radio-tv. 

Milwaukee  Braves  ■  1963  marks  more 
than  just  new  ownership  for  the  Braves. 
For  the  first  time  in  the  club*s  history, 
home  games  will  be  televised,  with  five 
Saturday  contests  and  21  road  games 
scheduled.  The  26-game  total  to  be 
seen  over  WTMJ-TV  Milwaukee,  and 
a  three-station  network  is  1 1  games 
more  than  were  televised  last  year. 
WEMP  Milwaukee  gets  sole  radio  rights 
in  the  city  for  the  first  time  and  will 
feed  31  stations  in  Wisconsin  and  Min- 
nesota the  162-game  schedule  plus  16 


exhibitions.  Mike  Walden  and  Blaine 
Walsh  will  handle  tv  with  Earl  Gillespie 
and  Tom  Collins  on  radio. 

New  York  Mets  ■  Although  down  five 
games  from  last  year,  the  Mets  will 
still  televise  more  games  this  year  than 
any  other  major  league  club.  A  total 
of  128  regular  season  contests  will  be 
shown:  76  at  home,  52  away,  plus  three 
exhibition  games.  WOR-TV  New  York, 
will  originate  the  games  for  a  four-sta- 
tion New  York  State  network.  On 
radio,  WABC  New  York,  will  air  the 
entire  Mets*  schedule  from  the  first  pre- 
season contest  in  Florida  through  the 
162-game  regular  schedule,  a  total  of 
189  games.  Lindsey  Nelson.  Bob 
Murphy  and  Ralph  Kiner  will  again 
handle  the  play-by-play. 

Philadelphia  Phillies  ■  The  Phillies 
will  telecast  60  games  this  season,  up 
from  last  year's  56,  over  a  four-station 
Pennsylvania  network.  WFIL-TV  Phil- 
adelphia will  originate  the  games  in- 
cluding 44  weekend  contests.  A  23- 
station  radio  network  in  Pennsylvania, 
New  Jersey  and  Delaware  will  be  fed 
pre-season  and  regular  league  games  by 
WFIL-AM.  Byrum  Saam,  veteran 
Phillies  broadcaster  will  be  joined  this 
year  by  Bill  Campbell  and  ex-Phillies 
star  Richie  Ashburn. 

Pittsburgh  Pirates  ■  KDKA-AM-TV 
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Pittsburgh  are  carrying  the  Pirates 
again  this  year.  KDKA-TV  will  feed 
a  five-station  network  in  Pennsylvania, 
Ohio  and  West  Virginia  a  minimum  of 
33  road  games.  (No  home  games  are 
scheduled  for  tv).  KDKA-AM  will 
feed  a  three-state  radio  network,  which 
numbered  21  last  Friday.  Eight  pre- 
season weekend  games  will  lead  off  the 
radio  schedule.  Bob  Prince  and  Jim 
Woods,  veteran  Pirate  broadcasters,  are 
joined  this  year  by  Claude  Haring,  who 
formerly  broadcast  Philadelphia  games. 

San  Francisco  Giants  ■  The  defending 
National  League  champions  have  ex- 
actly the  same  broadcasting  operation 
for  1963  that  they  had  in  '62.  KSFO 
San  Francisco,  will  originate  the  team's 


The  fourth  consecutive  year  of  color- 
casting  of  baseball  by  WGN-TV  Chica- 
go this  season  will  delight  more  than 
just  sponsors  and  fans.  The  color  broad- 
casts of  the  daytime  home  games  of  the 
Chicago  Cubs  and  White  Sox  will  put 
real  push  into  the  sale  of  color  tv  sets 
too. 

Sol  Polk,  president  of  Polk  Bros., 
major  Chicago  chain,  said  Thursday 
that  when  the  color  games  start  in  the 
spring  they  help  kick  off  his  biggest 
selling  season  of  the  year  for  color  tv 
sets — bigger  than  the  Christmas  sea- 
son. Polk  Bros,  claims  to  be  the  world's 
largest  retailer  of  color  sets. 

Mr.  Polk  said  he  expects  that  color 
set  sales  in  his  stores  this  year  will  jump 
50%  over  1962.  He  felt  that  color  base- 
ball programs  not  only  give  existing 
color  set  owners  new  enjoyment  from 
their  sets  and  stimulate  non-set  owners 
to  buy  color,  but  they  also  help  whet 
the  appetite  of  the  home  viewer  to  go 


Bevins  asks  bigger 
fees  from  contractors 

The  British  government,  in  a  pro- 
posal presented  to  the  House  of  Com- 
mons last  Monday  (Feb.  25)  by  Post- 
master General  Reginald  Bevins,  will 
increase  by  more  than  100%  its  share 
of  the  profit  Britain's  commercial  tv 
system  is  piling  up. 

Mr.  Bevins  told  Commons  he  wants 
18  million  pounds  ($50.4  million)  a 
year  from  the  network — slightly  more 
than  double  the  present  take — by  rais- 
ing the  fee  the  British  television  pro- 
gram contractors  pay  for  using  govern- 
ment transmitters. 

Britain  has  two  television  networks — 
the  British  Broadcasting  Corp.  which 


full  schedule  plus  a  number  of  exhibi- 
tion games  for  the  Golden  West  Net- 
work. The  telecasts  over  KTVU  (TV) 
San  Francisco,  include  two  pre-season 
contests  with  Cleveland  and  the  nine 
Giant  games  against  the  Dodgers  in  Los 
Angeles.  Russ  Hodges  and  Lon  Sim- 
mons will  do  the  play-by-play. 

St.  Louis  Cardinals  ■  KMOX  and 
KSD-TV  St.  Louis,  are  carrying  Cardi- 
nal games  again  this  season.  KMOX 
has  over  60  stations  in  its  network  now 
and  says  the  total  may  reach  100  by 
the  season's  opener.  The  network  ex- 
tends over  a  12-state  area.  KSD-TV  is 
carrying  21  road  games.  Harry  Caray 
and  Jack  Buck  are  handling  the  air 
coverage  for  radio-tv. 


back  to  the  ballpark  and  see  the  games 
live.  The  glory  of  color  works  wonders 
for  everyone  in  the  cycle,  he  explained. 

WGN-TV  airs  all  Cubs  and  Sox  day 
home  games  in  color  but  night  games 
of  the  Sox  are  in  black  and  white.  The 
Cubs  do  not  play  at  night  in  Chicago 
since  Wrigley  Field  is  not  equipped 
with  lights. 

It  was  not  known  late  last  week 
just  what  proportion  of  commercials 
will  be  aired  in  color  this  season,  but  it 
was  assumed  that  the  WGN-TV  spon- 
sors will  once  again  take  advantage  of 
the  color  dimension  as  much  as  pos- 
sible although  some  commercials  are 
still  expected  to  be  monochrome.  WGN- 
TV  has  no  extra  charges  for  color. 

WGN-TV  will  again  feed  some  games 
to  tv  stations  in  other  cities  when  their 
teams  play  the  two  Chicago  teams  and 
these  feeds  will  be  in  color  during  the 
daytime. 

 INTERNATIONAL  

is  financed  by  annual  license  fees  paid 
by  owners  of  tv  sets,  and  the  commer- 
cial system  (Independent  Television 
Authority)  run  by  15  companies  lo- 
cated throughout  Great  Britain. 

The  commercial  tv  companies  have 
been  earning  approximately  $420  mil- 
lion a  year  from  advertisements,  with 
yearly  profits  of  about  $70  million. 

Radio  NW  pays  $1  million 
for  CHEK-TV  Victoria 

Sale  of  CHEK-TV  Victoria,  B.  C,  by 
David  M.  Armstrong  and  group  to  Ra- 
dio NW  Ltd.  for  about  $1  million  was 
announced  last  week. 

Radio  NW  is  headed  by  Frank  Grif- 
fiths. It  owns  CKNW  Westminster, 
B.    C,   and   CJOB   Winnipeg,  Man. 


Should  teams  share 
network  tv  rights? 

The  telecasts  scheduled  this  year  by 
CBS-TV's  Game  of  the  Week  prompted 
Calvin  Griffith,  president  of  the  Minne- 
sota Twins,  to  repeat  his  proposal  that 
visiting  clubs  should  receive  a  share  of 
the  tv  proceeds. 

Mr.  Griffith  said  he  plans  to  bring 
the  subject  up  for  action  at  the  an- 
nual meetings  of  the  ball  clubs  in  the 
summer  or  next  winter.  He  pointed  out 
that  support  from  at  least  three  other 
American  League  clubs  would  prevent 
approval  for  teams  to  negotiate  separ- 
ate contracts  with  networks.  Approval 
demands  support  from  seven  clubs. 

He  said  that  at  least  40  to  50%  of 
the  tv  proceeds  should  be  received  by 
visiting  clubs,  and  the  amount  of  the 
individual  shares  should  depend  on  the 
club's  standing  in  the  league. 

Selection  of  home  ball  clubs  repre- 
sented on  CBS-TV's  weekend  games 
has  to  "follow  public  interest,"  said 
William  C.  McPhail,  vice  president  CBS 
Tv  Sports. 

Mr.  McPhail,  referring  to  charges  of 
favoritism  in  selecting  ball  clubs  for 
CBS  weekend  telecasts,  pointed  out 
that  New  York  Yankee  games  have 
consistently  given  the  network  a  higher 
Nielsen  rating. 

The  CBS-TV  contract  with  the  Yan- 
kees calls  for  all  weekend  games  at 
home  except  the  last  three  in  Septem- 
ber. CBS  also  has  contracts  for  home 
games  of  the  Philadelphia  Phillies,  St. 
Louis  Cardinals,  Baltimore  Orioles  and 
Chicago  Cubs. 

Mr.  McPhail  indicated  that  present 
contractual  agreements  were  not  for 
life.  He  pointed  out  that  when  other 
teams  become  a  top  attraction,  they 
will  be  considered  by  CBS-TV. 


CHEK-TV  operates  on  ch.  6  with  100 
kw  and  is  affiliated  with  CBC. 

Two  satellite  transmitters  on  Van- 
couver Island,  now  owned  by  communi- 
ty groups,  will  become  part  of  CHEK- 
TV  next  November. 

The  purchase  must  be  approved  by 
the  Board  of  Broadcast  Governors.  A 
ruling  is  expected  on  March  26. 

Experimental  television 
started  in  Singapore 

Experimental  television  program 
transmissions  have  begun  in  Singapore. 
This  is  the  first  stage  of  a  project  by 
the  broadcasting  division  of  the  Singa- 
pore government's  Ministry  of  Culture 
to  provide  a  comprehensive  tv  network 


Baseball  in  color  helps  sell  tint  sets 

DEALER  SAYS  IT'S  HIS  BIGGEST  SELLING  SEASON 
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for  the  Southeast  Asia  island. 

Initial  facilities  consist  of  one  studio, 
an  announcer"s  booth  and  control 
rooms.  Transmitters  are  sited  at  Bukit 
Batok  situated  in  the  middle  of  the 
area.  The  surrounding  terrain  is  flat, 
except  for  another  hill  to  the  west  of 
Bukit  Batok,  and  has  a  high  density 
population.  The  studio  is  at  Caldicott 
Hill  alongside  Radio  Singapore  studios. 
The  complete  station  will  carry  pro- 
grams in  four  languages:  Malay,  Man- 
darin Chinese,  Tamil  and  English. 

Abroad  in  brief... 

'Biography'  in  Spanish  ■  During  the 
first  six  weeks  that  the  Spanish-dubbed 


version  of  the  half-hour  Biography  series 
was  in  release,  it  was  sold  in  nine 
countries — Venezuela  on  the  Venevision 
Network;  Colombia  on  TV  Nacional; 
Ecuador  on  HCP-TV;  Panama  on  TV- 
2;  Guatemala  on  TV-BOL-TV;  Costa 
Rica  on  TI-TVCR;  El  Salvador  on 
YSEB-TV;  Honduras  on  HRTG-TV 
and  Nicaragua  on  YNSA-TV.  Fre- 
mantle  International,  which  handles 
overseas  distribution,  reports  it  has  sold 
Biography  in  20  foreign  markets.  The 
series  is  syndicated  in  the  United  States 
by  Official  Films. 

MGM-TV's  Iron  Curtain  sale  ■  MGM- 
TV  has  licensed  to  the  Hungarian  tele- 
vision network  (Magyar  Radio  Ez  Tele- 


vizio),  The  Islanders  and  its  135-sub- 
ject  cartoon  library.  The  transaction, 
first  for  MGM-TV  behind  the  Iron  Cur- 
tain, was  consummated  by  John  Spires, 
supervisor  of  United  Kingdom-Europe- 
an sales,  and  Hungarofilms,  Hungarian 
purchasing  company  in  tv  film  and  thea- 
trical field.  Islanders  is  a  one-hour  series. 

Canadian  survey  ■  Spring  survey  of  the 
Bureau  of  Broadcast  Measurement,  in- 
dustry co-operative  organization,  will 
be  held  across  Canada  March  18-24. 
The  BBM  Toronto  headquarters  is  send- 
ing out  109,000  logs  for  respondents  to 
fill  out  that  week  showing  listening  and 
viewing  by  half-hour  periods. 


FINANCIAL  REPORTS 


RCA  net  shows  gain  of  45%  in  '62 

SALES  AND  PROFITS  HIGHEST  SINCE  COMPANY  FOUNDED  IN  1919 


RCA  reported  last  week  that  its  sales 
and  profits  in  1962  reached  the  highest 
levels  since  the  company's  founding  in 
1919. 

RCA's  annual  report  also  disclosed 
that  its  $1.75  billion  in  sales  in  1962  in- 
cluded $379,197,000  from  the  tv  and 
radio  operations  of  subsidiary  NBC. 

The  $1.75  billion  in  sales  represented 
a  hefty  13%  increase  over  RCA's  1961 
record  high  of  $1.54  billion.  Net  profit 
(after  federal  income  taxes)  rose  to  a 
record  $51.5  million,  a  45%  increase 
over  last  year's  $35.5  million. 

The  NBC  operation  accounted  for 
22%  of  RCA  total  sales,  the  report  in- 
dicated. 

From  operating  income,  RCA  earn- 
For  the  year  ended  Dec.  31 


ings  per  share  of  common  stock  were 
$2.84,  compared  with  $1.95  in  1961 
(and  on  the  average,  the  report  noted, 
there  was  a  larger  number  of  shares  out- 
standing in  1962). 

Future  Rosy  ■  A  month  ago,  RCA 
management  had  predicted  that  first- 
quarter  sales  and  earnings  this  year 
would  surpass  even  the  record  start  of 
1962.  That  picture  was  presented  be- 
fore the  New  York  Society  of  Security 
Analysts  (Broadcasting,  Jan.  28). 

In  the  talk  to  analysts,  RCA  manage- 
ment had  noted  that  NBC  has  increased 
sales  in  each  of  the  past  15  years  and 
expects  to  continue  upward  in  1963. 

The  annual  report  highlighted  color 
tv  and  the  affect  of  RCA's  sale  of  corn- 


Products  and  services  sold 

Costs  of  products  and  services  sold  and  other  operating  costs 
Profit  before  federal  taxes  on  income 
Federal  taxes  on  income 
Net  profit  for  the  year 

Gain  on  sales  of  Whirlpool  Corporation  stock  less  federal  tax  of 

$2,320,000 
Total  net  profit  and  capital  gain 
Preferred  dividend 
Balance  for  common  stock 

Earnings  per  share  of  common  stock  as  computed  on  average 

number  of  shares  before  capital  gain 

Gain  on  sale  of  Whirlpool  Corporation  stock 

Total  net  profit  and  capital  gain 
For  the  quarter  ended  Dec.  31 
Products  and  services  sold 

Cost  of  products  and  services  sold  and  other  operating  costs 
Profit  before  federal  taxes  on  income 
Federal  taxes  on  income 
Net  profit  for  the  quarter 

Gain  on  sale  of  Whirlpool  Corporation  stock,  less  federal  tax  of 

$2,320,000 
Total  net  profit  and  capital  gain 
Preferred  dividend 
Balance  for  common  stock 

Earnings  per  share  of  common  stock  as  computed  on  average 

number  of  shares  before  capital  gain 

Gain  on  sale  of  Whirlpool  Corporation  stock 

Total  net  profit  and  capital  gain 
Average  number  of  shares  for  the  year 


1962 

1961 

$ 

1,751,646,000 

$ 

1,545,912,000 

1,643,711,000 

1,481,001,000 

107,935,000 

64,911,000 

56,400,000 

29,400,000 

51,535,000 

35,511,000 

6,960,000 

58,495,000 

35,511,000 

3,153,000 

3,153,000 

55,342,000 

32,358,000 

2.84 

1.95 

.41 

3.25 

1.95 

486,173,000 

455,849,000 

448,116,000 

435,226,000 

38,057,000 

20,623,000 

20,800,000 

8,900,000 

17,257,000 

11,723,000 

6,960,000 

24,217,000 

11,723,000 

788,000 

788,000 

23,429,000 

10,935,000 

.96 

.66 

.41 

1.37 

.66 

17,023,000 

16,628,000 

mon  shares  in  Whirlpool  Corp. 

Color  tv:  Color  set  sales  doubled 
over  the  previous  year,  profits  increased 
fivefold,  color  tube  production  doubled, 
and  color  saved  profit-squeezed  dealers. 

The  report,  issued  by  RCA  Chairman 
David  Sarnoff  and  President  Elmer  W. 
Engstrom,  noted  that  as  an  industry, 
color  tv  produced  revenues  in  excess 
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of  $200  million  last  year,  and  its  rate  of 
growth  "suggests  that  it  will  surpass 
$400  million  this  year."  Color  sets  and 
tubes  were  the  largest  profit  contrib- 
utors of  any  products  sold  by  RCA  in 
1962,  they  said. 

Whirlpool:  In  1962,  a  capital  gain  of 
$6.96  million  was  realized  from  the 
sale  of  991,816  shares  of  Whirlpool 
common,  a  nonrecurring  income  that 
added  41  cents  per  share  of  common 
stock  to  the  operating  earnings. 

Other  vital  tax  statistics:  Profit  be- 
fore federal  income  taxes  hit  $107.9 
million;  manufacturing  and  service 
(commercial)  account  for  41%  of  the 
total  sales,  and  in  government,  35%; 
2%  came  from  radiotelegraph  opera- 
tions. 

In  the  development,  production,  and 
sales  of  broadcast  and  communications 
equipment,  RCA's  business  gains  in  the 
year  were  led  by  sales  to  an  "expand- 
ing market  for  color  and  uhf  tv  sta- 
tion apparatus,"  the  report  stated. 

The  division  (Broadcast  and  Com- 
munications Products)  had  a  threefold 
increase  in  the  sale  of  color  film  cam- 
eras, introduced  new  types  of  equipment 
for  stations  and  accelerated  its  develop- 
ment of  additional  and  improved  color 
apparatus  which  will  be  introduced  this 
year  and  in  the  future. 

Oak  foresees  increasing 
profits;  '62  net  up  63% 

The  coming  increase  in  uhf  tv  tuner 
volume  holds  an  opportunity  for  Oak 
Manufacturing  Co.,  E.  A.  Carter,  presi- 
dent of  the  Crystal  Lake  components 
manufacturer,  reported  last  week  in  an- 
nouncing sales  and  net  increases  for 
1962. 

Not  only  must  all  tv  receivers  be 
equipped  for  uhf  by  April  1964,  Mr. 
Carter  pointed  out,  but  the  company  is 
planning  on  introducing  a  new  model 
uhf  tuner  soon. 

Oak  Manufacturing  reported  a  net 
income  after  taxes  of  $907,031  ($1.32 


A  record  net  income  for  Metromedia 
Inc.  in  1962  after  taxes  and  all  charges, 
amounting  to  $2,489,639  ($1.40  a 
share),  was  announced  last  week  by 
the  company.  This  figure  compares  with 
the  1961  net  income  of  $1,164,267 
(67  cents  a  share). 

Metromedia  owns  Metropolitan 
Broadcasting,  owner  and  operator  of 
WNEW-AM-TV  New  York;  KMBC- 
AM-TV  Kansas  City;  WTTG  (TV) 
Washington;  KOVR  (TV)  Sacramento- 
Stockton;  WTVH  (TV)  Peoria,  111.; 
WTVP  (TV)  Decatur,  111;  WIP  Phila- 
delphia and  WHK  Cleveland. 


a  share)  for  the  year.  This  is  63%  over 
1961's  $557,662  (85  cents  a  share). 

Net  sales  totaled  $30,591,623  for 
1962,  33%  above  1961's  $23,017,077. 

Oak  also  owns  McCoy  Electronics 
Co.  and  Delta-f  Inc.,  manufacturers  of 
quartz  crystals  and  crystal  control  sys- 
tems, and  Hart  Mfg.  Co.,  producer  of 
appliance  controls  and  relays. 

Rollins7  earnings  up 
24%  for  9  months 

A  24%  increase  in  earnings  and  an 
advance  of  27%  in  revenues  for  the 
nine  months  ended  Jan.  31  was  reported 
last  week  by  Rollins  Broadcasting  Inc. 

Total  revenues  for  the  three-quarter 
period  were  $5,915,663,  compared  to 
the  same  1962  period's  $4,661,990.  Net 
earnings  after  taxes  amounted  to  $436,- 
419  (46  cents  a  share)  in  this  period, 
compared  to  $356,186  (37  cents  a 
share)  for  the  same  time  in  1962. 

Cash  flow  for  the  nine  months 
equalled  $1,437,228,  up  almost  $300,- 
000  over  the  $1,140,133  for  the  same 
period  in  1962. 

The  company's  earnings  for  the  first 
nine  months  of  the  current  fiscal  year, 
O.  Wayne  Rollins,  president  and  treas- 
urer of  the  company,  reported,  already 
equals  the  earnings  for  the  entire  last 
fiscal  year. 

At  a  meeting  of  the  Rollins  board 
Feb.  25,  a  regular  quarterly  dividend 
of  10  cents  a  common  share  and  of 
5  cents  a  Class  B  common  share  was 
declared.  Payment  will  be  made  April 
25  to  stockholders  of  record  March  25. 

Rollins  stations  are  WAMS  Wilming- 
ton, Del.;  WNJR  Newark,  N.J.;  KDAY 
Santa  Monica,  Calif.;  WBEE  Harvey, 
111.;  WRAP  Norfolk,  Va.;  WGEE  In- 
dianapolis, Ind.;  WCHS-AM-TV 
Charleston,  W.  Va.;  WEAR-TV  Pensa- 
cola,  Fla.,  and  WPTZ-TV  Plattsburgh, 
N.Y.  Rollins  also  owns  an  outdoor  ad- 
vertising company  based  in  San  An- 
tonio, Tex.,  and  10,000  acres  of  land 
in  Okeechobee  County,  Fla. 


The  109%  increase  in  net  income, 
Metromedia  reported,  was  achieved  on 
gross  revenue  of  $53,069,751,  com- 
pared with  $48,653,186  in  1961. 

The  company  showed  a  cash  flow 
of  $6,026,550  ($3.53  a  share)  for  1962 
against  $5,186,590  ($2.98  a  share)  for 
1961. 

Metromedia  noted  that  these  results 
do  not  include  credits  of  $2,005,442, 
net  of  taxes,  or  $1.17  per  share,  relat- 
ing to  the  sale  of  several  billboard  com- 
panies owned  by  the  company's  Foster 
&  Kleiser  Div.  and  of  WRUL  New 
York,  international  short-wave  radio. 


MGM's  lion  to  roar 
louder  in  future 

A  brighter  financial  picture  for  Metro- 
Goldwyn-Mayer  Inc.,  accompanied  by 
a  step-up  in  its  television  operations, 
was  forecast  by  Robert  H.  O'Brien, 
president  of  MGM,  at  the  company's 
annual  meeting  of  stockholders  in  New 
York  last  Thursday  (Feb.  28). 

Mr.  O'Brien  reported  that  for  1963- 
64  the  company  will  be  represented  on 
the  television  networks  by  six  series, 
totalling  5'/2  hours  of  weekly  time,  ap- 
proximately double  the  present  amount 
of  programming.  Television,  he  added, 
is  helping  the  company  by  supplying 
"a  significant  volume"  of  predictable 
production  for  the  studios,  thereby  low- 
ering the  unit  cost  of  MGM  produc- 
tions (features  plus  television). 

He  told  stockholders  that  MGM  in- 
tends to  re-group  and  re-release  to  tv 
700  pre-'49  films,  noting  that  many  of 
the  station  licenses  are  expiring.  An- 
other source  of  income,  he  pointed  out, 
is  its  supply  of  post-'48  features  which 
will  be  released  to  tv  in  limited  num- 
bers. MGM  last  week  contracted  with 
NBC-TV  for  use  of  30  post-'48  films 
in  1963-64  (see  story,  page  63). 

He  acknowledged  that  a  favorable 
financial  position  may  not  be  achieved 
until  later  in  this  fiscal  year  but  said  he 
looked  forward  to  increasing  profits  in 
fiscal  1963-64. 

Jason  Rabinovitz,  general  manager 
and  director  of  business  affairs,  MGM- 
TV,  was  elected  treasurer  of  MGM  Inc. 
by  the  board  of  directors  following  the 
annual  meeting. 

Record  year  in  '62 
reported  by  Zenith 

Zenith  Radio  Corp.,  Chicago,  an- 
nounced Thursday  that  preliminary  fig- 
ures show  1962  was  another  record- 
breaking  year  in  both  earnings  and 
sales.  The  set  maker  has  continued  to 
make  a  new  record  for  five  of  the  past 
six  years. 

Net  consolidated  earnings  for  1962 
amounted  to  more  than  $19.6  million 
($2.16  a  share)  after  provision  for 
income  taxes  of  $21.3  million.  This  is 
a  9%  increase  over  1961's  previous 
record  earnings  of  $18  million  (1.99  a 
share).  1962  sales  of  $312.2-plus  mil- 
lion were  14%  above  1961  sales  of 
nearly  $274.2  million,  the  previous 
record. 

Zenith's  earnings  have  more  than 
doubled  since  1957,  with  earnings  for 
1962  up  140%  on  a  sales  increase  of 
95%,  the  company  said.  Color  tv 
"played  an  important  part  in  Zenith's 
increased  unit  and  dollar  sales  volume," 
the  firm  reported.    1962  was  Zenith's 


Metromedia  '62  net  reaches  $1.40  a  share 

INCREASE  OF  109%  REPORTED  OVER  '61  FIGURES 
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Storer  shows  43%  increase  in  '62  net 

EARNINGS  HIT  $2.61  A  SHARE,  FIRM'S  HIGHEST 


first  full  color  year. 

Zenith  said  production  and  shipment 
of  its  black  and  white  tv  sets  were  at 
an  all-time  high  in  1962,  topping  a  mil- 
lion units  for  the  fourth  straight  year. 
Radio  set  sales  also  continued  to  set 
records.  1963  sales  look  equally  prom- 
ising, Zenith  said,  since  January  factory 
shipments  of  both  color  and  mono- 
chrome tv  sets  marked  record  highs  for 
any  month  in  the  company's  history. 

Zenith  reported  that  color  tv  tube 
production  has  been  started  on  a  pilot 
basis  by  its  subsidiary,  Rauland  Corp., 
in  a  new  addition  to  Rauland's  main 
plant  in  Chicago.  Zenith  said  Rauland 
expects  to  be  in  "full  production"  of 
color  tv  tubes  by  mid- 1963. 

Tv-Electronics  Fund 
net  assets  up  13.7% 

Total  net  assets  of  Television-Elec- 
tronics Fund  Inc.,  Chicago  investment 
company,  increased  by  13.7%  in  the 
first  quarter  of  the  fiscal  year,  ended 
Jan.  31,  to  $376.3  million,  the  fund  re- 
ported last  week.  At  the  same  period 
last  year,  assets  stood  at  $331  million. 

Net  asset  value  of  each  share  of  the 
fund  rose  from  $6.59  to  $7.31  in  the 
quarter;  a  gain  of  14.9%  after  adjust- 
ment for  the  capital  gains  distribution 
made  in  November  1962. 

Among  changes  in  holdings,  the 
fund  reported,  were  reductions  in  com- 
mon stock  ownership  in  the  following 
broadcast  and  tv-radio  manufacturing 
companies,  among  others:  American 
Broadcast-Paramount  Theatres  Inc., 
CBS  Inc.,  General  Tire  &  Rubber  Co. 
(RKO  General  Inc.),  Storer  Broadcast- 
ing Co.,  and  Zenith  Radio  Corp. 

Financial  notes  . . . 

Dime  dividend  ■  The  board  of  direc- 
tors of  Emerson  Radio  &  Phonograph 
Corp.,  Jersey  City,  N.  J.,  has  voted  a 
10  cent  a  share  cash  dividend,  payable 
March  20,  1963,  to  stockholders  of 
record  on  March  6,  1963. 

MPO  report  ■  MPO  Videotronics  Inc., 
New  York,  at  its  annual  stockholders' 
meeting  Feb.  25,  reported  first  quarter 
sales  for  the  period  ended  Jan.  31,  1963, 
were  approximately  24%  ahead  of  the 
same  quarter  a  year  ago.  The  tv  com- 
mercial production  company  told  stock- 
holders that  preliminary  estimates  in- 
dicate the  sales  increase  has  resulted 
in  more  than  doubling  the  before-tax 
profits  for  the  similar  fiscal  period  a 
year  ago. 

Quarterly  dividend  ■  United  Artists 
Corp.,  New  York,  has  declared  a  reg- 
ular quarterly  dividend  of  40  cents  per 
common  share  to  stockholders  of  rec- 
ord March  15,  payable  March  29. 
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Storer  Broadcasting  Co.  has  reported 
an  increase  of  43%  in  net  earnings  on 
sales  increases  of  19%  for  1962. 

Net  earnings  after  taxes  for  1962 
were  $6,353,326  ($2.61  a  share).  This 
compares  to  net  income  of  $4,453,681 
($1.80  a  share)  in  1961. 

The  1962  profits  include  a  non- 
recurring capital  gain  of  $911,459  net 
after  taxes  from  the  sale  of  WWVA- 
AM-FM  Wheeling,  W.  Va.,  to  Ira  Her- 
bert, Bernice  Judis  and  Emil  Mogul  for 
$1.3  million. 

The  1962  earning  per  share  are  the 
highest  in  the  history  of  the  Storer  com- 
pany, it  was  reported.  The  previous 
high  was  in  1957  when  $2.58  a  share 
was  earned.  The  1957  earning  included 
also  a  non-recurring  capital  gain  of 
$1,966,122  from  the  sale  of  WBRC- 
AM-TV  Birmingham,  Ala.,  to  the  Taft 
Stations  for  $6,350,000. 

Net  sales  before  taxes  in  1962 
reached  $13,186,654,  compared  to 
$9,848,333  in  1961.  Gross  sales  in 
1962  were  $37,086,198;  in  1961  they 
were  $31,160,791. 

Storer  stations:  WGBS-AM-FM  Mi- 
ami, WHN  New  York,  KGBS-AM- 
FM  Los  Angeles,  WIBG-AM-FM  Phil- 
adelphia, WJW-AM-FM-TV  Cleveland, 


WJBK-AM-FM-TV  Detroit,  WSPD- 
AM-FM-TV  Toledo,  WITI-TV  Mil- 
waukee, WAGA-TV  Atlanta.  Storer 
also  owns  the  Miami  Beach  Daily  Sun 
and  majority  interests  in  Standard  Tube 
Co.,  Detroit,  and  Nemir  Industries 
(plastics),  Bethesda,  Md. 

3M  net  shows  gain 
for  eleventh  year 

Increases  in  both  sales  and  earnings 
were  reported  for  the  11th  consecutive 
year  by  Minnesota  Mining  &  Mfg.  Co. 
in  announcing  1962  financial  figures 
last  week.  3M  owns  Mutual  Broadcast- 
ing System. 

Consolidated  sales  in  1962  reached 
$687,085,773,  up  12%  from  the  pre- 
vious year's  $613,896,221. 

Net  income  last  year  was  $83,690,- 
090  ($1.61  a  share).  This  compares  to 

1961  net  income  of  $75,171,837  ($1.45 
a  share).  Dividends  in  1962  came  to 
80  cents  a  share,  compared  to  1961 
dividends  totalling  65  cents  a  share. 

Tape  and  allied  products  accounted 
for  16%  of  sales  volume,  3M  reported. 
Total  current  assets  at  the  end  of 

1962  were  $315,244,335.  At  the  end 
of  1961  this  was  $269,920,850. 


HERNANDO 
COURTRIGHT 


The  discriminating  traveler  will  find  at  the 
newly  cosmopolitan  Beverly  Wilshire  Hotel 
all  the  concepts  of  gracious  hospitality  for  which 
Hernando  Courtright  is  famous:  impeccable, 
personalized  service,  splendid  surroundings,  and 
above  all,  cuisine  par  excellence.  %  Classic 
elegance  is  the  heart  of  the  Beverly  Wilshire  — 
amplified  by  subtle  luxury  and  unparalleled 
attention  to  your  comfort  and  privacy.  °$  Make 
your  next  visit  to  Los  Angeles  verily  a 
return  to  elegance  at  the  Beverly  Wilshire 
—  in  the  heart  of  fashionable  Beverly  Hills, 
where  every  conceivable  convenience 
is  at  hand  or  in  strolling  distance. 

HERNANDO  COT  RT  RIGHT'S 

tBeterly  Wilshire  Hotel 

BEVERLY  HILLS,  CALIFORNIA 
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Put  your  walkiiV  shoes  on,  Lucy 

RADIO-TV  PEOPLE  JOIN  LATEST  NATIONAL  FAD-HIKES 


The  New  Frontier's  physical  fitness 
fad  for  long-distance  hikes  has  resulted 
in  a  plethora  of  walking  expeditions  by 
radio-tv  personalities. 

Perhaps  the  most  spectacular  of  those 
reported  to  date  was  the  28-mile  hike 
of  KDKA  Pittsburgh  d.j.  Clark  Race. 
He  was  accompanied,  at  the  beginning, 
by  about  5,000  people.  About  2,000  of 
them  finished  the  Sunday  (Feb.  17) 
stroll  from  Pittsburgh's  Gateway  Cen- 
ter to  the  campus  of  Washington  & 
Jefferson  College  in  Washington,  Pa. 

In  Boston,  WBZ's  "other  Bob  Ken- 
nedy" (host  of  the  station's  Program 
PM)  tried  to  outwalk  Attorney  Gener- 
al Robert  Kennedy,  who  hiked  50  miles 
in  17  hours  15  minutes.  WBZ's  Mr. 
Kennedy  was  to  be  accompanied  by  a 
news  wagon,  an  ambulance,  and  a 
"Heart  Fund  Trailer"  to  collect  funds. 
At  presstime,  no  word  of  Mr.  Kennedy's 
fate  had  been  received  from  WBZ. 

Also  in  Boston,  WCOP-AM-FM's 
Bud  Kelly  challenged  Dave  Sennett  of 
WPRO  Providence,  R.  I.,  to  a  hiking 
contest.  Both  were  to  walk  for 
five  hours  with  the  one  walking  the 
furthest  the  winner.  Listeners  of  both 
stations  were  invited  to  guess  how  far 
each  would  walk  in  the  five-hour  period. 
First  prize  is  a  pedometer  and  a  pair 
of  walking  shoes. 

Joe  Templeton,  WJZ-TV  Baltimore 
assistant  news  director  hiked  the  36 
miles  from  Baltimore  to  Washington  at 
an  average  speed  of  AVi  miles  per  hour. 

Wayne  Brown,  WBAP-TV  Ft.  Worth, 
Tex.,  reporter-cameraman,  walked  the 
50  miles  from  Ft.  Worth  to  Glen  Rose, 
Tex.,  in  13  hours  15  minutes. 

WFUN  Miami  also  planned  a  50  mile 
hike  by  its  seven  d.j.s. 

The  disc  jockeys  were  joined  by 
Mayor  Robert  King,  marines,  soldiers, 


two  mailmen  and  a  troop  of  Boy  Scouts 
for  their  trek. 

Tv  executives  from  WTEV  (TV) 
Providence,  R.  I.,  managed  to  walk  be- 
tween 25  miles  and  35V2  miles. 

KFMB-TV  San  Diego  had  Bob  Mills 
walk  the  50-mile  distance  in  the  con- 


Part  of  5,000  who  followed  KDKA's 
Clark  Race  on  28-mile  jaunt  leave 
Pittsburgh  headed  for  Washington,  Pa. 


fines  of  its  television  studio.  Mr.  Mills 
quit  after  1 3  hours  and  34  miles  on  a 
revolving  floor  turntable  before  live  tv 
cameras. 

Of  1,200  who  started  out  with  WAMS 
Wilmington  d.j.  Dean  Tyler,  90  finished 
the  50-mile  distance.    Trophies  were 


awarded  to  about  200  who  walked  at 
least  30  miles. 

Other  stations  announcing  hikes  in- 
clude: KMPC  Los  Angeles;  KOGO  San 
Diego;  WDGY  Minneapolis;  WJOY 
Burlington,  Vt.;  KBOX  Dallas. 

To  answer  the  walking  craze,  KCBS 
San  Francisco  personality  Dave  Mc- 
Elhatton  conducted  a  20-hour  "resta- 
thon"  from  a  makeshift  bed  in  the 
back  of  the  station's  news  station  wa- 
gon. 

Perhaps  the  next  physical  fitness  fad 
will  be  triggered  by  the  publication  last 
week  of  a  1909  letter  from  President 
Theodore  Roosevelt,  in  which  he  ap- 
proved three-day  100  mile  horseback 
rides  as  part  of  the  physical  fitness 
training  for  the  armed  forces.  (Any- 
one for  a  100-mile  Merry-Go-Round 
ride?) 

How  heavy  is  'Pebbles' 

Screen  Gems  Inc.  reports  that  at  the 
conclusion  of  the  March  8  episode  of 
The  Flintstones  program  on  ABC-TV, 
the  name  of  the  winner  of  its  "Pebbles" 
contest  will  be  announced.  Who  is  "Peb- 
bles?" She  is  the  baby  that  was  born  on 
the  Flintstones  episode  Feb.  22.  The 
viewer  who  guesses  the  weight  of 
"Pebbles"  most  accurately  will  win 
a  pair  of  first-class,  round-the-world 
tickets  on  British  Overseas  Airways  with 
stops  in  31  cities;  $2,000  in  cash  to 
cover  expenses,  and  a  "Pebbles"  doll. 

Drumbeats  . . . 

In  or  out?  ■  Officials  of  WFBR  Balti- 
more have  been  awarded  gold  keys — 
to  the  Maryland  State  Penitentiary.  The 
keys  honor  the  station's  participation 
in  the  penitentiary's  education  program. 

Scrap  metal  ■  KING  Seattle  collected 
over  a  ton  of  old  license  plates  for  the 
benefit  of  the  Children's  Orthopedic 
Hospital.  The  plates  will  be  sold  as 
scrap  metal  with  proceeds  going  to  the 
hospital. 

Weather  on  the  channel  ■  WICC 
Bridgeport,  Conn.,  will  send  its  weather 
boat,  "Channel  60"  out  in  Long  Island 
Sound  for  from-the-water  marine  re- 
ports this  year,  each  weekend  during 
the  boating  season.  The  boat  will  cruise 
between  New  York  City  and  Montauk 
Point  giving  hourly  reports  on  condi- 
tions in  the  sound. 

Housewife-copywriter  ■  A  Brooklyn, 
N.  Y.,  housewife,  winner  of  a  Straus 
Broadcasting  Group  commercial  writ- 
ing contest,  won  a  $50  bond  and  the 
chance  to  hear  her  commercial  on 
WMCA  New  York.  The  Straus  station 
conducted  the  contest  for  client  Vick's 
cough  drops. 


THE  ANATOMY  OF  PRIMACY 
PART  III  NEXT  WEEK 


A  SERIES  OF  MAJOR  MESSAGES  FROM 

MGM  TELESTUDIOS,  INC. 
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FATES  &  FORTUNES 


BROADCAST  ADVERTISING 

David  Inouye,  for- 
mer vp  of  Marplan 
Div.  of  McCann- 
Erickson,  New  York, 
joins  Dancer-Fitzger- 
ald-Sample, that  city, 
as  vp  and  director  of 
research. 


Mr.  Inouyp 


Mr.  Calfee 


Lee  Laufer,  vp  and 

radio-tv  director  of 
Robinson  &  Haynes,  Los  Angeles  ad- 
vertising agency,  resigns  to  join  Dona- 
hue &  Coe,  that  city,  as  account  super- 
visor and  director  of  new  business 
activities. 

Sam  Tarricone,  assistant  media  direc- 
tor at  Doherty,  Clifford,  Steers  &  Shen- 
field,  New  York,  elected  vp. 

Dan  Rubin,  former  vp  in  charge  of 
radio-tv  at  Mohr  &  Eicoff,  New  York, 
joins  the  Metlis  &  Lebow  Corp.,  adver- 
tising agency,  that  city,  to  handle  all 
radio-tv  production. 

Kennard  B.  Calfee, 

former  president  of 
Stallion  Productions, 
Baltimore  tv  produc- 
tion firm,  joins  Car- 
gill,  Wilson  &  Acree, 
Richmond  and  Char- 
lotte advertising  agen- 
cy, as  radio-tv  direc- 
tor. Mr.  Calfee  pre- 
viously served  as  producer-director  at 
WJZ-TV  Baltimore  for  eight  years. 

Robert  Van  Houten,  formerly  asso- 
ciated with  John  Carol  Productions, 
Van-Armes  Productions  and  Visual- 
scope  Inc.,  industrial  film  producers, 
named  audio-visual  sales  manager  at 
Muller,  Jordan  &  Herrick,  New  York 
advertising  agency. 

Harold  G.  Dickey  appointed  copy 
chief  at  Fletcher,  Wessel  &  Enright, 
St.  Joseph,  Mo.,  advertising  agency. 

THE  MEDIA 

Murray  Arnold,  pro- 
gram director  of 
WPEN-AM-FM  Phil- 
adelphia, promoted  to 
general  manager,  suc- 
ceeding William  B. 
Caskey,  executive  vp 
and  general  manager, 
who  has  been  appoint- 
ed to  position  of  gen- 
eral consultant  to  Wm.  Penn  Broad- 
casting Co.  (licensee  of  stations)  and 
Musitone,  a  background  music  service. 
Mr.  Caskey,  heeding  his  doctor's  ad- 
vice, plans  to  locate  permanently  in 
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Mr.  Arnold 


Eaton 


Florida.  He  will  keep  in  close  contact 
with  station  and  its  executives  and 
represent  company  at  various  conven- 
tions and  other  affairs.  Mr.  Arnold  has 
been  station  manager  and  responsible 
for  WPEN's  programming  since  join- 
ing station  in  1954. 

Stanley  LeVine,  sales  manager  of 
KSAN  San  Francisco,  promoted  to 
general  manager,  succeeding  J.  Walter 
Carroll,  who  was  recently  appointed 
station's  national  sales  manager. 
Charles  A.  Scruggs  named  KSAN  pro- 
gram director. 

Pierre    D.  Eaton, 

general  manager  of 
WINX  Rockville, 
Md.,  elected  vp  of 
United  Broadcasting 
Co.  (WOOK-AM-TV 
and  WFAN  [FM] 
Washington,  D.  C, 
WSID  -  AM  -  FM, 
WTLF  [TV]  Baltimore 
and  WINX  Rockville,  Md.;  WJMO  and 
WCUY-FM  Cleveland;  WANT  Rich- 
mond, Va.:  WMUR-TV  Manchester, 
N.  H.;  WFAB  South  Miami,  Fla.;  and 
WBNX  New  York). 

Shorty  King,  air  personality  at 
WJEJ-AM-FM  Hagerstown,  Md.,  re- 
signs to  become  station  manager  of 
WWDS,  new  daytime  outlet  in  Everett, 
Pa.,  with  target  date  of  March  15. 

Gene  Sutorius,  formerly  of  Del 
Wood  Assoc.,  New  York,  joins  Vic  Pi- 
ano Assoc.,  radio-tv  representative  firm, 
that  city,  as  vp  for  business  develop- 
ment. 


Robert  S.  Green- 
hoe,  manager  of 
WYSI  Ypsilanti, 
Mich.,  and  former 
president  and  general 
manager  of  WBCH 
Hastings,  Mich.,  ap- 
pointed sales  manager 
of  KALF  Mesa,  Ariz. 


Mr.  Greenhoe 


Lad    F.  Hlavaty, 

chief  engineer  of  KCRG-AM-TV  Cedar 
Rapids,  Iowa,  appointed  chief  engineer 
of  new  ch.  8  WQAD-TV  Moline,  111., 
which  has  target  date  of  Aug.  1.  An- 
nouncement was  made  by  Frank 
Schreiber,  vp-general  manager  of 
WQAD-TV  which  will  become  ABC- 
TV  outlet  in  Quad-City  market. 

James  M.  King,  formerly  with  Tele- 
vision Advertising  Representatives  in 
Chicago  and  New  York,  appointed 
sales  manager  of  KDKA-TV  Pitts- 
burgh, replacing  Henry  V.  Greene  Jr., 
who  recently  was  named  national  tv 
sales  manager  for  Westinghouse  Broad- 


casting Co.  Prior  to  joining  TvAR,  Mr. 
King  was  associated  with  Peters,  Grif- 
fin, Woodward  and  George  P.  Holling- 
bery  Co.,  New  York. 

Bill  McBride,  pro- 
gram director  of 
WOW  -  TV  Omaha, 
Neb.,  for  past  10 
years,  named  station 
manager,  replacing 
C.  A.  (Al)  Larson,  who 
resigned  last  week. 
Mr.  McBride  joined 
WOW  in  October 
1947  as  radio  announcer 


McBride 


Richard  C.  Shepard,  station  man- 
ager of  WGR-AM-FM  Buffalo,  N.  Y., 
resigns  to  become  local-regional  sales 
manager  of  WKBW-TV,  that  city. 

Dick  Novak  appointed  sales  manager 
of  KGVO  Missoula,  Mont.  Other 
KGVO  appointments:  Dave  McNair, 
program  director;  Marge  Elting,  office 
manager;  Howard  McDonald,  traffic 
director;  Dolores  Nelson,  women's  di- 
rector; and  Ken  Hansen,  chief  engineer. 

James  Kilian,  former  account  exec- 
utive with  WJZ-TV  Baltimore,  and 
Charles  Stewart,  director  of  sales  for 


"You  can  count 
the  great  restaurants  in  America 
on  the  fingers  of  one  hand." 


Restaurant  Voisin  is  one  of  them. 
Open  every  day  for  luncheon,  cocktails  and  dinner. 
30  East  65th  St.  For  reservations -.Michel,  LE  5-3800 
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Romper  Room  Inc.,  joins  WTTG  (TV) 
Washington  as  account  executives. 

Dick  Newman,  formerly  with  WVOX 
New  Rochelle,  N.  Y.,  joins  WLEE 
Richmond,  Va.,  as  account  executive. 

Mike  Jarvis  appointed  sales  service 
director  of  WLWC  (TV)  Columbus, 
Ohio,  succeeding  Jim  Lackey,  who  has 

been  promoted  to  account  executive. 

A.  P.  (Mac)  McKin  and  Art  Vogel 

join  sales  staff  of  WKAT-AM-FM 
Miami  Beach,  Fla.  John  Clark,  Jack 
Porter,  Bob  Bonner  and  Bud  Lee  join 
station's  news  staff;  Bob  Smith  named 
WKAT  sports  announcer,  and  Bill 
Deane  to  outlets'  announcing  staff. 

Edwin  Cohen,  associate  director  of 
national  instructional  television  library 
of  National  Educational  Television  & 
Radio  Center,  New  York,  appointed 
director  of  that  unit. 

John  Abernathy,  account  executive 
at  KOGO-TV  San  Diego,  Calif.,  named 
merchandising  manager.  Burke  Orms- 
by,  KOGO-TV  program  director,  elect- 
ed president  of  board  of  San  Diego 
Employers  Assn.,  numbering  more  than 
200  of  city's  business  firms. 

Charles  H.  Hughes, 

former  sports  an- 
nouncer and  weather- 
man for  WMAL-TV 
(ABC)  Washington, 
joins  Washington  bu- 
reau of  ABC  News  as 
staff  and  commercial 
announcer.  Mr. 
Hughes  will  also  pro- 
duce and  direct  Washington  origina- 
tions for  network  news  unit.  Prior  to 
joining  WMAL-TV,  he  produced  and 
hosted  American  Airlines'  Music  'Til 
Dawn  show  on  WTOP-AM-FM  Wash- 
ington. Currently,  Mr.  Hughes  is  news- 
caster with  Voice  of  America  and  an- 
nounces nationally  syndicated  U.  S.  Air 
Force  show  Serenade  in  Blue. 

Brent  Hill,  announcer  at  WSB-AM- 
FM  Atlanta,  named  operations  man- 
ager, replacing  Ted  Hightower,  who  re- 
signed effective  March  15  to  join  pub- 
lic information  office  of  U.  S.  Depart- 
ment of  Agriculture. 

Ted  R.  Knightlinger,  operations  man- 
ager of  KTNT-AM-FM  Tacoma, 
Wash.,  for  past  five  years,  resigns  to 
accept  post  of  manager  of  Tourist  Pro- 
motion Div.,  Dept.  of  Commerce  &  Eco- 
nomic Development,  Olympia,  Wash. 

Ted  Austin  appointed  program  direc- 
tor of  WSOC-TV  Charlotte,  N.  C. 
Robert  McCourt,  production  manager, 
assumes  added  duties  in  close  coopera- 
tion with  Mr.  Austin. 

Howard  B.  Mouatt,  chief  engineer  of 
WHEC-AM-TV  Rochester,  N.  Y.,  re- 
signs to  accept  position   with  Space 


Mr.  Hughes 


Mr.  Rawlins 
Westinghouse 


KDKA  manager  dies 

Lester  R. 
Rawlins,  54, 

general  manag- 
er of  KDKA- 
AM-FM  Pitts- 
burgh, died  Feb. 
23  at  St.  Fran- 
cis Hospital, 
that  city.  Mr. 
Rawlins  joined 
organization  in 
March  1942  as  supervisor  of  em- 
ployment at  Louisville  (Ky.) 
Ordnance  Div.,  and  in  November 
1943  was  advanced  to  supervisor 
of  industrial  relations,  handling 
all  of  division's  labor  negotiations 
and  contracts.  In  April  1946  he 
was  transferred  to  Philadelphia  as 
manager  of  industrial  relations 
with  primary  assignment  of  co- 
ordination of  industrial  relations 
policies  and  procedures  for  what 
was  then  known  as  Westinghouse 
Radio  Stations  Inc.  Mr.  Rawlins 
was  named  manager  of  KYW 
Philadelphia  (call  letters  later 
were  moved  to  Cleveland)  in 
1950  and  assumed  general  man- 
agement of  KDKA  in  1952. 


Technology  Labs  to  work  with  satellite 
tracking  station  at  Nutley,  N.  J.  Mr. 
Mouatt  had  been  with  WHEC  Inc. 
since  1930. 

David  Schwartz,  formerly  with  CBS 
as  merchandise  promotion  director,  ap- 
pointed merchandising  manager  of 
KCOP  (TV)  Los  Angeles. 

John  McKay  named  assistant  traffic 
manager  of  KNXT  (TV)  Los  Angeles. 
Before  joining  station  in  December,  he 
had  been  in  guest  relations  department 
of  CBS-TV,  that  city. 

Thurston  S.  Holmes 

appointed  director  of 
promotion  and  public 
relations  for  KERO- 
TV  Bakersfield,  Calif. 

Dick  Masterman, 
mks    JRMSk     formerly  with  WGAW 

K^l^^      Gardner  and  WORC 
Mr.  Holmes        Worcester,  both  Mas- 
sachusetts, to  announc- 
ing staff  of  WTSA  Brattleboro,  Vt. 

Walter  Peters,  with  ABC  News  in 
New  York  as  producer  since  1950, 
named  news  producer  for  network  news 
unit  in  Europe  and  North  Africa,  with 
headquarters  in  Paris. 

Robert  A.  Brennan  and  Arthur  E. 
Patterson  named  associate  producers  at 
CBS  Newsfilm,  New  York.  Mr.  Bren- 
nan formerly  was  news  editor  for  CBS- 


owned  KMOX-TV  St.  Louis.  Mr.  Pat- 
terson has  been  assistant  producer  at 
Newsfilm  since  1959.  Stanley  Zeitlin, 
member  of  Newsfilm  department,  pro- 
moted to  assistant  producer. 

INTERNATIONAL 

Brian  T.  Brolly,  of  Telefis  Eireann, 
Dublin,  Ireland,  appointed  head  of  Re- 
vue Productions,  Toronto,  Canada, 
effective  in  June,  and  also  will  join 
Music  Corp.  of  America  to  develop 
further  their  international  activities. 
Mr.  Brolly  formerly  represented  MCA 
in  United  Kingdom  and  Europe  before 
joining  Telefis  Eireann  two  years  ago. 

Ray  Hazzan,  national  manager  of 
radio  news  for  Canadian  Broadcasting 
Corp.,  Toronto,  promoted  to  tv  news 
manager.  Charles  Gunning  named 
radio  news  manager  at  CBC,  Toronto. 

Seymour  Joly  de  Lotbiniere,  con- 
troller of  BBC-TV  program  services, 
appointed  controller  of  BBC  Western 
Region,  effective  Aug.  1.  Mr.  de 
Lotbiniere  replaces  Frank  Gillard,  who 
succeeds  Sir  Lindsay  Wellington  as 
BBC  director  of  sound  broadcasting. 

EQUIPMENT  &  ENGINEERING 

Louis  R.  Wanner,  chief  engineer  of 
Sylvania  Electric  Products'  parts  divi- 
sion in  Warren,  Pa.,  appointed  chief 
engineer  of  company's  receiving  tube 
operation  in  Emporium,  Pa.  Rudolph 
E.  Carlson  Jr.  named  product  planning 
manager  for  Sylvania  Home  &  Com- 
mercial Electronics  Corp.,  Batavia, 
N.  Y.  Mr.  Carlson,  who  will  be  respon- 
sible for  product  planning  of  Sylvania's 
entire  line  of  tv,  stereophonic  high- 
fidelity  phonographs,  and  radios,  was 
formerly  with  Motorola  Inc.  for  seven 
years  as  assistant  director  of  tv  engi- 
neering and  more  recently  as  ass;stant 
product  planning  manager.  Mr.  Wan- 
ner joined  Sylvania  in  1948  and  was 
named  to  his  present  post  in  1959. 

Charles  E.  Ellis,  formerly  with  Ford 
Motor  Co.,  Dearborn,  Mich.,  appointed 
assistant  controller  of  Philco  Corp., 
Philadelphia,  succeeding  T.  A.  Turner, 

who  was  recently  named  controller  for 
Philco's  Western  Development  Labora- 
tories, Palo  Alto,  Calif. 

PROGRAMMING 

Peter  J.  Mooney,  president  of  Audio 
Production  Inc.,  elected  president  of 
Film  Producers  Assn.  of  New  York  for 
1963.  Other  new  FPA  officers  are: 
Robert  Bergmann,  Filmex  Inc.,  vp; 
Louis  Mucciolo,  Gerald  Productions, 
secretary,  and  Sanford  Greenberg, 
MPO  Productions  Inc.,  treasurer. 

John  Clark,  formerly  with  ABC,  ap- 
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Mr.  Sillerman 


pointed  sales  director  of  Mel  Blanc 
Assoc.,  Hollywood  production  firm. 

Michael  M.  Siller- 
man, formerly  part- 
ner and  executive  vp 
in  charge  of  sales  of 
Programs  for  Tele- 
vision Inc.,  New  York, 
joins  sales  staff  of 
Four  Star  Distribution 
Corp.,  that  city.  Ear- 
lier, in  1953,  Mr. 
Sillerman  helped  organize  Television 
Programs  of  America  Inc.,  New  York, 
and  served  as  its  executive  vp  in  charge 
of  sales. 

DEATHS 

Eugene  Peter 
O'Fallon,  72,  Colo- 
rado radio-tv  pioneer, 
died  Feb.  16  at  St. 
Joseph's  Hospital  in 
Denver  of  kidney  ail- 
ment after  three-week 
illness.  Mr.  O'Fallon 
started  KFEL  (now 
KIMN)  Denver  in 
1922  and  started  KFEL-TV  (now 
KTVR  [TV])  in  1952,  Denver's  first 
television  station  and  first  post  "tv- 
allocations-freeze"    station    in    U.  S. 


Mr.  O'Fallon 


Crosley  President  Dunville  dies  at  57 


Robert  Edwin  Dunville,  57,  presi- 
dent of  Crosley  Broadcasting  Corp., 
Cincinnati,  died  last  Thursday  (Feb. 
28)  at  Bethesda  Hospital,  that  city, 
where  he  had  been  patient  for  two 
weeks  previously.  He  underwent  se- 
rious operation  last  year.  Mr.  Dun- 
ville entered  broadcast  sales  work 
in  1930s  following 
graduation  from  U. 
of  Missouri  School 
of  Journalism  and 
stint  as  advertising 
manager  for  St. 
Louis  automobile 
company.  It  was 
in  St.  Louis  that 
Mr.  Dunville  be- 
came acquainted 
with  James  D.  Shouse,  then  man- 


r.  Dunville 


ager  of  CBS-owned  KMOX  there, 
and  with  whom  he  joined  as  member 
of  sales  staff.  When  Mr.  Shouse  left 
St.  Louis  to  take  over  management 
of  Crosley's  WLW  Cincinnati,  Mr. 
Dunville  joined  him  in  move.  He  be- 
came sales  manager  of  station  and 
with  expansion  of  Crosley  into  tele- 
vision (in  Cinicinnati,  Dayton,  Co- 
lumbus and  Indianapolis),  Mr.  Dun- 
ville became  sales  director  for  whole 
group.  In  1949,  when  Mr.  Shouse 
was  named  chairman  of  Crosley 
group,  Mr.  Dunville  was  named  pres- 
ident and  general  manager  of  Crosley 
Broadcasting  Corn.  Crosley  Stations 
are  WLW  and  WLWT  (TV)  Cincin- 
nati, WLWD  (TV)  Dayton  and 
WLWC  (TV)  Columbus,  all  Ohio, 
and  WLWI  (TV)  Indianapolis,  Ind. 


Freeze  was  in  effect  through  early 
1950's.  He  also  was  pioneer  fm  radio 
broadcaster,  having  started  Muzak 
Electronic  Network  in  that  area  and 
was  one  of  founders  of  Broadcast 
Music  Inc.  He  was  sales  manager  of 
KVOD  (now  KHOW)  Denver  when 
that  station  shared  air  time  with  KFEL. 


Mr.  O'Fallon  was  for  many  years  a 
director  of  NAB,  and  was  recipient  of 
scores  of  radio  and  tv  industry  awards 
and  held  many  industry-wide  offices. 
In  recent  years,  he  had  sold  all  of  his 
radio-tv  holdings  and  was  associated 
with  O'Fallon  &  Sons,  an  office,  busi- 
ness and  heavy  equipment  leasing  firm. 


FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS 

As  compiled  by  Broadcasting  Feb.  21 
through  Feb.  27  and  based  on  filings, 


authorizations  and  other  actions  of  the 
FCC  in  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 
Abbreviations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

APPLICATIONS 
Boston,  Mass. — Boston  Catholic  Tv  Center 
Inc.  Uhf  ch.  38  (614-620  mc);  ERP  1000  w 
vis.,  501.2  kw  aur.  Ant.  height  above  average 
terrain  440  ft.,  above  ground  287  ft.  P.  O. 
address  c/o  Rt.  Rev.  Walter  L.  Flaherty,  25 
Granby  St.,  Boston.  Estimated  construction 
cost  $402,000;  first  year  operating  cost  $150,- 
000;  revenue  $150,000.  Trans,  location  Wo- 
burn.  Mass.;  studio  location  Boston.  Geo- 
graphic coordinates  42°  27'  23"  N.  Lat., 
71°  10'  50"  W.  Long.  Type  trans.  RCA  TTU- 
25B,  type  ant.  RCA  TFU-46K.  Legal  counsel 
McKenna  &  Wilkinson,  Washington,  D.  C; 
engineering  consultant  George  R.  Town- 
send,  Springfield,  Mass.  Principals:  Richard 
Cardinal  Cushing,  Rt.  Revs.  Walter  L. 
Flaherty,  Joseph  P.  Donelan,  Timothy  F. 
O'Leary,  John  S.  Sexton  &  Oscar  O'Gorman 
and  Henry  M.  Leen.  All  but  Mr.  Leen,  at- 
torney, are  Catholic  priests.  Principals  are 
directors;  company  is  owned  by  Archdio- 
cese. Ann.  Feb.  25. 


*Glen  Ridge,  N.  J. — New  Jersey  Educa- 
tional Tv  Corp.  Uhf  ch.  77  (848-854  mc); 
ERP  474  kw  vis.,  237  kw  aur.  Ant.  height 
above  average  terrain  620  ft.,  above  ground 
239  ft.  P.  O.  address  c/o  Gerald  V.  Savage, 
60  S.  Fullerton  Ave.,  Montclair,  N.  J.  Es- 
timated construction  cost  $511,724;  first  year 
operating  cost  $250,000.  Studio  location  Glen 
Ridge,  trans,  location  West  Orange.  Geo- 
graphic coordinates  40°  47'  17"  N.  Lat.,  74° 
15'  16"  W.  Long.  Type  trans.  RCA  TTU- 
25B,  type  ant.  RCA  TFU-27J.  Legal  counsel 
Spearman  &  Roberson,  Washington,  D.  C.; 
consulting  engineer  Paul  Godley  Co.,  Upper 
Montclair,  N.  J.  Orville  J.  Sather  is  presi- 
dent of  non-profit  group.  Ann.  Feb.  26. 

Dayton,  Ohio— Taft  Bcstg.  Co.  Uhf  ch.  44 
(650-656  mc);  ERP  810  kw  vis.,  405  kw  aur. 
Ant.  height  above  average  terrain  1,000  ft., 
above  ground  1,064  ft.  P.  O.  address  c/o 
W.  H.  Hansher,  1906  Highland  Ave.,  Cincin- 
nati 19,  Ohio.  Estimated  construction  cost 


$923,656;  first  year  operating  cost  $487,500; 
revenue  $75,000.  Studio  and  trans,  locations 
both  Dayton.  Geographic  coordinates  39  = 
43'  10"  N.  Lat.,  84°  14'  37"  W.  Long.  Type 
ant.  RCA  TTU-25B,  type  ant.  RCA  TFU-46H. 
Legal  counsel  Koteen  &  Burt,  Washington, 
D.  C.  Principals:  Hulbert  Taft  Jr.  (7.5%) 
and  others.  Applicant  is  licensee  or  permit- 
tee of  WKRC-AM-FM-TV  Cincinnati, 
WTVN-AM-FM-TV  Columbus,  both  Ohio, 
WBRC-AM-FM-TV  Birmingham,  Ala.,  and 
WKYT-TV  Lexington,  Ky.  Ann.  Feb.  27. 


Existing  am  stations 


ACTIONS  BY  FCC 

■  Commission  gives  notice  that  Jan.  3 
initial  decision  which  looked  toward  grant- 
ing application  of  Poplar  Bluff  Bcstg.  Co.  to 
increase  daytime  power  of  KWOC  Poplar 
Bluff,  Mo.,  on  930  kc  from  1  kw  to  5  kw, 
continued  nighttime  operation  with  500  w, 
DA-N;  condition  and  pre-sunrise  operation 
with  daytime  facilities  precluded  became 
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effective  Feb.  25  pursuant  to  Sec.  1.153  of 
rules.  Ann.  Feb.  26. 

■  Commission  gives  notice  that  Nov.  6 
1962.  initial  decision  which  looked  toward 
granting  application  of  Fifth  Market  Bcstg. 
Inc.  to  increase  power  of  WGSM  Hunting- 
ton, N.  Y.,  on  740  kc,  D,  from  1  kw  to  5 
kw,  with  DA;  condition  and  pre-sunrise 
operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419,  became 
effective  Dec.  26,  1962,  pursuant  to  Sec. 
1.153  of  rules.  Action  Feb.  21. 

APPLICATIONS 

WFTL  Ft.  Lauderdale,  Fla.— Cp  to  in- 
crease daytime  power  from  250  w  to  1  kw 
and  install  new  trans.  Ann.  Feb.  21. 

KLIN  Lincoln,  Neb. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  install 
new  trans.  Ann.  Feb.  21. 

KEFM  Oklahoma  City,  Okla.— Cp  to  in- 
crease ERP  to  3  kw;  increase  ant.  height 
above  average  terrain  to  154.5  ft.;  change 
ant. -trans,  and  studio  location;  change  sta- 
tion location  to  Midwest  Citv,  Okla.  Request 
for  waiver  of  Sec.  1.356  (f)  and  3.205  (a)(b) 
(2)  of  rules.  Ann.  Feb.  25. 

KMUR  Murray,  Utah — Cp  to  increase  D 
power  from  250  w  to  1  kw  and  install  new 
trans.  Ann.  Feb.  25. 


New  fm  station 

APPLICATION 

Montgomery,  Ala. — WAJM  Inc.  103.3  mc, 
ch.  277,  29.1  kw.  Ant.  height  above  average 
terrain  210  ft.  P.  O.  address  Sebie  Smith. 
107  S.  Lawrence  St.,  Montgomery.  Estimated 
construction  cost  $42,800;  first  year  operat- 
ing cost  $25,000:  revenue  $30,000.  Principals: 
Sebie  Smith,  James  R.  Young  and  Fred 
Wright  (each  33  V3%).  Mr.  Smith  is  minority 
owner  of  WSFA-AM-FM  Montgomery  and 
is  vp  of  WAJM  (FM)  Montgomery,  equip- 
ment of  which  applicant  plans  to  purchase. 
Ann.  Feb.  27. 


Ownership  changes 

ACTIONS   BY  FCC 

KSUN  Bisbee,  Ariz. — Granted  assignment 
of  license  from  Carleton  W.  Morris  (100%), 
deceased,  to  Esther  Morris  (100%),  execu- 
trix of  estate.  Also  see  application  below. 
Action  Feb.  25. 

KHFH  Sierra  Vista,  Ariz. — Granted  assign- 
ment of  license  and  cp  from  Carleton  W. 
Morris  (100%),  deceased,  to  Esther  Morris 
(100%),  executrix  of  estate.  Also  see  ap- 
plication above.  Action  Feb.  25. 

WQXQ  Ormond  Beach,  Fla.  —  Granted 
transfer  of  control  of  licensee  corporation, 
Volusia  County  Bcstg.  Corp.,  from  Lyman 
W.  and  Julia  F.  Menard  (100%)  to  Radkob 
Corp.,  principals  of  which  are  Ellis  E. 
Berndt  (10%)  and  K.  O.  B.  Corp.  (87%), 
owned  by  Oscar  Kammerman  (60%)  and 
Alfred  V.  Meyers  (40%).  Consideration  $70,- 
000.  Action  Feb.  26. 

WQXT-AM-FM  Palm  Beach,  Fla  — Granted 
assignment  of  licenses  from  Emma  S.  Pell 
(100%),  d/b  as  Flame  Radio  &  Tv  Corp.,  to 
Bernard  J.  Harris  (100%),  tr/as  Fairfax 
Bcstg.  Inc.  Consideration  $150,000.  Mr.  Harris 
owns  mortgage  firm.  Action  Feb.  21. 

WSPB  Sarasota,  Fla. — Granted  relinquish- 
ment of  positive  control  of  Community 
Bcstg.  Corp.,  parent  corporation  of  licensee, 
WSPB  Bcstg.  Inc.  For  other  information  see 
WALL  Middletown,  N.  Y.,  grant  below.  Ac- 
tion Feb.  25. 

WRGR  Starke,  Fla. — Granted  assignment 
of  license  from  Murray  C.  &  Olympia  M. 
Tillman  (each  50%),  d/b  as  Radio  Starke 
Inc.,  to  George  A.  Gothberg  Jr.  (51%)  and 
Ozelle  G.  Gothberg  (49%),  tr/as  George 
Gothberg  Radio  Inc.  Consideration  $45,000. 
Action  Feb.  26. 

WSEI  (FM)  Effingham,  111.— Granted  as- 
signment of  license  from  Illinois  Bcstg.  Co., 
large  company  with  no  majority  stock- 
holder, to  Joseph  E.  McNaughton  (59%), 
F.  F.  McNaughton  (20%)  and  others,  tr/as 
Effingham  Bcstg.  Co.  Consideration  $5,000. 
Effingham  is  licensee  of  WCRA  Effingham: 
Mr.  J.  E.  McNaughton  is  part  owner  of 
WRMN  Elgin,  WKEI  Kowanee,  Pekin  Times, 
Pekin,  and  Effingham  Daily  News,  Effing- 
ham, all  Illinois:  Mr.  F.  F.  McNaughton  is 
part  owner  of  two  newspapers  above.  Ac- 
tion Feb.  26. 

KFH-AM-FM  Wichita,  Kan.  —  Granted 
transfer  of  negative  control  of  licensee 
corporation,  Radio  Station  KFH  Inc., 
through  dissolution  of  Wichita  Eagle  Inc. 
(50%)  and  distributing  KFH  stock  to  each 


stockholder  in  same  proportion  as  stock  in 
Wichita  Eagle.  No  financial  consideration 
involved.  Action  Feb.  21. 

WALL  Middletown,  N.  Y.— .Granted  relin- 
quishment of  positive  control  of  licensee 
corporation,  Community  Bcstg.  Corp.,  from 
John  M.  Davis  (60.2%),  Eva  B.  Davis  (2.1%), 
Roger  W.  Clipp  (32.5%)  and  Marjorie  A. 
Clipp  (5.2%)  to  Mr.  Davis  (48.3%),  Mrs. 
Davis  (1.7%),  Mr.  Clipp  (26.1%)  and  Mrs. 
Clipp  (23.9%).  Consideration  $4,700.  Also  see 
WSPB  Sarasota,  Fla.,  a  grant  above.  Action 
Feb.  25. 

WNBZ  Saranac  Lake,  N.  Y.— Granted  as- 
signment of  license  from  Jacques  and 
Jeanne  Mattos  (each  50%),  d/b  as  Upstate 
Bcstg.  Corp.,  to  James  Rogers  III  (100%), 
tr/as  W.N.B.Z.  Inc.  Consideration  $110,000. 
Mr.  Rogers  is  WNBZ  employe.  Action  Feb. 
21. 

WEAC  Gaffney,  S.  C— Granted  assign- 
ment of  cp  from  E.  Raymond  Parker  (100%) 
to  Mr.  Parker  (50%),  Don  H.  Lovelace 
(48%),  Bright  G.  Parker  &  Shirley  C.  Love- 
lace (each  1%)  d/b  as  Gaffney  Bcstg.  Inc. 
Consideration  $12,500.  Action  Feb.  20. 

KELP-TV  El  Paso,  Tex.— Granted  assign- 
ment of  license  and  cp  from  Norman  E. 
Alexander  and  Joseph  Harris  (each  50%), 
d/b  as  KELP  Tv  Corp.,  to  same  persons  in 
same  percentages,  tr/as  KELP  Tv  Co.  No 
financial  consideration  involved,  as  owner- 
ship merely  changes  from  corporation  to 
partnership.  Action  Feb.  25. 


APPLICATIONS 

WJAM  Marion,  Ala. — Seeks  transfer  of 
control  of  licensee  corporation.  Radio 
Marion  Inc.,  from  Rowdy  McGee  (25%)  to 
J.  Dige  Bishop  (33%  before  transfer,  58% 
after):  other  ownership  remains  stable. 
Consideration  $5,500.  Ann.  Feb.  27. 

KBLU-AM-TV  Yuma,  Ariz.— Seeks  assign- 
ment of  license  of  am  from  Robert  W. 
Crites  (100%),  tr/as  Desert  Bcstg.  Co.,  and 
tv  from  Mr.  Crites  and  Robert  H.  Langill 
(each  50%),  d/b  as  Desert  Telecasting  Co., 
to  Mr.  Crites,  Patricia  A.  Crites,  John  Noga 
and  Helen  Noga  (each  25%),  tr/as  Desert 
Telecasting  Inc.  Consideration  $25,000.  Mr. 
&  Mrs.  Noga  own  entertainment  agencies. 
Ann.  Feb.  26. 

KJAX  Santa  Rosa,  Calif. — Seeks  assign- 
ment of  license  from  John  Withers  (100%), 
d/b  as  KJAX  Inc.,  to  Producers  Inc.  (100%), 
large  corporation  owned  50%  by  Polaris 
Corp.,  50%  by  Ferris  E.  Traylor  arid  family. 
Consideration  $2,500.  Producers  is  majority 
owner  of  KCND-TV  Pembina,  KNOX-TV 
Grand  Forks.  KXGO-TV  Fargo,  all  North 
Dakota,  WTVW  (TV)  Evansville,  Ind.,  and 
WKYW  Louisville,  Ky.  Ann.  Feb.  26. 

KSNO  Aspen,  Colo. — Seeks  assignment  of 
license  from  Myron  J.  Kammeyer,  Edward 
L.  Vestal  and  Theodore  B.  Gazarian  (each 
33V3%),  d/b  as  Aspen  Bcstg.  Co.,  to  Mr. 
Gazarian  (50%)  and  William  R.  &  Olivia  C. 
Dunaway  (each  25%).  tr/as  Aspen  Bcstg. 
Inc.  Consideration  $7,500.  Mr.  Dunaway  is 
publisher  of  three  local  weekly  newspapers; 
Mrs.  Dunaway  is  housewife.  Ann.  Feb.  21. 

WPOP  Hartford,  Conn. — Seeks  assignment 
of  license  from  H.  Scott  Killgore  (50.7%) 
and  others,  d/b  as  Tele-Bcstrs.  of  Connecti- 
cut Inc.,  to  Joseph  C.  Amaturo  (17%  plus), 
Walter  B.  Dunn  (13%  plus)  and  others,  tr/as 
WIRE  Bcstg.  Co.  Consideration  $465,000. 
Applicant  owns  WIRE  Indianapolis,  Ind. 
Ann.  Feb.  27. 

WFMD-AM-FM  Frederick,  Md.  —  Seeks 
transfer  of  control  of  licensee  corporation, 
Monocacy  Bcstg.  Co.,  from  Maryland  Na- 
tional Bank,  Morton  M.  Siegel  and  Laurence 
Leonard,  deceased,  (all  trustees),  to  bank, 
Mr.  Siegel  and  Evelyn  C.  Leonard  (all  trus- 
tees). No  financial  consideration  involved. 
Ann.  Feb.  21. 

WHRV  Ann  Arbor,  Mich. — Seeks  assign- 
ment of  license  from  Clay,  Arthur  S.  (each 
47.5%)  and  William  O.  Littick  (5%).  d/b  as 
ZanesviJle  Publishing  Co.,  to  Frank  H.  Bab- 
cock  Jr.  (50%),  J.  William  &  Dorothy 
O'Connor  (each  23%),  and  Edward  Ballan- 
tine  &  Thomas  A.  O'Connor  (each  2%),  tr/as 
Radio  Ann  Arbor  Inc.  Consideration  $295,000. 
Ann.  Feb.  25. 

KFTW  Fredericktown,  Mo. — Seeks  assign- 
ment of  license  from  Robert  F.  Neathery 
(100%)  to  Robert  F.  Neathery  Jr.  (100%). 
No  financial  consideration  involved.  Mr. 
Neathery  Jr.  owns  5%  of  KUKU  Willow 
Springs  &  KALM  Thayer,  both  Missouri, 
and  KAMS  Mammoth  Springs,  Ark.  Ann. 
Feb.  27. 

KETV  (TV)  Omaha,  Neb.— Seeks  transfer 
of  control  of  licensee  corporation.  Herald 
Liquidating  Co.,  to  Peter  Kiewit  Sons  Inc., 


tr/as  Northwest  Agencies  Inc.  Transfer  is 
routine,  as  Kiewit  Co.  has  bought  Omaha 
World  Herald,  owner  of  KETV  (TV).  Ann. 
Feb.  21. 

KEYR  Terrytown,  Neb. — Seeks  acquisition 
of  positive  control  of  licensee  corporation. 
Western  Nebraska  Bcstg.  Inc.,  from  Jack 
Gilbert  (50%)  by  Robert  T.  Marland  (100% 
after  transfer.  50%  before).  Consideration 
$2,000.  Ann.  Feb.  21. 

WITN-FM  Grifton,  N.  C— Seeks  assign- 
ment of  license  from  North  Carolina  Tv  Inc. 
to  Tar  Heel  Bcstg.  System  Inc.  Roberson 
family  controls  both  corporations.  No  finan- 
cial consideration  involved.  Ann.  Feb.  27. 

KBUS  Mexia,  Tex. — Seeks  assignment  of 
license  from  Thomas  R.  Elkins  (14.67%), 
Joan  Elkins  (44%),  Herbert  A.  Winters 
(40%)  and  James  J.  Dillon  (remainder),  d/b 
as  Mexia  Bcstg.  Inc.,  to  Lucile  U.  Herrin 
(100%),  db/as  Limestone  Bcstg.  Co.  Consid- 
eration $52,500.  Miss  Herrin  is  school  teacher. 
Ann.  Feb.  27. 

WKLC  St.  Albans,  W.  Va.— Seeks  assign- 
ment of  license  from  Raymond  I.  (98.6%)  & 
Clarice  S.  Kandel  (.7%)  and  Morton  J. 
Victorson  (.7%),  d/b  as  Kandel  Corp.,  to 
D.  L.  Rike  &  Co.  (100%),  tr/as  St.  Albans- 
Nitro  Bcstg.  Co.;  Rike  &  Co.  is  owned  by 
David  L.  &  Catharine  C.  Rike  (each  25%) 
and  John  J.  Cote,  Virginia  C.  Cote,  Law- 
rence M.  Noble  Jr.,  Helen  R.  Noble,  Peter 
A.  Bowers  &  Susanne  R.  Bowers  (each 
8.33%)   Consideration  $191,000.  Ann.  Feb.  27. 

Hearing  cases 

INITIAL  DECISION 

■  Hearing  Examiner  David  I.  Kraushaar 
issued  initial  decision  looking  toward  (1) 
granting  application  of  Radiocasters  for  new 
daytime  am  on  910  kc,  5  kw,  DA,  in 
Marietta,  Ohio,  condition  and  pre-sunrise 
operation  with  daytime  facilities  precluded 
pending  final  decision  in  Doc.  14419,  and 
(2)  denying  application  of  Tri-City  Bcstg. 
Co.  for  new  daytime  am  on  910  kc,  1  kw, 
in  Belpre,  Ohio.  Action  Feb.  26. 

OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- 
mission granted  motion  by  Beacon  Bcstg. 
System  Inc.  to  extent  of  extending  time 
from  Feb.  11  to  March  28  to  file  exceptions 
to  Jan.  11  supplemental  initial  decision 
which  would  deny  its  application  for  new 
am  in  Grafton-Cedarburg,  Wis.,  and  which 
would  grant  similar  application  of  Suburban 
Bcstg.  Inc.  for  new  station  in  Jackson,  Wis. 
Action  Feb.  21. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  denied  motion  by  State  of 
Kansas  Committee  on  Education  of  Legisla- 
tive Council  to  reject  petition  by  Tulsa 
Bcstg.  Co.  (KTUL-TV,  ch.  8),  Tulsa,  Okla., 
for  reconsideration  of  Nov.  8,  1962,  report 
&  order  in  Doc.  13860  which  assigned  edu- 
cational ch.  *8  to  Hutchinson,  Kans.,  and 
(2)  afforded  time  to  March  22  for  filing  of 
oppositions  to  KTUL-TV  petition  which 
suggests  channel  shifts  or  use  of  ch.  8  in 
Hutchinson  at  short  spacing  to  remove 
objections  to  grant  of  its  application  to 
change  trans,  site.  Action  Feb.  20. 

b  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Upper  Valley 
Tv  Bcstrs.  Inc.  for  reconsideration  of  that 
portion  of  Sep.  28,  1962,  report  &  order 
which  deleted  commercial  ch.  26  from  Han- 
over, N.  H.,  and  assigned  it  for  noncom- 
mercial educational  use  in  Windsor,  Vt. 
Commission  adheres  to  view  that  allocation 
of  ch.  *26  to  Windsor  is  important  part  of 
establishment  of  statewide  educational  net- 
work in  Vermont.  Action  Feb.  20. 

■  By  separate  action,  commission  invited 
comments  to  alternative  proposals  to  add 
commercial  uhf  channel  to  Hanover  area 
by  (1)  making  commercial  present  etv  ch. 
*20  in  city,  (2)  assigning  ch.  39  to  Lebanon 
(about  7  miles  from  Hanover)  by  deleting 
it  from  Glen  Falls,  N.  Y.,  and  deleting  ch. 
24  from  Littleton,  or  (3)  assigning  ch.  74  to 
Hanover.  Assignment  of  any  of  channels 
proposed  would  require  concurrence  of 
Canadian  authorities.  Action  Feb.  20. 

Video  Utility  Corp.,  Roseburg,  Ore. — 
Granted  cp  for  new  vhf  tv  translator  sta- 
tion on  ch.  7  to  rebroadcast  programs  of 
KEZI-TV  (ch.  9)  Eugene.  By  letter,  denied 
informal  objection  by  Teleservice  Co.,  li- 
censee of  uhf  translator  station  K83AH  in 
Roseburg.  Comrs.  Lee  and  Ford  dissented 
and  voted  for  hearing.  Action  Feb.  20. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  granted  application  of  Lynch- 
burg Bcstg.  Corp.  for  new  vhf  tv  translator 
on  ch.  5  in  Roanoke,  Va.,  to  rebroadcast 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W. 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg. 
Washington  5,  D.  C, 
REpublic  7-3984 

Member  AFCCE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 

Member  AFCCE 


J.  G.  ROUNTREE 
CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


JOHN  H.  MULLANEY 
and  ASSOCIATES 

A  Division  of  Multronics,  Inc. 
2000  P  St.,  N.W. 
Washington  6,  D.  C. 
Columbia  5-4666 
Member  AFCCE 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engineers 
Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C, 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCCE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18.  Texas 
BUtler  1-1551 


SPOT  YOUR 
FIRM'S  NAME 
HERE  .  . . 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENCINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GFO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 

901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCOE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W.,  393-4616 
Washington  5,  D.  C. 
Member  AFCCE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


To  be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians^— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
'ARB  Continuing  Readership  Study 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  O  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Uember  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENCINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 
Member  AFCOE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENCINEERS 
Associate 

George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.    (A  Chicago  suburb) 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 
Box  220 
Coldwafer,  Michigan 
Phone:  BRoadway  8-6733 


coniact 
BROADCASTING  MAGAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
tor  availabilities 
Phone:  ME  8-1022 


Service 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


COLLECTIONS 

For  the  Industry 
ALL  OVER  THE  WORLD 
TV — Radio — Film  and  Media 
Accounts  Receivable 
No  Collection — No  Commission 
STANDARD  ACTUARIAL 
WARRANTY  CO. 
220  West  42nd  St.,  N.  Y.  36,  N.  Y. 
 LP  5-5590  
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SUMMARY  OF  COMMERCIAL  BROADCASTING 

Compiled  by  BROADCASTING,  Feb.  27 

ON  AIR  CPS  TOTAL  APPLICATIONS 

Lie.  Cps.  Nat  on  air        for  new  stations 


AM  3,757  60  121  467 

FM  1,063  22  131  288 

TV  516  64  80  113 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  Feb.  27 

TOTAL 

VHF  UHF  TV 

Commercial  486  94  580 

Non-commercial  47  21  681 


COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC,  Jan.  31 

AM  FM  TV 

Licensed  (all  on  air)  3,748  1,055  515 

Cps  on  air  (new  stations)  71  30  65 

Cps  not  on  air  (new  stations)  113  130  77 

Total  authorized  stations  3,932  1,215  664 

Applications  for  new  stations  (not  in  hearing)  277  173  54 

Applications  for  new  stations  (in  hearing)  196  13  51 

Total  applications  for  new  stations  473  286  105 

Applications  for  major  changes  (not  in  hearing)  315  109  43 

Applications  for  major  changes  (in  hearing)  54  3  8 

Total  applications  for  major  changes  369  112  51 

Licenses  deleted  0  2  0 

Cps  deleted  1  1  1 
'Includes  3  stations  operating  on  unreserved  channels. 


programs  of  WLVA-TV  (ch.  13)  Lynchburg, 
and  (2)  denied  opposing  petitions  of  Shen- 
andoah Life  Stations  Inc.  (WSLS-TV),  and 
Times-World  Corp.  (WDBJ-TV),  both  Roa- 
noke. Action  Feb.  20. 

Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

b  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
D  &  E  Bcstg.  Co.  and  Great  State  Bcstrs. 
Inc.  for  new  am  stations  in  San  Antonio, 
Tex.,  in  Docs.  14567-8,  (1)  denied  late  filed 
petition  by  Great  State  to  reopen  record  and 
enlarge  issues,  and  (2)  dismissed  supple- 
ment to  opposition  filed  by  D  &  E.  Action 
Feb.  26. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Rockdale 
Bcstrs.  for  new  am  in  Rockdale,  Tex.,  in 


Doc.  14880,  granted  its  petition  and  waived 
Sec.  1.362  (b)  of  rules  to  permit  late  publi- 
cation of  hearing  notice.  Action  Feb.  26. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Higson-Frank 
Radio  Enterprises  for  new  am  in  Houston, 
Tex.,  in  Doc.  14357,  granted  motion  by 
Broadcast  Bureau  and  (1)  reopened  record 
and  enlarged  hearing  issues  to  determine 
whether  representations  made  by  Higson- 
Frank  in  proceeding  pertaining  to  contacts 
with  Jack  Harris,  general  manager  of 
KPRC-AM-TV  Houston  and  others  were 
false,  and,  if  so,  whether  Higson-Frank 
possesses  requisite  character  qualifications 
to  be  licensee,  and  (2)  remanded  proceed- 
ing to  examiner  for  further  hearing  and 
preparation  of  supplemental  initial  decision. 
Action  Feb.  26. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  March  1  time  to  file  excep- 
tions to  initial  decision  in  proceeding  on 


am  application  of  Birch  Bay  Bcstg.  Inc. 
(KARI),  Blaine,  Wash.  Action  Feb.  25. 

■  Granted  petitions  by  Jesus  Vargas  Can- 
delaria  and  International  Bcstg.  Corp.,  ap- 
plicants for  new  am  stations  in  Bayamon 
and  Carolina,  respectively,  both  Puerto 
Rico,  and  extended  to  Feb.  27  time  to  re- 
spond to  comments  of  Broadcast  Bureau 
concerning  their  joint  petition  for  approval 
of  agreement.  Action  Feb.  25. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  Feb.  25  time  to  file  appeal 
from  hearing  examiner's  memorandum 
opinion  &  order  of  Feb.  12  in  proceeding  on 
fm  applications  of  Blue  Island  Community 
Bcstg.  Inc.,  Blue  Island,  111.,  et  al.  Action 
Feb.  25. 

■  By  separate  memorandum  opinions  & 
orders,  Review  Board  added  "trafficking" 
issue  with  respect  to  Tedesco  Inc.  and  its 
principals,  Nicholas  and  Victor  J.  Tedesco, 
in  Edina,  Minn.,  am  broadcast  proceeding  in 
Docs.  14739  &  14740  and  named  Swanco 
Bcstg.  Inc.  of  Iowa  and  People's  Bcstg.  Co. 
parties  to  proceeding  for  purposes  of  trial 
of  new  issue  and  of  recently-added  char- 
acter qualifications  issues;  ordered  that  final 
action  on  applications  by  Nicholas  and 
Victor  J.  Tedesco,  d/b  as  Gabriel  Bcstg.  Co., 
Chrisholm,  Minn.,  and  sole  stockholders  of 
KFNF  Bcstg.  Corp.  (KFNF),  Shenandoah, 
Iowa,  in  Docs.  14528  &  14651.  respectively,  be 
withheld  pending  dispositive  action  on  Te- 
desco Inc.  application  in  Edina  proceeding 
in  Doc.  14740;  and  denied  petition  by  KFNF 
Bcstg.  Corp.  insofar  as  it  sought  deletion  of 
"trafficking"  issue  without  hearing.  These 
actions  rendered  moot  petitions  filed  by 
Edina  Corp.  in  proceedings  in  Docs.  14528  & 
14651,  and  constituted  grant  of  petition  for 
mod.  of  issues  filed  by  Swanco  Bcstg.  Inc. 
of  Iowa  and  petition  for  enlargement  of 
issues  filed  by  Edina  Corp.  Inclusion  of 
condition  in  Doc.  14528  was  stated  to  be 
without  pre-determination  of  pending  re- 
quest for  approval  of  agreement  looking 
toward  dismissal  of  application  of  Gabriel 
Bcstg.  Co.  Actions  Feb.  21. 

■  Scheduled  oral  argument  for  March  21 
in  proceeding  on  am  application  of  Hawk- 
eye  Bcstg.  Inc.  (KOEL),  Oelwein,  Iowa. 
Action  Feb.  21. 


ACTIONS  ON  MOTIONS 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Scheduled  prehearing  conferences  and 
hearings  in  following  am  proceedings  on 
dates  shown:  March  15  and  April  25:  Rhine- 
lander  Tv  Cable  Corp.,  Rhinelander.  Wis.; 
March  19  and  April  19:  John  Self,  Winfield, 
Ala.;  March  20  and  April  24:  Abacoa  Radio 
Corp.  (WWWW),  Rio  Piedras  (San  Juan), 
and  Mid-Ocean  Bcstg.  Corp.,  San  Juan,  both 
Puerto  Rico;  March  20  and  April  15:  Calhio 
Bcstrs.,  Seven  Hills.  Salem  Bcstg.  Co., 
Salem,  and  Tele-Sonics  Inc..  Parma,  all 
Ohio;  March  22  and  April  22:  Southwestern 
Bcstg.  Co.  of  Mississippi,  Port  Gibson,  Miss. 
Action  Feb.  26. 

■  Granted  petition  by  Porter  County 
Bcstg.  Corp.  to  extent  of  dismissing, 
but  with  prejudice,  its  application  for  new 
am  in  Valparaiso,  Ind.,  and  retained  in 
hearing  status  remaining  applications  in- 
volved in  proceeding.  Action  Feb.  25. 

■  On  own  motion,  in  light  of  correspond- 
ence received  from  Connecticut  Coast  Bcstg. 
Co.  regarding  procedures  in  proceeding  on 
its  application  and  that  of  Garo  W.  Ray  for 
new  am  stations  in  Bridgeport  and  Sey- 
mour, both  Connecticut,  respectively,  in 
Docs.  14829-30,  scheduled  further  prehear- 
ing conference  for  Feb.  25  and  rescheduled 
Feb.  25  hearing  for  Feb.  26.  Action  Feb.  20. 

■  Granted  petition  by  Parkway  Bcstg.  Co. 
for  dismissal  of  its  application  for  new  am 
in  Buena  Vista,  Va.,  but  dismissed  applica- 
tion with  prejudice,  and  retained  in  hear- 
ing status  application  of  Griffith  Bcstg. 
Corp.  for  new  am  in  Lynchburg,  Va.  Action 
Feb.  20. 

■  Held  in  abeyance  ruling  with  regard  to 
notice  by  Clinch  Mountain  Bcstg.  Co.  to 
effect  that  they  are  no  longer  interested  in 
pursuing  their  application  for  new  am  in 
Lebanon,  Va.,  pending  receipt  of  statement, 
in  affidavit  form,  as  to  whether  anything  of 
value  has  been  promised  to  or  received  by 
them  in  connection  with  abandonment  of 
their  application,  said  affidavit  to  be  sub- 
mitted by  March  1.  Action  Feb.  20. 

By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  motion  by  applicant  and  ex- 
tended from  Feb.  21  to  March  15  date  for 
exchange  of  preliminary  engineering  ex- 
hibits, from  March  1  to  March  29  for  ex- 
change of  final  engineering  exhibits,  and 
from  March  8  to  April  8  date  for  start  of 
evidentiary  hearing  in  proceeding  on  am 
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application  of  1360  Broadcasting  Inc. 
( WEBB),  Baltimore,  Md.  Action  Feb.  26. 

By  Hearing  Examiner  James  D.  Cunningham 

■  On  own  motion,  continued  Feb.  25  fur- 
ther hearing  to  March  4  in  proceeding  on 
NBC-RKO  broadcast  transfers  and  related 
applications  in  Docs.  13085  et  al.  Action  Feb. 
20. 

By  Hearing  Examiner  Charles  J.  Frederick 

b  On  own  motion,  rescheduled  March  11 
hearing  for  March  25  in  proceeding  on  ap- 
plications of  Semo  Bcstg.  Corp.  and  Browns- 
ville Bcstg.  Co.  for  new  am  stations  in 
Sikeston,  Mo.,  and  Brownsville,  Tenn.,  re- 
spectively. Action  Feb.  20. 

■  Pursuant  to  agreements  reached  at  Feb. 
20  prehearing  conference  in  proceeding  on 
application  of  Central  Wisconsin  Tv  Inc. 
for  additional  time  to  construct  WCWT 
(TV)  (ch.  9)  Wausau,  Wis.,  and  for  as- 
signment of  cp  to  Midcontinent  Bcstg.  Co., 
rescheduled  March  4  hearing  for  March  11. 
Action  Feb.  20. 

■  On  own  motion,  but  with  consent  of 
applicants,  in  consolidated  am  proceeding 
on  applications  of  People's  Bcstg.  Co. 
(WPBC),  Minneapolis,  and  Gabriel  Bcstg. 
Co.,  Chisholm,  both  Minnesota,  rescheduled 
March  19  further  hearing  for  April  16.  Ac- 
tion Feb.  21. 

By  Hearing  Examiner  Millard  F.  French 

■  Pursuant  to  agreement  reached  at  Feb. 
20  prehearing  conference  in  proceeding  on 
application  of  Brush  Bcstg.  Co.  for  new  am 
in  Wauchula,  Fla.,  continued  March  6  hear- 
ing to  April  22.  Action  Feb.  21. 

By  Hearing  Examiner  Walther  W.  Guenther 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Triangle  Pub- 
lications Inc.  (WNHC-TV),  New  Haven, 
Conn.,  denied  request  by  respondents  Con- 
necticut Tv  Inc.  (WHNB-TV) ,  New  Britain, 
Conn.,  and  Springfield  Tv  Bcstg.  Corp. 
(WWLP),  Springfield,  Mass.,  for  issuance  of 
subpoena  to  Roger  W.  Clipp,  vice  president 
of  Triangle  and  operating  head  of  its  Ra- 
dio and  Tv  Div.  Action  Feb.  26. 

■  By  separate  notice,  upon  request  of 
applicant  Triangle  Publications  Inc.  sched- 
uled further  hearing  conference  for  9  a.m., 
Feb.  27.  Action  Feb.  26. 

■  On  own  motion,  scheduled  further  hear- 
ing conference  for  1:15  p.m.,  Feb.  21,  in 
proceeding  on  application  of  Triangle  Pub- 
lications Inc.  (WNHC-TV),  New  Haven, 
Conn.  Action  Feb.  19. 

By  Hearing  Examiner  Annie  Neal  Huntting 

■  Granted  request  by  Transcript  Press 
Inc.  to  extent  of  continuing  hearing  to 
March  11,  subject  to  limitations  and  agree- 
ments stated  on  record  of  Feb.  19  hearing, 
and  scheduled  second  hearing  session  for 
March  21  for  purposes  stated  on  record  of 
Feb.  19  hearing,  in  proceeding  on  its  appli- 
cation and  that  of  Newton  Bcstg.  Co.  for 
new  am  stations  in  Dedham  and  Newton, 
both  Massachusetts,  respectively.  Action 
Feb.  19. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  In  proceeding  on  applications  of  Tri- 
City  Bcstg.  Co.  and  Radiocasters  for  new 
am  stations  in  Belpre  and  Marietta,  respec- 
tively, both  Ohio,  in  Docs.  14770-1,  granted 
nunc  pro  tunc  Broadcast  Bureau's  Feb.  11 
petition  and  accepted  all  proposed  findings 
of  fact  and  conclusions  of  law  filed  herein 
on  or  before  Feb.  18.  Action  Feb.  19. 

By  Hearing  Examiner  Forest  L.  McClenning 

■  Formalized  by  order  ruling  made  by 
hearing  examiner  at  Feb.  20  hearing  con- 
ference that  memorandum  opinion  &  order 
of  Review  Board  released  herein  on  Feb.  12 
did  not  constitute  direction  to  examiner 
that  "partial  initial  decision"  ordered  be 
based  on  record  as  now  constituted  and  ac- 
cordingly Fairfield  Bcstg.  Co.,  applicant  for 
new  am  in  Easton,  Conn.,  could  adduce 
further  evidence  under  issues  11-14,  and 
ordered  resumption  of  hearing  for  April  5, 
limited  to  issues  11-15,  in  consolidated  am 
proceeding  on  applications  of  Eastern  Bcstg. 
System  Inc.,  Brookfield,  Conn.,  et  al.  Ac- 
tion Feb.  20. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Granted  request  by  Dorlen  Bcstrs.  Inc. 
and  extended  from  March  6  to  April  12  date 
for  exchange  of  exhibits,  March  13  to  April 
19  for  notification  of  witnesses,  and  con- 
tinued March  25  hearing  to  April  29  in  pro- 
ceeding on  its  application  and  that  of 
Charles  County  Bcstg.  Inc.  for  new  am 
stations  in  Waldorf  and  La  Plata,  both 
Maryland,  respectively.  Action  Feb.  25. 


■  Granted  request  by  KREB  Inc.  (KREB), 
Shreveport,  La.,  and  extended  from  Feb. 
25  to  March  18  date  for  exchange  of  re- 
buttal exhibits,  from  March  4  to  March  25 
for  notification  of  witnesses,  and  continued 
March  12  hearing  to  April  17  in  proceeding 
on  am  application  of  Southwestern  Bcstg. 
Co.  of  Mississippi  (WAPF),  McComb,  Miss. 
Action  Feb.  21. 

■  Pursuant  to  agreements  reached  at  Feb. 
13  hearing  in  proceeding  on  applications  of 
Edina  Corp.  and  Tedesco  Inc.  for  new  am 
stations  in  Edina  and  Bloomington,  both 
Minnesota,  respectively,  in  Docs.  14739-40, 
scheduled  resumption  of  hearing  for  March 
18  with  sessions,  if  necessary,  on  each  suc- 
ceeding day  through  March  22.  If  matters 
for  hearing  are  not  completed  by  March  22, 
hearing  will  be  continued  pending  further 
order  of  hearing  examiner,  but  will  not  be 
resumed  during  week  of  March  25;  sched- 
uled other  procedural  dates.  Action  Feb.  19. 

By  Hearing  Examiner  Herbert  Sharfman 

■  In  consolidated  am  proceeding  on  ap- 
plications of  Coastal  Bcstrs.  Inc.,  Herndon, 
Va.,  et  al.,  in  Docs.  14873-77,  denied  motion 
by  applicant  Virginia-Potomac  Bcstg.  Corp., 
Herndon,  for  additional  time  to  exchange 
its  direct  written  case,  to  which  other 
Herndon  applicants  expressed  opposition, 
without  prejudice  to  filing  of  another  ap- 
propriate pleading.  Action  Feb.  25. 

■  Upon  request  of  applicant  and  without 
objection  by  other  parties,  rescheduled 
March  8  prehearing  conference  for  March 
1,  at  9  a.m.,  in  proceeding  on  application  of 
Beamon  Advertising  Inc.  for  new  am  in 
Daingerfield,  Tex.  Action  Feb.  25. 

■  Granted  petition  by  Rockland  Bcstg.  Co. 
and  extended  from  March  4  to  March  18 
time  to  file  initial  proposed  findings  and 
from  March  14  to  March  28  for  replies  in 
proceeding  on  its  application  and  Rockland 
Radio  Corp.  and  Rockland  Bcstrs.  Inc.  for 
new  am  stations  in  Blauvelt  and  Spring 
Valley,  all  New  York.  Action  Feb.  25. 

By  Hearing  Examiner  Elizabeth  C.  Smith 

■  Pursuant  to  joint  motion  by  Broadcast 
Bureau  and  Melody  Music  Inc.  made  certain 
specified  corrections  to  transcript  of  hear- 
ing in  proceeding  on  Melody's  application 
for  renewal  of  license  of  WGMA  Hollywood, 
Fla.  (action  Feb.  20) ;  scheduled  conference 
for  3  p.m.,  Feb.  27,  at  which  time  court 
reporter  will  read  his  notes  of  evidence  in 
question,  with  respect  to  motion  of  Feb.  6 
by  Melody  Music  to  correct  transcript,  and 
related  pleadings.  Action  Feb.  25. 

■  Granted  petition  by  Broadcast  Bureau 
and  continued  March  21  further  hearing  to 
March  26  in  proceeding  on  applications  of 
Valparaiso  Bcstg.  Co.,  et  al.,  for  new  am 
stations  in  Valparaiso,  Ind.  Action  Feb.  25. 

■  Pursuant  to  agreement  of  counsel  at 
Feb.  21  prehearing  conference  in  proceed- 
ing on  am  applications  of  Accomack-North- 
ampton Bcstg.  Inc.  (WESR),  Tasley,  and 
Chesapeake  Bcstg.  Corp.  (WASA),  Havre 
de  Grace,  both  Maryland,  rescheduled  March 
12  hearing  for  April  22.  Action  Feb.  21. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  Feb.  26 

■  Granted  renewal  of  licenses  for  follow- 
ing NBC  stations:  WRC-AM-FM-TV  Wash- 
ington, D.  C,  and  extension  of  completion 
date  for  WNBC  New  York,  N.  Y.,  to  June 
23;  without  prejudice  to  such  action  as  com- 
mission may  deem  warranted  as  result  of 
its  final  determinations:  (1)  with  respect 
to  conclusions  and  recommendations  set 
forth  in  report  of  Network  Study  Staff;  (2) 
with  respect  to  related  studies  and  inquiries 
now  being  considered  or  conducted  by  com- 
mission; and  (3)  with  respect  to  pending 
anti-trust  matters  relating  to  NBC  and  RCA 

*WAUP  (FM)  Akron,  Ohio— Granted  li- 
cense and  redescribe  trans,  and  studio  loca- 
tion. 

WCDS  Glasgow,  Ky.— Granted  license. 

WPKE  Pikeville,  Ky.— Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans. 

KBTM  Jonesboro,  Ark.— Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans,  at  main  trans,  site,  with  remote  con- 
trol operation. 

WCHB  Inkster,  Mich.— Granted  license  for 
alternate  main  trans. 

WYLD  New  Orleans,  La. — Granted  cp  to 
install  new  aux.  daytime  trans,  at  main 
trans,  site. 

WKRC  Cincinnati,  Ohio — Granted  cp  to 
install  alternate  main  nighttime-aux.  day- 
time trans,  at  main  trans,  site. 

WSEI  (FM)  Effingham,  111.— Granted  cp  to 
decrease  ERP  to  9.3  kw,  increase  ant.  height 
to  230  ft.,  change  trans,  and  main  studio 


location  and  remote  control  point  to  Effing- 
ham, and  install  new  ant.;  remote  control 
permitted;  condition. 

WEST-FM  Easton,  Pa. — Granted  cp  to  re- 
place expired  permit  to  change  frequency, 
decrease  ERP  and  install  new  ant. 

WORA-TV  Mayaguez,  P.  R. — Granted  cp 
to  replace  expired  permit  to  make  changes 
(main  trans,  and  ant.). 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  KBTM  Jones- 
boro, Ark.;  KDZA  Pueblo,  Colo.;  KBRS 
Springdale,  Ark. 

KING-TV  Seattle,  Wash.— Granted  exten- 
sion of  completion  date  to  April  25  (aux. 
trans.) . 

Actions  of  Feb.  25 
WFRV   (TV)    Green  Bay,   Wis.— Granted 
mod.  of  license  to  change  name  to  WFRV 
Inc. 

WABI  Bangor,  Me. — Granted  cp  to  in- 
stall new  aux.  trans,  at  main  trans,  location. 

KCLH  Blue  Earth,  Minn. — Granted  mod. 
of  cp  to  change  ant. -trans,  location  and 
specify  studio  as  same;  make  changes  in 
ant.  system  (increase  height),  and  make 
changes  in  ground  system;  conditions. 

WTHN  Thomaston,  Ga. — Granted  request 
and  cancelled  license  for  am;  call  letters 
deleted. 

Actions  of  Feb.  21 

WPLM  Plymouth,  Mass. — Granted  cp  to 
make  changes  in  night  DA  pattern. 

K12AN  Scobey,  Mont. — Granted  cp  to  re- 
place expired  permit,  specify  type  trans, 
and  make  changes  in  ant.  system  of  vhf  tv 
translator  station. 

K78AR  Lihue,  Kauai,  Hawaii — Granted  cp 
to  replace  expired  permit  for  uhf  tv  trans- 
lator station. 

*KRRC  (FM)  Portland,  Ore. — Granted  cp 
to  install  new  ant.  and  make  changes  in 
ant.  system. 

WCSH-TV  Portland,  Me.— Granted  cp  to 
install  frequency  control  equipment  in  pres- 

Continued  on  page  87 


FOR  TOWERS 
of  all  kinds 

call  ROHN 

For  a  complete  line  of  towers  ideally 
suited  for  radio,  television  and  micro- 
wave use  of  all  kinds,  rely  on  ROHN. 


Shown  above  is  the  final  installation  of 
a  16  bay  antenna  atop  a  485'  ROHN 
TV  broadcast  tower.  The  installation 
is  the  WMBD-TV  translator  station 
at  LaSalle,  Illinois,  Channel  71. 

ROHN  Manufacturing  Co. 

I  P.O. Box  2000 
I  Peoria,  Illinois 

"Pioneer  Manufacturer  of 
Towers  of  All  Kinds" 
*oc*  rohn  Representatives  world-wide. 
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•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  Dackages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions  Dhotos 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return.' 


RADIO   Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Wanted-immediately.  Experienced  sales 
minded  manager  for  western  N.Y.S.  Top 
salary  and  benefits.  Send  photo  and  full 
particulars.   Box  92B,  BROADCASTING. 


Local  sales  manager  for  upper  midwest  full 
time  medium  market  in  group  operation. 
Excellent  account  list,  substantial  draw  and 
good  opportunity  for  professional  growth. 
Box  205B,  BROADCASTING. 


Manager  for  well  established  small  station, 
western  Washington.  Prefer  man  with  ex- 
perience in  small  station  market.  Write  full 
details.  Box  301B,  BROADCASTING. 


Regional  sales  manager  plus  selling  some 
local  accounts.  Excellent  salary  plus  com- 
mission. Well  established  reputable  mid- 
western  station.  Growth  opportunity  for 
right  individual.  Position  available  now. 
Box  318B,  BROADCASTING. 


Do  you  have  managerial  ability?  Are  you 
the  sales  manager  but  can  not  go  up?  Write 
today  giving  full  details  for  this  job  as 
General  Manager  of  Texas  radio  station  in 
small  market.  Box  C-6,  BROADCASTING. 


Deep  south  station  needs  aggressive  sales 
minded  manager  who  is  profit  conscious. 
First  phone  is  a  plus  consideration.  Box 
C-35,  BROADCASTING. 


Experienced  sales  manager  for  fulltime  sta- 
tion in  progressive  city  of  over  15,000.  Sal- 
ary plus  commission  and  expense  allowance. 
Earnings  governed  only  by  ability.  Excel- 
lent opportunity.  Must  be  reliable,  aggres- 
sive, and  willing  to  accept  responsibility. 
Send  full  information  to  KSCB,  Box  K. 
Liberal,  Kansas. 


Opening  for  selling  sales  manager  in  fm- 
stereo  radio.  We  will  be  more  than  liberal 
with  the  right  person,  however,  you  must 
be  a  commission  type  salesman  with  an 
understanding  of  soft  sell.  Order  takers 
should  not  apply,  as  you  will  not  last  long. 
Air  time  and  salary  for  same  is  available 
if  your  voice  warrants.  Contact:  M.  W. 
Ozier,  2424  W.  Skyline  Drive,  Champaign, 
Illinois. 


Sales 


Small  independent  group  in  Minnesota  is 
expanding  sales  department.  Needed,  experi- 
enced radio  time  salesman  for  single  sta- 
tion market.  The  right  man  will  receive  sub- 
stantial active  account  list  plus  generous 
salary.  Personal  interview  required.  Box 
171B,  BROADCASTING. 


Wanted  immediately;  a  sales-producer  man- 
ager for  small  New  Jersey  am  station.  A 
single  station  growing  market.  Must  be  sta- 
ble, responsible,  and  willing  to  work  hard 
and  grow  with  us.  Box  307B,  BROADCAST- 
ING. 


New  England:  The  right  man  can  make  big 
city  pay  in  this  small  market,  and  enjoy 
pleasant  living  near  year  round  recreational 
sites.  We're  willing  to  pay  top  salary  plus 
excellent  incentive  commissions  for  a 
steady,  experienced  salesman.  Staff  knows 
of  this  ad.  All  replies  will  be  answered. 
Box  C-13,  BROADCASTING. 


Broadcast  Employment  Service,  openings  for 
all  sales  and  management  personnel.  Move 
ahead — write  now.  4825  10th  Ave.  So.  Min- 
neapolis, 17,  Minnesota. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $115  weekly.  Box  319B,  BROADCAST- 
ING. 


Morning  man?  Personality?  Handle  humor? 
If  you  have  all  three  qualifications  and  can 
work  a  pleasant  pop  format,  this  major 
midwest  market  station  is  looking  for  you. 
Send  us  aircheck,  photo  and  background. 
Box  173B,  BROADCASTING. 


Announcer  with  varied  experience  and  first 
phone  ticket  Texas  network  station.  Box 
224B,  BROADCASTING. 


Announcer:  mature  voice,  major  midwest 
market.  Adult  music  station,  good  working 
conditions.  Send  tape,  resume,  photo,  salary 
expectations,  first  letter.  Box  246B,  BROAD- 
CASTING. 


Experienced,  live  wire  announcer.  Inter- 
ested in  learning  some  sales.  Must  be  able 
to  do  play  by  play  basketball  and  football 
on  eastern  Pennsylvania  daytimer.  Box 
274B,  BROADCASTING. 


Pennsylvania  1000  watt  station  seeking  a 
mature  hardworking  announcer  with  ex- 
perience for  a  good  music  station.  Must  be 
able  to  take  instruction  and  have  imagina- 
tion. 5  day  work  week.  Send  tape,  resume 
and  salary  requirements  to  Box  273B, 
BROADCASTING. 


$575  per  month;  first  phones  only;  plenty  of 
extras.  Room  to  go  up;  good  music;  medium 
market,  Central  Illinois.  Box  257B,  BROAD- 
CASTING. 


Texas  kilowatt  seeking  experienced,  mature 
announcer.  Salary  $90.00.  Tape,  resume,  to 
Box  317B,  BROADCASTING. 


Ready  for  major  eastern  market  with  a 
group  owner?  Needs  stable,  articulate, 
warm,  personality,  not  rock  type.  30-40 
years  old  with  family.  Send  resume,  tape, 
photo,  and  salary  requirements  to  Box 
325B,  BROADCASTING. 


Florida  major-market  fm  seeks  announcer 
with  1st  phone.  We  want  delivery  reeking 
with  quality,  at  home  with  middle  of  the 
road  music,  longhair,  and  especially  ads. 
Maintenance  not  required.  We  want  a 
quality  pro;  no  floaters.  Prefer  someone 
already  a  Florida  resident.  Send  full  resume 
with  tape  and  salary  expectation.  Box  C-2, 
BROADCASTING. 


Immediate  opening  for  man  that  likes  radio, 
can  handle  a  board  shift  and  would  like  to 
work  into  local  news  and  sports  in  southern 
market.  Box  C-7,  BROADCASTING. 


Aggressive  500  watt  west  Texas  radio  sta- 
tion always  interested  in  able  and  ambitious 
announcers  and  newscasters,  first  class  tick- 
et required  for  newsmen.  Interested?  Write 
Box  C-9,  BROADCASTING. 


Wanted:  Bright  talented  vacation  replace- 
ment for  central  New  York,  CBS  affiliate. 
Able  to  fill  all  posts  from  news  to  music. 
Pleasant  work,  pleasant  company.  Ap- 
proximately May  15th  thru  September  10th. 
Send  tape,  photo,  resume  immediately.  Box 
C-18,  BROADCASTING. 


Announcers 


Combo  or  combelle:  We're  wacky,  we  be- 
lieve in  people.  No  personalities;  just  nice 
guys  or  gals  who'll  get  along  with  us  and 
our  audience.  Natural,  unscientific,  radio. 
$100  for  a  40  hour  week  and  the  plus  is  up 
to  you;  the  opportunity  is  available.  50  miles 
from  N.Y.C.  Box  C-45,  BROADCASTING. 


Announcer,  experienced  for  wide  awake 
suburban  Philadelphia  station.  Operate  own 
board.  Non-frantic,  non-format.  Permanent 
position.  Box  C-53,  BROADCASTING. 


Tight  dj  with  1st  phone.  Night  man  wanted. 
Some  r&r.  If  you  like  mountains  and  out 
of  doors  we  may  have  the  1st  phone  you 
want.  Box  C-61,  BROADCASTING. 


First  class  announcer  with  first  class  license. 
Send  all  information  first  letter.  WDEC, 
Americus,  Georgia. 


KSFR— The  famous  San  Francisco  "3-B 
sweatshirt"  concert  music  station  needs  two 
personalities  for  a  bold  new  departure  in 
programming.  Classical  music  background  a 
must,  production  know-how  and  program- 
ming experience  essential.  KSFR,  10  Claude 
Lane,  San  Francisco,  California.  YU  6-2825. 


First  phone  only,  no  maintenance,  good 
music  format.  Three  years  experience  mini- 
mum; top  salary  for  right  man.  Contact 
Jim  Jae,  Jr.  MANAGER,  AC-1-3451,  KHMO, 
Hannibal,  Mo. 


Arkansas  regional  seeking  top  announcer, 
PD.  Photo  full  background  to  William  Fogg, 
Manager,  KXJK,  Forrest  City,  Arkansas. 


Announcer  for  music-news  operation.  Better 
than  average  salary,  permanent  position. 
Ray  Doss,  WAIN,  Columbia,  Kentucky. 


Announcer,  first  phone,  pay's  fair,  job's 
steady,  working  conditions  excellent,  chance 
for  advancement.  We'll  train  you.  WARO, 
Canonsburg,  Pa. 


Immediate  opening  for  experienced  mature, 
announcer  with  top  men,  top  station  in 
market.  Write  phone  WASA,  Harve  de 
Grace,  Maryland.  301-939-0800. 


Top  flight  morning  personality  for  new  In- 
dianapolis clear  channel  WIGO  airing  in 
April.  Send  tape  (airtake),  resume,  and 
salary  requirements  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


Announcer-salesman.  $60  per  week  plus  15% 
commission.  Send  tape  to  WSMD,  Waldorf, 
Maryland. 


Urgent:  Versatile  announcer-evenings  abil- 
ity sets  pay.  Contact  Terry  Dorsey,  WDBQ, 
Dubuque,  Iowa. 


Experienced  1st  phone  announcer-newsman 
no  maintenance,  Michigan  daytimer  Mutual. 
Good  opportunity  with  growing  organiza- 
tion. Salary  depends  on  experience  and 
ability.  Send  tape,  resume  and  photograph, 
WJUD,  St.  Johns,  Michigan. 


Broadcast  Employment  Service  has  choice 
latest  AM  or  TV  openings.  Confidential  pro- 
fessional placement.  4825  10th  Ave.  So.  Min- 
neapolis, 17,  Minnesota. 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Technical 


Engineer-announcer  strong  on  maintenance, 
wanted  immediately.  Chance  for  advance- 
ment in  Florida  multiple  station  chain. 
Salary  open.  Tape  references  requested. 
Don't  wait  .  .  .  this  could  be  your  break. 
Box  35B,  BROADCASTING. 

Engineer  to  help  construct  Florida  5  kw. 
Must  be  reliable  and  of  good  character. 
Box  C-5,  BROADCASTING. 

Engineer-announcer  wanted  for  small  Alas- 
ka station.  Experience  helpful,  but  not 
absolutely  necessary.  Box  C-37,  BROAD- 
CASTING. 

5  kw  daytimer  has  immediate  opening  for 
qualified  chilef  engineer.  Position  includes 
modest  announcing  shift.  Top  salary  in  re- 
gion, "with  advances  and  fringe  benefits.  Send 
photo,  tape  and  resume  to  Al  Clark,  KWYR, 
Winner,  South  Dakota. 

Have  immediate  opening  for  chief  engineer 
for  1  kw  am  non-directional  daytimer,  and 
3  kw  fm.  Write  or  phone  WASA,  Havre  de 
Grace,  Maryland.  301-939-0800. 

Broadcast  Employment  Service,  professional 
placement.  Let  us  move  you  up.  Confi- 
dential. Write!  4825  10th  Ave.  So.  Minnea- 
polis, 17,  Minnesota. 


Production — Programming,  Others 


Experienced  radio  newsman  for  midwest 
market.  Opportunity  to  step  up.  Send  re- 
sume, tape  check,  photo  and  salary  to  Box 
276B,  BROADCASTING. 

Program  director  or  qualified  announcer 
who  wants  to  step  up  for  New  York  city 
area.  Classical  music  experience  preferred, 
but  not  essential.  Pay  commensurate  with 
qualifications.   Box  287B.  BROADCASTING. 

Producer-writer  to  work  with  established 
top  personality  in  major  eastern  market. 
Must  be  extremely  capable  in  humorous  and 
human  interest  writing  plus  top  produc- 
tion work.  Good  education  and  several 
voices  helpful.  Send  resume,  photo,  refer- 
ences, and  salary  requirements  to  Box 
324B,  BROADCASTING. 

Opportunity  for  ambitious  news  man  to 
gather,  write,  and  air  news  in  authoritative 
manner.  Prestige  single  market  central  Ohio 
station.  Excellent  facilities.  Send  resume 
and  tape.  Box  C-41,  BROADCASTING. 

California  Opportunity.  Top  flight  program 
director-operations  manager  with  experi- 
ence in  all  phases  of  operation  needed  now 
for  growing  vhf  network.  Department  is 
small  so  must  be  able  to  double  in  brass, 
as  well  as  delegate,  follow  up,  train  person- 
nel, control  and  supervise  program  depart- 
ment with  strong  emphasis  on  creative  pro- 
duction for  local  sales  as  well  as  expansion 
of  news  operation.  Regardless  of  your  posi- 
tion in  radio  or  television  if  you  have 
considered  changing  from  your  present 
position  to  a  better  opportunity  we  would 
like  to  hear  from  you.  Because  of  expansion 
in  radio  and  television,  we  will  have  future 
openings  in  traffic,  sales,  continuity  and 
art.  If  you  are  versatile  and  have  experi- 
ence in  any  phase  of  broadcasting  we  would 
like  to  hear  from  you.  Good  salary,  excel- 
lent working  conditions  and  fringe  benefits. 
Give  complete  information  in  first  letter 
with  samples  of  work  where  applicable. 
Box  C-54,  BROADCASTING. 

Immediate  opening  for  serious  minded  news 
editor.  Minimum  two  years  broadcast  ex- 
perience required.  Good  pay,  vacations,  in- 
surance and  retirement  plans.  WHBY, 
Appleton,  Wisconsin  famous  for  Lawrence 
College.  Mutual  affiliate,  fulltime  in  busi- 
ness for  40  years.  Send  picture,  tape,  and 
particulars  to  Radio  Station  WHBY,  600 
South  Lawe  St.,  Appleton,  Wisconsin. 

Experienced  copy  writer  for  new  Indianap- 
olis station  WIGO,  airing  in  April.  Only 
forceful,  convincing  copy  considered.  Send 
resume  and  samples  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


Production — Programming,  Others 

All  around,  experienced  helper  required  at 
WBMI-FM,  Meriden,  Conn. 

Opening  within  three  weeks  for  program 
director  on  fm  sister  station:  TP  announcer 
with  classical  music  experience,  willing  to 
intergrate  and  able  to  communicate  with 
community  through  public  service.  Good 
pay  in  return  for  honest  interest  and  hard 
work.  Send  tape,  resume,  to  Wm.  L.  Lip- 
man,  WLIP,  Kenosha,  Wisconsin. 


RADIO 


Situations  Wanted — Management 


Discriminating  sales  executive.  Prefers 
better  broadcasting  affiliation.  Well-or- 
ganized, ethical.  Unusual  sales  depth  ex- 
perience plus  promotion,  research  back- 
ground. Excellent  record.  Interested  in 
quality  association.  Box  C-39,  BROADCAST- 
ING. 

Presently  general  manager,  small  "metro 
market"  radio.  Extensive  background  sales, 
promotion,  and  programming.  Last  nine 
years  general  manager  and /or  sales  manager 
in  highly  competitive  markets.  Have  owner- 
ship background.  First  phone,  college,  35, 
family.  Fine  financial  and  business  refer- 
ences. 12  years  radio,  all  formats.  Present 
earnings,  $12,000.  Box  C-42,  BROADCAST- 
ING. 

Attention  New  York  state  .  .  .  small  market, 
manager,  sales  manager,  strong  on  sales 
and  promotion.  Available  immediately.  Best 
references.  Contact  Box  107B,  BROADCAST- 
ING. 


Announcers 


Sales 


Twelve  years  experience  in  one  of  Amer- 
ica's most  competitive  markets  seeks  posi- 
tion from  national  sales  to  general  man- 
ager. College  graduate  in  field  of  Radio- 
Television.  Can  offer  superior  record  of  per- 
formance and  character  references.  Box 
C-36,  BROADCASTING. 

Sale-announcer.  Currently  billing  $9-10,000 
monthly.  Wants  move  from  metro  market  to 
small-medium  market.  11  years  experience 
all  phases.  No  screamers,  Dlease.  Box  C-56, 
BROADCASTING. 


Announcers 


Sportscaster  seeks  return  to  baseball,  an- 
nouncing. Has  big  time  football-basketball 
experience.  "Name"  references  furnished. 
Box  190B,  BROADCASTING. 

Negro  showman  personality.  $85.  Will  travel. 
Deacon  K.  YU  2-9640.  San  Francisco.  Box 
295B,  BROADCASTING. 

College  student  desires  summer  work.  Ex- 
perienced in  r  &  r,  c  &  w,  pop.  Presently 
in  easy  sun.  pop.  Prefer  midwest  or  south- 
east. Complete  information.  Box  298B, 
BROADCASTING. 

Country  disc  jockey,  desires  fulltime  air 
work.  Experienced.  Employed.  Box  303B. 
BROADCASTING. 

Warm,  relaxed,  good  music  announcer.  Ex- 
perience desires  matching  operation  now. 
Box  310B,  BROADCASTING. 

Sparkling  tasteful  morning  humor,  believable 
personality,  something  a  little  different.  7 
years  doing  mature,  clever  music  show. 
Ultra-successful,  fast  moving  sales  vehicle. 
Box  312B,  BROADCASTING. 

South  Carolina,  North  Carolina,  Georgia. 
Adult,  morning  showman  .  .  .  first  phone. 
13  years  experience  all  phases.  11  at  present 
5  kw.  Young,  married,  veteran.  Looking  for 
permanent  position  leading  to  management. 
$150  minimum.  Box  C-26,  BROADCASTING. 


Personality  dj -newscaster,  aggressive,  hon- 
est hard  worker,  married.  References.  5 
years  experience  all  formats.  Box  C-10, 
BROADCASTING. 

Deejay,  major  market,  highest  rating,  five 
years  experience,  $125.00.  Box  C-ll,  BROAD- 
CASTING. 

Put  ten  years  experience  to  work  for  you. 
Want  permanent  job  with  good  station. 
Prefer  Florida  or  Pennsylvania.  Box  C-16, 
BROADCASTING. 

Production  minded,  tight  board,  presently 
10  kw.  desire  northwest,  some  college.  Box 
C-17,  BROADCASTING. 

Good  idea,  negro  deejay,  first  phone,  tight 
board,  great  production.  Box  C-22,  BROAD- 
CASTING. 


Seeking  good  position  in  N.E.  Announcer, 
dj,  morning  man.  5  years  experience.  Box 
C-24,  BROADCASTING. 


Announcer  seeks  position  in  east.  Married. 
Box  C-25,  BROADCASTING. 


Mature  personality  dj.  18  years  experience, 
can  sell,  however  my  forte  is  informal  an- 
nouncing. Plenty  of  references,  ability,  ex- 
perience includes  manager  and  part  owner 
of  K-KID,  Plendleton,  Oregon.  Minimum 
salary  $650  per  month.  Air  check  and  re- 
sume on  request.  Be  prepared  to  give  me 
your  resume  too.  Box  C-31,  BROADCAST- 
ING. 


Top  notch  top  40  man  ready  to  join  your 
operation.  Ratings,  references,  tape  will 
show  ability.  Please  show  me  your  op- 
portunity. Box  C-32,  BROADCASTING. 

Mother  please  I'd  rather  do  it  myself.  Don't 
buy  me  a  radio  station.  Some  nice  smart 
will  see  this  ad  and  hire  me  as  a  disc 
jockey.  After  all  I'm  honest,  reliable,  young 
creative  with  real  desire  and  ability  to  be 
an  asset.  Broadcast  school  graduate,  who 
learns  fast.  Needs  a  chance.  Money  sec- 
ondary now.  Your  gain  is  my  break.  Box 
C-34,  BROADCASTING. 

Baseball  announcer,  seven  years  minor 
league  experience.  Play  by  play  all  sports 
news,  sales.  Box  C-43,  BROADCASTING. 


First  phone-one  of  the  southwest's  best 
known  and  highest  rated  sports  and  radio 
announcers  wishes  to  re-locate.  Award  win- 
ning news:  vast  background  in  all  radio 
including  management;  program  directing: 
sales;  engineering;  production;  copy.  No 
beginner,  drifter,  drinker  or  radio  bum. 
Family  man  and  solid  citizen.  Best  of  refer- 
ences, both  business  and  personal,  the  kind 
you  can  check.  Complete  brochure  and  tape 
to  legitimate  inquiry  from  full  timer.  No 
form  letters,  please.  Box  C-44,  BROAD- 
CASTING. 


Have  cigarette  lighter  and  wife-neither 
works!  Top  forty  deejay,  7  years  experience. 
Last  3V2  with  one  of  the  leading  (if  not  the 
leading)  chain.  Recommendation  from  pres- 
ent employer.  My  ballpoint  poised.  Box 
C-46,  BROADCASTING. 


Perennial  all-night  man  formerly  with 
Miami's  number  one  station.  Top  40  or  jazz. 
Tape,  photo,  resume,  refe-en?es  available 
Mitch  Price.  7904  Maryknoll,  Bethesda, 
Maryland.  EM  5-2394. 

I  have  talent,  experience,  dependability, 
versatility  and  top  references  to  offer. 
What  have  you?  Box  C-50,  BROADCAST- 
ING. 

Announcer,  1st  phone  available  immediate- 
ly. Musical  and  theatrical  background.  Pre- 
fer west  coast.  Box  C-55,  BROADCASTING. 

Announcer-lst  phone  36.  single  relocating  in 
Florida  within  next  two  weeks.  Desires  staff 
announcing  position.  Joe  O'Donnell,  125 
Conway  Avenue,  Philadelphia,  Pennsylva- 
nia. Phone  Mohawk  4-8244. 

Available  now,  anywhere  northern  Ohio  for 
production  spot  voicing  station  breaks,  etc. 
Improve  your  basic  sound,  (code  216)  Phone 
521-3790. 
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Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Announcers 


Swinging  top  40  dj.  Presently  working  in 
two  mid-western  am  stations.  Prefer  change 
to  swinging  station.  If  you  need  a  dj  with 
a  good  sense  of  production,  too,  then  I'm 
vour  man.  Write  Box  C-62,  BROADCAST- 
ING. 


Radio  tv  sports  announcer.  10  years  play  by 
play  football,  baseball,  basketball,  hockey. 
Credits  include  Wake  Forest  college  football 
past  two  seasons.  A  dedicated  pro.  Outstand- 
ing references.  Available  now.  Jim  Dolan, 
1035  Devonshire,  Winston-Salem,  North 
Carolina.  784-0779. 


Double  impact;  "Mutt  &  Jeff"  combo  of 
two  announcers,  experienced  all  phases 
radio.  Available  immediately,  for  new  sta- 
tion or  established  operation  needing  shot 
in  arm.  We  work  well  together  prefer  good 
music  station  in  medium  market  solve  your 
staff  problem  today,  call:  274-9457  or  527- 
9560,  Memphis,  Tennessee. 


Nine  years  radio,  one  year  tv.  Strong  on 
news,  and  commercials.  Good  knowledge  of 
music.  First  phone.  Available  two  weeks. 
Middle  Atlantic,  New  England  prefered. 
Jack  Simmons,  431  South  College,  Carlisle. 
Pennsylvania. 


Technical 


Not  a  six  week  wonder.  Engineer-an- 
nouncer, 1st  phone,  maintenance,  copywrit- 
ing,  single  experienced,  no  rock.  Presently 
employed.  Box  B-118,  BROADCASTING. 


First  phone,  available  immediately.  12  years 
electronic  experience.  Box  C-38,  BROAD- 
CASTING. 


Young,  single,  chief-engineer  announcer 
wants  advancement  to  medium  market  in 
east.  College,  five  years  experience.  Box 
C-48,  BROADCASTING. 


Chief  engineer-experienced  am/fm  con- 
struction; maintenance.  Directionals-proofs. 
All  powers.  Box  C-8,  BROADCASTING. 


Presently  employed  combo  man  with  first 
ticket,  want  position  with  more  engineering, 
less  announcing,  especially  audio,  editing, 
board.  5  years  experience,  degree,  married, 
will  move.  $100  weekly,  please.  Box  C-14, 
BROADCASTING. 


Engineer  wants  to  relocate  in  east.  First 
phone,  experience  am  &  fm.  Box  C-29, 
BROADCASTING. 


Chief  engineer,  desires  secure  challenging 
position,  radio  or  television.  Seventeen 
years  experience,  construction,  maintenance, 
directionals.  Presently  employed.  Best  refer- 
ences. Box  C-30,  BROADCASTING. 


Production — Programming,  Others 


Highly  oriented  sports  and  newsman.  10 
years  in  business.  Now  employed  as  p.d. 
Seeking  relocation  with  good  news-sports 
operation.  $7500  per  year  will  secure  highly 
productive  employee  for  you.  Box  261B, 
BROADCASTING. 


Farm  director,  radio  and/or  tv.  For  resume 
write  John  Merrifield,  10495  Nadine,  Hunt- 
ington Woods,  Michigan. 


Texas  managers:  Female  dj,  copy,  traffic 
combination  available.  Recent  broadcast 
school  grad.  Best  references.  Box  C-4, 
BROADCASTING. 


Radio  and  television.  Eleven  years  all 
phases.  Top  adult  personality  jock,  program 
director.  High  calibre  bowling  and  baseball 
play  by  play.  Sports  director.  Seek  per- 
manent position  top  ten  market.  Highest 
recommendation  from  present  and  previous 
employers.  Prefer  personal  interview.  Box 
C-20,  BROADCASTING. 


Sports  director,  desire  $150  per  week  and 
plenty  of  work.  Box  C-19,  BROADCASTING. 


Production — Programming,  Others 


Knack  for  writing  .  .  .  news  ...  or  copy 
that  sells.  Experience,  degree,  married.  Box 
C-15,  BROADCASTING. 


Mature,  energetic  nine-year  radio  veteran 
seeks  program  director  opportunity  in  cen- 
tral or  western  Ohio.  Available  mid-Marcr. 
Call  are  code:  614-885-4610.  Or  write  Box 
C-59,  BROADCASTING. 


Top  flight  music  director  with  wide  knowl- 
edge of  classical  and  best  pop  music  and 
first  class  air  personality,  presently  em- 
ployed, desires  position  as  music  director 
with  a  classical  music  station  or  one  with 
KABL  format.  10  years  experience  in  all 
phases  of  radio.  Finest  references.  Box 
B-211.  BROADCASTING. 


TELEVISION 


Help  Wanted — Technical 


Engineer,  best  technical  qualifications,  reli- 
able character,  for  VHF  Texas  resort  city. 
Box  198B,  BROADCASTING. 


Qualified  engineer  trainee  with  first  phone 
for  Texas  VHF.  Box  201B,  BROADCASTING. 


Radio  telephone  first  with  TV  experience. 
Video  audio  switching,  transmitter  opera- 
tion. Maintenance  experience  helpful.  Box 
170B,  BROADCASTING. 


Chief  engineer  for  educational  videotape 
production  center  expanding  into  probable 
station  operation.  Supervisory  experience 
and  background  in  all  phases  of  mainten- 
ance necessary.  Box  235B,  BROADCASTING. 


Strong  vhf  CBS  affiliate  in  mid-south  has 
immediate  opening  for  television  technician 
experienced  in  studio  maintenance  and 
operation.  Must  be  ambitious,  dependable, 
and  have  a  1st  phone  license.  Replies  treated 
in  confidence.  Send  qualifications,  refer- 
ences, salary  requirements  and  recent 
photograph  to  Box  C-52,  BROADCASTING. 


Immediate  opening  for  man  capable  of 
operating  and  maintaining  RCA  transmitter 
plant  and  STL's.  Contact  Guy  Lewis,  Chief 
Engineer,  KXII-TV,  Box  579,  Sherman, 
Texas. 


Wanted  working  chief  engineer  for  maxi- 
mum power  vhf  now  building  new  studios 
and  changing  to  separate  transmitter  studio 
operation  after  nine  years  combo.  Construc- 
tion maintenance  experience  prime  require- 
ments coupled  with  administrative  ability. 
Adequate  references  necessary.  Good  pay. 
Forget  rigors  of  winter  in  year  round  warm 
climate,  where  air  conditioning  makes  work- 
ing conditions  pleasant  in  hottest  summer. 
Leavenworth  Wheeler,  General  Manager, 
KIVA,  Yuma,  Arizona.  Phone  714-572-0211. 


Chief  engineer  for  full  power,  vhf  and  5 
kw  am,  ABC  network  affiliates.  Full  re- 
sponsibility for  16  man  staff.  Excellent 
working  conditions  and  starting  salary. 
Present  chief  available  to  help  you  get 
started.  Give  full  details  in  first  letter  to 
Redd  Gardner,  General  Manager,  KCRG 
Stations,  Cedar  Rapids,  Iowa. 


Production — Programming,  Others 


Dominant  CBS  VHF  station  in  midwest 
needs  news  reporter-photographer  able  to 
shoot  and  process  16  mm  film  as  well  as  dig 
for  news.  Send  resume  photo,  films  to  Box 
259B,  BROADCASTING. 


Immediate,  tv  production  manager  major 
Mid  Atlantic  tv  radio  operation.  Five  years 
experience  minimum.  Send  resume  to  Box 
C-l,  BROADCASTING. 


Male  or  female  with  tv  experience  to  man- 
age traffic  department  in  south  Florida 
NBC- TV  affiliate.  Send  resume  to  Box  55A, 
BROADCASTING. 


Production — Programming,  Others 


Number  one  station  in  3,i  million  home  mid- 
west market  has  opening  for  top  newsman 
to  do  both  radio  and  tv.  There's  plenty  of 
news  and  plenty  of  work.  If  you're  used  to 
a  40  hour  week  we  are  not  for  you.  If  you 
love  news  send  resume  photo  and  film  or 
tape  to  Box  260B,  BROADCASTING. 


Continuity  writer  with  speed  and  creativity 
for  VHF  in  southwestern  resort  city.  Box 
195B,  BROADCASTING. 


Need  creative  producer-director  to  handle 
important  evening  television  news  and  re- 
cording schedule.  Must  have  good  ideas  and 
be  able  to  handle  crew  with  skill.  Excellent 
potential  in  12  year  VHF  dominant  CBS  sta- 
tion in  750,000  home  midwest  market.  Send 
resume,  photo,  and  samples  of  your  work 
to  Box  258B,  BROADCASTING. 


Sports  director  for  WSBT-AM.  FM,  TV, 
respected  leader  in  the  area.  Experienced 
play  by  play,  interviews,  regular  sports 
shows.  Prefer  Indiana  sports  background 
though  experience  in  neighboring  states  will 
be  considered.  Salary  plus  talent  and  many 
extra  benefits.  Send  tape  and  photo  to 
Personnel  Director,  South  Bend  Tribune, 
South  Bend  26,  Indiana. 


TELEVISION 


Situations  Wanted — Management 


Experienced  assistant  manager.  Family  own- 
ership prevents  future  promotions.  Salary 
requirements  $22,000  per  year.  Box  292B, 
BROADCASTING. 


Sales 


Tv  salesman  billing  Vt  million  local  sales — 
medium  large  market  seeks  sales  manage- 
ment or  larger  market.  Box  58A,  BROAD- 
CASTING. 


Announcers 


Mature,  personable  tv  staffer,  university 
graduate.  39,  now  major  southeast  market. 
Must  relocate  immediately.  Box  505R, 
BROADCASTING. 


Quality,  versatility,  experience.  Employed  tv 
announcer,  nine  years  broadcasting.  Mar- 
ried, relocate.  Box  C-40,  BROADCASTING. 


Technical 


First  phone,  available  immediately,  12  years 
electronic  experience.  Box  C-38,  BROAD- 
CASTING. 


Weatherman  looking  for  new  position. 
Graduate  meteorologist,  experienced  in 
radio,  tv,  forecasting.  If  you  are  looking 
for  a  first  rate  weather  show,  authoritative 
and  friendly  write,  Box  C-33,  BROAD- 
CASTING. 


Production — Programming,  Others 


Major  market  newsman.  Some  television, 
heavy  radio.  Harvard  graduate,  32,  family. 
Interested  radio /television  combination  top 
markets  only.  Box  B-286,  BROADCASTING. 


Top  producer-director,  major  market,  now 
interested  in  program  manager-assistant 
program  manager,  smaller  market.  Box 
180B,  BROADCASTING. 


Diversification.  Experience  in  production, 
direction,  announcing,  writing,  traffic,  pho- 
tography and  news.  Desires  permanent  posi- 
tion.   Family.  Box  288B,  BROADCASTING. 
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WANTED  TO  BUY 


For  Sale— (Cont'd) 


MISCELLANEOUS 


Equipment 


2  good  used  12"  t-tables.  Pickup  arms. 
Magnecord-PT6-ah.  Used  studio  console. 
Hamilton  110  W.  3rd  Street  N.,  Newton, 
Iowa. 


Will  buy  or  trade  used  tape  and  disc  record- 
ing equipment — Ampex,  Concertone.  Magne- 
cord.  Presto,  etc.  Audio  equipment  for  sale. 
Boynton  Studio,  10  B  Pennsylvania,  Tucka- 
hoe,  N.  Y. 


Locke  guy  insulators,  type  25120.  State 
quantity,  price.  WXGI,  Box  8872,  Richmond 
25,  Virginia. 


5  kilowatt  or  10  kilowatt  am  broadcast 
transmitter  in  good  condition  for  high  end 
of  broadcast  band.  Box  C-21,  BROADCAST- 
ING. 


All  equipment  between  the  microphone  and 
the  150  foot  tower  necessary  to  build  a  250 
watt  station.  Gates  transmitter  preferred. 
What  do  you  have?  Cash  available.  Box 
B-23,  BROADCASTING. 


Recent  model,  amplitude,  moduation  moni- 
tor Gates  or  general  for  1240kc.  Give  price 
and  condition.  Charles  Walker,  WKDA, 
Nashville,  Tennessee. 


Wanted-used  General  Electric  peak  limiter 
model  BA5.  Contact  WETJP,  536-0713,  Hunts- 
ville,  Alabama. 


Self  supporting  wear  300  to  500  feet,  located 
in  the  midwest  at  the  best  possible  price 
for  a  religious  programming  station  in 
Madison,  Wisconsin.  WRVB-FM,  Madison  1, 
Wisconsin. 


For  Sale 


Equipment 


RCA  BTF-10B.  10  killowatt  fm  transmitter. 
$6500.  Box  32B,  BROADCASTING. 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Am,  fm,  tv  equipment  Including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


2-RCA  Ball  bearing  VTR  headwheel  panels. 
Newly  reconditioned,  warranty  transfer- 
able, $1,200  each.  Contact  Chief  Engineer, 
WTVD,  Durham,  North  Carolina. 


Several  slightly  used  type  8D21  tubes  for 
RCA  TT  5A  tranmitter.  Serial  numbers  and 
hours  on  each  furnished  on  request.  Direc- 
tor of  Engineering,  WCCO-TV,  Minneapolis. 


10.000  watt  fm  transmitter.  FCC  type  ac- 
cepted. Designed  by  Bell  Telephone,  West- 
ern Electric  506B-2.  Operates  88-108  mc. 
Very  good  condition,  clean,  complete.  Loca- 
tion midwest.  $3500.00.  Box  290B,  BROAD- 
CASTING. 


Complete  remote  broadcasting  facilities  in- 
corporated in  35'  x  8'  trailer  including  all 
equipment  necessary  for  mobile  or  per- 
manent small  studio  installation.  Console, 
turn  tables,  microphone;  air  conditioners, 
5  kw  generator  and  many  incidentals.  Box 
C-51,  BROADCASTING. 


Dolittle  fm  monitor.  Was  working  when  re- 
moved from  service.  Make  offer.  WSOY, 
Box  789,  Decatur,  Illinois. 


Berlant  conertone  tape  recorder,  carrying 
case,  rack,  $200.00.  WEEL,  Fairfax,  Va., 
CRescent  3-4000. 


Equipment 


1  RCA  power-max,  perfect  condition  $200. 

I   Symetra   peak,   perfect   condition,  $200. 

Both  pieces  used  one  year.  Box  C-28, 
BROADCASTING. 


Hewlett-Packard  335  B  fm  modulation  and 
frequency  monitor  $725.  Field  intensity 
meter  WX-2C  $450.  Good  condition.  Howard 
King,  Box  1032,  Welch,  W.  Va.  Phone  436- 
2131. 


For  sale:  Three  Ampex  units  now  in  broad- 
cast use,  models  600,  601,  612  1-5  kw  60 
cycle  120/240-4-cylinder  engine  with  magne- 
to, new  overhaul.  Best  offer.  Box  419,  Bay- 
town,  Texas. 

Kinescope  recorder  GPL  Model  PA303,  in- 
cluding: console  on  casters,  recorder  deck, 
Acme  35mm  camera  with  mounting,  H.  V. 
condenser  unit,  power  interlock,  deflection 
unit,  yoke,  electronics,  pulse  counter,  moni- 
tor control  and  power  supplies.  $7,400.00. 
V.  Kemper,  EUE,  513  West  54th  St.,  N.  Y. 
19,  N.  Y. 


Thermometer,  remote  electrical:  used  by 
over  100  stations,  enables  announcer  to 
read  the  correct  outside  temperature  from 
mike  position.  Installed  in  less  than  an  hour. 
Send  for  brochure.  Electra-Temp.  Co.,  Box 
6111,  San  Diego  6,  Calif. 


Commercial  crystals  and  new  or  replace- 
ment crystals  for  RCA,  Gates,  W.  E.  Bliley 
and  J-K  holders,  regrinding,  repair,  etc., 
BC-604  crystals  and  Conelrad.  Also  A.  M. 
monitor  service.  Nationwide  unsolicited 
testimonials  praise  our  products  and  fast 
service.  Eidson  Electronic  Company,  Box 
96,  Temple,  Texas. 


Film  scratches  and  dirt  showing  on  your 
tube?  A  lot  of  stations  got  rid  of  them  by 
using  Piclear — You  can  too.  Piclear,  Inc., 
450  Weaver  Street,  Larchmont,  N.  Y. 


For  sale:  Remote  custom  built  trailer,  12 
by  6  feet,  with  console,  will  handle  three 
microphones,  has  two  45  turn  tables,  one 
three-speed  turn  table,  and  public  address 
system,  combination  air  conditioner  and 
heater.  Reasonable.  Call  or  write,  WASA, 
Havre  de  Grace,  Maryland,  WE  9-0800. 


GEL  FMC-1  main  channel  exciter  and  sub- 
channel generator,  rack-mounted  with 
power  supplies.  W.  E.  506  B-2  10  kw  fm 
transmitter.  Andrews  8-Bay  multi-v  an- 
tenna. WKJF,  Inc.,  Grandview,  Pittsburgh 
11,  Pennsylvania. 


BUSINESS  OPPORTUNITY 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


MISCELLANEOUS 


Gospel-Religion  available.  American  Adver- 
tising Co.,  270  North  Crest  Road,  Chatta- 
nooga, Tennessee. 


Religious  programs  available.  American  Ad- 
vertising Co.,  270  N.  Crest  Road,  Chattan- 
ooga, Tennessee. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits,"  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


Gospel  Broadcasting  available.  American 
Advertising  Co.,  270  North  Crest  Road,  Chat- 
tanooga, Tennessee. 


Sportscaster  will  provide  interviews  with 
major  league  baseball  players,  April  thru 
September.  Namo,  3362  Alma,  Lynwood, 
California. 


Country  and  western  music  library  wanted 
for  new  station  in  southwest.  Prefer  mostly 
45  RPM  records  dating  back  to  1955.  Box 
C-27,  BROADCASTING. 


Resumes  by  Ph.D.  currently  in  television  in- 
dustry. Fast  service.  Details  air  mailed. 
Thayer,  808  Eighth,  Laurel,  Maryland. 


Broadcast  Comedy  is  listed  in  the  new 
"Comedy  Guide"  of  "talk"  comedy.  Write 
for  free  24  page  booklet  on  your  letterhead. 
Show-Biz  Comedy  Service  (Dept.  B),  65 
Parkway   Court,  Brooklyn  35,   New  York. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave., 
Hollywood  27,  California. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago — ■ 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5k w  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala.  

Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245.  

San  Francisco's  Chris  Borden  School  teaches 
you  what  you  want:  1st  phone  and  "mod- 
ern" sound.  Jobs  a  plenty.  Free  placement. 
Illustrated  brochure.  259  Geary  Street. 


"Are  your  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida — Gulf  beaches — and  a  FCC 
first  phone  in  just  five  (5)  weeks — "Guar- 
anteed." Latest  teaching  methods.  Free 
placement  service.  Connected  with  modem 
commercial  station.  Radio  Engineering  In- 
stitute of  Florida,  Inc.  Commercial  Court 
Building,  Box  1058,  Sarasota,  Florida. 
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RADIO 


Help  Wanted— (Cont'd) 


INSTRUCTIONS 


Help  Wanted — Sales 


a 


SIX  SALESMEN  gjj 
Radio,  Television  and /or 
Ad  Agency  Experience 

A  Necessity  jj 

High-caliber  men,  free  to  travel,  with  = 

accustomed  earnings  to  $25,000  yearly.  ] 

Travel  and  entertainment  allowance,  g 
plus  commissions. 

Call  Main  Office,  HA  6-9266,  Boston,  ■ 

Mass.,  or  New  York  City  Office,  EL  5-  p 

491  I,  for  appointment.  Interviews  will  „ 
be  held  in  accessible  area. 

"Call  only  if  you  are  a  salesman"  j| 

COMMERCIAL  PRODUCERS,  INC.  1 

405  Park  Square  Building  § 

Boston,  Massachusetts  g 
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Technical 
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Broadcast  Equipment  Manu-  H 

facturer    has    important    positions  ffj 

open  in :  P 

1 

Field  Service  Department:  = 
Requires  broadcast  engineer  with  ex-  jj 
perience  in  AM,  FM  and  TV  broad-  | 
cast  equipment  installation  and  serv- 
icing. Previous  managerial  position  in 
broadcast  equipment  servicing  desired. 

Product  Line:  Requires  knowledge 
of  AM,  FM  and  stereo  broadcast 
equipment  and  should  have  thorough 
knowledge  of  audio  systems. 

Send  complete  resume  today. 

Box  C-60,  BROADCASTING. 


Announcers 


TOP  PERSONALITY  FOR  TOP 
RATED  5  KW  INDIE 

Must  be  a  25-35  swinger,  bright 
sounding    air    salesman,  fast- 
paced  production.  Proven  record 
of  rated  success  necessary.  This 
is  not  a  tryout  job.  Air  check, 
pic,  resume  to  Ford,  at 
WKMI, 
Box  91 1, 
Kalamazoo,  Michigan. 
Now  open! 


Exceptional  Opportunity! 

Major  Eastern  market  station  has  imme- 
diate opening  for  bright,  happy  per- 
sonality deejay.  Modern  format,  tight 
production.  Send  tape,  resume  to 
Box  C-47,  BROADCASTING 


Announcers 


WANTED!! 
Major  Eastern  station  looking  for 
strong  adult  air  personality  who 
knows  modern  music  and  pro- 
duction, and  how  to  develope  and 
hold  audience.  Salary  open. 
Rush  tape  and  resume  to 

Box  C-63,  BROADCASTING. 


Production — Programming,  Others 


OUTSTANDING  OHIO 
GOOD  MUSIC  STATION 

wants  assistant  program  director 
who  is  good  with  ideas,  produc-  | 
tion  and  can  run  a  tight  after- 
noon show.  A  good  opportunity!  ] 
If  interested  please  send  tape, 
picture  and  other  information.  i 

L    Box  326B,  BJOADCASTINC.   I 

RADIO 

Situations  Wanted — Management 


RADIO  AND/OR  TV 
MANAGER  AVAILABLE 

EXPERIENCE:  Prac  tical  Radio  and 
TV  Management  in  Metro,  medium  and 
farm  markets  since  early  forties.  Mostly 
with  two  major  Publishing/Broadcasting 
organizations — Cowles  and  Time  Inc. 

WHY  AVAILABLE?  Resigned  po- 
sition of  Vice  President/General  Man- 
ager of  Time  Inc.  metro  market  radio 
and  TV  stations  2%  years  ago  to  op- 
erate my  own  business  (a  major 
orange  franchise).  Have  just  closed  out 
this  business  due  to  citrus  freeze  that 
caused  a  regional  business  recession. 
No  serious  loss  to  me. 
Looking  for  Radio  and/or  TV  manage- 
ment opportunity,  preferably  southwest 
or  west  coast.  Personal  interview  will 
convince  you  of  my  mature  abilities  to 
profitably  operate  your  broadcast  prop- 
erty in  a  manner  in  which  you  can  en- 
joy pride  of  ownership.  Best  of  refer- 
ences. 

Phil  R.  Hoffman 

920  Lead  Street  S.  W.  Apt.  9 
Albuquerque,  New  Mexico 
Phone  242-5175 


MISCELLANEOUS 


NEED  BILLING? 

Have  proven  California  PI  program  with 
prestige  product  and  high  $$$,  per  lead. 
Can  offer  guarantee  of  results. 

Manager, 
4670  33rd  St. 
San  Diego  16,  California 
Phone  Area  714-281-2369. 


EMERSON  COLLEGE 


Fully  accredited  liberal  arts 
college.  Specialization  in 
radio,  TV,  theatre  arts, 
speech,  speech  and  hearing 
therapy.  B.A.,  B.S.,  M.A., 
M.S.  degrees.  Day,  evening, 
summer  sessions.  Broad- 
casting, announcing,  writ- 
ing, radio  and  TV  produc- 
tion. Electronic  production 
studio,  theatre,  FM  radio 
station,  speech  and  hearing 
clinic.  Outstanding  oppor- 
tunities for  achieving  pro- 
fessional competence  in 
acting,  directing,  and  script 
■writing  for  radio  and  TV. 
Coed.  81st  year.  For  cata- 
log write:  Director  of 
Admissions. 

EMERSON  COLLEGE 
303  Berkeley  St.,  Boston  16 


iintmuiuniaiiimiiiiij 

RADIO-TV  ANNOUNCING 

COURSES  | 

ENGINEER  &  1st  FONE 

COURSES  | 

Active  Placement  Service. 
Attention  Managers:    A  few  Outstanding  g 
Announcers  now  available  for  radio-tv.  5 

KEEGAN  TECHNICAL  INSTITUTE  | 
"Since  1947"  § 
5       207  Madison,  Memphis,  Tenn.  Si 
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For  Sale 


5 


Equipment 


kine-scope  recorders- 
two  (2)  GPL  16mm  kine  record- 
ers, model  PA303,  must  be  dis- 
posed of  as  quickly  as  possible. 
Both  are  in  excellent  operating 
and  physical  condition — recorder 
with  serial  #75  has  a  Mauer 
Sound  Recording  Head.  Recorder 
serial  #92  is  without  sound.  We 
will  listen  to  any  offer  and  dis- 
cuss any  deal.  We  are  interested 
in  moving  this  equipment  PAST. 
Box  7  IB,  BROADCASTING 


TELEVISION  Help  Wanted— Management 


CALIFORNIA  OPPORTUNITY 

Top  flight  program  director-operations  manager  with  experience  in  all  phases  of  operation 
needed  now  for  growing  vhf  network.  Department  is  small  so  must  be  able  to  double  in  brass, 
as  well  as  delegate,  follow  up,  train  personnel,  control  and  supervise  program  department 
with  strong  emphasis  on  creative  production  for  local  sales  as  well  as  expansion  of  news 
operation. 

Regardless  of  your  position  in  radio  or  television,  if  you  have  considered  changing  from  your 
present  position  to  a  better  opportunity  we  would  like  to  hear  from  you.  Because  of  expansion 
in  radio  and  television,  we  will  have  future  openings  in  traffic,  sales,  continuity  and  art.  If 
you  are  versatile  and  have  experience  in  any  phase  of  broadcasting  we  would  like  to  hear 
from  you.  Good  salary,  excellent  working  conditions  and  fringe  benefits.  Give  complete  in- 
formation in  first  letter  with  samples  of  work  where  applicable. 

Box  C-54,  BROADCASTING 
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WANTED  TO  BUY 


Stations 


STATION: 

Wanted  to  buy! 
Three  experienced  radio  men  with 
cash  want  to  buy  all  or  control  of 
station.  Up  to  $125,000. 

Box  C-49,  BROADCASTING 


For  Sale 


Stations 


SOUTHWEST  LOW 
FREQUENCY  1  KW 

In  the  black  in  the  growing  southwest, 
$94,000  to  qualified  operators.  Less  for 
Cash. 

Box  C-3,  BROADCASTING 


FLORIDA-SOUTHWEST 

Gold  Coast.  Fulltime — major  market.  One 
of  America's  finest  areas. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob   Flynn  Myles  Johns 


MISSISSIPPI  DAYTIMER 

Single  market,  population  6,500, 
good  retail  sales.  Grossing  around 
$30,000  needs  management  & 
local  ownership.  Good  equipment 
in  new  building  and  transmitter. 
Priced  $40,000  with  terms, 
box  255B,  BROADCASTING. 


FLORIDA-CENTRAL 

Medium  market.  Profitable.  Long  terms 
can  be  arranged. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob   Flynn  Myles  Johns 


MIDWEST  DAYTIMER 

Grossing  $65,000  and  growing.  Excellent 
facilities.  Terms  available.  Full  informa- 
tion sent  to  qualified  buyers  only. 

Box  267B,  BROADCASTING. 


FLORIDA-  WEST  COAST 

Fulltime — Extremely  profitable.  Absen- 
teed  owned.  Modern  building  and  land. 
Priced  most  realisticly. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 


Bob  Flynn 


My'es  Johns 


Continued  from  page  81 

ent  vis.  trans.;  ant.  height  590  ft. 

KYTV  (TV)  Springfield,  Mo.— Granted  cp 
to  install  aux.  trans,  and  aux.  ant.  at  old 
main  trans,  and  ant.  location. 

KLFY-TV  Lafayette,  La.— Granted  cp  to 
install  aux.  ant.  system  at  new  main  trans, 
and  ant.  location. 

KHQA-TV  Hannibal,  Mo.— Granted  cp  to 
change  type  trans,  and  redescribe  location 
as  Columbus  Road,  4.5  miles  northeast  of 
Quincy  (Ellington  Township),  111. 

WLBZ-TV  Bangor,  Me. — Granted  cp  to 
change  type  ant.  and  make  changes  in  ant. 
structure  and  equipment;  ant.  height  630  ft. 

KFMG  (FM)  Wichita  Falls,  Tex.— Granted 
mod.  of  cp  to  change  type  trans,  and  type 
ant. 

KOFA  Yuma,  Ariz. — Granted  request  and 
cancelled  license;  call  letters  deleted. 

WGEM  Quincy.  111. — Granted  request  for 
mod.  of  pre-sunrise  operation  condition  at- 
tached to  July  3.  1962,  grant  of  cp  to  in- 
crease daytime  power  to  5  kw,  to  extent  of 
authorizing  operation  with  new  DA  system 
with  1  kw  between  4  a.m.  and  local  sunrise 
until  final  decision  is  reached  in  Doc.  14419 
or  until  directed  to  terminate  such  opera- 
tion, whichever  occurs  first. 

■  Granted  extensions  of  completion  dates 
for  following  stations:  K79AR,  South  West 
Oregon  Tv  Bcstg.  Corp.,  Roseburg,  Ore.,  to 
May  15;  *WGSF  (TV)  Newark,  Ohio,  to 
Aug  21;  WMOE  Mobile,  Ala.,  to  Aug.  15. 

Actions  of  Feb.  20 

■  Granted  renewal  of  license  for  following 
stations:  KBRO  Bremerton,  Wash.;  and 
KMOX-TV  (main  trans.  &  ant.)  (aux.  trans.) 
St.  Louis,  Mo.;  without  prejudice  to  such 
action  as  commission  may  deem  warranted 
as  result  of  its  final  determinations:  (1) 
with  respect  to  conclusions  and  recommen- 
dations set  forth  in  report  of  Network  Study 
Staff;  (2)  with  respect  to  related  studies 
and  inquiries  now  being  considered  or  con- 
ducted by  commission:  (3)  with  respect  to 
pending  anti-trust  matters  relating  to  CBS; 
and  (4)  with  respect  to  application  of  Sees. 
3.658  (a)  and  (e)  of  commission's  rules  to 
certain  amendments  to  affiliation  contracts 
proposed  by  CBS. 


For  Sale— (Cont'd) 


Stations 


FLORIDA-MAJOR  MARKET 
Fulltime      good      earnings — located  in 
growth     area.     Priced     sensibly — liberal 
terms. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 
Bob    Flynn  Myles  Johns 


Tenn.  single 

daytimer 

48M 

terms 

Fla.  medium 

power 

150M 

30% 

N.Y.  medium 

f  ulltime 

230M 

50M 

Pa.  metro 

daytimer 

195M 

65M 

S.E.  major 

daytimer 

238M 

terms 

S.E.  major 

daytimer 

100M 

29% 

And  others. 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


STATIONS  FOR  SALE 


MIDWEST.  Exclusive.  Full  time.  Cross  $90,- 
000.  Priced  at  $150,000.  29%  down. 
SOUTHWEST.  Exclusive.  Daytime.  Billing 
$5,000  a  monrh  under  absentes  ownership. 
Has  done  $7,000.  Priced  at  $110,000  with 
29%  down.  Includes  real  estate. 

JACK  L.  STOLL  &  ASSOCS. 
Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


Te  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


Actions  of  Feb.  20 

■  Granted  SCAs  on  sub-carrier  frequency 
of  67  kc  for  following  stations:  KCHO  (FM) 
Amarillo,  Tex.;  KFBK-FM  Sacramento, 
Calif.;  WKRC-FM  Cincinnati,  Ohio;  WPTH 
(FM)  Fort  Wayne,  Ind.;  KEEN-FM  San 
Jose,  Calif.;  WLRW  (FM)  Champaign,  111.; 
WVKO-FM  Columbus,  Ohio. 

WCAU-FM  Philadelphia,  Pa— Granted  li- 
censes covering  changes  in  main  and  aux. 
transmitting  equipment;  condition. 

WFTL  Fort  Lauderdale,  Fla. — Granted  cp 
to  replace  expired  permit  to  install  new 
aux.  trans.;  remote  control  permitted. 

WBGO  (FM)  Newark,  N.  J.— Granted 
mod.  of  cp  to  change  type  ant. 

KJKJ  Flagstaff,  Ariz.— Granted  mod.  of  cp 
to  change  studio  location;  remote  control 
permitted. 

Actions  of  Feb.  19 
K09CS,  K11CX,  K13CV  Beaver,  City,  Utah 
—Granted  mod.  of  cps  to  change  principal 
community  to  North  Creek,  Adamsville  and 
Beaver  Area,  Utah,  type  trans,  and  make 
changes  in  ant.  system  for  vhf  tv  translator 
stations. 

Action  of  Feb.  13 
WJAY  Mullins,  S.  C— Granted  authority 
to  operate  with  1  kw,  non-DA.  between  4 
a  m  and  local  sunrise  until  final  decision  is 
reached  in  Doc.  14419  or  until  directed  to 
terminate  such  operation,  whichever  occurs 
first. 


Fines 

■  Commission  notified  Bastrop  Bcstg.  Inc 
that  it  has  incurred  apparent  liability  of 
$1,000  for  willful  or  repeated  violations  of 
Communications  Act  and  commission  spon- 
sorship identification  rules  by  permitting 
broadcasts  of  "teaser"  announcements  over 
KVOB  Bastrop.  La.,  without  identifying 
either  sponsor  or  product.  KVOB  was  fur- 
ther advised  that  it  can,  within  30  days,  file 
statement  why  it  should  not  be  held  liable 
or  why  forfeiture  should  be  reduced  to 
lesser  amount.  Action  Feb.  20. 

■  Commission  notified  William  F.  Shutts 
and  Duane  W.  Simons,  d/b  as  KVOC  Bcstg. 
Co.,  that  they  have  incurred  apparent  li- 
ability of  $1,500  for  willful  or  repeated  vio- 
lations of  Communications  Act  and  com- 
mission rules  by  commencing  equipment 
and  program  tests  of  KVOC  Casper.  Wyo., 
without  prior  notification  or  FCC  authoriza- 
tion, and  for  unauthorized  operation  at  1 
kw.  KVOC  was  further  advised  that  it  can, 
within  30  davs,  file  statement  why  it  should 
not  be  held  liable  or  why  forfeiture  should 
be  reduced  to  lesser  amount.  Action  Feb.  20. 


Rulemakings 


AMENDED 


■  Commission  amended  its  rules  to  extend 
permissive  use  of  automatic  devices  for 
keeping  operating  logs,  also  to  provide  for 
maintenance  log,  and  consolidating  all  log- 
ging requirements  under  single  sections  of 
rules.  New  rules  are  substantially  same  as 
those  proposed  June  6,  1962.  In  adopting 
them  commission  denied  petition  by  Na- 
tional Assn.  of  Broadcast  Employees  for 
hearing  since  it  is  not  making  any  changes 
in  present  operator  requirements.  Action 
Feb.  20. 

PROPOSED 

■  Commission  invites  comments  by  April 
1  to  proposed  rulemaking,  based  on  petition 
by  Pennsylvania  Educational  Network  Study 
on  behalf  of  Dept.  of  Public  Instruction, 
which  would  add  1  vhf  and  4  uhf  channels 
for  educational  use  in  that  state.  It  would 
reserve  ch.  39  (now  commercial)  in  Allen- 
town  and  assign  educational  chs.  *36  to 
Altoona,  *3  to  Clearfield,  *65  to  Harrisburg, 
and  *68  to  Scranton.  Commercial  ch.  71 
would  be  substituted  for  ch.  65  in  Shamo- 
kin.  Assignment  of  channels  proposed  would 
require  concurrence  of  Canadian  authori- 
ties. Action  Feb.  20. 

■  Commission  invites  comments  by  April 
1  to  notice  of  proposed  rulemaking  looking 
toward  amending  tv  table  of  assignments  to 
add  uhf  ch.  18  to  Gaithersburg,  Md.,  for 
commercial  use.  Dixon  Industries  Inc.,  elec- 
trical equipment  manufacturing  firm  in 
Gaithersburg,  petitioned  for  assignment  and 
stated  it  proposed  to  file  application  for  re- 
quested channel.  Action  Feb.  20. 

PETITION  FOR  RULEMAKING  FILED 

Taft  Bcstg.  Co.,  Dayton,  Ohio — Requests 
amendment  of  table  of  tv  assignments  so 
as  to  delete  ch.  44  from  Piqua,  Ohio,  and 
add  it  to  Dayton  and  assign  ch.  57  to  Piqua. 
Received  Feb.  18. 
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THIS  PIECE  OF  CLOTH 
SILENCED  1000  GUNS! 


Almost  a  hundred  years  ago  a  doctor  wear- 
ing a  Red  Cross  armband  stepped  out  on  a 
battlefield  in  Europe.  As  he  moved  between 
the  lines  caring  for  the  wounded,  the  guns 
of  both  armies  fell  silent.  From  that  mo- 
ment on  the  Red  Cross  has  been  a  re- 
spected symbol  of  mercy  for  all  men. 

Today  Red  Cross  nurses  and  doctors  are 
still  bringing  relief  to  people  suffering  from 
disaster,  disease  and  war.  In  order  to  con- 
tinue this  vital  work,  the  American  Red 
Cross  must  turn  to  you  for  support.  Don't 
let  it  down! 


THIS  TELEVISION  FILM 


100  YEARS  YOUNG 

9  minutes  —  16mm  —  black  and  white  — sound 

100  YEARS  YOUNG  salutes  the  100th  world- 
wide anniversary  of  the  Red  Cross  movement. 
The  first  4V2  minutes  depict  the  birth  of  the 
Red  Cross  idea  when  Henri  Dunant  witnessed 
the  Battle  of  Solferino.  The  second  4V2  min- 


cleared  for  TV 


utes  show  that  idea  in  action  on  today's  inter- 
national scene— plus  dramatic  scenes  of  Red 
Cross  services  on  the  home  front.  The  film 
can  be  shown  as  a  9-minute  TV  feature  or  as 
two  41/2-minute  programs. 


Action  scenes  of:  President  Kennedy,  Battle  of  Solferino,  Guam  Typhoon,  Algerian  Relief, 

Congo  Relief,  East  Coast  Storm. 


THESE  TV  SPOTS 

GORDON  AND  SHEILA  MacRAE,  THE  AIR  "ALWAYS  THERE"  — as  art  depicts  world- 
FORCE  SYMPHONY,  and  the  SINGING  SER-  wide  Red  Cross  services.  Available  in  COLOR 
GEANTS  present  a  new  song  by  Alvy  West—     and  BLACK  and  WHITE.  16mm  and  35mm. 

Also  COLOR  SLIDES,  TELOPS,  FLIP  CARDS,  with  voice  over  copy. 

AND  RADIO  SPOTS 

Recorded  appeals  by  *  Air  Force  Symphony  &  Singing  Sergeants  *  Ralph  Bellamy  *  Bing  Crosby 
*  Percy  Faith  *  George  Hamilton  IV  *  Bob  Hope  *  Rick  Jason  *  Four  Lads  *  June  Lockhart 
*  Gordon  MacRae  *  Sheila  MacRae  *  Mitch  Miller*  Minnie  Pearl  *  Basil  Rathbone 

All  lengths  from  05  to  60  seconds 


WILL  HELP  YOU  HELP  US  TO  TELL  THE  RED  CROSS  STORY 


All  these 
materials 
available 
from : 


YOUR  LOCAL  RED  CROSS  CHAPTER 
THE  AMERICAN  NATIONAL  RED  CROSS 


In  New  York,  call  SU squehanna  7-1000 
In  Hollywood,  call  H  Oily  wood  5-5262 


THE  ADVERTISING  COUNCIL 

New  York 
Chicago 


Hollywood  **t^&& 


B8 


*  THIS  SPACE  CONTRIBUTED  AS  A  PUBLIC  SERVICE  * 
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OUR  RESPECTS  to  Salvatore  Joseph  lannucci  Jr. 

Negotiating  program  contracts  — slow  and  complicated 


The  hat  may  make  the  man  and  the 
program  the  network.  But  a  hat  is 
simply  purchased:  if  it  looks  good  and 
fits,  a  sale  can  be  easily  consummated. 
And  there  the  similarity  of  the  hat  and 
program  ends. 

There's  seldom  a  quick,  uncompli- 
cated way  for  a  network  to  contract 
for  a  television  program.  This  is  true 
particularly  in  today's  competitive  tele- 
vision market. 

In  negotiating  for  a  new  network 
program,  people  such  as  CBS-TV's 
Salvatore  J.  lannucci  will  tell  you,  it's 
necessary  to  take  into  consideration  the 
needs  and  responsibilities  of  the  net- 
work, the  plans  of  and  effect  upon  sales 
and  programming,  and  the  interests  of 
station  relations. 

There  are  many  facets  in  acquiring  a 
program,  Mr.  lannucci,  who  volunteered 
the  analogy  of  hat  and  program,  ex- 
plains from  his  austere,  impressive  19th 
floor  office  at  485  Madison  Ave.  in 
New  York.  This  executive  reflects  a 
cool,  calm  personality  in  the  surround- 
ings in  which  he  works.  The  desk  top 
is  swept  clean,  and  indirect  lighting  en- 
velops the  wall  facing  the  visitor  and 
to  the  back  of  Mr.  lannucci. 

Contract  Cornerstone  ■  Reflecting  his 
training  in  law,  Mr.  lannucci  says  a 
program  contract  must  "reflect  and  fill 
all  the  needs  of  the  company  (the  net- 
work). The  contract  must  cover  and 
protect  all  interests." 

Salvatore  Joseph  lannucci  Jr.  is  vice 
president-business  affairs,  CBS  Televi- 
sion Network,  a  title  received  officially 
nearly  a  year  ago,  on  May  29,  1962. 

CBS-TV  this  season  has  had  conspic- 
uous success  with  its  nighttime  schedule, 
and  Mr.  lannucci  inevitably  must  come 
to  the  foreground  in  any  serious  discus- 
sion of  the  current  television  season. 

(And  CBS-TV  hasn't  stopped  with 
this  season.  It's  the  first  of  the  networks 
to  wrap  up  a  firm  nighttime  program 
schedule  for  1963-64  and  is  ready  to 
go  except  for  a  full  roster  of  advertisers 
— and  that  appears  to  be  no  special 
problem.) 

The  business  affairs  function  attempts 
to  translate  contractually  what  the  net- 
work, producer  and  talent  agree, 
through  negotiation,  to  be  the  best  ar- 
rangement covering  all  parties  involved 
in  a  network  tv  program  deal. 

A  concise  man,  Mr.  lannucci  an- 
swers the  question  of  his  department's 
workload  by  noting  that  it's  a  year- 
round  job,  but  particularly  in  Decem- 
ber through  March  with  the  lining  up 
of  talent  and  of  making  new  and  re- 
newed program  arrangements  for  the 
coming  television  season. 


Family  in  Law  ■  The  Iannuccis  might 
be  said  to  be  a  family  of  lawyers — he's 
one  of  three  attorneys  in  his  immediate 
family.  His  father  has  a  practice  in 
New  York  City,  and  a  brother,  Joseph, 
is  a  tax  attorney  who  has  represented 
show  business  people  (talent  and  pro- 
ducers). Another  brother  (Robert 
lannucci)  is  an  agency  account  execu- 
tive. 

A  young  network  executive — he  is 
probably  the  youngest  in  network  his- 
tory to"  have  achieved  such  a  title  and 
degree  of  responsibility  in  his  area — ■ 
Mr.  lannucci  obtained  a  degree  from 
Harvard  Law  School  only  10  years 
ago.  In  1950,  he  graduated  from  New 
York  U.  with  a  Bachelor  of  Arts  in 
Political  Science.  He  was  born  in 
Brooklyn  on  Sept.  24,  1927. 

Except  for  an  urge  for  politics — he 
dabbled  a  bit  after  law  school  at  the 
Lexington  (New  York  City)  Democrat- 
ic Club — Mr.  Iannucci's  objective  in 
life  is  as  clear  as  a  carefully  drawn 
contract.  He  has  always  wanted  to  be 
in  law  but  in  the  capacity  of  working 
for  big  business — at  a  corporation — as 
contrasted  to  a  private  practice. 

Inevitably,  the  Harvard  graduate  who 
sought  a  taste  of  big  business  and  saw 
his  possibilities  in  the  dramatic,  com- 
petitive dynamism  of  an  expanding  tv 
medium,  he  gravitated  toward  broad- 
casting. From  RCA's  patent  division 
(licensing  of  patents),  Mr.  lannucci 
moved  on  to  ABC  and  its  legal  depart- 
ment and  only  two  years  after  graduat- 
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ing  from  Harvard  he  went  to  CBS's 
business  affairs  department. 

Eight  years  after  he  joined  CBS,  Mr. 
lannucci  had  become  one  of  the  top 
executives  of  its  televsiion  network — he 
served  for  a  year  (1959)  as  director  of 
contracts-talent  and  rights,  and  two 
years  (1960-62)  as  director  of  business 
affairs. 

On  the  Beach  ■  Mr.  Iannucci's  job 
has  an  adhesive  quality  but  when  he 
manages  to  get  unstuck  for  awhile — 
"when  they  get  me  off" — he's  prone  to 
just  "beach  it."  "I'm  a  beach  lounger," 
he  explains.  "I'm  a  theater-goer  and 
the  usual  summer  athlete  who  swims, 
golfs  and  plays  tennis.  I  do  play  some 
squash  and  work  out  a  bit  at  the  gym." 
He  has  a  place  at  West  Hampton  on 
Long  Island  where  he  can  unwind  and 
enjoy  the  family. 

But  actually,  he  notes,  it's  "hard  to 
have  interests"  on  his  job. 

His  wife  is  the  former  Aileen  O'Hara 
who  was  a  secretary  at  Young  &  Rubi- 
cam.  They  were  married  on  Feb.  2, 
1957,  and  have  three  children:  Tommy, 
Peter  and  Helene,  the  latter  born  last 
April. 

Interests  apart  from  the  immediate: 
Mr.  lannucci  speaks  of  looking  forward 
to  his  making  a  contribution  to  com- 
munity service,  possibly  in  politics  or  in 
the  arts.  He  has  an  appreciation  of  art 
and  of  people  for  he  enjoys  being  with 
and  communicating  with  people. 

What  special  talent  does  Mr.  Iannuc- 
ci's position  require?  Aside  from  the 
usual  legal  skills,  there  are  many  in- 
tangibles. Among  them:  not  being  de- 
ceived by  what  appears  on  just  the  sur- 
face of  a  proposed  deal.  It  is  necessary, 
according  to  Mr.  lannucci,  to  get  to  the 
"core"  of  a  proposal  and  to  do  so  quick- 
ly. He  points  out  that  television,  with 
its  competitive  nature  and  time  sched- 
ules demands  fast  decisions  and  fast 
action.  He  adds  that  it's  necessary  to  be 
realistic  about  the  television  business — 
recognizing  its  "true  values  and  true 
needs." 

Business  affairs  is  entrusted  with 
budgeting  or  pricing-out  all  shows,  in- 
cluding network  produced  programs  and 
"outside"  packages.  It  counsels  and  con- 
sults with  programming  people  and  the 
sales  department.  Moreover,  business 
affairs  must  be  cognizant  of  the  network 
and  advertiser  rights  as  well  as  the  pro- 
gram's costs  to  advertisers. 

Mr.  lannucci  recognizes  a  challenge: 
the  most  stimulating  is  the  sales  agent 
he  continually  deals  with — a  breed  he 
finds  with  "lots  of  savvy,"  and  provid- 
ing a  good  deal  of  excitement  as  "they 
know  the  business." 


BROADCASTING,  March  4,  1963 


89 


EDITORIALS 


Merrily  it  rolls  along 

TELVISION  has  been  a  bandwagon  operation  from  the 
start,  but  this  year's  model  seems  apt  to  be  bigger  and 
roll  faster — and  collect  more  fares — than  even  its  most 
successful  predecessors.  Two  months  after  the  end  of  a 
year  in  which  they  invested  unprecedented  millions  in  tele- 
vision, advertisers  are  getting  down  on  the  dotted  line  again 
with  an  enthusiasm  sometimes  hard  to  distinguish  from 
eagerness. 

Take  the  networks.  Their  big,  bellwether  advertisers  are 
signing  into  the  coming  season's  schedule  faster  than  ever 
before  at  this  point  in  the  calendar  (Broadcasting,  Feb.  11, 
25).  By  all  the  standard  indicators,  national  spot  and  local 
business  are  also  moving  along  at  a  pace  uncommonly  swift 
for  this  time  of  year. 

The  purpose  of  getting  on  a  bandwagon,  of  course,  is  to 
be  ahead  of  the  pack  on  what  hopefully  will  be  a  short  ride 
to  a  sure  thing.  Television  comes  closer  to  serving  this 
purpose  than  any  other  advertising  conveyance  except,  pos- 
sibly, radio.  If  it  had  not  proved  the  power  of  its  perform- 
ance, its  list  of  buyers  would  be  shorter  and  its  prospects 
less  interested. 

But  bandwagons  do  break  down  sometimes,  as  happened 
to  the  subliminal-projection  calliope  a  few  years  ago,  and 
even  if  they  don't  grind  to  a  halt  they  can't  be  expected  to 
maintain  speed  on  old  momentum  alone.  Television's  imme- 
diate prospects  were  never  brighter,  but  in  contemplating 
this  happy  fact  its  programmers  and  salesmen  would  be 
smart  to  resist  any  temptation  to  ease  up.  It's  easier  to  stay 
on  top  than  to  get  there,  but  only  if  you  work  at  it. 

Equal  freedoms 

BROADCAST  journalism  will  be  given  two  important 
chances  to  assert  itself  in  congressional  consideration 
of  bills  to  modify  the  political  broadcasting  law  and  to  open 
House  committee  hearings  to  television  and  radio  broad- 
casts. The  chances  must  be  exploited  fully. 

Hearings  will  be  held  today  by  the  House  Communica- 
tions Subcommittee  on  a  proposal  to  suspend  the  applica- 
tion of  Sec.  315,  the  equal  time  law,  to  presidential  and 
vice  presidential  campaigns  in  1964.  It  may  be  presumed 
that  broadcast  leaders  will  argue  for  stronger  measures,  in- 
cluding repeal  of  the  law. 

Hearings  will  be  held  later  by  the  House  Rules  Commit- 
tee on  a  proposal  to  permit  radio  and  television  coverage 
of  House  committee  sessions.  Only  congressmen  may  ap- 
pear as  witnesses  at  Rules  Committee  hearings,  but  there  is 
much  that  broadcasters  can  do  outside  the  hearing  room  to 
encourage  favorable  action. 

Both  bills  were  introduced  by  Rep.  Oren  Harris  (D-Ark.), 
chairman  of  the  House  Commerce  Committee,  and  both 
seem  to  have  a  good  chance  of  adoption.  Mr.  Harris  is  not 
one  to  back  losing  causes. 

His  bill  to  open  committee  hearings  to  broadcast  coverage 
deserves  all  the  support  that  broadcasters  can  muster.  The 
exclusion  of  radio  and  television  from  House  proceedings  is 
an  anachronism  and  has  imposed  on  broadcasters  a  second- 
class  status  in  the  company  of  media  covering  the  Congress. 
Broadcasters  ought  to  advise  their  congressmen  of  the  need 
to  lift  the  outdated  rule  against  modern  journalism. 

The  bill  to  suspend  Sec.  315  for  the  1964  presidential  and 
vice  presidential  campaigns  falls  far  short  of  the  relief  that 
broadcasters  must  obtain  if  radio  and  television  are  to  grow 
as  journalistic  forces.  This  bill  will  face  little  opposition, 
for  the  record  of  broadcasting  in  the  1960  campaign,  dur- 
ing which  a  similar  suspension  of  Sec.  315  was  in  effect, 
gave  no  reason  for  opposition.   Repeal  of  Sec.  315,  how- 
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ever,  will  be  another  matter.  Only  a  massive  and  extended 
campaign  by  a  fully  united  front  of  broadcasters  can  force 
the  Congress  to  kill  a  law  that  many  congressmen  believe 
guarantees  them  access  to  radio  and  television. 

It  will  not  be  enough  for  broadcast  witnesses  to  make  the 
case  for  repeal  of  Sec.  315,  no  matter  how  eloquent  they 
may  be.  The  case  for  repeal  must  be  carried  to  every  mem- 
ber of  the  Senate  and  House  by  broadcasters  from  their  own 
districts.  In  this  cause  broadcasters  have  some  valuable  al- 
lies, including  Sen.  Vance  Hartke  (D-Ind.)  who  pledged 
his  support  last  week  in  a  speech  to  the  conference  of  presi- 
dents of  state  broadcaster  associations. 

One  good  measurement  of  any  journalism  medium  is  the 
vigor  with  which  it  seeks  maximum  freedom  to  operate.  The 
measurement  of  broadcast  journalism  will  be  taken  in  the 
fight  for  repeal  of  Sec.  315  and  for  admission  to  House 
hearings. 

Temporary  chairman 

CANDOR  is  a  quality  that  the  FCC  demands  of  all  its 
licensees.   At  the  mere  suspicion  of  a  lack  of  it,  the 
commission  is  apt  to  start  disciplinary  action. 

If  candor  is  to  be  required  of  licensees,  as  indeed  it 
ought  to  be,  no  less  must  be  expected  of  the  commission 
itself — and  especially  of  its  chairman.  Candor  has  not  been 
among  Newton  N.  Minow's  more  conspicuous  qualities 
since  Broadcasting  on  Feb.  1 1  broke  the  story  of  his  plans 
to  resign. 

Mr.  Minow  has  made  two  public  statements  on  the  sub- 
ject, the  first  released  by  the  public  information  office  of  the 
FCC  on  the  day  Broadcasting's  story  appeared  and  the 
second  delivered  by  himself  last  Wednesday  in  answer  to  a 
direct  question  by  Sen.  John  Pastore,  chairman  of  the  Senate 
Communications  Subcommittee.  In  neither  statement  has 
Mr.  Minow  denied  the  truth  of  Broadcasting's  report. 

In  effect  Mr.  Minow's  comments  have  confirmed  his  in- 
tention to  leave  the  commission  but  have  left  unsettled  the 
date  on  which  he  will  leave.  His  present  status  of  uncer- 
tainty puts  the  FCC  in  the  awkward  position  of  having  a 
leader  who  is  expected  to  quit  any  time.  The  longer  this 
condition  prevails  the  more  disorganization  will  set  in. 
Things  move  slowly  enough  at  the  FCC  under  stable  man- 
agement. 


Drawn  for  BROADCASTING  by  Sid  Hix 
"Watch   out  for  that  sponsor.    His  'hands-off'  policy 
doesn't  extend  to  us  secretaries." 
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BEST  SELLER  IN  5  STATE  BIG  AGGIE  LAND 


BIG  AGGIE  LAND 

(MINNESOTA  . 


Here's  a  best  seller  that's  been  on  top  of  the  hit 
parade  for  over  40  years  in  Big  Aggie  Land  . . .  It's 
WNAX-570  CBS  radio.  When  you  stop  to  con- 
sider that  Big  Aggie  Land  embraces  2'/j  million 
farm  rich  residents,  that's  quite  a  plum.  Proof  of 
Big  Aggie's  popularity  lies  in  the  fact  that  80% 
of  Big  Aggie's  residents  faithfully  tune  to  WNAX- 
570  three  to  seven  times  each  and  every  week. 
The  only  way  you  can  reach  and  sell  the  wealthy 
consumers  in  5  state  Big  Aggie  Land  is  on  Power- 
ful WNAX-570.  See  your  KATZ  man.  Let  Big  Ag- 
gie do  the  rest. 


I 


THE  KATZ  AGENCY,  I 


ft  WNAX-570  CBS  RADIO 
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Sioux  City,  Iowa,  Sioux  Falls  and  Yankton,  South  Dakota 
Represented  by  Katz 


PEOPLES  BROADCASTING 
CORPORATION 

WNAX,  Yankton,  S.  Dak. 
KVTV,  Sioux  City,  Iowa 
WGAR,  Cleveland,  Ohio 
WRFD,  Columbus- 

Worthington,  Ohio 
WMMN,  Fairmont,  W.  Va. 


Almost  2  million  South  Florida  residents  and  5  million  visitors  each  year  see  Channel  7,  WCKT, 
NBC-Miami.  Visiting  viewers  return  home  to  spread  the  word  about  what  they've  seen  in 
South  Florida,  while  residents  become  "7-regulars,"  attracted  by  top-notch  NBC  programming 
and  the  many  in-depth,  locally  originated,  informative  and  entertaining  shows.  These  include: 
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National  Representatives:  HARRINGTON,  RIGHTER  AND  PARSONS  •  For  the  South:  BOMAR  LOWRANCE  AND  ASSOCIATES 


316,000  WATTS 


WGAL-TV  delivers  a  loyal,  responsive  audi- 
ence. This  unequaled  viewer  following  results 
from  fourteen  years  of  pioneering,  finest  facil- 
ities, and  the  most  complete  and  modern 
equipment  in  the  area.  Channel  8  is  the  only 
single  medium  in  this  entire  region  that  assures 
full  sales  power  for  your  advertising  dollars. 

WGAL-TV 

Channel  8 


STEINMAN  STATION  .  Clair  McCollough,  Pres. 


Representative:  The  MEEKER  Company,  Inc.*  New  York  •  Chicago 


Los  Angeles  •  San  Francisco 
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New  FCC  name 

Add  W.  Ervin  (Red)  James,  52,  to 
list  of  those  being  urged  for  appoint- 
ment to  FCC  to  replace  Newton  N. 
Minow.  Mr.  James,  now  Houston 
attorney  in  law  firm  headed  by  Roy 
Hofheinz  (former  Houston  mayor  and 
station  owner),  is  liberal  Democrat 
and  no  stranger  to  Washington.  Na- 
tive of  Alabama,  he  first  served  as 
legal  assistant  to  one  of  FCC's  most 
controversial  members,  Clifford  J. 
Durr  (1941-1948),  was  assistant  sec- 
retary and  assistant  to  general  coun- 
sel before  entering  Navy  in  1944,  and 
returned  to  FCC  in  1946  as  legal  as- 
sistant to  then  Chairman  Paul  A. 
Porter.  He  would  have  backing  of 
Vice  President  Lyndon  B.  Johnson 
and  probably  of  Texas  Sen.  Yarbor- 
ough  and  Alabama  Sens.  Hill  and 
Sparkman. 

Still  no  further  word  on  departure 
of  Chairman  Minow,  but  best  bet 
seems  to  be  by  June  1  with  announce- 
ment of  swan  song  at  NAB  conven- 
tion in  Chicago  next  month.  It's  likely 
that  FCC  Broadcast  Bureau  Chief 
Ken  Cox  will  be  favorably  reported 
by  Senate  Commerce  Committee  to- 
morrow (March  12)  to  succeed  Com- 
missioner T.  A.  M.  Craven  and  that 
he  will  assume  his  commissionership 
following  week. 

Colorado  sale 

Deal  to  sell  ch.  11  KKTV  (TV) 
and  KFMH  (FM)  Colorado  Springs 
and  KGHF  Pueblo,  Colo.,  for  $1,- 
100,000  has  been  made  but  not  to 
Tele-Broadcasters  Corp.,  with  whom 
original  negotiations  had  been  under- 
taken. Purchaser  is  Willard  W.  Gar- 
vey,  Wichita,  Kan.,  who  has  grain 
and  oil  interests  in  Midwest  and  re- 
cently started  weekly  newspaper, 
World,  in  Washington,  D.  C.  James 
D.  Russell,  president  and  general  man- 
ager of  station,  and  Robert  D.  Ellis, 
commercial  manager  (both  minority 
stockholders),  will  continue  with  pur- 
chaser under  five-year  contract.  Ma- 
jority stockholder  of  sellers  is  Gifford 
Phillips.  Mr.  Russell  disclosed  last 
week  that  negotiations  with  Tele- 
Broadcasters  Corp.,  headed  by  H. 
Scott  Killgore,  had  been  terminated 
some  time  ago. 

Double  trouble 

Broadcast  rating  services,  already 
under  attack  in  Washington,  D.  C. 
(see  story,  page  62),  face  another 
problem  in  California.  That  state's 
tax  people  are  contending  that  rating 
reports  are  published  as  booklets 
which  are  commodities  and  therefore 
subject  to  4%  state  sales  tax.  Similar 
theory  was  advanced  two  years  ago 
in  effort  to  levy  sales  tax  not  only  on 
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art  work  and  other  "tangible  prop- 
erty" purchased  or  produced  by  ad- 
vertising agencies,  but  also  on  all  re- 
search, copy  and  other  agency  serv- 
ices rendered  in  connection  with  such 
"tangible  property."  Western  States 
Advertising  Agencies  Assn.  squelched 
that  move  by  patient  explanation  that 
unlike  retailers  who  sell  things  to 
customers,  advertising  agencies  buy 
things  for  clients  (Broadcasting, 
June  19,  1961). 

Frozen  assets 

When  Voice  of  America's  giant 
shortwave  transmitting  facility  in 
Greenville,  N.  C,  began  operating 
earlier  this  year,  agency  found  itself 
with  omelet  that  needed  unscrambling. 
Problem  involved  CBS-owned  short- 
wave transmitting  stations  in  Wayne, 
N.  J.,  and  Brentwood,  N.  Y.,  and,  to 
lesser  extent,  General  Electric  station 
in  Schenectady,  N.  Y.  Voice  had 
been  renting  them  since  World  War 
II  and,  over  years,  had  put  consider- 
able amount  of  equipment  into  them. 
With  Greenville  station  operating, 
VOA  wanted  to  give  up  all  three  sta- 
tions, but  it  couldn't  walk  away  from 
millions  of  dollars  of  government- 
owned  antennas  and  transmitters, 
even  if  it  wanted  to.  So  long  as 
equipment  is  on  privately  owned  sites, 
VOA  has  to  pay  rent.  And  carting 
stuff  off  for  use  elsewhere  was  con- 
sidered uneconomic. 

Decision  reached,  according  to 
VOA  Director  Henry  Loomis,  is  to 
leave  omelet  scrambled,  and  attempt 
to  sell  equipment,  as  it  stands,  as  gov- 
ernment surplus.  Purchaser  would 
have  to  make  arrangements  with  CBS 
and  GE  and  get  licenses  from  FCC 
before  using  equipment.  But  that 
wouldn't  be  VOA's  problem. 

Dual  spots 

Problem  has  arisen  in  catv  situa- 
tion which  may  plague  both  tv  sta- 
tions and  cable  operators.  Cable  com- 
pany in  southern  city  carries  outside 
station  and  local  station  on  two  chan- 
nels of  its  system.  Both  stations  are 
affiliated  with  same  network,  so  cable 
customers  get  same  program  on  two 
channels  of  system.  But  cable  com- 
pany has  arrangement  with  local  sta- 
tion permitting  station  to  delete  com- 
mercials from  outside  station  and  sub- 
stituting its  own  commercials.  What 
happens  then  is  local  station's  com- 
mercials appear  on  both  channels  of 
cable  system.  Query:  How  about 
years-old  contention  by  catv  operators 
that  all  they  do  is  pick  up  tv  signal 
and  deliver  it  untouched  to  customers? 


Tape  export 

Syndicators  of  programs  overseas 
are  said  to  be  making  strenuous  ef- 
forts to  place  more  of  their  taped 
shows  in  foreign  markets.  One  ob- 
stacle that  has  been  overcome  is  satis- 
factory kinescope  from  tape  (tape 
cannot  be  used  abroad  because  of  dif- 
ferent line  standards).  Another  prob- 
lem has  been  American  Federation  of 
Television  &  Radio  Artists'  contract 
provision  stipulating  payments  for  use 
abroad,  which  syndicators  regard  as 
excessive.  Negotiations  now  under- 
way with  AFTRA  are  aimed  at  reach- 
ing agreement  with  union  so  that  cer- 
tain "prestige"  taped  shows  may  be 
carried  in  foreign  markets  under  more 
economical  pay  formula. 

Color  on  the  move 

Color  set  boom,  stimulated  almost 
single-handedly  by  RCA  and  its 
broadcasting  subsidiary,  NBC,  has 
precipitated  shortage  in  color  tubes 
with  RCA  itself  involved  in  rationing. 
RCA  is  only  current  producer  of  color 
tube  and  is  supplying  other  color  man- 
ufacturers. With  stepped-up  demand, 
company  has  found  it  necessary  to 
evolve  equitable  allocation  until  other 
manufacturers  produce  acceptable 
product.  Projected  color  set  produc- 
tion in  1963  is  700,000,  with  number 
now  in  use  pegged  at  1,000,000. 

NBC-TV  is  completing  new  color 
improvement  project  that  carries  total 
estimated  cost  of  over  $1  million.  Plan 
includes  engineering  modifications  and 
improvements  of  film,  tape  and  live 
studio  equipment  and  transmission  fa- 
cilities. As  part  of  overall  project, 
NBC-TV  is  holding  six-city  regional 
seminar  series  starting  in  May  to  ac- 
quaint broadcasters  with  project  and 
its  ramifications.  Meetings  will  cover 
engineering  modifications,  showing 
how  local  stations  can  improve  facili- 
ties. Cities  are  Princeton,  Atlanta,  Chi- 
cago, Dallas,  Los  Angeles  and  Seattle. 

Short-wave  freeze? 

Although  no  announcement  has 
been  made,  FCC  has  imposed  some- 
thing akin  to  freeze  on  grants  of  ap- 
plications for  new  international  short- 
wave stations.  Three  applications,  old- 
est on  file  since  last  March  1,  are  now 
pending,  with  no  prospect  of  early  ac- 
tion. Reason,  reportedly,  is  that  FCC, 
along  with  State  Dept.,  is  concerned 
about  implications  of  international 
broadcasts  by  private  U.  S.  citizens. 
Some  members  of  FCC  staff  have 
been  assigned  task  of  redefining  pur- 
poses and  objectives  of  international 
broadcasting. 
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WEEK  IN  BRIEF 


Tv's  second  largest  buyer  calls  for  guaranteed  circula- 
tion at  ANA  meeting.  Colgate-Palmolive's  Mahoney  sug- 
gests that  if  a  program  falls  short  of  the  guarantee,  extra 
time  should  be  made  available.  See  .  .  . 

CIRCULATION  GUARANTEE?  ...  31 

Commercial  future  of  tv  examined  by  ANA  panel  which 
sees  challenges  ahead  on  commercial  effectiveness,  justi- 
fication for  mounting  costs,  changes  in  market  strategies 
and  betterment  of  program  decisions.  See  .  .  . 

CHALLENGES  AHEAD  FOR  TV  ...  34 


Suspension  of  Sec.  315  for  the  1964  presidential  cam- 
paign is  seen  sure  following  congressional  hearing  in 
Washington.  Congressmen  are  cool,  however,  to  sugges- 
tions that  the  equal  time  rule  be  abolished  entirely.  See  . . . 

SUSPENSION  LIKELY  FOR  315  ..  .  72 

The  FCC  has  control  over  programming  and  advertising, 
the  Justice  Dept.  says  in  a  brief  filed  with  the  Supreme 
Court.  The  case  involves  New  Mexico  law  and  radio 
stations.  Argument  is  scheduled  for  March  25.  See  .  .  . 

FCC  AND  PROGRAM  CONTROLS  ...  78 


Pre-registration  for  the  NAB  convention  in  Chicago  is 
running  ahead  of  last  year,  it  is  reported.  The  biggest 
exhibits  yet  being  firmed  up  as  the  association  draws  up 
a  final  agenda  for  the  meeting.  See  .  .  . 

AGENDA  NEAR  COMPLETION  ...  42 

Hints,  questions  by  congressmen  indicate  the  big 
ratings  popoff  may  come  this  week.  The  word  "fraud"  is 
used.  Network  spokesmen,  however,  insist  ratings  are 
only  one  factor  in  considering  a  program's  worth.  See  .  .  . 

RATINGS  TROUBLE  LOOMS  ...  62 

Short  space  drop-in  proposals  for  seven  two-station 
markets  are  expected  to  be  denied  according  to  a  close, 
preliminary  FCC  vote.  Commission,  however,  told  staff 
to  write  order  approving  ch.  5  to  Oklahoma  City.  See  .  .  . 

DROP-INS  APPEAR  DOOMED  ...  76 


Will  radio-tv  be  permitted  to  cover  House  hearings? 
Strong  support  by  Harris  seems  nullified  by  a  "lack  of 
enthusiasm"  by  senior  members  of  the  powerful  Rules 
Committee.  A  vote  is  not  expected  soon.  See  .  .  . 

HOUSE  ACCESS  IN  TROUBLE  ...  80 

Move  is  underway  to  revise  video-tape  import  duties. 
Led  by  Spanish  International  Network,  campaign  seeks 
changes  because,  for  same  program  time,  tape  is  twice  as 
long  as  film  and  duties  are  levied  on  footage.  See  .  .  . 

TARIFF  HUBUB  OVER  TAPE  ...  82 

One  of  the  most  serious  charges  ever  laid  against  a 
broadcaster  has  been  leveled  at  WALA-AM-TV  Mobile,  Ala. 
FCC  says  that  owners  demanded  "large  sum  of  money" 
to  refrain  from  editorial  attacks.  See  .  .  . 

ACCUSED  OF  SEEKING  PAYOFFS  ...  74 
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Last  month  one  man  bought  75  $2.00  tickets  to  WSM's 
Grand  Ole  Opry. . .  FOR  APRIL  25, 1964! 


Normally  you  don't  have  to  get  your  tickets  a  year  in 
advance  for  the  Opry.  Dave  Macon  just  wanted  to  be 
absolutely  sure  that  none  of  his  75  convention  dele- 
gates would  have  to  return  home  without  seeing  it. 

3,207  people  see  the  Opry  every  Saturday  night.  No 
telling  how  many  millions  have  heard  it  during  its 


37-year  stand.  And  yet  it's  just  one  cog  in  the 
machinery  that  built  and  controls  the  mighty 
WSMpire. 

Get  the  full  story  on  the  station  that  delivers  more 
listeners  than  all  other  Nashville  stations  combined. 
Any  Christal  Man  or  WSM's  Len  Hensel. 


THE  WSMPIRE 
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Complete  coverage  of  week  begins  on  page  31  I 


PROBERS,  WITNESSES  CHARGE  FRAUD 

Rating  firms  to  answer  in  testimony  this  week 


With  week  of  preliminaries  out  of 
way,  House  subcommittee  investigating 
radio-tv  audience  measurements  gets 
down  to  rough  business  today  (Monday) 
with  start  of  testimony  from  rating 
services  themselves. 

Special  Subcommittee  on  Investiga- 
tions of  House  Commerce  Committee 
heard  six  broadcasters  Friday  to  cap 
week  of  testimony  on  use  made  of 
ratings  (see  earlier  story,  page  62). 
Chairman  Oren  Harris  (D-Ark.)  ob- 
served Friday  that  "record  is  beginning 
to  show  more  and  more  abuse.  It  calls 
for  some  very  serious  consideration  as 
to  what  can  be  done"  to  correct  abuses. 

First  rating  service  on  stand  will  be 
Robert  S.  Conlon  Assoc.  Inc.,  which  is 
to  testify  today.  Others  will  appear  in 
this  order,  subcommittee  announced 
Friday:  Videodex  Inc.,  ARB,  C.  E. 
Hooper  Inc..  The  Pulse  Inc.,  Trendex 
and  A.  C.  Nielsen  Co.  Some  broadcast- 
er witnesses  who  testified  last  week  will 
be  recalled,  possibly  this  week. 

Murry  Woroner,  manager,  WAME 
Miami,  accused  broadcasters  who  "hy- 
po" ratings  and  rating  firms,  which  pub- 
lish information  purported  as  facts  but 
derived  from  surveys  which  allegedly 
did  not  take  place,  as  perpetrating  fraud 
on  advertisers  and  the  public. 

He  could  learn  in  Miami  who  Pulse 
interviewers  were,  when  and  the  block 
they  would  work,  Mr.  Woroner  said. 

Ratings  investigation  gave  WAME 
courage  to  find  out  whether  being  sub- 
scriber affects  station  ratings,  Mr. 
Woroner  said,  explaining  that  station 
advised  Nielsen,  Pulse  and  Hooper  on 
March  1  it  was  cancelling  services 
pending  outcome  of  hearings. 

Broadcasters  cannot  remedy  rating 
mess,  Mr.  Woroner  told  subcommittee. 
He  urged  House  unit  to  pass  legislation 
to  regulate  rating  firms  to  "protect  the 
broadcasting  industry." 

Mr.  Harris  said  of  Mr.  Woroner"s 
testimony,  "It  was  precisely  one  of 
these  situations"  which  was  called  to 
his  attention  by  colleagues  and  lead 
to  preliminary,  then  full  investigation. 

Robert  F.  Hurleigh,  president  of  Mu- 
tual, said  Nielsen  radio  measurements 
leave  "much  to  be  desired."  He  said 
Nielsen  samples  in  only  32  major  mar- 
kets for  its  network  ratings,  using 
sample  of  about  1,100  and  "therefore 
cannot  possibly  come  up  with  accurate 
and  reliable  figures  as  to  the  size  of 
Mutual*s  audience  which  is  to  be  found 
in  513  markets."  During  questioning  of 


Mutual  president,  it  was  brought  out 
that  Nielsen  has  no  sample  homes  in 
Mountain  Time  Zone  where  network 
has  some  50  affiliates. 

Mr.  Hurleigh  said  control  of  only  10 
or  12  Nielsen  homes  would  give  net- 
work increase  in  ratings  of  1  point  and 
this  would  mean  extra  $1.5  million  in 
annual  billings.  However,  he  said,  he 
was  not  questioning  basic  integrity  of 
services,  but  methodology. 

Rep.  John  Moss  (D-Calif.)  labeled 
Nielsen  radio  measurements  "a  fantasy" 
and  completely  unreliable. 

Meaningless  Absurdity  ■  Gordon  Mc- 
Lendon,  president  of  six  radio  stations 
in  major  markets,  called  Nielsen  ratings 
"'a  colossal  and  meaningless  absurdity." 
He  said  there  are  many  instances  at 
McLendon  stations  where  "traceable 
damage  has  been  done"  by  Nielsen. 

Ratings,  he  stressed,  are  major  factor 
in  purchase  of  time  on  stations  and 
many  agencies  use  only  Nielsen. 

McTendon  formerly  owned  Touisville 
station  and  Mr.  McTendon  said  that 
station's  billings  showed  "tremendous 
increase"  of  over  3,000%  when  rating 
was  raised  from  last  to  first  in  market. 

Arthur  Mundorf,  CBS  official  for  18 
years  and  now  owner  of  WPIN  St. 
Petersburg,  Fla.,  said  that  his  ratings 
average  from  1-3  points.  This  has  caused 
national  advertisers  to  refuse  him  busi- 
ness, he  said,  despite  desires  of  local 
distributors.  Recounting  several  trips 
to  New  York  seeking  accounts  (WPIN's 
national  billing  is  .05%  of  total),  he 
said  he  was  told  he  would  receive  no 
business  until  he  acquired  top  ratings. 

Non-Subscriber  ■  C.  Van  Haaften, 
president  of  KTUC  Tucson,  Ariz.,  said 


Tv  for  news 

On  heels  of  apparent  settlement 
of  New  York  newspaper  strike 
Friday  (March  8),  BBDO  re- 
leased results  of  survey  summariz- 
ing reactions  of  New  Yorkers  to 
3-month  shutdown.  Among  find- 
ings: 80%  relied  on  tv  as  news 
source.  Following  tv  in  news 
category  were  radio,  remaining 
papers,  and  magazines  in  that 
order.  Advertising  was  reported 
as  "most  missed"  item  by  39% 
leading  that  category  over  local 
news,  sports  and  editorials. 


his  station  does  not  subscribe  to  or  use 
ratings  but  that  it  has  not  been  hurt 
because  it  remains  No.  2-3  in  10-sta- 
tion  market.  KTUC  has  not  subscribed 
to  service,  he  said,  because  of  belief 
ratings  are  inaccurate.  He  said  that 
Nielsen,  to  his  knowledge,  has  never 
taken  survey  in  Tucson.  Pulse  and 
Hooper  are  used  by  other  stations. 

R.  Peter  Straus,  president,  WMCA 
New  York,  asked  by  subcommittee  for 
estimate  of  value  of  one  rating  point 
in  that  city,  said  that  figure  would  be 
"several  hundred  thousand  dollars"  (see 
earlier  story,  page  70). 

Unfair  labor  practices 
charged  against  WYNR 

Charges  of  unfair  labor  practices 
have  been  filed  against  McLendon 
Corp.'s  WYNR  Chicago  with  regional 
office  of  NLRB,  Chicago  Local  1220  of 
IBEW  said  Friday.  Union  claims 
WYNR  fired  James  Clark  for  his  ac- 
tivities in  behalf  of  Local  1220  and 
since  last  fall  has  refused  to  bargain 
collectively  in  good  faith  even  though 
new  three-year  contract  was  signed. 

IBEW  said  part  of  issue  involves 
WYNR  program  changes.  WYNR  de- 
clined comment  until  it  can  study 
charges.  FCC  earlier  in  week  expanded 
issues  in  WYNR  hearing  called  to  de- 
termine whether  McLendon  Corp.  had 
been  candid  in  informing  commission 
of  its  programming  plans  when  it  ac- 
quired station  (then  WGES)  last  August 
(Broadcasting,  Jan.  28). 

House  Rules  to  hear 
NAB  on  radio-tv  ban 

Gov.  LeRoy  Collins,  NAB  president, 
will  testify  this  week  before  House 
Rules  Committee  on  resolutions  to  per- 
mit radio-tv  coverage  of  House  Com- 
mittee hearings  (see  story  page  80). 

Committee  agreed  Friday  (March 
8)  to  grant  Gov.  Collins'  request  to  be 
heard  before  action  is  taken  on  pro- 
posals. No  date  was  set,  but  commit- 
tee aide  said  NAB  official  would  be  in- 
vited to  appear  this  week. 

Committee  agreement  to  hear  Gov. 
Collins  marks  departure  from  its  cus- 
tomary practice  of  taking  testimony 
only  from  members  of  Congress. 

FCC  power  questioned  in 
U.S.  Court  of  Appeals 

FCC's  power  to  protect  local  tv  sta- 
tions from  inroads  of  community  an- 
tenna systems  through  licensing  power 
over  common  carrier  microwave  sys- 
tems was  called  into  question  Friday  in 

~  more  AT  DEADLINE  page  10 
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WEEK'S  HEADLINERS 


Mr.  Oswald 


George  C.  Os- 
wald, executive 
committee  mem- 
ber of  Geyer, 
Morey,  Ballard, 
New  York,  pro- 
moted to  senior 
vp-account  man- 
agement. He  con- 
tinues in  charge 
of  regional  offices 
and  in  new  posi- 
tion is  responsible 
for  agency's  "relationship  with  all  its 
clients."  Mr.  Oswald,  who  joined 
GMB  in  1961  as  senior  vp,  is  former 
vp  and  account  supervisor  at  Kenyon 
&  Eckhardt,  New  York. 

Pierre  Mar- 
quis, director  of 
advertising  and 
sales  planning; 
Berton  Schneid- 
er, treasurer,  and 
Russell  Karp, 
secretary,  elect- 
ed vps  of  Screen 
Gems  Inc.,  New 
York.  They  will 
continue  to  serve 
in  their  present 
capacities  for  tv  program  production 
firm.  Mr.  Marquis,  who  has  been  with 
SG  since  1956  in  various  advertising 


Mr.  Marquis 


and  sales  planning  executive  posts,  was 
formerly  with  NBC-TV  as  supervisor 
of  network  sales  presentations  and  with 
MCA  as  research  and  sales  promotion 
director.  Mr.  Schneider  joined  com- 
pany in  1954  and  served  as  director  of 
business  affairs  before  being  named 
treasurer  in  1960.  Mr.  Karp  began  in 
SG's  legal  department  in  1957  and  be- 
came assistant  treasurer  in  1960  and 
secretary  in  1961. 

Russ  W.  John- 
son, advertising 
and  sales  pro- 
motion manager 
of  Westinghouse 
Broadcasting  Co., 
named  director 
of  advertising  for 

f Ideal  Toy  Corp. 
•g^frMM  He  will  supervise 
toymaker's  ad- 
vertising pro- 
grams from  of- 
fices in  Ideal's  New  York  City  head- 
quarters. Prior  to  joining  Westing- 
house  in  1955,  Mr.  Johnson  served  as 
sales  promotion  manager  of  Dumont 
Television  for  two  years  and  held  vari- 
ous management  posts  with  U.  S.  Rub- 
ber during  previous  five-year  period. 

Freeman  Keyes,  board  chairman  of 
Keyes,  Madden  &  Jones,  Chicago, 
named  board  chairman  of  Post-Keyes- 


Mr.  Johnson 


Mr.  Post 


Mr.  Keyes 


Gardner  there,  new  agency  formed  last 
week  upon  merger  with  Post,  Morr  & 
Gardner  (see  story,  page  40).  Carl  M. 
Post,  PM&G  president,  assumes  same 
title  with  new  agency. 

Robert  H.  Al- 
ter, director  of 
key  account  sales 
for  Radio  Adver- 
tising Bureau, 
New  York,  elect- 
ed vp  for  national 
sales.  Mr.  Alter 
joined  RAB  in 
1957  as  national 
account  execu- 
tive. He  was 
named  regional 
sales  manager  following  year  and  in 
1959  was  promoted  to  manager  of  sales 
administration.  In  new  post,  Mr.  Alter 
will  direct  RAB's  national  sales  effort. 


Alter 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


argument  before  three-judge  panel  of 
U.  S.  Court  of  Appeals  in  Washington. 

Case  involves  refusal  of  commission 
to  grant  added  facilities  to  Carter 
Mountain  Transmission  Corp.  Carter 
Mt.,  under  common  carrier  authoriza- 
tion, brings  Denver,  Salt  Lake  City  and 
Billings,  Mont.,  tv  signals  to  catv  sys- 
tem serving  north  central  Wyoming. 

Denial  was  based  on  FCC's  view  that 
microwave  additions  would  aid  catv  in 
competition  with  KWRB-TV,  only  local 
station  in  Riverton-Lander-Thermopolis- 
Worland  area,  to  extent  station  might 
cease  operations. 

CBS-TV  still  heads 
fall  program  sales 

Late  sales  reports  at  week's  end  show 
networks  steadily  hiking  percentages  of 
schedules  now  sold  to  advertisers  for 
next  fall  season.  CBS-TV  is  far  ahead 
of  other  networks,  about  85%  of 
prime-time  (7:30-11  p.m.)  tied  to  ad- 
vertisers. 

NBC-TV  is  about  2/3  sold,  and  ABC- 
TV  about  40%  of  nighttime  schedule 
sold,  according  to  known  sales,  though 


percentage  actually  may  be  well  over 
60%  because  of  holds  on  show  options 
and  other  business  not  yet  identified 
for  competitive  reasons.  At  affiliates 
board  meeting  Friday  at  Point  Clear, 
Ala.,  NBC-TV  reported  44%  of  next 
season's  schedule  sold  on  non-cancel- 
lable basis. 

Quality  Radio  plans 
exchange  of  information 

Programming  executives  from  seven 
stations  of  Quality  Radio  Group  met  in 
Chicago  last  Thursday  (March  7)  to 
hear  tapes  of  typical  programs  they  air 
and  to  exchange  production  and  pro- 
gramming ideas. 

QRG  President  Al  Bland,  vice  presi- 
dent-programming, WLW  and  WLWT 
(TV)  Cincinnati,  announced  plans  for 
regular  newsletter  to  exchange  ideas 
and  information.  Similar  meeting  for 
sales  managers  will  be  held  in  July.  Sta- 
tions represented  at  last  week's  meeting 
included  KCMO  Kansas  City,  WGBS 
Miami,  WGN  Chicago,  WHO  Des 
Moines,  WLW  Cincinnati,  WOW  Oma- 
ha and  WSM  Nashville. 


Universal  to  release 
post-'48s  to  television 

Universal  Pictures  Corp.,  New  York, 
is  announcing  today  (March  11)  that 
it  is  seeking  tv  distributor  in  U.  S.  and 
Canada  for  215  of  its  post- 1948  fea- 
ture films. 

Milton  E.  Rackmil,  president,  said 
Universal  would  grant  seven-year  ex- 
clusive distribution  rights  for  $21.5  mil- 
lion (approximately  one-third  at  time 
of  agreement),  plus  percentage  not  in 
excess  of  50%  of  proceeds  after  ex- 
penses. 

Sidelight  to  Universal  plan  is  fact 
that  MCA  Inc.,  distributor  of  syndi- 
cated series  and  feature  films,  owns 
controlling  interest  in  Decca  Records, 
which,  in  turn,  owns  controlling  inter- 
est in  Universal.  MCA,  under  terms  of 
consent  decree  entered  into  with  Justice 
Dept.  last  October  in  connection  with 
its  acquisition  of  controlling  interest 
in  Decca  and  its  divestiture  of  talent 
representation,  was  enjoined  from  dis- 
tributing Universal  package  in  U.  S. 
and  Canada.  It  is  presumed  that  MCA 
can  distribute  Universal  features  abroad. 
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It's  called  the  "good  time  town."  It  should  be  called  the  "good  times  town."  While  other 
'  cities  progress  in  one  or  two  directions,  New  Orleans  moves  forward  dynamically  on  all  fronts. 


■ 


A  big,  bold  complex  right  on  the 
Mississippi  River  will— more  than 
ever— make  the  Port  of  New  Orleans 
a  magnet  tor  businessmen  around 
the  world.  Here  will  be  the 
expanded  International  Trade  Mart, 
displaying  products  of  thirty-one 
nations.  It  represents  an  expan- 
sion of  the  first  such  Mart  in 
the  world— established  in  New 
Orleans  in  1946.  The  Exhibitions 
and  Convention  Building  will 
provide  acres  of  space  for  the 
year-round  meetings  that  make 
New  Orleans  the  convention  city 
of  the  Americas. 


National  Aeronautics  and  Space 
Administration  has  selected  the 
Michoud  plant  (2,000,000  sq.  ft.) 
for  assembly  of  Saturn  boosters. 
Chrysler  will  assemble  21 
boosters  (cost  $222,605,066)  and 
Boeing  24  advanced  boosters  (cost 
$300,000,000). 

"New  Orleans  East,"  50  sq.  mi. 
adjacent  to  the  plant,  is  now  being 
developed  as  a  "city  within  a  city." 
15  minutes  from  downtown,  it 
represents  one-fourth  of  city's  total 
area.  Here  is  room,  room,  room— 
for  more  scientists  and  technicians, 
for  our  burgeoning  population, 
for  new,  varied  industries,  for 
numberless  stores  and  service 
centers  required  to  supply  them. 


...AND  EVER  INCREASINC 

In  the  New  Orleans  area  WDSU-TV  continues  its  leadership— in  programming,  in  personalities, 
in  facilities.  WDSU-TV  gives  you  the  most  direct  route  to  a  market  with  an  annual  buying  income  of  almost 
two  billion  dollars.  New  Orleans  represents  a  tremendous  unrealized  potential— with  less  competition  for 
your  advertising  dollar  than  in  any  comparable  market. 


RETAILING 


The  port  continues  to  be  the 
greatest  contributor  to  New 
Orleans  prosperity.  In  1961,  over 
61,000,000  tons  of  water-borne 
commerce  through  New  Orleans  gave 
an  increase  of  8.2%— the  greatest 
tonnage  ever  handled  in  any  Gulf 
port,  re-establishing  New  Orleans 
as  the  nation's  second  port,  and 
representing,  in  imports  and 
exports,  a  vast  variety  of 
products— from  asphalt  to  zebras. 


Smart,  aggressive  promotions,  by 
individual  firms  and  in  community- 
wide  projects,  continue  to 
increase  retail  volume  here.  Bank 
clearings  up  28.8%  in  four  years. 
Effective  buying  income  up  8.1% 
in  one  year.  Residential  contract 
awards  up  17%  in  one  year.  New 
Orleans'  balanced  economy  is  pro- 
viding money  to  spend.  And  the 
Retail  Merchants  Bureau  says, 
"They  are  spending  it." 


SELLING-POWER  FOR  WDSU-TV 

Channel  6,  New  Orleans 


New  1963  Ayer  Directory 
Just  Off  the  Press  -  -  ■ 

A  RESERVOIR  OF  NEW  INFORMATION 

479  new  publications.  725,000  instant  facts. 
1600  pages.     70  maps.     New  Canadian  Census. 


New  95th  Annual  Edition  of  the  most  complete 
and  authoritative  single  source  of  information 
on  the  newspapers  and  magazines  of  the  United 
States  and  its  territories.  Also  Canada,  Bermuda, 
Panama  and  the  Philippine  Islands. 

More  than  21,900  publications  with  names  and 
addresses,  editors  and  publishers,  subscription 
prices,  circulation  figures,  sizes  and  other  work- 
ing data.  This  includes  over  9500  periodicals  and 
12,400  daily,  weekly,  semi-weekly  and  tri-weekly 
newspapers. 

Profitable  marketing  facts:  Easy-to-find  details 
include  industries  and  agricultural  products  of 
every  town  and  city  listed.  Banking  information, 
motor  vehicle  registration,  number  of  telephones 
and  other  valuable  data  on  larger  market  areas. 

Under  each  listing,  you  will  find  the  available 
transportation  facilities  and  the  distance  from 
the  nearest  larger  community.  Also  an  airline 
map  and  rail  maps  for  every  state  and  province. 

Groups  with  special  interests:  Periodicals  for 
college,  fraternal,  labor,  religious,  trade  and  tech- 
nical groups.  Also  lists  of  publications  covering 
38  foreign  languages,  15  hobbies,  21  sports. 

Order  your  1963  Ayer  Directory  now!  Still  only 
$30,  postpaid  within  the  U.  S.  A.  Order  from 
N.  W.  Ayer  &  Son,  Inc.,  Dept.  B,  West  Washington 
Square,  Philadelphia  6,  Pa. 

A  word  of  appreciation  to  those  who  ordered  the 
1962  Edition.  Our  sincere  regrets  to  the  hundreds 
whose  orders  came  in  too  late.  Last  year's  Edition 
was  sold  out  earlier  than  usual  despite  the  larg- 
est printing  in  history.  Please  order  your  1963 
copy  of  the  Ayer  Directory  as  early  as  possible. 


ENTHUSIASTIC  USERS  YEAR  AFTER  YEAR 


Advertisers 
Advertising  Agencies 
Bankers 
Business  Firms 


Libraries 
Publishers 
Market  Analysts 
Public  Relations 
Counselors 


Chambers  of  Commerce 
Schools 

Colleges  and  Universities 
Government  Agencies 


DATEBOOK 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
MARCH 

March  11— FCC  deadline  for  filing  proposed 
findings  in  Grand  Rapids,  Mich.,  ch.  13 
proceedings. 

•March  11 — Senate  Commerce  Committee 
hearing  on  nominations  of  incorporators  of 
Communications  Satellite  Corp. 

March  11 — Florida  Assn.  of  Broadcasters' 
fifth  annual  Broadcasting  Day,  U.  of  Flor- 
ida, Gainesville.  "Let  Me  Speak  to  The 
Manager"  panel  program  at  2:30  p.m.  at 
McCarthy  Auditorium.  Out-of-state  par- 
ticipants are:  Thomas  H.  Wall,  partner  in 
Dow,  Lohnes  &  Albertson,  Washington: 
Robert  L.  Heald,  partner  in  Spearman  & 
Roberson,  Washington;  Dr.  Sydney  Roslow, 
president  of  The  Pulse  Inc.,  New  York; 
Melvin  A.  Goldberg,  NAB  vice  president  in 
charge  of  research,  New  York;  William  K. 
McDaniel,  executive  vice  president  of  NBC 
Radio,  New  York;  Robert  C.  Hitchins,  di- 
rector of  sales  planning  for  NBC,  New 
York;  Mike  Shapiro,  vice  president  and  gen- 
eral manager  of  WFAA-AM-FM-TV  Dallas, 
Tex.;  Harold  L.  Krelstein,  president  of 
Plough  Broadcasting  Stations,  Memphis, 
Tenn.;  and  Sol  Taishoff,  editor  and  pub- 
Usher  of  Broadcasting,  Washington. 

March  12 — Organizational  meeting  of  newly 
formed  government-industry  "Committee 
for  the  Full  Development  of  Uhf  Broad- 
casting." Meeting  will  be  held  in  Depart- 
mental Auditorium,  Constitution  Ave.  be- 
tween 12th  and  14th  Sts.  N.W.,  Wash.,  D.  C. 

March  12— Puerto  Rico  Assn.  of  Broad- 
casters, San  Juan.  Howard  Bell,  NAB  vice 
president,  will  speak. 

March  13 — House  Antitrust  and  Monopoly 
Subcommittee  opens  hearings  on  concentra- 
tion of  ownership  in  news  media.  FCC 
Chairman  Newton  N.  Minow  is  lead-off  wit- 
ness. 

March  13-15 — Audio  Engineering  Society's 
West  Coast  spring  convention,  Hollywood 
Roosevelt  Hotel,  Los  Angeles.  Fm  stereo 
broadcasting,  disc  recording  and  reproduc- 
tion, microphones  and  earphones  and  audio 
applications  in  the  space  age  are  among 
topics  to  be  dealt  with  In  technical  papers. 

March  15 — Louisiana  Assn.  of  Broadcasters, 
Opelousas  Inn,  Opelousas. 
March  15-16— Institute  of  Electrical  &  Elec- 
tronic Engineers,  Pacific  computer  confer- 
ence, California  Institute  of  Technology. 

March  17-19— National  Assn.  of  Educational 
Broadcasters,  Region  III  meeting,  Kellogg 
Center,  U.  of  Chicago. 

March  18 — Extended  deadline  for  comments 
In  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

•March  19— Hollywood  Ad  Club  luncheon 
meeting  on  color  tv  at  NBC  color  studios 
in  Burbank,  Calif.  Jack  M.  Williams,  RCA 
Sales  Corp.  vp  for  advertising  and  sales 
promotion,  will  discuss  color  tv.  Luncheon 
will  be  followed  by  a  tour  of  the  color 
studios.  Door  prize  is  a  color  tv  set. 

March  20-22 — National  Educational  Tele- 
vision and  Radio  Center,  spring  meeting  of 
program  managers  and  station  managers  of 
affiliated  non-commercial  educational  tele- 
vision stations.  Park  Sheraton  Hotel,  New 
York. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 


Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21 — Southern  California  Broadcasters 
Assn.  luncheon,  12  noon,  Michael's  res- 
taurant, Hollywood.  Dan  Scully,  account 
executive  at  Leo  Burnett  Co.,  Chicago,  will 
discuss  Kellogg's  radio  advertising. 

•March  21-22— Third  annual  Washington 
conference  on  Business-Government  Rela- 
tions in  Marketing,  sponsored  by  the  School 
of  Business  Administration  of  American 
U.,  Shoreham  Hotel,  Washington,  D.  C.  Gen- 
eral theme  is  "Business  and  Government — 
Partners  in  Marketing  in  the  Free  World." 

March  21-22 — Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

March  22-23 — Spring  convention  of  Ar- 
kansas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock.  Speakers  will  be  Blair  Vedder, 
vice  president  and  media  director  of  Need- 
ham,  Louis  &  Brorby  and  Roy  Moore,  spe- 
cial agent,  FBI's  Little  Rock  office. 

March  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

March  23 — Twenty-fourth  annual  conven- 
tion of  Intercollegiate  Broadcasting  System, 
New  York  U.  This  convention  follows  the 
IRTS  conference,  March  21-22. 

March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  international  convention, 
New  York  Coliseum  and  Waldorf-Astoria 
Hotel. 

March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

March  27 — Eleventh  annual  Management 
Conference  of  U.  of  Chicago,  McCormick 
Place,  Chicago.  The  one-day  conference  is 
sponsored  by  the  Graduate  School  of  Busi- 
ness and  the  university's  Executive  Program 
Club.  Charles  G.  Mortimer,  chairman  of 
General  Foods  Corp.,  White  Plains,  N.  Y., 
will  speak  at  the  evening  conference  ban- 
quet on  "Developing  a  Climate  Conducive 
to  a  Growing  Economy." 

March  29 — Advertising  Women  of  New 
York  Foundation,  World's  Fair  Ball,  Grand 
Ballroom,  Waldorf-Astoria  Hotel,  New  York 
City.  Cocktail  service,  6:30  p.m.;  dinner, 
8:00  p.m.;  dancing  to  Lester  Lanin's  or- 
chestra from  8:00  p.m.  to  2:00  a.m. 

•March  29-30 — Spring  conference  of  Sixth 
District  (Illinois,  Indiana  and  Michigan)  of 
Advertising  Federation  of  America,  Shera- 
ton-Chicago Hotel.  Host  organization,  Chi- 
cago Federate  Advertising  Club,  extends  wel- 
come to  broadcasters.  Speakers  include  AFA 
Board  Chairman  George  Head,  National 
Cash  Register  Co.  and  AFA's  new  presi- 
dent, Mark  F.  Cooper.  Celebrity  reception 
is  scheduled  March  29,  6-8  p.m.,  at  Mid- 
America  Club. 

March  29-30 — National  Assn.  of  Educational 
Broadcasters  Region  II  conference,  Tampa, 
Fla.  WEDU  (TV)  Tampa-St.  Petersburg 
(educational  ch.  3)  is  host  station  for  con- 
ference and  its  general  manager,  LeRoy 
Lastinger,  is  conference  chairman.  Among 
the  speakers  are  William  Harley,  NAEB 
president,  and  Richard  Hull,  of  Ohio  State 
U.,  NAEB  board  chairman. 

March  31 — Assn.  of  Maximum  Service  Tele- 
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Trendex 

asked:* 

Which  station 
do  you 

FIRST  tune 

to  for 
the  news? 

Washington 
answered: 


WWDC 

■  ■  ■ 

20.7% 

Station 

A 

17.7% 

Station 

B 

17.4% 

Station 

C 

12.2% 

Station 

D 

9.3% 

Station 

E 

5.0% 

*Based  on  completed  interviews 
in  2,598  homes,  September  9  to 
20,  1962.  Additional  demographic 
material  from  this  Trendex  survey 
available.  Contact  WWDC,  1627  K 
St.,  N.W.,  Washington  6,  D.C.  or 
your  John  Blair  man. 


WWDG 


RADIO 


WASHINGTON,  D.C. 


represented  nationally 
by  John  Blair  &  Co. 


BLAIR 
GROUP 
PLAN 
MEMBER 


casters  annual  membership  meeting,  Conrad 
Hilton  Hotel,  Chicago. 

March  31-April  3— Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

*  April  1— Deadline  for  petitions  to  FCC  for 
reconsideration  of  its  new  rates  for  leased, 
private  telegraphic  services  and  establish- 
ment of  special  press  rates  for  wire  serv- 
ices. 

♦April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  reserve  ch.  39  in 
Allentown  for  etv  use,  assign  ch.  36  to 
Altoona,  ch.  3  to  Clearfield,  ch.  65  to  Harris- 
burg,  and  ch.  68  to  Scranton,  all  Penn- 
sylvania, for  etv  use. 

April  1 — Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  add  ch.  18  to 
Gaithersburg,  Md. 

April  2 — Premium  Advertising  Conference, 

conducted  by  Premium  Advertising  Assn. 
of  America,  McCormick  Place,  Chicago. 
The  theme  of  the  conference,  which  is  held 
in  conjunction  with  the  National  Premium 
Buyers'  Exposition  is  "Operation  Greater 
Economic  Growth  Through  More  Produc- 
tive Advertising  and  Sales  Promotion." 
Featured  speakers  are  Dr.  Arno  Johnson, 
vice  president  and  senior  economist  at 
J.  Walter  Thompson  Co.;  Stanley  Goodman, 
president  of  Sales  Promotion  Executives 
Assn.;  Richard  F.  Tomlinson,  president  of 
Food  Fte!d  Reporter  and  Food  Topics;  Daniel 
L.  Goldy,  U.  S.  Dept.  of  Commerce;  and 
William  Dunham,  president  of  Premium  Ad- 
vertising Assn.  of  America. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

♦April  5-6 — Conference  on  managed  news, 
between  media  representatives  and  Pierre 
Salinger,  White  House  news  secretary,  at 
Airlie  House,  near  Warrenton,  Va. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 

12:30  p.m.,  tv  wing,  McCann-Erickson  Inc., 
485  Lexington  Ave.,  New  York. 

♦April  6 — Georgia  AP  Broadcasters  Assn 
meeting,  Atlanta.  News  clinic  featuring 
specialists  in  various  phases  of  broadcast 
news  coverage.  Awards  banquet  at  night, 
with  AP  Assistant  General  Manager  Louis 
Kramp  speaking. 

April  11 — Seminar  on  radio  broadcasting 
and  community  leadership  Under  joint 
auspices  of  Southern  California  Broad- 
casters Assn.  and  U.  of  Southern  California 
Dept.  of  Telecommunications.  USC  campus, 
Los  Angeles. 

April  11 — FCC  deadline  for  reply  comments 
to  proposed  findings  in  Grand  Rapids,  Mich., 
ch.  13  proceedings. 

♦April  15-16 — Pan  Pacific  Television  Festival 
of  tv  programming  from  17  Pacific  basin 
nations  to  be  held  in  San  Francisco  under 
auspices  of  San  Francisco  chapter  of 
Academy  of  Television  Arts  &  Sciences, 
place  to  be  announced.  Shirley  Temple 
Black  is  honorary  chairman  and  official 
hostess. 

April  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing,  New 
York  Hilton. 

April  17 — Deadline  for  reply  comments  on 
FCC's  proposed  fm  allocations  table. 

April  18 — Assn.  of  National  Advertisers, 
workshop  on  international  advertising. 
Hotel  Plaza,  New  York. 

April  18-20— Twentieth  annual  Alpha  Ep- 
silon  Rho  convention,  Hotel  President, 
Kansas  City,  Mo.  Delegation  of  students  of 
broadcasting  from  32  universities. 

♦April  18-21 — Annual  spring  convention  of 
Mississippi  Broadcasters'  Assn.,  Broadwater 
Beach  Hotel,  Biloxi.  Golf  tournament  on 
18th.  First  business  session  at  1  p.m.  on 
the  19th. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting,  Lansing. 


April  19-20 — Annual  convention  of  New 
Mexico  Broadcasters  Assn.,  Alvarado  Hotel, 
Albuquerque.  NAB  President  LeRoy  Collins 
will  be  principal  speaker. 

April  20 — American  Humane  Society  annual 
Patsy  awards  for  animal  actors,  Pantages 
Theatre,  Hollywood. 

April  21-25 — Ninety-third  convention  of 
Society    of   Motion    Picture    &  Television 

Engineers,  Traymore  Hotel,  Atlantic  City. 

♦April  25-27— Annual  convention  of  Fourth 
District  of  Advertising  Federation  of 
America,  Cherry  Plaza  Hotel,  Orlando,  Fla. 
Speakers  include:  Ralston  H.  Coffin,  RCA, 
New  York;  Mark  Cooper,  AFA  president; 
Whit  Hobbs,  BBDO,  New  York;  Margo 
Sherman,  McCann-Erickson,  New  York; 
Hobart  Franks,  Atlanta  Journal  and  Con- 
stitution; Thomas  Moore,  ABC-TV,  New 
York. 

April  25-27 — Annual  meeting  of  American 
Assn.  of  Advertising  Agencies,  The  Green- 
brier, White  Sulphur  Springs,  W.  Va. 

April  26 — Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

April  26 — 15th  anniversary  ball  of  Bedside 
Network  of  Veterans  Hospital  Radio  &  Tv 
Guild,  Plaza  Hotel,  New  York. 

•April  26-27— Ninth  annual  Oregon  Broad- 
casting Conference,  Oregon  Assn.  of  Broad- 
casters, Village  Green  Motor  Hotel,  Cottage 
Grove,  Ore. 

April  26-27 — Virginia  AP  Broadcasters 
meeting,  Executive  Motor  Hotel,  Richmond. 
Awards  in  the  VAPB  newscasting  and  tele- 
casting contests  and  for  public  service  will 
be  presented  on  first  night  at  the  banquet. 

♦April  27-28 — Spring  meeting  of  Kansas  AP 
Radio-Tv  Assn.,  Baker  Hotel,  Hutchinson. 

April  29-May  1 — Assn.  of  Canadian  Ad- 
vertisers, Royal  York  Hotel,  Toronto. 

April  29-May  4 — "Rose  d'Or"  Contest;  May 
20-25,  1963— Television  Symposium  and  Tv 
Equipment  Exhibition.  The  two  events  are 
part  of  the  Third  International  Television 
Festival  announced  by  The  City  of  Mon- 
treux,  Switzerland.  For  further  informa- 
tion write  to  Box  97,  Montreux. 

MAY 

♦May  1 — New  deadline  for  comments  on  FCC 
proposed  rulemaking  to  allow  daytime  sta- 
tions to  go  on  the  air  at  6  a.m.  or  sunrise, 
whichever  is  earlier. 

•May  1-3 — Canadian  Assn.  of  Broadcasters 

annual  convention,  Royal  York  Hotel, 
Toronto.  CAB  convention  was  formerly 
scheduled  for  April  1-5. 

May  1-3 — Illinois  Broadcasters  Assn.  spring 
convention,  Springfield. 

•May  2-3 — Illinois  Institute  of  Technology 
conference  on  present  and  future  com- 
munications satellites.  Sponsored  jointly  by 
the  Committee  for  Economic  and  Cultural 
Development  of  Chicago,  the  National 
Aeronautics  and  Space  Administration,  IIT 
and  its  Armour  Research  Institute,  the 
meeting  is  part  of  the  3rd  National  Con- 
ference on  the  Peaceful  Uses  of  Space  to  be 
held  in  Chicago  May  1-9.  Some  400  sci- 
entists and  engineers  are  expected  at  the 
IIT  conference,  entitled  "Technical  Aspects 
of  Communication  Satellites,"  in  the  insti- 
tute's Grover  M.  Herman  Hall,  33rd  and 
Dearborn  Sts.  Keynote  address  by  Dr. 
Leonard  Jaffe,  NASA. 

♦May  2-4 — Spring  convention  of  Alabama 
Broadcasters'  Assn.,  Holiday  Inn,  Florence. 
Principal  speakers  include  Alabama  Gov. 
George  Wallace  and  NAB  President  LeRoy 
Collins. 

May  2-5 — American  Women  in  Radio  & 
Television  annual  convention,  Sheraton 
Hotel,  Philadelphia.  James  T.  Quirk,  TV 
Guide  publisher,  will  speak. 

May  3 — Indiana  U.  Radio  and  Television 
Department  banquet,  Bloomington,  Ind. 
Julian  Goodman,  vice  president  for  news, 
NBC,  will  be  guest  speaker. 

May  5-7 — Television  Programming  Confer- 
ence annual  meeting  (formerly  SWAPDT), 
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RCA-6166A/7007 

New  Design... New  Performance 


Improvements  in  RCA-6166A/7007  practically 
make  it  a  new  tube.  This  is  the  result  of  thorough 
evaluation  of  design,  materials,  and  techniques— 
a  continuing  process  at  RCA.  This  relentless 
search  to  improve  tubes  has  increased  the  life 
expectancy  and  provided  new  performance  capa- 
bility for  this  grooved  ceramic  tetrode— outstand- 
ing for  medium  and  high  power  VHF-TV. 

RCA-6166A/7007  includes  significant  improve- 
ments in  exhaust  vacuum  firing,  screen  support 
structure,  and  filament  processing.  The  tube  is 
easier  to  drive.  Moreover,  with  less  load  on  the 


driver,  you  can  expect  better-than-ever  perform- 
ance and  longer  tube  life. 

Designed  by  tube  engineers  working  with  trans- 
mitter designers,  RCA-6166A/7007  operates  on 
all  channels,  fits  into  the  driver  stage  without 
modifications  in  the  transmitter.  Try  it  next  time 
you  have  need  of  tubes  for  radio  or  TV. 

RCA  ELECTRON  TUBE  DIVISION.  HARRISON,  N.J. 
SEE  YOUR  AUTHORIZED  DISTRIBUTOR  OF  RCA  BROADCAST  TUBES. 


The  Most  Trusted  Name  in  Television 


For  name  and  address  of  your  local  distributor  write  or  call  your  nearest  RCA  Distributor  Products  Sales  Office. 

New  York,  N.  Y.:  36  W.  49th  St.,  MUrray  Hill  9-7200;  Needham  Heights  94,  Mass.:  80  "A"  St.,  Hlllcrest  4-8480;  Washington  7,  D.  C:  1725  "K"  St.,  S.W.,  FEderal  7-8500; 
Atlanta,  Ga.:  134  Peachtree  St.,  N.W.,  JAckson  4-7703;  Cleveland,  Ohio:  1621  Euclid  Ave.,  CHerry  1-3450;  Chicago,  111.:  Merchandise  Mart,  467-5900;  Dallas  7,  Texas:  7901 
Carpenter  Freeway,  MEIrose  1-3050;  Kansas  City  14,  Mo.:  7711  State  Line,  EMerson  1-6462;  Los  Angeles  22,  Cal.:  6801  E.  Washington  Blvd.,  RAymond  3-8361. 
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Largest  audience 
of  affluent  adults 

Among  Southern  California 
radio  stations,  KPOL  delivers 
the  biggest  audience  of  affluent 
adults  at  the  lowest  cost— 47$ per 
thousand.  The  size  of  the  KPOL 
audience  always  ranks  near  the 
top  among  all  radio  stations  in 
the  area . . .  and  is  by  far  the 
largest  compared  to  the  four  Los 
Angeles  good  music  stations. 
Pulse  data  shows  KPOL's 
audience  80%  bigger  than  the 
second  good  music  station... 
larger  than  the  second  and  third 
stations  combined . . .  and  seven 
times  larger  than  the  fourth 
station.  This  big  audience  is 
affluent,  with  family  income 
substantially  higher  than  the 
Los  Angeles  county  average. 
Advertising  addressed  to  this 
high  concentration  of  responsive 
prospects  produces  outstanding 
results.  For  details  call  Fred 
Custer  at  WE  8-2345. 

♦Pulse  Metro.  Report-Sept. -Oct.,  1962...  Mon.-Fri. 

K£0L 

Distinguished  Radio  —  Los  Angeles 

REPRESENTED    BY    PAUL    RAYMER  COMPANY 


Royal  Orleans  Hotel,  New  Orleans.  The 
meeting  is  primarily  for  program  execu- 
tives from  Louisiana,  Texas,  Oklahoma  and 
Arkansas.  Those  interested  in  attending 
should  contact:  Jerry  Romig,  520  Royal  St., 
New  Orleans.  Program  details  to  be  an- 
nounced. 

May  9-11 — Seminars  in  editorial,  advertis- 
ing and  circulation,  U.  of  Wisconsin  School 
of  Journalism,  Madison. 

♦May  9-11 — Second  annual  convention  of 
North  American  Broadcasters  Idea  Bank, 
Holiday  Inn,  Danville,  Va. 

May  11 — California  AP  Radio-Tv  Assn. 
meeting,  Anaheim,  Calif. 

May  16-18 — Western  States  Advertising 
Agencies  Assn.  annual  conference,  Riviera 
Hotel,  Palm  Springs,  Calif. 

♦May  16-18 — Iowa  Broadcasters  Assn.  an- 
nual meeting,  Sheraton- Warrior  Hotel, 
Sioux  City. 

♦May  17-18 — Iowa  Radio  News  Directors 
Assn.  annual  meeting,  Sheraton-Warrior 
Hotel,  Sioux  City. 

May  17-19 — Louisiana-Mississippi  AP  Broad- 
casters meeting,  Lafayette,  La. 

May  18 — Florida  AP  Broadcasters  annual 
meeting,  Cape  Colony  Inn,  Cocoa  Beach, 
Fla.  News  panels  in  the  morning,  a  lunch- 
eon, afternoon  tour  of  Cape  Canaveral  and 
an  awards  dinner  at  night. 

May  19-21 — Assn.  of  National  Advertisers, 
spring  meeting,  Waldorf-Astoria  Hotel,  New 
York. 

May  20 — Georgia  Radio  Day,  Atlanta  Ad- 
vertising Club,  Atlanta. 

May  20-22 — Electronics  Parts  Distributors 
Show,  Conrad  Hilton  Hotel,  Chicago. 

May  22 — Annual  spring  managers  meeting, 
New  Jersey  Broadcasters  Assn.,  Rutgers  U., 
New  Brunswick,  N.  J. 

May  26 — Academy    of   Television  Arts  & 

Sciences,  "Emmy"  awards  telecast.  NBC- 
TV,  10-11:30  p.m.  EDT. 

♦May  27-29 — 15th  annual  conference  of  In- 
ternational Advertising  Assn.,  Stockholm, 
Sweden.  Theme  is  "How  to  Sell  in  World 
Markets."  Among  the  speakers  are:  Sher- 
wood Dodge,  vice  president  of  Colgate- 
Palmolive  Co.,  "Advertising's  role  in  the 
engineering  of  preference;"  William  Belson, 
director  of  survey  research  unit  at  London 
School  of  Economics  and  Political  Science, 
"Recent  progress  in  audience  measure- 
ment"; and  Alfred  W.  de  Jonge,  vice  presi- 
dent for  international  operations  of  Benton 
&  Bowles,  "American  advertising  agencies 
abroad — the  leaders  or  the  led." 

JUNE 

June  1 — UPI  Broadcasters  of  Illinois,  Hotel 
Jefferson,  Peoria. 

June  4 — Board  of  Broadcast  Governors  hear- 
ing, Ottawa. 

June  7-14 — Annual  convention  of  National 
Community     Tv     Assn.,     Olympic  Hotel, 

Seattle. 

June  8-11 — Georgia  Assn.  of  Broadcasters 
annual  convention,  Callaway  Gardens,  Ga. 

♦June  10-21 — Radio  Workshop,  co-sponsored 
by  Abilene  Christian  College  and  Texas 
Assn.  of  Broadcasters,  Abilene  Christian 
campus. 

♦June  11-13 — Western  Assn.  of  Broadcasters 

convention,  Jasper  Park  Lodge,  Alta.,  Can- 
ada. 

♦June  12-14 — Thirty-third  annual  Institute 
for  Education  by  Radio-Television,  Colum- 
bus, Ohio. 

June  15-19 — Annual  convention.  Advertis- 
ing Federation  of  America,  Atlanta,  Ga. 

♦June  17-19 — Forty-sixth  national  confer- 
ence of  American  Marketing  Assn.,  Statler 
Hotel,  Washington,  D.  C.  Conference  theme 
is  "Innovation:  Key  to  Marketing  Progress." 

June  18-20 — Annual  convention  of  Elec- 
tronic Industries  Assn.,  Pick-Congress 
Hotel,  Chicago. 


Broadcasting  Publications  Inc. 

President   Sol  Taishoff 

Vice  President   Maury  Long 

Vice  President  Edwin  H.  James 

Secretary   H.  H.  Tash 

Treasurer    B.  T.  Taishoff 

Comptroller   Irving  C.  Miller 

Asst.  Sec.-Treas  Lawrence  B.  Taishoff 

BROADCASTING 

THE  BUSINESSWEEK!- Y  OF  TELEVISION  AND  RADIO 

Executive  and  publication  headquarters: 
Broadcasting-Telecasting  Bldg.,  1735  DeSales 
St.,  N.W.,  Washington  6,  D.  C.  Telephone 
Metropolitan  8-1022. 

Editor  and  Publisher 
Sol  Taishoff 

Editorial 

Vice  President  and  Executive  Editor 
Edwin  H.  James 

Editorial  Director  (New  York) 
Rufus  Crater 

Managing  Editor 
Art  King 

Senior  Editors:  J.  Frank  Beatty,  Bruce 
Robertson  (Hollywood),  Frederick  M.  Fitz- 
gerald, Earl  B.  Abrams,  Lawrence  Christo- 
pher (Chicago),  Dawson  Nail;  Associate 
Editors:  George  Darlington,  Leonard  Zeiden- 
berg;  Staff  Writers:  Sid  Booth,  Gary  Camp- 
bell, Jim  deBettencourt,  Larry  Michie;  Edi- 
torial Assistants:  Elizabeth  Meyer,  Chuck 
Shaffer,  Rosemarie  Studer,  Nancy  K.  Yane; 
Secretary  to  the  Publisher:  Gladys  Hall. 

Business 

Vice  President  and  General  Manager 
Maury  Long 

Vice  President  and  Sales  Manager 
Winfield  R.  Levi  (New  York) 

Assistant  Publisher 
Lawrence  B.  Taishoff 

Southern  Sales  Manager:  Ed  Sellers;  Pro- 
duction Manager:  George  L.  Dant;  Traffic 
Manager  Harry  Stevens;  Classified  Adver- 
tising: Dave  Lambert;  Advertising  Assist- 
ants: Robert  Sandor,  Carol  Ann  Jenkins, 
Ken  Albright;  Secretary  to  the  General 
Manager:  Doris  Kelly. 

Comptroller:  Irving  C.  Miller,  Assistant 
Auditor:  Eunice  Weston. 

Publications  and  Circulation 

Director  of  Publications 
John  P.  Cosgrove 
Circulation    Manager:    Frank    N.  Gentile; 
Circulation  Assistant:  David  Cusick,  Edith 
Liu,  Burgess  Hess,  German  Rojas,  Eugene 
She  skin. 

Bureaus 

New  York:  444  Madison  Ave.,  Zone  22,  Plaza 
5-8354. 

Editorial  Director:  Rufus  Crater;  Bureau 
News  Manager:  David  W.  Berlyn;  Associate 
Editor:  Rocco  Famighetti;  Staff  Writers: 
John  Gardiner,  Diane  Halbert,  Larry  Litt- 
man.  Assistant:  Frances  Bonovitch. 
Vice  President  and  Sales  Manager:  Winfield 
R  Levi;  Institutional  Sales  Manager;  Elea- 
nor R  Manning;  Advertising  Representatives. 
Don  Kuyk,  Syd  Abel;  Advertising  Assistant: 
Ellen  Reilly. 

Chicago:  360  N.  Michigan  Ave.,  Zone  1. 
Central  6-4115. 

Senior  Editor:  Lawrence  Christopher;  Mid- 
west Sales  Manager:  Warren  W.  Middleton, 
Assistant:  Barbara  Kolar. 
Hollywood:  6253  Hollywood  Blvd.,  Zone  28, 
Hollywood  3-3148. 

Senior  Editor:   Bruce   Robertson;  Western 
Sales  Manager:  Bill  Merritt. 
Toronto:  11  Burton  Road,  Zone  10,  Hudson 
9-2694.  Correspondent:  James  Montagnes. 

Broadcasting*  Magazine  was  founded  in  1931 
by  Broadcasting  Publications  Inc.,  using  the 
title,  Broadcasting*— The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising* 
was  acquired  in  1932,  Broadcast  Reporter  in 
1933  and  Telecast*  in  1953.  Broadcasting- 
Telecasting*  was  introduced  in  1946. 

♦Reg.  U.  S.  Patent  Office 
Copyright  1963:  Broadcasting  Publications  Inc. 


20  (DATEBOOK) 


BROADCASTING,  March  11,  1963 


Eastern  Iowa  Pastoral 


Cows  graze  upper  right.  That's  a  cornfield 
top  center.  Ditto  right  center.  The  smog 
lies  1,900  miles  to  the  left.  Oriented? 

Center:  The  300,000  sq.  ft.  modern  factory 
of  Amana  Refrigeration,  Inc.,*  a  thriving 
non-bucolic  enterprise  which  annually  con- 
sumes 24  million  pounds  of  steel,  4  million 
pounds  of  aluminum,  26  million  board  feet 
of  fiber  glass  insulation,  and  200,000  gal- 
lons of  paint  in  the  process  of  making  some 
of  the  nation's  finest  air  conditioners  and 
home  freezers. 

Iowa's  total  personal  income  from  agricul- 
ture is  about  a  billion  dollars  annually. 


From  non-agricultural  activties  (there  are 
3,684  manufacturing  establishments  in 
Iowa)  the  total  is  about  five  billion  dollars 
annually. 

Go  ahead — think  of  Iowa  as  a  farm  state. 
But  don't  overlook  Iowa  industry — it's  even 
more  significant. 

*A  sponsor  of  Virginia  Farmer  Arthur  Godfrey  on 
CBS,  heard  in  Eastern  Iowa  on  WMT  Radio 

WMT  Radio 

Mail  Address:  Cedar  Rapids 
National  Representatives:  The  Katz  Agency 
Affiliated  with  K-WMT,  Fort  Dodge; 
WEBC,  Duluth:  WMT-TV. 


28.8%  more  WOMEN 

Since  Nov. -Dec,  1957,  NSI  Reports  have  never  given 
WAVE-TV  less  than  28.8%  more  viewers  than  Station 
B  in  the  average  quarter-hour  of  any  average  week! 

And  the  superiority  during  those  years  has  gone 
as  high  as  63.6%  more  viewers! 

More  viewers  =  more  impressions  =  more  sales! 
Ask  Katz  for  the  complete  story. 

LOUISVILLE,  Channel  3 

WFIE-TV,  Evansville  •  WFRV(TV),  Green  Bay  •  WAVE  Radio,  Louisville 


NOW!  SPECIAL 
COMMERCIAL 
RATES  FOR 


THE  AD  INDUSTRY 


AIRWAYS  RENT-A-CAR 


Until  now  you  practically  had  to  be  a  big  corporation  to  qualify  for 
low  commercial  rent-a-car  rates.  But  Airways  has  changed  all  that.  You, 
as  an  individual,  can  enjoy  the  same  fine  services  provided  by  the  larg- 
est systems,  yet  at  considerable  savings.  Choose  from  new  Chevrolet 
Impalas  and  other  fine  cars.  There  are  no  hidden  charges  at  Airways. 
Rates  include  gas,  oil  and  insurance.  No  waiting  in  line  at  a  rental 
counter ...  simply  call  Airways  when  you  land  and,  by  the  time  you 
pick  up  your  luggage,  the  car  is  there.  Take  advantage  of  this  special 
commercial  rate  — rent  from  Airways! 


For  free  directory  and  commercial  rate  card  write  • 
AIRWAYS  RENT-A-CAR  SYSTEM  •  5410  W.  Imperial 
Highway,  Los  Angeles  45,  California  •  Offices  in  over 
90  cities  •  A  few  select  franchises1  still  available. 

THE  NATION'S  FOURTH  LARGEST  AND  FASTEST  GROWING  RENT-A-CAR  SYSTEM 


AIRWAYS 


 OPEN  MIKE  

Claims  figures  mislead 

editor:  The  Belden  report  on  the  Mexi- 
can-Spanish market  (Broadcasting, 
Feb.  25)  has  several  inconsistencies  in 
connection  with  our  market.  Laredo, 
one  of  the  12  areas  studied,  has  the 
highest  percentage  of  Spanish  surnames 
(85%). 

The  Belden  report  was  a  sampling  of 
only  500  with  12  communities  studied; 
219  were  from  Los  Angeles  and  San 
Antonio.  This  left  only  281  interviews 
among  the  10  remaining  communities. 
I  don't  believe  you  can  have  an  accu- 
rate sampling  of  listening  and  buying 
habits  by  interviewing,  say,  28  people 
in  Laredo  (population  62,000). 

Mr.  Belden  reports  that  52%  listen 
mostly  to  radio  stations  broadcasting  in 
Spanish  while  31%  said  they  listen  to 
stations  mostly  in  English.  He  did  not 
indicate  that  this  52%  is  spilt  between 
seven  Spanish-language  stations  while 
the  balance  listen  to  the  two  English- 
speaking  stations  in  Laredo. — Bill  Har- 
rell,  vice  president  &  general  manager, 
KVOZ  Laredo,  Tex. 

Chevrolet  bought  on  two 

editor:  On  page  54  of  the  Feb.  18 
issue  of  your  very  fine  magazine  you 
have  an  item  relating  to  the  Chevrolet 
buy  on  WDTM  (FM)  Detroit. 

.  .  .  Actually  this  was  a  two-station 
buy,  on  both  WLDM  (FM)  and 
WDTM.  And  speaking  for  WLDM, 
you  may  be  further  interested  to  know 
that  Chevrolet  and  Campbell-Ewald  are 
highly  pleased  with  the  way  our  pro- 
gram, Discoveries  in  Stereo,  is  getting 
off  to  a  flying  start. 

We  were  informed  as  recently  as  yes- 
terday that,  based  on  a  continuing  study 
being  made,  this  program  has  had  a 
very  amazing  impact  in  the  Detroit 
area. — Harold  1.  Tanner,  president  & 
general  manager,  WLDM  Detroit. 

Heart  Fund  help 

editor:  Thank  you  for  the  full-page 
Heart  Fund  ad  in  Broadcasting  Feb. 
25.  Your  cooperation  enabled  us  to 
reach  broadcasters  throughout  the 
country  and  further  stimulate  support 
of  our  radio-tv  efforts  in  the  1963 
Heart  Fund  drive. — Hal  Marc  Arden, 
national  radio-tv  film  director,  American 
Heart  Assn.,  New  York. 

'Valuable  source;  useful  tool' 

editor:  The  1963  Yearbook  is  a  val- 
uable source  of  information.  I  find  that 
I  constantly  need  coverage  information, 
particularly  for  radio.  Might  it  be  pos- 
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Only  the  sunshine  covers  South  Florida  better  than  WTVJ 

South  Florida's  Largest  Daily  Circulation 

WTVJ 

A  WOMETCO  ENTERPRISES,  INC.  Station 
Represented  Nationally        by  Peters,  Griffin,  Woodward,  Inc. 


HELLO,  WORLD  -  I  THINK 
I'M  GOING  TO  MAKE  IT ! 


When  we  first  met  Tommy 
he  had  lost  all  hope.  He 
wouldn't  even  speak  to 
us — let  alone  try  to  walk. 

But  hope  is  our  busi- 
ness. So  we  coaxed  and 
needled  and  loved  him 
until  he  crawled  out  of 
his  shell  and  stood  up. 
Now  he  is  walking,  and 
talking,  and  full  of  hope. 

Hope  raises  up  crippled 
children.  So  does  money. 
We've  got  hope.  But  we're 
looking  to  you  for  the 
money.  Not  a  lot — just 
enough  to  put  one  kid  one 
day  closer  to  walking. 
That's  about  $5. 


"Fight  with  them — against  crippling" 

EASTER  SEAL  FUND  APPEAL 


ADDRESS :"CRIPPLED  CHILDREN,"  C/O  YOUR  LOCAL  POSTMASTER 


sible  to  include  a  section  of  radio  cov- 
erage maps  in  reduced  size?  Other  than 
erage  maps  in  reduced  size? — John  L. 
Shaw,  radio-tv  director,  Doe  Anderson 
Advertising  Agency,  315  Common- 
wealth Building,  Louisville. 

editor:  This  has  always  been  a  useful 
tool,  but  the  new  features  make  it  even 
better. — Harry  M.  Johnson,  media  di- 
rector, Campbell-Mithun,  Minneapolis. 

editor:  Congratulations  on  a  splendid 
job  of  research  and  writing  ...  it  (1963 
Yearbook)  certainly  answers  almost 
any  question  we  might  have. — Robert 
E.  Hahn,  executive  vice  president,  Mark 
Schreiber  Advertising,  Denver. 

Some  just  don't  hear  it 

editor:  Your  Jan.  28  special  report, 
"A  big  sound  blows  out  of  Nashville," 
certainly  hit  home. 

Seems  as  if  everyone  knows  that 
"good  old  country  music  is  here  to 
stay"  with  the  exception  of  a  few  adver- 
tisers and  timebuyers  who  still  have 
their  collective  heads  buried  in  the 
sand  and  who  believe  the  people  who 
listen  to  country  music  still  drive 
model-T's  and  wear  "bib-and-tucker" 
overalls. 

With  your  help,  we  might  even  con- 
vert them.  .  .  . — Gene  Milsteen,  vice 
president,  WSCM  Panama  City,  Fla. 

(Reprints  of  the  special  report  are  avail- 
able from  Readers'  Service  Dept.  of  Broad- 
casting in  Washington.) 

BOOK  NOTES  


"Business  without  Gambling,"  by 
Louis  Cheskin.  Quadrangle  Books  Inc., 
119  W.  Lake  St.,  Chicago  1,  111;  255 
pp.  $4.95. 

Subtitled  "How  Successful  Marketers 
Use  Scientific  Methods,"  this  is  the 
fourth  in  Mr.  Cheskin's  series  on  mar- 
keting, and  deals  primarily  with  the 
pre-advertising  stages  of  a  product. 

In  a  sense  it  is  an  indictment  of 
agency  executives  who  ignore  scientific 
research  evidence  when  it  varies  from 
their  own  opinions.  Mr.  Cheskin  con- 
siders the  majority  of  ad  men  as  "im- 
bued with  the  idea  tbat  continuous  ad- 
vertising is  both  the  backbone  and  life- 
blood  of  marketing."  He  disavows  this 
theory  claiming  that  advertising,  while 
an  integral  part  of  success  stories,  is 
not  the  sole  answer. 

A  veteran  of  nearly  20  years  in  con- 
trolled motivation  research,  Mr.  Ches- 
kin deals  primarily  with  print  media 
and  today's  advertising  principles  which 
are  mostly  "sheer  gambling  .  .  .  much 
advertising  does  little  or  nothing  to  pro- 
mote the  products  it  researches." 

Although  critical  of  the  oneness  of 
present-day  advertising,  Mr.  Cheskin 
says  success  can  be  insured  when  clients 
and  agencies  relate  creativity  and  com- 
munication, and  eliminate  the  all  too 
prevalent  subjective  attitude. 
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LARAMIE  and  GOING  MY  WAY 

Music  by 

GYRIL  MOCKRIDGE 


CYRIL  MOCKRIDGE  followed  a  career 
as  a  musical  comedy  arranger-pianist 
with  one  in  Hollywood,  where  he  wrote 
background  scores  for  more  than  25 
major  films  since  1931.  Turning  to  TV, 
he  has  composed  music  for  "Wagon 
Train,"  "Bachelor  Father,"  "G.E. 
Theatre"  and  "Adventures  in  Para- 
dise," and  currently  is  credited  with 
both  themes  and  all  of  the  background 
scores  of  "Laramie"  and  "Going  My 
Way." 

BROADCASTING,  March  11,  1963 


and  there  are  103  other 
regular  network  programs 
which  use  0SD  music. 


CHICAGO  •  LOS  ANGELES, 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 


VILLE  •  TORONTO 


MONTREAL 
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Africa— "The  River  Nile,"  a 
full-hour  color  special  tracing  the 
Nile  from  Central  Africa  to  the 
Mediterranean,  evoked  about  4,000 
miles  of  superlatives  for  the  NBC 
News  camera  crew  and  Producer 
Lou  Hazam's  inspired  script. 


Medium  on  the  Move 

About  14  or  15  years  ago,  no  one  could  have  accused  tele- 
vision of  straying  too  far  for  its  settings.  In  fact,  much  of 
that  era's  viewing  could  have  been  described  as  "several 
people  in  a  living  room  watching  several  other  people  in 
a  studio  designed  to  look  like  a  living  room."  Remember? 
The  change  has  been  tremendous— not  merely  in  terms 
of  camera  mobility  in  news-and-actuality  programs  but  in 
the  versatility  of  settings  for  studio-based  drama  shows. 
Just  how  much  more  of  the  world  is  part  of  today's  tele- 
viewing becomes  globally  clear  as  we  recall  a  few  of  this 
season's  outstanding  NBC  Television  Network  programs: 


London  — A  London  hotel 
room  was  the  setting  for  our-man- 
Huntley's  interview  with  outspoken 
Russian  poet  Yevgeny  Yevtushenko, 
Soviet  version  of  an  angry  young 
man,  on  "Chet  Huntley  Reporting." 


stratford  — Not  only  the 
Bard's  own  backgrounds  in  Strat- 
ford on  Avon  and  London,  but  sev- 
eral of  his  plays'  locales  in  England, 
Scotland,  Wales  and  France  were 
the  colorful  backdrops  for  "Shake- 
speare: Soul  of  an  Age."  A  voice- 
only  British  cast,  headed  by  Sir 
Michael  Redgrave  and  Sir  Ralph 
Richardson,  helped  make  it  as  fes- 
tive for  the  ear  as  it  was  for  the  eye. 
The  viewer  beheld  "a  stunning  fu- 


sion  of  journalism  and  theater  that, 
on  the  home  screen  at  least,  could 
be  construed  as  very  nearly  a  new 
dimension  in  dramatic  expression." 
These  were  the  words  of  the  New 
York  Times'  Jack  Gould. 


OKINAWA— With  the  tangible 
assistance  of  Warren  Clymer's  sets, 
the  twain  (meaning  Okinawan  vil- 
lagers and  the  U.S.  Marines)  did 
meet  in  our  Brooklyn  color  studio 
for  Hallmark  Hall  of  Fame's  "Tea- 
house of  the  August  Moon."  Critics 
hailed  the  production  for  its  "charm, 
compassion  and  fanciful  humor." 


Berlin— No  surface-type  doc- 
umentary was  "The  Tunnel,"  NBC 
News'  remarkable  record  of  the 
building  of  the  underground  pas- 
sage through  which  59  men,  women 
and  children  escaped  from  East 
Berlin.  Representative  of  the  hat- 
tossing  critical  reception  was  the 
review  that  called  it  "a  priceless  vis- 
ual record  of  mankind's  ever-blaz- 
ing pursuit  of  liberty." 


new  YORK  city— Early  this 
fall  DuPont  Show  of  the  Week  pre- 
sented "Fire  Rescue,"  a  real-life 
film  account  of  the  operations  of 
Rescue  Company  One,  a  trouble- 
shooting unit  from  the  city's  Fire 
Department.  The  extraordinary 
footage  was  recorded  by  the  ultra- 
mobile  cameras  of  Creative  Proj- 
ects, NBC  News. 

Later  this  season,  the  DuPont 
series  (again  working  with  the 


Creative  Projects  unit  under  the 
supervision  of  Executive  Producer 
Irving  Gitlin)  screened  "Emergency 
Ward,"  the  chronicle  of  a  26-year- 
old  intern  at  Bellevue  Hospital.  No 
viewer  will  soon  forget  the  young 
man's  physically  and  emotionally 
grueling  assignments. 

coast -to -coast —True,  our 
1962  election-night  coverage  was 
centered  in  Manhattan's  Studio 
8-H.  But  we  also  set  up  remote 
camera  locations  at  such  places  as 
the  computer  system  center  at 
Cherry  Hill,  N.  J.;  the  Democrat  and 
Republican  National  Committee 
headquarters  in  Washington,  D.  C; 
and  the  respective  gubernatorial 
campaign  headquarters  in  Michi- 
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gan,  New  York  and  California.  This 
was  just  part  of  the  technique  that 
earned  for  NBC-TV  an  election 
night  audience  bigger  than  that  of 
the  other  two  networks  combined. 


THE  UNIVERSE-Although 

our  "Exploring"  series  (for  children 
age  5-11)  is  produced  in  our  Rocke- 
feller Center  studios,  its  subject 
matter  ranges  throughout  the  world, 
covers  the  heavens  above,  and  spans 
the  boundaries  of  time.  The  purpose 
of  "Exploring,"  whose  host  is  scien- 
tist-educator Dr.  Albert  R.  Hibbs, 
is  to  stimulate  children's  minds.  It 
has  already  been  cited  as  "the  best 
children's  program  in  television"  by 
the  Thomas  Alva  Edison  Founda- 
tion. Show  Magazine  calls  it  "imagi- 
native, stimulating,  informative, 
consistently  interesting  and,  above 
all,  entertaining  " 


FLATBUSH-  If  a  ball  club  they 
called  "the  bums"  could  once  put  on 
airs  here,  why  not  a  pretty  Cockney 
girl?  NBC's  Brooklyn  Color  studio 
was  the  scene,  Julie  Harris  and 
James  Donald  the  stars,  for  the 
touching  transformation  of  flower 
girl  to  lady  of  fashion  in  George 
Bernard  Shaw's  "Pygmalion,"  the 
latest  90-minute  production  by  the 
Hallmark  Hall  of  Fame. 

MOSCOW- With  the  Kremlin  as 
a  backdrop,  "The  Death  of  Stalin" 
illustrated  anew  that  television  doc- 
umentaries needn't  be  dull.  This 
January  NBC  News  special  was  the 
(Iron)  curtain-raiser  in  a  four-part 
Profile  on  Communism.  The  sequel, 
"The  Rise  of  Khrushchev,"  followed 
one  week  later  and  brought  the 
melodramatic  story  of  the  Moscow 
power  struggle  up  to  the  present. 
This  month,  Part  III -"Who  Goes 
There?"— reviewed  the  development 
of  Communism  from  Marx  through 
Lenin  and  Stalin,  and  in  April,  Part 
IV— "An  Encyclope- 
dia of  Communism"  — 
assesses  Red  strength 
throughout  the  world. 


Look  to  NBC  for  the  best  combination  of  news,  entertainment  and  information 


MONDAY  MEMO 


from  BEN  ALEXANDER,  Ford  dealer,  Los  Angeles  and  San  Francisco 


From  television  cop  to  car  salesman 


It  was  obvious  from  the  outset  that 
our  position  as  an  advertiser  selling  new 
and  used  cars  was  quite  different  from 
that  of  most  dealers.  The  difference 
lay,  primarily,  in  the  fact  that  people 
"knew"  me.  Not  personally,  but  for 
years  they  had  seen  me  in  their  homes 
on  Dragnet  and  the  intimacy  and  im- 
pact of  television  are  such  that  the  view- 
er unconsciously  takes  the  attitude  that 
he  knows  the  performer. 

There  was  an  additional  factor.  The 
character  I  played  on  this  program,  that 
of  officer  Frank  Smith,  was  a  nice  guy 
— a  good  cop  dedicated  to  duty — but 
a  nice  guy  with  a  wife,  kids  and  just 
about  the  same  domestic  problems  as 
beset  most  viewers. 

Cop  Into  Salesman  ■  This  image,  plus 
the  fact  Frank  Smith  was  a  weekly 
visitor  and  some  of  our  auto  commer- 
cials appear  during  the  course  of  Drag- 
net itself,  meant  that  even  had  we  want- 
ed to,  we  could  not  follow  the  pattern 
many  car  dealers  do  and  go  the  hard- 
sell route.  Accordingly,  we  decided  to 
use  a  soft  approach,  emphasizing  hu- 
mor and  the  fact  that  the  viewer  did 
know  me.  Since  I  do  the  commercials, 
they  had  to  maintain  to  a  considerable 
extent  the  nice-guy  character  of  officer 
Frank  Smith.  But  even  with  this  gentle 
approach,  so  much  in  contrast  with  the 
majority  of  tv  auto  commercials  in 
California,  our  commercials  had  to  be 
attention-getters. 

One  of  the  most  powerful  tools  we 
found  to  capture  people's  attention  and 
to  make  our  commercials  stand  out  was 
to  talk  about  our  competitors.  This  I 
do  regularly.  They  are  mentioned  by 
name.  Quite  often  I  will  show  a  photo 
of  a  competitive  dealer's  lot  behind  me, 
pretending  it's  a  photo  of  one  of  our 
five  Ford  agencies.  The  reaction  is 
instantaneous.  Phone  calls  flood  the 
station;  we  get  wires  and  letters  and, 
most  happily,  the  next  day  when  people 
come  into  our  showroom  they  invari- 
ably say  something  like:  "Did  you  know 
the  station  had  the  wrong  picture  on 
your  commercial  last  night?" 

We  also  tailor  commercials  to  the 
program  on  which  they  appear  and  to 
the- primary  audience  to  which  that  pro- 
gram appeals.  In  San  Francisco-Oak- 
land, we  sponsor  three  programs:  Drag- 
net, a  Dixieland  jazz  show  and  an  ama- 
teur talent  program. 

On  Dragnet,  of  course,  I  identify  my- 
self as  the  actor  who  is  playing  in  the 
program  who  also  happens  to  sell  autos. 
On  the  jazz  show,  which  appeals  pri- 
marily to  the  urban  residents,  a  more 
sophisticated  approach  is  taken;  on  the 
talent  show  the  commercials  verge  on 


being  corn  pone  in  their  approach. 

I  often  kid  myself  too,  which  people 
seem  to  like.  On  Dragnet,  for  example, 
in  the  opening  commercial  I  might  say 
something  about  the  fact  that  I  blew 
my  lines  four  or  five  times  in  making 
that  particular  episode  and  that  Jack 
Webb  threatened  to  throw  me  in  the 
jug  if  I  did  it  again.  Or  I  might  tell 
the  audience,  "You're  going  to  like  this 
show.  I  get  shot  five  times." 

L.A.  Is  Different  ■  We  use  a  different 
approach  in  Los  Angeles,  where  we  also 
sponsor  Dragnet,  for  the  simple  reason 
we  have  found  that  what  goes  in  North- 
ern California  does  not  work  in  the  far 
more  spread-out  Los  Angeles  area.  To 
get  to  those  sections  in  Hollywood  and 
Los  Angeles  where  the  car  dealers  are 
clustered  you  must  drive — unless  you're 
one  of  those  rarities  who  lives  in  a 
business  loft  building.  So  the  commer- 
cials for  the  new  Ford  agency  we've 
just  taken  over  in  Hollywood  point  out 
that  it  is  easily  accessible.  Then  I  also 
make  note  that  if,  by  some  chance,  the 
viewer  doesn't  like  our  deal,  there  are 
another  half-dozen  or  more  dealers 
within  a  block  or  two. 

Our  showroom  traffic  invariably 
zooms  upward  the  day  after  we  are  on 
the  air.  One  farm  couple  told  us  they'd 
see  nour  talent  show,  got  up  at  4  a.m. 
and  drove  to  our  San  Francisco  agency 
just  because  they  liked  what  I  said  the 
night  before.  They  bought  a  pickup 
truck  and  so  did  the  farmer's  brother- 
in-law,  who  originally  had  just  come 
along  for  the  ride. 

Seven  Rules  ■  This  was  especially 
interesting  to  me  because  they  could 
have  bought  the  same  car  outside  San 
Francisco  and  closer  to  home  for  less 
money.  The  fact  that  they  had  driven 
all  those  miles  and  were  willing  to  spend 
more  money  made  me  realize  more 
than  ever  before  that  commercials  must 
perform  many  functions. 


Commercials  must  create  traffic,  as 
the  sale  eventually  will  be  made  on  a 
personal  basis.  They  must  establish  a 
specific  identity  for  the  sponsor.  They 
must  be  believable,  command  atten- 
tion and  possess  an  ingredient  which 
makes  people  remember  them  (you 
don't  dash  out  after  a  car  commercial 
and  buy  just-like-that).  They  must 
avoid  becoming  caricatures  of  them- 
selves, as  so  many  commercials  are. 
And,  without  qualification,  they  must 
strike  a  responsive  chord  in  the  viewer 
to  whom  they  are  directed. 

Doing  all  these  things  is  not  easy, 
especially  in  so  fiercely  a  competitive 
field  as  selling  cars.  It  also  is  not  easy 
when  there  are  definite  budget  limita- 
tions. I  believe  I  am  accurate  in  say- 
ing that  our  television  budget,  which 
is  now  averaging  around  $6,000  a  week 
for  San  Francisco  and  Los  Angeles 
combined,  is  far  less  than  the  alloca- 
tions of  the  majority  of  my  competitors. 
I  like  to  think  the  difference  in  dollars 
is  made  up  by  the  difference  in  tech- 
nique with  its  pronounced  individuality. 

We  have  individualized  our  commer- 
cials to  the  program  surrounding  them 
and  regionalized  them  according  to  the 
market  in  which  they  are  being  aired. 
It  may  be  impractical,  but  it  has  oc- 
curred to  me  from  time  to  time  that 
using  the  same  commercial  nationally 
may  not  work  as  well  for  a  national 
advertiser  as  tailoring  his  copy  to  re- 
gional habits  and  conditions. 

This  was  brought  home  to  me  quite 
forcibly  one  afternoon  just  a  few  weeks 
ago  when  I  heard  a  commercial  for  an 
anti-freeze.  True,  it  was  the  month  of 
February,  but  this  was  Southern  Cali- 
fornia. The  temperature  stood  at  68 
degrees.  Seemed  to  me  the  commercial 
might  have  sold  more  product  in 
Southern  California  had  the  stress  been 
not  on  cold  weather  protection,  but  on 
cooling  system  protection. 


Ben  Alexander  made  his  first  movie  ap- 
pearance when  he  was  four-years-old. 
Subsequently,  he  became  one  of  Holly- 
wood's most  famous  child  stars,  a  char- 
acter actor  and  one  of  the  top  network 
radio  announcers  and  m.c.'s.  His  latter 
day  fame  came  from  his  role  as  Officer 
Frank  Smith  on  tv's  'Dragnet.'  He  began 
his  business  activities  before  World  War 
II  and  now  owns  five  Ford  agencies,  gas 
stations  and  other  interests  with  a  gross 
of  over  $20  million  in  1962. 
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YOU  CAN'T  COVER 


*The  Indianapolis 
market,  we  mean! 


This  provocative  headline  is  more  than  a  facetious  approach  to 
a  marketing  problem.  If  you  presently  have  distribution  in  and 
are  exerting  advertising  pressure  on  the  Indianapolis  market, 
then  consideration  of  the  Terre  Haute  market  is  of  vital  impor- 
tance to  your  sales  success. 


HERE'S  WHY: 

1,  Terre  Haute  is  closely  linked  to  Indianap- 
olis for  its  distribution. 

2,  Two  of  the  Leading  Supermarket  Chains 

in  the  Terre  Haute-lndianapolis  coverage 
area  credit  the  WTHI-TV  area  with  more 
than  one  fourth  of  their  total  area  sales. 

3,  Indianapolis  Television,  even  when  ex- 
tensively used,  misses  80%  of  the  Terre 
Haute  metro  area. 


4.  Combining  WTHI-TV  with  any  Indianapolis 
television  develops  sizeable,  additional 
penetration  without  additional  cost. 

5.  The  combination  of  WTHI-TV  with  an 
Indianapolis  effort  reduces  excessive  du- 
plication, substituting  new  potential  cus- 
tomers. 

6.  The  Terre  Haute-lndianapolis  media  ap- 
proach does  not  reduce  the  level  of  impact 
in  metro  Indianapolis. 


These  facts  were  revealed  through  a  series  of  special  studies  conducted 
by  ARB.  These  are  presented  in  detail  and  are  available 
through  your  Edward  Petry  Man. 
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TV  CIRCULATION  GUARANTEE  NEXT? 

■  Colgate,  second  biggest  buyer,  wants  advertiser  risk  reduced 

■  Networks  wonder  if  sponsors  will  pay  bonus  for  smash  hits? 

■  Ayer  sees  more  urgency  in  cost-per-thousand  insurance  demand 


The  loudest  call  yet  issued  for  "guar- 
anteed circulation"  in  the  television 
business  was  sounded  last  week  by  tele- 
vision's second-biggest  customer,  the 
Colgate-Palmolive  Co. 

The  call,  voiced  by  Colgate's  execu- 
tive vice  president,  David  J.  Mahoney, 
before  an  assembly  of  the  country's 
leading  advertisers,  alerted  foes  as  well 
as  allies  for  what  could  become  a  major 
controversy. 

Mr.  Mahoney  in  effect  asked  televi- 
sion broadcasters  to  guarantee  that  their 
programs  would  reach  specified  audi- 
ence levels.  If  a  program  fell  short  of 
its  guaranteed  minimum,  its  sponsors 
would  get  "free"  time  to  make  up  the 
deficit. 

Speaking  at  an  Assn.  of  National  Ad- 
vertisers tv  advertising  workshop  held 
March  6  in  New  York,  Mr.  Mahoney 
presented  his  point  of  view  as  one  of  a 
few  means  to  reduce  the  "risk"  in  net- 
work sponsorship. 

Mr.  Mahoney  emphasized  that  Col- 
gate-Palmolive presumed  it  could  "of- 
fer constructive  criticism"  because  "we 
are  partners"  with  the  tv  industry.  He 
said  Colgate  recognized  tv's  value.  If  it 
had  not,  he  said,  the  company  "would 
not  be  the  second  largest  television  ad- 
vertiser in  the  U.  S." 

Colgate-Palmolive,  according  to  the 


best  estimates  available,  is  second  to 
Procter  &  Gamble  in  tv  spending.  Its 
total  for  1962  has  been  estimated  at 
more  than  $49  million  in  gross  billing, 
network  and  spot.  More  than  half  of 
this  billing  is  estimated  to  be  in  net- 
work. 

Direct  Appeal  ■  Mr.  Mahoney's  ref- 
erence to  guaranteed  circulation  was 
clear-cut.  He  said: 

"I  firmly  believe  the  time  has  come 
for  the  television  industry  to  adopt  an 
Audit  Bureau  of  Circulations  technique 
and  guarantee  audiences."  (The  italics 
are  Mr.  Mahoney's.) 

As  Mr.  Mahoney's  remarks  became 
known  to  tv  advertising  executives,  there 
appeared  to  be  varying  degrees  of  re- 
sentment and  resistance  on  one  side 
of  the  scale  and  some  advertiser  support 
on  the  other. 

A  typical  network  comment,  given 
privately,  opened  a  new  question  for 
the  advertiser:  Assuming  a  network  ac- 
cepted the  principle  of  audience  guar- 
antees, would  the  advertiser  then  be 
willing  to  pay  additional  money  when 
the  actual  delivered  audience  exceeded 
the  guaranteed  level?  Is  the  advertiser's 
budget  that  flexible? 

Specifically,  it  was  suggested,  take 
an  unexpected  hit  show  such  as  Beverly 
Hillbillies,  which  on  CBS-TV  this  sea- 


son gained  an  unusual  audience  swell 
that  placed  it  first  in  the  network  rat- 
ings. Would  an  advertiser  in  the  pro- 
gram be  willing  to  pay  increases  pro- 
portionate to  the  jumps  in  audience 
above  the  originally  anticipated  level? 

Mixed  Reactions  ■  It  was  indicated 
that  Mr.  Mahoney's  recommendation 
will  find  shades  of  differences  even 
among  major  tv  advertisers  themselves. 

Knowledgeable  sources  close  to  com- 
panies that  have  products  competing 
with  Colgate-Palmolive  and  are  also  of 
importance  in  network  tv  shifted  the 
discussion  to  a  comparison  of  a  meas- 
urement of  impact  to  guaranteed  cir- 
culation. 

A  company  official  expressed  it  this 
way:  "How  do  we  measure  the  impact 
of  television  against  the  cold  fact  of 
guaranteed  circulation?  There  is  no 
reason  for  us  to  wish  to  buy  television 
on  guaranteed  circulation  or  cost-per- 
thousand  only,  so  long  as  we  believe 
the  medium  delivers  an  impact — and  an 
impact  that  cannot  be  measured." 

But  there  can  be  few  doubts  that  Mr. 
Mahoney's  approach  will  find  receptive- 
ness  among  several  other  advertisers  and 
their  agencies. 

Ayer's  'Elephant'  ■  Just  a  day  before 
his  speech,  and  apparently  coincidental- 
ly,  the  Mahoney  thinking  was  being 


The  circulation  measurers  under  the  gun 


Investigator  Harris 


The  cry  for  guaranteed  circulation 
in  television  was  revived  last  week 
as  the  rating  services  that  presumably 
would  measure  the  circulation  to  be 
guaranteed  were  put  under  intensive 
scrutiny  in  a  House  committee  hear- 
ing in  Washington. 

Full-dress  hearings  were  begun  by 
the  House  Subcommittee  on  Investi- 
gations, whose  staff  members  have 
been  quietly  investigating  the  raters 
for  the  past  18  months.  The  chair- 
man of  the  subcommittee  is  Rep. 
Oren  Harris  (D-Ark.)  who  headed 
another  subcommittee  that  in  1959 
and  1960  exposed  television  quiz 
rigging  and  radio  payola. 


Last  week's  sessions  of  the  sub- 
committee were  a  warm-up  for  the 
main  event.  The  witnesses  were 
broadcasters,  who  were  called  to 
testify  to  the  influence  and  reliability 
of  ratings.  The  sum  of  their  testi- 
mony was  that  ratings  were  of 
significant  importance  in  program- 
ming decisions  and  the  sale  of  broad- 
cast advertising,  and  some  of  the 
broadcasters  were  critical  of  the  way 
ratings  are  obtained. 

Next  week,  however,  the  rating 
services  themselves  will  take  the 
stand,  and  the  questioning  is  ex- 
pected to  be  relentless. 

Story  begins  page  62 
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TV  CIRCULATION  GUARANTEE  NEXT?  continued 


duplicated  to  a  degree  at  N.  W.  Ayer 
&  Son.  A  two-page  news  memorandum 
prepared  by  Ayer's  radio-tv  department 
signed  off  a  programming-sales  analysis 
of  the  new,  1963-64  network  tv  season 
with  this  comment: 

"One  subject  that  keeps  rearing  its 
head  these  days,  much  to  network  em- 
barrassment, is  that  of  a  guaranteed 
cost-per-thousand. 

"This,  like  the  so-called  magazine 
concept  of  sponsorship  which,  to  all 
intents  and  purposes,  is  the  current  pat- 
tern, is  something  the  broadcasting  busi- 
ness is  getting  into  with  all  the  grace 
of  an  elephant  backing  into  a  telephone 
booth. 

"It  is  as  inevitable  in  broadcasting  as 
it  is  in  print,  but  it's  probable  that  the 
elephant  won't  admit  he's  inside  until 
he  finds  himself  stuck  there." 

Richard  A.  R.  Pinkham,  senior  vice 
president  in  charge  of  media  and  pro- 
grams at  Ted  Bates  &  Co.,  a  Colgate- 
Palmolive  agency,  said  he  backed  Mr. 
Mahoney's  sentiments  "100%."  He  said 
he  could  go  further  and  surmise  that 
one  of  the  "great  things  that  would 
emerge  if  the  networks  went  to  a  guar- 
anteed cost-per-thousand  would  be  to 
free  them  from  restrictions"  now  sur- 
rounding types  of  shows  the  networks 
find  hard  to  sell. 

Cultural  Explosion?  ■  Mr.  Pinkman 
said  he  believes  the  networks  in  this  way 
would  be  in  a  better  position  to  achieve 
a  balanced  schedule  and  upgrade  the 
public's  taste.  "Guaranteed  circulation," 
he  said,  "inevitably  would  lead  to  a 
cultural  explosion"  on  tv. 

It  was  Ted  Bates  that  earlier  this 
year  helped  place  into  effect  an  unusual 
arrangement  between  American  Home 
Products,  Colgate-Palmolive  and  ABC- 
TV  for  a  single  show — the  Jetsons,  a 
new  half-hour  "adult  cartoon"  series 
placed  at  the  start  of  this  season  in  the 
Sunday,  7:30-8  period. 

Many  people  in  tv  advertising  single 
out  this  deal  as  the  first  breakthrough 
toward  actual  audience  (or  circulation) 
guarantees  in  tv  networking,  a  credit 
that  ABC-TV  vigorously  decries  as  mis- 
leading. 

But  it  is  a  fact  that  the  network  in 
offering  the  program  to  the  Bates  clients 
at  the  start  of  the  current  season  took 
a  position  that  the  program  would  de- 
liver more  adults  than,  say,  the  com- 
peting Dennis  the  Menace  on  CBS-TV, 
or  the  Walt  Disney  show  on  NBC-TV. 
When  the  program  failed  to  hit  the 
mark  of  adults  in  the  make  up  of  the 
audience,  the  advertisers  received  com- 
pensatory commercial  "minutes." 

ABC-TV  denies  this  constituted  any 
sort  of  "breakthrough"  in  audience 
guarantees  because  the  deal  did  not  in- 
clude any  cost-per-thousand  bases.  Net- 


work officials  also  indicated  that  there 
was  little  chance  for  a  repetition  of  this 
type  of  arrangement. 

Mr.  Pinkham  has  never  confirmed 
the  arrangement  on  the  Jetsons  but  he 
has  predicted  in  the  past  that  eventual- 
ly television  will  come  to  some  sort  of 
guaranteed  circulation  arrangement. 

Several  agency  buyers  contend  that 
television  now  is  going  in  that  direction 
under  camouflage,  and  that  when  a 
show  declines  in  ratings,  after  the  first 
13-week  cycle,  a  network  will  reduce 
price  to  save  it.  This  contention  also 
underlines  the  obvious  result  of  lower 
audience  and  lowered  price  leading  to 
a  new  C-P-M  that  is  in  line  with  audi- 
ence. 

Not  Black,  Nor  White  ■  At  least  one 
top  network  executive  interprets  as 
"unrealistic"  much  of  the  thinking  of 
Colgate-Palmolive,  Bates  and  other  like- 
minded  advertisers  and  agencies. 

Says  this  official:  A  network  has  fixed 
costs — it  cannot,  for  example,  eliminate 
station  compensation,  nor  can  it  halt 
the  normal  progression  of  costs  in  pro- 
duction and  in  commercial  time 
(through  station  rate  increases). 

Hence,  he  finds  the  tendency  of 
any  tv  advertiser  to  "set  a  C-P-M 
figure"  to  be  a  "false  delusion."  This 
executive  also  asks  whether  an  adver- 
tiser, if  guaranteed  an  audience  size  for 
a  program,  would  pay  more  if  the  level 
of  circulation  increased  substantially; 
conversely  assuming  an  audience  of 
'next  to  nothing — to  be  ridiculous — 
would  the  advertiser  then  pay  nothing?" 

In  other  words,  he  asks,  "how  high 
is  high  and  how  low  is  the  base?  What 
criteria  are  the  network  and  the  adver- 
tiser to  use?"  Mr.  Mahoney,  he  said, 
would  use  the  criteria  of  circulation 
only,  but  he  added,  "tv  economics  dic- 
tate that  as  reach  goes  up,  costs  must 
go  up  as  well." 

This  executive,  however,  admits  that 
if  a  "constant"  were  reached  and  with 
52-week  firm  orders  necessary  on  the 
networks  perhaps  there  might  be  an 
understandable  search  on  the  part  of 
the  advertiser  to  squeeze  out  some  of 
his  risk. 

Risk  Big  ■  The  networks  maintain 
that  guaranteed  circulation  is  "an  old 
story,"  but  one  executive  acknowledged 
that  advertisers  are  shouldering  a  "larg- 
er risk"  in  tv  than  is  the  industry.  It  was 
his  belief  that  the  industry  would  resist 
this  practice  as  long  as  it  could  because 
it  preferred,  naturally  enough,  not  to 
assume  the  "larger  risk." 

He  claims  there  would  be  problems 
if  guaranteed  circulation  were  adopted. 
He  raised  these  questions:  could  ad- 
vertisers agree  on  one  rating  service  to 
take  these  measurements,  and  if  so, 
could  this  not  lead  to  further  criticism 


of  alleged  monopoly  in  the  rating  serv- 
ices field? 

But  some  national  advertisers  con- 
tend, though  with  tongue-in-cheek,  that 
the  slide  rule  of  cost-per-thousands  and 
guarantees  would  intrude  on  individual 
buying  abilities. 

Said  Charles  Pratt,  advertising  di- 
rector of  Alberto-Culver  Co.,  "what  are 
you  trying  to  do,  take  all  the  fun  out  of 
timebuying?  There  isn't  any  room  left 
for  horse  trading." 

Mr.  Pratt  directs  his  fire  to  the  ratings 
situation  in  this  way;  guaranteed  cir- 
culation, he  noted,  leaves  the  adver- 
tisers "completely  at  the  mercy  of  the 
ratings."  And,  he  added,  ratings  always 
come  after  the  fact,  which  would  mean 
that  for  an  analysis  for  a  guarantee, 
based  on  ratings,  one  would  have  a 
substantial  lag  in  time. 

Finally,  Mr.  Pratt  asked  what  would 
happen  to  the  volume  buyer  and  the 
discount  benefit,  noting  that  guaranteed 
circulation  would  have  the  effect  of 
penalizing  the  top-rate  buyer  and  un- 
fairly helping  the  poor  buyer,  placing 
them  on  a  more  equal  footing. 

Many  voices  have  been  sounded, 
though  not  so  clear  and  sharp  as  Mr. 
Mahoney's,  on  guaranteed  circulation. 
Fairfax  Cone  of  Foote,  Cone  &  Beld- 
ing,  acknowledged  last  week  that  guar- 
anteed circulation  is  an  element  of  the 
"magazine"  concept  he  has  been  active- 
ly supporting  since  1960.  Mr.  Cone  be- 
lieves the  tv  advertiser  should  pay  only 
for  the  audience  delivered.  As  conceived 
in  his  initial  group  program  buying 
plan,  an  advertiser  would  place  a  cer- 
tain sum  on  a  network  in  return  for 
which  he  would  obtain  commercial  ex- 
tural  programming,  thus  assuring  de- 
posure  on  both  entertainment  and  cul- 
livery  of  an  audience  that  is  averaged 
despite  the  "highs"  and  the  "lows." 

Past  History  ■  The  subject  of  guaran- 
teed circulation  in  television  was 
brought  up  briefly  during  the  October 
1961  hearings  of  the  FCC  on  network 
practices.  That  hearing  was  held  in 
New  York,  during  a  period  of  nine  days, 
more  than  40  tv  advertisers  testified. 
The  references: 

Samuel  Thurm,  Lever  Bros,  advertis- 
ing vice  president,  pointed  up  the  prob- 
lems in  network  tv  of  buying  without 
knowledge  of  how  high  the  circulation 
figure  might  go. 

Edwin  W.  Ebel,  vice  president-adver- 
tising services,  General  Foods  Corp., 
said,  however,  that  he  envisioned  some 
type  of  "circulation  assurance"  but  he 
warned  the  mechanical  operation  is  not 
available  in  tv  to  the  extent  of  the  pre- 
cision existing  in  newspaper  or  magazine 
circulation  measurement. 

Albert  Brown,  vice  president  of  ad- 
vertising, Corn  Products  Co.,  Best 
Foods,  in  citing  the  need  to  make  52- 
week  firm  contracts  on  the  networks 
at  substantial  investment,  told  FCC  his 
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Mahoney  wants  free  time  to  make  up  for  lagging  audiences 


Three  broad  proposals  for  indus- 
try action  to  minimize  the  risk  of 
an  advertiser's  investment  were  sug- 
gested at  an  Assn.  of  National  Ad- 
vertisers television  workshop  in  New 
York  last  week. 

Made  by  David  J.  Mahoney,  ex- 
ecutive vice  president  of  Colgate- 
Palmolive  Co.,  one  of  the  largest 
television  advertisers,  the  suggestions 
included: 

■  The  tv  industry  adopt  an  Audit 
Bureau  of  Circulation  technique  and 
guarantee  audiences.  If  a  particular 
show  does  not  deliver  agreed-upon 
ratings  and  audiences,  the  advertiser 
should  be  offered  additional  time 
free  of  charge  until  the  original 
levels  are  met.  With  the  fixed  costs 
of  tv  rising,  the  advertiser  must  be 
given  some  assurances,  as  are  pro- 
vided by  other  media.  If  the  net- 
works insist  on  52  weeks  firm  with 
high  prices,  no  guarantee  of  the 
same  period,  or  even  that  the  show 
will  return,  then  an  audience  should 
be  guaranteed. 

■  New  shows,  which  represent  a 
great  risk  to  advertisers,  should  be 
audience-sampled,  perhaps  through 
an  on-the-air  test  of  the  pilot  film, 
followed  by  depth  interviews  of  sub- 
sequent scripts. 

■  In  the  new  product  area,  there 
is  need  to  test  products  on  a  regional 


Colgate's  Mahoney 


basis,  rather  than  in  a  single  market. 
Networks  should  develop  satisfactory 
programming  to  be  offered  regionally 
to  advertisers  at  a  reasonable  price. 

Mr.  Mahoney,  who  remarked  on 
several  occasions  that  the  advertiser 
bears  the  brunt  of  the  risk  in  tv, 
concentrated  his  fire  on  "guaranteed 
circulation."  He  noted  that  networks 
have  often  raised  prices  when  a  show 
is  a  success,  and  added  with  obvious 
sarcasm: 

"For  example,  Dr.  Kildare  (on 


NBC-TV)  has  risen  73%  in  three 
seasons,  with  a  corresponding  94% 
loss  in  efficiency.  That  can  hardly 
be  called  an  example  of  success.  A 
certain  lawyer  moved  from  Saturday 
to  Thursday  this  season  [Perry  Ma- 
son on  CBS-TV].  Net  result:  costs 
up:  audience  down;  21%  poorer 
efficiency.  A  bearded  musical  direc- 
tor [Mitch  Miller  on  NBC-TV]  had 
the  same  experience.  New  time  peri- 
od; higher  costs;  ratings  off.  Result: 
44%  less  efficiency  for  the  advertis- 
er. And  all  this  has  happened  with 
established  shows.  Think  of  the 
chances  with  brand  new  ones.  Ex- 
amples such  as  these  are  typical  of 
many  others  on  each  of  the  television 
networks." 

Mr.  Mahoney  also  urged  adver- 
tisers to  undertake  research  to  help 
in  the  task  of  making  tv  advertising 
"profitably  rewarding."  He  suggested 
that  more  research  be  conducted 
during  the  pre-production  of  com- 
mercials so  that  the  message  may 
have  a  "reasonable  chance"  of  suc- 
cess. Mr.  Mahoney  also  proposed 
that  research  should  be  intensified  to 
( 1 )  ascertain  the  specific  character- 
istics of  a  particular  brand  and  (2) 
determine  the  television  vehicle 
which  will  del  iver  the  message  pri- 
marily to  the  most  responsive  audi- 
ence. 


company  would  "welcome"  any  new  de- 
velopment that  would  give  it  a  "guar- 
anteed audience  at  minimum  cost  and 
would  equalize  the  cost-per-thousands 
of  large-audience  and  small-audience 
programs." 

But  there  is  the  question  of  what's  an 
acceptable  or  "efficient"  figure  for  a 
cost-per-thousand  in  network  tv.  On 
that  point,  testimony  was  gathered  from 
several  tv  advertising  executives  at  the 
FCC  hearing  and  the  few  specifics  given 
fell  in  a  dollar  "range." 

In  an  obvious  reference  to  the  now- 
revived  impact  vs.  c-p-m  argument, 
Mr.  Ebel  told  the  FCC:  "some  pro- 
grams that  are  very  expensive  programs 
are  designed  to  bring  about  a  maximum 
impact,  and  it  is  unfair  to  judge  those 
programs  on  the  basis  of  pure  cost-per- 
thousand  return." 

AFA  forms  study  committee 

Advertising  Federation  of  America 
last  week  announced  the  formation  of 
a  Committee  to  Study  the  Structure  and 
Policies  of  AFA.  The  committee  will 
study  the  present  AFA  organization  as 
defined  in  its  by-laws  and  make  rec- 


ommendations for  improvement. 

The  committee,  which  has  already 
begun  operation,  is  preparing  a  ques- 
tionnaire for  local  clubs  asking  for  their 
comments  on  AFA  operations. 

Business  briefly . . . 

Mohawk  Carpet  Mills,  New  York,  will 
sponsor  an  Easter  Sunday  musical  spe- 
cial in  color,  The  Fred  Waring  Easter 
Show,  on  NBC-TV  April  14,  4:30-5:30 
p.m.  EST.  Roger  Gimbel  will  produce 
and  Clark  Jones  will  direct  the  show. 
Agency:  Maxon  Inc.,  New  York. 

Arrow  Co.  and  Travelers  Insurance, 

both  through  Young  &  Rubicam  Inc., 
New  York,  will  sponsor  CBS-TV's  live 
coverage  of  the  Masters  Golf  Tourna- 
ment April  6  (5-6  p.m.  EST). 

Armour  Agricultural   Chemical  Co., 

Atlanta,  plans  expanded  use  of  broad- 
cast and  print  media,  with  latter  getting 
major  portion  of  company's  record  ad 
budget.  Armour  Commercial  Verta- 
green  (fertilizer)  will  be  featured  in 
commercials  on  131  radio  stations  east 
of  the  Rockies  during  spring  and  fall 


planting  seasons.  Liller,  Neal,  Battle  & 
Lindsey,  Atlanta,  is  agency. 

Chevrolet  Motors  Div.,  General  Motors 
Corp.,  Detroit,  through  Campbell- 
Ewald  Inc.,  Detroit,  has  renewed  its 
full  sponsorship  of  Bonanza  on  NBC- 
TV  (Sun.,  9-10  p.m.)  for  the  1963-64 
season. 

Gulf  Oil  Corp.,  Pittsburgh,  will  sponsor 
NBC-TV's  half-hour  special  on  Presi- 
dent Kennedy's  conference  with  six 
Central  American  countries  in  Costa 
Rica  (Tue.,  March  19,  10:30-11  p.m. 
EST).  The  program  will  be  broadcast 
on  the  second  day  of  the  three-day 
meeting.  Producer  will  be  Chet  Hagan. 
Agency:  Young  &  Rubicam,  New  York. 

L.  B.  Labs,  through  Siteman/Brodhead 
Adv.,  Los  Angeles,  has  assumed  co- 
sponsorship  of  Sports  West  with  Hank 
Weaver  on  116  stations  of  ABC  Radio 
West,  Monday-Friday,  5:45-5:55  p.m. 
in  a  regional  campaign  for  L.  B.  Hair 
Products  in  the  1 1  western  states,  start- 
ing March  18.  The  show's  other  spon- 
sor is  Farmers  Insurance  Group, 
through  Honig-Cooper  &  Harrington, 
Los  Angeles. 
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CHALLENGES  AHEAD  FOR  TV 

ANA  speakers  say  they  are:  mounting  costs,  proof 
of  commercial  effectiveness,  plans  for  future 


Television  programming  and  com- 
mercial announcements  were  placed  un- 
der a  microscope  and  examined  by  a 
panel  of  speakers  at  the  Assn.  of  Na- 
tional Advertisers  Television  Workshop 
in  New  York  last  Wednesday  (March 
6). 

Topics  ranged  from  media  planning 
and  television  advertising,  and  pre-eval- 
uating  television  commercials  to  making 
better  programming  decisions.  Speakers 
suggested  that  although  television  has 
not  tapped  all  of  its  resources,  it  faces 
challenges  in  the  years  ahead  in  justi- 
fying the  medium's  mounting  costs;  in 
offering  proof  of  commercial  effective- 
ness and  in  planning  for  changes  in  the 
buying,  selling  and  measuring  of  the 
medium. 

The  critical  tone  of  the  meeting  was 
in  a  speech  by  David  J.  Mahoney,  ex- 
ecutive vice  president,  Colgate-Palm- 
olive Co.,  who  urged  the  television  in- 
dustry to  adopt  an  Audit  Bureau  of 
Circulation  technique  and  guarantee 
circulation  to  counterbalance  what  he 
called  tv's  rising  costs  and  advertiser's 
risks  in  sponsoring  programs  that  do 
not  attain  anticipated  audiences  and 
ratings  (see  story,  page  31). 

Herbert  Zeltner,  senior  vice  president 
and  director  of  media  for  Lennen  & 
Newell,  New  York,  who  discussed  me- 
dia planning  and  television  advertising, 
suggested  that  the  key  to  success  for  tv 
particularly  lies  in  "concentration."  He 
said  this  goal  of  concentration  can  be 
accomplished  by  geographic  region,  by 
urbanization,  by  season  of  the  year,  by 
media  form,  or  by  type  of  customer, 
either  present  or  potential. 

Untapped  Opportunity  ■  Expanding 


this  thesis,  Mr.  Zeltner  said  that  net- 
works have  an  area  of  opportunity,  rela- 
tively untapped,  in  the  regional  and 
seasonal  sponsorship  categories.  He 
predicted  there  will  be  expansion  in 
these  directions  as  advertisers  become 
increasingly  aware  of  their  need  to  pin- 
point their  efforts  more  precisely.  He 
observed  that  the  smaller,  single  prod- 
uct advertiser  may  well  participate  in 
network  tv,  concentrating  their  adver- 
tising in  a  specific  region  or  during  a 
particular  season  of  the  year. 

He  indicated  that  concentration  for 
some  advertisers  could  be  achieved  ef- 
fectively in  daytime  tv — both  local  and 
national — and  added:  "It  would  be  in- 
teresting to  see  a  major  experiment  in 
which  some  advertiser  applied  to  day- 
time the  costlier  program  values  and 
more  restrained  commercial  scheduling 
of  nighttime — still  halving  his  cost-per- 
thousand,  but  materially  heightening  the 
visibility  of  his  advertising." 

The  type  of  customer  to  whom  tele- 
vision must  appeal  will  be  examined 
more  carefully  by  the  media  planner, 
Mr.  Zeltner  suggested,  with  particular 
attention  to  the  concentration  within 
the  total  audience  of  such  special  groups 
as  children  under  and  above  certain 
ages,  women  of  various  age  brackets, 
and  upper  income  families,  among 
others. 

He  indicated  that  media  planners  are 
going  to  require  more  precise  informa- 
tion on  the  selling  effectiveness  of  vary- 
ing intensities  of  the  frequency  of  com- 
mercials and  raised  the  question:  "Is  it 
the  third  or  fourth  or  fifth  or  sixth  com- 
mercial which  makes  the  major  change 
in  attitude  and  effectively  penetrates 


the  consciousness  of  the  viewer?" 

'Real-Life'  Conditions  ■  Eric  Marder, 
president  of  Eric  Marder  Assoc.  Inc., 
New  York,  reported  on  a  technique  the 
research  organization  has  been  using  to 
measure  the  effectiveness  of  tv  commer- 
cials under  "real-life"  condition  of  ex- 
posure. He  suggested  that  other  meth- 
ods, which  test  commercials  in  terms  of 
the  reaction  to  the  message  only  and 
under  conditions  he  considers  "artifi- 
cial," are  inadequate. 

The  Marder  organization,  he  said,  is 
"product-centered"  and  attempts  to 
measure  the  effects  produced  by  the 
commercial  message,  and  not  the  re- 
action to  it.  Marder  seeks  to  find  the 
extent  to  which  the  message  changed 
people's  feelings  or  behavior  with  re- 
spect to  the  product  (how  it  influenced 
purchasing,  shopping,  product  prefer- 
ences and  attitudes),  according  to  the 
speaker. 

Mr.  Marder  asserted  that  there  is  a 
dilution  of  value  in  tests  in  which  the 
respondents  know  they  are  being  tested 
(in  theaters,  in  homes  via  portable  pro- 
jectors). The  Marder  method  involves 
two  telephone  calls  to  two  different 
groups  within  a  sample  of  respondents 
— once  before  the  program  is  on  the 
air  and  again  the  day  after  the  show  has 
been  telecast.  In  each  instance,  Mr. 
Marder  noted,  respondents  are  ques- 
tioned about  their  attitudes  toward  two 
products — each  group  on  both  days  on 
different  products.  At  the  conclusion 
they  are  asked  casually  if  they  witnessed 
a  particular  show  and  if  the  commercial 
affected  their  attitude  toward  buying 
the  product. 

The  subject  of  the  performance  of 
commercials  within  program  versus  sta- 
tion break  positions  was  discussed  by 
L.  E.  Purvis,  president  and  board  chair- 
man of  Gallup  &  Robinson,  Princeton, 
N.  J.  Mr.  Purvis  offered  no  conclu- 
sions, but  outlined  the  procedure  and 
techniques  G&P  is  utilizing  on  this  sub- 
ject in  a  $250,000  survey  the  firm  has 
been  conducting  in  Philadelphia  since 
last  October  on  behalf  of  16  advertisers. 
Called  the  Total  Prime  Time  research 
program,  the  project  involves  the  moni- 
toring of  commercial  usage  in  Philadel- 
phia on  28  nights  in  an  effort  to  com- 
pare the  commercial  performance  of 
spots  within  programs  and  those  in 
station  breaks.  It  is  not  known  when 
the  results  of  the  TPT  research  will  be 
made  public. 

At  one  point,  Mr.  Purvis  asked  those 
in  attendance  at  the  ANA  session  to 
vote  on  this  proposition:  Assuming 
there  are  three  tv  programs  which  are 
equal  in  audience  ratings  and  audience 
composition,  which  would  you  prefer 
— within  a  program,  outside  a  program 
(station  break)  or  makes  no  difference? 
There  was  an  overwhelming  vote  for 
"within  a  program." 

Henry  Brenner,  president  of  Home 


Panelists  at  the  ANA  workshop  in-  Purvis,  president,  Gallup  &  Robinson, 
eluded  (I  to  r):  Henry  Brenner,  presi-  and  Eric  Marder,  president,  Eric 
dent  of  Home  Testing  Institute;  L.  E.    Marder  Assoc. 
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239,000  families  listen 
EVERY  DAY  to  WHO  Radio 


WHO  Radio's  daily  listenership  is  greater  than  that 
of  all  the  other  five  radio  stations  in  Des  Moines 
COMBINED!  It  is  far  greater  than  any  other 
station  in  the  state.  Actually,  WHO's  coverage  of 
808,480  homes*  gives  WHO  Radio  the  nation's 
twenty-third  largest  radio  market. 

Compare  WHO  Radio's  audience  (and  the  cost 
of  reaching  it)  with  any  other  medium  in  the  state. 
And  remember  that  WHO  Radio's  audience  facts 


are  far  more  significant  than  they  might  seem  at 
first  glimpse,  because  radio  listeners  do  not  twirl 
the  dial  from  half-hour  to  half-hour — when  they 
tune  to  their  favorite  radio  station,  they  stay  with 
it!  (Whan  Surveys,  available  for  the  asking,  can 
give  you  some  startling  figures  on  that.) 

WHO  Radio's  "Iowa  Plus"  is  one  of  the  fabulous 
radio  markets  in  the  nation.  Ask  PGW  for  details. 


-Source:  NCS  '61 


WHO 

(or  Iowa  PLUS! 

Des  Moines  .  .  .  50,000  Watts  ...  NBC  Affiliate 

Peters,  Griffin,  Woodward,  Inc.,  National  Representatives 


BROADCASTING,  March  11,  1963 


35 


TvB  to  produce  commercials  for  local  use 

FIRST  FILM  IS  'MAT'  SERVICE  FOR  SHOPPING  CENTERS 


Testing  Institute  and  TvQ  described  the 
operations  of  TvQ  as  a  "qualitative" 
research  organization  which  identifies 
for  the  advertiser  a  program's  audience 
in  terms  of  sex,  age,  demographic  break, 
product-brand  usage,  among  other  char- 
acteristics. He  stressed  that  TvQ  aims 
particularly  to  identify  the  "favorite" 
programs  of  viewers  because,  he 
claimed,  they  are  affected  more  by  the 
programs  and  commercials  than  "non- 
favorites." 

In  addition,  Mr.  Brenner  said.  TvQ 
attempts  to  evaluate  any  combination 
of  programs  by  duplicated  (same)  and 
unduplicated  (different)  "favorites"; 
seeks  to  go  beyond  the  rating  by  identi- 
fying how  much  of  the  rating  comes 
from  inherent  program  strength  versus 
its  time  period  placement:  evaluates 
program  vulnerability  to  changing  con- 
ditions and  ratings  impact  and  worth 
to  the  advertiser. 

Grey's  Project  ■  Alvin  A.  Achen- 
baum,  vice  president  and  director  of 
research.  Grey  Adv.,  New  York,  re- 
ported on  a  method  the  agency  uses  to 
evaluate  tv  commercials  before  they  go 
on  the  air.  Grey  uses  what  it  calls 
"attitude  scaling  techniques,"  which  is 
designed  to  have  respondents  rate  the 
intensity  of  their  feelings  toward  brands 
with  respect  to  specific  factors. 

Grey's  method  involves  the  selection 
of  two  statistically  comparable  groups 
of  prospects.  One  is  a  test  group  to 
which  the  commercial  is  exposed  in  the 
home  using  a  rear  screen  projector. 
The  other  is  a  control  group  to  which 
the  commercial  is  not  exposed.  The  day 
after  the  commercial  is  exposed  to  the 
test  group  (within  the  context  of  a 
program)  the  measurement  is  made  to 
ascertain  the  attitude  toward  the  brand 
— not  the  commercial — in  both  the  con- 
trol and  the  test  group. 

Color  Tv  ■  The  group  also  witnessed 
a  demonstration  of  30  color  television 
commercials,  which  were  part  of  a  spe- 
cial report,  "Close-Up  on  Color,"  made 
by  Don  Durgin,  vice  president  of  net- 
work sales,  NBC-TV.  Mr.  Durgin 
claimed  that  color  tv  is  "the  ultimate 
medium  for  entertaining  and  selling," 
and  cited  gains  being  made  in  color 
set  sales  and  endorsements  from  deal- 
ers, local  tv  stations  and  major  adver- 
tisers as  "concrete  proof"  of  color  tv's 
impact  on  the  advertising  media. 

SRO  on  ABC-TV's  'Show' 

ABC-TV  wrapped  up  a  $12  million 
sale  of  next  season's  The  Greatest  Show 
on  Earth,  Tuesday  9-10  p.m.  with  sign- 
ing last  Thursday  (March  7)  of  Alber- 
to-Culver through  Compton  for  alter- 
nate half-hours.  American  Tobacco 
(agency  to  be  named)  also  has  alternate 
half-hours  and  Kaiser  Jeep  Corp. 
through  Norman  Craig  &  Kummel  has 
alternate  hours  of  the  program. 


The  Television  Bureau  of  Advertis- 
ing, which  previously  has  confined  its 
services  in  the  field  of  tv  commercial 
production  to  written  materials,  has 
moved  into  the  area  of  actual  produc- 
tion of  filmed  commercials.  A  new  arm 
of  TvB,  called  Retail  Tv  Productions, 
has  already  produced  a  "mat  service" 
film  for  use  by  shopping  centers  which 
can  be  individualized  to  suit  the  needs 
of  a  particular  center.  Further  films 
are  planned  in  other  retail  categories. 

In  an  interview  with  Broadcasting 
last  week,  TvB's  Louis  Sirota.  who  is 
implementing  the  new  program,  ex- 
plained the  flexibility  of  the  plan,  par- 
ticularly as  it  relates  to  the  shopping 
center  film.    This  commercial  is  de- 


First  film  commercial  produced  by 
TvB's  Retail  Tv  Productions  unit  is 
for  use  by  shopping  centers  in  anni- 
versary promotions.  Clips  from  the 
film  (above)  relate  the  history  of  one 
lady's  shopping  expedition  to  a  cen- 
ter, from  gossip  about  the  event  to 
satisfaction  on  completion  of  the  trip. 
Emphasized  between  are  convenient 
parking  facilities  (top  and  center)  and 
the  variety  of  purchase  possibilities 
("from  gowns  to  greens").  Center's 
name  or  logo  may  be  superimposed  at 
any  point  in  film  or  for  its  duration. 


signed  to  overcome  the  budget  limita- 
tions of  these  who  don't  have  agencies 
oriented  to  tv  production.  By  using  a 
uniform  format  to  which  any  shopping 
center's  name  can  be  superimposed,  a 
"high  quality"  film  is  available  at  low 
cost.  Two  prints  of  the  film  may  be 
obtained  for  a  13-week  period  for  $80. 
Shopping  center  tenants  usually  main- 
tain cooperative  advertising  budgets  but 
in  the  past  have  tended  to  direct  these 
budgets  to  print  media. 

Retail  Tv  Productions  initial  film  is 
intended  for  use  during  an  anniversary 
promotion  but  others  will  be  made  to 
coincide  with  clearance  sales.  Easter, 
back-to-school  and  Christmas  periods. 
Tailoring  the  film  to  the  requirements 
of  different  shopping  centers  may  take 
a  variety  of  forms  according  to  Mr. 
Sirota.  The  basic  package,  however, 
consists  of  a  50-second  film  segment 
with  identification  by  superimposed  logo 
or  center  name.  The  audio  portion  of 
the  film,  which  has  been  composed  to 
suit  any  center,  may  be  replaced  with 
substitute  announcements,  if  desired,  at 
a  slightly  higher  cost. 

The  commercial  is  meant  to  fill  a 
one-minute  spot,  the  last  10  seconds 
left  open  for  an  individual  announce- 
ment. It  has  been  produced  so  that  it 
can  be  adapted  for  use  by  a  single  store 
within  a  shopping  center. 

Next  step  for  Retail  Tv  Productions, 
pending  success  of  the  current  project, 
will  be  the  creation  of  a  department 
store  film.  TvB  reports  that  one  New 
York  shopping  center  has  already  com- 
mitted itself  to  a  tv  station  for  sponsor- 
ship of  26  half  hours  on  the  basis  of 
the  new  TvB  mat  service. 

Rep  appointments... 

■  WCKR  &  WIOD  (FM)  Miami,  Fla.: 
George  P.  Hollingbery  Co.,  as  national 
representative,  effective  April  1,  when 
the  two  stations  will  revert  to  their 
former  calls,  WIOD-AM-FM. 

■  KAPR  Douglas,  Ariz.:  Elisabeth  M 
Beckjorden  Co.,  New  York,  as  national 
representative. 

■  KRAV  (FM)  Tulsa,  Okla.:  Herbert 
E.  Groskin  &  Co.,  New  York,  as  na- 
tional representative. 

■  WWOW  Conneaut-Ashtabula,  Ohio: 
Penn  State  Reps,  Pittsburgh,  as  re- 
gional representative. 

■  WKID  Champaign-Urbana,  111.:  Mid- 
West  Time  Sales,  Kansas  City,  as  re- 
gional representative. 

■  WNOB  Cleveland  and  KMFM  Min- 
neapolis: Herbert  E.  Groskin  &  Co., 
New  York,  as  exclusive  representative. 
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Says  Ervin  Lyke: 

President  and  General  Manager  of  WROC-TV, 
Rochester,  New  York. 


'During  the  past  five  years,  Veterans  Broadcasting 
Company  has  had  more  than  4,500  different 
feature  films  under  contract  in  Rochester  — 
perhaps  a  record  for  features  in  one  market. 
Consequently,  I  feel  I  can  speak  with  some 
authority  on  the  subject  of  'comparative 
values'  in  films  and  packages.  In  my  mind,  there 
is  no  doubt  concerning  the  rating  value  of  the 
Seven  Arts'  'Films  of  the  50's'. 
'We  feel  each  of  the  five  Volumes  purchased 
contains  not  only  an  extremely  high  percentage 
of  'block-busters',  but  equally  important, 


Agencies  and  clients  know  Seven  Arts'  features  on 
WROC-TV  will  attract  largest  possible 
audiences  within  and  between  all  conceivable 
measurement  periods." 


SEVEN  ARTS 

till 

ASSOCIATED 

CORP. 

A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwood,  III.  ORchard  4-5105 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 

TORONTO,  ONTARIO:  11  Adelaide  St.  West    EMpire  4-7193 


SEVEN  ARTS  and  TFE  '6 


Buckingham  Suite 
Pick-Congress  Hotel 
Sat.  March  30-Wed.Apr 


For  list  of  TV  stations  programming  Seven  Arts'  "Films  of 
the  50's"  see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 


SANDPAPER  OR  PLEXIGLASS 

FTC  slaps  new  restrictions  on  Colgate-Palmolive, 
Bates  against  'sham'  proofs  in  tv  commercials 


A  proposed  new  and  amended  order 
against  Colgate-Palmolive  Co.  and  its 
advertising  agency,  Ted  Bates  Inc.,  has 
been  issued  by  the  Federal  Trade  Com- 
mission in  the  now-famous  "sandpaper" 
tv  commercial  case. 

In  its  new  order,  the  FTC  prohibits 
Colgate  and  Bates  from: 

■  Presenting  a  visual  test  or  demon- 
stration represented  to  be  actual  proof 
of  a  claim  made  for  any  product,  where 
the  test  or  demonstration  does  not  con- 
stitute actual  proof  because  a  mockup 
or  substitute  material  or  article  is  used 
instead  of  the  genuine  material  or  article 
purportedly  used. 

■  Claiming  that  Colgate's  Rapid- 
Shave  or  any  other  shaving  cream  has 
qualities  or  merits  not  actually  possessed. 

The  order  issued  last  week  supersedes 
an  FTC  order  issued  two  years  ago.  This 


was  remanded  last  November  to  the 
government  agency  by  a  U.  S.  Court  of 
Appeals  on  the  ground  that  it  was  too 
broad  in  that  it  could  be  interpreted  to 
prohibit  indiscriminately  the  use  of 
mockups  or  substitute  materials  in  all  tv 
commercials  in  every  conceivable  hy- 
pothetical situation  (Broadcasting, 
Nov.  26,  1962). 

Started  in  '60  ■  The  case  began  in 
1960  when  the  FTC  challenged  the  sand- 
paper test  presented  in  tv  commercials 
for  Colgate's  Rapid  Shave  shaving 
cream.  It  was  established  that  instead  of 
shaving  sandpaper  in  the  commercial,  a 
mockup  of  sand  on  plexiglass  was  used. 

Colgate  contended  that  it  was  neces- 
sary to  use  the  substitute  because  of  tv's 
limitations. 

FTC  Commissioner  Philip  Elman, 
who  wrote  the  order  put  out  last  week. 


COMMERCIAL  PREVIEW:  Purina  Dog  Chow 


Dogs  and  children  draw  the  spot- 
light in  a  new  series  of  commercials 
for  Purina  Dog  Chow  (Ralston 
Purina  Co.).  Directed  and  produced 
by  Gerald  Schnitzer  Productions, 
Hollywood,  the  commercials  will  be- 
gin shortly  on  The  Jackie  Gleason 
Show  and  The  Real  McCoys,  both 
on  CBS-TV. 

The  commercials  create  several 
episodes  in  the  day  of  a  little  girl 
and  her  pet  dog,  unfolding  from  the 
question  and  theme  of  the  series, 
"What  is  a  dog?".  Scenes  include  a 
dog  being  brushed,  fed  and  sung  to 


by  a  little  girl.  In  the  picture  above, 
the  dog  is  an  "eager  eater"  of  Purina 
Dog  Chow.  The  commercial  closes 
with  the  little  girl  in  bed  and  "her 
best  friend"  sleeping  beside  her. 

Jerry  Schnitzer  directed  and  pro- 
duced the  commercial  for  the  pro- 
duction house  while  Noel  Digby 
served  as  producer  for  Purina  agen- 
cy, Gardner  Adv.,  St.  Louis.  Gabriel 
Scognamillo,  of  the  production 
house,  was  art  director.  Different 
dogs  and  children  of  various  ages 
will  be  used  in  future  Purina  Dog 
Chow  commercials. 
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said:  "There  is  nothing  objectionable  in 
showing  a  person  drinking  what  appears 
to  be  iced  tea,  but  for  technical  photo- 
graphic reasons  is  actually  colored  wa- 
ter, and  saying  'I  love  .  .  .'s  tea',  assum- 
ing the  appearance  of  the  liquid  is 
merely  an  incidental  aspect  of  the  com- 
mercial, is  not  presented  as  proof  of 
the  fine  color  or  appearance  of  the  tea, 
and  thus  in  no  practical  sense  would 
have  a  material  effect  in  inducing  sales 
of  the  product." 

He  held  also  that  Bates  cannot  escape 
some  responsibility  for  the  advertising, 
particularly  when  it  originated,  prepared 
and  published  the  commercials  and  had 
"full  knowledge  not  only  that  the  claim 
was  false  but  that  the  'proof  offered  to 
the  public  to  support  it  was  a  sham." 
Bates,  however,  was  permitted  to  defend 
itself  provided  it  had  no  knowledge  of 
the  falsity  of  the  representation  nor  any 
reason  to  question  its  truthfulness. 

This  is  not  a  final  order  of  the  com- 
mission. Colgate  and  Bates  have  20 
days  to  file  exceptions,  with  the  FTC 
staff  another  10  to  reply.  Following 
that  the  FTC  will  enter  a  final  order. 

20  ENOUGH  AT  NIGHT 

TvAR  survey  shows  creativity 
can  suffice  in  short  spots 

A  new  presentation  prepared  by  Tele- 
vision Advertising  Representatives  Inc. 
claims  that  prime  nighttime  20-second 
tv  spots  offer  creative  and  copy  ad- 
vantages as  well  as  media  values. 

Titled  "Twenty's  Plenty,"  the  TvAR 
presentation,  the  company  said,  is 
"unique"  in  that  it  is  aimed  primarily 
at  creative  and  copy  personnel  at  agen- 
cies rather  than  media  specialists.  It 
was  prepared  by  Robert  M.  Hoffman, 
marketing  and  research  vice  president 
of  the  station  representative  firm,  in  con- 
sultation with  Harry  W.  McMahan,  a 
consultant  on  tv  commercials.  TvAR 
stressed  that  many  of  its  claims  are  cor- 
roborated by  research  findings  of  the 
Schwerin  Research  Corp. 

The  central  theme  of  the  presentation 
is:  "It's  not  how  long — it's  how  good." 
A  20-second  commercial,  TvAR  asserts, 
provides  time  for  the  name,  a  claim  and 
a  demonstration.  The  60-second  spot 
adds  a  platform  for  supporting  claims 
plus  mood  or  atmosphere  and  dramati- 
zation, but  TvAR  contends  that  for 
many  products  these  additional  ele- 
ments are  not  a  requisite. 

The  presentation  cites  Schwerin  Re- 
search to  document  its  claim  that  brand 
name  recall  is  virtually  identical  for  20- 
second  and  60-second  spots.  With  re- 
spect to  the  playback  of  specific  sales 
points,  Schwerin  reported,  the  20-second 
spot  is  71%  as  effective  as  the  60-second 
announcement,  though  it  is  only  one- 
third  as  long. 
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2  CHICAGO  AGENCIES  MERGE 

Carl  Post  president  of  new  Post-Keyes-Gardner; 
agency's  combined  billings  top  $30  million 


After  a  two-month  delay  because  of 
tax  and  other  fiscal  problems,  two 
agency  neighbors  in  Chicago's  Palmo- 
live  Bldg.  were  "married"  last  week. 
Keyes,  Madden  &  Jones  and  Post, 
Morr  &  Gardner  now  are  one  as  Post- 
Keyes-Gardner. 

The  merger  has  been  underway  since 
last  fall  and  was  to  have  become  fact 
the  first  of  the  year  (Broadcasting, 
Oct.  1,  1962).  The  combined  billings 
in  Post-Keyes-Gardner  top  the  $30  mil- 
lion mark  with  some  70%  spent  in 
broadcast  media. 

Chief  architect  of  the  merger  was 
Carl  M.  Post,  former  president  of 
PM&G  who  becomes  president  of  Post- 
Keyes-Gardner.  Board  chairman  of  the 
new  PKG  is  Freeman  Keyes,  formerly 
chairman  of  KM&J. 

Among  the  major  accounts  involved 
in  the  merger  are:  Brown  &  Williamson 
Tobacco  Corp.  (Raleigh  and  Belair 
cigarettes),  previously  at  KM&J.  Jos. 
Schlitz  Brewing  Co.  (Old  Milwaukee 
and  Burgermeister  beers),  Maybelline 
Co.  and  General  Finance  Corp.,  broad- 
cast-active accounts  handled  formerly 
by  PM&G. 

Officers  of  the  new  agency  also  in- 
clude F.  Sewell  Gardner  as  vice  chair- 
man of  the  board  and  Frank  F.  Morr 
as  executive  vice  president.  Both  had 
been  PM&G  principals.  Howard  A. 
Jones,  KM&J  president,  becomes  a 
member  of  the  new  agency's  executive 
review  board  and  will  head  divisions  of 
Russel  M.  Seeds  Co.,  a  separate  holding 


Listings  include  new  commercials  be- 
ing made  for  national  or  large  region- 
al radio  or  television  campaigns.  Ap- 
pearing in  sequence  are  names  of  ad- 
vertiser, product,  number,  length  and 
type  of  commercial,  production  man- 
ager, agency  with  its  account  executive 
and  production  manager. 

Johnny  Mann  Inc.,  13107  Ventura  Blvd.,  Studio 
City,  Calif. 

Buick,  one  60  for  tv,  live  on  film.  Agency: 
McCann-Erickson.  Ken  Marthey,  agency  producer. 

Heller-Ferguson  Inc.,  1800  N.  Argyle,  Hollywood 
28,  Calif. 

Roos-Atkins  Clothiers,  five  60's  for  radio.  Alan 
Ferguson,  prod.  mgr.  Agency:  Fletcher  Richards, 
Calkins  &  Holden.  Earl  Shorris  and  Bob  Pritikin, 
agency  producers. 

Best  Fertilizer,  series  of  60's  for  radio,  Alan 
Ferguson,  prod.  mgr.  Agency:  Fletcher  Richards, 
Calkins  &  Holden.  Earl  Shorris  and  Bob  Pritikin, 
agency  producers. 

Folger's  Coffee,  series  of  60's  for  radio. 
Agency:  Fletcher  Richards,  Calkins  &  Holden. 
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company  representing  other  diversified 
business  interests  of  Mr.  Keyes  and 
himself.  KM&J  was  a  Seeds  division 
before  the  merger. 

Senior  vice  presidents  of  the  new 
agency  are  Jack  Baxter,  Ray  Dau  and 
Anthony  Hebel,  all  formerly  with 
PM&G.  Mr.  Baxter  also  will  be  creative 
director. 

Branch  offices  of  the  two  former 
agencies  also  join  under  the  new  name 
except  for  the  KM&J  branch  in  Day- 
tona  Beach,  Fla.,  which  continues  as 
a  Seeds  Co.  holding.  The  PM&G  and 
KM&J  branches  in  Los  Angeles  will  be 
consolidated  into  one  office.  Other  of- 
fices are  in  New  York,  San  Francisco 
and  Miami.  Chicago  headquarters  will 
continue  with  PM&G's  phone  number, 
WhitehaU  3-2880. 

PM&G  itself  was  a  recent  evolution 
from  the  old  Gordon  Best  Co.  Mr. 
Gardner  joined  the  agency  last  year 
after  Dancer-Fitzgerald-Sample  closed 
its  Chicago  office. 

TvB  SALES  CLINICS 

8  selling  teams  to  visit 
101  cities  in  spring  tour 

As  part  of  a  major  campaign  to  in- 
crease use  of  local  tv  by  advertisers, 
Television  Bureau  of  Advertising  (TvB) 
will  hold  all-day  sales  clinics  in  101 
cities  this  spring.  TvB  conducted  sales 
clinics  in  only  17  cities  in  each  of  the 
past  three  years. 

The  clinics  will  be  conducted  by  eight 


Earl  Shorris  and  Bob  Pritikin,  agency  producers. 

Vann  Praag  Productions  Inc.,  1600  Broadway, 
New  York  City. 

U.  S.  Rubber  (tires),  one  60,  one  5-minute  for 
tv,  film.  Daniell  Karoff,  prod.  mgr.  Agency:  N. 
W.  Ayer.  Robert  Wilbor  agency  producer. 

Sinclair  Refining  (gasoline),  two  60's  for  tv, 
live  on  film.  Daniel  Karoff,  prod.  mgr.  Agency: 
Geyer,  Morey  &  Ballard.  Joe  Danis,  agency  pro- 
ducer. 

Irish  International  Airlines,  two  60's,  one  30 
for  tv,  live-still  on  film.  Bob  Van  Praag,  prod, 
mgr.  Agency:  Geyer,  Morey  &  Ballard.  Tony  Rizzo, 
agency  producer. 

Medi-Quik/Lysol,  two  60's  for  tv,  live  on  film. 
Marc  Asch.  prod.  mgr.  Agency:  Geyer,  Morey  & 
Ballard.  Bill  Robinson,  agency  producer. 

Raymond  Scott  Enterprises  Inc.,  140  W.  57th  St., 
New  York  City. 

Dow  Oven  Cleaner,  one  60  jingle  for  tv. 
Charles  Barclay,  prod.  mgr.  Agency:  MacManus 
John  &  Adams.  Joseph  Africano,  agency  producer. 

Gordon's  Potato  Chips,  one  60  and  one  30 
jingle  for  radio.  Charles  Barclay,  prod.  mgr. 
Agency:  Kirkland,  White  &  Schell.  Frank  White, 
acct.  exec. 


selling  teams  from  TvB  offices  in  New 
York,  Chicago  and  Los  Angeles.  Every 
clinic  will  open  with  a  session  directed 
to  the  local  advertiser. 

Cities  in  which  sales  clinics  will  be 
held  follow: 

April  2,  New  Haven,  Conn.;  April  4, 
Scranton-Wilkes-Barre,  Pa.;  April  15,  Fort 
Wayne,  Ind.,  St.  Louis;  April  16,  Pittsburgh; 
April  17,  Altoona,  Pa.,  South  Bend,  Ind., 
Champaign,  111.;  April  19,  Lebanon,  Pa., 
Grand  Rapids,  Mich.,  Peoria,  111.;  April  22, 
Miami,  Montgomery,  Ala.,  Roanoke,  Va.; 
April  23.  Columbus,  Ga.;  April  24,  Tampa, 
Fla.,  Greensboro,  N.  C,  Augusta,  Ga.;  April 
25,  Atlanta;  April  26,  Jacksonville,  Fla., 
Charlotte,  N.  C;  April  29,  Des  Moines, 
la.,  Charleston,  S.  C,  Norfolk,  Va.,  Ashe- 
ville,  N.  C;  April  30,  Waterloo,  la.,  Colum- 
bia, S.  C,  Richmond,  Va.,  Greenville.  S.  C. 

May  1,  Cedar  Rapids,  la.,  Bristol,  Va.; 
May  2,  Raleigh,  N.  C,  Washington,  D.  C; 
May  3,  Davenport,  la.,  Durham,  N.  C, 
Baltimore,  Huntington,  W.  Va.;  May  6, 
Texarkana,  Tex.,  Wichita,  Kan.;  May  7, 
Shreveport,  La.;  May  8,  Dallas-Ft.  Worth, 
Topeka,  Kan.;  May  10,  Oklahoma  City,  Kan- 
sas City,  Mo.;  May  13,  Tulsa,  Okla.,  Bing- 
hamton,  N.  Y.,  Nashville,  Tenn.,  Lincoln, 
Neb.;  May  14,  Utica,  N.  Y.,  Omaha,  Neb.: 
May  15,  Houston,  Evansville,  Ind.;  May  16, 
Rochester,  N.  Y.,  Sioux  City,  la.;  May  17, 
Lake  Charles,  La.,  Buffalo,  N.  Y.,  Louisville, 
Sioux  Falls,  S.  D.;  May  20,  Providence,  R.  I., 
Cleveland,  Milwaukee,  Terre  Haute,  Ind.; 
May  21,  Indianapolis;  May  22,  Portland,  Me., 
Toledo,  Ohio,  La  Crosse,  Wis.;  May  23, 
Cincinnati. 

May  24,  Bangor,  Me.,  Detroit,  Rockford, 
111.,  Wheeling,  W.  Va.;  May  27,  Burlington, 
Vt.;  May  29,  Albany,  N.  Y.;  May  31,  Spring- 
field, Mass.;  June  3,  Boise,  Ida.,  Abilene, 
Tex.,  Minneapolis;  June  4,  Duluth,  Minn.; 
June  5,  Seattle,  Wash.,  Odessa,  Tex.;  June 
6,  Fargo.  N.  D.;  June  7,  Portland,  Ore.,  El 
Paso,  Tex.,  Bismarck,  N.  D.;  June  10,  Sacra- 
mento. Calif.,  Albuquerque,  N.  M.;  June  12, 
San  Diego,  Calif.,  Salt  Lake  City;  June  14, 
Phoenix,  Denver;  June  21,  Monroe,  La.; 
June  24,  New  Orleans;  June  25,  Baton 
Rouge,  La.;  June  27,  Hattiesburg,  Miss.; 
June  28,  Meridian,  Miss.;  Late  June,  Phila- 
delphia, Los  Angeles,  San  Francisco,  Chi- 
cago, New  York,  and  Fresno,  Calif. 


Agency  appointments... 

■  Alberto-Culver  Co.,  Melrose  Park, 
111.,  which  is  spending  virtually  all  of 
its  $30  million  budget  in  television,  has 
added  J.  Walter  Thompson  Co.,  Chic- 
ago, as  advertising  agency  for  two  new 
products  not  yet  disclosed.  Compton 
Adv.  and  BBDO,  both  Chicago,  con- 
tinue as  A-C  agencies  with  Compton 
placing  the  major  share  of  A-C's  busi- 
ness. 

■  Molson  Breweries  Ltd.,  Montreal, 
Canada,  has  appointed  The  Rumrill 
Co.,  Rochester,  N.  Y.,  as  advertising 
agency  for  the  U.  S.  sale  of  Molson's 
Canadian  ale  and  Canadian  beer.  Mol- 
son is  the  largest  independent  brewery 
in  Canada  and  the  12th  largest  in  North 
America.  Canadian  advertising  for 
Molson  continues  to  be  handled  by 
Cockfield-Brown  &  Co.,  Montreal,  and 
MacLaren  Adv.  Co.,  Toronto. 

■  Gwaltney  Inc.,  Smithfield,  Va.,  meat 
packing  firm,  has  appointed  Liller, 
Neal,  Battle  &  Lindsey,  Richmond,  as 
advertising  agency. 

■  Fels  &  Co.,  Philadelphia,  soap  and 
detergent  manufacturer,  has  named  S. 
E.  Zubrow  Inc.,  that  city,  as  advertis- 
ing agency  for  all  consumer  products. 

■  James  Lees  &  Co.,  Bridgeport,  Pa. 
carpet    manufacturer,    has  appointed 
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Commercials  in  production  . . . 


This  here  Valley  is 
Heaven  on  Earth! 


H 


AVE  you  ever  been  to  Fargo,  on  business 
or  to  hunt  them  squawk-voiced  pheasants? 


If  you  haven't,  you've  no  idea  about  how  rich 
we  live.  The  Encyclopaedia  Britannica  says  that 
the  Red  River  Valley,  with  its  deep,  alluvial  soil, 
is  one  of  the  richest  areas  anywhere.  Look  up 


"Red  River  Valley"  and  see  for  yourself. 

That's  doubtless  why  WDAY  Radio  is  one  of 
the  nation's  most  fabulous  producers  for  radio 
advertisers  —  often  outranking  big  clear-channel 
stations.  If  you've  never  heard  the  full  story 
from  PGW,  you  ain't  hardly  never  heard  nothing 
yet.  Get  it ! 


WDAY 


5000  WATTS  •  970  KILOCYCLES  •  NBC 

FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC.,  Exclusive  National  Representatives 
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Doyle  Dane  Bernbach  Inc.,  New  York, 
as  its  advertising  agency.  Account, 
which  bills  over  $1  million  annually, 
was  formerly  with  N.  W.  Ayer  &  Son, 
Philadelphia. 

■  Swanee  Paper  Corp.,  New  York  has 
appointed  Mogul  Williams  &  Saylor, 
same  city. 

Y&R  tv  commercial  check 
underway  in  12  markets 

Young  &  Rubic.un  now  has  access  to 
a  round-the-clock  check  on  every  client 
commercial  run  on  all  tv  stations  in  12 
major  markets,  and  in  several  months, 
in  the  top  75  markets. 

The  advertising  agency  became  the 
first  to  sign  a  contract  with  Broadcast 
Advertisers  Reports,  according  to  a 
BAR  announcement  today  (Monday). 
The  contract  covers  a  two-year  period 
and  is  retroactive  to  Jan.  1,  1963. 
Auditing  and  checking  for  Y&R  already 
have  been  underway,  BAR  said. 

B\R  independently  audits  proof-of- 
performance  24  hours-a-day,  every  day 


of  the  year.  In  addition  to  reports  on 
Y&R  clients,  competitive  product  track 
records  will  be  available  for  the  agen- 
cy's checking.  The  monitoring  will  pro- 
vide a  check  on  product  protection  and 
over-commercialization  as  well  as  audit 
the  performance. 

BAR  now  monitors  48  stations  in  12 
markets  but  will  be  adding  18-20  sta- 
tions in  5  to  6  markets  each  month, 
and  by  the  end  of  this  year  will  be  up 
to  236  tv  stations  in  75  markets  in 
which  BAR  estimates  about  85%  of 
all  tv  money  is  spent. 

It  was  reported  that  other  agencies 
soon  will  follow  Y&R  and  sign  for  the 
monitoring  service. 

In  effect,  the  BAR  service  will  per- 
mit Y&R  to  review  each  station's  affi- 
davits for  every  client  spot  that  is  run 
on  all  stations  in  the  markets  covered. 
The  12  markets  which  immediately 
come  under  the  checking  process  are 
Atlanta,  Baltimore,  Boston,  New  York, 
Los  Angeles,  Chicago,  Philadelphia, 
Detroit,  Minneapolis,  Washington,  Pitts- 
burgh, and  San  Francisco. 


$13.5  million  billing 
reported  by  ABC-TV 

The  ABC-TV  sales  department  closed 
contracts  last  month  for  $  1 3.5  million  in 
second  and  third  quarter  business.  A 
sales  report  issued  last  week  showed 
most  of  the  total  coming  from  second 
quarter  customers. 

Nighttime  billings  by  26  advertisers 
accounted  for  $10,750,000,  the  biggest 
buyers  being  Procter  &  Gamble  and 
Bristol-Myers,  each  with  over  $1  million 
worth  of  time.  Falling  within  the  $500,- 
000  to  $1  million  range  for  nighttime 
orders  were  Sinclair  Oil,  Polaroid,  Rem- 
ington, Schlitz,  Noxzema,  and  Derby 
Foods.  Clairol,  Sterling  Drug,  General 
Mills,  Dodge,  Contac,  Kaiser,  Polk- 
Miller,  Beecham  Products,  Chesebrough- 
Pond's,  Lehn  &  Fink  and  Plough  Inc. 
placed  orders  for  between  $250,000  and 
$500,000. 

Daytime  orders  of  about  $2  million 
were  consummated  during  February. 


 THE  MEDIA  

NAB  nearly  set  on  Chicago  agenda 

RECORD  ATTENDANCE,  NEW  HIGH  IN  EXHIBITS  EXPECTED  AT  CONVENTION 


Pre-registrations  for  the  41st  annual 
NAB  convention  at  the  Conrad-Hilton 
Hotel  in  Chicago  March  31 -April  3 
are  running  10-15%  ahead  of  last  year 
giving  promise  of  a  record  attendance. 

Already  registered  for  Chicago  at 
the  middle  of  last  week  were  1,586 
broadcasters,  compared  to  1,436  at  the 
same  time  a  year  ago  according  to 
William  L.  Walker,  assistant  treasurer 
who  is  handling  registrations.  Pre-reg- 
istration  rolls  close  March  18,  with 
those  signing  up  early  getting  a  reduced 
rate  and  preferred  treatment  in  hotel 
rooms  and  banquet-luncheon  tickets. 

Highest  official  registered  attendance 
at  any  NAB  convention  was  the  3,101 
who  came  to  Washington  in  1961.  This 
mark  is  expected  to  fall  in  Chicago  in 
three  weeks. 

The  largest  display  of  equipment  at 
any  convention  already  is  assured  with 
56  exhibitors  reserving  all  the  space 
available  in  the  Hilton's  exhibit  hall. 

Plans  also  were  nearing  the  comple- 
tion stage  last  week  for  the  agendas  at 
the  various  convention  sessions — includ- 
ing tv,  am-fm,  management  and  engi- 
neering conferences.  In  addition,  some 
three  dozen  affiliated  organizations  have 
scheduled  meetings  in  conjunction  with 
the  broadcast  gathering  (see  box,  page 
44).  Co-chairmen  of  this  year's  con- 
vention are  William  B.  Quarton,  WMT- 
TV  Cedar  Rapids,  Ohio,  and  Willard 


Schroeder  of  WOOD  Grand  Rapids, 
Mich.  They  also  are  chairmen  of  the 
NAB  Tv  and  Radio  Boards,  respec- 
tively. 

Hope  As  Opener  ■  Fm  Day  Sunday, 
March  31,  will  precede  the  convention's 


Wanted:  'qualified'  man 

The  President  of  the  U.  S.  has 
been  given  official  notice  that  the 
broadcasting  industry  would  like 
to  have  a  "qualified  broadcaster" 
appointed  to  the  next  vacancy  on 
the  FCC. 

loseph  Goodfellow,  vice  presi- 
dent-general manager  of  WRC- 
AM-FM-TV  Washington,  and 
chairman  of  the  NAB's  conference 
of  state  association  presidents 
which  adopted  a  resolution  urging 
the  President  to  name  a  broad- 
caster (Broadcasting,  March  4), 
delivered  the  document  to  the 
White  House  last  week.  Copies  of 
the  resolution  also  have  been  sent 
to  each  state  association. 

Unanimously  adopted  at  the 
conference  1 2  days  ago,  it  was 
introduced  by  Mel  Burka  of 
WTIP  Charleston,  president  of  the 
West  Virginia  Broadcasters  Assn. 


official  opening.  Monday  morning  the 
NAB's  distinguished  service  award  will 
be  presented  to  comedian  Bob  Hope 
in  a  general  assembly  of  all  delegates. 
General  assemblies  also  will  be  held 
Monday  afternoon  for  a  panel  on 
broadcasting  in  a  free  society  (new  to 
the  convention)  and  Wednesday  after- 
noon for  the  annual  FCC  panel.  No 
sessions  are  scheduled  Tuesday  after- 
noon so  delegates  may  visit  exhibits. 

NAB  President  LeRoy  Collins  will 
address  the  Monday  management  lunch- 
eon while  FCC  Chairman  Newton  N. 
Minow  will  speak  at  the  Tuesday  lunch- 
eon. A  Wednesday  luncheon  speaker 
will  be  announced  later. 

At  the  Tuesday  morning  tv  assembly, 
TvB  will  present  "Computers — Friend 
or  Foe,"  on  the  purchase  of  advertis- 
ing time  by  using  computers.  At  the 
same  session,  a  panel  of  broadcasting 
executives  will  discuss  "The  Station 
Image — Local  Programming  and  Public 
Service." 

The  Wednesday  morning  tv  program 
will  highlight  a  discussion  on  the  con- 
troversial proposal  to  adopt  the  NAB 
codes  as  FCC  rules.  Participating  will 
be  Commissioner  Robert  E.  Lee  and 
William  D.  Pabst,  chairman  of  the  Tv 
Code  Review  Board  and  executive  vice 
president-general  manager  of  KTVU 
(TV)  San  Francisco-Oakland. 

"Secondary  Market  Tv"  will  be  the 
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(A  TELEVISION  STUDIO  IS  90%  EMPTY  SPACE) 


But  the  other  10%  can  make  an  im- 
portant difference  to  you!  At  MGM 

Telestudios,  all  of  that  10%  is  filled 
with  the  latest  TV  equipment  from 
RCA.  Take  the  six  new  TR-22  video 
tape  recorders,  soon  to  be  installed. 
These  fully  transistorized,  "new  gen- 
eration" instruments  will  record  the 
highest  quality  pictures  ever  seen  on 
TV  screens.  The  TR-22  stands  alone; 
so  advanced  in  design,  performance 


and  stability  that  it  is  years  ahead  of 
any  other  video  tape  recorder. 
The  TR-22  was  created  by  RCA  as  a 
companion  to  the  revolutionary  TK-60 
TV  camera,  the  only  800-line*  camera 
in  the  industry.  Together  they  bring  a 
completely  new  standard  of  artistic 
capability  to  video  tape  recording. 
Only  at  MGM  Telestudios  will  you 
find  this  prime  combination  available 
for  your  commercial  production. 


*measure  of  resolving  power 

MGM 


THE  ANATOMY  OF  PRIMACY.  .  .  PART  III. 
This  is  one  of  a  series  of  major  announcements  from  MGM  Telestudios 
Today,  tape,  more  than  ever  before,  is  TV's. prime  production  tool.  For  more  information,  call  Bob 
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Ielestudios 

1481  BROADWAY,  NEW  YORK,  N.Y. 
Fierman,  Sales  Manager,  L0  3-1122 
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Side  meetings  scheduled  for  NAB  convention 


Not  to  be  outdone  by  an  expected 
record  attendance  at  the  NAB  con- 
vention in  Chicago  March  31 -April 
3,  the  customary  round  of  meetings 
of  affiliated  groups  in  the  Conrad 
Hilton  and  nearby  hotels  also  will 
be  the  largest  ever  this  year.  Some 
three-dozen  extra-curricular  sessions 
already  are  scheduled. 

As  in  the  past,  the  Assn.  for  Pro- 
fessional Broadcasting  Engineers  will 
hold  the  first  such  meeting  at  2:30 
p.m.,  Friday,  March  29,  in  Room  9 
(third  floor)  of  the  Hilton.  Other 
meetings  scheduled  to  date  through 
the  NAB  (all  in  the  Hilton  unless 
designated  otherwise) : 

Saturday,  March  30— 

9  a.m.-4  p.m.  Assn.  for  Professional  Broad- 
casting Education  board  meeting,  Room  9 
(third  floor). 

9:30  p.m.  National  Assn.  of  Fm  Broad- 
casters, Waldorf  Room. 

10  a.m.  QXR  Network,  meeting  and  lunch- 
eon, Rooms  18,  19  (4th  floor). 

2  p.m.  Assn.  of  Maximum  Service  Tele- 
casters,  technical  committee  meeting,  Shera- 
ton Blackstone. 

2  p.m.  National  Assn.  of  Fm  Broa'dcasters, 


topic  of  another  panel  featuring  tele- 
casters  from  markets  of  100,000  popu- 
lation or  less. 

An  extra  tv  session  has  been  added 
on  Sunday  afternoon  and  will  feature 
discussion  on  current  topics  of  interest, 
including  cost  control,  automation,  local 
programming  and  promotion,  personnel 
problems  and  community  antenna  tv 
systems. 

The  annual  closed  session  labor  clinic 
will  be  held  Wednesday  April  3. 

Radio,  Too  *  Radio  assemblies  will 
be  held  on  Tuesday  and  Wednesday 
mornings  concurrent  with  the  tv  ses- 
sions. The  Tuesday  meeting  will  feature 
a  report  on  radio  month  promotions, 
an  RAB  presentation  by  its  new  presi- 
dent, Ed  Bunker,  and  "Radio,  the  Live- 
ly Corpse"  by  Mitch  Leigh,  president 
of  Music  Makers  Inc.,  New  York. 

On  Wednesday,  Station  Representa- 
tives Assn.  will  display  its  annual  sales 
presentation  through  its  president,  Ed 
Codel,  and  Larry  Webb,  executive  di- 
rector. Robert  Mason  of  WMRN  Mari- 
on, Ohio,  chairman  of  the  All-Industry 
Radio  Music  Licensing  Committee,  also 
will  give  his  report. 

Three  panel  discussions — "Enhancing 
the  Station  Profile,"  "Stereo — One  Year 
Later,"  and  "Fm  Forum" —  will  high- 
light the  program  for  Sunday's  Fm  Day. 
Ben  Strouse  of  WWDC  Washington, 
chairman  of  the  NAB  Fm  Committee, 
will  give  his  report  at  the  beginning  of 
the  session. 

The  annual  NAB  Engineering  Con- 


Waldorf  Room. 

3  p.m.  ABC-TV  affiliates,  International  Ball- 
room. 

5:30  p.m.  ABC  Reception,  International 
Ballroom. 

6:30  p.m.  Assn.  of  Maximum  Service  Tele- 
casters,  board  meeting,  Sheraton  Blackstone. 

7:30  p.m.  ABC-TV  affiliates  banquet,  Grand 
Ballroom. 

Sunday,  March  31 — 

8:30  a.m.  Assn.  of  Maximum  Service  Tele- 
casters,  breakfast,  Bel  Air  Room. 

9  a.m.  Institute  for  Broadcast  Financial 
Management,  board  meeting,  Sheraton  Black- 
stone. 

9.-30  a.m.  National  Assn.  of  Fm  Broadcast- 
ers, Waldorf  Room. 

9:30  a.m.  Assn.  of  Maximum  Service  Tele- 
casters,  Beverly  Room. 

9:30  a.m.  Assn.  for  Professional  Broad- 
casting Education,  Upper  Tower. 

10  a.m.  Daytime  Broadcasters  Assn.,  Willi- 
ford  C  Room. 

10:30  a.m.  Broadcast  Music  Inc.,  board 
meeting  and  luncheon,  Parlors  25,  26  (5th 
floor). 

11  a.m.  ABC  Radio  Network  affiliates  meet- 
ing and  luncheon,  Williford  A  and  B  Rooms. 

12:30  p.m.  CBS-TV  affiliates  board  lunch- 
eon, Room  12  (4th  floor). 

1  p.m.  Assn.  of  Maximum  Service  Tele- 
casters,  board  meeting,  Bel  Air  Room. 

2:30  p.m.  NAB  Radio  Code  Review  Board, 


ference  will  run  concurrently  with  the 
regular  convention  agenda,  with  sepa- 
rate meetings  and  luncheons  each  day. 
Luncheon  speakers  are  Edward  E.  David 
Jr.  of  Bell  Telephone  Labs  (Monday), 
Sidney  Metzger  of  RCA  (Tuesday)  and 
Simon  Ramo  of  Thompson  Ramo  Wool- 
dridge  Inc.  (Wednesday). 

Gov.  Collins  will  open  the  engineer- 
ing conference  and  the  NAB's  1963 
Engineering  Achievement  Award  will 
be  presented  to  Dr.  George  R.  Town, 
dean  of  engineering  at  Iowa  State  U. 

Hoffa's  right  to  sue 
NBC  upheld  by  court 

Teamsters  Union  President  James  R. 
Hoffa's  right  to  sue  NBC  for  $2.5  mil- 
lion in  Michigan  has  been  upheld  by 
U.  S.  District  Judge  Theodore  Levin 
in  Detroit. 

The  ruling  supports  Mr.  Hoffa's  con- 
tention that  the  suit,  filed  May  24, 
1960,  on  Walter  Gross  of  NBC's  De- 
troit office,  was  sufficient.  NBC  had 
argued  that  the  service  on  Mr.  Gross, 
manager  of  television  sales  in  Detroit, 
was  not  grounds  for  trial  in  Michigan. 

In  his  suit  Mr.  Hoffa  charged  NBC, 
Robert  Kennedy  and  Jack  Paar  had 
conspired  to  "ridicule,  degrade,  defame 
and  humiliate  him"  (Broadcasting, 
May  30,  1960).  The  suit  followed  four 
appearances  by  Mr.  Kennedy  on  the 
network,  three  on  the  Paar  program 
and  one  on  Meet  the  Press. 

A  companion   suit  against  Messrs. 


Room  19  (4th  floor). 

2:30  p.m.  National  Assn.  of  Tv  Program 
Directors,  Williford  C  Room. 

4  p.m.  Assn.  for  Competitive  Tv,  Room  14 
(4th  floor). 

4  p.m.  Clear  Channel  Broadcasting  Service, 
Room  18  (4th  floor). 

5  p.m.  Assn.  for  Professional  Broadcasting 
Education,  reception,  Beverly  Room. 

6  p.m.  CBS-TV  affiliates  reception  and 
banquet,  Ambassador  West  Hotel. 

6:30  p.m.  NBC  Radio  and  Tv  affiliates  re- 
ception and  banquet,  International  Ballroom. 

Monday,  April  1— 

7:30  a.m.  Assn.  on  Broadcasting  Standards 
Inc.,  breakfast,  Room  14  (4th  floor). 

8  a.m.  Tv  Stations  Inc.,  breakfast,  Mayfair 
Room,  Sheraton  Blackstone. 

8:30  a.m.  NAB  Broadcast  Engineering  Con- 
ference Committee  breakfast,  Room  10  (3rd 
floor). 

Tuesday,  April  2— 

2:30  D.m.  NAB  Tv  Code  Review  Board, 
Room  18  (4th  floor). 

7:30  p.m.  Broadcast  Pioneers  banquet, 
Grand  Ballroom. 

Wednesday,  April  3 — 

5  p.m.  NAB  Radio  Board  of  Directors, 
Room  18  (4th  floor). 

5  p.m.  NAB  Tv  Board  of  Directors,  Room 
19  (4th  floor). 


Paar  and  Kennedy  was  dismissed  by 
Judge  Levin  in  1960  (Broadcasting, 
Aug.  29,  1960)  because  they  had  been 
improperly  served  outside  Michigan 
where  the  suit  was  instituted. 

NBC  said  last  week  it  still  plans  to 
run  a  segment  on  Mr.  Hoffa  on  David 
Brinkley's  Journal  in  April. 

Denver  pay  tv  accepting 
service  applications 

The  Macfadden  Teleglobe  Pay-Tv 
system  in  Denver  is  now  accepting  ap- 
plications for  service,  Gerald  A.  Bartell, 
president,  announced  last  week. 

Mr.  Bartell  said  he  was  heartened  by 
the  initial  response  to  newspaper  ad- 
vertisements over  a  week's  period  in  the 
Denver  area.  He  said  1,903  coupons 
and  numerous  telephone  calls  were  re- 
ceived from  Denver  residents,  seeking 
a  pay  tv  brochure. 

The  Denver  pay  tv  project  is  sched- 
uled to  begin  in  early  May,  using  the 
facilities  of  KTVR  (TV)  Denver  (ch. 
2)  (Broadcasting,  Jan.  28). 

Pulse  issues  latest 
tv  audience  profile 

The  Pulse  Inc.  is  distributing  to  its 
subscribers  its  sixth  edition  of  "TV 
Audience  Profiles,"  which  emphasizes 
demographic  information  on  current 
network  tv  programs. 

Called  "Book  I,"  the  report  breaks 
down  the  U.  S.  audience  for  each  pro- 
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Left:  Rev.  Dr.  John  T.  Middaugh,  and  Rev.  Fr.  Joseph  M.  Connolly. 


"FAITH  TO  FAITH" -A  DIALOGUE 


A  new  approach  to  religious  programming  on  tel- 
evision, and  the  first  presentation  of  its  kind  in 
America,  is  being  telecast  each  Saturday  at  5:00 
PM  on  WMAR-TV.  Titled  "FAITH  TO  FAITH" 
—A  DIALOGUE— the  program  features  a  Protes- 
tant minister  and  a  Roman  Catholic  priest  in  a 
comparison  of  their  respective  faiths.  It  is  not  a 
religious  debate  but  rather  an  effort  toward  helping 
both  the  Protestant  and  the  Roman  Catholic 
viewer  better  understand  how  his  Christian  neigh- 
bor believes  and  worships. 

"FAITH  TO  FAITH"  — A  DIALOGUE  is 
especially  timely- because  of  current  movements 
toward  Christian  Unity  on  both  sides  of  the  historic 


division  in  the  Christian  Church. 

"FAITH  TO  FAITH"  — A  DIALOGUE  is 
another  First  for  Baltimore's  First  TV  station— 
WMAR-TV  .  .  .  part  of  the  dynamic  concept  of 
public  service  programming  that  has  always  been  a 
feature  on  Channel  2. 

No  Wonder  —  In  Maryland  Most  People  Watch 

WMAR-TV® 

Channel  2-Sunpapers  Television -Baltimore  3,  Md. 

Represented  Nationally  by  THE  KATZ  AGENCY,  INC. 


gram  in  terms  of  audience  composition 
(children,  teen-age,  male,  18-39,  and 
40  plus)  and  female  (18-39  and  40 
plus);  size  of  family  (1-2  members,  3-4 
members  and  5  or  more);  annual  in- 
come (under  $4,000,  $4,000-$7,499 
and  $7,500  and  up);  education  of 
household  head  (less  than  high  school, 
high  school  graduate,  some  college  or 
better);  occupation  of  household  head 
(professional,  executive,  managerial, 
official,  technical,  sales,  clerical,  crafts- 
man, foreman,  laborer);  family  cycle 
(with  children  under  6;  children,  6-17; 
no  children  under  18);  occupation  sta- 
tus of  housewife  (employed,  stay-at- 
home). 

The  study  is  based  on  cross-country 
interviewing  during  November  1962.  It 
shows  that  49  million  U.  S.  families, 
accounting  for  174,832,000  individuals, 
were  in  the  tv  audience  at  that  time. 

WGAL  Tv  Inc.  takes  over 
Arizona  tv  properties 

Formal  transfer  of  ch.  7  KOAT-TV 
Albuquerque,  and  ch.  4  KVOA-TV 
Tucson,  (both  Arizona)  became  effec- 
tive last  week  with  the  arrival  in  Tucson 
of  Clair  R.  McCollough,  president  of 
WGAL  Television  Inc.,  which  had  ac- 
quired the  properties  for  $3,250,000. 
Contracts  transferring  the  stations  were 
signed  in  Washington  on  March  1  by 


Mr.  McCollough  and  Clinton  D.  Mc- 
Kinnon,  former  California  congressman 
and  president  of  Alvarado  Television 
Co.,  the  seller. 

Mr.  McCollough,  who  is  also  presi- 
dent of  the  parent  Steinman  Stations 
and  chairman  of  the  joint  board  of  the 
NAB,  said  prior  to  his  departure  that 
the  properties  would  be  operated 
through  resident  managers.  He  said  he 
would  make  frequent  trips  to  the  sta- 
tions from  his  headquarters  at  WGAL- 
AM-FM-TV  Lancaster,  Pa. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  KFH-AM-FM  Wichita,  Kan.:  Sold 
by  Wichita  Eagle  and  Beacon  to  Pres- 
ton P.  Reynolds  Jr.  and  Walter  W. 
Ahlschlager  Jr.  for  over  $  1  million.  The 
nine-story  KFH  Building  in  Wichita  is 
included.  Purchasers  are  Dallas  busi- 
nessmen engaged  in  constructing  Wichi- 
ta Plaza  skyscraper  building  in  Wichita; 
they  also  are  in  banking  and  real  estate. 
They  plan  to  move  the  KFH  stations 
into  the  new  building.  KFH,  founded 
in  1922,  operates  on  1330  kc  with  5  kw 
fulltime.  KFH-FM,  which  began  in 
1948,  is  on  100.3  mc  with  11  kw. 

■  KBIG  and  KBIQ  (FM)  Avalon  (Los 
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Out  standing  Values 
in  Radio-TV  Properties 


Daytimer  on  fine  low  frequency  in  rich 
market.  A  great  opportunity  for  a 
knowledgeable  operator  with  some  oper- 
ating capital.  Easy  terms  after  29% 
downpayment. 


Power  station  with  excellent  history  of 
earnings  and  prestige  in  medium  mar- 
ket. 29%  down  with  long  terms  on 
balance. 


Regional  daytimer,  unusually  fine  real 
estate  and  equipment,  has  been  highly 
profitable.  A  quality  station  in  every 
respect.  29%  down  to  financially  sound 
buyer. 


MIDWEST 

$150,000 


SOUTH 

$250,000 

EAST 

$165,000 


BLACKBURN  &  Company,  Inc. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS 
NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON.  D.C.  CHICAGO 


lames  W.  Blackburn 
lack  V.  Harvey 
Joseph  M.  Sitrick 
RCA  Building 
FEderal  3-9270 


H.  W.  Cassill 
William  B.  Ryan 
Hub  Jackson 
333  N.  Michigan  Ave. 
Chicago,  Illinois 
Financial  6-6460 


ATLANTA 
Clifford  B.  Marshall 
Stanley  Whitaker 
John  C.  Williams 
Cerard  F.  Hurley 
1102  Healey  Bldg. 
JAckson  5-1576 


BEVERLY  HILLS 
Colin  M.  Selph 
C.  Bennett  Larson 
Bank  of  Amer.  Bldg. 
9465  Wilshire  Blvd. 
Beverly  Hills,  Calif. 
CResrview  4-8151 
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Angeles),  Calif.:  40%  interest  sold  by 
John  Poole  to  Kevin  Sweeney,  former 
president  of  Radio  Advertising  Bureau, 
for  $300,000  for  stock  plus  variables. 
Mr.  Sweeney  is  slated  to  become  presi- 
dent of  John  Poole  Broadcasting  Co. 
and  is  moving  to  California.  He  at  one 
time  owned  32%  of  KFOX  Long  Beach, 
Calif.,  and  40%  of  KANS  Independ- 
ence, Mo.  KBIG  operates  on  740  kc 
with  10  kw  fulltime.  KBIQ  is  on  104.3 
mc  with  106  kw. 

■  KMYC-AM-FM  Marysville,  Calif.: 
Sold  by  Carroll  Hansen  and  Jack  Sterl- 
ing to  William  T.  Stubblefield  for 
$210,000.  Mr.  Stubblefield  owns  KTOB 
Petaluma,  Calif.  Messrs.  Hansen  and 
Sterling  bought  the  station  in  1959. 
Mr.  Hansen  is  a  former  CBS  Radio 
program  director;  Mr.  Sterling,  WCBS 
New  York  personality.  KMYC  is  on 
1410  kc  with  5  kw  daytime  and  1  kw 
nighttime.  KMYC-FM  operates  on 
99.9  mc  with  4.9  kw. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  (for 
other  commission  activities  see  For 
The  Record,  page  92). 

■  KXOA-AM-FM  Sacramento,  Calif.: 
Sold  by  Riley  Gibson  and  associates  to 
Producers  Inc.  for  $500,000.  Pro- 
ducers Inc.,  which  is  jointly  owned  by 
Ferris  E.  Traylor  and  family  and  Po- 
laris Corp.,  owns  WTVW  (TV)  Evans- 
ville,  Ind.;  KXGO-TV  Fargo,  KNOX- 
TV  Grand  Forks  and  KCND-TV  Pem- 
bina, all  North  Dakota,  and  WKYW 
Louisville,  Ky.  The  Milwaukee-based 
Polaris  Corp.  is  a  diversified  company 
having  interests  in  construction,  ware- 
housing, advertising  agency,  real  estate. 
KXOA  operates  on  1470  kc  with  5  kw 
daytime  and  1  kw  nighttime.  KXOA- 
FM  is  on  107.9  mc  with  12.5  kw. 
Commissioner  Robert  T.  Bartley  did 
not  participate. 

■  KMO  Tacoma,  Wash.:  Sold  by  J. 
Archie  Morton  and  Dana  J.  Hunter  to 
Edward  A.  Wheeler  for  $254,500.  Mr. 
Wheeler  owns  WEAW-AM-FM  Evans- 
ton,  111.  KMO  is  on  1560  kc  with  5  kw 
fulltime. 

■  WDEE-AM-FM  Hamden,  Conn.: 
Sold  by  Aldo  DeDominicis  and  Vincent 
deLaurentis  to  Stuart  M.  Cadan  and 
Richard  S.  Green  for  $200,000  and 
agreement  not  to  compete.  Mr.  Cadan 
was  with  sellers  when  they  founded 
WNHC-TV  New  Haven.  WDEE  is  a 
1  kw  daytimer  on  1220  kc.  WDEE- 
FM,  under  construction,  is  on  101.3 
mc  with  20  kw. 

City  councilman  acquitted 

A  St.  Petersburg,  Fla.,  city  council- 
man, accused  of  attempting  to  bribe  a 
fellow-councilman  to  agree  to  the  sale 
of    the    city-owned  WSUN-AM-TV 
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KIOA  downtown  headquarters  burn 


A  pre-dawn  fire  destroyed  the 
downtown  office  building  that  housed 
KIOA  Des  Moines  and  eight  other 
companies  and  civic  organizations. 
KIOA  maintained  service  by  switch- 
ing operations  to  its  outlying  trans- 
mitter location.  Preliminary  estimate 


of  damages  to  the  quarter-block 
building  was  in  excess  of  $250,000. 
Remnants  of  KIOA  signs  can  be  seen 
at  left  and  right  center  of  photo  as 
fireman  fought  the  blaze  in  the  14- 
degrees-below-zero  temperature  that 
gripped  the  area. 


there,  has  been  acquitted. 

A  circuit  court  jury  of  six  men  voted 
to  acquit  Jack  E.  Burklew  after  delib- 
erating nine  hours. 

Mr.  Burklew  was  accused  of  offering 
$17,500  to  Vice  Mayor  Eli  S.  Jenkins 
to  vote  in  favor  of  selling  the  broadcast 
properties  (Broadcasting,  Jan.  7). 

Mr.  Burklew  still  faces  a  city  council 
public  hearing  on  charges  of  unethical 
conduct  in  office. 

KFOG(FM)  begins  stereocasts 

The  Kaiser  Broadcasting  Div.  of 
Kaiser  Industries  began  stereo  fm 
broadcasts  on  KFOG  (FM)  San  Fran- 
cisco (formerly  KB  AY  [FM])  on 
March  1.  KFOG,  Kaiser's  first  station 
in  continental  U.  S.,  features  popular 
music  and  informational  programming 
geared  to  the  Bay  Area. 

Kaiser  Broadcasting  Div.  owns 
KHVH-AM-TV  Honolulu  and  KHJK 
(TV)  Hilo,  and  has  been  granted  con- 
struction permits  for  uhf  stations  in 
San  Francisco  (ch.  44),  Corona  (ch. 
52)  and  Detroit  (ch.  50)  (Broadcast- 
ing, Jan.  7). 

KTVH(TV)  tall  tower  completed 

KTVH  (TV)  Hutchinson-Wichita, 
Kan.,  has  begun  operation  with  a  new 
1,504  ft.  tower,  said  by  the  ch.  12 
station  to  be  the  tallest  structure  in 
Kansas. 

The  CBS  affiliate  started  building  the 
tower  when  the  FCC  granted  permis- 
sion last  September.  Over  250  tons  of 
steel  and  1,000  tons  of  concrete  were 


used  in  the  construction.  Formal  dedica- 
tion ceremonies  of  the  new  KTVH  (TV) 
tower  will  be  held  March  14. 


CBS  Radio  acquires 
three  new  affiliates 

KFGT  Flagstaff,  Ariz.;  WLAQ 
Rome,  Ga.,  and  KUJ  Walla  Walla, 
Wash.,  became  affiliates  of  CBS  Radio 
on  March  3. 

KFGT,  which  went  on  the  air  in 
October  1962,  operating  on  930  kc 
with  1  kw  daytime,  has  been  an  in- 
dependent. WLAQ,  which  broadcasts 
on  1410  kc  with  1  kw,  was  formerly 
an  affiliate  of  ABC  Radio.  KUJ,  op- 
erating on  1420  kc  with  5  kw,  had  not 
been  a  network  affiliate  in  recent  years. 

KDKA  refuses  to  honor 
embargo  on  news  session 

Calling  it  "discrimination  against  ra- 
dio and  television  stations,"  KDKA- 
AM-FM-TV  Pittsburgh  refused  to  hon- 
or a  5l/z  hour  embargo  of  a  guberna- 
torial news  conference  last  Wednesday. 

The  news  conference  held  at  1  p.m. 
by  Pennsylvania  Gov.  William  Scranton 
was  not  to  be  released  until  6:30  p.m., 
but  the  stations  quoted  from  the  news 
conference  as  soon  as  the  facts  were 
made  available  in  mid-afternoon. 

According  to  KDKA,  the  governor's 
aides  had  refused  to  give  any  reason 
why  the  conference  should  not  be  re- 
ported earlier  than  the  embargo  hour. 


EXCLUSIVE  BROADCAST  PROPERTIES! 

FAR  WEST —  Fulltime  radio  station  in  growing  market.  Sale  includes 
$50,000.00  in  land-building.  Well  in  the  black.  Priced 
at  $140,000.00  with  $40,000.00  down  and  a  thirteen 
year  payout. 

MIDWEST —  Daytimer  serving  area  of  50,000-plus  population.  Land 
and  building  included  in  sale.  Priced  at  $90,000.00 
with  $25,000.00  down  and  balance  over  seven  years. 

SOUTHWEST— Daytimer  grossing  $65,000.00  annually.  Priced  at  $85,- 
000.00  on  ten  year  terms. 


&  ASSOCIATES,  INC. 

John  F.  Hardesty,  President 

NEGOTIATIONS  •  APPRAISALS  •  FINANCING  OF  CHOICE  PROPERTIES 

WASHINGTON,  D.C.         CHICAGO  DALLAS  SAN  FRANCISCO 

1737  DeSales  St.,  N.W.         Tribune  Tower  1511  Bryan  St.  Ill  Sutter  St. 

Executive  3-3456  DEIaware  7-2754  Riverside  8-1175        EXbrook  2-5671 

RADIO  •  TV  •  CATV  •  NEWSPAPERS 
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EET...IN  PERSON 


Woody  Herman         Betty  Madigan 


Roy  Drusky         Warren  Covington 


AND  MANY  OTHERS 
at  the 

SESAC 
CELEBRITY 
SUITE 

906-A 

Continuous  Live  Entertainment 


NAB  CONVENTION 

March  31st  -  April  3rd 
Conrad  Hilton.  Chicago 


KOAT-TV  moves  to  new  home 


KOAT  -  TV  Albuquerque  has 
moved  its  studio  into  a  new  $250,000 
building  three  times  as  large  as  its 
old  home. 

Although  the  move  took  nearly 
three  days,  only  a  few  hours  of 
fringe  time  were  lost  in  the  shuffle, 
the  station  reported.    The  control 


center  was  moved  to  the  transmitter 
site  and  live  shows  were  originated 
from  KOAT-TV's  remote  unit  dur- 
ing two  days  of  the  transition  period. 

KOAT-TV  was  sold  by  Alvarado 
Tv  Inc.  to  WGAL  Inc.  (Steinman 
Stations)  last  January  (Broadcast- 
ing, Jan.  28;  also  see  page  46). 


Court  turns  down 
Justice  Dept.  motion 

U.  S.  Dept.  of  Justice's  motion  for 
a  summary  judgment  in  a  government 
antitrust  suit  filed  against  CBS  was 
turned  down  March  4  in  a  federal  court 
in  New  York.  It's  expected  that  the 
suit  now  will  come  to  trial,  though  no 
date  has  been  set. 

In  handing  down  the  decision,  Judge 
Edward  Weinfeld  in  effect  found  that 
the  network's  Incentive  Compensation 
Plan  does  not  show  on  its  surface  any 
alleged  tie-ins. 

The  government  filed  its  antitrust  suit 
on  April  12  in  New  York  at  the  U.  S. 
District  Court,  charging  that  CBS-TV's 
new  plan  then  in  effect  only  1  1  months 
virtually  forces  affiliates  to  take  all  of 
CBS's  afternoon  and  evening  feeds,  thus 
barring  stations  from  carrying  the  pro- 
grams of  syndicators  and  spot  buyers. 

CBS  denied  antitrust  violations  and 
said  the  plan  would  not  force  affiliates 
to  carry  its  programs,  nor  would  it 
deny  to  other  networks  or  independent 
program  suppliers  the  most  desirable 
time  periods  on  stations  affiliated  with 
it  (Broadcasting,  April  16,  1962). 
The  motion  for  a  summary  judgment 
was  filed  last  December. 

Media  reports... 

New  Jersey  network  ■  The  New  Jersey 
Broadcasters  Assn.  last  week  inaugu- 
rated an  NJBA  Radio  Network  with 
the  first  broadcast  of  a  weekly  series  of 


state-wide  weather  programs.  Stations 
in  the  network  include  WOSJ-FM 
Pleasantville,  WSNJ-FM  Bridgeton, 
WTO  A  (FM)  Trenton  and  WJRZ-FM 
Newark.  Francis  Matrangola,  general 
manager  of  WCMC  Wildwood,  is  chair- 
man of  the  network,  and  developed  it 
in  cooperation  v/ith  the  New  Jersey 
Office  of  Civil  Defense. 

New  format  ■  WAIT  Chicago  has 
changed  its  format  to  what  it  terms  "en- 
vironmental sound."  It  calls  for  12 
minutes  of  music  in  every  quarter-hour 
followed  by  a  "cluster"  of  three  1 -min- 
ute commercials. 

Full-time  stereo  ■  WPFM  (FM)  Provi- 
dence, R.  I.,  has  commenced  fulltime 
stereo  broadcasting.  The  station,  which 
operates  7  a.m. -12  midnight,  has  had 
partial  fm  stereo  operation  since  Dec. 
17,  1961.  WPFM  (FM)  is  on  95.5  mc 
with  20  kw. 

New  arrival  ■  The  replacement  trans- 
mitter for  WBIQ  (TV)  (educational 
ch.  10)  Birmingham,  Ala.,  arrived 
according  to  Raymond  Hurlbert,  gen- 
eral manager  of  the  Alabama  Edu- 
cational Television  Commission.  WAPI- 
TV  Birmingham  is  sharing  the  cost  of 
the  replacement  unit  and  WBRC-TV 
Birmingham  is  expanding  the  rear  of 
its  transmitter  building  to  house  the 
new  WBIQ  transmitter  where  it  will  be 
operated  in  rent-free  space  courtesy  of 
Taft  Broadcasting  Co.  The  new  trans- 
mitter will  operate  on  full  authorized 
power  of  316  kw  visual,  158  kw  aural. 
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NEW  YORK 


HAMPTON  t|i|. 


1  NEWPORT 

1  NEWS 

•Kb 


NORFOLK 


The  Great 
^  CHESAPEAKE  BAY 
BRIDGE-TUNNEL 
-  Opening  Next  Jan. 


jIIL     It  links  Tidewater  Virginia 
jjp^   with  New  York  and  Miami  01 
>   the  fastest,   most  direct  am 
profitable  North-South   route  ii 
America.  This  new  bridge-tunne 
will  give  Eastern  industr; 
#  new  and  broader  access  t< 

America's  markets  through  thi 
world's  greatest  harbor  (Hampton  Roads) 

Tidewater  is  already  one  of  the  fastes 
growing  markets  in  the  U.S.  What  a  plac< 
to  put  a  new-business  dollar— right  now 
TideWTAR  is  a  better  way  to  spell  it,  an< 
the  best  way  to  sell  it 


WTAR 


TELEVISION  &  RADIC 

CBS  AFFILIATES  FOR  NORFOLK-NEWPORT  NEWS,  VIRGINIA 

Represented  by  (EdwardYpetry &¥Co.,  Inc.)  The  Original  Station  Representativ 


PROGRAMMING 


ASCAP  members  get  government  support 

JUSTICE  DEPT.  SUPPORTS  CREDIT  SYSTEM  CHANGES 


ASCAP  members  who  are  campaign- 
ing for  a  change  in  the  organization's 
system  of  paying  songwriters  have  won 
assistance  from  the  Dept.  of  Justice. 

The  government,  in  comments  filed 
Feb.  20  with  New  York  federal  Judge 
John  E.  McGeehan,  court-appointed 
master  on  the  ASCAP  consent  decree, 
agreed  with  one  of  the  three  requests 
made  by  the  writers  for  changes  in  the 
credit  system  used  by  ASCAP  to  deter- 
mine payments  to  members.  It  opposed 
a  second  proposal  and  was  neutral  on 
a  third. 

The  writers,  132  strong  and  including 
such  famed  musicians  as  Leonard  Bern- 
stein, last  January  asked  for  modifica- 
tion of  the  credit  plan  for  background 
music  on  tv.  including  such  music  in 
movies  used  on  tv. 

In  its  comments  to  Judge  McGeehan, 
the  government  agreed  that  the  "quali- 
fying works"  concept  should  be  abol- 
ished. It  opposed,  however,  the  idea 
that  all  background  music  should  be 
treated  on  a  par  with  feature  music. 
It  took  no  position  on  the  third  objec- 
tive; that  all  credits,  whether  for  feature 


or  background  music  be  based  on  dura- 
tion of  performance. 

Under  present  ASCAP  rules,  a  "qual- 
ifying work"  is  music  that  is  used  as 
background  or  theme  but  which  had 
attained  a  given  number  of  "feature" 
performances  before  its  use  as  back- 
ground or  theme.  It  receives  more 
credits  than  ordinary  background  music 
compositions.  Members  of  ASCAP  re- 
ceive royalties  for  their  works  on  a 
"credit"  system. 

The  government  points  out  that  14% 
of  ASCAP's  total  distribution  goes  to 
"qualifying"  theme  songs  and  back- 
ground music.  Yet,  it  adds,  the  dura- 
tion of  these  performances  is  "clearly 
minimal"  compared  to  background 
music  and  theme  music  which  are 
treated  on  a  durational  or  on  a  straight 
performance  basis. 

In  practice,  the  Justice  Dept.  com- 
ments, the  concept  of  "qualifying 
works"  seems  to  be  "an  open  invitation 
to  program  'rigging'." 

Judge  McGeehan  will  recommend 
action  on  the  membership  petition  to 
federal  Judge  Sylvester  J.  Ryan  in  New 


York  sometime  in  the  next  few  months. 
Judge  Ryan  for  several  years  has  pre- 
sided over  all  negotiations  for  changes 
in  the  consent  decree  under  which 
ASCAP  operates. 

Film  sales  . . . 

Thriller  (MCA  Tv) :  Sold  to  WMTV 
(TV)  Madison;  WTVR  (TV)  Rich- 
mond; WTEN  (TV)  Vail  Mills,  N.  Y. 
and  WHBF-TV  Rock  Island,  111.  Now 
in  85  markets. 

Suspicion  (MCA  Tv) :  Sold  to 
WSAV-TV  Savannah.  Now  in  122 
markets. 

Frontier  Circus  (MCA  Tv) :  Sold  to 
KTVB  (TV)  Boise,  Idaho.  Now  in  38 
markets. 

Checkmate  (MCA  Tv) :  Sold  to 
WBAL-TV  Baltimore;  WFTV  (TV) 
Orlando;  WMTV  (TV)  Madison; 
WHBF-TV  Rock  Island;  KRGV-TV 
Weslaco,  Tex.;  KVOO-TV  Tulsa  and 
WNCT  (TV)  Greenville,  N.  C.  Now 
in  75  markets. 

Leave  It  To  The  Girls  (United  Art- 
ists Tv):  Sold  to  KHSL-TV  Chico, 
Calif.;  WBRE-TV  Wilkes-Barre,  Pa.; 


It's  the  30th  anniversary  of  'Fireside  Chats' 


On  the  eve  of  the  30th  anniver- 
sary of  the  first  "Fireside  Chat,"  the 
man  who  first  used  that  term — 
CBS'  Robert  Trout — recalled:  "It 
certainly  set  a  precedent  for  infor- 
mality of  the  President  at  the  time. 
But  I  doubt  that  Mr.  Roosevelt 
would  have  dreamed  of  being  as  in- 
formal as  President  Kennedy." 

Mr.  Trout,  veteran  Washington 
newsman  who  was  first  CBS  capital 
correspondent,  laughed  when  he  re- 
called the  circumstances  surrounding 
the  origin  of  the  term. 

"I  was  only  23-years-old  at  the 
time,  so  to  add  a  bit  of  quick  ma- 
turity, I  said  I  was  28  and  grew  my 
mustache.  It  was  a  standing  joke 
thereafter  that  when  my  birthday 
came  along  I  took  off  a  year  instead 
of  adding  one,"  he  said. 

The  term  "fireside  chat"  came  into 
existence  quite  casually,  he  ex- 
plained. "We  at  the  station  (Wash- 
ington's WJSV,  which  later  became 
CBS  affiliate  WTOP)  were  told  to 
prepare  two  types  of  introductions 
for  the  President — a  regular  formal 
one,  and  the  other  a  more  folksy 
type.  We  submitted  both  to  the 
White  House,  and  Mr.  Roosevelt  ap- 


proved the  folksy  one,  which  just 
happened  to  include  the  'fireside 
chat'  term."  Mr.  Trout  drew  the 
assignment  of  introducing  the  Presi- 
dent in  his  first  "chat"  March  12, 
1933. 

"But  at  the  time,  we  had  no  idea 
there'd  be  any  more  than  one  such 
talk,"  he  grinned.  "If  I'd  known  how 
popular  the  term  would  become, 
maybe  I'd  have  quit  right  then  while 
I  was  ahead." 

There  were  serious  implications 
to  the  talk,  Mr.  Trout  recalled, 
which  went  beyond  the  immediate 
effect  of  that  first  talk. 

"The  first  'Fireside  Chat'  was  a 
success,"  said  Mr.  Trout.  "Mr. 
Roosevelt  spoke  to  the  nation  on  a 
Sunday  night  before  he  was  to  end 
the  moratorium  on  banks  the  next 
Monday  morning.  He  asked  the 
people  not  to  make  a  run  on  the 
banks  when  they  re-opened,  and 
they  didn't. 

"But  looking  back  on  the  talk 
with  the  advantage  of  30  years'  per- 
spective, I  can  see  it  as  a  pivotal 
point  in  the  broadcast  industry.  It 
was  the  beginning  of  a  trend  of 
presidential  exposure  and  informal- 


ity which  has  led  to  such  things  as 
the  Nixon-Kennedy  debates,  Conver- 
sation with  the  President,  and  others. 

"President  Roosevelt's  talks  were 
not  nearly  as  informal  as  some  of 
those  made  on  television  by  Mr. 
Kennedy.  Mr.  Roosevelt  spoke 
formally  from  a  prepared  manu- 
script, and  even  wore  a  tux  when 
delivering  his  talk. 

"He  was  one  of  the  first  to  under- 
stand the  power  of  radio  as  a  vital 
communications  medium,  and  he  ex- 
ploited it.  People  at  the  time  were 
overawed  by  the  magic  of  radio,  and 
actually  feared  its  power  as  they 
might  fear  a  new  weapon. 

"Perhaps  Hitler  did  employ  the 
radio  as  a  weapon,  and  perhaps 
Castro  has  done  the  same  with  tele- 
vision in  Cuba.  But  we  have  taken 
a  different  course  in  this  country, 
and  look  upon  television  and  radio 
more  as  a  test  of  a  man's  ability  to 
project  himself  publicly." 

The  "Fireside  Chat"  still  survives 
abroad  where  such  statesmen  as 
MacMillan  and  de  Gaulle  have  em- 
ployed the  term  and  technique.  At 
home,  the  trend  it  established  per- 
petuates its  memory. 
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Hong  Kong 


m 

Sales  curves,,. and  ratings  rise  from  the  east  26  top  rated  hours 
from  the  top  quality  studios  of  Twentieth  Century  Fox  TV.,  Inc. 

444  West  56th  Street,  New  York  19,  New  York-COIumbus  5-3320 

"HONG  KONG"  Stars  Rod  Taylor  as  Glenn  Evans  And  Features  Guest  Stars  Such  As  .  . .  Joan  Caulfield  •  Anne  Francis  •  Mary 
Murphy  •  Felicia  Farr  •  Herbert  Marshall  •  Dina  Merrill  •  Gia  Scala  •  Suzanne  Pleshette  •  Rhonda  Fleming  •  Coleen  Gray  •  Patricia 
Barry  •  Harry  Townes  •   France  Nuyen  •  Burt  Brinckerhoff  •  Pat  Crowley  •  Beverly  Garland  •  Julie  London  •  Inger  Stevens 


TvQ's  top  ten  for  February  by  age 


Total 

Ann  Prnnnr 

Age  uroups 

Audience 

G-11 
u"  1  1 

19  17 

DU-j- 
IVU 

Rank 

Program 

TvQ* 

TvfJ* 

TuO* 

TuO* 
1 VU 

1 VII 

l 

Beverly  Hillbillies  (CBS) 

55 

85 

68 

50 

45 

49 

2 

Red  Skelton  Hour  (CBS) 

48 

71 

60 

44 

41 

42 

3 

Bonanza  (NBC) 

47 

49 

49 

41 

45 

54 

4 

Disney  World  of  Color  (NBC) 

45 

71 

50 

32 

37 

48 

5 

Saturday  Night  Movies  (NBC)  43 

51 

53 

48 

37 

36 

6 

Andy  Griffith  (CBS) 

40 

52 

*  37 

40 

34 

43 

6 

Doctor  Kildare  (NBC) 

40 

44 

45 

38 

35 

44 

8 

Ben  Casey  (ABC) 

39 

38 

41 

40 

31 

45 

9 

Gallant  Men  (ABC) 

38 

55 

57 

34 

28 

25 

10 

Combat  (ABC) 

37 

56 

48 

36 

29 

25 

10 

Gunsmoke  (CBS) 

37 

43 

39 

27 

36 

44 

10 

Wide  Country  (NBC) 

37 

48 

43 

33 

31 

38 

*  Percentage  of  viewers  familiar  with  a  show  who  consider  it  "one  of  my  favorites." 
Copyright  Home  Testing  Institute  Inc.,  1963. 


WJRT  (TV)  Flint,  Mich.;  WMCT 
(TV)  Memphis,  Tenn.;  WCPO-TV 
Cincinnati;  WSLS-TV  Roanoke,  Va.; 
WOOD-TV  Grand  Rapids,  Mich.,  and 
KVOS-TV  Bellingham,  Wash.  Now  in 
36  markets. 

Columbia  Post-'48s  (Screen  Gems): 
Sold  to  KIFI-TV  Idaho  Falls;  WAVE- 
TV  Louisville;  WFIE-TV  Evansville, 
Ind.,  and  WATE-TV  Knoxville,  Tenn. 
Now  sold  in  124  markets. 

Cavalcade  of  the  60's  Group  II  (Al- 
lied Artists  Tv):  Sold  to  KHJ-TV  Los 
Angeles,  CKLW-TV  Windsor-Detroit, 
WCCO-TV  Minneapolis  -  St.  Paul, 
KNBC  (TV)  Los  Angeles,  WBAP-TV 
Fort  Worth-Dallas  and  WDAU-TV 
Scranton,  Pa.  Now  in  27  markets. 

73  Columbia  Pictures  Features 
(Screen  Gems):  Sold  to  KOGO-TV 
San  Diego;  KGO-TV  San  Francisco; 
KTNT-TV  Tacoma,  Wash.;  WKBN-TV 
Youngstown,  Ohio;  WJAR-TV  Provi- 
dence, R.  L;  WWL-TV  New  Orleans; 
WHO-TV  Des  Moines;  WLOS-TV 
Asheville,  N.  C.;  WEEK-TV  Peoria, 
111.;  KARD-TV  Wichita,  Kan.;  WOKR- 
TV  Rochester,  N.  Y.;  WDAU-TV 
Scranton,  Pa.;  KOVR-TV  Stockton, 
Calif.;  KMBC-TV  Kansas  City; 
WLBW-TV  Miami;  KLYD-TV  Bakers- 
field,  Calif.,  and  KMJ-TV  Fresno,  Calif. 
Now  in  17  markets. 

Science  Fiction  Package  ( M&A  Alex- 
ander Productions):  Sold  to  WPIX 
(TV)  New  York,  WNBQ  (TV)  Chi- 
cago, KTTV  (TV)  Los  Angeles, 
WXYZ-TV  Detroit,  KGO-TV  San 
Francisco  and  WBAP-TV  Fort  Worth. 
Now  in  6  markets. 

Kelly  series  distribution 
to  begin  at  convention 

A  new  series  of  39  half-hour  chil- 
dren's tv  programs,  The  Emmett  Kelly 
Show,  will  be  released  for  U.  S.  distri- 
bution at  the  Television  Film  Exhibit 
convention  in  Chicago  (March  30-April 


3)  and  for  Canadian  distribution  at  the 
Canadian  Assn.  of  Broadcasters  con- 
vention in  Toronto  in  May,  Donald 
Klauber,  vice  president  and  national 
sales  manager  of  Seven  Arts  Assoc. 
Corp.,  announced  last  week. 

The  program  spotlights  the  famed 
clown  in  circus  routines  and  as  host  to 
cartoons  in  each  episode.  The  series 
was  produced  for  Seven  Arts  by  Eric 
Albertson,  with  Mr.  Klauber  as  execu- 
tive producer;  Harvey  Chertok  as  asso- 
ciate producer  and  Mende  Brown  as 
director. 

Theatre  tv  network 
to  have  100  outlets 

Within  the  next  12  months,  a  Na- 
tional Teletheatre  Network  of  100  thea- 
tres in  as  many  communities  through- 
out the  nation  will  be  entertaining  audi- 
ences with  "top  Broadway  shows,  spe- 
cial Hollywood  productions,  major 
sporting  events  and  other  unique  attrac- 
tions," with  a  combined  nightly  box 
office  revenue  of  about  $500,000,  Na- 
tional General  Corp.  President  Eugene 
V.  Klein  said  Thursday  (March  7). 

Addressing  a  luncheon  meeting  of 
the  Los  Angeles  Society  of  Security 
Analysts,  Mr.  Klein  said  that  plans  call 
for  equipping  100  U.  S.  motion  picture 
theatres  with  special  tv  projection  re- 
ceivers developed  by  General  Electric 
Corp.,  for  which  NGC  has  the  exclu- 
sive distribution  rights  (Broadcasting, 
March  4).  About  20  of  these  theatres 
will  be  NGC  houses,  he  said,  with  the 
other  80  franchised  to  use  the  GE 
equipment  on  a  lease  basis  from  NGC, 
which  will  retain  ownership  of  the 
apparatus.  Target  date  for  completion 
of  these  installations  is  March  1964,  he 
said. 

The  NTN  programming  will  be  on  a 
365-day-a-year  basis,  Mr.  Klein  stated, 
"with  profit-pulling  events  scheduled 
morning,  afternoon  and  evening.  In 
the  normally  dead  time  of  morning,  for 


example,  our  theatres  will  be  open  to 
introduce  a  manufacturer's  new  line  or 
an  industry's  trade  show.  In  the  after- 
noon, doctors  may  swarm  to  our  thea- 
tres to  watch  Paul  Dudley  White  per- 
form a  delicate  heart  operation  in  the 
high  fidelity  color  so  important  to  med- 
ical technique  and  at  night  an  out- 
standing Broadway  show,  concert  or 
sporting  event '  will  draw  the  crowds 
back  again." 

National  General  has  already  com- 
mitted itself  for  an  expenditure  of  $7.5 
million  for  GE's  Telaria  tv  projection 
receiving  equipment,  Mr.  Klein  re- 
ported. This  will  be  installed  in  thea- 
tres in  communities  ranging  in  size 
from  major  metropolitan  areas  to  cities 
of  150,000  population  or  perhaps  even 
smaller  communities,  he  said.  He  pre- 
dicted that  before  long  the  NTN  houses 
would  discard  feature  motion  picture 
exhibition  entirely  in  favor  of  bringing 
the  public  live  entertainment  in  full 
color  via  leased  lines. 

Pressed  for  details,  Mr.  Klein  said 
that  a  Broadway  theatrical  production 
might  run  for  three  weeks,  with  six 
evening  performances  and  two  matinees 
a  week.  The  seventh  night  might  be 
devoted  to  cultural  programming,  an 
opera,  a  concert,  a  ballet  or  a  Shakes- 
pearean drama. 

Although  GE's  telaria  tv  reception 
equipment  will  be  installed  in  a  NGC 
theatre  in  Los  Angeles  in  time  for  a 
demonstration  there  within  90  days  and 
probably  sooner,  Mr.  Klein  stressed 
that  no  commercial  operation  should  be 
expected  until  the  spring  of  1964. 
"There  is  a  tremendous  amount  of  ex- 
perimentation to  be  done  before  we  put 
this  new  entertainment  medium  before 
the  public."  Asked  about  union  prob- 
lems, he  said  that  there  will  be  some, 
of  course,  but  "I'm  sure  we'll  be  able 
to  solve  them  satisfactorily." 

The  $500,000  figure  for  an  evening's 
revenue  was  arrived  at  by  estimating 
an  average  of  2,000  seats  per  theatre, 
or  a  total  of  200,000  seats  in  the  100- 
theatre  network  with  an  average  price 
of  $2.50  a  seat  (ranging  from  $3.50  or 
more  for  a  big  city  theatre  to  perhaps 
$1  or  $1.50  in  a  smaller  community). 

Purcell  acquires  firm 
for  production  of  spots 

Purcell  Productions  Inc.,  New  York, 
announced  March  1  that  it  had  acquired 
Inter  Continental  Broadcast  Media, 
New  York,  from  Franklin  Broadcasting 
Corp. 

ICBM  will  serve  as  a  subsidiary  of 
Purcell,  providing  radio  and  tv  stations 
with  varied  services  for  promoting  local 
sales,  including  the  production  of  jingles 
for  local  advertisers  and  program  fea- 
turettes  and  creation  of  merchandising 
aids. 
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Adventures  in  Paradise"  jg 

Viewers  find  the  lure  of  the  islands  most  irresistible,  91  irresistible 
hours  from  the  top  quality  studios  of  Twentieth  Century  Fox  TV.,  Inc. 

444  West  56th  Street,  New  York  19,  New  York-COIumbus  5-3320 

"ADVENTURES  IN  PARADISE"  Stars  Gardner  McKay  as  Adam  Troy  And  Features  Guest  Stars  Such  As ...  Patricia  Medina 
Julie  London  •  Ricardo  Montalban  •  Dan  Duryea  •  Gloria  Vanderbilt  •  Vince  Edwards  •  Eva  Gabor  •  Anne  Francis  •  Kim  Hunter 
Vincent  Price  •  Yvonne  De  Carlo  •  Juliet  Prowse  •  Agnes  Moorehead  •  France  Nuyen  •  Jan  Sterling  •  Raymond  Massey  •  Glynis 
Johns  •   Rita  Moreno  •  Tuesday  Weld  •   Margaret  O'Brien  •   Betsy  Von  Furstenburg  •   Viveca  Lindfors  •   Herbert  Marshall 


Hal  Roach  Studios  gets  new  name 


Landmark  Studios,  new  name  for 
the  former  Hal  Roach  Studios  in 
Culver  City,  Calif.,  is  being  remod- 
eled at  a  cost  of  more  than  $250,- 
000  to  provide  facilities  for  the 
production  of  tv  and  theatrical  films. 
Announcement  of  the  renovation 
program  was  made  jointly  by  Max- 
well J.  Fenmore  and  George  Ponty, 
who  purchased  the  property  last  De- 
cember at  a  court  auction  with  a 


high  bid  of  $1,326,000.  Property  in- 
cludes seven  sound  stages,  ranging 
from  5,000  to  34,000  square  feet, 
to  provide  105,000  square  feet  of 
staging  area,  and  about  50  other 
buildings  of  cutting  rooms,  projec- 
tion rooms,  special  effects  quarters, 
shops,  storehouses  and  offices.  Park- 
ing accommodations  for  300  cars  are 
on  the  premises  for  tenants  and 
studio  personnel. 


Annual  program  exchange 
to  start  April  13 

The  five  CBS  owned  tv  stations  begin 
their  fifth  annual  Public  Affairs  Pro- 
gram Exchange  April  13,  according  to 
Craig  Lawrence,  vice  president,  CBS 
Television  Stations  Div.  Each  station 
will  contribute  20  programs  produced 
for  local  use. 

The  series  are  The  American  Musical 
Theatre,  WCBS-TV  New  York;  Com- 
munism: Myth  vs.  Reality;  KNXT  (TV) 
Los  Angeles;  Friendship  Show,  WBBM- 
TV  Chicago;  Space:  The  New  Ocean, 
WCAU-TV  Philadelphia,  and  Story 
Shop,  KMOX-TV  St.  Louis. 

The  exchange  series  will  be  seen  on 
all  five  stations  beginning  April  13  in 
New  York  and  Los  Angeles,  April  20 
in  Chicago  and  Philadelphia  and  April 
27  in  St.  Louis. 

ABC  Radio  gets  rights 
to  Liston-Patterson  bout 

ABC  Radio  has  purchased  broadcast 
rights  of  the  heavyweight  championship 
fight  in  Miami  between  champion  Sonny 
Liston  and  challenger  Floyd  Patterson 
Wed.,  April  10  (10  p.m.,  EST). 

It  will  be  the  network's  fifth  con- 
secutive exclusive  broadcast  of  heavy- 
weight title  bouts  which  included 
the  three  Patterson-Ingemar  Johannson 
fights  and  the  first  Liston-Patterson  bout. 

The  purchase  price  was  not  disclosed, 
but  a  network  spokesman  did  say  it  was 


considerably  less  than  the  amount  paid 
for  rights  to  the  first  fight  "because  of 
apprehension  resulting  from  that  one." 
The  first  fight  ended  in  a  one-round 
knockout  victory  for  Liston. 

No  sponsor  has  been  signed  for  the 
broadcast  as  yet. 

There  will  be  no  home  television  of 
the  fight.  Closed-circuit  theatre  tv  will 
be  produced  by  SportsVision  Inc. 

Official  sells  'Marilyn' 
in  11  countries 

Official  Films'  half-hour  documentary 
program,  Marilyn  Monroe,  has  been 
sold  in  11  foreign  countries  several 
weeks  in  advance  of  its  U.  S.  presenta- 
tion on  ABC-TV  on  March  24,  Sey- 
mour Reed,  Official  president,  an- 
nounced last  week. 

Mr.  Reed  noted  that  these  sales  have 
accounted  for  more  than  one  half  of 
the  production  costs  of  the  special,  and 
said  several  more  overseas  contracts  are 
in  negotiation.  The  U.  S.  showing  will 
be  sponsored  by  Whitehall  Labs.  Div., 
American  Home  Products  Corp., 
through  Wm.  Esty  Co.  (Broadcasting, 
Feb.  25). 

The  Official  sales  were  made  to  the 
BBC;  the  Australian  Broadcasting  Com- 
mission; Documentary  Programs  Inc. 
for  a  German-language  version  in  West 
Germany,  Austria,  Switzerland  and 
Luxembourg;  Radiotelevisione  Italiana; 
Oy-Mainos,  a  tv  station  in  Finland;  a 
Lebanese   tv    organization,    and  Tele 


Organizacion  Americana  of  Buenos 
Aires  for  a  Spanish-dubbed  presenta- 
tion in  Argentina  and  Uruguay.  Sub- 
titles will  be  used  in  Italy,  Finland  and 
Lebanon. 

Sports  Network  to  cover 
NCAA  basketball  tourney 

Sports  Network  Inc.  has  announced 
it  is  arranging  a  group  of  regional 
telecasts  and  one  national  telecast  for 
coverage  of  the  National  Collegiate 
Athletic  Assn.  basketball  tournament 
which  begins  on  March  9  and  ends  on 
March  23. 

All  games  through  the  semi-finals  on 
March  22  will  be  telecast  on  a  regional 
basis,  according  to  Richard  Bailey,  SNI 
president,  while  the  final  contest  on 
March  23  will  be  telecast  nationally. 
He  said  there  will  be  no  regional  black- 
out if  the  games  are  sold  out  in  advance 
at  the  playing  site. 

A  total  of  20  games  are  expected  to 
be  telecast.  SNI  was  in  the  process  last 
week  of  arranging  station  lineups  to 
carry  the  coverage. 

Survey  shows  tv  viewers 
prefer  entertainment 

A  survey  of  1,885  households  in  the 
Greater  Milwaukee  area  has  shown 
viewers  look  to  television  primarily  for 
entertainment  and  information,  but  not 
education.  The  survey,  the  second 
within  three  years,  was  taken  in  con- 
junction with  the  annual  Milwaukee 
lournal  Consumer  Analysis  by  WTMJ- 
TV. 

According  to  George  Comte,  gener- 
al manager  of  WTMJ-AM-FM-TV, 
"the  results  from  both  surveys  prove 
once  more,  we  believe,  that  despite 
criticism  from  a  few  circles,  our  indus- 
try is  providing  the  service  our  viewers 
want  and  which  they,  themselves,  feel 
they  need." 

Program  notes  . . . 

'87'  to  syndication  ■  NBC  Films  Inc., 
New  York,  last  week  announced  it  will 
syndicate  its  87th  Precinct  series.  The 
30  one-hour  episodes  were  telecast  on 
NBC-TV  during  the  1961-62  season. 

Consolidation  ■  Walter  Reade-Sterling 
Inc.  has  consolidated  the  Los  Angeles 
offices  of  its  two  subsidiaries,  Conti- 
nental Distributing  Div.  and  Sterling 
Television  Div.  New  headquarters  for 
both  divisions  is  at  8833  Sunset  Blvd. 

Segment  features  newsmakers  ■  Per- 
sonal Close-up,  a  new  member  of  the 
CBS  Radio  Dimension  series  will  be 
aired  daily  (Mon.-Fri.,  3:30-3:35  p.m. 
EST)  by  Mike  Wallace.  Mr.  Wallace, 
recently  appointed  correspondent  at 
CBS  News,  New  York  (Week's  Head- 
liners,  March  4)  will  use  essay  and 
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■30  great  feature  films  Iran  the  top  quality  studies  of  Twentieth  Century  Fox  Film,  Corp. 

444  West  56th  Street.  New  York  19,  New  York-COIumbus  5-3320 


★BIRD  OF  PARADISE  •  BROKEN  ARROW  •  CHEAPER  BY  THE  DOZEN  •  DEMETRIUS  AND  THE  GLADIATORS  •  DESTINATION  GOBI  •  DIPLOMATIC  COURIER 
DREAMBOAT  •  FIVE  FINGERS  •  GARDEN  OF  EVIL  •  HALLS  OF  MONTEZUMA  •  HOW  TO  MARRY  A  MILLIONAIRE  •  IT  HAPPENS  EVERY  SPRING  •  MAN  ON 
A  TIGHTROPE  •  MONKEY  BUSINESS  •  NO  HIGHWAY  IN  THE  SKY  •  O'HENRY'S  FULL  HOUSE  •  ON  THE  RIVIERA  •  PEOPLE  WILL  TALK  •  SOLDIER  OF  FORTUNE 
STARS  AND  STRIPES  FOREVER  •  THE  BLACK  ROSE  •  THE  DAY  THE  EARTH  STOOD  STILL  •  THE  DESERT  FOX  •  THE  FROGMEN  ■  THERE'S  NO  BUSINESS 
LIKE  SHOW  BUSINESS  •  THE  SNOWS  OF  KILIMANJARO  •  TITANIC  •  WHAT  PRICE  GLORY  •  WHERE  THE  SIDEWALK  ENDS  •  WITH  A  SONG  IN  MY  HEART 


interview  formats,  presenting  personali- 
ties currently  in  the  news. 

Schary  plans  tv  series  ■  Senary  Pro- 
ductions, New  York,  headed  by  writer- 
producer-director  Dore  Schary,  an- 
nounced plans  last  week  to  produce  a 
series  of  filmed  hour  tv  programs  based 
on  H.  G.  Wells'  Outline  of  History 
book.  Mr.  Schary  is  in  negotiations 
with  the  tv  networks  on  the  projected 
series.  It  will  be  filmed  in  part  on  loca- 
tions in  France,  Italy  and  Spain.  The 
Outline  of  History  project  marks  Mr. 
Schary's  debut  as  a  television  series 
producer. 

TFE's  18th  ■  Embassy  Pictures  Corp. 
has  joined  Television  Film  Exhibit — 
1963,  a  project  under  which  leading  tv 
film  distributors  will  display  their  pro- 
grams and  promotional  material  at  the 
Pick-Congress  Hotel  in  Chicago  on 
March  30-April  3  during  the  time  of 
the  NAB  convention.  Embassy  is  the 
18th  distributor  organization  participat- 
ing in  TFE— 1963. 

Andy  goes  daytime  ■  CBS-TV  has 
completed  a  long-range  agreement  with 
Mayberry  Productions  to  present  day- 
time rebroadcasts  of  The  Andy  Griffith 
Show  starting  late  in  1964.  The  night- 
time series,  now  in  its  third  season  on 
CBS-TV,  Mondays,  9:30-10  p.m.,  is 
not  affected  by  the  daytime  deal.  In 
negotiations  for  the  Monday-Friday 
daytime  reruns,  Mayberry  was  repre- 
sented by  William  Morris  Agency. 

New  production  ■  The  Terrytoons  Div. 
of  CBS  Films  Inc.  has  begun  produc- 
tion, for  the  third  year,  of  its  Deputy 
Dawg  series.  The  new  series,  which 
will  be  available  in  color  as  well  as 
black-and-white,  is  being  offered  for 
sale  immediately.  The  syndicated  series 
is  currently  sold  to  more  than  130 
television  stations. 

SG's  fellow  named  ■  Screen  Gems  re- 
ports that  James  D.  Wotring,  a  23-year- 
old  graduate  student  at  the  U.  of  Cali- 
fornia at  Los  Angeles,  is  the  fourth 
recipient  of  the  $1,500  SG  Annual  Fel- 
lowship. He  will  spend  five  months  at 
Screen  Gems'  Hollywood  studio  as  an 
apprentice,  applying  his  fellowship  grant 
toward  his  master's  degree  thesis. 

New  TAC  service  ■  Television  Affiliates 
Corp.  is  adding  a  new  programming 
service  for  its  station  subscribers,  con- 
sisting of  tv  programs  ranging  from 
nine  to  12  minutes  in  length  on  various 
community-oriented  topics,  including 
child  guidance,  personal  and  traffic 
safety,  crime  prevention  and  public 
health.  Titled  "Community  Special 
Programming,"  the  segments  are  being 
made  available  initially  at  no  additional 
cost,  according  to  Robert  Weisberg, 
TAC  vice  president. 

Desilu  goes  live  ■  Five-a-week  game 


Governor's  wife  on  tv 

A  half-hour  monthly  program 
featuring  Mrs.  Frank  Morrison, 
wife  of  Nebraska's  governor,  will 
start  tomorrow  (Tuesday)  on 
WOW-AM-TV  Omaha. 

The  Maxine  Morrison  Show 
will  be  televised  live  9:30-10  a.m. 
on  the  second  Tuesday  of  each 
month  and  will  be  heard  on  radio 
6-6:30  p.m.  the  same  evening. 
Features  of  general  interest  from 
the  woman's  point  of  view  will  be 
the  mainstay  of  the  program,  ac- 
cording to  Bill  McBride,  WOW- 
TV  program  director. 

On  her  first  show,  Mrs.  Morri- 
son is  scheduled  to  talk  about  a 
recent  tour  of  North  American 
Air  Defense  Command  bases,  in- 
terview leaders  of  the  Easter  Seal 
campaign  and  introduce  the  offi- 
cial, new  Nebraska  state  song. 


show,  You  Don't  Say,  produced  by 
Desilu,  has  been  sold  to  NBC-TV, 
which  will  start  it  April  1  in  the  Mon- 
day-Friday, 3:30-4  p.m.  time  slot.  This 
program,  which  has  been  tested  on 
KTLA  (TV)  Los  Angeles,  is  a  live  day- 
time game  show  and  marks  the  entry 
of  Desilu  into  live  network  program 
production.  Ralph  Andrews  and  Bill 
Yagemann,  who  head  Desilu's  live  pro- 
gramming division,  will  produce  the 
series,  to  be  telecast  in  color  from  the 
network's  studios  in  Burbank,  Calif. 

Tv  pilot  ■  Sam  Marx  is  planning  a  new 
tv  series  to  be  based  on  the  motion 
picture,  "Damon  and  Pythias."  Pilot 
script  has  been  completed  by  Steve 
Rich.  Guy  Williams,  who  starred  in 
the  movie,  may  also  play  the  same  role 
in  the  tv  series. 

Bookies  revisited  ■  "Biography  of  a 
Bookie  Joint,"  first  telecast  in  Novem- 
ber 1961,  will  be  rebroadcast  on  CBS- 
TV  March  20  (7:30-8:30  p.m.  EST). 
The  special,  which  is  documented  with 
films  of  an  actual  bookie  shop  in  Bos- 
ton, is  one  of  the  CBS  Reports  series. 

Varsity  Show  competition  opens  ■ 

BMI  has  announced  the  opening  of  the 
third  annual  Varsity  Show  Competition. 
It  offers  $1,000  to  the  composer  and 
lyricist  of  the  best  college  musical  com- 
edy or  revue  presented  in  the  U.  S.  and 
Canada  during  the  1962-63  academic 
year.  Rules  for  the  competition,  which 
closes  June  15,  are  available  from  Rob- 
ert B.  Sour,  BMI,  589  Fifth  Ave.,  New 
York  17.  Winners  will  be  announced 
about  Oct.  15. 

New  WBBM  series  ■  WBBM  Chicago 
has  started  a  new  live  drama  series 
featuring  local  writing  and  acting  talent 


in  cooperation  with  Chicago  Board  of 
Rabbis.  The  13-week  series  deals  with 
brotherhood  themes  and  is  aired  11:05- 
1 1 : 30  p.m.  on  Wednesdays. 

Two  foreign  circuses  ■  The  Moscow 
State  Circus  and  the  Blackpool  Tower 
Circus  of  England  will  be  offered  for 
U.  S.  presentation  for  the  first  time  as 
three  one-hour  specials.  Distributor  is 
Independent  Television  Corp. 

French  accent  ■  Seven  Arts  Assoc. 
Corp.  is  placing  En  France,  a  series  of 
26  half-hour  adult  French  lessons  star- 
ring Dawn  Addams  into  tv  syndication 
during  the  Television  Film  Exhibit — 
'63  convention  in  Chicago  March  30- 
April  3.  The  series  was  produced  in 
Paris  by  Time  Inc.  in  association  with 
the  Librairie  Hachette  of  Paris,  and 
deals  with  the  language,  the  people  and 
geographical  features  of  France. 

Hackett  on  WNEW  ■  Comic  Buddy 
Hackett  has  signed  with  WNEW  New 
York  to  do  a  weekly  one-hour  conver- 
sation and  music  show  to  be  heard  Sun- 
days (6-7  p.m.).  The  show  is  called 
The  Other  Side  of  Buddy  Hackett  and 
reportedly  will  reveal  interests  of  the 
comedian  beyond  the  limits  of  the  en- 
tertainment world. 

Farming  interview  programs  ■  Farm 
News  Report,  a  monthly  series  of  four 
41/2  -minute  radio  interviews  with  agri- 
culture experts,  will  be  made  available 
at  no  cost  to  radio  stations  in  the 
U.  S.  Produced  by  Massey-Ferguson 
Co.,  the  series  is  available  from  Empire 
Broadcasting  Corp.,  480  Lexington 
Ave.,  New  York  17. 

Capital  cut  ■  NBC  newsman  Chet 
Huntley  has  made  a  record  of  humor- 
ous comments  by  public  figures  includ- 
ing President  Kennedy,  Adlai  Steven- 
son and  Sen.  Goldwater,  among  others. 
The  disc,  titled  "Chet  Huntley  Presents 
the  Best  of  Washington  Humor,"  has 
been  purchased  by  Cameo-Parkway 
Records,  Philadelphia,  through  Artists 
Agency  Corp.,  New  York. 

Total  news  ■  WUPI  (FM)  Lynn, 
Mass.,  plans  a  new  format  of  "total" 
information  and  wide  news  coverage, 
according  to  station  owner  Harvey  Shel- 
don, who  calls  the  new  programming 
"Radio  Free  Boston."  WUPI  (FM), 
an  MBS  station  on  105.3  mc,  counts 
on  "public  sponsorship  and  support"  to 
back  its  format. 

New  series  ■  Alfred  Davidson  Asso- 
ciates, whose  radio  series,  The  World 
of  Fashion,  is  syndicated  to  42  radio 
stations,  is  preparing  to  introduce  a  tv 
version  planned  as  a  10-minute  pro- 
gram to  be  broadcast  as  a  five-days-a- 
week  strip.  Walter  Reade-Sterling  Inc. 
will  handle  the  distribution  of  the  new 
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bus 
stop 


tag 


from  the  top  quality  studies  if  Twentieth  Century  Fox  TV.,  Inc. 

444  West  56th  Street,  .  New  York  19,  ,New  York-COIumbus,  5-3320 

"BUS  STOP"  Stars  Marilyn  Maxwell  as  Grace  Sherwood  and  Rhodes  Reason  as  Will  Mayberry  And  Features  Guest  Stars  Such  As  .  . . 
Tuesday  Weld  •  Joseph  Cotton  •  Steve  Cochran  •  Dean  Stockwell  •  James  Whitmore  •  Nina  Foch  •  Lew  Ayres  •  Lloyd  Nolan 
Keenan  Wynn  •  Coleen  Gray  •  Richard  Conte  •  Earl  Holliman  •  Wendell  Corey  •  Diana  Lynn  •  Cliff  Robertson  •  Gary  Merrill 


tv  series,  to  be  produced  and  filmed 
at  20th  Century-Fox  Television  start- 
ing later  this  month. 

Lessons  for  senor  ■  WBNS-TV  Colum- 
bus, Ohio,  has  acquired  CBS  Films' 
Assignment  Foreign  Legion  series. 
Dubbed  in  Spanish,  the  13-week  show 
will  be  telecast  starting  March  25  (7- 
7:30  a.m.,  Mon.-Fri.)  as  a  conversa- 
tional Spanish  course.  According  to 
the  station,  time  normally  allotted  to 
commercials  in  the  series  will  be  given 


Overseas  television  last  year  made 
considerable  advances,  maintaining  a 
hefty  lead  over  Communist-bloc  coun- 
tries and  introducing  seven  new  coun- 
tries and  territories  to  tv,  according  to 
the  U.  S.  Information  Agency's  annual 
report  on  the  foreign  developments  of 
the  medium. 

The  USIA  figures — which  exclude 
U.  S.,  Canadian  and  armed  forces  sta- 
tions abroad — showed  an  increase  in 
overseas  tv  stations  from  2,047  to 
2,641,  an  advance  of  over  29%,  and  a 
burgeoning  of  receivers  from  53,760,000 
to  65,502,000,  up  more  than  21%.  Of 
the  2,641  overseas  stations,  only  549  are 
in  Communist  countries,  the  U.S.  Infor- 
mation Agency  said.  Red  countries 
gained  168  stations  last  year,  and  their 
sets  at  year's  end  totalled  11,310,000. 

The  seven  countries  and  territories 
which  started  tv  service  last  year  are 
Gibraltar  and  Malta  in  Europe,  Trini- 
dad-Tobago in  the  Caribbean,  Kenya 
and  Morocco  in  Africa,  Indonesia  and 
Formosa  in  the  Far  East. 

Japan  was  the  site  of  television's  most 
spectacular  growth,  adding  4,151,100 
new  sets  for  a  total  of  12.837,100,  plac- 


to  a  professor  of  Romance  languages 
who  will  comment  on  each  program. 

Two  stations  join  TAC  «  WKBN-TV 
Youngstown,  Ohio,  and  KVAL-TV 
Eugene,  Ore.,  have  become  affiliates  of 
Television  Affiliates  Corp.,  New  York. 

New  science  fiction  features  ■  Allied 
Artists  Tv  Corp.  has  added  12  features 
to  its  Science  Fiction  group  for  tele- 
vision distribution.  The  package,  called 
"12  Exploitables,"  contains  such  titles  as 

INTERNATIONAL 


ing  Japan  second  only  to  the  U.  S.  in 
number  of  receivers. 

"Overseas  Television  Developments 
in  1962,"  the  name  of  the  USIA  report, 
also  lists  activity  abroad  in  etv,  the 
launching  of  space  communications 
satellites  Telstar  and  Relay  and  other 
significant  events. 

BBC  transmitters  to  be 
partially  American  made 

Eitel-McCullough  Inc..  electronic 
products  development  firm  in  San 
Carlos,  Calif.,  is  indirectly  benefitting 
from  BBC  orders,  totalling  $3.5  mil- 
lion, for  24  new  uhf  tv  transmitters. 

BBC  has  placed  orders  for  12  trans- 
mitters each  from  Marconi  Wireless 
Telegraph  Co.  Ltd.  and  Pye  TVT  Ltd., 
two  English  firms,  both  of  which  man- 
ufacture transmitters  requiring  klystron 
tubes,  and  both  of  which  use  Eimac 
klystrons  exclusively. 

The  new  tv  stations  are  for  BBC's 
new  625-line  uhf  service  which  will 
eventually  cover  most  of  Great  Britain. 

Gillette  buys  'Fight' 
on  2  Japanese  stations 

The  Gillette  Co.  has  signed  for  26- 
week  sponsorship  of  Fight  of  the  Week 
on  two  Japanese  stations,  both  ABC 
International  television  affiliates.  The 
unusually  large  foreign  buy  was  made 
at  an  estimated  cost  of  $96,000. 

The  two  stations,  NFT  (TV)  Tokyo 
and  MBS  (TV)  Osaka,  nave  also  ob- 
tained telecast  rights  of  the  1963  World 
Series.  Gillette's  agency  in  Japan  is 
McCann-Erickson-Hakuhodo. 

ABC  International,  which  made  the 
Fight  sales,  is  a  subsidiary  of  AB-PT. 

Y&R  acquires  Italian  agency 

Young  &  Rubicam  Inc.  has  bought 
controlling  interest  in  an  Italian  adver- 
tising agency,  Itamco,  in  Milan.  The 


"The  Wasp  Woman,"  "Beast  From 
Haunted  Cave"  and  "The  Last  Woman 
on  Earth." 

Show  goes  to  school  ■  Sterling  Edu- 
cational Films,  New  York,  has  entered 
into  agreement  with  NBC-TV  to  mar- 
ket self-contained  16mm  instructional 
segments  from  the  network's  Exploring 
series  directly  to  schools  and  film  li- 
braries in  United  States  and  Canada. 
Sterling  is  an  affiliate  of  the  Walter 
Reade-Sterling  group. 


new  firm,  which  will  be  known  as 
Young  &  Rubicam-Itamco  Spa.,  will  be 
headed  by  Francis  E.  Gearon,  senior 
vice  president  and  director  of  Y&R's 
international  division,  who  has  been 
named  president  of  the  Milan  agency, 
and  Sumner  J.  Winebaum,  managing 
director  of  the  branch. 

Mr.  Winebaum  was  formerly  head  of 
the  Y&R  corporate  office  in  Milan, 
which  the  agency  opened  last  Novem- 
ber. The  two  offices  will  be  consoli- 
dated in  the  near  future. 

Among  Itamco's  clients  are  Procter 
&  Gamble  Italia  Spa.,  and  Kimberly- 
Clark  Ltd. 

Screen  Gems  forms 
international  division 

Screen  Gems  Inc.,  New  York,  has 
organized  an  International  Broadcast 
Div.,  according  to  Jerome  Hyams,  ex- 
ecutive vice  president  and  general  man- 
ager of  the  tv  production  firm. 

For  the  immediate  future,  the  inter- 
national unit  will  concentrate  its  activ- 
ity in  Latin  America.  Boris  Frank, 
formerly  of  the  Bartell  Broadcast 
Group,  has  been  named  manager,  Latin 
America. 

The  international  unit  will  function 
as  consultant  and/ or  representative  of 
Latin  American  tv  stations.  The  first 
station  to  sign  with  IBD  is  HIN-TV 
Santo  Domingo.  Dominican  Republic. 

Closed  circuit  studio  to  open 

Cockfield,  Brown  &  Co.  Ltd.,  Toron- 
to, reportedly  will  become  Canada's 
first  advertising  agency  to  operate  a 
closed-circuit  television  studio  with 
telecine  chain  when  CB  ch.  3  goes  into 
operation  early  this  spring. 

D.  R.  McRobie,  agency  president, 
said  that  the  c-c  operation  at  the  agen- 
cy's Toronto  headquarters  will  enable 
presentation  material — 16mm  film, 
35mm  slides,  or  "live" — to  be  trans- 
mitted from  the  fifth  floor  studio  to 
executive  offices  on  the  seventh  floor, 
the  main  floor  conference  room,  and 
other  areas  which  may  be  included  in 
the  circuit. 


'D-Day'  available 

D-Day,  a  David  Wolper  pro- 
duction first  aired  as  a  du  Pont 
special,  will  be  presented  over  tv 
stations  in  at  least  seven  Euro- 
pean countries  on  June  6,  19 
years  to  the  day  after  the  actual 
event. 

The  documentary  will  be  tele- 
vised over  stations  in  England, 
Holland,  Belgium,  Sweden,  Spain, 
Denmark  and  Italy.  Arrange- 
ments were  made  by  MCA-TV, 
which  handles  all  Wolper  tv  spe- 
cials overseas.  MCA  is  seeking 
the  addition  of  other  stations  in 
other  European  countries. 


AROUND  THE  WORLD  WITH  TELEVISION 

Tv  stations  increase  29%  in  year,  receivers  up  21% 
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Follow  the  Sun  |jg 

Your  most  pallid  time  period  fakes  on  a  vigorous  new  look.  30  vigorous 
hours  from  the  top  quality  studios  of  Twentieth  Century  Fox  TV.,  Inc. 

444  West  56th  Street,  New  York  19,  New  York-COIumbus  5-3320 

"FOLLOW  THE  SUN"  Sta-s  Barry  Coe  as  Ben  Gregory,  Brett  Halsey  as  Paul  Templin,  Gigi  Perreau  as  Kathy  Richards,  and  Gary 
Lockwood  as  Erick  Jason;  And  Features  Guest  Stars  Such  As  . . .  Keenan  Wynn  •  Inger  Stevens  •  Everett  Sloane  •  Tuesday  Weld 
Charlie  Ruggles  •  Dennis  O'Keefe  •  Yvonne  de  Carlo  •  Julie  London  •  Martha  Scott  •  William  Bendix  •  Jayne  Mansfield  •  David 
Janssen  •  Celeste  Holm  •  Rhonda  Fleming  •  Keith  Andes  •  Wally  Cox  •  Jim  Backus  •  Cesar  Romero  •  Laraine  Day  •  Gene  Nelson 


FINANCIAL  REPORTS 


CROSLEY,  AVCO,  SET  NEW  RECORDS 

Sales  rose  28%  over  those  of  previous  year 


Crosley  Broadcasting  Corp.  had  its 
best  operating  results  in  history,  it  was 
reported  last  week  in  the  annual  report 
of  the  Avco  Corp. 

Avco  reported  net  earnings  in  1962 
of  $20,040,  265  ($1.83  a  share),  high- 
est in  the  company's  history.  In  1961, 
net  income  was  $12,982,052  ($1.24  a 
share).  The  1962  figure  includes  non- 
recurring capital  gain  of  $1,249,989 
(11  cents  a  share)  from  the  sale  of 
Crosley-owned  WLWA  (TV)  Atlanta, 
Ga.,  to  WIBC  Indianapolis  for  $3.3 
million.  This  was  part  of  the  arrange- 
ment whereby  WIBC  withdrew  its  ap- 
plication for  the  Indianapolis  channel. 


Radio-tv  property  keeps 
Boston  paper  in  black  ink 

Television  operations  put  the  Boston 
Herald-Traveler  Corp.  in  the  black  last 
year,  Robert  P.  Talmadge,  treasurer  of 
the  publishing  company  reported  last 
week.  The  company  publishes  the  Bos- 
ton Herald  and  Traveler  and  owns 
WHDH-AM-TV  Boston. 

The  Herald-Traveler  company  re- 
ported a  consolidated  net  income  in 
1962  of  $1,572,577  ($3.33  a  share), 
on  total  net  revenues  of  $34,822,277. 
This  compares  with  1 96 1  "s  net  income 
of  $1,657,658  ($3.68  a  share)  on  total 
net  revenues  of  $34,706,976. 

Broadcasting  accounted  for  $9,481,- 
247  of  the  net  revenues  in  1962;  in 
1961  broadcasting  was  $8,988,583. 
Newspaper  revenues  last  year  amount- 
ed to  $17,066,651  from  advertising  and 
$8,274,379  from  circulation;  in  1961 


Crosley  received  the  grant  for  Indian- 
apolis in  1957,  but  this  was  reversed  in 
1961  in  favor  of  WIBC  after  the  U.  S. 
Court  of  Appeals  remanded  the  case 
to  the  FCC  because  Commissioner  T. 
A.  M.  Craven  voted  for  Crosley  with- 
out having  heard  oral  argument.  In 
the  interim,  the  personnel  of  the  com- 
mission changed. 

Consolidated  sales  in  1962  were 
$414,280,128,  up  28%  from  1961's 
$323,142,012. 

Crosley  stations  are  WLW  and 
WLWT  (TV)  Cincinnati,  WLWC  (TV) 
Columbus  and  WLWD  (TV)  Dayton, 
all  Ohio,  and  WLWI  (TV)  Indianapolis. 


these  figures  were  $17,346,682  and 
$8,371,711. 

WHDH  Inc.  showed  an  improvement 
for  the  year  "largely  as  a  result  of  tele- 
vision," Mr.  Talmadge  said  in  his  report 
to  stockholders.  Newspaper  revenues 
and  operating  results  were  down,  he 
said.  In  January,  the  Herald-Traveler 
paid  a  5%  stock  dividend  to  share- 
holders, increasing  outstanding  shares 
to  23,620. 

Columbia  Pictures  net 
falls  below  '61  figure 

Columbia  Pictures  Corp.,  New  York, 
last  week  reported  net  income  for  six 
months  ended  Dec.  30,  1962  fell  to 
$817,000  (46  cents  a  share)  from 
$1,637,000  (98  cents  a  share)  in  cor- 
responding period  of  previous  year.  The 
company  noted  earnings  were  reduced 
by  a  provision  for  full  federal  taxes. 


In  the  previous  year,  net  income  bene- 
fited from  a  tax-loss  carry  forward. 
Gross  earnings  for  the  six-month  period 
in  1962  amounted  to  $1,767,000  against 
$1,890,000  in  like  period  of  1961. 

Columbia  Pictures  owns  89%  of 
Screen  Gems  Inc.  which  owns  KCPX- 
AM-FM-TV  Salt  Lake  City  and 
WAPA-TV  San  Juan  and  WOLE-TV 
Aguadillo,  both  Puerto  Rico. 

Time  Inc.  revenue 
at  all-time  high 

Time  Inc.  last  week  reported  for 
1962  the  highest  revenues  and  the  third 
highest  net  income  in  the  company's 
40-year  history.  Revenues  from  sales 
rose  to  $326,039,000  in  1962  from  a 
1961  figure  of  $309,237,000. 

Net  income  for  1962  was  $10,190,- 
000  ($4.76  a  share),  representing  the 
company's  highest  earnings  since  1957 
and  a  14%  gain  over  1961  when  a  net 
income  of  $8,971,000  ($4.23  a  share) 
was  reported. 

Time-Life  Broadcast  increased  to  five 
its  stations  in  the  broadcast  field  with 
the  purchase  in  1962  of  KOGO  Broad- 
casting Co.,  San  Diego,  which  operates 
KOGO-AM-FM-TV.  Time-Life  also 
owns  KLZ-AM-FM-TV  Denver, 
WOOD-AM-FM-TV  Grand  Rapids, 
Mich.,  WFBM-AM-FM-TV  Indianap- 
olis, and  WTCN-AM-TV  Minneapolis. 
Time-Life  claimed  an  audience  reach 
of  2.5  million  homes  during  1962  for 
its  five  stations. 

The  company  also  announced  expan- 
sion of  its  broadcast  activities  into  Latin 
America.  Time-Life  acquired  PROAR- 
TEL,  in  Buenos  Aires,  a  television  pro- 
gram production  company,  in  associa- 
tion with  Goar  Mestre,  CBS  and  local 
Argentine  interests.  The  company  also 
joined  Mr.  Mestre,  a  former  Cuban 
broadcaster,  and  CBS  as  an  associate 
in  PANTEL,  a  television  production 
company  in  Lima,  Peru. 

Collins  Radio  net, 
sales  show  increase 

Collins  Radio  Co.,  broadcast  equip- 
ment manufacturer,  reported  a  net  in- 
come of  $1,716-718  (77  cents  a  share) 
on  net  sales  of  $111,211,292  for  the 
first  six  months  of  its  fiscal  year  ended 
Feb.  1. 

This  compares  to  the  same  1962  pe- 
riod's net  income  of  $1,041,265  (470 
a  share)  on  net  sales  of  $93,805,154. 

Backlog  of  orders  as  of  Feb.  1 
totaled  $251  million,  compared  to  $191 
million  as  of  Jan.  31,  1962.  Commer- 
cial and  foreign  government  orders 
amounted  to  $50  million  of  the  backlog 
as  of  Feb.  1 . 


Stockholding  changes  lis 

Changes  in  stockholdings  of  offi- 
cers and/or  directors  of  companies 
listed  on  stock  exchanges  were  re- 
ported last  week  by  the  Securities  & 
Exchange  Commission.  In  its  Feb- 
ruary report,  SEC  lists  the  following 
broadcast  transactions: 

Leonard  H.  Goldenson,  American 
Broadcasting  -  Paramount  Theatres, 
sold  5,000  common,  bought  two  (2) 
shares,  resulting  in  final  holdings  of 
60,727;  John  P.  McGrath,  Capital 
Cities  Broadcasting  Corp.,  sold  315, 
with  39,351  remaining;  as  custodian 
he  holds  1,500. 

Also  David  B.  Bartell,  Macfad- 
den-Bartell-  bought  2,600  common, 
contributed  5,000  common  to  cor- 
poration for  retirement,   left  with 


3d  by  SEC 

323,507;  Gerald  A.  Bartell,  bought 
2,000,  contributed  6,250,  remaining 
322,379;  Lee  B.  Bartell,  bought 
2,400,  contributed  5,000,  remaining 
322,011;  Melvin  Bartell,  bought  700, 
contributed  3. 125,  remaining  1 16,142. 

Also  Mark  Evans,  Metromedia, 
bought  500  common  for  total  of 
10,450;  Benedict  Gimbel  Jr.,  sold 
2,000,  leaving  15,000;  Lawrence  H. 
Rogers  II,  Taft  Broadcasting  Co., 
sold  2,000  common,  leaving  3,423. 

Norman  E.  Bennett,  Crowell-Col- 
lier,  acquired  1,237  common  through 
option  (exercised  July  15,  1962), 
giving  him  total  of  1,523;  Sumner 
Blossom  sold  500,  leaving  4,258;  Wil- 
ton D.  Cole,  acquired  100  through 
option,  giving  him  total  of  18,722. 
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COST  TWICE  AS  MUCH  AS  THIS  ONE? 


Obviously  it  shouldn't.  Yet  most  TV  stations  are  still  paying 
twice  as  much  as  necessary  to  transmit  news  broadcasts, 
panel  shows,  live  audience  shows,  live  spots. ..in  fact 
about  80  per  cent  of  all  studio  work.  Significant  new  tech- 
nological advances  in  Vidicons  now  make  it  possible  for 
you  to  put  quality  pictures  on  the  air  in  these  scenes  at 
Vz  the  price. 

A  lot  of  people  are  still  nursing  the  idea  (once  true)  that 
a  Vidicon  Camera  won't  give  good  picture  quality.  Take  a 
close  look  at  the  two  pictures  here.  One  is  emi  Vidicon 
quality;  the  other  is  Image  Orthicon  quality.  Can  you  tell 
the  difference?  Well,  the  viewers  can't  either. 

Contact  Electra  Megadyne,  Inc.  for  the  full  story  on  how 
you  can  save  money  using  Vidicon  Cameras  in  your  studio. 

GENCOM  DIVISION 

BbECTRA  MEGADYNE  INC. 

1750  N.  Vine  St.,  Los  Angeles  28,  California    Phone:  213-462-4909 


suppliers  of  television  equipment  manufactured  6y 


EMI    ELECTRONICS  LTD 

Hayes,  Middlesex,  England 


mage  Orthicon  &  Vidicon  Camera  Chains  •  Video  &  Audio  Switching  &  Distribution  Systems  •  Monitors  •  Recording  Tape  •  Complete  Custom  Studio  Equipment 


GOVERNMENT 


Trouble  ahead  for  rating  services 

HINTS  INDICATE  COMMITTEE  NOT  TELLING  ALL  FIRST  WEEK 


Much  of  the  evidence  was  still  missing 
last  week,  but  carefully  plotted  ques- 
tions by  the  House  Subcommittee  on 
Communications  gave  strong  promise 
it  intends  to  prove  that  broadcast  rat- 
ing services  are  not  what  they  have  been 
claiming  to  be. 

One  member,  Rep.  William  L.  Spring- 
er (R-Ill.),  put  it  this  way:  "Evidence 
comes  very  close  to  indicating  .  .  . 
fraud." 

Other  subcommittee  members,  par- 
ticularly Chairman  Oren  Harris  (D- 
Ark.),  repeatedly  dropped  hints  and 
asked  questions  which  indicated  that 
they  know  considerably  more  than  they 
are  telling. 

Would  federally-enforced  uniform 
standards  for  rating  services  help,  they 
asked  witnesses  from  the  NAB,  the 
major  radio  and  television  networks 
and  other  broadcasters. 

Subcommittee  members  registered  dis- 
belief when  witnesses  claimed  that  rat- 
ings are  just  one  of  many  factors  that 
determine  programming. 

Congressmen  found  it  hard  to  under- 
stand why  three  aggressive  competitors 
—ABC-TV,  CBS-TV  and  NBC-TV— 
all  rely  on  the  same  company — A.  C. 
Nielsen  Co.  of  Chicago — to  provide 
their  audience  measurements. 

If  fraud  or  other  improprieties  exist 
in  the  rating  business,  disclosure  will 
come  early  this  week  when  representa- 
tives of  several  rating  services  testify. 

Broadcasters   found   themselves  on 


different  sides  of  several  fences  as  the 
questioning  advanced. 

Gov.  Collins,  for  example,  was  the 
only  broadcaster  witness  who,  when 
pressed,  said  he  would  go  along  with 
federal  regulation  of  rating  services,  if 
no  other  solution  would  work.  Other 
broadcasters  firmly  opposed  extension 
of  federal  regulation. 

Gov.  Collins  and  NBC-TV  witnesses 
maintained  that  ratings  were  only  one 
of  many  factors  which  networks  con- 
sider in  retaining  or  killing  programs 
and  in  setting  rates  for  affiliates.  But 
CBS-TV  and  ABC-TV  took  another 
view,  after  considerable  prodding  by 
questioners,  that  they  did  think  that 
ratings  were  the  primary  factor  in  such 
matters. 

Network  witnesses  were  asked  why 
no  network  has  bothered  to  check 
Nielsen's  figures. 

Raising  a  possible  antitrust  issue, 
questioners  asked  why  Nielsen  had  no 
competition,  at  least  on  a  national  rat- 
ing basis. 

No  network  witness  questioned  Niel- 
sen's honesty. 

A  Louisville  broadcaster  who  has 
been  critical  of  rating  methods  and 
practices  for  many  years,  suggested  dis- 
claimers, now  printed  on  their  pocket 
pieces  by  firms  which  signed  consent 
orders  with  the  Federal  Trade  Commis- 
sion, should  be  labeled  with  a  skull  and 
crossbones. 

Expected  on  the  stand  today  (Mon- 
day)  are  Robert  E.  West,  president, 


NBC-TV's  Werner,  NBC  Radio's  McDaniel 


Robert  S.  Conlan  Assoc.  Inc.,  of  Kansas 
City,  and  Allan  V.  Jay,  manager,  Video- 
dex  Inc.,  New  York. 

The  hearings  began  Tuesday  (March 
5)  in  a  room  jammed  with  upper-eche- 
lon executives  of  the  broadcasting  and 
ratings  firm.  Two  staff  investigators, 
Rex  Sparger  and  Bob  Richardson,  criss- 
crossed the  nation  for  18  months  to  col- 
lect material  for  the  hearings.  (Broad- 
casting, March  4). 

More  Regulation?  ■  Just  as  advertised, 
NAB  President  LeRoy  Collins  was  the 
lead-off  witness.  The  former  Florida  gov- 
ernor called  for  reform  in  ratings.  In 
answer  to  a  question,  he  said  that  if  it 
takes  federal  regulation  to  assure  that 
all  rating  services  and  broadcasters  op- 
erate under  the  same  standards  in  com- 
piling and  using  results,  then  "I  per- 
sonally wouldn't  look  with  disfavor  on 
government  licensing"  of  the  services. 

He  said  that  he  had  given  "no 
thought"  to  possible  government  regula- 
tion, but  that  "we  would  certainly  like 
to  try  the  free  system"  before  the  gov- 
ernment moves  in. 

Gov.  Collins  said  that  his  concern 
about  ratings  has  shifted  toward  ques- 
tioning their  quality  and  accuracy — 
from  a  1961  feeling  that  broadcasting 
is  slave  to  the  services.  He  said  the  first 
project  of  the  NAB's  new  research  de- 
partment is  a  study  of  the  accuracy  of 
audience  ratings. 

This  study  has  not  begun  as  yet,  the 
subcommittee  was  told  by  Melvin  A. 
Goldberg,  NAB  vice  president  for  re- 
search, who  appeared  with  NAB's  Gov. 
Collins. 

Like  the  networks,  the  NAB  president 
maintained  that  ratings  are  only  one  of 
many  factors  involved  in  "the  program 
decision  making  process.  When  he  first 
came  into  broadcasting  as  NAB  presi- 
dent in  January  1961,  Gov.  Collins  said 
that  he  seriously  questioned  the  need 
for  any  audience  measuring  efforts  but 
now  agrees  they  are  necessary. 

"I  am  still  convinced  that  reform  is 
needed,"  he  said.  "I  am  just  as  con- 
vinced that  rating  data  and  conclusions 
drawn  therefrom  should  be  more  ac- 
curate and  more  reliable.  They  should 
be  developed  through  methodologies 
and  procedures  affording  greater  assur- 
ance of  freedom  from  error  than  is  now 
the  case." 

In  the  necessary  reform,  the  central 
question  should  be  if  present  rating 
reports  deserve  acceptance  as  reason- 
ably accurate  projections  of  the  true 
broadcast  audience,  he  said.  "While 
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the  rating  services  are  wholly  indepen- 
dent of  NAB  and  the  individual  broad- 
caster, we  are  deeply  concerned  with 
the  quality  of  their  work  for  the  prime 
reason  that  what  they  do  undergirds 
and  greatly  influences  the  quality  of 
ours,"  he  said. 

The  Questions  ■  Asked  about  his 
February  1961  speech  to  the  NAB 
board  (Broadcasting,  Feb.  25)  in 
which  he  said  he  did  not  quarrel  with 
the  accuracy  of  ratings,  Gov.  Collins 
said  he  since  has  received  many  com- 
plaints from  broadcasters  and  has  rec- 
ognized the  need  for  basic  research  into 
the  accuracy  of  ratings.  The  broadcast- 
er, he  said,  should  have  an  effective 
check  as  to  whether  published  surveys 
measure  what  they  purport  to  measure. 

Rep.  Springer  asked  if  legislation  re- 
quiring the  networks  to  divide  alloted 
amounts  of  prime  time  to  specified  cate- 
gories is  desirable.  "No  sir,*'  Gov.  Col- 
lins replied.  "Under  our  system  there 
should  be  more  flexibility  and  freedom 
afforded  the  broadcaster  than  that  would 
allow."  He  said  such  legislation  would 
destroy  free  broadcasting. 

Rep.  Donald  Brotzman  (R-Colo.) 
wanted  to  know  if  the  NAB  has  re- 
ceived any  complaints  that  individual 
surveys  were  rigged.  Gov.  Collins  re- 
plied that  "no  doubt"  some  "fly-by- 
night"  surveys  have  not  been  what  they 
claimed  to  be  but  that  this  was  only 
a  relatively  small  part  of  the  total  pic- 
ture. "As  far  as  I  know,  such  dishonest 
operators  are  now  out  of  the  business," 
he  said. 

In  answer  to  another  question,  the 
NAB  president  said  that  he  did  not  re- 
call any  broadcaster  charging  that  he 
had  been  "coerced"  into  subscribing  to 
a  service  but  that  many  feel  "com- 
pelled" to  buy.  He  said  that  he  had 
never  heard  of  any  service  telling  a  po- 
tential client  that  "if  you  don't  subscribe 
your  rating  will  be  lower."  Such  tactics 
are  "definitely  not  practiced  by  the  ma- 
jor firms,"  he  said.  "There  is  no  basis  to 
accuse  reputable  services  of  being  cor- 
rupt." 

Ratings  Crucial  ■  CBS-TV  President 
James  T.  Aubrey  Jr.  refused  to  say  rat- 
ings are  television's  lifeblood,  but  agreed 
with  his  questioners  that  ratings  are 
crucial  factors  in  programming  decisions 
and  in  determining  affiliate  rates.  How- 
ever, Mr.  Aubrey  said,  the  most  sig- 
nificant factor  in  programming  is  the 


"broadcast  judgment  of  network  exec- 
utives." 

Asked  by  Rep.  Harris  if  CBS-TV 
relied  on  ratings  because  no  other  meth- 
od was  known  to  the  company,  Mr. 
Aubrey  said  ratings  were  relied  on  be- 
cause they  are  a  "proven  method."  That 
is,  said  Rep.  Harris,  picking  up  the 
witness's  sentence,  "proven  in  so  far  as 
your  advertisers  rely  on  it,  and  the  ad- 
vertisers are  your  sole  measure  of  sup- 
port." 

Earlier  Mr.  Aubrey  had  stated,  "Since 
our  sole  financial  support  comes  from 
payments  by  advertisers,  we  cannot  af- 
ford to  ignore  the  tools  they  use  in  de- 
termining their  purchases  of  program- 
ming and  time." 

"Ratings  are  useful  only  as  estimates," 
Mr.  Aubrey  said,  and  "we  recognize 
their  shortcomings"  as  they  depart  from 
an  ideal — providing  audience  response 
and  indicating  "what  people  would  like 
to  see  that  is  not  available." 

Should  be  Accurate  ■  Rep.  Harris 
asked  James  M.  Seward,  CBS  Radio  ex- 
ecutive vice  president,  whether  ratings 
are  accepted  "without  any  method  to 
check  on  their  accuracy."  "We  know 
their  techniques,"  Mr.  Seward  replied, 
and  CBS's  research  department  indi- 
cates the  rating  results  should  be  ac- 
curate if  those  methods  are  followed. 

Mr.  Seward  told  the  subcommittee 
several  times  that  ratings  are  just  one  of 
several  important  elements  in  network 


decisions,  but  they  "are  of  assistance 
in  the  three  crucial  areas  of  radio  net- 
work operations:  affiliations,  sales  and 
programming." 

Radio's  problem  with  ratings,  Mr. 
Seward  said,  is  a  lack  of  a  comprehen- 
sive measurement  of  portable  and  auto 
radio  listening.  Important  advances 
have  been  made,  he  said,  but  they  are 
"far  from  adequate  to  meet  today's  ra- 
dio needs." 

ABC  Heard  ■  Testifying  for  ABC- 
TV  on  Tuesday  (March  5  )  were  Thomas 
W.  Moore,  vice  president  in  charge,  and 
Julius  Barnathan,  vice  president  and 
general  manager. 

Mr.  Moore  told  the  subcommittee 
that  ratings  are  the  most  important  de- 
termining factor  in  fixing  rates  the  net- 
work charges  national  advertisers  for 
buys  on  affiliates.  Ratings  are  probably 
the  major  factor  in  commercial  televi- 
sion programs,  Mr.  Moore  said. 

Asked  if  ABC-TV  had  ever  asked 
Nielsen  to  put  out  its  too  30  market 
reports  in  a  pocket  piece  similar  to  that 
used  in  NTI,  Mr.  Barnathan  said  the 
network  had,  but  the  rating  firm  refused, 
saying  such  a  service  might  lead  to  a 
"confusion"  of  local  and  national  aids. 

ABC-TV  subscribes  to  the  bi-monthly 
NTI  and  uses  it  primarily  to  determine 
audience  composition  "as  a  check 
against  the  other  system,"  Mr.  Moore 
said. 

One  of  Many  ■  While  making  a 


What  the  networks  spent  on  ratings  in  1962 


ABC-TV 

ABC  Radio 

CBS-TV 

CBS  Radio 

NBC-TV 

NBC  Radio 

MBS 

Total 

ARB 

$  31,300 

$  36,700 

$  39,000 

$  107,000 

Nielsen 

298,609 

$  57,345 

271,100 

$171,348 

285,000 

$175,000 

$105,000 

1,363,402 

Pulse 

2,272 

100 

1,714 

3,000 

2,200 

3,000 

12,286 

Sindlinger 

65,000 

75 

65,075 

Trendex 

18,245 

1,500 

2,500 

22,245 

TvQ 

13,000 

13,000 

Total 

$348,154 

$126,117 

$307,900 

$173,137 

$342,500 

$177,200 

$108,000 

$1,583,008 
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SPECIAL  INTRODUCTORY 
OFFER 

Clip  this  ad  and  attach 
to  your  order— take  5%  dis- 
count! 10%  discount  applies 
on  orders  for  six  or  more  mi- 
crophones! Offer  expires  April 
30,  1963. 


G-100 


G-200 

A  slim,  trim  dynamic 
microphone  —  incon- 
spicuous on  camera. 
Has  extended  fre- 
quency range  for 
excellent  music  re- 
production. Adapt- 
able to  any  broad- 
cast or  professional 
use.  Gates  TV  gray 
finish;  150  ohm  im- 
pedance; 20  ft.  cord 
supplied. 

$51.50 


A  rugged  dynamic 
microp hone  with 
smooth  frequency 
response  and  low 
wind  noise.  Ideal  for 
remotes  —  excellent 
for  control  room  and 
studio.  Has  omnidi- 
rectional pattern 
when  held  upright— 
cardiod  when  hori- 
zontal.  Finished  in 
Gates  TV  gray  (non- 
glare),  150  ohm  im- 
pedance. 20  ft.  cord 
supplied. 

$37.50 


G-300 

Our  finest  micro- 
phone. True  hi-fidel- 
ity  reproduction  of 
the  entire  audible 
range.  Don't  let  the 
price  fool  you— 
compare  the  G-300 
with  the  best  avail- 
able. Recommended 
for  FM — or  any  ap- 
plication where 
faithful  reproduc- 
tion of  voice  and 
music  is  important. 
Gates  TV  gray  fin- 
ish; 150  ohm  imped- 
ance; 20  ft.  cord 
supplied. 
$60.50 
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strong  defense  of  Nielsen,  NBC-TV  wit- 
nesses stuck  with  the  contention  that 
ratings  are  only  one  of  many  factors 
considered  in  programming  decisions. 
Mort  Werner,  NBC  vice  president  for 
programs,  read  a  22-page  prepared 
statement  and  he  was  flanked  by  Senior 
Executive  Vice  President  David  Adams 
and  Research  Director  Thomas  Coffin. 

Mr.  Werner  said  that  rating  results 
are  not  usable  in  raw  form  but  must 
be  analyzed  and  evaluated  by  NBC 
staff  specialists  who  "have  learned  how 
to  take  into  account  the  strengths  and 
weaknesses  of  the  various  types  of  esti- 
mates." In  the  general  entertainment 
field,  he  said,  NBC  would  not  be  serv- 
ing the  public  by  retaining  a  program 
consistently  rejected  by  viewers. 

If  ratings  were  the  only  criteria,  how- 
ever, "we  would  not  go  for  a  variety 
of  program  forms  but  would  concentrate 
on  the  narrow  range  of  the  most  pop- 
ular forms  and  program  them  back-to- 
back  throughout  an  evening,"  Mr.  Wer- 
ner stressed. 

In  answer  to  a  question,  Mr.  Coffin 
said  Nielsen  is  considered  the  best  meas- 
urement service  for  its  purposes  because 
Nielsen  provides  the  most  detail,  uses 
meters  which  are  more  accurate  than 
other  methods,  and  maintains  a  con- 
tinuing panel  of  the  same  homes  for 
measurement  purposes.  He  said  that  let- 
ters from  the  public  have  very  little  im- 
pact on  the  fate  of  individual  programs. 

Asked  by  Rep.  Springer  what  NBC's 
reaction  would  be  if  the  subcommittee 
shows  that  Nielsen  reports  do  not  do 
what  they  claim,  Mr.  Werner  replied: 
"I  would  personally  be  very  concerned 
and  our  research  department  would  be 
working  overtime  to  decide  what  to  do." 
When  asked  about  the  possibility  of  reg- 
ulation of  the  rating  services,  he  said 
Nielsen  is  a  very  responsible  company 
and  that  "we  are  not  concerned  about 
its  reliability."  Regulation  is  unneces- 
sary, he  said,  because  Nielsen  can  work 
out  its  own  problems  if  any  exist. 

Rep.  Springer  quizzed  the  NBC  ex- 
ecutives closely  on  what  factors  other 
than  ratings  go  into  program  decisions 
and  Rep.  Brotzman  asked  if  the  net- 


work is  satisfied  with  the  service  pro- 
vided by  Nielsen.  Mr.  Coffin  replied 
that  Nielsen  "in  particular"  is  reason- 
ably satisfactory  on  national  surveys  but 
that  local  ratings  leave  "a  great  deal  to 
be  desired." 

Mr.  Coffin  said  that  NBC  is  not  con- 
cerned that  Nielsen  has  not  enlarged  its 
tv  national  sample  of  1,100  homes  since 
the  1940's  because  the  size  is  not  a  ma- 
jor problem.  He  admitted  that  it  would 
be  possible  to  rig  a  Nielsen  national  sur- 
vey by  controlling  just  a  few  Nielsen 
homes  but  thought  this  is  not  likely  to 
happen  because  the  firm  takes  extraordi- 
nary precautions  against  disclosure  of 
its  sample  homes. 

Rep.  Harris  cited  what  he  termed  ex- 
amples of  "gross  inequity"  and  "in- 
justice" in  specific  surveys  and  said  he 
wondered  why  NBC  supported  Nielsen 
so  vigorously.  It  is  "amazing  to  me," 
he  said,  that  all  three  highly  competitive 
networks  rely  so  heavily  on  the  same 
company  for  ratings. 

Sales  Aid  Only  ■  NBC  Radio  uses 
ratings  almost  exclusively  as  a  sales  aid, 
William  K.  McDaniel,  executive  vice 
president  of  the  radio  network  told  the 
subcommittee.  Ratings  are  not  used  in 
connection  with  programming  since  it 
consists  mainly  (80%)  of  news,  infor- 
mation and  public  affairs  programs,  he 
said. 

Ratings  are  important  in  sales  be- 
cause advertisers  must  have  some  meas- 
ure of  the  size  and  characteristics  of  the 
NBC  Radio  audience  they  can  reach 
with  their  sales  messages,  he  said.  NBC 
uses  the  Nielsen  Radio  Index  as  its 
basic  service,  Mr.  McDaniel  said,  pro- 
viding the  network  with  cumulative  au- 
dience estimates  of  an  advertiser's  cam- 
paign and  how  many  times  the  average 
tuning  home  hears  his  messages. 

Since  Nielsen  uses  the  same  sample 
for  its  tv  and  radio  measurements,  the 
firm's  surveys  also  provide  information 
as  to  how  network  radio  can  be  used 
to  supplement  tv  advertising,  he  said. 

NBC  Radio  also  subscribes  to  all 
local  Pulse  reports  but  this  information 
is  used  by  the  network  only  to  answer 
specific  questions  on  particular  markets, 
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ENTERTAINMENT... what  is  it? 

It's  the  grip  of  real  suspense  ...  a  belly  laugh  ...  a  tear. . .  a  feeling 
of  elation... a  moment  of  despair.  Countless  elements  go  into  the 
manufacture  of  every  form  of  entertainment.  And  since  audience 
preferences  are  as  changeable  as  the  wind,  it's  an  endless  task. 

It  must  be  realized,  too,  that  tastes  vary  widely.  At  WFGA-TV,  we 
accept  the  challenge  of  determining  these  preferences  and  coupling 
them  with  the  exercise  of  good  taste.  As  we  view  it,  it's  part  of  the 

broadcaster's  responsibility  to  entertain  as   

well  as  inform.  Our  viewers  like  our  pro-  9££fl 
grams  ...  our  advertisers  like  the  results!  B^H  
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Jacksonville's  FULL  COLOR  Station 
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Surrounded  by  critics,  Nielsen  expands  radio  ratings 


Radio  rating  surveys — under  at- 
tack from  the  networks,  individual 
stations,  advertising  agencies  and 
Congress — are  going  to  be  substan- 
tially expanded  by  the  A.  C.  Nielsen 
Co.,  Chicago. 

Nielsen's  plans  for  major  increases 
in  the  size  of  the  sample  and  meas- 
urement of  out-of-home  listening  in 
the  Nielsen  Station  Index  (local  ra- 
dio) surveys  were  disclosed  by  the 
firm  in  a  letter  to  station  subscribers 
dated  March  1. 

Subscribers  received  the  letters  last 
week  as  the  House  Subcommittee  on 
Investigations  was  beginning  hearings 
on  a  major  investigation  of  ratings 
services  and  one  which  promises  to 
have  far-reaching  effects  (see  page 
62).  In  its  letter,  signed  by  Nielsen 
Vice  President  John  K.  Churchill,  the 
largest  broadcast  rating  firm  said  that 
it  has  recognized  for  some  time  the 
increasing  need  for  major  changes 
in  the  NSI  measurements. 

Consequently,  Nielsen  is  begin- 
ning, effective  today  (March  11), 
an  interim  service  and  hopes  to  start 
selling  commercially  the  expanded 
ratings  in  8-12  months.  A  rising 
chorus  of  protests  has  been  heard 
aganst  the  alleged  lack  of  radio 
measurement  surveys  (Broadcast- 
ing, Jan.  21,  Jan.  14).  ABC  Radio 
canceled  Nielsen's  radio  reports  late 
last  summer  on  the  grounds  radio 


he  said.  "There  are  various  other  serv- 
ices providing  some  sort  of  radio  rating 
data,  but  they  are  so  inadequate  for  our 
purposes  that  we  do  not  subscribe  to 
them,"  Mr.  McDaniel  told  the  congress- 
men. 

'Active'  FTC  ■  FTC  Chairman  Paul 
Rand  Dixon  praised  his  Trade  Com- 
mission's policing  of  rating  services  in 
a  prepared  statement  but  under  the 
questions  of  the  congressmen  was  hard 
put  to  defend  the  agency.  Mr.  Dixon 
spoke  of  what  had  been  accomplished 
through  consent  decrees  early  this  year 
with  Nielsen,  Pulse  and  ARB  but  Chair- 
man Harris  thought  the  timing  of  the 
decrees  was  "unusual,"  "most  signifi- 
cant" and  "rather  interesting." 

The  Arkansas  Democrat  pointed  out 
that  the  FTC  issued  the  consent  decrees 
only  after  it  was  public  knowledge  that 
the  subcommittee  planned  comprehen- 
sive hearings  on  ratings — and  this  after 
Congress  had  been  trying  to  get  the 
FTC  to  do  something  since  1958. 

Rep.  Springer  noted  published  criti- 
cisms of  the  consent  decrees  (Broad- 
casting, Feb.  25)  and  asked  how  they 
differed  from  recommendations  made 
in  the  Madow  report.  Chairman  Dixon 


is  being  "short-changed"  and  pur- 
chased Sindiinger  &  Co.  reports 
(Broadcasting,  Sept.  17,  1962). 

Mr.  Churchill  said  the  expanded 
research  and  reporting  is  necessary  to 
"reflect  trends  in  radio  itself  and 
to  maintain  Nielsen's  standards  of 
accuracy  and  statistical  significance." 

Primary  Needs  ■  The  primary 
needs,  he  said,  are  ( 1 )  inclusion  of 
more  of  the  sources  of  radio  listen- 
ing such  as  personal  portables,  auto 
radios,  fm  and  (2)  larger  samples 
to  help  delineate  the  real  differences 
among  the  audiences  of  individual 
stations. 

Nielsen  research  of  its  own  re- 
search, Mr.  Churchill  said,  definitely 
points  to  the  continued  use  of  perma- 
nent-type samples  where  family  rec- 
ords of  a  week  or  more  of  listening 
are  kept.  With  the  increased  com- 
plexity of  respondent  reporting  on 
many  different  sets  in  the  same 
household,  he  said  that  Nielsen  is 
concerned  for  both  the  accuracy  and 
completeness  of  data  from  all  sets. 
This  will  require  careful  supervision 
to  assure  full  reporting,  Nielsen  said 
in  announcing  the  development  of 
"miniaturized  meters"  for  attachment 
to  individual  receivers. 

Samples  4  to  5  times  the  present 
size  will  be  required,  the  Churchill 
letter  said,  in  pointing  out  the  new 
service  will  be  "costly." 


agreed  there  was  a  "great  deal  of  simi- 
larity" between  the  decrees  and  the  Ma- 
dow recommendations.  However,  he 
pointed  out  the  FTC  interviewed  450 
persons  in  its  investigation  of  2Vi  years, 
made  specific  charges  against  the  three 
services  and  used  specific  language  not 
in  the  Madow  report. 

"The  Madow  report  only  makes  rec- 
ommendations while  the  consent  de- 
crees prohibit  fraud,"  Mr.  Dixon  said. 
Prior  to  signing  the  decrees  (Broad- 
casting, Jan.  7),  the  three  services 
could  claim  that  such-and-such  was  true 
when  it  wasn't,  he  said. 

Chairman  Dixon  said  many  times 
that  the  decrees  require  Nielsen,  Pulse 
and  RAB  to  state  that  their  ratings  are 
no  better  than  "guesses  or  estimates." 
Asked  specifically  about  a  Nielsen  press 
release  on  the  decrees  and  noting  that 
the  compliance  period  is  now  underway, 
he  said:  "If  he  (Nielsen)  doesn't  change 
his  ways,  it  will  cost  him  $5,000  for 
each  day  he  violates"  the  terms  of  the 
order.  The  FTC  will  watch  very  closely 
what  Nielsen  is  presently  doing,  he 
said. 

Before  the  consent  decrees  were 
signed,  the  ratings  were  accepted  as 


For  all  NSI  measurements  begin- 
ning today  or  after,  Nielsen  plans 
to  continue  its  present  surveys  on 
an  interim  basis  "in  any  market 
with  sufficient  client  support"  with 
this  difference  from  past  surveys:  all 
published  data  will  be  confined  to 
cumulative  audience  (for  period  of 
survey)  and  the  per  broadcast  data 
basic  report  (average  number  of  per- 
sons in  station  audience  per  quarter 
hour)  will  be  discontinued. 

Subscribers  may  discontinue  the 
interim  plan  without  penalty  at  any 
time,  Nielsen  said.  The  interim  serv- 
ice will  be  withdrawn  when  the  new 
expanded  service  is  ready. 

Most  Nielsen  subscribers  con- 
tacted last  week  said  they  had  not 
had  time  to  study  the  proposal  and 
that  it  was  too  early  to  comment. 
It  was  pointed  out,  however,  that 
the  audience  ratings  per  quarter 
hours,  which  are  being  discontinued 
in  the  interim  plan,  provided  the 
primary  measurements  used  by  time- 
buyers  in  purchasing  stations. 

NBC  Radio  President  William  K. 
McDaniel,  who  has  been  highly  criti- 
cal of  Nielsen  radio  measurements, 
said  that  he  did  not  receive  a  copy 
of  the  letter  but  that  the  proposal 
is  the  first  definitive,  postive  move 
made  in  many  years  to  measure  ra- 
dio's invisible  audience  and  that  re- 
form is  vitally  needed. 


gospel,  he  said.  "I  don't  think  they  will 
be  accepted  as  gospel  anymore." 

Rep.  Moss  said  that  he  did  not  evi- 
dence any  "backsliders"  in  the  testi- 
mony of  the  networks.  "I  think  this 
religion  (of  depending  on  the  ratings) 
is  well  implanted,"  he  said. 

Weaver's  Views  ■  Sylvester  (Pat) 
Weaver,  board  chairman  of  McCann- 
Erickson  International  and  former 
NBC-TV  president,  said  that  the  rat- 
ings are  inaccurate  but  necessary  to  ad- 
vertising and  broadcasting.  In  the  last 
10  years,  there  has  been  a  growing  ac- 
ceptance of  ratings  "particularly  Nielsen 
with  its  small  sample"  despite  the  in- 
accuracies, he  said. 

The  industry  has  talked  itself  into 
believing  that  ratings  are  more  reliable 
than  is  actually  the  case,  Mr.  Weaver 
said.  And,  absolute  reliance  on  ratings 
generates  a  never-never  land,  "just  one 
step  removed  from  the  entrails  of  a 
chicken,"  he  said. 

Individuals  rarely  do  what  they  say 
they  do  and  seldom  watch  what  they 
say  they  watch,  Mr.  Weaver  said  he 
learned  early  in  the  game.  Therefore, 
he  said  he  has  been  guided  in  program 
decisions  by  trying  to  ignore  what  peo- 
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KTVH  COVERAGE 
with  new  1,503-foot 
Transmitting  Tower: 

53  Counties 

more  than  half  of  the  state's 
105  counties. 

*  1,182,600  Persons 

over  43%  more  than  next 
ranking  competitor. 

*  368,080  Households. 

*  327,070  TV  Homes 

37%  more  than  any  other 
Central  Kansas  TV  station. 

*  $2,162,507,000  Consumer 
Spendable  Income. 
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NEW  POWER  e«  NEW  TOWER' 


Primed  with  pioneering  initiative, 
confidence,  and  determination, 
KTVH  provides  the  best  available 
viewing  pleasure  for  the  majority 
of  Kansans  — the  most  effective 
market  exposure  and  response  for 
advertisers.  TO  SELL  KANSAS... 
BUY  KTVH! 


KTVH 

HUTCHINSON /WICHITA 


[BLAIR  TELEVISION 

National  Representatives 


WITH  TALL  TOWER  POWER 


BROADCASTING,  March  11,  1963 


Mr.  Weaver 


Mr.  Sholis 


Mr.  Hurleigh 


pie  say  and  finding  out  what  they  ac- 
tually do. 

The  pressure  of  ratings  causes  tv  to 
disregard  the  occasional  viewer  and  an 
important  part  of  the  audience  (60%), 
he  said,  is  composed  of  a  group  with 
a  "blank-eyed,  moronic  stare  of  seven 
hours  of  continuous  viewing." 

Congress  has  come  up  with  a  solution 
10  years  late  in  the  all-channel  receiver 
legislation,  Mr.  Weaver  said.  Increased 
competition  and  additional  tv  networks 
will  solve  all  the  problems,  including 
ratings,  he  predicted. 

In  answer  to  a  question,  he  said  that 
"'spot  buying  is  rating  buying,  nothing 
else." 

Blames  Ratings  ■  Peter  Tewksbury, 
producer  of  It's  a  Man's  World,  on 
NBC-TV,  one  of  the  first  shows  to  die 
in  the  1962-63  season,  blamed  the 
show's  death  on  low  ratings  and  lack 
of  a  publicity  budget  sufficient  to  build 
them  up. 

"The  entire  television  industry  is 
completely  controlled  by  the  Nielsen 
ratings,"  Mr.  Tewksbury  said. 

This  season's  top-rated  show,  The 
Beverly  Hillbillies  (CBS-TV),  benefited 
from  a  major  pre-season  publicity  build- 
up, Mr.  Tewksbury  said.  "That  show 
was  a  hit  before  anybody  ever  saw  it." 

Stations  can  "hypo"  their  ratings, 
Mr.  Tewksbury  said,  by  increasing  their 
publicity  during  rating  periods.  This  is 
not  a  true  reflection  of  the  audience 
and  gives  a  false  impression  to  adver- 
tisers, he  said. 

His  own  program  could  have  stayed 
on  the  air  if  it  had  earned  about  five 
additional  rating  points,  the  producer 
said. 

Numbers  produced  by  ratings  are 
"widely  promoted  and  sorely  misused," 
said  Victor  A.  Sholis,  vice  president 
and  director  of  WHAS  Inc.,  licensee  of 
WHAS-AM-TV  Louisville. 

Mr.  Sholis  recalled  he  told  a  network 
affiliates  convention  in  1952  that  "sell- 
ing by  ratings  ...  is  just  plain  stupid." 


"With  ratings  being  run  up  the  flag- 
pole and  virtually  everyone  saluting, 
it  would  certainly  be  appropriate  for 
this  committee  to  determine  the  validity 
of  what  is  flying  up  there,"  he  said. 

Rating  services  have  produced  "more 
small  type  disclaimers"  since  the  sign- 
ing of  consent  orders  this  year  with  the 
FTC  (Broadcasting,  Jan.  7),  Mr. 
Sholis  said.  Reading  one  disclaimer 
from  a  Pulse  report,  he  said,  "It  simply 
tells  the  buyer  he  is  getting  numbers 
for  which  no  one  will  claim  reliability 
or  authenticity." 

Rep.  Moss  told  the  witness  that 
despite  disclaimers,  there  was  nothing 
in  the  consent  decrees  which  would 
indicate  a  slide  rule  may  not  be  used 
with  rating  figures. 

A  more  prominent  display  of  the 
disclaimers  is  called  for,  Mr.  Sholis 
said,  "perhaps  a  skull  and  crossbones 
on  the  top." 

Wodlinger  Heard  ■  The  manager  of 
a  new  interim  tv  operation  in  Michigan 
told  the  subcommittee  neither  ARB  nor 
Nielsen  would  change  its  definition  of 
the  Grand  Rapids-Kalamazoo  metro- 
politan market  to  include  neighboring 
Muskegon,  which  is  served  by  his  new 
station  and  two  competitors. 

The  three  stations  serve  all  three 
cities,  said  Mark  L.  Wodlinger,  vice 
president  and  general  manager  of 
WZZM-TV  Grand  Rapids,  and  the  re- 
sult is  that  WZZM-TV  is  unable  to 
compete  with  two  established  area  sta- 
tions, WOOD-TV  Grand  Rapids  and 
WKZO-TV  Kalamazoo,  which  he  said 
forcefully  opposes  a  redefinition. 

Nielsen  and  ARB  said  WZZM-TV's 
competitors  placed  considerable  pres- 
sure on  them  and  urged  no  redefinition 
he  said. 

If  the  facts  the  Michigan  witness  pre- 
sented are  true,  said  Rep.  John  E.  Moss 
(D-Calif.),  then  it  seems  almost  like  a 
restraint  of  trade,  or  unfair  competi- 
tion. 

Rep.  Harris  told  Mr.  Wodlinger  the 


broadcaster  was  complaining  that  the 
rating  firms  hold  out  their  services  to 
anyone  in  broadcasting  or  a  related 
business,  and  purport  themselves  as 
being  fair.  You,  Rep.  Harris  told  the 
witness,  contend  they  are  not  fair. 

Mr.  Wodlinger  said  he  planned  to 
bring  the  affair  to  the  attention  of  the 
Federal  Trade  Commission  this  week. 

Rep.  Harris  said  he  was  amazed  that 
broadcasters,  "with  so  many  hundreds 
of  millions  of  dollars  involved,  just  sit 
back  and  allow  the  rating  services" 
to  be  so  influential. 

Perhaps,  Mr.  Wodlinger  said,  since 
all  broadcasters  are  regulated,  the  two 
companies  which  control  the  radio  and 
television  business  "ought  to  be  under 
similar  control." 

Looking  into  Nielsen  and  ARB  pro- 
cedures, Mr.  Wodlinger  said  he  was 
allowed  to  see  Nielsen  diaries  after 
some  difficulty  and  found  they  are  kept 
by  two  categories  of  people.  "A  great 
number"  are  kept  by  elderly,  65-75-80- 
year-old  viewers,  and  by  large  families, 
he  said.  "Handwriting  and  comments 
indicated  that  in  families  with  a  large 
number  of  children  it  appeared  that  the 
children  were  the  ones  who  kept  these 
diaries,"  he  said. 

Mr.  Wodlinger  said  he  did  not  find 
similar  characteristics  in  diary-keeping 
by  ARB  respondents.  Unlike  Nielsen, 
ARB  gave  him  immediate  and  complete 
access  to  its  diaries,  he  reported. 

Disenchantment  ■  Robert  R.  Pauley, 
president  of  ABC  Radio,  described 
ABC's  disenchantment  with  Nielsen's 
radio  surveys. 

The  network  abandoned  Nielsen  for 
Sindlinger  Co.  after  comparisons  of 
Nielsen  local  station  and  national  sur- 
veys showed  the  sum  of  the  parts  was 
greater  than  the  whole,  Mr.  Pauley 
said.  Pocket  pieces  provided  by  Nielsen 
said  the  local  surveys  (NSI)  were  "com- 
pletely compatable"  with  national 
counts  (NRI),  Mr.  Pauley  said. 

Nielsen  cancelled  ABC  from  its  "in- 
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Collins'  performance  record  of  less  down  time  than  any  other  make  of  transmitter  is  a  fact 
we  can  demonstrate.  So,  what  maintenance  amounts  to  is  mostly  regular  dusting  .  .  .  with  a 
good  dust  cloth.  Keeps  your  Collins  FM  transmitter  clean.  And  gleaming,  as  befits  modern 
station  decor.  □  Of  course,  you  don't  have  to  dust  (although  we  recommend  it).  In  which 
case,  your  Collins  FM  transmitter  will  just  stand  there,  dustily  transmitting  a  clean,  strong 
signal.  Makes  for  great  reception . . .  happy  listeners.  And  you  know  what  that  means  to 
advertisers!  □  Get  complete  information  on  Collins'  complete  line  of  FM  transmitters. 
They're  available  in  models  from  250  to  20,000  watts  (5  kw  shown  above).  Call  your  Collins 
Broadcast  Sales  Engineer  today.  □  COLLINS  RADIO  COMPANY  •  Cedar  Rapids,  Iowa  • 
Dallas,  Texas  •  Los  Angeles,  California  •  New  York,  New  York  •  International,  Dallas 
Want  more  on  real  reliability?  See  Collins  at  the  NAB  Show! 
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SOLID  STATE 
SWITCHERS 


Tarzian's  new  "C"  model,  fully 
solid  state  Vertical  Interval 
Switcher,  incorporates  all  the 
desirable  features  of  the  highly 
successful  VIS-88  plus  recent 
engineering  refinements  adding 
even  greater  performance. 

This  switcher  does  more— in 
less  space— than  any  otheravail- 
able.  All  the  advantages  of  tran- 
sistorized switching  are  yours 
in  a  compact,  low-cost  package. 

See  the  new 
Tarzian  Solid  State  Switcher 
at  NAB-Space  17E 


Broadcast  Equipment  Division 

SARKES  TARZIAN,  INC. 

Bloomington,  Indiana 
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WZZM-TV's  Wodlinger 

home'*  service  after  the  network  refused 
to  subscribe  to  its  new  "transistor-plus*' 
service,  Mr.  Pauley  said. 

Since  ABC  is  no  longer  listed  in 
Nielsen  reports  on  network  radio,  Rex 
Sparger,  staff  investigator,  wanted  to 
know  if  the  move  cost  ABC  any  busi- 
ness. American  Express  purchased  CBS 
Radio  on  the  basis  of  NRI,  Mr.  Pauley 
said.  ABC  was  told  it  was  "out  of  the 
running"  for  the  account  without  Niel- 
sen ratings  even  though  the  network 
submitted  availibilities. 

After  an  earlier  dissatisfaction  with 
Nielsen  in  1958  ABC  quit  the  service 
for  a  while.  Wade  Adv.,  of  Chicago, 
told  the  network  not  to  apply  for  a 
Miles  Labs,  campaign  without  Nielsen 
figures,  Mr.  Pauley  said.  Procter  & 
Gamble  also  told  ABC  it  needed  Niel- 
sen figures,  he  said. 

Other  questioning,  apparently  prepa- 
ration for  future  witnesses  from  rating 
services,  developed  testimony  from  Mr. 
Pauley  that  in  two  situations  where 
ABC-owned  radio  stations  can  be  heard 
in  nearby  markets  served  by  an  affiliate, 
the  affiliate  does  not  carry  several  net- 
work programs  (KABC  Los  Angeles 
and  KGB  San  Diego,  both  in  California; 
and  WLS  Chicago  and  WISN-AM-FM 
Milwaukee) . 

ABC's  major  quarrel  with  Nielsen  de- 
veloped from  local  and  national  rating 
results,  Mr.  Pauley  said. 

Utilizing  a  slide  projector,  he  il- 
lustrated half  a  dozen  examples  on  this 
order:  NSI  reported  in  1961  that  an 
ABC  news  program  with  Alex  Drier 
reached  371,000  homes  on  218  ABC 
stations.  However,  Nielsen's  local  re- 
ports of  17  ABC  stations  showed  the 
same  program  reached  368,206  homes. 
The  17  stations  were  included  in  the 
original  2 1 8. 

It  was  expected  Nielsen  would  pre- 
sent its  side  as  the  hearing  proceeds. 

R.  Peters  Straus,  president,  WMCA 
New  York,  said  in  a  prepared  state- 
ment that  ratings  must  be  viewed  in  per- 
spective. "We  also  urge  upon  our  agen- 


cy friends  that  a  balanced  view  of  the 
role  of  ratings — often  well  understood 
by  high-level  agency  functionaries — be 
extended  to  those  who  make  numerous 
buying  decisions,  so  that  they,  too,  may 
have  the  benefit  of  the  same  understand- 
ing and  the  same  philosophy." 

Mr.  Straus  called  on  the  rating  serv- 
ices "to  examine  and  to  continue  to  re- 
examine their  methods.  We  believe 
that  ratings  represent  the  single  most 
weighty  body  of  objective  data  avail- 
able to  a  broadcaster,"  he  said.  Because 
of  their  imperfections,  however,  ratings 
should  not  be  worshipped,  "as  though 
they  were,  themselves,  ingredients  of 
a  station's  programming." 

Commerce  committee 
to  consider  Cox  vote 

Sen.  Thruston  B.  Morton  (R-Ky.) 
was  named  to  the  Senate  Communica- 
tions Subcommittee  during  an  executive 
session  Tuesday  (March  5)  when  the 
parent  Commerce  Committee  organized. 

The  committee  will  conduct  a  hear- 
ing today  (Monday)  on  14  men  nomi- 
nated by  President  Kennedy  to  be  in- 
corporators of  the  Communications  Sat- 
ellite Corp. 

The  nomination  of  FCC  Broadcast 
Bureau  Chief  Kenneth  A.  Cox  to  be 
an  FCC  commissioner  is  expected  to 
be  considered  tomorrow  (Tuesday) 
during  another  executive  session  of  the 
committee.  Sen.  Strom  Thurmond  (D- 
S.C. )  said  during  a  January  hearing 
that  he  had  questions  to  ask  Mr.  Cox 
in  a  closed  session. 

Another  subject  which  the  committee 
will  consider  Tuesday  is  the  future  of 
the  Special  Subcommittee  on  Freedom 
of  Information,  headed  by  Sen.  Ralph 
W.  Yarborough  (D-Tex.). 


$1.11 

an  hour  STAFFS  YOUR 

STATION  with  IGM  SIMPLIMATI0N 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits 
with  unparalleled  flexibility  and  consist- 
ently better  sound.  Write  for  free  folder. 
"The  Sound  of  Money."  icm  simplimation. 

p.  O.  Box  943,  Bellingham,  Washington. 
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Home  Delivery 


PROVIDENCE 

A  one  million  home  market... three  states. ..one  billion  consumer 
dollars.  A  WJ AR-TV  market . . .  100%  reach . . .  full  market  coverage. 
And  speaking  of  homes,  WJAR-T  V  doesn't  miss  many. 


ARB  —  NOV./  DEC.  '62 

WJAR-TV 

%  MORE 

AVERAGE 

TOP  TWENTY  PROGRAMS                TOTAL  HOMES 

PER  1/2 

THAN 
STATION 
"B" 

HOUR 

1. 

DR.  KILDARE  (WJAR-TV) 

169,600 

318.7 

2. 

CHEYENNE  (WJAR-TV) 

150,600 

127.8 

3. 

BONANZA  (WJAR-TV) 

147,500 

292.2 

4. 

DEATH  VALLEY  DAYS  (WJAR-TV)* 

137,200 

446.6 

5. 

HAZEL  (WJAR-TV) 

136,600 

199.5 

6. 

VIRGINIAN  (WJAR-TV) 

135,100 

132.5 

7. 

BEN  CASEY  (STATION  B) 

8. 

GALLANT  MEN  (WJAR-TV) 

130,000 

168.0 

9. 

COMBAT  (STATION  B) 

10. 

MATTY'S  FUNNIES  (STATION  B) 

11. 

JOEY  BISHOP  (WJAR-TV) 

120,800 

63.0 

12. 

CAR  54,  WHERE  ARE  YOU?  (WJAR-TV) 

118,900 

57.4 

13. 

DISNEY'S  WORLD  OF  COLOR  (WJAR-TV) 

118,500 

66.4 

14. 

RED  SKELTON  (STATION  B) 

15. 

SAT.  NIGHT  AT  THE  MOVIES  (WJAR-TV) 

116,500 

68.1 

16. 

PRICE  IS  RIGHT  (NIGHT)  WJAR-TV) 

110,800 

16.3 

17. 

RIPCORD  (WJAR-TV)* 

110,500 

265.8 

18. 

SAM  BENEDICT  (WJAR-TV) 

107,700 

15.4 

19. 

SUPERCAR  (STATION  B) 

20. 

DICK  POWELL  (WJAR-TV) 

106,800 

33.3 

'Average  Homes  per  1/4  Hr. 

NIELSEN  STATION  INDEX  -  DEC.  '62 /JAN.  '63 


TOP  TWENTY  PROGRAMS 


1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 


WJAR-TV 
AVERAGE 
TOTAL  HOMES 
PER  1/4 
HOUR 

148,400 


BONANZA  (WJAR-TV) 
DISNEY'S  WORLD  OF  COLOR  (WJAR-TV) 
DR.  KILDARE  (WJAR-TV) 
INTERNATIONAL  SHOWTIME  (WJAR-TV) 
DEATH  VALLEY  DAYS  (WJAR-TV) 
SAT.  NIGHT  AT  THE  MOVIES  (WJAR-TV) 
HAZEL  (WJAR-TV) 
JACK  PAAR  SHOW  (WJAR-TV) 
JOEY  BISHOP  SHOW  (WJAR-TV) 
CAR  54,  WHERE  ARE  YOU?  (WJAR-TV) 
SING  ALONG  WITH  MITCH  (WJAR-TV) 
MON.  NIGHT  AT  THE  MOVIES  (WJAR-TV)  114,200 
BEN  CASEY  (STATION  B) 
ENSIGN  O'TOOLE  (WJAR-TV) 
PRICE  IS  RIGHT  (NIGHT)  (WJAR-TV) 
MANHUNT  (WJAR-TV) 
YOGI  BEAR  (STATION  B) 
RIPCORD  (WJAR-TV) 
LAW  &  MR.  JONES  (WJAR-TV) 
HUCKLEBERRY  HOUND  (STATION  B) 


131,400 
131,100 
122,500 
119,300 
119,300 
118,800 
116,800 
116,100 
115,900 
115,800 


111,500 
111,300 
109,400 

107,600 
106,000 


%  MORE 

THAN 
STATION 

"B" 

173.8 
171.4 
44.9 
77.5 
52.2 
41.3 
29.4 
84.8 
33.6 
89.6 
37.2 
21.1 

110.7 
10.3 
62.6 

54.6 
27.0 


NBC  -  REPRESENTED  BY  EDWARD  PETRY  &  COMPANY,  INCORPORATED  • 
OUTLET  COMPANY  STATIONS  IN  PROVIDENCE  -  WJAR-TV,  FIRST  TELE- 
VISION STATION  IN  RHODE  ISLAND  -  WJAR  RADIO  IN  ITS  4IST  YEAR 


BROADCASTING,  March  11,  1963 


71 


Sec.  315:  suspension  likely  in  '64 

HOUSE  GROUP  SHOWS  LITTLE  INTEREST  IN  OUTRIGHT  REPEAL  OF  LAW 


Members  of  the  House  Communica- 
tions Subcommittee  indicated  last  week 
they  will  probably  establish  equal  time 
ground  rules  for  next  year's  presidential 
and  vice  presidential  races  similar  to  the 
temporary  suspension  of  1960. 

But  the  subcommittee  showed  little 
interest  in  approving  proposals  by  heads 
of  two  networks  and  the  NAB  who 
urged  abolishment  of  Sec.  315  of  the 
Communications  Act,  the  political 
broadcasting  provision.  An  "exhaustive 
study"  of  Sec.  315,  is,  however,  being 
considered  by  subcommittee,  said  Rep. 
Walter  Rogers  (D-Tex.),  chairman. 

FCC  Chairman  Newton  N.  Minow, 
who  faced  stiff  questioning  about  the 
agency's  interpretations  and  enforce- 
ment of  the  Act  as  it  applies  to  political 
broadcasts,  told  the  subcommittee  that 
setting  an  equal  time  policy  was  up  to 
Congress. 

Commerce  Committee  Chairman 
Oren  Harris  (D-Ark.),  author  of  the 
suspension  plan,  told  Mr.  Minow  the 
subcommittee  ought  to  look  into  criteria 
which  the  commission  has  established 
for  consideration  of  license  renewals. 
The  renewal  situation,  Rep.  Harris  said, 
"is  a  very,  very  serious  problem"  (see 
page  80). 

Commissioner  Frederick  W.  Ford 
proposed  a  conference  of  broadcasters, 
congressmen  and  the  FCC  which  would 
draw  upon  the  agency's  experience  in 
administering  the  Act  and  work  out 
practical  guidelines  for  political  broad- 
casting which  licensees  could  follow  in 
the  future. 


Chairman  Rogers  said  the  hearings, 
which  recessed  Wednesday  (March  6), 
might  resume  to  hear  representatives  of 
the  Democratic  and  Republican  parties 
and  Lar  Daly,  of  Chicago,  a  perennial 
candidate  (see  box). 

Abolish  Sec.  315  ■  CBS  President 
Frank  Stanton  made  a  strong  appeal  for 
repeal  of  the  whole  political  broadcast- 
ing law.  He  pointed  out  that  the  1960 
suspension  of  the  law  in  its  application 
to  presidential  and  vice  presidential 
races  had  been  voted  as  a  test  of  the 
broadcasters'  ability  to  present  political 
intelligence  without  the  restrictions  of 
Sec.  3 1 5,  and  he  said  the  test  had  proved 
their  ability.  A  similar  suspension  in 
1964  would  prove  nothing  more  than 
had  already  been  proved.  Dr.  Stanton 
appealed  for  complete  elimination  of 
the  section. 

Dr.  Stanton's  proposal  drew  sharp 
questioning.  One  point  that  troubled 
the  congressmen  was  that  repeal  of 
Sec.  315  would  eliminate  the  present 
prohibition  against  the  censoring  of 
candidates'  speeches  by  broadcasters. 

Wasn't  Dr.  Stanton  "asking  me  to 
submit  as  a  candidate,"  inquired  Rep. 
John  E.  Moss  (D-Calif. ),  "to  what  you 
have  for  so  long  fought — prior  re- 
straint?" 

Dr.  Stanton  said  the  broadcaster 
would  need  editorial  control  over  the 
utterances  of  candidates,  both  because 
of  his  responsibility  as  a  journalist  and 
because  the  repeal  of  Sec.  315  would 
remove  the  immunity  now  granted 
broadcasters  against  liability  for  libel 


damages  arising  from  the  utterances  of 
candidates  made  under  Sec.  315.  Dr. 
Stanton  said  he  thought  the  congress- 
men could  count  on  broadcasters  to  be 
fair. 

"We  know  all  men  are  not  fair,"  Rep. 
Moss  said.  What  public  interest  would 
be  served  by  placing  the  broadcaster  in 
a  position  of  judging  what  a  candidate 
would  say,  he  asked. 

"I  make  my  case,  sir,  in  the  name  of 
the  people,"  the  CBS  president  said. 

"Are  you  more  responsible  to  the 
people  than  I  am?"  Rep.  Moss  asked. 

Dr.  Stanton  paused,  then  said,  "I 
think  I  am." 

Rep.  J.  Arthur  Younger  (R-Calif.) 
told  Dr.  Stanton  he  was  "disturbed  at 
your  testimony."  Rep.  Younger  and 
other  subcommittee  members  criticized 
the  term  "debates"  used  to  describe 
joint  appearances  of  Senator  Kennedy 
and  Vice  President  Nixon  in  I960,  the 
first  year  a  temporary  suspension  of 
Sec.  315  was  attempted. 

Support  for  Suspension  ■  Robert  W. 
Sarnoff,  NBC  board  chairman,  said 
NBC  supported  the  proposal  for  another 
suspension  of  Sec.  315  for  presidential 
and  vice  presidential  candidates  in  1964, 
but  he  said  the  long-range  hope  of  the 
network  was  for  repeal  of  the  section. 
The  1960  test  proved,  he  said,  that 
broadcasters  acted  responsibly  in  the 
presentation  of  campaigns  for  the  na- 
tion's two  highest  elective  positions. 
"There  is  no  basis  for  believing  that 
individual  stations  would  not  be  similar- 
ly fair  [as  they  were  to  national  candi- 


CBS  President  Frank  Stanton  (left)  and  NBC  Chairman 
Robert  W.  Sarnoff,  meet  prior  to  testifying  before  the 
House  subcommittee  on  changes  in  equal  time  require- 
ments for  political  candidates.  Both  men  urged  complete 
repeal  of  Sec.  315. 


Rep.  Walter  E.  Rogers  (D-Tex.)  (right),  new  chairman  of 
the  House  Communications  Subcommittee,  is  shown  with 
Rep.  John  E.  Moss  (D-Calif.),  ranking  Democrat,  in  a  light 
moment  during  the  two-day  hearing  on  proposed  changes 
in  Sec.  315. 
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NBC  finances  study  for  best  format  for  '64  'Great  Debates' 


NBC  has  made  a  grant  to  the 
American  Political  Science  Assn.  for 
a  study  to  determine  the  best  format 
for  television  debates  between  the 
presidential  candidates  in  1964, 
Robert  W.  Sarnoff,  NBC  board 
chairman,  told  the  26th  meeting  of 
the  Chicago  World  Trade  Conference 
on  March  5. 

Mr.  Sarnoff  made  no  mention  of 
the  amount  of  the  grant,  and  an 
NBC  spokesman  later  said  the  com- 
pany did  not  want  to  specify  it. 

The  study  will  be  conducted  by  a 
seven-man  committee  of  specialists 
in  poltical  science  and  communica- 
tions, appointed  by  the  association 
and  headed  by  its  president,  Dr.  Carl 
J.  Friedrich,  Eaton  Professor  of  the 
Science  of  Government  at  Harvard. 

Mr.  Sarnoff  told  the  conference 


that  the  political  group,  starting  at 
this  early  date,  will  be  able  to  present 
its  findings  well  in  advance  of  the 
1964  presidential  campaign.  He  ad- 
ded: "I  am  confident  that  its  pro- 
posals will  be  a  major  contribution 
to  our  democratic  process." 

He  voiced  the  hope  that  before 
the  1964  election  campaign  begins, 
Congress  would  act  on  the  equal 
time  provision  of  the  Communica- 
tions Act,  which,  he  said,  is  a  "strait- 
jacket"  on  political  coverage. 

Mr.  Sarnoff  noted  his  March  4  ap- 
pearance before  a  Congressional 
Committee  hearing  during  which  he 
urged  elimination  of  the  equal  time 
clause  (see  story,  p.  72).  He  took 
this  position,  he  said,  in  support  of 
a  congressional  resolution  that 
would  suspend  the  equal  time  provi- 


sion with  respect  to  presidential  and 
vice  presidential  candidates  in  1964. 

In  another  portion  of  his  speech, 
Mr.  Sarnoff  called  for  free  access 
by  television  to  coverage  of  events, 
so  that  the  medium  can  serve  as  "the 
eyes  and  ears  of  all  the  people."  He 
contended  that  the  right  to  witness 
public  business  "should  not  be  con- 
fined only  to  those  whom  the  hear- 
ing room  will  hold,  when  tv  can 
bring  the  public  business  to  every- 
one." 

He  also  discussed  television's  role 
in  the  economy,  pointing  out  that 
advertising  is  a  primary  stimulant 
for  increasing  consumption  of  goods 
and  services.  He  claimed  that  tv, 
among  all  forms  of  advertising,  has 
"unique  capabilities  that  power  the 
American  economy." 


dates]  in  covering  local  or  state  candi- 
dates." 

Broadcasters  would  "gain  no  profit 
advantage"  from  removal  of  Sec.  315; 
rather,  enlarged  news  coverage  made 
possible  by  removal  may  send  their  costs 
up,  Mr.  Sarnoff  said. 

NAB  President  LeRoy  Collins  asked 
the  subcommittee  to  suspend  Sec.  315 
entirely  for  1964  to  provide  a  proper 
test  of  broadcaster  responsibility. 

In  an  extended  colloquy  with  Rep. 
Moss,  a  sharp  critic  of  Sec.  315  repeal, 
Gov.  Collins  said  the  Californian's 
views  must  be  colored  by  an  extreme 
experience  with  an  unfair  or  "shyster" 
broadcaster.  There  are  fringe  operators 
in  every  profession,  the  NAB  spokes- 
man said,  but  all  broadcasters  should 
not  be  judged  by  the  irresponsibility  of 
a  few. 

Rep.  Harris  said  he  didn't  think 
broadcasters  had  "explored  all  avenues" 
open  to  them  for  coverage  of  political 
campaigns,  even  without  suspension  of 
Sec.  315.  A  group  of  1959  amend- 
ments to  the  Communications  Act  freed 
bona  fide  newscasts,  documentaries  and 
interviews  from  equal  time  require- 
ments, he  reminded  witnesses. 

A  statement  from  ABC  President 
Leonard  H.  Goldenson,  who  did  not 
testify  in  person,  said  the  network  sup- 
ported the  Harris  resolution  and  op- 
posed abolition  of  Sec.  315. 

The  U.  S.  Chamber  of  Commerce 
followed  the  NBC  and  CBS  position 
favoring  the  Harris  resolution  in  1964, 
"pending  repeal"  of  Sec.  315. 

The  Opposition  ■  Sidney  Zagri,  legis- 
lative counsel  of  the  Teamsters  Union, 
said  the  union  opposed  repeal  of  Sec. 
315,  "even  one  slice  at  a  time."  Fearing 
a  suppression  of  minority  views,  Mr. 
Zagri  said  prohibitive  costs  of  television 


time,  coupled  with  an  expected  lack  of 
free  time  from  the  networks  for  minor- 
ity candidates,  would  tend  to  black  out 
presentation  of  differing  political  views 
and  block  the  educative  function  of 
minority  parties. 

As  an  alternative  to  a  suspension  or 
elimination  of  Sec.  315  he  suggested 
all  candidates  might  be  brought  together 
for  discussion  in  a  format  similar  to  a 
David  Suskind  Open  End  program. 

"I  seldom  agree  with  your  organiza- 
tion, but  I  must  say  I  go  down  the  line 
with  you  on  this,"  Rep.  Younger  told 
Mr.  Zagri. 

Eric  Hass,  presidential  candidate  of 


Amendment  introduced 

A  bill  to  amend  the  California 
election  code  by  the  addition  of 
a  section  defining  "legally  quali- 
fied candidates"  for  the  purpose 
of  administering  the  provisions  of 
Sec.  315  of  the  Communications 
Act  has  been  introduced  into  the 
state  legislature  by  State  Sen. 
Hugh  Burns  and  State  Assembly- 
man Jess  Unrah.  The  amend- 
ment states,  in  part:  "No  person 
shall  be  considered  a  legally  quali- 
fied candidate  for  any  office  or 
party  nominee  for  a  particular 
office  unless  he  has  filed  a  dec- 
laration of  candidacy  or  declara- 
tion of  acceptance  of  nomination 
with  the  proper  official  for  the 
particular  election  or  primary  or 
is  entitled  to  have  his  name  placed 
on  a  general  election  ballot  by 
reason  of  having  been  nominated 
at  a  primary  election." 


the  Socialist  Labor  Party  in  1952,  1956 
and  1960,  said  advocates  of  Sec.  315 
abolishment  argue  that  if  its  shackles 
were  removed,  broadcasters  would  oper- 
ate "impartially  and  fairly  during  poli- 
tical campaigns,"  as  they  did  in  1960. 

"  'Maturity,'  'sincerity,'  'sense  of  re- 
sponsibility,' good  intentions  or  what- 
ever," Mr.  Hass  said,  "do  not  justify 
or  warrant  the  repeal  of  a  statutory 
admonition  to  those  entrusted  with  ad- 
ministering affairs  in  the  public  interest 
not  to  violate  that  trust  or  interfere 
with,  or  attempt  to  abrogate,  the  hard- 
won  rights  and  freedoms  of  the  people." 
Similar  logic  would  okay  repeal  of  the 
Bill  of  Rights  because  "those  who  hold 
office  and  administer  the  affairs  of 
state  have  proved  that  they  are  mature 
and  have  demonstrated  a  'sense  of  re- 
sponsibility,' "  Mr.  Hass  argued. 

ACLU  Alternative  ■  Lawrence  Speis- 
er,  Washington  director  of  the  Ameri- 
can Civil  Liberties  Union,  said  that 
group  suggested  an  alteration  of  Sec. 
315  in  place  of  repeal.  Substituting 
"equitable"  for  "equal"  would  give  the 
law  flexibility,  Mr.  Speiser  said. 

The  ACLU  also  advocated  a  statu- 
tory requirement  that  some  minimum 
free  time  be  provided  by  the  networks 
to  all  legally  qualified  candidates  for 
President  and  Vice  President. 


Harmonic  interference 

FCC  received  petition  from  KBTV 
(TV)  Denver,  to  deny  application  of 
KIMM  Broadcasting  Co.  for  a  new  fm 
station  on  95.5  mc  with  35  kw  in  that 
city.  KBTV  told  the  commission  that 
the  second  harmonic  of  the  proposed 
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PAPE  TV  ACCUSED  OF  SEEKING  PAYOFFS 

Hearing  ordered  on  revocation  of  stations'  licenses 


Lar  needs  $100 

Chicago's  perennial  presidential 
candidate,  Lar  Daly,  wants  to 
come  to  Washington  and  testify 
against  suspension  of  Sec.  315  in 
the  1964  campaign. 

Mr.  Daly,  however,  does  not 
have  funds  for  the  journey  and 
has  asked  the  House  Communica- 
tions Subcommittee,  holding  the 
hearings,  to  advance  him  "$100 
expenses,  which  I  will  repay  to 
the  committee  within  90  days." 

Mr.  Daly  requests  a  subpeona 
to  testify,  so  he  can  speak  not 
only  for  himself,  but  for  "many 
other  Americans"  with  presiden- 
tial aspirations.  The  committee 
has  not  replied  to  his  request. 


fm,  which  is  on  190  mc,  will  cause 
interference  with  reception  of  the  tv 
station  which  uses  187.24  mc  and 
191.74  mc  band  for  its  visual  and  aural 
carrier  frequencies,  respectively.  Such 
interference  will  cause  KBTV  to  lose 
advertising  revenues,  the  station  said. 

Ownership  investigation 
to  hear  Minow  first 

The  House  Antitrust  and  Monopoly 
Subcommittee  will  hear  FCC  Chairman 
Newton  N.  Minow  Wednesday  (March 
13)  as  the  opening  witness  in  a  study 
of  the  concentration  of  ownership  in 
news  media. 

Chairman  Minow  has  often  com- 
mented on  the  decrease  in  competition 
among  newspapers,  and  has  cited  a  re- 
duction of  divergent  voices  in  arguing 
that  broadcasters  must  shoulder  greater 
responsibility  in  providing  forums  for 
discussion  of  public  issues  and  in  ex- 
pressing their  views  through  editorializ- 
ing. 

The  hearings  are  planned  to  run 
three  days  a  week  for  four  weeks,  ac- 
cording to  a  schedule  of  witnesses  re- 
leased Thursday  (March  7). 

Following  the  FCC  chairman  will  be 
a  succession  of  newspaper  publishers, 
some  with  broadcast  holdings,  advertis- 
ing agency  executives,  union  leaders, 
professors  of  journalism  and  critics  of 
mass  media.  Among  other  government 
witnesses  will  be  Lee  Loevinger,  assist- 
ant attorney  general  of  the  Justice  De- 
partment antitrust  division,  and  Paul 
Rand  Dixon,  chairman  of  the  Federal 
Trade  Commission. 

Rep.  Emanuel  Celler  (D-N.Y.),  chair- 
man of  the  parent  Judiciary  Committee, 
will  preside  at  the  subcommittee  hear- 
ings. 

Broadcasting,  Rep.  Celler  has  said, 
is  expected  to  play  only  an  incidental 
role  in  the  proceedings  (Broadcasting, 
Feb.  11,  Jan.  28). 


Pape  Television  Co.,  licensee  of 
WALA-AM-TV  Mobile,  Ala.,  was  ac- 
cused last  week  of  having  demanded 
"large  sums  of  money"  to  refrain  from 
editorial  attacks  on  a  large  architectual 
and  engineering  firm  that  had  been  en- 
gaged by  the  city  of  Mobile. 

Pape  Tv  is  also  alleged  to  have  told 
a  candidate  for  sheriff  of  Mobile  Coun- 
ty last  May  that  unless  he  used  WALA- 
TV  exclusively  for  his  political  broad- 
casts, Pape  would  work  for  his  defeat 
through  "certain  political  forces  in- 
debted" to  it.  Part  of  the  payment 
allegedly  sought  by  the  company,  if 
the  candidate  used  the  station  and  was 
elected,  was  his  promise  to  refrain 
from  enforcing  the  law  inside  the  city 
of  Mobile. 

These  are  among  the  allegations 
cited  by  the  FCC  in  ordering  Pape  Tv  to 
show  cause  why  the  licenses  of  WALA- 
AM-TV  should  not  be  revoked.  A 
hearing  will  be  held  in  Mobile  at  a  date 
to  be  announced. 

The  company,  which  is  owned  by  one 
of  the  pioneers  of  broadcasting,  W.  O. 
Pape,  has  denied  all  allegations  against 
it. 

The  commission  said  a  hearing  is 
needed  to  determine  whether  the  com- 
pany attempted  to  use  WALA-TV  im- 
properly "for  personal  monetary  gain" 
and  whether  it  had  violated  the  FCC's 
policy  on  editorializing  and  the  political 
broadcasting  section  of  the  Communica- 
tions Act. 

Involuntary  Transfer  ■  The  show- 
cause  order  added  that  the  question 
of  involuntary  relinquishment  of  con- 
trol by  the  licensee  without  the  com- 
mission's consent  would  also  be  con- 
sidered. Mr.  Pape  suffered  a  stroke  in 
1955,  and  since  then  the  show-cause 
order  said,  hasn't  been  able  to  par- 
ticipate in  the  operations  of  the  sta- 
tions. Mr.  Pape  established  WALA  in 
1930  and  the  tv  station  in  1953. 

Pape  Television  last  month  applied 
for  voluntary  transfer  of  control  of  the 
two  stations  from  Mr.  Pape  to  a  voting 
trust  consisting  of  his  wife,  Delphine 
G.  and  his  brother,  Frank.  The  com- 
mission said  this  application  will  be 
held  up  pending  a  determination  as  to 
the  qualifications  of  the  licensee,  in- 
cluding W.  O.  Pape's  ability  to  enter 
voluntarily  into  such  an  agreement. 

Pape  Tv's  counsel,  Harry  G.  Sells, 
flatly  denied  the  extortion  charge,  call- 
ing it  "defamatory."  He  also  asserted 
that  the  station  has  complied  with  the 
commission's  policy  on  editorializing 
and  said  there  has  been  no  transfer  of 
control  of  the  licensee. 

In  a  letter  to  the  commission  denying 


the  allegations  point  by  point,  Pape  Tv 
said  most  of  the  information  given  the 
commission  in  its  investigation  "is  not 
competent  and  will  not  withstand  cross- 
examination." 

The  architectural  and  engineering 
firm  from  which  Pape  Television  al- 
legedly demanded  money  is  Palmer  & 
Baker  Engineering  Inc.,  described  by  a 
commission  official  as  an  "international- 
ly known"  concern,  with  headquarters 
in  Mobile. 

According  to  the  show-cause  order, 
WALA-TV  last  April  editorialized 
against  the  firm  in  connection  with  its 
work  of  drawing  plans  for,  and  super- 
vising the  construction  of,  a  municipal 
auditorium  in  Mobile. 

Money  'Demanded.'  ■  The  order  said 
that  "an  officer  and  director  of  the 
licensee"  (who  was  not  further  identi- 
fied) subsequently  demanded  "large 
sums  of  money"  from  the  firm,  in  re- 
turn for  which,  he  allegedly  said,  Pape 
Television  would  support  the  firm 
against  public  criticism,  discontinue  its 
own  editorial  attacks,  and  "deliver  to 
the  architectural  firm  the  key  vote"  of 
one  of  the  city's  three  commissioners  in 
any  dispute  involving  the  construction 
contract  "or  the  awarding  of  any  future 
city  contracts." 

The  order  also  said  that  after  the 
firms  "alleged  refusal"  to  pay  the  sums, 
WALA-TV  "again  editorialized  in  man- 
ner hostile"  to  the  firm  during  the 
weekend  of  June  2  and  3. 

The  order  said  that  during  its  series 
of  broadcasts  concerning  the  controver- 
sy over  the  auditorium  contract,  the  li- 
censee apparently  didn't  fulfill  its  ob- 
ligations to  present  all  sides  of  the  issue 
or  play  "a  conscious  and  positive  role 
in  bringing  about  a  balanced  presenta- 
tion of  opposing  viewpoints,"  in  ac- 
cordance with  the  commission's  edi- 
torializing policy. 

The  commission  did  not  identify  the 
candidate  for  sheriff  allegedly  ap- 
proached by  representatives  of  Pape  Tv. 
But  it  said  that  "an  officer  and  direc- 
tor [and]  an  employe"  of  the  broadcast- 
ing company  told  the  candidate  that  un- 
less he  stopped  using  a  rival  tv  station 
and  restricted  his  political  broadcasts  to 
WALA-TV,  "certain  political  forces  in- 
debted to  the  licensee  would  be  in- 
fluenced ...  to  help  defeat  him." 

Lower  Rates  Offered.  ■  The  order 
also  said  that  the  candidate  was  al- 
legedly told  that,  if  he  used  WALA-TV 
exclusively,  "charges  for  his  political 
time  would  be  considerably  less  than 
the  station's  published  rates  or  the  pay- 
ment would  be  taken  care  of  through 


74  (GOVERNMENT) 


BROADCASTING,  March  11,  1963 


JOSEPH  E.  LEVI'S  "AM" 
IS 


IN  NEW  YORK 
TELEVISION 
MARKET! 


"Attila"  was  ranked  No.  1  in  its  time  period 
(7:30-9:00  P.M.)  on  WOR-TV's  "The  Big  Preview.' 
On  Friday,  February  23rd,  "Attila"  achieved  a 
24.7  average  quarter  hour  rating  according  to  the 
Nielsen  Station  Index.  It  had  31.5%  share  of 

audience  in  the  New  York  Metropolitan  Area. 

This  is  the  second  of  the  thirty-three 
motion  pictures  purchased  by  WOR-TV, 
Channel  9  from  Embassy  Pictures. 
The  first,  "Hercules,"  smashed 
all  opposition  in  racking  up  the 

all-time  rating  high  on  WOR-TV. 


ANTHONY  QUINN  /  SOPHIA  LOREN 

,  HENRY  VIDAL  •  IRENE  PAPAS  ■  EDWARD  ClANELU  ■  PRODUCED  BY  PONTI  DE  LAURENTIIS  ■  DIRECTED  BY  PIETRO  FRANCISCI  A  lux  filM  •  An  Embassy  Pictures' RqleKi 


NOW  AVAILABLE  FOR  THE  REST  OFTHE  UNITED  STATES  FROM  EMBASSY  PICTURES  CORR 
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manipulation  of  licensee's  financial 
records." 

The  order  reported  the  allegation 
that,  "In  repayment  for  WALA-TV's 
assistance  to  him  in  his  campaign  for 
election  as  sheriff  he  was,  if  elected, 
to  refrain  from  enforcing  the  law  in 
the  City  of  Mobile  and  restrict  his 
enforcement  activities  to  those  parts  of 
Mobile  County  outside  the  city." 

The  order  doesn't  indicate  what  the 
candidate's  response  to  the  alleged  pro- 
posal was,  or  whether  he  was  elected. 


Other  allegations  involve  the  cam- 
paign for  Mobile  City  Commissioner 
last  September.  The  order  said  WALA- 
TV's  charges  for  political .  broadcasts 
appear  to  have  been  higher — by  as 
much  as  50%  in  some  cases — than  for 
other  purposes,  in  violation  of  the  po- 
litical broadcasting  section  of  the  Com- 
munications Act. 

The  licensee  is  also  alleged  to  have 
given  preference  to  one  candidate  and 
subjected  his  opponent  "to  prejudice  or 
disadvantage  through  differences  in  fa- 


cilities and  services  provided  (i.e.,  one 
candidate  speaking  into  a  dead  micro- 
phone)." 

The  show-cause  order  said  Mr.  Pape, 
an  officer  and  director  of  the  firm  as 
well  as  100%  owner  of  the  voting 
stock,  has  been  unable  to  take  part  in 
the  operation  of  the  stations  "for  at 
least  one  year"  because  of  his  illness. 
This  indicates,  the  order  added,  that 
an  involuntary  relinqushment  of  con- 
trol of  the  licensee  has  occurred  with- 
out the  commission's  consent. 


Vhf  drop-ins  appear  to  be  doomed 

FCC  INSTRUCTS  STAFF  TO  PREPARE  ORDER  DENYING  THEM 


The  FCC's  controversial  vhf  drop-in 
proposal  is  all  but  dead. 

The  commission,  by  a  4-3  vote,  in- 
structed the  staff  last  week  to  prepare 
an  order  denying  the  short-spaced  vhf 
drop-ins  that  have  been  proposed  as  a 
means  of  providing  a  third  vhf  network 
outlet  in  seven  two-station  markets. 

Chairman  Newton  N.  Minow  and 
Commissioners  Robert  E.  Lee,  Robert 
T.  Bartley  and  E.  William  Henry  con- 
stituted the  majority  which  indicated 
it  felt  uhf  television  should  be  given 
the  opportunity  of  providing  the  needed 
service. 

The  markets  that  would  be  denied 
the  third  vhf  channels  are  Johnstown, 
Pa.  (ch.  8),  Baton  Rouge,  La.  (ch.  11); 
Dayton,  Ohio  (ch.  11);  Jacksonville, 
Fla.  (ch.  10);  Birmingham,  Ala.  (ch. 
3);  Knoxville,  Tenn.  (ch.  8)  and  Char- 
lotte, N.  C.  (ch.  6). 

In  a  related  action,  however,  the 
commission  voted  6-0  to  instruct  the 
staff  to  prepare  an  order  looking  to  the 
reassignment  of  ch.  5  at  Enid,  Okla., 
to  Oklahoma  City,  at  short-spacing.  The 
order  would  also  modify  the  license  of 
KOCO-TV,  now  operating  on  ch.  5, 
to  specify  Oklahoma  City.  Commis- 
sioner Lee  abstained  from  voting  on 
this  proposal. 

Commission's  Own  Proposal  ■  An  an- 
nouncement of  the  commission  action 
gave  no  reason  for  the  majority's  pre- 
liminary decision  to  abandon  the  drop- 
in  proposal  the  commission  itself  ad- 
vanced 19  months  ago  as  a  means  of 
improving  service  in  the  eight  markets 
(Broadcasting,  July  31,  1961). 

Those  favoring  it  have  held  that  the 
drop-ins  are  needed  to  meet  an  urgent 
demand  for  service.  But  the  main  argu- 
ment against  the  proposal  has  been  that 
it  would  hinder  the  ability  of  uhf  tele- 
vision to  develop.  This  argument  was 
given  added  weight  last  year  when  Con- 
gress passed  the  all-channel-receiver 
act,  which  has  the  purpose  of  fostering 
the  development  of  uhf  tv. 

If  the  order  denying  the  drop-ins  is 
approved,  the  major  loser  will  be  ABC. 


The  network  has  been  striving  for  years 
to  obtain  vhf  outlets  in  additional  mar- 
kets, and  the  drop-in  proposal  was  de- 
signed, at  least  in  large  part,  with  this 
in  mind. 

Theoretically,  the  commission  could 
still  approve  the  drop-ins.  Defections 
from  the  majority  could  occur  either 
when  the  staff  presents  the  order  for 
final  action,  or  after  the  commission 
receives  the  petitions  for  reconsidera- 
tion that  are  sure  to  be  filed  by  would- 
be  applicants  for  the  drop-ins.  But  the 
likelihood  of  such  a  reversal  is  con- 
sidered slim,  even  by  those  commis- 
sioners favoring  addition  of  the  third 
vhf  channels. 

Victory  For  Lee  ■  The  FCC  action 
represents  something  of  a  personal 
victory  for  Commissioner  Lee,  the 
FCC's  staunchest  supporfer  of  uhf  tele- 
vision. He  has  waged  an  intensive  cam- 
paign within  the  commission  against 
the  drop-ins. 

The  vote  against  the  drop-ins  came 
after  a  compromise,  first  offered  by 
Chairman  Minow,  was  voted  down,  4-3, 
with  the  chairman  himself  voting 
against  it.  Under  the  proposal,  the 
drop-ins  would  have  been  approved 
with  the  provison  that  those  receiving 
the  vhf  grants  would  be  required  to 
surrender  them  after  six  years  in  return 
for  uhf  channels. 

Commissioner  Frederick  W.  Ford 
moved  for  adoption  of  the  compromise 
after  it  was  clear  the  drop-in  proposal 
was  los)  He  was  joined  by  Commis- 
sioners T.  A.  M.  Craven  and  Rosel 
Hyde. 

Chairman  Minow  reportedly  voted 
against  the  compromise  on  the  ground 
that  he  felt  it  would  be  worthwhile 
only  if  it  commanded  all  seven  votes. 
He  was  also  said  to  have  been  im- 
pressed hy  the  argument  of  the  general 
counsel's  office,  which  was  also  ad- 
vanced by  Commissioner  Lee,  that  the 
current  commission  could  not  direct  a 
future  one  to  see  to  it  that  the  vhf 
channels  were  given  up. 

The  commission  action  comes  at  a 


particularly  propitious  time  so  far  as 
the  FCC-sponsored  Committee  for  the 
Full  Development  of  Uhf  Broadcasting 
is  concerned.  The  committee,  to  be 
composed  of  representatives  of  industry 
and  government,  will  hold  its  organiza- 
tional meeting  tomorrow.  (Broadcast- 
ing, Feb.  25),  and  commission  staffers 
feel  the  anti-drop-in  vote  will  help  pro- 
vide an  atmosphere  of  optimism. 

Recommend  renewal 
for  Schafitz  stations 

FCC  Hearing  Examiner  Chester  F. 
Naumowicz  Jr.  recommended  last  week 
that  the  commission  renew  the  licenses 
of  broadcaster  Sanford  Schafitz  for 
WWIZ  Lorain,  Ohio,  and  WFAR  Far- 
rell,  Pa.  At  the  same  time  Examiner 
Naumowicz  decided  against  granting  a 
license  to  cover  the  construction  permit 
of  WXTV  (TV)  Youngstown,  Ohio 
which  Mr.  Schafitz  jointly  owns  with 
Guy  W.  Gully. 

The  commission's  Broadcast  Bureau 
had  previously  proposed  that  the  li- 
censes for  WWIZ  and  WFAR  not  be 
renewed.  The  bureau,  charging  Mr. 
Schafitz  with  unauthorized  transfer  of 
control  of  WWIZ  to  the  Lorain  Journal 
(Broadcasting,  Jan.  28),  said  that 
neither  Mr.  Schafitz,  Harry  Horvitz,. 
president  of  the  Journal,  nor  the  Jour- 
nal,  itself,  has  the  character  qualifica- 
tion to  be  a  broadcast  licensee. 

The  examiner  concluded,  however,, 
that  WWIZ  Inc.,  if  viewed  in  a  vacuum,, 
might  appear  to  have  a  corporate  struc- 
ture aimed  at  giving  the  Journal  con- 
trol, but  if  considered  "in  actual  prac- 
tice [the  corporate  structure]  indicates, 
that  effective  authority  remained  with 
Mr.  Schafitz." 

Examiner  Naumowicz  further  con- 
cluded that  the  negotiations  leading  up 
the  agreement  between  Mr.  Schafitz  and 
the  Journal  were  not  planned  to  transfer 
control  of  the  station  prior  to  FCC  ap- 
proval, "and  that  the  Journal  has  not 
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the 
Milk  Train 
Stop  Now? 

When  Dorothy  Jones,  WMAL-TV  typist,  arrived  at  11:30  one 
Monday  morning,  Ted  McDowell,  (Manager  of  WMAL-TV  News 
and  Public  Affairs)  her  usually  amiable  boss,  asked  for  an  explana- 
tion. 

"Well,"  said  Dorothy,  "I  went  home  for  the  weekend*  and  I 
missed  the  express  train  coming  back,  so  I  had  to  take  the  old  milk 
train.  An  hour  after  we  left  the  station  at  home  I  heard  this  noise 
and  the  train  slowed  down.  We  got  to  Washington  two  hours  late. 
The  conductor  told  me  a  thingumajig  had  blown  off  and  we  were 
only  going  3/5  of  the  normal  speed.  He  also  said  that  if  the  accident 
had  happened  50  miles  farther  down  the  line  we  would  have  arrived 
40  minutes  sooner." 

"That  would  still  have  made  you  an  hour  and  20  minutes  late," 
snapped  McDowell,  whose  own  stack  was  about  to  blow.  "Next 
time,  walk."  "Oh,  I  couldn't  do  that,"  gasped  Dorothy,  "I'm  a 
Republican." 

How  far  is  it  from  Dorothy's  home  station  to  Washington?  Figure 
it  out  and  earn  an  appropriate  award. 

*For  a  more  profitable  way  to  spend  your  weekends  (and 
your  clients'  money)  we  suggest  WMAL-TV's  3  week- 
end bowling  shows  which  deliver  a  combined  audience  of 
392,000  avid  souls  who  buy  when  they  don't  bowl.  Check 
Harrington,  Righter  &  Parsons,  Inc.  for  availabilities. 

Puzzle  adaptation  courtesy  Dover  Publications,  New  York  14,  N.Y. 
Send  answers  to:  Puzzle  #75,  WMAL-TV,  Washington  8,  D.C. 

wmal-tv  # 

Evening  Star  Broadcasting  Company 
WASHINGTON,  D.  C. 
Represented  by:  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C.j  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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Justice  Dept.  tells  Supreme  Court  that  FCC  has  super  powers 


As  far  as  the  Dept.  of  Justice  is 
concerned,  the  federal  government 
has  not  only  preempted  broadcast- 
ing against  state  or  municipal  con- 
trols, but  the  FCC  has  super  powers 
to  regulate  programming. 

The  views  of  the  government,  in- 
cluding some  of  the  strongest  langu- 
age yet  on  the  FCC's  power  over 
programming,  were  contained  in  a 
"friend  of  the  court"  brief  filed  by 
the  Solicitor  General  of  the  United 
States  with  the  U.  S.  Supreme  Court 
in  a  case  involving  a  New  Mexico 
law  and  two  radio  stations  in  that 
state. 

Argument  is  scheduled  to  be  heard 
the  week  of  March  25. 

At  the  behest  of  the  New  Mexico 
Board  of  Examiners  in  Optometry, 
a  state  court  enjoined  KHOB  and 
KWEW,  both  in  Hobbs,  N.  M.,  and 
the  local  newspaper,  from  carrying 
advertisements  of  a  Gaines  County 
(Texas)  optometrist.  New  Mexico 
law  prohibits  mention  of  prices  and 
discounts  by  optometrists.  The  Texas 
optometrist  is  just  over  the  state 
line.  The  New  Mexico  Supreme 
Court  affirmed  the  lower  court's  in- 
junction. KHOB  and  the  weekly 
Hobbs  Independent  asked  the  U.  S. 
Supreme  Court  to  review  these  de- 
cisions. 

Aside  from  the  question  of 
whether  a  state  can  regulate  broad- 
casting by  requiring  it  to  follow  a 
state  law,  a  subsidiary  question  is 
whether  a  state  can  force  conformity 
to  the  regulations  through  advertis- 
ing which  is  conveyed  outside  the 


exercised  such  control." 

The  Broadcast  Bureau  had  opposed 
renewal  of  WFAR  on  the  grounds  that 
the  promised  programming  for  the  sta- 
tion was  not  what  had  been  practiced. 
Examiner  Naumowicz  dismissed  this 
charge  and  said  that  except  for  a  few 
instances  in  promised  agricultural  pro- 
grams, the  station  aired  more  non-enter- 
tainment program  than  its  proposal  had 
originally  indicated.  WFAR  has  been 
in  basic  accord  with  its  promised  pro- 
gramming, the  examiner  said. 

The  Broadcast  Bureau  had  opposed 
licensing  of  WXTV  because  the  station's 
applications  had  consistently  failed  to 
reveal  that  Mr.  Gully  had  been  indicted 
on  a  felony.  However,  the  examiner 
concluded  that  failure  to  disclose  the 
information  concerning  Mr.  Gully 
"need  not  reflect  on  Mr.  Schafitz  as  an 
individual  nor  prejudice  his  other  ap- 
plications. .  ."  Mr.  Schafitz  did  not  have 
any  knowledge  of  the  indictment  until 
well  after  the  applications  had  been 


state  by  means  of  radio  or  news- 
paper circulation. 

The  Justice  Dept.  brief  focuses 
only  on  the  question  of  whether  a 
radio  station  can  be  made  to  follow 
a  purely  state  law. 

Not  only  has  the  Communications 
Act  precluded  direct  regulation  of 
broadcasting  by  the  states,  the  Jus- 
tice brief  says,  but  the  FCC  has  been 
given  "extensive  authority  to  regu- 
late programs  and  advertising  ma- 
terial in  the  public  interest." 

Practice  and  Law  ■  In  its  list  of 
particulars  to  bolster  this  contention, 
the  Solicitor  General  lists  various 
actions  of  the  FCC  and  court  deci- 
sions, including: 

■  Comparison  of  past  and  present 
programming  at  renewal  time. 

■  Requirement  that  applicants 
specify  program  policies  in  applica- 
tions. 

■  Requirement  that  stations  keep 
program  records. 

■  Reference  to  comment  in  the 
Supreme  Court's  1942  network  deci- 
sion where  former  Justice  Frank- 
furter said  that  the  FCC  may  take 
into  account  the  "composition  of  the 
traffic." 

■  Commission  actions  in  denying 
applications  because  prospective 
broadcasters  were  found  to  have  ac- 
cepted "bait  and  switch"  advertising 
and  FCC's  findings  that  this  indi- 
cates failure  to  abide  by  the  respon- 
sibilities of  the  licensee  to  operate 
in  the  public  interest. 

■  Notices  by  the  FCC  to  licensees 
warning  against  accepting  deceptive 


filed,  the  examiner  said.  Nevertheless, 
the  examiner  said  that  failure  to  provide 
this  information  made  it  necessary  to 
decide  against  granting  a  license. 

Businessmen  protest  sale 
of  KGLC  to  newspaper 

A  group  of  more  than  15  local  busi- 
nessmen of  Miami,  Okla.,  asked  the 
FCC  last  week  to  deny  the  application 
of  Miami  Broadcasting  Co.,  for  an  as- 
signment of  license  of  KGLC,  that  city, 
to  Miami  Newspapers  Inc.  (Miami 
News  Record). 

The  commission  also  was  asked  to 
waive  its  rule  requiring  that  opposition 
to  an  application  before  the  commis- 
sion be  filed  within  30  days.  The  peti- 
tioners said  that  they  were  not  familiar 
with  commission  procedures,  which  de- 
layed them. 

The  Miami  businessmen  said  that 
if  sale  of  the  station  is  granted,  all 


advertising,  birth  control  products, 
or  engaging  in  double  billing  pro- 
cedures. 

■  Ruling  by  the  FCC  and  the 
courts  on  the  broadcasting  of  medi- 
cal advice  and  the  advertising  of 
quack  medicines. 

■  Warning  by  the  commission  on 
the  advertising  of  alcoholic  bever- 
ages if  contrary  to  local  law. 

And,  above  all  the  government 
says,  there  is  the  FCC's  program 
policy  statement  issued  in  1960 
which  justifies  the  commission's  in- 
terest in  programming. 

The  government  brief  concludes: 

"In  summary,  the  Federal  Com- 
munications Act  gives  the  commis- 
sion broad  powers  over  radio  broad- 
casting generally.  More  particularly, 
the  Act  gives  the  commission  au- 
thority to  regulate  programming,  in- 
cluding advertising  to  the  extent 
compatible  with  'this  country's  tra- 
dition of  free  expression'  in  order 
to  determine  whether  it  is  consistent 
with  the  public  interest.  .  .  ." 

The  Justice  brief  was  signed  by 
Archibald  Cox,  solicitor  general;  Lee 
Loevinger,  assistant  attorney  general 
in  charge  of  antitrust  division;  Bruce 
J.  Terris,  assistant  to  the  solicitor 
general,  and  Lionel  Kestenbaum  and 
Morton  M.  Maneker,  attorneys. 

On  the  brief  for  the  FCC  were 
Max  D.  Paglin,  general  counsel; 
Daniel  R.  Ohlbaum,  associate  gen- 
eral counsel,  and  Ruth  V.  Reel,  at- 
torney. 

The  Supreme  Court  granted  re- 
view last  November. 


media  would  be  in  one  ownership. 

The  petitioners  said  that  within  hours 
after  the  sale  of  KGLC  had  been  ar- 
ranged, C.  C.  Woodson,  publisher  of 
the  News  Record,  allegedly  called  the 
KGLC  station  manager  and  told  him 
to  raise  the  advertising  rates  by  50%. 
The  station  manager  informed  Mr. 
Woodson  that  he  would  have  to  wait 
for  FCC  approval,  the  petition  said. 

FCC  grants  ABS  request 

The  FCC  last  week  granted  a  peti- 
tion of  the  Assn.  on  Broadcasting 
Standards  Inc.  and  extended  the  dates 
for  filing  comments  and  replies  on  the 
commission's  proposal  to  allow  daytime 
am  stations  to  go  on  the  air  at  sunrise 
or  6  a.m.,  whichever  is  earliest  (Broad- 
casting, Feb.  25). 

The  FCC  extended  the  time  to  file 
comments  from  March  15  to  May  1. 
Deadline  for  replies  was  changed  from 
April  1  to  May  16. 
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The  company  she  keeps 


Forty  of  the  fifty  largest  U.S.  corporations  have  a  Charlotte  address. 

Not  because  of  her  beauty.  But  because  Charlotte  is  one  of  the  largest  commercial  and  distribution 
centers  in  the  Southeast. 

Charlotte  ranks  5th  in  the  wholesale  distribution  of  chemicals. . .  8th  in  per  family  retail  sales. 
There  are  more  people  within  a  75-mile  radius  of  Charlotte  than  in  a  corresponding  radius  around 
Atlanta,  Indianapolis,  Kansas  City  or  Minneapolis. 

The  largest  businesses  in  America  are  in  Charlotte  to  reach  these  people. - 
You  can  reach  them  through  WBT  Radio  Charlotte. 

For  over  40  years,  WBT  has  had  the  largest  adult  audience  for  the  37-county  basic  area;  the  audience 
that  receives  and  spends  most  of  the  Charlotte  area's  $2,61 2,784,000  worth  of  spending  money.  * 
Join  the  company  that  Charlotte  keeps — through  WBT,  the  station  of  responsible  programming,  out- 
standing service,  finer  entertainment. 

WBT  RADIO  CHARLOTTE  Jefferson  Standard  Broadcasting  Company 
Represented  nationally  by  John  Blair  &  Company. 


SOURCE :  SURVEY  OF  BUYING  POWER 


Access  to  House  hearings  is  doubtful 

RULES  COMMITTEE  NOT  ENTHUSIASTIC  ABOUT  RADIO-TV  COVERAGE 


Broadcaster  efforts  to  open  the  doors 
of  House  committee  hearings  to  cam- 
eras and  microphones  were  given  the 
full  support  of  a  powerful  congressman 
during  a  Rules  Committee  hearing  held 
last  week. 

Nonetheless,  opposition  by  several 
senior  members  of  the  committee  cooled 
chances  that  the  unit,  which  controls 
the  flow  of  legislation  to  the  House 
floor,  would  give  the  House  a  chance  to 
vote  on  an  access  resolution  offered  by 
Rep.  Oren  Harris  (D-Ark.)  (Broad- 
casting, March  4). 

Rep.  Howard  W.  Smith  (D-Va.), 
chairman  of  the  Rules  Committee,  said 
he  noted  a  "lack  of  enthusiasm"  among 
committee  members  for  the  broadcast 
proposal.  The  chairman  did  not  say 
when  the  committee  would  vote  whether 
the  resolution  should  go  before  the 
House,  but  he  indicated  it  may  not  be 
in  the  near  future. 

A  congressman  who  favors  lifting  the 
access  ban  said  after  the  hearing  it 
seemed  to  him  the  resolution  was  "in 
trouble."  He  told  a  broadcast  executive 
who  sat  through  the  session  that  the 
broadcaster  ought  to  "get  your  friends 
to  work"  on  the  Rules  Committee  mem- 
bers— and  fast. 

Testifying  to  the  rules  unit  on  his 
own  proposal  Rep.  Harris  said  Tuesday 
(March  5),  "I  believe  that  something 
ought  to  be  done.  I  believe  the  time  is 
coming  when  it  ought  to  be  done.  I 
believe  when  it  is  done  it  should  be  done 


under  the  right  kind  of  rules  and  pro- 
cedures." 

Neither  an  advocate  nor  opponent  of 
broadcast  coverage  of  committees  in  the 
past,  Rep.  Harris  said  he  had  explored 
the  subject  just  recently  and  decided  to 
offer  an  access  proposal  after  accepting 
a  "challenge"  to  discuss  it  with  Rep. 
George  Meader  (R-Mich),  a  long-time 
supporter  of  broadcast  access,  who  per- 
suaded the  Arkansas  Democrat  to  join 
his  side. 

Harris  Safeguards  ■  Rep.  Harris 
pointed  out  that  provisions  in  his  reso- 
lution are  intended  to  safeguard  wit- 
nesses, who  could  not  be  compelled  to 
testify  before  either  cameras  or  micro- 
phones, and  to  prevent  commercializa- 
tion of  hearing  broadcasts.  Such  broad- 
casts, Rep.  Harris  said,  would  be  fully 
public  service  (without  either  commer- 
cials or  any  other  form  of  sponsorship) 
except  if  used  within  bona  fide  news- 
casts or  documentaries  as  spelled  out  in 
1959  amendments  to  the  Communica- 
tions Act. 

Doubts  about  the  wisdom  of  permit- 
ting live  or  recorded  broadcasts  were 
expressed  by  members  who  feared  that 
portions  of  hearings  might  be  used  out 
of  context  to  show  one  side  favorably 
(or  another  in  a  poor  light),  or  to  dis- 
tort the  intent  of  speakers. 

Rep.  Clarence  Brown  (R-Ohio),  most 
vocal  objector  to  the  resolution,  asked  if 
broadcasters  would  be  required  to  show 
hearings  in  their  entirety,  or,  he  asked, 


would  they  be  able  to  "pick  and 
choose?" 

Broadcast  newsmen  would  be  allowed 
to  report  hearings  and  summarize  pro- 
ceedings just  as  they  do  other  news, 
Rep.  Harris  replied. 

"So  you  don't  get  a  very  good  idea  of 
what  goes  on  at  committee  meetings," 
retorted  Rep.  Brown. 

Questioned  several  times  about  the 
views  of  Speaker  John  W.  McCormack 
(D-Mass.),  on  access,  Rep.  Harris  said, 
"I  think  it's  sufficient  to  say  I  discussed 
this  with  the  speaker  several  times  be- 
fore introducing  it." 

Speaker  Would  Agree  ■  The  Speaker 
indicated  Monday  (Mar.  4)  that  he 
would  not  go  on  the  record — from  ei- 
ther his  speaker  or  leadership  position — 
for  or  against  the  resolution,  but  he  said 
he  would  be  highly  favorable  if  the 
House  were  to  pass  such  a  measure. 

Former  Speaker  Sam  Rayburn,  Speak- 
er McCormack's  predecessor,  consist- 
ently ruled  against  broadcasts  of  com- 
mittee meetings,  and  Rep.  McCormack 
has  followed  that  precedent  to  date 
(Broadcasting,  Jan.  22,  1962). 

Rep.  Richard  Boiling  (D-Mo.),  who 
would  favor  a  change  from  the  present 
ban,  asked  Reps.  Harris  and  Meader 
for  their  position  on  including  broad- 
casts of  House  floor  proceedings.  "You 
give  people  a  peek  at  creatures  of  the 
House  [the  committees],  but  not  the 
parent  body,"  he  said. 

Both   pro-access   congressmen  said 


Harris  unhappy  with  FCC  renewal  'hammer' 


Chairman  Oren  Harris  (D-Ark.) 
of  the  House  Commerce  Committee 
does  not  like  the  "real  hammer"  the 
FCC  is  wielding  over  broadcasters  in 
threats  of  what  might  happen  at  li- 
cense renewal  time. 

He  so  informed  FCC  Chairman 
Newton  N.  Minow  last  week  in  dis- 
cussing this  "very,  very  serious  prob- 
lem" and  told  the  commission  that 
it  is  "going  pretty  far"  in  flouting 
express  language  in  the  Communica- 
tions Act. 

The  question  arose  during  FCC 
testimony  on  Rep.  Harris'  own  reso- 
lution to  suspend  the  equal  time  pro- 
visions of  the  Communications  Act 
for  the  1964  presidential  and  vice 
presidential  campaigns  (see  page  72). 
Rep.  Harris  brought  up  an  FCC  let- 
ter to  WLBT  (TV)  Jackson,  Miss., 
questioning  that  station's  decision  not 


to  sell  any  political  time  during  the 
1962  Democratic  congressional  pri- 
mary. 

He  pointed  out  the  FCC  gets  its 
authority  only  from  the  Communi- 
cations Act,  which  states  that  no  sta- 
tion is  required  to  sell  any  political 
time.  "How  can  you,  in  the  adminis- 
tration of  the  act,  overlook  this  lan- 
guage .  .  ."  Chairman  Harris  asked 
Chairman  Minow. 

The  FCC  leader  replied  that,  while 
prohibited  from  ordering  WLBT  to 
sell  time,  it  could  question  whether 
the  station  had  operated  in  the  pub- 
lic interest  in  refusing  to  do  so.  If 
the  station  disagreed  with  the  FCC 
dictum,  it  could  have  gone  to  court, 
Chairman  Minow  said  in  repeating 
a  phrase  he  often  uses. 

Chairman  Harris,  however,  pointed 


out  that  the  FCC's  letter  told  WLBT 
that  "if  you  don't  [sell  time],  we  are 
going  to  consider  that  in  connection 
with  your  renewal."  He  said  the 
station  would  have  to  be  prepared  to 
defend  its  license  if  it  did  not  comply 
(WLBT  did  sell  30  minutes  of  time 
to  the  Negro  minister  who  opposed 
Rep.  John  Bell  Williams  [D-Miss.] 
for  the  Democratic  nomination  after 
getting  the  FCC's  letter  [Broadcast- 
ing, April  30,  1962]). 

"We  [Congress]  ought  to  look  into 
the  question  as  to  not  only  this  [po- 
litical case]  but  many  other  things 
that  the  commission  takes  into  con- 
sideration with  the  renewal  because 
this  question  of  holding  a  real  ham- 
mer over  the  head  of  somebody, 
when  they  know  it  is  held  there, 
seems  to  me  a  very,  very  serious 
problem,"  Rep.  Harris  said. 
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Stanton  calls  for  equal  news  access 

CRITICIZES  'SECOND  CLASS'  STATUS  OF  RADIO-TV 


they  opposed  extending  access  to  the 
floor. 

The  Radio  Television  News  Directors 
Assn.  and  the  Radio-Tv  Correspondents 
Assn.  (a  group  of  accredited  Washington 
broadcast  newsmen)  wired  the  Rules 
Committee  their  support  of  the  Harris 
resolution  and  pledged  coverage  of  com- 
mittees would  "not  impair  the  dignity 
or  decorum  of  committee  proceedings." 

FCC  invites  comments 
on  reallocation  requests 

The  FCC  last  week  invited  comments 
on  four  proposals  for  channel  changes 
and  reservations,  three  for  noncommer- 
cial educational  use  and  one  for  com- 
mercial tv. 

The  Twin  City  Area  Educational  Tv 
Corp.  asked  the  commission  to  reserve 
ch.  17  in  Minneapolis-St.  Paul,  pres- 
ently commercial,  for  noncommercial 
educational  use.  The  petitioner  pres- 
ently operates  KTCA-TV  on  ch.  2  in 
the  Twin  Cities. 

The  Kentucky  Authority  for  Edu- 
cational Tv  requested  allocation  of  ch. 
33  to  Hazard,  and  deletion  of  ch.  19 
in  that  city.  The  authority  feels  that 
WLEX-TV  on  ch.  18  in  Lexington 
would  cause  interference  to  a  ch.  19 
operation  (Broadcasting,  Dec.  16, 
1962). 

Western  Washington  State  College, 
Bellingham,  Wash.,  plans  to  construct 
an  etv  station  and  requested  the  reser- 
vation of  ch.  18,  which  is  presently 
commercial,  in  Bellingham. 

WIKY-AM-TV  Evansville,  Ind.,  asked 
that  ch.  25  be  assigned  to  Evansville 
for  commercial  use. 

Revoke  WVAL  permit 
WJON  asks  commission 

WJON  St.  Cloud.  Minn.,  requested 
last  week  that  the  FCC  revoke  the  con- 
struction permit  for  WVAL  Sauk  Rap- 
ids because  of  alleged  unauthorized 
transfer  of  control  and  economic  injury 
to  WJON. 

WJON  noted  that  in  February  and 
November  1962  the  station  had  tele- 
graphed the  commission  concerning 
the  alleged  transfer  of  50%  of  WVAL 
owned  by  Carl  A.  Nierengarten  (other 
50%  was  held  by  Herbert  M.  Hoppe). 
According  to  WJON,  Mr.  Nierengarten 
told  WJON  General  Manager  A.  E. 
Dahl  that  he  was  no  longer  responsible 
for  his  share  of  financing  the  proposed 
WVAL  because  he  no  longer  held  his 
50%  interest. 

The  original  agreement  for  financing 
WVAL  was  that  Messrs.  Nierengarten 
and  Hoppe  would  put  up  $20,000.  Ac- 
cording to  WJON  no  money  was  ever 
deposited  to  the  partnership  account. 
WJON  said  that  10  days  after  the  orig- 
inal agreement  was  drawn  up  a  new 
agreement  was  made,  but  apparently 
was  never  filed  with  the  commission. 


Dr.  Frank  Stanton,  president  of  CBS, 
on  March  5  called  on  legislators,  courts 
and  regulatory  bodies  to  stop  treating 
broadcasters  as  "  'second  class'  denizens 
of  the  Fourth  Estate."' 

In  an  address  to  the  New  York  State 
Broadcasters  Assn.'s  annual  dinner  in 
Albany,  Dr.  Stanton  specifically  urged 
suspension  of  the  "equal  time"  restric- 
tions of  Sec.  315  of  the  Communica- 
tions Act  (see  story  on  page  72),  aboli- 
tion of  the  "philosophy  of  Canon  35," 
and  amendment  to  N.  Y.  State  Sec.  52 
of  the  Civil  Rights  Law,  also  treating 
radio-tv  coverage  rights. 

"We  can  all  do  our  part,"  he  said, 
"by  working  to  banish  Canon  35,  which 
certainly  does  not  represent  the  will  of 
the  people;  by  urging  Congress  to  throw 
out  the  tattered,  outmoded  Sec.  315; 
and  by  opening  legislative  procedures 
to  the  widest  scrutiny  of  the  public." 

Canon  35  of  the  Judicial  Ethics  of 
the  American  Bar  Assn.,  bans  micro- 
phones and  cameras  from  courtrooms. 
It  has  spread  in  its  application,  Dr. 
Stanton  said,  to  proceedings  of  Federal 
regulatory  agencies,  resulting  in  a  "fur- 
ther erosion  of  the  right  of  the  people 
to  know." 

Sec.  52,  "a  blanket  prohibition  on 
broadcasting  and  picture-taking  of  pro- 
ceedings of  bodies  having  the  power  of 
subpoena,"  according  to  Dr.  Stanton, 
was  amended  in  1962,  but  "entangled 
the  broadcaster  in  an  almost  impossible 
web  of  required  consents  and  permis- 
sions." 

New  York  Bill  ■  To  loosen  "the  legal 
knots  binding  broadcasters"  in  New 
York  State,  Dr.  Stanton  urged  passage 
of  a  bill  (AI  4198)  now  under  consider- 
ation in  the  Committee  on  Judiciary  of 
the  New  York  Assembly.  "This  bill,"  he 
said,  "would  amend  Sec.  52  of  the  Civil 
Rights  Law  by  allowing  broadcast  cov- 
erage of  the  testimony  of  witnesses, 
whether  under  subpoena  or  not,  and 
eliminating  the  requirement  of  consent 
on  the  part  of  the  witness." 

Dr.  Stanton  cited  a  growth  rate  of 
almost  200%  in  radio  stations  within 
New  York  State  since  World  War  II 
(from  70  stations  to  207)  and  an  in- 
crease in  tv  stations  from  2  to  24  over 
the  same  period  as  evidence  of  the 
"continuing  trend  from  print  to  broad- 
casting." Over  the  same  period,  he 
stated,  the  number  of  daily  newspapers 
declined  from  102  to  88. 

"Yet  today  we  are  short-changing 
ourselves  in  failing  to  use  electronic 
communications  to  the  fullest  in  keep- 
ing the  essential  flow  of  information 
and  feedback  of  opinion  going,"  he 
said. 

"We  have  not  only  been  standing 


still  in  this  regard,  but  we  have  been 
going  in  reverse.  I  speak  particularly 
of  the  narrowing  rather  than  the  widen- 
ing of  the  avenues  of  access  to  informa- 
tion." 

At  the  meeting,  the  New  York  broad- 
casters elected  officers  and  board  mem- 
bers who  will  serve  for  one  year.  New 
officers  are  Merle  L.  Galusha,  WGY 
Schenectady,  president,  and  R.  Peter 
Straus,  WMCA  New  York,  vice  presi- 
dent. Reelected  were  Elliot  Stewart, 
WIBX  Utica,  secretary,  and  John  B. 
Lynch,  WWSC  Glenns  Falls,  treasurer. 

Herb  Mendelsohn  of  WKBW  Buffa- 
lo was  elected  to  the  board  of  directors. 

FCC  asked  to  reconsider 
N.C.  translator  grants 

The  FCC  last  week  was  asked  to 
reconsider  its  grant  of  Atlantic  Tele- 
casting Corp.  applications  for  new  vhf 
translators  in  Fayetteville  and  Jackson- 
ville, both  North  Carolina. 

WTVD  (TV)  Durham  (ch.  11) 
asked  that  the  commission  rehear  the 
application  for  Atlantic's  translator  on 
ch.  6  in  Fayetteville,  which  will  carry 
the  signal  of  WECT  (TV)  Wilmington 
(ch.  6).  WTVD  said  that  the  WECT 
translator  will  duplicate  WTVD's  pro- 
gramming to  Fayetteville  which  lies 
within  its  Grade  B  contour.  WTVD 
pointed  out  that  this  would  be  in  vio- 
lation of  the  FCC's  conditioned  grant 
to  Atlantic  that  its  translator  not  dupi- 
cate  WTVD. 

Another  petition  against  Atlantic 
was  filed  by  WNBE-TV  New  Bern 
(ch.  12),  opposing  the  grant  of  a  new 
translator  on  ch.  12  in  Jacksonville. 
WNBE-TV  said  that  Jacksonville  is 
within  its  Grade  A  contour  and  that  the 
co-channel  translator  would  interfere 
with   reception   of  the  station. 

Florida  etv  group  seeks 
ch.  22  outlet  in  Tampa 

The  Florida  Educational  Tv  Com- 
mission requested  last  week  that  the 
FCC  reallocate  and  reserve  for  non- 
commercial educational  use  ch.  22  to 
Tampa  and  delete  it  from  Lakeland. 
It  also  asked  that  ch.  70  be  assigned 
to  Lakeland. 

The  etv  group  said  it  plans  a  station 
to  serve  the  Ta  mpa-St.  Petersburg  area, 
and  already  has  $475,000  allotted  for 
that  purpose. 

The  etv  commission  also  plans  to 
ask  for  four  more  uhfs,  but  did  not 
indicate  where  the  channels  would  be 
requested.  It  already  operates  five  vhf 
and  one  uhf  etv  stations. 
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TARIFF  HUBBUB  OVER  TAPE  VS.  FILM 

Should  running  time  or  footage  be  basis  of  charge? 


A  television  tariff  tizzy,  involving  im- 
port duties  on  video  tape  brought  in 
from  abroad,  is  underway  in  Washing- 
ton and  a  first  step  is  scheduled  for 
March  20. 

At  issue  is  the  apparent  unfairness 
of  the  duty  charged  for  tv  tape  com- 
pared with  that  paid  on  16mm  film. 

Both  tv  tape  and  16mm  film  are  re- 
quired to  pay  duty  of  0.9  cents  for  each 
linear  foot. 

But,  for  the  same  program,  tape  re- 
quires more  than  twice  the  footage  used 
in  16mm. 

For  a  15-minute  program,  it  is  esti- 
mated that  from  500  to  600  ft.  of 
16mm  film  is  required;  the  same  pro- 
gram on  video  tape  runs  from  1,100  to 
1,200  ft. 

At  the  present  import  schedule,  im- 
porters of  tv  tape  must  pay  more  than 
film  importers  pay — for  the  same  pro- 
gram length. 

A  move  is  underway  to  persuade  the 
U.  S.  Tariff  Commission  to  change  the 
rules  to  require  customs  duties  to  be 
paid  on  running  time  rather  than  on 
footage. 

One  of  those  leading  the  campaign 
is  Benito  Gaguine,  a  Washington  attor- 
ney acting  for  his  client,  Spanish  Inter- 
national Network.  SIN  owns  Spanish- 
language  uhf  stations  KMEX-TV  Los 
Angeles  and  KWEX-TV  San  Antonio. 
It  relies  heavily  on  programs  produced 
in  Mexico  City  by  Teleprogramas  de 
Mexico  and  imports  about  50  hours 
of  such  programming  weekly.  This 
comes  to  11.7  million  feet  of  video 
tape  yearly.  If  these  programs  were 
brought  in  on  16mm  film,  they  would 
require  5.6  million  feet  a  year.  This 
difference,  6.1  million  feet  annually, 
means  that  SIN  is  paying  a  $61,000 
yearly  penalty  because  it  is  using  tv 
tape  instead  of  16mm  film. 

There  are,  it  is  acknowledged,  few 
stations  hit  so  heavily  by  this  discrimi- 
nation.   Even  the  television  networks 


do  not  consider  this  differential  onerous. 
NBC  figures  it  imports  only  about 
72,000  ft.  of  video  tape  annually  for 
news  alone,  costing  about  $720  in 
duties.  The  only  other  program  where 
imported  tape  plays  a  significant  part, 
NBC  pointed  out,  is  its  International 
Showtime  show  (Fri.,  7:30-8:30  p.m.). 
The  network  calculates  that  import 
duties  for  segments  of  this  program  run 
about  $160  a  year. 

CBS  estimates  that  it  brought  in 
555,000  ft.  of  tv  tape,  mainly  news,  last 
year  from  abroad.  The  import  charge 
was  something  over  $5,000  for  the  year. 

Tape  Allies  ■  Mr.  Gaguine's  cam- 
paign, which  he  began  in  behalf  of  his 
client  a  year  ago,  has  already  borne 
some  fruit.  He  has  enlisted  the  support 
of  Ampex  and  RCA,  both  manufac- 
turers of  tv  tape  recorders,  and  of  Min- 
nesota Mining  &  Manufacturing  Co., 
maker  of  tv  tape. 

His  activities  have  also  pushed  a  gov- 
ernment agency  into  a  move  to  set  its 
regulations  in  order.  Originally,  it 
seems,  the  Customs  Bureau  insisted  that 
video  tapes  be  charged  on  an  ad  val- 
orum  (value)  basis.  But  the  formula 
to  determine  value  became  so  compli- 
cated that  in  1959  and  again  in  1961 
NBC  persuaded  Customs  officials  in 
New  York  and  Los  Angeles  to  place 
video  tape  in  the  same  category  as  mo- 
tion picture  film. 

This  Customs  Bureau  practice,  how- 
ever, never  had  the  formal  sanction  of 
the  Tariff  Commission.  Several  weeks 
ago,  the  staff  of  the  Tariff  Commission 
submitted  a  recommendation  to  superi- 
ors to  officially  place  video  tape  in  the 
same  import  schedule  as  motion  picture 
film.  This  presents  tv  tape  users  with 
the  opportunity  to  make  their  case  for 
a  running  time  duty  rather  than  a  foot- 
age tariff.  Deadline  for  comments  is 
March  20. 

There  is  some  hope  that  this  may 
be  accomplished:  some  years  ago  color 


feature  films  for  motion  picture  exhibi- 
tion came  into  the  country  in  three  sep- 
arate films.  They  were  then  made  into 
a  single  negative  for  exhibition.  The 
motion  picture  industry  objected  to  the 
heavy  duty  impost,  and  in  1960  the 
Tariff  Commission  ruled  that  color 
movies  would  be  charged  on  the  basis 
of  one  film,  not  three. 

The  FCC  last  week... 

■  Designated  for  oral  argument  the  ap- 
plication by  WDUL  Tv  Corp.  for  addi- 
tional time  to  construct  WHYZ-TV 
(ch.  10)  Duluth,  Minn.  Commission 
wishes  to  determine  if  WDUL  has  the 
character  qualifications  to  be  a  licensee. 

■  Denied  a  petition  by  WHDH  Inc., 
WHDH-TV  (ch.  5)  Boston,  to  recon- 
sider its  Dec.  19,  1962  order  which 
established  a  definite  date  for  the  filing 
of  competing  applications  for  ch.  5 
with  WHDH-TV's  application  for  re- 
newal of  license  (Broadcasting,  Feb. 
4).  Same  petition  asked  that  any  ap- 
plications filed  before  Jan.  24  not  be 
considered  mutually  exclusive  with 
WHDH-TV's. 

■  Denied  petition  by  WYNR  Chicago 
to  file  comments  in  commission's  in- 
vestigatory proceedings  against  the  sta- 
tion (Broadcasting,  Jan.  28).  Further 
enlarged  issues  to  determine  if  contests 
and  other  promotions  had  caused  dam- 
age or  threatened  to  damage  public  and 
private  property,  caused  harrassment 
through  telephone  calls,  disturbed  one 
or  more  public  schools,  and  generally 
showed  a  lack  of  "reasonable  care  or 
prudence"  in  the  promotions  and  con- 
tests it  aired. 

■  Granted  WAJM  Inc.  temporary  au- 
thority to  operate  WAJM  (FM)  Mont- 
gomery, Ala.,  under  former  license  of 
The  Advertiser  Co.  which  was  relin- 
quished March  6.  Authority  is  for 
period  of  March  7  to  June  7.  Com- 
mission also  waived  fm  freeze  and  ac- 
cepted WAJM  Inc.'s  application  to  con- 
struct a  new  station  on  103.3  mc,  and 
waived  rule  allowing  the  filing  of  com- 
peting applications  if  WAJM's  is  filed 
by  April  15. 

■  By  its  Review  Board  enlarged  hearing 
issues  on  application  by  Geoffrey  A. 
Lapping  for  a  new  am  station  in  Blythe, 
Calif.,  to  determine  if  Mr.  Lapping  had 
used  devious  means  to  obtain  confiden- 
tial information  about  KYOR  in  that 
city.  KYOR  had  charged  that  he  con- 
spired with  Robert  W.  Presley,  who 
was  hired  by  KYOR,  to  obtain  the  in- 
formation. The  commission  also  wants 
to  know  if  Mr.  Lapping  sent  misleading 
letters,  requesting  depositions,  to  area 
businessmen  and  if  Mr.  Lapping  has 
the  necessary  character  qualifications  to 
be  a  licensee. 


New  bills  introduced  in  Congress 


The  following  legislation  affecting 
broadcasting  has  been  introduced  in 
Congress.  Proposals  which  duplicate 
earlier  bills  and  resolutions  are  so 
noted: 

Amend  daylight  hours:  H.R.  4474, 
Reps.  George  E.  Shipley  (D-Ill.), 
Arch  A.  Moore  Jr.  (R-W.Va.):  to 
amend  the  Communications  Act  to 
permit  daylight  stations  to  operate 
at  least  from  6  a.m.  to  6  p.m. 
Special  authorization:  S.  1005,  Sen. 
Warren  G.  Magnuson  (D-Wash.):  to 


permit  the  FCC  to  grant  a  special 
60-day  authorization  for  non-broad- 
cast operation  in  cases  where  ap- 
plications for  regular  operation  are 
pending. 

Reciprocal  agreement:  S.  920,  Sen. 
Barry  Goldwater  (R-Ariz.)  and 
others:  for  FCC  to  issue  authoriza- 
tions for  alien  amateur  radio  opera- 
tors to  operate  in  U.  S.,  possessions 
and  Puerto  Rico,  if  Americans  are 
accorded  similar  authorizations  from 
the  aliens'  governments. 
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Who  helps  you  put  superior  spots  before  your  sponsors'  eyes?  AMPEX 


Better  local  spots  mean  more  money  for  you. 
And  now  you  can  produce  them  with  your  VTR. 
It's  possible  with  the  Ampex  Electronic  Editor 
operating  with  Ampex  Inter-Sync.  The  Elec- 
tronic Editor  allows  you  to  assemble,  insert, 
add  effects  or  make  changes  electronically  until 
you  get  just  what  you  want  to  see  — all  without 
cutting  an  inch  of  tape.  Add  a  Special  Effects 
Generator  and  you  have  every  conceivable  tran- 
sitional effect  at  finger-tip  control.  There's  no 
BROADCASTING,  March  11,  1963 


need  for  specially  trained  film  crews.  Your  own 
staff  can  handle  every  job.  Another  Ampex  ac- 
cessory for  better  programming:  Amtec— an 
automatic  time  element  compensator  that  gives 
you  geometrically  perfect  pictures.  For  more 
information  write  the  only  company  providing 
recorders,  tapes  and  memory  devices  for  every 
application:  Ampex  Corporation,  934  Charter 
Street,  Redwood  City,  California. 
Sales,  service  throughout  the  world. 
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Four  Star's  big  promotional  push 

NETWORK-CALIBRE  SPOTS  FOR  OFF-NETWORK  SHOWS 


Four  Star  Distribution  Corp.  has 
started  an  unusual  "network-calibre" 
promotional  support  for  it's  off-network 
shows. 

The  company,  now  syndicating  five 
off-network  series,  has  begun  the  ship- 
ment of  specially-made  trailers  for  each 
episode  of  the  145-episode  Zane  Grey 
Theater.  The  series  is  in  41  markets, 
and  Four  Star  says  it  is  prepared  to 
serve  them  all.  In  time,  servicing  will 
be  expanded  to  cover  other  Four  Star 
off-network  television  properties. 

Four  Star  now  distributes  off-net- 
work shows  Target:  The  Corruptors, 
Stagecoach  West,  The  Detectives  and 
The  Law  and  Mr.  Jones. 

Initial  estimates  are  that  Four  Star's 
promotional  endeavor  will  cost  the 
company  $22,000-pIus  on  the  basis  of 
trailer  material  prepared  (prints,  ship- 
ing,  etc.)  for  the  Zane  Grey  series  in 
50  markets.  This  cost  does  not  include 
other  promotional  expenses  such  as 
those  incurred  in  kits  (Four  Star  is  go- 
ing so  far  as  to  offer  color  art  in  limited 
quantities). 

As  markets  are  added,  the  process 


expanded  to  other  series  and  stations 
step  up  their  on-the-air  use  of  the  trail- 
ers or  promos,  the  cost  to  Four  Star 
will  soar.  This  eventuality,  according 
to  the  company,  has  a  long-run  return, 
the  promotion  seen  as  audience  build- 
ers and  a  spur  to  future  sale  of  its 
series  in  the  markets  involved. 

Four  Star  executives  explain  that 
the  usual  trailer  tagged  to  each  program 
episode  is  made  available  to  stations. 
This  tag  runs  about  a  minute.  But 
in  addition,  Four  Star  has  specially- 
edited  additional  excerpts  on  a  per- 
episode  basis.  These  are  in  the  10- 
second,  20-second  and  one-minute 
lengths.  (The  firm  also  has  meshed  its 
plans  by  providing  stills,  synopses  and 
storylines  on  a  per-episode  basis.) 

Carrier  crew  gets  tv  preview 

Approximately  1,500  men  aboard  the 
USS  Lake  Champlain  saw  "The  Story  of 
a  Carrier  Pilot,"  one  of  the  half-hour 
episodes  of  the  David  L.  Wolper-United 
Artists  Television  series.  The  Story  of 
.  .  .,  prior  to  its  release  to  tv  stations. 


The  episode  was  shown  originally  to 
Navy  officials  headquartered  in  New 
York.  When  Captain  Andrew  L.  Bur- 
gess, commanding  officer  of  the  Cham- 
plain,  learned  of  the  film  while  cruising 
in  the  North  Atlantic,  he  cabled  New 
York  that  he  and  his  crew  wanted  to 
see  it.  UA  TV  complied  and  arranged 
the  screening. 

WCBS-TV  uses  record 
to  promote  late  movies 

As  part  of  a  special  promotion  com- 
memorating the  1 2th  anniversary  of 
WCBS-TV  New  York's  The  Late  Show, 
the  stations  has  issued  a  long-playing 
record  album  featuring  Columbia  Rec- 
ords' artists  performing  a  collection  of 
12  songs  from  motion  pictures  pre- 
sented on  the  program.  The  album 
will  be  offered  as  a  premium  to  the 
public  for  $1,  starting  today  (March 
11).  In  addition,  the  record  album  has 
been  sent  to  approximately  1,000  agen- 
cy buyers  throughout  the  country,  ask- 
ing them  to  identify  the  motion  pictures 
from  which  the  album  music  was  se- 
lected. Winners  will  be  entitled  to  vari- 
ous prizes.  The  station  also  held  an 
anniversary  cocktail  party  for  agency 
media  supervisors  and  timebuyers  at  the 
Waldorf-Astoria  Hotel  in  New  York. 

Audience  on  the  move 

A  report  from  the  Southern  Califor- 
nia Broadcasters  Assn.  shows  one  rea- 
son why  traffic  time  is  premium  time 
in  Southern  California.  As  of  Dec.  31, 
1962,  there  were  4,091,000  radio- 
equipped  passenger  cars  in  the  10  South- 
ern California  counties.  This  was  a 
gain  of  9%  in  1962.  At  the  same  time, 
automobiles  equipped  with  radios  in  the 
metropolitan  Los  Angeles  area  rose  8% 
to  2,983,000. 

The  figures  are  from  the  end-of-the- 
year  auto  census  of  the  California  mo- 
tor vehicles  department.  Dealers  re- 
ported that  90%  of  new  cars  sold  are 
radio  equipped  and  85%  of  used  cars 
traded  in  have  radios. 

KLIF's  trading  stamps 

KLIF  Dallas  has  replaced  cash  and 
merchandise  prizes  in  promotion  con- 
tests with  its  own  specially  designed 
brand  of  trading  stamps — KLIF  Deejay 
Trading  Stamps. 

More  than  100  premiums  are  redeem- 
able for  the  stamps,  ranging  from  a 
monaural  record  album  for  110  stamps 
to  an  air  conditioner  which  goes  for 
7,400  stamps. 

Each  of  KLIF's  six  air  personalities 
is  pictured  on  his  own  stamp.  During 
their  broadcast  periods  the  personal- 
ities offer  listeners  a  given  number  of 
stamps  for  the  correct  answer  to  a 
"question  of  the  hour." 


THE  BISHOP  SHEEN 
PROGRAM 

AVAILABLE:  52  NEW  VIDEOTAPE  HALF-HOURS 

SALES  REPRESENTATIVE:  MARCUS  ASSOCIATES,  INC. 
3134  EUCLID  AVENUE,  CLEVELAND  15,  OHIO   •    UTah  1-1370 
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TAKE  ADVANTAGE  OF  NEW  FCC  RULING  ON  REQUIRED  READINGS 

WITH  A  LOW-COST  MODULAR  SYSTEM 


AUTOLOG  features  the  lowest  cost  modular 
system  with  four  to  nine  channels  available 
for  local  or  remote  use.  Why  spend  extra 
money  on  an  elaborate  system  when 
AUTOLOG  maintains  legally  and  techni- 
cally correct  logs? 

Ready  for  delivery. 


YOU  HAVE  SEEN  AUTOLOG  IN  ACTION 

□  First  demonstrated  at  1962  NAB  Show,  Chicago,  III.,  April,  1962 

□  Florida  Association  of  Broadcasters,  Tampa,  Fla.,  June,  1962 

□  Georgia  &  So.  Carolina  Joint  Meeting,  Jekyll  Is.,  Ga.,  Aug.,  1962 

□  IRE  Annual  Broadcast  Symposium,  Washington,  D.C.,  Sept.,  1962 

□  Seven  NAB  Regional  Conferences  Oct.-Nov.,  1962 


kJ  L- 


Generrl  Electronic 
Lrborrtories,  Inc 


195  MASSACHUSETTS  AVE.,  CAMBRIDGE  39,  MASS. 


Please  send  me  AUTOLOG  information  for  my  station. 

Transmitter  Make  and  Model  


Present  Remote  Control  Make  and  Model  

Number  of  Towers  Frequency  Monitor  Make. 

Name  

Station  

City  . 


.Title. 


.Address, 


.State. 


FATES  &  FORTUNES 


Mr.  White 


Mr.  Keil 

Richard  C.  Ander- 
son   and    M.  David 

Keil  elected  vps  of 
Young  &  Rubicam 
and  account  super- 
visors in  agency's  Chi- 
cago office.  William 
B.  White,  associate 
director  in  merchan- 
dising at  Y&R's  New 
York  office,  elected  vp-account  super- 
visor. Mr.  Anderson,  who  has  been 
director  of  media  relations  and  plan- 
ning in  Chicago  office  for  past  two 
years,  will  continue  in  that  capacity. 
He  formerly  served  as  associate  media 
director  in  both  Chicago  and  New  York 
offices  and  has  been  with  Y&R  for  11 
years.  Mr.  Keil,  an  account  executive 
at  Y&R  for  past  three  years,  previously 
served  as  brand  manager  in  grocery 
products  division  of  Armour  &  Co. 
Mr.  White  joined  Y&R  in  1954  from 
M&R  Dietetic  Labs  where  he  was  na- 
tional field  sales  manager. 

Jacob  A.  Evans,  vp, 

central  division  of 
Television  Bureau  of 
Advertising,  named 
Detroit  representative 
for  TvB.  Mr.  Evans 
succeeds  Guy  Cun- 
gggf  '  Ifeh  ningham,  who  was 
^■—mm  recently  appointed 
Mr.  tvans  xvB  creative  director. 
Prior  to  joining  TvB  in  1961,  Mr. 
Evans  was  managing  editor  of  Ameri- 
can Weekly.  He  served  for  eight  years 
with  NBC  where  he  directed  advertis- 
ing, promotion  and  sales  development 


department  of  tv  and  radio'  networks 
and  NBC  Spot  Sales. 

Frank  Menner,  formerly  with  Ogilvy, 
Benson  &  Mather,  joins  Street  &  Fin- 
ney, New  York,  as  vp  and  director  of 
media  planning. 

Lloyd  McKean,  account  executive  at 
Donahue  &  Coe,  New  York,  elected 
vp  and  creative  director  for  motion 
picture  advertising.  Joe  Levine  and 
Paul  Barbuto  appointed  art  directors 
and  Charles  Levy  named  art  manager 
on  MGM  motion  picture  account. 

Richard  L.  Burkman,  assistant  ac- 
count executive  at  Ketchum,  MacLeod 
&  Grove,  Pittsburgh,  joins  National 
Union  Insurance  Cos.,  that  city,  as 
advertising  manager. 

Richard  Hammett  joins  Reeves  Adv., 
Minneapolis,  as  account  supervisor.  He 
formerly  was  research  director  of 
Young  &  Rubicam,  Chicago,  and  before 
that  with  Leo  Burnett  Co. 

Sol     E.  Zubrow, 

board  chairman  of 
S.  E.  Zubrow  Co., 
Philadelphia  market- 
ing and  advertising 
agency,  appointed  as- 
sistant to  president  for 
marketing  of  Fels  & 
Co.,  soap  and  deter- 
gent manufacturer, 
that  city.  Mr.  Zubrow  will  direct  Fels' 
marketing  and  sales  activities  for  all 
consumer  products  and  be  responsible 
for  introduction  of  new  products.  Wil- 
liam Drutt,  vp  and  director  of  client 
services  for  S.  E.  Zubrow  Co..  elected 
president.  Mr.  Drutt,  with  Zubrow 
since  1957,  is  former  vp  and  general 
manager  of  Chunk-E-Nut  Products  Co. 

Alfred  L.  Goldman,  vp  in  charge  of 
copy  at  Benton  &  Bowles,  New  York, 
elected  senior  vp  in  charge  of  copy. 
Mr.  Goldman  joined  agency  in  1959 


Mr.  Zubrow 


Wore  tli  an  a  decade  of  (Constructive  Service 
to  lJ3roadca5ter5  and  the  d^roacastlna  *3nduitru 

HOWARD  E.  STARK 

Brokers — Consultants 

50  EAST  58TH  STREET  NEW  YORK,  N.  Y.  ELDORADO  5-0405 


Mr.  Isserman 


Mr.  Olsen 


as  associate  creative  director.  He  was 
appointed  to  board  of  directors  in  Feb- 
ruary 1962  and  elected  vp  in  charge  of 
copy  in  April. 

Fred  Isserman  Jr., 

executive  on  Enden 
Dandruff  Treatment 
Shampoo  account  at 
Edward  H.  Weiss  & 
Co.,  Chicago  -  based 
advertising  agency, 
elected  vp  and  super- 
visor of  agency's  Hel- 
ene  Curtis  account. 
Mr.  Isserman,  who  joined  Weiss  2Vi 
years  ago,  is  former  project  supervisor 
for  Leo  Shapiro  &  Assoc.,  Chicago 
market  research  firm,  and  at  one  time 
served  as  brand  manager  for  Toni  Co. 

George  Olsen,  for- 
mer assistant  to  vp- 
corporate  relations 
and  advertising  of 
General  Telephone  & 
Electronics  Corp., 
New  York,  joins  Col- 
gate-Palmolive, that 
city,  as  manager-pub- 
lic relations.  Mr.  Ol- 
sen will  be  responsible  for  supervision 
and  coordination  of  public  relations  for 
toilet  articles  division.  Edwin  C.  Loeser, 
intermediate  accountant  in  treasurer's 
office  of  Colgate-Palmolive,  appointed 
supervisor  of  media  schedules.  In  his 
new  post,  Mr.  Loeser  will  supervise 
program  contracts  and  other  business 
relative  to  broadcasting.  He  will  also 
administer  tv  network  billing,  estimates 
and  performance  records. 

Bill  Smallman,  formerly  with  Leo 
Burnett  Co.,  Chicago,  joins  Foote,  Cone 
&  Belding,  that  city,  as  copy  supervisor 
assigned  to  portions  of  B.  F.  Goodrich 
and  S.  C.  Johnson  &  Sons  accounts. 

Janet  S.  Cuhel,  assistant  advertising 
manager  of  Mattel  Inc.,  Hawthorne, 
Calif.,  toymaker,  promoted  to  sales  pro- 
motion administrator. 

F.    Stanley  New- 
bery  Jr.,  account  su- 
pervisor at  Cunning- 
ham &  Walsh,  New 
York,  elected  vp.  Mr. 
Newbery  joined  C&W 
in   1959.  Previously, 
he  served  as  account 
supervisor  with  Mc- 
Mr.  Newbery        Cann-Erickson  and  vp 
and  director  of  research  for  Ruthrauff 
&  Ryan,  New  York. 

Dorothy  Shahinian,  former  associate 
media  director  at  Fuller  &  Smith  & 
Ross,  New  York,  joins  Kudner  Agency, 
that  city,  as  administrative  assistant  to 
media  director. 
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THE  MEDIA 


Mr.  Walker 


Mr.  Simon 


Fred  E.  Walker,  general  sales  man- 
ager of  KYW-AM-FM  Cleveland,  ap- 
pointed general  manager  of  KDKA- 
AM-FM  Pittsburgh,  succeeding  Lester 
R.  Rawlins,  who  died  Feb.  23  (Fates 
&  Fortunes,  March  4).  Both  stations 
are  owned  by  Westinghouse  Broadcast- 
ing Co.  Owen  S.  Simon,  KDKA  pub- 
licity manager,  named  advertising  and 
sales  promotion  manager,  effective 
April  1,  replacing  June  B.  Trax,  who 
resigned.  Mr.  Walker,  former  vp  and 
general  manager  of  WTTM  Trenton, 
N.  J.,  joined  KYW  in  August  1959  in 
his  present  capacity.  Mrs.  Trax,  who 
has  been  associated  with  WBC  for  18 
years,  is  leaving  her  KDKA  post  be- 
cause of  transfer  of  her  husband  to  an- 
other city  by  his  firm.  Mr.  Simon,  for- 
mer continuity,  promotion  and  publicity 
director  of  KQV-AM-FM  Pittsburgh, 
came  to  KDKA  post  in  October  1957. 

William  J.  Stubbs, 

southeastern  tv  sales 
manager  of  Peters, 
Griffin,  Woodward, 
New  York,  elected 
vp.  Mr.  Stubbs  joined 
radio-tv  station  rep 
firm  in  1953  from 
Liller,  Neal,  Battle  & 
Lindsey,  Atlanta  ad- 
His  headquarters  is  in 
Atlanta  offices  of  PGW.  Kenneth  R. 
Better,  former  sales  coordinator  at 
WRC-TV  Washington,  D.  C,  joins 
PGWs  New  York  tv  research  and  pro- 
motion department. 

Charles  S.  Gerber,  general  manager 
of  WAQE-AM-FM  Towson,  Md. 
(Baltimore),  resigns  to  become  presi- 
dent and  co-owner  of  KARA  Inc.  and 
general  manager  of  KARA  Albuquer- 
que, N.  M. 

Walter  R.  Carle  has  returned  to 
Hawaii  after  absence  of  10  years  and 
re-entered  radio-tv  as  director  of  na- 
tional sales  and  pr  for  KTRG-AM-TV 
Honolulu.  News  editor  of  KTTV  (TV) 
Los  Angeles  at  time  of  Kathy  Fiscus 
well  tragedy,  Mr.  Carle  received  Vet- 
erans of  Foreign  Wars'  citation  for  27- 
hour  continuous  telecast  of  rescue 
effort.  His  son,  Perry  Carle,  is  general 
manager  of  KTRG  radio. 

Dana  F.  Baird,  sales  manager  of 
WNBP  Newburyport,  Vt,  joins  WTSA 


Mr.  Stubbs 
vertising  agency. 


MBS  Affiliates  Advisory  Committee  for  1963 


The  Mutual  Affiliates  Advisory 
Committee  has  announced  its  newly 
elected  representatives  for  1963. 
They  are,  metropolitan  and  non- 
metropolitan  members  respectively 
for  each  area,  Mowry  Lowe,  WLKW 
Providence  and  Jack  Burgess, 
WOSC  Oswego,  N.  Y.  (District  1); 
Henry  Rau,  WOL  Washington,  D.  C. 
and  Victor  Diehm,  WAZL  Hazelton, 
Pa.  (District  2);  Carter  Peterson, 
WBYG  Savannah,  Ga.  and  Jess 
Swicegood,  WDIG  Dothan,  Ala. 
(District  4);  Mig  Figi,  WAUX  Mil- 
waukee and  George  Frechette, 
WFHR  Wisconsin  Rapids,  Wis. 
(District  6);  Lewis  Heilbroner, 
WJQS  Jackson,  Miss,  and  Sam  An- 
derson, KFAA  Helena,  Ark.  (Dis- 
trict 7);  Ralph  McElroy,  KWWL 


Waterloo,  Iowa  and  Ed  Breen, 
KVFD  Fort  Dodge  (District  8). 

Also,  Durward  Tucker,  WRR  Dal- 
las and  Richman  Lewin,  KTRE  Luf- 
kin,  Tex.  (District  9),  and  Frank 
Carman,  KLUB  Salt  Lake  City  and 
Donald  Thomas,  KRLC  Lewiston, 
Idaho  (District  10).  There  were 
ties  for  metropolitan  representative 
in  the  election  in  three  MBS  dis- 
tricts. Ballots  for  run-off  elections 
in  these  areas  have  been  sent  to 
members. 

Non-metropolitan  representatives 
elected  in  the  three  districts  are 
E.  Z.  Jones,  WBBB  Burlington, 
N.  C.  (District  3);  Mike  Layman, 
WSFC  Somerset,  Ky.  (District  5), 
and  Keith  Munger,  KCOK  Tulare, 
Calif.  (District  11). 


Mr.  Davis 


Brattleboro,  Vt.,  as  general  manager. 

Gordon  Davis,  spe- 
cial assistant  to  Philip 
G.  Lasky,  Westing- 
house  Broadcasting 
Co.'s  vp  in  charge  of 
West  Coast  operations, 
has  two-year  leave  of 
absence  to  serve  in 
Europe  as  director  of 
broadcasting  for  Ra- 
dio Free  Europe.  He  will  leave  San 
Francisco  shortly  for  Munich,  reporting 
to  Gen.  C.  Rodney  Smith,  director  of 
RFE.  Mr.  'Davis  has  also  served  as 
general  manager  of  WIND  Chicago, 
KYW  Cleveland  (and  KYW  when  lo- 
cated in  Philadelphia)  and  recently  as 
executive  producer  of  PM  West  show. 

William  A.  Saw- 
yers, vp  and  general 
manager  of  John 
Poole  Broadcasting 
Co.  (KBIG  and  KBIQ 
[FM]  Avalon,  Calif.), 
joins  KIIX  (TV)  (ch. 
22)   Los  Angeles  as 

v  -  vp  and  station  man- 

Mr.  Sawyers        ager     Knx   is  ngw 

uhf  Negro  outlet  licensed  to  Central 
Broadcasting  Corp.  of  California  and 
scheduled  to  go  on  air  later  this  month. 
Mr.  Sawyers,  who  had  been  associated 
with  John  Poole  organization  for  over 
three  years,  will  be  responsible  for  all 
local,  regional  and  national  sales  for 
Los  Angeles  uhf  outlet  as  well  as  other 
management  duties.  Other  staff  appoint- 
ments: Gene  Law,  program  director; 
Jess  Feathers,  program  coordinator; 
Bob  de  Coy,  director  of  news  and  pro- 
gram consultant;  Sid  Provost,  techni- 
cal director;  Tony  Sarver,  art  director; 
Will  Smith,  sales-market  consultant; 
and  Buddy  Hiles,  assistant  to  Mr.  Smith. 


Norman  A.  Boland,  account  execu- 
tive at  WFBG  Altoona,  Pa.,  appointed 
station  manager  of  WFBG-FM. 

James  R.  Monroe,  former  research 
and  sales  promotion  director  of  KGO- 
TV  San  Francisco,  joins  The  Meeker 
Co.,   radio-tv   station  representatives, 


nnounct  n 
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Gill-Perna,  inc. 

NEW  YORK        SAN  FRANCISCO 
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THE  WORLD'S  MOST 
BEAUTIFUL  MUSIC 

24  HOURS  A  DAY 


Basic  ABC  Affiliate 
*AM  Full-Time  planned  for  April  1st. 
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Government  people  attend  film  reception 


A  film  reception  given  last  Mon- 
day (March  4)  by  Sens.  Warren 
Magnuson  and  Henry  Jackson  (both 
D-Wash.)  was  attended  by  persons 
from  Washington  State  and  govern- 
ment personnel,  who  work  in  Wash- 
ington, D.  C.   The  picture  "Wash- 


ington State — Land  of  Contrasts" 
was  filmed  and  narrated  by  Mark 
Evans,  vice  president  of  Metromedia 
Inc.  Above  (1  to  r)  FCC  Chairman 
Newton  N.  Minow,  Mr.  Evans,  Sen. 
Magnuson  and  USIA  Director  Ed- 
ward R.  Murrow. 


that  city,  as  manager.  Previously,  Mr. 
Monroe  was  client  service  executive 
with  A.  C.  Nielsen  Co.,  San  Francisco. 

Gene  Upright,  sports  director  of 
W1S-TV  Columbia,  S.  C,  since  1957, 
named  manager  of  Video  Corp.  of 
Ocala,  Fla.  Company  is  community 
antenna  system  owned  by  Broadcast- 
ing Co.  of  the  South,  parent  corpora- 
tion of  WIS-TV. 

David  E.  Hanberg  and  James  A. 
Badgley  join  KMCS  (FM)  Seattle, 
Wash.,  as  sales  manager  and  merchan- 
dising manager,  respectively. 

Arthur  A.  Eaton,  senior  account  ex- 
ecutive at  KD1A  Oakland,  Calif.,  as- 
sumes added  duties  of  pr  director. 

Ed  DeGray,  New  York  broadcast 
consultant,  and  Irvin  A.  Hoff,  Washing- 
ton representative  of  Cane  Sugar  Re- 
finers Assoc.,  named  to  board  of  direc- 
tors of  Westchester  Broadcasting  Co., 
owner  of  WCHE  Westchester,  Pa. 
Edgar  G.  Shelton  Jr.,  Washington  com- 
munications attorney,  is  president  and 
board  chairman  of  company. 

Bruce  Schneider,  account  executive 
at  KMOX-AM-FM  St.  Louis,  joins  sales 
staff  of  KSD-TV,  that  city. 

Mary  Halstead  appointed  director  of 
sales  service  for  KPLR-TV  St.  Louis. 
Howard  A.  Rader  and  James  W. 
Hoeffler  join  station's  local  sales  staff. 

Vernon  G.  Tucker,  former  field  engi- 
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neer  for  Telemet  Co.  and  previously 
chief  engineer  at  KLYD-AM-TV  Bak- 
ersfield,  Calif.,  joins  KTTV  (TV)  Los 
Angeles  as  assistant  chief  engineer. 
Charles  Velona,  sales  traffic  manager 
in  local  sales  department  of  KTTV, 
named  assistant  account  executive. 

Samuel  M.  Shar- 
key Jr.,  editor  of  news 
and  night  news  editor 
of  NBC  News  in  New 
York,  appointed  to 
new  position  of  man- 
aging director  of  news 
for  K1NG-AM-FM- 

TV  Seattle,  Wash.  He 
Mr.  Sharkey        wil]  assume  his  new 

duties  in  mid-March.  With  King 
Broadcasting  Co.,  Mr.  Sharkey  will  di- 
rect combined  radio-tv  news  depart- 
ment responsible  for  all  news,  docu- 
mentaries and  editorials  presented  by 
stations.  He  joined  NBC  in  1955. 

Nicholas  D.  Newton,  account  execu- 
tive at  WTFM  (FM)  Lake  Success, 
N.  Y.,  joins  sales  staff  of  WPAT-AM- 
FM  Paterson,  N.  J. 

Roger  Ailes,  associate  director  of 
Mike  Douglas  Show  on  KYW-TV 
Cleveland,  promoted  to  staff  producer- 
director,  and  Jim  Kenney,  film-re-edi- 
tor, named  film  supervisor.  Other 
KYW-TV  promotions:  Don  Stuart,  na- 
tional sales  coordinator,  to  sales  repre- 
sentative; John  Dingenthal,  radio  na- 
tional sales  coordinator,  to  Mr.  Stuart's 


Mr.  Anderson 


former  post;  Bob  Fields,  technical  di- 
rector on  Mike  Douglas  Show,  to  sta- 
tion engineering  operating  supervisor; 
and  Richard  T.  Monroe  Jr.,  technical 
operations,  to  facilities  supervisor. 

LeRoy  Collins,  NAB  president,  ap- 
pointed to  governing  body  of  National 
Commission  on  Community  Health 
Services,  independent,  nonprofit  agency 
that  works  with  local  communities  to 
evaluate  existing  health  services  and 
facilities,  and  to  develop  programs  that 
will  provide  for  current  and  future 
needs.  Mr.  Collins  is  only  commis- 
sioner to  be  selected  thus  far  from 
communications  industry. 

John  J.  Anderson, 

marketing  manager 
for  major  appliance 
division  of  Westing- 
house  Electric  Corp. 
at  Columbus  and 
Mansfield,  Ohio, 
elected  vp  and  gen- 
eral manager  of  Jem- 
con  Broadcasting  Co., 
owner-operator  of  WLIQ  Mobile,  Ala. 

Bill  Hillinck,  head  of  his  own  pr  firm 
in  Los  Angeles  and  San  Francisco,  joins 
western  division  of  ABC  Radio  network 
as  manager  of  research,  sales  develop- 
ment and  promotion.  Previously,  Mr. 
Hillinck  was  pr  director  of  Richard  N. 
Meltzer  Adv.  in  San  Francisco  and  with 
program  promotion  department  of 
Young  &  Rubicam,  Hollywood. 

Dale  Mahurin,  former  general  man- 
ager of  KVLC  Little  Rock,  Ark.,  ap- 
pointed commercial  manager  of  KALO, 
that  city.  Jim  Gaines  named  program 
director;  David  Arnold,  news  director. 

Dr.  Mary  Ann  Cu- 

sack,  staff  member  of 
U.  of  Michigan,  Ann 
Arbor,  named  special 
assistant  to  LeRoy 
Collins,  NAB  presi- 
dent. She  will  work  on 
research  and  special 
projects.  John  Perry, 
who  formerly  held 
continues  as  consultant  to  Mr. 
Collins.  Dr.  Cusack  holds  degrees  from 
Manhattanville  College  and  Columbia 
U.,  both  New  York,  and  Wayne  State 
U.,  Detroit,  and  is  considered  authority 
on  broadcast  editorializing,  having  writ- 
ten her  doctoral  dissertation  on  "Edi- 
torializing in  Broadcasting."  She  was 
first  woman  in  U.  S.  to  receive  Ph.D. 
in  radio  and  tv.  In  addition  to  her 
academic  experience,  Dr.  Cusack  served 
during  1952  as  member  of  New  York 
Times  staff  and  was  member  of  Detroit 
and  Chicago  bureaus  of  UPI  in  1953- 
54. 

Don  Anderson,  for  past  two  years 
administrative  assistant  to  Rep.  James 
C.  Corman  (D-Calif.),  rejoins  CBS-TV 
press  information  staff  in  Hollywood. 
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Raymond  W.  Sweeney  Jr.  appointed 
commercial  manager  of  KFOG-FM  San 
Francisco. 

Marshal  R.  Nanis,  account  executive 
with  WORL  Boston,  joins  WILD,  that 
city,  as  regional  sales  manager. 

John  Link,  formerly  with  WMAK 
Nashville,  Term.,  joins  WLVN,  that 
city,  as  sales  manager. 

Bentley  A.  Stecher, 

general  manager  of 
KATZ  St.  Louis, 
elected  vp  of  Laclede 
Radio  Inc.,  licensee 
of  station.  Mr.  Stech- 
er has  served  as  gen- 
eral   manager  since 

March  1962. 
Mr.  Stecher 

Bill  Welsh,  director 
of  sports  and  special  events  for  KTTV 
(TV)  Los  Angeles,  elected  president 
of  Southern  California  Sports  Broad- 
casters Assn.,  succeeding  Gil  Stratton, 
KTTV  and  KNXT  (TV)  Los  Angeles. 
Other  officers  elected  for  one-year  term 
include  Mr.  Stratton,  first  vice  presi- 
dent; Fred  Hessler,  KMPC  Los  An- 
geles, second  vice  president;  Jim  Raser, 
KNX-AM-FM  Los  Angeles,  secretary, 
and  Chuck  Benedict,  KTTV  and  Los 
Angeles  Rams,  treasurer. 

John  W.  Johns  named  station  man- 
ager of  WBZE  (formerly  WJBT) 
Wheeling,  W.  Va. 

Robert   Blake,  in 

charge  of  publicity 
for  Steve  Allen  Show, 
produced  by  Westing- 
house  Broadcasting 
Co.,  named  to  newly 
created  post  of  direc- 
tor of  public  informa- 
tion for  WBC.  He 
reports  to  Herman 
of  creative  services. 
Robert  Bernstein  continues  as  director 
of  public  relations  and  David  Aldrich 
as  director  of  special  projects  in  pr 
department.  WBC  stations  are  WINS 
New  York,  WBZ-AM-FM-TV  Boston, 
KYW-AM-FM-TV  Cleveland,  KPIX 
(TV)  San  Francisco,  KDKA-AM-FM- 
TV  Pittsburgh,  WOWO  Fort  Wayne, 
WIND  Chicago,  WJZ-TV  Baltimore. 

Joseph  Pellegrino,  newsman  for- 
merly with  WWDC-AM-FM  Washing- 
ton and  WPRW-AM-FM  Manassas, 
Va.,  joins  WMAL-AM-FM-TV  Wash- 
ington to  handle  writing  and  research- 
ing for  stations'  public  affairs  depart- 
ment and  will  be  assigned  to  weekend 
news  duties. 

Budd  Porter  and  Berkley  Fraser, 

staff  announcers  at  WPDQ  Jacksonville, 
Fla.,  promoted  to  chief  announcer  and 
production  manager,  respectively.  John 
Crawford  joins  WPDQ's  sales  staff. 


Mr.  Blake 

Land,  director 


Mr.  Flett 


Woody  Russell,  disc  jockey  at 
WNAG  Grenada,  Miss.,  promoted  to 
news  director.  Mike  Windam,  WELO 
Tupelo,   Miss.,   and   Charles  Stone, 

WDSK  Cleveland,  Miss.,  join  WNAG 
as  disc  jockeys. 

Steve  Porter  named  news  editor  of 
WFLA-AM-FM  Tampa,  Fla.  Sam 
Latimer  appointed  public  service  direc- 
tor of  WFLA-TV. 

Ted  Work,  formerly  with  WWDC- 
AM-FM  Washington,  D.  C,  joins 
KTRH-AM-FM  Houston  as  sports- 
caster  and  newsman. 

Jimmy  Logsdon,  host  of  Jamboree, 
country  and  western  music  program 
on  WCKY  Cincinnati,  signs  three-year 
recording  contract  with  King  Records. 

Abram  Chasins,  music  director  of 
WQXR  New  York,  named  music  con- 
sultant, effective  April  1. 

Deane  R.  Flett,  for 

past  10  years  sales 
manager  of  KSLA- 
TV  Shreveport,  La., 
appointed  station 
manager  of  KTBS- 
TV,  that  city. 

Stan  Nelson,  staff 
announcer  at  WTEN 
(TV)  Albany,  N.  Y., 
appointed  weatherman,  replacing  Marc 
Edwards,  who  will  devote  full  time  to 
position  of  promotion  director. 

Jimmy  Lee,  farm  editor  of  South- 
eastern Broadcasting  Co.  (WMAZ-AM- 
FM-TV  Macon,  Ga.),  promoted  to 
farm  director,  succeeding  Joe  Andrews, 
who  resigned. 

Buddy  Furillo,  sports  columnist  for 
Los  Angeles  Herald-Examiner,  joins 
sports  staff  of  KHJ-TV,  that  city,  to  do 
10-minute  pre-game  show  before  each 
of  station's  26  telecasts  of  Los  Angeles 
Angels  baseball  games. 

Jim  Hart,  air  personality  with 
WAMR  Venice,  Fla.,  appointed  direc- 
tor of  pr  and  promotions. 

Bill  Gerson,  former  air  personality- 
program  director  of  WINN  Louisville, 
Ky.,  and  recently  program  director  of 
WCAR  Detroit,  rejoins  WINN  as  air 
personality. 

Edward  J.  Ryan  replaces  Carol  Davis 
as  promotion  manager  of  KEYT  (TV) 
Santa  Barbara,  Calif.  Harold  O'Donnell 

succeeds  Mary  Ann  Casey  as  station's 
program  director. 

Kurt  T.  Austermann,  news  director 
of  KLAD  Klamath  Falls,  Ore.,  resigns 
to  join  KOTI  (TV),  that  city,  in  sim- 
ilar capacity. 

Albert  T.  Primo,  member  of  KDKA- 
TV  Pittsburgh  news  staff  since  1955, 
promoted  to  assistant  news  director. 


Mr.  Woodyard 


Meryl  Weber  named  public  informa- 
tion director  of  KXOK  St.  Louis. 

Michael  Nozilo,  employed  at  WISN- 
TV  Milwaukee  for  six  years  as  staff 
director,  appointed  to  newly  created 
post  of  coordinator  of  public  services. 
Larry  Coffel,  floor  director,  promoted  to 
fulltime  staff  director. 

George  Woodyard, 

for  past  10  years  ad- 
vertising and  promo- 
tion director  of  Great- 
er Ail-American  Su- 
permarket chain,  with 
headquarters  in 
Downey,  Calif.,  joins 
KTLA  (TV)  Los  An- 
geles as  merchandis- 
ing director.  Walker  Edmiston,  whose 
tv  career  began  in  1949  at  KTLA,  re- 
joins station  as  writer-star  of  The  Wal- 
ker Edmiston  Show,  which  made  its 
debut  last  Monday  as  Monday-Friday, 
3-4  p.m.  program. 

Glenn  C.  Lewis,  formerly  with  WSLS 
Roanoke,  Va.,  joins  announcing  staff 
of  WDBJ-AM-FM,  that  city. 

Don  Lasswell,  air  personality  with 
WHB  Kansas  City,  resigns  to  devote 
full  time  to  private  investments  in  Sac- 
ramento, Calif. 

Rena  Johnson,  who  has  spent  39 
years  in  Detroit  advertising  and  broad- 
casting business — past  24  years  with 
CBS — retired  Feb.  28.  For  past  10 
years  Mrs.  Johnson  has  been  office 
manager  for  four  sales  divisions  of 
CBS  which  are  headquartered  in  Fisher 
Bldg.  in  Detroit. 

Mary  Neal  appointed  publicity  di- 
rector of  WTRF-TV  Wheeling,  W.  Va. 

PROGRAMMING 

Peck  Prior,  veteran 
advertising  agency 
and  tv  film  executive, 
resigns  as  vp  and  gen- 
eral manager  of  Don 
Fedderson  Commer- 
cial Production  to  be- 
come president  of 
VPI  Inc.  of  Califor- 
nia, newly  formed 
company  for  production  of  tv  commer- 
cials. VPI  Inc.  of  California  was 
formed  by  Mr.  Prior  and  George 
Tompkins,  president  of  parent  VPI 
Inc.  of  New  York,  national  tv  com- 
mercial producing  organization,  and  is 
presently  headquartered  at  Producers 
Studio  in  Hollywood.  Mr.  Prior,  who 
previously  was  associated  with  Mc- 
Cann-Erickson,  Young  &  Rubicam,  and 
Campbell-Ewald,  formed  commercial 
division  of  Fedderson  company  in  1961. 

Schuyler  G.  Chapin,  director  of 
masterworks  artists  and  repertoire  at 


Mr.  Prior 
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DO  YOU 
WANT 
YOUR 

AM 

STATION 
TO  HAVE  THE 
SOUND  OF 

FM 

AT  VERY 
NOMINAL  COST? 

LET  US 
PROVE  IT 
AT  THE 
NAB 
CONVENTION 


SURROUNDING  SOUND,  INC. 
5757  SANTA  MONICA  BLVD. 
HOLLYWOOD  38,  CALIFORNIA 
HOIIywood  6-3301 

BRING  YOUR  AIR  CHECK 
to  BOOTH  76-W 

or  mail  it  to 
Surrounding  Sound 


LIBEL,  SLANDER, 

INVASION  OF  PRIVACY,  PIRACY, 
VIOLATION  OF  COPYRIGHT 


WITH  1)  Good  Practices 
2)  Good  Care 

3)  Good  Insurance. 


YOU  handle  No.  1  and  No.  2  — WE'LL  look 
after  No.  3  with  our  SPECIAL  and  UNIQUE 
EXCESS  POLICY,  built  to  do  it  satisfactorily 
and  quite  inexpensively! 

For  details  and  rates,  write 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo. 
New  York.     Chicago,    San  Francisco, 
107  William     175  W.         100  Bush 
St.  Jackson  St. 


Mr.  Zeiger 


Columbia  Records,  New  York,  elected 
vp  for  creative  services.  Leonard 
Burkat,  former  music  administrator  of 
Boston  Symphony  Orchestra  and  ad- 
ministrator of  Berkshire  Music  Center, 
joins  Columbia  to  succeed  Mr.  Chapin. 

James  L.  O'Connor  joins  RKO  Gen- 
eral Phonevision  Div.,  Hartford,  Conn., 
as  vp  and  general  manager.  He  suc- 
ceeds Charles  0.  Wood,  who  moves  to 
headquarters  staff  of  RKO  General, 
New  York.  Mr.  O'Connor  will  be  re- 
sponsible for  operation  of  subscription 
tv  project  in  Hartford.  He  practiced 
law  in  New  York  prior  to  joining  RKO 
General.  Previously,  he  was  vp  in 
charge  of  east  coast  laboratories  for 
Pathe  Laboratories. 

Arthur  Zeiger,  as- 
sistant director  of 
business  affairs  at 
MGM-TV,  appointed 
director  of  business 
affairs.  He  succeeds 
Jason  Rabinovitz, 
who  was  elected 
treasurer  of  MGM 
Inc.  (Broadcasting, 
March  4).  Mr.  Zeiger  joined  MGM-TV 
in  December  1960.  He  has  also  served 
as  assistant  to  president  of  broadcast 
management  doing  personal  manage- 
ment for  tv  personalities.  Mr.  Zeiger 
was  with  ABC-TV  from  1957-1959  in 
business  affairs  department  and  was  as- 
sistant general  counsel  of  National 
Telefilm  Assoc.  during  previous  year. 

Patrick  McGowan,  tv  manager  of 
Modern  Talking  Picture  Service,  ap- 
pointed manager  of  company's  San 
Francisco  branch  office.  Mr.  McGowan 
was  formerly  associated  with  KPIX 
(TV)  San  Francisco. 

Alvin  Sussman,  ex- 
ecutive vp  and  direc- 
tor of  sales  for  Uni- 
versal Entertainment 
Corp.,  joins  WBC 
Program  Sales,  syndi- 
cation subsidiary  of 
Westinghouse  Broad- 
casting Co.,  New 
York,  as  vp  and  gen- 
eral manager.  He  replaces  Mike  Rob- 
erts, who  resigned.  Prior  to  joining 
Universal,  Mr.  Sussman  had  served  as 
eastern  sales  manager  for  Associated 
Artists  Productions  and  program  buyer 
for  Crosley  Broadcasting  Corp. 

Ronald  Kaiser,  formerly  with  Wil- 
liam Morris  Agency  and  Murray-Wood 
Productions,  joins  Screen  Gems  as 
Hollywood  studio  representative  in 
New  York. 

(Smiling)  Jack  Smith  will  be  master 
of  ceremonies  of  Your  Name's  the 
uame,  which  returns  to  KTTV  (TV) 
Los  Angeles   today    (March    11)  as 


Mr.  Sussman 


Monday-Friday,  12:30-1  p.m.  program. 
Both  Mr.  Smith  and  his  assistant,  Sandy 
Balson,  were  on  program  when  it  ran 
on  KTTV  in  1962.  George  Brewer  di- 
rects game  show,  which  is  produced 
by  Jack  Evans  for  Ross  &  Seideman. 

Lester  Cooper,  former  supervising 
producer  and  head  writer  for  Mike 
Wallace's  PM  series,  joins  United  States 
Productions,  New  York,  as  producer- 
writer. 

Dick  Wesson,  recently  signed  to 
writer-producer-director  contract  by 
Filmways  Tv  Productions,  will  produce 
Paul  Henning's  new  comedy  series  star- 
ring Bea  Benaderet,  to  start  on  CBS-TV 
in  fall.  Paul  Henning  will  serve  as  ex- 
ecutive producer  for  this  new  series, 
while  continuing  as  producer-writer  of 
The  Beverly  Hillbillies. 

Sandy  Dornish,  former  executive  sec- 
retary at  KMPC  Los  Angeles  and  pre- 
viously with  Frank  Cooper  Agency  and 
Capitol  Records,  joins  Heller-Ferguson 
Inc.,  Hollywood  producer  of  station 
promos  and  radio-tv  commercials,  to 
handle  production  coordination  and 
office  administration. 

Tom  McNaghten,  formerly  with  Sec- 
retary of  Air  Force  information  office, 
Hollywood,  joins  ABC-TV's  Queen  for 
a  Day  show  as  press-publicity  manager. 

INTERNATIONAL 

Lucien  Parizeau  elected  president  of 
Canadian  Adv.  Agency  Ltd.,  Montreal, 
succeeding  L.  E.  Schofield,  who  has  re- 
tired after  37  years  with  agency. 

Richard  St.  John  appointed  manager 
of  newly  established  Vancouver,  B.  C, 
office  of  Goodis,  Goldberg  &  Soren 
Ltd.,  Toronto-based  advertising  agency. 

Arthur  Robson,  representative  of  Ca- 
nadian Broadcasting  Corp.  tv  news  in 


New  board  members 

Ten  new  directors  have  been 
elected  to  board  of  Academy  of 
Television  Arts  &  Sciences  Foun- 
dation. New  members  are: 

Louis  F.  Edelman,  independent 
producer;  Sydney  H.  Eiges,  vp 
for  public  information,  NBC; 
Betty  Furness,  president  of  New 
York  chapter  of  the  academy; 
John  Guedel,  head  of  John 
Guedel  Productions;  Irv  Kup- 
Cinet,  columnist  for  Chicago  Sun- 
Times;  Donald  H.  McGannon, 
president  of  Westinghouse  Broad- 
casting Co.;  C.  Wrede  Peters- 
meyer,  Corinthian  Broadcasting 
Corp.;  Tom  Sarnoff,  vp,  NBC; 
Jack  Wrather,  president  of 
Wrather  Corp.;  and  Jane  Wyatt, 
tv  and  motion  picture  star. 


BROADCASTING,  March  11,  1963 


DO  YOU 
WANT 
YOUR 

FM 

STATION 
TO  HAVE  THE 
SOUND  OF 

MULTIPLEX 
STEREO 

AT  VERY 
NOMINAL  COST? 

LET  US 
PROVE  IT 
AT  THE 
NAB 
CONVENTION 


3  CBC-TV  employes  killed 

Three  Toronto  Canadian 
Broadcasting  Corp.  television 
men  were  killed  when  their  air- 
plane crashed  70  miles  southwest 
of  Calgary,  Alta.,  on  Feb.  26, 
while  they  were  taking  film  of 
wildlife  from  the  air  for  Camera 
Canada  program.  Killed  were 
producer  Norman  Caton,  40; 
cameraman  Leonard  MacDonald, 
34,  and  engineer  Charles  Reigler, 
33.  They  were  flying  in  twin-en- 
gined Apache  plane  filming  herd 
of  elk  when  plane  hit  treetop  and 
crashed  into  hillside  in  heavily 
forested  country.  Their  filmed 
program  on  wildlife  and  story 
of  their  crash  is  to  be  shown  on 
CBC  network  on  May  27,  ac- 
cording to  Thorn  Benson,  execu- 
tive producer  of  Camera  Canada. 


Ontario  Legislative  Press  Gallery,  To- 
ronto, elected  president  of  Ontario  Press 
Gallery.  Godfrey  Hudson,  CKEY  To- 
ronto, elected  second  vp. 

A.  J.  Collins,  formerly  with  Canad- 
ian Broadcasting  Corp.,  appointed  west- 
ern Canadian  radio-tv  director  of  Foster 
Adv.  Ltd.,  Vancouver,  B.  C. 

Ian  Howard,  of  Needham,  Louis  & 
Brorby,  Toronto,  joins  CKNW  New 
Westminster,  B.  C,  as  local  sales  rep- 
resentative. 

Jack  Sayers  named  retail  sales  man- 
ager of  CJCA  Edmonton,  Alta. 

Joel  Aldred,  president  of  Fifeshire 
Productions  Ltd.,  Toronto,  and  Canad- 
ian tv  personality,  nominated  as  Pro- 
gressive-Conservative candidate  for  St. 
PauLs  Riding,  Toronto,  in  April  8  Ca- 
nadian federal  election. 

ALLIED  FIELDS 

John  C.  Lackner,  vp  of  Canadian 
Audits  &  Surveys  Ltd.,  Toronto,  elected 
vp  and  general  manager. 

Sheldon  Newman,  former  research 
director  of  Esquire  Inc.,  joins  Home 
Testing  Institute,  New  York,  as  assist- 
ant to  president. 

EQUIPMENT  &  ENGINEERING 

Warren  E.  Hendrickson,  assistant 
treasurer  of  RCA  treasury  administra- 
tion, elected  staff  vp  for  banking  and 
credit  administration.  Mr.  Hendrick- 
son joined  RCA  in  1942  as  administra- 
tive assistant  in  Camden,  N.  J. 

Forrest  H.  Gehrke,  former  marketing 
manager  of  Sylvania  microwave  device 
division,  named  market  planning  man- 
ager for  microwave  tubes  of  RCA  elec- 
tron tube  division  at  Harrison,  N.  J. 


Harry  D.  Kiernan,  former  director  of 
operations  for  Radcom-Westrex  Div., 
Litton  Industries,  appointed  director  of 
finance.  Gene  B.  Rollins,  who  has  been 
personnel  director,  named  director  of 
industrial  relations  for  Radcom-West- 
rex, which  manufactures  radio  commu- 
nication equipment  and  facsimile  trans- 
mitters and  recorders.  Thomas  H.  M. 
Elwell,  former  head  of  optical,  movie 
and  sound  recording  labs  for  U.  S.  In- 
dustries' government  programs  division, 
appointed  New  York  regional  sales 
manager  for  Westrex  recording  systems 
department  of  Litton  Industries. 

John  O'Leary  named  production 
supervisor  of  National  Transistor,  sub- 
sidiary of  International  Telephone  & 
Telegraph  Corp.,  Lawrence,  Mass. 
Prior  to  joining  firm,  Mr.  O'Leary  was 
senior  quality  assurance  engineer  for 
Raytheon  and  supervisor  of  quality 
control  for  CBS  Electronics. 


Mr.  Westmoreland 


Robert  H.  West- 
moreland, chief  of 
visual  production  for 
U.  S.  Information 
Agency,  position  to 
which  he  was  named 
after  his  retirement 
in  1961  as  chief  of 
pictorial  branch  of 
U.  S.  Marine  Corps, 
appointed  Bell  &  Howell/ Cannon  tech- 
nical consultant.  In  this  newly  created 
position,  Mr.  Westmoreland  will  work 
primarily  with  professional  photograph- 
ers, conducting  training  sessions  on  use 
of  equipment  in  Bell  &  Howell/ Canon 
35mm  line. 

DEATHS 

Patsy  Cline,  30;  Hawkshaw  Hawk- 
ins, 43,  and  Cowboy  Copas,  49,  all 

stars  of  Grand  Ole  Opry  were  killed 
last  Tuesday  (March  5)  when  their 
light  plane  crashed  near  Camden,  Tenn. 
Trio  was  returning  to  Nashville  from 
benefit  performance  in  Kansas  City, 
Kan.  Also  killed  was  pilot  Randy 
Hughes,  35.  Mr.  Hughes  was  Miss 
Cline's  manager  and  son-in-law  of  Mr. 
Copas. 

Marian  Clark,  radio-tv  writer,  died 
Feb.  26  after  short  illness.  Miss  Clark 
joined  KNX  Los  Angeles  in  1943,  first 
woman  member  of  station's  news  de- 
partment, and  worked  there  for  dura- 
tion of  World  War  II.  In  recent  years 
she  had  been  writing  scripts  for  Gun- 
smoke  and  other  tv  shows. 

Dorothy  J.  Durbin,  first  program  di- 
rector of  WOWO  Fort  Wayne,  Ind. 
(from  1925  to  1936),  died  Feb.  26 
while  enroute  to  Lutheran  Hospital, 
that  city.  Following  her  service  at 
WOWO,  Mrs.  Durbin  established  Dur- 
bin Booking  Agency  and  operated  busi- 
ness until  her  retirement  in  1961. 


SURROUNDING  SOUND,  INC. 
5757  SANTA  MONICA  BLVD. 
HOLLYWOOD  38,  CALIFORNIA 
HOIIywood  6-3301 

BRING  YOUR  AIR  CHECK 
to  BOOTH  76 -W 

or  mail  it  to 
Surrounding  Sound 


McHugh  and  Hoffman,  Inc. 
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FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  Feb.  28 
through  March  6  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  during  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
■ — construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — ■ 
Announced. 

New  tv  station 

ACTION  BY  FCC 
Hurley,  Wis. — Alvin  E.  O'Konski.  Granted 
cp  for  new  tv  on  vhf  ch.  12  (204-210  mc); 
ERP  1.698  vis..  1.02  aur.  Ant.  height  above 
average  terrain  427.5  ft.,  above  ground  217 
ft.  Estimated  construction  cost  $123,163;  first 
year  operating  cost  $100,000;  revenue  $125.- 
000.  P.  O.  address  House  Office  Building, 
Washington,  D.  C.  Studio  and  trans,  location 
both  Hurley.  Geographic  coordinates  46° 
26'  30"  N.  Lat.,  90°  11'  25"  W.  Long.  Legal 
counsel  Spearman  &  Roberson,  Washington, 
D.  C.,  consulting  engineer  Creutz  &  Snow- 
berger,  that  city.  Rep.  O'Konski  (R-Wis.) 
is  from  Tenth  Congressional  District,  Wis., 
and  is  former  owner  of  several  radio  sta- 
tions. Action  March  1. 

Existing  am  stations 

ACTION   BY  FCC 

■  Commission  gives  notice  that  Jan.  10 
initial  decision  which  looked  toward  grant- 
ing application  of  Washington  Bcstg.  Co.  to 
increase  daytime  power  of  WJPA  Washing- 
ton, Pa.,  from  250  w  to  1  kw,  continued 
operation  on  1450  kc  with  250  w-N;  con- 
ditions, became  effective  March  1  pursuant 
to  Sec.  1.153  of  rules.  Action  March  5. 

APPLICATION 
WSRA  Milton,  Fla.— Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  install 
new  trans.  Ann.  March  6. 

Ownership  changes 

ACTIONS  BY  FCC 
KXOA-AM-FM  Sacramento,  Calif  .—Grant- 
ed transfer  of  control  of  licensee  corpora- 
tion, Cal-Val  Radio  Inc.,  from  Jonh  E. 
Kearney  (26.6r>).  Riley  R.  Gibson  (21.6%), 
Douglas  E.  Anderson  &  George  A.  McCon- 
nell  (each  18.3%),  Howard  J.  Haman  (10.2%) 
and   A.    L.    Gale    (5%)    to   Producers  Inc. 


(100%),  large  corporation  50%  owned  by 
:  Polaris  Corp.,  50%  by  Ferris  E.  Traylor  and 
.  family.  Consideration  $500,000  and  assump- 
;  tion  of  debt.  Producers  is  majority  owner 
of  KCND-TV  Pembina.  KNOX-TV  Grand 
Forks,  KXGO-TV  Fargo,  all  North  Dakota, 
:  WTVW  (TV)  Evansville,  Ind.,  and  WKYW 
.  Louisville,  Ky.  Action  March  6. 

KSPA  Santa  Paula,  Calif.— Granted  assign- 
ment of  license  from  Franklin  and  Christie 
Palmer  James  (100%  as  joint  tenants)  to 
Mr.  James  (100%  individually).  No  finan- 
cial consideration  involved.  Action  March  1. 

WEEQ-TV  LaSalle  &  WEEK-TV  Peoria, 
both  Illinois — Granted  transfer  of  control 
of  licensee  corporation,  West  Central  Bcstg. 
!  Co.,  from  Robert  S.  Kerr  (50.11%),  de- 
:  ceased,  to  Dean  A.  McGee  and  Robert  S. 
Kerr  Jr.,  executors  of  Sen.  Kerr's  estate; 
other  ownership  remains  stable.  No  financial 
consideration  involved.  Action  March  4. 

WCBA  Corning,  N.  Y.— Granted  transfer 
of  control  of  licensee  corporation,  WCBA 
Radio  Inc.,  from  Paul  L.  Carpenter  (50.2%), 
Paul  E.  Carpenter  and  Robert  W.  Shaddock 
:  (each  24.9%)  to  P.  E.  Carpenter  (50.3%) 
and  Mr.  Shaddock  (49.7%).  Consideration 
$7,332.  Action  March  4. 

WPDX  Clarksburg.  W.  Va.— Granted  as- 
signment of  license  from  Raymond  C.  War- 
den, Robert  D.  Hough  &  Emza  Hamilton 
(each  29%),  James  T.  Fawcett  (11%)  and 
Dewitt  H.  Wyatt  (2%),  d/b  as  Clarksburg 
Bcstg.  Corp.,  to  George  L.  Kallam,  C.  Mat- 
thew S.  Tierney  and  L.  Clark  Tierney  Jr. 
(each  33  1/3%),  tr/as  WPDX  Radio  Corp. 
Consideration  $157,500.  Mr.  Kallam  is  ac- 
countant; C.  M.  Tierney  is  student;  L.  C. 
Tierney  is  employed  by  airline.  Action 
March  4. 

APPLICATIONS 
KCHU  (TV)  San  Bernardino,  Calif.— Seeks 
assignment  of  cp  from  K-CHU  Tv  Inc.  to 
Sun  Co.  of  San  Bernardino,  Calif.,  parent 
company  of  licensee.  No  financial  considera- 
tion involved.  Ann.  March  5. 

KOMY  Watsonville,  Calif.— Seeks  assign- 
ment of  license  from  Robert  H.  Dolph,  d/b 
as  KOMY  Inc.,  to  Phillip  E.  Rather  &  Craig 
R.  Lawrence  Jr.  (each  49.78%)  and  Betty 
Jean  Rather   &    Dorothy   Parks  Lawrence 
(each  .22%),  tr/as  Frontier  Bcstg.  Co.  of 
:  Calif.  Consideration  $139,000.  Messrs.  Rather 
'  and  Lawrence  are  part  owners  of  KMEL 
■  Wenatchee,  Wash.;  women  are  housewives. 
I  Ann.  March  6. 

'  WHNB-TV  New  Britain,  Conn.— Seeks 
•  transfer  of  negative  control  of  Transcon- 
tinental Properties  Inc.,  50%  stockholder  in 
Plains  Tv  Corp.,  parent  company  of  Con- 
necticut Tv  Inc.,  licensee  of  WHNB-TV, 
from  Alfred  G.  Burger,  deceased,  to  Herbert 
Scheftel,  Cecile  E.  Burger  and  Abraham  L. 
Bienstock,  executors  of  A.  G.  Burger's 
estate.  No  financial  consideration  involved. 
Also  see  WCHV  (TV)  Champaign,  111.,  ap- 
plication below.  Ann.  Feb.  28. 

WVCF  Apopka,  Fla. — Seeks  assignment  of 
cp  from  Robert  C.  Richard  P.,  Cristina  B., 
Eleanor  K.  &  Fred  L.  Adair  and  Agnes 
Kuhn  (each  16  2/3%),  d/b  as  Adair  Charities 
Inc.,  to  Tom  H.  Moffit  (100%).  Consideration 
$20,000.  Mr.  Moffit  owns  advertising  agency. 
Ann.  March  1. 

WARN-AM-FM  Ft.  Pierce,  Fla.— Seeks  as- 
signment of  license  from  Ranulf  &  Florence 
J.  Compton  (54%),  William  R.  &  Douglass 


M.  Compton  &  True  C.  Giffen  (each  14%), 
G.  Gordon  Giffon  (1%)  and  Compton  family 
trust  (3%),  d/b  as  South  Jersey  Bcstg.  Co., 
to  Charles  M.  Amory  (100%),  tr/as  C  &  P 
Tv  Inc.  Consideration  $117,000.  Mr.  Amory 
is  advertising  agency  vp.  Ann.  March  6. 

WCHU  (TV)  Champaign,  WICD  (TV) 
Danville  &  WICS  Springfield,  all  Illinois- 
seek  transfer  of  negative  control  of  Trans- 
continental Properties  Inc.,  50%  stockholder 
in  Plains  Tv  Corp.,  licensee  corporation  of 
three  stations,  from  Alfred  G.  Burger  to 
Herbert  Scheftel,  Cecile  E.  Burger  and 
Abraham  L.  Bienstock,  executors  of  A.  G. 
Burger's  estate.  No  financial  consideration 
involved.  Also  see  WHNB-TV  New  Britain, 
Conn.,  application  above.  Ann.  Feb.  28. 

WSIV  Pekin,  111.— Seeks  assignment  of  li- 
cense and  cp  from  Pekin  Bcstg.  Co.  to 
WSIV  Inc.;  ownership  remains  same.  No 
financial  consideration  involved.  Ann. 
March  1. 

WROK-AM-FM  Rockford,  111.— Seeks  as- 
signment of  license  and  cp  from  E.  Kenneth 
Todd  (95.5%)  and  Upton  E.  Bartlett  (4.5%), 
d/b  Rockford  Bcstrs.  Inc.,  to  Leslie  C. 
Johnson  (46%)  and  others  tr/as  WROK 
Inc.,  subsidiary  of  Bloomington  Bcstg.  Corp. 
Consideration  $400,000.  Bloomington  Bcstg. 
is  licensee  of  WJBC-AM-FM  Bloomington, 
111.;  Mr.  Johnson  is  also  part  owner  of 
WHBF-AM-FM-TV  Rock  Island,  111.  Ann. 
March  6. 

WLAP-AM-FM  Lexington,  Ky.— Seeks  as- 
signment of  license  from  William  R. 
Sweeney  (100%),  d/b  as  Thoroughbred 
Bcstg.  Co.,  to  Dee  O.  Coe  &  Robert  P. 
O'Malley  (each  30%)  and  John  D.  Huckstep 
Jr.  &  Incentive  Capital  Corp.  (each  20%), 
tr/as  Thoroughbred  Bcstrs.  Inc.;  Incentive 
Capital  is  owned  by  group  of  Illinois  and 
Indiana  banks.  Consideration  $400,000.  Mr. 
Coe  is  part  owner  of  WWCA  Gary  and 
WLOI  Laporte,  both  Indiana;  Mr.  O'Malley 
owns  travel  bureau,  paper  company  and 
other  businesses;  Mr.  Huckstep  is  advertis- 
ing manager  of  cement  association.  Ann. 
March  1. 

KMAR  Winnsboro,  La. — Seeks  assignment 
of  license  from  J.  H.  Martin  &  W.  Gordon 
Allen  (each  48 %)  and  Betty  C.  Martin  & 
Madeline  Allen  (each  2%).  d/b  as  Franklin 
Bcstg.  Inc.,  to  Albert  Greenwald,  Si  J. 
Willing,  Leo  L.  Lowentritt,  James  D.  Mays 
and  A.  C.  Liles  Sr.  (each  20%),  tr/as  KMAR 
Bcstg.  Corp.  Consideration  $75,000.  Mr. 
Willing  is  gen.  mgr.  of  KMAR:  other  prin- 
cipals are  local  businessmen.  Ann.  March  4. 

WLLH-AM-FM  Lowell,  Mass.  —  Seeks 
transfer  of  control  of  licensee  corporation, 
Merrimac  Bcstg.  Inc.  (190  shares  issued), 
from  Gerald  Harrison  &  Clifford  H.  Byrnes, 
executors  of  estate  of  Carl  S.  Wheeler  .  (80 
shares).  Charles  W.  O'Connor  &  Clifford  H. 
Byrnes,  trustees  of  estate  of  Amelia  G. 
Wheeler  (40),  Gerald  Harrison  (40),  Janet 
Harrison  (20)  and  Josephine  E.  Bishop  (10) 
to  Arnold.  S.  Lerner  (52.5%),  Daniel  Lerner 
(25%)  and  Joseph  Mufson  (22.5%),  tr/as 
Radio  Station  WLLH.  Consideration  $275.- 
000.  A.  S.  Lerner  (70%)  and  Mr.  Mufson 
(30%)  own  WADK  Newport,  R.  I.:  D. 
Lerner  is  account  executive  at  WFIL  Phil- 
adelphia, Pa.  Ann.   Feb.  27 

WLAV-AM-FM  Grand  Rapids,  Mich.— 
Seeks  transfer  of  control  of  licensee  corp- 
oration. Stevens-Wismer  Bcstg.  Inc.,  from 
Harmon  LeRoy  Stevens  and  John  F.  Wismer 
(each  50%)  to  John  J.  Shepard,  Charles  A. 
Sprague  and  Daniel  J.  Duffy,  tr/as  Shepard 
Bcstg.  Corp.  (no  shares  issued  yet).  Con- 
sideration $254,920.  Mr.  Sprague  is  part 
owner  of  WMAX-AM-FM  Grand  Rapids 
(but  plans  to  dispose  of  interest  shortly); 
Mr.  Shepard  is  gen.  mgr.  of  WLAV:  Mr. 
Duffy  is  local  businessman.  Ann.  March. 
6. 

KENO  Las  Vegas,  Nev. — Seeks  assignment 
of  license  from  Matthew  H.  Ross  &  Iris 
S.  Heller,  executors  of  estate  of  William  D. 
Heller  (30^),  deceased,  Sam  Novick  (30%). 
Maxwell  Hurst  (30%)  and  Marion  Hurst 
(10%),  d/b  as  Paradise  Bcstg.  Inc.,  to  M.  D. 
Buchen  (36%),  Gerald  F.  Hicks  (23%)  and 
others,  tr/as  VRA  Enterprises  Inc.  Con- 
sideration $275,000.  Mr.  Buchen  is  part 
owner  of  KNEZ  Lompoc  and  KAVR  Apple 
Valley,  both  California,  and  gen.  mgr.  of 
KRKD  Los  Angeles:  Mr.  Hicks  is  part  owner 
of  KNEZ.  Ann.  March  4. 

KFUR-TV  Santa  Fe,  N.  M. — Seeks  assign- 
ment of  cp  from  Raymond  F.  Hayes  and 
Milford  Kay  (each  50%),  d/b  as  K  &  H  Tv 
Station,  to  A.  C.  Holder  and  D.  W.  Erwin, 
tr/as  Channel  11  Tv.  Consideration  $6,000. 
Mr.  Erwin  is  part  owner  of  two  New 
Mexico   catv   systems;    Mr.   Holder   is  oil 
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operator.  Ann.  March  5. 

WBFP<1  (FM)  New  York,  N.  Y. — Seeks  as- 
signment of  license  and  cp  from  Muzak 
Corp.  to  Wrather  Corp.,  parent  company  of 
licensee.  No  financial  consideration  involved. 
Ann.  March  6. 

WSOQ  North  Syracuse,  N.  Y.— Seeks  re- 
linquishment of  negative  control  of  licensee 
corporation  WSOQ  Inc..  by  William  J.  & 
"Vivian  Warren  (each  50%  before  transfer, 
25.5%  after)  to  Frank  Harms  (25%)  and 
Mary  C.  Powers  (24%).  Consideration  $27,- 
500.  Ann.  March  1. 

WMCR  Oneida,  N.  Y.— Seeks  transfer  of 
control  of  licensee  corporation,  Madison 
County  Bcstg.  Corp.,  from  Richard  W.  Mills, 
deceased,  and  Irenitta  M.  Mills  (45%  jointly) 
to  I.  M.  Mills  (45%  individually  and  10% 
through  voting  trust  agreement).  No  finan- 
cial consideration  involved.  Ann.  March  4. 

WCOY  Columbia,  Pa. — Seeks  assignment 
of  license  from  Donald  W.  and  Joan  G. 
Huff  (100%  as  joint  tenants),  d/b  as  Radio 
Columbia  Inc.,  to  Jimmie  Lee  Putbrese 
(45%).  Harold  H.  Hersch  &  Harold  J.  Sells 
(each  13%),  W.  T.  Merchant  Jr.  &  Samuel 
J.  Cole  (each  12%)  and  Charles  E.  Putbrese 
(5%).  tr/as  Tri-Cities  Bcstg.  Corp.  Consid- 
eration $3,500  and  assumption  of  debt. 
Messrs.  Hersch  and  Cole  are  Dart  owners 
of  WPRW-AM-FM  Manassas.  Vt.;  Messrs. 
Hersch  and  Merchant  are  part  owners  of 
WQVA  Quantico,  Va.  Ann.  March  5. 


Hearing  cases 


INITIAL  DECISIONS 

■  Hearing  Examiner  Charles  J.  Frederick 
issued  initial  decision  looking  toward  grant- 
ing application  of  KSAY  Bcstg.  Co.  for  re- 
newal of  license  for  KSAY  which  operates 
on  1010  kc.  10  kw.  DA,  D,  in  San  Francisco, 
CaJif..  conditioned  that  station  will  reduce 
power  to  5  kw  upon  request  of  Oakland 
Army  Terminal  Commander  during  period 
that  terminal  is  using  cranes  to  handle 
cargo  consisting  of  volatile  fuel  or  explo- 
sives, and  to  1  kw  on  like  request  during 
any  national  emergency  in  which  terminal 
is  renuired  to  use  undetuned  cranes  in 
handling  cargo.  (Hearing  was  largely  on 
Army  complaint  that  station's  licensed 
operations  induced  undesirable  electrical 
voltages  in  terminal's  cranes.)  Action  March 
6. 

■  Hearing  Examiner  Chester  F.  Naumowicz 
Jr.  issued  initial  decision  in  consolidated 
proceeding  involving  nine  applications  of 
Sanford  A.  Schafitz  with  respect  to  WWIZ 
Lorain,  Ohio,  WFAR  Farrell,  Pa.,  and 
WXTV  (TV)  (ch.  45)  Youngstown,  Ohio, 
which  had  been  designated  for  hearing  on 
issues  including  technical  violations  and 
possible  unauthorized  transfer  of  control 
of  WWIZ,  programming  operations  of 
WFAR,  and  representations  made  in  con- 
nection with  instant  applications.  Initial 
decision  would  grant  following  applications: 
WWIZ  Inc.  for  renewal  of  license  of  WWIZ, 
effective  Oct.  1,  1961,  and  for  transfer  of 
control  from  Sanford  A.  Schafitz  to  Lorain 
Journal  Co.:  Sanford  A.  Schafitz  for  renewal 
of  license,  mod.  of  license,  and  licenses  to 
cover  cps  of  WFAR.  Initial  decision  would 
deny  applications  of  Sanford  A.  Schafitz 
and  Guy  W.  Gully,  d/b  as  Community  Tele- 
casting Co.,  for  mod.  of  cp  of  WXTV  and 
for  assignment  of  cp  to  WXTV  Inc.  and 
for  license  to  cover  cp.  Action  March  6. 

■  Hearing  Examiner  Arthur  A.  Gladstone 
issued  initial  deision  looking  toward  waiv- 
ing Sees.  3.24(g)  and  3.37  of  rules  and  grant- 
ing application  of  Storer  Bcstg.  Co.  to  in- 
crease power  of  WJBK  Detroit,  Mich.,  on 
1500  kc.  from  10  kw-D,  1  kw-N,  to  50  kw- 
D,  5  kw-N,  DA-2:  conditions.  Action  March 
5. 

■  Hearing  Examiner  Herbert  Sharfman  is- 
sued initial  decision  looking  toward  grant- 
ing applications  of  Western  Bcstg.  Co.  to 
increase  daytime  power  of  KOLO  Reno, 
Nev.,  from  1  kw  to  5  kw,  continued  opera- 
tion on  920  kc  with  1  kw-N.  DA-N,  and 
KWES  Bcstg.  Co.  for  new  daytime  am  on 
920  kc,  500  w,  DA,  in  Ceres,  Calif.,  both 
conditioned  that  presunrise  operation  with 
daytime  facilities  is  precluded  pending  final 
decision  in  Doc.  14419,  and  with  additional 
conditions  to  KOLO.  Action  March  1. 


OTHER  ACTIONS 

■  By  report  &  order  in  Doc.  14687,  com- 
mission assigned  ch.  *53  to  Hempstead,  N.  Y. 
for  noncommercial  educational  use  as  re- 
quested by  National  Educational  Tv  & 
Radio  Center.  Assignment  was  made  pos- 
sible by  deletion  in  May  1961  of  ch.  53  from 


Waterbury,  Conn.,  and  substitution  of  ch.  20 
thereafter,  with  concurrent  mod.  of  au- 
thorization of  WATR-TV,  that  city,  to  oper- 
ate on  ch.  20  in  lieu  of  ch.  53.  Commission 
deferred  action  on  counter-proposal  in  Doc. 
14687  to  assign  uhf  commercial  channel  to 
Riverhead,  N.  Y.,  until  later  stage  in  overall 
uhf  allocation  studies  in  Doc.  14229.  Action 
March  6. 

■  By  order,  commission  granted  joint  re- 
quest by  Veterans  Bcstg.  Inc.  on  behalf 
of  seven  other  applicants  and  itself,  and 
extended  to  May  7  time  to  file  exceptions 
to  initial  decision  in  Syracuse,  N.  Y.,  tv 
ch.  9  proceeding  in  Docs.  14367  et  al.  Ac- 
tion Feb.  28. 


Routine  roundup 


ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Five  Cities  Bcstg.  Inc.  and  Douglas  County 
Bcstg.  Co.  for  new  am  stations  in  Austell 
and  Douglasville,  respectively,  both  Georgia, 
in  Docs.  14736-7,  denied  Five  Cities  petitions 
for  late  acceptance  and  enlargement  of  is- 
sues with  respect  to  Douglas  application. 
Action  March  4. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  March  11  time  to  file 
exceptions  to  initial  decision  in  proceeding 
on  am  application  of  Birch  Bay  Bcstg.  Inc. 
(KARI).  Blaine,  Wash.  Action  March  4. 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  to  March  11  time  to  file  ex- 
ceptions to  initial  decision  in  proceeding  on 
application  of  Bootheel  Bcstg.  Co.  for  new 
am  in  Kennett,  Mo.  Action  March  1. 

■  By  decision,  Board  Members  Berke- 
meyer,  Slone  and  Pincock  affirmed  Oct.  12, 
1962,  initial  decision  and  denied  application 
of  WIVY  Inc.  to  change  facilities  of  WIVY 
Jacksonville,  Fla.,  from  1050  kc.  1  kw-D, 
to  1080  kc.  1  kw,  unl.,  with  DA-1.  Action 
Feb.  28. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  for  new  am  sta- 
tions of  Reliable  Bcstg  Co..  Calhoun,  Ga., 
and  Blue  Ridge  Mountain  Bcstg.  Inc.,  Elli- 
jay,  Ga.,  in  Docs.  14673-4,  (1)  denied  Reli- 
able's petition  for  review  of  examiner's 
ruling  which  rejected  its  late  filed  engineer- 
ing exhibit  and  which  ordered  that  Sep. 
26,  1962,  record  of  proceeding  be  stricken 
insofar  as  it  pertained  to  Reliable's  appli- 
cation; and  (2)  granted  motion  by  Blue 
Ridge  and  dismissed  Reliable  application 
with  prejudice  for  failure  to  comply  with 
rules  requiring  notice  to  be  published  im- 
mediately after  designation  of  application 
for  hearing.  Board  Member  Slone  con- 
curred and  issued  statement:  Board  Member 
Nelson  dissented  and  issued  statement.  Ac- 
tion Feb.  28. 

■  By  memorandum  opinion  &  order, 
granted  joint  petition  by  Fran-Mack  Bcstg. 
Inc.  and  Radio  Smiles  Inc.  for  approval  of 
agreement  whereby  Radio  Smiles  would  pay 
Fran-Mack  $2,000  for  partial  reimbursement 
of  expenses  incurred  in  connection  with 
latter's  application  for  new  am  on  1450  kc, 
250  w.  unl.,  in  Fayetteville,  N.  C,  in  return 
for  its  withdrawal;  dismissed  Fran-Mack 
application;  granted  Radio  Smiles  Inc.  ap- 
plication for  new  station  on  1450  kc,  250 
w-N,  500  w-LS,  in  Spring  Lake,  N.  C,  and 
terminated  proceeding  in  Docs.  14801-2.  Ac- 
tion Feb.  28. 

■  In  consolidated  proceeding  on  am  ap- 
plications of  Service  Bcstg.  Corp.,  Kenosha, 
Wis.,  and  Z-B  Bcstg.  Co.,  Zion.  111.,  in  Docs. 
14794-5,  granted  petition  by  Broadcast  Bu- 
reau and  extended  to  March  15  time  to 
respond  to  Service  appeal  from  presiding 
officer's  adverse  ruling  or  alternative  re- 
quest for  clarification  or  enlargement  of 
issues.  Action  Feb.  28. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  for  new  am  sta- 
tions of  Garo  W.  Ray,  Seymour,  Conn.,  and 
Connecticut  Bcstg.  Co.,  Bridgeport,  Conn., 
Review  Board  in  considering  some  25  inter- 
locutory pleadings  (1)  on  its  own  motion, 
waived  Sec.  1.362  of  rules  requiring  notice 
to  be  published  immediately  after  designa- 
tion of  application  for  hearing  as  to  Ray 
and  (2)  enlarged  issues  to  include  program- 
ming and  city  coverage  issues  concerning 
Ray  application.  Other  pleadings  were 
either  denied  or  dismissed  as  moot.  Board 
Member  Nelson  not  participating.  Action 
Feb.  27. 

■  Granted  petition  by  Brownsville  Bcstg. 
Co,  and  extended  to  March  1  time  to  reply 


to  oppositions  to  petition  to  enlarge  issues 
filed  by  Brownsville  in  proceeding  on  its 
application  for  new  am  in  Brownsville, 
Tenn.,  and  that  of  Semo  Bcstg.  Corp.  for 
new  station  in  Sikeston,  Mo.  Action  Feb.  27. 


ACTIONS   ON  MOTIONS 

■  By  order,  Presiding  Comr.  E.  William 
Henry  granted  request  by  NAB  and  ex- 
tended time  from  March  7  to  March  20  for 
organization  to  file  written  statement  set- 
ting forth  its  views  with  respect  to  recent 
inquiry  into  local  tv  programming  in  Oma- 
ha, Neb.  Action  Feb.  26. 


By  Chief  Hearing  Examiner 
James  D.  Cunningham 

■  Dismissed  with  prejudice  application  of 
Clinch  Mountain  Bcstg.  Co.  for  new  am  in 
Lebanon,  Va.,  and  terminated  proceeding 
in  Doc.  14953.  Action  March  1. 

■  Denied  petition  by  Blue  Ridge  Moun- 
tain Bcstg.  Inc.  that  further  hearing  be 
held  in  Calhoun.  Ga.,  in  proceeding  on  its 
application  and  Reliable  Bcstg.  Co.  for  new 
am  stations  in  Ellijay  and  Calhoun,  both 
Georgia,  respectively.  Action  Feb.  28. 

■  Ordered  that  hearing  examiner  Chester 
F.  Naumowicz  Jr.  in  lieu  of  hearing  ex- 
aminer David  I.  Kraushaar  will  serve  as 
presiding  officer  in  proceedine  on  aDDlica- 
tion  of  Southwestern  Bcstg.  Co.  of  Missis- 
sippi for  new  am  in  Port  Gibson,  Miss. 
Action  Feb.  28. 


By  Hearing  Examiner  Basil  P.  Cooper 

■  With  consent  of  all  parties  in  proceed- 
ing on  am  application  of  WKYR  Inc. 
(WKYR),  Keyser,  W.  Va.,  continued  March 
7  prehearing  conference  to  March  8  at  9 
a.m.  Action  March  1. 

■  Granted  joint  petition  by  aoplicants  to 
extent  of  continuing  from  March  1  to 
March  15  date  for  preliminary  exchange  of 
exhibits,  March  11  to  March  25  for  final  ex- 
change of  exhibits,  and  from  March  18  to 
April  1  date  of  evidentiary  hearing  in  pro- 
ceeding on  applications  of  Kansas  Bcstrs. 
Inc.  and  Salina  Radio  Inc.  for  new  am  sta- 
tions in  Salina,  Kan.  Action  March  1. 

■  Granted  motion  by  Risden  A  Lvon  and 
continued  Feb.  28  hearing  to  March  26  in 
proceeding  on  his  application  for  new  am 
in  Charlotte,  N.  C.  Action  Feb.  28. 


By  Hearing  Examiner  James  D.  Cunningham 

■  On  own  motion,  continued  March  4 
further  hearing  to  March  11  in  proceeding 
on  NBC-RKO  broadcast  transfers  and  re- 
lated applications  in  Docs.  13085  et  al.  Ac- 
tion Feb.  28. 


By  Hearing  Examiner  Millard  F.  French 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  March  5  to  March  18 
date  to  file  proposed  findings,  and  from 
March  15  to  March  28  for  replies  in  pro- 
ceeding on  am  aoplications  of  Bluestem 
Bcstg.  Inc.  (KVOE) ,  Emporia,  and  Kays 
Inc.  (KAYS),  Hays,  both  Kansas.  Action 
March  4. 

■  By  order  formalized  agreements  and 
rulings  made  at  Feb.  27  prehearing  confer- 
ence in  proceeding  on  am  application  of 
Radio  Ashland  Inc.  (WNCO).  Ashland.  Ohio; 
scheduled  certain  procedural  dates  and  re- 
scheduled March  21  hearing  for  April  5. 
Action  Feb.  27. 


By  Hearing  Examiner  Arthur  A.  Gladstone 

■  In  proceeding  on  applications  for  re- 
newal of  licenses  of  Tipton  County  Bcstrs. 
(WKBL),  Covington,  and  Shelby  County 
Bcstrs.  Inc.  (WHEY),  Millington.  both  Ten- 
nessee, and  Huntingdon  Bcstg.  Co.  for  new 
am  in  Huntingdon.  Tenn.,  granted  request 
by  Shelby  County  and  Tipton  County  and 
extended  from  March  13  to  April  10  date  to 
file  proposed  findings,  and  from  March  22 
to  April  30  to  file  replies.  Action  March  4. 

■  Granted  motion  by  Storer  Bcstg.  Co. 
(WJBK),  Detroit,  Mich.,  and  made  certain 
corrections  to  transcript  of  hearing  and 
incorporated  same  in  record  of  proceeding 
on  its  am  application.  Action  Feb.  28. 

n  In  consolidated  am  proceeding  on  ap- 
plications of  Jasper  County  Bcstg.  Corp. 
and  Mel  Wheeler  for  new  am  stations  in 
Rensselaer  and  Plymouth,  both  Indiana, 
respectively,  in  Docs.  14948-9,  subject  to 
consummation  of  dismissal  of  Mel  Wheeler 
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application,  continued  March  19  hearing  to 
April  12,  at  time  and  place  heretofore  speci- 
fied. Action  Feb.  28. 


By  Hearing  Examiner  Walther  W.  Guenther 

■  Granted  petition  by  Bay  Shore  Bcstg. 
Co.  for  leave  to  amend  its  application  for 
new  am  in  Hayward,  Calif.,  to  supply  more 
current  information  as  to  financial  aspects 
of  its  application  and  to  make  certain 
changes  in  applicant's  staffing  proposal.  Ac- 
tion March  4. 

■  Granted  request  by  Desert  Bcstg.  Inc. 
and  extended  time  from  March  1  to  March 
11  for  filing  proposed  findings  of  fact  and 
conclusions  of  law,  and  on  own  motion 
extended  time  from  March  1  to  March  11 
for  notification  by  parties  if  any  corrections 
to  transcript  are  desired,  from  March  8 
to  March  18  for  notification  by  parties 
whether  filing  of  reply  findings  is  desired, 
and  from  March  15  to  March  25  for  filing  of 
reply  findings,  if  desired,  in  proceeding  on 
Desert's  applications  for  additional  time  to 
construct  KANT-FM  Lancaster,  Calif.,  and 
for  assignment  of  cp  to  Manuel  Martinez. 
Action  Feb.  27. 


By  Hearing  Examiner  Annie  Neal  Huntting 

■  In  proceeding  on  applications  of  Newton 
Bcstg.  Co.  and  Transcript  Press  Inc.  for  new 
am  stations  in  Newton  and  Dedham,  both 
Massachusetts,  respectively,  in  Docs.  13067-8. 
dismissed  Newton's  motion  to  quash  or 
limit  subpena  duces  tecum  directed  to  Ed- 
ward Bleier.  Action  Feb.  28. 

■  Granted  petitions  (1)  by  Rochester  Area 
Educational  Tv  Assn.  Inc.  for  leave  to 
amend  its  application  to  show  change  in  its 
Board  of  Trustees  and  related  information, 
(2)  by  Flower  City  Tv  Corp.  for  leave  to 
amend  its  application  to  reflect  election  of 
different  secretary  and  assistant  secretary, 
and  requesting  that  record  be  reopened  to 
allow  amendment,  and  (3)  motion  by  Citi- 
zens Tv  Corp.  requesting  that  record  be 
reopened  for  purpose  of  taking  official 
notice  of  certain  facts  concerning  Lawrence 
P.  Fraiberg  set  forth  in  affidavit  attached 
to  motion,  and  closed  record  in  Rochester, 
N.  Y.,  tv  ch.  13  proceeding.  Action  Feb.  28. 


By  Hearing  Examiner  David  I.  Kraushaar 

■  By  memorandum  opinion  &  order  (1) 
denied  petition  by  Broadcast  Bureau  to 
close  record  in  proceeding  on  applications 
of  Salem  Bcstg.  Co.  (WJBD),  Salem,  111., 
and  Leader  Bcstg.  Co..  Edwardsville,  111., 
and  (2)  required  Bureau  to  produce  expert 
engineering  evidence  within  scope  of  areas 
of  inquiry.  Action  Feb.  28. 


By  Hearing  Examiner  Jay  A.  Kyle 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Garo  W.  Ray 
and  Connecticut  Coast  Bcstg.  Co.  for  new 
am  stations  in  Seymour  and  Bridgeport, 
both  Connecticut,  respectively,  in  Docs. 
14829-30,  ordered  that  burden  of  proof  with 
respect  to  issue  added  and  issue  No.  4 
amended  by  Review  Board  be  placed  upon 
Ray,  and  that  he  will  furnish  hearing  ex- 
aminer and  other  parties  any  exhibits  he 
intends  to  offer  in  support  of  added  issue 


and  amended  issue  No.  4  on  or  before  April 
5,  and  further  ordered  that  upon  resump- 
tion of  hearing  on  April  22  that  first  order 
of  business  will  be  direct  case  and  cross 
examination  on  added  issue  and  amended 
issue  4,  to  be  followed  by  rebuttal  testi- 
mony as  heretofore  agreed.  Action  March  4. 

■  Granted  motion  by  Redding-Chico  Tv 
Inc.  and  extended  from  March  5  to  March  8 
time  to  file  opposition  to  petition  by  North- 
ern California  Educational  Tv  Assn.  Inc. 
for  leave  to  amend  its  application  in  Red- 
ding, Calif.,  tv  ch.  9  proceeding  in  Docs. 
14626-7;  Northern  would  operate  noncom- 
mercially.  Action  March  4. 

■  Rescheduled  April  15  hearing  for  April 
29  in  consolidated  am  proceeding  on  appli- 
cations of  Calhio  Bcstrs.,  Seven  Hills,  Ohio, 
et  al.,  in  Docs.  14973-5.  Action  Feb.  28. 

■  Granted  petition  by  Jupiter  Assocs.  Inc., 
Matawan,  N.  J.,  and  Radio  Elizabeth  Inc.. 
Elizabeth,  N.  J.,  and  extended  time  from 
March  4  to  March  18  for  exchange  of  meas- 
urements ordered  by  Review  Board  in  pro- 
ceeding on  am  applications,  et  al.,  and  con- 
tinued March  4  hearing  to  March  18.  Action 
Feb.  28. 


By  Hearing  Examiner  Forest  L.  McClenning 

■  Upon  request  by  applicant,  continued 
certain  procedural  dates  and  continued 
April  8  hearing  to  May  13  in  proceeding  on 
application  of  Rockdale  Bcstrs.  for  new  am 
in  Rockdale,  Tex.  Action  March  4. 


By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Scheduled  hearing  conference  for  March 
7  in  proceeding  on  applications  of  Edina 
Corp.  and  Tedesco  Inc.  for  new  am  stations 
in  Edina  and  Bloomington,  both  Minnesota, 
respectively,  in  Docs.  14739-40.  Action  Feb. 
28. 


By  Hearing  Examiner  Herbert  Sharfman 

■  Pursuant  to  agreements  reached  at 
March  1  prehearing  conference  in  proceed- 
ing on  application  of  Beamon  Advertising 
Inc.  for  new  am  in  Daingerfield,  Tex.,  sched- 
uled certain  procedural  dates,  hearing  for 
introduction  and  receipt  of  written  case 
(no  witnesses  present)  for  April  13,  and 
further  hearing  for  cross-examination  of 
witnesses,  etc.,  for  April  29 — depositions  to 
be  filed  at  least  one  week  before  date. 
Action  March  1. 

■  Granted  motion  by  J.  Lee  Friedman  and 
further  extended  certain  procedural  dates, 
and  continued  April  3  hearing  to  April  17 
in  proceeding  on  his  application  and  North 
Atlanta  Bcstg.  Co.  for  new  stations  in  North 
Atlanta,  Ga.  Action  Feb.  28. 

■  Granted  petition  by  Mid-Cities  Bcstg. 
Corp.  and  further  extended  from  Feb.  28 
to  March  4  time  to  file  initial  proposed 
findings,  and  time  for  filing  replies  remains 
at  March  25,  in  proceeding  on  its  applica- 
tion and  that  of  La  Fiesta  Bcstg.  Co  for 
new  am  stations  in  Lubbock,  Tex.  A  jtion 
Feb,  26, 


By  Healing  Examiner  Elizabetn  C.  Smith 

■  In  proceeding  on  application  of  Melody 
Music  Inc.  for  renewal  of  license  of  WGMA 


Hollywood,  Fla.,  (1)  denied  applicant's  mo- 
tion to  correct  transcript  of  hearing,  and 
(2)  dismissed  petition  by  Broadcast  Bureau 
to  strike  reply  by  applicant  to  opposition 
to  motion  to  correct  transcript.  Action 
March  1. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 


Actions  of  March  5 

K09CF,  K11CJ,  K13CI  Leavenworth,  Wash. 
— Granted  cps  to  replace  expired  permits 
for  new  vhf  tv  translator  stations. 

K08DP,  K10EB,  K12DH  Scipio  and  Holden, 

Utah— Waived  Sec.  1.323(b)  of  rules  and 
granted  cps  to  replace  expired  permits  for 
new  vhf  tv  translator  stations. 

K13AN  Roundup,  Mont. — Granted  cp  to 
replace  expired  permit  for  new  vhf  tv 
translator  station,  specify  primary  station 
as  KGHL  (TV)  (ch.  8)  Billings,  Mont.,  type 
trans,  and  make  changes  in  ant.  system. 

K12BP  Meeteetse,  Wyo. — Granted  cp  to 
replace  expired  permit  for  new  vhf  tv 
translator  station,  specify  trans,  location 
and  type  trans,  and  make  changes  in  ant. 
system;  condition. 

K11CD  Zuni  Pueblo,  N.  M.— Granted  cp 
to  replace  expired  permit  for  new  vhf  tv 
translator  station,  specify  name  as  Zuni 
Tribe  Tv,  trans,  location,  type  trans,  and 
make  changes  in  ant.  system. 

K12DG,  K10DW  Spearfish,  S.  D. — Granted 
cps  to  replace  expired  permits  for  new  vhf 
tv  translator  stations  and  specify  type  trans. 

K11BO,  K13BG  Belle  Fourche,  S.  D.— 
Granted  cps  to  change  type  trans,  for  vhf 
tv  translator  stations. 

K77AY  Nashua,  Mont. — Granted  cp  to 
change  type  trans,  and  make  changes  in 
ant.  system  for  uhf  tv  translator  station. 

K11AT,  K07BE  Gunnison,  Colo.— Granted 
mod.  of  cps  to  change  ERP  to  4.8  w,  in- 
clude Gunnison  Valley  Rural  Area,  Colo., 
in  principal  community  and  make  changes 
in  ant.  system;  change  primary  station  to 
KOAA-TV  (ch.  5)  Pueblo,  Colo.,  condition 
for  vhf  tv  translator  stations. 

K02CN  Dunsmuir,  Calif  .—Granted  mod.  of 
cp  to  include  Mt.  Shasta,  Calif.,  in  principal 
community,  change  type  trans,  and  make 
changes  in  ant.  system  for  vhf  tv  trans- 
lator station. 

W72AA,  W77AA  Iron  Mountain,  Mich.— 
Granted  cp  to  change  type  trans,  and  make 
changes  in  ant.  system  for  W77AA;  and 
mod.  of  cp  to  change  type  trans,  and  make 
changes  in  ant.  system  for  W72AA  uhf  tv 
translator  stations. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  K04CO, 
Northern  Tv  Inc.,  Usibelli/Suntrana,  Alas- 
ka, to  Sep.  5;  WLPM  Suffolk,  Va.,  to  Aug. 
20;  KOMO  Seattle  .Wash.,  to  June  1;  KVAS 
Astoria,  Ore.,  to  May  3;  WREL  Lexington, 
Va.,  to  April  13;  KCEE  Tucson,  Ariz.,  to 
June  2, 


Actions  of  March  4 

KNIK-FM  Anchorage,  Alaska — Granted  cp 
to  change  type  trans,  and  ERP  to  3  kw; 
ant.  height  105  ft. 

WSOL  Tampa.  Fla.  —  Granted  license 
covering  use  of  aux.  trans,  at  old  main 
trans,  site,  using  DA-D. 

KACE-FM  Riverside,  Calif. — Granted  cp 
to  replace  expired  permit  to  make  changes 
in  ant.  system  and  install  new  trans. 

K10DY  Rangely,  Colo.— Granted  cp  to  re- 
place expired  permit  for  new  vhf  tv  trans- 
lator station,  specify  name  as  Rangely  Area 
Tv  Assn.  and  type  trans.,  and  make  changes 
in  ant.  system. 

K09FR  Zuni  Pueblo,  N.  M. — Granted  cp 
to  replace  expired  permit  for  new  vhf  tv 
translator  station,  specify  frequency  as  ch. 
9,  and  make  changes  in  ant.  system. 

K11FS  Roundup,  Mont.— Granted  cp  to  re- 
place expired  permit  for  new  vhf  tv  trans- 
lator station,  specify  frequency  as  ch.  11, 
primary  station  as  KOOK-TV  (ch.  2)  Bil- 
lings, Mont.,  type  trans.,  and  make  changes 
in  ant.  system. 

K83AV  Zapata.  Tex.— Granted  mod.  of  cp 
to  change  frequency  to  ch.  83  for  uhf  tv 
translator  station. 

■  Granted  licenses  for  following  stations: 
KALF  Mesa,  Ariz.,  and  specify  main  studio 
location  and  remote  control  point;  KBGO 
Waco,  Tex.,  and  specify  type  trans,  and 
studio  location. 

■  Following  stations  were  granted  exten- 


SUBSCRIPTION  APPLICATION 

BROADCASTING  The  Businessweekly  of  Television  anrl  Radio 
1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
Please  start  my  subscription  immediately  for — 

□  52  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached  -o 

□  52  issues  &  1963  Yearbook  $12.00  □  Please  bill  J 

□  1963  Yearbook  $5.00  S" 

on 


name 

title  1 position* 

address  □ 

Business 

□ 

Home 

city 

zone  state 

company  name 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W, 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFGOE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Gen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C. 
Member  AFOCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg 
Washington  5,  D.  C, 
REpublic  7-3984 

Member  AFGOE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 
Member  AFOCE 


J.  G.  ROUNTREE 

CONSULTING  ENCINEER 
P.O.  Box  9044 
Austin  56,  Texas 
CLendale  2-3073 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEptune  4-4242    NEptune  4-9558 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFGCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St..  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFOCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
Engfneers 
Washington  6,  D.  C.     Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFOCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCOE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  (asmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFOCE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


•ervice 
Directory 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


confacf 
BROADCASTINC  MACAZINE 
1735  DeSales  St.  N.W. 
Washington  6,  D.  C. 
for  availabilities 
Phone:  ME  8-1022 


—Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  |. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N. 

Member  AFCOE 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
930  Warner  Bldg.  National  8-7757 
Washington  4,  D.  C. 

Member  AFOCE 


KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D,  C. 

Member  AFCOE 


GFO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Member  AFCOE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W..  393-4616 
Washington  5,  D.  C. 

Member  AFCOE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 

&  Associates 
Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 
Member  AFCOE 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 


SPOT  YOUR 
FIRM'S  NAME 
HERE  .  . . 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 
527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCOE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCOE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENCINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCOE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENCINEERS 

Associate 
Ceorge  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.    (A  Chicago  suburb) 

Member  AFGOE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFOCE 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 

Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise        James  M.  Moran 
Consulting,  Research  Cr 
Development  for  Broadcasting 
Industry  Cr  Government 
50  Frankfort  St.       Diamond  3-3716 
Fitchburg,  Massachusetts 


To  be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
•ARB  Continuing  Readership  Study 
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I  

SUMMARY  OF  COMMERCIAL  BROADCASTING 


Compiled  by  BROADCASTING, 

March  6 

ON  AIR 

CPS 

TOTAL  APPLICATIONS 

Lie.  Cps. 

Not  on  air 

for  new  stations 

AM                  3  762  55 

121 

467 

FM                   1,066  20 

130 

288 

TV                     516  64 

80 

112 

OPERATING  TELEVISION 

STATIONS 

Compiled  by  BROADCASTING, 

March  6 

TOTAL 

VHF 

UHF 

TV 

Commercial  486 

94 

580 

Non-commercial  47 

21 

68' 

COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC,  Jan.  31 

AM 

FM 

TV 

Licensed  (all  on  air) 

3,748 

1,055 

515 

Cps  on  air  (new  stations) 

71 

30 

65 

Cps  not  on  air  (new  stations) 

113 

130 

77 

Total  authorized  stations 

3,932 

1,215 

664 

Applications  for  new  stations  (not  in  hearing) 

277 

173 

54 

Applications  for  new  stations  (in  hearing) 

196 

13 

51 

Total  applications  for  new  stations 

473 

286 

105 

Applications  for  major  changes  (not  in  hearing) 

315 

109 

43 

Applications  for  major  changes  (in  hearing) 

54 

3 

8 

Total  applications  for  major  changes 

369 

112 

51 

Licenses  deleted 

0 

2 

0 

Cps  deleted 

1 

1 

1 

includes  3  stations  operating  on  unreserved  channels. 

sions  of  completion  dates  as  shown:  WWOK 
Charlotte,  N.  C,  to  June  20;  WISZ  Glen 
Burnie,  Md.,  to  June  8;  KCDI  Kirkland, 
Wash.,  to  Sep.  4;  WGNP  Indian  Rocks 
Beach,  Fla.,  to  April  28;  KOAH  Duluth, 
Minn.,  to  April  15;  KPRS-FM  Kansas  City, 
Mo.,  to  April  20;  WFTL-FM  Ft.  Lauderdale, 
Fla.,  to  April  1;  WKRG-FM  Mobile,  Ala., 
to  Sep.  27;  WCBC  (FM)  Catonsville,  Md., 
to  Sep.  10;  WOWL-FM  Florence,  Ala.,  to 
Aug.  8;  *WIPR-FM  San  Juan,  P.  R.,  to  June 
12;  WCBS  New  York,  N.  Y.  (two  mods.),  to 
June  23,  conditions. 


Action  of  March  1 

KDCE  Espanola,  N.  M. — Granted  license. 

KHBR-FM  Hillsboro,  Tex. — Granted  li- 
cense covering  changes  in  ant.  height,  ant. 
system  and  change  in  ant. -trans,  and  studio 
location. 

WAQE-FM  Baltimore,  Md.— Granted  li- 
cense covering  changes  in  ant.  height,  ant. 
system  and  change  in  ant. -trans,  and  studio 
location. 

WBAY-FM  Green  Bay,  Wis.— Granted  li- 
cense covering  increase  in  ERP  and  ant. 
height  and  changes  in  ant.  system. 

KATY  San  Luis  Obispo,  Calif.— Granted 
license  covering  use  of  old  main  trans,  as 
aux.  trans,  at  main  trans,  site,  with  remote 
control  operation. 

WAAA  Winston-Salem,  N.  C— Granted  li- 
cense covering  changes  in  ant. -trans,  and 
studio  locations,  ant.  system  and  ground 
system. 

WABJ  Adrian,  Mich. — Granted  license 
covering  change  in  ant. -trans,  location,  and 
changes  in  ant.  and  ground  systems. 

WIVY  Jacksonville,  Fla. — Granted  cp  to 
move  ant.  site  460  ft.  east  of  present  site 
(same  description). 

KDFC  (FM)  San  Francisco,  Calif. — 
Granted  cp  to  install  new  ant. 

KCFM  (FM)  St.  Louis.  Mo. — Granted  cp 
to  increase  ERP  to  100  kw,  ant.  height  to 
430  ft.  and  make  changes  in  transmitting 
equipment. 

KRPM  (FM)  San  Jose,  Calif.— Granted  cp 
to  replace  expired  permit  to  change  ant.- 
trans.  location,  install  new  trans,  and  new 


ant.,  change  ERP  and  ant.  height,  and  make 
changes  in  ant.  system  and  studio  location 

K08CW,  K10DK,  K12CW  Malott,  Wash.— 
Granted  cps  to  replace  expired  permits  for 
new  vhf  tv  translator  stations,  specify  prin- 
cipal community  as  Wakefield  and  Jackass 
Butte  Area,  Wash.,  trans,  location  as  Malott, 
Wash.,  and  make  changes  in  ant.  system. 

WOCH-FM  North  Vernon,  Ind.— Granted 
mod.  of  cp  to  increase  ERP  to  3  kw,  change 
type  trans,  and  type  ant. 

WVOR  (FM)  Rochester,  N.  Y.— Granted 
mod.  of  cp  to  change  type  transmission  line. 

*KYVE-TV  Yakima,  Wash.— Granted  mod. 
of  cp  to  change  ERP  to  19.1  kw  vis.,  and  9.6 
kw  aur.,  ant.  height  to  860  ft.,  type  ant.  and 
make  changes  in  ant.  system. 

WNBE-TV  New  Bern,  N.  C— Granted 
mod.  of  cp  to  change  type  trans,  and  studio 
location. 

WISA-FM  Isabela,  P.  R.— Granted  mod.  of 
cp  to  change  type  ant.;  ERP  3.7  kw. 

WPTZ  (TV)  North  Pole,  N.  Y— Granted 
extension  of  completion  date  to  July  1. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  WCPO  Cincin- 
nati, Ohio;  KIJV  Huron,  S.  D.;  WDLC  Port 
Jervis,  N.  Y.;  KFJB  Marshalltown.  Iowa- 
KRSY  Roswell,  N.  M.,  and  change  studio 
location  and  delete  remote  control  opera- 
tion. 

■  Granted  licenses  covering  installation 
of  new  trans,  for  following  stations:  WEB  J 
Brewton,  Ala.;  KBCL-FM  Shreveport,  La., 
and  decrease  ERP. 


Actions  of  Feb.  28 

WCAM  Camden,  N.  J.— Granted  renewal 
of  license  for  station  and  alternate  main 
trans. 

■  Granted  licenses  covering  cps  for  fol- 
lowing CBS  stations:  Los  Angeles,  Calif., 
KNX,  to  install  new  aux.  trans,  and  new 
main  trans,  with  remote  control  operation; 
KNX-FM,  to  change  type  trans.;  San  Fran- 
cisco, Calif.,  KCBS-FM,  to  change  tvpe 
trans.;  Philadelphia,  Pa.,  WCAU,  to  install 
new  aux.  trans.;  St.  Louis,  Mo.,  WMOX,  to 
install  new  aux. trans,  and  increase  power; 
KMOX-FM,  for  new  fm  and  to  change  type 
trans,  and  ant.  height. 

WFMB    (FM)    Nashville,    Tenn.— Granted 


license  covering  increase  in  ERP,  decrease 
in  ant.  height  and  installation  of  new  trans, 
and  ant. 

WFAW  (FM)  Fort  Atkinson,  Wis.— 
Granted  license  covering  changes  in  ant. 
height,  ant.  system  and  main  studio  and 
trans,  location. 

WFLM  (FM)  Fort  Lauderdale,  Fla.— 
Granted  license  covering  changes  in  ant. 
system,  ant.  height  and  main  studio  and 
trans,  location. 

KFAB  Omaha,  Neb.  —  Granted  license 
covering  use  of  old  main  trans,  as  alternate 
main  trans. 

KFBK-FM  Sacramento,  Calif.— Granted  li- 
cense covering  increase  in  ERP  and  ant. 
height,  installation  of  new  ant.  and  trans, 
and  changes  in  ant.  system. 

KCKN  Kansas  City,  Kan. — Granted  license 
covering  installation  of  old  main  trans,  as 
alternate  main  trans,  nighttime. 

KVIL-FM  Highland  Park-Dallas,  Tex.— 
Granted  license  covering  change  of  type 
trans. 

KDB-FM  Santa  Barbara,  Calif. — Granted 
license  covering  use  of  old  main  trans,  as 
aux.  trans,  at  main  trans,  site,  with  remote 
control  operation. 

KYSM  Mankato,  Minn. — Granted  license 
covering  use  of  old  main  trans,  as  aux. 
trans. 

K10AH  Paradise  Valley,  Miner  Basin  & 
Emigrant,  all  Mont. — Granted  mod.  of  cp  to 
change  type  trans,  and  make  changes  in 
ant.  system  for  vhf  tv  translator  station. 

KXLL  Missoula.  Mont. — Granted  authority 
to  remain  silent  for  period  ending  May  15. 

■  Granted  licenses  for  following  stations: 
*KSJS  (FM)  San  Jose,  Calif.;  KJEF-FM 
Jennings,  La.;  KDES-FM  Palm  Springs, 
Calif.;  KFLA  Scott  City,  Kans.;  KFGT  Flag- 
staff, Ariz.,  and  specify  main  studio  location. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  KRDO  Colo- 
rado Springs,  Colo.;  KNDE  Aztec,  N.  M.; 
WMFJ  Daytona  Beach,  Fla.;  WKDA  Nash- 
ville, Tenn. 

BGranted  licenses  covering  installation  of 
new  trans,  for  following  stations:  KFYR 
Bismarck,  N.  D.,  with  remote  control  opera- 
tion; KJRG  Newton,  Kan.;  WFCJ  (FM) 
Miamisburg.  Ohio,  and  increase  in  ERP; 
KEEZ  (FM)  San  Antonio,  Tex.,  and  increase 
in  ERP;  WKKD-FM  Aurora,  111.;  KNOB 
(FM)  Long  Beach,  Calif. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K07ER,  K09EV,  Chelan  Station  T.  V.,  Chelan 
Station,  Wash.;  K09EK,  Costilla  County  Tv 
Booster  Assn.,  San  Luis,  Colo.;  K07BX. 
Harlem  T.  V.  Club,  Harlem,  Mont. 


Actions  of  Feb.  27 

■  Granted  renewal  of  licenses  for  follow- 
ing stations:  KANN  Ogden,  Utah;  KAWT 
Douglas,  Ariz.;  KBIG  and  aux.,  Avalon, 
Santa  Catalina  Island,  Calif.;  KBVM  Lan- 
caster, Calif.;  KCOL  Fort  Collins,  Colo.; 
*KCVN  (FM),  Stockton,  Calif.;  *KCTS-TV 
Seattle,  Wash.;  KGEM  and  aux.,  Boise, 
Idaho;  KHEP  Phoenix,  Ariz.;  *KHSC  (FM) 
Areata,  Calif.;  KHSJ  Hemet,  Calif.;  KIRO 
and  aux,  Seattle,  Wash.;  KLFM  (FM)  Long 
Beach,  Calif.;  KLOK  San  Jose,  Calif.; 
*KLON  (FM)  Long  Beach,  Calif.;  KOWL 
Bijou,  Calif.;  KRML  Carmel,  Calif.;  KRZE 
Farmington,  N.  M.;  *KSDA  (FM)  La  Sierra, 
Calif.;  KSFO  and  aux.  and  alternate  main, 
San  Francisco,  Calif.;  KSL  and  aux.,  KSL- 
FM  and  SCA,  Salt  Lake  City,  Utah;  KSPA 
Santa  Paula,  Calif.:  KSTP  and  aux..  and 
alternate  main,  St.  Paul,  Minn.;  KTVA  (TV) 
Anchorage,  Alaska;  KUBO  and  aux.,  San 
Antonio,  Tex.;  KUEQ  Phoenix,  Ariz.;  KVRS 
Rock  Springs,  Wyo.;  KWRB-TV  Riverton, 
Wyo.;  KXAR  Hope,  Ark.;  *KXLU  (FM) 
Los  Angeles.  Calif.;  WDMJ  Marquette, 
Mich.;  K72BD,  K78AP,  K82AK,  Miami 
Translator  System  Inc.,  Miami,  Tex. 

WTMJ  Milwaukee,  Wis. — Granted  mod.  of 
license  for  remote  control  operation  (alter- 
nate main  and  main);  conditions. 

K12BV,  K08DZ,  Keyes,  Sturgis  area  and 
U.  S.  Bureau  of  Mines  Helium  Plant,  Okla. 
—Granted  cps  to  change  type  trans,  for 
vhf  tv  translator  stations. 

K11CI  Ennis,  Mont.— Granted  mod.  of  CD 
to  change  type  trans.,  trans,  location  and 
make  changes  in  ant.  system  for  vhf  tv 
translator  station. 

K02BQ,  K04BO,  Marysvale,  Utah— Granted 
mod.  of  cps  to  change  type  trans,  and  make 
changes  in  ant.  system  for  vhf  tv  translator 
stations. 

K09DT  Pritchett,  Colo.— Granted  mod.  of 
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cp  to  change  type  trans.,  principal  com- 
munity to  include  Graft,  Oklarado  and 
Buster,  all  Colorado,  specify  name  as  Baca 
Tv  Co.  and  make  changes  in  ant.  system  for 
vhf  tv  translator  station. 

K04CW  Marshalltown,  Iowa — Granted  mod. 
of  cp  to  change  trans,  location  and  make 
changes  in  ant.  system  for  vhf  tv  translator 
station. 

WMLF  Pineville,  Ky. — Granted  authority 
to  operate  sign-off  at  7:30  p.m.,  except  for 
special  events  (non-commercial  basis),  for 
period  beginning  March  11  and  ending  April 
8. 

WMBC  Macon,  Miss. — Granted  authority 
to  operate  SH  7:00  a.m.  to  6:00  p.m.,  for 
period  ending  March  15. 

KAKA  Wickenburg,  Ariz. — Granted  au- 
thority to  remain  silent  for  period  ending 
March  15. 

WMIC  St.  Helen,  Mich.— Granted  exten- 
sion of  authority  to  remain  silent  for  period 
ending  April  20. 

KTPM  (FM)  Sun  City,  Ariz.— Granted  ex- 
tension of  authority  to  remain  silent  for 
period  ending  April  1. 

KFIF  Tucson,  Ariz. — Granted  extension  of 
authority  to  remain  silent  for  period  ending 
March  16. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K13EO,  Lake  George  Volunteer  Fire  Dept., 
Lake  George  and  Florissant,  both  Colorado; 
K07CR,  Seminoe  Kortes  Tv  Assn.,  Seminoe 
and  Kortes  Dam  Camps,  Wyo.,  and  make 
changes  in  ant.  system. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WOSL 
Kissimmee,  Fla.,  to  April  15;  WNBE-TV 
New  Bern,  N.  C,  to  Aug.  21;  W74AF, 
Springfield  Tv  Bcstg.  Corp.,  Adams,  Mass., 
to  Aug.  27. 


Action  of  Feb.  26 

Cow  Country  Tv  Boosters  Club,  Miles  City 
rural  area  and  Miles  City,  Mont. — Granted 
cp  for  new  vhf  tv  translator  station,  on 
ch.  3,  to  translate  programs  of  KDIX-TV 
(ch.  2)  Dickinson,  N.  D. 


Actions  of  Feb.  20 

■  Granted  renewal  of  licenses  for  follow- 
ing CBS,  St.  Louis,  Mo.,  station:  KMOX-TV 
(main  trans,  and  ant.) ;  without  prejudice 
to  such  action  as  commission  may  deem 
warranted  as  result  of  its  final  determina- 
tions: (1)  with  respect  to  conclusions  and 
recommendations  set  forth  in  report  of 
Network  Study  Staff;  (2)  with  respect  to 
related  studies  and  inquiries  now  being 
considered  or  conducted  by  commission; 
(3)  with  respect  to  pending  anti-trust  mat- 
ters relating  to  CBS;  and  (4)  with  respect 
to  application  of  Sees.  3.658  (a)  and  (e)  of 
commission's  rules  to  certain  amendments 
to  affiliation  contracts  proposed  by  CBS. 


Short-Term  Renewal 

■  Commission  granted  San  Francisco-Oak- 
land Tv  Inc.  short-term  license  for  KTVU 
(TV)  (ch.  2)  Oakland,  Calif.,  for  period 
ending  March  1,  1964.  By  separate  order, 
commission  terminated  proceedings  in  Doc. 
14072  relating  to  KTVU  (TV)  license  appli- 
cation. Chmn.  Minow  abstained  from  vot- 
ing; Comr.  Hyde  voted  for  regular  license. 
Action  March  1. 


Rulemakings 

PROPOSED 

■  Instructed  staff  to  prepare  documents 
looking  toward  (1)  assigning  tv  ch.  5  at 
short-spacing  from  Enid  to  Oklahoma  City, 
Okla.,  and  modifying  license  of  KOCO-TV, 
now  on  channel  at  Enid,  to  specify  Okla- 
homa City  (Comr.  Lee  abstaining  from 
voting),  and  (2)  denying  vhf  channel  drop- 
ins  at  short-spacing  to  seven  other  markets 
— Johnstown,  Pa.  (ch.  8);  Baton  Rouge,  La. 
(ch.  11);  Dayton,  Ohio  (ch.  11);  Jackson- 
ville, Fla.  (ch.  10) ;  Birmingham,  Ala.  (ch. 
3);  Knoxville,  Tenn.  (ch.  8),  and  Charlotte, 
N.  C.  (ch.  6)  (Comrs.  Hyde,  Craven,  and 
Ford  dissenting) ;  which  would  terminate 
rulemaking  proceeding  in  Docs.  14231-14238. 
Action  March  6. 

■  Commission  invites  comments  to  follow- 
ing proposals  for  changes  in  tv  table  of 
assignments:  By  Twin  City  Area  Educa- 
tional Tv  Corp.  to  provide  second  noncom- 
mercial educational  channel  in  Minneapolis- 
St.  Paul,  Minn.,  by  reserving  ch.  17  (now 
commercial).  Petitioner  presently  operates 


*KTCA-TV  on  ch.  *2;  By  Kentucky  Au- 
thority for  Educational  Tv  to  assign  and 
reserve  ch.  *33  for  etv  in  Hazard,  Ky.,  and 
delete  presently  reserved  ch.  *19  in  that 
city.  Authority  feels  use  of  ch.  *19  in  Hazard 
area  would  be  technically  infeasible  be- 
cause of  adjacent  channel  interference  with 
WLEX-TV  (ch.  18)  Lexington.  Comr.  Bart- 
ley  dissented;  By  Western  Washington  State 
College  to  reserve  ch.  18  (now  commercial) 
in  Bellingham,  Wash.;  By  South  Central 
Bcstg.  Corp.  (WIKY-AM-FM) ,  Evansville, 
Ind.,  to  assign  ch.  25  to  city  for  commercial 
use.  Action  March  6. 


FINALIZED 

■  By  order,  commission  granted  petition 
by  Assn.  on  Broadcasting  Standards  Inc. 
to  extent  of  extending  from  March  15  to 
May  1  time  to  file  comments  and  from  April 
1  to  May  16  for  replies  in  pre-sunrise  rule- 
making proceeding  concerning  hours  of 
operation  of  am  stations.  Action  March  6. 

■  By  report  &  order,  commission  finalized 
rulemaking  in  Doc.  14364  and  assigned  uhf 
ch.  24  to  Erie,  Pa.,  by  deleting  ch.  39  from 
Sharon,  Pa.,  and  ch.  28  from  Flint,  Mich. 
Retained  ch.  66  in  Erie,  and  denied  request 
of  Alfred  E.  Anscombe  (now  WEPA-TV 
Inc.)  to  modify  cp  of  WEPA-TV,  that  city, 
to  specify  operation  on  ch.  24  instead  of  ch. 
66.  Other  parties  to  proceeding  have  indi- 
cated interest  in  filing  applications  for  ch. 
24,  and  commission  is  of  opinion  under  cir- 
cumstances it  is  in  public  interest  to  leave 
channel  open  to  all  interested  applicants 
and  hold  comparative  hearing,  if  necessary, 
to  determine  applicant  which  appears  most 
likely  to  render  best  service.  Comr.  Bartley 
dissented.  Action  March  6. 

■  By  report  &  order,  commission  finalized 
rulemaking  in  Doc.  14846  and  transferred 
noncommercial  educational  reservation  from 
ch.  *17  to  ch.  *4  in  Dickinson,  N.  D.,  thus 
leaving  ch.  17  available  for  commercial  use. 
In  petition  for  rulemaking,  Dickinson  State 
Teachers  College  had  requested  additional 
ch.  4  reservation  to  existing  ch.  *17  re- 
servation; however,  commission  will  not 
grant  requested  dual  reservation  until  need 
therefor  is  more  clearly  developed.  Action 
March  6. 


AMENDED 

■  By  order,  commission  amended  Sec. 
1.316(b)  of  broadcast  rules  pertaining  to 
local  notice  requirements  in  situations  in- 
volving agreements  between  parties  for 
amendment  or  dismissal,  or  failure  to  prose- 
cute applications,  to  conform  with  require- 
ments for  other  broadcast  applications  (for 
new  stations,  major  changes  and  hearings). 
Rules  provide  if  there  is  no  daily  newspaper 
of  general  circulation  published  in  com- 
munity, publication  is  required  in  weekly 
newspaper  of  general  circulation  in  com- 
munity. Action  March  6. 


PETITIONS  FOR  RULEMAKING  FILED 
Tampa  Bay  Tv  Co.,  Tampa,  Fla. — Requests 
institution  of  rulemaking  proceeding  so  as 
to  assign  uhf  ch.  32  to  Tampa-St.  Peters- 
burg, Fla.  Received  Feb.  20. 

WITA  San  Juan  &  WRJS  San  German, 
both  Puerto  Rico — Request  institution  of 
rulemaking  proceeding  looking  toward  al- 
location of  following  uhf  tv  channels:  27 
to  San  Juan,  33  to  Ponce,  30  to  Mayaguez, 
all  Puerto  Rico.  Received  Feb.  21. 

Elmer  Nolte,  Baltimore,  Md. — Requests  in- 
stitution of  rulemaking  proceeding  to 
modify  table  of  assignments  as  follows:  add 
ch.  18  to  Baltimore,  add  71+  to  Harrisburg, 
Pa.,  and  delete  33+  from  Harrisburg  and 
add  it  to  Reading,  Pa.  Received  Feb.  21. 

Pacific  Ocean  Bcstg.  Inc.,  Santa  Monica, 
Calif. — Requests  institution  of  rulemaking 
proceeding  so  as  to  allocate  uhf  ch.  63  to 
Santa  Monica.  Received  Feb.  26. 

Board  of  Regents  of  V.  of  State  of  New 
York — Request  institution  of  rulemaking 
proceeding  to  provide  additional  uhf  tv 
channels  reserved  for  non-commercial  edu- 
cational tv  stations  in  New  York  as  follows: 
Amsterdam:  delete  52,  add  *52;  Gloversville : 
add  *79;  Batavia:  add  *79;  Boonville-Low- 
ville:  add  *56;  Dunkirk:  delete  46,  add  *46; 
Glens  Falls:  39  to  *39;  Hempstead:  add  *53; 
Hornell:  50  to  *50;  Jamestown:  58  to  *58; 
Massena:  14  to  *14;  Ogdensburg:  24  to  *24; 
Olean:  54  to  *54;  Oneonta:  add  *42;  Patcho- 
gue-Riverhead:  add  *75;  Plattsburg:  28  to 
*28;  Poughkeepsie :  21,  *83  to  *21,  83;  Saranac 
Lake-Lake  Placid:  18  to  *18;  Watertown: 
add  *20.  Received  Feb.  27. 


"Here's  how  the  NEW  Rotolog 
C  AUCC  OUR  TRAFFIC  DEPARTMENT 

TIME  &  MONEY!" 


Mr.  Charles  Castle 
WARN,  Ft.  Pierce,  Fla 


''Typing  daily  logs  was  taking  too  much 
time  in  our  traffic  department.  It  took 
us  5  hours  to  complete  the  following 
day's  log.  We  wanted  to  switch  to  the 
more  efficient  Diazo  method  of  repro- 
duction, but  felt  that  the  equipment 
was  too  expensive.  Then  we  discovered 
that  the  Rotolite  Whiteprinter  cost  us 
only  $129.50.  Complete.  Now  we  type 
our  daily  logs  once  for  each  day  on 
rugged,  transparent  Rotologs.  Any  num- 
ber of  copies  can  be  run  off  quickly 
and  easily.  From  week  to  week  only  the 
date,  and  any  spot  or  program  changes 
need  be  erased  and  retyped  on  the 
master — and  so  the  masters  are  kept 
current  easier  than  by  any  other  method 
we've  ever  heard  about.  Now  it  re- 


SALES  CORP. 

Stirling,  New  Jersey 


quiries  approximately  40  minutes  for 
both  A.M.  and  P.M." 
This  is  what  Mr.  Charles  Castle,  Gen- 
eral Manager  of  Station  WARN  in  Ft. 
Pierce,  Fla.  has  to  say  about  Rotolog 
■ — the  modern  traffic  system  for  Radio 
and  Television  stations.  Send  today  for 
complete  details. 


Rotolite  Sales  Corp. 

Stirling,  N.  J.  KK-3 
Please  send  complete  details  about  your  low- 
cost  Rotolog  system  for  radio  stations. 


Name 


Company 
Address 
City   


Zone 


State .  _. 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE' — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20<t  per  word — $2.00  minimum  •  HELP  WANTED  25<f  per  word — $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— STATIONS  FOR  SALE,  WANTED  TO  BUY  STATIONS  and  EMPLOYMENT  AGEN- 
CIES advertising  requires  display  space. 

•  All  other  classifications  20  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  51.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Immediate  opening  for  general  manager  of 
southern  station  located  in  small  market. 
Ideal  for  man  that  is  at  present  a  man- 
ager or  commercial  manager  on  his  way 
up.  Ideal  living  conditions  for  family.  Box 
C-76.  BROADCASTING. 


Working  manager  needed  for  southeastern 
single  but  competitive  market  station.  Must 
be  capable  and  willing  to  handle  most  sales 
and  operate  efficiently  and  profitably  with 
small  staff.  Applicant  must  be  family  man 
with  civic  and  community  interest.  Drifters, 
drunks,  seat  warmers  need  not  apply. 
Good,  solid  hard  working  man  can  earn 
good  money  and  security.  Absentee  owner- 
ship. Replies  held  confidential.  Box  C-141, 
BROADCASTING. 


Local  sales  manager,  1000  w-midwest.  #1  in 
market.  Salary,  commission,  plus  car.  Maybe 
you've  been  second  man  and  want  to  move 
up  Wonderful  recreation  area,  too.  Station 
covers.  1,000,000  people.  Box  C-146,  BROAD- 
CASTING. 


Vice  president  of  radio.  This  is  newly 
created  position  because  of  multiple  owner's 
decision  to  separate  radio  and  tv.  Stations. 
Unusually  excellent  opportunity  for  man 
with  proven  sales  and  administrative  ex- 
perience. Write  full  details.  Box  C-106, 
BROADCASTING. 


Opening  for  selling  sales  manager  in  fm- 
stereo  radio.  We  will  be  more  than  liberal 
with  the  right  person,  however,  you  must 
be  a  commission  type  salesman  with  an 
understanding  of  soft  sell.  Order  takers 
should  not  apply,  as  you  will  not  last  long. 
Air  time  and  salary  for  same  is  available 
if  your  voice  warrants.  Contact:  M.  W. 
Ozier,  2424  W.  Skyline  Drive,  Champaign, 
Illinois. 


Sales 


Wanted  immediately;  a  sales-producer  man- 
ager for  small  New  Jersey  am  station.  A 
single  station  growing  market.  Must  be  sta- 
ble, responsible,  and  willing  to  work  hard 
and  grow  with  us.  Box  307B,  BROADCAST- 
ING. 


Wanted:  top-notch  salesmen  for  top  north- 
west station  with  top  power,  good  reputa- 
tion but  low  local  sales.  No  floaters, 
promisers,  only  hard  selling,  aggressive 
workers  interested  in  area  and  results! 
Advance  against  commission.  Replies  con- 
fidential. Send  sales  record  and  resume. 
Box  C-88,  BROADCASTING. 


Sales  manager.  Immediate  opening.  Salary, 
commission,  list  of  established  accounts. 
Address  Ellis  Atteberry,  Radio  KCOL,  P.O. 
Box  574,  Fort  Collins,  Colorado. 


Madison,  Wisconsin  offers  outstanding  sales 
opportunity  with  number  one  rated  station. 
We'll  also  pay  biggest  guarantee,  biggest 
commissions  to  seasoned  salesman.  WISM. 


Media  salesman  to  take  over  advertising  de- 
partments of  newspaper  and  radio  station. 
Guaranteed  income.  Will  be  paid  on  gross 
business  of  both.  Owner  has  other  interests 
and  needs  top  flight  man  capable  of  earning 
$7,500  to  $10,000  per  year.  E.  H.  Whitehead, 
Box  316,  Rusk,  Texas. 


Announcers 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  dav- 
timer,  $115  weekly.  Box  319B,  BROADCAST- 
ING. 


Aggressive  500  watt  west  Texas  radio  sta- 
tion always  interested  in  able  and  ambitious 
announcers  and  newscasters,  first  class  tick- 
et required  for  newsmen.  Interested?  Write 
Box  C-9,  BROADCASTING. 


Wanted:  Bright  talented  vacation  replace- 
ment for  central  New  York,  CBS  affiliate. 
Able  to  fill  all  posts  from  news  to  music. 
Pleasant  work,  pleasant  company.  Ap- 
proximately May  15th  thru  September  10th. 
Send  tape,  photo,  resume  immediately.  Box 
C-18,  BROADCASTING. 


Experienced  announcer  with  first  phone  for 
personality  on  top  40  station.  No.  1  in 
four  station  market.  Box  C-86,  BROAD- 
CASTING. 


Wanted  .  .  .  mature,  versatile  radio  an- 
nouncer. Must  be  good  with  news.  Only 
experienced  men  will  be  considered.  WCEN 
AM-FM,  Mt.  Pleasant,  Michigan. 


Announcer  copywriter  able  to  handle  board. 
Adult  good  music  station  on  Florida  east 
coast.  Send  resume  and  background.  Box 
C-89,  BROADCASTING. 


If  you  are  an  announcer  with  an  eye  to- 
ward news,  sports,  and  special  events  write 
today.  Must  be  aggressive.  Box  C-77, 
BROADCASTING. 


Announcer,  experienced  for  wide  awake 
suburban  Philadelphia  station.  Operate  own 
board.  Non-frantic,  non-format.  Permanent 
position.  Box  C-53,  BROADCASTING. 


Work  in  exciting  mid  Manhattan  New  York 
and  broadcast  to  the  world!  Opening  for 
only  one  accomplished  announcer.  Emphasis 
on  news  and  entertainment  programming. 
Must  be  mature,  hard  worker,  interested  in 
new  career.  Personal  interview  required  at 
own  expense.  Contact  soonest.  Box  C-90, 
BROADCASTING. 


Southwestern  Pennsylvania  independent.  Im- 
mediate need  for  announcer  with  first 
phone.  No  maintenance,  state  experience 
and  salary  required  in  first  letter.  Box  C-93, 
BROADCASTING. 


First  phone  operator  with  experience  on 
maintenance  and  announcing.  Resume.  Box 
C-96,  BROADCASTING. 


Morning  man.  Bright  commercial  sound. 
Five  kilowatt  midwest  daytimer.  Immediate 
opening.  Box  C-133,  BROADCASTING. 


Wanted:  World's  funniest  morning  man. 
Great  opportunity  in  terrific  midwest  mar- 
ket. Air  check,  tape,  photo  and  background. 
Box  C-140,  BROADCASTING. 


Experienced  newsman  for  expanding  news 
department.  Contact  Operation  Manager, 
Box  180,  Salina,  Kansas. 


First  phone  announcer,  3  years  minimum 
experience.  Good  music,  local  news  format, 
insurance,  paid  vacations,  new  equipment. 
Starting  salary  depends  on  experience  room 
to  go  up.  Contact  Jim  Jae,  KHMO,  Hannibal, 
Missouri. 


Announcers 


First  class  announcer  with  first  class  license. 
Send  all  information  first  letter.  WDEC, 
Americus,  Georgia. 


Announcer  for  music-news  operation.  Better 
than  average  salary,  permanent  position. 
Ray  Doss,  WAIN,  Columbia,  Kentucky. 


Top  flight  morning  personality  for  new  In- 
dianapolis clear  channel  WIGO  airing  in 
April.  Send  tape  (airtake),  resume,  and 
salary  requirements  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


Experienced  1st  phone  announcer-newsman 
no  maintenance.  Michigan  daytimer  Mutual. 
Good  opportunity  with  growing  organiza- 
tion. Salary  depends  on  experience  and 
ability.  Send  tape,  resume  and  photograph, 
WJUD,  St.  Johns,  Michigan. 


Leading  suburban  New  York  am  fm  station 
needs  experienced  announcer.  Step  up  to  a 
good  operation.  Send  tape,  resume,  WLNA, 
Peekskill. 


Approximately  four  months  summer  re- 
placement utility  announcer  needed.  Must 
be  experienced.  Apply  Gerry  Grainger,  Pro- 
gram Director,  WWCA,  Gary,  Ind. 


Negro  gospel.  The  nation's  highest  rated 
Negro  group  has  immediate  opening  for  an 
experienced  gospel  man.  Must  be  excellent 
board  operator,  have  good  voice.  Send  com- 
plete resume,  late  photograph  and  tape  to: 
Executive  Vice  President,  McLendon  Broad- 
casting Company,  Suite  980.  Milner  Bldg., 
Jackson.  Mississippi. 


Like  to  swing  way  out?  Are  you  a  real 
mad  daddy  .  .  .  like  that  7  to  midnight 
sunburn?  If  young  and  fast,  fast,  fast  .  .  . 
the  Zoo  needs  you!  Use  the  grape  vine  and 
signal  the  Zoo  at  583-2727.  WZOO,  Spartan- 
burg, S.  C.  Nothing  covers  Dixie  like  the 
Zoo! 


New  station  going  on  air.  Need  complete 
staff  by  April  15th.  Send  tape,  resume, 
salary  requirements  to  William  Shaw,  618 
North  Detroit  Street,  Kenton,  Ohio. 


D.J.'s.  saying  it  right  can  mean  the  differ- 
ence between  success  and  failure.  Brighten 
up  your  shows  with  clever,  intelligent 
record  intros  by  top  writers.  Interchange- 
able record  intros  for  girl,  boy,  group  vocals 
and  instrumentals.  300  intros-$3.95.  Send 
check  or  money  order  to:  Broadcast  Intros, 
975  N.  35th,  Milwaukee  8,  Wisconsin. 


Announcer-engineer  with  first  class  ticket 
many  fringe  benefits  in  regional  fulltime 
station.  Advance  within  expanding  multiple 
station  organization.  Send  data  sheet,  and 
audition  to  WALM,  Albion,  Michigan. 


Help!  We  needed.  Money!  You  need  it? 
Adult  Ohio  daytimer  needs  first  phone.  Good 
pay,  future,  you'd  like  it  here.  WDLR,  Box 
317,  Delaware,  Ohio.  Phone  C.  R.  Taylor, 
363-1107. 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcers  Technical  Sales 


Immediate  opening  for  experienced  all 
around  broadcaster  in  medium  market 
modified  top  50  Pennsylvania  station  part 
of  expanding  group  in  Great  Lakes  area. 
Family  man  with  good  references  willing  to 
relocate.  Beautiful  community  near  several 
large  metropolitan  areas.  Send  audition, 
resume,  photo,  and  recent  earnings  to  Box 
C-155.  BROADCASTING. 


1st  phone  man  for  Ohio  station.  Good 
chance  for  man  interested  in  adult  opera- 
tion. Very  good  pay  to  right  man.  Growth 
opportunity.  Send  tape  and  details.  Box 
C-157.  BROADCASTING. 


Immediate  opening  for  experienced  mature, 
announcer  with  top  men,  top  station  in 
market.  Write  phone  WASA,  Harve  de 
Grace,  Maryland.  301-939-0800. 


Rand  Broadcasting  company  auditioning 
new  talent.  Strong  air  personalities  with 
flair  for  showmanship  and  in  depth  musical 
background.  Popular  music  format  with 
urban  sophistication.  Send  complete  de- 
tails, including  tape  and  resume;  first  reply 
no  phone  calls,  please.  No  tapes  can  be 
returned.  Mr.  Rex  Rand,  President,  Rand 
Broadcasting  Company,  340  Biscayne  Blvd., 
Miami  32,  Florida. 


Announcer  with  1st  class  ticket.  Daytimer 
50  miles  from  New  York  City.  Good  salary, 
steady.  WBNR.  Beacon,  New  York. 


Technical 


Engineer-announcer  wanted  for  small  Alas- 
ka station.  Experience  helpful,  but  not 
absolutely  necessary.  Box  C-37,  BROAD- 
CASTING. 


Broadcast  engineers  midwest  tv  station 
first  class  phone  required  will  train.  Apply 
in  confidence.  Box  C-65,  BROADCASTING. 


Chief  engineer-southern  New  York  state. 
Am  experience-good  salary.  Box  C-69, 
BROADCASTING. 


Immediate  openings  chief  engineer-an- 
nouncer. Contact  Wes  Ninemire,  KFDA 
Radio.  Amarillo,  Texas. 


5  kw  daytimer  has  immediate  opening  for 
qualified  chilef  engineer.  Position  includes 
modest  announcing  shift.  Top  salary  in  re- 
gion, 'with  advances  and  fringe  benefits.  Send 
photo,  tape  and  resume  to  Al  Clark,  KWYR, 
Winner,  South  Dakota. 


Have  immediate  opening  for  chief  engineer 
for  1  kw  am  non-directional  daytimer,  and 
3  kw  fm.  Write  or  phone  WASA,  Havre  de 
Grace,  Maryland.  301-939-0800. 


Needed  a  production  minded  staff  engineer 
with  some  broadcast  experience.  First  class 
ticket  required.  An  outstanding  opportunity 
for  a  young  man  who  wants  a  position  in 
a  prestige  operation  located  in  suburban 
New  York  City  area.  Box  C-lll,  BROAD- 
CASTING. 


Chief  engineer-announcer  position  open  with 
aggressive  small  market  station.  Good  op- 
portunity, salary  open.  Write  or  call  im- 
mediately, Breazeal,  KTTN,  Trenton,  Mis- 
souri. 


Television  transmitter  maintenance.  First 
ticket  required.  Will  consider  experienced 
radio  engineer  wanting  to  learn  tv.  Con- 
tact L.  B.  Howard,  Chief  Engineer,  WFIE- 
TV,  Evansville,  Indiana. 


Leading  5  kw  night-time  directional  sta- 
tion has  opening  for  alert  young  transmitter 
engineer  thoroughly  versed  all  phases  AM 
transmitter  operation  and  maintenance.  Ex- 
cellent opportunity  for  successful  applicant 
to  learn  and  advance  to  Chief  Engineer 
under  overall  technical  director  after  rea- 
sonable train-in  period.  Efficiency  apart- 
ment at  transmitter  available  if  desired. 
WSAV  Radio  and  Television,  Savannah, 
Georgia. 


Production — Programming,  Others 


Opportunity  for  ambitious  news  man  to 
gather,  write,  and  air  news  in  authoritative 
manner.  Prestige  single  market  central  Ohio 
station.  Excellent  facilities.  Send  resume 
and  tape.  Box  C-41,  BROADCASTING. 


Newsman  for  major  market.  Negro  pro- 
grammed station.  Send  tape,  photo,  resume 
to  Box  C-83,  BROADCASTING. 


Need  experienced  man  for  international 
radio  operation  in  Washington.  Qualifica- 
tions: some  overseas  background,  facility 
in  Spanish  and/or  French  desirable,  some 
technical  knowledge,  plus  basic  ability  to 
write  and  produce  own  show.  Washington- 
New  York  area  presently  preferred.  Salary 
commensurate  with  experience,  ability.  Box 
C-107.  BROADCASTING. 


Male  or  female  continuity  director  needed 
immediately  for  midwestern  major  market 
fringe  station.  Traffic  experience  desirable 
but  not  manditorv.  Full  details  to  Box 
C-150.  BROADCASTING. 


Immediate  opening  for  serious  minded  news 
editor.  Minimum  two  years  broadcast  ex- 
perience required.  Good  pay,  vacations,  in- 
surance and  retirement  plans.  WHBY, 
Appleton,  Wisconsin  famous  for  Lawrence 
College.  Mutual  affiliate,  fulltime  in  busi- 
ness for  40  years.  Send  picture,  tape,  and 
particulars  to  Radio  Station  WHBY,  600 
South  Lawe  St.,  Appleton,  Wisconsin. 


Experienced  copy  writer  for  new  Indianap- 
olis station  WIGO,  airing  in  April.  Only 
forceful,  convincing  copy  considered.  Send 
resume  and  samples  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


All  around,  experienced  helper  required  at 
WBMI-FM,  Meriden,  Conn. 


RADIO 


Situations  Wanted — Management 


Presently  general  manager,  small  "metro 
market"  radio.  Extensive  background  sales, 
promotion,  and  programming.  Last  nine 
years  general  manager  and /or  sales  manager 
in  highly  competitive  markets.  Have  owner- 
ship background.  First  phone,  college,  35, 
family.  Fine  financial  and  business  refer- 
ences. 12  years  radio,  all  formats.  Present 
earnings,  $12,000.  Box  C-42,  BROADCAST- 
ING. 


General  manager.  36,  experienced  all  phases, 
strong  sales,  also  tv.  Promotion  minded, 
top  references.  Prefer  east.  Box  C-104, 
BROADCASTING. 


Outstanding  sales  manager  seeks  invest- 
ment-management opportunity  in  radio. 
Married,  34,  college.  Box  C-105,  BROAD- 
CASTING. 


Attention  Floride-southern  states.  General 
manager  strong  on  local  and  regional  sales. 
Proven  record  management  of  small  market 
stations.  Good  announcer,  sober,  reliable, 
southerner.  Now  employed.  Box  C-145, 
BROADCASTING. 


Owners.  Available  immediately,  mature 
manager  experienced  all  phases.  Proven 
record.  Best  of  references.  Box  C-148. 
BROADCASTING. 


Twelve  years  experience  in  one  of  Amer- 
ica's most  competitive  markets  seeks  posi- 
tion from  national  sales  to  general  man- 
ager. College  graduate  in  field  of  Radio- 
Television.  Can  offer  superior  record  of  per- 
formance and  character  references.  Box 
C-36,  BROADCASTING. 


Sale-announcer.  Currently  billing  $9-10,000 
monthly.  Wants  move  from  metro  market  to 
small-medium  market.  11  years  experience 
all  phases.  No  screamers,  please.  Box  C-56, 
BROADCASTING. 


Mature  man  experienced  radio  sales,  other 
advertising,  wants  to  relocate  in  midwest. 
Box  C-92,  BROADCASTING. 


Announcers 


Sportscaster  seeks  return  to  baseball,  an- 
nouncing. Has  big  time  football-basketball 
experience.  "Name"  references  furnished. 
Box  190B,  BROADCASTING. 


Negro  showman  personality.  $85.  Will  travel. 
Deacon  K.  YU  2-9640.  San  Francisco.  Box 
295B,  BROADCASTING. 


College  student  desires  summer  work.  Ex- 
perienced in  r  &  r,  c  &  w,  pop.  Presently 
in  easy  sun.  pop.  Prefer  midwest  or  south- 
east. Complete  information.  Box  298B, 
BROADCASTING. 


Country  disc  jockey,  desires  fulltime  air 
work.  Experienced.  Employed.  Box  303B, 
BROADCASTING. 


South  Carolina,  North  Carolina,  Georgia. 
Adult,  morning  showman  .  .  .  first  phone. 
13  years  experience  all  phases.  11  at  present 
5  kw.  Young,  married,  veteran.  Looking  for 
permanent  position  leading  to  management. 
$150  minimum.  Box  C-26,  BROADCASTING. 


Announcer  seeks  position  in  east.  Married. 
Box  C-25,  BROADCASTING. 


Baseball  announcer,  seven  years  minor 
league  experience.  Play  by  play  all  sports 
news,  sales.  Box  C-43,  BROADCASTING. 


Showman  first  phone,  veteran,  will  travel, 
anywhere,  good  on  news.  Box  C-68,  BROAD- 
CASTING. 


Good  morning  sound  from  a  good  morning 
man.  Tremendous  audience  acceptance,  al- 
ways number  one.  With  tasteful,  comic 
approach,  it's  almost  a  pleasure  to  get  up 
.  .  .  almost.  Box  C-73,  BROADCASTING. 


Tom  Staton  1st  phone  no  maintenance  one 
year  experience,  can  type.  Box  C-74, 
BROADCASTING. 


Mature  announcer  desires  stable  position. 
5  years  commercial  experience.  Strong  on 
news.  Married.  Salary  desired  $85-$100  per 
week.  Box  C-78,  BROADCASTING. 


12  years  experience.  Earning  top  salary  in 
present  market.  Tight  board.  Program, 
production,  music  and  sports  director.  Now 
news  director.  Left  management  to  other 
guy.  Have  references,  will  travel.  South 
west,  west.  Box  C-79,  BROADCASTING. 


Experienced  announcer  6  months  tight 
board.  Single  prefer  Michigan,  Indiana, 
Ohio.  All  offers  considered.  Box  C-80, 
BROADCASTING. 


Seeking  employment  in  Long  Island.  New 
York  City  area.  Dependable.  Smooth  de- 
livery. Pleasant  personality.  Available  im- 
mediately. Box  C-81,  BROADCASTING. 


Experienced  announcer,  d.j.  Have  second 
studying  for  first.  Available  weekends,  NY. 
State  and  vicinity.  Box  C-85,  BROADCAST- 
ING. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Cont'd) 


Announcers 


Announcer  with  limited  broadcasting  ex- 
perience. Cheerful  style,  with  a  great  ambi- 
tion to  work  in  all  phases  of  radio.  Offers 
play  by  play  sportscasting.  Box  C-94, 
BROADCASTING. 


Experienced  dj  announcer  ready  to  work 
for  bright  modern  station  in  eastern  mar- 
ket. 4  years  on  the  air  including  Boston. 
Excellent  in  production.  Box  C-98,  BROAD- 
CASTING. 


Mature  quality  announcer,  presently  em- 
ployed at  leading  prestige  station  in  top  ten 
market,  seeks  change  to  position  of  greater 
challenge/opportunity.  8  years  experience, 
all  phases.  Good  at  news,  interviews,  con- 
troversy, classics.  Personal  interview  pre- 
ferred, my  expense.  Box  C-99,  BROAD- 
CASTING. 


Professional  deep  sound.  FM  experience. 
Tape  on  request.  Family  man.  Box  C-110, 
BROADCASTING. 


Attention  Hawaii!  Am  planning  to  move  to 
your  fair  land  in  near  future.  Am  26,  have 
1st  phone,  6  years  experience  as  swinger, 
top  ratings  in  markets  worked  including 
size  of  Honolulu.  Only  top  40ers'  need 
apply.  All  replies  answered.  Currently  em- 
ployed as  program  dires-tor  but  can  move 
at  your  request.  Best  references  available. 
Best  salary  expected.  Box  C-112,  BROAD- 
CASTING. 


A  fast,  smooth,  funny  pro  wants  to  settle 
with  major  market  format  organization 
with  solid  reputation,  unless  a  comparable 
medium  market  station  will  spend  good 
money  for  entertainment  on  the  air.  My 
ad  lib  is  my  product.  I  like  money,  and 
you,  if  you'll  spend  it.  Can  do  tv  too  if 
you  have  it.  Might  program  smaller  market 
headache  for  right  situation.  Young,  No 
problems.  Box  C-113,  BROADCASTING. 


Sportscaster,  Experienced,  basketball,  base- 
ball, football.  Former  sports  editor,  coach, 
referee.  Box  C-115,  BROADCASTING. 


Versatile  announcer  seeking  to  relocate.  I 
can  do  sports,  remotes,  and  general  duties 
with  efficiency.  Presently  program  director. 
Family  man.  Box  C-116,  BROADCASTING. 


Attention  top  40  outlets.  Experienced  first 
phone  dj  currently  employed  in  major 
market  now  available.  Excellent  references. 
No  maintenance.  Box  C-117.  BROADCAST- 
ING. 


Announcer,  disc-jockey,  sportscaster,  young, 
experienced.  Prefer  east  with  good  sound. 
Box  C-118,  BROADCASTING. 


Announcer-program  director,  27,  married.  8 
years  experience.  Award,  winning  news- 
caster. Prefer  relocation  in  Virginia.  Refer- 
ences excellent.  Box  C-125,  BROADCAST- 
ING. 


Middle  of  the  road  jockey  can  help  your 
station  as  program  or  production  manager. 
Experience  all  phases  of  programming.  Box 
C-123,  BROADCASTING. 


Modern  format  station  that  is  looking  for 
an  experienced,  mature  announcer/d.j.  1st 
phone.  Box  C-124,  BROADCASTING. 


Asthma  forces  move  from  wet  to  dry.  Two 
decades  all  kinds  radio.  First  ticket.  Pres- 
ently employed.  If  climate  dry,  air  pure  let 
me  send  tape.  Box  C-126,  BROADCASTING. 


DJ,  swinging,  experienced,  young  cheerful, 
reliable.  Seeks  modern  impact  station.  Box 
C-127,  BROADCASTING. 


DJ/announcer.  Adult  programming  experi- 
ence. Now  employed.  Seeks  growth  op- 
portunity. Box  C-128,  BROADCASTING. 


Good  music,  announcer,  experienced.  Re- 
laxed warm  style,  desire  matching  loca- 
tion. Box  C-130,  BROADCASTING. 


San  Francisco  located  top  40  jock.  $90  and 
let's  wail!  Box  C-132,  BROADCASTING. 


Hire  both  of  us  and  you'll  have  an  ex- 
perienced 1st  phone  announcer/maintenance, 
newsman,  time  sales  with  plenty  of  know 
how,  gather,  write,  announce,  heavy  on 
local  sales.  Box  C-134,  BROADCASTING. 


Announcers 


Announcer:  11  years  experience;  clear,  dis- 
tinct voice,  smooth  delivery;  dependable. 
Desires  position  either  radio,  television. 
Can  sell,  write  copy,  ad-lib,  3rd  phone.  Can 
relocate  anywhere.  Presently  employed  as 
program  director  at  WLWM-FM  in  Nash- 
ville, Box  C-136,  BROADCASTING. 


Major  markets  only.  Top  rated  morning 
show  market  2  million.  Currently  produc- 
tion manager.  35,  married,  children,  1st 
phone.  Available  reasonably  soon.  Resume, 
tape,  creative,  personable,  witty,  respon- 
sible, charming,  intelligent,  slightly  money 
mad,  albeit  humble.  Box  C-137,  BROAD- 
CASTING. 


I  have  a  first  phone,  a  college  degree  and 
some  announcing  experience.  I'd  like  more. 
Can  you  use  me?  Box  C-138,  BROADCAST- 
ING. 


Well  experienced  in  radio  and  television. 
Very  good  voice.  Nice  looking,  single,  sober, 
available  now.  Box  C-144,  BROADCASTING. 


This  experienced  top  40  d  j.  newsman  with 
smooth  and  friendly  delivery  plus  good 
production  ideas  might  fit  your  opening 
perfectly.  Box  C-152.  BROADCASTING. 


Announcer  first  phone  available  immediate- 
ly. Musical  background  opera  and  classics. 
Prefer  west  coast.  Box  C-153,  BROADCAST- 
ING. 


Combo  man.  Top  notch  experienced  jock 
with  first  phone  is  available  immediately. 
Telephone  813-688-1374. 


14  years  experience.  Tops  in  d.j.  news, 
phone  or  write  Syl  Sergi,  Tllden,  6-4623, 
Beaver  Falls,  Pennsylvania. 


Announcer,  experienced,  young,  industrious, 
married,  sells.  Top  on  d.j.  shows  and  au- 
thoritative news.  Robin  Burns,  3090  Haussen 
Court,  Chicago.  MU  5-0287. 


Experienced  1st  phone  announcer.  Avail- 
able immediately,  can  do  any  music  format. 
Phone  259-1105.  or  write  1462  Terilyn  Ave- 
nue, San  Jose,  California. 


Perennial  all-night  man  formerly  with 
Miami's  number  one  station.  Top  40  or  jazz. 
Tape,  photo,  resume,  references  available. 
Mitch  Price,  7904  Maryknoll,  Bethesda, 
Maryland.  EM  5-2394. 


Announcer-experienced.  Good,  mature,  res- 
onant voice.  Sales,  first  class  license,  if  re- 
quired. 227 Vz  Maple  Street,  Ashland,  Ohio. 
Phone  4-8262. 


Experienced  announcer  available  for  posi- 
tion in  small  to  medium  market,  prefer 
New  England  area,  but  will  relocate  any- 
where. $75.00  minimum.  Roy  Cheverie, 
KSTV,  Box  102,  Stephenville,  Texas. 


Technical 


First  phone,  available  immediately.  12  years 
electronic  experience.  Box  C-38,  BROAD- 
CASTING. 


Engineer  wants  to  relocate  in  east.  First 
phone,  experience  am  &  fm.  Box  C-29, 
BROADCASTING. 


First  phone-am  combo,  tv  experience. 
Seeks  NYC  area.  Box  C-67,  BROADCAST- 
ING. 


Chief  engineer.  12  years  of  responsible  engi- 
neering management  including  planning 
and  construction  of  vhf  facilities.  Excellent 
industry  references.  Available  at  NAB  for 
interview.  Box  C-72,  BROADCASTING. 


First  phone,  no  experience,  single,  32,  grad- 
uate Grantham  School,  Kansas  City.  Avail- 
able immediately.  J.  Bridgwater,  11124  E. 
Freer,  Temple  City,  California.  Tel.:  Gilbert 
8-4548. 


Technical 


Experienced  first  phone  studio  engineer 
desires  position  in  midwest.  Available  im- 
mediately. Box  C-139,  BROADCASTING. 


Two  years  experience  radio  operating  engi- 
neer. No  announcing.  Need  employment. 
Box  C-142,  BROADCASTING. 


Chife  engineer-program  director-announcer. 
16  years  experience  in  all  phases.  Let's 
talk.  Box  C-143,  BROADCASTING. 


1st  phone,  13  years  experience  in  radio-tv 
repair.  Willing  to  start  immediately  for 
minimum  salary  for  chance  to  work  in 
radio  or  television.  Desire  permanent  posi- 
tion with  opportunity  for  advancement.  Age 
33,  family,  Ray  Bacca,  Box  1058,  Sarasota, 
Florida. 


Experienced,  engineer-announcer.  Direc- 
tionals,  remote,  maintenance,  construction. 
Available  now.  Don  Brienen,  307  Oak  Street, 
Auburndale,  Florida. 


Production — Programming,  Others 


News  director-5  kw,  medium  market,  wants 
to  join  local  news  operation,  with  equip- 
ment and  staff.  Young,  married,  with  ex- 
cellent references  and  3  years  experience. 
Will  consider  radio-tv,  combo.  Salary  and 
location  open.  Box  C-70,  BROADCASTING. 


Public  service  director,  air  personality  at 
established  million  market  station  looking 
for  program  directorship  in  smaller  market. 
Hard  worker,  best  references.  Talented, 
married,  will  settle.  Box  C-71,  BROAD- 
CASTING. 


Modern  format  d.j.,  strong  news,  top  pro- 
duction, experienced  p.d.  is  seeking  per- 
manent position  with  aggressive  station. 
C-122,  BROADCASTING. 


I  can  offer  you  solid  experience  as  p.d.  or 
production  manager  with  good  news,  sports, 
plus  1st  phone  for  stable  format  or  middle 
of  the  road  operation.  Call  d.j.  217,  529-2271. 


Newsman.  Looking  for  opportunity  with 
station  that  wants  to  make  a  name  in  news. 
Must  be  mutual  affiliate  that  really  believes 
in  the  net.  If  you're  looking  for  someone 
who  can  find  and  air  the  news  first;  one 
who's  as  much  at  ease  with  congressmen 
as  desk  sargeants,  contact  at  once.  If  you 
air  news  just  because  you  must,  don't 
reply.  Box  C-97,  BROADCASTING. 


FM  program  director,  ready  for  major  mar- 
ket. Creative,  proven  ability.  Prefer  group 
operation.  MA  degree  plus  6  years  experi- 
ence am-fm-tv.  Box  C-121,  BROADCAST- 
ING. 


News  my  forte,  5  years  experience,  24 
years,  single,  draft  exempt,  dependable. 
Desire  position  in  or  near  large  urban  area 
in  progressive  news  dept.  Box  C-91, 
BROADCASTING. 


TELEVISION 


Help  Wanted — Announcers 


TV  booth  announcer,  mature,  authoritative, 
personable,  tv  experience  not  required.  Top 
station  in  Iowa  market.  Send  picture,  tape, 
complete  details,  manager,  Box  C-120, 
BROADCASTING. 


Chief  engineer  for  educational  videotape 
production  center  expanding  into  probable 
station  operation.  Supervisory  experience 
and  background  in  all  phases  of  mainten- 
ance necessary.  Box  235B,  BROADCASTING. 


Strong  vhf  CBS  affiliate  in  mid-south  has 
immediate  opening  for  television  technician 
experienced  in  studio  maintenance  and 
operation.  Must  be  ambitious,  dependable, 
and  have  a  1st  phone  license.  Replies  treated 
in  confidence.  Send  qualifications,  refer- 
ences, salary  requirements  and  recent 
photograph  to  Box  C-52,  BROADCASTING. 
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Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


For  Sale— (Cont'd) 


Technical 


Supervisory  engineer  for  small  tv  station  in 
midwest;  knowledge  of  uhf  desirable.  Box 
C-101.  BROADCASTING. 


Transmitter  engineer.  First  ticket  required. 
Station  experience  preferred.  Contact  L.  B. 
Howard,  Chief  Engineer,  WFIE-TV,  Evans- 
ville,  Indiana. 


Qualified  technical  personnel  for  largest 
military  television  facility  in  nation.  Im- 
mediate openings  for  videotape  and  video 
technicians.  Other  requirements:  Lighting 
technicians,  master  control  technicians, 
camera  technicians,  mobile  unit  and  super- 
visory personnel.  Send  resume  and  salary 
requirements  to:  Mr.  Cliff  Paul,  Telepromp- 
ter  Corp.,  Sands  Office  Center,  Huntsville, 
Alabama. 


TV  Engineer.  Station  expanding  technical 
facilities  has  opening  for  young  man  tho- 
roughly grounded  installation  and  main- 
tenance TV  equipment  or  who  has  funda- 
mental knowledge  and  capability  to  learn 
quickly  under  guidance  of  Chief  Engineer. 
WSAV-TV,  Savannah.  Georgia. 


Production — Programming,  Others 


Dominant  CBS  VHF  station  in  midwest 
needs  news  reporter-photographer  able  to 
shoot  and  process  16  mm  film  as  well  as  dig 
for  news.  Send  resume  photo,  films  to  Box 
259B,  BROADCASTING. 


Number  one  station  in  3A  million  home  mid- 
west market  has  opening  for  top  newsman 
to  do  both  radio  and  tv.  There's  plenty  of 
news  and  plenty  of  work.  If  you're  used  to 
a  40  hour  week  we  are  not  for  you.  If  you 
love  news  send  resume  photo  and  film  or 
tape  to  Box  260B,  BROADCASTING. 


Need  creative  producer-director  to  handle 

important  evening  television  news  and  re- 
cording schedule.  Must  have  good  ideas  and 
be  able  to  handle  crew  with  skill.  Excellent 
potential  in  12  year  VHF  dominant  CBS  sta- 
tion in  750,000  home  midwest  market.  Send 
resume,  photo,  and  samples  of  your  work 
to  Box  258B,  BROADCASTING. 


Operation  manager.  To  supervise  directors, 
floor  crew,  traffic,  continuity,  art.  Help 
create  good  live  commercials  and  programs 
at  NBC  station  in  medium  size  midwest 
market.  Must  be  solid  announcer,  also.  Box 
C-66,  BROADCASTING. 


Sports  director  for  WSBT-AM,  FM,  TV, 
respected  leader  in  the  area.  Experienced 
play  by  play,  interviews,  regular  sports 
shows.  Prefer  Indiana  sports  background 
though  experience  in  neighboring  states  will 
be  considered.  Salary  plus  talent  and  many 
extra  benefits.  Send  tape  and  photo  to 
Personnel  Director,  South  Bend  Tribune, 
South  Bend  26,  Indiana. 


TELEVISION 


Situations  Wanted — Announcers 


Sportscaster.  Wants  on  camera  sports  job 
in  major  league  or  live  wire  sports  area. 
Radio  play  by  play  of  college  football, 
pro  baseball,  racing.  Good  knowledge  of  all 
sports.  Will  go  in  as  number  2  man  in 
major  market.  Working  radio  at  present. 
Prefer  sunshine.  7  years  experience,  family. 
Audio  tape,  sof,  resume,  references,  on  re- 
quest. All  inquiries  invited.  Box  C-82, 
BROADCASTING. 


Presently  employed  young  staff  announcer. 
Four  years  in  radio  looking  for  television. 
Married,  one  child.  Draft  exempt.  Desire 
permanency.  Box  C-84,  BROADCASTING. 


Announcers 


Mature  combination  tv  news  announcer- 
writer,  and  Will  Rogers  philosopher  type 
disc  jockey.  Mature,  firm,  kindly,  appeal- 
ing to  audience  above  teen-age  tastes.  Can 
cooperate  with  sales  department  and  engi- 
neering department.  Have  had  plenty  of 
executive  level  sales  experience,  and  first 
phone  since  1935.  Active  ham.  Expert  board 
operator,  skilled  with  16mm  movie  camera. 
Deep  in  political  philosophy,  can  do  edi- 
torials and  sensitive  interviews  with  politi- 
cal, religious,  and  business  leaders  in  your 
community.  Minimum  salary  $1,000  per 
month,  no  contract  required.  Any  city  out 
of  present  mid  south  location.  Prefer  east 
or  west  coast,  or  north  midwest.  No  tapes, 
no  film  clips,  no  photos.  Personal  interviews 
and  auditions  only,  at  my  expense.  This  ad 
will  run  for  four  insertions,  one  month,  but 
will  take  first  really  substantial  offer.  I 
will  phone  you.  Box  C-154,  BROADCAST- 
ING. 


Technical 


First  phone,  available  immediately,  12  years 
electronic  experience.  Box  C-38,  BROAD- 
CASTING. 


First  class  license,  no  experience.  Tele- 
vision technical  position  only.  Box  C-100, 
BROADCASTING. 


Technician  genuinely  interested  in  his  work 
yearns  to  work  for  television  station  in  deep 
south.  Friendly  type  fellow  with  diversified 
experience.  Box  C-114,  BROADCASTING. 


Production — Programming,  Others 


Top  producer-director,  major  market,  now 
interested  in  program  manager-assistant 
program  manager,  smaller  market.  Box 
180B,  BROADCASTING. 


Copywriter  with  imagination,  college  de- 
gree, experienced.  Seeks  challenge.  Prefer 
promotion.  Box  C-87,  BROADCASTING. 


Broadcast  journalist  seeks  news  directorship 
or  editorial  post  in  top  radio-tv  news  de- 
partment, emphasis  on  responsible  report- 
ing. Prefer  midwest  or  southwest.  Seven 
years  with  50  kw  station,  five  years  teach- 
ing and  administration.  BA,  MA  in  jour- 
nalism. Available  in  summer.  Family.  Mini- 
mum $8500.  Box  C-131,  BROADCASTING. 


Experienced  TV  news  editor.  Network  and 
station  experience.  College  graduate,  vet- 
eran, married.  Young  and  willing  to  locate 
anywhere  with  opportunity.  Please  write 
Box  C-156,  BROADCASTING. 


WANTED  TO  BUY 


Equipment 


New  uhf  needs  studio  transmitter  equip- 
ment, antenna,  adaptable  to  channel  17. 
Repairable  equipment  acceptable.  Box  C-108, 
BROADCASTING. 


Wanted  FT  231  GE  Synchrolile  tubes  for 
16mm  tv  projectors.  Write  Chief  Engineer, 
KQTV.  Fort  Dodge,  Iowa. 


For  Sale 


Equipment 


Kinescope  recorder  GPL,  Model  PA303,  in- 
cluding: console  on  casters,  recorder  deck. 
Acme  35mm  camera  with  mounting,  H.  V. 
condenser  unit,  power  interlock,  deflection 
unit,  yoke,  electronic  shutter,  pulse  counter, 
monitor  control  and  power  supplies.  $7,400.00. 
V.  Kemper,  EUE,  513  West  54th  St.,  N.  Y. 
19,  N.  Y. 


3  kw  RCA  fm  transmitter  and  2  bay  antenna 
complete  with  100  feet  of  3  1/8  inch  trans- 
mission line.  Changing  power.  Located  in 
southwest.  Write  Box  C-95,  BROADCAST- 
ING. 


For  sale  or  lease,  Schafer  2100  system  (cur- 
rent model)  complete;  terms  negotiable. 
Box  C-103,  BROADCASTING. 


Equipment 


PT6-A  and  PT6-P  Magnecord  deck  and  3 
channel  amplifier.  Also,  P60  Magnecord  deck 
and  amplifier.  Both  rack  mounting  and  in 
good  operating  condition.  Will  sell  to  high- 
est bidder.  WKAI,  Macomb,  Illinois. 


For  sale:  250  watt  GE  transmitter,  $800; 
two  Presto  turntables,  $200  each;  Pt-6 
Magnecord  tape  recorder,  $300;  all  good 
condition.  Box  C-75,  BROADCASTING. 


1  RCA  power-max,  perfect  condition  $200. 
I  Symetra  peak,  perfect  condition,  $200. 
Both  pieces  used  one  year.  Box  C-28, 
BROADCASTING. 


GEL  FMC-1  main  channel  exciter  and  sub- 
channel generator,  rack-mounted  with 
power  supplies.  W.  E.  506  B-2  10  kw  fm 
transmitter.  Andrews  8-Bay  multi-v  an- 
tenna. WKJF,  Inc.,  Grandview,  Pittsburgh 
11,  Pennsylvania. 


Gates,  one  am  modulation  monitor  MO- 
2639,  one  am  frequency  monitor  MO-2890, 
both  presently  operating.  Good  condition. 
WROA,  Gulfport,  Mississippi.  Phone  863-7133. 


Fidelipac  tape  cartridges.  Best  prices,  same 
lay  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
5450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Un,  fm,  tv  equipment  Including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electroftnd,  440  Columbus 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  insulated,  1%"  rigid. 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Several  slightly  used  type  8D21  tubes  for 
RCA  TT  5A  tranmitter.  Serial  numbers  and 
hours  on  each  furnished  on  request.  Direc- 
tor of  Engineering,  WCCO-TV,  Minneapolis. 


10,000  watt  fm  transmitter.  FCC  type  ac- 
cepted. Designed  by  Bell  Telephone,  West- 
ern Electric  506B-2.  Operates  88-108  mc. 
Very  good  condition,  clean,  complete.  Loca- 
tion midwest.  $3500.00.  Box  290B,  BROAD- 
CASTING. 


Complete  remote  broadcasting  facilities  in- 
corporated in  35'  x  8'  trailer  including  all 
equipment  necessary  for  mobile  or  per- 
manent small  studio  installation.  Console, 
turn  tables,  microphone;  air  conditioners, 
5  kw  generator  and  many  incidentals.  Box 
C-51,  BROADCASTING. 


Berlant  conertone  tape  recorder,  carrying 
case,  rack,  $200.00.  WEEL,  Fairfax,  Va., 
CRescent  3-4000. 


TV  projectors  large  screen-RCA  PT  100. 
Completely  portable-like  new.  Includes 
spare  kinescope.  Bargain  $6,950.  L.  Wine- 
land,  2834  Alabama  Avenue.  S.  E.,  Washing- 
ton 20,  D.  C.  768-4252. 


RCA  3-bay,  Channel  3  (or  21  TV  antenna. 
Real  bargain.  WEAV-TV,  Savannah,  Georgia. 


19"  Jack  Panel  assemblies,  2  rows,  48  each 
type  218A  Jacks,  like  new.  $20.00  each 
postpaid.  Box  C-109,  BROADCASTING. 


1962  Gates  BC-it  transmitter  1000  watts  to 
250  watts.  Buyer  will  pick  it  up  at  trans- 
mitter site  we  will  not  ship  to  buyer.  A 
saving  of  several  thousand  dollars.  Write  or 
call  KEAN,  Brownwood,  Texas.  This  trans- 
mitter was  purchased  Jan.  27th,  1962. 
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BUSINESS  OPPORTUNITY 


INSTRUCTIONS 


Help  Wanted— (Cont'd) 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


MISCELLANEOUS 


Gospel-Religion  available.  American  Adver- 
tising Co.,  270  North  Crest  Road,  Chatta- 
nooga, Tennessee. 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  ieaturing  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits,"  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave., 
Hollywood  27,  California. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35. 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 

First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 

license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


San  Francisco's  Chris  Borden  School  teaches 
you  what  you  want:  1st  phone  and  "mod- 
ern" sound.  Jobs  a  plenty.  Free  placement. 
Illustrated  brochure.  259  Geary  Street. 


"Are  your  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida — Gulf  beaches — and  a  FCC 
first  phone  in  just  five  (5)  weeks — "Guar- 
anteed." Latest  teaching  methods.  Free 
placement  service.  Connected  with  modern 
commercial  station.  Radio  Engineering  In- 
stitute of  Florida,  Inc.  Commercial  Court 
Building,  Box  1058,  Sarasota,  Florida. 


RADIO 


Help  Wanted — Sales 


1  OPENINGS 

■  SIX  SALESMEN 

B  Radio,  Television  and /or 

Ad  Agency  Experience 
g  A  Necessity 

IS  High-caliber  men,  free  to  travel,  with 

=  accustomed  earnings  to  $25,000  yearly. 

M  Travel    and    entertainment  allowance, 

■j  plus  commissions. 

=  Call  Main  Office,  HA  6-9266,  Boston, 

|  Mass.,  or  New  York  City  Office,  EL  5- 

|j  4911,  for  appointment.    Interviews  will 

H  be  held  in  accessible  area. 

m  "Call  only  if  you  are  a  salesman" 

I  COMMERCIAL  PRODUCERS,  INC. 

405  Park  Square  Building 
Boston,  Massachusetts 

®,:h  n  w  ■  a  h  mm  mm 


Announcers 


X,  RADIO  TELEPHONE  it) 

)C  PERSONALITY  J 

JpMa.jor  station  with. adult  audience  appeal  X 
X  in  major  west  coast  market  has  immeili-M 
s/'ate  opening  for  knowledgeable  person  with  V 
^successful  background  conducting  tele-'s/ 
Jlphone  discussion  programs.  Excellent  long  jk 
X.  term  opportunity  for  qualified  man.  Send^m 
tape  and  bio.  X 
le       Box  C-149,  BROADCASTING  \ 


WANTED!! 
Major  Eastern  station  looking  for 
strong  adult  air  personality  who 
knows  modern  music  and  pro- 
duction, and  how  to  develope  and 
hold  audience.  Salary  open. 
Rush  tape  and  resume  to 

Box  C-63,  BROADCASTING. 


Announcers 


CALIFORNIA  CALLING 

San  Diego's  "first"  station  is  ex- 
panding! Seeking  bright,  happy 
dj.  If  you  do  voices  or  have  a 
gimmick,  send  'em  along;  but 
not  a  must. . .  Experienced  news- 
man needed  also.  Air  mail  tape, 
photo  and  resume  to: 

Dick  Drury,  P.  D. 
KGB  Radio 

San  Diego,  California 


Technical 


Employment  Service 


PROFESSIONALS 

ALL     BROADCAST     PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 

MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  1 0th  Ave.  So. 
Minneapolis  17,  Minn. 


TELEVISION  Help  Wanted— Management 


CALIFORNIA  OPPORTUNITY 

Top  flight  program  director-operations  manager  with  experience  in  all  phases  of  operation 
needed  now  for  growing  vhf  network.  Department  is  small  so  must  be  able  to  double  in  brass, 
as  well  as  delegate,  follow  up,  train  personnel,  control  and  supervise  program  department 
with  strong  emphasis  on  creative  production  for  local  sales  as  well  as  expansion  of  news 
operation. 

Regardless  of  your  position  in  radio  or  television,  if  you  have  considered  changing  from  your 
present  position  to  a  better  opportunity  we  would  like  to  hear  from  you.  Because  of  expansion 
in  radio  and  television,  we  will  have  future  openings  in  traffic,  sales,  continuity  and  art.  If 
you  are  versatile  and  have  experience  in  any  phase  of  broadcasting  we  would  like  to  hear 
from  you.  Good  salary,  excellent  working  conditions  and  fringe  benefits.  Give  complete  in- 
formation in  first  letter  with  samples  of  work  where  applicable. 

Box  C-54,  BROADCASTING 


Broadcast  Equipment  Manu- 
facturer has  important  positions 
open  in: 

Field  Service  Department : 
Requires  broadcast  engineer  with  ex- 
perience in  AM,  FM  and  TV  broad- 
cast equipment  installation  and  serv- 
icing. Previous  managerial  position  in 
broadcast  equipment  servicing  desired. 

Product  Line:  Requires  knowledge 
of  AM,  FM  and  stereo  broadcast 
equipment  and  should  have  thorough 
knowledge  of  audio  systems. 

Send  complete  resume  today. 

Box  C-60,  BROADCASTING. 
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RADIO 


Miscellaneous — (Cont'd) 


For  Sale— (Cont'd) 


Situations  Wanted — Management 


MODERN  RADIO  PROGRAMMER 
SEEKS  LONG-TIME  RELATIONSHIP 
WITH  LONG-TIME  OWNERSHIP 
STATION 

If  you're  in  the  radio  business 
and  dedicated  to  it  for  not  only 
monetary  reasons  ...  if  you 
realize  that  audience  needs  must 
be  answered  intelligently  and  vi- 
brantly in  this  modern  society. 
If  you  believe  in  ratings  ...  if 
you're  not  prejudiced  about  mu- 
sic ..  .  if  you  believe  in  Leader- 
ship and  wholesome  competition 
...  I  would  like  to  hear  from  you. 

BOX  321B,  BROADCASTING 


Announcers 


WIDELY-KNOWN  TV 

Executive  looking  for  greater  growth  and 
challenge.  Currently  responsible  for  all 
sales  and  network  relations  at  highly 
successful  station.  Personal  production 
extremely  high.  Respected  in  national 
field.  Knowledgeable  in  promotion  and 
programming.  Creative,  loyal,  energetic, 
enthusiastic.  18  years  broadcast  experi- 
ence with  2  employers.  Age  45.  Require 
$20,000.  Excellent  references.  Desire  posi- 
tion as  manager  or  sales  manager  lead- 
ing to  general  management.  Available  for 
interview  at  NAB  Convention. 

Box   C-147,  BROADCASTING 
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Production — Programming,  Others 


BUY  OF  YOUR  LIFETIME 
Top  programming  executive  de- 
sires change  with  a  challenge. 
Major  and  minor  TWENTY 
YEAR  MARKET  experience  in 
RADIO  &  TELEVISION.  Best 
references  —  Married,  Children, 
College  education.  For  full  par- 
ticulars write: 

Box  C-151,  BROADCASTING 


MISCELLANEOUS 


AD  LIBS! 

A  new  monthly  publication  of  Clean 
Lines  for  DJ'S  Comics  &  Speakers. 
Sample  sheet  on  request.  Two  to  four 
pages  monthly. 

Write: 

2510  Queens  Chapel  Road, 
Apt.  304,  Hyattsville,  Maryland 

or  Phone:  301-864-9151 


CHICAGO  DUEBILLS 

and  other  cities,  plus  resorts.  Save  on 
business/pleasure  trips.  Hotels,  motels  will 
exchange  accommodations  for  advertising. 
Your  cost  15%.  Order  from: 
Camble  Coker,  Inc.  Tel.  642-6107,  155  E. 
Ont.  St.,  Suite  3,  Chicago  11,  III. 


Colorful 

RADIO  MARKET  SHEETS 
and        COVERAGE  MAPS 

Address  Radio  Dept.  on  your  letter- 
head for  FREE  information  and  samples. 

EVEREDY  ADVERTISING 

1817  Broadway  •  Nashville  4,  Tenn. 


Stations 


INSTRUCTIONS 


giiianuiiiiiiiiuiiiiniiiiiiEiiuniiiiiiianiiiiuiiiiaiiinoiuiiDiiiiiiiHi^ 

I  RADIO-TV  ANNOUNCING  1 
f  COURSES  | 


1         ENGINEER  &  1st  PONE  | 

COURSES  | 

f             Aetitt  Placement  Service.  1 

1   AtUntlon  Managers:    A  few  Outstanding  5 

=     Annoaueart  bow  available  for  radio-tv.  = 

I   KEEGAN  TECHNICAL  INSTITUTE  | 

"Since  1947"  | 
I      207  Madison,  Memphis,  Tenn. 

fiiiniiiiMiiiiiiniiiiiiiiiiiiniiiiiiiiiiiiHiiiiiiiniiiniiiiiiiiiiiiHiiiiiiiimi^ 

WANTED  TO  BUY 
Stations 


WANTED  TO  BUY 

?  A 1 1  or  part  interest  of  existing  radio  sta'-^ 
jtion  or  CP.  Twelve  years  experience  in-| 
eluding  management.    First  phone.  Allj 
f replies  held  in  utmost  confidence. 
Box  C-119,  BROADCASTING 


For  Sale 
Stations 


SOUTHWEST  LOW 
FREQUENCY  1  KW 

In  the  black  in  the  growing  southwest 
$94,000  to  qualified  operators.  Less  for 
Cash. 

Box  C-3,  BROADCASTING 


MISSISSIPPI  DAYTIMER 

Single  market,  population  6,500, 
good  retail  sales.  Grossing  around 
$30,000  needs  management  & 
local  ownership.  Good  equipment 
in  new  building  and  transmitter. 
Priced  $40,000  with  terms, 
box  255B,  BROADCASTING. 


THE  PIONEER  FIRM  OF  TELE- 
VISION  AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 
Negotiations  Management 
Appraisals  Financing 

HOWARD  S.  FRAZIER,  INC. 
1736  Wisconsin  Ave.,  N.W. 
Washington  7,  D.  C. 


-CONFIDENTIAL  NEGOTIATIONS- 
For  Buying  and  Selling 

RADIO  and  TV  STATIONS 

in  the  eastern  states  and  Florida 

W.  B.  CRIMES  &  CO. 

2000  Florida  Avenue,  N.W. 
Washington  9,  D.  C. 
DEcatur  2-23 11 


Tenn. 

single 

daytimer 

48M 

terms 

Midwest 

small 

fulltime 

33M 

10M 

Ca. 

medium 

daytimer 

65M 

23M 

Fla. 

medium 

fulltime 

230M 

75M 

S.E. 

major 

daytimer 

238M 

290/o 

N.E. 

major 

daytimer 

400M 

29% 

S.E. 

UHF-TV 

profitable 

2MM 

cash 

And  others 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


STATIONS  FOR  SALE 


SOUTHWEST.  Exclusive.  Daytime.  Billing 
$5,000  a  month.  Has  done  $7,000.  Priced  at 
$110,000  with  29%  down.  Includes  real 
estate. 

MIDWEST.  Exclusive  daytime.  Billing  close 
to  $40,000.  Priced  at  $60,000.  290/0  down. 

JACK  L.  STOLL  &  ASSOCS. 
Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


NEED  HELP? 

LOOKING  FOR  A  JOB? 

SOMETHING  TO  BUY 
OR  SELL? 

For  Best  Results 
You  Can't  Top  A 
CLASSIFIED  AD 

in 


m*fw-]  BROADCASTING 

THE  BUSINESSWEEK!- Y  OF  TELEVISION  AND  RADIO 
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Stand  up  and  be  counted 
in  the  fight  against  Communism 


You,  as  a  private  citizen,  can 
hit  Communism  where  it  hurts! 

WHERE?  Communism's 
weak  spot!  Eastern  Europe- 

In  Eastern  Europe  80,000,000  once  free  men 
and  women  still  bravely  resist  Communist 
domination.  Here,  Communism  is  on  the  de- 
fensive. Here,  many  Russian  divisions  are 
tied  down.  This  is  where  Communism  is  un- 
der greatest  pressure.  You  can  help  keep  this 
pressure  on. 

HOW?  By  supporting  Radio 

Free  Europe  -  Every  day  Radio  Free 
Europe's  28  powerful  transmitters  broad- 
cast news  of  the  Free  World,  religious  ser- 
vices, the  plain  truth  to  the  brave  people  of 


Poland,  Czechoslovakia,  Hungary,  Bulgaria 
and  Romania.  Armed  with  this  truth,  they 
represent  a  major  obstacle  to  the  Communist 
threat  of  world  conquest.  Eighty  percent  of 
them  listen  to  Radio  Free  Europe  despite 
Communist  jamming.  It  is  their  strongest 
link  with  the  future. 

R.F.E.  is  a  working  weapon 

Radio  Free  Europe  is  one  of  the  Free  World's 
major  offensive  weapons  in  the  Cold  War 
against  Communism  and  Soviet  aggression. 
But  it  needs  money  now  to  continue  its  work. 
As  a  privately  supported,  non-profit  organi- 
zation, Radio  Free  Europe  depends  on  indi- 
vidual contributions  from  private  citizens. 
Your  help  is  needed.  What's  it  worth  to  you 
to  hit  Communism  where  it  hurts?  Ten  dol- 
lars? Five  dollars?  Give  whatever  you  can.. . 

Radio  Free  Europe  Fund 

The  American  People's  Counter-Voice  to  Communism 


P.  O.  BOX  1963,  MT.  VERNON,  N.Y. 


Published  as  a  public  service  in 
cooperation  with  The  Advertising  Council 
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OUR  RESPECTS  to  Merle  Hicks  Tucker 

Civic  affairs  foremost  in  his  schedule 


Merle  Hicks  Tucker  is  a  man  who: 
won  the  duPont  and  Peabody  Awards 
for  public  service  in  the  same  year;  lost 
a  mayoralty  election  when  his  opponent 
would  not  accept  free  time  on  his  sta- 
tion; toured  Europe  in  1930  with  the 
Cowboy  Band;  was  director  of  the  New 
Mexico  Tourist  Bureau;  is  owner-presi- 
dent of  KGAK  Gallup,  N.  M.;  is  1963 
president  of  Kiwanis  International;  and 
believes  broadcasters  have  invited 
much  of  their  own  trouble  from  the 
Federal  Communications  Commission. 

An  outspoken  critic  of  the  welfare, 
socialistic  state,  Mr.  Tucker  will  deliver 
the  keynote  address  at  the  New  Mexico 
Broadcasters  Assn.  annual  convention 
in  Albuquerque  next  month.  It's  a  date 
he  has  managed  to  squeeze  in  around 
his  work  for  and  with  the  Navajo  In- 
dians and  his  cross-country  tours  as 
Kiwanis  president. 

A  32-year  veteran  of  broadcasting, 
Mr.  Tucker  got  his  start  in  radio  with 
WBAP  in  his  native  Fort  Worth,  Texas. 
A  music  major  at  Hardin-Simmons  U., 
Abilene,  he  had  been  offered  a  job  as  a 
staff  musician  with  WBAP  but  turned 
it  down  in  favor  of  the  other  side  of 
radio. 

Office  Boy  ■  Starting  as  an  office  boy 
he  became  a  junior  announcer  and  then 
moved  on  to  the  Cincinnati-Louisville 
area  for  four  years.  He  returned  to 
Texas  and  did  a  special  series  on  the 
old  Southwest  Network  in  1935.  Three 
years  as  radio  director  for  the  Texas 
Centennial  and  Fort  Worth  Centennial 
followed. 

Mr.  Tucker  got  his  first  taste  of  sta- 
tion management  at  KSAL  Salina,  Kan. 
In  1940  he  became  general  manager 
of  KROD  El  Paso  and  stayed  there 
until  March  1942,  when  he  left  to  take 
up  permanent  residence  in  New  Mexico. 

Two  years  with  KOB  Albuquerque 
were  followed  by  Mr.  Tucker's  affilia- 
tion with  Albert  E.  Buck  and  Frank  C. 
Rand  Jr.  in  forming  the  Rio  Grande 
Broadcasting  Co.  The  trio  built  four 
stations — KOAT  Albuquerque,  KTRC 
Santa  Fe,  KRSN  Los  Alamos  and 
KGAK  Gallup. 

When  the  company  was  sold,  Mr. 
Tucker  and  his  wife  retained  control  of 
KGAK,  under  the  name  Thunderbird 
Broadcasting  Co. 

Service  To  Navajos  ■  Starting  in 
1950  he  formulated  the  station's  policy 
of  local  news  emphasis,  editorials  and 
public  service,  particularly  aimed  at  the 
Navajo  Indians. 

While  the  Tuckers  worked  with  the 
Navajos  in  educational  and  health  pro- 
grams, KGAK  began  Navajo  language 
programming.  It  was  this  programming 
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which  led  to  the  public  service  awards 
in  1955,  as  the  first  radio  station  to 
broadcast  regularly  to  American  In- 
dians in  their  own  language. 

Mr.  Tucker  believes  strongly  in  radio 
managers  assuming  individual  respon- 
sibility of  leadership  in  the  community; 
public  service,  local  news  production 
with  real  news  men,  not  those  who  rip 
and  read.  He  does  not  believe  that 
editorializing  should  be  handled  indis- 
criminately; it  should  be  done  by  either 
experienced  editorial  writers,  men  with 
former  newspaper  experience  and  "cer- 
tainly someone  who  is  responsible  in 
the  corporate  setup." 

Offer  Turned  Down  ■  When  Mr. 
Tucker  ran  for  mayor  of  Gallup  he  did 
everything  possible  to  get  his  opponent 
to  use  free  time  on  KGAK — even  to 
offering  his  own  time,  the  ex-candidate 
says.  But  the  offer  was  never  accepted 
and  Mr.  Tucker  wound  up  the  loser 
by  300  votes. 

The  moral?  Mr.  Tucker  says  he 
doesn't  honestly  know  what  it  could  be. 
At  least,  he  says,  he  complied  with  FCC 
rules  and  honestly  believed  his  opponent 
should  have  used  the  station. 

Born  April  12,  1911,  the  51-year-old 
broadcaster  has  been  active  in  civic  and 
state  affairs  serving  as  director  of  the 
New  Mexico  Tourist  Bureau,  two  years 
as  director  of  the  state  Dept.  of  Devel- 
opment, president  of  the  Gallup  Cham- 
ber of  Commerce,  general  chairman  and 
president  of  the  Albuquerque  Commu- 
nity Chest  and  as  special  consultant  to 
former  Commissioner  of  Indian  Affairs 


KGAK's  Tucker 
Navajos  get  precedence 


Glenn  Emmons  during  the  Eisenhower 
administration. 

Highly  active  in  Kiwanis  affairs  for 
21  years,  Mr.  Tucker  was  one  of  the 
originators  in  1954  of  Farm-City  Week, 
a  program  that  was  officially  recognized 
by  President  Eisenhower. 

In  addition  to  his  civic  and  social 
duties,  Mr.  Tucker  served  two  years  on 
the  NAB's  Am  Committee  and  one  year 
on  its  Legislative  Committee. 

A  proponent  of  individualism,  Mr. 
Tucker  feels  that  broadcasters  have  a 
greater  responsibility  than  many  of 
them  have  assumed.  He  feels  that  the 
FCC  has  gone  beyond  the  original  in- 
tent of  the  law,  but  is  perhaps  doing 
no  more  than  other  departments  of  the 
federal  government  —  moving  toward 
the  welfare,  socialistic  state. 

Straight  In  The  Eye  ■  Mr.  Tucker 
says  that  the  final  responsibility  rests 
squarely  on  the  shoulders  of  each 
broadcaster  to  stop  this  trend,  to  stand 
up  "so  you  can  look  the  FCC  straight 
in  the  eye,  with  a  clean  conscience 
when  the  time  comes." 

Mr.  Tucker  married  Mida  Watts  Har- 
ris of  Louisville  3 1  years  ago.  They  have 
a  son  Merle  Jr.  (Butch),  12,  a  student 
at  St.  John's  Military  School,  Salina, 
Kan.;  a  married  daughter,  Mary 
George,  26,  and  one  granddaughter. 

Mr.  Tucker's  belief  in  the  future  of 
radio  and  television  is  unlimited.  The 
media,  he  thinks,  can  be  the  greatest 
influence  in  American  life  for  good  and 
he  takes  issue  with  broadcasters  who 
enter  the  field  to  "make  a  fast  dollar." 

If  we  had  broadcasters,  Mr.  Tucker 
says,  "who  looked  at  it  as  a  sacred 
profession  and  realized  that  they  were 
given  a  real  responsibility  when  they 
accepted  a  license,  they  wouldn't  have 
to  worry  about  making  money.  Some- 
how or  other  that  will  take  care  of  itself 
if  a  broadcaster  will  do  a  job." 

On  a  virtual  leave  of  absence  this 
year  to  visit  all  50  states  and  Canada 
for  Kiwanis  and  to  attend  the  many 
broadcasting  meetings  around  the 
country,  Mr.  Tucker  has  managed  to 
squeeze  in  a  day  or  two  at  the  station. 

After  a  month  on  the  road,  he  re- 
turned to  KGAK  for  three  days  in 
February  before  leaving  for  the  Broad- 
cast Pioneers  Banquet  in  New  York, 
the  annual  conference  of  Service  Club 
Leaders  in  St.  Louis  and  more  Kiwanis 
activities. 

However,  there  is  one  date  Mr. 
Tucker  intends  to  make:  as  the  regular 
announcer  for  the  Inter-Tribal  Indian 
Ceremonies  of  Gallup  in  August. 

For  Mr.  Tucker,  no  other  event  takes 
precedence  on  his  busy  schedule. 
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EDITORIALS 


Time  to  turn  to  the  public 

LATELY  things  have  not  been  going  well  for  broadcasters 
in  their  strivings  for  journalistic  freedom. 
Last  week  members  of  Congress  reacted  with  hostility  to 
proposals  that  would  liberalize  the  political  broadcasting 
law  and  open  House  committee  hearings  to  radio  and  tele- 
vision coverage. 

A  month  ago  the  American  Bar  Assn.  reconfirmed  its 
Canon  35  which  denies  radio  and  television  access  to  most  of 
the  courtrooms  of  the  nation. 

For  the  past  two  years  the  FCC  has  been  exerting  tighter 
and  tighter  control  over  the  journalism  operations  of  radio 
and  television  through  the  invocation  of  its  "fairness  doc- 
trine" and  other  means  of  second-guessing  the  editorial  judg- 
ment of  broadcast  licensees. 

If  anything,  broadcast  journalists  have  been  losing  ground. 
It  is  evident  that  new  tactics  must  be  devised  if  broadcasters 
are  to  make  significant  headway  on  their  troubled  journey 
toward  acceptance  as  journalists  equal  to  the  press. 

Up  to  now  broadcasters  have  sought  admittance  to  legis- 
lative halls  and  courts  through  direct  appeals  to  legislators 
and  court  officers.  They  have  resisted  incursions  of  the  FCC 
individually  and  with  scant  effectiveness.  These  tactics  have 
failed.  Their  continued  use  gives  little  promise  of  anything 
but  continued  failure. 

The  conclusion  is  now  inescapable:  The  case  for  broad- 
cast freedom  must  be  taken  to  the  public.  It  will  get 
nowhere  as  long  as  the  public  is  unaware  of  what  is  going 
on.  It  will  get  nowhere  until  the  public  is  made  to  realize 
that  the  public's  elected  representatives  and  the  keepers  of 
its  courts,  assisted  by  political  appointees,  are  conspiring  to 
deprive  the  public  of  the  clear,  full  view  of  government 
operations  that  only  television  and  radio  can  present. 

Broadcast  journalism  must  be  used  to  advance  broadcast 
journalism's  cause. 

The  station  that  is  barred  from  covering  a  trial  that  is 
of  intense  local  interest  ought  to  do  a  broadcast  explain- 
ing why  it  is  unable  to  provide  radio  or  television  coverage. 

The  network  that  is  barred  from  a  House  committee  hear- 
ing of  national  interest  ought  not  to  cringe  at  the  notion 
of  telling  its  audience  why  it  has  been  locked  out. 

Let  broadcasters  go  to  the  public  with  the  persuasive 
instruments  at  their  command,  and  the  public  will  soon  go 
to  the  aid  of  the  broadcasters.  If  legislators  or  lawyers  object, 
so  much  the  better.  Let  their  views  be  aired.  The  logic  in 
the  situation  is  not  on  their  side. 

More  than  meets  the  eye 

MOST  broadcasters  know  that  they  are  in  jeopardy  be- 
cause of  the  way  the  FCC  is  running  their  lives.  Yet 
most  broadcasters  equivocate  when  it  comes  to  taking  the 
only  affirmative  action  open  to  them — an  expression  from 
Congress  in  the  form  of  new  communications  legislation  that 
will  bar  censorship  of  programs  and  the  domination  by 
government. 

The  FCC  has  passed  the  stage  of  subtlety.  Since  it  is 
encountering  no  organized  resistance,  it  moves  blithely  along, 
arrogating  more  and  more  power.  And  its  legal  staff  con- 
tinues to  contrive  devious  ways  of  buttressing  its  supposed 
authority.  The  staff  is  now  using  the  Solicitor  General  of  the 
United  States  in  a  bid  to  get  the  Supreme  Court  to  under- 
write its  power  grab. 

The  Solicitor  General  intervened  in  a  rather  innocuous 
case  involving  two  radio  stations  in  Hobbs,  N.  M.,  and  a 
weekly  newspaper  which  had  been  enjoined  from  carrying 
advertisements  of  a  Gaines  County,  Texas,  optometrist,  just 
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across  the  state  line.  The  injunctions  had  been  issued  because 
of  a  state  law  prohibiting  mention  of  prices  and  discounts  by 
optometrists. 

Because  interstate  commerce  was  involved,  the  Solicitor 
General  intervened.  Broadcasting  is  interstate  commerce  and 
the  Communications  Act  thus  precludes  direct  regulation  of 
broadcasting  by  the  states. 

So  far,  so  good.  But  the  Solicitor  General  then  argued 
that  the  FCC  has  been  given  "extensive  authority  to  regulate 
programs  and  advertising  material  in  the  public  interest." 
This  was  gratuitous.  It  wasn't  needed  to  justify  the  FCC's 
jurisdiction  over  interstate  commerce. 

This  line  of  argument  was  contributed  by  FCC  attorneys. 
It  is  customary  for  agencies  of  government  to  collaborate 
with  the  Solicitor  General  in  specialized  areas  and,  indeed, 
the  names  of  the  FCC  attorneys  were  on  the  brief. 

Among  the  citations  calculated  to  prove  the  FCC's  powers 
over  programming,  the  brief  enumerated  the  license  and 
license  renewal  requirements,  and  the  July  1960  program 
policy  statement  which  was  accepted,  practically  in  default, 
by  those  who  should  have  spoken  out  against  it. 

The  FCC's  strategy,  however,  was  to  elicit  from  the 
Supreme  Court  an  affirmative  expression  of  the  FCC's  right 
to  control  programs.  Cited  in  the  brief  was  the  1943  opinion 
of  the  Supreme  Court  upholding  the  FCC  in  the  network- 
monopoly  case  wherein  Associate  Justice  Felix  Frankfurter, 
in  what  the  lawyers  call  dicta,  said  the  law,  as  he  construed  it, 
placed  upon  the  FCC  the  burden  of  determining  the  "com- 
position of  that  traffic"  and  not  merely  the  task  of  serving 
as  a  "traffic  officer."  The  FCC  has  quoted  this  language, 
not  the  substance  of  the  opinion,  as  giving  it  carte  blanfche 
over  programming. 

It  is  obvious  that  the  FCC  lawyers  are  trying  to  get  fur- 
ther affirmation  of  program  control  by  smuggling  it  into  a 
Supreme  Court  decision  in  the  New  Mexico  case. 

The  NAB  convention  will  convene  in  Chicago  in  three 
weeks.  The  FCC  again  will  sit  as  a  panel.  It  is  important 
that  the  licensees  get  the  answer.  This  is  no  time  to  stand 
on  ceremony  or  to  pull  punches. 

Unless  the  FCC  repudiates  its  own  lawyers,  the  answer 
will  be  automatic.  In  that  event,  the  answer  of  the  NAB 
should  be  an  all-out  drive  for  the  legislation  proposed  by 
the  authors  of  the  monographs  of  the  Federal  Communica- 
tions Bar  Assn.  (Broadcasting,  Jan.  28)  to  which  the  NAB, 
thus  far,  has  given  only  lip  service. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"Nothing  wrong  with  your  set,  lady.  It's  all  those  detergent 


commercials  so  close  together!" 

BROADCASTING,  March  11,  1963 


"87th  PRECINCT 


71 


Report:  Program  under  surveillance  for  a  full  year,  while  on  network  television.  Each  episode  taut  and  dramatic.  Stories  of 
detectives  at  work,  brought  to  life  by  an  outstanding  cast.  Audience  Evidence:  Sizeable.  Loyal.  In  markets  like  Boston, 
Miami,  Cincinnati,  San  Diego,  Tucson-87TH  PRECINCT  took  first  place  against  high-powered  opposition.  That's  why  first-rank 
advertisers  like  Bulova,  Ford,  Gillette,  Procter  &  Gamble,  Warner-Lambert  sparked  national  sales  drives  with  87TH.  Current 
Status:  Available  to  stations  as  first-run  syndicated  series— 30  dramatic 
hours  to  arrest  market  troubles.  Reports  show  viewers  and  sponsors  on 
alert  for  87TH  PRECINCT.  Action  called  for.  Stake  out  your  area  through . . . 


larked  national  sales  drives  witn  o/m.  ourreni 
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SPOT  TV 

MODERN  SELLING 
N  MODERN  AMERICA 


Flexibility  is  one  of  many  reasons  why  Spot  Television  is 
the  largest  growth  medium  in  Advertising  today.  Fre- 
quency of  sales  message  can  be  matched  to  markets. 
Timing  can  be  keyed  to  short  or  long  sales  drives.  Test- 
ing is  efficient  and  economical.  These  quality  stations 
offer  the  best  of  Spot  Television  in  their  markets. 


TELEVISION  DIVISION 


THE    ORIGINAL    STATION  REPRESENTATIVE 


NEW  YORK  •  CHICAGO  •  ATLANTA  •  BOSTON  •  DALLAS 
DETROIT    •     LOS  ANGELES    •    SAN  FRANCISCO    •     ST.  LOUIS 


KOB-TV   Albuquerque 

WSB-TV  Atlanta 

KERO-TV  Bakersfield 

WBAL-TV   Baltimore 

WGR-TV   Buffalo 

WGN-TV  Chicago 

WFAA-TV  Dallas 

KDAL-TV  Duluth-Superior 

WNEM-TV  Flint-Bay  City 

KPRC-TV   Houston 

WDAF-TV  Kansas  City 

KARK-TV  Little  Rock 

KCOP  Los  Angeles 

WISN-TV   _  .  Milwaukee 

KSTP-TV  .  .  Minneapotis-St.  Paul 
WSM-TV   Nashville 


WVUE  New  Orleans 

WTAR-TV. Norfolk-Newport  News 

KWTV  Oklahoma  City 

KMTV  Omaha 

KPTV   Portland,  Ore. 

WJAR-TV  Providence 

WTVD  Raleigh-Durham 

WROC-TV   Rochester 

KCRA-TV   Sacramento 

KUTV  Salt  Lake  City 

W0AI-TV   San  Antonio 

KFMB-TV   San  Diego 

WNEP-TV.Scranton-Wilkes  Barre 

KREM-TV  Spokane 

WTHI-TV  Terre  Haute 

^■TV   Tulsa 


WGN  f  a  pioneer  in  Mid-America 

Recipient  of  the  1962  Mike  Award 


Congratulates  and 
salutes  the  White  Columns 
on  Peachtree 


SB 


a  pioneer  in 


Dixie 


...  for  distinguished  contribution  to  the  art 
of  broadcasting  and  in  recognition  of: 
dedicated  adherence  to  quality,  integrity  and 
responsibility  in  programming  and  management 


t  1 

t 

RECIPIENT  OF  THE  BROADCAST 
PIONEERS  1963  MIKE  AWARD 


Join  the  Broadcast  Pioneers;  wear  your  emblem  with  pride 

For  membership  contact:  Edward  Voynow,  Edward  Petry  &  Co.,  Inc.,  400  North  Michigan  Ave.,  Chicago  11,  Illinois 


If  you  lived  in  San  Francisco... 


. . . you 'd  be  sold  on  KRON-TV 


percent 
greater  metro  share 
than  the  next  station 
in  the  market  

From  9:00  a.m.  to  Midnight,  Monday  thru  Sunday, 
according  to  the  January,  1963,  ARB  Television  Market 
Report,  KRLD-TV  delivers  52%  more  Metro  Share  of 
Audience  than  Station  B,  58.3%  more  than  Station  C, 
and  171.4%  more  than  Station  D. 

And  the  margin  of  leadership  in  Total  Homes  Reached 
per  average  quarter-hour  is  even  more  spectacular  — 
62.6%  more  than  B,89.4%  more  than  C,  and  255.7  % 
more  than  D. 

Place  your  ad  dollars  on  the  consistent  winner.  See 
your  ADVERTISING  TIME  SALES  representative  for 
availabilities  on  Channel  4. 


represented  nationally  by  T j&y>r* 
Advertising  Time  Sales,  Inc.  U- — ij~ 


THE    DALLAS  TIMES    HERALD  STATIONS 


Cka«*t£(^  4,  DoMct^-Ft  tt/Mftc  Clyde  w  Rembert' President 

MAXIMUM  POWER  TV-TWIN  to  KRLD  radio  1080,  CBS  outlet  with  50,000  watts 

BROADCASTING,  March  18,  1963 


CLOSED  CIRCUIT 


Drop-in  reverberations 

FCC's  4-3  vote  against  sub-standard 
spaced  drop-ins  in  seven  two-station 
vhf  markets  continued  to  be  lively 
topic  last  week  (Broadcasting,  March 
1 1).  Supporters,  including  ABC,  which 
stood  to  add  affiliates  in  markets,  plus 
prospective  applicants,  couldn't  under- 
stand how  FCC  Chairman  Newton  N. 
Minow  was  persuaded  to  vote  against 
his  own  plan,  thus  supplying  one-vote 
margin  of  defeat.  Mr.  Minow  previ- 
ously had  espoused  plan  whereby  there 
would  be  automatic  transition  of  drop- 
in  outlets  to  uhf.  Argument  that 
swung  him  was  that  drop-ins  would 
delay  or  even  torpedo  all-out  move  for 
development  of  uhf,  evidenced  by  all- 
channel  set  legislation  and  government- 
industry  uhf  committee  organized  last 
week  with  the  blessing  of  President 
Kennedy. 

In  some  quarters,  reaction  to  Minow 
vote  was  strong  enough  to  question 
propriety  of  his  voting  at  all  in  light 
of  his  imminent  resignation  which  he 
has  neither  denied  nor  confirmed. 
There's  no  certainty,  of  course,  that 
his  successor,  whoever  he  may  be, 
would  have  voted  differently  but  no- 
tion is  that  Mr.  Minow  should  have 
disqualified  himself  in  matter  involv- 
ing precedent. 

Where  are  you? 

It's  toss-up  whether  Car  54,  now 
in  second  season  on  NBC-TV,  will 
find  new  berth  on  CBS-TV  in  1963- 
64.  Decision  was  close  Friday.  If 
show  is  accepted,  plans  are  to  place  it 
in  Wednesdays,  8:30  p.m.  period, 
where  CBS-TV  now  has  penciled  in 
Real  McCoys  for  next  fall.  Program 
will  not  be  renewed  by  Procter  & 
Gamble  and  is  being  replaced  by 
Grindl  in  its  current  period  Sundays 
on  NBC-TV. 

Alberto-Culver  to  radio? 

Within  next  week  or  so,  Alberto- 
Culver  may  decide  to  venture  signifi- 
cant test  of  radio  in  several  markets. 
Radio  research  plan  awaits  final  okay 
at  top.  A-C  now  spends  virtually  all 
its  $30  million-plus  ad  budget  in  tv. 
Firm  tried  to  test  radio  once  before 
during  introduction  of  V05  shampoo, 
but  test  was  sacrificed  when  sudden 
change  in  total  marketing  strategy 
resulted  in  big  tv  blitz  in  radio  re- 
search area. 

Traffic  with  the  enemy 

At  least  some  television  network  ex- 
ecutives are  getting  wrought  up  about 
some  of  their  stars  appearing  in  ads 
for  Parade  magazine,  which  uses  their 
pictures — some  seemingly  posed  for 
the  purpose — to  claim  Parade  circula- 
tion exceeds  their  tv  coverage  in  cer- 


tain markets.  Question  network  peo- 
ple are  asking  each  other,  and  may 
soon  put  forcefully  to  their  name  tal- 
ent, is  whether  performers  making 
living  in  television  have  right  to  lend 
(or  sell)  their  cooperation  to  project 
whose  sole  purpose  is  to  sell  against 
television — and  which  also,  by  infer- 
ence if  not  directly,  is  belittling  to  the 
performers  themselves. 

Yo  ho  and  a  bottle  of  worms 

Distillers  of  Puerto  Rican  rum 
would  like  to  start  selling  more  of 
their  product  at  home  (over  95%  is 
exported)  and  have  started  campaign 
to  get  Puerto  Rican  stations  to  accept 
commercials  for  native  product.  This 
was  one  of  major  issues  of  contention 
at  convention  of  Puerto  Rico  broad- 
casters last  week.  Many  of  island 
stations  already  are  accepting  hard 
liquor  advertising  and  others  are  being 
pressured  to  do  so. 

Another  hot  Puerto  Rican  issue  is 
what  14  San  Juan  am  and  fm  stations 
regard  as  unfair  competition  for  listen- 
ers and  programming  from  Armed 
Forces  Radio  station  there.  Commer- 
cial stations  are  asking  government  to 
put  operation  off  air  on  grounds  area 
already  is  well  served  with  broadcast 
signals.  They  say  they  are  particularly 
hurt  in  sports  coverage  and  national 
news.  Armed  Services  outlet  gets  all 
top  athletic  events. 

Quotas  going  up? 

U.S.  distributors  of  programs 
abroad  may  look  forward  to  brighter 
days  in  exporting  shows  to  United 
Kingdom,  still  most  lucrative  foreign 
market  in  terms  of  money  but  limited 
by  14%  quota  on  product  coming  in 
from  outside  Britain.  Memo  quietly 
being  circulated  by  tv  division  of  Mo- 
tion Picture  Export  Assn.  of  America 
reports  on  efforts  of  two  leading  Bri- 
tish program  contractors — Associated 
Rediffusion  and  Associated  Television 
Ltd. — to  raise  quota  on  tv  imports. 
Associated  Rediffusion  and  ATV  are 
seeking  union  support  for  this  move, 
hoping  labor  will  exert  pressure  on 
postmaster  general  to  raise  quota  to 
20%  or  to  some  "realistic"  figure.  If 
move  is  successful  in  UK,  MPEAA 
looks  for  more  favorable  trading  posi- 
tion in  other  parts  of  world. 

Background  to  Associated  Rediffu- 
sion and  ATV  moves  to  raise  quotas 
in  UK  is  this:  Program  contractors 
produce  and  sell  their  own  programs 
but  also  buy  U.S.  programs  for  use 
on  tv  in  UK.  With  coming  of  second 
BBC-TV  network  in  summer  of  1964 
and  another  commercial  network  in 


offing,  program  contractors  realize 
they  are  not  geared  to  produce  this 
volume  of  programs  and  look  to  more 
imports  from  America. 

S.F.  or  Miami? 

Although  Democrats  say  selection  of 
1964  convention  site  is  still  wide  open, 
insiders  expect  it  to  be  contest  between 
Miami  Beach  and  San  Francisco.  Mi- 
ami Beach  has  offered  $600,000  to 
party,  exclusive  of  "fringe  benefits" 
but  San  Francisco  told  site  committee 
last  week  it  would  top  that  figure 
(originally  San  Francisco  bid  $350,- 
000).  What  disposition  of  Republicans 
will  be  isn't  indicated,  but  networks 
would  prefer  conventions  in  same  city 
because  of  expense  factor. 

Rating  ratings 

If  statistics  fly  fast — or  loose — when 
two  major  rating  firms  take  stand  in 
House  investigation  next  week  (see 
page  44),  investigators  will  have  top 
statistician  in  their  corner.  Dr.  Her- 
bert Arkin,  professor  of  statistics  at 
City  College  of  New  York  and  consul- 
tant to  Price  Waterhouse  &  Co.  ac- 
counting firm,  joined  subcommittee 
staff  last  week.  Dr.  Arkin  has  never 
worked  with  ratings,  he  said,  because 
they  are  "so  dubious,  tenuous  and 
contradictory  that  I've  kept  away  from 
it."  Not  enough  money  is  spent  to  do 
proper  sampling  in  most  broadcast 
measurements,  he  has  said. 

House  investigation  of  rating  serv- 
ices hasn't  ceased  just  because  hear- 
ings are  underway.  Investigators  have 
been  flying  around  country  at  night, 
questioning  witnesses  on  record  during 
day.  Surge  of  information  is  being 
wired,  phoned  and  brought  to  sub- 
committee by  broadcasters  encouraged 
by  hearing  to  step  forward.  Frustrat- 
ing portion  of  complaints  are  invalid, 
checking  has  shown,  but  some  new 
material  is  being  turned  up.  Notably 
silent,  sources  say,  are  advertising 
agencies. 

Catv  countdown 

Catv  operators,  who  have  been  con- 
tacted by  officials  of  National  Com- 
munity Television  Assn.,  are  said  to 
be  virtually  unanimous  in  support  of 
minimal  legislation  that  would  estab- 
lish federal  jurisdiction  over  catv  sys- 
tems, opposed  to  state  or  local  regula- 
tion. Of  several  hundred  operators 
contacted,  it's  reported  fewer  than 
dozen  opposed  proposal,  now  being 
whipped  into  form  by  NCTA  attor- 
neys with  collaboration  of  attorneys  in 
office  of  FCC  Chairman  Newton  N. 
Minow  (Broadcasting,  Feb.  18). 
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WE'VE  GOT 
A  WAY 

WITH  WOMEN 

and  it  "brings  home 
the  groceries"  for 
WJBK-TV  advertisers 


Channel  2  rings  the  bell  with  the 
gals  who  make  the  cash  registei 
ring  ...  the  big-buying  18  to  3i 
year  olds  with  the  ever-hungry 
young  families  to  feed.  That's 
what  makes  Detroit's  No.  1  sta- 
tion the  No.  1  choice  of  fooc 
advertisers.  The  big  name  brands 
and  the  big  local  chains  get  im- 
mediate, traceable  results  or 
Channel  2.  You  can,  too!  Cal 
your  STS  man. 


WJBK-TV 


I M PORTA NT  STATIONS 
IN  IMPORTANT  MARKETS 

1 STORER 


STORER  TELEVISION 

SALES.  INC. 
Representatives  for  all 
Storer  television  stations. 


WEEK  IN  BRIEF 


Agencymen  view  the  new  season's  tv  programs  and  see 
originality  and  innovations.  The  consensus  is  that  ABC  is 
the  most  daring  in  a  break  with  the  past  and  if  successful 
may  be  expected  to  pull  to  front.  See  .  .  . 

BIG  BUYERS  LIKE  NEW  LOOK  ...  27 


Florida  Citrus  Commission  votes  to  terminate  long-time 
association  with  Benton  &  Bowles;  will  seek  new  agency 
among  Ted  Bates,  Lennen  &  Newell  and  Campbell-Ewald. 
The  account  involves  $5  million.  See  .  .  . 

FLORIDA  CITRUS  DROPS  B&B  ...  38 


Congressional  committee  questions  basics  of  two  rating 
services,  hints  less  than  proper  field  work  in  surveys  made 
for  clients.  Harris  group  to  hear  Nielsen  and  Pulse  this 
week  in  a  continuation  of  the  probe.  See  . .  . 

NIELSEN,  PULSE  NEXT  UP  ...  44 


FCC  ready  to  welcome  newspapers  in  broadcasting  if 
they  apply  for  uhf  television,  Minow  tells  Celler  committee 
at  news  concentration  hearings.  Group  delves  into  cross 
ownership  between  newspapers  and  stations.  See  .  .  . 

NEWSPAPERS  WELCOME  IN  UHF  ...  62 


Lorillard's  heavy  use  of  network  television  helps  boost 
sales  to  over  half-a-billion  dollars  for  best  year.  Cramer 
tells  financial  experts  the  company  beamed  over  50  mil- 
lion tv  commercials  into  homes  during  one  week.  See  .  .  . 

SALES  PROVE  AD  IMPACT  ...  34 


Broadcasters  and  manufacturers  gather  in  Washington 
to  determine  how  best  to  put  uhf  across.  Meeting  throws 
suggestions  out  to  ease  expense  of  uhf  operations,  insure 
programming,  meet  technical  headaches.  See  .  .  . 

ORGANIZATION  SESSION  HELD  ...  119 


Staff  gets  word  from  FCC  commissioners:  Don't  hold  up 
licenses  if  the  only  question  is  the  amount  of  local  live 
programming  in  prime  time.  Licenses  renewed  for  70  Far 
West  stations  in  a  major  policy  decision.  See  .  .  . 

FCC  REINS-IN  STAFF  ...  42 


Film  producers  faced  with  choice  of  how  to  pay  writers' 
residuals — current  practice  of  sliding  scale  based  on  orig- 
inal payment  or  flat  4%  of  gross  after  first  run.  The  flat 
fee  is  mandatory  after  coming  season.  See  .  .  . 

HOW  TO  PAY  RESIDUALS  ...  68 


SPECIAL  REPORT:  OHIO  VALLEY 


An  on-the-scene  examination  of  this  naturally  blessed 
region,  showing  how  water,  minerals,  human  ingenuity 
and  rivers  have  been  blended  into  one  of  the  world's 
great  markets,  teeming  with  big  industries.  See  .  .  . 

RIVER  LINKS  INDUSTRIAL  AREA  ...  75 


Few  journalistic  forays  into  the  economy  of  West  Vir- 
ginia include  an  examination  of  its  industrial  progress. 
Mostly  the  accounts  of  conditions  in  the  state  focus  with 
pity  on  small  mountainous  communities.  See  .  .  . 

WEST  VIRGINIA'S  TWO  SIDES  ...  92 
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Late  news  breaks  on  this  page  and  on  page  10  AT 
Complete  coverage  of  week  begins  on  page  27    "  I 


RATINGS  HURT  FREE  ENTERPRISE? 

Harris  sees  this  result  if  Congress  does  not  act 


Friday  testimony  before  House  Spe- 
cial Subcommittee  on  Investigations  put 
new  light  on  ratings  investigation,  ac- 
cording to  Subcommittee  Chairman 
Oren  Harris  (D-Ark.). 

Broadcast  ratings  don't  have  to  be 
"a  phony  and  a  fraud  to  the  public," 
Rep.  Harris  said  after  hearing  Albert 
E.  Sindlinger,  president  of  Sindlinger 
&  Co.,  Philadelphia.  But,  pleased  chair- 
man said,  Congress  would  be  jeopar- 
dizing free  enterprise  system  if  it  per- 
mits industry  to  continue  present  "use'* 
made  of  ratings  without  regard  to  ac- 
curacy. 

Subcommittee  begins  third  week  of 
rating  hearings  today  (Monday)  with 
list  of  media,  advertiser  and  performer 
witnesses  (see  page  44,  50),  to  be  fol- 
lowed by  The  Pulse  Inc.  and  A.  C. 
Nielsen  Co. 

Without  specifically  criticizing  other 
audience  survey  firms,  Mr.  Sindlinger 
said  that  his  company  over  several  years 
of  research  had  determined  that  none 
of  their  methods  give  accurate  results. 
He  said  Sindlinger  has  tried  them  all 
and  uses  telephone  recall  as  the  most 
effective.  Sindlinger  was  the  first  to 
develop  an  instantaneous  measurement 
— in  1948  with  Radox,  he  said. 

This  consisted  of  permanent  sample 
of  642  homes  in  Philadelphia,  he  said, 
but  method  was  dropped  after  Nielsen 
representative  learned  location  of  sam- 
ple homes  from  telephone  company.  He 
charged  that  permanent  sample  results 
could  be  rigged  by  locating  and  control- 
ling homes  involved.  Also,  Mr.  Sind- 
linger said,  permanent  sample  through 
use  of  diaries  or  Audimeters  does  not 
survey  typical  audience  because  respon- 
dents become  "biased  cooperators." 

Two  Clients  ■  Sindlinger  has  95  full- 
time  employes  and  380  field  interviewers 
who  take  samples  seven  days  a  week 
and  are  closely  supervised  by  home 
office,  he  said.  Most  of  firm's  surveys 
are  taken  for  non-broadcasting  clients 
with  only  8%  of  revenue  from  radio-tv, 
he  said.  DuPont  is  only  tv  subscriber, 
paying  firm  $4,000  weekly  for  measure- 
ments of  DuPont  Show  of  the  Week, 
and  ABC  Radio,  which  cancelled  Niel- 
sen last  summer,  is  only  radio  client, 
Mr.  Sindlinger  said.  Firm  does  not 
make  local  measurements  for  stations. 

Major  fault  lies  with  use  made  of 
ratings,  he  said.  All  five  subcommittee 
members  present  praised  Sindlinger 
presentation,  which  included  74-page 
appendix  and  24  charts. 


Rep.  Harris  told  Mr.  Sindlinger  his 
testimony  was  "quite  an  indictment  of 
the  industry"  but  showed  hope  that 
broadcast  ratings  did  not  have  to  be 
"a  phony  and  a  fraud  on  the  public." 

Mr.  Sindlinger  told  Rep.  Paul  Rogers 
(D-Fla.)  that  he  would  not  object  to 
federal  licensing  and  uniform  standards 
for  rating  services. 

Ed  Hynes,  president  of  Trendex  Inc., 
said  his  "relatively  small"  firm  reports 
local  radio  listening  and  some  national 
tv  viewing  through  its  telephone  coinci- 
dental surveys  but  is  not  responsible  for 
subscriber  use  in  advertising. 

Citing  media  ads  in  trade  publica- 
tions, subcommittee  maintained  that 
error  variations  in  Trendex  ratings 
showed  many  ad  claims  are  unfounded 
in  fact.  There  are  "many  uses"  for 
which  his  reports  should  not  be  pro- 
jected, Mr.  Hynes  said.  Rep.  John  E. 
Moss  (D-Calif.)  described  as  "the  most 
tortuous  type  of  abuse  the  manner  in 
which  these  are  utilized." 

Dr.  Herbert  Arkin,  statistical  consul- 
tant to  subcommittee,  criticized  some 
common  procedures  used  in  telephone 
surveys  and  said  some  results  could  be 
off  as  much  as  plus  or  minus  30%. 

Cox  gets  Senate  approval 
to  replace  Craven  on  FCC 

Kenneth  A.  Cox,  FCC  Broadcast  Bu- 
reau chief,  was  confirmed  as  commis- 
sioner by  Senate  Friday.  Action  took 
place  in  executive  calendar  session. 
There  were  no  objections. 

Earlier  in  week,  Senate  Commerce 


Millions  at  ABC-TV 

ABC-TV  in  new  selling  spurt 
for  next  season  has  picked  up 
added  business  which  represents 
estimated  $16.2  million  in  billing. 
Advertisers  include  Best  Foods 
for  half  of  Flintstones;  American 
Tobacco  for  alternate  half-hour  in 
Combat;  A.  C.  Spark  Plugs  taking 
alternate  half-hour  of  Jaimie  Mc- 
Pheeters;  Clairol,  half  of  Farmer's 
Daughter;  R.  J.  Reynolds  Tobac- 
co in  Wagon  Train  and  part  of 
McH  ale's  Navy;  Sunbean  in 
Breaking  Point  and  Combat,  and 
Minnesota  Mining  &  Manufactur- 
ing in  The  Fugitive. 


Committee  approved  Mr.  Cox*s  nomina- 
tion, with  only  dissent  by  Sen.  Strom 
Thurmond  (D-S.  C.)  (see  page  64). 
Mr.  Cox  plans  to  take  oath  sometime 
this  week. 

He  succeeds  T.  A.  M.  Craven  for 
remainder  of  Mr.  Craven's  current  term, 
ending  June  30,  and  for  full  seven-year 
term  beginning  July  1.  Mr.  Craven 
reached  mandatory  retirement  age  of 
70  last  January. 

FCC  names  tv  outlets 
which  win  renewals 

FCC  on  Friday  released  list  of  sta- 
tions whose  licenses  were  ordered  re- 
newed in  action  in  which  commission 
instructed  staff  to  ignore  "6  to  1 1  p.m." 
question  of  local  live  programming  in 
prime  time  (see  story  page  42).  List  in- 
cludes 64  stations,  but  officials  indicated 
others  might  be  added  this  week.  They 
include: 

Arizona— KIVA  (TV)  Yuma,  KTAR-TV 
Mesa  and  KOLD-TV  Tucson. 

California  —  KCOP  (TV),  KTLA  (TV), 
KNXT  (TV),  KNBC  (TV)  and  KTTV  (TV), 
all  Los  Angeles;  KGO-TV,  KPIX  (TV), 
KRON-TV,  all  San  Francisco;  KFRE-TV, 
KJEO  (TV),  and  KMJ-TV,  all  Fresno; 
KOGO-TV.  and  KFMB-TV.  both  San 
Diego;  KSBW-TV  Salinas;  KSBY-TV  San 
Luis  Obispo;  KVTP-TV  Redding;  KOVR 
(TV)  Stockton;  KNTV  (TV)  San  Jose; 
KVIQ-TV  and  KIEM-TV,  both  Eureka; 
KERO-TV  and  KBAK-TV,  both  Bakers- 
field. 

Washington— KIMA-TV,  Yakima;  KEPR- 
TV  Pasco:  KOMO-TV,  KING-TV  and  KIRO- 
TV,  all  Seattle;  KREM-TV  and  KXLY-TV, 
both  Spokane. 

Idaho— KBOI-TV  Boise  and  KLIX-TV 
Twin  Falls. 

Oregon— KATU  (TV),  KPTV  (TV),  KOIN- 
TV,  and  KGW-TV.  all  Portland:  KCBY-TV 
Coos  Bay;  KOTI  (TV)  Klamath  Falls. 

Texas— KFDA-TV  and  KVII  (TV),  both 
Amarillo;  KLBK-TV  Lubbock-  KORD-TV 
El  Paso;  KPAR-TV  Sweetwater;  KOSA- 
TV  Odessa;  KONO-TV  San  Antonio;  KGNS- 
TV  Laredo;  KFDA-TV  Amarillo;  KLTV 
(TV)  Tyler. 

Hawaii— KGMB-TV  and  KONA  (TV),  both 
Honolulu;  KHBC-TV  and  KALU  (TV),  both 
Hilo;  KMAU-TV,  KALA  (TV)  and  KMVI- 
TV,  all  Wailuku. 

Nevada— KOLO-TV  Reno;  KLRJ-TV  Hen- 
derson; KLAS-TV  Las  Vegas. 

Wyoming— KTWO-TV  Casper;  KFBC-TV 
Cheyenne. 

Utah— KSL-TV.     KCPX-TV     and  KUTV 
(TV),  all  Salt  Lake  City. 
New  Mexico — KOB-TV  Albuquerque. 

Metromedia  adds  KLAC 
in  $4.5  million  deal 

Purchase  of  KLAC  Los  Angeles  by 
Metromedia  Inc.  for  about  $4.5  million 
is  being  announced  jointly  today 
(March  18)  by  Mortimer  W.  Hall, 
president  of  Hall  Broadcasting  Co., 
owner  of  station,  and  John  W.  Kluge, 
chairman-president  of  Metromedia. 
Transaction  is  subject  to  FCC  approval. 

Metromedia  recently  bought  KTTV 
(TV)  Los  Angeles  for  $10.4  million, 
subject  to  FCC  approval  (Broadcasting, 
Jan.  2).  Metromedia,  through  its  Metro- 
politan Broadcasting  Div.,  also  owns 
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WEEK'S  HEADLINERS 


Mr.  Bevis 


Charles  C. 
Bevis  Jr.,  assist- 
ant executive  di- 
rector of  Assn.  of 
Maximum  Serv- 
ice Telecasters, 
W  ashington, 
D.  C,  appointed 
executive  director 
of  Assn.  on 
B  r  o  adcasting 
Standards,  newly 
formed  group  of 
over  50  standard  broadcast  stations. 
Mr.  Bevis  will  assume  his  new  position 
immediately  at  association's  headquar- 
ters at  1741  DeSales  St.  in  Washington. 
With  over  25  years  in  broadcasting, 
Mr.  Bevis  is  well  known  as  radio  and 
tv  station  manager.  He  was  associated 
with  NBC  for  23  years,  serving  in 
various  station  and  staff  executive  posi- 
tions. Previous  NBC  assignments  in- 
clude general  manager  of  stations: 
KOA  Denver;  WNBK  (TV)  (now 
KYW-TV)  Cleveland;  and  WBUF 
(TV)  (uhf  outlet  since  relinquished  by 
NBC)  Buffalo,  N.  Y.  He  also  served 
as  general  executive  on  staff  of  Charles 
R.  Denny,  who  was  at  that  time  execu- 
tive vp  in  charge  of  NBC-owned  sta- 
tions, Spot  Sales,  radio  network  and 
international  divisions. 

Edward  A.  Grey,  senior  vp  in  charge 
of  media  operations  at  Ted  Bates  &  Co., 
New  York,  joins  McCann-Erickson, 
effective  April  I,  as  senior  vp  in  charge 
of  tv  programming  and  media  for  New 
York  office.  Mr.  Grey,  who  began  his 
advertising  career  in  1936,  held  various 
media  department  posts  at  Newell-Em- 
mett  Adv.,  Albert  Frank-Guenther  Law, 


and  former  Biow  Co.  before  joining 
Bates  in  January  1955  as  media  group 
supervisor.  Later  that  year  he  was 
elected  vp  and  associate  media  director, 
and  in  1958,  was  elevated  to  senior  vp 
and  member  of  board  of  directors. 
Harold  Graham  Jr.,  who  has  been  vp 
in  charge  of  tv  programming  at  M-E, 
has  been  elected  senior  vp  and  manager 
of  tv  programming  department. 

William  R. 
Baker  Jr.,  hon- 
orary chairman 
of  Benton  & 
Bowles,  New 
York,  elected 
board  chairman 
of  The  Advertis- 
ing Council  at  or- 
ganization's 19th 
Washington  con- 
ference last  week 
(see  story,  page 
32).  He  succeeds  Leo  Burnett,  chair- 
man of  Leo  Burnett  Co.,  Chicago,  who 
remains  on  council  board. 

Michael  H.  Dann,  vp,  network  pro- 
grams New  York,  CBS-TV,  appointed 
vp-programs,  replacing  Hubbell  Robin- 
son, who  resigns  as  senior  vp-programs. 
Oscar  Katz,  vp  network  programs  at 
CBS-TV  from  1959-1962  and  vp-day- 
time  programs  since  July  1962,  named 
to  new  post  of  CBS-TV  vp-program 
administration.  Mr.  Katz's  appointment 
announced  by  Mr.  Dann  after  resigna- 
tion of  Alan  D.  Courtney  as  vp-network 
programs,  position  he  held  since  July 
1962.  Mr.  Robinson's  resignation  is 
his  second  as  network's  top  program 
executive  in  past  four  years  (see  story, 
page  29). 


Mr.  Baker 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


and  operates  WNEW-AM-TV  New 
York,  KMBC-AM-TV  Kansas  City, 
WTTG  (TV)  Washington,  WHK  Cleve- 
land, WIP  Philadelphia,  KOVR  (TV) 
Stockton,  Calif.,  and  WTVP  (TV)  De- 
catur and  WTVH  (TV)  Peoria,  both 
Illinois.  Howard  E.  Stark  was  broker. 

Greater  Boston  loses 
again  in  ch.  5  fight 

FCC  last  Friday  denied  request  by 
Greater  Boston  Tv  Corp.  that  commis- 
sion reconsider  its  grant  to  WHDH-TV 
Boston  of  four-month  license  to  operate 
ch.  5  (Broadcasting,  Oct.  1,  1962). 

Commission  has  granted  until  March 
26  for  filing  of  applications  in  com- 
petition with  WHDH-TV's  renewal  ap- 
plication (At  Deadline,  Feb.  4). 
Greater  Boston  was  unsuccessful  appli- 
cant for  ch.  5  in  original  1957  hearing. 


Print  loss  is  tv's  gain, 
House  counsel  testifies 

Major  national  advertisers  raised 
their  spending  on  tv  by  8%  over  a 
five-year  period,  while  they  reduced 
newspaper  buying  by  5%.  This  infor- 
mation was  placed  in  record  of  House 
news  concentration  hearing  (see  page 
62)  by  Stuart  Johnson,  counsel  for 
committee,  at  Friday  session  during  re- 
examination of  Stanford  Smith,  general 
counsel  of  American  Newspaper  Pub- 
lishers Assn. 

Johnson  said  49  of  top  100  national 
advertisers,  responding  to  committee 
questionnaire  (Broadcasting,  Jan.  28), 
indicated  that  in  1957  they  put  39.78% 
of  their  money  in  tv  and  ran  this  up  to 
47.4%  in  1961.  During  same  period 
spending  in  newspapers  went  down 
from  23%  to  18.08%. 


DuPont  awards  to  Smith, 
WFMT(FM)  and  KVOA-TV 

WFMT  (FM)  Chicago,  KVOA-TV 
Tucson,  Ariz.,  and  Howard  K.  Smith, 
ABC  news  commentator,  were  an- 
nounced today  (Monday)  as  winners 
of  Alfred  I.  duPont  radio  &  tv  awards 
for  1962. 

Awards  will  be  presented  at  banquet 
in  Washington,  D.  C,  next  Monday 
(March  25).  Dean  Gilbert  Seldes  of 
Annenberg  School  of  Communications, 
U.  of  Pennsylvania,  will  be  principal 
speaker. 

NL&B  executives  gather 
150  strong  in  Chicago 

Some  150  top  executives  of  Need- 
ham,  Louis  &  Brorby,  Chicago,  and  key 
officials  of  agency's  New  York,  Holly- 
wood and  Toronto  offices  gathered  at 
Chicago's  Pick-Congress  Hotel  Friday- 
Saturday  for  first  mass  reorientation- 
updating  session  to  be  held  by  agency 
in  its  history. 

Fall  broadcast  plans  also  were  pre- 
viewed. Chicago  offices  were  closed 
Friday.  NL&B's  tv-radio  billings  are 
about  $24  million,  over  half  of  total 
handled  by  agency. 

MBS  announces  three 
for  affiliates  board 

Roger  Beane,  WSSV  Petersburg.  Va. 
(District  3);  Gene  Trace,  WBBW 
Youngstown,  Ohio  (District  5);  and 
Sherwood  R.  Gordon,  KSDO  San  Diego 
(District  11)  have  won  special  run-off 
election  for  Mutual  Affiliates  Advisory 
Committee. 

Contests  in  three  districts  had  origin- 
ally been  tied.  Mutual  notified  stations 
of  vote  Friday  (March  15). 

Results  in  other  districts  were  an- 
nounced last  week. 

SAG  seeks  6%  of  gross 
for  movies  on  pay  tv 

Proposal  that  actors  employed  in 
theatrical  movies  released  to  pay  tv  be 
given  6%  of  worldwide  gross  (less  dis- 
tribution expenses  not  to  exceed  40% ) 
will  be  made  by  Screen  Actors  Guild  in 
negotiations  to  start  March  25,  SAG 
said  yesterday  (March  17). 

Guild  will  also  ask  for  advance  of 
75%  to  be  paid  at  time  of  first  release 
of  any  movie  to  pay  tv.  Present  con- 
tract calls  for  producer  to  pay  SAG 
6%  of  world  gross  from  use  of  theatri- 
cal pictures  on  free  tv,  less  40%  dis- 
tribution costs,  but  without  advance 
payment. 

Japanese  color  for  $295 

Japanese-made  16-inch  color  tv  set 
is  to  be  introduced  in  U.S.  next  fall  to 
sell  at  $295  by  Majestic  Electronics 
Inc.,  Los  Angeles.  Made  by  Toshiba, 
set  already  is  on  market  in  Japan. 
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These  shipping  orders — they're  getting  longer  and 
longer.  So  I  calls  up  the  Traffic  Manager  and  says, 
"Look,  old  buddy,  what  goes  with  the  shipping 
sheets?"  He  tells  me  that  ever  since  the  ratings 
came  out,  stations  are  ordering  up  these  Warner 
Bros.  TV  shows  like  they  was  the  only  ones  around. 
"No  wonder,"  he  says.  "Maverick's  right  up  there 
among  the  top  ten  off-network  shows  in  mar- 
kets like  Los  Angeles,  Sacramento,  Baltimore, 
Dallas-Fort  Worth,  Tampa,  Indianapolis  and  others. 


Shows  like  Surfside  6,  The  Roaring  20's  and 
Bourbon  Street  Beat  are  reaching  more  homes  in 
many  markets  than  network  competition — in 
prime  time  yet."  Then  he  gives  me  the  back-buster. 
It's  gonna  be  even  worse  when  the  March  ratings 
show  what  that  western  strip — Maverick,  Bronco, 
and  Sugar -foot — does.  Brother ...  do  I  hate  ratings! 


(SjS)  WARNER  BROS.TELEVISION  DIVISION 
18^  666  Fifth  Avenue,  New  York  19,  N.Y.  Circle  6-1000 


Visit  us  in  the  Park  View  Room 
Pick-Congress  Hotel  March  30-April  3 


MAVERICK  •  SURFSIDE  6  •  SUGARF00T  •  THE  ROARING  20'S  •  BRONCO  •  BOURBON  STREET  BEAT  •  LAWMAN 


DATEBOOK 


a  whopping 

increase  in 
three  years 

WTVY's  total  homes  reached  from  6 
P.M.  to  10  P.M.  has  increased  steadily 
each  year  as  shown  in  the  following 
figures  taken  from  the  year-end  ARB 
Reports. 

25,500  in  1962 

20,000  in  1961 

17,800  in  1960 

15,100  in  1959 

WTVY  operates  on  Channel  4  at  full 
power  from  Alabama's  tallest  tower, 
1549  feet  above  sea  level. 

WTVY  serves  nearly  200,000  homes 
in  three  states  with  the  best  CBS,  ABC 
and  local  programming. 

add  up  the 
facts  about 

WTVY 

D0THAN,  ALA. 

then  call: 

THE  MEEKER  CO.,  National  Reps,  SOUTH- 
EASTERN REPRESENTATIVES,  Southern  Rep; 
or  F.  E.  BUSBY  at  205  SY  2-3195.  


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 

*March  18 — Western  States  Advertising 
Agencies  Assn.  dinner  meeting,  Sheraton- 
West  Hotel,  Los  Angeles.  Bob  Klein  and 
Alan  Barzman,  principals  of  Klein/Barz- 
man,  commercial  production  firm,  will 
speak.  Ted  Neale  Jr.  is  program  chairman. 
Marvin  Cantz,  WSAAA  president,  will  pre- 
side. 

March  18 — Extended  deadline  for  comments 
in  FCC  inquiry  into  the  objectionable  loud- 
ness of  commercial  announcements  and 
commercial  continuity  over  am,  fm  and  tv 
stations. 

March  18 — Reply  comments  to  FCC's  pro- 
posed fm  allocations  table. 

*March  18 — Special  hearing  on  import 
duties  on  video  tape  (see  story,  this  issue). 
U.  S.  Tariff  Commission,  9th  &  F  Sts., 
N.  W.,  Washington.  D.  C. 

March  19 — Hollywood  Ad  Club  luncheon 
meeting  on  color  tv  at  NBC  color  studios 
in  Burbank,  Calif.  Jack  M.  Williams,  RCA 
Sales  Corp.  vp  for  advertising  and  sales 
promotion,  will  discuss  color  tv.  Luncheon 
will  be  followed  by  a  tour  of  the  color 
studios.  Door  prize  is  a  color  tv  set. 

March  20-22 — National  Educational  Tele- 
vision and  Radio  Center,  spring  meeting  of 
program  managers  and  station  managers  of 
affiliated  non-commercial  educational  tele- 
vision stations.  Park  Sheraton  Hotel,  New 
York. 

March  20-23 — Spring  conference  of  Elec- 
tronic Industries  Assn.,  Statler-Hilton  Hotel, 
Washington,  D.  C.  To  be  preceded  by  a 
symposium  on  "The  European  Electronics 
Market,"  featuring  talks  by  authorities  on 
overseas  business  development,  on  March  19. 

March  21 — Southern  California  Broadcasters 
Assn.  luncheon,  12  noon,  Michael's  res- 
taurant, Hollywood.  Dan  Scully,  account 
executive  at  Leo  Burnett  Co.,  Chicago,  will 
discuss  Kellogg's  radio  advertising. 

March  21-22— Third  annual  Washington 
conference  on  Business-Government  Rela- 
tions in  Marketing,  sponsored  by  the  School 
of  Business  Administration  of  American 
U.,  Shoreham  Hotel,  Washington,  D.  C.  Gen- 
eral theme  is  "Business  and  Government — 
Partners  in  Marketing  in  the  Free  World." 

March  21-22— Second  annual  Collegiate 
Broadcasters  Conference,  sponsored  by  In- 
ternational Radio  &  Television  Society. 
Hotel  Park-Sheraton,  New  York. 

March  21-25 — Annual  management  confer- 
ence of  the  National  Federation  of  Ad- 
vertising Agencies,  Scottsdale,  Ariz.  Con- 
ference arrangements  are  being  handled  by 
Robert  C.  Garland,  president  of  the  Gar- 
land Agency  of  Phoenix. 

*March  22 — Massachusetts  AP  Broadcasters 
Assn.  meeting,  Boston. 

March  22-23 — Spring  convention  of  Ar- 
kansas Broadcasters  Assn.,  Sam  Peck  Hotel, 
Little  Rock.  Speakers  will  be  Blair  Vedder, 
vice  president  and  media  director  of  Need- 
ham.  Louis  &  Brorby  and  Roy  Moore,  spe- 
cial agent,  FBI's  Little  Rock  office. 

March  22-23 — Arkansas  AP  Broadcasters 
Assn.  meeting,  Little  Rock. 

*March  23-24th  annual  convention  of  the 
Intercollegiate  Broadcasting  System,  Gould 
Student  Center  on  the  campus  of  New  York 
University  in  the  Bronx,  New  York  City. 
Fred  Ruegg,  vice  president  in  charge  of 
station  administration,  CBS  Radio,  will  talk 
on  "Seven  Secrets  of  Success-Characteristics 
of  a  No.  1  Station."  This  convention  follows 
the  IRTS  conference,  March  21-22. 

*March  25 — Hollywood  Ad  Club  Shirtsleeves 


session  on  "Creative  Media  Selling,"  12 
noon  to  2:30  p.m.,  Hollywood  Roosevelt. 
Emil  Reisman,  advertising  manager,  Gallen- 
kamp  Shoe  Stores,  chairman.  Rick  Clark, 
Relaxacizor;  David  Blair,  Bullock's  depart- 
ment store;  Robert  Forestal  of  McNaugh- 
ton,  Laub,  Forestal  and  Jeff  Rogers  of 
Honig-Cooper  &  Harrington  will  report  on 
successful  advertising  ideas  contributed  by 
media  salesmen.  Jack  O'Mara,  TvB  western 
manager,  will  preside. 

March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  international  convention, 
New  York  Coliseum  and  Waldorf-Astoria 
Hotel. 

March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

March  27 — Eleventh  annual  Management 
Conference  of  TJ.  of  Chicago,  McCormick 
Place,  Chicago.  The  one-day  conference  is 
sponsored  by  the  Graduate  School  of  Busi- 
ness and  the  university's  Executive  Program 
Club.  Charles  G.  Mortimer,  chairman  of 
General  Foods  Corp.,  White  Plains,  N.  Y., 
will  speak  at  the  evening  conference  ban- 
quet on  "Developing  a  Climate  Conducive 
to  a  Growing  Economy." 

♦March  29 — The  Chicago  chapter  of  Sigma 
Delta  Chi  (The  Headline  Club)  dinner  meet- 
ing, 6:30  p.m.  (cocktails  5:30),  Sheraton- 
Blackstone  Hotel.  Pierre  Salinger,  White 
House  news  secretary,  will  speak  on  man- 
aged news  and  other  press-government 
friction. 

March  29 — Advertising  Women  of  New 
York  Foundation,  World's  Fair  Ball,  Grand 
Ballroom,  Waldorf-Astoria  Hotel,  New  York 
City.  Cocktail  service,  6:30  p.m.;  dinner, 
8:00  p.m.;  dancing  to  Lester  Lanin's  or- 
chestra from  8:00  p.m.  to  2:00  a.m. 

*March  23 — 24th  annual  convention  of  the 
Assn.  of  Background  Music  Operators, 
Conrad  Hilton  Hotel,  Chicago. 

March  29-30 — Spring  conference  of  Sixth 
District  (Illinois,  Indiana  and  Michigan)  of 
Advertising  Federation  of  America,  Shera- 
ton-Chicago Hotel.  Host  organization,  Chi- 
cago Federate  Advertising  Club,  extends  wel- 
come to  broadcasters.  Speakers  include  AFA 
Board  Chairman  George  Head,  National 
Cash  Register  Co.  and  AFA's  new  presi- 
dent, Mark  F.  Cooper.  Celebrity  reception 
is  scheduled  March  29,  6-8  p.m.,  at  Mid- 
America  Club. 

March  29-30 — National  Assn.  of  Educational 
Broadcasters  Region  II  conference,  Tampa, 
Fla.  WEDU  (TV)  Tampa-St.  Petersburg 
(educational  ch.  3)  is  host  station  for  con- 
ference and  its  general  manager,  LeRoy 
Lastinger,  is  conference  chairman.  Among 
the  speakers  are  William  Harley,  NAEB 
president,  and  Richard  Hull,  of  Ohio  State 
U.,  NAEB  board  chairman. 

*March  31 — Board  of  directors  meeting,  Di- 
stitute  of  Broadcasting  Financial  Manage- 
ment, 9  a.m.,  Blackstone  Hotel,  Chicago. 

March  31 — Assn.  of  Maximum  Service  Tele- 
casters  annual  membership  meeting,  Conrad 
Hilton  Hotel,  Chicago. 

*March  31— Annual  meeting  of  the  Assn.  of 
Professional  Broadcasting  Education,  Chic- 
ago. Dick  Mendenhall,  editorial  director  of 
WSB-AM-FM-TV  Atlanta,  Ga.,  and  Worth 
McDougald,  head  of  radio-tv  sequence  at 
the  University  of  Georgia's  School  of 
Journalism,  will  speak. 

March  31-April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

April  1— Deadline  for  petitions  to  FCC  for 
reconsideration  of  its  new  rates  for  leased, 
private  telegraphic  services  and  establish- 
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"I  get 

your  signal, 


More  people  are  always  watching  WJXT.  With  a  striking  lead  of 
307%  more  homes  outside  the  metro  area  and  21%  more  homes 
inside  Jacksonville  itself  .  .  .  with  46  out  of  the  top  50  breaks  .  .  . 
WJXT  is  the  only  efficient  way  to  reach  the  total  North  Florida/ 
South  Georgia  regional  market. 


Represented  by  TvAR 

WJXT 

JACKSONVILLE,  FLORIDA 

POST- NEWSWEEK 

S  TAT  IONS  -  oiviaiiOM  of 

THE  WASHINGTON   POST  COMP&VV 


Source:  Nov.  1962  NSI,  Mon.-Sun.,  9  A.M.  to  Midnighl 


3 TIMES  THE  I 
ADULTS**  J 

(*JAN.— MAR.  '62  HOOPER) 

Anywayyou  slice  that  whooping  big  HOOPER 
it  comes  out  three  times  theaudience...and, 
three  times  the  adults  of  the  2nd  station  .  .  . 
Like  this: 


Local  Time 

WILS 

2nd 
STATION 

7  to  9  a.m. 
Heavy  traffic 
period  with  adult 
and  teen  audience 

66.6% 

21.1% 

9  to  4  p.m.** 
Housewife  time. 
Teenagers  not  home. 

59.7% 

18.4% 

4  to  6  p.m. 
Drive  time  period 
with  adult  and 
teen  audience 

61.1% 

14.2% 

7  'til  Noon  total 
Noon  'til  6  total 

63.6% 
59.5% 

21.0% 
15.4% 

(Hourly  aver  age  and  total  %  from  Jan. -Mar. '62  Hooper) 

LANSING  Metro  (3  counties) 

■  14th  in  $  sales  per  household 

■  State  Capitol 

■  Michigan  State  University 

■  Oldsmobile  plus  other  industry 


MID-MICHIGAN'S  BIG 
NO.  1   RADIO  BUY 


1  320  (5000  WATTS) 


Representatives: 

Venard,  Torbet  &  McConnell,  Inc. 


ment  of  special  press  rates  for  wire  serv- 
ices. 

April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  reserve  ch.  39  in 
Allentown  for  etv  use,  assign  ch.  36  to 
Altoona,  ch.  3  to  Clearfield,  ch.  65  to  Harris- 
burg,  and  ch.  68  to  Scranton,  all  Penn- 
sylvania, for  etv  use. 

April  1 — Stockholders  meeting,  Wometco 
Enterprises  Inc.,  Miami,  Fla. 

April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  add  ch.  18  to 
Gaithersburg,  Md. 

April  2 — Premium  Advertising  Conference, 
conducted  by  Premium  Advertising  Assn. 
of  America,  McCormick  Place,  Chicago. 
The  theme  of  the  conference,  which  is  held 
in  conjunction  with  the  National  Premium 
Buyers'  Exposition  is  "Operation  Greater 
Economic  Growth  Through  More  Produc- 
tive Advertising  and  Sales  Promotion." 
Featured  speakers  are  Dr.  Arno  Johnson, 
vice  president  and  senior  economist  at 
J.  Walter  Thompson  Co.;  Stanley  Goodman, 
president  of  Sales  Promotion  Executives 
Assn.;  Richard  F.  Tomlinson,  president  of 
Food  Field  Reporter  and  Food  Topics;  Daniel 
L.  Goldy,  U.  S.  Dept.  of  Commerce;  and 
William  Dunham,  president  of  Premium  Ad- 
vertising Assn.  of  America. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

*April  4-5 — Assn.  of  National  Advertisers 
annual  West  Coast  meeting,  Biltmore  Hotel, 
Santa  Barbara,  Calif.  Speakers:  Alan 
Stoneman,  Purex  Corp.;  Fairfax  Cone, 
Foote,  Cone  &  Belding;  Gilbert  H.  Weil, 
ANA  general  counsel;  John  B.  Hunter  Jr., 
B.  F.  Goodrich  Co.;  E.  J.  Beam,  Hughes 
Aircraft;  Ralph  Carson,  Carson/Roberts 
Adv.;  Courtenay  Moon,  Grey  Adv.;  Harry 
F.  Schroeter,  National  Biscuit  Co.;  Don 
Connell,  Market  Research  Corp.;  Peter 
Langhoff,  Young  &  Rubicam,  and  Donald 
Kanter,  Tatham-Laird. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 
12:30  p.m.,  tv  wing,  McCann-Erickson  Inc., 
485  Lexington  Ave.,  New  York. 

April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta.  News  clinic  featuring 
specialists  in  various  phases  of  broadcast 
news  coverage.  Awards  banquet  at  night, 
with  AP  Assistant  General  Manager  Louis 
Kramp  speaking. 

April  11 — Seminar  on  radio  broadcasting 
and  community  leadership  under  joint 
auspices  of  Southern  California  Broad- 
casters Assn.  and  U.  of  Southern  California 
Dept.  of  Telecommunications.  USC  campus, 
Los  Angeles. 

April  11 — FCC  deadline  for  reply  comments 
to  proposed  findings  in  Grand  Rapids,  Mich., 
ch.  13  proceedings. 

April  15-16 — Pan  Pacific  Television  Festival 

of  tv  programming  from  17  Pacific  basin 
nations  to  be  held  in  San  Francisco  under 
auspices  of  San  Francisco  chapter  of 
Academy  of  Television  Arts  &  Sciences. 
Shirley  Temple  Black  will  be  hostess  and 
honorary  chairman  of  the  two-day  event, 
which  will  be  attended  by  representatives 
of  the  participating  countries,  ATAS  mem- 
bers, guests  from  allied  fields  and  educa- 
tors and  students.  Countries  represented 
will  be  El  Salvador,  Canada,  Japan,  the 
Republic  of  China,  the  Philippines,  Vene- 
zuala.  New  Zealand.  Equador,  Australia, 
Guatemala.  Chile,  Mexico,  Colombia,  the 
Republic  of  Korea,  Panama,  Indonesia  and 
Peru.  Each  country  will  present  two  to 
five  entries  to  represent  typical  and  sig- 
nificant tv  programming.  The  exact  site  for 
showing  the  entries  has  not  yet  been 
selected. 

Apr-il  17 — American  Marketing  Assn.  con- 
ference on  new  product  marketing,  New 
York  Hilton. 

April  17 — Deadline  for  reply  comments  on 
FCC's  proposed  fm  allocations  table. 

April  18 — Assn.    of    National  Advertisers, 


Broadcasting  Publications  Inc. 


President   Sol  Taishoff 

Vice  President   Maury  Long 

Vice  President  Edwin  H.  James 

Secretary   H.  H.  Tash 

Treasurer   B.  T.  Taishoff 

Comptroller   Irving  C.  Miller 

Asst.  Sec.-Treas  Lawrence  B.  Taishoff 


MM  I     I B RO ADCASTI N G 

THE  BUSINESSWEEK!- Y  OF  TELEVISION  AND  RADIO 

Executive  and  publication  headquarters: 
Broadcasting-Telecasting  Bldg.,  1735  DeSales 
St.,  N.W.,  Washington  6,  D.  C.  Telephone 
Metropolitan  8-1022. 

Editor  and  Publisher 
Sol  Taishoff 

Editorial 

Vice  President  and  Executive  Editor 
Edwin  H.  James 

Editorial  Director  (New  York) 
Rufus  Crater 

Managing  Editor 
Art  King 

Senior  Editors:  J.  Frank  Beatty,  Bruce 
Robertson  (Hollywood),  Frederick  M.  Fitz- 
gerald, Earl  B.  Abrams,  Lawrence  Christo- 
pher (Chicago),  Dawson  Nail;  Associate 
Editors:  George  Darlington,  Leonard  Zeiden- 
berg;  Staff  Writers:  Sid  Booth,  Sherm 
Brodey,  Gary  Campbell,  Jim  deBettencourt, 
Larry  Michie:  Editorial  Assistants:  Eliza- 
beth Meyer,  Chuck  Shaffer,  Rosemarie 
Studer,  Nancy  K.  Yane;  Secretary  to  the 
Publisher:  Gladys  Hall. 

Business 

Vice  President  and  General  Manager 
Maury  Long 

Vice  President  and  Sales  Manager 
Winfield  R.  Levi  (New  York) 

Assistant  Publisher 
Lawrence  B.  Taishoff 

Southern  Sales  Manager:  Ed  Sellers;  Pro- 
duction Manager:  George  L.  Dant;  Traffic 
Manager  Harry  Stevens;  Classified  Adver- 
tising: Dave  Lambert;  Advertising  Assist- 
ants: Robert  Sandor,  Carol  Ann  Jenkins, 
Ken  Albright;  Secretary  to  the  General 
Manager:  Doris  Kelly. 

Comptroller:  Irving  C.  Miller,  Assistant 
Auditor:  Eunice  Weston. 

Publications  and  Circulation 

Director  of  Publications 
John  P.  Cosgrove 
Circulation    Manager:    Frank    N.  Gentile; 
Circulation  Assistant:  David  Cusick,  Edith 
Liu,  Burgess  Hess,  German  Rojas,  Eugene 
Sheskin. 

Bureaus 

New  York:  444  Madison  Ave.,  Zone  22,  Plaza 
5-8354. 

Editorial  Director:  Rufus  Crater;  Bureau 
News  Manager:  David  W.  Berlyn;  Associate 
Editor:  Rocco  Famighetti;  Staff  Writers: 
John  Gardiner,  Diane  Halbert.  Larry  Litt- 
man.  Assistant:  Frances  Bonovitch. 
Vice  President  and  Sales  Manager:  Winfield 
R.  Levi;  Institutional  Sales  Manager;  Elea- 
nor R.  Manning;  Advertising  Representatives : 
Don  Kuyk,  Syd  Abel;  Advertising  Assistant: 
Ellen  Reilly. 

Chicago:  360  N.  Michigan  Ave.,  Zone  1. 
Central  6-4115. 

Senior  Editor:  Lawrence  Christopher;  Mid- 
west Sales  Manager:  Warren  W.  Middleton; 
Assistant:  Barbara  Kolar. 
Hollywood:  6253  Hollywood  Blvd.,  Zone  28, 
Hollywood  3-3148. 

Senior  Editor:   Bruce   Robertson;  Western 
Sales  Manager:  Bill  Merritt. 
Toronto:  11  Burton  Road,  Zone  10,  Hudson 
9-2694.  Correspondent:  James  Montagnes. 


Broadcasting*  Magazine  was  founded  in  1931 
by  Broadcasting  Publications  Inc.,  using  the 
title.  Broadcasting* — The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising* 
was  acquired  in  1932,  Broadcast  Reporter  in 
1933  and  Telecast*  in  1953.  Broadcasting- 
Telecasting*  was  introduced  in  1946. 
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You'd  expect  to  pay  a  nickel  for  such  a  nail 


This  tempered-steel  nail  will  penetrate 
poured  concrete. 


It  is  shown  three  times  actual  size 
to  clarify  the  details. 


Notice  the  lengthwise  fluting 
on  the  shaft:  it  prevents  splitting, 
whether  you  are  driving  into 
concrete  or  wood. 


The  fluting  gives  the  nail 
a  screw-like  grip.  It  won't  pull  out. 


The  head  will  not  split  off.  See  how  it  is 
shaped  to  countersink  itself 
on  the  final  blow  of  the  hammer. 


Good  as  it  is, 
you  can  buy  a  pound  of  these  nails  for  490. 
There  are  approximately  100  in  a  pound. 


MORAL: 

There  is  no  such  thing  as  a  dull  product. 
Only  dull  approaches  to  interesting  products. 
What's  your  problem? 


YOUNG  &  RUBICAM,  Advertising 


BROADCASTING,  March  18,  1963 


IS 


Member 


i 


LEADS  IN 
PROGRESS 


LEADS  IN 
AUDIENCE 


WIBC's  Jim  Shelton  and  Easy  Gwynn  are  seen  before 
a  photo  of  the  nearly  completed  Northwest  High 
School  where  they'll  soon  originate  programs  in 
WIBC's  13-year-old  series  of  broadcasts  from  area 
high  schools.  Northwest  is  but  one  of  10  new  schools 
opening  in  metropolitan  Indianapolis  this  year. 
Nineteen  more  will  receive  major  additions. 

Expanding  education  in  Indianapolis  is  just  one  of 
the  many  signs  of  solid  growth.  New  commercial, 
industrial  and  government  buildings  are  evident  in 
all  sections  of  the  county.  Apartment,  home  and 
shopping  center  construction  abounds.  This  growth 
reflects  a  healthy,  diversified  economy  with  330,000 
gainfully  employed. 


WIBC  long  has  dominated  the  radio  scene  in 
Indianapolis  and  Indiana.  Thirty-eight  daily  news- 
casts, consistent  editorials,  music  and  personalities 
with  widest  popular  appeal  are  combined  in  pro- 
gramming that  has  earned  for  WIBC  the  largest 
audience  morning,  afternoon  and  evening  in 
Indianapolis  and  Indiana.* 

*  C.  E.  Hooper,  Inc.,  July,  1962. 
Pulse  Metropolitan  Area  Survey,  October,  1962. 
Pulse  46-County  Area  Survey,  October,  1962. 


2835  N.  Illinois  Street 
Indianapolis  8,  Indiana 


50,000 
WATTS 


WIBC 


The  Friendly  Voice  of  Indiana 


JOHN   BLAIR  &  COMPANY 

National  Representative 


WIBC  IS  A  MEMBER  OF 
THE  BLAIR  GROUP  PLAN 


workshop  on  international  advertisine, 
Hotel  Plaza,  New  York. 

April  18-20— Twentieth  annual  Alpha  Ep- 
silon  Rho  convention,  Hotel  President, 
Kansas  City,  Mo.  Delegation  of  students  of 
broadcasting  from  32  universities. 

April  18-21 — Annual  spring  convention  of 
Mississippi  Broadcasters  Assn.,  Broadwater 
Beach  Hotel,  Biloxi.  Golf  tournament  on 
18th.  First  business  session  at  1  p.m.  on 
the  19th. 

April  19 — Michigan  AP  Broadcasters  Assn. 
meeting,  Lansing. 

April  19-20 — Annual  convention  of  New 
Mexico  Broadcasters  Assn.,  Alvarado  Hotel, 
Albuquerque.  NAB  President  LeRoy  Collins 
will  be  principal  speaker. 

♦April  20 — Seventh  annual  convention  of  the 
UPI  Broadcasters  Assn.  of  Connecticut, 
Yankee  Silversmith  Inn,  Wallingford,  Conn. 

April  20 — American  Humane  Society  annual 
Patsy  awards  for  animal  actors,  Pantages 
Theatre,  Hollywood. 

April  21-25 — Ninety-third  convention  of 
Society  of  Motion  Picture  &  Television 
Engineers,  Traymore  Hotel,  Atlantic  City. 

*April  22-23 — Conference  on  broadcasting 
and  mental  health,  under  joint  sponsor- 
ship of  National  Assn.  of  Broadcasters  and 
National  Assn.  for  Mental  Health,  U.  S. 
Hotel  Thayer,  West  Point,  N.  Y.  The  con- 
ference will  open  with  a  luncheon  at  the 
Harvard  Club  in  New  York  City  on  April 
22,  and  from  there  will  move  to  West 
Point  by  chartered  bus.  Conference  co- 
chairmen  are  LeRoy  Collins,  NAB  presi- 
dent, and  Dr.  William  C.  Menninger  of  the 
Menninger  Foundation. 

April  25-27 — Annual  convention  of  Fourth 
District  of  Advertising  Federation  of 
America,  Cherry  Plaza  Hotel,  Orlando,  Fla. 
Speakers  include:  Ralston  H.  Coffin,  RCA, 
New  York;  Mark  Cooper,  AFA  president; 
Whit  Hobbs,  BBDO,  New  York;  Margo 
Sherman,  McCann-Erickson,  New  York; 
Hobart  Franks,  Atlanta  Journal  and  Con- 
stitution; Thomas  Moore,  ABC-TV,  New 
York. 

April  25-27 — Annual  meeting  of  American 
Assn.  of  Advertising  Agencies,  The  Green- 
brier, White  Sulphur  Springs,  W.  Va. 

April  26— Pennsylvania  AP  Broadcasters 
meeting  in  Pittsburgh. 

April  26— 15th  anniversary  ball  of  Bedside 
Network  of  Veterans  Hospital  Radio  &  Tv 
Guild,  Plaza  Hotel,  New  York. 


OPEN  MIKE 


K&E's  justifiable  crowing 

editor:  We're  proud  to  have  produced 
the  world's  best  radio  commercial 
(Broadcasting,  March  4).  One  copy 
of  this  issue  just  doesn't  seem  to  be 
enough  to  go  around.  Please  send  two 
additional  copies  for  our  files. — Alice  M. 
Liddell,  media  director,  Kenyon  &  Eck- 
hardt,  Boston. 

(The  radio  spot  for  Hood  Banana  Split 
ice  cream,  K&E  client,  was  judged  the  best 
radio  spot  in  the  Hollywood  Advertising 
Club's  International  Broadcasting  Awards.) 

Honors  to  salesmen 

editor:  Our  friends  in  the  insurance 
business  can  show  us  a  thing  or  two 
about  honoring  their  salesmen.  I  refer 
specifically  to  the  "Million  Dollar 
Round  Table." 

Has  it  ever  been  suggested  to  you 
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Baseball's  great  center  fielder,  S.  F.  Giant  Willie  Mays,  displays 
his  ease  and  grace  in  robbing  another  batter  of  a  sure  hit.  San  Fran- 
cisco Examiner  photographs  by  Charlie  Doherty. 


SPORTS... 

Live  and  direct.  That's  wha 
pc  ts  fans  in  tl  San 
Francisco-Oakland  market 


KTVU.  And  sports  is  what 
they  watch  in  growing 
numbers.  Over  1,250,000 

viewers  per  average 
minute  watched  the  Giants- 
Dodgers  games  on  KTVU 


lorts 


Seals  Ice  Hockey,  Warriors 
NBA  Basketball,  the  Bing 
Crosby  Golf  Tournament, 
College  Basketball, 
Wrestling  arid  Roller  Derby 

KTVU  is  the  nation's 
LEADING  independent 
television  station. 

The  Nation's  LEADING 
Independent  TV  Station 


KT 


CHANNEL 


SAN  FRANCISCO  •  OAKLAND 

Represented  Nationally  by  H.  R.  Television,  Inc. 


EET...IN  PERSON 


Bill  Snyder 


Billy  Taylor 


AND  MANY  OTHERS 
at  the 

SESAC 
CELEBRITY 
SUITE 

906-A 

Continuous  Live  Entertainment 


NAB  CONVENTION 
March  31st  -  April  3rd 
Conrad  Hilton.  Chicago 


that  perhaps  Broadcasting  Magazine 
could  have  a  "25-Year  Radio  Round 
Table,"  with  strict  membership  require- 
ments? 

I'm  only  39,  [but]  I  have  been  in 
radio  continuously  for  23  years  and 
I'm  proud  of  the  time  sales  made  in 
that  period. 

How  about  helping  us  get  more  class 
in  the  wonderful  radio  business. — Wal- 
ter H.  Stamper,  commercial  manager, 
WAPO  Chattanooga,  Tenn. 

Back  to  Oct.  15, 1931 

editor:  ...  I  would  like  to  apprise 
your  readers  of  the  fact  that  our  insti- 
tution is  pressing  forward  in  the  accum- 
ulation of  materials  dealing  with  the 
broadcasting  industry.  We  are  particu- 
larly desirous  of  obtaining  for  our  col- 
lection a  complete  file  of  your  maga- 
zine. And  the  assistance  that  either 
you  or  your  readers  can  give  will  be 
warmly  appreciated  and  of  enormous 
use  in  the  years  ahead. — Arthur  Knight, 
curator,  Hollywood  Museum,  8833  Sun- 
set Blvd.,  Los  Angeles  69. 

(Except  for  a  few  bound  volumes  that  are 
a  permanent  part  of  our  library,  there  are 
no  extra  complete  files  for  the  32 \'2  years 
we've  been  publishing.  However,  we  pass 
along  the  request  in  the  hope  that  some 
of  our  readers  may  be  able  to  help  Mr. 
Knight) . 

What's  so  funny? 

editor:  With  regard  to  your  March  4 
story  on  the  NAB's  annual  conference 
of  state  association  presidents,  the  pic- 
ture captions  infer  that  these  distin- 
quished  gentlemen  and  their  invited 
guests  were  discussing  our  problems 
and  matters  pertaining  to  broadcasting. 

By  the  facial  expressions  in  the  pic- 
tures, I  deduce  that  some  pretty  good 
jokes  and  stories  were  told  at  the  con- 
ference, in  addition,  of  course,  to  the 
transaction  of  business  matters. — 
George  Weiss,  president,  WBBQ-AM- 
FM  Augusta,  Ga. 

Dissents  on  Belden  report 

editor:  Eagle  Pass,  Tex.,  is  one  of  the 
Mexican-American  markets  described 
in  your  Feb.  28  issue.  How  the  [Belden] 
report  can  take  such  a  little  sampling 
and  get  any  information  whatsoever  on 
the  listening  and  buying  habits  of  the 
Mexican-American  people  is  beyond 
me.  A  sampling  of  Los  Angeles  and 
San  Antonio  gives  no  indication  of  the 
people  along  the  Mexican  border  where 
the  [Spanish-speaking]  population  runs 
as  high  as  70%.  We  have  been  operat- 
ing border  stations  for  ten  years  and 
living  and  dealing  with  these  people 
very  closely.  We  think  they  are  the 
finest,  most  loyal  listeners  that  any  ra- 
dio station  could  have. 

The  survey  showing  83%   of  the 


homes  having  radios  and  87%  of  the 
homes  having  television  is  absolutely 
absurd.  Also,  we  find  that  our  local 
advertisers  prefer  English  to  Spanish 
advertising  by  a  60-40  ratio. — E.  J. 
Harpole,  general  manager,  KEPA  Eagle 
Pass,  Tex. 

Provides  all  the  answers 

editor:  I  want  to  congratulate  you  on 
the  professional  job  that  has  been  done 
in  compiling  such  a  wealth  of  referable 
data  in  the  1963  Yearbook. 

Our  broadcast  people  keep  this 
Yearbook  on  top  of  their  desk  for 
quick  and  handy  reference  to  answer 
the  myriad  of  questions  that  arise  on 
a  most  frequent  basis. 

Because  of  its  wide  editorial  scope 
it  is  constantly  referred  to  in  answering 
such  questions  as  station  ownership, 
NAB  codes,  ownership  transfers,  audi- 
ence composition,  etc  . 

If  I  could  suggest  one  area  of  im- 
provement, it  would  be  in  the  area  of 
added  technical  details  which  you  han- 
dle so  professionally. — Marion  Harper 
Jr.,  president,  Interpublic  Inc.,  New- 
York. 

Another  for  radio  drama 

editor:  I  have  to  express  100%  agree- 
ment with  John  Stolz  (Open  Mike, 
March  4)  that  radio  drama  is  not  out 
of  place  if  properly  programmed.  For 
a  long,  long  time  I  have  felt  the  same 
way.  Drama  could  serve  a  definite  pur- 
pose in  today's  radio. 

There  must  be  a  number  of  masters 
stacked  in  dusty  storage  rooms.  I  know 
the  writers  are  available  and  the  actors 
are  ready  and  willing  to  help  revive  a 
part  of  broadcasting  that  has  been  miss- 
ing too  long. 

Sponsors  are  receptive  to  the  idea  of 
radio  drama.  The  question  is:  are  the 
broadcasters  ready  to  leave  what  has 
become  the  beaten  path  and  program 
something  different. — Ken  Bichl,  presi- 
dent, Cleveland  local,  American  Fed- 
eration of  Television  &  Radio  Artists. 

Straightening  the  record 

editor:  In  your  March  4  Changing 
Hands,  there  are  several  mistakes. 
KAVE-AM-TV  was  sold  to  John  Deme. 
The  majority  stockholder  is  Mrs.  Ed- 
ward Talbott  since  Edward  Talbott 
passed  away  Jan.  19.  And  the  stock- 
holders of  KAVE-AM-TV  have  no  in- 
terest in  KROD-TV,  which  is  a  Trigg- 
Vaughn  station. — Tom  Wiseheart,  vice 
president  &  general  manager,  KAVE- 
AM-TV  Carlsbad,  N.M. 

(The  references  to  Mr.  Talbott  as  chief 
stockholder  as  well  as  the  inclusion  of 
KROD-TV  in  the  item  were  picked  up  from 
an  erroneous  release  from  the  broker.) 
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Closest  to  the  Dallas,  Ft.  Worth  market. 


\  circle  of  admiring  faces.  Indicative  of  the  very  special  way  children  (and  their  approv- 
ng  mothers)  think  of  Jerry  Haynes.  He's  WFAA-TV's  "Mr.  Peppermint,"  now  in  his 
hird  year  of  making  big  sponsors  and  little  viewers  happy.  He's  one  more  reason  why 
WFAA-TV  is  closest  to  the  Dallas,  Ft.  Worth  market. 
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MONDAY  MEMO 


from  JAMES  D.  DOUGHERTY,  Norge  Div.,  Borg-Warner  Corp.,  Chicago 


Television  packs  power  into  personal  salesmanship 


"Believability"  may  have  become  an 
overworked  word  in  these  skeptical 
times  in  the  intensely  competitive  world 
of  advertising  and  marketing. 

But  we  at  Norge  have  never  been 
more  convinced  of  the  selling  power 
of  a  personality  who  possesses  this  elu- 
sive trait  and  can  communicate  it  to 
television  viewers.  This  conclusion 
comes  from  our  experience  as  a  par- 
ticipating sponsor  of  Lunch  With  Ernie, 
the  ABC-TV  noontime  program  which 
stars  Tennessee  Ernie  Ford. 

The  results  have  been  extremely 
gratifying  not  only  to  us  but  also  to 
Norge  dealers  and  distributors  through- 
out the  country.  They  prove  once  again 
that  effective  selling  is  still  very  per- 
sonal, very  individual — one  speaking  to 
just  one  other,  though  the  listener  may 
be  multiplied  millions  of  times  through 
the  magic  of  our  newest  medium. 

Ad  Battleground  ■  In  the  appliance 
industry  consumer  confidence  in  the 
quality  and  performance  of  the  prod- 
uct is  absolutely  essential.  It  is  no  easy 
task  to  convey  this  quality  of  reliability 
to  a  viewer  who  is  bombarded  with 
competing  claims  throughout  the  day. 

Norge  has  been  a  broadcast  adver- 
tiser for  many  years,  going  back  to  the 
early  days  of  radio.  The  use  of  the 
broadcast  media  is  an  important  part  of 
our  overall  marketing  planning. 

The  appliance  industry  generally  has 
been  a  heavy  user  of  both  radio  and 
television,  particularly  at  the  local  level. 
Norge  is  no  exception.  A  substantial 
percentage  of  our  marketing  dollar  goes 
into  the  broadcast  media  where  Norge 
now  spends  more  than  $1  million  a 
year,  including  cooperative  money. 

Until  the  fall  of  1962  Norge  for 
several  years  had  confined  its  television 
activity  on  behalf  of  our  appliance  line 
to  spot  schedules.  These  were  produc- 
tive. But  we  also  were  aware  of  the 
benefits  of  association  with  a  program 
on  a  continuing  basis  where  this  con- 
tinuity enhances  our  product  story. 
.  This  opportunity  came  several  months 
ago  with  the  Ernie  Ford  Show  as  it  was 
then  called.  At  that  time  the  program 
was  seen  in  most  markets  from  11:30 
a.m.  to  noon.  It  seemed  to  us  that 
both  the  time  period  and  the  format 
were  made-to-order  for  us  to  reach  our 
prospect,  the  homemaker,  in  an  excel- 
lent atmosphere. 

Personal  Touch  ■  Even  more  impor- 
tant, however,  was  the  personality  who 
was  to  be  the  star  of  the  program. 
Norge  then  had  only  recently  offered 
a  two-year  parts  and  service  warranty 
through  our  dealers  as  evidence  of  our 
faith  in  the  quality  and  reliability  of 
our  automatic  washers.  We  felt  that  we 


had  to  be  associated  with  a  performer 
whose  own  reputation  would  authenti- 
cate the  story  that  we  wanted  to  tell. 

Perhaps  more  than  any  other  per- 
sonality, we  believe,  Tennessee  Ernie 
Ford  not  only  met  but  exceeded  this 
qualification.  In  making  our  decision 
we  took  into  consideration  Mr.  Ford's 
integrity  in  his  approach,  not  only  to 
the  program  but  also  to  the  products  to 
be  advertised  on  that  program.  We 
knew  that  a  part  of  his  standard  pro- 
cedure is  to  use  and  analyze  the  prod- 
ucts himself  to  test  product  claims  be- 
fore accepting  commercial  assignments. 
We  considered,  too,  Mr.  Ford's  previ- 
ous association  with  quality  products  of 
other  well-known  and  respected  manu- 
facturers. 

We  became  a  participating  sponsor 
for  an  initial  13-week  period  in  the 
fall  and  renewed  our  sponsorship  this 
February  for  another  13-week  period 
through  May  in  173  markets.  Our  par- 
ticipation in  the  program  and  Mr. 
Ford's  own  unique  way  of  presenting 
Norge  appliance  commercials  have  been 
most  important,  we  believe,  in  helping 
to  produce  the  sales  gains  which  we 
have  enjoyed. 

Selling  Climate  ■  Now  called  Lunch 
With  Ernie  and  in  the  12-12:30  p.m. 
period,  the  program  has  steadily  built  a 
loyal  audience.  The  free-and-easy  for- 
mat and  Mr.  Ford's  relaxed  handling  of 
audience  and  guests,  we  think,  provides 
an  atmosphere  that  increases  the  view- 
er's receptivity  to  our  commercials. 

While  some  advertisers  would  prefer 
their  commercials  delivered  "as  is," 
Norge  prefers  that  Mr.  Ford  handle 
our  commercials  in  his  own  refreshing 
way.  For  example,  we  certainly  don't 
object  to  his  saying  "sloshing  around  in 
there"  in  place  of  "agitation"  when  he 
describes  automatic  washer  features. 
We  also  have  benefitted  from  occasion- 
al sketches  that  Mr.  Ford  has  built 
around  our  products,  sometimes  just 


preceding  our  scheduled  commercial 
for  an  automatic  washer  or  dryer. 

Mr.  Ford's  obvious  enthusiasm  for 
the  products  has  had  a  marked  effect 
on  the  enthusiasm  of  our  dealers  and 
on  all  of  us  as  well.  Many  of  our  dis- 
tributors and  dealers  have  purchased 
tie-in  spots  in  local  station  availabilities 
to  get  extra  impact  from  the  national 
program  in  their  own  communities. 

We  also  have  prepared  program-re- 
lated ad  mats  for  use  as  drop-ins  in  lo- 
cal newspaper  advertising  and  have 
provided  dealers  with  tie-in  window 
banners  and  other  in-store  materials. 
We  strive  to  obtain  the  fullest  merchan- 
dising profit  possible. 

At  Norge  we  also  have  called  atten- 
tion to  our  participation  in  this  program 
through  an  extensive  trade  advertising 
schedule.  Although  our  ads  do  not 
quote  Mr.  Ford  or  imply  his  personal 
endorsement  of  our  appliances,  they  do 
employ  his  vernacular  to  emphasize  how 
effectively  he  is  selling  Norge  products 
on  behalf  of  our  dealers. 

Dealer  Response  ■  Norge  distributors 
and  dealers  are  enthusiastic  about  our 
association  with  the  show.  Mr.  Ford 
has  made  kinescopes  for  use  at  dis- 
tributor-dealer meetings  and  his  "ap- 
pearance" via  such  film  was  a  high- 
light of  a  recent  Norge  dealer  trip  to 
Spain.  These  filmed  chats  with  the  dis- 
tributors and  dealers  employ  the  same 
friendly  approach  that  is  so  effective 
with  the  viewers  of  the  program. 

Our  participation  in  Lunch  With 
Ernie  currently  is  emphasizing  our 
matching  "Touch  'n'  Wash"  washer 
and  "Touch  'n'  Dry"  automatic  dryer. 
These  two  new  laundry  appliances  fea- 
ture simplified  controls  as  contrasted  to 
a  multiplicity  of  buttons.  During  the 
next  few  weeks  Norge  refrigerators  will 
be  the  subject  of  our  commercials.  And 
we  know  they'll  move,  too.  They  can't 
miss  with  the  power  that  tv  packs  into 
personal  selling. 


James  D.  (Dan)  Dougherty  is  vice  presi- 
dent in  charge  of  domestic  appliance  sales 
for  the  Norge  Div.  of  Borg-Warner  Corp., 
Chicago.  He  directs  the  national  sale  of 
Norge  home  appliances  through  87  inde- 
pendent distributors  and  10,000  retailers. 
He  joined  Norge  in  1954  and  has  been  na- 
tional refrigerator  sales  manager,  field 
sales  manager  and  district  sales  manager 
for  Montana,  Oregon  and  Washington.  Be- 
fore joining  Norge  he  was  with  F.  B.  Con- 
nelly Co.  of  Oregon,  Portland. 
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Why  buy  St.  Louis? 

DIVERSIFICATION  ...  the  most  highly-diversified  major 
market  in  the  nation  .  .  .  delivering  consistent,  stable 
purchasing  power! 

WAGES  ...  a  steadily-employed  labor  force,  earning 
wages  22%  higher  than  the  national  average... more 
sales  potential  for  you! 

GROWTH  . ...  2,126,000  sales  prospects  in  the  metropolitan 
area  alone  —  a  45%  increase  since  1930  . .  .  new,  growing 
families  with  new,  growing  needs! 

BUYING  POWER  .  .  .  $4,748,209,000  in  net  effective  buying 
income  ...  a  67%  increase  in  ten  years! 

DYNAMIC  DEVELOPMENT  ...  the  largest,  most  dynamic 
urban-redevelopment  plan  in  the  nation  ...  a  rebirth  of 
civic  energy  that  has  won  rhe  attention  of  the  nation! 

PENETRATION  . .  .  the  nation's  easiest  major  market  to 
penetrate,  through  the  "Voice  of  St.  Louis,"  each  week 
reaching  77%  of  the  homes  in  this  thriving  market .  .  .  the 
greatest  percentage  of  penetration  delivered  by  any  radio 
station  in  America's  top  ten  markets!* 

PROGRESS  ...  is  St.  Louis! 


KMOX  RADIO 

A  CBS  Owned  radio  station 

Represented  nationally  by  CBS  Radio  Spot  Sates  *   cumulative  PuUe  1962 


WHAT  DO  YOU  LOOK  FOR  WHEN  YOU  BUY  RADIO  AND  TV? 


Ml  ill  PERSONNEL?  EXPERIE      .  COP  Y  SERVICE? 

TALENT?  PROGRAMMING?  COMMUNITY  ACCEPTANCE?  COVERAGE? 
FACILITIES?  RESPONSIBILITY?  MARKET  SIZE?  REACH  'N'  RATINGS? 

YOU  GET  EVERY  ONE  OF  THESE  ATTRIBUTES ...  AND  MORE...  FROM 
EACH  OF  THE  GREAT  STORER  STATIONS! 

IMPORTANT  STATIONS  IN  IMPORTANT  MARKETS 


LOS  ANGELES 

PHILADELPHIA 

CLEVELAND 

NEW  YORK 

TOLEDO 

DETROIT 

KGBS 

W1BG 

WJW 

WHN 

WSPD 

WJBK 

STORER 

MIAMI 

MILWAUKEE 

CLEVELAND 

ATLANTA 

TOLEDO 

DETROIT 

BROADCASTING  COMPANY 

WGBS 

witi-tv 

W1W-TV 

WAGA-TV 

WSPD -TV 

WJBK-TV 
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FAVORITE  THROUGHOUT  MARYLAND  JOHNS  HOPKINS  HOSPITAL.  BALTIMORE 


WBAL' RADIO  W90^%u^ BALTIMORE 'marylanvs  only  50.000  watt  station 


NATIONALLY  REPRESENTED  BY  McGAVREN-GUILD  COMPANY.  INC. 
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BIG  BUYERS  LIKE  '63-'64'S  LOOK 

■  Agencies  think  pilots  promise  many  program  innovations 

■  ABC-TV's  daring  reshuffle  of  line-up  causes  most  comment 

■  NBC-TV  keeps  tested  formats;  CBS-TV  has  advantage  of  strength 


Agency  executives  entrusted  with  the 
investment  of  close  to  half  a  billion 
dollars  a  year  in  network  television 
think  the  1963-64  season's  schedule 
may  be  the  most  exciting  in  years. 

Based  on  pilot  films  they've  seen  and 
scripts  they've  read,  they  feel  that, 
taken  as  a  whole,  the  network's  pro- 
gram blueprints  for  next  fall  promise 
a  rare  degree  of  originality  and  inno- 
vation. 

This  consensus  emerged  clearly,  al- 
though by  no  means  unanimously, 
from  an  informal  survey  conducted  by 
Broadcasting  among  top  programming 
and  media  executives  at  leading  adver- 
tising agencies.  These  agencies  placed 
more  than  $480  million  in  billings  for 
time  and  talent  on  the  three  networks 
last  year. 

Record  Buying  ■  The  judgments  these 
executives  expressed,  however  alike  or 
dissimilar  on  details,  are  the  same  judg- 
ments on  which,  for  the  most  part,  they 
are  now  and  for  several  weeks  have 
been  buying  into  the  new  schedules  at 
an  unparalleled  rate  (Broadcasting, 
Feb.  25,  et  seq). 

The  patterns  of  their  spending  testify 
to  their  enthuisiasm  for  the  programs 
they  have  bought  or  optioned — and 
their  lack  of  it  for  those  they  have 
abandoned  or  refused.  In  the  survey, 
however,  they  gave  their  views  on  the 
whole  spectrum  of  network  prime-time 
programming — including  specific  new 
shows  that  struck  them  as  unusually 
promising  or  unusually  drab — whether 
they  were  involved  in  the  buying  or  not. 

They  also  gave  their  opinions  on  how 
the  1963-64  schedule  changes  will  af- 
fect the  networks  themselves,  with  this 
consensus: 

■  Next  season  should  be  a  critical 
one  for  ABC-TV,  which  of  the  three 
networks  will  be  programming  the 
greatest  number  of  new  prime-time 
shows. 

■  CBS-TV  should  once  again  domi- 
nate the  three  networks  in  the  night- 
time, although  a  few  agency  program- 
mers felt  that  its  lead  may  be  cut. 

■  NBC-TV  was  seen  as  banking 
heavily  on  tested  formats,  with  little 
"new  excitement"  going  into  its  sched- 
ule through  the  new  series  now  being 
planned.  NBC  seemed  to  out-rank  ABC 


for  second  spot,  however,  some  au- 
thorities thought  this  race  would  be  a 
toss-up. 

ABC-TV  was  credited  almost  univer- 
sally by  agency  men  with  attempting 
the  most  daring  moves,  deviating  mark- 
edly from  its  previous  pattern  of  west- 
erns and  action-adventure.  The  net- 
work was  at  a  critical  point,  executives 
felt,  and  sharp  breaks  from  its  previous 
strategy  may  be  urgently  needed. 

CBS-TV  was  regarded  as  program- 
ming from  strength,  having  approxi- 
mately five  and  one-half  weekly  hours 
to  replace  and,  agency  men  concurred, 
it  wisely  elected  to  substitute  with  a 
balanced  diet  of  name  personalities, 
historical  drama  and  situation  comedy. 
They  believed  that  CBS-TV's  overall 
balance  and  programming  strength  have 
been  preserved. 

There  was  less  agreement  on  the 
soundness  of  NBC-TV's  moves.  Rated 
this  season  somewhere  between  CBS- 
TV's  resounding  success  and  ABC-TV's 
generally  "poor"  showing,  NBC-TV  has 
not,  in  the  view  of  many  agency  pro- 
gramming directors,  planned  enough 
different  moves  to  alter  its  competitive 


SPECIAL  REPORT 
The  Ohio  River  Valley 

begins  page  75 


position  significantly  next  season. 

Waiting  Game  ■  NBC-TV,  some 
warned,  has  only  delayed  a  decision  on 
what  to  program  on  two  important 
nights  as  a  result  of  planning  motion 
pictures  on  both  Saturday  and  Monday 
nights.  Other  critics  of  the  network's 
plans  saw  a  proven  pattern  of  antholo- 
gies (such  as  that  used  in  the  past  for 
Dick  Powell  Theater)  becoming  the 
norm  at  NBC-TV — for  example,  the 
anthologies  that  will  back  the  Bob  Hope 
and  Perry  Como  programs,  as  well  as 
fill  the  new  Richard  Boone  hour. 

But  NBC-TV's  supporters  contended 
it  has  other  strengths  going  for  it:  name 
talent,  some  musical-variety  formats 
carried  over  and  strong  station  lineups, 
all  of  which  appeal  to  advertisers  (for 
example,  the  Chrysler  Corp.  sponsor- 
ship next  season  of  the  Bob  Hope 
hour). 

Most  of  the  respondents  cautioned 
that  prognostication  is  a  risky  business. 
Privately,  many  confided  that  they 
hoped  that  ABC-TV  particularly  has 
hit  upon  a  workable  programming  form- 
ula, pointing  out  that  stiffer  competition 
is  needed  to  upgrade  tv  programming 
as  a  whole  and  build  confidence  among 
advertisers.  Several  officials  noted  that 
in  times  of  a  "seller's  market"  (in 
which  one  network  is  in  the  driver's 
seat),  programming  tends  to  suffer  and 
the  medium  as  a  whole  is  depressed. 

Top  Program  Picks  ■  New  programs 
regarded  by  several  agency  men  as 
"good,"  "excellent"  or  of  possible  "hit 
caliber"  were  My  Favorite  Martian  on 
CBS-TV;  Arrest  and  Trial  and  Jaimie 
McPheeters  on  ABC-TV  and  Mr.  Novak 
on  NBC-TV. 

New  shows  also  receiving  favorable 
mentions  were  Greatest  Show  on  Earth 
and  Stand  By  on  ABC-TV;  Grindl  on 
NBC-TV  and  the  Adventures  historical 
drama  series  on  CBS-TV. 

Among  newcomers  that  were  consid- 
ered doubtful  or  uncertain  because  of 
time  period  or  for  format  were  East 
Side,  West  Side  on  CBS-TV;  the  Rich- 
ard Boone-Odets  anthology  series;  the 
Robert  Taylor  series;  and  The  Lieuten- 
ant on  NBC-TV,  and  The  Breaking 
Point  on  ABC-TV. 

There  were  wide  variations  of  opin- 


BROADCASTING,  March  16,  1963 


27 


ion  toward  most  of  the  new  shows,  but 
four  new  variety  entries — the  Danny 
Kaye  and  Judy  Garland  shows  on 
CBS-TV,  and  the  Jerry  Lewis  and  Sid 
Caesar-Edie  Adams  programs  on  ABC- 
TV — received  almost  unanimous  ap- 
proval. The  belief  was  strong  that  these 
personalities  are  all  sufficiently  skilled 
to  come  through  with  hit  shows, 
but  .  .  . 

It  was  also  clearly  felt  that  all  three 
will  need  strong  material,  week  in  and 
week  out.  In  the  case  of  Miss  Garland, 
most  agency  men  questioned  said  they 
had  serious  reservations  about  her 
health  and  temperament  being  geared 
to  a  one-hour  show  each  week. 

The  consensus  was  that  Bob  Hope 
on  NBC-TV  and  Phil  Silvers  on  CBS- 
TV  would  do  well.  There  was  less  con- 
fidence that  the  Como  Kraft  Theatre 
would  prove  as  successful  as  the  weekly 
Como  series  in  the  past. 

Several  executives  commented  that 
they  expected  CBS-TV  to  receive  its 
most  rugged  competition  on  Monday 
and  Friday  nights,  but  to  remain  on  top 
on  other  evenings. 

ABC-TV  Promising  ■  In  the  agency 
executives'  reactions,  ABC-TV  stood  out 
unquestionably  as  the  network  with  the 
most  promise  for  the  biggest  gains — if. 
Success  with  its  new  lineup  or  a  sub- 
stantial portion  of  it  would  get  ABC  off 
and  running,  in  their  opinion.  But  they 
also  are  cautious,  some  going  so  far 
as  to  suggest  that  enthusiasm  for  ABC's 
plans  consists  partly  of  hope  that  the 
network  will  do  well,  in  order  to  pre- 
serve and  strengthen  three-network 
competition. 

Richard  A.  R.  Pinkham,  senior  vice 
president  in  charge  of  media  and  pro- 
grams at  Ted  Bates  &  Co.,  said  his  agen- 
cy was  placing  its  money  on  the  net- 
work f CBS-TV)  that  it  expects  to  "pick 
up  the  marbles"  next  season.  Bates 
has  moved  an  estimated  $20  million  of 
American  Home  Products  billings  from 
ABC-TV  to  CBS-TV  and  is  placing  still 
more  on  CBS. 

George  Polk,  BBDO  vice  president 
in  charge  of  program  planning,  men- 
tioned ABC-TV  as  the  innovating,  ex- 
citing network  for  next  season  but 
warned  that  the  approach  to  advertisers 
is  one  that  will  get  them  "slow  dollars." 
He  described  the  ABC-TV  approach  to 
new  shows  as  one  that  is  selling  hope 
and  expectation  (through  pilots)  as 
compared  to  CBS-TV's  offer  of  name 
value  and  known  appeal  in  the  Judy 
Garland  Show  and  Danny  Kaye  Show. 

Often-Mentioned  Programs  ■  Here  are 
some  of  the  new  ABC-TV  programs 
mentioned  most  often  as  holding  high 
promise  and  giving  an  innovating  and 
sometimes  "daring"  look  to  the  ABC 
schedule  for  1963-64: 

Greatest  Show  on  Earth,  which  will 
be  hour-long  and  in  color.  It  banks  on 
the  showmanship  and  background  of 


Fitting  in  the  pieces 

ABC-TV  last  week  continued 
to  show  itself  as  the  least  "set" 
network  in  its  programming  plans 
for  the  next  season. 

Topping  the  news  of  shifts  and 
revamps  was  the  report  that 
Voice  of  Firestone,  now  in  its 
first  season  as  a  return  series  on 
Sunday  at  10  to  10:30,  will  be 
dropped  from  the  prime-time 
ABC-TV  schedule  in  the  fall.  The 
network  appeared  to  be  giving  a 
new  quiz  show,  100  Grand,  the 
first  big-money  quiz  since  the 
rigging  revelations  in  1959,  the 
nod  for  the  time  period. 

Other  "talked  about"  changes 
at  ABC-TV:  Amos  Burke  in  at 
8:30-9:30  on  Friday  and  77  Sun- 
set Strip  in  at  7:30  that  same 
night,  giving  that  show  still  an- 
other season  (reportedly  20  new 
episodes  are  involved  in  the  ar- 
rangement with  Warner  Bros.); 
Please  Standby  headed  for  a 
7:30-8:30  berth  on  Monday,  and 
Farmer's  Daughter  (half  sold  to 
Clairol)  into  the  Friday,  9:30 
period. 

Sid  Caesar  and  Edie  Adams 
each  will  star  in  a  series  of  half- 
hour  programs  that  will  alternate 
in  the  Thursday  10-10:30  period 
on  ABC-TV,  returning  the  10:30- 
1  1  p.m.  period  to  station  time. 
Consolidated  Cigar  Corp.  (Dutch 
Master  Cigars),  through  Papert, 
Koenig  &  Lois,  will  sponsor  Sid 
Caesar,  and  Consolidated,  for 
Muriel  cigars,  has  signed  through 
Lennen  &  Newell  for  the  Adams 
show. 

NBC-TV  made  firm  a  new 
series  that  will  star  Robert  Taylor 
in  dramas  based  on  the  activities 
of  the  U.  S.  Dept.  of  Health,  Ed- 
ucation &  Welfare,  for  Thursday, 
7:30-8:30.  Also  on  NBC-TV, 
Kraft  Foods  made  final  its  place 
in  the  Thursday,  10-1 1  p.m.  slot 
on  the  schedule.  Joey  Bishop 
stavs  on  Saturday  at  8:30-9  p.m. 
and  Jack  Paar  remains  in  the  Fri- 
day, 10-11  period.  Both  shows 
were  to  be  shifted  before  Kraft's 
deal  had  been  set.  The  Kraft 
hour  will  be  filled  by  seven  Perry 
Como  specials  and  a  new  hour 
mystery-suspense  drama  series 
(Closed  Circuit,  March  4). 
Espionage  moves  into  the  Wednes- 
day 9-10  period  vacated  by  Kraft. 

NBC-TV  also  claims  The  Vir- 
ginian and'-D-r.  Kildare  sold  out 
for  the  next  season  and  The 
Eleventh  Hour  and  The  Richard 
Boone  Show  receiving  substantial 
orders. 


the  circus  (mostly  shooting  on  location 
in  various  locales  to  fit  the  storyline  of 
a  circus  on  the  move). 

The  Fugitive,  an  hour  show  based  on 
the  adventures  of  a  man  hunted  for 
killing  his  wife — a  murder  the  audience 
knows  he  did  not  commit.  Agency  pro- 
grammers believe  this  could  be  a  bold 
and  interesting  show  with  good  possi- 
bilities. They  see  it  as  a  "difficult 
premise"  with  danger  of  becoming 
"overly  complicated,"  but  the  pilot  was 
impressive,  suggesting  high  ratings. 

Please  Standby,  based  on  science  fic- 
tion (as  in  the  old  Lights  Out  pro- 
grams). It  could  be  a  "big  hit  or  a  big 
bomb,"  according  to  one  programmer, 
but  Lee  Rich,  senior  vice  president  in 
charge  of  programming  and  media  at 
Benton  &  Bowles,  thought  it  "good  and 
well  done  and  different."  Mr.  Rich  pre- 
dicted— as  did  several  other  agency  ex- 
ecutives— that  ABC-TV  has  a  good  op- 
portunity to  become  the  "no.  2  net- 
work." 

ABC-TV  additionally  has  Jerry  Lewis 
slotted  for  two  hours  on  Saturdays, 
9:30-1  1:30  p.m.,  an  unusual  move  and 
one  that  agency  officials  find  difficult 
to  assess  because  of  the  length  of  the 
program  and  the  mid-to-late-evening 
time  it  will  occupy. 

A  totally  new  concept  is  employed 
in  Arrest  and  Trial,  each  45  minutes  in 
length  and  scheduled  for  back-to-back 
presentation  on  Sunday  evenings.  The 
shows,  by  Revue  Productions,  can  be 
viewed  as  a  "package" — the  first  pro- 
gram deals  with  a  man's  arrest,  the 
second  with  his  trial  (Perry  Mason 
style — but  viewing  one  is  not  dependent 
on  also  seeing  the  other,  since  the  story- 
line of  each  is  self-contained. 

Burnett  picks  up  P&G's 
Lilt,  Pert  from  Grey 

Leo  Burnett  Co.,  Chicago,  has  been 
appointed  agency  for  Procter  &  Gam- 
ble products  Lilt  (home  permanent) 
and  Pert  (shampoo)  in  a  switch  from 
Grey  Adv.,  New  York,  effective  as  of 
June  8. 

Estimated  Pert  gross  billings  in  spot 
tv  in  1962  test  marketing:  $63,500. 
Lilt's  tv  expenditure  for  1 1  months  of 
1962:  spot,  $943,290  and  network,  $1.1 
million.  Grey  retains  P&G  accounts 
for  Jif,  Big  Top,  Downy,  Ivory  Flakes 
and  Premium  Duz. 

Ovaltine  drops  Tatham-Laird 

Ovaltine  Food  Products  Div.  of 
Wander  Co.,  Chicago,  notified  Tatham- 
Laird  there  last  week  that  in  90  days 
Ovaltine's  $1.8  million  budget,  spent 
virtually  all  in  television,  will  go  to  an- 
other agency.  Tatham-Laird  has  had 
the  account  since  1954.  Ovaline  offi- 
cials said  the  advertiser  has  invited  sev- 
eral agencies  to  make  presentations 
which  are  to  be  completed  this  week. 
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Robinson  out,  Dann  in  at  CBS-TV 


Hubbell  Robinson  resigned  as 
CBS-TV  programming  chief  last 
week  and  Michael  H.  Dann  was  ap- 
pointed to  take  over  his  responsibil- 
ities. 

Mr.  Robinson  quit  his  chief  pro- 
gram post  (senior  vice  president- 
programs)  over  the  March  8  week- 
end. James  T.  Aubrey  Jr.,  CBS-TV 
president,  on  March  1 1  announced 
a  replacement:  Mr.  Dann,  who  had 
joined  the  network  in  the  spring  of 
1958  as  vice  president,  network  pro- 
grams— New  York. 

Second  Trip  ■  Mr.  Robinson  had 
left  CBS-TV  once  before— in  1959, 
when  he  resigned  as  executive  vice 
president,  programming  to  enter  in- 
dependent tv  program  production. 
The  post  went  to  Oscar  Katz,  who 
had  been  in  charge  of  daytime  pro- 
grams. 

When  Mr.  Robinson  returned  to 
the  top  program  job  in  March  1962, 
Mr.  Katz  reassumed  his  daytime  re- 
sponsibilities. Last  week  Mr.  Dann, 
who  had  ranked  below  Mr.  Katz 
when  the  latter  was  CBS-TV's  No. 
1  programmer,  announced  Oscar 
Katz*s  promotion  to  the  No.  2  spot 
as  vice  president,  program  admin- 
istration. 

Out  of  the  second-in-command 
position  went  Alan  D.  Courtney, 
who  was  vice-president-network  pro- 


grams. Mr.  Courtney's  resignation 
followed  Mr.  Robinson's.  The  two 
men  had  been  associated  when  Mr. 
Courtney  was  a  vice  president  at 
MCA  TV  and  MCA  acted  as  a  sales 
agent  for  Mr.  Robinson's  production 
firm,  which  was  responsible  for 
Thriller  and  87th  Precinct  on  NBC- 
TV.  Mr.  Courtney  joined  CBS-TV 
last  summer,  a  few  months  after 
Mr.  Robinson  had  rejoined. 

Mr.  Dann's  broadcasting  back- 
ground extends  from  a  post  in  the 
NBC  publicity  department  to  suc- 
cessively higher  jobs  in  programming 
at  NBC-TV  and  later  at  CBS-TV. 
At  CBS-TV,  he  has  made  the  New 
York  origination  flavor  more  evi- 
dent than  has  been  the  case  at  the 
two  other  tv  networks. 

Mr.  Dann  served  at  NBC  a  total 
of  nine  years,  his  top  executive  posts 


Mr.  Dann  Mr.  Robinson 


there  including  director  of  the  pro- 
gram department  and  vice  president 
in  charge  of  program  sales. 

Mr.  Robinson,  when  asked  about 
his  second  resignation  from  CBS, 
said  only  that  there  was  a  difference 
over  policy  and  that  he  was  going 
to  take  a  vacation.  An  unconfirmed 
report  said  Mr.  Robinson  may  again 
produce  network  tv  programs. 

Mr.  Katz  entered  programming 
from  the  CBS  research  department, 
which  he  joined  in  1938.  From 
August  1956  to  1959,  and  again 
from  July  1962  until  this  month,  he 
served  as  CBS-TV's  vice  president- 
daytime  programs. 

Mr.  Robinson's  first  CBS  associa- 
tion was  marked  by  some  of  tv's 
first  advances  in  program  entertain- 
ment. At  that  time  Mr.  Robinson 
drew  attention  for  bold  program  in- 
novations such  as  the  90-minute 
Playhouse  90  drama  series. 


Mr.  Katz  Mr.  Courtney 


Agency  appointments... 

■  Ghirardelli  Chocolate  Co.,  San  Fran- 
cisco, has  appointed  Fletcher  Richards, 
Calkins  &  Holden,  that  city. 

■  New  England  Confectionery  Co., 
Cambridge,  Mass.  (Candy  Cupboard 
and  Page  &  Shaw  chocolates  and  Necco 
candies),  has  appointed  Wilson,  Haight 
&  Welch  Inc.,  Hartford. 

■  Milton  Bradley  Co.,  board  game 
manufacturer,  Springfield,  Mass.,  ap- 
points Richard  K.  Manoff,  New  York, 
to  handle  national  advertising.  Ac- 
count, previously  held  by  Noyes  & 
Co.,  Providence,  R.  I.,  places  about  $1 
million  annually. 

■  W.  F.  Young  Inc.,  Springfield,  Mass., 
makers  of  Absorbine  and  Absorbine  Jr. 
Liniment,  has  appointed  Ted  Gotthelf 
Assoc.,  New  York,  as  its  new  advertis- 
ing agency.  The  Young  account,  which 
bills  a  reported  $2  million  annually 
(about  half  in  broadcast),  has  been  a 
J.  Walter  Thompson  client  since  1936. 

■  Care,  new  liquid  bleach  product  from 
Texize  Chemical  Co.,  Greenville,  S.  C, 
has  appointed  Venet  Adv.,  Union,  N. 


J.,  as  its  advertising  agency.  An  intro- 
ductory campaign,  with  $100,000  in 
billings,  will  begin  in  May  on  radio  and 
tv  in  the  New  York  area. 

Business  briefly . . . 

Xerox  Corp.,  Rochester,  N.Y.,  has 
bought  full  sponsorship  of  two  NBC- 
TV  public  affairs  programs  — ■  James 
Riddle  Hoffa  and  His  Teamsters  (Mon., 
April  1,  10-11  p.m.,  EST),  and  A  Visit 
to  the  Kremlin  (Tues.,  May  21,  9:30- 
10:30  p.m.).  In  addition,  Xerox  will 
co-sponsor,  with  Upjohn  Co.,  An  En- 
cyclopaedia of  Communism  (Wed., 
April  10,  7:30-9  p.m.).  Agency:  Papert, 
Koenig,  Lois  Inc.,  New  York. 

Hartford  Insurance  Group,  Hartford, 
Conn.,  has  bought  NBC-TV's  Baseball 
Preview,  Fri.,  April  5  (9:30-10  p.m. 
EST).  Hartford  is  also  buying  partici- 
pations in  NBC-TV's  Saturday  and  Sun- 
day Baseball  Game  of  the  Week. 
Agency:  McCann-Marschalk  Inc.,  New 
York. 

Buick  Div.  of  General  Motors  Corp., 
through  McCann-Erickson  Inc.,  will 
sponsor  a  two-hour  live  telecast  of  the 


Portland  (Ore.)  Rose  Festival  parade 
on  Saturday  morning,  June  15,  on  a 
special  11 -station  Pacific  Northwest  tv 
hookup:  KGW-TV  Portland,  KVAL- 
TV  Eugene,  KIMA-TV  Yakima,  KBES- 
TV  Medford,  KEPR-TV  Pasco,  KOTI 
(TV)  Klamath  Falls,  KLEW-TV  Lewis- 
ton-Clarkston,  KPIC  (TV)  Roseburg. 
KCBY-TV  Coos  Bay. 

Rep  appointments... 

Stello  D'oro  Biscuit  Co.,  New  York,  is 
using  puppets  created  by  Bill  and  Cora 
Baird  in  spots  on  children's  tv  shows. 
Spots,  currently  in  New  York,  will  be 
aired  in  nine  other  major  markets. 
Agency:  Firestone-Rosen  Inc.,  Philadel- 
phia. 

■  KTVI  (TV)  St.  Louis:  H-R  Televi- 
sion Inc.,  New  York,  as  national  sales 
representative. 

■  WTAQ  LaGrange,  111.;  WYZE  At- 
lanta; WLVN  Nashville;  WGMA  Ft. 
Lauderdale,  and  WJMY-TV  Allen 
Park-Detroit:  Vic  Piano  Assoc.,  New 
York,  as  national  representative. 

■  WINN  Louisville,  Ky. :  George  Hol- 
lingbery  Co.  as  representative. 

■  KCBD-TV  Lubbock,  Tex.:  Blair  Tel- 
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Toiletries,  toilet  goods— leading  tv  network  buyers 


Advertisers  of  toiletries  and  toilet 
goods  placed  the  most  in  gross  time 
billings  of  all  advertiser  product 
categories  on  the  television  networks 
last  year. 

These  advertisers,  according  to 
Television  Bureau  of  Advertising 
figures  reported  today  (March  18), 
were  responsible  for  nearly  $148 
million,  an  increase  of  over  21% 
($121.6  million  in  1961).  Food  and 
food  products  advertisers  came  in  as 
a  close  second  by  registering  more 
than  $133.6  million,  a  4.2%  gain 
over  the  $128.2  million-level  set  in 
1961. 

A  total  of  $798,808,138  in  gross 
time  billings  on  the  networks  had 
been  reported  for  1962,  an  increase 


of  12.2%  over  the  previous  year 
(Broadcasting,  March  4). 

Also  released  by  TvB  were  leading 
network  advertisers  and  top  brands 
in  the  fourth  quarter  of  1962. 

Other  product  classes  which  had 
substantial  gains  in  1962:  insurance 
advertisers  billing  more  than  $15.7 
million,  up  40.5%  advertisers  of 
confectionery  and  soft  drinks  at  over 
$24.1  million,  a  29.6%  gain,  and 
sporting  goods  and  toy  advertisers 
billing  more  than  $10.2  million,  a 
78.2%  increase. 

In  the  fourth  quarter,  Procter  & 
Gamble  Co.  had  a  gross  time  billing 
of  over  $12.1  million,  and  Anacin 
led  the  brands  with  nearly  $3.4  mil- 
lion in  gross  billing. 


ESTIMATED  GROSS  TIME  EXPENDITURES  OF  NETWORK  TELEVISION  ADVERTISERS 
BY  PRODUCT  CLASSIFICATION 
Source:  TvB/LNA-BAR 


Agriculture  &  farming 

Apparel,  footwear  &  accessories 

Automotive,  automotive  access.  &  equipment 

Beer,  wine 

Building  materials,  equipment  &  fixtures 
Confectionery  &  soft  drinks 
Consumer  services 
Drugs  &  remedies 
Entertainment  &  amusement 
Food  &  food  products 

Freight,  industrial  &  agricultural  development 
Gasoline,  lubricants  &  other  fuels 
Horticulture 

Household  equipment  &  supplies 
Household  furnishings 
Industrial  materials 
Insurance 

Jewelry,  optical  goods  &  cameras 

Office  equipment,  stationery  &  writing  supplies 

Political 

Publishing  &  media 

Radio,  tv  sets,  phonos-musical  instr.,  acces. 

Retail  &  direct  by  mail 

Smoking  materials 

Soaps,  cleansers  &  polishes 

Sporting  goods  &  toys 

Toiletries  &  toilet  goods 

Travel  hotels  &  resorts 

Miscellaneous 

TOTAL 


1961 

1962 

Change 

$  1,821,084 

$  102,951 

94.3 

9,628,653 

6,984,443 

27.5 

48,199,253 

52,205,183 

+ 

8.3 

6,291,143 

8,766,826 

+  39.4 

4,605,961 

5,541,835 

+ 

20.3 

18,634,340 

24,147,711 

+ 

29.6 

5,853,749 

5,969,917 

+ 

2.0 

86,171,869 

105,377,854 

+ 

22.3 

1,193,575 

880,893 

26.2 

128,275,143 

133,656,350 

+ 

4.2 

270,010 

76,600 

71.6 

18,616,658 

17,289,134 

7.1 

179,857 

304,325 

+ 

69.2 

27,199,547 

33,554,928 

+ 

23.4 

3,960,891 

3,545,823 

10.5 

19,834,897 

19,773,350 

0.3 

11,204,099 

15,746,737 

+ 

40.5 

13,798,783 

12,922,268 

6.4 

4,050,970 

3,761,541 

7.1 

9,678 

1,699,537 

1,001,646 

41.1 

2,726,821 

5,360,020 

+ 

96.6 

145,164 

157,484 

+ 

8.5 

84,613,015 

88,681,088 

+ 

4.8 

76,622,011 

83,755,386 

+ 

9.3 

5,743,359 

10,235,744 

+ 

78.2 

121,686,728 

147,910,938 

+ 
+ 

21.6 

465,299 

1,088,709 

134.0 

8,635,732 

9,998,776 

+ 

15.8 

$712,128,148 

$798,808,138 

+ 

"12.2 

ESTIMATED  EXPENDITURES  OF  TOP  25 
NETWORK  COMPANY  ADVERTISERS 
Source:  TvB/LNA-BAR 

Fourth  Quarter  1962 


1 

1. 

rrocier  &  uamoie 

tl 9  1 9fi  i  m 

9 
L. 

American  Home  Products 

y,ooo,uji 

■3 
O. 

Rrictnl-Muorc 
Dl  loLUMVIJGI  o 

O.Ui  J.Ui.  J 

A 

uCIICIdi  IVIUlUlo 

7  36(1  446 

5. 

R.  J.  Reynolds 

6,387  443 

6. 

Lever  Bros. 

5,694,771 

7. 

Colgate-Palmolive 

5,077,843 

8. 

General  Foods 

5,025,677 

9. 

Ford  Motor 

4,603,580 

10. 

Gillette 

4,296,953 

1  1. 

Alhortrt.Piilwor 
rtlUCI  IU  LfUIVcI 

4  191  714 

H,  131,  /  1*T 

12. 

Philip  Morris 

3,295,307 

13. 

P.  Lorillard 

3,276,691 

14. 

Liggett  &  Myers 

3,145,461 

15. 

General  Mills 

3,105,152 

16. 

American  Tobacco 

3,063,131 

17. 

Brown  &  Williamson 

2,919,865 

18. 

Sterling  Drug 

2,890,791 

19. 

J.  B.  Williams 

2,690,856 

20. 

Kellogg 

2,588,824 

21. 

Chrysler 

2,547,714 

22. 

Warner-Lambert 

2,507,277 

23. 

Miles  Labs 

2,431,088 

24. 

Block  Drug 

2,309,183 

25. 

Richardson-Merrell 

2,289,575 

TOP  25  NETWORK  BRAND  ADVERTISERS 

1. 

Anacin  tablets 

$3,395,199 

2. 

Salem  cigarettes 

3,031,306 

3. 

Chevrolet  passenger  cars 

2,812,267 

4. 

Winston  cigarettes 

2,122,421 

5. 

Bufferin 

2,112,117 

6. 

L&M  Filter  Tips 

1,899,159 

7. 

Dristan  tablets 

1,666,674 

8. 

Ford  passenger  cars 

1,656,368 

9. 

Polaroid  Land  camera 

1,538,644 

10. 

Crest  tooth  paste 

1,537,021 

11. 

Pall  Mall  cigarettes 

1,443,223 

12. 

Colgate  dental  cream 

1,420,549 

13. 

Excedrin  tablets 

1,402,187 

14. 

Kent  cigarettes 

1,286,287 

15. 

Alka  Seltzer 

1,235,567 

16. 

Marlboro  cigarettes 

1,234,194 

17. 

Campbell  soups 

1,222,245 

18. 

Chesterfield  cigarettes 

1,201,291 

19. 

Contac 

1,129,275 

20. 

Camel  cigarettes 

1,115,945 

21. 

Tide 

1,069,634 

22. 

Goodyear  car  tires 

1,064,659 

23. 

Pillsbury  chilled  products 

1,027,052 

24. 

Prudential  Insurance  Co. 

1,022,115 

25. 

Oldsmobile  passenger  cars 

1,007,665 

evision  as  national  representative,  effec- 
tive April  1. 

■  WFNC  Fayettville,  and  WENC 
Whiteville,  both  North  Carolina:  T-N 
Spot  Sales,  Raleigh,  as  national  and 
regional  representative. 

»  WCNY-TV  and  WWNY  Watertown, 
and  WMSA  Massena,  all  New  York: 
Adam  Young  Inc.,  New  York,  as  na- 
tional representative. 

■  WCRY  Macon,  Ga.:  Hal  Walton  & 
Co.,  New  York,  as  national  representa- 
tive. 


Computer  fault  causes 
error  in  ARB  report 

The  American  Research  Bureau  last 
week  said  a  fault  in  computer  pro- 
cedures caused  an  error  in  tabulations 
of  ARB's  "family  size"  data  contained 
in  supplementary  demographic  reports 
covering  the  period  of  Nov.  7,  1962,  to 
Dec.  4,  1962.  The  reports  were  sent 
to  clients  two  weeks  ago. 

ARB  said  that  within  24  hours  of 
the  discovery,  clients  were  notified  and 
requested  not  to  use  the  particular  data 
in  question. 


The  research  firm  said  it  had  estab- 
lished the  error  to  be  in  computer  pro- 
cedures rather  than  in  actual  computer 
calculations  and  that  it  had  taken  "im- 
mediate" steps  to  "re-orient"  procedures 
to  protect  against  a  recurrence. 

Other  demographic  data  contained  in 
the  reports  are  reliable  and  usable,  ARB 
noted,  and  do  not  affect  local  market 
reports.  The  supplement  was  issued  for 
all  markets.  Jack  L.  Gross,  manager 
of  agency  services  for  ARB  in  New 
York,  said  the  "difficulty  was  encount- 
ered in  only  a  very  small  portion  of  the 
total  data  distributed  to  ARB  clients." 
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How  to  hold  'em  past  the  news! 


We  might  have  titled  this :  how 
to  increase  your  audience  five 
minutes  at  a  time.  It  isn't  quite 
as  catchy  but  it  does  sum  up  the 
strategy  of  our  featurized  pro- 
gramming. 

What  we  have  done  is  to 
program  short  topical  features 
throughout  the  day.  Coming  be- 
fore, after,  and  around  the 
scheduled  news,  these  timely  fea- 
tures keep  listeners  the  way  we 
want  'em  —  interested. 

With  the  exception  of  funny- 
men Bob  and  Ray,  all  talent  is 
home  grown. 

When  you  have  people  on  your 
staff  like  Julie  Benell  (Woman's 
Editor)  or  Murray  Cox  (Farm 
Director),  you  don't  need  any- 
one else. 

Hormel  recently  added  another 
chapter  to  Julie's  success  story 
by  giving  her  a  deluxe  high- 
priced  ham  to  sell.  You'd  have  to 
hear  a  sample  tape  to  appreciate 
the  impact  she  added  to  sales  and 
distribution.  Suffice  it  to  say, 
Hormel  has  happily  increased  her 
exposure  about  30%. 

Another  tape  we'd  like  you  to 
hear  proves  that  farm  news  can 
interest  a  large  urban  as  well  as 
rural  audience.  At  least  when  it's 
handled  by  Murray  Cox.  His 
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candid  comments  on  the  U.S.D.A. 
. . .  his  explanation  of  fluctuating 
livestock  prices  .  .  .  his  interest  in 
farm  youth  .  .  .  make  him  a  much 
listened-to  personality. 

Characteristic  of  all  regularly 
scheduled  segments:  business 
news,  weather,  sports,  entertain- 
ment, travel,  etc.  is  the  way 
they're  put  together  by  WFAA's 
staff.  We  persist  in  the  theory 
that  we're  talking  to  mature, 
intelligent  adults.  Whether  it's 
food  for  thought  or  tonight's  din- 
ner, we  accent  fact,  not  fancy. 

In  this  way  we  can  currently 
bill  ourselves  (rather  modestly) 
in  the  local  area  as  the  station 
with  "news  more  people  quote." 
When  you  come  right  down  to  it, 
can  you  think  of  a  better  frame- 
work for  your  product? 


WFAA-AM-FM-TV 
Communications  Center  /  Broad- 
cast services  of  The  Dallas  Morn- 
ing News  /  Represented  by 
Edward  Petry  &  Co.,  Inc. 


Hecht's  biggest  pitch 


$40  million  in  public  service  time 

RADIO-TV  MAKE  BIG  CONTRIBUTION  TO  AD  COUNCIL 


Radio  and  television  media  and  ad- 
vertisers contributed  well  over  $40  mil- 
lion in  free  time  last  year  to  govern- 
ment-sponsored public  service  cam- 
paigns, according  to  an  analysis  of 
figures  compiled  by  the  Advertising 
Council.  Members  of  the  council  met 
March  13-14  in  Washington  with  Presi- 
dent Kennedy,  Vice  President  Lyndon 
Johnson  and  other  administration  offi- 
cials. 

The  council  has  served  as  clearing 
house  for  government  use  of  media  on 
a  public  service  basis  since  early  in 
World  War  II.  The  two  original  cam- 
paigns, started  in  1942,  were  devoted 
to  U.  S.  Savings  Bonds  and  the  Smokey 
the  Bear  forest  fire-prevention  cam- 
paign. Among  government  agencies  par- 
ticipating in  donated  media  facilities  are 
the  Departments  of  State,  Defense, 
Commerce,  Treasury,  Agriculture  and 
Health,  Education  &  Welfare,  Public 
Health  Service,  Census  Bureau,  Peace 
Corps  and  the  President's  Council  on 
Youth  Fitness. 

On  behalf  of  private  groups,  broad- 
casters have  donated  time  for  traffic 
safety,  higher  education,  mental  health. 
Radio  Free  Europe  and  religion. 

Last  week's  conference  heard  first- 
hand reports  from  government  leaders 
who  participated  in  question-answer 
sessions  devoted  to  issues  of  the  day 
and  to  national  problems  which  might 
be  alleviated  by  public-interest  adver- 
tising campaigns. 

At  a  meeting  last  Tuesday  (March 
12)  of  the  council's  directors,  William 
R.  Baker  Jr.,  honorary  chairman  of 
Benton  &  Bowles,  New  York,  was 
elected  chairman  of  the  board  of  the 
Advertising  Council.  He  succeeds  Leo 
Burnett,  chairman,  Leo  Burnett  Co., 
Chicago,  who  remains  on  the  council 
board. 

Albert  L.  Cole,  general  business 
manager  of  Reader's  Digest,  and  George 
H.  Gribbin,  board  chairman  of  Young 
&  Rubicam,  were  elected  vice  chairmen. 
Edwin  W.  Ebel,  vice  president  of  Gen- 
eral Foods  Corp.,  was  re-elected  to  a 
vice  chairmanship. 

Theodore  S.  Repplier  was  re-elected 
president  of  The  Advertising  Council. 


Johnson  back  with  Red 

Johnson's  wax  has  announced 
renewal  for  the  tenth  year,  of  its 
contract  with  Red  Skelton.  The 
star  is  set  for  next  fall  on  CBS-TV 
in  the  Tuesday  8-9  p.m.  spot 
through  Foote,  Cone  &  Belding, 
Chicago. 


Vice  presidents  re-elected  were  Allan 
M.  Wilson  and  George  P.  Ludlam. 
John  Crichton,  president  of  American 
Assn.  of  Advertising  Agencies,  and 
Peter  W.  Allport,  president  of  Assn.  of 
National  Advertisers,  were  re-elected 
secretary  and  treasurer,  respectively. 

Newly  elected  directors  are:  Charles 
E.  Claggett,  chairman  and  president  of 
Gardner  Adv.;  Donald  S.  Frost,  vice 
president  of  Bristol-Myers  Co.;  Robert 
M.  Ganger,  board  chairman  of  D'Arcy 
Adv.;  Will  iam  Littleford,  president  of 
Billboard  Publishing  Co.,  and  Herbert 
Mayers,  president  of  the  McCall  Corp. 

Rayette  Inc.  plans 
radio-tv  campaign 

Rayette  Inc.,  St.  Paul,  Minn.,  will 
spend  an  estimated  $1.3  million  in  radio 
and  television  this  year.  The  plan  for 
radio-tv  spending,  which  will  place 
Rayette  in  broadcasting  for  the  first  time 
on  this  scale,  comes  with  the  appoint- 
ment of  a  new  advertising  agency, 
Taplinger,  Gladney  Co.,  New  York. 

George  Barrie,  president  of  Rayette, 
a  cosmetic  firm,  announced  the  appoint- 
ment last  week.  The  former  agency 
was  Milco  Inc.,  Miami,  Fla. 

Advertising  emphasis  is  planned  first 
for  two  Rayette  lines  now  in  the  retail 
market.  The  products  are  Acqua  Net 
and  Trol.  Others  wiil  be  budgeted  as  the 
advertising  program  progresses.  Print 
advertising  as  well  as  radio-tv  is  plan- 
ned in  the  campaign. 

Rayette,  it  was  learned  last  week,  will 
enter  radio  and  television  through  spot 
purchases,  and  may  soon  enter  network 
tv.  First  radio  use  will  open  by  April  5 
as  a  "lead-in"  announcement  to  capture 
product  news  and  excitement  and  then 
tv  a  few  weeks  later  for  demonstration 
and  sell. 

Rayette  at  present  is  planning  on 
long-term  usage  of  spot  radio,  perhaps 
as  long  as  52  weeks.  The  spot  thrust 
in  tv  will  encompass  some  26  to  39 
weeks. 

The  company  entered  the  retail  mar- 
ket early  last  year  with  Acqua  Net  hair 
spray,  which  is  already  a  leading  retail 
sales  item.  Rayette  formerly  manufac- 
tured and  distributed  supplies  and 
equipment  for  professional  beauticians 
and  for  barbers. 

Taplinger,  Gladney  is  a  new  agency 
in  business  over  the  past  five  months. 
It  now  bills  at  a  more  than  $3  million 
annual  rate,  and  has  Lucien  Piccard 
watches,  Da  Vinci  fine  men's  jewelry, 
and  Balenciaga  perfumes,  among  other 
accounts.  Rayette  has  been  billing  an 
estimated  $1.5  million. 


The  biggest  television  advertis- 
ing campaign  in  its  history  will  be 
started  Wednesday  (March  20) 
by  the  Hecht  Co.,  Washington, 
D.  C,  exclusively  on  WTOP-TV, 
in  that  city. 

The  promotion,  which  marks 
the  department  store's  67th  anni- 
versary, will  use  170 — 10,  20  and 
60-second  spots  over  a  10-day 
period.  Hecht's  will  also  sponsor 
The  Steve  Allen  Show  in  its  en- 
tirety March  22,  and  plans  to  use 
video-taped  spots  on  the  show 
featuring  Mr.  Allen  and  WTOP- 
TV  personalities. 

Henry  J.  Kaufman  Assoc., 
Washington,  is  the  agency  han- 
dling the  campaign. 


RCA  Sales  spending 
record  amount  in  '63 

A  record-high  advertising  and  sales 
promotion  campaign  is  planned  by 
RCA  Sales  Corp.  for  the  first  half  of 
1963,  according  to  J.  M.  Williams,  vice 
president  of  advertising  and  sales  pro- 
motion. 

Special  television  and  radio  commer- 
cials featuring  portable  merchandise 
have  been  developed  for  RCA  Victor 
distributors  and  their  dealers.  RCA  has 
also  prepared  radio  advertising  featur- 
ing a  sales  message  for  its  "space  age" 
sealed  circuitry. 

In  addition,  Mr.  Williams  said,  RCA 
is  spending  "substantially"  more  money 
in  its  print  advertising  for  color  tv  than 
it  did  in  the  first  half  of  last  year. 

New  radio-tv  rep  firm 
announced  in  New  York 

A  new  radio  and  television  represent- 
ation firm,  Roger  O'Connor  Inc.,  has 
been  formed  in  New  York  by  two  for- 
mer officials  of  the  Boiling  Co.  Prin- 
cipals are  Roger  O'Connor,  who  was 
vice  president  of  tv  sales,  and  Gary 
Eckard,  formerly  director  of  research 
and  promotion  at  Boiling. 

Mr.  O'Connor's  career  in  broadcast- 
ing, which  covers  20  years,  began  with 
media  buying  at  William  Esty  Co.  and 
includes  stints  with  ABC  and  CBS  net- 
work sales.  Before  he  joined  Boiling, 
he  was  associated  with  The  Katz  Agen- 
cy in  tv  sales. 

Mr.  Eckard  was  vice  president  of 
Charles  Harriman  Smith  Assoc.,  broad- 
cast research  consultants,  before  join- 
ing Boiling. 

Offices  of  the  new  firm  are  at  270 
Park  Ave.  Phone:  TN  7-9595. 
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"Diet  Rite  Cola  has 
revolutionized  the  best  cola 
market  in  the  world.  North 
Carolina  has  the  highest 
per  capita  consumption  of  soft 
drinks  in  the  nation  — 
and  Charlotte  is  the  key  to 
the  Carolinas.  Big  reason 
for  instant  success  here  of 
Diet  Rite  has  been  our 
continuing  schedule  on 
WSOC-TV." 

JIM  CALDER,  Sales  Mgr. 
Royal  Crown  Bottling  Co. 
Charlotte,  N.  C. 


With  a  prodigious  appetite  for  good  things  to  drink,  eat,  wear  and 
enjoy,  metro  Charlotte  racks  up  the  highest  retail  sales  per  family 
in  the  Southeast.  Slim  budget  or  stout,  you  can  expect  and  get 
huskier  response  and  cooperation  from  Charlotte's  WSOC-TV.  Let  us 
or  your  H-R  man  show  you  how  this  great  area  station  of  the  nation 
is  your  right  diet  for  right  now  in  the  Carolinas. 


WS  C-TV 


CHARLOTTE  9-NBC  and  ABC.   Represented  by  H-R 


WSOC  and  WSOC-TV  are  associated  with  WSB  and  WSB-TV,  Atlanta,  WHIO  and  WHIO-TV,  Dayton 
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Sales  prove  Lorillard's  ad  effectiveness 

TOBACCO  FIRM  SETS  NEW  RECORDS  THROUGHOUT  YEAR 


"By  the  only  yardstick  that  matters — 
sales — our  advertising  is  effective," 
Morgan  J.  Cramer,  president  of  P.  Lor- 
i Hard  Co.,  told  the  Boston  Security 
Analysts  Society  last  week. 

"In  terms  of  sales,  1962  was  the  most 
successful  year  in  our  long  history," 
said  Mr.  Cramer.  "For  the  first  time, 
we  broke  the  half-billion  dollar  barrier 
with  $516  million,  and  unit  sales  in- 
creased some  5Vi%  over  1961." 

According  to  Mr.  Cramer,  Lorillard- 
sponsored  shows  beamed  more  than 
50  million  commercial  messages  into 
42  million  of  the  nation's  50  million 
television  homes,  during  a  given  week 
in  the  fourth  quarter  of  last  year.  Cor- 
responding sales,  he  said,  for  the  last 
half  of  the  year,  staged  a  rally  after  a 
temporary  lull  during  the  first  two  quar- 
ters of  the  year.  "Sales  in  each  of  our 
four  fiscal  quarters,"  he  pointed  out, 
however,  "set  new  peaks  for  those  par- 
ticular periods." 

Lorillard  products,  he  said  "are  re- 
ceiving wider  distribution  and  broader 
display  than  ever  before,"  noting  that 
the  company  uses  "all  major  media  with 
the  heaviest  emphasis  on  network  tele- 
vision." 

From  what  Mr.  Cramer  described  as 
"low  man  on  tobacco's  totem  pole"  in 
1946,  Lorillard  has  grown  to  a  position 
as  third  largest  tobacco  company  in  the 
nation,  largely  on  the  impetus  of  its 
filter  brand  cigarette,  Kent.  "The  filter 
cigarette  has  come  from  out  of  nowhere 
to  command  56%  of  today's  market," 
Mr.  Cramer  pointed  out.  He  predicted 
that  the  filter  area  would  eventually 
command  75%  of  the  market. 

A  campaign  to  introduce  a  non-filter, 
extra-long  brand,  York,  last  year  "cut 
significantly  into  our  earnings,"  accord- 


ing to  Mr.  Cramer,  and  support  of  the 
product  "will  certainly  not  approach 
1962  levels.  It  will  receive  national 
advertising  exposure,  via  television,  but 
our  heaviest  ammunition  will  be 
brought  to  bear  in  selected  major  mar- 
kets where  its  reception  has  been  out- 
standing." 

RAB's  David  looks  for 
better  radio  research 

Better  radio  research  is  inevitable, 
and  as  it  develops  there  will  be  "a 
tremendous  growth  in  the  buying  of 
radio  time,"  Miles  David,  RAB  admin- 
istrative vice  president,  told  the  Cin- 
cinnati Advertising  Club  last  Tuesday. 

He  reaffirmed  RAB's  plan  to  be  in 
the  forefront  of  the  movement  toward 
research  that  will  give  a  more  accurate 
— bigger — picture  of  radio's  real  reach 
(Broadcasting,  Feb.  18). 

"What  we  essentially  plan  to  do,"  he 
said,  "is  to  invest  the  necessary  money, 
for  the  industry,  to  develop  better  meas- 
urement— measurement  which  advertis- 
ers and  agencies  can  endorse  and  be- 
lieve in.  You  will  be  hearing  a  great 
deal  more  about  this  project  in  weeks 
and  months  to  come." 

"The  first  and  most  important  thing 
you  as  an  advertiser  can  do  about  radio 
measurement  today  is  to  recognize  that 
what  we  in  radio  have  been  expressing 
for  many  years  is  true — that  radio 
measurements  have  failed  to  keep  pace 
with  our  medium,"  he  said. 

"Second,  and  this  may  seem  para- 
doxical, you  should  recognize  that,  with 
all  of  their  inadequacies,  the  measure- 
ments available  in  radio  are  useful  as 
buying  tools. 

"Radio's  tools  are,   in   fact,   a  lot 


more  useful  than  the  tools  other  media 
furnish  you.  There  is  the  painful  para- 
dox. We  furnish  far  more  research  than 
printed  media." 

Mr.  David  cited  A.  C.  Nielsen  Co.'s 
decision  to  expand  its  radio  surveys 
(  Broadcasting,  March  11)  as  "ac- 
knowledgement, 10  years  after  the  fact, 
that  .  .  .  radio  has  been  under-measured 
all  along." 

He  cautioned  buyers,  however,  that 
"it  would  be  very  wrong  if  you  came 
away  from  this  talk,  and  from  your 
reading  about  the  hearings  [on  rating 
services]  in  Washington,  with  an  atti- 
tude of  complete  disenchantment  with 
broadcast  research."  The  radio  sales 
trend  will  be  up,  he  said,  and  radio 
users  should  examine  their  "franchises" 
to  see  whether  they  ought  not  to  take 
"more  advantage  of  the  fabulous  media 
buy  that  radio  represents  at  today's 
prices." 

Budweiser  to  showcase 
rival  media  presentations 

Budweiser's  annual  spring  meeting 
with  station  representatives  to  discuss 
media  and  merchandising  plans  for  its 
annual  "Pick-a-Pair"  promotion  will  be 
held  in  Miami  April  15-18  and  will  fea- 
ture a  new  event  this  year — a  joint 
session  devoted  to  competitive  "pitches" 
from  Radio  Advertising  Bureau,  Tele- 
vision Bureau  of  Advertising,  Magazine 
Advertising  Bureau  and  Outdoor  Ad- 
vertising Inc.,  with  each  medium  listen- 
ing to  the  others. 

Newspapers  will  not  be  represented 
because  so  little  newspaper  space  is 
purchased  in  the  "Pick-a-Pair"  cam- 
paign where  most  of  the  $2.5  million 
consumer  advertising  budget  goes  to 
radio-tv.  June  and  July  will  be  "Pick-a- 
Pair"  months  again  this  year,  it  was 
announced  last  week  by  Budweiser's 
agency,  D'Arcy  Adv.,  St.  Louis.  Over 
500  radio-tv  stations  will  be  used. 

Budweiser's  drive  this  year  will  be 
its  sixth  consecutive  campaign.  It  is 
considered  the  biggest  single  drive  of 
its  type  in  marketing  circles.  William 
Bien,  marketing  vice  president  of  An- 
heuser-Busch, said  that  "when  'Pick-a- 
Pair'  first  hit  the  street  six  years  ago, 
Budweiser  sales  totaled  13  million  6- 
packs  during  the  promotion.  Last  year 
we  hit  22  million  in  the  same  period." 

Budweiser  reported  that  the  1962 
"Pick-a-Pair"  drive  included  2.5  billion 
listener  exposures  on  radio  and  840 
million  viewer  impressions  in  tv. 

E.L.  Bruce  to  North  Adv. 

North  Adv.,  Chicago,  has  been  ap- 
pointed to  handle  household  products 
division  of  E.  L.  Bruce  Co.,  Memphis. 
Account,  a  radio-tv  user  formerly  was 
handled  by  Christiansen  Adv.,  Chicago, 
bills  $1  million  annually. 


Mogul  criticizes  commercial  'copy'  cats 


Emil  Mogul,  president,  Mogul, 
Williams  &  Saylor  agency,  last  week 
berated  "copy"  cats  in  broadcast 
commercial  production.  He  told  an 
advertising  club  gathering  at  West- 
port,  Conn.,  that  "one  successful  tv 
or  radio  campaign  can  create  a  trend 
faster  than  Bobby  Kennedy  can  start 
a  fad." 

"One  fairly  creative  piece  of  ad- 
vertising begets  a  bargain  basement- 
full  of  cut-rate  imitators,"  he  said, 
"each  just  enough  different  from  the 
others  to  merit  a  creative  badge  for 
the  responsible  agency." 

Mr.  Mogul  noted  a  tendency  of 
the  advertising  community  to  confuse 
the  "original  thinker"  with  the  "crea- 


tive talent."  The  copywriters  and  art 
directors  receive  the  praise  and 
awards  in  the  evolution  of  a  com- 
mercial he  noted,  but  the  innovators 
are  neglected.  He  suggested  agencies 
put  a  higher  premium  on  the  men 
who  originate  new  advertising  tech- 
niques and  who  conceive  ad  cam- 
paign strategies. 

The  MW&S  president  also  criti- 
cized some  specific  broadcast  com- 
mercial practices,  notably  "misplaced 
and  misguided  humor."  He  said  a 
humorous  commercial  placed  in  a 
serious  program  context  or  represent- 
ing the  wrong  product  can  have  a 
negative  effect. 
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You  might  think  Ward  Dorrell's  nickname 
"Doc"  is  short  for  Ph.D.  You'd  be  wrong. 

When  he  came  to  us  eleven  years  ago  to 
build  our  research  department  — the  first  ever 
created  by  a  station  representative,  our  sales- 
men humorously  dubbed  him  "the  witchdoc- 
tor." In  affection  and  esteem,  the  abbreviation 
followed  soon  after  and  has  remained. 

Doc's  ability  to  analyze  research  data  and 
come  up  with  fresh,  new  answers  has  given  that 
ordinary  breed  of  "doctors"  pause  to  think. 

When  it  comes  to  upsetting  popular  myths 
and  deflating  comfortable  fallacies,  he  can  be 
formidable  and  usually  makes  history. 

He  pioneered  when  he  showed  that  slavishly 
buying  by  the  numbers  can  be  as  misleading 
as  a  gypsy  tea  leaf  reading.  He  proved  that  sta- 
tistical variations  — depending  on  the  size  of 
the  sample  — if  not  grossly  inaccurate,  are 
usually  insignificant.  And  a  fact  of  life! 
He  has  since  helped  educate  agency 
and  advertising  people  by  holding 
seminars  throughout  the  country  that 
numbers  are  a  guide— not  a  straitjacket! 

One  of  the  biggest  problems  faced 
by  a  television  advertiser  is  watch- 
ing hundreds  of  thousands  of  dol- 
lars go  down  the  drain,  because  of  mis- 
planning  and  miscalculation.  Doc  devel- 
oped Blair's  TMP— Test  Market  Plan 


—  that  enabled  advertisers  to  go  into  a  market 
with  a  limited  amount  of  money  and  hone  their 
marketing,  merchandising  and  advertising  ap- 
proach to  a  razor-edge. 

The  phenomenal  success  of  TMP  is  testified 
to  by  the  large  number  of  advertisers  who  con- 
tinue to  exploit  it  on  Blair-represented  stations. 

All  this  wouldn't  amount  to  much  if  the  light 
of  Doc's  research  were  hidden  under  a  bushel. 
It  isn't.  Our  salesmen  know  every  fact  and  facet 
the  instant  new  rating  data  is  available.  We're 
mighty  proud  of  the  fact  they're  the  best 
research-equipped  salesmen  in  the  business. 

Doc,  of  course,  does  not  work  alone.  He  is 
surrounded  by  a  staff  of  statistical  wizards  "sec- 
ond to  none."  His  team  of  research  experts  are 
forever  striving  to  give  the  Blair-represented 
stations  as  well  as  advertisers  and  agencies  the 
very  best  in  scientific  methods  for  the  meas- 
urement of  a  market  and  the  effectiveness  of 
the  broadcast  media.  It  is  this  kind  of  re- 
search that  helps  the  advertiser  to 
measure  product  impact  in  the  market. 
This  means  when  you  put  your  com- 
mercial on  a  Blair-represented  station, 
you  get  the  most  accurate  and  valid  pic- 
ture of  your  coverage,  the  deepest  pene- 
tration of  your  market  for  the  dollars 
you  spend.  We  stake  our  repu-  t'nS 
tation  on  it.  If  it's  Blair  it's  the  best! 


BLAIR  TELEVISION 


WRC-TV  brings  Greater  Washington  more  hours  of  com- 
munity-service programming  than  any  other  station  in 
the  area.  Hours  zeroed-in  on  the  local  life  of  the  nation's 
capital,  and  of  the  people  who  live  and  work  there. 

Week  after  week,  WRC-TV 's  Dimension  Four  focuses 
on  local  problems— ranging  from  juvenile  crime  to  the 
overcrowded  skies  above  National  Airport.  When  the 
dangerous  impurity  of  Potomac  waters  became  appar- 
ent, WRC-TV  alerted  the  community  with  a  special  series, 
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Our  Beautiful  Potomac.  Prime  network  time  was  pre- 
empted to  present  a  first-hand  report  on  modern  treat- 
ment of  mental  illness,  as  cameras  went  into  St.  Eliza- 
beths Hospital,  in  There  but  for  the  Grace  of  God. 

Two  series  created  by  WRC-TV  have  become  weekly 
favorites:  It's  Academic  features  the  city's  brightest 
teen-agers  in  quick-thinking  competition,  and  A 

Moment  With  ,  offers  illuminating  conversations  with 

leading  national  and  world  figures.  WRC-TV 's  Traffic 
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as  much  a  part  of  Washington  as  the  Washington  Monument 


Court  recently  won  the  year's  International  Association 
of  Chiefs  of  Police  Award  for  its  instructive  re-enact- 
ments of  actual  court  cases. 

WRC-TV  centers  creative  purpose  on  local  issues  and 
events,  to  reveal  their  full  scope  and  import  in  dramatic 
terms.  Like  the  Washington  Monument,  WRC-TV  is  an 
integral  part  of  the  Washington  scene.  This  kind  of  com- 
munity-station link  is  distinctive  to  the  programming  of 
all  NBC  stations. 


WRC-TV,  WASHINGTON 
WNBC-TV,  NEW  YORK 
WRCV-TV,  PHILADELPHIA 
WNBQ,  CHICAGO 
KNBC,  LOS  ANGELES 

NBC  Owned.  Represented 
by  NBC  Spot  Sales. 
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FLORIDA  CITRUS  TO  CHANGE  AGENCIES 

3  agencies  being  considered  to  replace  Benton  &  Bowles 


The  Florida  Citrus  Commission 
voted  Wednesday  (March  13)  to  termi- 
nate its  long-time  association  with  Ben- 
ton &  Bowles  on  April  1,  and  decided 
to  discuss  the  future  of  its  orange  ac- 
count with  three  other  agencies  who 
made  a  pitch  for  the  business  more  than 
a  year  ago  in  presentations  invited  by 
the  commission. 

The  decision  to  change  agencies  came 
on  an  8-4  vote  at  a  meeting  of  the  state 


agency  in  Lakeland.  The  agency  is 
charged  with  promotion  of  Florida's 
principal  agricultural  industry. 

Agencies  to  be  considered  for  the 
account  are  Ted  Bates,  New  York;  Len- 
nen  &  Newell,  New  York,  and  Camp- 
bell-Ewald  of  Detroit.  Campbell-Ewald 
was  retained  last  spring  to  take  over 
the  grapefruit  promotion  when  the  com- 
mission decided  to  split  the  account. 

Benton  &  Bowles  has  twice  held  the 


Ed  Coughlin,  of  Peters,  Griffin,  Woodward,  passes  the  club  hat  to  Bob 

Bob  Rowell,  of  F.,  C.  &  B.,  joins  Tricorn  Club 

Our  club  hat  crowns  some  of  the  smartest  market  media  brains  in  the  land. 
Because  they're  the  ones  "in  the  know"  about  North  Carolina's  Golden  Triangle 
Market.  Bob  made  the  club's  exclusive  ranks  by  correctly  answering  this  required 
quiz:  1.  What  is  the  Golden  Triangle  Market?  2.  What  is  North  Carolina's  No.  1 
metropolitan  market  in  population,  households  and  retail  sales?  Answer  to  both: 
the  3-city  Golden  Triangle  of  Winston-Salem,  Greensboro,  High  Point.  He  then 
scored  a  triple  parlay  by  knowing  that  North  Carolina  ranks  12th  in  population. 
But  the  real  money  winner  is  the  marketing  team  that  knows  WSJS  Television  is 
the  No.  1  sales  producer  in  the  No.  1  market  in  the  No.  12  state. 

Source:  U.  S.  Census. 


WINSTON -SALEM 


TELEVISION 

GREENSBORO  /  HIGH  POINT 


citrus  commission  account  for  a  total 
of  13  years  in  the  period  since  the  com- 
mission was  organized  in  1935. 

The  orange  advertising  budget  for  the 
fiscal  year  which  began  July  1  was  al- 
most $5  million,  but  the  devastating 
December  freeze  cut  this  down  to  ap- 
proximately $2.2  million,  which  has 
gone  into  consumer  advertising.  In  ad- 
dition, B&B  handled  a  special  coupon 
promotion  for  orange  juice  concentra- 
tors last  fall.  The  processors  put  up 
$3.5  million  for  the  program,  of  which 
about  $1.1  million  was  used  by  the 
agency  in  the  consumer  media,  with 
most  of  the  other  funds  being  set  aside 
for  coupon  redemptions. 
I  Campbell-Ewald,  with  a  much  small- 
er budget  for  grapefruit  and  specialty 
fruits,  also  sustained  a  drastic  budget 
cut  as  the  result  of  the  freeze. 

Kodel  tv  campaign 
doubles  'awareness' 

Eastman  Chemical  Products  Inc.  re- 
ports that  an  intensive  fall  tv  spot  ad- 
vertising campaign  on  behalf  of  Kodel 
polyester  fiber  "almost  doubled  con- 
sumer awareness  of  the  product." 

According  to  Jack  Benoze,  a  vice 
president  of  the  company's  agency, 
Doherty,  Clifford,  Steers  &  Shenfield, 
a  spot  check  in  four  of  the  35  markets 
in  which  the  campaign  was  carried  in- 
dicated that  "our  consumer  awareness 
rose  from  1  1  %  to  almost  22%." 

In  an  interview  last  week,  Mr. 
Benoze  said  the  figures  came  from  a 
telephone  survey  conducted  in  four  of 
the  35  markets  prior  to  the  campaign, 
followed  by  a  similar  campaign  after 
the  six-week  campaign  closed. 

The  35  markets  chosen  involved  over 
50  stations,  and  covered  an  estimated 
70%  of  the  nation's  television  homes. 
The  campaign  will  be  repeated  this 
soring  for  at  least  six  weeks,  beginning 
March  17.  Kodel  fiber  appears  in  a 
variety  of  consumer  products,  includ- 
ing men's,  women's  and  children's  ap- 
parel. 

Swezey  asks  for  support, 
not  rug-pulling 

Advertisers  were  asked  last  week  to 
support  the  NAB  radio  and  tv  codes 
and  not  "cut  the  ground  out  from  under 
us  by  attempting  to  engineer  the  con- 
sent of  our  subscribing  stations  to 
broadcast  material  which  fails  to  meet 
code  requirements." 

Speaking  before  the  fourth  annual 
Southeastern  Marketing  Conference  of 
the  American  Marketing  Assn.  in  At- 
lanta, NAB  Code  Authority  Director 
Robert  D.  Swezey  said  a  major  problem 
in  code  compliance  is  caused  by  "re- 
peated attempts  of  certain  advertisers" 
to  get  non-acceptable  copy  broadcast. 
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MOVERS  AND 

SHAPERS  OF  A  DYNAMIC  CITY:  SAN  DIEGO 

San  Diego  is  a  city  that's  moving  fast\. 
and  growing  big.  Men  such  as  these 
pictured  help  provide  the  steam.  Their 
effect  goes  beyond  their  outlined  acti- 
vities, quickens  the  pulse  of  San  Diego 
as  it  seeks  and  claims  a  special  place 
in  the  West.  San  Diego  is  California's 
second  largest  county  in  population. 
Keeping  pace  —  and  setting  its  own  — 
within  this  dynamic  marketplace  is  San 
Diego's  leading  medium.  The  one  that 
makes  this  a  reachable  marketplace. 
The  one  that  represents  the  new  San 
Diego.  The  one  to  buy.  KOGO  / 


KOGO-TV-AM-FM-SAN  DIEGO 
TIME-LIFE  BROADCAST,  INC. 

USs]  Represented  nationally  by  the  Katz  Agency.  Inc 


Dr.  Charles  R.  Schroeder  is  Director  of  the  San  Diego 
Zoo,  which  houses  the  world's  largest  collection  of 
wild  animals.  His  many  contributions  to  the  growth 
of  this  popular  San  Diego  landmark  include  such  inno- 
vations as  giant  walk-through  bird  cages,  tropical  for- 
ests, and  a  Children's  Zoo  where  youngsters  can  play 
with  many  rare  animals.  Doctor  Schroeder's  imagi- 
native efforts  contributed  largely  to  the  fact  that  over 
2,000,000  people  visited  the  San  Diego  zoo  last  year. 


John  S.  Alessio  is  internationally  known  as  a  business- 
man, sportsman  and  financier.  Prominent  among  his 
many  interests  are  the  year-round  Caliente  Race  Track 
in  Baja  California,  and  the  world-famous  Hotel  del 
Coronado  across  the  bay  from  San  Diego  —  both  of 
which  play  a  vital  role  in  generating  San  Diego's  giant 
tourist  industry  which,  last  year,  contributed  approxi- 
mately $165  million  to  the  San  Diego  economy  plus 
$60  million  in  Baja  California. 


John  V.  Banks  brings  22  years'  experience  in  engi- 
neering, construction  and  manufacturing  to  his  posi- 
tion as  Executive  Vice  President  of  National  Steel  and 
Shipbuilding  Company.  This  dynamic  industrialist  now 
directs  a  diversified  business  that  produces  aircraft 
parts  and  missile  components  in  addition  to  its  major 
activity  of  building  middle-tonnage  commercial  and 
military  ships...  and  makes  an  increasingly  in  portant 
contribution  to  San  Diego's  broadeni  ig  industriil  base. 
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th.  NEED 

for  a  Radio  &  Television 

REPRESENTATIVE 

WHO  .  .  .  Will  Deliver  Maximum 

DOLLARS  &  PROFITS 

For  YOUR  Station  Through  Concentration  On  


i 


SALESMANSHIP! 

Who  Will  Work  With  You  On 
ALL 

Your  Station  Problems  Through 

TOTAL 
STATION 
SERVICE!* 


ANSWER: 

A  TEAM  Of 
SALESMEN  AND  MANAGERS 

Organized  To  Get  Your  Station 

MAXIMUM 
POTENTIAL 
DOLLARS! 


THE  ORGANIZATION: 


AGGRESSIVE 
SALESMEN 

WHO  "Care"  About  YOU  ■  .  ■ 
YOUR  Station  And  YOUR 
Problems 

WHO  -  "Scrap"  For  Every  Order. 

WHO  -  Are  Motivated  By  Pride 
in  Their  Work. 

WHO  -  Are  Compensated  By 
Salary,  Commission  AND 
Stock  Participation. 

WHO  —  Are  Part  of  a  Sales  Team 
Working  Together  To  Build 
YOUR  Business  and 
THEIRS! 

SALES  MANAGEMENT 

WHO  -  Knows  The  Radio-TV 
Business,  Their  Men  'and 
YOUR  Station. 

WHO  -  Analyze  The  Salesmen's 
Reports,  "spot"  Problems 
AND  Point  Out  The  Need 
For  Action! 


*T0TAL 
STATION 
SERVICE 

Competitive  Rate  Card 

Audience  Research 

Market  Research 

Market  Development 

Network  Rate  Analysis 

Traffic  Department 

Film  Information 

New  Business  Bulletin 

Brochures,  Advertising, 

Promotion 

Station  Presentations 

INCORPORATED 

Radio  &  TV  Representatives 

270  Park  Ave.,  N.Y.C.17,  N.Y. 
TN-7-9595 


PLEASE  SEE  US  AT  THE.  . 
CONRAD  HILTON 


GOVERNMENT 


FCC  reins  in  its  program-minded  staff 

IT  RENEWS  TV  LICENSES  STAFF  HELD  UP  ON  LOCAL  LIVE  QUESTIONS 


The  FCC  last  week  gave  its  staff 
a  clear  directive  to  quit  pressuring  tele- 
vision broadcasters  to  schedule  local 
live  programming  in  prime  time. 

This  was  the  interpretation  given  by 
commissioners  and  staff  members  alike 
to  the  commission's  action,  by  a  5-2 
vote,  to  order  license  renewals  for  some 
70  Far  West  ielevision  stations. 

The  identities  of  the  stations  involved 
were  not  immediately  released  last  week. 
But  officials  said  they  were  stations 
whose  licenses  had  been  deferred  strictly 
because  of  the  so-called  "6-to-ll  p.m." 
question.  It  is  that  time  period  that 
FCC  staff  members  have  been  scrutiniz- 
ing to  determine  the  incidence  of  local 
live  shows. 

The  renewal  applications  of  some 
eight  or  10  other  western  stations  are 
being  continued  in  a  deferred  status, 
but  for  other  reasons. 

Commission  officials  agreed  the  ac- 
tion was  a  clamp-down  on  what  was 
regarded  as  an  effort  by  the  staff  to 
induce  stations  to  carry  local  live  pro- 
gramming in  prime  time. 

Issue  Not  Dead  ■  The  action  was  not 
taken  to  mean,  however,  that  the  com- 
mission is  any  the  less  interested  in 
that  kind  of  programming.  One  key 
staff  member  said,  "We'll  continue  to 
consider  local  live  programming,  but 
on  an  over-all  basis — not  just  on  the 
basis  of  whether  it's  carried  between  6 
and  1 1  p.m.-' 

The  commission's  action  was  traced 
by  one  commissioner  back  to  the  dis- 
closure by  Broadcasting  of  a  staff 
letter-writing  campaign  that  seemed  to 
be  aimed  at  requiring  stations  to  carry 
local  live  programming  in  prime  time 
(Broadcasting,  Dec.  3,  1962). 

The  story  reported  that  scores  of  li- 
cense  renewals   were   being  deferred 

Minow  hints  at  push 
for  code  adoption 

FCC  Cha  rman  Newton  N.  Minow 
indicated  last  week  he  is  ready  to  make 
a  new  push  for  adoption  of  the  NAB 
code  limitations  on  commercials  as  an 
FCC  rule. 

In  an  interview  published  in  the 
Chicago  Daily  News,  Chairman  Minow 
was  quoted  as  saying  "the  most  preva- 
lent complaints"  received  by  the  com- 
mission involve  commercials. 

He  added  that  the  industry  already 
has  a  code  on  commercials  and  that 
"we  would  like  to  propose  that  the 


while  the  FCC  staff  conducted  pro- 
tracted correspondence  with  the  sta- 
tions involved  on  their  alleged  lack  of 
local  live  programming  in  prime  time. 

The  staff  members  insisted  they  were 
acting  within  the  authority  delegated  by 
the  commission.  But  several  commis- 
sioners, including  Chairman  Newton  N. 
Minow,  who  supported  the  staff's  in- 
terpretation of  its  authority,  decided 
changes  in  procedure  were  needed. 
Some  commissioners  feared  the  staff's 
actions  were  too  close  to  censorship. 

Since  then,  the  commission  has  been 
brought  into  license-renewal  cases  when- 
ever the  applicant's  first  letter  of  ex- 
planation regarding  his  programming 
policy  failed  to  satisfy  the  staff. 

Staff  Recommended  30%  ■  But  the 
commission's  action  last  week  indicated 
continued  dissatisfaction  with  the  man- 
ner in  which  renewals  are  being  handled. 
The  staff  had  recommended  that  the 
licenses  of  some  30  of  the  stations  in- 
volved be  renewed,  but  that  additional 
letters  of  inquiry  be  sent  to  the  re- 
mainder. 

The  commission,  however,  instructed 
the  staff  to  renew  the  licenses  of  all  the 
stations  being  considered  if  the  only 
question  to  be  resolved  was  their  al- 
leged lack  of  local  live  programming 
in  prime  time. 

The  commissioners  reportedly  in  the 
majority  were  T.A.M.  Craven,  Rosel 
Hyde,  Robert  E.  Lee,  Frederick  W. 
Ford  and  Robert  T.  Bartley.  Chairman 
Minow  and  Commissioner  E.  William 
Henry  were  said  to  have  favored  send- 
ing additional  letters  of  inquiry  to  the 
stations  whose  programming  had  failed 
to  satisfy  the  staff. 

The  first  big  departure  from  the 
policy  the  staff  had  been  following  came 
last  month  when  the  commission  re- 


code  be  made  a  new  FCC  rule.  We  will 
enforce  the  code." 

Sources  close  to  the  chairman  said 
last  week  he  is  likely  to  discuss  the 
idea  in  his  speech  before  the  NAB  con- 
vention in  Chicago  later  this  month. 

The  commission  turned  the  idea 
down  last  November  when  Commission- 
er Robert  E.  Lee,  who  first  suggested  it, 
offered  it  as  a  proposed  rulemaking 
(Closed  Circuit,  Nov.  26,  1962). 

However,  the  vote  was  4-3,  and  the 
impending  replacement  of  Commis- 
sioner T.  A.  M.  Craven  by  Kenneth  A. 
Cox,  Broadcast  Bureau  chief,  would 
probably  reverse  that  result.  Commis- 
sioner Craven  voted  against  the  pro- 
posed rulemaking;  Mr.  Cox  said  last 


newed  the  license  of  WKY-TV  Okla- 
homa City,  one  of  the  stations  in  trouble 
because  of  its  programming. 

The  commission,  in  a  letter  to  the 
station  said  that  although  it  did  not 
schedule  local  live  programming  be- 
tween 6  and  11  p.m.,  it  had  made  a 
creditable  record  for  such  programming 
in  prime  time  through  a  policy  of  pre- 
emptions (Broadcasting,  Feb.  4). 

A  week  later,  the  commission  re- 
newed the  license  of  WFAA-TV  Dallas, 
another  station  whose  application  had 
been  in  deferred  status  because  of  the 
6-1 1  p.m.  question.  Again,  the  com- 
mission said  the  station's  preemption 
policy  was  responsible  for  its  renewal 
(Broadcasting,  Feb.  11). 

Rule  of  Thumb  ■  On  the  basis  of  those 
two  decisions,  the  staff  had  been  screen- 
ing the  batch  of  renewal  applications  of 
the  western  stations,  to  determine 
whether  those  broadcasters  could  make 
showings  equal  to  those  of  WKY-TV 
and  WFAA-TV. 

But  the  commission's  action  last  week 
appeared  to  go  beyond  those  two  sta- 
tions in  holding,  in  effect,  that  the 
time  in  which  local  live  programming  is 
scheduled  need  not  be  controlling. 

Another  indication  of  the  commis- 
sion's attitude  was  its  rejection  of  a 
proposal  to  send  letters  to  the  stations 
whose  licenses  are  being  renewed,  set- 
ting forth  the  commission's  reasons. 
The  vote  was  6-1,  with  Chairman 
Minow  in  the  minority. 

Some  commissioners  had  opposed 
sending  such  letters  to  WKY-TV  and 
WFAA-TV,  on  the  ground  they  were  a 
"face-saving"  device  or  "gratuitous.' 
Others  were  said  to  feel  last  week  that 
a  letter  explaining  the  commission's 
actions  might  simply  bind  the  agency's 
hands  in  future  cases. 


week  he  would  be  in  favor  of  getting 
industry  comments. 

However,  no  one  is  predicting  that 
this  would  presage  FCC  adoption  of  the 
code,  which  restricts  the  number  of  tv- 
radio  commercials  per  time  segment. 

The  Chicago  paper  also  quoted  Mr. 
Minow  as  being  interested  in  advanc- 
ing another  proposal  he  has  long  fa- 
vored— the  use  of  uhf  tv  as  a  means  of 
repeating  "the  best  television  programs." 

He  said  a  system  might  be  devised 
whereby  a  uhf  station  could  repeat, 
within  a  week,  "the  best  fare  shown  on 
the  vhf  channels,"  or  within  hours,  in 
the  case  of  network  news  programs. 

Chairman  Minow  is  expected  to  dis- 
cuss this  idea  in  his  NAB  speech  also. 


a 
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Thousands  of  Baltimoreans  know  why  WFBR  news  is  award-winning  news.  Ask  a  WFBR  representa- 
tive or  a  Blairman,  and  they'll  tell  you  about  the  rare  blend  of  professional  manpower,  facilities, 
equipment,  dedication  and  sweat  which  lies  behind  the  award.  May  we  sweat  for  you,  too? 
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Nielsen,  Pulse  to  get  their  chances 

HARRIS  UNHAPPY  WITH  WHAT  HE  HEARS,  VOWS  ACTION  IF  NEEDED 


made  by  your  company  writing  figures 
in  books  in  Kansas  City?" 

"Not  to  my  recollection  or  to  my 
knowledge,  no  sir,"  the  Conlan  presi- 
dent replied  after  consulting  with  his 
attorney. 

"Have  you  ever  sold  surveys  without 
doing  the  field  work?"  Mr.  Richardson 
asked. 

"I  would  say  no,"  Mr.  West  replied. 

The  counsel  asked  if  claimed  surveys 
of  Tampa-St.  Petersburg,  Fla.,  in  No- 
vember 1960  and  February  1961  were 
falsified,  and  Mr.  West  said:  "I  don't 
want  to  refuse  to  answer  but  I  don't 


Conlan's  Mrs.  Jones  and  Mr.  West 


A  House  subcommittee  which  is  in- 
vestigating broadcast  measurement  serv- 
ices brought  on  some  of  the  important 
players  in  the  rating  game  last  week, 
but  reserved  the  spotlight  for  A.  C. 
Nielsen  Co.  and  The  Pulse  Inc.,  which 
are  yet  to  testify. 

However,  there  was  plenty  put  on  the 
record  in  last  week's  hearings  by  the 
Special  Subcommittee  on  Investigations 
to  cause  concern  for  broadcasters  and 
advertisers  alike. 

Not  the  least  of  this  was  a  demonstra- 
tion that  it  was  possible  to  learn  with 
amazing  accuracy  which  persons  were 
to  be  interviewed  in  coming  audience 
surveys  by  Audience  Research  Bureau 
(ARB)  and  C.  E.  Hooper  Inc.  (see 
page  46). 

Both  firms  quickly  announced  they 
would  make  immediate  changes  in 
their  sampling  methods  to  prevent  this 
possibility. 

Rep.  Oren  Harris  (D-Ark.),  chair- 
man of  the  subcommittee  and  of  the 
parent  Commerce  Committee,  said  sev- 
eral times  last  week  that  the  subcom- 
mittee wasn't  just  going  through  the 
motions  of  a  hearing,  and  that  it  fully 
intended  to  expose  whatever  inequity, 
misrepresentation  or  dishonesty  might 
exist. 

Corrective  legislation,  it  was  warned, 
would  be  necessary  if  the  investigation 
showed  that  broadcasters,  advertisers 
and  research  firms  were  unable  to  in- 
sure adequate  service  for  the  industry 
and  protection  for  the  public. 

The  hearings  began  March  5.  During 
the  first  week  broadcasters  testified  on 
how  they  use  broadcast  research  (Broad- 
casting, March  11). 

Network  officials  said  they  relied  on 
ratings  as  critical  elements  in  decisions 
on  programming,  sales  and  in  setting 
affiliation  rates. 

Some  of  the  last  week's  highlights: 

■  Audience  information  supplied  by 
broadcast  measurement  firms  is  some- 
times misused  by  broadcasters  and  time- 
buyers,  said  James  W.  Seiler,  director  of 
ARB. 

■  Robert  Richardson,  subcommittee 
special  attorney,  charged  that  Robert  S. 
Conlan  Assoc.,  Kansas  City,  failed  to 
perform  field  surveys  for  some  reports 
which  it  published. 

■  Chairman  Harris  warned  that  Con- 
lan clients  "should  give  some  close  at- 
tention" to  the  testimony  of  Conlan 
representatives. 

■  Rex  Sparger,  special  investigator, 
said  Videodex  Inc.,  New  York,  had 
misrepresented  its  methods  to  the  sub- 
committee. 

■  Chairman  Harris,  after  hearing  two- 
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and-a-half  days  of  testimony  by  Con- 
lan and  Videodex  witnesses,  observed, 
"It's  a  wonder  how  the  industry  ever 
got  themselves  into  this  noose  in  the 
first  place."  Such  situations  would  not 
be  permitted  to  continue  by  the  subcom- 
mittee, Rep.  Harris  said. 

■  The  subcommittee  criticized  as 
arbitrary  and  artificial  many  metropol- 
itan markets  as  they  have  been  defined 
by  the  rating  services.  The  FCC's  en- 
gineering measurements  should  be  guide 
enough  on  these  matters,  the  subcom- 
mittee said. 

■  ARB  and  Hooper  admitted  some 


broadcasters  try  to  "hypo"  ratings  with 
stunts  and  giveaways,  but  said  these 
devices  are  taken  into  consideration  in 
their  published  reports. 

The  subcommittee  plans  to  hear  Dr. 
Sydney  Roslow,  director  of  The  Pulse 
Inc.,  on  Tuesday,  to  be  followed  by 
witnesses  for  Nielsen,  the  largest  firm  in 
broadcast-measurement. 

Cloudy  Picture  ■  After  Robert  E. 
West  and  Mrs.  Hallie  Jones,  co-owners 
of  Conlan,  had  been  on  the  stand  for  a 
day-and-a-half,  Rep.  Harris  told  them 
the  record  "isn't  a  very  pretty  picture,  I 
must  say."  The  chairman  said  that  sev- 
eral hundred  radio  station  subscribers 
of  Conlan  surveys  "should  give  some 
close  attention  to  the  record  that  has 
been  developed." 

Subcommittee  counsel  Robert  Rich- 
ardson accused  Conlan  of  manufactur- 
ing radio  surveys  in  its  Kansas  City  office 
without  making  the  claimed  telephone 
interviews  from  the  field.  Mr.  Richard- 
son asked  Mr.  West:  "Were  not  these 
surveys  [in  Tucson  for  KAIR  there] 


want  to  make  the  wrong  answer."  Then, 
after  talking  with  his  attorney,  he  said: 
"To  the  best  of  my  knowledge,  we  had 
field  work  on  those  particular  surveys." 

Mrs.  Jones,  who  said  that  she  is  in 
charge  of  all  field  work  for  Conlan,  also 
denied,  in  answer  to  direct  questions 
from  Mr.  Richardson,  that  Conlan  had 
ever  sold  or  published  any  surveys  for 
which  the  claimed  field  work  was  not 
done. 

These  questions  came  last  Tuesday 
morning  just  before  Mr.  West  and  Mrs. 
Jones  were  excused  from  the  witness 
stand.  Mr.  West  had  testified  all  day 
Monday  before  being  joined  by  Mrs. 
Jones  as  a  witness  Tuesday.  In  answer  to 
over  two  dozen  questions  last  Monday, 
Mr.  West  had  said  he  did  not  know  the 
answer  but  Mrs.  Jones  would.  This 
prompted  Rep.  Harris  to  tell  the  Conlan 
president  that  "it  is  most  amazing  that 
you  know  so  little  about  the  company 
you  head.  If  you  rely  so  much  on  Mrs. 
Jones,  you  had  better  get  her  here  [from 
Kansas  City]  pretty  fast." 

BROADCASTING,  March  18,  1963 


Disbelief  ■  At  one  point  Rep.  John 
Moss  (D-Calif.)  told  Mrs.  Jones  that 
"I  just  cannot  believe  in  all  candor  that 
what  you  tell  me  here  is  true."  The  con- 
gressman made  this  statement  when 
Mrs.  Jones  said  Conlan  makes  a  regular 
practice  of  paying  its  telephone  inter- 
viewers in  cash  and  keeps  no  receipts  of 
such  transactions. 

"The  record  shows  a  pretty  bad  pic- 
ture from  your  standpoint,"  Rep.  Harris 
told  Mr.  West.  "I  am  constrained  to  be- 
lieve that  you  know  a  lot  more  than  you 
will  tell."  At  another  point,  the  subcom- 
mittee chairman  said  to  Mr.  West:  "I 
can't  make  up  my  mind  whether  you  are 
deliberately  trying  to  confuse  the  issue 
through  vague  testimony  or  whether 
after  12  years  as  president  of  Conlan 
you  just  do  not  know  your  business." 

Mr.  Richardson  said  that  in  four  of 


tion,  he  said,  another  woman  claimed  to 
have  made  a  survey  for  Conlan  in  Tuc- 
son was  in  the  hospital  in  traction  at  the 
time  the  survey  was  allegedly  made. 

The  Kansas  City  firm  had  reported 
only  the  1960  Tampa  survey  to  the  sub- 
committee but  Mr.  Richardson  placed 
in  the  record  two  letters  from  Mr.  West 
dated  Feb.  28,  1961,  to  WALT  Tampa 
and  WSUN  St.  Petersburg,  (which  had 
purchased  the  November  1960  survey). 
In  the  letters,  Mr.  West  congratulated 
WALT  for  being  No.  1  in  the  daytime 
and  WSUN  for  being  tops  at  night  in 
a  Conlan  survey  conducted  Feb.  12-19. 
He  said  the  survey  would  be  published 
the  next  week  and  offered  it  for  sale 
to  both  stations  for  $145. 

Mr.  West  said  that  letters  of  this  type 
were  a  common  sales  practice  of  Con- 
lan and  that  the  survey  probably  was  not 


1962  was  $5,619,  Mr.  West  said  after 
being  shown  figures  submitted  by  his 
firm.  The  average  cost  to  Conlan  per 
survey  in  1962  was  $17,  he  agreed. 

Mrs.  Jones  admitted  that  Conlan  has 
no  field  supervisors  and  makes  no  at- 
tempt to  check  the  accuracy  of  its  tele- 
phone interviewers  or  whether  they  ac- 
tually did  the  work  reported.  She  said 
no  correspondence  with  them  is  main- 
tained and  that  their  field  reports  are 
destroyed  under  an  indefinite  policy, 
sometimes  the  day  the  final  report  is 
completed. 

Mr.  West  and  Mrs.  Jones  purchased 
Conlan  in  1959  from  John  L.  Cuyant. 
The  firm  has  five  employes,  including 
the  two  co-owners.  Mrs.  Jones  has  been 
with  Conlan  16  years  and  Mr.  West  12 
years. 

The  Conlan  president  said  that  the 


Videodex's  Jay 

eight  surveys  Conlan  sold  in  Tucson  be- 
tween May  1960  and  February  1961, 
subcommittee  investigation  could  turn 
up  no  telephone  interviewers  who  had 
done  the  field  work.  The  same  was  true 
for  Conlan  surveys  of  Tampa-St.  Peters- 
burg in  November  1960  and  February 
1961,  he  said,  one  of  which  was  not 
sold  according  to  Mr.  West. 

The  subcommittee  obtained  nine  cities 
from  Conlan  in  which  the  Kansas  City 
firm  or  its  New  York  subsidiary,  Verifak 
Surveys  Inc.,  claimed  to  have  made  ra- 
dio listening  studies.  Mr.  Richardson 
said  that  he  and  Rex  Sparger  of  the  sub- 
committee staff  investigated  only  in  the 
two  cities  mentioned. 

Field  Denials  ■  Conlan  listed  Mrs. 
Phyllis  Broad  as  having  done  the  field 
work  for  two  Tucson  surveys  (Novem- 
ber 1960  and  January  1961)  and  the 
same  number  for  Mrs.  H.  T.  Edwards 
(July  and  August  1960).  However,  Mr. 
Richardson  said,  both  women  claimed 
that  they  had  done  telephone  work  for 
Conlan  on  only  one  occasion.  In  addi- 


ARB's  Seiler 

given  to  the  subcommittee  since  it  was 
not  sold  and  hence  not  published.  He 
said  he  did  not  know  who  did  the  field 
work. 

Neither  did  Mrs.  Jones.  Mr.  West 
said  that  it  is  a  common  practice  for 
Conlan  to  measure  radio  listening  in  cit- 
ies without  an  order  for  such  a  survey. 

After  Mr.  Richardson  pointed  out 
that  Conlan  sends  copies  of  all  its  sur- 
veys to  approximately  150  advertising 
agencies,  free  of  charge  whether  or  not 
they  are  sold,  Mr.  West  said  that  only 
"summaries"  of  unsold  surveys  are  pub- 
lished. 

Year's  Work  ■  Mr.  West  said  he  did 
not  know  how  many  radio  measure- 
ments Conlan  makes  in  a  year.  He  was 
asked  to  read  into  the  record  a  docu- 
ment submitted  earlier  to  the  subcom- 
mittee by  Conlan  which  showed  that  it 
sold  268  reports  in  1962;  337  in  1961; 
258  in  1960  and  235  in  1959.  Verifak 
sales  were  approximately  the  same,  until 
it  went  out  of  business  in  1962,  he  said. 

Total  cost  of  field  work  to  Conlan  in 


Hooper's  Stisser 

Federal  Trade  Commission  had  investi- 
gated the  ratings  firm  in  January  1962 
and  said  that  they  did  a  "very  good  job." 
He  said  the  FTC  received  much  of  the 
same  information  furnished  the  subcom- 
mittee and  that  Conlan  has  heard  noth- 
ing from  the  agency  since. 

Contradictions  ■  Tuesday's  testimony 
about  Videodex  Inc.,  New  York,  by  Al- 
lan V.  Jay,  its  president  and  manager, 
was  contradicted  almost  point-by-point 
by  Mr.  Sparger,  who  testified  Wednes- 
day. 

Chairman  Harris  told  Mr.  Jay  that 
his  testimony  was  "an  example  of  ir- 
responsibility." I  don't  see  how  any  in- 
dustry can  depend  on  that  kind  of  serv- 
ice," Rep.  Harris  said. 

Mr.  Sparger  described  a  trail  of  cor- 
respondence and  personal  interviews 
with  Videodex  Inc.  and  Mr.  Jay  which 
began  in  1961  and  ran  to  the  opening 
day  of  the  hearings,  March  5.  He  said 
the  Videodex  chief  had  represented  to 
him  and  Mr.  Richardson  in  the  firm's 
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New  York  office  in  September  1961: 

■  That  the  company  maintained  a  na- 
tional sample  of  9,200  tv  homes. 

■  That  Videodex  Inc.  had  several 
field  offices,  notably  in  the  Chicago  area 
and  a  field  operation  in  Joliet,  111. 

■  That  the  firm  was  staffed  by  seven 
"substantially  full-time"  employes  and 
several  dozen  part-time  workers. 

■  That  it  used  between  30  and  35 
"subcontractors"  who  handled  Videodex 
Inc.  field  work  around  the  U.  S. 

■  That  it  worked  with  a  list  of  "premi- 
um houses,"  which  provided  induce- 
ments for  viewers  to  keep  Videodex 
diaries. 

However,  Mr.  Jay  told  the  subcom- 
mittee last  week  that  his  firm: 

■  Had  discontinued  its  national  rat- 
ing service  in  1958. 

■  Did  have  offices  in  Chicago  and 


New  York,  but  the  bulk  of  Videodex 
operations  had  been  shifted  to  New 
York  during  the  past  year. 

■  Employed  smaller  full-  and  part- 
time  staffs  than  had  been  earlier  de- 
clared to  the  investigators. 

■  Had  neither  contracts  nor  cor- 
respondence which  showed  a  business 
agreement  with  its  "subcontractors." 

■  Worked  with  what  would  be  more 
accurately  described  as  "premium  mail- 
ing houses." 

From  the  Top  ■  Mr.  Jay  began  his 


testimony  by  describing  Videodex  Inc., 
which  conducted  national  network  tv 
program  surveys  in  the  mid-1950s,  as 
a  firm  which  now  does  85%  of  its 
business  directly  with  advertisers  for 
whom  it  analyzes  audience  response  to 
tv  advertising  schedules,  usually  spot. 

Mr.  Sparger  said  he  and  Mr.  Rich- 
ardson were  told  by  Mr.  Jay  in  his 
New  York  office  on  Sept.  22,  1961, 
that  "survey  sample  size  would  never 
drop  below  9,200,"  and  that  included 
all  of  the  continental  U.  S.  A  9,200- 
home  sample  was  certainly  better  than 
1,200  (Nielsen)  or  1,050  (ARB),  Mr. 
Sparger  said  he  and  Mr.  Richardson 
both  commented  in  memoranda  they 
wrote  that  night. 

But,  Mr.  Jay  said  last  week,  there  is 
no  group  of  9,200  tv  homes  keeping 
Videodex  diaries.  Instead,  the  firm  has 


obtained  the  names  and  addresses  of  tv 
set  purchasers  from  warranty  cards 
which  owners  returned  to  set  manu- 
facturers. Grouped  by  tv  markets,  the 
names  are  selected  at  random  when 
clients  order  analyses  for  specified  mar- 
kets, Mr.  Jay  explained.  The  company 
obtains  multiple-market  data  by  using 
its  old  9,200  sample  (from  the  days 
when  it  had  a  national  rating  survey) 
by  referring  to  diaries  stored  in  ware- 
houses, mainly  Anderson  Bros  Moving 
and  Storage,  of  Chicago,  Mr,  Jay  said. 


But,  Mr.  Sparger  said,  staff  investiga- 
tors and  advertisers  have  been  led  to 
believe  otherwise.  Robert  C.  Sorenson, 
vice  president  and  research  director  of 
D'Arcy  Adv.  Co.,  New  York,  had  told 
them  on  Feb.  16,  1962  that  the  agency 
bought  a  Videodex  Inc.  survey  for 
Studebaker  to  provide  information 
about  the  advisability  of  moving  Mr. 
Ed  (CBS-TV)  from  one  night  to  an- 
other, he  said.  To  do  this,  the  investiga- 
tors said  Mr.  Sorenson  had  stated, 
Videodex  Inc.  would  compile  a  sub- 
sample  from  its  national  samples. 

Mr.  Sparger's  Wednesday  testimony 
said  the  subcommittee's  first  knowledge 
that  Videodex  Inc.  had  discontinued  its 
national  sample  service  came  Tuesday 
— when  Mr.  Jay  was  on  the  witness 
stand. 

Mr.  Jay  later  showed  reporters  a 
carbon  of  a  letter  which  he  said  was 
written  to  the  subcommittee  on  March 
5,  1962  in  which  he  stated  that  "in 
no  case  has  a  standard  Videodex  net- 
work report  been  issued  in  published 
form  on  a  subscription  basis  since  early 
1959.  The  multiple-market  master  com- 
posite network  ratings  have  been  based 
on  the  original  master  sample  design 
of  9,200." 

However,  when  Mr.  Sparger  testified 
Wednesday  he  said  that  Julius  Barn- 
athan,  director  of  research  for  ABC-TV 
in  1959,  had  described  a  national  study 
performed  by  Videodex  Inc.  for  the 
network  in  1959. 

Disputing  other  points  raised  in  Mr. 
Jay's  testimony,  Mr.  Sparger  said  that 
Mrs.  Beatrice  Beadron,  Videodex  Inc.'s 
Chicago  field  supervisor,  told  investiga- 
tors who  asked  to  see  diaries,  that  they 
were  placed  in  a  warehouse  (Anderson) 
immediately  after  tabulation  because 
she  feared  the  threat  of  fire  at  the  of- 
fice, which  is  in  the  basement  of  her 
Chicago  home. 

When  subcommittee  investigators  in- 
quired about  that  storage  account,  they 
were  told  it  had  been  "dormant"  since 
1956,  Mr.  Sparger  testified. 

Staff  Shrinkage  ■  Rep.  Moss  was  con- 
cerned about  Videodex  manpower, 
initially  described  by  Mr.  Jay  as  being 
substantially  seven  full-time  workers. 
He  amended  that  figure  under  direct 
questioning,  and  said  just  three  of  the 
five  in  Chicago  are  full-time.  Mr.  Jay 
heads  up  the  New  York  office  with  an 
"assistant." 

"Do  you  mean  a  secretary,"  he  was 
asked. 

No,  the  witness  explained,  his  New 
York  "assistant"  did  tabulation,  verifica- 
tion, and  in  fact  handled  a  considerable 
load  of  responsibility.  He  didn't  want  to 
appear  facetious,  Mr.  Jay  said,  but  the 
best  description  for  his  assistant  was 
as  "a  counterpart  of  Mrs.  Jones,"  the 
Conlon  assistant. 

Pressing  the  witness  about  "several 
dozen"  part-time  workers,  Rep.  Moss 


Cooperation  has  limits  ARB,  Hooper  learn 


Presidents  of  two  major  broadcast 
rating  research  firms  were  shocked  to 
learn  Thursday  (March  14)  that  two 
congressional  investigators  and  a  sec- 
retary had  found  a  way  to  predict — 
with  striking  accuracy — who  in  a 
given  market  would  be  surveyed  "at 
random"  by  their  companies. 

They  were  warned  that  unscrupul- 
ous broadcasters  could  do  the  same. 

Rex  Sparger  and  Robert  Richard- 
son, investigators  for  the  House  Spe- 
cial Subcommittee  on  Investigations 
(the  group  investigating  broadcast 
measurement  services — see  page  44) 
demonstrated  to  the  satisfaction  and 
dismay  of  James  W.  Seiler,  director 
of  Audience  Research  Bureau,  and 
Frank  Stisser,  president  of  C.  E. 
Hooper  Inc.,  that  they  had  deduced 
the  identifications  of  future  inter- 
view prospects  because  both  firms 
were  a  little  "too  cooperative"  in 
allowing  clients  to  check  on  their 
research  procedures. 

The  subcommittee  has  been  criti- 
cal of  some  firms  for  lack  of  co- 
operation in  this  area,  but  suggested 
ARB  and  Hooper  tighten  up  their 
policies.  Messrs.  Seiler  and  Stisser 
indicated  they  would — immediately. 

How  It  Was  Done  ■  Telephone 


numbers  used  by  field  interviewers 
to  select  ARB's  diary-keepers  are 
kept  confidential,  but  an  Oct.  20, 
1961  company  memo  to  its  inter- 
viewers explained  how  to  select  pros- 
pects at  random  from  a  telephone 
book,  the  investigators  said.  This 
memo  was  made  available  to  the  in- 
vestigators as  well  as  to  clients  who 
asked  ARB  for  the  privilege  of  in- 
specting the  firm's  methods,  testi- 
mony revealed.  A  comparison  of  a 
subsequent  survey  sample  and  a 
group  of  telephone  numbers  inde- 
pendently determined  by  the  investi- 
gators were  disquietingly  similar,  Mr. 
Seiler  acknowledged. 

Hooper  interviewers  select  a  third 
of  their  sample  from  the  front,  cen- 
ter and  back  thirds  of  telephone  di- 
rectories, Mr.  Stisser  explained. 
After  inspecting  interviewing  reports 
made  in  October  at  Fort  Worth  by 
Hooper  people,  Messrs.  Sparger  and 
Richardson — with  the  assistance  of 
a  secretary — were  able  to  project  the 
next  month's  sample  with  an  88% 
degree  of  accuracy,  it  was  shown. 

This  Mr.  Stisser  acknowledged,  as 
Mr.  Seiler  had  before  him,  and  he 
announced  there  would  be  immediate 
changes  in  what  clients  could  inspect. 
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The 

Alfred  I.  duPont  Awards  Foundation 

in  the  field  of 
Radio,  Television  and  Allied  Science 

announces  the  following  awards  for  the  year 

1962 

STATION  AWARDS 

WFMT  Chicago,  Illinois 

KVOA-TV  Tucson,  Arizona 

COMMENTATOR  AWARD 
Howard  K.  Smith 


For  excellence  of  broadcasting  in  the  public  interest 


THE  EFFICIENT  WAY 


V   RCA  25  KW  Transmitter. . . 


This  is  the  new  TT25DH  designed  with 
compact  walk-in  cabinet  using  half  the 
usual  floor  area.  Diplexed  circuits  plus 
air-cooled  tubes  and  transformers  assure 
the  ultimate  in  reliability  and  trouble- 
free  performance. 


TO  GET 

Plus  RCA 


316  KW  ERP! 

Traveling  Wave  Antenna 


This  "Traveling  Wave"  antenna  design 
based  on  slot  radiators  results  in  improved 
signal  effectiveness,  excellent  circularity, 
low  VSWR,  high  power  handling  capacity 
and  low  wind  load.  Simplicity  of  construc- 
tion means  virtually  no  maintenance  and  it 
is  resistant  to  lightning  damage. 


This  RCA  "package"  provides  the  most  effi- 
cient and  most  economical  combination  of 
antenna  gain  and  transmitter  power.  The  25 
KW  transmitter,  with  an  antenna  gain  of 
15-18,  provides  an  ERP  (Effective  Radiated 
Power)  of  316  KW.  A  carefully  designed 
vertical  radiation  pattern  satisfies  require- 
ments for  close-in  as  well  as  far-out  coverage. 
It's  the  "easiest  way  to  get  316  KW."  Com- 
pared to  other  transmitter-antenna  combina- 
tions this  one  (a)  uses  only  half  the  transmitter 
power;  (b)  requires  only  a  fraction  of  the 


usual  floor  space;  (c)  cuts  operating  costs  in 
half;  (d)  requires  lower  capital  investment. 
RCA  offers  single-source  supply,  undivided 
responsibility,  and  matched  equipment.  RCA 
supplies  all  hardware — arranges  for  installa- 
tion, if  desired.  And  RCA  is  on  call  for  service 
24  hours  a  day. 

Your  RCA  Broadcast  Representative  is  ready 
to  help  you  work  out  the  best  proposition  to 
fit  your  requirements.  Call  him,  or  write  RCA, 
Broadcast  and  Television  Equipment,  Dept. 
TC-22,  Building  15-5,  Camden,  N.  J. 


The  Most  Trusted  Name  in  Television 


F 

Hicr, 


onderful 

Unduplicated 

ABC-TV  Coverage 
of  23 

lorida  counties  in  the 
rich  expanding 
Central  Florida 
commercial, 
agriculture  and 
Space  Age 
market. 


FORMERLY  WLOF-TV 


Phone:  Adam  Young,  Inc. 

ORLANDO  -  FLORIDA 


"You  can  count 
the  great  restaurants  in  America 
on  the  fingers  of  one  hand." 


Restaurant  Voisin  is  one  of  them. 
Open  every  day  for  luncheon,  cocktails  and  dinner. 
30  East  65th  St.  For  reservations -.Michel,  LE  5-3800 


Johnny  Carson,  David  Mahoney  to  testify 


Big  and  little  money  in  the  radio- 
tv  industry  will  be  represented  today 
(Monday)  as  the  House  Special  Sub- 
committee on  Investigations  resumes 
its  hearings  into  audience  measure- 
ment services. 

An  NBC-TV  spokesman  said  late 
last  week  that  Johnny  Carson,  host 
of  that  network's  Tonight  program, 
has  been  called  by  the  subcommittee 
after  two  weeks  of  negotiations  over 
whether  he  would  have  to  testify.  The 
congressmen  want  to  question  Mr. 
Carson  about  statements  he  made  on 
his  program  about  the  power  of  rat- 
ings. 


David  J.  Mahoney,  executive  vice 
president  of  Colgate-Palmolive  Co., 
also  was  added  to  the  witness  list 
after  he  asked  for  guaranteed  audi- 
ence figures  from  television  (Broad- 
casting, March  11).  Colgate,  which 
bills  over  $49  million  annually  in  tv, 
is  second  only  to  Procter  &  Gamble 
as  a  tv  advertiser. 

The  story  of  how  a  small  radio 
station  in  a  two-station  market  lost 
national  and  regional  accounts  after 
the  publication  of  a  survey  taken  by 
The  Pulse  Inc.  will  be  told  by  Ross 
Baker,  general  manager  of  KCCO 
Lawton,  Okla. 


was  told  that  the  number  actually  was 
"between  6  and  12." 

Questioned  by  the  investigators  in 
1961  about  his  "subcontractors,"  Mr. 
Jay  said  then  they  numbered  between 
30  and  35.  But  when  Mr.  Sparger 
took  the  witness  stand  last  week,  he 
said  staff  checks  failed  to  locate  any 
persons  listed  by  Mr.  Jay  as  having 
worked  for  Videodex  during  a  speci- 
fied period. 

The  staff  visited  seven  "premium 
houses"  on  a  list  furnished  by  Mr. 
Jay  and  found  none  had  done  any 
mailing  for  Videodex  Inc.  These  firms 
are  mostly  "premium  mailing  houses," 
Mr.  Jay  explained  last  week. 

Not  a  Corporation  ■  Videodex  Inc.'s 
corporate  status  was  questioned  by 
Chairman  Harris,  who  asked  Mr.  Jay, 
"Why  did  you  not  say  your  corporation 
was  involuntarily  dissolved  on  June  4, 
1954?" 

"I  would  be  interested  to  know  who 
the  principals  are  who  caused  that,"  Mr. 
Jay  replied,  saying  that  the  chairman's 
statement  was  the  first  time  he  had 
heard  of  the  dissolution. 

Subsequent  testimony  revealed  that 
the  firm  began  as  a  Chicago  partner- 
ship, Jay  &  Graham  Research  Organ- 
ization, in  1948,  and  became  Jay  & 
Graham  Research  Inc.  in  1949.  It  was 
incorporated  as  Videodex  Inc.  in  New 
York  the  next  year,  and  amended  in 
Illinois  to  Videodex  Inc.  in  1952. 

Just  two  weeks  after  the  involuntary 
dissolution  in  Illinois,  New  York  rec- 
ords show,  Videodex  Inc.  was  volun- 
tarily dissolved  in  that  state  on  June  16. 
Mr.  Jay  said  he  could  not  remember 
whether  the  firm  had  ever  filed  annual 
reports  required  by  Illinois  law.  How- 
ever, filing  federal  income  taxes  as  a 
corporation  in  1962,  the  firm  reported 
no  net  profits  for  that  year,  and  paid 
no  taxes,  Mr.  Jay  said. 

The  firm  still  describes  itself  as 
Videodex  Inc. 

'Hypoing'  and  'Metros'  ■  ARB's  Mr. 
Seiler  was   questioned   closely  about 


what  it  would  take  to  unduly  influence 
a  rating  survey  and  congressmen  sharp- 
ly criticized  "artificial"  definitions  of 
metropolitan  markets. 

But  by  the  time  he  finished  his  tes- 
timony, Mr.  Seiler  had  been  warmly 
complimented  for  his  frankness  and 
ARB's  full  cooperation  with  the  sub- 
committee and  its  staff. 

The  ARB  head  said  his  firm  notifies 
subscribers  before  surveys  are  con- 
ducted in  their  areas,  but  his  staff  is 
aware  of  "hypoing"  and  takes  it  into 
consideration  in  report  preparation. 
"Hypoing"  [is]  "probably  more  emo- 
tional than  real,"  he  said.  ARB  com- 
parative studies  have  shown  little 
change  in  audience  pattern  even  with 
"hypoing,"  Mr.  Seiler  said.  Severe 
cases  are  mentioned  in  ARB  reports 
and  resulting  data  is  footnoted  with 
explanations. 

ARB  tries  to  follow  Census  Bureau 
guidelines  in  drawing  metropolitan 
markets,  he  said,  but  advertising  agen- 
cies sometimes  create  markets  of  their 
own  definition. 

"It  seems  you  have  one  application 
of  your  business  and  the  people  who 
pay  you  have  another,"  Rep.  Harris 
said. 

"It's  not  going  to  be  a  simple  mat- 
ter to  make  this  [ratings]  much  more 
accurate,"  Mr.  Seiler  said.  The  prob- 
lem earnest  broadcast  research  firms 
face,  Mr.  Seiler  explained,  is  that  "we 
have  an  extremely  difficult  problem" 
and  very  little  money  to  overcome  it. 

"The  industry  has  never  even  de- 
scribed what  a  television  viewer  is,"  he 
added. 

How  ARB  Operates  ■  One  of  the 

major  rating  firms,  ARB  measures  na- 
tional and  local  tv  audiences.  It  is  a 
division  of  C-E-I-R  Inc.,  Mr.  Seiler 
said,  has  a  full-time  staff  of  225  em- 
ployes and  a  field  staff  of  about  5,500 
interviewers.  It  has  about  410  local  tv 
clients  in  U.  S.  markets.  The  firm 
abandoned  radio  measurement  several 
years  ago  because  it  didn't  think  it 


50  (GOVERNMENT) 


BROADCASTING,  March  18,  1963 


Like  everything  in  Kansas,  it's  BIG.  The  Fleming  Company's  Topeka  food 
258,000  square  feet.  Fleming  has  6  such  food  distribution  centers,  serving  its 
800  supermarkets  in  8  states.  Sales  volume  of  these  stores  in  1962  totalled 
over  '61.  "It's  just  Mid-America  on  the  grow,"  says  President  Ned  Fleming. 

You  can  be  BIG  in  Kansas  if  you  come  in  with  a  BIG  concept— and  with  the 
one  medium  that's  big  enough  to  get  the  job  done— WIBW.  WIBW  RADIO 
covers  the  best  of  Kansas,  69  counties,  dominates  in  45  of  them.  WIBW  TV 
gives  dominant  day  and  night  time  coverage  in  the  32  leading  counties.  Buy 
them  both  and  you're  IN  in  Kansas.  Ask  Avery-Knodel  for  the  BIG  picture. 


distribution  center  covers 
voluntary  grocery  chain  of 
$372,105,747,  up  14.1% 


RADIO  .TELEVISION 

Topeka,  Kansas 

A  division  of  Stauffer  Publications 
Represented  nationally  by  Avery-Knodel 
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Comsat  incorporators  may  face  fiscal  questioning 


Incorporators  of  the  Communica- 
tions Satellite  Corp.  were  approved 
by  the  Senate  Commerce  Commit- 
tee last  week  but  the  space  com- 
mittee indicated  it  wanted  an  op- 
portunity to  ask  about  some  unre- 
solved questions. 

The  problem  area  seemed  to  be 
how  much  public  money  should  go 
into  research  and  development  which 
will  benefit  the  private  corporation. 

The  issue  was  raised  last  month 
by  Sen.  John  O.  Pastore  (D-R.L), 
chairman  of  the  Communications 
Subcommittee,  and  has  been  echoed 
by  other  senators  since  (Broadcast- 


ing, Feb.  25).  It  also  was  at  the 
heart  of  opposition  to  the  original 
Communications  Satellite  Bill  which 
was  opposed  but  passed  last  year. 

Sen.  Clinton  B.  Anderson  (D- 
N.M.),  chairman  of  the  Astronauti- 
cal  and  Space  Sciences  Committee, 
sat  in  with  the  Commerce  Commit- 
tee during  the  nomination  hearing 
Monday  (March  11)  for  the  14  in- 
corporators. He  indicated  then  that 
his  committee  might  want  to  discuss 
some  problems  with  the  incorpora- 
tors. 

A  tentative  hearing  has  been  set 
for  tomorrow  (Tuesday). 


Three  key  men  charged  with  the 
development  of  a  private  space 
communications  system  are  shown 
as  they  appeared  before  the  Sen- 
ate   Commerce    Committee  last 


week.  (L-r)  Leo  D.  Welch,  chairman 
of  the  Communications  Satellite 
Corp.;  Sam  Harris,  vice  chairman  of 
the  board  of  incorporators,  and  Dr. 
Joseph  V.  Charyk,  president. 


Sam  Harris,  vice  chairman  of  the 
incorporators,  spoke  for  the  group 
last  week  and  said  they  have  made 
no  decision  on  operations  matters, 
including  research.  But  he  pointed 
out  that  how  much  money  the  Na- 
tional Aeronautics  &  Space  Agency 
spends  in  space  communications  is 
entirely  up  to  Congress. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  chairman  of  the  Commerce 
Committee,  agreed  with  Mr.  Harris. 
(Sen.  Magnuson  also  is  chairman 
of  the  appropriations  subcommit- 
tee which  controls  NASA's  purse 
strings.)  The  agency  has  asked  for 
$55  million  to  spend  in  space  com- 
munications in  the  1964  fiscal  year. 

Radiation  ■  According  to  Mr. 
Harris,  it  would  be  proper,  he 
thought,  for  the  government  to  han- 
dle investigations  in  the  area  of 
space  radiation,  which  is  a  problem 
affecting  all  space  programs. 

The  committee  was  told  that  an 
operable  space  communications  sys- 
tem might  be  ready  by  1967.  The 
corporation  will  issue  stock  as  soon 
as  practicable,  Mr.  Harris  said. 
"We're  moving  as  fast  as  we  can," 
he  said. 

Sen.  Vance  Hartke  (D-Ind.)  asked 
the  incorporators  to  provide  a  sum- 
mary of  suggestions  they  intend  to 
make  to  the  government  for  the 
U.  S.'s  presentation  at  an  October 
conference  in  Geneva  at  which  an 
attempt  will  be  made  to  set  up 
ground  rules  for  allocation  of  space 
frequencies. 


could  be  done,  Mr.  Seiler  said. 

(Asked  about  ARB's  relative  posi- 
tion in  the  rating  field,  Mr.  Seiler 
blurted  out  that  the  firm's  1962  gross 
income  was  $3,113,663.  Most  of  that 
income — $2,963,910 — was  from  local 
tv  market  reports,  he  said. 

(The  witness  was  quickly  advised  that 
he  was  not  being  asked  for  public  dis- 
closure of  the  actual  figures — just  for 
an  idea  of  ARB's  share  of  the  business. 

(His  best  guess  on  that,  Mr.  Seiler 
said,  is  that  ARB  has  about  a  60-40 
lead  in  local  tv  market  reports.  Its 
national  reports,  however,  may  repre- 
sent closer  to  10%  of  that  area.) 

The  firm  uses  diaries  through  four- 
week  periods  to  learn  viewing  habits, 
he  said,  and  uses  telephone  coincidental 
surveys  to  check  up  on  its  diary-keepers' 
habits.  They  have  shown,  Mr.  Seiler 
said,  that  non-responders  are  somewhat 
different  viewers,  and  there  is  some 
recording  error — but  the  differences 
are  small. 

Misused  'Metros'  ■  Rating  users  who 


buy  time  only  on  the  basis  of  "metro 
ratings"  "could  be  badly  misled  on  cov- 
erage outside  the  metropolitan  mar- 
ket," Mr.  Seiler  said. 

The  "metro  rating"  is  designed  to 
show  broadcasters  how  their  program- 
ming competes  with  other  stations  who 
have  the  same  opportunity  to  reach 
the  same  number  of  viewers,  he  ex- 
plained. That  is  why  "metros"  are  re- 
stricted areas  into  which  all  local  sta- 
tions put  the  same  quality  signal,  he 
said. 

Total  home  figures,  however,  meas- 
ure all  homes  which  pick  up  a  station's 
signal.  They  are  intended  to  credit 
stations  for  any  viewers  they  may  have. 

Sample  errors  worried  the  subcom- 
mittee and  Mr.  Seiler  was  asked  about 
the  margin  of  error  in  ratings  given 
two  competing  stations  in  the  same  time 
period.  In  a  Louisville  example  one 
was  rated  22,  the  other  26.  Applica- 
tions of  error  variations  showed  that  a 
more  accurate  description  than  22  or 
26  was  that  a  22  could  range  from  15.2 


to  28.8  and  a  26  from  19  to  33.  This 
showed,  Mr.  Seiler  said,  that  there 
really  is  no  significant  difference  in  the 
stations  on  an  individual  program  level 
and  points  out  problems  which  exist  in 
buying  spots  in  local  markets  on  the 
basis  of  ratings. 

"Never  believe  a  thing  until  you  see 
it  twice  in  a  row,"  Mr.  Seiler  said  ARB 
advises  its  clients.  "I  feel  very  strong- 
ly," he  said,  "our  material  is  quite  often 
misused." 

FTC  Orders  ■  Toward  the  end  of  Mr. 
Seiler's  testimony  Chairman  Harris  ob- 
served that  he  thought  it  was  interest- 
ing to  note  the  timing  of  the  Federal 
Trade  Commission's  consent  orders 
signed  in  December  with  three  major 
rating  firms,  including  ARB  (Broad- 
casting, Jan.  7).  Ratings  have  been 
under  study  by  Congress  since  Senate 
hearings  in  1958,  Rep.  Harris  said. 
Material  developed  then  was  turned 
over  to  the  agency.  The  House  sub- 
committee issued  the  Madow  Report 
(a  statistical  appraisal  of  rating  meth- 
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Her  name  was  WRGP-TV  .  .  . 

now  it's  WRCB-TV, 
identifying  her  more  closely 
with  the  RUST  CRAFT 
BROADCASTING  COMPANY 
which  owns  and  operates  the 
NBC  affiliate  in  Chattanooga. 
She's  still  the  number  one 
favorite  in  the  Chattanooga 
market  according  to  the 
November-December  '62  ARB, 
which  shows  that  from 
5:00  p.m.  'til  midnight, 
Monday  through  Sunday— 
26.79%  MORE  people  watch 
WRCB-TV  than  station  B,  and 
35.96%  MORE  than  station  C. 

You'll  want  to  know 
her  better,  so  for 
more  information  as  to  her 
popularity  in  the  Chattanooga 
four-state  industrial  center 
of  the  South, 
contact  your  H-R  manl 


Representatives,  Inc. 
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her 

name's 
been 
changed 
but 
she's 
still 
the 

favorite 
of 
the 

Chattanooga 
market! 


WRCB 

CHATTANOOGA,  TENNESSEE 

Channel  3 


RUST  CRAFT  BROADCASTING  CO. 
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odology)  in  the  spring  of  1961,  he 
said,  but  it  wasn't  until  just  two  months 
before  the  current  hearings  that  the 
FTC  acted. 

Chairman  Harris  thanked  Mr.  Seiler 
for  his  candor  and  presentation  and 
said  there  was  "no  doubt  in  my  mind 
that  you  are  knowledgeable  and  capa- 
ble in  your  business." 

The  compliment,  however,  prefaced 
this  question:  Should  the  subcommittee 
undertake  legislative  action  in  the  rat- 
ing field? 

Mr.  Seiler  said  he  thought  the  sub- 
committee was  making  a  valuable  con- 
tribution by  exposing  problems. 


What  about  setting  standards  for  the 
industry?  Chairman  Harris  wanted  to 
know. 

It  would  be  difficult  to  set  them,  Mr. 
Seiler  said,  but  certainly  any  misrep- 
resentation should  be  exposed. 

Hooper  Ratings  'Overused'  ■  Hooper's 
president,  Frank  Stisser,  told  the 
subcommittee  that  the  firm  hoped 
a  fuller  understanding  of  the  rating 
business  would  result  from  the  inves- 
tigation. What  he  meant,  Mr.  Stisser 
explained,  is  that  ratings  "are  over- 
used." Hooper  tries  to  publish  a  com- 
parative index  of  how  one  station's  pro- 
grams compete  with  another's  in  the 


same  market,  Mr.  Stisser  said.  Cover- 
age is  not  a  concern  of  Hooper,  he 
said. 

Hooper  measures  radio  listening  pri- 
marily at  home,  Mr.  Stisser  said,  but 
includes  auto  listening  with  on-street 
surveys  conducted  mostly  by  male  col- 
lege students  who  stand  on  street  cor- 
ners and  check  motorists'  radios  "during 
red  lights.' 

The  firm  employs  1 25  full-time  work- 
ers; its  interviewers  are  paid  by  the 
hour,  but  supervisors  are  paid  monthly 
retainers  and  by  the  hour,  Mr.  Stisser 
said. 

Outlining  Hooper's  telephone  inter- 
view method,  Mr.  Stisser  explained  that 
callers  ask  what  station  people  "are 
listening  to  now,"  what  they  listened 
to  15  minutes  ago  and  questions  on  lis- 
tener characteristics. 

An  analysis  of  this  method  by  sub- 
committee investigators  showed  that 
presentation  of  this  data  in  half-hour 
breakdowns  inevitably  grouped  re- 
sponders  in  a  manner  which  meant  they 
were  counted  twice.  So,  it  was  pointed 
out,  although  Hooper  states  it  uses  a 
minimum  sample  of  900,  this  could 
never  be  really  more  than  450,  and — 
it  was  said — the  application  of  other 
statistical  criteria  diluted  the  sample  to 
fewer  than  300. 

Mr.  Stisser  agreed  this  was  so. 

That  'Hypoing'  Problem  ■  Hooper 
notifies  its  subscribers — located  in  about 
60  major  markets — when  a  survey  is 
about  to  take  place,  usually  the  first 
week  of  a  month.  Notification  is  made 
to  be  fair  to  all,  Mr.  Stisser  said,  be- 
cause once  a  survey  begins  someone 
usually  finds  out  within  a  day  or  two. 

As  with  ARB,  which  also  informs 
subscribers  when  ratings  surveys  are 
being  conducted,  Hooper  has  a  "hypo- 
ing" problem.  Facing  it,  the  radio  sur- 
vey firm  does  what  ARB  does — pub- 
lishes explanatory  footnotes  when  it 
thinks  stunts  or  other  "hypoing"  de- 
vices may  have  thrown  off  the  accuracy 
of  a  report. 


or  AM 


any  way  you  look  at  it  — 

WFLA-TV  delivers 
more  homes  in  the 
Tampa-St.  Petersburg 
market! 


NSI*  NOV.  1962  (ADD  00)  AVERAGE  QUARTER-HGUR  TOTAL  HOMES  VIEWING 


WFLA-TV 

STA."B" 

STA."C" 

9:00  AM-Noon 

(Mon.  thru  Fri.) 

430 

0 

225 

Noon-  3:00  PM 

(Mon.  thru  Fri.) 

503 

64 

483 

3:00-  5:00  PM 

(Mon.  thru  Fri.) 

396 

102 

426 

5:00-  7:30  PM 

(Mon.  thru  Fri.) 

868 

94 

838 

7:30-11:00  PM 

(Sun.  thru  Sat.) 

1128 

340 

998 

11:00  PM-1:00  AM 

(Sun.  thru  Sat.) 

291 

0 

259 

ARB  NOV/DEC  (ADD  00)  AVERAGE  QUARTER  HOUR  TOTAL  HOMES  VIEWING 

WFLA-TV 

STA."B" 

STA."C" 

9:00  AM-Noon 

(Mon.  thru  Fri.) 

309 

39 

244 

Noon-  6:00  PM 

(Mon.  thru  Fri.) 

356 

53 

346 

5:00-  7:30  PM 

(Mon.  thru  Sun.) 

745 

135 

646 

7:30-11:00  PM 

(Mon.  thru  Sun.) 

1007 

309 

865 

6:00-10:00  PM 

(Mon.  thru  Sun.) 

1032 

252 

904 

10:00  PM-Midnight 

(Mon.  thru  Sun.) 

562 

163 

524 

These  are  the  facts.  Check  your  schedules  in  Tampa- 
St.  Petersburg. 


'Audience  estimates  cited  are  per  permission  of  Nielsen. 


Admits  he  likes  idea 

FCC  Commissioner  E.  William 
Henry  exhibited  more  candor  last 
week  than  most  bureaucrats  are 
supposed  to  possess. 

When  Commissioner  Robert  E. 
Lee  introduced  him  at  the  gov- 
ernment-industry committee  meet- 
ing on  uhf  development  (see  page 
119),  he  referred  to  reports  that 
Chairman  Newton  N.  Minow 
might  resign,  to  be  succeeded  by 
Commissioner  Henry. 

Smiling  broadly,  Commissioner 
Henry  replied,  "I  know  no  more 
about  it  than  does  Commissioner 
Lee.  All  I  can  say,"  he  added,  "is 
that  I  hope  he's  right." 
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The  calm,  tranquil  waters  of  Woodlawn  Lake,  in  the  heart 
of  San  Antonio,  reward,  boating  enthusiasts  with  hours  of 
relaxed  pleasure.  In  this  city  of  contrasts,  three-quarters  of 
a  million  San  Antonians  enjoy  gondola  rides  on  the  romantic 
San  Antonio  River .  .  .  thrilling  speed  boat  rides  in  tropical 
Brackenridge  Park  .  .  .  water  skiing  at  nearby  Medina  Lake. 

Spectators  wander  through  the  hallowed  halls  of  the 
Alamo  .  .  .  the  beautifully  preserved  Spanish  Missions  .  .  .  and 
the  world's  largest  Military  and  Space  Age  Installations. 
All  this  and  much,  much  more  in  one  of  America's  most 
picturesque  cities.  Yes,  it  is  great  to  live  in  San  Antonio! 


It's  Great  to  SELL  San  Antonio  on  KONO-TV 


I 


THE  KATZ  AGENCY,  inc. 
National  Representatives 


ch.12 
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THE  KID  MIGHT 
JUST  BECOME 
ANOTHER 
HUCK  FINN 


Jaimie  McPheeters  is  the  hero 
of  a  Pulitzer  Prize  novel. 

And  of  a  new  television  series 
with  a  lot  going  for  it. 

A  healthy  production  budget. 
Writers  like  John  Gay,  who  did 
the  film  "Separate  Tables."  Direc- 
tors like  Boris  Sagal,  who  worked 
about  every  top  drama  show  on 
television.  And  the  facilities  of 
Metro-Goldwyn-Mayer  studios. 

But  viewers  don't  sit  and  watch 


credits  for  an  hour. 

They  will  watch  an  engaging 
Jaimie  (Kurt  Russell)  who  finds 
the  lure  of  adventure  and  gold 
more  exciting  than  school. 

And  a  father  (Dan  O'Herlihy) 
who  finds  the  lure  of  gambling 
more  challenging  than  responsi- 
bilities. 

And  assorted  heroes,  friends, 
fiends,  love  interests  and  credi- 
tors who  share  their  adventures. 


"The  Travels  of  Jaimie 
McPheeters"  premieres  this  fall — 
on  ABC  Television  — along  with 
more  than  a  dozen  new  shows. 

One's  a  cross  between  Ben 
Casey  and  Sigmund  Freud.  (It's 
called  The  Breaking  Point). 

One's  high  adventure,  with  a 
wrinkle.  The  hero's  a  man  on  the 
run  (Fugitive). 

One's  two  hours  of  Jerry 
Lewis.  (Enough  said?) 


And  one  show  is  actually  two 
shows  — Arrest  &  Trial.  45 
minutes  of  chase  (The  Arrest). 
45  minutes  of  courtroom  action 
(The  Trial). 

New  shows,  new  formats  and 
faces,  new  ideas  —  all  with  one 
thing  in  common. 

Entertainment. 

Exciting  programming  to  at- 
tract the  younger,  larger  families 
that  we,  and  you,  want  to  reach. 


THE  TRAVELS  OF  JAIMIE  McPHEETERS" 
ONE  OF  THE  BIG  NEW  SHOWS  ON  ABC  $ 


ABC  NOT  GIVING  UP  ON  DROP-INS 

Network  asks  FCC  to  make  seven  markets  dual  operations 


ABC  last  week  attempted  to  breathe 
new  life  into  the  FCC's  controversial, 
but  dying  vhf  drop-in  proposal. 

The  network  suggested  that  the  com- 
mission grant  the  drop-ins  and  at  the 
same  time  authorize  dual  vhf-uhf  op- 
erations in  the  7  two-station  markets. 

Two  weeks  ago  the  commission  voted 
to  deny  the  drop-ins  in  Johnstown,  Pa. 
(ch.  8),  Baton  Rouge,  La.  (ch.  11), 
Dayton,  Ohio  (ch.  11),  Jacksonville, 
Fla.  (ch.  10),  Birmingham,  Ala.  (ch. 
3),  Knoxville,  Tenn.  (ch.  8),  and  Char- 
lotte, N.  C.  (ch.  6).  In  a  related  action 
the  FCC  reassigned  ch.  5  in  Enid, 
Okla.,  to  Oklahoma  City,  at  short  spac- 
ing, and  modified  the  license  of  KOCO- 
TV,  which  operates  the  ch.  5  facility,  to 
specify  Oklahoma  City  (Broadcasting, 
March  11). 

ABC  said  that  the  commission  denied 
the  drop-in  proposal  by  an  announced 
4-3  vote,  but  did  not  give  any  reason 
for  making  the  denial.  The  network 
noted  that  the  trade  press  reported  the 
commissioners,  who  voted  for  the  denial, 
did  so  out  of  belief  that  uhf  channels 
would  provide  the  third  service. 

ABC  took  a  different  view.  It  said 
the  FCC's  decision  "will  not  satisfy 
the  critical  shortage  of  competitively 
equal  facilities"  in  the  seven  markets. 
Neither  will  the  FCC's  position  ad- 
vance "the  cause  of  uhf  broadcasting," 
ABC  said. 

On  this  note  the  network  concluded 
that  if  the  commission  provides  for 
dual  vhf-uhf  stations,  along  with  the 
drop-ins,  both  of  the  two  objectives 
would  be  satisfied. 

Last,  But  Not  Least  ■  ABC  said  that 
the  seven  proposed  drop-ins  are  but  the 
last  of  a  long  series  initiated  by  the 
commission  since  1952,  when  the  agen- 
cy adopted  its  plan  to  provide  a  third 
competitive  facility  in  important  two- 
station  markets.  ABC  pointed  out  that 
in  some  cases  the  drop-ins  were  made 
without  any  mileage  separation  con- 
siderations. On  the  other  hand,  short 
spacing  has  sometimes  been  necessary 
such  as  ch.  13  (WAST  [TV])  in  Al- 
bany, N.  Y.  (Broadcasting,  Feb.  18). 

ABC  told  the  commission:  "The  pub- 
lic in  these  seven  remaining  markets  is 
no  less  entitled  to  a  third  competitive 
service  than  it  is  in  the  other  mar- 
kets .  .  ."  where  the  commission  has 
provided  a  third  service. 

ABC  reminded  the  FCC  of  its  posi- 
tion when  the  commission  denied  a  pe- 
tition by  the  Assn.  of  Maximum  Service 
Telecasters  to  reconsider  its  drop-in 
policy.  The  commission  said,  ".  .  .  we 
are  faced  with  the  inescapable  circum- 
stance that  in  the  present  state  of  the 
art,  the  operating  commercial  uhf  sta- 
tions cannot  compete  with  vhf  stations 


on  anything  like  an  equal  basis." 

Help  or  Hinder  ■  ABC  said  that  if 
the  FCC  plans  "undue  encouragement" 
to  proposed  applicants  to  apply  for  uhf 
channels  in  the  seven  markets,  as  a 
measure  to  aid  uhf,  "we  agree  that  the 
action  probably  will  contribute  to  its 
advancement.  But  if  aid  to  successful 
uhf  station  operation  is  the  criterion — 
as  we  believe  it  should  be — the  proposed 
action  will  hinder,  not  help,  uhf." 

The  network  said  that  the  commission 
should  not  need  to  be  reminded  of  the 
"scores"  of  uhf  stations  that  have  failed 
in  competition  with  two  vhf  stations. 
But  if  the  commission  would  grant  dual 
vhf-uhf  stations,  the  vhf  could  pull  the 
financial  load  and  support  the  uhf  op- 
eration costs,  ABC  said.  "Our  proposal 
is  to  allow  dual  vhf-uhf  operation  with 
the  same  programming,"  ABC  said. 

The  network  noted  that  Chairman 
Minow  and  Commissioner  Lee  have  in 
the  past  favored  dual  operations,  but 
with  different  programming. 

ABC  told  the  commission  it  was 
willing  to  help  uhf  development.  "To 
assist  the  successful  applicant  in  the 
added  cost  needed  to  install  and  op- 
erate a  dual  vhf-uhf  station,"  the  net- 
work said,  "ABC  will,  in  its  network 
compensation  arrangement  provide  ini- 
tially for  more  favorable  terms  to  the 
station." 

ABC  concluded  that  if  the  commis- 
sion doesn't  reconsider  its  decision,  the 
public  in  the  seven  markets  will  be  "rele- 
gated to  the  status  of  second  class  citi- 
zens." The  network  added  that  it  would 
be  the  "mid  '70's"  before  a  uhf  opera- 
tion would  be  feasible  in  these  markets. 

It  has  been  reported  that  Gem  City 
Tv  Inc.,  a  prospective  vhf  applicant  for 
Dayton,  is  preparing  to  file  a  petition  for 
reconsideration  too.  It  is  taking  the 
same  approach  as  ABC  did. 

FTC  loses  in  bid 
for  Bayer  injunction 

A  federal  judge  in  New  York  has  re- 
fused to  grant  a  temporary  injunction 
forcing  Sterling  Drug  Co.'s  Bayer  as- 
pirin to  stop  using  advertising  that  re- 
fers to  results  of  a  Federal  Trade  Com- 
mission-sponsored medical  study. 

The  FTC,  which  has  filed  a  com- 
plaint against  Sterling  and  its  agency, 
Dancer-Fitzgerald-Sample,  New  York, 
for  using  the  study  in  advertising, 
asked  for  the  restraining  order  while 
the  case  is  being  litigated  before  an 
FTC  hearing  examiner. 

In  a  decision  made  public  last  week, 
Judge  Archie  O.  Dawson  of  the  South- 
ern District  Court  of  New  York  denied 
the  FTC  petition  seeking  to  stop  Ster- 


Rogers  plans  new  hearing 

Rep.  Walter  E.  Rogers  (D- 
Tex.),  chairman  of  the  House 
Communications  Subcommittee, 
said  last  week  he  hoped  to  reopen 
hearings  on  political  broadcasting 
late  this  week,  possibly  Friday. 

Expected  to  testify  would  be 
the  chairmen  of  the  Republican 
and  Democratic  national  commit- 
tees and  Rep.  Robert  W.  Hemp- 
hill (D-S.C),  who  also  has  asked 
to  be  heard  on  a  proposal  to  sus- 
pend "equal  time"  requirements 
for  the  1964  presidential  and  vice 
presidential  campaigns. 

Broadcasters  and  other  wit- 
nesses testified  two  weeks  ago 
(Broadcasting,  March  11). 


ling's  use  of  the  comparative  analgesic 
study  published  in  the  Journal  of  the 
American  Medical  Assn.,  Dec.  29, 
1962  (Broadcasting,  Feb.  25).  The 
FTC  will  continue  prosecution  of  the 
case  with  a  hearing  scheduled  to  begin 
April  1,  before  Examiner  Eldon 
Schrup. 

No  Difference  ■  The  FTC-sponsored 
study  was  made  by  two  doctors  and  a 
city  health  officer  in  Baltimore.  The 
investigators  reported,  the  agency  said, 
that  there  is  no  significant  difference  in 
the  degree  of  relief  from  pain  afforded 
by  Bayer  and  other  products  tested, 
after  15  minutes  of  administration 
(Broadcasting,  Jan.  21). 

In  his  decision,  Judge  Dawson  found 
the  FTC  had  not  proved  its  case  against 
Sterling  Drug  and  Dancer-Fitzgerald- 
Sample,  in  each  of  five  practices  which 
the  commission  contended  were  fraudu- 
lent. He  asserted  that  "if  any  false  im- 
pressions are  created  about  the  origin 
of  the  study  they  are  impressions  cre- 
ated by  the  actions  of  the  commission 
itself."  Also,  he  said  that  "if  the  re- 
port of  the  experts  employed  by  the 
commission  is  inaccurate  then  the  com- 
mission itself  is  guilty  of  promoting 
false  advertising." 

A  Sterling  Drug  official  said  that 
Bayer  aspirin  advertising  will  continue 
to  use  the  results  of  the  study,  although 
current  commercials  do  not  refer  to  the 
study  specifically.  D-F-S  said  that 
whatever  changes  have  been  made  in 
Bayer's  ad  copy  were  merely  "a  mat- 
ter of  good  advertising  practices,"  and 
not  a  result  of  FTC  proceedings. 

Freed  pays  $300  fine 

A  $300  fine  was  paid  last  week  by 
disc  jockey  Alan  Freed,  who  pleaded 
guilty  in  criminal  court  in  New  York 
last  December  to  accepting  a  total  of 
$2,700  from  two  record  companies  for 
favoring  their  records  on  his  radio 
show. 


58  (GOVERNMENT) 


BROADCASTING,  March  18,  1963 


What  professional  recording  tape  now  offers  a  new  standard  of  performance?     AMPEX  600. 


Ampex  engineers  are  never  content  with  present 
standards.  They  are  always  trying  to  improve  what 
sometimes  seems  un-improvable.  Now  they  have  been 
at  work  on  the  Ampex  600  Series  Professional 
Recording  Tape.  And  they've  improved  it  so 
much  we  felt  we  should  call  it  the  new  Ampex 
600.  This  600  Series  now  offers  better  high 
frequency  response  characteristics.  And 
because  an  exclusive  Ferro-Sheen  process 
makes  the  tape  smooth,  the  first  play  and  the 
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AMPEX 

PRO  Ft  SSICNU  »E50«0i«C  WS 


one-hundredth  have  the  same  response  characteristics 
curve.  It  gives  you  the  kind  of  reliable  performance  you 
expect  from  Ampex  recording  equipment.  Try  this  im- 
proved 600  Series  and  see.  It's  made  in  the 
same  rigidly  controlled  clean-room  atmos- 
phere as  precision  computer  and  instrumen- 
tation tapes.  Write  the  only  company  with 
tape,  recorders  for  every  application:  Ampex 
Corp.,  934  Charter  St.,  Redwood 
City,  Calif.  Worldwide  sales,  service. 
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FCC  INSISTS  ON  MAKING  A  DECISION 

Refuses  to  approve  agreement  for  Philco  withdrawal 


The  FCC  last  week  refused  to  ap- 
prove the  agreement  under  which  Phil- 
co Broadcasting  Co.  would  withdraw 
from  the  ch.  3  Philadelphia  fight  and  be 
reimbursed  its  expenses  by  NBC,  pres- 
ent occupant  of  that  channel. 

The  commission  reportedly  adopted 
the  unusual  rationale  that  both  NBC 
and  Philco  are  qualified  applicants  and 
that,  as  a  result,  the  FCC  should  not 
deny  itself  the  opportunity  of  deciding 
between  them. 

But  the  action  jeopardizes  NBC's 
play  to  dispose  of  its  Philadelphia 
broadcasting  properties,  as  required  by 
a  Justice  Dept.  consent  decree,  by  swap- 
ping them  for  RKO  General's  Boston 
stations. 

Under  the  agreement,  NBC  was  to 
pay  Philco  not  more  than  $550,000  as 
reimbursement  for  its  expenses  in  prose- 
cuting its  application  for  a  new  station 
on  ch.  3.  This  application  is  one  of  a 
series  of  related  matters  now  in  a  con- 
solidated hearing. 

The  hearing,  which  has  been  in  abey- 
ance pending  the  commission  action  on 
the  agreement,  is  scheduled  to  resume 
today  (Monday). 

In  disapproving  the  agreement,  the 
commission  asked  Philco  to  decide, 
"without  undue  delay,"  whether  it  will 
continue  to  press  its  application.  Phil- 
co's  alternative,  commission  sources 
said,  is  to  withdraw  without  getting  any 
of  the  $523,000  it  says  it  has  spent. 

Philco,  in  earlier  pleadings,  said  that 
if  the  agreement  were  rejected,  the  com- 
pany would  "prosecute  its  application 
with  the  utmost  vigor." 

The  commission  action  was  said  to 
have  been  taken  on  a  4-2  vote,  with 
Chairman  Newton  N.  Minow  and  Com- 
missioners E.  William  Henry,  Robert  T. 
Bartley  and  Frederick  W.  Ford  in  the 


majority.  Commissioners  Robert  E. 
Lee  and  Rosel  H.  Hyde  dissented,  and 
Commissioner  T.  A.  M.  Craven  ab- 
stained. 

The  brief  commission  announcement 
— issued  in  advance  of  the  official  order 
— didn't  give  the  reasons  for  rejection 
of  the  proposal.  But  commission  offic- 
ials said  the  majority  felt  the  commis- 
sion should  not,  by  its  own  action,  re- 
duce the  number  of  qualified  applicants. 

What  makes  this  case  different  from 
most  others  in  which  an  applicant  seeks 
to  withdraw  from  a  comparative  hear- 
ing in  return  for  reimbursement  of  ex- 
penses, officials  explained,  is  that  a  sta- 
tion is  already  operating  on  ch.  3. 

Normally,  what  is  at  issue  are  two 
or  more  mutually  exclusive  applications 
for  a  construction  permit  to  put  a  new 
station  on  the  air.  The  commission,  in 
such  a  case,  could  approve  a  withdrawal 
in  return  for  reimbursement,  in  order  to 
speed  broadcast  service  to  the  area  in- 
volved. 

But  in  Philadelphia  with  ch.  3  already 
in  service,  the  commission  sources  ex- 
plained, no  public  interest  would  be 
served  in  approving  Philco's  withdrawal. 

A  secondary  consideration  on  the 
part  of  the  commission  was  said  to  be 
its  concern  that  approval  of  the  agree- 
ment might  stimulate  the  filing  of  appli- 
cations for  new  stations  by  persons  in- 
terested in  "shaking  down"  stations  seek- 
ing license  renewals. 

"There's  no  evidence  of  that  here,"  a 
commission  source  emphasized.  "But 
large  sums  of  money  are  involved.  It 
might  give  someone  the  idea  of  how 
to  pick  up  some  cash." 

The  major  rationale  reportedly 
adopted  by  the  commission  rejects  the 
arguments  of  both  the  commission's 
Broadcast  Bureau  and  Philco.  The 


bureau  was  in  favor  of  the  withdrawal 
being  approved  but  the  payment  denied 
on  the  ground  that  Philco's  good  faith 
in  filing  the  application  was  suspect. 

The  bureau  said  there  was  a  "serious 
question"  as  to  whether  the  application 
was  a  device  to  improve  the  bargaining 
position  of  Philco  Broadcasting's  par- 
ent, Philco  Corp.,  in  its  court  fight  with 
RCA,  NBC's  parent,  over  patent  rights. 
This  fight  has  been  settled  (Broadcast- 
ing, Jan.  7).  The  commission  reported- 
ly doesn't  question  Philco's  good  faith. 

Philco  had  argued  that  the  commis- 
sion doesn't  have  authority  to  disap- 
prove the  agreement.  It  said  the  Com- 
munications Act  section  cited  by  the 
bureau  as  providing  jurisdiction  applies 
only  to  cases  involving  competing  ap- 
plicants for  construction  permits. 

An  agency  official  said  Philco  could, 
of  course,  pull  out  of  the  ch.  3  fight 
if  it  wished — "we  can't  make  them  stay 
in."  But,  he  added,  the  commission 
can't  approve  an  agreement  it  doesn't 
believe  to  be  in  the  public  interest. 

NBC  had  hoped  for  FCC  approval 
of  the  agreement  as  a  means  of  clearing 
the  way  to  renewal  of  the  licenses  of 
its  Philadelphia  stations,  WRCV-AM- 
TV,  and  the  subsequent  trading  of  these 
properties  for  RKO  General's  WNAC- 
AM-TV  and  WRKO  (FM)  Boston. 

But  even  if  Philco  decides  to  with- 
draw, the  commission  would  still  have 
to  consider  the  antitrust  activities  with 
which  Philco  has  charged  NBC  in  the 
lengthy  and  complex  hearing.  The 
charges  involve  NBC's  alleged  pressur- 
ing of  Westinghouse  Broadcasting  Com- 
pany into  exchanging  its  Philadelphia 
properties  for  NBC  stations  in  Cleveland. 

Firing  engineer  within 
rights,  McLendon  says 

Gordon  McLendon,  president  of 
WYNR  Chicago,  last  week  denied  al- 
legations in  unfair  labor  charges  filed 
against  the  station  by  Local  1220  of 
IBEW  (Broadcasting,  March  11). 
Heart  of  the  dispute,  he  indicated,  is 
WYNR's  right  to  fire  an  employe  for 
not  doing  his  job. 

The  IBEW  complaint  to  the  Chicago 
office  of  the  NLRB  charged  that  an 
engineer,  James  Clark,  had  been  fired 
for  his  activities  in  behalf  of  Local 
1220  and  claimed  that  WYNR  has  re- 
fused to  bargain  in  good  faith  since  last 
fall  even  though  a  new  contract  was 
signed  this  January. 

Mr.  McLendon  said,  "The  employe 
was  discharged  for  failure  to  properly 
perform  his  duties,  and  while  the  sta- 
tion considered  all  of  the  demands  for 
operating  changes  sought  by  the  union, 
the  contract  which  the  union  and  the 
station  signed  in  January  specifically 
provided  that  the  engineers  would  per- 
form their  duties  as  directed." 


FCC  reveals  'roadshow'  hearing  costs 


The  FCC's  inquiries  into  local  live 
television  programming  in  Omaha  in 
January  and  Chicago  last  year  cost 
a  total  of  $4,915,  according  to  fig- 
ures made  available  by  the  commis- 
sion last  week. 

The  figures  include  per  diem  costs 
($16  a  day)  for  staff  members  and 
the  two  commissioners  involved, 
their  travel  expenses  and  the  rent 
for  office  space  in  Omaha. 

Not  included,  however,  were  sal- 
ary costs.  The  commission  said  these 
costs  would  have  been  the  same  had 
the  FCC  officials  remained  in  Wash- 
ington. There  was  no  indication  of 
the  amount  of  time  spent  in  prepar- 


ing for  the  hearing,  on  the  ground 
that  no  such  records  are  kept  in  the 
commission. 

The  cost  of  the  Omaha  hearing 
was  given  as  $2,552.  This  includes 
$1,152  in  per  diem  expenses  for  a 
total  of  72  man-days  spent  in  Omaha 
by  Commissioner  E.  William  Henry, 
who  conducted  the  hearing,  and  four 
staff  members.  Travel  cost  $900  and 
office  space,  $500. 

The  Chicago  hearing  cost  $2,363. 
The  per  diem  for  Commissioner 
Robert  E.  Lee  and  four  staff  mem- 
bers who  spent  a  total  of  99  man-days 
in  Chicago  was  $1,584.  Travel  ex- 
penses totaled  $779. 
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Captain  John  Smith  and  Pocahontas 


NATURALLY. .  •  the  redskins  (they  called 

'em  that  because  they  shoulda  blushed  for  shame!)  had  the 
hardy  Captain  all  trussed  up  and  ready  for  the  crewcut.  Just  then, 
the  chief's  favorite  daughter,  Pocahontas  (meanin7  "well-stacked") 
ankles  out  to  the  block,  drapes  herself  around  the  captain 
in  a  promisin'  fashion,  and  says  "Stop!"  That  did  it. 


Then  and  there  a  great  romance  was  born. 


...  and  just  as 
na  turally 


as  Captain  John  Smith  fell  in  love  with  Pocahontas,  knowledgeable 
time-buyers  are  feeling  real  romantic  these  days  about 
WHEC-TV.  They're  mighty  grateful,  too,  for  the  sales  results 
that  follow  product-exposure  to  the  people  of  the  rich 
Rochester  area  via  spots  on  Rochester's  top-popular 

TV  station,  WHEC-TV,  Channel  10. 
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Newspapers  to  be  welcome  in  uhf:  Minow 

'OPEN  DOOR'  POLICY  REVEALED  AT  CELLER'S  OWNERSHIP  HEARING 


Newspaper  publishers  who  for  over 
two  decades  have  felt  unwanted  in  radio 
and  television  were  urged  to  come  into 
television  last  week. 

For  years,  publishers  have  felt  that 
in  broadcasting  they  were  somewhat  un- 
wanted. Last  week  they  were  assured 
of  a  warm  welcome  by  FCC  Chairman 
Newton  N.  Minow  if  they  applied  for 
uhf  and  if  they  have  plenty  of  money 
to  hold  out  until  uhf  turns  the  corner. 

The  FCC  chairman  made  his  offer 
in  testimony  before  the  House  antitrust 
committee,  headed  by  Rep.  Emanuel 
Celler  (D-N.Y.).  The  committee  opened 
hearings  last  Wednesday  on  concentra- 
tion of  the  ownership  of  news  media. 

After  hearing  Mr.  Minow,  the  com- 
mittee also  heard  representatives  of  the 
American  Newspaper  Publishers  Assn., 
Nelson  Poynter,  publisher  of  the  St. 
Petersburg  (Fla.)  Times  and  Evening 
Independent,  and  Loyal  B.  Phillips, 
former  publisher  of  the  St.  Petersburg 
Independent. 

On  Friday  the  committee  was  sched- 
uled to  hear  Norman,  Otis  and  Philip 
Chandler  of  the  Los  Angeles  Times 
and  Mirror. 

The  open  door  policy  for  newspaper 
applicants  in  uhf  was  enunciated  by 
Mr.  Minow  during  his  discussion  of  the 
need  for  more  facilities  in  order  to 
dilute  the  percentage  of  tv  stations 
owned  by  newspapers. 

"Our  efforts  to  improve  this  situation 
rest  in  major  part,"  he  said,  ".  .  .  upon 
uhf  tv  and  the  all-channel  receiver.  We 
need  applicants  who  are  willing  to  risk 
their  money  in  uhf  tv  for  substantial 
periods  of  time,  with  no  sure  prospect 
of  immediate  financial  return.  If  a 
newspaper  publisher  appears  at  our  door 
as  the  sole  applicant,  able  and  willing 
to  enter  a  large  tv  market  on  a  uhf 
channel  in  competition  with  existing  vhf 
stations,  would  we  serve  the  public  in- 
terest and  the  cause  of  diversity  itself 
by  turning  him  away?" 

The  answer,  Mr.  Minow  seemed  to 
respond,  is  no. 

This  was  one  of  the  most  affirmative 
actions  that  came  to  light  in  the  first 
three  days  of  the  Celler  hearings. 

The  committee,  including  Mr.  Celler, 
seemed  more  interested  in  developing 
information  on  monopoly  and  concen- 
tration trends  in  the  newspaper  business 
than  in  attacking  the  publishers. 

During  the  course  of  Mr.  Minow's 
testimony,  these  points  were  made  by 
the  witness  and  committee  members. 

■  The  FCC  is  looking  into  joint  rate 
policies  of  newspapers  with  broadcast 
facilities  in  two  cities — "upstate  New 


York  and  Worcester,  Mass."  It  is  also 
studying  the  effects  of  joint  printing 
plant  agreements  between  two  or  more 
newspapers  with  broadcast  interests  in 
Honolulu,  Shreveport  and  St.  Louis. 

■  It  is  looking  into  a  broadcaster's 
complaint  that  the  wire  services  aren't 
fair;  they  both  require  five  year  con- 
tracts and  "almost"  identical  rates 
(Broadcasting,  Feb.  4). 

■  It  is  considering  whether  to  look 
into  situations  where  newspapers  with 
broadcast  stations  use  each  of  their 
facilities  for  cross  promotion. 

■  Where  a  newspaper  and  its  radio 
or  tv  adjunct  editorialize  with  the  same 
viewpoint,  the  FCC  feels  the  broadcast 
station  must  comply  with  its  "fairness" 
doctrine;  it  must  afford  time  for  the 
expression  of  opposing  views. 

■  Although  the  commission  is  again 
asking  Congress  to  give  it  the  right  to 
hold  hearings  on  transfer  cases,  it  does 


Rep.  Celler 


not  seek  the  principles  it  followed  when 
it  operated  under  the  Avco  procedure. 
In  that  process,  which  the  FCC  fol- 
lowed for  several  years  shortly  after 
World  War  II,  the  commission  was  con- 
sidered to  be  inviting  other  bidders  for 
the  property  to  be  sold. 

"Significant  and  Dangerous"  ■  At  one 
point,  Mr.  Celler  cited  three  "newspaper 


chains"  which  he  said  owned  among 
them  45  newspapers,  25  magazines,  10 
am  radio  stations,  seven  fms,  12  tvs, 
two  press  associations,  "several"  photo 
services,  "several"  syndication  and  fea- 
ture services. 

"Is  this  not  significant?"  asked  Mr. 
Celler. 

"It  is  not  only  significant,"  Mr.  Min- 
ow replied,  "it  could  be  dangerous." 

Although  Mr.  Celler  did  not  identify 
the  chains,  he  later  said  he  was  referring 
to  Scripps-Howard,  Hearst  and  New- 
house  groups. 

In  a  discussion  of  FCC  regulations 
and  antitrust  violators,  Mr.  Minow  cited 
the  Westinghouse  price  fixing  case  where 
the  company  was  found  guilty  of  violat- 
ing the  antitrust  laws.  After  explaining 
why  the  FCC  renewed  the  Westing- 
house  broadcast  licenses,  Mr.  Minow 
added: 

"In  my  view  Westinghouse  is  one  of 
the  best  broadcasting  companies  in  the 
business  .  .  .  from  a  public  interest  point 
of  view." 

Mr.  Minow  had  similar  kind  words 
for  most  newspaper-owned  radio  and  tv 
operations. 

Broadcasting  and  News  ■  Several 
times  committeemen  including  Mr.  Cel- 
ler observed  that  broadcasting  is  not  on 
a  par  with  newspapers  in  supplying 
news. 

"Television  and  radio,  whatever  their 
other  virtues,  cannot  replace  the  daily 
newspaper  .  .  .,"  Mr.  Celler  said.  Broad- 
casting is  "fleeting,"  he  added. 

Mr.  Minow  made  this  comment: 

"Broadcasting  cannot  wholly  substi- 
tute for  the  newspapers  it  may  displace 
[as  in  New  York].  The  relative  perm- 
anence and  convenience  of  print  pro- 
vides comprehensive  reporting  which  is 
indispensible  to  the  democratic  process. 
In  New  York,  radio  and  tv  did  a  heroic 
job  .  .  .  but  they  did  not  substitute  for 
newspapers." 

A  more  stinging  thrust  at  radio  and 
tv  news  came  when  Stanford  Smith, 
general  manager  of  ANPA,  was  on  the 
stand. 

Mr.  Celler  observed,  and  Mr.  Smith 
agreed,  that  the  news  operations  of 
many  radio  and  tv  stations  were  not 
comparable  to  newspaper  operations. 

Stuart  Johnson,  majority  counsel  to 
the  committee,  commented  that  radio 
and  tv  stations  do  not  have  reporters 
who  are  as  "inquisitive"  as  those  on 
newspapers. 

Later  during  this  same  session,  Arthur 
B.  Hanson,  counsel  for  ANPA,  insisted 
that  the  "freedom  of  press"  guarantee  in 
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RADIO  AND  TV  STATIONS  WITH  NEWSPAPER 
AND/OR  MAGAZINE  AFFILIATION,  1931-1962 
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The  amount  of  cross-ownership  between  broadcasting 
and  newspapers  is  shown  in  these  three  charts  intro- 
duced in  the  House  antitrust  hearings  on  news- 
paper concentration.    In  am  radio  in  1940,  30%  were 


affiliated  with  newspapers;  now  it's  only  10.8%.  In 
fm  radio  in  1950,  36.8%  were  commonly  owned;  now 
it's  only  14.6%.  In  tv  in  1950,  42%  were  owned  by 
newspapers;  today  the  ratio  is  only  30.5%. 


the  Constitution  applies  only  to  news- 
papers. 

Broadcasting,  he  maintained,  comes 
under  the  "freedom  of  speech"  provi- 
sion. 

Competitive  Newspapers  ■  In  his 

opening  statement,  Rep.  Celler  called 
attention  to  the  fact  that  only  52  cities 
have  two  separate  and  editorially  inde- 
pendent newspapers.  In  1909,  he  said, 
there  were  689  cities  with  competitive 
newspapers. 

Also,  in  the  last  50  years,  he  said,  the 
number  of  daily  newspapers  has  shrunk 
steadily— from  2,200  in  1909  to  1,760 
today. 

After  referring  to  the  impact  of  radio 
and  tv  on  advertising  revenues  of  news- 
papers, he  called  attention  to  the  study 
done  by  committee  staff  on  cross-own- 
ership of  newspapers  and  broadcast  fa- 
cilities (see  chart).  This  led  him  to 
state : 

".  .  .  Of  itself,  such  cross-ownership 
is  not  necessarily  evil.  Indeed  owner- 
ship of  a  broadcast  station  may  provide 
profits  to  keep  a  competitive  newspaper 
afloat,  while  at  the  same  time  a  news- 
paper publisher  may  well  be  able  to 
provide  more  comprehensive,  informed 
news  coverage  and  editorial  over  radio 


and  tv  than  another  owner  could. 

"On  the  other  hand,  where  the  only 
newspaper  in  a  community  owns  the 
dominant  or  the  only  broadcast  station 
in  the  same  community,  the  free  flow  of 
news  and  ideas  may  indeed  be  in  jeop- 
ardy because  variety  of  content  is  apt 
to  be  lacking  .  .  ." 

Personal  View  ■  Mr.  Minow  read 
two  statements  to  the  committee.  One 
was  the  official  FCC  position,  mainly  a 
recounting  of  the  history  of  the  news- 
paper issue  in  Congress  and  at  the 
commission,  and  the  second  a  personal 
view. 

It  was  in  the  latter  that  Mr.  Minow 
expressed  himself  as  a  friend  of  news- 
papers in  the  broadcast  field: 

".  .  .  Though  I  could  not  document 
this,  it  is  my  personal  impression  that 
some  of  our  broadcast  licensees  which 
are  affiliated  with  newspapers  and  peri- 
odicals are  among  those  broadcasters 
most  serious  about  service  to  the  public 
interest.  Some  of  them  who  have  come 
to  broadcasting  from  a  tradition  of 
journalism  rather  than  entertainment 
have  set  high  standards  of  independence 
from  advertisers,  of  emphasis  upon  in- 
formative broadcasting  with  extensive 
news  staffs,  and  upon  dedication  to 


meeting  community  needs  and  advanc- 
ing community  projects." 

In  talking  about  the  hopes  for  uhf, 
Mr.  Minow  seemingly  held  out  a  wel- 
coming hand  to  publishers: 

"Our  efforts  to  improve  this  situation 
[more  facilities]  rest  in  major  part  again 
upon  uhf  tv  and  the  all-channel  re- 
ceiver .  .  ." 

Radio-Tv  Helps  ■  A  newspaper  which 
has  broadcast  adjuncts  is  in  a  better 
competitive  position  against  its  rival 
newspaper,  Mr.  Minow  declared.  He 
cited  an  informal  study  by  the  FCC 
staff  which  indicated  that  in  almost 
every  instance  where  daily  newspapers 
suspended  publication  in  1945-1947, 
they  did  not  have  radio  ownership;  and 
in  the  period  1958-1960,  they  did  not 
have  tv  interests. 

The  commission's  attitude  toward 
newspaper  ownership,  Mr.  Minow 
stated  in  presenting  the  official  FCC 
position,  is  hinged  to  the  principle  in 
the  diversification  of  the  media  of 
mass  communication. 

Where  all  other  things  are  equal,  Mr. 
Minow  said,  the  commission  has  pre- 
ferred the  applicant  who  has  no  other 
or  fewer  mass  media  interests.  But,  he 
added,   "I  have  never  found  a  case 
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where  'all  other  things  are  equal.'  " 

This  does  not  preclude  a  grant  to  a 
newspaper,  Mr.  Minow  stated.  But 
newspaper  ownership  is  a  "significant 
aspect"  of  public  interest. 

Dilution  Works  ■  In  presenting  sta- 
tistics on  newspaper  ownership,  Mr. 
Minow,  aided  by  H.  H.  Goldin,  chief 
of  the  Broadcast  Bureau's  research  staff, 
made  these  points: 

■  In  1941,  daily  newspapers  con- 
trolled or  had  interests  in  31%  of  all 
am  stations  (249  out  of  801).  In  110 
communities  the  only  newspaper  there 
had  varying  interests  in  the  only  radio 
station  there. 


AVERAGE  HOMES  DELIVERED 
PER  QUARTER  HOUR 

(November,  1 962  ARB  —  6:30  to  1 0  p.m.) 


LINCOLN-LAND*  "A" 

(KOLN-TV/KGIN-TV)   60,500 

OMAHA  "A"   57,900 

OMAHA  "B"   55,000 

OMAHA  "C"   52,800 

LINCOLN-LAND*  "B"   23,600 

LINCOLN-LAND*  "C"  19,200 


'Lincoln-Hastings-Kearney 


■  Today  the  overall  proportions  have 
been  reduced  from  30%  to  9%  (only 
330  out  of  3,753  am  stations  have 
newspaper  connections).  Also  the  num- 
ber of  one-one  communities  has  also 
dropped,  from  110  to  78. 

This  is  due,  Mr.  Minow  emphasized, 
to  the  great  jump  in  am  facilities. 

In  television,  newspaper  interests  run 
about  25-30%,  Mr.  Minow  said.  One  of 
the  reasons  for  this,  he  explained,  is 
that  major  am  radio  stations  were  early 
in  tv  and  many  of  them  were  newspa- 
per-owned stations.  In  1953  the  propor- 
tion of  newspaper-owned  tv  stations  to 
all  tv  stations  was  104  out  of  349.  To- 


YOU'RE  ONLY 

HALF-COVERED 

IN  NEBRASKA 
IF  YOU  DON'T  USE 
KOLN-TV/KGIN-TV! 


One  slip  is  one  too  many  when  you're 
looking  for  the  top  markets.  Miss 
Nebraska's  big,  rich  TV  market  called 
Lincoln-Land  and  you'll  miss  more  than 
half  tlie  buying  power  of  the  entire  state. 

Lincoln-Land  is  now  rated  the  74th 
largest  market  in  the  U.S.*,  based  on  the 
average  number  of  homes  per  quarter 
hour  delivered  by  all  stations  in  the 
market.  The  206,000  homes  delivered  by 
Lincoln-Land's  KOLN-TV/KGIN-TV  are 
essential  for  any  advertiser  who  wants  to 
reach  the  nation's  most  important  markets. 

Ask  Avery-Knodel  for  the  full  story  on 
KOLN-TV/KGIN-TV  — the  Official  Basic 
CBS  Outlet  for  most  of  Nebraska  and 
Northern  Kansas. 

*ARB  ranking 


day,  153  tv  stations  out  of  563  total  are 
newspaper  affiliated. 

Multitude  of  Sources  ■  After  deduct- 
ing joint  and  multiple  ownership,  there 
are  4,993  separate  and  independent  en- 
tities engaged  in  disseminating  news 
over  the  air  and  through  daily  newspa- 
pers. 

This  was  the  center  point  presented 
by  Dr.  lesse  Markham,  Princeton  U. 
economics  professor,  who  at  one  time 
was  a  member  of  the  FCC's  network 
study  staff. 

In  a  special  study  for  ANPA,  Prof. 
Markham  found  that  there  are  1,211 
daily  newspapers,  2,957  am  radio,  485 
fm  radio  and  340  tv  stations,  all  sepa- 
rate and  independent,  providing  news 
to  the  American  public. 

Committee  o.k.'s  Cox, 
Thurmond  lone  dissenter 

The  Senate  Commerce  Committee  ap- 
proved Tuesday  (March  12)  the  nomi- 
nation of  Kenneth  A.  Cox  to  be  an  FCC 
commissioner,  and  the  Senate  was  ex- 
pected to  confirm  him  last  Friday. 

Mr.  Cox,  who  is  chief  of  the  FCC's 
Broadcast  Bureau,  would  succeed  Com- 
missioner T.  A.  M.  Craven,  70,  who 
has  been  serving  since  his  mandatory- 
retirement  date,  Jan.  31.  Commissioner 
Craven  will  be  the  FCC's  consultant  on 
space  communications. 

Sen.  Strom  Thurmond  (D-S.  C.)  cast 
the  only  vote  against  the  nominee,  and 
that  was  by  proxy  during  an  executive 
session  of  the  committee,  which  he  did 
not  attend.  Sen.  Thurmond  had  stated 
during  Mr.  Cox's  nomination  hearing 
Jan.  31  that  he  had  several  questions 
to  ask  the  nominee,  but  would  wait 
for  an  executive  session  (Broadcast- 
ing, Feb.  4). 

Sen.  Thurmond  has  refused  to  reveal 
the  nature  of  the  questions  he  wanted 
to  ask  Mr.  Cox.  Asked  Thursday  why 
he  voted  against  the  nominee,  Sen. 
Thurmond  would  make  no  statement, 
nor  would  he  say  whether  he  would 
speak  against  the  nominee  when  his 
name  came  before  the  full  Senate.  Mr. 
Cox  said  he  didn't  know  why  Sen. 
Thurmond  opposes  his  nomination. 

NAB  urges  reinstatement 
of  Airlie  House  meeting 

Representatives  of  broadcasting  urged 
Pierre  Salinger,  news  secretary  to  Presi- 
dent Kennedy,  to  reinstate  the  Airlie 
House  meeting  with  radio-tv,  newspaper 
and  magazine  delegates. 

Mr.  Salinger  last  week  postponed  the 
April  5-6  meeting  to  which  media  rep- 
resentatives had  been  invited  to  discuss 
charges  that  the  Kennedy  administration 
is  managing  the  news  (Broadcasting, 
Feb.  25).  The  postponement  was  due, 
it  was  reported,  to  the  fact  that  Rep. 
John  E.  Moss  (D-Calif.),  chairman  of 
a  House  committee  on  information,  be- 


K0LNTV KGINTV I 

CHANNEL  10  •  316,000  WATTS    /    CHANNEL  11  •  316,000  WATTS 
1000  FT.  TOWER  /  1069  FT.  TOWER 

COVERS  LINCOLN-LAND  — NEBRASKA'S  OTHER  BIG  MARKET 

Avery-Knodel,  Inc.,  Exclusive  National  Representative 


• .  •  covering  a  bigger, 
better  Lincoln  -  Land 
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WKZ0   KALAMAZ00-BATTLE  CREEK 
WJEF  GRAND  RAPIDS 
WJEF-FM   GRAND  RAPIDS-KALAMAZOO 
WWTV-FM  CADILLAC 

television 

WKZ0-TV   GRAND  RAPIDS-KALAMAZOO 
WWTV/  CADILLAC-TRAVERSE  CITY  ■ 
/WWUP-TV  SAULT  STE.  MARIE 
K0LN-TV/  LINCOLN,  NEBRASKA 

/KGIN-TV   GRAND  ISLAND,  NEB. 
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First  of  all  what  is  a  Flickerless  Quickerswitcher?  Ans:  any  custom  video  switcher  system  installed 
by  GENCOM  division  of  ELECTRA  MEGADYNE  INC.  Vertical  Interval  Switching,  pioneered  by  GENCOM 
thre^B  years  before  anyone  else  picked  up  on  it,  cuts  the  line  video  from  one  signal  source  o  any  other 
source  duing  the  vertical  blanking  plateau -switches  the  signals  fast  fast  fast,  and  eliminates  a 
flicker  from  the  viewer's  screen-hence  the  name.  Second,  and  of  more  urgent  importance  how  can 
the  FQ  benefit  yoT?  The  answer  to  this  depends  on  you.  Can  you  use  improved  updated,  better  studio 
IwitchinTeauipment'  Would  you  like  a  completely  solid  state  modular  audio/video  system  that 
virtually  cares  ?or  itself  ?  Do  you  desire  double  re-entry  and  automatic  sync  sensing?  Would  you  like 
l  a  i  makes  it  possible  to  run  a  one-man  station  with  two  remote-controlled  cameras 
to  nave  a  siuu.u  u  r  controlled  by  the  performer  on  camera? 

If  the  answer  to  any  one  of  these  ques- 
tions is  yes,  then  quick  —  switch  your  tale 
into  the  telephone  and  get  our  represen- 
tative on  scene  to  talk  details. 
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DIVISION    OF    ELECTRA    MEGADYNE  INC. 

SUPPLIERS  OF      ISMS    'and     EMI     BROADCAST  EQUIPMENT 

1750  North  Vine  Street,  Los  Angeles  28,  California  •  Telephone:  213-462-4909 
151  West  Forty-sixth  street,  New  York36,  NewYork  •  Telephone:  212-245-1Z16 

"T.M. 


mage  Orthicon  &  Vidicon  Camera  Chains  .  Video  &  Audio  Switching  &  Distribution  Systems  .  Monitors .  Recording  Tape  ■ 


Complete  Custom  Studio  Equipment 


gins  hearing  this  week  on  government 
news  policies  (see  below).  There  were 
also  unsupported  rumors  that  the  meet- 
*  ing's  postponement  was  due  to  protests 
by  print  media  men  who  objected  to  the 
role  radio-tv  was  playing.  The  meeting 
idea  was  originated  with  NAB's  Free- 
dom of  Information  Committee. 

An  NAB  telegram  to  Mr.  Salinger 
asked  that  the  Airlie  House  meeting  be 
rescheduled  after  the  Moss  hearings 
conclude.  The  telegram  was  signed  by 
NAB  President  LeRoy  Collins,  NAB 
Vice  President  Howard  H.  Bell,  and 
Freedom  of  Information  Chairman 
Frank  Fogarty,  executive  vice  president 
of  Meredith  Broadcasting  Co. 

Newsmen  being  asked 
to  criticize,  solve 

Representatives  of  broadcasting  and 
other  news  media  will  be  given  an  op- 
portunity this  week  to  tell  a  congres- 
sional subcommittee  what's  wrong  with 
governmental  "news  management." 

But  they'll  also  get  a  tough  assign- 
ment: Come  up  with  some  solutions. 

Rep.  John  E.  Moss  (D-Calif.),  chair- 
man of  the  House  Foreign  Operations 
and  Government  Information  subcom- 
mittee, said  the  unit  will  conduct  hear- 
ings Tuesday  and  Thursday  (March  19 
and  21)  in  an  effort  to  air  the  problem 
— and  an  attempt  to  solve  it. 

Tuesday's  session  will  be  a  panel  dis- 
cussion which  tentatively  will  include 
Howard  H.  Bell,  NAB  vice  president; 


Herbert  Brucker,  editor  of  the  Hartford 
Courant  and  first  vice  president  of  the 
American  Society  of  Newspaper  Edi- 
tors; Gene  Robb,  publisher  of  the  Al- 
bany Times-Union  and  a  vice  presi- 
dent of  the  American  Newspaper  Pub- 
lishers Assn.;  Clark  Mollenhoff,  Wash- 
ington correspondent  of  Cowles  pub- 
lications; Charles  Rowe,  publisher  of 
the  Fredericksburg  (Va.)  Advance  and 
freedom  of  information  chairman  of 
the  Associated  Press  Managing  Editors; 
and  Ted  Serrill,  executive  director  of 
the  National  Editorial  Assn. 

The  first  government  witnesses  will 
appear  Thursday.  Among  them  will  be 
Arthur  Sylvester,  assistant  secretary  of 
defense  for  public  affairs,  and  Robert 
Manning,  his  counterpart  at  the  De- 
partment of  State.  Other  witnesses  will 
represent  the  Space  Agency,  the  Atomic 
Energy  Commission,  and  personnel  re- 
sponsible for  handling  highly  classified 
data  and  information  pertaining  to  na- 
tional security  (the  latter  in  closed  ses- 
sions if  necessary). 

Who  owns  KSHO-TV? 
FCC  wants  to  find  out 

The  FCC  last  week  announced  it  will 
hold  hearings  to  determine  the  circum- 
stances surrounding  the  ownership  ar- 
rangements of  KSHO-TV  Las  Vegas, 
Nev.,  the  proposed  transfer  of  con- 
trol of  the  licensee,  and  its  renewal  ap- 
plication. 

KSHO-TV  has  applied  to  the  com- 


mission to  renew  its  license,  and  as- 
sign the  station's  license  from  receiver 
Harry  Wallerstein  to  Tv  Co.  of  Amer- 
ica. If  this  assignment  is  granted,  Ne- 
vada Broadcasters'  Fund  Inc.,  the  par- 
ent company  of  TCA,  would  transfer 
control  of  the  company  from  Reed  R. 
Maxfield,  Carl  A.  Hulbert,  Robert  W. 
Hughes,  and  Alex  Gold  to  Arthur  P. 
Williams.  KSHO-TV  is  presently  li- 
censed to  Mr.  Wallerstein  as  a  receiver 
due  to  financial  difficulties,  and  for  the 
benefit  of  creditors,  an  FCC  source 
said.  The  station  also  has  allegedly 
failed  to  file  with  the  commission  its 
ownership  agreements. 

The  FCC  last  week . . . 

■  Reversed  its  Jan.  12  decision  to  re- 
assign ch.  7  to  Calais  from  Bangor,  both 
Maine,  and  returned  ch.  7  to  Bangor 
for  commercial  use.  At  the  same  time 
the  commission  assigned  ch.  13  to 
Calais  for  noncommercial  educational 
use. 

■  Received  a  petition  from  Rep  Alvin 
E.  O'Konski  (R-Wis.)  to  allocate  ch. 
4  to  Merrill,  Wis.  Rep.  O'Konski  was 
recently  granted  a  construction  permit 
for  a  new  tv  station  on  ch.  12  in  Hur- 
ley (At  Deadline,  March  4).  Rep. 
O'Konski  did  not  indicate  if  he  plans 
to  apply  for  ch.  4  in  Merrill  if  the  al- 
location is  made. 

■  Received  request  from  Shenandoah 
Broadcasting  Co.  to  allocate  uhf  ch. 
74  to  Charlottesville,  Va. 


EQUIPMENT  &  ENGINEERING 


Dynair,  CCC  merge 

Dynair  Electronics,  San  Diego,  and 
Communications  Control  Corp.,  Van 
Nuys,  both  California,  have  merged 
into  a  combined  operation  that  will  re- 
tain the  Dynair  name  and  the  San 
Diego  headquarters.  E.  G.  Gramman, 
Dynair  president,  will  be  president  and 
general  manager  of  the  new  company; 
Omar  E.  LaHue,  CCC  president,  be- 
comes vice  president  and  sales  man- 
ager. Dynair  is  manufacturer  of  tv 
broadcast  transmitters  and  closed  cir- 
cuit tv  switching  and  distribution  equip- 
ment; CCC  designs  and  manufactures 
industrial  control  and  data  communica- 
tion systems.  Combined  sales  totaled 
about  $500,000  for  year  ending  April 
30,  1963,  with  a  50-60%  increase  fore- 
cast for  the  year  ahead. 

UL  moves  to  Oklahoma  City 

University  Loudspeakers,  a  subsidiary 
of  Ling-Temco-Vought  Inc.  now  head- 
quartered in  White  Plains,  N.  Y.,  has 
announced  plans  to  move  its  plant  to 
Oklahoma  City. 

University's  entire  design,  engineer- 
ing, production  and  electronic  research 
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operations  will  be  shifted  to  a  100,000- 
square-foot  facility  now  under  construc- 
tion by  summer's  end.  Cost  of  the 
installation  will  be  in  excess  of  $1  mil- 
lion. 

Temporary  offices  of  the  company  in 
Oklahoma  City  are  located  at  1411 
Classen  Blvd.,  Suite  328. 

Penney  plans  color-set  line 

J.  C.  Penney  Co.,  New  York,  depart- 
ment store  chain,  is  planning  to  market 
a  private-label  line  of  color  television 
sets  in  its  retail  outlets.  The  company, 
which  has  been  selling  its  own  line  of 
black  and  white  models,  did  not  an- 
nounce when  the  color  line  would  be 
introduced. 

Astatic  plans  new  campaign 

The  Astatic  Corp.,  Conneaut,  Ohio, 
has  announced  the  purchase  of  Shure 
Brothers  Inc.'s  line  of  ceramic  and 
crystal  replacement  cartridges  and 
needles.  Shure  Brothers'  high  fidelity 
lines  were  not  included  in  the  sale. 
Astatic,  which  manufacturers  needles, 
cartridges  and  microphones,  plans  an 
immediate,  intensified  sales  campaign. 


Etv  consultant  firm 

Louie  L.  Lewis,  former  administrator 
of  etv  planning  for  RCA,  has  formed 
a  new  consulting  firm  to  assist  educa- 
tional institutions  in  the  selection  and 
installation  of  electronic  equipment. 
Mr.  Lewis'  firm  will  also  offer  counsel 
in  the  design  and  layout  of  the  build- 
ings planned  to  house  the  equipment. 

Mr.  Lewis  specialized  in  etv  plan- 
ning during  most  of  his  ten  years  with 
RCA,  and  prior  to  that  was  chief  engi- 
neer at  WOI-AM-FM-TV  at  Iowa  State 
U.  Mr.  Lewis  can  be  reached  at  23 
Wesley  Ave.,  Cherry  Hill,  N.  J. 

USIA  gives  Collins  contract 

Collins  Radio  Co.  Dallas,  Tex.,  has 
been  awarded  a  $2.32  million  contract 
by  the  U.  S.  Information  Agency  to 
build  nine  new  high  power  shortwave 
transmitters.  They  will  be  installed  at 
USIA  sites  at  Bethany,  Ohio,  and  Delano 
and  Dixon,  Calif.  USIA  currently  is 
engaged  in  a  $9.5  million  moderniza- 
tion for  its  broadcasting  service,  Voice 
of  America. 
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The  Joey  Bishop  Show 

Music  by 

HERBERT  SPENCER 


HERBERT  W.  SPENCER  has  written,  ar- 
ranged and  conducted  for  TV  since 
1953.  For  17  years  he  had  been  staff 
arranger  at  20th  Century  Fox  studios. 
With  EARLE  HAGEN  he  has  provided 
music  for  the  Danny  Thomas  and  Andy 
Griffith  Shows  and  the  Barbara  Stan- 
wyck Theatre.  Besides  conducting  the 
Joey  Bishop  Show,  Spencer  also  writes 
and  arranges  the  entire  background 
score.  He  has  been  affiliated  wiih  BMI 
since  1955. 


and  there  are  104  other 
regular  network  programs 
which  use  BMI  music. 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL 


BMI 


A 
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 PROGRAMMING  

Producers  must  decide  on  residuals 

METHOD  OF  PAYING  WRITERS  APPLIES  TO  THIS  SEASON  AND  NEXT 


Producers  of  filmed  programs  for 
television  last  week  had  to  choose  which 
of  two  systems  they  wish  to  use  in 
making  residual  payments  to  writers  this 
season  and  next. 

By  midnight  Saturday  (March  16) 
they  were  required  to  notify  the  Writers 
Guild  of  America  whether  they  were 
going  to  continue  to  make  residual 
payments  to  writers  on  the  old  basis  of 
a  sliding  scale  based  on  the  writer's 
minimum  salary  or  on  a  new  plan 
based  on  a  percentage  of  the  producer's 
gross  revenue.  Late  last  week  the  re- 
turns received  by  WGA  were  divided, 
with  many  producers  still  to  be  heard 
from. 

The  choice  is  this:  The  traditional 
plan  calls  for  the  writer  to  receive  35% 
of  the  minimum  salary  scale  for  the 
second  run  (first  rerun),  30%  for  the 
third  run,  25%  for  the  fourth,  25%  for 
the  fifth  and  a  final  25%  for  the  sixth 
run  and  all  runs  after  that.  If  a  pro- 
gram has  six  or  more  broadcasts  in  a 
U.  S.  or  Canadian  market,  the  writer 
receives    residual    payments  totalling 


140%  of  the  minimum  fee  for  the 
original  script.  Foreign  broadcasts  do 
not  carry  residuals  for  writers.  (The 
same  formula  of  rerun  payments  holds 
for  actors  and  directors.) 

The  new  plan,  introduced  in  the 
six-year  contract  signed  in  June  1960, 
at  the  end  of  a  prolonged  writers'  strike, 
calls  for  residual  payments  to  the  writer 
of  a  flat  4%  of  the  gross  revenue  from 
the  distribution  of  the  program  follow- 
ing its  first  run  (which  may  included 
reruns  of  some  of  that  year's  original 
programs  to  fill  out  the  original  broad- 
cast contract),  world-wide  and  in  per- 
petuity. Unlike  the  residual  payment 
pattern  heretofore  used,  the  royalty 
plan  covers  reruns  throughout  the 
world  and  for  as  long  as  the  program 
is  salable,  with  no  limit. 

Old  and  New  ■  In  general  the  pro- 
ducer who  expects  his  programs  to  be 
big  hits  and  salable  for  many  more  than 
six  runs  in  a  market,  will  choose  the 
traditional  pattern.  This  is  particularly 
true  if  he  counts  on  much  revenue  from 
abroad,  which  is  exempt  from  residual 


payments  under  the  old  system.  Some 
producers  would  rather  pay  residuals  on 
the  basis  of  the  WGA  minimum  salary 
than  open  their  books  to  union  examin- 
ers. And  others  fear  that  if  the  royalty 
plan  works  for  the  writers,  it  will  in- 
evitably become  part  of  their  contracts 
with  the  actors  and  directors  unions, 
with  the  result  that  residual  payments 
to  the  guild  members  might  total  15% 
or  more  of  the  producer's  distribution 
revenues. 

The  producer  who  does  not  anticipate 
more  than  one  or  two  reruns  for  his 
programs  may  choose  to  pay  the  flat 
4%.  With  some  exceptions  this  plan 
has  been  chosen  by  members  of  the 
Motion  Picture  Producers  Assn.  (the 
major  motion  picture  companies)  and 
of  the  Alliance  of  Television  Film  Pro- 
ducers. But  the  three  tv  networks  have 
elected  to  stand  by  the  old  plan  for 
the  filmed  programs  they  own  or  con- 
trol. 

Whatever  the  decision,  it  affects  only 
two  seasons:  the  current  one  (1962- 
63)  and  the  next  one  (1963-64).  For 
the  final  two  years  of  the  six-year  con- 
tract of  the  producers  with  WGA 
(1964-65  and  1965-66)  the  4%  royalty 
plan  is  mandatory.  After  that,  the  re- 
sidual fee  question  will  again  be  subject 
to  the  negotiations  for  a  new  contract 
between  the  writers  and  the  producers. 

There's  sales  life 
left  in  pre-'48  films 

A  study  completed  by  United  Artists 
Assoc.  indicates  there  is  a  continued 
market  for  the  re-sale  of  selected  pre- 
'48  features  and  a  demand  for  first-run, 
off-the-network  post-'48  feature  films. 

Erwin  H.  Ezzes,  executive  vice  presi- 
dent of  UAA,  reported  last  week  that 
these  two  developments  emerged  from 
the  company's  recent  individual  pricing 
of  its  2,000  feature  films  for  each  U.  S. 
tv  market,  as  prescribed  by  the  Justice 
Dept.  for  all  distributors. 

He  pointed  out,  for  example,  that  in 
the  past  30  days  the  "best"  of  the  pre- 
'48  Warner  Bros,  and  RKO  Film  li- 
braries have  brought  in  contracts 
amounting  to  more  than  $1  million.  He 
noted  that  many  feature  film  pacts 
made  originally  in  1956  have  come  up 
for  renewal  in  the  past  few  months,  and 
the  volume  of  business  generated  shows 
that  there  is  a  market  for  outstanding 
films,  irrespective  of  their  theatrical  or 
tv  release  date. 

With  respect  to  UAA's  release  of  its 
first-run,  off-the-network  feature  pack- 


Stations  DO  Have  Personality 


LES  BIEDERMAN,  PRESIDENT 


Statistic -Retail  sales  in  the 
area  covered  (Grade  B)  by 
WPBN-TV,  Traverse  City, 
&  WTOM-TV,  Cheboygan, 
total  $531,  362,  000. 


IDENTIFICATION-- 
Nine  times  out  of  ten, 
if  a  man  says  (any- 
where in  Michigan) 
"I'm  from  Paul  Bunyan 
Network,  11  the  response 
is:    "How  is  Les  these 
days,  say  hello  from 
me.  " 

Man  after  man,  time 
after  time,  the  immed- 
iate identification  is 
with  Les  Biederman-- 
an  identification  that 
personalizes  the  Paul 
Bunyan  stations --that 
sells  their  products. 


The  PAUL  BUNYAN  STATIONS 


WPBN-TV  WTOM-TV  WTCM  WMBN  WATT   WATC  WATZ 
Soren  H.  Munkhof,  Gen.  Mgr.  Paul  Bunyan  Bldg.  ,  Traverse  City 

Nat.  Rep. -Venard,  Torbet and  McConnell  --  Network  Rep. -Elisabeth  Beckjorden 
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If  it's 
tomatoes 
you're  selling  . . . 


which  tomato  are  you  selling? 


AIR  YOUR  PRODUCT  IN  COLOR  the  way  your  customers  see  it— remember  it— buy  it.  Give  your  TV 
message  the  PLUS  OF  COLOR  and  you  increase  product-identity  and  brand-recognition— make  your 
product  one-of-a-kind. 

Note:  Your  black-and-white  commercials  will  be  even  better  when  filmed  in  color.  Prints  will  come 
alive  .  . .  shades  and  subtleties  will  stand  out  as  never  before. 

For  more  information  on  this  subject,  write  or  phone:  Motion  Picture  Film  Department,  EASTMAN 
KODAK  COMPANY,  Rochester  4,  N.Y.  Or-for  the  purchase  of  film:  W.  J.  German,  Inc.,  Agents  for 
the  sale  and  distribution  of  EASTMAN  Professional  Film  for  Motion  Pictures  and  Television,  Fort 
Lee,  N.J.,  Chicago,  III.,  Hollywood,  Calif. 


FOR  COLOR... 


Who  paid  what  to  ASCAP  in  1962 


Radio  and  television  contributed 
more  than  $30.5  million  of  the  $35.3 
million  gross  revenues  of  the  Ameri- 
can Society  of  Composers,  Authors 
&  Publishers  in  1962,  it  was  revealed 
last  week. 

For  their  use  of  ASCAP  music 
the  three  television  networks  paid 
$8,803,790.04  while  television  sta- 
tions paid  $11,341,274.80;  the  four 
radio  networks  paid  $550,965.35; 
radio  stations,  $9,861,054.11. 

The    figures,    totaling  $30,557,- 


084.32,  were  contained  in  papers 
filed  by  ASCAP  in  New  York  with 
Judge  John  E.  McGeehan,  court- 
appointed  master  on  the  consent  de- 
cree under  which  ASCAP  operates, 
in  an  internal  dispute  over  methods 
used  in  disbursing  ASCAP  revenues 
among  its  members  (Broadcasting, 
March  11).  At  the  society's  West 
Coast  meeting  last  month  its  1962 
total  revenues  were  placed  at  $35,- 
279,033  but  without  specifying 
sources  (Broadcasting,  Feb.  25). 


age,  titled  "United  Artists  Showcase  for 
the  Sixties,"  Mr.  Ezzes  pointed  out  that 
in  the  six  months  it  has  been  in  syndi- 
cation to  stations,  it  already  has  grossed 
80%  of  potential  sales  revenue  available 
for  the  country.  He  noted  that  it  has 
been  sold  in  more  than  90  markets,  and 
stressed  the  contracts  have  been  in 
many  of  the  major,  revenue-producing 
markets  of  the  country.  These  post-'48 
films  were  included  in  a  group  that 
played  originally  on  ABC-TV  last  year, 
but  Mr.  Ezzes  added  there  is  "strong 
demand"  for  these  films,  despite  earlier 
network  exposure. 

ITC  to  syndicate 
The  Saint'  in  U.S. 

Independent  Television  Corp.  an- 
nounced last  week  it  is  placing  into 
syndication  in  the  U.S.  the  one-hour 
The  Saint  series,  which  currently  is 
playing  in  Great  Britain  on  Associated 
Television,  parent  company  of  ITC. 

The  series  has  been  on  ATV  since 
last  September,  but  has  not  been  re- 
leased elsewhere.  Twenty-six  of  39 
hour  episodes  have  been  completed. 
The  scripts  for  the  series  are  by  Leslie 
Charteris,  author  of  The  Saint  novels. 
Filming  has  been  on  location  in  various 
cities  throughout  the  world. 

A  tv  crime  show 
strictly  for  laughs 

Production  was  scheduled  to  start 
last  Saturday  (March  16)  on  a  new 
comedy-crime  series,  Sebastian  Cabot  & 
The  Crime-Busters.  The  show,  pro- 
duced by  Continental/ International 
Productions,  Los  Angeles,  is  being 
taped  at  the  Steve  Allen  Playhouse. 

Co-starring  with  Mr.  Cabot  will  be 
Maurice  Gosfield  (formerly  Pvt.  Dober- 
man  on  the  Phil  Silvers  Show),  Arnold 
Stang,  Joan  Shawlee  and  Valerie  Varda. 

Brian  Clewer  will  write  the  show  and 
Paul  Werth  will  assist  in  production. 

Crime-Busters  is  C/IP's  first  venture 
into  tv.  The  firm  has  a  variety  of  radio 
programs  in  syndication. 


TV  VS.  CONFORMITY 

ABC-TV's  Moore  says  it 
must  resist  pressure  groups 

If  television  is  to  make  progress  it 
must  resist  pressures  of  conformity 
"from  special  interest  groups  of  citi- 
zens, from  some  advertisers  and  from 
some  public  officials,"  Thomas  W. 
Moore,  vice  president  in  charge  of 
ABC-TV,  told  Chicago's  Broadcast  Ad- 
vertising Club  last  week. 

Recalling  occasions  of  special  interest 
pressures  put  upon  ABC-TV  during  the 
past  year,  Mr.  Moore  observed  that 
even  though  they  may  have  been 
brought  with  the  highest  motives,  such 
pressures  were  not  the  means  to  ensure 
that  the  issues  of  contemporary  life 
would  be  grappled  with  in  a  forthright 
or  impartial  manner. 

Television's  brief  history  shows  the 
constant  change  and  progress  taking 
place,  he  said,  noting  that  of  the  top- 
rated  programs  in  1951  "only  one 
survives  today  [Ed  Sullivan];  of  the 
products  advertised  on  television  today, 
a  considerable  number  did  not  exist  in 
1951." 

Who  could  predict  what  shows  the 
American  public  will  be  watching  or 
the  products  it  will  by  buying  a  dozen 
years  hence,  he  asked.  "Can  we  expect 
the  American  public  to  conform  in- 
definitely?" Mr.  Moore  continued. 

Because  of  the  rising  level  of  taste 
and  sophistication,  the  increase  of  lei- 
sure time  and  the  growing  interest  in 
a  multiplicity  of  recreational  activities, 
Mr.  Moore  said,  the  broadcaster  "must 
concentrate  ...  on  providing  a  service 
that  people  will  turn  to  with  expecta- 
tion rather  than  simply  because  it's 
there."  This  means  trying  to  be  creative, 
imaginative  and  exciting,  he  said. 

"It  means  that  the  new  and  the  off- 
beat has  to  be  given  a  fair  viewing," 
Mr.  Moore  explained,  and  "it  means 
avoidance  of  repetitive  and  'me-too' 
carbon-copy  programming." 

The  ABC-TV  official  said  that  im- 


plicit in  this  is  the  strong  conviction 
that  broadcasters  and  the  networks  "and 
not  agencies  or  advertisers  should  retain 
control  over  programs  and  program 
content.  I  am  unimpressed  by  wails  of 
agency  people  bemoaning  the  loss  in 
creativity  now  that  they  no  longer  con- 
trol large  blocs  of  programming  as  they 
did  in  radio  and  in  the  wild  and  woolly 
days  of  early  television. 

"The  logic  of  the  situation  in  tele- 
vision today  demands  concentration  of 
authority  in  the  hands  of  people  whose 
only  job  is  to  produce  the  best  possible 
program  schedule." 

The  advertiser  and  the  agency,  how- 
ever, will  continue  to  have  very  impor- 
tant "and  perhaps  decisive"  contribu- 
tions to  make  to  the  "health  of  the 
medium,"  Mr.  Moore  said.  "For  no 
matter  how  close  we  move  to  the  maga- 
zine concept  as  a  result  of  participating 
sponsorship,  television  is  not  a  maga- 
zine and  in  many  lines  there  will  con- 
tinue to  be  a  close  relationship  between 
program  and  product." 

The  question  simply  will  be  "what 
will  get  sponsored,"  Mr.  Moore  ex- 
plained. He  said  he  hoped  advertisers 
will  not  merely  make  pronouncements 
on  the  need  to  foster  creativity  in  tv  and 
then  proceed  to  sponsor  "a  pale  imita- 
tion of  a  program  that  had  been  suc- 
cessful two  years  earlier."  Rather,  he 
hoped,  "advertisers  will  show  willing- 
ness to  explore  new  program  fields,  new 
program  forms,  new  talent,  new  faces." 

ABC-TV  schedules 
doctor-type  soap  opera 

More  medical-theme  viewing  is  head- 
ed for  the  daytime  soap  opera  audience 
this  season. 

ABC-TV  has  announced  a  new  doc- 
tor-type serial,  General  Hospital,  for  its 
1-1:30  p.m.  Monday-through-Friday 
slot,  and  a  subsequent  shuffling  of  two 
other  shows  in  its  daytime  lineup. 

Jane  Wyman  Presents  will  occupy 
the  2:30-3  p.m.  spot,  and  Seven  Keys 
moves  into  the  11:30  a.m.- 12  noon 
period. 

General  Hospital  is  the  second  medi- 
cal serial  presented  by  a  major  network 
for  the  season.  A  week  ago  NBC-TV 
announced  plans  for  a  weekday  serial, 
The  Doctors,  for  its  2:30-3  p.m.  time 
slot  (Broadcasting,  March  4). 

General  Hospital  begins  on  ABC-TV 
Monday,  April  1,  and  has  already  sold 
out  approximately  90%  of  its  commer- 
cial time.  Advertisers  are  American 
Chicle  Co.,  Campbell  Soup  Co.,  Gen- 
eral Mills  Inc.,  The  Gillette  Co.,  Gold- 
en Grain  Macaroni  Co.,  S.  C.  Johnson 
&  Son  Inc.,  National  Biscuit  Co.,  Stand- 
ard Brands  Inc.,  and  Whitehall  Lab 
Division  of  American  Home  Products 
Co. 
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DON'T  LET  THE  ADS  KID  YOU! 


Shedding  those  excess  pounds  is  never  easy, 
but  you'll  enjoy  a  longer  life  if  you  succeed 


Obesity  has  become  a  major  health 
problem  in  the  United  States.  It  is 
estimated  that  more  than  20  per  cent  of 
the  adults  over  30  years  of  age  in  this 
country  are  obese,  with  a  much  higher 
percentage  being  classified  as  overweight. 
The  mortality  rate  increases  as  excess 
pounds  accumulate.  Among  people  who 
are  25  per  cent  or  more  overweight,  the 
mortality  rate  is  50  per  cent  higher  than 
for  people  of  normal  weight. 

How  people  become  overweight  is  a 
matter  of  simple  mathematics.  If  a  per- 
son consumes  500  calories  more  per  day 
than  needed  for  energy  expended,  at  the 
end  of  the  week  there  is  another  pound  of 
fat  tucked  away  in  those  embarrassingly 
conspicuous  rolls  around  the  mid-section 
of  the  body.  And  it  isn't  difficult  to  toss 
those  500  unneeded  calories  down  the 
hatch.  Three  martinis  at  a  businessman's 
luncheon  will  do  the  job,  or,  if  your  taste 
runs  to  things  sweet,  a  quarter  pound  of 
fudge  serves  the  same  purpose. 

We  know  how  we  get  fat,  but  many 
times  we  really  don't  know  why.  Some  of 
us  develop  childhood  eating  habits  that 
can  only  result  in  obesity  if  we  don't 
change  them.  The  old  tale  that  a  fat  child 
is  a  happy  child  should  be  forgotten,  and 
parents  should  consider  one  of  their 
primary  obligations  to  be  to  teach  their 
children  to  consume  diets  that  are  well 
balanced  in  both  quality  and  quantity. 

Many  of  us  overeat  to  satisfy  psycho- 
logical needs  that  we  may  not  understand 
and  which  we  have  not  learned  to  handle 
in  more  satisfactory  ways.  Eating  is  sel- 
dom simply  a  matter  of  stoking  the  fur- 
nace to  keep  the  fires  burning.  We  attach 
much  psychological  value  to  food  and  to 
the  process  of  eating  the  food. 

Obesity  is  a  National  Health  Problem 

Obesity  is  a  major  health  problem  and 
must  be  attacked  energetically  if  millions 
of  Americans  are  not  to  cut  their  lives 
short  and  to  live  out  those  shorter  lives 
less  happily  than  their  less  weighty  fel- 
lows. Today  it  is  increasingly  embarrass- 
ing to  be  a  "fatty."  The  age  when  "every- 
one loves  a  fat  man"  is  dead  and  gone, 
and  we'll  all  be  healthier  for  it— if  we 
learn  to  keep  weight  under  control. 

Speaking  purely  from  the  mechanics 
involved,  there  are  two  ways  to  lose 
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weight.  You  can  reduce  total  food  intake 
to  the  point  where  the  body  fat  is  called 
upon  to  supply  calories.  The  other  way 
to  shed  pounds  is  to  increase  physical 
activity  enough  so  that  the  calories 
expended  daily  exceed  the  calories 
consumed  in  the  food.  It  now  appears 
that,  for  most  people,  a  combination  of 
these  two  methods — less  food  intake  and 
increased  physical  activity- — works  best. 

Plan  Sensible  Weight  Control  Programs 

There  are  several  very  important  points 
to  keep  in  mind  if  someone  in  your  family 
is  concerned  about  weight  reduction  or 
weight  control : 

1.  Motivation:  Assuming  that  the  over- 
weight person  does  not  have  psychologi- 
cal problems  which  may  require  treat- 
ment first,  everyone  in  the  family  can  be 
important  in  providing  the  motivation 
needed  to  change  eating  habits  to  lose 
weight.  There  are  many  positive  goals 
toward  which  the  weight  reducer  should 
move.  He  can  concentrate  on  reducing 
the  risks  of  early  death  or  serious  illness 
arising  from  overweight.  He  should  be 
encouraged  to  consider  his  personal  ap- 
pearance and  how  it  might  be  improved. 
Weight  controllers  need  help  and  encour- 
agement, and  much  of  this  can  be  fur- 
nished by  the  family.  A  start  might  be  to 
list  all  the  reasons  in  favor  of  losing  weight. 

2.  Medical  Supervision:  Weight  can  be 
controlled  without  the  help  of  the  family 
physician,  but  there  are  many  good  rea- 
sons why  medical  supervision  of  the 
weight  control  program  is  the  wise  way. 
Your  physician  knows  you  best,  from  the 
health  point  of  view,  and  can  help  you 
set  a  reasonable  goal  for  your  weight.  He 
can  check  your  general  health  and  make 
sure  that  you  are  losing  weight  without 
damage  to  your  general  health. 

3.  Exercise:  Any  person  not  physically 
handicapped,  and  whether  worried  about 
weight  or  not,  should  have  a  regular  pro- 
gram of  daily  physical  exercise.  The 
human  body  functions  better  if  the  mus- 
cles are  used  regularly. 

4.  Well  Balanced  Diet:  Avoid  the  crash 
and  fad  diets  for  losing  weight,  for  they 


seldom  succeed  in  keeping  weight  down. 
Often  they  are  dangerous  because  they  do 
not  provide  necessary  food  nutrients.  A 
well  balanced  diet  is  one  that  provides  all 
the  different  food  nutrients — protein, 
minerals,  vitamins,  fat,  etc. — needed  for 
good  health,  but  balance  also  means  quan- 
tity as  well  as  quality.  You  don't  need 
special  foods  on  most  weight  control 
diets.  You  should  eat  every  day  from  the 
four  basic  food  groups :  ( 1 )  milk  and  milk 
products ;  (2)  meat,  fish,  poultry ;  (3)  fruits 
and  vegetables;  (4)  breads  and  cereals. 
Select  from  all  these  groups,  adjusting 
total  food  intake  to  the  number  of  calo- 
ries necessary  to  maintain  or  to  reduce 
weight,  depending  upon  your  goal. 

Dairy  Foods  Fit  Well  In  Weight  Control  Diets 

Some  people  think  they  must  reduce  or 
eliminate  milk  and  other  dairy  foods  to 
lose  weight.  If  you  are  interested  in  losing 
weight  healthfully,  keep  this  in  mind :  two 
8-ounce  glasses  of  milk  per  day  provide 
for  an  adult  man  25%  of  the  protein  he 
needs,  and  this  is  very  high  quality  protein; 
71%  of  the  calcium — adults,  like  children, 
need  calcium  to  maintain  good  health; 
46%  of  the  riboflavin;  15%  of  the  vitamin 
A;  10-12%,  of  the  thiamine;  plus  other 
nutrients  in  less  important  quantities. 
(These  are  among  the  essential  food  nu- 
trients listed  as  recommended  daily  diet- 
ary allowances  by  the  Food  and  Nutrition 
Board  of  the  National  Research  Council.) 

Milk  provides  all  these  essential  adult 
nutrients  at  a  calorie  cost  that  is  low  when 
compared  with  other  foods  that  would 
supply  equivalent  amounts  of  these  nutri- 
ents. Two  8-ounce  glasses  of  whole  milk 
supply  about  320  calories.  If  your  doctor 
has  recommended  an  extremely  low 
calorie  diet  for  you,  skim  milk,  which 
has  about  90  calories  per  8-ounce  glass, 
may  be  substituted.  Ordinarily  this  is  not 
necessary  in  the  weight  control  diet  de- 
signed to  establish  a  new  eating  pattern. 

Reprints  of  this  statement  and  a  book- 
let, Family  Feeding  for  Fitness  and  Fun, 
are  available  at  no  charge.  Write  to 
American  Dairy  Association,  20  N. 
Wacker  Drive,  Chicago  6,  Illinois. 


j|!oE  aniorican  dairy  association 
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WARNER  BROS.  MAKES  BIG  TV  PLANS 

Schedules  dramatic  series  to  star  Bette  Davis 


Warner  Bros.  Television  is  due  for  a 
new  look,  according  to  a  blueprint  for 
the  immediate  future  disclosed  Wednes- 
day (March  13)  by  Jack  Webb,  who 
became  top  man  of  the  studio's  tv  divi- 
sion on  March  4.  The  new  look,  Mr. 
Webb  told  a  news  conference  at  the 
Warner  Bros,  studio  in  Burbank,  Calif., 
is  one  which  he  expects  to  set  "new 
audience-appeal  standards"  and  to  at- 
tract "some  of  the  biggest  'names'  in 
entertainment  to  Warner  Bros." 

One  name  already  attracted,  Mr. 
Webb  said,  is  Bette  Davis,  who  will  star 
in  an  hour-long  dramatic  series  to  be 
created  and  produced  by  Fay  Kanin. 
The  series  will  not  be  an  anthology  but 
will  have  a  continuing  cast  headed  by 
Miss  Davis,  who  will  appear  in  each 
week's  episode.  Miss  Davis  owns  a 
piece  of  the  series,  Mr.  Webb  said, 
noting  that  this  is  the  first  time  a  per- 
former has  shared  in  ownership  of  a 
Warner  Bros,  tv  series. 

Another  new  series  in  the  prepara- 
tory stage  is  a  half-hour  comedy  star- 
ring Dorothy  Provine,  previously  a  fea- 
tured performer  in  the  Roaring  20's 
which  Warner  Bros,  produced  for 
ABC-TV.  George  Burns  will  be  over- 
all creative  supervisor  of  this  series,  in 
which  he  will  also  appear  as  narrator. 
Norman  Paul  and  Willy  Burns  are 
among  writers  who  will  work  on  this 
project. 

A  second  comedy  series,  No  Time 
for  Sergeants,  based  on  the  successful 
novel,  play  and  movie,  will  be  written 
by  James  Fritzell  and  Everett  Green- 
baum,  originators  of  the  Mr.  Peepers 
series  and  writers  for  the  current  Andy 
Griffith  Show. 

Those  programs  are  all  being  pre- 
pared for  the  1964-65  season,  as  is  The 
Federal  Investigators,  true  stories  based 
on   the   Pulitzer   prize-winning  book 


written  by  Miriam  Ottenberg.  Robert 
Conrad,  now  employed  in  the  Warner 
theatrical  motion  picture,  "Palm  Springs 
Weekend,"  is  expected  to  portray  one 
of  a  team  of  agents  in  the  new  series. 

Although  buying  for  the  1963-64  sea- 
son is  virtually  over,  Mr.  Webb  said 
that  the  pilot  for  one  new  series, 
Temple  Houston,  is  now  being  filmed 
in  color  and  should  be  ready  for  show- 
ing the  first  week  in  April.  If  any  late 
buyer  is  interested,  this  series,  with 
Jeffrey  Hunter  starred  in  the  title  role, 
could  be  readied  to  start  this  fall.  Wil- 
liam Conrad  is  directing  the  pilot  for 
this  "factual  drama"  series  dealing  with 
the  son  of  the  great  Texas  patriot,  Sam 
Houston.  James  Coburn  and  Preston 
Foster  are  also  starred  in  the  episode, 
being  filmed  under  the  banner  of  Apollo 
Productions,  owned  by  Mr.  Hunter. 

On  the  Air  ■  Warner  Bros,  now  has 
The  Dakotas,  Hawaiian  Eye  and  77 
Sunset  Strip,  all  60-minute  series  and 
on  ABC-TV.  Mr.  Webb  said  that  noth- 
ing is  definite  regarding  the  future  of 
The  Dakotas  and  77  Sunset  Strip  beyond 
the  end  of  the  current  season.  "They 
have  not  been  renewed  and  they  have 
not  been  cancelled,"  he  stated.  The 
same  applies  to  his  own  series  for  Gen- 
eral Electric  Co.,  True.  CBS-TV  did 
not  put  this  into  its  1963-64  schedule, 
he  said,  but  GE  has  another  month  in 
which  to  decide  whether  to  drop  or 
continue  this  series,  which  might  pos- 
sibly move  to  NBC-TV  as  an  hour-long 
program.  If  GE  does  decide  to  keep 
True  on  the  air,  Mr.  Webb  said  he 
would  be  agreeable  to  continuing  as 
host  of  the  series,  but  otherwise  he 
plans  to  devote  himself  exclusively  to 
his  supervisory  production  duties. 

Mr.  Webb's  plans  call  for  a  maxi- 
mum of  six  hours  of  programming  on 
the   air   each   week:    five  hour-long 


dramas  and  two  half-hour  comedies. 

Unlike  the  time  when  all  of  the  War- 
ner Bros,  tv  production  was  done  for 
broadcast  on  ABC-TV,  the  studio  now 
hopes  to  have  its  shows  appearing  on 
all  three  tv  networks.  Asked  about  The 
Giant  Step,  he  said  that  Warner  Bros, 
had  not  created  this  series  but  had 
merely  produced  the  pilot  for  CBS-TV, 
which  had  brought  the  show  to  the 
studio.  The  pilot  film  is  now  being 
shown  in  New  York.  Similarly,  The 
Red  Skelton  Show  is  produced  by  Mr. 
Skelton's  own  production  company  on 
the  Warner  Bros,  premises. 

Lee  Marvin  series 
put  in  syndication 

United  Artists  Television  has  placed 
the  new  Lee  Marvin  Show  into  syndi- 
cation [Closed  Circuit,  Jan.  18].  The 
company  already  has  completed  almost 
$1.2  million  in  sales  prior  to  production 
of  the  half-hour  color  series,  M.  J. 
(Bud)  Rifkin,  executive  vice  president 
in  charge  of  sales  for  UA  Tv,  an- 
nounced last  week. 

Mr.  Rifkin  noted  that  the  series  has 
been  sold  in  50  markets,  including  30 
of  the  top  40.  Among  them  are:  New 
York,  Los  Angeles,  Chicago,  Philadel- 
phia, Boston,  Detroit,  San  Francisco, 
Pittsburgh,  St.  Louis,  Dallas,  Cincinnati, 
Baltimore,  Indianapolis  and  Milwaukee. 

Production  is  scheduled  to  begin  in 
April.  It  is  said  to  be  the  initial  first- 
run  syndication  series  intended  for 
prime  time  showing  that  has  been  sched- 
uled for  release  in  1963.  UA  Tv  is  sell- 
ing the  series  for  a  fall  start. 

The  series  will  consist  of  actuality 
dramas,  based  on  stories  of  the  nation's 
police  files,  which  will  be  filmed  with 
the  cooperation  and  assistance  of  local 
police  chiefs.  Each  episode  will  be 
produced  in  color  at  the  locale  of  the 
action.  Mr.  Marvin  serves  as  host  of 
the  series  and  interviews  principals  in 
each  segment. 

Composers  Co.  formed 

The  Composers  Co.,  a  new  produc- 
ing group  for  the  creation  of  music  for 
broadcast  commercials,  Broadway 
shows  and  industrial  presentations,  has 
been  formed  by  Sol  Kaplan,  Hershy 
Kay  and  Ed  Sauter,  writers  and  ar- 
rangers. Plans  will  be  completed  for 
establishing  offices  in  New  York,  Holly- 
wood and  London,  when  Mr.  Kaplan 
and  Mr.  Kay  return  from  Europe  later 
this  year. 

'Lucy'  show  set  for  '63-64 

Lucille  Ball  has  notified  her  sponsors 
and  network  that  she  will  star  in  The 
Lucy  Show  for  another  season.  Lever 
Bros..  General  Foods  and  CBS-TV  long 


WTVJ(TV)  sample  gives  winners  in  election 


WTVJ  (TV)  Miami  Fla.,  last 
week  tried  its  own  system  for  in- 
stant election  results  and,  according 
to  the  station,  predicted  all  13  win- 
ners of  Dade  County's  March  12 
special  elections  minutes  after  the 
polls  closed. 

The  special  election  was  held  to 
select  12  new  representatives  and 
one  senator  to  the  Florida  legislature, 
which  was  recently  reapportioned. 

"Operation  Sample"  was  the  title 
given  by  WTVJ  to  a  vote  predicting 
system  devised  by  the  stations'  Exec- 
utive Vice  President  Lee  Ruwitch. 
Mr.  Ruwitch's  system  is  based  on 


the  theory  that  one  voting  machine 
in  a  precinct  will  almost  accurately 
predict  the  trend  of  other  machines 
in  the  same  precinct. 

On  election  day  WTVJ  placed 
two-man  teams  in  20  selected  sam- 
ple precincts.  At  7  p.m.  the  results 
began  flowing  in  and  resulting  pre- 
dictions were  ready  by  7:28  p.m., 
the  station  said. 

The  predictions  were  based  on 
5%  of  the  total  vote  WTVJ  said, 
but  guessed  five  of  the  13  races  "on 
the  nose."  The  station  said  there  was 
an  overall  1.2%  of  error  in  the 
WTVJ  predictions. 
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AMERICAN  RESEARCH  BUREAU 

DIVISION        OF        C-E-l-R  INC 


41st  ANNUAL  CONVENTION  •CHICAGO 

 3-31-63 

3-31-63 


Check  ARB 

HOSPITALITY 
SUITE  900 
CONRAD  HILTON 


9. 


CHICAGO  BOUND? 

Then,  we  hope  you  will  check  in 
at  American  Research  Bureau's  hos- 
pitality suite  during  your  stay.  You're 
cordially  invited!  We  will  be  on 
hand  to  show  you  new  advances  in 
audience  measurement  and  to  dis- 
cuss your  individual  research  require- 
ments. In  addition,  we  are  particular- 
ly anxious  for  you  to  see  and  have  a 
report  analysis  that  has  been  special- 
ly prepared  for  your  station  and  mar- 
ket. Your  station's  report  analysis  will 
be  available  in  Suite  900,  Conrad 
Hilton  Hotel.  Check  with  ARB  at  NAB! 
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First  in 
Transistorized 
Audio  and  Video 


I  „  ? 

NEW 

GENERAL  ELECTRIC 
TRANSISTORIZED 
GATED  UNI  LEVEL 
AMPLIFIER 

only  $325 

(less  power  supply) 

The  new  BA-29-A  Gated  Uni- 
level  Amplifier  rounds  out  Gen- 
eral Elect ric's  line  of  transis- 
torized audio  products— a  line 
first  introduced  in  1958.  The 
BA-29-A  is  the  first  all-transis- 
torized automatic  gain  control 
amplifier  to  offer  frequency  re- 
sponse within  ldb  and  less  than 
1%  harmonic  distortion,  50  to 
15,000  cycles,  with  up  to  30 
db  of  compression.  Other  fea- 
tures and  characteristics  in- 
clude: .  * 

•  Noise  output  decreased  when 
signal  is  removed. 

•  Low  temperature  operation 
—power  input  only  8  watts. 

•  Output  noise:  —120  dbm  rel- 
ative input,  includes  all  fre- 
quencies up  to  45  KC, 

e  Excellent  control  of  output 
level,  10:1  compression  ratio. 

For  full  details,  contact  your 
G-E  Broadcast  Equipment  Rep- 
resentative, or  write: 

Technical  Products  Operation 

GENERAL  @  ELECTRIC 

212  West  Division  Street,  Syracuse  8,  N.Y. 


since  had  indicated  their  desire  to  keep 
the  series  starring  Miss  Ball  (and  pro- 
duced by  Desilu  Productions  of  which 
she  is  president  and  the  major  stock- 
holder) going  for  a  second  season,  but 
the  star  had  until  the  middle  of  March 
to  make  her  own  decision.  This  is  the 
second  Desilu-owned  series  to  be  set 
for  1963-64.  The  other  is  The  Greatest 
Show  on  Earth,  60  minute  color  series 
starring  Jack  Palance,  which  will  be  on 
ABC-TV. 

20th  Century  starts 
sales  of  new  series 

Twentieth  Century-Fox  Television 
which  released  Follow  the  Sun  and  Bus 
Stop  series  to  syndication,  has  sold  both 
of  them  to  WNEW-TV  New  York  and 
WTTG  (TV)  Washington,  George  T. 
Shupert,  vice  president  in  charge  of 
sales,  announced  last  week. 

Both  one-hour  series  are  off-network 
properties,  having  played  on  ABC-TV. 
The  distributor  is  offering  25  episodes 
of  Bus  Stop  and  30  episodes  of  Follow 
the  Sun. 


Film  sales  . . . 

"Columbia  Post-'50s"  (Screen  Gems): 
Sold  to  KOGO-TV  San  Diego;  KGO- 
TV  San  Francisco;  KTNT-TV  Tacoma- 
Seattle;  WKBN-TV  Youngstown; 
WJAR-TV  Providence;  WWL-TV  New 
Orleans;  WHO-TV  Des  Moines;  WLOS- 
TV  Asheville,  N.  C;  WEEK-TV  Pe- 
oria, 111.;  KARD-TV  Wichita;  WOKR 
(TV)  Rochester,  N.  Y.;  WDAU-TV 
Scranton,  Pa.;  KOVR  (TV)  Stockton, 
Calif.;  KMBC-TV  Kansas  City;  WLBW- 
TV  Miami;  KLYD-TV  Bakersfield, 
Calif.,  and  KMJ-TV  Fresno. 

Deputy  Dawg  (CBS  Films) :  Sold  to 
Metropolitan  Broadcasting  for  WNEW- 
TV,  New  York;  WTTG  (TV)  Wash- 
ington, D.  C;  KMBC-TV  Kansas  City; 
KOVR  (TV)  Stockton-Sacramento; 
WTVH  (TV)  Peoria  and  WTVP  (TV) 
Decatur,  111. 

33  Feature  Films  (Embassy  Pictures 
Corp.):  Sold  to  KGO-TV  San  Fran- 
cisco; WFLA-TV  Tampa;  WGR-TV 
Buffalo  and  KTVK  (TV)  Phoenix.  Al- 
so sold  to  KUTV  (TV)  and  KSL-TV 
(both  Salt  Lake  City)  who  will  split 
titles. 

Trails  West  (Robeck  &  Co.):  Sold 
to  WMAL-TV  Washington;  WKJG-TV 
Fort  Wayne,  Ind.;  KTSM-TV  El  Paso, 
Tex.;  KETV  (TV)  Omaha,  Neb.; 
WTVY  (TV)  Dothan,  Ala.;  KXII 
(TV)  Sherman-Denison,  Tex.-Ardmore, 
Okla.;  KCND-TV  Pembina,  N.  D.; 
KN  OX-TV  Grand  Forks,  N.  D.; 
KXGO-TV  Fargo,  N.  D.;  KFSA-TV 
Fort  Smith,  Ark.;  WPTZ  (TV)  Pitts- 
burgh, N.  Y.;  WFBC-TV  Greenville, 
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S.  C;  WTVH  (TV)  Peoria,  111.;  WSIL- 
TV  Harrisburg,  111.;  KTVE  (TV)  El 
Dorado,  Ark.-Monroe,  La.;  KHOL-TV 
Kearney-Holdrege,  Neb. 

Seven  Arts'  Volumes  4  and  5  (Seven 
Arts  Assoc.):  Sold  to  WNCT  (TV) 
Greenville,  N.  C;  WFAA-TV  Dallas- 
Ft.  Worth;  KOMO-TV  Seattle,  Wash, 
and  WHAS-TV  Louisville,  Ky. 

Seven  Arts'  Volumes  1,  2  and  3 
(Seven  Arts'  Assoc.):  Sold  to  WNCT 
(TV)  Greenville,  N.  C. 

Ed  Allen  Time  (Fred  Niles) :  Sold 
to  WMAL-TV  Washington,  and  WSAU- 
TV  Wausau,  Wis.  Now  in  32  markets. 

Century  I,  30  feature  films  (20th 
Century-Fox  Tv) :  Sold  to  KTTV  (TV) 
Los  Angeles,  WTMJ-TV  Milwaukee; 
XETV  (TV)  Tijuana-San  Diego;  WSEE 
(TV)  Erie,  Pa.;  WJBF  (TV)  Augusta, 
Ga.;  WBIR-TV  Knoxville,  and  WDBJ- 
TV  Roanoke.  Now  sold  in  3 1  markets. 

156  Hanna-Barbera  Cartoons  (Screen 
Gems):  Sold  to  WCAU-TV  Philadel- 
phia; KTVT  (TV)  Fort  Worth-Dallas; 
WTTV  (TV)  Bloomington-Indianap- 
olis;  KWTV  (TV)  Oklahoma  City; 
KOLN-TV  Lincoln;  KGNC-TV  Ama- 
rillo;  WJHG-TV  Panama  City;  WALB- 
TV  Albany,  Ga.;  WFBC-TV  Green- 
ville, S.  C,  and  KROD-TV  El  Paso. 
Now  sold  in  61  markets. 

Dick  Powell's  Zane  Grey  Theatre 
(Four  Star):  Sold  to  WPIX  (TV) 
New  York.  (Reported  price:  $300,- 
000.)  Now  sold  in  41  markets. 

TAC  plans  program  conference 

Television  Affiliates  Corp.  will  hold 
its  annual  programming  conference  at 
the  Sheraton  Hotel  in  Chicago  June  13- 
14  with  approximately  50  program  di- 
rectors expected  to  attend. 

Robert  Weisberg,  president,  said 
topics  on  the  schedule  include:  new 
ideas  in  children's  programming;  the 
influence  of  research  on  programming; 
success  stories  in  the  sale  of  public 
affairs  shows;  editorializing;  movies  and 
network  re-runs,  and  new  programming 
and  production  ideas.  The  agenda  for 
the  meeting  was  arranged  by  Roy 
Smith,  WLAC-TV  Nashville;  Stan 
Cohen,  WDSU-TV  New  Orleans  and 
Lew  Klein,  WFIL-TV  Philadelphia. 

Ewell  show  in  syndication 

Four  Star  Distribution  Corp.  has 
placed  the  Tom  Ewell  Show  into  syndi- 
cation and  has  sold  the  32  half-hour 
episodes  to  WPIX  (TV)  New  York  and 
KABC-TV  Los  Angeles  for  a  combined 
total  of  $125,000,  it  was  announced  last 
week  by  Len  Firestone,  vice  president 
and  general  manager  of  the  distribution 
company.  The  series  formerly  was  pre- 
sented on  CBS-TV. 
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Ohio  River  links  vast  industrial  area 

NATURAL  RESOURCES,  CHEAP  TRANSPORTATION  VALLEY'S  SUCCESS  SECRET 


A  midnight  traffic  jam  loomed  a  few 
weeks  ago  at  one  of  the  Ohio  River's 
oxbow  bends  between  Louisville  and 
Owensboro,  Ky.  Three  1,100-foot  tows 
pushed  by  million-dollar  towboats  were 
heading  for  a  crash,  judging  by  patterns 
clearly  traced  on  the  radar  screen  of 
the  towboat  Oreo. 

Traffic  tieups  are  frequent  but  colli- 
sions are  rare  on  this  crowded  river, 
where  tonnage  hauled  is  matched  only 
by  the  lower  Mississippi.  Traffic  is 
heavy  because  one  of  the  great  indus- 
trial valleys  of  the  world — the  Ohio 
River  Valley  from  Pittsburgh  to  the 
Mississippi — owes  much  of  its  swift  de- 
velopment since  World  War  II  to  the 
boost  given  by  the  barges. 

Within  a  decade  $18  billion  has  been 
spent  on  plants  costing  a  million  or  more 


each.  They  line  the  river's  banks  and 
reach  inland,  occasionally  going  far  up 
a  tributary  such  as  the  Kanawha  or 
Miami.  The  $  1 8-billion  figure  was 
compiled  by  Ohio  Valley  Improvement 
Assn.,  an  organization  devoted  to  the 
waterways  and  area  development. 

The  multiplied  traffic  volume  stretch- 
es the  capacity  of  the  lock-and-dam 
facilities  from  Pittsburgh  to  the  Miss- 
issippi. Several  new  and  expensive 
high-lift  locks  and  dams  have  been 
built;  within  a  decade  the  locks  will  be 
reduced  from  46  to  19,  greatly  speed- 
ing up  river  traffic. 

Busy  Thoroughfare  ■  Huge  barges 
loaded  with  coal,  petroleum  and  chemi- 
cal products  move  up  and  down  the 
Ohio.  Towboat  piloting  requires  a 
blend  of  skill,  experience  and  hunches. 


Experienced  skippers  use  all  their  inge- 
nuity to  make  fast  trips  and  maneuver 
their  long  tows  through  short  locks. 

It's  a  miracle  there  aren't  more  col- 
lisions. Capt.  Charles  Robertson,  a  vet- 
eran of  the  river,  was  in  the  pilot  house 
of  the  towboat  Oreo  that  dark  February 
night.  On  the  radar  screen  a  three-way 
jam  at  the  pretzel  shaped  oxbow  bend 
seemed  inevitable  to  an  amateur  ob- 
server. Capt.  Robertson  was  annoyed 
but  unflustered  because  a  young  pilot 
approaching  from  the  rear  notified  him 
he  was  passing  with  his  load  of  empties. 
Both  were  down-river  bound;  upbound 
around  the  sharp  bend  was  a  third 
tow. 

After  a  salty  phone  exchange  in  jar- 
gon only  a  river  man  could  understand, 
Capt.  Robertson  slowed  down  his  twin 
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2,000-horsepower  diesels  and  drifted 
over  to  the  Indiana  shore  to  let  the 
empty  tow  pass.  Right  in  the  middle  of 
the  bend  the  two  other  tows  passed 
without  incident;  three  in  the  bend 
might  have  meant  serious  trouble. 

The  oxbow  incident  was  typical  of 
a  dozen,  or  even  a  hundred  minor 
problems  that  occur  in  a  day  along  the 
981 -mile  river,  a  lifeline  whose  import- 
ance to  the  economy  of  a  major  area 
can  only  be  understood  by  close-range 
inspection. 

Changed  with  War  ■  Pre-World  War 


they  still  look  like  older,  steel  mills.  But 
there  are  two  main  differences — older 
furnaces  are  being  modernized  with 
new  oxygen  equipment  and  the  clouds 
of  smoke  that  the  sun  barely  penetrates 
are  starting  to  subside.  Smoggy  Weir- 
ton,  W.  Va.,  classic  example  of  a  fume- 
polluted  community,  is  being  surveyed 
by  smoke-abatement  engineers. 

The  industry-lined  shores  can  be 
seen  by  a  slow  drive  or  even  better  by  a 
weekend  on  a  towboat  such  as  the  Ohio 
River  Co.'s  Oreo. 

Steeped  in  historic  lore,  the  stream 


industries  turning  out  pigs  and  billets, 
and  finally  the  fabricating  plants  that 
consume  the  basic  products. 

Now  take  a  fast  hop  over  some  of 
the  Ohio  Valley's  economic  peaks: 

■  Fastest  growing  aluminum  produc- 
ing center,  thanks  to  cheap  power  and 
river  transport. 

■  Three-fourths  of  the  aluminum 
market  is  within  500  miles. 

■  Billion-dollar  dam  and  lock  pro- 
gram to  be  completed  in  early  1970s, 
new  1,200-foot  locks  avoid  split  tows; 
number  of  locks  will  be  cut  from  46 
to  19. 

■  Year-round  navigation,   with  no 


Fourteen  195  x  35  foot  barges  carry  21,000  tons  of  alumina 
up  the  Ohio  to  the  Olin  Mathieson  Chemical  Corp.  plant 


at  Clarington,  Ohio.  Tows  consist  of  as  many  as 
barges.  An  average  railroad  car  carries  only  50  tons. 
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II  the  old  valley  was  somewhat  resigned 
to  a  monotonous  economic  role  that 
blended  heavy  industry,  harrassing 
floods  and  fabricating  plants.  Came 
the  war,  and  a  desperate  need  for  coal, 
ocean-going  ships  and  the  many  other 
things  that  could  be  supplied  by  mills 
along  the  river,  especially  around  Pitts- 
burgh. That's  when  the  old,  smoky  city 
started  making  ocean  ships  for  the  mili- 
tary as  well  as  the  other  products  of 
the  metal  industries. 

Up  and  down  river  an  observer  of  the 
Ohio  Valley  will  find  the  whole  appear- 
ance of  communities  changing.  Older 
cities  in  the  hilly  upper  valley  are  still 
conspicuous  for  their  antique  architec- 
ture, known  tolerantly  as  Milltown 
Gothic,  but  they  are  feeling  the 
crunch  of  the  wrecker  as  new  glass  and 
metal  buildings  and  attractive  industrial 
plants  take  their  place. 

Older  steel  mills  still  operate,  and 


flows  through  beautiful  country  that 
must  be  evaluated  from  a  practical 
marketing  perspective  if  its  basic  attrib- 
utes are  to  be  appreciated.  When  the 
economic  history  of  the  valley's  1950- 
70  development  is  written,  it's  a  safe 
bet  the  combination  of  low-cost  water 
transport  and  one  of  the  world's  great- 
est stores  of  underground  natural  wealth 
will  get  much  of  the  credit  for  one  of 
the  nation's  least  understood  and  most 
spectacular  industrial  explosions. 

Six-State  Area  ■  From  Pittsburgh, 
leading  the  upper  valley  in  its  commer- 
cial and  industrial  renaissance,  on  down 
to  the  flats  where  the  Ohio  joins  the 
Mississippi,  the  six-state  region  offers 
literally  hundred  of  lessons  in  eco- 
nomic adjustment  and  the  importance 
of  basic  industry. 

All  around  are  the  primary  needs 
of  hungry  plants — cheap  coal  and  hence 
cheap  power,  economic  transport,  metal 


low-water  problem  and  minimal  stop- 
page from  freezing  and  flooding. 

■  Army  engineers  are  reducing  flood 
threats  as  new  dams  are  built. 

■  Ohio  tonnage  exceeds  that  of  Miss- 
issippi River  (excluding  ocean  ton- 
nage). 

■  Best  coal  veins  in  the  world  are 
within  easy  haul;  80%  of  nation's  coal 
mined  in  the  valley.  There's  natural  gas 
and  oil,  too,  plus  pipeline  crossings. 

■  Over  three  times  as  much  water 
empties  into  the  Mississippi  as  enters  at 
the  mouth  of  the  Missouri.  The  98 1  - 
mile  course  has  only  a  427-foot  fall 
from  Pittsburgh  to  Cairo,  Ill.-Wickliffe, 
Ky. 

■  Eight-state  cooperative  cleanup 
campaign  has  brought  sewage-treatment 
to  95%  of  the  population  along  the 
river. 

■  Diversified  economy,  ranging  from 
steel  at  Pittsburgh,  Wheeling-Steuben- 
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How  does 
KQV  succeed 
in  winning 
24%  of  the  Pittsburgh 
radio  audience? 


First  of  all  KQV  is  not  satisfied  with 
featuring  the  finest  personalities  in 
the  Pittsburgh  area.  KQV  wants  to 
give  their  listeners  more.  And  they  do. 

KQV  is  Pittsburgh's  first  station 
for  news.  Pittsburgh  listeners  know 
where  to  turn  first  for  news.  At  the 
14  spot  on  their  dial  they  get  direct, 
on-the-spot  reports  of  local,  national 
and  international  news.  They  get  re- 
ports from  people  making  the  news 
as  it  happens.  A  good  example  of  this 
is  KQV  Newsman  Allen  Boal,  who 
keeps  an  ear  on  the  turbulent  Cuban 
situation.  His  monitors  of  important 
Radio  Havana  broadcasts  are  fea- 
tured regularly  on  KQV  and  ABC 
News  reports. 

Since  he  returned  from  Cuba, 
where  he  served  as  pool  reporter  for 
all  U.S.  radio  and  television  aboard 
the  Red  Cross  ship  Shirley  Lykes 
during  the  prisoner  and  refugee  ex- 
change, Boal  has  appeared  on 
Howard  K.  Smith's  ABC  News  pro- 
gram and  before  several  Pittsburgh 


civic  groups  to  relate  what  he  saw 
inside  Cuba. 

KQV  serves  the  community  inter- 
ests. Three  recent  community  action 
projects  illustrate  how  KQV  wins 
the  response  and  respect  of  Pitts- 
burgh listeners. 

The  first  occurred  last  fall  when  it 
was  learned  that  pledges  to  the  United 
Fund  were  short  of  its  goal.  KQV 
acted  swiftly  and  turned  over  its  en- 
tire facilities  to  the  city's  leading 
business  men  on  "Million  Dollar 
Wednesday."  KQV's  "outstanding 
cooperation"  was  instrumental  in  the 
drive's  success  in  Allegheny  County. 

An  earlier  KQV  project  initiated 
community  action  for  driver  educa- 
tion programs  in  Pittsburgh  high 
schools.  The  campaign  aroused 
enthusiastic  support  and  was  com- 
mended by  Pittsburgh  civic  leaders 
and  educators.  This  drive  was  one 
of  the  projects  which  earned  KQV 
the  coveted  Allstate  Safety  Crusade 


award  for  the  year  1962. 

Still  a  third  community  action 
project  may  save  some  lives.  KQV 
not  only  urged  listeners  to  use  seat 
belts  but  saw  to  it  that  they  could  buy 
them  at  cost  from  the  station.  The  re- 
sponse was  so  encouraging  that  KQV 
plans  to  continue  the  promotion 
several  times  during  the  year. 

KQV  personalities  generate  listener 
response.  In  a  recent  audience  pro- 
motion KQV  personalities  offered 
to  make  "nice  things  happen  for 
KQV  listeners."  Did  the  listeners  re- 
act? In  just  18  days  Jim  Gearhart, 
Henry  Da  Becco  and  Dave  Scott 
were  deluged  with  over  3 1 ,000  cards 
and  letters  from  listeners. 

What  does  it  take  to  win  24%*  of 
the  Pittsburgh  audience?  It  takes 
News... it  takes  Community  Serv- 
ice . . .  and  it  takes  Exciting  Person- 
alities to  win  that  kind  of  audience. 
Obviously,  KQV  has  what  it  takes. 
(See  your  Eastman  for  more  details.) 


KQV  PITTSBURGH 

An  ABC  Owned  Radio  Station 


*SOURCE:  PULSE,  Pittsburgh  4  County  Metro  Area,  December  1962.  Average  share  of  audience,  6  AM  to  Midnight,  Monday-Friday. 
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ville  and  Ashland,  Ky.;  aluminium  and 
chemical  complexes;  livestock,  corn, 
soybeans,  wheat  and  other  farm  prod- 
ucts in  Kentucky,  Ohio,  Indiana,  and 
Illinois. 

■  Largest  atomic  facilities  in  U.  S., 
totaling  over  %2Vi  billion  in  original 
facilities.  It's  often  dubbed  Atom 
Valley. 

■  Largest  power-generating  capacity 
in  world;  highest  voltage  transmission 
line;  9%  of  U.  S.  electricity  generated. 

■  A  riverside  power  plant  can  get  its 
coal  around  $4.50  a  ton  compared  to 
$6.37  nationally,  or  1.9  mills  per  kwh 
compared  to  2.9  nationally,  according 
to  one  power  system  executive. 

■  Solid  base  of  natural  resources,  in- 
dustrial, commercial  and  transportation 
facilities  for  the  future. 

■  Over  130  new  chemical  plants  built 
in  a  decade. 

■  Barge  tonnage  is  more  than  double 
the  total  tonnage  at  the  port  of  New 
York;  it  may  someday  exceed  the  Pan- 
ama Canal  and  St.  Lawrence  combined. 
The  yearly  total  for  the  Ohio  and  trib- 
utaries is  105  million  tons,  and  rising. 

Around  1970,  it's  predicted,  the 
Ohio  River  will  be  carrying  150  million 
tons  a  year.  Long  ago  it  passed  the 
Panama  Canal  and  St.  Lawrence  Sea- 
way tonnage.  Even  now  ocean-going 
boats  are  being  built  at  Pittsburgh  and 
Marietta,  a  trick  learned  during  World 
War  II. 

"Bigger,  much  bigger  things  are  ahead 
as  the  new  Ohio  River  takes  shape," 
said  Col.  R.  W.  de  Lancey,  executive 
officer  of  the  Army  Engineers  at  Cincin- 
nati. 

Looking  back  a  few  years,  say  10  or 
12,  will  show  these  new  facilities,  with 
the  area's  natural  lures  given  credit  for 
their  selection  of  valley  sites: 

■  Electric  generating  plants  $4  bil- 
lion 


■  Atomic  energy  operations  $2  billion 

■  Chemical  production  $2  billion 

■  Iron-steel  $3  billion 

■  Aluminum  $2  billion. 

The  Atomic  Energy  Commission 
lists  these  main  atomic  plants: 

Kentucky — Paducah,  gaseous  diffu- 
sion, feed  materials  (operated  by  Union 
Carbide  &  Carbon),  $783  million. 

Ohio — Research  facilities  of  General 
Electric  at  Cincinnati;  Portsmouth  gas- 
eous diffusion,  feed  materials,  $763 
million;  Goodyear  Atomic  Corp., 
Fernald,  $115  million;  Mound  Lab 
(Monsanto)  Miamisburg,  O.,  $35  mil- 
lion; Piqua  reactor  $8  million. 

Pennsylvania — Bettis  plant  (Westing- 
house)  $49  million;  pressurized  water 
reactor,  power  generator  (Duquesne 
Electric)  at  Shippingport,  $50.5  million. 

Other  facilities  are  at  Madison,  Ind., 
and  Joppa,  111. 

Among  aluminum  facilities  are  Alcoa 
at  Pittsburgh  and  Evansville;  Kaiser  at 
Ravenswood,  W.  Va;  Olin  Mathieson 
at  Hannibal,  Ohio;  Harvey  at  a  site  east 
of  Owensboro  plans  a  $50  million  alu- 
minum rolling  mill;  Reynolds  employs 
2,300  at  Louisville;  Anaconda  Alumi- 
num also  is  at  Louisville. 

Going  West  ■  This  long,  busy  valley 
starts  at  Pittsburgh  where  the  Monon- 
gahela  River  flows  north  out  of  the 
West  Virginia  hills  to  meet  the  south- 
bound Allegheny  to  form  the  Ohio 
(photo  page  75).  Naturally  the  Ohio 
became  the  artery  for  west-bound  pio- 
neers, who  built  assorted  canoes  and 
flatboats  to  haul  their  families  and 
goods  down-river  to  the  wilds  of  the 
west. 

At  Pittsburgh  one  of  the  greatest  in- 
dustrial empires  in  the  world  extends  in 
all  directions,  then  narrows  to  a  plant- 
lined  double  strip  as  the  Ohio  jogs  tem- 


Out  of  fiery  furnaces  like  this  comes  of  the  Pittsburgh  economy.  Many 
the  steel  that  provides  the  backbone    plants  are  now  being  modernized. 


porarily  northward  before  starting  its 
generally  southwestern  course. 

At  the  mill  town  of  Rochester,  30 
miles  northwest,  the  Ohio  does  its  jog, 
soon  moving  into  hill  country  that  lines 
the  river  for  about  200  miles.  The  ter- 
rain is  rugged  but  the  riverside  flats  are 
heavily  lined  with  mills  to  Weirton, 
Steubenville,  Wheeling  and  Moundsville. 
Marietta,  Ohio,  and  Parkersburg,  W. 
Va.  have  plant  clusters  but  most  of  the 
industry  south  of  Wheeling  is  on  the 
West  Virginia  side  of  the  river  where 
rail  facilities  join  barge  lines  in  provid- 
ing transportation  for  industry. 

Again  moving  southwesterly,  the 
river's  industry  is  in  West  Virginia  and 
Kentucky.  Between  Parkersburg  and 
Huntington  the  Kanawah  River  meets 
the  Ohio  at  Point  Pleasant.  This  West 
Virginia  stream  is  the  scene  of  another 
important  industrial  empire,  being  lo- 
cated right  on  coal  and  salt  seams.  This 
fortuitous  combination  of  natural  re- 
sources and  water  transport  extends 
from  the  junction  up  the  Kanawha  past 
Charleston,  an  ideal  location  for  chemi- 
cal, metal,  power,  glass  and  other 
industries. 

Another  Market  ■  Down  the  Ohio 
from  Point  Pleasant  and  due  west  of 
Charleston  45  miles  is  the  Huntington. 
W.  Va. -Ashland,  Ky.-Ironton,  Ohio 
market,  another  major  industrial  cen- 
ter. Moving  northwestward  through 
Portsmouth  at  the  junction  of  the  Scioto 
River,  a  steel-chemical  community,  the 
Ohio  winds  its  way  southwestward  then 
resumes  a  northwestward  course  to  the 
Cincinnati  market  where  Licking  River 
enters  from  the  south.  The  Miami  River 
flows  south  from  Dayton,  meeting  the 
Ohio  close  to  the  Indiana  border. 

From  this  point  the  river  sticks  to  a 
southwesterly  direction  in  a  snaky  way, 
passing  Louisville,  Owensboro,  Evans- 
ville-Henderson.  The  Cumberland  and 
Tennessee  rivers  flow  into  the  Ohio  at 
Paducah  and  the  Ohio  ends  its  981- 
mile  trail  at  Wickliffe,  Ky.  and  Cairo, 
111. 

Except  for  the  50-mile  leg  of  the 
Ohio  starting  out  of  Pittsburgh,  the 
Ohio  River  is  owned  by  West  Virginia 
and  Kentucky,  with  the  latter  state  hav- 
ing the  biggest  share,  over  650  miles. 
Pennsylvania,  of  course,  owns  the  50 
miles  entirely  within  its  borders.  This 
quirk  in  state  ownership  traces  back  to 
colonial  charters.  While  it's  fine  to  own 
a  river,  the  owning  state  is  saddled  with 
the  regulatory  and  bridging  responsibili- 
ties. 

One  widely  used  figure  places  barge 
haulage  cost  at  4  mills  a  ton  mile  com- 
pared to  1  1  mills  for  railroads. 

That  differential  was  behind  the  ob- 
servation of  a  Chesapeake  &  Ohio  Rail- 
road executive  in  Huntington,  W.  Va., 
as  a  long  tow  could  be  seen  moving  up- 
river,  "There  goes  four  100-car  trains, 
pushed  up  a  tax-free  river,  yet  the  In- 
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terstate  Commerce  Commission  won't 
let  us  get  into  the  barge  business  and 
develop  an  efficient  rail-barge  service." 

C&O  has  some  of  the  nation's  larg- 
est and  most  efficient  facilities  in  the 
Huntington-Ashland  area.  It's  planning 
to  modernize  the  old  Baltimore  &  Ohio 
trackage  from  Huntington  to  Pittsburgh, 
now  that  it  has  absorbed  the  B&O.  The 
Norfolk  &  Western  has  modern  facili- 
ties at  Louisville.  It  shares  tremendous 
coal  trains.  The  19-barge  tow  also  in- 
cluded steel  and  a  number  of  empty 
barges.  At  peak  the  towboat  moves  the 
equivalent  of  400  hopper  cars  of  coal. 

Railroads  vs  Barges  ■  The  N&W  has 
a  large  classification  system  at  Ports- 


mouth, Ohio,  and  yards  at  other  points. 

Both  aggressively  managed,  these 
two  outstanding  carriers  are  facing  up 
to  barge  competition  by  developing  new 
business  and  modernizing  methods  and 
facilities. 

Barge  cargoes  break  down  this  way: 
coal-coke  55%;  petroleum  20%;  stone, 
sand,  gravel  12%;  iron-steel  5.5%; 
chemicals  3%.  On  a  ton-mile  basis 
petroleum  takes  the  lead,  helped  by  the 
long  barge  haul  from  Texas.  The  Ka- 
nawha River  carries  nearly  1 1  million 
tons  a  year,  led  by  coal  and  chemical 
products. 

The  Ohio  River  Co.  is  the  world's 
largest  river  hauler  of  coal.  On  a  re- 
cent downriver  trip  the  Oreo  was  push- 
ing nearly  15,000  tons  of  coal,  equiv- 
alent to  three  100-car  trains,  a  load  of 
steel  and  some  empties.  A  loaded  tow 
can  handle  four  trainloads. 

Towboat  operating  is  tricky  navigat- 
ing. The  river  is  full  of  bends  and  cur- 
rents. Sometimes  it's  high;  sometimes 
it's  low.  But  it's  open  the  year  round, 
except  for  an  occasional  sub-zero  spell 


(three  days  of  ice  in  the  1962-63  win- 
ter). Skippers  know  every  sandbar, 
marker,  and  buoy.  A  towboat  can  run 
as  much  as  330  24-hour  days  a  year; 
river  men  say  it  can  move  a  1,000-ton 
barge  load  2,000  miles  for  the  cost  of 
shipping  a  40-ton  car  100  miles  by  rail. 

The  competitive  transport  costs  get 
into  emotional  interchanges  when  rail- 
roads, owners  of  rights-of-way,  rolling 
stock,  stations,  and  trackage  as  well  as 
heavy  taxpayers,  contemplate  the  free 
rivers,  roads  and  air  that  barge,  high- 
way and  air  carriers  enjoy. 

Booming  Business  ■  Barge  business 
has  boomed  on  the  Ohio,  tripling  in 
two  decades  to  80  million  tons  or  19 


billion  ton  miles  a  year.  Low-cost  haul- 
ing and  availability  have  attracted 
chemical,  aluminum,  steel  and  electrical 
generating  facilities,  which  in  turn  use 
more  and  more  of  the  oil,  coal  and 
other  raw  materials  brought  in  by 
barge  lines.  It's  a  fortuitous  situation 
for  both  and  it's  interesting  to  note  that 
rail  carriers  in  the  valley  are  doing  a 
lot  better  than  the  national  rail  average. 

Barge  interests  are  deeply  concerned 
by  proposals  to  tax  diesel  fuel  and 
charge  river  tolls,  claiming  the  neatly 
interlaced  industrial  and  river  transport 
balance  can  be  upset  to  the  detriment  of 
both  the  public  and  carriers. 

In  the  best  tradition  of  the  barge 
business,  the  Oreo  is  spanking  clean 
despite  its  black-diamond  cargoes. 
Rooms  for  the  crew  are  neat  and  com- 
fortable. Exquisite  smells  seep  out  the 
big,  stainless-steel  kitchen  and  the  chow 
is  up  to  hotel  standards. 

"Times  have  sure  changed,"  re- 
called Capt.  Robertson  as  he  turned  on 
a  three-mile  searchlight  beam  to  check 
on  markers.   "When  I  first  started  on 


the  river  the  crews  were  mostly  roust- 
abouts. The  first  man  on  watch  was  the 
best-dressed  man  on  the  boat;  the  rest 
wore  what  was  left  and  hoped  the  shoes 
would  fit." 

The  Oreo's  crew  works  30  consecu- 
tive days  and  is  off  30  days.  Each  work- 
day is  divided  into  four  six-hour  sec- 
tions; the  men  work  six  hours,  rest  six 
hours,  work  six  hours  and  rest  six  hours 
— 6  a.m.-noon;  noon-6  p.m.;  6  p.m.- 
midnight;  midnight-6  a.m. 

Skilled  Workmen  ■  Building  a  1,100- 
foot  tow  is  no  job  for  amateurs.  On  a 
recent  trip  Capt.  Robertson  drew  on  his 
skill  and  experience  to  hitch  up  19  coal 
and  steel  barges  of  assorted  sizes  includ- 
ing empties.  Some  distance  below  Cin- 
cinnati he  tied  up  to  a  Cottonwood  tree 
on  the  Kentucky  side.  Two  hours 
later  he  and  his  pilot,  Clarence  Walker, 
had  fit  the  assorted  barges  into  an  effi- 
cient tow,  keeping  several  that  were  to 
be  dropped  off  enroute  up  front  for 
easy  disposal. 

Traffic  jams  at  the  older  locks  are 
costly.  A  two  to  six-hour  delay  at  $50 
to  $100  an  hour  per  tow  adds  two  or 
more  days  to  the  Pittsburgh-Cairo  trip. 
The  Army  Engineers  are  putting  in 
dams  and  high-lift  locks  as  fast  as  they 
can  get  the  appropriations.  Final  com- 
pletion of  the  19  new  locks  in  the  1970s 
is  expected  to  start  a  brand  new  Ohio 
Valley  boom.  But  industry  and  barge 
interests  look  with  misgiving  on  fuel 
taxes  or  tools  that  would  boost  the  cost 
of  efficient  river  transport.  They  ex- 
plain that  steel  can  be  shipped  at  one- 
fourth  the  rail  cost,  grain  and  chemicals 
at  half  the  cost.  Coal  and  oil,  two  of 
the  main  cargoes,  move  cheaply.  Petro- 
leum products  can  be  shipped  from 
Texas  right  into  the  industrial  centers. 
Cheap  coal  means  cheap  power  which 
means  cheap  aluminum  and  chemical 
production.  It  won't  be  long,  river  men 
say,  until  the  Ohio  Valley  is  producing 
over  10%  of  the  nation's  electricity. 

The  billion-dollar  rebuilding  of  locks 
and  dams  can't  be  done  in  a  few  years. 
The  Greenup  facilities  in  Kentucky,  for 
example,  cost  $54  million.  But  they 
permit  faster  tow  movement  and  can 
take  up  to  18  or  20  35-foot  wide  jumbo 
barges  in  the  110  x  1,200-foot  locks. 

That's  the  story  behind  the  story  of 
some  of  the  nation's  great  markets, 
saturated  by  radio  and  television  sta- 
tions that  reach  as  many  as  three  mil- 
lion people  from  a  single  transmitter. 

It's  the  story  of  Pittsburgh,  Wheeling- 
Steubenville,  Huntington-Ashland, 
Charleston  and  west  central  West  Vir- 
ginia, Cincinnati,  Louisville,  Owens- 
boro,  Evansville  and  other  markets. 

The  Valley  of  Tomorrow,  they  like  to 
say  of  the  Ohio  with  its  distinguished 
past  and  thriving  today.  Yesterday, 
today,  tomorrow — they  add  up  to  an 
economic  saga  that  delineates  a  story 
of  America  on  the  march. 
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Pittsburgh,  old  city  with  a  new  face 

NEW  SKYLINE,  SMOKE-FREE  AIR  LEADING  TO  INDUSTRIAL  RENAISSANCE 


Pittsburgh  is  a  perfect  example  of 
what  a  billion  dollars  can  do  for  a  city 
that  had  a  glorious  past  but  a  gloomy 
future. 

About  the  time  the  Steel  City  was 
starting  to  reel  with  the  impact  of  the 
post-World  War  II  rollback,  the  civic 
and  industrial  leaders  were  starting  to 
wonder  if  they  might  just  as  well  forget 
the  municipal  results  of  190  years  and 
abandon  the  joint. 

Smoke  was  still  belching  from  the 
stacks  while  a  nation  casually  watched 
in  pity.  An  occasional  comedian  still 
fed  the  hoary  cue  to  his  partner,  "I've 
just  come  clean  from  Pittsburgh,"  and 
then  led  the  guffaws  at  the  reply,  "How 
do  you  come  clean  from  Pittsburgh?" 

That's  when  the  heads  of  U.  S.  Steel, 
Gulf  Refining,  Mellon  Bank  and  the 
Chamber  of  Commerce,  plus  the  mayor 
and  countless  other  hardy  souls,  reached 
one  of  modern  America's  courageous 
decisions.  Abandon  Pittsburgh?  Never! 
Especially  with  all  those  plants,  some 
of  them  on  the  elderly  side,  and  all 
those  office  buildings  and  nearly  2  mil- 
lion dependent  citizens. 

The  story  of  the  Pittsburgh  renais- 
sance is  an  oft-told  saga  of  local  cour- 
age and  initiative  and  cooperation.  A 
guest  at  the  Pittsburgh  Hilton — the 
Golden  Hilton  on  the  Golden  Triangle 
— can  look  down  on  the  famous  Point 
and  23-acre  Gateway  Center,  where 
westbound  pioneers  huddled  in  the 
shadow  of  the  British-built  blockhouse 
en  route  to  unknown  frontier  mysteries. 
He  can  look  down  and,  no  longer  hand- 
icapped by  heavy  smoke,  can  see  the 
rebuilt  blockhouse  on  verdant  acreage 


overpassed  by  the  fantastic  spaghetti  of 
a  modern  highway  complex.  And  he 
can  face  away  from  the  confluence  of 
the  Allegheny  and  Monongahela,  form- 
ing the  Ohio  River,  to  see  some  of  the 
world's  most  costly  architecture  where 
shabby  slums  stood  a  few  years  ago. 

Little  Smoke  Left  ■  For  Pittsburgh, 
the  Smoky  City  whose  title  was  derived 
from  the  combined  soot  of  bituminous- 
burning  homes  and  busy  mills,  has 
abated  70%  of  its  smoke  at  a  cost  of 
$250  million. 


A  boon  to  beer  drinkers  is  this  new 
aluminum  zipper  can  of  Aluminum  Co. 
of  America  in  Pittsburgh.  It  has  con- 
tainer makers  concerned. 


Industry  and  dwelling  owners  have 
merged  their  civic  loyalty,  with  a  boost 
from  appropriate  legislation,  to  restore 
clear  sunshine  to  an  area  that  once  re- 
sembled Los  Angeles  smog  at  its  worst, 
with  the  enhanced  curse  of  coal  and 
chemical  fumes. 

Yet  this  is  only  a  start.  Elaborate 
plans  for  the  future  include  a  down- 
town-splitting speedway,  more  slum 
eradication  and  new  construction, 
downtown  malls,  an  enormous  educa- 
tional-business-research center  at  nearby 
Oakland  (three  miles  from  downtown), 
a  new  Northside.  The  list  is  ambitious. 

Among  educational  facilities  in  or 
near  Oakland  are  U.  of  Pittsburgh, 
Carnegie  Tech  plus  nearby  Chatham 
College  and  Duquesne  U.  Pitt  is  sec- 
ond largest  private  employer  in  the  city, 
with  a  $51 -million  annual  payroll  (in- 
cluding research),  and  it  is  developing 
branches  at  Greensburg,  Bradford, 
Titusville  and  Johnstown.  Its  42-story 
Cathedral  of  Learning  is  an  educational 
showplace. 

"The  University  of  Pittsburgh,  found- 
ed shortly  after  the  Revolutionary  War, 
will  be  one  of  the  10  leading  universi- 
ties in  the  world,"  said  Dr.  Robert  D. 
Entenberg,  marketing  professor  of  the 
Pitt  graduate  business  school  and  an 
outstanding  authority  on  the  area's  eco- 
nomics. Pitt  has  14,000  students,  is 
growing  fast  and  has  just  been  desig- 
nated a  top  space  research  center  with 
a  $33-million  grant  as  a  start.  New 
dormitories  are  pie-in-the-sky  shaped. 

Underrated  Market  ■  "Pittsburgh  is 
one  of  the  most  underrated  markets  in 
the  nation,"  Dr.  Entenberg  said.  "The 


The  largest  retractable-dome  civic  arena  in  the  world  is  ventions,  sports  and  cultural  events.  When  the  weather 
located  in  the  center  of  Pittsburgh.   It's  used  for  con-      is  good,  the  roof  is  rolled  away. 
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Compare.. .next  time  you  buy: 
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lion in  three  states. 

3.  WEEP  RATINGS , . .  Watch  for  the  forth- 
coming surveys,  for  the  bigger  numbers 
that  spell  even  greater  SELLING  SUC- 
CESS. 

4.  WEEP  RATES  . . .  Lowest  in  cost,  highest 
in  SELLING  EFFICIENCY  (a  tiny  $114 
weekly  package  buys  12  one  minute 
commercials;  $350  buys  a  massive  super 
saturation  of  10  one  minute  commercials 
daily  for  a  week). 


acute  unemployment,  now  averaging 
8%  to  9%,  is  a  decade  old  and  the 
worst  is  over.  Steel  was  up  in  mid- 
February.  Most  flood-control  problems 
have  been  solved.  Steel  plants  are 
spending  hundreds  of  millions  on  new 
equipment  and  oxygen  techniques. 
Business  last  year  was  5%  above  1961, 
approaching  the  1957  alltime  peak. 

"This  market  has  13  billion  tons  of 
coal  reserves,  gas,  oil,  water,  limestone 
and  modern  transportation  by  air,  sur- 
face and  rivers.  The  Pittsburgh  Renais- 
sance stopped  smoke  and  floods.  Now 
keep  an  eye  on  the  future.  Don't  under- 
rate Pittsburgh." 

Take  a  quick  look  at  some  high  spots 
of  the  Pittsburgh  market: 

■  Allegheny  County  alone  has  more 
factory  production  than  31  of  the  50 
states  (metropolitan  Pittsburgh  includes 
three  other  counties). 

■  In  the  immediate  Pittsburgh  area 


ducing  about  20  million  tons. 

■  Export  sales  of  250  concerns  head- 
quartered in  Pittsburgh  exceed  a  quar- 
ter-billion dollars  yearly. 

■  Sixth  largest  U.  S.  metropolitan 
market,  seventh  in  retail  sales,  eighth 
in  population;  retail  sales  are  near  $3 
billion  mark;  ninth  largest  U.  S.  manu- 
facturing center. 

■  Trading  center  of  populous  in- 
state area  (Pa.,  Ohio,  W.  Va.  triangle) ; 
6V2  million  people  in  56-county  mar- 
keting area. 

■  Measured  by  television  coverage, 
Pittsburgh  is  a  29-county  market  with 
an  estimated  $9  billion  to  spend. 

■  Home  office  of  largest  aluminum 
industry,  steel,  plate-window  glass,  re- 
fractories and  many  others. 

■  One-fourth  of  nation's  iron  ore 
smelting. 

■  First  atomic  electric  power  plant 
at  Shippingport. 


The  sky-piercing  Cathedral  of  Learn-  adjoins  the  renaissance  architecture 
ing  on  the  U.  of  Pittsburgh  campus    of  beautiful  Heinz  Chapel. 


CONTACT: 

RADIO  STATION  WEEP 
SHERWYN  HOTEL 
PITTSBURGH  22,  PA. 

represented  by 

GEORGE  P.  HOLLINGBERY  CO. 


there  are  1,600  plants,  with  200  having 
more  than  100  employes  each. 

■  Nine  major  installations  are  in  the 
nuclear  power  business;  there's  nothing 
to  match  this  in  the  nation.  Most  of 
the  nuclear  Navy  is  powered  by  West- 
inghouse  built-designed  plants. 

■  The  four-county  metropolitan  area 
makes  6,000  products;  employs  275,000 
in  production  whose  income  is  $1.7 
billion  yearly. 

■  Of  the  500  largest  U.  S.  industries, 
55  have  plants  in  the  area;  25  head- 
quarter in  Pittsburgh.  Value  added  by 
factories  is  over  $3  billion  a  year. 

■  Over  100  research  and  testing  lab- 
oratories employ  20,000  who  earn  $150 
million  a  year;  investment  is  $300  mil- 
lion and  expanding.  One-fifth  of  U.  S. 
industrial  research  is  in  the  area. 

■  Chemical  plants  comprise  a  $1  bil- 
lion complex,  with  $42  million  payroll 
for  7,000  persons. 

■  One-fifth  of  U.  S.  steel-making  ca- 
pacity is  in  the  metropolitan  area,  pro- 


■  Second  only  to  New  York  in  new 
office  space  added  since  World  War  II. 

■  One-fourth  of  downtown  business 
district  rebuilt. 

■  New  highways  in  last  decade  cost 
$400  million;  $500  million  earmarked 
for  next  decade. 

■  America's  largest  inland  river  port; 
more  tonnage  than  Panama  Canal. 

■  Three-fourths  of  families  in  middle 
and  upper-income  brackets. 

Five  skyscrapers  are  going  up,  join- 
ing the  27  major  buildings  erected  in 
the  renaissance  drive.  The  $22  million 
civic  auditorium  is  the  largest  in  the 
world  with  retractable  dome.  The 
luncheon  talk  in  Pittsburgh  inevitably 
gets  around  to  the  new  local  image. 
They  even  are  thinking  about  a  down- 
town monorail.  Mellon  Square  Park 
has  a  six-story  underground  garage. 
The  reputed  second  largest  U.  S.  air- 
port is  being  enlarged. 

U.  S.  Steel  has  a  series  of  major  im- 
provements, including  National  Tube 
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THE  PEOPLE  REMAIN. 
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WWSW'S  ONLY  CONCERN 

IF  YOU'RE  INTERESTED  IN  PEOPLE, 
AND  YOU  SHOULD  BE,  CALL  DOUBLE- 
DOUBLE  OR  THE  NEAREST  MAN 
FROM  BLAIR  RADIO.  WE  CAN  GIVE 
YOU  THE  WHOLE  EXCITING  STORY. 
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For  the  Pittsburgh 

•  Adult  Market... 

Local  Advertisers 
depend  on  the 

•  Adult  Sound 

of 

WJAS  t 


Overlooking  the  heart 
of  Downtown  Pittsburgh 

WJAS  — NBC  owned 

Represented  by  NBC  Spot  Sales 
■  146  Adult  Listeners  per 

100  homes     (5:30  a.m.  to  6  p.m.] 

Aug.,  1962  Pulse  Audience  Comp. 
4  county  Metro.  Area 


overhauling.  That's  where  they  de- 
veloped the  hot-dog-shaped  flasks  that 
guide  Polaris  missiles  out  of  sub- 
marines. Oxygen  converter  furnaces  at 
the  Duquesne  Works  and  improvements 
at  the  Irvin  Works  will  hit  the  $50  mil- 
lion mark  and  keep  going.  Total  steel 
industry  improvements  will  reach  $300 
million,  including  Jones  &  Laughlin  and 
fabricators. 

Fresh  Start  ■  "Pittsburgh  can  have 
an  industrial  renaissance  as  meaningful 
as  the  civic  renaissance,"  said  Leslie  B. 
Worthington,  president  of  U.  S.  Steel. 

The  Corporation,  or  Big  Steel  if  you 
prefer,  was  all  shook  up  last  spring 
when  the  June  8,  1962  issue  of  Time 
magazine  ran  a  picture  of  the  local 
stacks  with  the  caption,  "Banked  fur- 
naces in  Pittsburgh;  The  bread  and  but- 
ter were  getting  thin."  What  irked  the 
Corporation,  a  spokesman  said,  was  the 
fact  it  had  spent  a  fortune  on  smoke- 
abatement  at  the  site  and  the  fur- 
naces, instead  of  being  idle,  were  op- 
erating 100%  at  the  time  the  photo 
was  taken. 

But  steel  has  its  problems — Alcoa  for 
instance.  The  aluminum  giant,  with  a 
zipper  beer  can  (see  photo,  page  82) 
among  its  many  new  items,  has  the 
steel  and  glass-container  industries  in  a 
sweat.  Steel  has  come  back  with  cans 
made  from  high-strength  tinplate  the 
thickness  of  this  printed  page.  The  final 
decision  will  be  up  to  the  consumer.  At 
Duquesne  new  equipment  will  produce 
150  tons  of  steel  in  40  minutes  com- 
pared to  the  former  eight  hours. 

The  standard  metropolitan  area  con- 
sists of  2Vz  million  people — Allegheny 
County  1.65  million;  Westmoreland 
361,000;  Washington  219,000  and 
Beaver  213,000.  Every  few  miles  there 
is  an  important  market,  moving  out  in 
every  direction — Greensburg,  Washing- 
ton, Johnstown,  Ambridge,  Latrobe, 
Jeannette,  New  Kensington,  Vander- 
grift,  Beaver  Falls,  Carnegie,  Connells- 
ville,  Uniontown,  Butler,  to  name  a  few. 

It's  important  to  remember  in  look- 
ing around  the  new  Pittsburgh  that  the 
next  decade  will  bring  even  more  dra- 
matic changes.  Money  and  spirit  saved 
a  city;  more  of  the  same  will  dress  up 
this  205-year  market  into  one  of  the 
most  efficient  and  attractive  communi- 
ties in  the  nation.  At  least  that's  the 
way  these  progressive  people  are  talk- 
ing and  acting. 

The  spirit  of  the  renaissance  is 
spreading  out  around  Greater  Pitts- 
burgh in  all  directions  and  into  the  Pan- 
handle where  Ohio,  Pennsylvania  and 
West  Virginia  meet.  Factory  pay  is 
high — 18%  above  the  national  average 
with  high  living  standards.  One  nearby 
city,  McKeesport  (50,000),  has  its  own 
civic  pride.  The  local  Daily  News  will 
not  carry  Pittsburgh  store  advertising 
though  only  14  miles  away,  a  business- 


Research  is  big  business  in  Pitts- 
burgh. A  U.  S.  Steel  scientist  at  work. 

man  said.  The  famed  Pittsburgh  de- 
partment stores  deliver  to  a  14-county 

area. 

Blaw-Knox,  Crucible  Steel,  Gulf, 
Heinz,  Koppers,  Westinghouse  Elec- 
tric— these  are  a  few  of  the  business 
giants  based  in  Pittsburgh.  They  do 
things  in  a  big  way  in  this  old  city  with 
a  new  face. 

This  is  the  city  that  once  moved 
Frank  Lloyd  Wright  to  exclaim  after 
looking  over  the  place,  "Abandon  it." — 
a  bit  of  professional  counsel  that  was 
happily  ignored. 


WA  MO 


selling  the  250,000 

PITTSBURGH 

Negro  Market 
for  14  years 


WAMO  AM  &  72,000  WATTS  FM 
Nat'l  Rep.  Bernard  Howard,  Inc. 
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UPPER  VALLEY  PLANTS  BUSY 

Wheeling,  Steubenville,  smaller  cities  nestle 
along  Ohio  among  teeming  industrial  complexes 


About  40  miles  northwest  of  Pitts- 
burgh, where  the  Ohio  River  does  an 
abrupt  turnabout  to  the  south,  the  river 
shores  are  lined  with  a  concentration 
of  industry  and  commerce  referred  to 
as  the  Upper  Ohio  Valley. 

Geographically  the  region  is  more  ac- 
curately described  as  the  Tri-State  or 
Panhandle  area.  But  the  definitions 
start  stumbling  over  each  other  as  the 
Pittsburgh  metropolitan  area  becomes 
the  Pittsburgh  trading  area,  or  roughly 
the  cities  and  towns  influenced  by  Pitts- 
burgh television. 

At  the  Pennsylvania-Ohio  line  the 
Ohio  River  residents  start  thinking  in 
terms  of  two  important  down-river  mar- 
kets— Steubenville-Weirton  and  Wheel- 
ing-Bellaire-Moundsville.  It's  all  a  bit 
confusing  to  map  watchers  but  to  those 
who  think  in  terms  of  markets  the  Ohio 
River  cities  and  related  environs  are  im- 
portant business,  industrial  and  trans- 
portation centers  of  more  than  1.75 
million  people  having  close  commercial 
ties. 

To  those  whose  perspective  is  orient- 
ed to  such  practical  matters  as  people 
and  dollars,  the  Upper  Ohio  Valley 
thus  becomes  a  tri-state  area  that  starts 
roughly  where  Pittsburgh's  built-up  area 
stops — McKeesport  on  the  northeast 
and  Rochester,  Pa.,  on  the  northwest. 
Of  course  there  is  Pittsburgh  tv  over- 
lap, but  Wheeling  and  Steubenville  sta- 
tions assert  their  identity  by  showing 
one  of  the  nation's  most  impressive  in- 


dustrial structures  along  the  populous 
Ohio  River  shores  and  loyal  audiences 
inland. 

Industrial  Complex  ■  Industry  is  con- 
centrated in  the  valley  and  spotted  out 
into  the  outlying  hills,  but  population 
is  even  more  huddled  within  range  of 
the  hundreds  of  industrial  plants  that 
comprise  one  of  the  nation's  most  im- 
portant groupings  of  smelters,  fabri- 
cators and  processors — all  served  by  a 
tremendous  network  of  barge  lines  pro- 
viding cheap  haulage  of  bulk  materials. 

These  industries  and  the  associated 
service  functions  provide  income  for 
thickly  populated  groups  of  cities  and 
towns  that  are  mapped  by  municipal 
boundaries.  But  the  officially  chartered 
community  boundaries  become  mean- 
ingless to  the  market-minded  observer 
who  motors  through  Weirton,  Steuben- 
ville, and  Martins  Ferry  and  then 
crosses  the  river  into  Wheeling  and 
Moundsville.  That's  why  those  who  sell 
via  the  airwaves  also  think  of  Wheeling 
and  Steubenville  in  terms  of  Washing- 
ton, Pa.,  East  Liverpool  and  Cam- 
bridge, Ohio,  and  southeast  toward 
Morgantown,  Fairmont  and  Clarksburg, 
W.  Va. 

If  the  geography  and  civic  semantics 
are  intricate,  the  economic  facts  aren't. 
Besides  the  two  major  steel  plants — 
Weirton  Steel  and  Wheeling  Steel — the 
river  flanks  are  lined  with  such  indus- 
trial giants,  such  as  Koppers  Co.,  Va- 
nadium Corp.,  Titanium  Metals,  Ohio 


ABC  RADIO 


WWVA  is  only  one  of  the  powerhouse 
stations  in  the  Ohio  Valley  that  are 
now  part  of  the  growing  ABC  RADIO 
NETWORK.  Others  are  WCKY  Cin- 
cinnati, WHAS  Louisville  and  KQV 
Pittsburgh.  And  the  power  behind 
these  stations  is  their  own  local  pro- 
gramming combined  with  the  long- 
time popular  programming,  the  un- 
matched news  coverage  and  the  new 
programming  that  only  ABC  RADIO 
offers  National  Advertisers. 
The  facts  have  changed  in  Network 
Radio-ABC  RADIO  is  the  reason  for  the 
change. 


ABC  RADIO 
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An  Upper  Valley  steel  scene  showing  Steubenville  complex.  Basic  steel- 
Wheeling  Steel   plant   in  Wheeling-    making  operations  take  place  here. 
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The  important  markets  of  the  981- 
mile  long  Ohio  Valley  are  under- 
stood only  by  a  city-by-city  inspec- 
tion of  industrial  and  commercial 
facilities  and  interviews  with  hun- 
dreds of  businessmen  and  indus- 
trial leaders. 


This  story  of  the  valley's  growth 
and  the  fast  spread  of  manufactur- 
ing and  chemical  plants  along  the 
Ohio  River  shores  is  based  on  a 
3,000-mile  series  of  inspections  by 
J.  Frank  Beatty,  BROADCASTING 
senior  editor. 


The  month-long  tour  was  made 
by  auto,  airplane  and  a  400-mile 
ride  on  a  coal  and  steel  tow, 
pushed  from  Cincinnati  to  Owens- 
boro,  Ky.,  by  the  million-dollar 
towboat  'Oreo'  of  the  Ohio  River 
Co.,  a  major  barge  transport  system. 


Ferro  Alloys.  Allied  Chemical,  Moun- 
taineer Carbon,  Union  Carbide,  Olin 
Mathieson,  Columbia  Southern  Chemi- 
cal, Mobay  Chemical,  Fostoria  Glass, 
Bloch  Bros.,  Sylvania,  Blaw-Knox  and 
huge  power  plants  and  big  coal  opera- 
tions needed  to  keep  a  major  economy 
in  operation. 

Within  the  trading  influence  of  Wheel- 
ing (54,000  in  central  city)  and  Steu- 
benville-Weirton  (60,000)  are,  for  ex- 
ample, such  towns  as  East  Liverpool, 
Ohio  (23,000),  Clarksburg,  W.  Va. 
(28,000),  Moundsville,  W.  Va.  (16,- 
000),  Washington,  Pa.  (25,000),  Cam- 
bridge, Ohio  (14,500),  McKeesport, 
Pa.  (45,000,  but  a  community  of  con- 
siderable local  identity),  Fairmont 
(28,000),  Morgantown  (22,000)  in 
W.  Va.,  and  Waynesboro,  Pa.  (11,000). 
These  figures  are  city-only  and  do  not 
take  into  account  the  outward  move- 
ment from  central  cities,  but  they  indi- 
cate the  high  saturation  of  the  area's 
population. 

Factories  Busy  ■  A  tour  around  the 
area  leaves  memories  of  belching  stacks. 
The  residents  prefer  it  that  way,  at 
least  until  installation  of  costly  precipi- 
tator and  oxygen  units  is  complete. 
When  the  older  stacks  stop  pouring  out 
over  the  nearby  landscape,  the  situation 
gets  serious.  Meanwhile  Weirton  Steel 
and  Wheeling  Steel  are  considering 
means  of  abating  the  fumes.  Kaiser  en- 
gineers have  been  studying  the  Weirton 
plant's  smoke  problem;  both  Weirton 
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and  Wheeling  are  converting  to  interim 
and  permanent  oxygen  processes,  the 
latest  thing  in  efficient  steel  production. 

The  separate  and  interlocked  com- 
munities in  the  Upper  Ohio  Valley  en- 
joy diversified  industrial  support. 
Wheeling  has  steel,  glass,  pharmaceuti- 
cals, toothpaste  tubes,  toys,  glassware, 
china  and  food  products,  to  mention  a 
few  leaders. 

Steubenville-Weirton,  straddling  the 
tri-state  Panhandle  and  the  Ohio  River 
have  iron,  steel,  tin  plate  and  containers, 
fire  clay  products,  tar,  coal,  coke,  wall- 
paper and  many  others.  East  Liverpool, 
at  the  northern  tip  of  the  three-state 
triangle,  is  a  steel  and  a  ceramic  center 
turning  out  porcelain,  china  and  bricks. 
It  is  25  miles  south  of  Youngstown, 
Ohio. 

The  key  cities  lining  the  river  from 
E.  Liverpool  to  Moundsville  have  a 
central-city  population  of  185,000. 
Reaching  inland  to  interrelated  cities, 
the  10-county  population  exceeds  600,- 
000.  This  figure  is  almost  tripled  when 
the  basic  tv-covered  area  is  included, 
and  a  little  more  antenna  height  can 
add  still  another  300,000  or  more  to 
the  audience. 

Common  Economy  ■  From  a  Wheel- 
ing eminence,  the  Ohio  shore  a  mile 
away  offers  an  enigma  in  economic 
images.  Except  for  the  barge-dotted 
water  strip,  southeastern  Ohio  and  west- 
ern West  Virginia  are  part  of  a  com- 
mon economy.  Yet  West  Virginia  bears 


the  unjustified  and  unrealistic  stigma  of 
poverty  and  Ohio  doesn't,  mainly  due 
to  effects  of  the  1950-60  automation 
of  the  coal  industry  and  one-sided 
journalistic  exploitation  of  the  problems 
of  displaced  families  in  areas  100  and 
200  miles  away  (see  page  92). 

Moving  southwestward  down  the 
Ohio,  the  West  Virginia  shores  have 
superior  rail  facilities  and  a  heavier 
concentration  of  industrial  plants.  Both 
sides  of  the  river  have  huge  electrical 
power  generating  facilities,  due  to  avail- 
ability of  coal  and  low-cost  water  trans- 
port. 

At  one  time  some  of  the  industries 
on  shore  sites  were  unhappy  with  their 
flood  troubles.  Now  West  Virginians 
claim  they  have  better  flood  protection 
than  the  Ohio  side  of  the  river  but  both 
sides  are  benefiting  from  extensive 
flood-control  dams  (with  new  locks) 
that  help  keep  the  river  under  control 
though  they  still  get  some  flooding  dur- 
ing the  rains  and  melting  snows  of 
March. 

Historic  Wheeling,  where  the  hand- 
wrapped,  twisted  cigar  was  called  a 
stogie  (presumably  after  the  Conestoga 
wagons  enroute  westward,  stopping  to 
stock  up  on  smokes),  continues  as  a 
tobacco  center.  Bloch  Bros,  still  makes 
stogies,  Mail  Pouch  chawin'  tobacco 
and  other  lines. 

Wheeling  early  became  a  wholesaling 
city  and  still  is  a  center  of  food  brokers, 
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Important  .  .  .  WTRF-TV  Wheeling  Market  .  .  .  Dominant  in  Rich 
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distributors  and  industrial  supply 
houses.  An  older  market  with  a  fron- 
tier background,  Wheeling  is  now  deep 
in  urban  renewal  and  municipal  im- 
provements. It  has  exceptional  parks, 
including  famed  Oglebay  Park  with 
skiing,  golf  and  many  other  types  of 
recreational  facilities — largest  park  in 
the  upper  valley.  There's  even  a  mu- 
seum at  this  vast  year-round  center 
along  with  a  huge  lodge  and  auditori- 
ums— all  within  the  city  limits. 

Wheeling  Steel,  11th  in  the  U.  S., 
with  $220  million  sales  in  a  year  and 
a  $300  million  plant  investment,  is 
spending  $170  million  on  improve- 
ments, including  conversion  to  oxygen- 
blown  steel.  In  the  interim  oxygen  is 
being  added  to  older  furnaces.  The  tin 
mill  was  modernized  at  a  cost  of  $40 
million.  Steel  plants  in  the  area  are 
ahead  of  many  other  centers  in  mod- 
ernization. They  are  on  barge  routes 
and  are  located  close  to  the  four  largest 
steel-consuming  states — Ohio,  Pennsyl- 
vania, Illinois  and  Michigan.  Blast  fur- 
nace yield  is  way  up  since  development 
of  steel  pellets  and  oxygen  methods. 
Weirton  Steel  (National),  another 
major,  also  gives  the  upper  valley  a 
strong  basic  foundation  for  industry. 
Steel  production  in  the  area  was  in- 
creasing in  the  first  quarter  of  1963. 

New  Highway  ■  When  Interstate  70 
is  completed  at  Wheeling  it  will  run 
right  through  the  center  of  the  city,  first 
passing  through  a  tunnel  and  then  cross- 
ing the  river.  This  will  draw  extensive 
highway  traffic  to  and  from  Atlantic 
states  and  the  Midwest. 

Wheeling  has  a  five-year-old  Jesuit 
school,  Wheeling  College,  with  an  at- 
tractive campus,  modern  buildings  and 
facilities  for  1,000  students. 

Wheeling  Steel  and  Weirton  each 
have  about  13,000  employes.  Total 
payrolls  of  the  two  run  as  high  as  $175 
million  a  year.  Wheeling  Stamping  is 
one  of  the  largest  makers  of  lead  and 
aluminum  toothpaste  tubes. 

The  abrupt  hills  of  Wheeling  are 


West  Virginia's  plus  factors 

Cheap  power  due  to  inexhaustible  coal  supply;  generating  capacity 
constantly  being  expanded. 

Major  aluminum  plants  drawn  by  low-cost  power. 

Low-cost  barge  transport  on  Ohio  and  Kanawha  rivers,  tieing-in  nation's 
inland  waterways;  rail  and  highways  networks. 

Extensive  river  and  ground  water  resources  for  industry. 

Natural  gas  and  petroleum. 

Enormous  brine  and  rock  salt  fields  for  chemical  plants. 
Limestone,  sand-gravel  and  clay-shale  deposits. 
Two-thirds  of  state  covered  by  forests. 
Major  steel  plants. 

Central  location;  four  of  five  major  markets  are  within  500  miles. 
Ideally  situated  for  production  of  finished  goods  from  locally  produced 
metals,  chemicals,  petrochemicals  and  plastics. 
Ample  labor  supply. 
Industrial  sites  available  along  rivers. 


topped  by  new  and  attractive  residen- 
tial sections,  in  contrast  to  some  of  the 
older  areas  typical  of  a  river  city 
that  has  a  colonial  background.  But  the 
wreckers  are  knocking  down  some  of 
the  worn-out  blocks  and  soon  more  new 
buildings  will  join  the  architecture  of 
past  decades.  One  new  renewal  project 
will  provide  HVi  downtown  acres  for 
light  industry. 

Wheeling  justifiably  resents  any  as- 
sociation with  some  distant  mining 
cities  in  the  mountains  whose  econ- 
omy and  geography  bear  no  relation  to 
the  market.  Wheeling  is  a  city  of  multi- 
ple economic  personalities.  It's  part  of 
the  Upper  Ohio  Valley  and  commer- 
cially tied  to  Steubenville,  Weirton  and 
other  upriver  cities;  it's  close  enough 
to  Pittsburgh  to  belong  to  the  tristate- 
panhandle  region;  it's  bridge-distant 
from  southeastern  Ohio  and  it  has  ties 
with  Morgantown  and  other  southeast 
West  Virginia  cities;  it's  neighborly 
with  Parkersburg,  down  river  85  miles. 

Stands  Alone  ■  With  all  these  eco- 
nomic bloodlines,  Wheeling  stands  on 
its  own  sturdy  feet  as  an  economic  en- 
tity.  The  businessmen  cooperate  in  a 


Aluminum  reduction  plant  of  Ormet 
Corp.  (Olin  Mathieson-Revere)  at  Clar- 
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ington,  Ohio,  below  Wheeling.  Rolling 
mill  adjoining  is  not  in  photo. 


search  for  new  industries.  Regionally 
the  area  is  behind  Ohio  Valley  Indus- 
trial &  Business  Development  Corp., 
headed  by  John  G.  Ondrick,  brigadier 
general  retired.  Gen.  Ondrick  is  new 
on  the  job  and  currently  is  mustering 
the  statistical  tools  needed  to  attract 
new  plants  to  this  area  of  efficient  and 
low-cost  transportation,  cheap  fuel  and 
vast  natural  resources. 

Steubenville,  with  a  city  population 
of  36,000,  is  four  miles  across  river 
from  Weirton  and  20  miles  above 
Wheeling.  It's  surrounded  by  cities  and 
towns  that  merge  or  almost  nudge  each 
other.  The  city's  title  honors  Gen. 
Frederick  William  von  Steuben,  drill 
master  at  the  fort  that  was  named  after 
him  in  1786.  The  city  is  making  prog- 
ress on  smoke  abatement.  Newer  plants 
include  Titanium  Metals,  900  employes; 
Vanadium  Corp.,  325;  Ohio  Ferro- 
Alloys,  175.  Unemployment  is  low, 
local  businessmen  explain. 

When  steel  centers  are  complaining 
about  a  slowdown  in  demand,  the  cities 
in  the  Upper  Ohio  Valley  boast  their 
production  always  runs  ahead  of  the 
national  average.  Steel  output  was  up 
in  mid-February  even  before  anticipated 
stockpiling  in  anticipation  of  a  possible 
strike  had  begun.  At  Wheeling  Steel, 
11th  largest  U.  S.  producer,  they  were 
quietly  discussing  new  types  of  contain- 
ers based  on  thinner  tinplate,  perhaps 
with  one  eye  on  Alcoa's  zipper  beer 
can. 

The  upper  valley  benefits  from  the 
areawide  drive  against  river  pollution 
and  already  they're  talking  about  re- 
vival of  game  fishing  on  the  river.  The 
longer  lakes  formed  by  new  dams  with 
their  1,200-foot  locks  have  already  cut 
the  barge  time  between  Wheeling  and 
Pittsburgh. 

All  this  modernization,  rebuilding 
and  general  activity  are  bringing  new 
life  to  this  concentrated  center  of  in- 
dustry, commerce  and  people. 
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There's  only  one  runaway  leader  in  Wheeling -Steubenville: 

WSTV-TV 

REPRESENTED  BY  PETERS,  GRIFFIN,  WOODWARD  INC. 

.  .  .  just  as  surely  as  there's  only  ONE  36th  TV  market  (TV  Magazine,  Feb.  '63) 

ONE  dominant  signal  (ARB-Nielsen,  Nov.  '62) 
ONE  station  that  offers  Notarized  Merchandising! 

Here's  a  glimpse  of  how  WSTV-TV  looked  to  Nielsen  last  November.  Total  quarter  hours  based  on  homes 
reached,  8:00  a.m.-12:30  a.m.,  Sunday  through  Saturday:  WSTV-TV  had  414;  the  other  station  had  only  44. 
And  ARB  points  out  that  in  the  same  month  WSTV-TV  had  SIXTEEN  of  the  top  twenty  nighttime  shows 
...  all  TEN  of  the  top  daytime  shows.  It's  not  even  close!  WSTV-TV  is  runaway  leader  in  Wheeling- 
Steubenville,  America's  36th  TV  market! 


IN  STEUBENVILLE:  EXCHANGE  REALTY  BLDG.,  282-6265  (Area  Code  614)  •  JOHN  J.LAUX,  EXEC.  VICE  PRESIDENT 
IN  NEW  YORK:  680  FIFTH  AVENUE,  586-5510  (Area  Code  212)  .  LEE  GAYNOR,  NATIONAL  SALES  MANAGER 
Other  Rust  Craft  Stations:  WRCB-TV,  Chattanooga ;  WRDW-TV,  Augusta,  Ga. ;  WBOY-TV/AM,  Clarksburg,  W.  Va. ;  WPIT- 
AM/FM,  Pittsburgh,  Pa.;  WSOL-AM,  Tampa,  Fla.;  WWOL,  Buffalo,  N.Y.  (Affiliated  with  Rust  Craft  Greeting  Cards,  Inc.) 
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All  West  Virginia's  divided  in  two  parts 

ONE-SIDED  REPORTING  HAS  FAILED  TO  TELL  DRAMATIC  GAINS  OF  STATE 


The  greatest  story  never  told,  a  fac- 
tual account  of  West  Virginia's  indus- 
trial structure,  has  long  been  lost  in  a 
media  morass. 

For  three  decades  the  positive  side 
of  West  Virginia's  economy  has  waited 
while  the  miseries  of  the  state's  dis- 
placed miners  have  been  spread  over 
the  printed  page  and  dramatized  in 
broadcasts. 

Few  newsmen  have  followed  up  their 
tales  of  miners'  travails  by  trekking  up 
and  down  the  Ohio  and  Kanawha  Val- 
leys to  inspect  the  growth  of  a  new  and 
expanding  industrial  complex.  They  by- 
pass the  affirmative  economic  story, 
focusing  instead  on  the  pathos  of  poor 
hill  folk  as  though  West  Virginia  had 
a  monopoly  on  unemployment  and  pov- 
erty. 

Today's  image  of  West  Virginia  is 
stained  by  the  one-sided  journalistic 
treatment  it  has  received.  The  Kenne- 
dy-Humphrey campaign  of  1960  took 
many  newsmen  into  the  backwoods. 
Magazine  writers,  NBC's  David  Brink- 
ley,  ABC's  Howard  K.  Smith  and 
scores  of  newspaper  writers  have 
stressed  the  seamy  side  of  the  West 
Virginia  story. 

In  recent  weeks  the  Washington  Post 
and  Time  magazine  have  taken  sly  digs 
at  West  Virginia,  apparently  influenced 
by  an  image  fostered  by  other  journals. 
A  Post  story  that  mentioned  the  state's 
newly  developed  Golden  Trout,  a  game 
and  tasty  addition  to  the  nation's  rec- 
reation and  diet,  wondered  how  a  state 
with  18th  century  thinking  could  at- 
tract fishermen  even  if  the  new  fish  was 
superior.  And  Time,  writing  about 
West  Virginia's  centennial  art  contest, 


Ashland,  Ky.,  works  of  Armco  Steel 
Corp.  is  located  on  banks  of  Ohio 
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pried  in  references  to  barefoot  moon- 
shiners and  assorted  signs  of  poverty. 

They're  still  steaming,  however, 
about  a  Saturday  Evening  Post  article 
in  1959  titled  "A  Dying  State,"  a  gory 
rhetorical  bludgeoning  that  could  see 
only  one  side.  A  Los  Angeles  Times 
reporter  who  flew  in  for  a  basketball 
game  last  year  decided  to  write  with 
pathos  about  the  state's  economy  and 
people.  True,  Master  Detective  and 
others  have  written  of  West  Virginia  as 
the  source  and  center  of  starvation. 

The  Other  Side  ■  Any  look  at  West 
Virginia's  economy  must  divide  the 
state  into  two  parts:  1,  the  populous 
industrial  strips  along  the  Ohio  and 
Kanawha  Rivers;  2,  the  mountainous 
center  and  south,  plus  the  farming 
areas  of  the  east. 

This  review  of  the  West  Virginia 
economy  deals  with  the  western  section 
of  the  state,  where  industries  line  the 
river  shores.  Latest  U.  S.  Bureau  of 
Labor  statistics  show  9.9%  insured  un- 
employment for  the  state  as  a  whole, 
but  state  officials  claim  total  unemploy- 
ment is  on  the  decline  after  a  peak 
reached  several  years  ago. 

Is  West  Virginia  really  the  horror 
spot  of  the  United  States,  as  stated  or 
inferred  by  many  who  have  written  of 
its  economy? 

"A  quarter-million  people  out  of  a 
total  population  of  less  than  2  million 
receive  public  assistance,"  Howard  K. 
Smith  said  in  his  Feb.  17  commentary. 
He  added,  "There  are  in  America's  afflu- 
ent society  between  30  and  40  million 
people  who  live  in  abject  poverty." 

If  250,000  receive  public  aid  in  West 
Virginia,  that's  13.2%   of  the  state's 


River.  An  important  expansion  project 
is  under  way  at  Armco  plant. 


population. 

If  we  accept  Mr.  Smith's  figure  that 
30-40  million  out  of  185  million  people 
in  the  U.  S.  live  in  abject  poverty,  it 
would  mean  the  national  poverty  per- 
centage ranges  from  16%  to  22%. 

The  commentator  said  non-mining 
areas  of  West  Virginia  have  suffered 
too,  reciting  the  plight  of  a  Mr.  &  Mrs. 
Allman  on  the  outskirts  of  Charleston 
who  have  $169  a  month  wages  from  a 
relief  project  and  a  food  ration.  About 
once  a  week,  he  said,  they  go  on  a  food 
binge  by  having  a  green  salad  for  sup- 
per. 

In  sharp  contrast  here  are  some 
thoughts  about  Charleston,  state  capi- 
tal, picked  up  during  an  economic  look 
at  the  market: 

■  Average  workers  income  (factory 
earnings)  in  Charleston  is  fourth  high- 
est of  U.  S.  cities,  $6,480  a  year.  This 
is  3.3%  above  the  mid-1961  average 
(U.S.  News  &  World  Report,  Oct.  15, 
1962).  Detroit  is  tops  with  $6,629;  the 
national  average  is  $5,035  so  Charles- 
ton workers  earnings  are  28.8%  above 
the  national  average. 

»  Charleston  is  one  of  15  markets 
having  substantial  (over  6%)  unem- 
ployment. Journalists  prefer  to  write 
about  this  unhappy  side  of  West  Vir- 
ginia's economy. 

■  Mine  unemployment  is  mostly  in 
the  central  and  south  portions,  far  from 
employment  centers.  The  more  aggres- 
sive unemployed  move  out;  the  rest 
prefer  to  stay. 

■  Charleston  income  was  up  3.3% 
for  the  mid-year;  employment  was  up 
1.3%. 

■  The  city  has  the  largest  chemical 
and  largest  sheet  glass  plants  in  the 
world. 

■  Union  Carbide  and  Goodyear  are 
building  additions. 

■  The  sale  of  Chevrolet  autos  here 
last  year  showed  it  among  the  top  cities 
in  the  U.S. 

More  answers  to  Mr.  Smith  and  his 
fellow  newsmen  were  supplied  by  Gov. 
William  Wallace  Barron's  office.  Here's 
a  set  of  statistics  on  West  Virginia's  un- 
employment: There  were  105,000  job- 
less (16.6%)  in  January  1961  when 
Gov.  Barron  took  office.  The  latest 
available  figure,  November  1962,  shows 
61,000  unemployed,  or  10.5%. 

Taking  the  state  as  a  whole,  Gov. 
Barron  said  seven  out  of  the  10  key 
index  factors  showed  increases  during 
the  1950-60  decade. 

Tired  of  Treatment  ■  Nobody  in 
West  Virginia  is  trying  to  picture  a 
boom  of  the  Miami,  Phoenix  or  Los 
Angeles  type.  But  West  Virginians  are 
getting  tired  of  the  journalistic  treat- 
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ment  they  are  receiving,  and  so  are 
those  of  West  Virginia  origin  who  live 
elsewhere  in  this  mobile  age. 

The  western  half  of  West  Virginia 
includes  markets  starting  with  a  north- 
south  line  that  includes  Morgantown, 
Fairmont,  Clarksburg  and  Charleston. 
The  area  moves  from  Charleston  north- 
westward down  the  Kanawha  River  to 
the  Ohio  River  and  Point  Pleasant.  To 
the  north  are  Parkersburg,  Moundsville, 
Wheeling  and  Weirton.  Huntington 
lies  near  the  Kentucky  border. 

Lining  the  rivers,  or  a  short  distance 
inland,  are  multi-million-dollar  chemi- 
cal, steel,  aluminum,  power-generating 
and  petrochemical  plants  that  comprise 
an  all-star  lineup  of  American  industry. 
The  long  list  includes  such  names  as 
duPont,  International  Nickel,  Wheeling 
Steel,  Weirton  Steel,  American  Electric 
Power  System,  Union  Carbide  &  Car- 
bon, Kaiser  aluminum,  Goodrich-Gulf, 
Pittsburgh  Plate  Glass,  Blaw-Knox, 
Continental  Can,  Westinghouse,  Owens- 
Illinois,  Allied  Chemical,  Koppers, 
Borg-Warner,  Monsanto,  Olin  Mathie- 
son,  American  Cyanamid,  Mobay 
Chemical  and  Sylvania. 

Blessed  with  unmatched  natural  re- 
sources and  a  central  location  near  ma- 
jor markets,  West  Virginia's  industrial 
complex  looks  forward  to  more  exten- 
sive processing  of  the  chemicals,  alloys, 
and  other  basic  products  for  American 
factories.  Much  of  its  aluminum  goes 
by  barge,  rail  or  highway  to  outside 
factories. 

Plastics  production  fans  out  to  finish- 
ing plants  making  consumer'  goods. 
There  are  many  plants  turning  out  bot- 
tles, fancy  glass,  toothpaste  tubes  and 
other  containers  yet  the  major  output 
is  in  the  basic  industry  category.  West 
Virginians  are  aware  of  this  and  are 
planning  for  fabricating  plants. 

Other  Facts  ■  Here  are  a  few  more 
facts  about  West  Virginia's  economy 
that  have  failed  to  capture  the  attention 
of  some  who  write  about  the  state: 

■  The  Charleston-Huntington  mar- 
ket's commercial  growth  is  fifth  in  the 
U.  S.,  according  to  Rand  McNally, 
showing  a  13%  business  increase  from 
June  1961  to  June  1962. 

■  Wheeling  Steel  in  the  Upper  Ohio 
Valley  is  spending  $170  million  for 
improvements. 

■  Coal  output  is  up,  chemical  pro- 
duction is  up  13%  over  the  previous 
year. 

■  The  state's  lapse  ratio  of  insurance 
policies  (Northwestern  Mutual)  is  be- 
low the  national  average.  The  average 
personal  life  policy  sold  last  year  in  the 
state  by  the  company  was  $14,000. 

■  Last  year  was  the  best  in  the  state's 
economic  history  with  bank  deposits 
and  personal  income  up,  according  to 
Gov.  Barron. 

■  The  unemployment  increase  caused 
by  automation  in  the  coal  industry  and 


The  practical  and  the  beautiful  in 
Charleston,   W.   Va.    An    Esso  tow 

declining  agriculture  in  the  eastern  part 
of  the  state  has  beei  checked. 

■  Foreclosures  on  Veterans  Admini- 
stration-financed homes  are  below  the 
national  average. 

■  Total  personal  income  in  1962, 
despite  a  population  loss,  rose  3% 
from  the  $3,126  million  in  1961  to  a 
record  $3,220  million. 


Index  (1935-39  =  100) 


1940        1945         1950         1955         I960  1965 

The  economy  of  West  Virginia  rose  to 
an  alltime  peak  in  1962,  reaching  a 
level  of  422  (1935-39=100),  according 
to  the  West  Virginia  Chamber  of  Com- 
merce. The  composite  index  is  based 
on  equally  weighted  data  supplied  by 
the  Federal  Reserve  Bank,  Fifth  Dis- 
trict. It  includes  bank  debits,  depart- 
ment store  sales,  personal  income, 
coal  production  (tons)  and  electric 
power  production  (kwh);  reports  of 
state  and  other  federal  agencies;  Na- 
tional Industrial  Conference  Board 
and  the  chamber's  research  staff.  The 
422  index  for  1962  is  a  preliminary 
estimate. 


passes  within  hailing  distance  of  the 
state's  blue-and-gold  domed  capitol. 

■  Retail  sales  were  up  2%  to  a  rec- 
ord $1,745  million;  bank  debits  rose 
5.4%  to  $10,196  million;  salaries  and 
wages  totaled  $2,174  million  compared 
to  $2,162  million  in  1962;  weekly  earn- 
ings at  the  mines  averaged  $120,  up 
0.6%;  factory  workers  averaged 
$101.12,  up  3%. 

■  Carloadings  up  4.8%;  crude  petro- 
leum up  26.6%  to  3.5  million  barrels; 
auto  sales  up  17.9%. 

A  Washington,  D.  C,  liaison  office 
opened  by  the  state  landed  a  list  of 
federal  contracts  that  boosted  West 
Virginia  from  50th  to  30th  place  among 
the  states  in  defense  contracts.  The 
1962  contacts,  totaling  $62  million, 
quadrupled  the  1961  figure  of  $16  mil- 
lion. The  office  also  was  active  in  bring- 
ing in  new  industries,  including  Melpar 
to  Fairmont,  West  Virginia  Ordnance 
Works  to  Wheeling  and  expansion  of 
Adel  Precision  Products  at  Huntington, 
according  to  Gov.  Barron. 

With  some  of  the  nation's  most  beau- 
tiful landscape,  West  Virginia  is  build- 
ing up  its  recreational  facilities  and  ac- 
commodations to  attract  tourists.  Their 
expenditure  last  year  is  believed  to  have 
been  at  least  $325  million. 

Natural  Riches  ■  Besides  the  almost 
limitless  water  reserves,  West  Virginia 
has  these  natural  bounties  to  offer  in- 
dustry: 

COAL — Reserves  estimated  at  50  bil- 
lion tons.  Production  averages  110  mil- 
lion tons  a  year  and  is  likely  to  in- 
crease. Employment  dropped  from 
132,000  jobs  in  1948  to  41,000  in  a 
decade-and-a-half  as  automation  en- 
tered the  industry  but  the  decline  in 
employment  has  stopped.  Value  of  pro- 
duction (at  the  mine)  is  around  $600 
million  yearly  (recent  peak  was  $854 
million  in  1947).  No.  1  coal-producing 
state. 

GAS — Production  is  up  1 3  %  for  the 
last  decade,  totaling  220  billion  cubic 
feet  a  year  from   13,000  producing 
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wells.  Fields  are  in  the  western  half  of 
the  state.  Reserves  are  1.8  trillion  cubic 
feet. 

SALT- — Extensive  brine  and  rock  salt- 
beds  form  the  chemistry  industry's 
building-block  material.  Production  is 
around  900,000  tons.  Reserves  are  8 
trillion  tons. 

OIL — Production  exceeds  3  million 
barrels  a  year;  much  of  it  is  of  Pennsyl- 
vania crude  quality,  commanding  a  pre- 
mium price. 

The  portion  of  the  state  within  25 
miles  of  the  Ohio  River  "is  more  pros- 
perous than  Ohio,"  according  to  Andrew 
L.  Henry,  director  of  community  de- 
velopment of  the  commerce  department. 
Most  of  the  Ohio  River  plants  are  on 
the  West  Virginia  side,  he  added. 

The  West  Virginia  economy  set  a 
new  record  for  1962,  according  to  Gov. 


Barron,  with  business  well  above  1960- 
61  levels.  Unemployment  declined,  he 
reported;  new  roads  are  being  built,  in- 
cluding interstate  legs  that  will  help 
erase  the  state's  reputation  for  slow, 
pretzelish  traffic  routes. 

100  Years  Old  ■  During  1963  a  total 
of  206  days  will  be  devoted  to  celebra- 
tion of  the  state's  centennial.  Celebrated, 
too,  will  be  the  fact  that  17  of  the  22 
business  indicators  were  up  in  1962, 
with  10  of  them  setting  alltime  records. 
Total  personal  income  for  1962  is  es- 
timated at  $3.2  million,  another  high. 

New  records  in  economic  factors 
were  registered  in  retail  sales,  electric 
power  production,  gasoline  sales,  col- 
lections of  consumer  sales  and  gross 
sales  taxes,  postal  receipts,  bank  debits, 
salaries  and  wages,  and  average  factory- 
mining  weekly  earnings. 


West  Virginia's  business  leaders  make 
no  pretenses  of  a  boom.  Instead  they 
point  to  the  halt  in  unemployment  and 
the  total  of  540,000  employed  people 
in  the  state;  the  anticipated  expansion 
of  chemical  and  industrial  production. 
Stone-clay-glass,  agriculture  and  lum- 
ber-wood products  are  classed  as  de- 
clining activities  but  chemicals,  metals, 
manufacturing,  public  utilities,  finance, 
trade,  professional  and  government 
employment  are  expected  to  increase 
gradually  during  the  decade.  A  slow 
expansion  in  population  is  anticipated. 
Mining  employment  is  expected  to  re- 
main stable." 

That's  a  quick  look  at  a  state  suffer- 
ing from  image  troubles  caused  by 
newsmen  who  miss  the  real  story  of 
what's  been  happening  in  the  West 
Virginia  hills. 


Huntington-Charleston  industries  busy 

HIGH  WAGE  LEVEL  BELIES  STORIES  OF  WEST  VIRGINIA  HARD  TIMES 


The  media  men  who  recount  their 
observations  of  poverty  in  West  Vir- 
ginia should  be  compelled  to  inspect  at 
close  range  the  neighboring  markets 
of  Huntington  and  Charleston  (see 
story,  page  92),  and  the  Ohio  and 
Kanawha  River  industrial  empire. 

These  portrayers  of  pathos  would  find 
in  Charleston  the  world's  largest  chem- 
ical plant,  a  group  of  other  major  in- 
dustries, a  governmental  economy  typi- 
cal of  a  state  capital — all  capping  the 
bunched  factories  along  the  Kanawha 
River.  They  would  find  Union  Car- 
bide's hilltop  laboratory  where  the 
skills  of  2,200  scientists  are  devoted  to 
pure  and  applied  research.  And  they 
would  find  close  to  the  highest  indus- 
trial pay  level  in  the  U.  S. 

These  print  and  broadcast  journalists 


would  observe  in  Huntington  the  largest 
nickel  rolling  mill  in  the  nation,  and  it's 
still  growing.  They  would  find  factories 
running  the  gamut  of  industry,  from 
heavy  goods  to  brassieres.  And  they 
would  be  surprised  to  encounter  one 
of  the  neatest  and  most  attractive  in- 
dustrial cities  in  the  land. 

Northeast  of  Charleston  is  a  string 
of  cities  splitting  the  industrial  western 
half  of  West  Virginia  from  the  moun- 
tainous center  and  agricultural  eastern 
slope.  These  cities  are  Morgantown, 
Fairmont,  Grafton,  and  Clarksburg. 
The  heavily  traveled  Kanawha  barge 
route  enters  the  Ohio  River  at  Point 
Pleasant,  W.  Va.,  and  Gallipolis,  Ohio, 
(pronounced  Galli-pol-ice  with  accent 
on  the  last  syllable). 

Huntington  Plat  ■  When  Collis  P. 


The  world's  largest  chemical  plant, 
Union  Carbide  &  Chemical,  is  located 
along  South  Charleston,  W.  Va.,  high- 
way (starting  diagonally  from  lower 


left  corner)  and  on  Blaine  Island  in 
Kanawha  River.  At  left  of  upper  tip 
of  island  and  at  top  of  photo  are 
facilities  of  FMC  Corp. 


Huntington,  empire  builder  of  the 
1880s,  reached  the  Ohio  River  with  his 
Chesapeake  &  Ohio  Railroad  he  de- 
cided to  lay  out  a  perfect  site  for  a  city 
that  would  bear  his  name.  His  sur- 
veyors staked  out  the  riverside  area 
with  wide  streets  and  perfect  rectangles, 
figuring  the  plat  would  be  adequate  for 
maybe  a  century  or  more. 

Thanks  to  his  foresight,  the  main 
area  of  Huntington  presents  an  orderly 
pattern.  But  Huntington  has  spread  far 
beyond  the  rail  baron's  dreams  as  in- 
dustry and  commerce  have  developed. 
The  state  capital,  Charleston,  is  40 
miles  away  but  a  ride  along  the  route 
compels  the  belief  the  two  cities  will 
someday  have  a  high-speed  lifeline  and 
become  twin  markets. 

They're  twins  already,  under  the 
modern  concept  of  a  market  as  the  area 
covered  by  a  good  tv  station  signal — a 
concept  that's  gaining  wide  acceptance 
as  the  visual  medium  continues  to  grow. 
The  rugged  terrain  permits  elevated 
tower  sites  where  a  tv  station  can  fan 
out  over  60  or  70  counties,  covering 
parts  of  West  Virginia,  Ohio,  Kentucky 
and  Virginia. 

Growing  Fast  ■  The  rollcall  of  in- 
dustry offers  a  list  of  multi-million  dol- 
lar plants,  modern  highways,  bridges 
and  waterways.  This  growth  rate  is 
ahead  of  the  national  average  and  re- 
tailing surpasses  the  expansion  of  many 
major  metropolitan  areas. 

Appropriately  Huntington  is  head- 
quarters of  the  C&O,  one  of  the  na- 
tion's money-making  rail  carriers.  C&O 
has  greatly  enlarged  its  office  operations 
in  Huntington  and  its  executives  are 
laying  plans  to  modernize  the  old  Balti- 
more &  Ohio  trackage  to  Pittsburgh  and 
bring  it  up  to  C&O's  standards. 

The  Huntington   metropolitan  area 
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1  meteorologist, 

1  Charleston  studio, 

2  Huntington  studios, 
9  newscasters  and 

25  "stringers". . . 

38  reasons  why  we  dominate  Supermarket 


And  here  is  number  39:  WSAZ-TV's 
1,253-foot  transmitter  tower— the 
very  tallest  in  the  entire  Charleston- 
Huntington  complex.  A  complex  we 
call  Supermarket. 

When  you  put  all  the  reasons  to- 
gether, you  see  why  our  Radar 
Weather  Forecasts  and  our  local 
features  and  news  coverage  (fed  by 
25  reporters  and  photographers)  are 
so  well  received.  Not  only  in  metro- 
politan Charleston  and  Huntington 
—  the  heart,  hub  and  core  of  Super- 
market—but throughout  our  72- 
county  4-state  area  as  well. 

You  see,  WSAZ-TV  enjoys  an  audi- 
ence loyalty  here  in  Supermarket 
that  borders  on  the  fanatic:  24  out 
of  the  top  25  nighttime  shows,  in 
fact,  are  seen  by  the  Charleston- 


Huntington  market  over  Channel  3. 

And  ARB  recently  rated  us  among 
NBC's  top  fifteen  affiliates  in  terms 
of  television  homes  delivered:  day 
in,  day  out,  all  week  long. 

Can  you  wonder,  then,  about  the 
warm  regard  in  which  WSAZ-TV  is 
held  by  advertisers  the  country  over? 
Or,  indeed,  what  your  best  means  of 
reaching  Supermarket's  495,700 
TV  homes  is?  Or  how  to  go  about 
reaching  the  2-million  Supermarket 
residents  who  earn  some  $4  billion 
yearly? 

While  you're  thinking  it  over,  per- 
haps you'd  like  to  thumb  through  our 
handsomely  illustrated  brochure.  It's 
aptly  entitled  "SUPERMARKET" 
and  it's  free  from  your  Katz  Agency 
man.  Ask  him  for  it! 


WSAZ-TV 

Charleston-Huntington,  West  Virginia 

3 


includes  Ashland,  Ky.,  and  Ironton, 
Ohio.  The  immediate  four-county  mar- 
ket has  a  population  of  260,000.  Three 
states — West  Virginia,  Kentucky  and 
Ohio — meet  between  Huntington  and 
Ashland-Ironton. 

A  circle  tour  of  the  city  of  Hunting- 
ton reveals  the  world's  largest  high- 
alloy  nickel  plant,  International  Nickel, 
with  a  $30-million  building  program 
underway.  The  company  makes  high 
nickel  alloys,  including  the  Incoloy  coils 
used  in  electric  stoves.  Its  employment 
of  2,500  puts  millions  into  the  local 
economy.  Four-fifths  of  its  output  goes 
to  destinations  within  600  miles,  with 
a  tenth  going  to  the  aircraft  industry  in 
Southern  California.  Every  missile  has 
nickel  alloy  from  the  nose  down.  Inco 
has  moved  its  sales  force  to  Huntington. 

Other  large  employers  are  the  C&O, 
5,230,  including  those  at  the  world's 
largest  freight  yard  owned  by  a  single 
company  at  Russell,  downriver;  Owens- 
Illinois  containers,  1,550;  Houdaille  In- 
dustries, 600;  H.  K.  Porter  Co.,  steel, 
825;  ACF,  freight  cars,  1,100;  Standard 
Ultramarine,  525,  and  Huntington 
Mfg.,  625. 

Tobacco  warehousing  is  a  major  busi- 
ness in  Huntington.  When  the  burley 
has  been  auctioned  and  moved  out, 
Owens-Illinois  moves  in  with  fancy 
whiskey  decanters  for  the  next  Christ- 
mas season.  One  of  the  large  ware- 
houses is  made  of  plastic-coated  nylon, 
resembling  a  block-long,  fat  quonset 
hut  and  kept  expanded  by  an  air-pres- 
sure system. 

Unemployment  Off  ■  The  city's  un- 
employment has  been  cut  from  10%  to 
9%  in  a  single  year,  and  local  business- 
men figure  new  and  expanded  industries 
will  accelerate  the  downward  trend. 
Cultural  facilities  include  Marshall  U., 
with  5,000  students  and  a  major  scien- 
tific laboratory  project.  Bank  debits 
were  up  .8%  in  1962.  In  fact,  all 
major  business  indices  are  climbing. 
Electric  consumption  is  up  a  fat  10.7%. 

Moving  out  to  neighboring  commu- 
nities, one-year-old  Montecatini  Nova- 
mont  works  represents  a  $20-million 


The  efficient  downtown  layout  of 
Huntington,  W.  Va.,  is  now  circled  by 

investment.  It  produces  petrochemical 
pellets  for  use  in  Moplen,  a  new  fibre 
competitive  to  nylon.  A  Meraklon 
fibre  plant  is  in  the  planning  stage. 
Local  natural  gas,  coal,  easily  acces- 
sible petroleum  and  Texas  pipe  lines 
insure  abundant  raw  material  for  this 
Italian  corporation. 

The  local  move  to  attract  small  in- 
dustries and  plants  making  finished  or 
semi-finished  products  includes  a  num- 
ber of  processing  works,  plastic  pipe 
production  and  garment  plants. 

Lining  the  Ohio  both  up  and  down 
river  are  Allied  Chemical  &  Dye,  with 
several  installations;  giant  power  plants 
operated  by  Columbia  Gas  system  and 
its  United  Fuel  Gas  Co.,  Kentucky 
Fuel  and  Ohio  Fuel.  The  river  valley  out 
45  miles  each  direction  includes  a 
group  of  plants  at  the  Ohio-Kanawha 
intersection:  Philip  Sporn  power  unit 
(Appalachian  Power  and  Ohio  Power); 
Marietta  Mfg.  Co.  (ocean-going  boats) ; 
Celanese;  Liverpool  Salt;  Kyger  Creek 
power;  Goodyear  Chemical. 

Both  Directions  ■  Downriver  from 
Huntington  are  Armco  Steel,  Allied 


WKEE-hi 


for  3rd  Consecutive  Year! 

Latest  Pulse  &  Hooper  proven. 

More  listeners  than  any  other  West  Virginia  station. 
Markets  lowest  cost/M. 

(Geyer  Broadcasting  Co.)  —Rep.  Paul  H.  Raymer 


attractive  new  suburban  homes.  Here 
is  a  typical  all-electric  dwelling. 

Chemical,  Dow,  DuPont,  Ashland  Oil 
&  Refining,  Oxo  Chemical,  Columbia 
Hydrocarbon,  Detroit  Steel  and  Hooker 
Chemical.  Along  the  Big  Sandy  River, 
besides  Ashland  Oil,  are  Pittsburgh 
Chemical,  United  Fuel  Gas,  Novamont 
and  Kentucky  Power. 

Ashland  and  Ironton,  at  the  Ohio- 
Big  Sandy  intersection,  are  right  in  the 
middle  of  the  area  development.  Arm- 
co, first  of  the  continuous-rolling  steel 
mills,  was  begun  three  decades  ago  and 
now  is  in  a  $50  million  expansion  pro- 
gram. It  currently  employs  3,700. 

Ashland  Oil  &  Refining,  with  1,350 
employes,  turns  out  chemical  and  pe- 
troleum products.  It  recently  arranged 
to  buy  United  Carbon  Co.  assets  for 
$50  million.  Largest  city  in  northeastern 
Kentucky,  about  12  miles  from  Hunt- 
ington, Ashland  is  based  on  steel, 
chemicals  and  transportation.  The  city 
has  one  of  the  few  barge-to-rail  loading 
facilities  along  the  Ohio  River,  and  its 
barge  traffic  is  heavy.  It's  a  rail  junc- 
tion point  for  the  C&O.  The  local  yards 
can  handle  1,800  cars  a  day;  nearby 
Russell  yards  accommodate  14,500  cars. 

Like  Huntington,  Ashland  was  laid 
out  with  wide  streets.  And  like  Hunt- 
ington it  has  a  high  flood  wall.  Ash- 
land's iron  deposits  were  discovered 
about  1800  by  an  industrialist  of  that 
era,  John  Deering.  He  and  others  built 
smelters;  surplus  ore  was  shipped  down- 
river to  Cincinnati.  The  city  is  the  scene 
of  annual  American  Folk  Song  Festival, 
stemming  back  to  past  centuries. 

Charleston's  Chemistry  ■  Historic 
Charleston,  once  represented  in  the  Vir- 
ginia assembly  by  Daniel  Boone,  is  well 
prepared  for  the  scientific  and  chemical 
future  with  its  extensive  complex  of 
riverside  industries. 

Atop  a  hill  across  the  Kanawha  river 
in  South  Charleston  is  a  flashing  new 
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$50-million  research  facility  operated 
by  Union  Carbide  Chemicals.  Its  2,200 
scientists  and  technicians  are  highly 
paid  to  think  of  new  ideas,  methods 
and  products.  The  company's  Sevin  in- 
secticide was  airlifted  to  Egypt  a  year 
ago,  the  2  million  pounds  of  bug  killer 
saving  that  country's  cotton  crop. 

With  total  employment  of  12,000, 
Union  Carbide's  chemical  plant  is  big- 
gest in  all  the  world,  producing  400  dif- 
ferent chemicals  of  the  olefin,  polyure- 
thane  foam  and  many  other  categories. 
Every  year  150  technical  school  pro- 
fessors are  brought  in  to  inspect  the 
plant  and  get  a  good  view  of  modern 
industry  at  work.  Huge  recreational 
areas  are  maintained  for  employes. 
Prestone  antifreeze,  the  stuff  that  made 
motors  winterproof,  is  a  by-product  that 
became  an  automotive  essential.  Nearby 
DuPont  has  a  similar  item,  Zerone. 
Kroger  has  a  large  distribution  center  at 
Charleston. 

The  local  blood  pressure  rises  when 
the  word  poverty  is  mentioned  around 
Charleston.  The  city  has  its  shoddy 
areas,  of  course,  but  its  wages  are  ex- 
tremely high  and  the  waterfront  is 
famed  as  an  outstanding  example  of 
civic  beautification.  A  symphony  or- 
chestra and  other  cultural  facilities  are 
found  around  the  seat  of  state  govern- 
ment. The  state  capitol,  resembling  like 
many  others  the  U.  S.  Capitol  in  Wash- 
ington, has  a  gold-and-blue  dome  of 
striking  beauty.  The  capitol,  incidental- 
ly, has  an  element  of  commercial 
charm — a  million-dollar  payroll.  The 
city  is  the  home  of  Morris  Harvey  Col- 
lege, West  Virginia  graduate  school  and 
West  Virginia  Tech. 

High  Wage  Level  ■  But  what  gets 
them  excited  is  any  suggestion  that 
Charleston  is  a  city  of  poverty  when 


Power  for  atomic  energy  project  at 
Portsmouth,  Ohio,  is  supplied  in  part 
by  huge  steam  plant  of  Ohio  Valley 
Electric,  Cheshire,  Ohio. 


THE  CBS  TWINS 

A  Great  Team 
To  Cover  The  Great  Kanawha  Valley 

WCHS-TV,  Charleston,  W.  Va., 
dominates  Kanawha  County 


Monday  thru  Sunday 

9  AM  -  12 

Midnite 

WCHS-TV  Charleston-Kanawha  County 

44% 

share 

Station  "Y"*  Cabell  County 

34% 

share 

Station  "Z "*  Cabell  County 

22% 

share 

(Source — ARB  Special  Homes  Report 

Nov.  7  -  Dec.  4,  1962) 

WCHS-TV:  The  only  TV  station  in  Charleston,  the  Capital  of 
West  Virginia 

WCHS-TV:  The  only_  full-time  CBS  station  in  West  Virginia 

*Both  stations  in  Huntington,  approximately  50  miles  west  of  Charleston. 

Represented  by  Blair  Television 


5000  WATTS  OF  FULLTIME  POWER  ON  580 

Outstanding  on  WCHS  Radio 

The  Sam  'N  Denzil  Show  with 
"The  Happiness  Boys" 

The  'Phone  Exchange 

The  Road  Show 

Nightline 


UNDUPLICATED  AUDIENCE 

Since  its  inception  in  1927,  WCHS  has  been  the  undisputed  leader 
among  radio  stations  in  its  area.  Its  long  period  of  entertainment 
and  public  service  has  made  it  the  natural  leader.  In  the  August, 
1961,  Trendex  Survey  WCHS  was  indicated  by  40.3%  of  those 
interviewed  as  their  FIRST  choice! 


Represented  by  Blair  Radio 
The  Eyes  and  Ears  of  the  Kanawha  Valley 

WCHS-TV  -  WCHS  Radio 

THE  ROLLINS  BROADCASTING  COMPANY 
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HUNTINGTON-CHARLESTON  INDUSTRIES  BUSY  continued 


its  average  wage  level  is  fourth  highest 
in  the  nation  (see  page  92). 

Last  year  12  major  plant  expansions 
were  underway.  FMC  ordnance  depot 
has  a  $64  million  Army  contract  for 
armored  personnel  carriers.  Its  plant  ad- 
joins expanding  Union  Carbide  in  South 
Charleston. 

Among  major  industrial  employers 
besides  Union  Carbide  are  FMC  2,900; 
Goodrich-Gulf  730;  duPont  2,800; 
North  American  Aviation  Co.'s  brand 
new  electronic  facility  270;  McJunkin 
Corp.,  oil-well  hardware  180;  American 
Viscose,  1,000;  Kanawha  Mfg.  Co. 
Libby-Owens-Ford  Glass  Co.,  1,600 
Appalachain  Power  has  big  generators 
Kroger  stores,  700;  state  offices,  2,600 
Monsanto,  700;  True  Temper,  400. 

Down  the  Kanawha  are  Monsanto, 
American  Viscose  and  Allied  Chemical. 
Barge  traffic  is  important  to  the  valley, 
the  Kanawha  having  a  nine-foot  chan- 
nel that  ties  it  to  the  upper  and  lower 
Mississippi  as  well  as  to  the  Gulf.  Local 
coal,  ample  water,  salt  and  cheap  trans- 
portation provide  an  ideal  chemical  set- 
ting. Last  year  Charleston  had  a  tem- 
porary setback  when  Owens-Illinois  not- 
ing that  its  glass-container  customers 
were  now  over  100  miles  or  more  dis- 
tant, phased  out  this  part  of  the  plant 
mostly  because  of  the  transportation 
problem.  It's  still  making  paper  prod- 
ucts. 

The  power-generating  pool  in  the 
area  is  credited  with  bringing  the  big 
Kaiser  aluminum  plant  to  Ravenswood, 
50  miles  north  and  not  far  from  Par- 
kersburg.  With  its  industries,  whole- 
saling, government,  transportation  and 
smaller  industries,  Charleston  and 
Kanawha  County  have  a  diversified 
economy  that  supports  a  population  of 


250,000.  Three  interstate  highway  links 
will  speed  up  truck  deliveries.  Charles- 
ton is  famed  in  chemical  history  as  the 
area  that  originated  nylon,  Vinylite 
resins,  lucite  and  the  polyethylene  resins, 
and  other  base  chemicals.  Area  manu- 
facturing employs  22,500  persons,  with 
65,951  employed  in  non-manufacturing 
lines. 

Industrial  Boundary  ■  Due  south  of 
Pittsburgh  70  miles  is  the  start  of  an 
unmapped  economic  boundary  that 
separates  central-eastern  West  Virginia 
from  the  industrialized  western  half  of 
the  state.  Morgantown,  Fairmont  and 
Clarksburg,  reading  north  to  south,  are 
at  the  top  of  the  boundary;  200  miles 
to  the  southwest  is  Charleston,  marking 
the  bottom. 

A  metropolitan  area  of  40,000,  Mor- 
gantown has  West  Virginia  U.  (7,000 
students,  big-league  sports  and  fine 
specialized  schools).  The  9-foot  Mon- 
ongahela  River  channel,  an  unusually 
busy  one,  leads  to  Pittsburgh,  the  Ohio 
and  on  to  the  Mississippi.  Sterling 
Faucet,  largest  industry,  employs  1,300. 
Metalworking,  glass  and  textile  plants 
abound;  U.  S.  Bureau  of  Mines  has  a 
major  experimental  station. 

Fairmont  and  Clarksburg,  industrial 
cities  a  45-minute  drive  apart,  have  in- 
come levels  well  above  the  state  aver- 
age. They  are  major  trading  and  man- 
ufacturing centers  and  big  coal  produc- 
ers. The  Tygart  Valley  and  West  Fork 
rivers  merge  at  Fairmont  to  form  the 
Monongahela.  Coal  and  cement  are 
barged  down  and  gasoline  up-river. 
Westinghouse  has  a  lamp  division  em- 
ploying 2,000  and  an  expansion  project 
means  200  more  jobs.  Bank  deposits  and 
retail  sales  are  higher;  Christmas  sales 
were  the  best  in  many  years.  Owens- 


U.' 

The  world's  largest  high-alloy  nickel 
plant,  International  Nickel  Co.,  is  lo- 
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cated  at  Huntington,  W.  Va.  It  has  a 
$30  million  expansion  project. 


Illinois  employs  1,660  in  its  glass  con- 
tainer plant.  Cerro  Aluminum  has  400 
employes.  The  42  local  plants,  includ- 
ing Sentry  Sanitary,  Sharon  Box  and 
Sharon  steel  employ  5,500.  Monon- 
gahela Power  has  expanded  its  gener- 
ating capacity.  Marion  County  has 
64,000  people. 

Pacing  Clarksburg's  progress  is  a  new 
$5  million  expressway  running  right 
through  the  city.  Glass  is  the  top  in- 
dustry; business  picked  up  nicely  after 
the  Kennedys  bought  West  Virginia 
pieces  for  the  White  House.  New 
power  generating  facilities  are  helping 
the  economy.  Hazel-Atlas  division  of 
Continental  Can  employs  1,630;  Pitts- 
burgh Plate  Glass  1,180;  Rolland  Glass 
414;  Lockheed-Marietta  225  and  Mai- 
den Form  Brassiere  400  employes.  The 
airport  runways  are  being  enlarged. 
Harrison  County  population  is  80,000. 

Parkersburg-Marietta  ■  A  big  bend 
in  the  Ohio  River  finds  Marietta  on  the 
Ohio  side  and  Parkersburg  10  miles  to 
the  south  in  West  Virginia.  Upriver 
are  St.  Marys,  Bens  Run  and  New 
Martinsville.  Southwest  are  Ravens- 
wood,  W.  Va.,  and  Gallipolis,  Ohio.  On 
the  shores  from  New  Martinsville  to 
Gallipolis  and  Point  pleasant  are  Quaker 
State  Refining,  American  Cyanamid 
(two  plants),  B.  F.  Goodrich  plastics, 
Union  Carbide  (two  plants),  Johns- 
Manville  Fiber  Glass,  Universal  Glass, 
Shell  Chemical,  two  Kaiser  plants,  Du- 
Pont, Borg-Warner,  Vanadium  Corp., 
Mobay  Chemical,  O.  Ames  Co.,  Dravo 
Corp.,  Corning  Glass,  American  Viscose 
and  others. 

Parkersburg  is  about  midway  be- 
tween Wheeling  and  Huntington.  Just 
below  the  city  is  Blennerhassett  Island 
where  Aaron  Burr  is  said  to  have 
planned  his  southwestern  empire.  City 
population  is  45,000,  with  65,000  in  the 
metropolitan  area;  it's  hub  of  an  11- 
county  area  farming-industrial  econ- 
omy. The  Little  Kanawha  River  enters 
the  Ohio  in  Parkersburg. 

The  college  city  of  Marietta,  oldest 
settlement  in  the  Northwest  Territory 
(1788),  has  a  big  Indian  mound,  sim- 
ilar to  the  famed  bulge  in  downtown 
Moundsville.  It  is  located  at  the  in- 
tersection of  the  Ohio  and  Muskingum 
rivers.  Washington  County  population 
is  55,000.  An  Atomic  Energy  Commis- 
sion power  facility  is  operated  by  Ohio 
Valley  Electric  Corp. 

The  $200  million  Kaiser  Aluminum 
&  Chemical  Corp.  Ravenswood,  W.  Va., 
plant  is  one  of  the  most  modern  in  the 
country.  It  adjoins  the  Ohio  River 
which  permits  river  and  surface  trans- 
portation. The  plant  combines  enormous 
reduction  capacity  and  a  modern  rolling 
mill. 

Some  of  the  biggest  and  busiest  in- 
dustries in  the  nation  are  located  in 
this  West  Virginia-Valley  area. 
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Cincinnati  in  midst  of  vibrant  growth 

HIGHWAYS,  BRIDGES,  SHOPPING  COMPLEXES  OPEN  NEW  AREAS  TO  INDUSTRY 


Old  Cincinnati,  originally  named  after 
a  Roman  dictator  but  currently  known 
by  choice  as  the  Queen  City,  has  grown 
right  out  of  its  civic  britches. 

This  metropolitan  market  of  IV2 
million  spanning  the  Ohio  River  is  now 
building  for  the  future  to  compensate 
for  its  overloaded  highway  and  bridge 
facilities  and  to  beautify  the  somewhat 
antique  and  jam-packed  downtown. 

It's  an  ambitious  program  that  prom- 
ises to  surpass  the  famed  fighting  spirit 
and  energy  of  Rome's  Lucius  Quinctius 
Cincinnatus  in  the  500-600  B.C.  period. 
The  great  Lucius  left  his  plow,  mopped 
up  the  attacking  Aequians  in  a  day  to 
leave  Rome  safe  once  more  and  went 
right  back  to  the  farm.  But  his  name- 
sake city  of  Cincinnati  will  need  at 
least  another  half-decade  to  win  the 
basic  struggle  against  obsolescence  and 
tool  up  with  physical  facilities  adequate 
for  the  future. 

The  vibrant  rebirth  of  Greater  Cin- 
cinnati first  impresses  an  observer  of 
its  economy  at  the  big  airport  in  su- 
burban Kentucky,  a  terminal  that  keeps 
getting  closer  by  the  clock  to  downtown 
as  the  twin-ribboned  highway  segments 
are  added. 

Change  Apparent  ■  All  through  New- 
port and  Covington,  Ky.,  and  the  buzz- 
ing countryside,  this  evolution  into  a 
modern  and  suburban-studded  trading 
area  is  apparent  mile  by  mile.  The 
Kentucky  communities,  with  the  help  of 
a  new  and  deeper  channel  in  Licking 
River  opposite  downtown  Cincinnati  are 
conducting  their  own  drives  to  bring  in 
new  business  and  industry.  They,  too, 
are  ruthlessly  razing  clusters  of  blocks 


in  an  aggressive  effort  to  convince  the 
nation  they  aren't  merely  dormitories 
for  the  Ohio  side  of  the  trading  area. 

At  the  river  approach  on  the  Ken- 
tucky side  appear  the  developing  stages 
of  new  ramps  and  cloverleafs  that  will 
speed  traffic  across  the  Ohio  on  a  fast, 
modern  $17  million  bridge  that  appears 
to  be  about  a  year,  maybe  less,  from 
completion.  And  the  waterfront  dis- 
tributor system  in  riverside  Cincinnati 
offers  fast  connectors  to  an  expanding 
network  of  fast  highways  that  will 
reach  out  in  all  directions,  connecting 
local  industries  and  spreading  to  federal 
and  interstate  links. 

Added  up,  the  principal  projects  will 
run  a  half -billion  dollars.  Industrial  ex- 
pansion is  impressive,  new  facilities  and 


improvements  in  1962  running  over  the 
$300-million  mark.  A  $27-million  fed- 
eral building  is  underway  and  the  cen- 
tral riverfront  is  being  beautified. 

They  like  the  Queen  City  tag  in  Cin- 
cinnati. Its  origin  is  in  dispute  but  a 
favorite  legend  centers  around  the  1854 
visit  of  Henry  Wadsworth  Longfellow. 
Seated  on  a  hill  overlooking  the  Ohio 
River,  he  was  inspired  to  write  in  his 
poem  "Catawba  Wine": 

And  this  song  of  the  vine, 
this  greeting  of  mine, 
the  winds  and  birds  shall  deliver 
To  the  Queen  of  the  West 
in  her  garlands  dressed, 
on  the  banks  of  the  beautiful 
river. 

The  German  dwellers  in  the  area  had 
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•  latest  Pulse  and  Hooper  Figures! 
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WLW-T 

CINCINNATI 

NATIONAL 
COLOR  TV 
LEADER 


...with  these 
COLOR  TV  firsts 


FIRST  NBC  color  affiliate. 

FIRST  to  colorcast  daytime  big  league 
baseball  on  a  local  and  regional  basis. 
Cincinnati  Reds. 

FIRST  to  colorcast  indoor  remotes 
under  normal  lighting  conditions  — 
with  new  low-light  color  tube  devel- 
oped by  GE  and  Crosley  Broadcast- 
ing engineers.  Cincinnati  Royals  and 
U.  of  Cincinnati  basketball  games. 

FIRST  to  colorcast  night-time  out- 
door remotes,  including  big  league 
night  baseball,  under  normal  lighting 
conditions.  Cincinnati  Reds. 

. . .  which  adds  up  to  about  55  hours 
of  color  TV  programs  weekly  on 
WLW-T,  including  almost  V2  of 
night-time  programs  in  color. 

. . .  resulting  in  more  color  TV  sets  in 
Cincinnati  per  population  than  any 
other  city  in  the  U.  S.  A.! 

So  call  your  WLW  Television  Repre- 
sentative. You'll  be  glad  you  did ! 

The  other  dynamic  WLW  Stations 

WLW-I  WLW-D  WLW  WLW-C 

Television  Television  Radio  Television 
Indianapolis     Dayton  Columbus 

Crosley  Broadcasting  Corporation 


planted  vineyards  all  over  the  hills. 
Cincinnati  was  once  known  as  a  wine 
center;  its  brewing  eminence  continues. 

Modern  Cincinnati  to  the  casual  ob- 
server is  the  home  of  the  Reds  baseball 
club,  the  basketball  Royals  and  Oscar 
Robertson,  two  slick  college  cage  teams 
— U.  of  Cincinnati  and  Xavier — and 
fine  local  beers.  But  to  the  marketer  the 
Cincinnati  area  offers  these  important 
facts: 

■  Practically  all  major  business  indi- 
cators were  up  in  1962  over  1961. 

■  Cincinnati  leads  the  world  in  pro- 
duction of  machine  tools,  soap  and 
playing  cards. 

■  Over  170  important  new  manufac- 
turing companies  have  entered  the  area 
in  a  decade  with  $435  million  invested 
in  facilities. 

■  One  industrial  center,  part  of  the 
projected  Circle  Freeway,  already  has 
$80  million  invested  in  plants  concen- 
trated around  the  Mill  Creek  express- 
way intersection. 

■  A  90-mile  lock-free  lake  has  been 
built  in  the  Ohio  River  as  a  result  of 
the  billion-dollar  Ohio  River  develop- 
ment program. 

■  Kroger  has  a  new  $10-million 
headquarters. 

■  It's  the  15th  largest  U.  S.  manu- 
facturing area,  led  by  chemicals,  cans, 
clothing,  machinery,  motor  vehicles, 
valves  and  other  metal-working  prod- 
ucts. 

■  Four  large  insurance  companies 
have  their  homes  in  the  area. 

■  Unemployment  has  been  reduced 
to  about  4%. 

■  Cincinnati  Gas  &  Electric  has  a 
five-year  $200  million  expansion  pro- 
gram, and  is  maintaining  a  $40-million 
annual  rate;  over  a  decade  the  program 
will  pass  $400  million.  Its  electric  power 
capacity  is  over  1.5  million  kilowatts; 
gas  is  being  doubled  from  36  million 
to  72  million  cubic  feet  capacity  per 
day. 

■  CG&E's  tax  bill  is  $32.5  million,  26 
cents  out  of  every  dollar  collected. 

■  Retail  trade  in  the  immediate  three- 
county  metropolitan  area  (Hamilton  in 
Ohio,  Campbell  and  Kenton  in  Ken- 


tucky) are  estimated  to  have  passed  the 
$1.5  billion  mark;  population  is  esti- 
mated at  1.2  million. 

■  A  $16.6-million  bond  issue  was 
voted  recently.  It  will  help  to  doll  up 
the  riverfront,  build  a  convention-ex- 
hibition hall,  rebuild  some  of  the  down- 
town and  relocate  the  produce  market 
area. 

■  Cincinnati  &  Suburban  Bell  Tele- 
phone Co.  has  spent  $19  million  to 
expand  its  facilities;  total  revenue  is 
up  $3  million  to  a  $60-million  total. 

■  The  German  heritage  of  the  city's 
natives  is  responsible  for  a  $75-million 
brewing  industry.  The  local  product 
can  be  classified  as  select  sipping. 

■  CG&E  has  bought  10  General  Elec- 
tric jets  from  the  local  Evandale  plant 
to  use  as  reserve  generators.  They  cost 
$10  million  and  have  100,000  kw  ca- 
pacity. A  pioneer  in  underground  gas 
storage,  it  has  just  built  a  third  storage 
tank  at  a  cost  of  $1.5  million. 

■  Greater  Cincinnati  population  is  up 
25%  in  a  decade. 

■  The  highway  projects  underway  or 
soon  to  be  will  cost  a  half-billion. 

■  The  city  is  a  leader  in  space  devel- 
opment and  research.  A  nuclear  reactor 
will  be  installed  at  the  U.  of  Cincinnati; 
metal-working  firms  supply  hardware 
for  missiles. 

■  Western  &  Southern  Life,  one  of 
four  insurance  firms  headquartering  in 
Cincinnati,  has  $1.2  billion  in  assets. 

■  Average  weekly  earnings  are  at  an 
alltime  high. 

General  Electric  is  the  largest  local 
employer,  with  12,000  working  at  the 
Evandale  jet  engine  plant.  First  engines 
for  the  2,000  mph  XB-70  experimental 
bomber  have  been  produced.  It's  work- 
ing on  space  engines. 

Procter  &  Gamble,  largest  soap-de- 
tergent maker  and  No.  1  buyer  of  tele- 
vision time,  employs  9,000  and  head- 
quarters in  Cincinnati. 

Other  large  employers  include  Ford 
5,000  plus;  General  Motors,  over  3,000; 
Atomic  Energy  Commission,  over  2,500; 
Allis  Chalmers  2,500;  Avco  2,700; 
Baldwin  Piano  2,300;  Cincinnati  Mill- 
ing Machine  4,500.   Others  above  the 


GREATER  CINCINNATI'S  FULL  TIME 
FM  STEREO  SERVICE 
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1,000  employe  mark  include  Acme- 
Newport  Steel  across  the  river  in  Ken- 
tucky; American  Radiator;  Philip  Carey; 
Champion  Paper  at  Hamilton,  down  be- 
low past  peaks;  Avco  electronics;  Du- 
Bois  Chemicals;  Formica;  Diamond  Na- 
tional; Bigson;  Globe-Warnecke;  Hyde 
Park  Clothes;  E.  Kahn's;  Lunkenheimer 
and  William  Powell  valves;  MacGregor 
sportswear;  National  Distillers,  NuTone 
fans;  R.  L.  Polk,  RCA  and  Trailmobile. 

Many  Centers  ■  Shopping  centers 
abound  and  the  new  freeways  will  bring 
more  of  them.  One  tri-country  center 
alone  involves  a  $25-million  investment. 

About  60%  of  the  labor  force  in  the 
market  works  in  Cincinnati.  Big  adja- 
cent communities  are  Covington  60,000, 
Newport  30,000  and  Fort  Thomas  15,- 
000.  Local  trend  observers  figure  a  lot 
of  the  future  growth  will  occur  on  the 
Kentucky  side.  Boone  County  went  up 
70%  in  a  decade.  The  new  interstate 
routes  will  have  a  heavy  impact.  Much 
new  industrial  space  on  both  sides  of 
the  river  has  been  opened  up  by  the 
new  Markland  Dam,  to  be  finished 
during  the  summer.  The  Pittsburgh- 
Cincinnati  barge  trip  has  been  cut  by 
new  locks  from  five  to  three  days. 

Radio  and  tv  stations  include  more 
distant  communities  such  as  Hamilton 
and  Middletown  in  their  area  of  influ- 
ence. But  within  5  to  15  miles  are 
solid  suburbs  such  as  the  Kentucky 


WMOH 

HAMILTON,  OHIO 

One  of  the  best  sales 
stories  in  the 
Ohio  Valley 
Market  Storr 

•  Serving  712,000  homes 

•  Serving  2,250,000  people 

•  22  Counties  of  the  tri-state  area 

WMOH 

WHOH-FM 

Call  Thomas   F.   Clarke  Co., 
National  Representative 

Raymond  C.  Motley- 
General  Manager 
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communities.  The  $30-million  airport, 
new  and  built  for  the  future,  employs 
1,000.  Off  from  the  runways  is  Latonia 
race  track,  a  $5-million  beauty  that  has 
a  strong  economic  influence  when  the 
ponies  are  drawing  crowds. 

Northern  Kentucky  Industrial  Foun- 
dation, formed  in  1959,  is  getting  into 
full  operation.  Its  930-acre  fully 
equipped  plot  already  has  two  plants, 
Great  Lakes  Carbon  Corp.  and  Crescent 
Paper  Tube  Co.  Covington  is  getting  a 
handsome  new  Internal  Revenue  Serv- 
ice plant  that  will  employ  1,600,  2,300 
at  peak. 

Covington  is  Kentucky's  third-largest 
urban  complex.  With  Licking  River 
and  the  Ohio  intersecting  plus  new 
bridges  for  both  rivers  and  the  inter- 
state highways,  this  old  waterside  com- 
munity is  taking  on  a  new  look.  The 
circle  freeway  will  orbit  the  Kenton- 
Boone-Campbell  county  regions.  A  U. 
of  Kentucky  extension  and  state  voca- 
tional school  are  included  in  educational 
facilities. 

The  Covington-Kenton-Boone  and  the 
Campbell  County  Chambers  of  Com- 
merce have  live  programs  under  way 
that  are  already  paying  dividends  in 
plants  and  jobs.  A  fund  of  $250,000 
was  raised  by  the  former  through  sale 
of  stock  and  another  $1 -million  bor- 
rowed for  the  new  industrial  sites. 
Campbell  County  Business  Develop- 
ment Corp.  and  Northern  Kentucky 
Area  Planning  Commission  are  leading 
the  drive  to  wipe  out  blight  areas  and 
attract  industry.  Acme-Newport  Steel 
Co.  is  the  largest  employer  in  the  area; 
it  recently  was  enlarged.  Louisville  & 
Nashville  railroad  has  a  fancy  new 
freight  yard.  Southern  and  C&O  serve 
the  area. 

Near  Center  of  City  ■  All  this  growth 
and  planning  starts  just  a  mile  from 
downtown  Cincinnati.  The  way  the 
situation  shapes  up  as  spring  1963  ar- 
rives, with  new  freeways  and  bridges 
metropolitan  Cincinnati  will  be  a  tightly 
intertwined  and  easily  traveled  market 
with  a  20-mile  or  wider  radius  before 
the  1970  census  takers  start  their  de- 
cennial count. 

Cincinnati's  tv  station  influence  ex- 
tends out  more  than  50  miles  into  a 
populous  area  of  3.7  million  people 
whose  retail  spending  this  year  will 
approach  $5  billion.  And  radio's  influ- 
ence is  important  depending  on  time  of 
day  and  technical  factors. 

Middletown  and  Hamilton  to  the 
north  are  large  markets  in  their  own 
right,  with  many  economic  ties  leading 
to  Dayton,  farther  north.  Middletown 
is  the  home  of  Armco,  first  of  the  large 
modern  rolling  mills.  It  has  a  popula- 
tion of  44,000,  plus  28,000  within  a 
few  miles.  Butler  County  population 
is  205,000,  up  36%  in  a  decade.  Fifty- 
six  local  industries  have  a  total  payroll 


RADIO 


POWER 


WCKY  is  only  one  of  the  powerhouse 
stations  in  the  Ohio  Valley  that  are 
now  part  of  the  growing  ABC  RADIO 
NETWORK.  Others  are  WHAS  Louis- 
ville, WWVA  Wheeling  and  KQV 
Pittsburgh.  And  the  power  behind 
these  stations  is  their  own  local  pro- 
gramming combined  with  the  longtime 
popular  programming,  the  unmatched 
news  coverage  and  the  new  program- 
ming that  only  ABC  RADIO  offers 
National  Advertisers. 
The  facts  have  changed  in  Network 
Radio- ABC  RADIO  is  the  reason  for  the 
change.  ^ — 


ABC  RADIO 
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NOTHING  LIKE  IT  IN  BROADCASTING  ANYWHERE,  ANYTIME,  ANYHOW! 


THE  SHOW  WITH  THE 


TALENT 


The  show's  own  talented  staff  are  all 
stars  in  their  own  right.  All  join  in 
the  fun  to  become  fancy  or  foible  for 
Ruth  as  she  keeps  'em  stepping  and 
guessing  with  one  hand,  and  the 
audience  in  the  palm  of  her  other 
hand.  Ruth  and  her  happy  show 
have  been  written  up  in  the  Saturday 
Evening  Post,  Ladies'  Home  Journal, 
Look,  American  Home,  Billboard  and 
many  other  magazines. 


PETER  GRANT 


RUTH  LYONS  — the  power-packed  personality  with  no  equal  in 
broadcast  history — has  led  her  smash  "50-50  Club"  program  through 
its  merry  paces  every  weekday  at  noon  for  17  years  on  WLW  Radio  and 
for  15  years  on  WLW  Television,  the  last  6  in  full  color.  She's  the  modern 
American  Radio-TV  phenomenon — femcee,  performer,  pianist,  com- 
poser, singer,  wit,  wise-cracker,  brain,  sage,  character,  Reds  baseball 
booster,  and  housewife — who  livens  up  the  dial  and  has  'em  in  the  aisle! 


BOB  BRAUN 


BONNIE  LOU 


MARIAN  SPELMAN 
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LYONS  SHARE . . . 


GUEST  STARS 

With  her  magic  ability,  Ruth  makes  the 
stars  come  out  at  noon  in  WLW  Radio- 
TV  land.  Because  of  the  popularity  and 
influence  of  her  show,  guest  stars  by  the 
star  dipperful  appear  on  "50-50  Club" — 
to  the  delight  of  audience  and  sponsors. 
Where  else  can  advertisers  get  such  a 
who's  who  about  what's  what  in  one  pro- 
gram package?  Musicians,  show  people, 
authors,  statesmen,  sports  figures,  every- 
body who's  anybody.  Just  to  name  a  few — 


DR.  ALBERT  SABIN 
GUY  L0MBARD0 
ANDY  WILLIAMS 
BILL  DE  WITT 
HUGH  O'BRIAN 
HENRY  CABOT  LODGE 
GEORGE  GOBEL 
EVA  GABOR 
GORDON  &  SHEILA 

MC  CRAE 
OSCAR  ROBERTSON 
THE  CROSBY  BOYS 
HELEN  HAYES 

JACK  WEBB 
HEDDA  HOPPER 


CAROLE  CHANNING 
VIC  DAMONE 
RUDY  VALLEE 

AL  HIRT 
VAN  CLIBURN 
MILTON  BERLE 
BOB  NEWHART 
JIMMY  DURANTE 
PETER  NERO 
the  stars  of 
"BONANZA" 
TROY  DONAHUE 
THE  FOUR  SAINTS 
ADELA  ROGERS 
ST.  JOHNS 


HAPPY  SPONSORS 

It  wouldn't  take  a  psychologist  to  con- 
clude that  the  happiest  people  in  the 
world  are  Ruth  Lyons  sponsors.  And  they 
stay  happy  for  years.  Prime  proof  of  the 
pudding!  Nu-Maid  Margarine  has  been 
on  the  show  for  17  years;  Fels  soap 
products  and  Folgers  Coffee  for  11  years; 
Frigidaire  for  five  years.  And  the  list  goes 
on  and  on. 

AUDIENCE 

Ruth's  bouquet  microphone  can  reach 
into  3  million  homes.  Her  hour-and- 
a-half  noonday  show  Monday  thru  Friday 
is  carried  on  WLW  Radio  and  the 
4-Station  WLW  regional  TV  network — 
WLW-T,  Cincinnati;  WLW-D,  Dayton; 
WLW-C,  Columbus;  WLW-I,  Indianap- 
olis. Tickets  to  her  luncheon  program  at 
luncheon  cost  are  sold  out  3  years  in  ad- 
vance. And  could  be  sold  out  for  9  years 
if  Ruth  would  permit  it. 


MAIL 

Ruth  Lyons  program  in  1962 
received  over  1,726,000  pieces 
of  mail.  A  big  part  of  this  is 
Ruth's  fabulously  successful 
Telephone  Exchanges  for 
various  sponsors,  with  prizes 
up  to  $1000.  Even  though 
listeners  and  viewers  are  not 
required  to  send  in  sponsors' 
labels,  an  overwhelming  98% 
of  them  do!  Proving  the 
loyalty  of  Ruth's  audience 
to  her  products. 


PUBLIC  SERVICE 


This  is  the  factor  which  really  reflects  the  power  and  the  glory  of 
Ruth  Lyons.  Through  her  program  alone,  she  raised  over  $381,000.00 
in  her  1962  annual  Christmas  fund  for  equipment  and  toys  in  the 
children's  wards  of  59  hospitals.  In  the  23  years  the  fund  has  been 
in  existence  more  than  $2,256,749.00  have  been  distributed.  A  fan- 
tastic accomplishment  for  which  her  only  reward  is  an  endless  number 
of  unknown  children  made  well  and  happy. 

WE  ARE  PROUD  to  say  that  Ruth  Lyons  is  an  example  of  the 
unique  dynamic  leadership  and  community  spirit  of  the  WLW 
Stations — which  have  made  the  Crosley  Broadcasting  Corporation  a 
standard  bearer  in  Radio-TV  programming,  talent,  and  engineering 
in  this  great  world  of  communications. 
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bicycle 


Back  before  the  turn  of  the  century 
in  Dayton,  Ohio,  there  was  talk  around 
the  livery  stable  about  a  new  invention 
called  the  horseless  carriage.  But 
there  was  talk  about  something  twice  as 
fantastic  around  the  Wright  Brothers' 
bicycle  shop.  The  rumor  was  that  Wilbur 
and  Orville  Wright  were  tinkering  with 
more  than  just  bicycles.  They  were 
working  on  an  idea  for  a  flying  machine! 

And  that  was  how  a  bicycle  sprouted 
wings!  Which  made  Dayton  famous  as- 
the  cradle  of  aviation  and  one  of  the 
most  important  cities  in  America. 

Here's  a  diversified,  progressive 
industrial  center  combined  with  a  wealthy 
agricultural  region  ...  a  13-county 
trading  area  of  over  one  million  people 
with  $1500  above  U.S.  average  yearly 
income  per  person  .  .  .  and  a  total  of 
one-and-a-half  billion  dollars  of  annual 
spendable  income!  This  is  Dayton.  This 
is  your  opportunity.  Call  your  WLW-D 
Representative.  You'll  be  glad  you  did! 


NBC/ABC 

WLW-D  dayton 

television 

the  other  dynamic  WLW  Stations 

WLW-I  WLW-C  WLW-T  WLW 

Television    Television   Television  Radio 
Indianapolis  Columbus  Cincinnati 

Crosley  Broadcasting  Corporation 
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of  $100  million.  They  account  for  22,- 
000  jobs,  three-fifths  of  area  employ- 
ment. The  Armco  plant  employs  7,000 
plus  about  200  in  the  office.  Other 
large  employers  are  Diamond  National 
paperboard,  875,  Sorg  Paper,  565  and 
Aeronca  Mfg.  (aircraft  components  and 
stainless  steel  sinks,  750.  Industrial 
parks  offer  plant  sites. 

Hamilton  is  deep  in  a  campaign  to 
bring  new  industry  to  replace  several 
closed  plants  that  had  cut  industrial 
jobs  by  6,500  in  seven  years.  Guided 
by  Hamilton  Assn.  of  Trade  &  Industry, 
formed  by  the  chamber  of  commerce 
and  business  people,  seven  new  plants 
have  come  in  to  replace  Baldwin-Lima- 


Hamilton  and  others.  Population  has 
risen  from  52,000  in  1950  to  75,000; 
new  industrial  sites  are  being  developed, 
the  city  is  getting  a  housecleaning  and 
local  citizens  are  cooperating.  Hamilton 
is  fighting  back  on  a  brass-tacks  basis; 
local  boosters  wear  brass  tacks  on  their 
lapels. 

While  the  outlying  communities  ex- 
pand in  the  manner  of  the  era,  the 
heart  of  Cincinnati  is  assuming  a  new 
aspect.  The  new  highways  and  bridges 
will  join  the  improved  Ohio  River 
waterway  to  promote  access  to  markets 
and  bring  in  raw  materials  at  low  cost. 
Cincinnati  is  busy  dressing  up  for  the 
future. 


DAYTON  DEEP  IN  SPACE  AGE 

Inventive  past  gives  city  edge  for  scientific  future 


The  marketing  numbers  of  spread- 
out  Dayton  are  staggering  to  the  aver- 
age businessman  whose  knowledge  is 
based  on  a  few  calls  on  local  industries. 
But  to  the  economic  observer,  the  sta- 
tistical story  of  this  market  in  south- 
western Ohio  recounts  unusually  rapid 
growth  and  a  prosperous  high-wage 
populace. 

Finished-product  and  raw-material 
industries  of  this  complex  city  and  its 
50-mile  trading  area  range  from  scien- 
tific plants  to  rolling  mills.  This  birth- 
place of  the  cash  register,  airplane  and 
self-starter  is  now  deep  in  computer 
and  missile  development,  scientific  en- 
deavors that  perform  a  dual  role  by 
providing  local  employment  and  gear- 
ing the  nation  for  a  leading  position 
in  the  space  age. 

In  its  familiar  role  of  pace-setter  for 
the  age  of  automation,  Dayton  has 
taken  advantage  of  its  specialized  sta- 
tistical know-how  to  offer  a  series  of 
market  stories  relating  the  city  to  perim- 


eter communities,  outlying  markets 
and  the  entire  Ohio  Valley. 

Dayton  is  located  a  fast  60-minute 
drive  from  downtown  Cincinnati.  Its 
newest  civic  enterprise  is  a  promotion 
that  jackets  trade-influence  areas  into 
an  ingenious  numbers-on-the-march 
title,  "Megacity  70-75." 

The  rich  lore  of  Dayton's  industrial 
past  segues  into  the  promises  of  its  fu- 
ture in  Megacity  70-75.  The  stories  of 
two  basic  American  institutions — aer- 
onautics and  automotive — have  their 
roots  in  this  river  city  and  its  famed  in- 
dustrial pioneers. 

Historic  First  ■  James  F.  Kettering 
and  the  Wright  Brothers  accomplished 
two  historic  break-throughs  with  the 
self-starter  and  the  first  airplane  flight 
by  triggering  the  evolution  of  the  au- 
tomobile into  an  efficient  vehicle  that 
anyone  could  operate  and  the  separation 
of  man  from  the  earth's  surface.  They 
were  sided  by  John  H.  Patterson,  whose 
National    Cash    Register    Co.  made 


Headquarters  of  National  Cash  Regis- 
ter Co.  in  Dayton  serves  as  control 


point  for  worldwide  organization. 
Adjacent  are  recreational  facilities. 
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Even  the  birds  live  better  where  there's  27%  more 
discretionary  income  (on  the  national  average). 
That's  Ohio's  Third  Market,  and  no  medium  —  but 
none  —  covers  it  as  thoroughly  as  WHIO-TV,  AM, 
FM.  Ask  George  P.  Hollingbery. 

Additional  morsel  for  thought: 

Dayton  continues  to  lead  the  state's  eight  major 
cities  with  the  highest  weekly  gross  earnings. 
(Dayton  Da'ly  News  — 1/14/63)  ■ 


Associated  with  WSB,  W SB-TV,  Atlanta,  Georgia 
and  WSOC,  WSOC-TV,  Charlotte  North  Carolina 


DAYTON,  OHIO  •  WHIO  •  AM  •  FM  •  TV 
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Main  buildings  of  Delco  Products  Div.  GM  plants  in  city.  In  background  is 
of  General  Motors,  one  of  four  major     Miami  River,  tributary  of  the  Ohio. 


money-changing  easy  and  automatic. 

The  first  minute  of  any  look  at  Day- 
ton produces  without  conscious  effort 
the  picture  of  a  city  that  has  built  well 
in  the  past  and  is  looking  into  the  future. 
While  Dayton  is  exuberant  about  its 
potential,  Megacity  70-75  is  not  to  be 
construed  as  a  venture  into  the  realm 
of  economic  prophecy.  Rather  it's  a 
bunching  of  marketing  data  around 
the  intersection  of  interstate  routes  70 
(east-west)  and  75  (north-south),  plus 
related  highway  arteries. 

Dayton  cites  the  marketing  factors 
of  its  Megacity  70-75  in  this  way: 

■  Local  service  by  business  firms  is 
a  matter  of  time — roughly  an  area  of 
IY2 -hours  delivery  and  driving  time. 
Cities  within  this  area  contain  3.8  mil- 
lion people.  This  is  the  tenth  largest 
such  consumer  market  in  the  country 
and  the  seventh  largest  industrial  mar- 
ket, it's  explained. 

■  Megacity  70-75  is  a  stable  market 
with  a  huge  government  payroll  aug- 
menting diversified  industries.  Pay  is 
high;  buying  power  is  exceptional.  A 
single  sales,  service  or  distribution  facil- 
ity can  serve  Megacity  70-75. 

■  A  half-million  are  employed  in  in- 
dustry, adding  over  $4.5  million  in 
value  at  5,200  industrial  plants  and  pro- 
viding above-average  income.  Princi- 
pal metropolitan  areas  in  Megacity  70- 
75  besides  Dayton  are  Springfield,  Co- 
lumbus, Hamilton-Middletown,  Lima 
and  Cincinnati  in  Ohio;  Richmond, 
Ind. 

To  those  who  would  argue  that  Day- 
ton is  tying  a  statistical  string  around 
a  bundle  of  scattered  markets,  these 
points  are  emphasized: 

■  Neither  Cincinnati  nor  Columbus 
can  provide  local  service  to  such  a  large 
consumer  and  industrial  market. 

■  Megacity  70-75  isn't  any  farther 
from  one  end  to  the  other  than  New 


York  or  Los  Angeles  metropolitan  area; 
there  are  35  towns  and  cities  over  1,000 
within  25  miles  besides  the  seven  basic 
cities. 

■  In  recognition  of  the  Dayton  claim, 
many  companies  are  serving  this  tri- 
state  area  out  of  Dayton-based  offices 
and  facilities  because  it  is  at  the  very 
center  of  distribution;  this  makes  Day- 
ton a  fine  site  for  manufacturers. 

■  Megacity  70-75  is  the  tenth  largest 
local  market  in  the  nation  and  Ohio's 
fastest-growing  metropolitan  area  for 
20  years. 

This  is  a  recap  of  Dayton's  numbers. 
The  area  covered  is  somewhat  larger 
than  the  growingly  popular  definition  of 
a  market  as  the  area  strongly  influenced 
by  a  strong  tv  station's  signal.  Using 
the  tv  definition,  two  cities  are  pretty 
well  outside  television  range — Colum- 
bus (682,000  metropolitan  population) 
and  Lima  (104,000). 

Even  eliminating  Columbus  and 
Lima,  the  market  within  effective  tv 
range  of  Dayton  totals  over  2.9  million 
people — a  lot  of  people  in  anybody's 
marketing  story.  Eliminating  Cincin- 
nati (1,071,624)  from  Megacity  70-75 
on  the  ground  Cincinnati  is  a  major 
market  all  its  own  and  should  not  be 
covered  by  anybody  else's  umbrella, 
still  leaves  a  1.9  million  tv-influenced 
market  for  Dayton  to  claim  compared 
to  the  3.7  people  in  Megacity  70-75. 
(Figures  are  1960  U.  S.  Census.) 

Accepting  the  Megacity  70-75  con- 
cept, the  population  of  the  market  is 
exceeded  only  by  New  York,  Los  An- 
geles, Philadelphia,  Detroit,  Boston, 
Washington-Baltimore,  Cleveland- Ak- 
ron and  Pittsburgh. 

Narrowing  Dayton's  area  semantics 
to  the  Census  Bureau's  Standard  Met- 
ropolitan Statistical  Area  definition 
leaves  Dayton  with  750,000  people  as 


of  March  1963,  up  more  than  40% 
from  1950.  This  ignores  the  practical 
influences  of  broadcast  media  and  high- 
speed highways.  At  the  very  least, 
those  who  probe  into  the  market's  eco- 
nomics are  likely  to  grant  Dayton  at 
least  a  15-county  trading-area  range, 
or  1.5  million  people  and  500,000  buy- 
ing units.  But  Dayton  is  building  on 
its  broader  Megacity  70-75  base. 

■  Wright-Patterson  Air  Force  Base, 
a  complex  of  many  defense  units,  is  the 
largest  single  employer  in  Ohio  with 
32,500  employes  of  which  7,600  are 
military.  Its  1962  payroll  was  over 
$200  million;  175  industries  in  the  area 
are  prime  contractors  ($40  million); 
over  $60  million  is  spent  for  food,  util- 
ities and  supplies. 

■  General  Motors  employs  27,500  in 
Dayton.  Its  four  divisions  are  Frigid- 
aire,  Delco,  Delco  Moraine  (auto 
parts,  defense)  and  Inland  Mfg.  (rub- 
ber, plastics,  auto  parts). 

■  National  Cash  Register  Co.  em- 
ploys 15,500  in  Dayton  (60,000  around 
the  world).  Sales  exceed  a  half-billion 
dollars;  the  business  has  doubled  in  a 
decade  and  a  new  $3  million  research- 
development  center  is  under  way. 

■  Chrysler's  Airtemp  division  long 
ago  passed  the  1,000-employe  mark; 
Dayton  Tire  &  Rubber  (Firestone)  has 
1,100  employes  turning  out  10,000 
tires  a  day;  Dayco  Corp.  produces 
foam,  plastics,  baits. 

■  A  graphic  arts  center,  the  McCall 
Corp.  plant  (4,500  employes)  has  the 
largest  International  Typographical 
Union  chapel  in  the  world.  It  prints 
Reader's  Digest,  U.  S.  News  and  many 
others;  E.  F.  MacDonald  Co.,  world's 
largest  provider  of  sales  incentives  (in- 
cluding the  third-ranking  Plaid  trading 
stamps  and  Happiness  tours),  has  just 
bought  Wilding  Inc.,  Chicago  pioneer 
in  audio-visual  and  tv  commercial  sys- 
tems (MacDonald  grosses  about  $115 
million).  Others  in  the  graphic  arts 
field,  totaling  10,500  employes,  are 
Reynolds  &  Reynolds  and  Standard 
Register  Co.  plus  Mead  and  Kimberly- 
Clark  paper  plants. 

Built  in  Dayton  ■  While  some  mar- 
kets heavily  dependent  on  aeronautic 
bases  are  worrying  about  the  transition 
from  military  planes  to  missiles,  Day- 
tonians  explain  that  the  city  has  already 
passed  this  stage.  Some  oldtimers  still 
remember  the  headline  in  the  Dec.  17, 
1903  issue  of  the  Evening  Herald, 
"Dayton  Boys  Fly  Airship."  The  story 
about  the  Kitty  Hawk,  N.  C,  flight  ex- 
plained that  it  was  "in  the  teetb  of  a 
21-mile  gale."  This  break  through  was 
negotiated  with  a  powered  crate  de- 
veloped and  built  in  a  little  bicycle  shop 
on  Dayton's  West  Third  St. 

Formidable-looking  planes  still  stand 
poised  at  the  end  of  Wright-Patterson 
runways  but  the  huge  complex  is  aim- 
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Check  Pulse  and  Hooper  .  .  .  check 
ihe  results.  You  don't  have  lo  be  a 
Rhodes  scholar  lo  figure  out  why 
more  national  and  local  advertisers 
spend  more  dollars  on  WING  than 
on  any  other  Dayton  station.  WING 
delivers  more  audience  and  sales. 
Think  BIG  .  .  .  buy  WING! 


roberl  e.  easlman  &  co.,  inc. 

NATIONAL  REPRESENTATIVE 


DAYTON... Ohio's  3rd  Largest  Market 


AIR  TRAILS 
STATIONS: 

WEZE,  Boston 
WKLO,  Louisville 
WINC,  Dayton,  0. 
WCOL,  Columbus,  0. 
WIZE,  Springfield,  0. 
WRIT,  Milwaukee 


BROADCASTING,  March  18,  1963 


107 


ing  at  the  future  at  a  vast  aeronautic 
research  laboratory  that  goes  into  the 
basics  of  air  navigation  and  systems. 
Its  Air  Force  Logistics  Command  and 
Aeronautical  Systems  Division,  staffed 
by  6,500  officers  and  18,500  civilian 
employes,  have  a  $165  million  pay- 
roll. The  businessmen  who  call  on  the 
facility  spend  $4.5  million  a  year  at 
local  hotels  and  motels,  not  including 
entertainment,  food,  travel  and  other 
items. 

Combat  and  support  units  all  over 
the  world  are  handled  by  the  logistics 
group.  The  systems  unit  has  a  new  $9 
million  grant  for  electrogasdynamics 
facilities,  roughly  a  hot  wind-tunnel  for 
atmospheric  re-entry  experiments.  Air 
Force  Institute  of  Technology  has  an 
engineering  school;  Foreign  Technology 
Division  (shhh)  keeps  the  government 
posted  on  what  other  nations  are  doing 


in  the  unexplored  outer  space. 

Defense  Electronic  Supply  Center 
buys  the  tubes  and  components  for  all 
Defense  Dept.  units,  a  $200  million 
enterprise. 

With  its  $150  million  expressway 
project,  new  Cox  Memorial  city  airport 
(plus  two  military  and  four  private  air- 
ports), Dayton  is  tooled  for  what's  to 
come.  The  Cox  airport,  named  after 
the  1920  presidential  candidate-broad- 
caster-publisher, is  the  largest  city- 
owned  airport  in  Ohio.  A  local  fund 
of  $6  million  was  raised  to  tee  off  a 
new  university  to  be  operated  by  Ohio 
State  U.  and  Miami  U.  This  will  join 
Dayton  U.  and  its  research  facilities. 

Dayton  has  a  half-dozen  major  com- 
puter facilities:  NCR,  Univac,  IBM, 
U.  of  Dayton,  National  Real  Estate 
Adv.  Co.  and  Automation  Institute  of 
Miami-Jacobs  Junior  College.  Its  labor 


force  is  35%  skilled,  30%  semi-skilled. 
Eight  employers  in  the  metropolitan 
area  hire  more  than  2,000,  six  hire 
1,000-2,000,  four  750-1,000,  five  500- 
750.  Wages  exceed  %VA  billion;  aver- 
age weekly  earnings  are  $124,  tops  for 
Ohio.  A  vast  urban  renewal  program 
is  under  way. 

This  is  the  market  that  has  grown 
out  of  the  tinkering  of  the  Wrights,  the 
inventive  genius  of  John  F.  Kettering 
(self-starter,  diesel,  air-cooled  refriger- 
ator, air-conditioning  and  World  War 
I  guided  missiles  that  were  built  but 
never  used). 

A  novel  and  attractive  office-building 
center  is  located  outside  the  central 
city.  Col.  E.  A.  Deeds  donated  a  famed 
carillon.  So,  when  Dayton  businessmen 
think  of  their  market,  they're  aware  of 
its  history,  growth  and  potential.  That's 
why  they  speak  of  Megacity  70-75. 


Lower  valley  growth  outstrips  nation 

RIVER  CONTRIBUTES  TO  ECONOMY  OF  LOUISVILLE,  OWENSBORO,  PADUCAH 


Industry,  horses,  bluegrass,  whiskey, 
farming  and  commerce  are  blended 
neatly  into  a  balanced,  diversified  econ- 
omy in  the  area  bordering  or  tied  to 
Kentucky's  664  miles  of  Ohio  River 
frontage.  The  fastest  growing  of  these 
business  segments  (horses  and  whiskey 
are  drab  unexotic  dollars  to  the  mar- 
keter) are  industry  and  commerce. 

Old  Louisville  is  the  largest  Ohio 
Valley  metropolis  west  of  Cincinnati. 
It's  old  in  tradition  but  the  facade  of 
the  1960's  is  dominated  by  high-speed 
traffic  arteries,  a  two-level  bridge  whose 
jutting  girders  are  nearing  the  Indiana 
shore  at  New  Albany  the  neighboring 
airport  and  state  fair  that  symbolize 


the  new  and  the  old  side  of  American 
living,  a  very  modern  Methodist  sky- 
scraper that  combines  a  shrine  for  wor- 
ship with  revenue-producing  rental 
space,  the  longest  Ohio  River  dam  and 
an  eye-popping  hexagonal  29-story 
downtown  apartment  that  will  soon  be 
ready  for  tenants. 

Louisville's  media  are  handsomely 
housed.  The  famed  old  hotels  now 
have  modern  competitors  serving  visit- 
ing businessmen  and  lovers  of  the  breed 
who  scan  the  reproductive  and  perform- 
ance achievements  of  Kentucky's  world- 
famous  horses. 

Lexington  (75  miles)  and  the  capital 
city  of  Frankfort  (50  miles)  are  tied 


by  bluegrass  sentiment  and  the  practi- 
cal aspects  of  related  economic  factors 
to  the  busy  Louisville  market. 

At  the  northeastern  corner  of  Ken- 
tucky, Ashland  is  an  integral  unit 
of  the  tristate  Huntington-Ashland- 
Ironton  market  (see  page  94).  And  at 
the  northernmost  point  of  the  state,  the 
cities  of  Covington  and  Newport  are 
part  of  the  Cincinnati  metropolitan 
area  though  currently  involved  in  their 
own  suburban  project  (see  page  99). 

As  the  Ohio  River  moves  past  Louis- 
ville to  the  oxbow  bends  country, 
Owensboro  blends  hard  industry  with 
hard  liquor  and  chemical  production. 
Another  50  miles  westward  is  Hender- 
son, Kentucky's  portion  of  the  Evans- 
ville  metropolitan  market;  industry 
again  takes  over  in  a  big  way. 

At  Evansville  the  river  barely  man- 
ages to  free  itself  from  a  series  of  near- 
knots  on  its  way  to  Paducah  where  the 
names  of  Irvin  S.  Cobb  and  Alben 
Barkley  are  solemnly  revered  at  the 
same  time  respectful  homage  is  paid  to 
the  payrolls  and  products  poured  out 
by  hundreds  of  millions  of  dollars 
worth  of  chemical  and  power  plants. 
Historic  Paducah  has  mellowed  in  re- 
cent years — in  an  economic  sort  of  way. 

Finally,  664  miles  from  Ashland,  the 
Ohio  meets  the  Mississippi  at  Wickliffe, 
Ky.,  and  Cairo,  111.,  a  small  market  that 
might  have  become  another  Pittsburgh 
but  for  the  eccentricities  of  past  eco- 
nomic expansion  and  the  flooding  tend- 
encies of  the  terrain. 

This  is  the  area  that  inspires  Ken- 
tucky's proud  boast  that  its  industry  is 
growing  55%  more  than  the  national 
average. 

First  Stop  ■  Any  study  of  the  Ken- 


Less  than  a  decade  ago  General  Elec-  outside  Louisville  suburbs.  Now  it's 
trie's  Appliance  Park  was  a  truck  farm    the  world's  largest  appliance  plant. 
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A  new  church  concept  is  Trinity  Tow- 
ers, Methodist  church  in  midtown 
Louisville.  The  $2.75  million  17-story 
structure  has  over  200  apartment 
units. 

tucky  economy  must  start  with  a  high- 
spotting  of  industry,  allowing  time  for 
the  soul-rewarding  inspection  of  the 
commercial  aspects  of  horses  and 
whiskey  (see  page  118).  Louisville  has 
all  kinds  of  industries — big  and  little, 
space-age  and  long-established,  basic 
and  finished  goods. 

General  Electric's  Appliance  Park  is 
enormous.  Largest  appliance  plant  in 
the  world,  it  provides  work  for  1 1 ,000 
employes  who  turn  out  washers,  dryers, 
ranges,  dishwashers  and  air  conditioners 
on  a  920-acre  site. 

Here  are  some  of  the  local  GE  vital 
statistics — barges  bring  in  100,000  tons 
of  steel  a  year;  10,000  carloads  of  raw 
materials  and  15,000  truckloads  of 
parts  are  delivered;  20,000  carloads 
and  60,000  truckloads  of  appliances  go 
out;  60,000  major  appliances  are  made 
every  week;  annual  payroll  is  $65  mil- 
lion; local  purchases  are  $20  million. 
All  this  on  land  that  was  producing 
truck  crops  a  decade  ago.  Instead  of 
some  tractors,  fertilizer  and  seed,  the 
area  now  needs  10  carloads  of  coal  a 
day  to  keep  in  operation. 

Other  large  employers  include  Inter- 
national Harvester  tractors,  3,100;  Ford 
assembly,  2,300;  duPont  neoprene, 
1,900;  Brown  &  Williamson  tobacco, 
2,500;  Reynolds  aluminum,  1,800;  Na- 
val ordnance,  1,850.  GE  and  Reynolds 
are  sponsoring  a  250-unit  apartment 
development  on  Louisville's  river  front. 
Eventually  it's  expected  to  occupy  a 
four-square  block  area  and  have  per- 
haps 1,000  units. 

Louisville  claims  other  "largest"  ele- 
ments in  its  economy — world's  largest 
neoprene  synthetic  rubber  plant  at  du- 
Pont; largest  maker  of  air-filtering 
equipment,  American  Oil  Filter  Co.  (its 
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Write  me  or  call  Gill-Perna  for  the 
January  1963  Hooper.  We've  got  our 
own  Ohio  Valley  Market  Story  and  it 
means  sales  for  you. 


buyw  DXR 

Paducah 

Gill-Perna,  National  Representatives 


E.  Weaks  McKinney-Smith 


coolers  are  used  in  Minuteman  silos) ; 
largest  U.  S.  wood  packaging  firm,  Gen- 
eral Box.  And  of  course  Hillerich  & 
Bradsby,  largest  maker  of  baseball  bats. 

Not  to  be  overlooked  is  the  economic 
potential  of  another  Louisville  resource 
whose  development  has  been  under- 
written by  10  local  businessmen — 
Cassius  Clay,  who  shares  his  sponsors' 
ambition  to  bring  the  heavyweight  box- 
ing title  to  Louisville  and  to  attract 
attention  to  the  city  as  well  as  Cassius 
Clay  by  a  never-ending  stream  of  self- 
glamorizing  oratory  devoted  to  his  mus- 
cular attainments. 

Brain  and  Brawn  ■  Louisville's  inter- 
est in  the  Clay  biceps  is  intense  but  it 
rises  to  more  significant  artistic  heights 
in  the  activities  embraced  by  the  Louis- 
ville Fund,  a  $200,000  local  contributed 
boost  for  musical  and  other  activities. 
The  city  has  a  high  level  of  civic  co- 
operation and  its  achievements  in  the 
arts  and  sciences  are  exceptional.  A 
new  local  project  is  the  Belle  of  Louis- 
ville, recently  bought  sternwheeler 
which  will  serve  as  a  reminder  of  the 
past  and  a  way  to  enjoy  the  river's 
present-day  charms. 

There's  a  new  zoo  project  that  prom- 
ises to  be  a  pace-setter  in  natural  edu- 
cation. U.  of  Louisville  is  active  in 
modern  scientific  research  and  it  has 
Rauch  Memorial  Planetarium.  Louis- 
ville Orchestra  and  Chorus,  a  concert 
association,  theatrical  groups,  the  vast 
fairground  and  coliseum  and  several 
local  art  centers  are  part  of  the  exten- 
sive community  activity.  U.  of  Louis- 
ville is  the  oldest  municipal  university 
in  the  United  States.  It's  one  of  10 
local  colleges  and  universities. 

Big  hunks  of  the  downtown  are  being 
knocked  down  in  slum-removal  projects 
that  include  hospital,  apartment  and 
federal  office  facilities. 

Here  are  some  concentrated  Louis- 
ville economic  data: 

■  The  Louisville  market  influence 
and  commercial  contacts  extend  out  to 
a  population  of  more  than  2  million, 
with  600,000  families  whose  buying  at 
stores  exceeds  $2  billion. 

■  Total  employment  in  Jefferson 
County  is  238,200;  unemployment  is 
being  cut,  now  stands  at  20,000;  aver- 
age weekly  earnings  of  production 
workers  are  $108. 

■  Jefferson  has  30  plants  employing 
500-1,000  workers;  31  over  1,000. 

■  Second  in  cigarette  production  to 
Winston-Salem,  N.  C.  (Brown  &  Wil- 
liamson, P.  Lorillard,  American  Tobac- 
co and  Philip  Morris). 

■  Value  added  by  plants  is  estimated 
at  $1 .3  billion  a  year. 

■  Metropolitan  area  population  is 
750,000,  up  26%  in  a  decade. 

■  Metals,  equipment  machinery, 
chemicals,  food-beverages  and  printing 
are  leading  industries. 

■  $3  billion  has  been  spent  in  build- 
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ing  new  plants  and  enlarging  old  ones. 

These  are  why  Louisville  calls  itself 
the  "Industrial  Capital  of  the  South- 
east." 

Across  the  river  in  Indiana  are  the 
suburbs  of  New  Albany  and  Jefferson- 
ville.  Main  plants  on  the  Indiana  side 
include  Colgate-Palmolive,  General  Ply- 
wood, M.  Fine  garments,  H.  A.  Seins- 
heimer  garments,  U.  S.  Steel  homes, 
and  Pillsbury.  The  new  interstate 
bridge  will  ease  traffic  movement  and 
enhance  the  crossroads  side  of  the  mar- 
ket. 

East  75  miles  from  Louisville  in  the 
heart  of  the  bluegrass,  Lexington 
(64,000  population)  cites  two  claims 
to  world  fame — largest  loose-leaf  to- 
bacco market  and  "Horse  Capital  of 
the  United  States."  The  metropolitan 
area  of  135,000  people,  has  300  horse 
farms,  favorite  tourist  spots.  Another 
claim  to  fame  is  Spindletop  Research 
Center,  called  the  newest,  independent 
industrial  research  institute  devoted  to 
space  age  projects.  Lexington  is  proud 
most  seasons  of  the  U.  of  Kentucky 
basketball  team. 

Frankfort,  the  capital,  shares  the 
bluegrass  economy.  The  cities  reflect 
glories  of  the  past  but  they're  keenly 
interested  in  the  chanting  auctioneers 
who  sell  over  100  million  pounds  of 
fine  burley  tobacco  every  winter.  Frank- 
fort also  has  the  economic  support  of 
the  state  government. 

The  twin  state  leaders,  Gov.  Bert  T. 
Combs  and  Lt.  Gov.  Wilson  W.  Wyatt 
who  also  is  chairman  of  the  Economic 
Development  Commission,  cite  figures 
like  this  in  reviewing  Kentucky's 
growth: 

■  141  new  and  expanded  manufac- 
turing facilities  in  1962  representing 
$174  million  plant  investment. 

■  Tourist  income  up  7%,  twice  the 
national  average;  exceeds  $200  million. 

■  State  has  extensive  parks  and  lakes. 

■  $155  million  in  new  highway  con- 
tracts. 

■  No.  1  burley  tobacco  state. 

■  Population  totals  3,150,000  com- 
pared to  2,945,000  in  1950. 

■  Business  and  industrial  develop- 
ment groups  are  making  substantial 
progress  in  attracting  new  industry. 

■  670,000  non-agricultural  employes, 
up  21,000  in  year. 

■  Kentucky  has  more  river  frontage 
and  navigable  waterways  than  any  other 
state. 

These  are  some  of  the  reasons  Ken- 
tucky boasts  an  intense  loyalty  among 
Kentuckians.  They  love  their  blue- 
grass,  horses,  whiskey  and  scenery  but 
they're  highly  conscious  of  the  plants 
and  new  roads  and  waterways  where 
the  money  comes  from. 

OWENSBORO 
The  flatlands  of  northwestern  Ken- 


tucky are  interrupted  by  a  typical  loop 
in  the  Ohio  River  that  once  was  known 
as  Yellow  Banks  after  the  clay  soil,  but 
now  is  the  site  of  a  city  that  interrupts 
the  river's  rather  isolated  journey  be- 
tween Louisville  and  Evansville. 

Owensboro's  past  economy  traces 
back  to  one  Bill  Smithers  who  started 
a  little  business  in  1798  selling  supplies 
and  whiskey  to  flat-boatmen.  The 
whiskey  business  is  still  active  in 
Owensboro  but  the  flat-boatmen  have 
been  replaced  by  gigantic,  modern  tows 
that  stop  at  the  local  locks  to  find  a 
new  level. 

The  site  of  old  Yellow  Banks  is  oc- 
cupied by  a  speedily  expanding  met- 
ropolis that  rose  26%  from  1950  to 
1960.  Present  population  of  Owens- 
boro is  estimated  above  50,000;  Daviess 
County  is  pushing  75,000. 

Part  of  Complex  ■  The  westbound 
river  traveler  discovers  quickly  that 
Owensboro  really  is  the  easternmost 
city  in  a  metropolitan  complex  that  in- 
cludes Evansville,  Ind.,  50  miles  down- 
river, and  Henderson,  across  from 
Evanston.  It's  quickly  obvious  that 
Owensboro  and  several  communities 
across  the  river  in  Indiana  can  stand 
on  their  own  legs  as  a  separate  market. 
Yet  the  ties  with  Evansville  are  close 
since  the  Indiana  side  is  well  builtup 
from  Rockport  through  the  big  Alcoa 
plant  at  Yankeetown  and  westward  to 


People  Respond  To 


Victor  A.  Sholis  •  Director 

Represented  Nationally  by 
Harrington,  Righter  &  Parsons,  lnc 


WKYB 

PADUCAH,  KENTUCKY 

The  Station  That  Serves  More  People  In  More  Places  In 
More  Counties  In  More  States  Than  Any  Other  Station 
In  Western  Kentucky 


B70  AM 
93.3  FM 

one  million 
listeners  in  area 


FIRST  —  on  the  dial 
FIRST  —  in  coverage 
FIRST  —  in  preference  Sj^prove<J 

•  9:00  AM-3:00  PM,  when  kids  are  in  school 

50%  of  respondents  to  survey  stated  preference  for  WKYB 

•  From  8  AM-8  PM  45%  of  respondents  stated  preference 
for  WKYB 

•  Of  12  hours  surveyed  for  station  preference,  WKYB  enjoyed 
outstanding  lead  in  eight  plus  one  tie.  During  one  hour  70% 
stated  they  preferred  WKYB. 


call  Boiling 


or 


Art  Schofield,  Paducah 


BROADCASTING,  March  18,  1963 


113 


Firs 


STATION 

96.1  meg. 

Sold  Out  With 

ADVERTISING  ACCEPTED 

M.  A.  SALES 


AFFILIATED  WITH 


1 


ABC 


In  The  Nation! 


MUNITY  CLUB 
WARDS  * 


TO 

■  LISTENING 

- 

PRO,    KY.  Sister  Station  To  WVJS 

he  First  15  Weeks! 

EGIN  AFTER  JUNE  15th,  1963 

PAN  Y,   INC.   National  Reps. 

_  ,  _  _ ,  ,  THE  STEELE  STATIONS 

fSJCIvVCDFlK.  V'  J'  Steele-  President 

j  Malcolm  Greep    Earl  Fisher    Parker  Smith 

I 


ABC  RADIO 


WHAS  is  only  one  of  the  powerhouse 
stations  in  the  Ohio  Valley  that  are 
now  part  of  the  growing  ABC  RADIO 
NETWORK.  Others  are  WWVA 
Wheeling,  WCKY  Cincinnati  and 
KQV  Pittsburgh.  And  the  power  be- 
hind these  stations  is  their  own  local 
programming  combined  with  the  long- 
time popular  programming,  the  un- 
matched news  coverage  and  the  new 
programming  that  only  ABC  RADIO 
offers  National  Advertisers. 
The  facts  have  changed  in  Network 
Radio-ABC  RADIO  is  the  reason  for  the 


change. 


ABC  RADIO 


the  Evansville  city  line. 

In  Owensboro  they  emphasize  the 
depression-proof  attributes  of  the  local 
and  nearby  area  in  the  diversity  of  in- 
dustry. Owensboro-Daviess  County  In- 
dustrial Foundation  is  active  in  attract- 
ing new  plants.  Its  finest  hour  was  the 
decision  of  Dewey  &  Almy  Chemical 
Co.  to  start  operating  with  a  $4  million, 
200-employe  facility. 

The  General  Electric  tube  plant  has 
been  there  for  years.  Texas  Gas  Trans- 
mission Corp.  has  erected  a  glamorous 
headquarters  building  for  its  vast  opera- 
tions. Murphy-Miller  employs  550 
making  office  furniture;  Green  River 
steel  employs  627  and  is  expanding. 

The  GE  payroll  is  $19.5  million, 
quadruple  the  1945  figure;  Modern 
Welding  has  a  $1.5  million  payroll.  And 
Owensboro  is  astir  over  reports  of  a 
big  Harvey  Aluminum  plant  proposed 
on  a  site  a  half-hour's  drive  to  the  east. 
With  Alcoa  expanding  across  the  river 
toward  Evansville,  Owensboro  would 
be  delighted  to  join  an  aluminum  up- 
surge in  the  area. 

Other  Owensboro  highspots:  Ken- 
tucky Wesleyan  and  Brescia  Colleges; 
important  Illinois  Central  and  Louis- 
ville &  Nashville  rail  facilities;  three 
gigantic  distilleries  whose  warehouses 
are  so  big  they  provide  a  local  sight- 
seeing attraction  (Glenmore,  Fleisch- 
man  and  Medley). 

PADUCAH-CAIRO 

The  twin  industrial  centers  of  Pa- 
ducah  and  its  chemical  offspring,  Cal- 
vert City,  are  the  last  major  economic 
entities  near  the  western  terminus  of 
the  Ohio  River,  30  miles  away.  Oppo- 
site each  other  as  the  Ohio  empties  into 
the  Mississippi  are  Cairo.  111.,  and 
Wickliffe,  Ky.  Paducah  has  two  other 
nearby  confluences,  the  mouths  of  the 
Tennessee  and  Cumberland  as  they 
meet  the  Ohio. 

As  the  major  community  in  Mc- 
Cracken  County,  Paducah  has  a  popu- 
lation of  around  60,000  whose  main 
income  comes  from  industries,  chemi- 
cal plants,  farming  and  the  river  itself. 
Illinois  Central  has  repair  facilities  and 
shops  that  employ  over  1,000.  Other 
large  employers  include  International 
Shoe,  Modine  Mfg.,  Southern  Bell  and 
Paducah  Marine  Ways. 

Calvert  City  is  a  $200  million  com- 
plex of  chemical  plants  that  started 
sprouting  a  few  years  ago.  The  plants 
use  each  other's  products  and  get  low- 
cost  power.  The  area  claims  more  gen- 
erating capacity  within  60  miles  than 
any  other  comparable  area  in  the  world, 
a  total  of  3.7  million  kw  plus  another 
135,000  kw  when  the  new  Barkley  Dam 
is  built  on  the  Cumberland  River. 

Some  of  the  plants  at  Calvert  City 
are  Atomic  Energy  Commission  urani- 
um, 1,300  employes  (operated  by 
Union  Carbide);  National  Air  Reduc- 


1,110,000  people 
have  visited  WHAS 
programs  and  studios 


since  1950. 
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PADUCAHLAND  FOR  OVER 

1000  and  36,000  watts 
respectively  on  am  and 
fm.  You  get  two  for  the 
price  of  one. 

Middle -of  -  road  format 
attractive  to  all  tastes, 
with  truly  great  per- 
sonalities who  sell-sell- 
sell-sell. 

On  the  hour— headlines 
on  the  half  hour. 

University  of  Ky.  bas- 
ketball, football  and  all 
local  football  and  bas- 
ketball, along  with  St. 
Louis  Cardinal  base- 
ball. 

SURE-FIRE  SALES  EVERY  TIME! 


POWER 
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NEWS 


SPORTS 


1450  AM  — 96.9  FM 
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tion,  340  employes;  Penn  Salt  400; 
Pittsburgh  Metallurgical,  450;  General 
Aniline,  190;  Goodrich  200.  Goodrich 
has  a  $35  million  expansion  program. 

Paducah  and  Calvert  City  have  close 
ties  with  the  Tenneseee  Valley  Authority. 
Kentucky  Lake  is  the  largest  man-made 
lake  in  the  world  (2,400-mile  shore- 
line); other  lakes  are  around  the  area 
or  are  being  built.  Paducah  proper  has 
a  major  urban  renewal  project.  Barge 
line  employment  around  Paducah  is 
around  700.  Other  industries  important 


to  the  area  are  Claussner  Hosiery,  650 
employes;  Shawnee  steam  plant,  514; 
Chicago  Telephone  Supply  Co.,  250 
and  Southern  Textile,  1 20. 

At  Mayfield  are  Curlee  Clothing, 
620;  General  Tire,  600,  and  Merit 
Clothing,  2,300.  Metropolis,  111.,  has 
Good  Luck  Glove,  600  and  Allied 
Chemical  400.  Cairo  has  E.  L.  Bruce 
Co.,  hardwood  processing,  160,  and 
M.  Snower  &  Co.,  garments,  125. 
Wickliffe  is  famed  for  its  archeological 
museum. 


The  bluegrass  landscape  between 
Louisville  and  Lexington   is  dotted 


with  famed  farms  where  equine  aris- 
tocrats graze  in  lush  pastures. 


EVANSVILLE  REGAINS  OLD  PROSPERITY 

New  industries  outdo  lost  furniture,  appliance  factories 


Memories  of  the  unhappy  1950s  are 
revived  occasionally  in  Evansville,  Ind., 
but  more  recent  and  more  satisfying  to 
this  metropolitan  area  of  200,000  are 
the  statistics  of  today's  humming  in- 
dustry and  portents  of  approaching 
decades. 

There's  probably  no  more  courageous 
story  of  internal  uplift  than  the  account 
of  Evansville's  recovery  from  a  series 
of  staggering  industrial  blows  that  left 
the  city  reeling.  Luckily  the  local  busi- 
nessmen shook  hands  on  a  rebuilding 
deal  that  was  successful  beyond  their 
fondest  hopes. 


Reach  the  Buying  Audience 
with 

WOMI 

CBS  QUALITY  RADIO 

Covering  the 

OWENSBORO-EVANSVILLE  AREA 

from 

WESTERN  KENTUCKY'S  LARGEST  CITY 
and  one  of  the 
FASTEST  GROWING  MARKETS 

RICH  OHIO" RIVER  VALLEY 


A  drive  into  the  city  from  the  air- 
port over  wide,  crowded  streets  gives 
no  hint  of  recent  economic  tragedy. 
The  multi-acre  Whirlpool  plant  is  whirl- 
ing furiously;  it's  frankly  annoying  to 
get  caught  in  plant  traffic  at  quitting 
time.  Right  down  to  the  rover,  and 
20  miles  along  the  shore  in  either  direc- 
tion, big  factories  and  smelters,  power 
plants  and  smaller  fabricators  are  busy. 

Furniture  Center  ■  The  tragic  side 
of  Evansville's  history,  as  narrated  by 
one  of  its  leaders,  started  when  the 
furniture  business  fell  apart  after  World 
War  I.  This  was  a  reeling  blow,  re- 
called A.  B.  Brown,  president  of  the 
big  Southern  Indiana  Gas  &  Electric 
network  of  generators,  pipes  and  wires. 
He's  also  president  of  the  Industrial 
Development  Committee. 

After  furniture  atrophied,  there  still 
was  Graham  Paige  autos  and  later  a 
cluster  of  automatic  refrigerator  plants 
that  gave  the  city  its  former  title,  Re- 
frigerator Capital  of  the  U.  S.  The 
Servel  gas  refrigerator  of  the  20s  was 
a  big  employer  in  Evansville.  Soon  it 
was  sided  by  International  Harvester, 
Seeger  (Sears)  and  others.  Chrysler 
had  an  assembly  plant  and  a  Briggs 
body  facility. 


As  electric  boxes  improved,  gas  re- 
frigerators lost  their  appeal.  The  city 
found  itself  with  Servel,  Arkla  air  con- 
ditioners, Bendix-Westinghouse  com- 
pressors, and  a  half-dozen  others.  But 
Servel  had  lost  its  market.  International 
Harvester  shut  down  its  refrigerator 
division;  Chrysler  moved  out;  Graham 
Paige  had  lost  out  in  the  competitive 
auto  race.  Within  a  seven-year  period 
10  major  employers  shut  up  shop.  By 
1957  Evansville  was  gnawing  its  civic 
fingernails  to  the  quick.  A  Committee 
of  100  formed  in  1952  hadn't  been 
able  to  halt  the  exodus  or  replace  mis- 
sing jobs. 

So  1957  was  the  year  Evansville 
raised  a  kitty  and  took  a  $30,000  look 
at  itself  through  a  professional  ap- 
praiser's eyes.  It  buoyed  up  local 
spirits  just  to  hear  the  bad  news.  South- 
ern Indiana  G&E,  civic  conscious  as 
well  as  anxious  to  sell  more  electricity 
and  gas,  the  chamber  of  commerce, 
Evansville  College,  banks,  industrialists, 
merchants — all  got  behind  the  boot- 
straps operation.  Evansville  Industrial 
Foundation  and  later  Evansville  Fu- 
ture Inc.  were  formed.  Evansville  De- 
velopment Corp.,  recently  organized,  is 
using  a  revolving  fund  to  get  new  plant 
sites. 

Today's  Evansville  is  good  to  ob- 
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WTVW  is  the  only  station  in 
Evansville  that  can  give  you  the 
WHOLE  market  in  ONE  buy! 
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WCBF  PUTS  YOUR  MESSAGE 
IN  THE  MONEY' 

It's  the  only  Evansville  radio  station  with  this 
sure-fire  mix  for  high-level  listenership:  music 
for  mature  tastes;  deep-reaching  local  news 
coverage;  top  live  sports;  and  pin-pointed 
public  affairs  programs. 

represented  by  Weed  Radio  Corporation 

wg|bf 

IIIIIIIIIIIIIIIIIIIIIIIIIIOII1  2  8  0IIIIIIIIIIIIIIIIIIIIIIIII 
Evansville,  Indiana 

5000  watts  daytime  I  280  Ice 

1 000  watts  nighttime  NBC  Affiliate 


Victor  A.  Sholis  •  Director 

Represented  Natio 
Harrington,  Righter  &  Parsons,  Inc. 


serve.  Abandoned  factories  have  been 
modernized  and  expanded — RCA 
Whirlpool  in  the  old  Servel  plant,  for 
example.  Old  river-town  structures  of 
the  Milltown  Gothic  era  were  razed; 
others  were  freshened  up  with  paint 
and  modern  decor;  flood  control  was 
installed;  industrial  parks  were  plotted 
and  started;  a  new  museum  of  arts  and 
sciences  and  the  philharmonic  orches- 
tra are  proudly  shown  to  visitors. 

Better  and  Better  ■  Business  last  year 
was  above  1961,  which  was  above 
1960.  Unemployment  has  been 
chopped  all  the  way  from  14%  to  4% 
or  less.  Evansville  is  an  important  dis- 
tribution point,  located  near  the  popu- 
lation center  of  the  nation.  It  has  three 
ports — local,  Yankeetown  and  Mount 
Vernon.  They  handle  coal,  oil,  ore, 
metal  products,  plus  corn  and  soybeans 
sent  downriver  from  Indiana  farms. 

Mount  Vernon  has  a  new  General 
Electric  plastic  plant  and  an  industrial 
park;  Babcock  &  Wilcox  is  building  a 
big  reactor  plant;  Mead-Johnson  has 
fattened  the  area  pocketbook  with 
money  from  its  slimming  Metrecal  and 


pharmaceutical  products. 

General  Motors  has  a  major  casting 
plant  at  Bedford,  some  miles  out. 
Southern  Indiana  G&E  has  big  genera- 
tors and  facilities;  it  operates  the  enor- 
mous Alcoa  power  plant  at  Yankee- 
town.  Alcoa  is  adding  a  rolling  mill, 
scheduled  to  employ  1,300,  to  its  alum- 
ina processing  facility.  Other  major 
plants  are  Bucyrus-Erie  Co.,  cranes; 
Igleheart  Bros.  (Swans  Down  flour 
mixes);  Southern  Indiana  G&E  is  in  an 
expansion  program  that  will  run  $16.5 
million;  Indiana  Farm  Bureau  has  a 
refinery  at  Mt.  Vernon;  George  L. 
Mesker  Steel  is  active;  Freeze  Dry 
Products,  H.  Fendrich  (cigars),  Inland 
Container,  Hahn  Inc.,  International 
Steel,  General  Tires,  Kent  Plastics  and 
others.  They  keep  Evansville's  200,000 
population  economically  healthy  (500,- 
000  in  the  direct  trading  area). 

At  Henderson,  with  18,000  people 
and  beautiful  Audobon  Park,  are  Spen- 
cer Chemical,  Dade  Park  race  track, 
furniture  and  chemical  plants.  New 
motels  are  appearing  on  both  sides  of 
the  river. 


HORSES,  WHISKEY  ARE  BIG  BUSINESS 

Kentucky  first  in  bourbon,  produces  60%  stakes  winners 


There's  one  thing  about  Kentucky — 
its  people  figure  that  since  they  have 
to  do  business  to  make  a  living  they 
might  as  well  have  some  fun  while 
they're  at  it. 

The  reference,  obviously,  is  to  horses 
and  whiskey,  two  industries  in  which 
Kentucky  exerts  undisputed  leadership. 

These  important  economic  entities 
didn't  just  happen,  Kentuckians  ex- 
plain. They  grew  and  grew  and  still  are 
dominant  because  of  bountiful  natural 
gifts.  The  horses'  high  speed  and  robust 
health  are  ascribed  to  the  bone-building 
attributes  of  limestone  water  and  blue- 
grass  pastures  with  limestone  soil,  aug- 
mented by  the  skilled  breeding  attain- 
ments of  horse-farm  operators. 

And  the  whiskey.  Once  again  lime- 
stone gets  a  lot  of  the  credit.  The 
ground  water  is  a  perfect  mixer  for  the 
high-proof  bourbon  that  comes  out  of 
charred-oak  barrels. 

Home  of  Thoroughbreds  ■  But  back  to 
the  horses.  Kentucky  has  200  thorough- 
bred farms,  more  than  any  other  state, 
it's  claimed.  And  the  state  asserts  it 
raises  more  fancy-bred  horses  than  the 
1 ,000  other  thoroughbred  horse  farms 
combined.  Kentucky  horses  win  over 
60%  of  all  stakes  races. 

Take  the  89th  Derby  the  first  Satur- 
day in  May,  for  example.  It  will  draw 
100,000  people  to  the  track  and  20,000 
to  the  free  Philip  Morris  show  at  the 
nearby  fair  grounds.  These  people  will 
stay  one  to  three  nights  at  hotels  and 
motels  as  far  out  as  Indianapolis  and 


Nashville — and  pay  inflated  prices  at 
many  of  the  hostelries. 

While  Kentucky  tries  to  compute  the 
economics  of  the  horse  industry,  it  has 
more  specific  statistics  on  the  whiskey 
business.  George  Garvin  Brown,  presi- 
dent of  Brown-Forman  Distillers,  said 
the  American  thirst  is  abetted  by  more 
leisure  time  and  higher  living  standards, 
with  per  capita  consumption  of  spirits 
having  risen  from  2.22  gallons  in  1961 
to  2.30  gallons  in  1962.  Whiskey  sales 
were  183  million  gallons  in  1962,  up 
2.2%;  imports  were  up  three  times  as 
much,  1Vi%. 

Louisville's  20  distilleries,  dominating 
the  bourbon  world  with  the  help  of 
Owensboro,  Bardstown  and  other  cen- 
ters, keep  six  cooperage  plants  busy 
making  charred  white  oak  barrels  need- 
ed for  the  important  processes  involved 
in  aging  whiskey. 

Brown-Forman  (Early  Times,  Old 
Forester  and  King  bourbon)  uses  a 
railroad  car  daily  of  special  yellow  dent 
corn  grown  in  Indiana  and  developed 
by  Purdue.  Output  of  bourbon  at 
Brown-Forman  is  over  300  barrels 
daily.  Processing  is  scientific  and  intri- 
cate but  the  quality  of  the  final  product 
is  up  to  a  little  group  of  five  tasters 
supervised  by  Dan  Knopf,  laboratory 
manager. 

Distillers  contribute  $18  million  to  the 
Kentucky  treasury.  Their  plants  pro- 
duced 77.9  million  gallons,  69%  of 
total  U.  S.  whiskey,  in  1962,  according 
to  Distilled  Spirits  Institute  data. 
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THE  MEDIA 


ORGANIZATION  SESSION  HELD 

150  at  uhf  development  committee  initial  session; 
Lee,  Henry  to  name  20  members  to  steering  group 


Some  150  representatives  of  industry 
and  government  gathered  in  Washing- 
ton at  the  FCC's  invitation  last  week, 
and  plunged  into  the  task  of  finding 
ways  to  help  foster  the  development  of 
uhf  television. 

The  occasion  was  the  organizational 
meeting  of  the  Committee  for  the  Full 
Development  of  Uhf  Broadcasting, 
which  is  being  sponsored  by  the  FCC 
as  a  means  of  implementing  the  all- 
channel-receiver  act. 

The  group  didn't  come  up  with  any 
answers  during  its  meeting — just  ques- 
tions. Some  of  the  solutions  to  uhf's 
many  problems  will  come,  it's  hoped, 
from  studies  to  be  made  by  subcom- 
mittees. 

FCC  Commissioner  Robert  E.  Lee, 
chairman  of  the  committee,  told  the 
opening  session  the  FCC  wants  to 
"pick  the  brains"  of  industry's  experts, 
and  urged  the  group  to  look  on  the 
committee  as  its  organization.  "We 
want  you  to  give  us  technical  help," 
he  said.  "We  won't  try  to  spell  out 
what  this  committee  will  do." 

Commissioner  E.  William  Henry, 
vice  chairman  of  the  committee,  added 
a  note  of  caution.  "No  one  should  get 
the  impression  that  creation  of  this 
committee  will  guarantee  success"  of 
uhf  television,  he  said. 

Executive  Group  to  be  Named  ■  Com- 
missioners Lee  and  Henry  in  the  next 
few  weeks  will  appoint  an  executive 
committee  of  about  20  members  to 
serve  as  a  steering  group.  This  body 
will  meet  in  Chicago  during  the  NAB 
convention,  starting  March  31,  to  es- 


tablish subcommittees  and  draft  agendas 
for  them. 

From  the  comments  at  last  week's 
meeting,  it  appeared  the  problems 
troubling  uhf  broadcasters  are  technical 
and  legal  as  well  as  economic.  Some 
representatives,  for  instance,  thought  it 
would  be  helpful  if  broadcasters  were 
permitted  to  put  final  amplifiers  atop 
their  towers — a  practice  now  banned 
by  FCC  rules.  Others  said  more  effi- 
cient transmission  lines  were  needed. 
Some  called  for  closer  liaison  between 
the  FCC  and  Federal  Aviation  Agency 
in  the  matter  of  tower  farms. 

The  importance  of  informing  the 
public  and  dealers  about  the  all-channel 
sets  now  coming  into  the  market  in  in- 
creasing numbers  was  stressed  by  a 
number  of  speakers.  Benito  Gaguine, 
a  communications  attorney,  suggested 
that  the  FCC  and  Federal  Trade  Com- 
mission cooperate  "so  that  the  right 
publicity"  is  given  all-channel  sets.  E.  I. 
Sandwick,  of  Electronics  Industries 
Assn.,  agreed  there  is  a  need  for  an 
educational  program — but  said  the  FTC 
should  be  kept  out  of  it. 

Mort  Farr,  chairman  of  the  National 
Appliance  &  Radio-Tv  Dealers  Assn., 
expressed  the  hope  the  government 
"will  find  the  funds"  to  finance  a  cam- 
paign to  inform  both  the  public  and 
the  dealers  of  the  advantages  of  all- 
channel  sets.  He  added  the  optimistic 
prediction  that  broadcasters  who  "pio- 
neer" in  uhf  tv  will  one  day  "cash  in." 

Seminars  Likely  ■  One  method  of 
promoting  uhf  tv  that  will  probably  be 
adopted  is  the  use  of  seminars,  in  which 


Representatives  of  three  broadcasting 
equipment  makers  chat  with  FCC 
Commissioner  Robert  E.  Lee  at  the 
organizational  meeting  of  the  Com- 
mittee for  the  Full  Development  of 
Uhf  Broadcasting,  (l-r)  F..  R.  Taylor, 
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executive  vice  president,  Motorola 
Inc.;  Commissioner  Lee;  A.  E.  Allen, 
director  of  products,  Philco  Corp.;  and 
Charles  N.  Hoffman,  director  of  sales, 
Warwick  Manufacturing  Co.  Some  150 
people  attended  the  meeting. 


experts  from  various  aspects  of  the  in- 
dustry would  participate.  Commissioner 
Lee  said  he  thought  such  discussions 
could  be  an  important  method  of  pub- 
licizing and  explaining  uhf  tv  to  deal- 
ers and  servicemen  in  new  uhf  mar- 
kets. 

Other  problems  touched  on  included: 

■  Ratings  and  Madison  Avenue's  at- 
titude toward  uhf.  Adam  Young,  who 
heads  the  rep  firm  bearing  his  name, 
said  "ratings  are  a  guide  to  what  peo- 
ple buy."  But  William  L.  Putnam,  of 
WWLP  (TV)  Springfield,  Mass.  (ch. 
22),  said  ratings  aren't  an  important 
factor  locally.  "A  station  owner  doesn't 
have  to  tell  a  local  advertiser  how  good 
his  station  is,"  he  said.  "The  advertiser 
knows." 

■  Programming  availability  —  Some 
thought  this  an  economic  problem.  "If 
a  station  is  healthy,  it  gets  the  pro- 
gramming it  needs,"  said  Mr.  Gaguine. 

■  Uhf  allocations — -"How  can  we  get 
more  allocations  without  disrupting 
those  we  have — this  is  a  good  area  for 
study,"  said  Commissioner  Lee. 

John  Doerfer,  former  FCC  chairman 
and  now  a  communications  attorney  in 
Washington,  had  a  suggestion  for  eas- 
ing uhf  stations'  economic  burdens 
that's  likely  to  ruffle  some  commission 
feathers.  Local  live  programming, 
which  the  FCC  says  stations  should 
carry  to  meet  their  responsibilities,  is 
expensive,  Mr.  Doerfer  said.  "If  the 
commission  wants  to  encourage  uhf  sta- 
tions," he  added,  "it  should  consider 
giving  some  relief  in  this  area." 

Although  this  suggestion  isn't  likely 
to  get  far,  Commissioner  Lee  said  the 
commission  is  ready  to  act  on  a  pro- 
posed rulemaking  to  ease  transmission 
requirements  for  uhf  stations.  Among 
other  things,  it  would  permit  the  use  of 
directionalized  antennas,  now  banned, 
and  reduce  the  required  sound-to-pic- 
ture power  ratio. 

Congress  Interested  ■  Two  members 
of  Congress  present  at  last  week's  meet- 
ing emphasized  the  importance  they 
attach  to  the  effort  to  implement  the 
all-channel  act,  which  was  enacted  as 
a  means  of  helping  uhf  tv. 

Sen.  Gale  McGee  (D-Wyo.),  a  mem- 
ber of  the  Senate  Commerce  Commit- 
tee and  its  communications  subcommit- 
tee, said  the  trade,  the  FCC  and  Con- 
gress should  give  the  new  act  every 
chance  to  achieve  the  fuller  utilization 
of  uhf  channels.  There  has  been  a 
"terrible  waste"  of  these  channels  un- 
til now,  he  said. 

Rep.  J.  Arthur  Younger  (R-Calif.), 
a  member  of  the  House  Commerce 
Committee  and  its  communications  sub- 
committee, said  unless  uhf  broadcast- 
ing develops,  the  all-channel-receiver 
act  will  merely  impose  a  tax — the  extra 
cost  of  such  sets — without  providing 
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SPECIAL  INTRODUCTORY 
OFFER 

Clip  this  ad  and  attach 
to  your  order  — take  5%  dis- 
count! 10%  discount  applies 
on  orders  for  six  or  more  mi- 
crophones! Offer  expires  April 
30,  1963. 

G-100 


G-200 

A  slim,  trim  dynamic 
microphone— incon- 
spicuous on  camera. 
Has  extended  fre- 
quency range  for 
excellent  music  re- 
production. Adapt- 
able to  any  broad- 
cast or  professional 
use.  Gates  TV  gray 
finish;  150  ohm  im- 
pedance; 20  ft.  cord 
supplied. 

$51.50 


A  rugged  dynamic 
microp hone  with 
£        smooth  frequency 
response  and  low 
wind  noise.  Ideal  for 
remotes  —  excellent 
for  control  room  and 
studio.  Has  omnidi- 
rectional pattern 
when  held  upright— 
cardiod  when  hori- 
zontal. Finished  in 
Gates  TV  gray  (non- 
glare),  150  ohm  im- 
^*    pedance.  20  ft.  cord 
fl§%  supplied. 
\j4  $37.50 


G-300 

Our  finest  micro- 
phone. True  hi-fidel- 
ity  reproduction  of 
the  entire  audible 
range.  Don't  let  the 
price  fool  you— 
compare  the  G-300 
with  the  best  avail- 
able. Recommended 
for  FM— or  any  ap- 
plication where 
faithful  reproduc- 
tion of  voice  and 
music  is  important. 
Gates  TV  gray  fin- 
ish; 150  ohm  imped- 
ance; 20  ft.  cord 
supplied. 
$60.50 


GATES 


GATES  RADIO  COMPANY 

Subsidiary  of  Harris-Intertype  Corporation 
QUINCY,  ILLINOIS 
Offices  in:  HOUSTON,  NEW  YORK, 
LOS  ANGELES,  WASHINGTON,  D.C. 
In  Canada:  CANADIAN  MARCONI  COMPANY 

Export  Sales:  ROCKE  INTERNATIONAL  CORP. 
13  EAST  40th  ST.  •  NEW  YORK  CITY 


the  consumer  with  any  added  benefit. 
He  called  for  a  concerted  effort  to 
make  sure  that  uhf  broadcasting  is 
available  for  reception  on  the  all-chan- 
nel sets  consumers  will  be  buying  ex- 
clusively next  year.  Deadline  for  all- 
channel  sets  is  April  1964. 

The  committee  for  the  development 
of  uhf  broadcasting  will  have  a  life 
span  of  two  years — unless  the  FCC 
decides  to  prolong  it,  Commissioner 
Lee  said.  He  added  that  the  commission 
will  be  "scrupulous"  in  protecting  com- 
mittee members  from  wandering  into 
antitrust  law  violations.  He  said  the 
committee's  activities  will  be  conducted 
in  accordance  with  a  1962  presidential 
order  that  lays  down  guidelines  for  in- 
dustry-government committees. 

Ford  to  Pasture  ■  Meanwhile,  the 
only  commissioner  who  opposed  crea- 
tion of  the  committee,  Frederick  W. 
Ford,  gave  his  reasons  last  week  in  a 
letter  to  Sen.  John  Pastore  (D-R.  I.). 
Commissioner  Ford  said  he  feels  "as 
strongly  as  anyone"  that  the  FCC 
should  promote  the  technical  advance- 
ments of  uhf  but  dissents  strongly  to 
agency  involvement  in  broadcasting 
activity  more  properly  belonging  in  a 
trade  association. 

Commissioner  Ford's  views  were  re- 
quested by  the  chairman  of  the  Senate 
Communications  Subcommittee  during 
a  hill  appearance  by  the  FCC  in  late 
February  (Broadcasting,  March  4). 

In  addition  to  technical  matters,  the 
committee  is  charged  with  collecting 
and  disseminating  information  on  the 
practical  problems  confronting  uhf  tv 
stations  and  Commissioner  Ford  said 
he  objected  to  this  provision  on  three 
grounds:  (1)  it  is  contrary  to  the  phil- 
osophy of  the  all-channel  receiver 
legislation  in  that  it  will  tend  to  "over- 
sell" uhf  too  early  and  may  cause 
channels  needed  for  education  to  be 
gobbled  up;  (2)  it  places  the  FCC  in 
sponsoring  "what  in  effect  will  be  a 
trade  association,"  and  (3)  it  is  contrary 
to  the  FCC's  regulatory  responsibilities 
under  the  Communications  Act. 

'BROADCASTING  DAY' 
Florida  observance  hears 
call  for  broadcaster  on  FCC 

Prominent  broadcasters  from  Florida 
and  Texas  stressed  the  need  last  week 
for  the  appointment  of  an  experienced 
broadcaster  to  the  FCC. 

Appearing  during  Broadcasting  Day 
(March  11)  at  the  fifth  annual  U.  of 
Florida  Communications  Week,  Lee 
Ruwitch,  vice  president-general  man- 
ager of  WTVJ  (TV)  Miami  and  Mike 
Shapiro,  general  manager  of  WFAA- 
AM-FM-TV  Dallas,  said  there  is  a  cry- 
ing need  for  an  FCC  member  with  a 
practical  outlook  toward  the  industry. 

"The  FCC  is  overinfluenced  with  a 
bureaucratic  attitude"  and  does  not  un- 


derstand the  industry  it  regulates,  Mr. 
Ruwitch  said  during  a  panel  discussion 
moderated  by  Mr.  Shapiro.  (The  presi- 
dents of  41  state  broadcaster  associa- 
tions sent  a  resolution  to  President 
Kennedy  urging  that  an  industry  man 
be  named  to  the  next  available  vacancy 
[Broadcasting,  March  4].) 

Two  Washington  attorneys,  Thomas 
Wall  of  Dow,  Lohnes  &  Albertson  and 
Robert  L.  Heald,  Spearman  &  Roberson, 
discussed  the  current  regulatory  climate 
at  the  commission.  Both  attorneys  at- 
tacked the  FCC's  encouragement  of 
viewers  and  listeners  to  complain  to 
both  the  station  and  the  commission 
about  programming. 

Melvin  A.  Goldberg,  NAB  vice  presi- 
dent for  research,  predicted  that  pay 
tv  may  eventually  reduce  free  television 
to  offering  "Class  B  or  C  material." 
This  could  be  caused,  he  said,  because 
of  the  huge  financial  returns  held  out 
for  pay  tv  programming. 

Turning  to  ratings,  Mr.  Goldberg 
said  that  audience  measurements  need 
to  be  "more  than  just  a  head  count" 
and  should  go  into  why  people  view  and 
listen.  "We've  got  to  learn  what  people 
self-censor  and  why  to  eliminate  need- 
less duplication,"  he  said. 

Sydney  Roslow,  president  of  The 
Pulse  Inc.,  New  York,  indirectly  an- 
swered charges  made  against  his  firm  a 
week  ago  before  the  House  Special  Sub- 
committee on  Investigations  (Broad- 
casting, March  11).  Dr.  Roslow,  who 
is  scheduled  to  testify  this  week  in  the 
ratings  investigation,  said  that  his  field 
workers  have  made  door-to-door  inter- 
views in  suburban  Miami  cities  despite 
local  ordinances  banning  such  activity. 
"Applying  such  ordinances  to  compan- 
ies like  ours  who  don't  sell  anything  is 
unconstitutional,"  he  said. 

Status  Symbol  ■  Tv  is  becoming  a 
national  status  symbol  in  underdevel- 
oped countries  and  the  U.  S.  must  pro- 
vide both  educational  and  entertainment 
programming  overseas  or  the  Russians 
will,  R.  Basil  Thornton,  international 
director  of  the  National  Educational 
Tv  &  Radio  Center,  New  York,  told 
the  conference.  If  "underdeveloped 
countries  can't  afford  an  atom  bomb, 
they'll  settle  for  a  tv  station,"  he  said. 

With  many  students  in  the  audience, 
highlight  of  the  "day"  was  a  live  tele- 
phone discussion  with  NBC  commenta- 
tor Chet  Huntley  in  New  York  and 
NBC  correspondents  in  Paris,  London 
and  West  Germany  on  educational 
needs  of  future  broadcast  journalists. 
"The  best  preparation  for  getting  into 
news  work,"  Mr.  Huntley  said,  "is  to 
read  all  the  books  you  can  get  your 
hands  on." 

Robert  Hitchens,  director  of  NBC 
Radio  sales  planning,  and  Harold  Krel- 
stein,  president  of  Plough  Broadcasting 
Co.,  also  participated  in  the  Broadcast- 
ing Day  seminar. 
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POWER  TO  PRESERVE  THE  PEACE! 

"To  be  prepared  for  war,"  said  George  Washington,  "is  one  of  the 
most  effective  ways  of  preserving  peace." 

Today's  counterpart  of  this  philosophy  is  reflected  in  the  massive 
shield  of  missile  sites  built  or  under  construction  in  the  farthermost 
reaches  of  rural  America.  Many  of  these,  and  hundreds  of  other  vital 
defense  installations,  are  served  by  America's  rural  electric  systems. 

These  locally-owned  cooperatives  and  power  districts  were  created 
by  rural  people  who  could  not  get  electric  service  from  established 
power  companies.  Today  these  systems  operate  172-million  miles  of 
lines  far  beyond  city  limits,  serve  the  growing  power  needs  of  20 
million  rural  people.  And  capital  borrowed  from  the  Rural  Electrifica- 
tion Administration  to  build  these  lines  is  being  repaid  with  interest. 

Because  these  lines  are  there,  power  is  quickly  provided  for  vital 
installations  ranging  from  launching  pads  to  tracking  stations,  from 
lighthouses  to  Air  Force  bases. 

Rural  electric  systems  are  proud  to  play  an  important  part  in  safe- 
guarding peace  and  the  future  of  all  Americans. 


AMERICA'S   RURAL  ELECTRIC   SYSTEMS  Important  to  the  strength  of  America 
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Gov.  Romney  to  speak  at  NAB  closing  session 

ERWIN  CANHAM  TO  MODERATE  JOINT  TUESDAY  PANEL 


The  stable  of  featured  speakers  for 
the  NAB's  41st  annual  convention  in 
Chicago  March  31-April  3  was  com- 
pleted last  week  with  the  announcement 
that  the  nationally  prominent  governor 
of  Michigan,  George  Romney,  will  ad- 
dress the  final  day  management  lunch- 
eon. 

And,  as  today's  (Monday)  deadline 
for  pre-registration  approached,  ex- 
pected attendance  at  the  annual  gather- 
ing of  broadcasters  in  Chicago's  Con- 
rad Hilton  Hotel  continued  to  reach 
toward  a  record.  As  of  noon  last  Thurs- 
day (March  14),  2,072  radio-tv  men 
had  notified  the  NAB  they  would  be  in 
Chicago. 

Co-chairmen  of  the  1963  convention 
are  James  D.  Russell  of  KKTV  (TV) 
Colorado  Springs,  and  Ben  Strouse, 
WWDC-AM-FM  Washington.  They  are 
vice  chairmen  of  the  NAB  Tv  and  Ra- 
dio Boards,  respectively. 

Tv  personality  Bob  Hope,  who  will 
receive  the  NAB's  Distinguished  Service 
Award,  NAB  President  LeRoy  Collins 
and  FCC  Chairman  Newton  N.  Minow 
are  the  other  featured  speakers  during 
the  convention.  The  traditional  ques- 
tion-and-answer  session  with  members 
of  the  FCC  will  close  the  convention 
Wednesday  afternoon. 

A  special  joint  radio-tv  session  Tues- 
day morning  will  hear  a  panel  discuss 
"Broadcasting  in  a  Free  Society,"  to  be 
moderated  by  Erwin  D.  Canham,  editor 
of  the  Christian  Science  Monitor.  New 
to  the  tv  agenda  this  year  is  a  debate 
on  the  controversial  proposal  to  adopt 
as  FCC  rules  the  NAB  code  time  stand- 
ards for  commercials.  Participants  will 
be  Commissioner  Robert  E.  Lee,  who 
first  suggested  the  plan,  and  William 
Pabst,  chairman  of  the  Tv  Code  Re- 
view Board  and  vice  president-general 


Gov.  Romney 
Guest  at  convention 


manager  of  KTVU  (TV)  Oakland-San 
Francisco. 

Republican  Gov.  George  Romney, 
often  mentioned  as  a  potential  presi- 
dential or  vice  presidential  candidate 
in  1964,  surged  into  national  promi- 
nence in  his  successful  election  cam- 
paign last  year.  He  previously  served 
as  president,  board  chairman  and  gen- 
eral manager  of  American  Motors. 

ABC-TV  affiliates  meet 
to  see  program  preview 

ABC-TV's  affiliates  will  get  a  first 
hand  view  of  the  network's  program 
offerings  for  1963-64  at  the  affiliates' 
March  30  meeting  in  Chicago  when 
27  of  the  network's  performers  stage  a 
season  preview. 

Jerry  Lewis  will  emcee  the  special 


performance,  which  will  include  con- 
tributions from  such  personalities  as 
Lawrence  Welk,  Ernest  Borgnine, 
Jimmy  Dean,  John  Mclntyre,  Chuck 
Connors,  Ozzie  Nelson  and  Jack 
Palance. 

The  meeting  will  be  held  at  the  Con- 
rad Hilton  Hotel  at  2:30,  and  will  be 
followed  by  a  cocktail  party  and  din- 
ner. Executives  participating  in  the 
meeting  include  Leonard  H.  Golden- 
son,  president  of  American  Broadcast- 
ing-Paramount Theatres  Inc.,  Thomas 
Moore,  ABC-TV  vice-president  in 
charge,  Robert  L.  Coe,  vice-president 
in  charge  of  tv  station  relations,  James 
C.  Hagerty,  vice-president;  in  charge  of 
news,  special  events  and  public  affairs, 
and  Chester  Simmons,  president  of 
Sports  Programs  Inc. 

Collins  makes  plea 
for  House  coverage 

The  right  of  the  American  people  to 
know  about  the  operations  of  their  fed- 
eral government  no  longer  can  be  satis- 
fied by  a  reporter  with  a  pencil,  NAB 
President  LeRoy  Collins  told  the  House 
Rules  Committee  last  week  in  a  plea 
for  the  removal  of  the  House  ban 
against  radio  and  tv  coverage  of  com- 
mittee hearings. 

"Public  proceedings  of  congressional 
committees  can  be  made  truly  public 
in  this  day  and  age  only  through  the 
added  efficient  use  of  the  tools  of  radio 
and  television — as  applied  by  the  expert 
and  dedicated  electronic  journalist,"  the 
NAB  president  said.  He  pointed  out 
the  major  technical  advances  in  recent 
years  which  make  it  possible  for  elec- 
tronic coverage  with  "very  little  or  no 
obtrusiveness"  in  urging  the  committee 
to  approve  H  Res  263. 

The  measure  was  introduced  by  Rep. 
Oren  Harris  (D-Ark.),  chairman  of  the 
House  Commerce  Committee,  and  he 
and  Rep.  George  Meader  (R-Mich.) 
testified  in  favor  of  removal  of  the  ban 
two  weeks  ago  (Broadcasting,  March 
11).  Normally,  the  Rules  Committee 
does  not  permit  testimony  from  a  non- 
member  of  Congress  but  since  it  has 
original  jurisdiction  over  the  measure, 
it  accepted  Gov.  Collin's  request  to 
testify. 

Since  the  Senate  permits  radio-tv  cov- 
erage of  hearings,  "its  committee  pro- 
ceedings and  those  engaged  in  them 
have  been  made  better  known  to  the 
American  people  than  proceedings  of 
comparable  importance  before  House 
committees,"  the  NAB  president  said. 
"We  ask  now  .  .  .  that  you  give  the 
people  a  greater  opportunity  to  hear 
and  see  your  committees  transact  their 
business.  For,  after  all,  it  is  the  peo- 
ple's business  too." 

Rep.  B.  F.  Fisk  (D-Calif.)  said  that 
"I  have  always  been  opposed  to  this 


NAB  membership  continues  to  grow 


NAB  membership  passed  3,000  for 
the  first  time  in  1962  and  the  rolls 
have  continued  to  grow  since  Jan.  1 
with  3,113  members  as  of  last 
Wednesday  (March  13). 

This  is  an  increase  of  59  over  the 
3,054  radio,  tv,  network  and  associate 
members  at  the  close  of  1962.  Dur- 
ing 1962,  427  dues-paying  members 
were  added  but  284  resigned  or  were 
dropped  from  the  rolls,  for  a  net 
gain  of  143. 

Code  subscribers  also  are  on  the 
increase,  with  1,768  radio  code  mem- 
bers and  406  tv  last  Wednesday. 
Comparable  figures  on  Jan.  1  were 
1,671    radio   subscribers   and  399 


members  of  the  television  code. 

A  breakdown  of  NAB  membership 
last  week  showed:  1,885  am  stations; 
678  fm;  403  tv;  4  am  networks;  3  tv 
networks;  140  associate  members. 

At  its  board  meeting  last  January, 
the  NAB  authorized  the  appointment 
of  a  membership  liaison  committee 
to  be  made  up  of  at  least  one  broad- 
caster from  each  state  and  Puerto 
Rico.  Bill  Carlisle,  NAB  vice  presi- 
dent for  station  services,  said  that 
the  committee  members  are  being 
selected  by  NAB  Radio  Board  di- 
rectors and  that  the  committee  will 
become  official  at  the  close  of  the 
1963  convention. 
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Viewing  time  sets  new  record  in  January 


The  average  American  family 
spent  more  time  watching  television 
in  January  than  during  any  previous 
month  in  the  industry's  history,  ac- 
cording to  A.  C.  Nielsen  Co.  figures 
presented  by  Norman  E.  Cash,  presi- 
dent of  the  Television  Bureau  of 
Advertising. 

Mr.  Cash  reported  to  the  Ford- 
ham  Alumni  Advertising  Club  on 
March  13  that  time  spent  viewing 


television  in  January  was  6  hours 
and  14  minutes  per  tv  home  per  day, 
a  17-minute  average  increase  over 
last  January's  figure  of  5  hours 
and  57  minutes.  The  former  view- 
ing record  was  6  hours  and  8  minutes 
in  February  1961. 

The  average  viewing  time  per  tv 
home  for  the  entire  year  1962  was 
5  hours  and  4  minutes  per  day, 
according  to  Mr.  Cash's  report. 


proposition"  but  told  Gov.  Collins  that 
he  had  made  the  strongest  argument 
the  congressman  had  ever  heard  for 
removal  of  the  ban.  Rep.  James  De- 
laney  (D-N.Y.)  expressed  an  old  fear 
that  broadcasters  could  not  be  trusted 
to  present  hearing  coverage  in  a  com- 
pletely fair  and  impartial  way. 

Rep.  William  Avery  (R-Kan.)  asked 
about  what  he  termed  a  "critical  area 
of  disagreement" — equal  time  require- 
ments in  an  election  year — if  a  con- 
gressman running  for  reelection  is 
shown  and  heard  in  a  House  hearing. 
Gov.  Collins  said  that  the  question  of 
repeal  of  Sec.  315  (which  already  ex- 
empts newscasts)  of  the  Communica- 
tions Act  is  a  separate  question  now 
before  the  House  Commerce  Commit- 
tee and  that  situations  of  this  type 
would  be  covered  under  the  FCC's  fair- 
ness doctrine. 

WGN-TV  to  program  24  hours 

Round-the-clock  television  service  on 
Fridays  and  Saturdays  is  to  be  inaugu- 
rated April  5,  WGN-TV  Chicago  re- 
ported last  week.  Later  in  the  summer 
the  independent  outlet  may  expand  the 
24-hour  schedule  to  all  seven  days  of 
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STATION  with  IGM  SIMPLIMATION 

Get  the  details!  Find  the  way  to  bigger 
audiences,  lower  costs,  higher  profits 
with  unparalleled  flexibility  and  consist- 
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the  week.  Although  program  format 
has  not  yet  been  determined,  WGN-TV 
said  it  has  plenty  of  movies  and  other 
film  programs  which  it  can  use. 

Although  open-end  type  discussion 
programs  now  on  WBKB  (TV)  and 
WBBM-TV  there  on  weekends  fre- 
quently run  into  the  small  hours,  no 
Chicago  station  presently  programs  all 
night  on  a  regular  basis.  WCBS-TV 
New  York  began  all-night  programming 
several  weeks  ago. 

WICU(TV)  to  return  to 
NBC-TV  network  lineup 

WICU  (TV)  Erie,  Pa.  (ch.  12),  is 
switching  its  primary  affiliation  from 
ABC-TV  to  NBC-TV,  effective  May  I, 
according  to  an  announcement  being 
released  today  (Monday)  by  Tom 
Knode,  NBC  station  relations  vice 
president,  and  Arthur  Ingram,  general 
manager  of  the  station. 

WICU  left  NBC-TV  for  ABC-TV  in 
1961.  Erie  has  one  other  television  sta- 
tion on  the  air,  ch.  35  WSEE  (TV). 
Its  primary  affiliation  is  with  CBS-TV, 
its  secondary  affiliation  now  with  NBC- 
TV.  Another  uhf  station  has  been  au- 
thorized but  is  not  in  operation. 

WICU  is  licensed  to  Gibraltar  En- 
terprises Inc.,  principally  owned  by 
Edward  Lamb. 

KVKM-TV  joins  ABC-TV 

KVKM-TV  Monahans,  Tex.,  using 
four  relay  stations  which  it  set  up  be- 
tween El  Paso  and  the  ch.  9  outlet's 
transmitter  near  Kermit,  Tex.,  has  be- 
come a  fulltime  ABC-TV  affiliate.  Con- 
struction of  the  240-mile  microwave 
system  and  the  beginning  of  ABC-TV 
service  was  announced  last  week  by 
J.  Ross  Rucker,  general  manager  of 
the  station. 

WIBG  announcers  back  on  job 

The  11  announcers  and  newsmen 
who  had  been  on  strike  at  WIBG  Phila- 
delphia returned  to  work  last  week 
pending  final  resolution  of  the  contract 
between  the  station  and  the  The  Ameri- 
can Federation  of  Television  and  Radio 
Artists,  the  employes'  bargaining  group. 
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See  it  at  NAB 
Space  17E 


PROVEN  PERFORMANCE 
Where  It  Counts 


Over  three  years  actual  in-field  use  has 
proven  Tarzian's  multi-hop  microwave 
delivers  exceptional  quality  color  trans- 
mission, simultaneously  with  broadcast 
quality  sound— at  lowest  possible  cost. 
And,  Tarzian's  renowned  microwave 
systems  engineering  department  is  at 
your  disposal  for  assistance  with  plan- 
ning and  installation. 


Broadcast  Equipment  Division 
SARKES  TARZIAN,  INC. 

Bloomington,  Indiana 
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Ray  fills  in  at  OBA  operations  seminar 

TWO-DAY  MEETING  ATTRACTS  OVER  150  FROM  5  STATES 


Discussion  of  all  phases  of  radio-tv 
regulation  highlighted  the  first  Radio 
Operations  Seminar  of  the  Oklahoma 
Broadcasters  Assn.  in  Norman,  March 
9-10.  Over  150  broadcasting  and  ad- 
vertising agency  executives  from  five 
states  attended  the  sessions  conducted 
with  the  U.  of  Oklahoma. 

William  Ray,  chief  of  the  FCC's 
Office  of  Complaints  &  Compliance, 
was  the  principal  speaker  as  a  substi- 
tute for  Broadcast  Bureau  chief  and 
commissioner-to-be  Kenneth  A.  Cox, 
who  was  ill.  Mr.  Ray  spoke  on  the 
rules  of  the  commission  and  current 
interpretations  which  guide  broad- 
casting executives. 

He  said  broadcasters  should  regard 
their  stations,  at  least  in  part,  as  modern 
versions  of  the  town  crier  and  town 
hall.  By  communicating  news  of  the 
community  and  providing  a  forum  for 
discussions  of  community  problems, 
broadcasters  would  go  far  toward  meet- 
ing the  FCC  programming  requirement 
that  they  satisfy  the  "needs"  of  their 
communities,  he  said. 

Speaking  on  Sec.  315  (equal  time) 
and  Sec.  317  (sponsor  identification)  of 
the  Communications  Act,  NAB  Exec- 


utive Vice  President  Vincent  Wasilew- 
ski  told  the  broadcasters  that  "common 
sense"  should  guide  their  operations 
under  these  two  controversial  standards. 

Clee  Fitzgerald,  OBA  attorney  from 
Stillwater,  Okla.,  conducted  a  discussion 
on  lottery  laws  and  contracts.  He  said 
that  Oklahoma's  lottery  statutes  are  gen- 
erally more  stringent  than  those  of  the 
federal  government  and  that  if  stations 
comply  with  the  state  laws  they  should 
not  run  afoul  of  the  FCC. 

The  broadcasters  were  given  a  course 
in  preparing  license  renewal  applica- 
tions by  Francis  X.  McDonough  of  the 
Washington  law  firm  of  Dow,  Lohnes 
&  Albertson.  He  suggested  that  each 
station  prepare  its  own  "composite 
week"  once  each  year  and  thoroughly 
analyze  its  operations  "and  then  when 
the  time  comes  to  file  for  renewal,  you 
know  that  your  station  is  ready  for  it." 

Howard  Kitzmiller,  FCC  attorney, 
concluded  the  two-day  seminar  with  a 
warning  that  "far  too  many"  stations 
do  not  compile  accurate  and  complete 
logs.  He  said  the  commission  is  vitally 
concerned  with  the  maintenance  of 
proper  logs  and  told  the  broadcasters 
that  "attention  to  detail  will  go  far  to- 


wards a  favorable  FCC  report  .  .  ." 
following  a  station  inspection. 

Sen.  J.  Howard  Edmondson  (D- 
Okla.)  met  with  a  committee  of  Okla- 
homa licensees  on  broadcasting  prob- 
lems with  the  FCC  during  the  seminar 
at  the  invitation  of  OBA  President  Wil- 
liam S.  Morgan,  general  manager  of 
KNOR  Norman. 

Changing  hands 

ANNOUNCED  ■  The  following  sales  of 
station  interests  were  reported  last  week 
subject  to  FCC  approval: 

■  KFEQ-AM-TV  St.  Joseph  and  KLIK 
Jefferson  City,  both  Missouri:  Sale  re- 
ported close  to  completion  by  Jesse 
Fine  and  associates  to  Mid-State  Broad- 
casting Corp.  for  $1,750,000.  Mid-State 
is  headed  by  John  P.  McGoff,  and  owns 
fm  stations  WABX  Detroit,  WSWM 
East  Lansing  and  WQDC  Midland,  all 
Michigan.  KFEQ  is  a  fulltime  station 
on  680  kc  with  5  kw.  KFEQ-TV  is  on 
ch.  2  with  CBS  and  ABC  affiliations. 
KLIK  is  a  5  kw  daytimer  on  950  kc. 
Broker  was  Hamilton-Landis. 

■  KVIP-TV  Redding,  Calif.:  Sold  by 
Shasta  Telecasting  Co.  to  Sacramento 
Valley  Telecasting  Inc.  for  over  $1,250,- 
000.  Sacramento  Valley,  currently  in 
hearing  for  ch.  9  in  Redding,  is  com- 
prised of  six  stockholders,  with  major 
owners  being  Frank  M.  Crawford,  J. 
Ned  Richardson  and  William  B.  Smul- 
lin,  25%  each.  Mr.  Richardson  owns 
KPAY  Chico,  Calif.  Mr.  Smullin  is 
50%  owner  of  Southern  Oregon  Broad- 
casting Co.  (KBES-TV  Medford,  KAGI 
and  KGPO  [FM]  Grants  Pass,  KOTI- 
TV  Klamath  Falls,  and  50%  of  KPIC- 
TV  Roseburg,  all  Oregon).  Other  Sacra- 
mento Valley  stockholders  are  Robert 
Burris,  former  manager  of  KEYT  (TV) 
Santa  Barbara,  Calif.,  and  Richard  C. 
D.  Bell,  also  formerly  of  KEYT.  Shasta 
Telecasting  owns  KJEO  (TV)  Fresno, 
Calif.,  and  through  Carl  R.  McConnell 
KVIQ-TV  Eureka,  Calif.  KVIP-TV, 
founded  in  1956,  operates  on  ch.  7  and 
is  affiliated  with  ABC  and  NBC. 

■  WBOY-AM-TV  Clarksburg,  W.  Va. : 
Sold  by  Rust  Craft  Broadcasting  Co.  to 
Fortnightly  Corp.  for  $950,000.  Fort- 
nightly Corp.,  owns  The  Reporter  ma- 
gazine and  the  Clarksburg  Television 
Cable  Co.  which  operates  the  commu- 
nity tv  system  in  Clarksburg.  Roger 
Garrett  remains  as  manager  of  the  sta- 
tions. At  one  time  Rust  Craft  instituted 
a  court  suit  against  Fortnightly  for 
picking  up  the  signals  of  WSTV-TV 
Steubenville,  also  owned  by  Rust  Craft, 
and  carrying  them  on  the  catv  cable  in 
competition  with  WBOY-TV  in  Clarks- 
burg. Rust  Craft  also  owns  WSTV-AM- 
FM  in  Steubenville,  WRCB-TV  Chat- 
tanooga, Tenn.;  WRDW-TV  Augusta, 
Ga.,  WPIT-AM-FM  Pittsburgh,  Pa.; 
WWOL-AM-FM  Buffalo,  N.  Y.;  WSOL 


we  like  to  put  facts 
"out  in  the  open" 
before  we  recommend 

Hundreds  of  satisfied  clients  in  the  past  have  depended 
on  Blackburn's  clear  analysis  of  the  facts  on  changing 
markets  before  entering  into  media  transactions. 
Protect  your  investment,  too;  consult  Blackburn. 
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GAB,  governor  to  meet 

Gov.  Carl  E.  Sanders  of 
Georgia  has  scheduled  an  un- 
usual off-the-record  session  with 
member  stations  in  the  Georgia 
Assn.  of  Broadcasters  for  April 
11  in  Atlanta.  Combined  with  a 
luncheon,  GAB  President  Charles 
Smith  of  WDEC  Americus,  said 
the  session  will  permit  broadcast- 
ers to  tell  the  governor  their  prob- 
lems and  at  the  same  time  get  a 
first-hand  report  on  state  issues. 


Tampa,  Fla.,  and  40%  of  WVUE-TV 
New  Orleans,  La.  WBOY  operates  on 
1400  kc  with  1  kw  day  and  250  w  at 
night  with  an  NBC  affiliation.  WBOY- 
TV  is  on  ch.  12  and  carries  both  CBS 
and  NBC  programs. 

APPROVED  ■  The  following  transfers 
of  station  interests  were  among  those 
approved  by  the  FCC  last  week  {for 
other  commission  activities  see  For 
The  Record,  page  136). 

■  KSYD-TV  Wichita  Falls,  Tex.:  Sold 
by  Sidney  A.  Grayson  and  Associates 
to  Paul  Harron  and  group  for  $2,350,- 
000.  Mr.  Harron  is  the  principal  stock- 
holder of  WKTV  (TV)  Utica,  N.  Y., 
and  is  president  of  World  Broadcasting 
System,  Philadelphia,  a  radio  program 
service.  He  is  a  former  Philadelphia 
broadcaster.  KSYD-TV  is  on  ch.  6  and 
is  a  CBS  affiliate. 

■  WMAZ-AM-FM-TV  Macon,  Ga.: 
Sold  by  George  P.  Rankin  Jr.,  Wilton 
E.  Cobb  and  Mr.  and  Mrs.  Wallace 
Miller  to  WMRC  Inc.  for  $2,094,750. 
WMRC  Inc.  owns  WFBC-AM-TV 
Greenville,  S.  C,  WBIR-AM-TV  Knox- 
ville,  Tenn.  It  is  49.8%  owned  by  the 
Greenville  News  and  Piedmont,  14.6% 
by  R.  A.  Jolley  and  family,  and  others. 
The  same  group  also  owns  WWNC 
Asheville,  N.  C.  (Asheville  Citizen- 
Times).  WMAZ  is  on  940  kc  with  50 
kw  daytime  and  10  kw  nighttime. 
WMAZ-FM  operates  on  99.1  mc  with  3 
kw.  WMAZ-TV,  founded  in  1953,  op- 
erates on  ch.  13.  All  the  stations  are 
CBS  affiliates,  with  the  tv  adjunct  also 
carrying  ABC  programs. 

Autry  group  buys 
western  hotel  chain 

In  a  $20  million  transaction  that  adds 
hotels  and  motels  to  their  broadcasting 
and  sports  interests,  Gene  Autry,  Rob- 
ert O.  Reynolds  and  Paul  A.  O'Bryan 
have  purchased  the  Doric  Co.  chain  of 
20  West  Coast  hotels  and  motor  hotels 
and  have  formed  the  Gene  Autry  Hotel 
Co.  to  own  and  manage  these  properties. 

Mr.  Autry  is  president  of  the  new 
hotel  company;  Mr.  Reynolds  is  vice 
president;  Mr.  O'Bryan  is  secretary, 
treasurer  and  general  counsel;  Floyd 
R.  Clodfelter,  former  board  chairman 
of  the  Doric  Co.,  is  also  a  vice  presi- 
dent. The  transaction  was  negotiated  by 
Mr.  O'Bryan  of  the  Washington,  D.  C, 
law  firm  of  Dow,  Lohnes  &  Albertson, 
for  the  buyers.  The  sellers  were  rep- 
resented by  Birney  Dempsey  of  Clod- 
felter &  Bowden. 

Mr.  Autry,  whose  career  began  as  a 
rodeo  and  western  motion  picture  star, 
is  board  chairman  of  Golden  West 
Broadcasters  (KMPC  Los  Angeles, 
KSFO  San  Francisco,  KEX  Portland, 
Ore.,  KVI  Seattle,  Wash.)  and  Mr. 
Reynolds  is  president.  Messrs.  Autry 
and  Reynolds  are  also  beard  chairman 
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and  president,  respectively,  of  the  Los 
Angeles  Angels  baseball  club  and  own 
a  major  interest  in  the  Los  Angeles 
Rams  football  club,  ventures  in  which 
Mr.  O'Bryan  is  also  associated.  Mr.  Au- 
try also  is  owner  of  KOOL-AM-FM-TV 
Phoenix  and  KOLD-AM-TV  Tucson, 
both  Arizona. 

GE  forms  subsidiary 
to  run  radio-tv  stations 

GE  announced  last  week  that  a 
wholly  owned  subsidiary  General  Elec- 
tric Broadcasting  Co.,  has  been  estab- 
lished to  operate  the  GE  stations,  WGY, 
WGFM  (FM)  and  WRGB  (TV) 
Schenectady,  N.  Y.  A  certificate  of  in- 
corporation has  been  filed  with  the  New 
York  secretary  of  state,  according  to 
J.  Milton  Lang,  general  manager  of  the 
GE  stations.  GE's  board  approved  the 
formation  of  a  broadcasting  subsidiary 
last  February. 

Among  the  advantages  of  a  separate 
corporation,  Mr.  Lang  said,  was  the 
simplification  of  expanding  station  own- 
ership through  the  acquisition  of  addi- 
tional radio  and  tv  stations. 

At  the  present  time  the  licenses  of  the 
GE  stations  are  pending  renewal  by  the 
FCC.  GE,  along  with  several  other  elec- 
trical machinery  manufacturers,  includ- 
ing Westinghouse  Electric  Co.,  was 
found  guilty  two  years  ago  of  price  fix- 
ing in  violation  of  the  antitrust  laws. 


The  licenses  of  the  Westinghouse  sta- 
tions, held  by  subsidiary  Westinghouse 
Broadcasting  Co.,  were  renewed  by  the 
FCC  last  year. 

WHEB  opens  new  studios 

WHEB  Portsmouth,  N.  H.,  began 
operating  from  a  new  $40,000  home 
March  8,  one  year  to  the  day  after  a 
fire  gutted  its  former  quarters.  It  has 
been  operating  in  the  interim  from  the 
New  Hampshire  National  Bank. 

Harold  Segal,  WHEB's  general  man- 
ager, designed  the  new  colonial  style 
building.  The  station's  three  studios  are 
in  the  center  of  the  building,  permitting 
visitors  to  watch  the  operations  through 
windows  as  they  circle  the  interior  of 
the  building. 


ATTRACTIVE  STATION  BUYS! 

EAST  COAST- 

-Network  affiliated  VHF-TV  station  operating  in  the 

black.  Good  physical  facilities.  Total  price  of  $682,- 

500.00.  On  terms  to  be  negotiated. 

FAR  WEST — 

Excellent  power,  daytime-only  radio   station  serving 

marketing  area  of  200,000.  Heavy  fixed  assets.  Last 

nine  month  ownership  earnings  in  excess  of  $25,000.00. 

Priced  at  $175,000.00  with  $50,000.00  down  and  bal- 

ance over  ten  years. 

&  ASSOCIATES,  INC. 

John  F.  tiardesty,  President 
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FINANCIAL  REPORTS 


CBS  LOOKS  TO  ANOTHER  RECORD  YEAR 

Stockholders  report  gives  divisional  breakdown 


Paley  sells  to  'diversify' 

William  S.  Paley,  board  chair- 
man and  biggest  stockholder  of 
CBS,  sold  75,000  shares  of  CBS 
common  stock  during  February 
"to  provide  more  diversification 
of  his  personal  investments."  He 
retains  more  than  866,000  shares, 
his  office  said  in  a  statement  re- 
leased last  week. 

His  sale  was  said  to  have  been 
on  the  open  market,  apparently 
over  a  period  of  days.  The  dates 
were  not  disclosed,  except  that 
they  were  in  February.  The  clos- 
ing price  of  CBS  stock  on  Feb.  1 
was  47-%;  on  Feb.  15  it  was 
49-%  and  on  Feb.  28  was  50- Vs . 
At  those  prices  75,000  shares 
would  have  brought  from  about 
$3.5  million  to  more  than  $3.7 
million. 


If  the  general  economy  holds  good, 
national  advertising  expenditures  should 
rise  again  this  year  and  radio-tv  reve- 
nues ought  to  out-gain  those  of  other 
media,  CBS  Chairman  William  S.  Paley 
and  President  Frank  Stanton  said  last 
week  in  their  annual  report  to  stock- 
holders of  CBS  Inc. 

"We  expect,"  they  said,  "that  CBS 
will  enjoy  its  full  share  of  this  growth" 
and  attain  "an  increased  level  of  sales 
and  profits  in  1963."  CBS  net  sales  in 

1962  surpassed  the  half-billion  dollar 
mark  for  the  first  time,  reaching  $509.3 
million  on  a  7%  gain  while  net  income 
rose  32%  to  more  than  $29  million 
(Broadcasting,  Feb.  18). 

The  report  said  the  CBS-TV  network 
in  1962  enjoyed  record  revenues  which 
made  it  "the  world's  largest  advertising 
medium"  for  the  ninth  consecutive  year, 
while  net  sales  for  the  five  CBS-owned 
television  stations  rose  12%  over  the 
previous  all-time  high  of  1961.  Four  of 
the  stations,  "and  probably  all  five," 
were  first  in  sales  in  their  markets, 
stockholders  were  told. 

For  the  CBS  Radio  network  and  the 
CBS-owned  radio  stations  1962  was  a 
year  of  "searching  reappraisal"  plus 
programming  and  operational  changes 
which  should  contribute  to  their  growth, 
the  report  continued. 

"Although  sales  were  adversely  af- 
fected by  widespread  business  uncer- 
tainties in  1962,"  the  report  said  of  the 
CBS  Radio  Div.,  "at  year's  end  the 
prospects  for  advertising  revenues  in 

1963  and  the  sponsorship  commitments 
already  in  hand  for  the  new  year  were 
more  encouraging  than  at  any  time  in 
the  recent  past." 

News  Production  ■  The  CBS  News 
Div.  was  said  to  have  produced  17% 
of  the  CBS-TV  network  schedule,  or 
187  hours  more  than  in  1961,  and  51% 
of  the  CBS  Radio  network  schedule. 

With  the  start  of  the  long  shutdown 
of  all  major  New  York  newspapers  in 
December,  it  was  also  noted,  CBS  News 
increased  its  hours  of  service  to  WCBS- 
TV  New  York  by  75%.  WCBS  Radio 
meanwhile  was  reported  to  have  ex- 
panded its  news  schedule  by  30%  to 
help  keep  listeners  informed  during  the 
newspaper  strike. 

The  CBS-TV  Stations  Div.  (including 
CBS  Films  Inc.  and  several  internation- 
al operations  as  well  as  the  CBS-owned 
television  stations)  was  said  to  have  had 
"the  best  year  in  its  history,"  and  was 
looking  forward  to  a  better  one  in  1963. 

National  spot  billings  placed  on  the 
owned  television  stations  by  CBS  Tele- 
vision Stations  National  Sales,  another 


unit  of  this  division,  exceeded  the  1961 
figure  by  16%. 

The  five  CBS-owned  tv  stations  also 
were  reported  to  have  carried  "more 
than  10,000  non-network  public-affairs 
programs  and  nearly  33,000  local  un- 
sponsored  community  service  announce- 
ments" in  1962. 

Columbia  Records  reported  a  15% 
sales  gain  as  leader  of  the  phonograph 
record  industry.  CBS  International  Div. 
"showed  promising  results,"  and  CBS 
overseas  activities  and  investments  "in 
the  aggregate"  were  profitable  and 
"highly  promising."  CBS  Labs,  the 
seventh  corporate  division,  reported  ad- 
vances in  research  and  development  for 
both  government  and  industry. 

The  CBS-owned  stations  are  WCBS- 
AM-TV  New  York,  KNX  and  KNXT 
(TV)  Los  Angeles,  WBBM-AM-TV 
Chicago,  WCAU-AM-TV  Philadelphia, 
KMOX-AM-TV  St.  Louis,  WEEI  Bos- 
ton and  KCBS  San  Francisco. 

RKO  General  sales  up 

The  National  Sales  Div.  of  RKO 
Broadcasting,  New  York,  announces 
sales  on  the  company's  five  tv  stations 
for  the  first  four  months  of  the  1962- 
63  fiscal  year  ended  Jan.  31  rose 
47.1%  over  the  same  four-month 
period  a  year  ago. 

Sales  on  the  seven  RKO  General  ra- 
dio outlets  were  31.2%  ahead  of  last 
year's  figure. 

RKO  General  broadcasting  stations 
are  WOR-AM-FM-TV  New  York; 
KHJ-AM-FM-TV  Los  Angeles;  WNAC- 
AM-TV  and  WRKO  (FM)  both  Bos- 
ton; CKLW-AM-FM-TV  Windsor-De- 
troit; KFRC-AM-FM  San  Francisco; 
WGMS-AM-FM  Washington,  D.  C; 
WHBQ-AM-TV  Memphis;  and  the 
Yankee  Network. 

RCA  stockholders  to  meet 

The  annual  stockholders'  meeting  of 
RCA  is  scheduled  for  May  7  at  30 
Rockefeller  Plaza,  New  York.  The  en- 
tire board  of  16  members  will  be 
elected.  Other  business:  appointing  in- 
dependent public  accountants  and  vot- 
ing on  a  resolution  submitted  by  three 
stockholders  concerning  the  incentive 
plan. 

In  the  notice  of  the  meeting,  yearly 
compensation  of  the  following  officers 
and  directors  among  others  was  indi- 
cated: David  Sarnoff,  chairman,  $200,- 
000  ($66,926  after  taxes);  Robert  W. 
Sarnoff,  chairman  of  NBC,  $180,000 
($66,404);  Elmer  W.  Engstrom,  presi- 
dent, $160,000  ($74,488). 


Public  offered  stock 
of  Scripps-Howard 

The  first  public  offering  of  Scripps- 
Howard  Broadcasting  Co.  stock  was 
disclosed  last  week  when  the  company 
registered  with  the  Securities  &  Ex- 
change Commission  in  Washington  for 
an  offering  of  375,000  shares  of  $1  par 
common  stock  at  an  estimated  $20  a 
share.  This  represents  14.5%  of  the 
outstanding  stock  of  Scripps-Howard 
Broadcasting. 

The  offering,  through  the  First  Bos- 
ton Corp.,  New  York,  will  consist  of 
stock  now  owned  by  E.  W.  Scripps 
Co.,  Jack  R.  Howard,  James  C.  Hanra- 
han,  M.  C.  Watters  and  R.  B.  Wester- 
gaard. 

The  E.  W.  Scripps  Co.  owns  71.48% 
of  Scripps-Howard  Broadcasting.  After 
selling  118,750  shares,  its  ownership 
will  drop  to  66.89%.  Mr.  Howard, 
president  of  the  Scripps  company,  owns 
8.69%  of  broadcasting  company,  and 
after  selling  102,500  shares,  will  remain 
a  4.37%  owner. 

Messrs.  Hanrahan,  Watters  and  Wes- 
tergaard  each  own  4.35%  now,  are  sell- 
ing 51,250  shares  each  which  will  leave 
them  each  as  2.37%  owners.  Mr. 
Hanrahan  is  vice  president  and  gen- 
eral manager  of  WEWS  (TV)  Cleve- 
land; Mr.  Watters,  of  WCPO-AM-FM- 
TV  Cincinnati,  and  Mr.  Westergaard, 
of  WNOX-AM-FM  Knoxville,  Tenn. 
Scripps-Howard  Broadcasting  also  owns 
WPTV  (TV)  West  Palm  Beach,  Fla., 
and  WMC-AM-FM  and  WMCT  (TV) 
Memphis,  Tenn. 

As  of  Dec.  31,  1962,  Scripps-Howard 
Broadcasting  had  2,588,750  shares  is- 
sued and  outstanding,  with  stockhold- 
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er's  equity  figured  at  $10,879,966  in- 
cluding $8,291,216  in  earned  surplus. 
For  1962  the  company  showed  net  op- 
erating revenues  of  $14,119,960,  with 
net  income  after  taxes  of  $3,111,037 
($1.20  per  share). 

The  registration  report  indicates  that 
the  Edward  W.  Scripps  Trust,  85.87% 
owner  of  E.  W.  Scripps  Co.,  has  a 
2%  interest  in  WWJ-AM-FM-TV  De- 
troit, and  that  E.  W.  Scripps  Co.  itself 
has  minority  interests  in  WFMJ-TV 
Youngstown,  Ohio.  WFMJ-TV  holds  a 
minority  interest  in  WAKR-TV  Akron, 
Ohio,  it  points  out.  Should  these  own- 
erships interfere  with  Scripps-Howard 
Broadcasting  expansion  to  its  full  quota 
of  broadcast  stations,  the  registration 
said,  they  will  be  disposed  of. 

Remuneration  for  executives  included 
the  following:  Mr.  Hanrahan,  $51,600 
plus  retirement  benefits;  Mr.  Watters, 
$43,805;  Henry  W.  Slavick,  vice  presi- 
dent and  general  manager  of  the  Mem- 
phis stations,  $32,420  plus  retirement 
benefits. 

The  company  reported  total  assets  of 
$15.5  million,  with  total  current  assets 
listed  at  $9,937,287.  Total  current  lia- 
bilities are  $3,650,783  and  earned  sur- 
plus, $8,291,216. 

Desilu  reports  net  increase 

Desilu  Productions  had  gross  income 
of  $15,794,836  for  the  nine  months 
ended  Jan.  26,  1963,  a  gain  of  32.3% 
over  the  corresponding  period  ended 
Jan.  27,  1962,  for  which  the  gross  was 
$11,937,730.  Desilu's  net  after  taxes 
and  contingency  reserves  for  the  first 
three-quarters  of  the  current  fiscal  year 
was  $415,812,  or  34  cents  a  share,  com- 
pared to  $293,416,  or  25  cents  a  share, 
for  the  like  period  of  fiscal  1962. 

Financial  notes  . . . 

General  Tel's  report  ■  General  Tele- 
phone &  Electronics  Corp.,  whose  ac- 
tivities include  Sylvania  tv  receiver 
manufacturing,  reported  1962  consoli- 
dated net  income  of  $86,269,000  ($1.15 
a  share)  on  total  revenues  and  sales  of 
$1,327,925,000.  This  compares  to 
1961's  net  income  of  $73,774,000  ($1 
a  share)  on  total  revenues  and  sales  of 
$1,226,584,000.  Sylvania  will  begin  the 
production  of  color  tv  tubes  this  year. 

MCA  dividend  ■  MCA  Inc.  reported 
a  fortnight  ago  that  its  board  of  direc- 
tors has  declared  a  dividend  of 
cents  a  share  on  its  outstanding  con- 
vertible preferred  stock.  It  is  payable 
April  1  to  preferred  shareholders  of 
record  as  of  March  21. 

MGM  dividend  down  ■  MGM  Inc. 
board  has  voted  to  cut  dividend  to 
37^  cents,  payable  on  April  15  to 
stockholders  of  record  March  18.  Pre- 
vious dividend  was  50  cents.  Earnings 
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of  MGM  in  1962  fell  to  $2,589,000, 
or  $1.01  a  share,  from  $12,677,000,  or 
$5.02  a  share,  in  previous  year. 

Universal  dividend  ■  The  board  of  di- 
rectors of  Universal  Pictures  Corp.  has 
declared  a  quarterly  dividend  of  25 
cents  a  share  on  the  common  stock 
of  the  company.  It  is  payable  on 
March  27  to  stockholders  of  record  at 
the  close  of  business  on  March  16. 

DC  A  profits  up  ■  Dynamics  Corp.  of 
America,  New  York  (electronics  and 
communications  equipment),  has  issued 
a  financial  statement  for  1962  showing 
sales  up  52%  over  the  previous  year. 
Sales  totaling  $75,014,106  in  1962 
pushed  profits  up  to  $1.05  a  share  of 
common  stock  for  the  year  compared  to 
58  cents  a  share  in  1961. 

Metromedia  increases  dividend 

Metromedia  Inc.,  which  formerly  is- 
sued dividends  on  common  stock  semi- 
annually will  now  make  payments  on  a 
quarterly  basis. 

In  declaring  the  new  policy  last  week, 
the  company's  board  of  directors  raised 
the  annual  rate  to  40  cents  a  common 
share,  10  cents  over  the  1962  level. 
In  accordance  with  the  new  payment 
schedule,  a  quarterly  dividend  of  10 
cents  will  be  payable  to  stockholders 
of  record  April  12,  1962  on  May  1. 


Wometco  sets  record 
for  earnings  in  '62 

For  the  fourth  successive  year  since 
1959,  when  the  company  became  pub- 
licly owned,  Wometco  Enterprises  Inc. 
earnings  showed  an  increase.  For  the 
year  1962,  Wometco  reported  record 
net  income  after  taxes  of  $1,831,254 
($1.27  a  share),  up  35%  over  1961's 
$1,353,255  (94  cents  a  share). 

Gross  income  for  1962  was  up  17% 
to  $18,723,132  from  1961's  $15,999,- 
469.  The  company  showed  a  cash  flow 
of  $2,774,137  ($1.93  a  share)  for 
1962. 

So  far  in  1963,  Mitchell  Wolfson, 
Wometco  president,  said,  the  company 
is  operating  at  levels  above  those  of 
last  year. 

Wometco  owns  WTVJ  (TV)  Miami, 
WLOS-AM-FM-TV  Asheville,  N.  C; 
KVOS-TV  Bellingham,  Wash.,  and 
47V2%  of  WFGA-TV  Jacksonville, 
Fla.  It  also  owns  theatres  in  Miami 
and  West  Palm  Beach,  the  Seaquarium 
in  Miami,  vending  operations  in  South 
and  Central  Florida,  Jacksonville,  Pan- 
ama, the  Canal  Zone,  and  the  Bahamas, 
and  operates  Pepsi-Cola  and  Canada 
Dry  franchises  in  the  Bahamas. 

The  company's  annual  stockholders 
meeting  is  scheduled  for  April  1  in 
Miami. 


can  I  cut  FM programming  costs 
•  without  sacrificing  quality? 


YES! 


WITH  O  VATION  MUSIC  AND 
PROGRAMATIC®  AUTOMATION 


Others  are  doing  it!  Roanoke's 
WSLS  (AM-FM),  for  exam- 
ple. With  no  extra  personnel, 
WSLS  broadcasts  FM  18  hours 
a  day  with  no  duplication  of 
its  AM.  Eight  hours  a  day  are 
covered  by  O-Vation  Music 
programming  on  automated 
Programatic  equip- 
ment. The  station 


receives  excellent  audience 
write-in  reaction.  You  can  do 
it  too!  Each  reel  of  O-Vation 
Music  offers  you  eight  full 
hours  of  skillfully  programmed, 
high  quality,  adult  music.  You 
save  on  time,  music,  manpower 
and  money.  So  phone,  write  or 
wire  Telesynd  today. 


Telesynd 

136  East  57  Street,  New  York  22,  N.  Y. 
Name  


Address. 
City  


_State_ 


Telesynd  and  ProgramaticE3 International  Services  of  Wrather  Corporation 
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BRITAIN  COOL  TO  PAY  TV 

Appfications  for  experimental  'wired'  network 
fail  to  materialize  after  12  information  queries 


CTV  has  special  rates 

Sponsorship  of  Canadian-pro- 
duced television  programs  is  be- 
ing encouraged  by  the  CTV  Tele- 
vision Network  Ltd.,  Toronto, 
and  its  affiliated  stations  by  spe- 
cial rates  to  advertisers.  This  is 
being  done  on  the  network's  new 
rate  card  through  a  newly  intro- 
duced continuity  discount  applic- 
able only  to  Canadian  shows,  and 
a  co-sponsorship  rate  also  avail- 
able only  on  Canadian  half-hour 
programs. 


Great  Britain's  invitation  for  applica- 
tions from  companies  wishing  to  oper- 
ate experimental  pay  television  on 
"wired  networks"  next  year  has  met 
with  nothing  more  than  a  nod  of  inter- 
est so  far. 

Deadline  for  applications  to  operate 
the  network  is  March  29,  and  according 
to  reports  published  in  England  last 
week,  there  had  been  12  inquiries  ask- 
ing for  full  information  regarding  the 
proposed  network,  but  no  firm  applica- 
tions to  date. 

A  pay  television  network,  under 
supervision  of  the  British  postmaster 
general,  would  provide  subscribers 
with  an  additional  program,  apart  from 
those  of  the  British  Broadcasting  Corp. 
or  the  Independent  Television  Author- 
ity, for  which  viewers  would  pay  extra 
sums  either  through  coin  boxes  attached 
to  their  sets  or  by  credit  arrangements. 

The  government,  which  has  estab- 
lished a  rigid  set  of  restrictions  for  any 
company  contracting  to  operate  such 
a  network,  warns  that  there  is  no  guar- 
antee that  pay  tv  will  be  established 
permanently.  The  government  will  de- 
termine after  a  two  or  three-year  trial 
whether  there  is  sufficient  demand  and 
quality  of  programming  and  operation 
to  merit  pay  tv's  continuation  there. 

Among  specifications  set  forth  by  the 
postmaster  general  for  the  experi- 
mental network  are  clauses  specifying 
that  program  schedules  must  be  sub- 
mitted in  advance,  as  well  as  scripts  or 
recordings,  if  required.  A  general  de- 
cency code  is  stated,  as  well  as  stipula- 
tions that  there  be  no  programs  of  a 
news  or  propaganda  nature,  and  that 


no  significant  prizes  can  be  awarded  on 
the  shows.  There  is  an  absolute  ban 
on  advertising. 

Companies  said  to  be  available  for 
such  an  operation  because  they  have 
the  necessary  equipment  are  Choiceview 
(owned  jointly  by  Rediffusion  and 
Rank),  British  Telemeter  Home  View- 
ing Ltd.,  and  British  Relay  Wireless 
Ltd.  Program  suppliers  Tolvision  Ltd. 
and  British  Home  Entertainment  Ltd. 
are  also  mentioned  as  possible  appli- 
cants for  the  franchise. 

Rigid  government  restrictions  appar- 
ently would  influence  the  nature  of  any 
company  which  receives  the  pay  tv 
franchise,  including  a  provision  that  the 
company  must  be  set  up  "to  operate 
pay  television  as  its  main  interest." 

ITA  tv  bill  amendment 
sought  by  postmaster 

Britain's  postmaster  general  wants 
to  remove  some  of  the  tough  provisions 
from  the  new  television  bill  now  being 
considered  by  the  House  of  Commons. 
The  bill  re-defines  the  Independent 
Television  Authority's  control  of  pro- 
gramming. 

He  has  moved  an  amendment  cutting 
out  the  requirement  that  in  making  its 
program  code  the  ITA  must  take  into 
account  Section  3  of  the  current  tele- 
vision act.  This  section  says  that  noth- 
ing may  be  broadcast  which  offends 
good  taste  or  decency  and  also  lays 
down  that  "proper  proportions  of  the 
recorded  and  other  matter  ...  are  of 
British  origin  and  British  performance." 

The    postmaster    general's  amend- 


ment instructs  ITA  to  draw  up  a  code 
"giving  guidance"  on  the  use  of  vio- 
lence and  other  standards.  ITA  must 
"secure  that  the  provisions  of  the  code 
are  observed." 

Another  amendment,  tabled  by  the 
Labor  Opposition,  would  increase  ITA 
powers.  It  wants  to  add  a  provision  to 
the  bill  that  ITA  shall  "give  directions" 
on  "specific  matters  concerning  stand- 
ards. .  .  ."  This  amendment  also  in- 
structs ITA  to  make  sure  that  90%  of 
the  programs  on  the  commercial  net- 
work are  British. 

Labor  members  also  want  the  annual 
report  and  accounts  of  ITA  to  be  de- 
bated by  Parliament.  Labor  M.  P.  Don- 
ald Chapman  said  that  it  was  a  scandal 
to  give  the  Independent  Television  Au- 
thority a  12-year  lease  of  life  without 
parliamentary  power  to  withdraw  it. 

Postmaster  General  Reginald  Bevins 
said  that  a  routine  annual  debate  would 
mean  interference  in  the  day-to-day 
running  of  both  broadcasting  organiza- 
tions. This  would  be  "wholly  a  bad 
thing,  and  a  bad  influence  on  televi- 
sion. ..."  He  said  that  a  new  ITA 
chairman  would  be  appointed  before 
the  bill  becomes  law.  The  bill  is  still 
under  discussion. 

TeleHaiti  signs  IBD 
as  U.S.  representative 

A  second  Caribbean  television  station 
has  contracted  newly  formed  Interna- 
tional Broadcast  Div.  of  Screen  Gems 
Inc.  as  its  U.S.  representative.  Forma- 
tion of  the  new  division  was  announced 
slightly  over  a  week  ago  (Broadcast- 
ing, March  11). 

TeleHaiti,  the  only  tv  outlet  for  the 
country  of  Haiti,  joined  HIN-TV  Santo 
Domingo,  the  Dominican  Republic's 
only  tv  station,  as  IBD's  first  two  clients. 

The  signing  of  a  general  representa- 
tion agreement  between  TeleHaiti  of 
Port-Au-Prince,  and  IBD,  was  an- 
nounced last  week  by  Boris  Frank, 
manager,  Latin  America. 
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!     BROADCASTING  The  Businessweekly  of  Television  and  Radio  J 

1735  DeSales  Street,  N.W.,  Washington  6,  D.  C. 
j  Please  start  my  subscription  immediately  for — 

■    □  52  weekly  issues  $7.00       □  104  weekly  issues  $12.00  □  Payment  attached  -o  [ 

!    □  52  issues  &  1963  Yearbook  $12.00  □  Please  bill  g| 

|     □  1963  Yearbook  $5.00  J"  I 
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FATES  &  FORTUNES 


BROADCAST  ADVERTISING 

John  F.  Henry  Jr., 

vp  and  member  of  ex- 
ecutive committee  at 
Geyer,  Morey,  Bal- 
lard, Detroit,  elected 
senior  vp  and  super- 
visor on  American 
A.  Motors  account.  Mr. 

Jka^H     Henry   joined  agency 
Mr.  Henry         ^  1945  on  same  ac_ 

count  in  New  York.  In  1953,  he  was 
transferred  to  Detroit  office  to  service 
Rambler  division. 

Warren  J.  Kratky,  vp  in  charge  of 
administrative  services  at  Gardner  Adv., 
St.  Louis,  elected  secretary-treasurer. 
John  C.  Naylor  Jr.,  account  supervisor, 
elected  to  agency's  board  of  directors. 

Howard  Smith,  vp  and  assistant 
treasurer  of  Donahue  &  Coe,  New 
York,  elected  treasurer.  He  succeeds 
William  D.  Patterson,  who  is  retiring 
after  30  years  with  agency.  Mr.  Smith, 
who  joined  D&C  in  1947,  served  as 
comptroller  prior  to  his  election  to  vp. 
Mr.  Patterson  will  serve  as  consultant 
to  agency. 

Paul  Foley,  execu- 
tive vp  in  charge  of 
eastern  region  for 
McCann  -  Erickson, 
New  York,  elected 
vice  chairman.  Mr. 
Foley  will  have  man- 
agement responsibility 
for  creative  product 
of  agency  in  U.  S. 
Prior  to  joining  M-E  in  1955,  Mr.  Foley 
served  10  years  with  MacManus,  John 
&  Adams,  Detroit,  where  he  was  execu- 
tive vice  president. 

John  W.  Hanley,  former  manager  for 
household  soap  products  division  of 
Procter  &  Gamble,  elected  vp  of  that 
division.  He  joined  P&G  in  1947. 

Harley  A.  (Andy)  Tarvin,  manager  of 
public  relations  department  of  Jack 
Wyatt  Co.,  New  York-Dallas  advertis- 
ing and  pr  firm,  elected  vp  and  director 
of  public  relations. 

Sanford  Alan 
Haver,  former  copy 
group  supervisor  at 
Young  &  Rubicam, 
New  York,  joins  Mo- 
gul, Williams  &  Say- 
lor,  that  city,  as  vp 
and  creative  director. 
Mr.  Haver  also  was 
appointed  to  execu- 
tive committee.  Prior  to  joining  Y&R, 
Mr.  Haver  was  senior  creative  writer 
at  Ted  Bates.  He  began  in  advertising 
in  creative  radio-tv  department  of  Grey 
Adv.,  New  York. 
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Mr.  Foley 


Leslie  Parkhurst,  former  president 
of  American  Safety  Razor  Co.,  joins 
executive  staff  of  Schick  Inc.,  Lan- 
caster, Pa.  Mr.  Parkhurst  will  be  re- 
sponsible for  marketing  of  Schick's  line 
of  men's  toiletries. 

Wallace  Roehrig  named  advertising 
manager  of  Atlantic  Cos.  (Atlantic  Mu- 
tual Insurance  Co.  and  Centennial  In- 
surance  Co.),  New  York,  succeeding 
W.  Irving  Plitt,  vp,  who  retired  Feb.  28 
after  45  years  service  with  organization. 

John  W.  Pauling  Jr.,  with  Stevenson 
Adv.  Co.,  Dallas,  Tex.,  and  former  ex- 
ecutive vp  and  general  manager  of 
Sanders  Adv.  Agency,  that  city,  named 
director  of  Dallas  office  of  Liller,  Neal, 
Battle  &  Lindsey,  Atlanta,  Ga.,  based 
advertising  agency. 

A.  J.  Cason,  former  vp  and  account 
executive  at  Roche,  Rickerd  &  Cleary, 
Chicago,  named  to  executive  contact 
group  at  O'Grady-Andersen-Gray,  that 
city,  succeeding  Roger  Kirkgasser,  who 
resigned. 

Roger  Bognar,  advertising  and  pro- 
motion manager  for  Sealtest  Foods  Div., 
National  Dairy  Products  Corp.,  New 
York,  joins  Foote,  Cone  &  Belding,  that 


city,  as  account  executive.  William  M. 
Rusch,  account  executive  at  Benton  & 
Bowles,  New  York,  joins  FC&B  in  sim- 
ilar capacity. 

Charles  E.  Little,  senior  account  ex- 
ecutive at  Foote,  Cone  &  Belding,  New 
York,  appointed  supervisor  of  General 
Food's  Jell-O  Div.  account  at  agency. 

Samuel  A.  Monta- 
gue, formerly  with 
People-to-People  Inc., 
Kansas  City,  joins 
Potts-Woodbury,  that 
city,  as  vp  and  execu- 
tive director  of  adver- 
tising agency's  newly 
established  public  re- 
lations division. 


Mr.  Montague 


George  R.  Windsor,  merchandising 
executive  at  Erwin  Wasey,  Ruthrauff  & 
Ryan,  Los  Angeles,  joins  McCann- 
Erickson,  that  city,  as  account  excutive. 

Mrs.  M.  K.  Morton  joins  Donald  L. 
Arends  Inc.,  LaGrange,  111.,  advertising 
agency,  as  account  executive. 

Paul  O'Neill,  senior  account  execu- 
tive at  Norman,  Craig  &  Kummel,  New 
York,  joins  Boston  office  of  Wilson, 
Haight  &  Welch,  Hartford,  Conn.,  ad- 


WITH  fj  H 


IEKNANDO 
COURTRIGHT 


The  classic  elegance  of  truly  gracious  living  is 
recreated  for  you  at  his  newly  cosmopolitan  hotel 
in  the  heart  of  Beverly  Hills.  Under  the 
ownership  and  personal  management  of 
Hernando  Courtright,  hotelier  extraordinaire, 
his  Beverly  Wilshire  Hotel  provides  for  you  the 
impeccable  service,  superlative  cuisine  and 
classic  decor  that  have  all  but  vanished 
today.       Subtle  luxury,  complete  privacy 
and  every  conceivable  comfort  and 
convenience ...  including  the  exclusive  Pool 
and  Cabana  Club... await  your  pleasure. 


ZBelerly  Wilshire  Hotel 

BEVERLY  HILLS,  CALIFORNIA 
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vertising  agency,  as  account  executive. 

Millicent  Braverman,  copy  chief  of 
Sanford  Weiner  Inc.,  Beverly  Hills, 
Calif.,  advertising  and  pr  firm,  joins  Los 
Angeles  office  of  KSV&R  as  radio-tv 
director,  responsible  for  creative,  pro- 
duction and  timebuying  activities. 

Jacob  A.  Evans,  vp 

for  central  division  of 
Television  Bureau  of 
Advertising,  has  as- 
sumed added  duties  as 
TvB's  Detroit  repre- 
sentative, replacing 
Guy  Cunningham, 
who  was  appointed 
Mr.  tvans         TyB  creative  director. 

Mr.  Evans,  who  will  continue  to  make 
his  headquarters  in  Chicago,  joined 
TvB  in  1961  from  American  Weekly 
where  he  served  as  managing  editor.  It 
has  been  learned  that  Mr.  Evans'  added 
responsibilities,  as  reported  last  week, 
erroneously  implied  that  he  had 
changed  jobs  and  moved  to  another 
city.  This  is  not  so. 

George  Guido,  formerly  with  Leo 
Burnett  Co.,  Chicago,  joins  Needham, 
Louis  &  Brorby,  that  city,  as  senior  art 
director.  Dixie  Lee  Buyan,  previously 
with  Campbell-Mithun,  joins  NL&B's 
creative  staff  as  writer. 

THE  MEDIA 

Ralph  Radetsky, 

executive  vp  and  gen- 
eral manager  of  Met- 
ropolitan Television 
Co.  (KOA-AM-FM- 
TV  Denver  and 
KOAA  -  TV  Pueblo, 
Colo.),  elected  presi- 
dent and  chief  execu- 
tive officer,  succeed- 
ing William  Grant,  president  and  board 
chairman,  who  resigned.  Thomas  P. 
Campbell,  one  of  founders  of  Metro- 
politan, elected  board  chairman. 

Thomas  L.  Davis,  general  manager 
of  WAAF  Chicago  for  past  12  years, 
elected  vp  of  Corn  Belt  Publishers,  pub- 


Mr.  Radetsky 


Newly  elected  officials 

Louis  E . 
Scott,   vp  and 

general  manag- 
er of  Foote, 
Cone  &  Belding, 
Los  Angeles, 
elected  chair- 
man of  board 
of  governors  of 
Southern  Cali- 


Scott 


fornia  Council  of  American  Assn. 
of  Advertising  Agencies.  He  suc- 
ceeds Kai  Jorgensen,  Hixson  & 
Jorgensen.  Other  new  council 
officers:  vice  chairman,  Kendall 
J.  Mau,  vp,  Hal  Stebbins  Inc.; 
secretary  -  treasurer,  Snowden 
Hunt,  vp,  Wade  Adv.;  Donald  E. 
Jones,  vp  of  MacManus,  John  & 
Adams,  and  Robert  Davis,  presi- 
dent of  Davis,  Johnson,  Mogul  & 
Colombatto,  were  added  to  board 
(all  agencies  are  Los  Angeles). 


lisher  of  Drovers'  Journal  and  other 
publications  and  parent  firm  of  WAAF. 

Seymour  Whitelaw,  sales  manager  of 
KCBS-AM-FM  San  Francisco,  elected 
vp  and  general  manager  of  KOL-AM- 
FM  Seattle,  which  last  week  was  trans- 
ferred from  Taft  interests  to  Goodson- 
Todman  as  tv  program  package  firm's 
first  venture  into  station  ownership. 

Dana  F.  Baird,  sales  manager  of 
WNBP  Newburyport,  Mass.,  appointed 
general  manager  of  WTSA  Brattleboro, 
Vt.  Both  stations  belong  to  Theodore 
Feinstein  Group. 

Paul  Rogers,  sales  and  promotion 
manager  of  WACE  Chicopee  (Spring- 
field), Mass.,  since  August  1962,  pro- 
moted to  general  manager.  Joseph 
Rogalski  Jr.,  member  of  WACE  staff 
for  15  years,  succeeds  Mr.  Rogers  as 
sales  and  promotion  manager. 

James  Westerhold,  member  of  sales 
staff  of  WLKR-FM  Norwalk,  Ohio, 


United  Press  International  k 
Facsimile  Newspictures  and 
United  Press  Movietone  Newsfilm 
Build  Ratings  J 


Mr.  McLaughlin 
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promoted  to  station  manager.  Other 
executive  promotions  within  Bob  Reid- 
er  Group  (WRWR-FM  Port  Clinton, 
WLKR-FM  Norwalk,  WKTN-FM  Ken- 
ton, all  Ohio)  are:  Jean  Lockwood 
named  group's  chief  accountant;  Wayne 
Wobser  to  chief  engineer  for  group; 
and  William  Shaw  to  station  manager 
of  WKTN-FM. 

Paul  F.  Kelly,  vp  and  general  man- 
ager of  WSPB  Sarasota,  appointed  sales 
manager  of  WBRD  Bradenton,  Fla., 
succeeding  Hal  Meyer,  who  resigned  to 
become  commercial  manager  of  WABR 
Winter  Park  (Orlando),  Fla.  Tom 
Doyle  named  WABR  program  director. 

Ben  McLaughlin, 

executive  vp  of  Broad- 
cast Time  Sales,  New 
York  -  based  station 
representation  firm, 
appointed  sales  man- 
ager of  KSLA-TV 
Shreveport,  La.,  suc- 
ceeding Deane  R. 
Flett,  who  resigned 
last  week  to  become  station  manager 
of  KTBS-TV,  that  city.  Before  joining 
BTS,  Mr.  McLaughlin  had  served  as 
sales  manager  of  KETV  (TV)  Omaha 
for  one  year  and  vice  president  and  gen- 
eral manager  of  WICU-TV  Erie,  Pa., 
for  11  years. 

William  Cochran,  western  represent- 
ative of  ABC  Radio  station  relations, 
appointed  manager  of  station  relations. 
Prior  to  his  appointment  as  western 
representative,  Mr.  Cochran  was  station 
clearance  sales  service  assistant  on  West 
Coast.  He  served  in  network  film  dis- 
tribution department  of  ABC-TV  before 
joining  ABC  Radio. 

Larry  Schnebly,  program  director  of 
KGUN-TV  Tucson,  Ariz.,  promoted  to 
account  executive.  Jack  Jacobson,  pro- 
duction manager,  assumes  additional 
duties  of  programming. 

Arthur  F.  Thomas, 

general  manager  of 
KCCT  Corpus  Christi, 
Tex.,  appointed  gen- 
eral manager  of 
KUNO,  all-Spanish 
radio  outlet,  that  city. 
Mr.  Thomas  replaces 

Sterling  Zimmerman, 

Mr.  Thomas         .  ..    ,  ,  ' 

station  s  general  man- 
ager for  past  five  years,  who  resigned 
to  become  commercial  manager  of 
KALI  San  Gabriel,  Calif. 

Elisa  Gesualdo,  formerly  office  man- 
ager of  Fred  Smith  &  Co.,  joins  Vic 
Piano  Assoc.,  New  York,  as  office  man- 
ager and  director  of  sales  services. 
Sylvia  Bauer,  assistant  account  execu- 
tive at  Del  Wood  Assoc.,  New  York, 
joins  Vic  Piano  in  station  relations 
department. 

G.  L.  Hartsfield,  merchandise  man- 
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Mr.  Blackman 


ager  for  Albany,  N.  Y.,  store  of  Mont- 
gomery Ward,  appointed  sales  manager 
of  WTRY  Troy,  N.  Y. 

Irwin  Steres,  media  director  of 
D'Arcy  Adv.,  San  Diego,  Calif.,  joins 
Peters,  Griffin,  Woodward,  Los  An- 
geles, as  tv  account  executive.  Mr. 
Steres  served  with  DArcy  for  past  five 
years  in  St.  Louis  and  San  Diego  offices. 

Norman  G.  Andrus  Jr.,  formerly  with 
Oakland  Tribune  and  The  Katz  Agency, 
joins  KTVU  (TV)  Oakland-San  Fran- 
cisco as  account  executive. 

Charles  M.  Pickering,  salesman  in 
Chicago  office  of  Television  Advertising 
Representatives,  joins  TvAR's  New 
York  sales  staff. 

E.    G.  Blackman, 

sales  manager  of 
WLAC  •  Nashville, 
Tenn.,  elected  vp  in 
charge  of  sales.  Rob 
Townsend,  program 
director,  named  assist- 
ant vp  and  program 
director.  Mr.  Black- 
man  joined  WLAC  in 
1956  as  account  executive.  He  was  ap- 
pointed sales  manager  in  1960  in  charge 
of  both  national  advertising  and  local 
sales.  Mr.  Townsend,  former  program 
director  of  KBOX  Dallas,  joined 
WLAC  last  year. 

John  P.  Holland,  former  national 
sales  coordinator  and  sales  promotion 
manager  of  WIND  Chicago,  joins  sales 
staff  of  WFMT  (FM),  that  city. 

Tom  Koon,  formerly  on  sales  staff 
of  WIL  St.  Louis,  takes  similar  post 
with  KMOX-TV,  that  city. 

Earl  Levy,  freelance  publicist  and 
former  partner  in  Milwaukee  advertis- 
ing agency  of  Fromstein  &  Levy,  named 
to  sales  staff  of  WTMJ-TV  Milwaukee. 

Leonard  H.  Goldenson,  president  of 
American  Broadcasting  -  Paramount 
Theatres,  re-elected  board  chairman  of 
United  Cerebral  Palsy  Assns. 

Raymond  Hurlbert,  general  manager 
of  Alabama  Educational  Television 
Commission,  appointed  chairman  of 
NAEB  State  Educational  Television 
Commissions  Committee.  New  com- 
mittee has  been  created  as  NAEB  co- 
ordinating service  to  those  states  where 
legislative  bodies  have  set  up  state  com- 
missions for  developing  educational  tele- 
vision within  their  states. 

Bert  Allis,  assistant  chief  engineer, 
promoted  to  chief  engineer  of  WHEC- 
AM-TV  Rochester,  N.  Y. 

Norman  E.  Cobb,  member  of  engi- 
neering staff  of  KNXT  (TV)  Los  An- 
geles, appointed  engineer-in-charge  of 
station's  technical  operations.  He  suc- 
ceeds Robert  Gross,  who  has  moved  to 


CBA's  new  officers 

Robert  D. 
Wood,   vp  and 

general  manag- 
er of  KNXT 
(TV)  Los  An- 
geles, elected 
president  of 
California 
B  r  o  adcasters 
Assn.,  succeed- 
ing George  Whitney,  vp  and  gen- 
eral manager  of  KFMB-AM-FM- 
TV  San  Diego.  Other  new  offi- 
cers are:  Leslie  H.  Peard  Jr., 
KFRE-TV  Fresno,  vp  for  tv;  Ells- 
worth Peck,  KWIP  lylerced,  vp 
for  radios  and  Jules  Dundes, 
KCBS-AM-FM-TV  San  Francis- 
co, secretary-treasurer. 


%  JH 

Mr.  Wood 


WCAU-TV  Philadelphia  as  chief  engi- 
neer. Both  stations  are  owned  by  CBS. 

Vernon  G.  Tucker,  former  field-  engi- 
neer for  Telemet  Co.,  division  of 
Giannini  Scientific  Corp.,  and  chief  en- 
gineer of  KLYD-AM-TV  Bakersfield, 
Calif.,  named  assistant  chief  engineer  of 
KTTV  (TV)  Los  Angeles. 

James  H.  Schoon- 
over,  vp  and  general 
manager  of  WROC- 
AM  -  FM  Rochester, 
N.  Y.,  joins  Trans- 
continent  Television 
Corp.  as  manager  of 
WGR-AM-FM  Buf- 
falo, N.  Y.,  effective 
April  1.  Mr.  Schoon- 
over,  who  joined  WROC  in  November 
1961,  is  former  general  manager  of 
KTUL-TV  Tulsa,  Okla. 

Howard  Williams,  formerly  with 
WBUD  Trenton,  N.  J.,  appointed  chief 
engineer  of  WSBC-AM-FM  Chicago. 
Jay  Alvin,  formerly  with  WGRY  Gary, 
Ind.,  joins  WSBC  as  news  director  and 
air  personality. 


Mr.  Schoonover 


Gene  King,  program  director  of 
WCBS-AM-FM  New  York,  appointed 
to  advisory  council  of  radio  English- 
teaching  branch  of  Voice  of  America. 

George  Brown  appointed  program 
director  of  WWOK  Charlotte,  N.  C. 

James  Dunbar,  assistant  program 
director  and  on-air  personality  at  WLS 
Chicago,  named  program  director  of 
KGO-AM-FM  San  Francisco.  Both  sta- 
tions are  owned  by  American  Broad- 
casting-Paramount Theatres.  Don  B. 
Curran,  KGO  general  manager,  named 
San  Francisco  chairman  of  Broadcast- 
ers' Committee  for  Radio  Free  Europe. 

Vince  Ford,  air  personality-promo- 
tion manager  of  WKMI  Kalamazoo, 
Mich.,  promoted  to  program  director. 

Ernest  W.  Felix  ap- 
pointed sales  develop- 
ment manager  of 
WTVJ  (TV)  Miami, 
Fla.  Mr.  Felix,  for- 
mer vp  of  ABC,  has 
served  for  past  two 
years  as  general  man- 
ager of  Caribbean 
Bottling  Co.  in  Nas- 
sau, Bahamas.  Both 
WTVJ  are  divisions  of  Wometco  En- 
terprises. From  1957-58  Mr.  Felix  was 
general  manager  of  WMTV  (TV)  Mad- 
ison, Wis. 

Phil  Stout,  former  staff  announcer 
at  WNPV  Lansdale,  Pa.,  appointed  pro- 
gram director  of  WTOA  (FM)  Tren- 
ton, N.  J. 

John  Murphy,  former  assistant  to 
director  of  media  research  at  D'Arcy 
Adv.,  Chicago,  joins  Metro  Broadcast 
Radio  Sales  and  Metro  Broadcast  Tv 
Sales,  Chicago,  as  sales  development 
manager.  Mr.  Murphy  will  be  respon- 
sible for  development  of  research  and 
marketing  information. 

Gary  Gumpert,  former  radio-tv  direc- 
tor at  Queens  College,  New  York,  joins 
staff  of  WHA-TV  (educational  ch.  21) 
Madison,  Wis.,  as  senior  producer. 


Mr.  Felix 
Caribbean  and 
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Dominick  V.  Ortuso,  KYW-TV 
Cleveland,  joins  WJW-TV,  that  city, 
as  producer-director. 

Don  Hillman,  news  director  of  KLIP 
Fowler,  Calif.,  joins  KAIL-TV  Fresno, 
Calif.,  in  similar  capacity. 

Nicholas  Archer,  former  executive 
news  editor,  Hearst  Metrotone  News, 
New  York,  joins  ABC  News  as  assign- 
ment desk  manager  in  New  York. 


Mr.  Carlson 


Mr.  McBride 

John  R.  (Dick) 
Carlson,  production 
supervisor  at  WOW- 
TV  Omaha,  appoint- 
ed program  director, 
succeeding  Bill  Mc- 
Bride, recently  named 
station  manager.  In 
Broadcasting,  March 
4  issue  which  report- 
ed Mr.  McBride's  promotion,  engrav- 
ings of  Mr.  McBride  and  David  Inouye, 
of  Dancer-Fitzgerald-Sample,  were  in- 
advertently transposed  by  the  printer. 
Mr.  Carlson  joined  WOW-TV  in  1955, 
became  chief  production  assistant  in 
1956,  a  director  later  that  year,  and 
was  promoted  to  production  supervisor 
in  1958. 

Jack  Boyce,  WZRO  Jacksonville 
Beach,  Fla.;  Ron  Johnson,  WKTX  At- 
lantic Beach,  Fla.,  and  John  Thomas, 

WTOC-TV  Savannah,  Ga.,  join  news 
staff  of  WJXT  (TV)  Jacksonville,  Fla. 

Larry  Kane,  news  director  of  WFUN 
South  Miami,  Fla.,  joins  WIL-AM-FM 
St.  Louis  as  evening  news  editor. 

Paul  Giel,  former  Ail-American  col- 
lege football  star  and  major  league 
baseball  pitcher,  appointed  to  newly 
created  position  of  sports  director  of 
WCCO-AM-FM  Minneapolis-St.  Paul, 
effective  April  1.  During  past  year  after 
his  baseball  retirement,  Mr.  Giel  was 
assistant  business  manager  of  Minneap- 
olis Vikings. 

Slater  Barkentin,  manager  of  con- 
tinuity acceptance  for  WOR-AM-FM- 
TV  New  York,  named  director  of  com- 
munity services.  Frank  Kizis,  WOR-TV 
sales  staff,  succeeds  Mr.  Barkentin. 
Charlotte  Watson  named  assistant  to 
director  of  community  services. 

Richard  Sinclair,  former  promotion 
director  of  KHJ-TV  Los  Angeles, 
moves  to  similar  position  at  KCOP 
(TV),  that  city. 

Dan  Hibbs,  former  news  director  of 
KSTT  Davenport,  Iowa,  joins  announc- 


ing staff  of  WGIL  Galesburg,  111.,  re- 
placing Alan  Kent,  who  resigned  to  join 
WOC-AM-FM  Davenport. 

Bill  Burns,  program  director  of 
KTRH-AM-FM  Houston,  joins  announc- 
ing staff  of  WCPO-AM-FM  Cincinnati. 

John  Tucker,  formerly  with  WSPR 
Springfield,  Mass.,  and  WINR  Bingham- 
ton,  N.  Y.,  joins  announcing  staff  of 
WNBF-AM-FM-TV  Binghamton. 

Don  Cummins  joins  announcing  staff 
of  KVOO  Tulsa,  Okla. 

Roy  Elwell,  disc  jockey  formerly 
with  KRLA  Pasadena,  joins  KHJ-AM- 
FM  Los  Angeles,  in  similar  capacity. 

Jon  W.  Goodman,  program  director 
of  KIMA  Yakima,  Wash.,  joins  KERG 
Eugene,  Ore.,  as  air  personality. 

Casey  Shawhan,  western  pr  director 
of  NBC,  and  Bee  Canterbury,  fashion 
director  of  Bullock's  Downtown  depart- 
ment store,  appointed  co-chairmen  of 
1963  Journalism  Achievement  Awards 
Dinner  which  will  be  held  in  mid- 
October.  Awards  are  sponsored  by 
U.  of  Southern  California  and  its  jour- 
nalism alumni  association. 

Charles  Stroud,  former  director  of 
client  services  at  WGN-AM-TV  Chi- 
cago, named  promotion  director  of 
WLS,  that  city.  Earlier,  Mr.  Stroud 
had  been  with  WLW  Cincinnati  and 
WLWA  (TV)  Atlanta. 

Marvin  Camp, 

member  of  ABC 
News  staff  in  New 
York,  resigns  to  ac- 
cept post  of  director 
of  news,  special  events 
and  public  affairs  for 
WESH-TV  Daytona 

Beach,  Fla.    Prior  to 
Mr.  Camp  .  .  .  '      Ar)„      A . 

joining     ABC,  Mr. 

Camp  served  as  news  consultant  for 
Trinidad  Publishing  Co.,  director  of 
press  and  public  relations  for  WOR- 
AM-FM-TV  New  York,  and  spent  five 
years  at  NBC  where  he  supervised  pro- 
duction for  news  programs  on  WRCA- 
AM-FM-TV  (now  WNBC-AM-FM- 
TV)  New  York. 

Bill  Campbell,  sports  director  of 
WCAU-AM-FM  Philadelphia  for  past 
16  years,  resigns  to  accept  position  as 
broadcaster  for  Philadelphia  Phillies 
baseball  team. 

Dick  Martel,  disc  jockey  formerly 
with  KXOA-AM-FM  Sacramento, 
Calif.,  joins  KOGO-AM-FM  San  Diego, 
Calif.,  in  similar  capacity. 

Bob  Christopher  joins  KBIO-AM- 
FM-TV  Boise,  Idaho,  as  air  personality. 

Bill  Wade,  formerly  with  KDEO 
joins  KOGO-AM-FM  San  Diego,  both 
California,  in  similar  capacity. 
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Award  winners 

Bradford  R.  Bean  and  Robert 
W.  Beatty,  both  radio  scientists 
at  National  Bureau  of  Standards, 
have  received  Silver  Medals  of 
U.  S.  Dept.  of  Commerce  for  out- 
standing contributions  in  fields  of 
radio  wave  refraction  (Mr. 
Bean)  and  microwave  circuit 
standards  (Mr.  Beatty).  Howard 
E.  Bussey  received  a  Commerce 
Dept.  Meritorious  Service  Award 
for  work  in  electromagnetic  pa- 
rameter measurements  associated 
with  interactions  of  electromag- 
netic waves  and  matter  at  micro- 
wave frequencies. 


Ross  J.  Plaisted,  transmitter  super- 
visor of  KYW-AM-FM-TV  Cleveland, 
retired  Feb.  28. 

Dick  Janik,  assistant  account  execu- 
tive, promoted  to  account  executive  for 
local  sales  at  KTTV  (TV)  Los  Angeles. 

Robert  Lawrence,  author  and  con- 
ductor, named  to  replace  late  Jacques 
Fray  as  host  of  WQXR-AM-FM  New 
York's  Listening  to  Music  show. 

Josh  Brady,  midwest  radio  personal- 
ity, joins  WCFL  Chicago  as  host  of 
The  Road  Show,  Monday-Friday,  and 
The  Josh  Brady  Show,  Saturdays. 

Kathy  Tarras,  weather  girl  and  host- 
ess of  several  local  shows  for  WSBA- 
TV  York,  Pa.,  joins  WRCV-TV  Phila- 
delphia to  host  Five  O'Clock  Show. 

Mike  Norton,  sports  director  of 
WGAN-AM-TV  Portland,  Me.,  as- 
sumes added  duties  with  sales  staff  of 
WGAN  radio.  Lloyd  Knight  appointed 
director  of  public  affairs  for  WGAN- 
AM-TV. 

Donald  J.  Badger,  former  general 
sales  manager  of  WZZM-TV  Grand 
Rapids,  Mich.,  joins  WTEV-TV  New 
Bedford-Providence-Fall  River  as  pro- 
motion manager. 

David  Shafer,  staff  announcer  with 
WCLV-FM  Cleveland,  promoted  to 
public  service  director  and  production 
manager,  replacing  James  Holston, 
who  resigned. 

Dana  Crowell  and  Del  Doyle  named 
traffic  manager  and  continuity  director, 
respectively,  of  KIXZ  Amarillo,  Tex. 


McHugh  and  Hoffman,  Inc. 
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Mike  Davenport  joins  station's  an- 
nouncing staff. 

Patricia  Rogers,  former  public  serv- 
ice director  of  Crowell-Collier  Broad- 
casting Corp.,  joins  Transwestern 
Hotels,  Santa  Rosa,  Calif.,  as  public 
relations  and  publicity  supervisor. 

Kenneth  C.  Badger,  formerly  of 
WCAX-TV  Burlington,  Vt.,  joins  staffs 
of  WMHT  (TV)  (educational  ch.  17) 
Schenectady  and  WEEE  Rensselear, 
both  New  York. 

Bob  Dettrey,  formerly  with  WRAW 
Reading,  Pa.,  named  promotion  direc- 
tor of  WLAN-AM-FM  Lancaster,  Pa., 
replacing  Bob  Harrington,  who  re- 
signed to  join  WINQ  Tampa,  Fla. 

PROGRAMMING 

Martin   N.  Leeds, 

executive  vp  and  mem- 
ber of  board  of  direc- 
tors of  Talent  Assoc. - 
Paramount  Ltd.,  has 
resigned,  according  to 
Paramount  Pictures, 
after  he  was  asked  to 
transfer  to  New  York, 
where  all  activities  of 
Talent  Assoc.  will  be  concentrated.  Mr. 
Leeds  has  been  in  charge  of  company's 
west  coast  operations  with  headquarters 
at  studios  of  Paramount  Pictures  Corp., 
Hollywood.  He  has  not  announced  his 
future  plans.  Mr.  Leeds  is  former  presi- 
dent of  Home  Entertainment  Co.,  west 
coast  pay  tv  firm;  executive  vp  of  Desilu 
Productions,  and  director  of  business 
affairs  for  CBS-TV  in  Hollywood. 

William  R.  Barrett,  regional  execu- 
tive for  Maryland,  Delaware  and  Dis- 
trict of  Columbia  for  United  Press  In- 
ternational, appointed  regional  execu- 
tive for  Kentucky  and  southern  West 
Virginia.  John  S.  Langdon  will  suc- 
ceed Mr.  Barrett  as  well  as  continue  as 
UPI  regional  executive  for  eastern 
Pennsylvania. 

Kenneth  Glancy, 

general  manager  of 
distributing  branches 
of  Columbia  Records, 
New  York,  elected  vp 
of  Columbia  Records 
Sales  Corp.,  respon- 
sible for  sales  and 
merchandising  pro- 
grams through  distrib- 
utors and  branches.  Jack  Loetz,  CRSC 
sales  director,  appointed  general  man- 
ager of  Columbia  Record  Distributors, 
responsible  for  management  of  Colum- 
bia's 13  company  branches.  William 
Farr,  former  staff  assistant  to  Mr.  Loetz, 
named  director  of  merchandising  for 
sales  corporation.  Tony  Rubino,  man- 
ager of  sales  statistics  and  budgeting, 
promoted  to  staff  assistant. 


Mr.  Glancy 


SURROUNDING  SOUND,  INC. 
5757  SANTA  MONICA  BLVD. 
HOLLYWOOD  38,  CALIFORNIA 
HOIIywood  6-3301 

BRING  YOUR  AIR  CHECK 
to  BOOTH  76-W 

or  mail  it  to 
Surrounding  Sound 


FACILITIES  OF  AM/FM  RADIO 

•  station  directory 

•  call  letters,  frequency 

•  executive  personnel 

•  speciality  programs 

•  representatives 

•  group  ownership 

1963  BROADCASTING 
YEARBOOK 

632  pages — $5  each 


BROADCASTING,  March  18,  1963 


133 


BCBA  officers  for  1963 

Roy  Chapman,  CHBC  Kel- 
owna,  B.  C,  elected  president  of 
British  Columbia  Broadcasters 
Assn.,  succeeding  Ken  Hutche- 
son,  CJAV  Port  Alberni,  B.  C. 
William  Speers,  CKWX  Van- 
couver, B.  C,  was  elected  vice 
president.  Ray  Peters,  CHAN- 
TV  Vancouver,  named  director 
for  tv,  and  Murdo  Maclachlan, 
CHWK  Chilliwack,  B.  C,  direc- 
tor for  radio. 


Miss  Smart 


Seymour  Poe  elected  executive  vp 
and  member  of  board  of  directors  of 
20th  Century-Fox  Film  Corp.,  becom- 
ing movie  production  and  distributing 
company's  No.  2  executive  next  to  Dar- 
ryl  F.  Zanuck,  president  and  chief  ex- 
ecutive officer.  Mr.  Poe  joined  Fox 
Film  as  vp  in  charge  of  world-wide 
distribution  last  August,  shortly  after 
Mr.  Zanuck  became  president.  Com- 
pany hasn't  had  executive  vp  since 
W.  C.  Michel  retired  from  post  last 
year.  Donald  A.  Henderson,  financial 
vp,  also  was  elected  a  director,  and 
Joseph  M.  Sugar  was  named  vp  in 
charge  of  domestic  sales. 

Gwen  Smart,  mid- 
west editor  of  Spon- 
sor Magazine  and  be- 
fore that  with  Earle 
Ludgin  &  Co.,  Chi- 
cago, appointed  direc- 
tor of  advertising  and 
public    relations  for 
Fred  A.  Niles  Com- 
munications Centers. 
She  will  be  located  in  Chicago  and 
coordinate  advertising  and  public  rela- 
tions for  Niles  studios  there  and  also 
those  in  Hollywood  and  New  York. 

John  A.  Limpert,  United  Press  Inter- 
national regional  executive  for  Illinois, 
appointed  regional  executive  for  Michi- 
gan, with  headquarters  in  Detroit.  He 
replaces  James  J.  Klockenkemper,  who 
died  last  month  of  injuries  received  in 
automobile  accident.  Peter  F.  Dunne, 
former  weekly  newspaper  publisher 
from  Cheyenne,  Wyo.,  succeeds  Mr. 
Limpert,  with  headquarters  in  Spring- 
field. 

Harry  Robert,  former  sports  editor 
Hearst-Metrotone  News,  joins  Allegro 
Film  Productions,  New  York,  as  exec- 
utive producer  and  writer-director. 

Jack  Hastings,  most  recently  with 
West  Coast  operation  of  Robert  Klaeger 
Assoc.,  New  York,  joins  Don  Fedder- 
son  Commercial  Productions,  Holly- 
wood, as  producer. 

Fred  MacMurry  has  been  signed  for 
his  fourth  season  in  father  role  in  My 


Three  Sons,  produced  by  Don  Fedder- 
son  Productions  for  broadcast  on  ABC- 
TV  network.  William  Frawley  will  also 
continue  as  "Bub,"  and  Tim  Considine, 
Don  Grady  and  Stanley  Livingston  as 
three  sons. 

Harry  Ackerman,  Screen  Gems  vp 
and  executive  producer,  named  chair- 
man of  tv  film  division  of  Motion  Pic- 
ture Relief  Fund's  1963  campaign.  Mr. 
Ackerman  will  organize  and  direct 
fund's  volunteer  campaign  force  in  tv 
field  for  drive  which  kicks  off  May  20. 

E.  S.  (Bud)  Prager,  former  general 
manager  of  SESAC,  signs  production 
agreement  with  Warner  Bros.  Records, 
Burbank,  Calif.,  to  produce  and  record 
series  of  religious  and  gospel  albums. 

James  Lavenstein,  administrative 
manager  of  CBS-TV  program  depart- 
ment, named  to  site  committee  for 
archives  of  Academy  of  Television  Arts 
&  Sciences. 

INTERNATIONAL 

Thomas  E.  Darling,  general  manager 
of  CHML  Hamilton,  Ont.,  elected  vp 
and  general  manager  of  station. 

Blaine  Littell,  African  bureau  chief 
for  CBS  News,  appointed  head  of  Paris 
bureau.  Succeeding  Mr.  Littell  in  Afri- 
ca is  Frank  Kearns,  who  has  been  as- 
signed to  Paris  bureau  for  past  year. 
Mr.  Littell  succeeds  Bob  Kleiman,  who 
resigned  last  month  to  join  editorial 
board  of  New  York  Times. 

Gaston  Belanger,  Toronto  office 
manager  of  Paul  L'Anglais  Inc., 
French-language  radio-tv  station  repre- 
sentative, elected  treasurer  of  Station 
Representatives  Assn.  of  Canada,  To- 
ronto. He  succeeds  Alex  Bedard,  who 
has  closed  his  representation  business  to 
become  manager  of  radio  division  of 
Paul  L'Anglais. 

R.  W.  Hartwood  named  director  of 
broadcast  services,  and  Raymond  Tail- 

lefer  becomes  broadcast  department 
manager,  with  general  supervision  of 
all  department's  operations,  for  Cock- 
field,  Brown  &  Co.  Ltd.,  Montreal. 

Norman  B.  Buchanan  resigns  from 
board  of  directors  of  Canadian  Broad- 
casting Corp.  to  be  Progressive  Con- 
servative candidate  for  Charlotte,  N.  B., 
in  April  8  Canadian  federal  election. 

Harold  C.  Singleton,  West  Coast  con- 
sulting radio  engineer  who  recently  de- 
signed 50  kw  transmitting  facilities  for 
KWJJ  Portland,  Ore.,  joins  staff  of 
Radio  Liberty  at  its  new  shortwave  sta- 
tion in  Spain  as  transmitting  equipment 
engineer. 

Ralph  Sneigrove,  owner  of  CKBB 
and  CKVR-TV  Barrie,  Ont.,  is  Liberal 
party  candidate  for  Simcoe-North  con- 
stituency in  April  8  Canadian  federal 
election. 


EQUIPMENT  &  ENGINEERING 

Nicholas  Frantzis,  former  senior  re- 
search project  manager  at  Minneapolis- 
Honeywell,  elected  executive  vp  and 
director  of  engineering  for  Semtran  In- 
struments Inc.,  Maple  Shade,  N.  L, 
electronics  manufacturing  firm. 

John  W.  Gilpin,  secretary  of  Eitel- 
McCullough,  San  Carlos,  Calif.,  elec- 
tronics manufacturer,  elected  vp-admin- 
istration.  Mr.  Gilpin  joined  Eitel-Mc- 
Cullough  in  August  1958  after  seven 
years  with  management  firm  of  Booz, 
Allen  &  Hamilton  in  San  Francisco. 

Dr.  Paul  Gleichauf 

consulting  engineer 
with  General  Electric 
Co.'s  electronics  lab 
in  Syracuse,  N.  Y., 
appointed  manager  of 
monochrome  cathode 
ray  tube  research  and 
development  depart- 
ment at  Rauland 
Corp.,  Chicago,  subsidiary  of  Zenith 
Corp.  Earlier,  Dr.  Gleichauf  was  re- 
search engineer  with  Westinghouse.  He 
received  his  Ph.D.  degree  in  physics 
from  Masaryk  U.  in  Czechoslovakia. 

Milton  Kestenberg,  president  of 
Kenton  Assoc.,  New  York  real  estate 
firm,  and  Daniel  N.  Crowley,  owner  of 
Cadillac  Motor  agency,  Peabody,  Mass., 
elected  directors  of  Bell  Television, 
New  York,  closed  circuit  tv  organiza- 
tion. 

Karl  E.  Clough  appointed  director 
of   engineering   for  Radcom-Westrex 


Dr.  Gleichauf 


Mr.  Shapp 

Commission 


Shapp  receives  award 

Milton  J. 
Shapp,  board 
chairman  of 
The  Jerrold 
Corp.,  parent 
company  of  Jer- 
rold Electronics 
Corp.,  Philadel- 
phia, received 
1963  Philadel- 
phia Fellowship 
Award  last  week  in  ceremonies 
there.  Mr.  Shapp  was  honored 
for  Jerrold's  interracial  employ- 
ment policies,  for  his  work  in 
helping  to  establish  and  for  pro- 
moting country's  Peace  Corps, 
and  for  his  sponsorship  of  Phila- 
delphia neighborhood  renewal 
program.  He  is  consultant  to 
Sargent  Shriver,  director  of  Peace 
Corps,  and  was  recently  named 
by  Philadelphia  Mayor  James 
H.  J.  Tate  to  head  local  Manpow- 
er Utilization  Commission.  Fel- 
lowship has  been  given  annually 
since  1947. 
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Wanted 

A  disc  jockey  who  has  worked 
at    Michigan    stations    and  has 
claimed  to  have  had  experience 
^g^^         in  Los  Angeles 
J^^^^\        radio  has  been 
I       ^  I       listed  as  wanted 
I  £5:        I       by  the  FBI. 
rr     *  *  The  fugitive's 

*Jf  last  known  em- 

ployment was  at 
dfA'  WIBM  Jackson, 

wamk  _  tmB  Mich.,  where  he 
William  London  worked  under 
the  name  William  London. 
WIBM  discharged  him  in  March 
1962.  Before  joining  WIBM  he 
was  with  WALM  Albion,  Mich., 
from  December  1960  to  April 
1961. 

Authorities  in  Jackson,  Mich., 
have  charged  London  with  ob- 
taining loans  by  fraud.  A  federal 
warrant,  issued  in  U.  S.  District 
Court  in  Detroit  last  May  24, 
charges  him  with  fleeing  the  state 
of  Michigan  to  avoid  prosecution 
for  a  felony. 

London,  according  to  the  FBI, 
has  used  various  names,  including 
William  Holiday,  William  Holli- 
day  and  William  Howard.  He  is 
described  as  about  30  years  old, 
with  dark  hair  and  eyes  and 
swarthy  complexion,  height  5  feet 
8  inches,  weight  180  pounds. 


Div.  (develops  and  manufactures  radio 
communication  equipment  and  facsim- 
ile transmitters  and  recorders)  of  Lit- 
ton Industries,  New  York.  Mr.  Clough 
formerly  was  manager  of  facsimile 
sales  for  company.  Nelson  M.  Ripley 
joins  Radcom-Westrex  as  director  of 
manufacturing. 

Richard  P.  Gifford, 

manager  of  engineer- 
ing for  General  Elec- 
tric's  communication 
products  department, 
Lynchburg,  Va.,  pro- 
moted to  general 
manager,  replacing 
Harrison  Van  Aken, 
who  recently  was 
named  head  of  GE's  computer  business 
in  Phoenix,  Ariz.  Mr.  Gifford  will  have 
full  responsibility  for  all  product  lines 
of  department  which  include  mobile 
two-way  radio,  microwave  and  tele- 
communications, power  line  carrier  and 
military  communications.  Joining  GE 
after  World  War  II,  he  was  member  of 
team  of  engineers  which  established 
first  microwave  relay  from  New  York 
City  to  Schenectady  for  tv  transmission 
purposes.  Mr.  Gifford  also  served  as 
member  of  Ad  Hoc  Committee  on 
FCC  Docket  11997,  covering  spectrum 


Mr.  Gifford 


Mr.  Edwards 

for 
Mr 


company  s 
Edwards 


utilization  from  25  mc  to  890  mc,  and 
in  1959  was  named  chairman  of  TR 
panel  of  EIA's  engineering  section,  cov- 
ering engineering  standards  in  broadcast, 
microwave,  land  mobile  radio. 

William  C.  Crowe  appointed  man- 
ager of  General  Electric  rectifier  com- 
ponents department  in  Auburn,  N.  Y. 

James  W.  Ritter,  northeastern  district 
sales  manager  for  electronic  tube  divi- 
sion of  Sylvania  Electric  Products,  New 
York,  appointed  assistant  marketing 
manager-renewal,  for  division. 

Richard  H.  Ed- 
wards appointed  op- 
erations manager  and 
marketing  director  of 
Continental  Electron- 
ics Products  Co.,  new 
communications  sys- 
tems organization  of 
Ling  -  Temco-Vought, 
Dallas,  Tex.  Former- 
ly sales  representative 
mid-continent  region, 
joined  LTV  last  June. 

Paul  C.  Bronesky,  manager  of  mo- 
bile and  microwave  service  sales  of 
RCA,  New  York,  appointed  manager 
of  mid-Atlantic  region  sales  for  RCA's 
two-way  mobile  radio  systems,  with 
headquarters  in  Cherry  Hill,  N.  J. 

ALLIED  FIELDS 

William  W.  Eaton,  former  executive 
vp  and  a  founder  of  C-E-I-R  Inc.,  in- 
ternational problem-solving  and  com- 
puter services  organization  and  parent 
company  of  American  Research  Bu- 
reau, resigns  from  C-E-I-R  board  of 
directors  to  accept  appointment  as  dep- 
uty assistant  secretary  of  newly  created 
Science  &  Technology  Section  of  Com- 
merce Department.  Mr.  Eaton  is  suc- 
ceeded by  Robert  Holland,  company's 
vp  for  finance  and  administration. 

Irving  Roshwalb,  vp.  Audits  &  Sur- 
veys Co.,  New  York,  named  corporate 
technical  director.  Mr.  Roshwalb  will 
be  responsible  for  problems  of  research 
design  and  procedures. 

DEATHS 

Willard  A.  Pleuthner,  61,  former  vp 
of  BBDO,  New  York,  died  March  13 
in  Gainesville,  Fla.  Mr.  Pleuthner  re- 
tired from  BBDO  in  1960  after  32  years 
with  agency.  After  leaving  agency,  Mr. 
Pleuthner  served  with  Management  & 
Marketing  Institute  and  Magazine  Pub- 
lishers Assn. 

Maurice  Kalen,  47,  director  of  finan- 
cial operations  and  analysis  for  RCA, 
New  York,  died  March  9  during  vaca- 
tion trip  in  Nassau,  B.  W.  I.  Mr.  Kalen 
joined  RCA  as  senior  accountant  in 
Camden,  N.  J.,  plant  in  1941. 


Plan  now  to  attend 

IEEE's  special 

TV 

Symposium 

Wednesday,  March  27, 
2:30-5:30  p.m. 
Morse  Hall,  at  the 
Coliseum,  New  York 

Hear  these  5  technical 
papers : 

The  South  Carolina  ETV 
Story 

Part  I:  R.  Lynn  Kalmback, 
General  Manager,  South  Carolina 
ETV  Center 

Part  II:  W,  R.  Knight,  Jr., 
Chief  Engineer,  Bell  Telephone  & 
Telegraph  Co. 

You  ivill  view  Educational  TV 
on  a  wide  screen  via  closed- 
circuit  direct  from  Columbia, 
S.C.  Both  studio  and  class  room 
will  be  seen  in  actual  operation. 

Compensation  for  Dropouts 
in  TV  Magnetic  Tape 
Recording 

I.  Moskovitz,  Mincom  Division, 
Minnesota  Mining  & 
Manufacturing  Co. 

New  York  Citfs  JJHF  TV 
Project  Reports 

Mobile  Field  Strength 
Measurements:  Daniel  Hutton, 
FCC,  Washington,  D.  C. 
Analysis  of  Measurements  & 
Observations:  George  Waldo, 
FCC,  Washington,  D.  C. 

Chairman:  Arnold  B.  Covey, 
AT&T,  New  York 

Organizer:  Clure  Owen,  Ameri- 
can Broadcasting  Company, 
New  York 

Just  one  of  54  worthwhile 
technical  sessions  at  IEEE's 
International  Convention  & 
Exhibition  in  New  York. 
March  25,  26,  27  & 
28,  at  the 

Coliseum  &  the  Waldorf 
Astoria  Hotel. 

Admission:  Members  $1.00; 
non-members  $3.00.  Minimum 
age:  18. 


BROADCASTING,  March  18,  1963 


135 


FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  March  7 
through  March  13  and  based  on  filings, 
authorizations  and  other  actions  of  the 
FCC  during  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
— construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH — specified  hours.  * — educational.  Ann. — 
Announced. 


New  tv  stations 

APPLICATIONS 

St.  Louis,  Mo. — Central  Bcstg.  Corp.  Uhf 
ch.  30  (566-572  mc);  ERP  466  kw  vis.,  233 
kw  aur.  Ant.  height  above  average  terrain 
370.5  ft.,  above  ground  449  ft.  P.  O.  address 
c/o  H.  C.  Young  Jr.,  WENO,  Nesbitt  Lane, 
Madison,  Tenn.  Estimated  construction  cost 
$360,000;  first  year  operating  cost  $300,000; 
revenue  $300,000.  Studio  and  trans,  locations 
both  St.  Louis.  Geographic  coordinates  38° 
39'  28"  N.  Lat..  90°  11'  13"  W.  Long.  Type 
trans.  RCA  TTU-25B,  type  ant.  RCA  TFU- 
27J.  Legal  counsel  McKenna  &  Wilkinson, 
consulting  engineer  Silliman,  Moffet  & 
Kowalski,  both  Washington,  D.  C.  Prin- 
cipals: H.  C.  Young  Jr.  (50%)  and  Martha 
White  Mills  (50%),  large  corporation  with 
no  majority  stockholder.  Principals  own 
WENO  Madison,  Tenn.,  and  WGUS  Augusta, 
N.  C.  Ann.  March  8. 

Albion,  Neb.— Bi-States  Co.  Vhf  ch.  8 
(180-186  mc);  ERP  20  kw  vis.,  10.7  kw  aur. 
Ant.  height  above  average  terrain  1142  ft., 
above  ground  1134  ft.  P.  O.  address  414 
East  Ave.,  Holdrege,  Neb.  Estimated  con- 
struction cost  $293,188;  first  year  operating 
cost  $66,835;  revenue  $140,000.  Studio  loca- 
tion south  of  Kearney,  trans,  location 
Albion.  Geographic  coordinates  41°  40'  54" 
N.  Lat.,  97°  52'  38"  W.  Long.  Type  trans. 
GE  TT-23-A,  type  ant.  GE  TY-52-B1.  Legal 
counsel  John  P.  Southmayd,  consulting 
engineer  Commercial  Radio  Equipment  Co., 
both  Washington,  D.  C.  Principals:  F. 
Wayne  Brewster  (61.1%),  C.  E.  Freas  Jr. 
(13.9%),  Willard  F.  Anderson  (10%),  Don- 
ald E.  Brewster  (11.1%),  William  S.  Bivens 
(2.8%)  and  Willard  F.  Anderson  (1.1%).  Ap- 
plicant owns  KRNY-AM-FM  &  KHOL-TV 
Kearney,  Neb.,  and  KHPL-TV  Hayes  Cen- 
ter, Neb.;  proposed  to  operate  new  station 
as  semi-satellite  of  KHOL-TV.  Ann.  March 
13. 


Houston,  Tex.— TVUE  Assoc.  Inc.  Uhf  ch. 
23  (524-530  mc);  ERP  229  kw  vis.,  124  kw 
aur.  Ant.  height  above  average  terrain  564 
ft.,  above  ground  592  ft.  P.  O.  address  c/o 
Charles  F.  Macy,  Box  1427,  Houston  1.  Es- 
timated construction  cost  $310,000;  first  year 
operating  cost  $175,000;  revenue  $240,000. 
Studio  and  trans,  locations  both  Houston. 
Geographic  coordinates  29°  45'  28"  N.  Lat., 
95°  22'  02"  W.  Long.  Type  trans.  RCA  TTU- 
12A,  type  ant.  RCA  TFU-24DL.  Legal  coun- 
sel Welch,  Mott  &  Morgan,  consulting  engi- 
neer George  C.  Davis,  both  Washington, 
D.  C.  Principals:  Roy  O.  Beach  Jr.,  Charles 
F.  Macy,  John  K.  Bremyer,  Elmer  C. 
Gardner,  R.  A.  DeVore,  Elmer  C.  Moore, 
Tom  Salter,  Frank  Kessler,  Clare  Miller 
and  Audrey  J.  Beck  (each  10%).  Mr.  Gard- 
ner is  part  owner  of  KRYS  Corpus  Christi, 
Tex.;  Mr.  Salter  &  C.  Miller  are  part  owners 
of  KOMC  McCook,  Neb.,  and  KARD 
Wichita.  KCKT  Great  Bend  &  KGLD  Gar- 
den City,  all  Kansas;  all  principals  are 
Kansas  or  Texas  businessmen.  Ann.  March 
12. 


Existing  tv  stations 

CALL   LETTERS  ASSIGNED 
KBAY-TV  San  Francisco,  Calif.— Bay  Tv. 
Changed  from  KEZE-TV. 

KFJT-TV  Durango,  Colo. — Jeter  Telecast- 
ing. 

KJFL-TV  Durango,  Colo. — Jeter  Telecast- 
ing. Changed  from  KFJT-TV. 

WHYY-TV  Wilmington,  Del.— WHYY  Inc. 

KVSF-TV  Santa  Fe,  N.  M. — New  Mexico 
Bcstg.  Inc. 

*WUHF-TV  Philadelphia,  Pa.— WHYY  Inc. 
Changed  from  *WHYY-TV. 

WAEO-TV  Hurley,  Wis.— Alvin  E.  O'Kon- 
ski. 


New  am  stations 

ACTIONS    BY  FCC 

Sheffield,  Ala.— J.  B.  Fait  Jr.  Granted  cp 
for  new  am  on  1290  kc,  1  kw-D.  P.  O. 
address  Box  17,  Huntsville,  Ala.  Estimated 
construction  cost  $14,171,  first  year  operating 
cost  $36,000,  revenue  $42,000.  J.  B.  Fait  Jr. 
is  sole  owner.  Mr.  Fait  is  president,  gen- 
eral manager  and  607c  owner  of  WFUN 
Huntsville,  Ala.,  and  licensee  for  WAJF 
Decatur,  Ala.  Initial  decision  of  Jan.  15 
looked  toward  grant.  Action  March  8. 

AUsal,  Calif. — KRKC  Inc.  Granted  cp  for 
new  am  on  1570  kc,  250  w-D.  P.  O.  address 
Box  1167,  King  City,  Calif.  Estimated  con- 
struction cost  $19,872,  first  year  operating 
cost  $36,000,  revenue  $42,000.  Sole  owner 
Robert  T.  McVay  owns  KRKC  King  City, 
Calif,  and  50%  of  KGEN  Tulare,  Calif.  Ac- 
tion March  13. 

Santa  Clara,  Calif. — George  B.  Bairey. 
Granted  cp  for  new  am  on  1430  kc,  1  kw, 
DA-1.  P.  O.  address  941  Chehalis  Drive. 
Sunnvvale,  Calif.  Estimated  construction 
cost  $27,237;  first  year  operating  cost  $72,- 
000;  revenue  $100,000.  Mr.  Bairey,  sole 
owner,  is  research  scientist.  Action  March  8. 


Cape     Girardeau,     Mo. — Missouri-Illinois 

Bcstg.  Co.  Granted  cp  for  new  am  on  1220 
kc,  250  w-D.  P.  O.  address  c/o  Lionel  D. 
Speidel,  Box  380,  Dexter,  Mo.  Estimated 
construction  cost  $11,411;  first  year  operat- 
ing cost  $38,000;  revenue  $46,000.  Prin- 
cipals: Jerome  B.  Zimmer  and  Lionel  D. 
Speidel  (each  50%).  Principals  also  own 
KDEX  Dexter,  Mo.  Action  March  13. 

Burgaw,  N.  C. — Pender  Bcstg.  Co.  Granted 
cp  for  new  am  on  1470  kc,  1  kw.  P.  O. 
address  Rt.  2,  Wallace,  N.  C.  Estimated 
construction  cost  $11,166,  first  year  operating 
cost  $24,000,  revenue  $36,000.  Principals  are 
Raymond  W.  Fields  (%),  Oathel  B.  Hall 
O/3),  and  Wm.  M.  Baker  (%).  Mr.  Baker 
has  interest  in  local  oil  tanker  business  and 
in  realty  company.  Initial  decision  of  Jan. 
14  looked  toward  grant.  Action  March  8. 


Existing  am  stations 

ACTION  BY  FCC 

KAMD  Camden,  Ariz. — Granted  increased 
daytime  power  on  910  kc  from  1  kw  to  5 
kw,  continued  nighttime  operation  with 
500  w,  and  change  from  DA-N  to  DA-2; 
conditions  and  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419,  and  without  pre- 
judice to  any  action  commission  may  deem 
necessary  as  result  of  its  final  determina- 
tions with  respect  to  (1)  pending  applica- 
tion for  renewal  of  license  of  KAMD,  and 
(2)  hearing  on  am  application  of  Magnolia 
Bcstg.  Co.  (KVMA),  Magnolia.  Action 
March  6. 

KRIZ  Phoenix,  Ariz. — Granted  increased 
daytime  power  on  1230  kc  from  250  w  to  1 
kw,  continued  nighttime  operation  with 
250  w;  conditions.  Action  March  6. 

KCVR  Lodi,  Calif  .—Granted  increased 
power  on  1570  kc.  D,  from  1  kw  to  5  kw, 
with  DA;  conditions  and  without  prejudice 
to  action  commission  may  deem  necessary 
as  result  of  final  consideration  of  pending 
applications  for  renewal  of  licenses  of 
KCVR-AM-FM.  Action  March  13. 

KWIP  Merced,  Calif. — Granted  increased 
power  on  1580  kc.  D,  from  500  w  to  1  kw; 
remote  control  permitted:  conditions.  Ac- 
tion March  13. 

WKPA  New  Kensington-Tarentum,  Pa. — 
Granted  mod.  of  license  to  change  station 
location  designation  to  New  Kensington 
and  vacate  its  alternate  main  studio  at 
Tarentum.   Action   March  13. 

KGFX  Pierre,  S.  D.— Granted  change  from 
sp  to  daytime  operation,  continued  opera- 
tion on  630  kc,  200  w.  Action  March  6. 

WHBL  Sheboygan,  Wis. — Waived  Sec. 
3.28(d)(3)  of  rules  and  granted  change  on 
1330  kc,  from  250  w-N,  1  kw-LS,  to  1  kw- 
N,  5  kw-LS,  DA-2;  conditions  and  pre- 
sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419.  Action  March  13. 

CALL   LETTERS  ASSIGNED 

KECH  Ketchikan,  Alaska — South  Eastern 
Alaska  Bcstrs.  Inc. 

KHIL  Wilcox.  Ariz. — Cochise  Bcstg.  Co. 
Changed  from  KWCX. 

WVON  Cicero,  111.— L  &  P  Bcstg.  Corp. 
Changed  from  WHFC. 

WVOC  Battle  Creek,  Mich.— Don  F.  Price. 

WLEF  Greenwood,  Miss.— William  E. 
Hardy. 

KMIA  Milan,  N.  M. — C.  M.  Rouse. 

KRDD  Roswell,  N.  M. — F.  F.  Moore  Jr. 

WPTL  Canton,  N.  C— Vernon  E.  Pressley. 

KBOM  Bismarck-Mandan,  N.  D. — Capital 
Bcstg.  Inc. 

WQTW  Latrobe,  Pa.— Westmoreland  Bcstg. 
Corp.  Changed  from  WAKU. 

WWSF  Loretto,  Pa.— St.  Francis  College 
of  Loretto. 

WRAI  Rio  Piedras,  P.  R. — Abacoa  Radio 
Corp.  Changed  from  WWWW. 

WVTR  White  River  Junction,  Vt. — Green 
Mountain  Radio  Inc.  Changed  from  WWRJ. 

APPLICATIONS 

KVWM  Show  Low,  Ariz. — Cp  to  change 
frequency  from  1050  kc  to  970  kc;  increase 
power  from  250  w  to  1  kw  and  install  new 
trans.  Ann.  March  11. 

WROA  Gulfport,  Miss. — Cp  to  change  fre- 
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quency  from  1390  kc  to  1400  kc;  change 
hours  of  operation  from  daytime  to  unl. 
using  power  of  250  w-1  kw.  Ann.  March  8. 


New  fm  station 

APPLICATION 

Bozeman,  Mont. — Gallatin  Empire  Bcstrs. 

93.7  mc.  ch.  229,  18.5  kw.  Ant.  height  above 
average  terrain  minus  237  ft.  P.  O.  address 
Box  238,  Belgrade,  Mont.  Estimated  con- 
struction cost  $46,210;  first  year  operating 
cost  $30,000;  revenue  $30,000.  Ben  Hespen, 
sole  owner,  owns  radio  and  tv  sales  and 
service  shop.  Ann.  March  11. 


Existing  fm  stations 

CALL   LETTERS  ASSIGNED 

*WPKN  (FM)  Bridgeport,  Conn.— U.  of 
Bridgeport. 

WHFC  (FM)  Chicago,  111. — L  &  P  Bcstg. 
Corp.  Changed  from  WEHS  (FM). 

WCUF  (FM)  Akron,  Ohio— WCUE  Radio 
Inc.  Changed  from  WCUE-FM. 

*WUHY-FM  Philadelphia,  Pa.— WHYY 
Inc.   Changed   from  *WHYY-FM. 

KLUR  (FM)  Wichita  Falls,  Tex.— Nortex 
Bcstg.  Co.  Changed  from  KFMG  (FM). 


Ownership  changes 

ACTIONS  BY  FCC 

KTUX  Pueblo,  Colo.— Granted  assignment 
of  license  from  H.  Myers  Bumgardner 
(lOO^t),  trustee  in  bankruptcy,  to  Donald 
VV.  Reynolds  Jr.  (100%).  Consideration  $30,- 
000.  Mr.  Reynolds  is  time  salesman  for 
KOAT-TV  Albuquerque,  N.  M.  Action 
March  6. 

WDEE-AM-FM  Hamden,  Conn. — Granted 
transfer  of  control  of  licensee  corporation, 
Southern  New  England  Bcstg.  Corp.,  from 
Vincent  DeLaurentis  (386  shares),  Aldo  De- 
Dominicis  (373  shares)  and  Phyllis  De- 
Laurentis (2  shares)  to  Richard  S.  Greene 
and  Stuart  M.  Cadan  (each  50%),  d/b  as 
C-G  Assoc.  Inc.  Consideration  $200,000.  Mr. 
Greene  is  employed  by  garment-making 
firm;  Mr.  Cadan  is  insurance  consultant. 
Action  March  6. 

WHNB-TV  New  Britain,  Conn.— Granted 
transfer  of  negative  control  of  Transcon- 
tinental Properties  Inc.,  50%  stockholder  in 
Plains  Tv  Corp.,  parent  company  of  Con- 
necticut Tv  Inc.,  licensee  of  WHNB-TV, 
from  Alfred  G.  Burger,  deceased,  to  Herbert 
Scheftel,  Cecile  E.  Burger  and  Abraham  L. 
Bienstock,  executors  of  A.  G.  Burger's 
estate.  No  financial  consideration  involved. 
Also  see  WCHV  (TV)  Champaign,  111., 
grant  below.  Action  March  11. 

WMAZ-AM-FM-TV  Macon,  Ga.— Granted 
transfer  of  control  of  licensee  corporation, 
Southeastern  Bcstg.  Co.,  from  George  P. 
Rankin  Jr.  (71.4%),  Wilton  E.  Cobb  (22.6%) 
and  Mr.  &  Mrs.  Wallace  Miller  (6%)  to 
Greenville  News-Piedmont  (49.8%),  R.  A. 
Jollev  and  family  (14.6%),  and  others,  tr/as 
WMRC  Inc.  Consideration  $2,094,750.  Ap- 
plicant owns  WFBC-AM-TV  Greenville,  S. 
C,  WBIR-AM-TV  Knoxville,  Tenn.,  WWNC 
Asheville,  N.  C,  and  Asheville  Citizen- 
Times.  Also  see  grant  below.  Action  March 
13. 

WMAZ-AM-FM-TV  Macon,  Ga.— Granted 
assignment  of  license  from  Southeastern 
Bcstg.  Co.  to  WMRC  Inc.  No  financial  con- 
sideration involved.  Also  see  grant  above. 
Action  March  13. 

WCHU  (TV)  Champaign,  WICD  (TV) 
Danville  &  WICS  Springfield,  all  Illinois — 
Granted  transfer  of  negative  control  of 
Transcontinental  Properties  Inc.,  50%  stock- 
holder in  Plains  Tv  Corp.,  licensee  corpora- 
tion of  three  stations,  from  Alfred  G. 
Burger  to  Herbert  Scheftel,  Cecile  E. 
Burger  and  Abraham  L.  Bienstock,  execu- 
tors of  A.  G.  Burger's  estate.  No  financial 
consideration  involved.  Also  see  WHNB-TV 
New  Britain,  Conn.,  application  above.  Ac- 
tion March  11. 

KADY,  KADI  (FM)  St.  Charles,  Mo.— 
Granted  assignment  of  license  from  William 
R.  Cady  Jr.  (80%),  Omar  &  May  Schnat- 
meier  (10%)  and  Jack  A.  Chenoweth  (10%), 
d/b  as  KADY  Inc.,  to  Rodney  Erickson 
(100%),  tr/as  company  of  same  name.  Con- 
sideration $175,000.  Mr.  Erickson  owns  film 
distribution  firm.  Action  March  13. 

WCSM  Celina,  Ohio — Granted  assignment 
of  cp  from  Marshall  Rosene  ^100%)  to  Mr. 


Rosene  (50%),  C.  Oscar  Baker  (25%)  and 
Richard  E.  Hunt  (25%),  tr/as  WCSM  Radio 
Inc.  No  financial  consideration  involved, 
as  Mr.  Rosene  desires  benefits  of  broadcast 
experience  of  Messrs.  Baker  and  Hunt, 
who  also  own  WPTW-AM-FM  Piqua,  Ohio. 
In  addition,  Mr.  Hunt  is  sole  owner  of 
WCBY  Cheboyan;  majority  owner  of  WCRM 
Claire;  and  Va  owner  of  WMAB  Munsing, 
all  Michigan.  Action  March  6. 

KLTR  Blackwell,  Okla.— Granted  assign- 
ment of  cp  and  license  from  Robert  F.  Pool 
(100%),  d/b  as  Star  Bcstg.  Co.,  to  Wallace 
B.  Waters  (51%)  and  William  Brockman, 
Virgil  J.  Kuntz,  Jack  H.  Saidel  &  Burton 
R.  Saidel  (each  12.25%),  tr/as  KLTR  Inc. 
Consideration  $84,650.  Mr.  Waters  is  em- 
ployed by  WONE  Dayton,  Ohio;  Messrs. 
Brochman  &  Kuntz  are  Dayton  business- 
men; Drs.  Saidel  are  dentists.  Action  March 
13. 

KSTB  Breckenridge,  Tex. — Granted  as- 
signment of  license  from  Hugh  M.  McBeath 
(100%)  to  Frank  Junell  and  Dossie  M. 
Wiggins  (each  40%)  and  Jefferson  D.  San- 
defer  III  (20%),  d/b  as  Breckenridge  Radio 
Inc.  Consideration  $60,000.  Mr.  Junell  is  25% 
owner  of  KNIT  Abilene  and  KBYG  Big 
Spring,  both  Texas.  Action  March  6. 

KWFA  Merkel,  Tex. — Granted  transfer  of 
control  of  permittee  corporation,  Taylor 
County  Bcstg.  Co.,  from  David  W.  Ratliff 
(100%  )  to  Keith  Hodo  (100%).  Consideration 
$1,921.  Action  March  13. 

KUKO  Post,  Tex.— Granted  assignment  of 
license  from  Galen  O.  Gilbert  (66  2/3%)  and 
Phil  Crenshaw  (33  1/3%)>  d/b  as  Radio  Sta- 
tion KUKO  Inc.,  to  Leo  Holmes  (49.40%), 
J.  Dave  Sanford  (49.35%)  and  William  J. 
McGowan  (1.25%),  tr/as  Garza  Bcstg.  Co. 
Consideration  $55,000.  Mr.  Holmes  is  banker 
and  insurance  agent;  Mr.  Sanford  works 
for  Y.M.C.A.;  Mr.  McGowan  is  attorney.  Ac- 
tion March  6. 

KSYD-TV  Wichita  Falls,  Tex.— Granted 
transfer  of  control  of  licensee  corporation, 
KSYD  Tv  Inc.  (410.55  shares  issued),  from 
Nat  Levine  &  Lee  Optical  and  Associated 
Companies  Retirement  Pension  Plan  Trust, 
(each  111.85  shares),  Irving  &  Murray  Gold 
(each  55.925  shares),  Sidney  A.  Grayson 
(6125  shares),  Bernard  Behrman  (5  shares), 
Art  Harris  &  Dan  Goldfeder  (each  3.125 
shares)  and  Alix  Levine  (2.5  shares)  to 
Paul  Harron  (41.44%,  plus  18.47%  in  trustee- 
ship) and  more  than  25  others,  tr/as  Mid- 
Texas  Bcstg.  Corp.  Consideration  $2,350,000. 
Applicant  owns  WKTV  (TV)  Utica,  N.  Y. 
Also  see  grant  below.  Assignor  retains  con- 
trol of  KSYD  radio.  Action  March  13. 

KSYD-TV  Wichita  Falls,  Tex.— Granted 
assignment  of  cp  and  license  from  KSYD 
Tv  Inc.  to  Mid-Texas  Bcstg.  Corp.  No 
financial  consideration  involved.  Grant  fol- 
lows above  action.  Action  March  13. 

KMO  Tacoma,  Wash.— Granted  assign- 
ment of  license  from  Dana  J.  Hunter 
(37.5%),  J.  Archie  &  Clara  H.  Morton  (each 
25%)  and  Charles  H.  Hunter  (12.5%),  d/b  as 
Tacoma  Radio  Corp.,  to  Broadcast  House 
Inc.,  wholly  owned  by  Leonard  V.  Dayton 
(46.2%),  Edward  A.  Wheeler  (32%),  Jane 
A.  Dayton  (17.4%)  and  Leslie  H.  Vogel  & 
Marvin  Metge  (each  2.2%),  tr/as  North 
Shore  Bcstg.  Inc.  Consideration  $254,500.  Ap- 
plicant owns  WEAW-AM-FM  Evanston,  111. 
Action  March  6. 

APPLICATIONS 

KBBA  Benton,  Ark. — Seeks  assignment  of 
license  from  C.  Lavelle  Langley  (100%),  d/b 
as  Benton  Bcstg.  Service,  to  J.  Winston 
Riddle,  Melvin  P.  Spann  and  David  C.  Mc- 
Donald (each  33  V3%),  tr/as  Benton  Bcstg. 
Co.  Consideration  $18,400.  Mr.  Spann  is  part 
owner  of  KWAK  Stuttgart,  Ark.;  Mr.  Riddle 
is  gen.  mgr.  of  KWAK;  Mr.  McDonald  is 
local  businessman.  Ann.  March  11. 

KIIX  Los  Angeles,  Calif.— Seeks  transfer 
of  control  of  permittee  corporation.  Central 
Bcstg.  Corp.  of  California,  from  Martha 
White  Mills  Inc.  and  H.  C.  Young  Jr.  (each 
50%)  to  same  parties,  tr/as  Central  Bcstg. 
Corp.  No  financial  consideration  involved. 
Ann.  March  13. 

WSAF  Sarasota,  Fla. — Seeks  assignment  of 
license  from  Betty  LeBrun  (40.5%),  J.  Lee 
Friedman  (34.5%),  Robert  Hogg  (10%)  and 
Andrew  Carlos,  Alfred  A.  Davis  &  James 
Collier  (each  5%),  d/b  as  Radio  Sarasota 
Inc.,  to  William  A.  &  Louise  K.  Dodd  (each 
30%),  Harry  H.  Foster  (25%)  and  Florence 
L.  Foster  (15%),  tr/as  Pan  Florida  Inc.  Con- 
sideration $98,000.  Mr.  Dodd  is  physician; 
Mr.  Foster  is  account  executive  with 
Crosley  Bcstg.  Corp.;  two  women  are  house- 
wives. Ann.  March  12. 

WNEG  Toccoa,  Ga. — Seeks  acquisition  of 
negative  control  of  licensee  corporation, 
Stephens  County  Bcstg.  Co.,  from  William 


B.  Schaefer  and  Robert  E.  Shiflet  (each 
25%)  by  Charles  H.  Gaines  and  Roy  E. 
Gaines  (each  50%  after  transfer,  25%  be- 
fore). Consideration  $30,000.  Ann.  March  11. 

WAAF  Chicago,  111.— Seeks  relinquish- 
ment of  positive  control  of  licensee  corpora- 
tion, Corn  Belt  Publishers  Inc.,  by  First 
National  Bank  of  Chicago  and  Adah  W. 
Neff,  (84.14%),  co-executors  of  estate  of  Ward 
A.  Neff,  deceased,  to  First  National  (42.07) 
as  trustee;  other  ownership  remains  stable. 
No  financial  consideration  involved.  Ann. 
March  7. 

WCCM  &  WGHJ  (FM),  both  Lawrence, 
Mass. — Seeks  assignment  of  licenses  from 
Eileen  M.  &  George  H.  Jaspert  III,  execu- 
tors of  estate  of  George  H.  Jaspert  (100%), 
tr/as  Lawrence  Bcstg.  Co.,  to  Curtis  E. 
Gowdy  (100%),  d/b  as  Curt  Gowdy  Bcstg. 
Corp.  Consideration  $265,000.  Mr.  Gowdy, 
national  sportscaster  and  owner  of  tv  pro- 
duction firm,  is  minority  stockholder  in 
KFBC-AM-TV  Cheyenne  &  KVRS  Rock 
Springs,  both  Wyoming,  and  KSTF  (TV) 
Scotts  Bluff,  Neb.  Ann.  March  7. 

KROC-AM-TV  Rochester,  Minn.— Seeks 
transfer  of  control  of  licensee  corporation, 
Southern  Minnesota  Bcstg.  Co.,  from  Agnes 
P.  (38%),  Gordon  P.  (19.5%),  G.  David 
(17.8%),  Philip  H.  (15.2%)  and  Allen  A. 
Gentling  (9.5%)  to  G.  D.  (56.3%)  and  G.  P. 
(43.7%)  Gentling.  Total  consideration  $438,- 
000.  Ann.  March  11. 

WTKO  Ithaca,  N.  Y.— Seeks  assignment  of 
license  from  Radio  Ithaca  Inc.  to  parent 
corporation.  Ivy  Bcstg.  Inc.  No  financial 
consideration  involved.  Ann.  March  12. 

WLFH  Little  Falls,  N.  Y.— Seeks  assign- 
ment of  license  and  cp  from  Carmen  H. 
Gaines,  executrix  of  estate  of  Walter  T. 
Gaines  (100%),  to  C.  H.  Gaines  (100%) 
individually.  No  financial  consideration  in- 
volved. Ann.  March  13. 

KGKB  Tyler,  Tex.— Seeks  transfer  of  con- 
trol of  licensee  corporation,  KGKB  Inc., 
from  Wallace  Barbee  (65%)  and  Sam  Mat- 
thews (35r;)  to  Lucille  R.,  Robert  P.,  Gerald 
and  Geoffrey  Buford  (each  25%),  d/b  as 
Buford  Investment  Co.  Consideration  $7,000 
and  option  for  Mr.  Matthews  to  purchase 
20%  interest.  Bufords  own  KLTV  (TV) 
Tyler  and  KTRE-AM-TV  Lufkin,  Tex.  Ann. 
March  11. 


Hearing  cases 

INITIAL  DECISIONS 

■  Hearing  Examiner  H.  Gifford  Irion  is- 
sued initial  decision  looking  toward  grant- 
ing applications  of  Denison  Bcstg.  Co.  to 
change  facilities  of  KDSN  Denison,  Iowa, 
from  1580  kc,  500  w,  DA,  D,  to  1530  kc,  500 
w-D,  and  for  new  daytime  am  stations  of 
Norton  Bcstg.  Inc.  on  1530  kc,  1  kw,  in 
Norton,  Kan.,  and  Lancaster  County  Bcstg. 
Co.  on  1530  kc,  5  kw,  DA,  in  Lincoln.  Neb.; 
each  conditioned  that  pre-sunrise  operation 
with  daytime  facilities  is  precluded  pend- 
ing final  decision  in  Doc.  14419.  Action 
March  12. 

■  Hearing  Examiner  Millard  F.  French 
issued  initial  decision  looking  toward  deny- 
ing application  of  Dolph-Pettey  Bcstg.  Co. 
to  increase  nighttime  power  of  KUDE 
Oceanside.  Calif.,  on  1320  kc,  from  500  w  to 
5  kw,  change  from  DA-1  to  DA-2,  continued 
daytime  operation  with  500  w.  Action 
March  12. 

■  Hearing  Examiner  Charles  J.  Frederick 
issued  initial  decision  looking  toward  grant- 
ing application  of  Thomas  County  Bcstg. 
Inc.  to  increase  power  of  WKTG  Thomas- 
ville,  Ga.,  on  730  kc,  D,  from  1  kw  to  5  kw; 
conditions  and  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419.  Action  March  12. 

DESIGNATED  FOR  HEARING 

Big  Bear  Bcstg.  Co.,  Big  Bear  Lake,  Calif. 
— Designated  for  hearing  application  for 
new  daytime  am  on  1050  kc,  250  w,  DA; 
made  KNX  Los  Angeles  and  Federal  Avia- 
tion Agency  parties  to  proceeding.  On  own 
motion,  waived  Sec.  1.351  of  rules  regarding 
applications  for  frequencies  adjacent  to 
Class  I-A  channels.  Action  March  13. 

KFIV  Modesto,  Calif. — Designated  for 
hearing  application  to  increase  daytime 
power  on  1360  kc  from  1  kw  to  5  kw,  con- 
tinued nighttime  operation  with  1  kw,  and 
change  from  DA-N  to  DA-2;  made  KSRO 
Santa  Rosa  and  KEEN  San  Jose  parties  to 
proceeding.  Action  March  13. 

Van  Wert  Bcstg.  Co.,  Plymouth,  Ind.,  WDZ, 
Mid-States  Bcstg.  Co.,  Decatur,  111.— Des- 
ignated for  consolidated   hearing  applica- 
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tions  of  Van  Wert  for  new  daytime  am 
on  1050  kc,  250  w,  DA,  and  WDZ  to  increase 
power  on  1050  kc,  D,  from  1  kw  to  5  kw 
with  DA;  made  WLIP  Kenosha,  Wis.,  and 
WZIP  Cincinnati,  Ohio,  parties  to  proceed- 
ing. Action  March  13. 

Ponce  Bcstg.  Corp.,  Cayey,  P.  R.;  WMIA, 
Abacoa  Radio  Corp.,  Arecibo,  P.  R. — Des- 
ignated for  consolidated  hearing  am  appli- 
cation of  Ponce  for  new  station  on  1080  kc, 
250  w,  unl.,  and  WMIA  to  increase  daytime 
power  on  1070  kc  from  500  w  to  5  kw,  con- 
tinued nighttime  operation  with  500  w;  is- 
sues include  Sec.  3.35  multiple  ownership 
and  concentration  of  control  with  respect 
to  WMIA.  Action  March  6. 

OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- 
mission (11  denied  petition  by  Beacon 
Bcstg.  System  Inc.  to  amend  its  applica- 
tion for  new  am  in  Grafton-Cedarburg, 
Wis.,  by  deleting  all  references  to  Paul  T. 
Foran,  and  (2)  dismissed  petition  insofar 
as  it  sought  leave  to  amend  engineering 
showing.  (Jan.  11  supplemental  initial  deci- 
sion in  Docs.  13086-13088  looked  toward 
denying  Beacon  application  and  granting 
similar  application  of  Suburban  Bcstg.  Inc. 
for  new  station  in  Jackson,  Wis.)  Action 
March  6. 

■  Commission  scheduled  following  pro- 
ceeding for  oral  argument  on  April  11 :  am 
applications  of  Burlington  Bcstg.  Co.,  Bur- 
lington, N.  J.,  and  Burlington  County  Bcstg. 
Co.  and  Mt.  Holly-Burlington  Bests.  Co., 
both  Mount  Holly,  New  Jersey;  WMOZ  Inc. 
for  renewal  of  license  of  WMOZ  Mobile, 
Ala.,  and  revocation  of  license  of  Edwin  H. 
Estes  for  WPFA  Pensacola,  Fla.;  am  appli- 
cations of  S  &  W  Enterprises  Inc.,  Wood- 
bridge,  Va.,  Interurban  Bcstg.  Corp.,  Laurel, 
Md.,  and  Scott  Bcstg.  Corp.  (WJWL), 
Georgetown,  Del.;  am  applications  of  Spei- 
del  Bcstg.  Corp.  of  Ohio,  Kettering,  Ohio, 
and  Greene  County  Radio,  Xenia,  Ohio;  and 
am  applications  of  Walter  L.  Follmer,  Ham- 
ilton. Ohio,  and  Interstate  Bcstg.  Inc. 
(WQXR),  New  York,  N.  Y.  Action  March  6. 

■  By  memorandum  opinion  &  order,  com- 
mission (1)  granted  WAJM  Inc.  temporary 
authority  to  operate  WAJM  (FM)  Mont- 
gomery, Ala.,  from  March  7  to  June  7  in 
accordance  with  terms  of  former  license  of 
Advertiser  Inc.  (relinquished  March  6), 
conditioned  that  former  license  shall  have 
be<=n  mailed  to  commission  before  operation 
commences  pursuant  to  temporary  author- 
ity, and  (2)  waived  Sec.  1.356  of  fm  "freeze" 
rules  and  accepted  for  filing  WAJM  Inc. 
application  for  cp  for  new  fm  on  103.3  mc 
for  consideration  at  early  date;  also  waived 
rules  to  permit  acceptance  of  competing  ap- 
plications provided  they  are  substantially 
complete  and  tendered  for  filing  by  April 
15.  Due  to  illness  of  controlling  stockholder. 
Advertiser  on  Jan.  31  contracted  to  sell  all 
stock  to  Southern  Newspapers  Inc.  with 
provision  that  license  for  WAJM  be  re- 
turned to  commission  for  cancellation  prior 
to  closing.  WAJM  Inc.,  company  formed  by 
three  employees  of  Advertiser  for  express 
purpose  of  trying  to  save  station  and  serv- 
ice it  has  been  providing,  entered  into 
agreement  with  latter  company  to  purchase 
transmitting  equipment  and  other  assets 
of  station,  and  to  lease  facilities  for  dura- 
tion of  temporary  authorization.  Action 
March  6. 

■  By  memorandum  opinion  &  order,  com- 
m'ssion  denied  petitions  by  WHDH  Inc.  to 

(1)  reconsider  and  set  aside  Dec.  19,  1962, 
order  which  established  definite  date  within 
which  competing  applications  for  new  tv 
stations  on  ch.  5  in  Boston.  Mass.,  may  be 
filed  with  assurance  of  comparative  con- 
sideration with  application  for  renewal  of 
license  of  WHDH-TV  on  that  channel,  and 

(2)  disregard  as  mutually  exclusive  with 
WHDH-TV's  renewal  application  any  appli- 
cation for  that  channel  filed  subsequent  to 
Jan.  24.  Comr.  Craven  not  participating. 
Action  March  6. 

■  By  memorandum  opinion  &  order,  on 
petition  by  Radio  KLOK  Inc.,  waived  Sec. 
1.351  of  rules  to  extent  of  returning  to  proc- 
essing line  to  be  considered  in  proper  turn 
its  application  to  increase  nighttime  power 
of  KLOK  San  Jose,  Calif.,  on  1170  kc.  DA-2, 
from  1  kw  to  5  kw,  continued  daytime 
power  with  10  kw;  denied  petitioner's  re- 
quest for  immediate  consideration  and  grant 
of  application.  Action  March  6. 

■  By  telegram,  commission  granted  peti- 
tion by  Albert  S.  Tedesco,  tr/as  Broward 
County  Bcstg.,  for  reconsideration  of  Feb. 
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13  action  (which  withheld  program  test 
authority)  to  extent  of  granting  authority 
to  conduct  program  tests  over  WIXX  Oak- 
land Park,  Fla.,  on  conditional  basis.  Grant 

(1)  is  without  prejudice  to  whatever  action 
commission  may  take  as  result  of  final  deci- 
sion on  its  license  application  in  Doc.  14963, 

(2)  is  subject  to  substantial  compliance 
with  Broward  1960  programming  proposals, 
and  (3)  is  not  to  be  construed  as  indicating 
eventual  commission  approval  or  disapprov- 
al of  its  license  application  or  its  petition 
for  reconsideration  of  Feb.  13  order  desig- 
nating license  application  for  hearing.  Ac- 
tion March  6. 

■  By  order,  commission  designated  for 
oral  argument  application  by  WDUL  Tv 
Corp.  for  additional  time  to  complete  con- 
struction of  WHYZ-TV  (ch.  10)  Duluth, 
Minn.  Issues  are  to  determine  whether,  in 
light  of  findings  of  fact  and  conclusions 
made  in  commission's  decision  in  Doc.  13414 
which  denied  mod.  of  cp  for  WHYZ-TV, 
WDUL  Tv  possesses  requisite  character 
qualifications  to  be  licensee.  Comr.  Ford 
not  participating.  Action  March  6. 

■  By  memorandum  opinion  &  order  in  in- 
vestigatory proceeding  involving  McLendon 
Corp.    (WYNR),   Chicago,   111.,  commission 

(1)  denied  in  its  entirety  licensee's  request 
for  mod.  of  procedure  to  afford  it  oppor- 
tunity to  submit  comments,  either  orally  or 
in  writing,  upon  agenda  item  which  com- 
mission counsel  will  present  prior  to  is- 
suance of  formal  report  by  commission,  and 

(2)  on  own  motion,  enlarged  proceeding  to 
inquire  into  whether  various  contests  and/or 
other  forms  of  promotional  ventures  broad- 
cast by  licensee  caused,  and  might  reason- 
ably have  been  expected  to  cause,  (a) 
damage  or  threat  of  damage  to  public  or 
private  property;  (b)  harassment,  annoy- 
ance, or  interference  with  right  of  privacy 
of  certain  telephone  subscribers;  (c)  dis- 
turbance in  one  or  more  of  Chicago  public 
high  schools;  or  (d)  otherwise  exhibited 
lack  of  reasonable  care  or  prudence  on  part 
of  licensee  in  permitting  broadcast  of  such 
contests  and/or  other  promotional  ventures. 
Action  March  6. 

Show  Low  Tv   Inc.,   Show   Low,  Ariz. — 

Granted  cp  for  new  vhf  tv  translator  sta- 
tion on  ch.  7  to  rebroadcast  programs  of 
KVOA-TV  (ch.  4)  Tucson.  Action  March  6. 

People's  Tv  Inc.,  Leadville,  Colo. — Granted 
cp  for  new  vhf  tv  translator  station  on  ch. 
8  to  rebroadcast  programs  of  KRMA-TV 
(ch.  6)  Denver.  Action  March  6. 

Mass.  Executive  Committee  for  Educa- 
tional   Tv,    Amherst    &    Springfield,  both 

Mass. — Waived  mileage  separation  require- 
ments of  Sec.  4.702  of  rules  and  granted 
cps  for  two  uhf  tv  translator  stations  on 
chs.  82  (Amherst)  and  73  (Springfield)  to 
rebroadcast  programs  of  *WGBH-TV  (ch. 
*2)  Boston;  condition.  Action  March  6. 

Wedderburn  Tv  Assoc.,  Wedderburn,  Ore. 

— Granted  application  to  continue  operation 
of  temporarily  authorized  vhf  tv  repeater 
facility  on  ch.  12  to  rebroadcast  programs 
of  KIEM-TV  (ch.  3)  Ureka,  Calif.;  condi- 
tioned to  filing  license  application  within 
30  days.  By  letter,  advised  applicant  to 
consider  raising  additional  funds  with  which 
to  purchase  type  approved  equipment  to 
replace  repeater  facility  by  expiration  of 
three-year  license  term,  and  stressed  that 
commission  does  not  contemplate  authori- 
zation for  indefinite  period  of  facilities 
which  do  not  conform  with  its  technical 
requirements.  Action  March  6. 

Jackson  Hole  Translator  Inc.,  Jackson, 
Wyo. — Granted  cp  for  new  vhf  tv  translator 
station  on  ch.  12  to  rebroadcast  programs 
of  KIFI-TV  (ch.  8)  Idaho  Falls,  Idaho; 
condition.  Action  March  6. 


Routine  roundup 

ACTIONS  BY  REVIEW  BOARD 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  in  Docs.  14873  et  al., 
granted  petition  by  applicant  Prince  Wil- 
liam Bcstg.  Corp.  (WPAW),  Manassas,  Va„ 
and  extended  to  April  8  time  to  respond  to 
petition  to  enlarge  issues  filed  by  Easton 
Bcstg.  Co.  (WEMD),  Easton,  Md.  Action 
March  11. 

■  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Semo  Bcstg.  Corp.  and  Brownsville  Bcstg. 
Co.  for  new  am  stations  in  Sikeston,  Mo., 
and  Brownsville,  Tenn.,  respectively,  in 
Docs.  14773-4,  granted  petition  by  Browns- 
ville to  extent  of  enlarging  issues  to  deter- 
mine   whether    proposal    of    Semo  would 


provide  coverage  of  city  sought  to  be 
served,  as  required  by  Sec.  3.188  (b)  (2)  of 
rules,  and,  if  not,  whether  circumstances 
exist  which  would  warrant  waiver  of  sec- 
tion. Action  March  7. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  am  applications  of  1540  Ra- 
dio Inc.  and  Eliades  Broadcast  Co.  (1) 
granted  petition  by  Eliades  and  dismissed, 
but  with  prejudice,  application  for  new 
station  on  1540  kc,  10  kw,  1  kw-CH,  D,  in 
Hopewell,  Va.,  and  (2)  granted  application 
of  1540  Radio  Inc.  for  new  station  on  1540 
kc,  10  kw.  DA,  D,  in  Richmond,  Va.;  condi- 
tion, and  dismissed  as  moot  petition  to  re- 
open record.  Oct.  10,  1962,  initial  decision 
looked  toward  grant  of  Eliades  Broadcast 
Co.  and  denial  of  1540  Radio.  Action  March 
7. 

■  By  memorandum  opinion  &  order, 
granted  joint  petition  by  applicants  to  ex- 
tent of  (1)  dismissing,  but  with  prejudice, 
application  of  Nicholas  Tedesco  and  Victor 
J.  Tedesco,  d/as  Gabriel  Bcstg.  Co.,  for 
new  am  on  980  kc,  5  kw,  DA-1,  unl.,  in 
Chisholm,  Minn.,  and  (2)  retaining  in  hear- 
ing application  of  Peoples  Bcstg.  Co.  for 
change  of  WPBC  Minneapolis,  Minn.,  on 
980  kc,  from  1  kw-D  to  5  kw,  DA-1,  unl., 
and  move  station  to  Richfield,  Minn.;  held 
in  abeyance  part  of  petition  seeking  ap- 
proval of  agreement  whereby  WPBC  would 
pay  Gabriel  $16,000  for  partial  reimburse- 
ment of  expenses  incurred  in  connection 
with  latter's  application,  pending  resolution 
of  trafficking  and  character  qualifications 
issues  concerning  Tedescos  in  proceeding  on 
application  for  new  station  in  Bloomington, 
Minn.,  in  Docs.  14739-40.  Action  March  7. 

■  In  proceeding  on  application  of  Paul 
Dean  Ford  for  new  daytime  am  on  800  kc, 
250  w,  in  Casey,  111.,  granted  petition  for 
acceptance  of  late  publication  of  hearing 
notice  and  waived  Sec.  1.362  of  rules  insofar 
as  it  requires  notice  to  be  published  im- 
mediately following  release  of  order  speci- 
fying time  and  place  for  commencement  of 
hearing.  Action  March  7.  ~ 

■  In  proceeding  on  applications  of  Val- 
paraiso Bcstg.  Co.  and  Porter  County  Bcstg. 
Co.  for  new  am  in  Valparaiso,  Ind.,  in  Docs. 
14806-7,  granted  petition  by  Porter  County 
and  extended  to  March  18  time  to  file  op- 
position to  petition  by  Valparaiso  to  en- 
large issues.    Action  March  7. 

■  Review  Board,  by  members  Nelson, 
Pincock,  and  Slone  adopted  decision  (1) 
granting  application  of  Windber  Community 
Bcstg.  System  for  new  am  on  1350  kc,  1 
kw-D,  in  Windber,  Pa.,  conditioned  that 
pre-sunrise  operation  with  daytime  facilities 
is  precluded  pending  final  decision  in  Doc. 
14419,  and  (2)  denying  application  of  Ridge 
Radio  Corp.  for  same  facilities.  May  15, 
1962,  initial  decision  looked  toward  grant 
of  Ridge  Radio  Corp.  and  denial  of  Windber 
Community.  Action  March  7. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Geoffrey  A. 
Lapping  for  new  am  on  1260  kc,  500  w-D, 
in  Biythe,  Calif.,  in  Doc.  14691,  (1)  granted 
petition  by  KYOR  Inc.  (KYOR),  Blythe, 
and  enlarged  hearing  issues  to  determine 

(a)  whether  applicant  conspired  with  Rob- 
ert W.  Presley  to  obtain  confidential  infor- 
mation concerning  operations  and  principals 
of  KYOR  by  means  of  Presley's  employ- 
ment at  said  station  under  false  pretenses; 

(b)  whether  applicant  Lapping  sent  letters 
containing  false  and  misleading  statements 
to  prospective  deponents  and  businessmen 
in  Blythe  community;  and  (c)  in  light  of 
evidence  adduced  pursuant  to  foregoing 
issues,  whether  applicant  Lapping  has  requi- 
site character  qualifications  to  be  licensee. 
Action  March  6. 

■  In  proceeding  on  application  of  Triangle 
Publications  Inc.  (WNHC-TV),  New  Haven, 
Conn.,  in  Doc.  14577,  dismissed  joint  petition 
by  respondents  Connecticut  Tv  Inc.  and 
Springfield  Tv  Bcstg.  Corp.  for  extension 
of  time  to  file  petition  for  review  of  inter- 
locutory ruling  by  examiner.  Action  March 
6. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Pinellas  Radio 
Co.  for  new  daytime  am  on  570  kc,  500  w, 
DA,  in  Pinellas  Park,  Fla.,  in  Doc.  14692.  (1) 
denied  appeal  by  Cherry  Bcstg.  Co.  (WDBO), 
Orlando,  from  examiner's  Oct.  19,  1962,  ac- 
tion which  granted  Pinellas  leave  to  amend 
application  to  reflect  withdrawal  of  partners 
Francis  G.  Bonsey  and  Edward  P.  Landt 
and  show  William  D.  Mangold  as  sole  ap- 
plicant, d/b  as  Pinellas  Radio  Co.;  and  (2) 
dismissed  petition  by  Pinellas  to  accept  late 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 


AM 
FM 
TV 


Compiled  by  BROADCASTING,  March  13 

ON  AIR  CPS 

Lie.                   Cps.  Not  on  air 

3,768                   55  120 

1,071                   21  122 

515                   54  80 


TOTAL  APPLICATIONS 
for  new  stations 

470 
187 
106 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  March  13 


Commercial 
Non-commercial 


VKF 

486 
47 


UHF 

93 
21 


TOTAL 
TV 

579 


COMMERCIAL  STATION  BOXSCORE 

Compiled  by  FCC,  Feb.  28 


Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

'Includes  3  stations  operating  on  unreserved  channels. 


AM 

FM 

TV 

3,760 

1,066 

515 

63 

26 

64 

115 

122 

79 

3,938 

1,214 

658 

277 

173 

54 

198 

13 

50 

475 

186 

104 

315 

109 

43 

55 

3 

8 

370 

112 

51 

1 

1 

1 

2 

O 

0 

filing  of  opposition  to  appeal.  Action  March 
5. 

ACTIONS  ON  MOTIONS 

■  Commission  granted  request  by  Frontier 
Bcstg.  Co.  and  extended  from  March  1  to 
March  15  time  to  file  reply  comments  in 
matter  of  amendment  of  Subpart  L,  Part  11, 
of  rules  and  regulations  to  govern  grant  of 
authorizations  in  Business  Radio  Service 
for  microwave  stations  to  relay  tv  signals 
to  catv  systems.  Action  March  6. 

■  Commission  granted  request  by  Mid- 
west Program  for  Airborne  Tv  Instruction 
Inc.  and  extended  from  March  5  to  March 
15  time  to  file  reply  comments  in  matter  of 
proposal  to  amend  Part  3  of  rules  govern- 
ing tv  broadcast  stations  to  authorize  use 
of  airborne  tv  trans.  Action  March  5. 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

■  Scheduled  prehearing  conference  for 
April  15  in  Washington,  D.  C,  and  hearing 
for  April  29  in  Mobile,  Ala.,  in  matter  of 
revocation  of  licenses  of  Pape  Tv  Inc.  for 
WALA-AM-TV  (ch.  10)  Mobile.  Action 
March  8. 

■  Scheduled  prehearing  conference  for  9 
a.m.,  April  8,  and  hearing  for  May  15,  in 
proceeding  on  am  applications  of  Ponce 
Bcstg.  Corp.,  Cayey,  and  Abacoa  Radio 
Corp.  (WMIA),  Arecibo,  both  Puerto  Rico. 
Action  March  8. 

■  Granted  petition  by  Porter  County 
Bcstg.  Co.  and  extended  from  March  11  to 
March  15  date  for  exchange  of  exhibits  to 
meet  issue  7  specified  in  Oct.  10,  1962,  hear- 
ing order,  and  from  March  18  to  March  22 
for  notification  by  parties  of  witnesses  de- 
sired for  cross-examination  in  proceeding 
on  Porter's  application  and  that  of  Val- 
paraiso Bcstg.  Co.  for  new  am  stations  in 
Valparaiso,  Ind.  Action  March  6. 

■  Granted  petition  by  Dr.  Charles  H. 
Haggard  and  Kenneth  R.  Rogers  to  extent 
of  dismissing  application  for  new  am  in 
Crystal  City,  Tex.,  but  with  prejudice,  and 
terminated  proceeding.  Action  March  6. 

■  On  own  motion,  ordered  introduction 
of  evidence  in  matter  of  formal  inquiry  of 
McLendon    Corp.    (WYNR) ,    Chicago,  111., 


shall  commence  in  Chicago  on  April  9  in 
lieu  of  March  19,  and  cancelled  conference 
scheduled  for  March  18.  Action  March  6. 

■  Granted  petition  by  Genkar  Inc.,  Gouv- 
erneur,  N.  Y.,  and  scheduled  further  hear- 
ing for  9  a.m.,  April  11,  in  proceeding  on 
its  application,  et  al.,  in  consolidated  am 
proceeding  in  Docs.  14617  et  al.  Action 
March  6. 


By  Hearing  Examiner  James  D. 
Cunningham 

■  On  own  motion,  continued  March  11 
further  hearing  to  March  18  in  proceeding 
on  NBC-RKO  broadcast  transfers  and  re- 
lated applications  in  Docs.  13085  et  al.  Ac- 
tion March  6. 


By  Hearing  Examiner  Thomas  H.  Donahue 

■  By  memorandum  opinion  &  order  in 
proceeding  on  am  applications  of  Smack- 
over  Radio  Inc.,  Smackover,  and  Magnolia 
Bcstg.  Co.  (KVMA),  Magnolia,  both  Arkan- 
sas, in  Docs.  14193-4,  vacated  and  held  in 
abeyance  rulings  of  examiner  made  on 
record  of  proceeding  on  March  7  concern- 
ing appearance  on  stand  of  Walter  E.  Huss- 
man  until  such  time  as  transcript  of  pro- 
ceeding is  in  hands  of  counsel  for  Broad- 
cast Bureau,  at  which  time  they  shall  be- 
come final.  Action  March  11. 


By   Hearing   Examiner  Asher   H.  Ende 

d  By  memorandum  opinion  &  order  in 
proceeding  on  applications  of  Laramie  Com- 
munity Tv  Co.  and  Albany  Electronics  Inc. 
for  new  vhf  tv  translator  stations  in  Lara- 
mie and  Tie  Siding,  both  Wyoming,  in 
Docs.  14552-6,  denied  Laramie's  petition  for 
leave  to  amend  to  change  site  for  its  trans- 
lators and  to  reopen  record;  without  preju- 
dice to  filing  of  further  petition  for  leave  to 
amend  consistent  with  views  expressed  in 
memorandum  opinion  &  order  should  it 
ultimately  be  decided  applications  of  Lara- 
mie Community  rather  than  Albany  Elec- 
tronics should  be  granted.  Action  March  6. 

By  Hearing  Examiner  Arthur  A.  Gladstone 

■  Granted  petition  by  Broadcast  Bureau 
and  extended  from  March  20  to  May  15 


time  to  file  its  proposed  findings  or  com- 
ments on  proposed  findings  of  International 
Bcstg.  Corp.  in  proceeding  on  International's 
application  and  Jesus  Vargas  Candelaria 
and  Mauricio  Alvarez-Martin  for  new  am 
stations  in  Carolina  and  Bayamon,  both 
Puerto  Rico.  Action  March  8. 


By  Hearing  Examiner  Charles  J.  Frederick 

■  Granted  motion  by  Osage  Programmers 
and  corrected  record  in  proceeding  on  its 
application  and  Cherokee  Bcstg.  Co.  for  new 
am  stations  in  Bartlesville  and  Pawhuska, 
both  Oklahoma,  respectively.  Action  March 
7. 


By   Hearing   Examiner   Millard   F.  French 

■  Received  in  evidence  exhibit  3  filed  by 
applicant,  closed  record,  and  ordered  pro- 
posed findings,  if  any,  shall  be  filed  by 
March  18  in  proceeding  on  application  of 
Harry  Newby  for  new  am  in  Cambridge, 
Minn.  Action  March  11. 

■  Granted  Feb.  9  petition  by  Saul  M. 
Miller  for  leave  to  amend  application  for 
new  am  in  Kutztown,  Pa.,  which  is  in 
consolidated  am  proceeding  in  Docs.  14425 
et  al.,  effective  as  of  Feb.  16,  and  accepted 
nunc  pro  tunc  amendment  tendered  with 
petition.  Action  March  7. 

By  Hearing  Examiner  Isadore  A.  Honig 

■  Upon  request  by  Broadcast  Bureau  and 
with  consent  of  applicant,  advanced  from 
2  p.m.  to  9  a.m.  March  19  formal  hearing 
conference  following  remand  in  proceeding 
on  application  of  Higson-Frank  Radio  En- 
terprises for  new  am  in  Houston.  Tex.  Ac- 
tion March  12. 

■  On  own  motion,  scheduled  formal  hear- 
ing conference  for  March  19,  at  2  p.m.,  to 
arrive  at  necessary  procedural  arrangements 
for  further  hearing  after  remand  on  addi- 
tional issue  specified  by  Review  Board  in 
proceeding  on  application  of  Higson-Frank 
Radio  Enterprises  for  new  am  in  Houston, 
Tex.  Action  March  7. 


By  Hearing  Examiner  Annie  Neal  Huntting 

■  Reconsidered  order  released  March  1  in 
Rochester,  N.  Y.,  tv  ch.  13  proceeding  to 
extent  of  again  reopening  record,  limited 
official  notice  to  be  taken  of  facts  stated 
in  affidavit  of  Lawrence  P.  Fraiberg  to 
facts  stated  in  first  two  sentences  of  his 
affidavit,  and  again  closed  record.  Action 
March  12. 


By  Hearing  Examiner  H.  Gifford  Irion 

■  On  own  motion,  continued  March  11 
prehearing  conference  to  March  15  in  pro- 
ceeding on  application  of  Albert  S.  Tedesco, 
d/b  as  Broward  County  Bcstg.,  for  renewal 
of  license  of  WIXX  Oakland  Park,  Fla. 
Action  March  7. 

By  Hearing  Examiner  David  I.  Kraushaar 

■  By  order  after  March  12  prehearing 
conference  in  proceeding  on  application  of 
Magic  City  Bcstg.  for  additional  time  to 
construct  WBHM  Birmingham,  Ala.,  in 
Doc.  14954,  approved  procedural  ground 
rules  as  established,  and  ordered  hearing  to 
commence  as  previously  scheduled  on  April 
18.  Action  March  12. 

■  Granted  motion  by  Griffith  Bcstg.  Corp. 
and  rescheduled  April  8  hearing  for  March 
20  in  proceeding  on  its  application  for  new 
am  in  Lynchburg,  Va.  Action  March  8. 

By  Hearing  Examiner  Jay  A.  Kyle 

■  On  own  motion,  changed  from  March 
18  to  March  20  date  for  notification  of 
parties  as  to  witnesses  desired  for  cross 
examination  in  proceeding  on  application 
of  Geoffrey  A.  Lapping  for  new  am  in 
Blythe,  Calif.  Action  March  11. 

■  Upon  request  by  Redding-Chico  Tv  Inc. 
scheduled  further  prehearing  conference  for 
March  12  in  Redding,  Calif.,  tv  ch.  9  pro- 
ceeding in  Docs.  14626-7.  Action  March  11. 

■  Granted  motion  by  Redding-Chico  Tv 
Inc.  and  extended  from  March  8  to  March 
15  time  to  file  opposition  to  petition  for 
leave  to  amend  by  Northern  California  Ed- 
ucational Tv  Assn.  Inc.  in  Redding,  Calif., 
tv  ch.  9  proceeding.  Action  March  11. 

■  In  light  of  March  7  action  by  Review 
Board  enlarging  issues  in  proceeding  on 
application  of  Geoffrey  A.  Lapping  for  new 
am  in  Blythe,  Calif.,  extended  from  March 
11  to  March  15  time  for  exchange  of  ex- 
hibits. Action  March  8. 
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By  Hearing  Examiner  Forest  L.  McClenning 

■  Granted  motion  by  Grand  Bcstg.  Co., 
West  Michigan  Telecasters  Inc.  and  MKO 
Bcstg.  Corp.  and  extended  from  March  11 
to  March  14  date  to  file  proposed  findings 
in  Grand  Rapids.  Mich.,  tv  ch.  13  proceed- 
ing. Action  March  11. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

■  Upon  request  by  Blue  Ridge  Mountain 
Bcstg.  Inc.  continued  April  23  hearing  to 
May  15  in  proceeding  on  its  application  and 
that  of  Reliable  Bcstg.  Co.  for  new  am  sta- 
tions in  Ellijay  and  Calhoun,  both  Georgia, 
respectively,  in  Docs.  14673-4.  Action  March 
11. 

■  Pursuant  to  agreements  reached  at 
March  7  hearing  conference  in  proceeding 
on  applications  of  Edina  Corp.  and  Tedesco 
Inc.  for  new  am  stations  in  Edina  and 
Bloomington,  both  Minnesota,  respectively, 
in  Docs.  14739-40,  continued  March  18  hear- 
ing to  March  19,  to  be  confined  to  certain 
rebuttal  evidence  and  scheduled  certain 
procedural  dates.  Action  March  7. 

By  Hearing  Examiner  Herbert  Sharfman 

■  Scheduled  oral  argument  for  March  18, 
at  9  a.m.,  on  petitions  for  limited  reopening 
of  record,  filed  March  1,  by  Rockland  Bcstg. 
Co.  and  Rockland  Radio  Corp.  in  proceed- 
ing on  their  applications  and  that  of  Rock- 
land Bcstrs.  Inc.  for  new  am  stations  in 
Blauvelt  and  Spring  Valley,  both  New  York, 
respectively.  Action  March  11. 

■  Granted  motion  by  Rockland  Bcstrs. 
Inc.  and  corrected  transcript  as  proposed 
in  proceeding  on  its  application  and  Rock- 
land Bcstg.  Co.  and  Rockland  Radio  Corp. 
for  new  am  stations  in  Spring  Valley  and 
Blauvelt,  both  New  York,  respectively.  Ac- 
tion March  5. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 
Actions  of  March  12 

KMAR  Winnsboro,  La. — Granted  license 
covering  increase  in  power  and  installation 
of  new  trans. 

K73AF  Rawlins,  Wyo. — Granted  assign- 
ment of  license  of  uhf  tv  translator  station 
from  William  C.  Grove  et  al,  to  Frontier 
Bcstg.  Co.  (KFBC-TV),  Cheyenne,  Wyo.; 
no  monetary  consideration. 

K09AD  Newcastle,  Wyo. — Granted  cp  to 
change  type  trans:  for  vhf  tv  translator 
station. 

WLAN  Lancaster,  Pa. — Granted  extension 
of  completion  date  to  Sep.  26. 

Actions  of  March  11 

■  Granted  renewal  of  licenses  for  follow- 
ing stations:  WAAB-AM-FM  Worcester, 
Mass.;  WADK  Newport,  R.  I.;  WARA  Attle- 
boro,  Mass.;  WBET-AM-FM  Brockton,  Mass; 
WBRK  Pittsfield,  Mass.;  WBSM  New  Bed- 
ford, Mass.;  WBTN  Bennington,  Vt.;  WCAT 
Orange,  Mass.;  WCCM  Lawrence,  Mass.; 
WDCR  Hanover,  N.  H.;  WDRC-AM-FM 
Hartford,  Conn.;  WEAN  Providence,  R.  I.; 
WELI  New  Haven,  Conn.;  WEMJ  Laconia, 
N.  H.;  WESO  Southbridge,  Mass.;  WEZE 
Boston,  Mass.;  WFGM  Fitchburg,  Mass.; 
WFGM-FM  Fitchburg,  Mass.;  WFST-AM- 
FM  Caribou,  Me.;  WHAI-AM-FM  Greenfield, 
Mass.;  WHMP  Northampton,  Mass.;  WICC 
Bridgeport,  Conn.;  WIDE  Biddeford,  Me.; 
WIKE  Newport,  Vt.;  WJAB  Westbrook,  Me.; 
WJAR  Providence,  R.  I.;  WJOY-AM-FM 
Burlington,  Vt.;  WJTO  Bath,  Me.;  WKBK 
Keene,  N.  H.;  WKBR-FM  Manchester,  N.  H.; 
WKXL  Concord,  N.  H.;  WLAD-FM  Danbury, 
Conn.;  WLAM  Lewiston,  Me.;  WMAS-AM- 
FM  Springfield.  Mass.;  WMMM  Westport, 
Conn.;  WMOU  Berlin,  N.  H.;  WNBH-AM- 
FM  New  Bedford,  Mass.;  WNHC-AM-FM 
New  Haven,  Conn.;  WNLC  New  London, 
Conn.;  WNRI  Woonsocket,  R.  I.;  WOCB- 
AM-FM  West  Yarmouth,  Mass.;  WPOR 
Portland,  Me.;  WRUMRumford,  Me.;  WSTC- 
AM-FM  Stamford,  Conn.;  WSUB  Groton, 
Conn.;  WSYB  Rutland.  Vt.;  WTAG-AM-FM 
Worcester,  Mass.;  WTSN  Dover,  N.  H.; 
WTWN  St.  Johnsbury,  Vt.;  WWRI  West 
Warwick,  R.  I.;  WYNG  Warwick-East  Green- 
wich, R.  I.;  WBMI  (FM)  Meriden,  Conn.; 
WBSM-FM  New  Bedford,  Mass.;  WCCC-FM 
Hartford,  Conn.;  WFAU-FM  Augusta,  Me.; 
WGHJ  (FM)  Lawrence,  Mass.;  WHRB-FM 
Cambridge,  Mass.;  WPJB-FM  Providence. 
R.  I.;  WPRO-FM  Providence,  R.  I.;  WSCH 
(  FM)  Hartford,  Conn.;  *WERS  (FM)  Bos- 
ton, Mass.;  *WFCR  (FM)  Amherst,  Mass.: 
*WMHC  (FM)  South  Hadley,  Mass.;  *WRJR 
(FM)  Lewiston,  Me.;  *WTBS   (FM)  Cam- 


bridge, Mass.;  "WGBH-TV  Boston,  Mass.; 
WSNO  Barre,  Vt. 

WCKT  (TV)  Miami,  Fla. — Granted  licenses 
(main  trans,  and  ant.)  and  installation  of 
aux.  trans,  at  main  trans,  site. 

WHNB-TV  New  Britain,  Conn.— Granted 
cp  to  change  ERP  to  165  kw  vis.,  83  kw  aur„ 
type  ant.,  decrease  ant.  height  to  910  ft., 
and  make  other  changes  in  ant.  system. 

KDFC  (FM)  San  Francisco,  Calif. — Grant- 
ed cp  to  install  alternate  main  trans. 

WVEC  Hampton.  Va. — Granted  cp  to  in- 
stall old  main  trans,  as  aux.  trans,  at  new 
main  trans,  site;  remote  control  permitted. 

WERA  Plainfield,  N.  J.— Granted  cp  to  in- 
stall new  aux.  trans,  at  main  trans,  location. 

K77BD  Trancas,  Calif. — Granted  cp  to  re- 
place expired  permit  for  new  uhf  tv  trans- 
lator station. 

KNIK-FM  Anchorage,  Alaska — Granted 
mod.  of  SCA  to  change  type  equipment. 

WRLB  (FM)  Long  Branch,  N,  J. — Granted 
mod.  of  cp  to  increase  ERP  to  3  kw,  change 
ant.  height  to  130  ft.,  type  ant.  and  make 
changes  in  ant.  system. 

WCEN-FM  Mt.  Pleasant,  Mich.— Granted 
mod.  of  cp  to  decrease  ERP  to  3.9  kw,  in- 
crease ant.  height  to  450  ft.,  move  ant.  loca- 
tion 550  ft.  east  of  present  site,  make  changes 
in  ant.  system  (increase  height),  change 
type  ant.  and  type  trans.;  condition. 

KORK-TV  Las  Vegas,  Nev.— Granted  ex- 
tension of  completion  date  to  May  15. 

Actions  of  March  8 

*KSPC  (FM)  Clairemont,  Calif.— Granted 
cp  to  change  frequency  to  88.7  mc,  increase 
ERP  to  3  kw  and  install  new  trans. 

KCHJ  Delano,  Calif.— Granted  mod.  of 
cp  to  make  changes  in  ant.  system  (increase 
height) ;  condition. 

KRGN  (FM)  Las  Vegas,  Nev.— Granted 
mod.  of  cp  to  change  type  trans. 

Town  of  Alma,  Alma,  Colo. — Granted  cp 
for  new  vhf  tv  translator  station,  on  ch.  13, 
to  translate  programs  of  KBTV  (TV)  (ch. 
9)  Denver,  Colo. 

Actions  of  March  7 

KGTJC  Gunnison,  Colo. — Granted  mod.  of 
license  to  change  studio  location  and  remote 
control  point. 

*WBIQ  (TV)  Birmingham,  Ala. — Granted 
cp  to  change  ERP  to  316  kw  vis.,  158  kw 
aur.,  type  trans.,  ant.  height  to  1050  ft., 
modify  ant.  system  and  redescribe  trans, 
location;  condition. 

KWAK  Stuttgart,  Ark. — Granted  cp  to 
move  trans,  site,  change  main  studio  loca- 
tion and  install  new  trans.;  remote  control 
permitted;  condition. 

WWGS  Tifton,  Ga. — Granted  cp  to  change 
daytime  trans,  site  to  nighttime  trans,  site, 
using  non-DA;  condition. 

WIGO  Didianapolis,  Ind. — Granted  mod.  of 
cp  to  change  trans,  location  and  make 
changes  in  ground  system  and  ant.  system 
(increase  height). 

WPTL  Canton,  N.  C— Granted  mod.  of 
cp  to  change  ant.-trans.  location,  make 
changes  in  ant.  system  (increase  height) 
and  ground  system;  condition. 

KAAB  Hot  Springs,  Ark.— Granted  au- 
thority to  operate  sign-off  at  6  p.m.  (except 
for  special  events),  for  period  ending  April 
9. 

WDEE-FM  Hamden,  Conn. — Granted  ex- 
tension of  completion  date  to  July  23. 

Actions  of  March  6 

WAIT  Chicago,  111. — Granted  licenses 
covering  installation  of  new  main  trans, 
and  establishment  of  remote  control  point; 
redescribe  trans,  location  as  Elmhurst,  111.; 
and  installation  of  aux.  trans. 

WBTV  (TV)  Charlotte,  N.  C— Granted  cp 
to  change  exciter-driver  section  of  trans. 

K80BE  Twentynine  Palms  &  Twentynine 
Palms  Marine  Base,  Calif. — Granted  cp  to 
replace  expired  permit  for  new  uhf  tv 
translator  station. 

WTCN  Minneapolis,  Minn. — Granted  mod. 
of  cp  to  make  changes  in  DA  (N)  pattern. 

KU2XAR  Honolulu.  Hawaii— Granted  mod. 
of  cp  to  change  type  trans,  for  experimental 
tv  translator  station. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K09AS,  Isabel  Tv  Assn.,  Isabel,  S.D.;  K08AB, 
K12AG,  Garden  County  T.  V.  Booster  Co., 
Oshkosh  &  Lewellen,  Neb.;  KUDO,  K13DI, 
Emery  Town,  Emery,  Utah;  K06CG,  Clifton 
Chamber  of  Commerce,  Clifton,  Kan.,  and 
change  transmitting  ant.  location. 


■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  WCPC 
Houston,  Miss.,  to  June  27;  WRKM  Carthage, 
Tenn.,  to  May  31;  WENN  Birmingham,  Ala., 
to  Sept.  19. 

Southern  Minnesota  Bcstg.  Co.,  Rochester, 
Minn. — Granted  cp  for  new  vhf  tv  trans- 
lator station,  on  ch.  7,  to  translate  programs 
of  KROC-TV  (ch.  10)  Rochester,  Minn. 

Mimbres  Tv  Assn.,  San  Lorenzo  &  Mim- 
bres  Valley,  N.  M. — Granted  cp  for  new  vhf 
tv  translator  station,  on  ch.  2,  to  translate 
programs  of  KROD-TV  (ch.  4)  El  Paso,  Tex. 

WIIC  Inc.,  Washington,  Pa. — Granted  cp 
for  new  vhf  tv  translator  station,  on  ch.  5, 
to  translate  programs  of  WIIC  (TV)  (ch. 
11)  Pittsburgh,  Pa. 

Actions  of  March  5 

WRKM  Carthage,  Tenn.— Granted  request 
for  mod.  of  pre-sunrise  operation  condition 
attached  to  June  14,  1962,  grant  of  cp  to 
increase  power  to  1  kw,  to  extent  of  au- 
thorizing operation  with  non-DA  with  500 
w  between  4  a.m.  and  local  sunrise  until 
final  decision  is  reached  in  Doc.  14419  or 
until  directed  to  terminate  such  operation, 
whichever  occurs  first. 

KTSM  El  Paso,  Tex.— Granted  extension 
of  completion  date  to  June  2. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Cascadia  Community 
T.  V.  Inc.,  on  ch.  4,  Cascadia,  Ore.,  to 
translate  programs  of  KOIN-TV  (ch.  6) 
Portland,  Ore.;  Glacier  County  Tv  Club  Inc 
on  ch.  9,  Cut  Bank,  Mont.,  to  translate 
programs  of  KRTV  (TV)  (ch.  3)  Great 
Falls,  Mont. 

■  Granted  cps  for  following  new  uhf  tv 
translator  stations:  Citizens  T.  V.  Inc  on 
ch.  74,  Milton-Freewater,  Ore.,  to  translate 
programs  of  KREM-TV  (ch.  2)  Spokane, 
Wash.;  Humboldt  County  Tv  Maintenance 
Board  on  ch.  80,  Winnemucca,  Nev  KTVB 
(TV)   (ch.  72)  Boise,  Idaho. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Springfield  Translator 
Tv  Assn.  on  chs.  7,  11  &  13,  Springfield  & 
North  Springfield,  Vt.,  to  translate  programs 
of  WRLP  (TV)  (ch.  32)  Greenfield,  WHDH- 
TV  (ch.  5)  Boston,  both  Massachusetts  and 
WMTW-TV  (ch.  8)  Poland  Spring  Me  • 
Village  of  Elgin  on  ch.  13,  Elgin,  Neb ' 
KTIV  (TV)  (ch.  4)  Sioux  City,  Iowa; 
Kayenta  Tv  Assn.  on  ch.  2,  Kayenta,  Ariz 
KOB-TV  (ch.  4)  Albuquerque,  N.  M.;  Baker 
Community  Services  District  on  ch.  7,  Baker 
Calif.,  KNXT  (TV)  (ch.  2)  Los  Angeles! 
Calif.;  Rodeo  Tv  Assn.  on  ch.  11,  Rodeo 
N.  M.,  KVOA-TV  (ch.  4)  Tucson,  Ariz. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Granada  Community  Tv 
on  ch.  2,  Granada,  Colo.,  to  translate  pro- 
grams of  KGLD  (TV)  (ch.  11)  Garden  City, 
Kan.;  Edward  E.  Schultz  on  ch.  13,  Estes 
Park,  Colo.,  KOA-TV  (ch.  4)  Denver.  Colo.; 
Jordan  Creek  Viewers  Inc.  on  ch.  4,  Jordan 
Valley,  Ore.,  KTVB  (TV)  (ch.  7)  Boise, 
Idaho;  Rogue  River  Translator  Assn.  on  ch. 
3,  Rogue  River,  Ore.,  KMED-TV  (ch.  10) 
Medford,  Ore. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Springville  Chamber  of 
Commerce  on  ch.  11,  Springville,  Calif.,  to 
translate  programs  of  KSBY-TV  (ch.  6) 
San  Luis  Obispo,  Calif.;  Skyway  Bcstg.  Co. 
on  ch.  5,  Tryon,  N.  C,  and  Landrum,  S.  C, 
WLOS-TV  (ch.  13)  Asheville,  N.  C;  Long 
Valley  Tv  Assn.  on  ch.  13,  Long  Valley, 
Calif.,  KCRA-TV  (ch.  3)  Sacramento,  Calif.; 
Hawk's  Nest  Translator  Station  on  ch.  9, 
Lemert,  Carrington  and  Sykeston,  N.  D., 
WDAY-TV  (ch.  6)  Fargo,  N.  D.;  Gunnison 
County  Chamber  of  Commerce  Tv  Div.  on 
ch.  2,  Doyleville,  Colo.,  KREY-TV  (ch.  10) 
Montrose,  Colo.,  condition. 

Actions  of  March  4 

WNOE  New  Orleans,  La. — Granted  change 
in  remote  control  authority   (main  trans). 

■  Granted  cps  for  following  new  uhf  tv 
translator  stations:  Utah  State  U.  of  Agri- 
culture &  Applied  Science  on  chs.  70,  73  & 
76,  Logan,  Utah,  to  translate  programs  of 
KUTV  (TV)  (ch.  2),  KCPX-TV  (ch.  4)  and 
KSL-TV  (ch.  5),  all  Salt  Lake  City,  Utah; 
Tillamook  Tv  Translators  Inc.  on  ch.  82, 
Tillamook,  Ore.,  KATU  (TV)  (ch.  2)  Port- 
land, Ore.;  Millard  County  School  District 
on  chs.  76  &  79,  Fillmore  and  Delta,  Utah, 
KUED   (TV)    (ch.  7)  Salt  Lake  City,  Utah. 

■  Granted  cps  for  following  new  vhf  tv 
translator  stations:  Bagdad  Copper  Corp. 
on  ch.  4,  Bagdad,  Ariz.,  to  translate  pro- 
grams of  KAET  (TV)  (ch.  8)  Phoenix, 
Ariz.;  Keyes  Tv  Assn.  on  ch.  5,  Keyes, 
Keyes  Helium  Plant,  Sturgis  Area  &  South- 

Continued  on  page  147 


BROADCASTING,  March  18,  1963 


141 


CLASSIFIED  ADVERTISEMENTS 


(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20<*  per  word— $2.00  minimum  •  HELP  WANTED  25*  per  word— $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— S TATIONS  FOR  SALE,  WANTED  TO  BUY  STATIONS  and  EMPLOYMENT  AGEN- 
CIES advertising  requires  display  space. 

•  All  other  classifications  20  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return! 


RADIO 


Help  Wanted — Management 


Wanted  manager  sales  experience,  1000  watt 
Oklahoma  station  full  time.  Good  proposi- 
tion qualified  man.  State  age,  experience, 
references.  Box  685,  Brownwood,  Texas. 


Opening  for  selling  sales  manager  in  fm- 
stereo  radio.  We  will  be  more  than  liberal 
with  the  right  person,  however,  you  must 
be  a  commission  type  salesman  with  an 
understanding  of  soft  sell.  Order  takers 
should  not  apply,  as  you  will  not  last  long. 
Air  time  and  salary  for  same  is  available 
if  your  voice  warrants.  Contact:  M.  W. 
Ozier,  2424  W.  Skyline  Drive,  Champaign, 
Illinois. 


Sales 


Wanted:  Top  notch  salesman  to  call  on 
radio  stations  in  North  Carolina,  South 
Carolina  and  Virginia,  and  sell  low  cost 
custom  spot  package  plans.  If  you  can 
average  five  sales  each  week  you  income 
will  be  $300  weekly,  $1,300  monthly  or 
$15,600  annually.  You  must  be  able  to  sup- 
port your  self  for  thirty  days,  have  car. 
Send  complete  resume,  photo  and  phone 
number  to  Box  C-185,  BROADCASTING. 


Well  established  midwest  daytimer  has 
opening  for  an  experienced  salesman.  Es- 
tablished accounts.  Good  future  with  a 
growing  operation.  Box  C-203,  BROAD- 
CASTING. 


Southwest  of  Chicago.  Capable  man  will 
earn  at  least  $6,000  first  year.  Box  C-207, 
BROADCASTING. 


Southern  California.  Immediate  opening  for 
solid  salesman,  capable  of  management, 
with  top  station  multiple  chain.  Box  C-236, 
BROADCASTING. 


Salesman,  for  the  north  bay  area  of  San 
Francisco  guarantee.  $400  a  month.  Call  or 
write  KVON,  Napa,  California. 


Sales  manager,  expanding  operation  .  .  . 
unlimited  opportunities.  Send  references. 
Contact:  J.  L.  Seed,  Manager,  WEIC, 
Charleston,  Illinois. 


Madison,  Wisconsin  offers  outstanding  sales 
opportunity  with  number  one  rated  station. 
We'll  also  pay  biggest  guarantee,  biggest 
commissions  to  seasoned  salesman.  WISM. 


Experienced  radio  salesmen  wanted.  WBIC, 
540  kc,  Long  Island,  N.  Y.  Salary  plus  com- 
mission. Call  or  write  for  appointment.  PE 
5-0540,  1  E.  Main  Street,  Bay  Shore,  New 
York. 


A  promotion  to  manager  has  created  an 
opening  for  an  experienced  salesman. 
WSMI,  Litchfield,  Illinois. 


Broadcast  Employment  Service,  openings  for 
all  sales  and  management  personnel.  Move 
ahead— write  now.  4825  10th  Ave.  So.  Min- 
neapolis. 17,  Minnesota. 


Announcers 


Top  flight  morning  personality  for  new  In- 
dianapolis clear  channel  WIGO  airing  in 
April.  Send  tape  (airtake),  resume,  and 
salary  requirements  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 


Help  Wanted— (Cont'd) 


Announcers 


Wanted  .  .  .  mature,  versatile  radio  an- 
nouncer. Must  be  good  with  news.  Only 
experienced  men  will  be  considered.  WCEN 
AM-FM,  Mt.  Pleasant,  Michigan. 


Announcer  copywriter  able  to  handle  board. 
Adult  good  music  station  on  Florida  east 
coast.  Send  resume  and  background.  Box 
C-89,  BROADCASTING. 


Announcer,  experienced  for  wide  awake 
suburban  Philadelphia  station.  Operate  own 
board.  Non-frantic,  non-format.  Permanent 
position.  Box  C-53,  BROADCASTING. 


Southwestern  Pennsylvania  independent.  Im- 
mediate need  for  announcer  with  first 
phone.  No  maintenance,  state  experience 
and  salary  required  in  first  letter.  Box  C-93, 
BROADCASTING. 


First  phone  operator  with  experience  on 
maintenance  and  announcing.  Resume.  Box 
C-96,  BROADCASTING. 


Personality  dj,  modified  format,  Virginia. 
Send  tape,  photo,  resume,  all  details  first 
letter.  All  tapes  returned.  Box  C-165, 
BROADCASTING. 


Intermountain  radio  station  wants  an- 
nouncer-copy writer.  Good  deal  for  right 
man.  Send  audition  tape,  snapshot  and 
copy  samples.  If  you  have  personal  prob- 
lems, don't  apply.  Starting  salary  based  on 
experience.  Box  C-176,  BROADCASTING. 


Major  midwest  market  wants  you.  Benefit 
loaded  station  needs  most  happy  fellow  to 
meet  and  beat  tough  morning  competition. 
Also  wants  bright  ladies  home  companion 
for  afternoon  and  travel  time  .  .  .  plus, 
the  right  man  as  night  man.  Rush  tapes, 
background,  salary.  Box  C-180,  BROAD- 
CASTING. 


Analysis  of  your  audition  tape!  Suggestions 
for  improvement  and  possible  job  leads  by 
one  of  America's  best  known  top  ten  mar- 
ket radio  executives.  Send  your  tape  and 
$5.00  to  Box  C-190,  BROADCASTING.  Tapes 
promptly  returned. 


Texas  kilowatt  seeking  experienced,  mature 
announcer.  Salary  $90.  Tape,  resume  to  Box 
B-317,  BROADCASTING. 


Three  stations,  soon  to  be  four  looking  for 
top  talent  with  first  phone.  Offering  future 
security,  top  pay.  Rush  air  check,  resume 
and  picture  to  Thorn  Brown,  Program  Di- 
rector, Box  1440,  Normal,  Illinois. 


Announcer  needed  by  regional  station.  Must 
have  quality  voice.  KTOE,  Mankato,  Minne- 
sota. 


KBUD  Athens,  Texas  has  immediate  open- 
ing for  experienced,  mature  announcer. 


Wanted,  experienced  staff  announcer  for 
thousand  watt  daytimer  on  540  kc.  Variety 
format  station,  pop  music,  country  and 
gospel.  Could  use  either,  country  and  gospel 
or  pop  music  announcer.  Must  have  had 
professional  experience.  Send  tape,  and  re- 
sume to  General  Manager,  WRIC  Radio, 
Richlands,  Virginia.  No  collect  telephone 
calls  accepted. 


Announcer  for  music-news  operation.  Better 
than  average  salary,  permanent  position. 
Ray  Doss,  WAIN,  Columbia,  Kentucky. 


Aggressive  500  watt  west  Texas  radio  sta- 
tion always  interested  in  able  and  ambitious 
announcers  and  newscasters,  first  class  tick- 
et required  for  newsmen.  Interested?  Write 
Box  C-9,  BROADCASTING. 


Help  Wanted — (Cont'd) 


Announcers 


Humorous  morning  announcer  -  salesman. 
Hard  worker  can  earn  $7500.  Personal  in- 
terview required.  KGRL,  Bend,  Oregon. 


Experienced  1st  phone  announcer-newsman 
no  maintenance.  Michigan  daytimer  Mutual. 
Good  opportunity  with  growing  organiza- 
tion. Salary  depends  on  experience  and 
ability.  Send  tape,  resume  and  photograph, 
WJUD,  St.  Johns,  Michigan. 


Leading  suburban  New  York  am  fm  station 
needs  experienced  announcer.  Step  up  to  a 
good  operation.  Send  tape,  resume,  WLNA, 
Peekskill. 


Approximately  four  months  summer  re- 
placement utility  announcer  needed.  Must 
be  experienced.  Apply  Gerry  Grainger,  Pro- 
gram Director,  WWCA,  Gary,  Ind. 


Announcer-engineer  with  first  class  ticket 
many  fringe  benefits  in  regional  fulltime 
station.  Advance  within  expanding  multiple 
station  organization.  Send  data  sheet,  and 
audition  to  WALM,  Albion,  Michigan. 


Help!  We  needed.  Money!  You  need  it? 
Adult  Ohio  daytimer  needs  first  phone.  Good 
pay,  future,  you'd  like  it  here.  WDLR,  Box 
317,  Delaware,  Ohio.  Phone  C.  R.  Taylor, 
363-1107. 


Immediate  opening  for  experienced  mature, 
announcer  with  top  men,  top  station  in 
market.  Write,  phone  WASA,  Harve  de 
Grace,  Maryland.  301-939-6800. 


Announcer  with  1st  class  ticket.  Daytimer 
50  miles  from  New  York  City.  Good  salary, 
steady.  WBNR,  Beacon,  New  York. 


Combo  morning  man  experienced  bright 
non  lazy  for  hooper  rated  number  one 
kilowatt  fulltime  NBC  affiliate.  Top  format 
heavv  local  news.  Call  Mr.  Smith  1-502- 
433-1737. 


Ambitious,  versatile,  experienced  dj  seek- 
ing permanent  position.  WICY,  Malone,  N.Y. 


Experienced  announcers  with  or  without 
first  phone.  Must  have  good  voice.  Good 
pay  to  right  men.  Write  WION,  Box  143, 
Ionia,  Michigan  or  Phone  2-3000. 


Still  looking  for  top  notch  experienced  an- 
nouncer-newsman. Must  be  good,  stable 
and  program  director  material,  experienced 
in  all  phases.  Only  the  best  need  apply. 
Florida  east  coast,  24  hour  top  rated  sta- 
tion. No  collect  calls.  Dick  Clark,  WMFJ, 
Daytona   Beach,  Florida. 


Broadcast  Employment  Service  has  choice 
latest  AM  or  TV  openings.  Confidential  pro- 
fessional placement.  4825  10th  Ave.  So.  Min- 
neapolis,   17,  Minnesota. 


Technical 


Attractive  offer  for  mature  combo  morning 
man  who  will  follow  format.  Minimum  5 
years  experience.  WAYE,  Baltimore,  Mary- 
land. 


Wanted  immediately,  first  class  engineer. 
FM  stereo  multiplex  operation  in  growing 
group.  Post  Office  Box  390,  Port  Clinton, 
Ohio. 


Engineer  with  first  phone  license  for  5  kw 
fulltime  number  one  regional  station.  Send 
resume  to  D.  E.  Reifsteck,  Chief  Engineer, 
WIRL,  121  Northeast  Jefferson,  Peoria,  111. 
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Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Technical 


First  class  engineer  for  Michigan  1,000  watt 
fulltime  station.  Excellent  working  condi- 
tions, fringe  benefits  for  the  right  man. 
Emphasis  would  be  on  engineering  with 
some  announcing.  Send  full  details  to  Box 
C-229,  BROADCASTING. 

Engineer-announcer  for  all  new  5000  watt 
WTIK,  Durham,  North  Carolina.  Opening 
May  15,  approx.  Send  tape,  resume,  photo 
to  P.  O.  Box  1571,  Durham. 

Immediate  opening  for  chief  engineer  5  kw 
da.  Must  be  able  to  announce.  Call  2-3000 
WION,  Box  143,  Ionia,  Michigan. 

1st  class  licensed  engineer-announcer.  Send 
all  information  and  qualifications  to:  WREO 
Ashtabula,  Ohio 

Broadcast  Employment  Service,  professional 
placement.  Let  us  move  you  up.  Confi- 
dential. Write!  4825  10th  Ave.  So.  Minnea- 
polis, 17,  Minnesota. 

Broadcast  engineers  midwest  tv  station 
first  class  phone  required  will  train.  Apply 
in  confidence.  Box  C-65,  BROADCASTING. 

Chief  engineer-southern  New  York  state. 
Am  experience-good  salary.  Box  C-69, 
BROADCASTING. 

5  kw  daytimer  has  immediate  opening  for 
qualified  chilef  engineer.  Position  includes 
modest  announcing  shift.  Top  salary  in  re- 
gion, with  advances  and  fringe  benefits.  Send 
photo,  tape  and  resume  to  Al  Clark,  KWYR, 
Winner,  South  Dakota. 

Have  immediate  opening  for  chief  engineer 
for  1  kw  am  non- directional  daytimer,  and 
3  kw  fm.  Write  or  phone  WASA,  Havre  de 
Grace,  Maryland.  301-939-0800. 

Needed  a  production  minded  staff  engineer 
with  some  broadcast  experience.  First  class 
ticket  required.  An  outstanding  opportunity 
for  a  young  man  who  wants  a  position  in 
a  prestige  operation  located  in  suburban 
New  York  City  area.  Box  C-lll,  BROAD- 
CASTING. 

Chief  engineer-announcer  position  open  with 
aggressive  small  market  station.  Good  op- 
portunity, salary  open.  Write  or  call  im- 
mediately, Breazeal,  KTTN,  Trenton,  Mis- 
souri. 


New  York-Westchester/Suburban  radio  sta- 
tion has  opening  for  1st  class  engineer  to 
work  under  qualified  supervision.  Good 
chance  to  learn.  Send  resume  to  Box  C-173, 
BROADCASTING. 

Chief  engineer  or  combination  engineer- 
announcer  with  first  class  license.  Excellent 
plant  and  working  conditions.  Starting 
salary  $5200-$6500.  Group  operation.  Ex- 
perience necessary.  Contact  E.  Dean  Finney, 
General  Manager,  WTWN,  St.  Johnsbury, 
Vermont. 

Wanted  immediately.  1st  phone  with 
pleasant  voice,  a  man  who  can  handle 
pliers  and  screwdriver  and  can  handle  a 
dj  show  in  the  confines  of  a  middle  of  the 
road  format.  Salary  good.  Contact:  Jack 
Hallstrom,  Radio  WIZZ,  Stretor,  Illinois. 
Phone  2-2947. 


Production — Programming,  Others 


TV-radio  instructor  for  1963-64  in  north- 
eastern super  ly  equipped  college.  Pos- 
sibility of  permanent  appointment.  Pro- 
duction, survey  and  law  courses.  MS  and 
station  experience  preferred.  Mail  resume. 
Box  C-222,  BROADCASTING. 

All  around,  experienced  helper  required  at 
WBMI-FM,  Meriden,  Conn. 


Immediate  opening  for  serious  minded  news 
editor.  Minimum  two  years  broadcast  ex- 
perience required.  Good  pay,  vacations,  in- 
surance and  retirement  plans.  WHBY, 
Appleton,  Wisconsin  famous  for  Lawrence 
College.  Mutual  affiliate,  fulltime  in  busi- 
ness for  40  years.  Send  picture,  tape,  and 
particulars  to  Radio  Station  WHBY,  600 
South  Lawe  St.,  Appleton,  Wisconsin. 


Production — Programming,  Others 

Newsman  for  major  market.  Negro  pro- 
grammed station.  Send  tape,  photo,  resume 
to  Box  C-83,  BROADCASTING. 

Experienced  copy  writer  for  new  Indianap- 
olis station  WIGO,  airing  in  April.  Only 
forceful,  convincing  copy  considered.  Send 
resume  and  samples  to  Luke  Walton,  425 
Board  of  Trade  Building,  Indianapolis  4, 
Indiana. 

 RADIO  

Situations  Wanted — Management 

Ready  for  management.  Experienced  in  all 
phases,  including  deejay,  news,  engineer- 
ing. First  phone,  member  IREi  Currently 
with  top  Pulse  in  275,000  area.  Send  for  re- 
sume. Box  C-162,  BROADCASTING. 

Qualified  assistant  manager.  35,  married,  16 
years  announcer,  engineer,  sales.  Desire 
general  manager  small  Texas  station.  Box 
C-212,  BROADCASTING. 

General  or  commercial  manager's  post 
sought  for  our  present  commercial  man- 
ager. He  doubled  business  in  this  top  10 
market.  Expert  in  sales,  research,  admin- 
istration, promotion  and  everything  needed 
to  make  A-l  manager.  Wants  top  30  mar- 
kets only,  radio  or  television.  We're  selling 
shortly,  and  he'll  be  available.  Reply  if 
you  need  top  man  will  pay  well,  and  have 
a  "real  job."  All  replies  confidential  and 
acknowledged.  Box  C-219,  BROADCAST- 
ING. 


General  manager  experienced  all  phases. 
Best  of  references.  Available  immediately. 
Box  C-233.  BROADCASTING. 

Sales 


Supersalesman  available  percentage  basis. 
Coordinate  production,  copy  and  selection 
of  promotional  items  to  ensure  profits  for 
broadcasters  selling  merchandise  on  per- 
centage basis.  All  replies  confidential.  Box 
C-179,  BROADCASTING. 

Announcers 

Country  disc  jockey,  desires  fulltime  air 
work.  Experienced.  Employed.  Box  303B, 
BROADCASTING. 


Baseball  announcer,  seven  years  minor 
league  experience.  Play  by  play  all  sports 
news,  sales.  Box  C-43,  BROADCASTING. 

Showman  first  phone,  veteran,  will  travel, 
anywhere,  good  on  news.  Box  C-68,  BROAD- 
CASTING. 

Good  morning  sound  from  a  good  morning 
man.  Tremendous  audience  acceptance,  al- 
ways number  one.  With  tasteful,  comic 
approach,  it's  almost  a  pleasure  to  get  up 
.  .  .  almost.  Box  C-73,  BROADCASTING. 

Announcer  with  limited  broadcasting  ex- 
perience. Cheerful  style,  with  a  great  ambi- 
tion to  work  in  all  phases  of  radio.  Offers 
play  by  play  sportscasting.  Box  C-94, 
BROADCASTING. 

Attention  top  40  outlets.  Experienced  first 
phone  dj  currently  employed  in  major 
market  now  available.  Excellent  references. 
No  maintenance.  Box  C-117,  BROADCAST- 
ING. 

Good  music,  announcer,  experienced.  Re- 
laxed warm  style,  desire  matching  loca- 
tion. Box  C-130,  BROADCASTING. 


San  Francisco  located  top  40  jock.  $90  and 
let's  wail!  Box  C-132,  BROADCASTING. 


DJ/announcer.  Swinging  modern  sound. 
Build  audiences.  Sell  products.  Reliable. 
Box  C-129,  BROADCASTING. 


D.J.  announcer,  lacking  experience.  Eager 
to  learn,  will  travel  immediately!  Box 
C-163,  BROADCASTING. 


Announcers 


Attention:  24-hour  radio  operations:  If  your 
midnight  dawn  slot  is  in  need  of  an  ex- 
perienced personality  who  knows  how  to 
program  his  music  (good,  modern,  and 
jazz)  interspersed  with  sensible,  knowledge- 
able conversation — creating  an  image  de- 
signed for  the  adult-minded  night  people 
in  your  area— may  I  offer  my  services.  Box 
C-164,  BROADCASTING. 


Announcer,  married,  10  years  experience. 
Prefer  informal  or  country  operation.  Listen 
to  my  tape.  Box  C-167,  BROADCASTING. 


Announcer,  salesman,  deejay,  first  phone. 
Wants  opportunity  to  sink  roots.  Box  C-169 
BROADCASTING. 


Negro  announcer,  experienced  all  facets  of 
radio.  Seeks  station  with  opportunity.  Box 
C-170,  BROADCASTING. 


Split  personality.  Young  newsman/director, 
bright  and  tight  jock.  Will  go  either  way. 
Four  years  experience,  draft  free  and  al- 
most vice  free.  Box  C-171,  BROADCAST- 
ING. 


Top  staff  announcer,  young,  experienced, 
college  grad.  Wants  night  spot  on  sound, 
good  music  organization  offering  advance- 
ment within  150  miles  of  Philadelphia.  Cur- 
rently employed.  Box  C-172,  BROADCAST- 
ING. 


Professional,  ten  years,  with  solid  refer- 
ences. Know  music  and  news.  Veteran  with 
college.  Finest  background.  Prefer  nights. 
Like  southwest.  Box  C-175,  BROADCAST- 
ING. 

New  York  dj  and  announcer  seeking  night 
work  as  newscaster  or  personality  am  or 
fm.  Box  C-177,  BROADCASTING. 

Announcer  -  newsman  -  personality.  Young, 
married,  willing  to  work.  Fast  tight  board. 
New  ideas.  Prefer  New  Jersey,  New  York. 
Box  C-178,  BROADCASTING. 

Beginner,  some  experience,  wants  work  on 
west  coast.  1608  10th  Avenue,  San  Diego  1, 
California. 

Bright,  swinging,  warm  sounding  personal- 
ity, now  number  one,  wants  station  with 
the  same  qualifications.  I'll  win  you  the 
teen  market  like  never  before,  plus  I'll 
hold  the  adults.  Currently  the  most  sold 
out  show  in  history  of  station.  Married, 
vet.,  with  two  children  and  the  best  refer- 
ences .  .  .  available  April  1,  1963.  For  tape 
and  complete  resume  send  your  Box  tops 
to  Box  C-188,  BROADCASTING. 

Experienced  first  phone  announcer,  dj  de- 
sires position  in  medium  or  large  market  in 
west  city  within  200  miles  of  San  Francisco 
especially  preferred;  one  year  college, 
young.  Box  C-191,  BROADCASTING. 

Sportscaster.  Presently  top  rated,  medium 
market.  Nine  years  experience  in  college 
and  professional  baseball,  football,  basket- 
ball. Expert  play  by  play,  interviews.  Finest 
references.  Degree.  Major  markets  only. 
Box  C-213,  BROADCASTING. 

Tried  the  rest?  Here's  the  best  swingin' 
morningman  you've  ever  heard.  Nine  years 
in  nation's  top  market,  proven  record.  Box 
C-214,  BROADCASTING. 

10  years  experience.  Prefer  sports  minded 
station  seeking  announcer  with  play  by 
play  and  sales  experience.  College  graduate, 
family,  excellent  character,  employed.  Pre- 
fer southeast.  Box  C-216,  BROADCASTING. 

South  or  west:  Mature,  married.  Radio 
school  plus  two  years  experience.  Will 
travel.  $80.  UP  1-9514,  Milwaukee.  Box  C- 
218,  BROADCASTING. 

Town  and  country  showtime!  Really  knows 
C&W  music.  Young,  married.  Currently 
southwest  fulltimer.  Sales  manager,  airman. 
Available  April.  Box  C-220,  BROADCAST- 
ING. 

When  do  I  start?  Salary's  no  problem  if 
you  have  the  right  midwestern  location. 
Box  C-225,  BROADCASTING. 

Family  man  seeks  permanent  spot  on  fine 
arts  station.  Experienced,  strong  music 
background.  Franklin  Miller,  204  W.  Con- 
gress, Sturgis,  Michigan. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Help  Wanted — (Cont'd) 


Announcers 


Want  country  music  show  in  south  or  west. 
Nine  years  experience.  Now  employed.  Best 
references.  Box  C-192,  BROADCASTING. 


Attention    California,    announcer — 23,  six 

years  major  market,  radio  and  tv.  Em- 
ployed, draft  exempt,  references.  Box  C- 
194,  BROADCASTING. 


Want  a  bright  nite  time  sound  for  your 
medium  to  major  market  station?  Let  me 
fill  that  spot.  Presently  have  top  ratings  in 
market,  am  looking  for  advancement  in 
yours.  Have  first  phone  if  you  need  one. 
Box  C-199,  BROADCASTING. 


Sportscaster.  Available  now.  Prefer  north- 
east. Conscientious,  knowledgeable.  Money 
back  guarantee.  Box  C-204,  BROADCAST- 
ING. 


Looking  for  June  opening.  Wife  teaches, 
school  out  June  7th.  Can  leave  then.  Age 
30,  tape,  data,  references  furnished  on  re- 
quest. Box  C-206,  BROADCASTING. 


Eager  young  broadcasting  schooled  an- 
nouncer/d.j.  looking  for  first  chance.  Any 
area.  Doug  Wade,  2739  Welborn,  Dallas, 
Texas. 


Announcing  school  and  college  graduate. 
One  year  experience  announcing  and  news- 
work.  Have  first  phone  license.  No  main- 
tenance. Box  C-226,  BROADCASTING. 


Available  now.  Young,  mature,  8  years  ex- 
perience, radio-tv  announcer.  Prefer  good 
music,  college,  single.  Box  C-227,  BROAD- 
CASTING. 


Professional:  Nine  years,  solid  references. 
Veteran.  College.  Know  music  and  news. 
Production.  Present  employer  best  refer- 
ence. Contact:  Rex  Wilder,  YMCA,  Bur- 
lington, Iowa. 


Announcer-salesman  wishes  to  relocate. 
Currently  sign-on  man  with  sales  remainder 
of  day.  26,  married,  one  child.  7  years  ex- 
perience. Good  voice,  good  music,  strong 
sales.  Prefer  midwest.  Make  an  offer.  Box 
C-239,  BROADCASTING. 


Technical 


First  phone-am  combo,  tv  experience. 
Seeks  NYC  area.  Box  C-67,  BROADCAST- 
ING. 


Chief  engineer.  12  years  of  responsible  engi- 
neering management  including  planning 
and  construction  of  vhf  facilities.  Excellent 
industry  references.  Available  at  NAB  for 
interview.  Box  C-72,  BROADCASTING. 


First  class  engineer  desires  job  as  chief 
with  a  little  announcing.  Experienced  as 
both  engineer  and  announcer.  Excellent 
references.  State  approximate  salary  in 
your  first  letter.  Box  C-215,  BROADCAST- 
ING. 


Engineer-announcer.  15  years  experience  all 
phases  radio  desires  to  relocate  small  sta- 
tion Rocky  Mountain  region.  Emphasis 
engineering.   Box  C-221,  BROADCASTING. 


First  phone  experienced  fm-am-tv.  $110 
weekly.  Midwest  phone  605-334-2904. 


First  phone,  no  experience,  single,  32,  grad- 
uate Grantham  School,  Kansas  City.  Avail- 
able immediately.  J.  Bridgwater,  11124  E. 
Freer,  Temple  City,  California.  Tel. :  Gilbert 
8-4548. 


Available  immediately.  First  phone,  5 
months  experience  in  am.  28.  Desire  work 
under  qualified  chief.  Max  Parker,  P.  O. 
Box  394,  Winters,  Texas. 


Experienced,  engineer-announcer.  Direc- 
tionals,  remote,  maintenance,  construction. 
Available  now.  Don  Brienen,  307  Oak  Street, 
Auburndale,  Florida. 


Technical 


Knowledge  of  engineering  limited,  but  have 
first  phone.  Will  go  combo  or  straight. 
Larry  Lane,  3929  Lively  Lane,  Dallas,  Texas. 


TV  engineer,  1st  phone.  Studio  switching, 
transmitter  and  maintenance  experience.  5 
years  in  tv.  West  preferred.  Box  C-202, 
BROADCASTING. 


Engineer,  Rocky  Mountain  or  Pacific  states 
preferred.  Fully  experienced.  No  board 
shift.  Box  C-230,  BROADCASTING. 


Production — Programming,  Others 


Newsman-five  years  experience,  university 
graduate,  current  salary  $130.  Box  219B, 
BROADCASTING. 


Creative  program  production  director  de- 
sires responsible  position  with  quality 
operation  in  lucrative  market.  Strictly  pro- 
fessional. Dedicated  to  producing  interesting 
sound  with  depth.  Ten  years  experience. 
Presently  employed.  College  graduate; 
family.  Box  C-182,  BROADCASTING. 


Newsman.  Ten  years  experience.  On- 
camera,  photography,  mobile  rig.  Degree, 
family,  sober.  Box  C-186,  BROADCASTING. 


Program  director,  wants  west  coast  market. 
Permanently.  Superb  leadership;  12  years 
experience  (last  7  in  top  twenty  market); 
top  flight  commercial  voice;  tape  machine 
wizardry;  good  rating  record;  imagination; 
complete  knowledge  of  FCC  and  R&R.  Box 
C-187,  BROADCASTING. 


Strictly  professional  newsman.  Will  negoti- 
ate with  management  of  dominant  station 
in  major  market.  Authoritative  newscasts 
that  get  specifice  tuner-ins.  No  gimmicks, 
but  intelligent  reporting  by  seasoned  man 
who's  done  years  of  research.  News  director, 
radio  &  tv,  documentaries,  editorials.  Es- 
tablished stations  only.  Box  C-189,  BROAD- 
CASTING. 


Newsman,  announcer,  production,  also  1st 
phone.  Experience  as  chief  engineer  and 
program  supervisor.  My  basic  interests  are 
news  and  announcing,  any  format.  Box 
C-201,  BROADCASTING. 


FM  program  director,  ready  for  major  mar- 
ket. Creative,  proven  ability.  Prefer  group 
operation.  MA  degree  plus  6  years  experi- 
ence am-fm-tv.  Box  C-121,  BROADCAST- 
ING. 


Sports,  play  by  play;  news.  Seven  years 
experience  all  phases  radio.  Box  C-223, 
BROADCASTING. 


Newsman-announcer,  first  phone.  College 
graduate.  Year  experience.  Dependable  am- 
bitious. Box  C-228,  BROADCASTING. 


Newsman-mature,  family  man — employed  in 
major  market  to  prestige  operation,  where 
reporting,  writing,  re-writing,  editing 
counts.  Box  C-231,  BROADCASTING. 


TELEVISION 


Help  Wanted — Management 


Need  experienced  manager  for  top  market 
UHF-TV  station  under  new  ownership. 
Send  resume  to  Junction  City  Television, 
Inc.  P.  O.  Box  125,  Junction  City,  Kansas. 


Central  Florida  television  station,  medium 
market,  is  interested  in  a  possible  business 
manager-comptroller  with  experience  in 
television.  Owner  will  be  in  Chicago  at 
NAB  convention.  Send  full  particulars  and 
approximate  salary  requirements.  Box 
C-183,  BROADCASTING. 


Sales 


Need  experienced  Sales  Manager  for  top 
market  UHF-TV  station  under  new  owner- 
ship. Send  resume  to  Junction  City  Tele- 
vision, Inc.  P.  O.  Box  125,  Junction  City, 
Kansas. 


Philadelphia  station  seeks  resourceful  and 
energetic  salesman  with  a  successful  back- 
ground of  station  sales  experience.  A  per- 
fect opportunity  to  move  up  to  a  major 
market!  Box  C-237,  BROADCASTING. 


Announcers 


TV  booth  announcer,  mature,  authoritative, 
personable,  tv  experience  not  required.  Top 
station  in  Iowa  market.  Send  picture,  tape, 
complete  details,  manager,  Box  C-120, 
BROADCASTING. 


Leading  mid- west  tv  operation  with  NO.  1 
rating  children's  programming  is  anxious 
to  hear  from  a  qualified  children's  master 
of  ceremonies.  If  you  have  boyish  charm, 
imagination,  and  are  willing  to  work  hard 
— please  forward  resume  and  salary  re- 
quirements to  Box  C-168,  BROADCASTING. 


Opportunity  for  good  announcer  with  live 
spot  and  news  experience.  Salary  open. 
Contact  Manager,  KRTV,  Great  Falls, 
Montana. 


Strong  vhf  CBS  affiliate  in  mid-south  has 
immediate  opening  for  television  technician 
experienced  in  studio  maintenance  and 
operation.  Must  be  ambitious,  dependable, 
and  have  a  1st  phone  license.  Replies  treated 
in  confidence.  Send  qualifications,  refer- 
ences, salary  requirements  and  recent 
photograph  to  Box  C-52,  BROADCASTING. 


Wanted  broadcasting  pro  for  tv  staff  an- 
nouncer. Some  audio  board,  booth  work. 
Must  have  experience.  Mature,  cooperative, 
willing  to  work  with  staff  of  real  pros. 
Photo,  resume,  salary  requirements.  Film 
and/or  vtr  (will  be  returned)  first  letter. 
Write  Richard  A.  Fennel,  Program  Director, 
WLOS-TV,  Asheville,  North  Carolina. 


Technical 


Assistant  to  chief  engineer,  some  operating, 
mainly  maintenance  for  studio,  transmitter 
and  microwave.  Experience  necessary.  Box 
C-174,  BROADCASTING. 


Experienced  TV  engineer  for  UHF-TV  sta- 
tion in  midwest.  Send  qualification,  experi- 
ence and  salary  requirement  to  Junction 
City  Television,  Inc.  P.  O.  Box  125,  Junc- 
tion City,  Kansas. 


Production — Programming,  Others 


Operation  manager.  To  supervise  directors, 
floor  crew,  traffic,  continuity,  art.  Help 
create  good  live  commercials  and  programs 
at  NBC  station  in  medium  size  midwest 
market.  Must  be  solid  announcer,  also.  Box 
C-66,  BROADCASTING. 


Need  experienced  Program  Director  for  top 
market  UHF-TV  station  under  new  own- 
ership. Send  resume  to  Junction  City  Tele- 
vision, Inc.  P.  O.  Box  125,  Junction  City, 
Kansas. 


TELEVISION 


Situations  Wanted — Management 


Management  material — 36,  married,  2  chil- 
dren, B.A.  degree,  14  years  tv  experience 
all  phases.  Programming,  production,  strong 
sales  and  personnel  background.  Outstand- 
ing references,  presently  employed.  Box 
C-198,  BROADCASTING. 


Sales 


Graduate  of  major  southeastern  university 
in  field  of  radio-television  with  twelve 
years  experience  in  all  phases  including 
general  manager  of  vhf,  desires  position 
as  sales  manager,  national  sales  or  man- 
ager. Can  furnish  super  performance  and 
character  references.  Box  C-36,  BROAD- 
CASTING. 
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WANTED  TO  BUY 


For  Sale — (Cont'd) 


Sales 


Mature,  executive-type  salesman  of  inte- 
grity, presently  employed,  interested  in 
sales  position  with  reliable  vhf  operation. 
Completely  qualified  with  8  years  tv  and 
10  years  radio  sales  experience.  For  details 
contact  Advertiser,  P.  O.  Box  732,  Port- 
land, Maine. 


Highly  experienced  tv  sales.  Desires  sales 
management  or  larger  market.  Box  C-232, 
BROADCASTING. 


Announcers 


Sportscaster.  Wants  on  camera  sports  job 
in  major  league  or  live  wire  sports  area. 
Radio  play  by  play  of  college  football, 
pro  baseball,  racing.  Good  knowledge  of  all 
sports.  Will  go  in  as  number  2  man  in 
major  market.  Working  radio  at  present. 
Prefer  sunshine.  7  years  experience,  family. 
Audio  tape,  sof,  resume,  references,  on  re- 
quest. All  inquiries  invited.  Box  C-82, 
BROADCASTING. 


Mature  combination  tv  news  announcer- 
writer,  and  Will  Rogers  philosopher  type 
disc  jockey.  Mature,  firm,  kindly,  appeal- 
ing to  audience  above  teen-age  tastes.  Can 
cooperate  with  sales  department  and  engi- 
neering department.  Have  had  plenty  of 
executive  level  sales  experience,  and  first 
phone  since  1935.  Active  ham.  Expert  board 
operator,  skilled  with  16mm  movie  camera. 
Deep  in  political  philosophy,  can  do  edi- 
torials and  sensitive  interviews  with  politi- 
cal, religious,  and  business  leaders  in  your 
community.  Minimum  salary  $1,000  per 
month,  no  contract  required.  Any  city  out 
of  present  mid  south  location.  Prefer  east 
or  west  coast,  or  north  midwest.  No  tapes, 
no  film  clips,  no  photos.  Personal  interviews 
and  auditions  only,  at  my  expense.  This  ad 
will  run  for  four  insertions,  one  month,  but 
will  take  first  really  substantial  offer.  I 
will  phone  you.  Box  C-154,  BROADCAST- 
ING. 


Desire  return  to  television  in  sports  or  com- 
mercial announcing.  Nine  years.  Now  em- 
ployed. Excellent  references.  Box  C-193, 
BROADCASTING. 


Technical 


First  phone,  available  immediately,  12  years 
electronic  experience.  Box  C-38,  BROAD- 
CASTING. 


Engineering  supervisor,  13  years  experience 
t.v.  construction,  maintenance,  direction. 
Amiable,  aggressive,  desires  secure  chal- 
lenging position.  Presently  employed.  Ex- 
cellent references.  Box  C-166,  BROADCAST- 
ING. 


Chief  engineer.  12  years  of  responsible  engi- 
neering management  including  planning 
and  construction  of  vhf  facilities.  Excellent 
industry  references.  Available  at  NAB  for 
interview.  Box  C-72,  BROADCASTING. 


Break  needed,  experienced  first  phone  engi- 
neer (mostly  operations).  Married,  seeks 
permanent  tv,  etv,  position.  Resume,  refer- 
ences upon  request.  Will  relocate.  Box  C- 
217,  BROADCASTING. 


Production — Programming,  Others 


College  graduate  desires  to  relocate.  Exten- 
sive experience  in  traffic  and  programming. 
Managerial  position  preferred.  Single.  Pres- 
ently employed.  Box  C-184,  BROADCAST- 
ING. 


Producer 'director  completing  foreign  as- 
signment, seeks  creative  position,  west 
coast.  1st  fone  if  requested.  Box  C-195, 
BROADCASTING. 


Experienced  TV  news  editor.  Network  and 
station  experience.  College  graduate,  vet- 
eran, married.  Young  and  willing  to  locate 
anywhere  with  opportunity.  Please  write 
Box  C-156,  BROADCASTING. 


Equipment 


New  uhf  needs  studio  transmitter  equip- 
ment, antenna,  adaptable  to  channel  17. 
Repairable  equipment  acceptable.  Box  C-108, 
BROADCASTING. 


Tower  wanted.  Approximately  450  foot  self- 
supporting.  Bill  Angle,  Box  55,  Greenville, 
North  Carolina. 


Wanted  G.E.  Filtrexer  for  channel  17.  Write 
WMHT,  P.  O.  Box  17,  Schenectady,  New 
York.  Attention  Chief  Engineer. 


All  equipment  between  the  microphone  and 
the  150  foot  tower  necessary  to  build  a  250 
watt  station.  Gates  transmitter  preferred. 
What  do  you  have?  Cash  available.  Box 
C-23,  BROADCASTING. 


Wanted — parts  for  Westinghouse  5  HV  1 
am  transmitter.  Will  consider  purchase  of 
complete  transmitter.  Send  full  details  to 
Chief  Engineer,  WIRL,  121  N.  E.  Jefferson 
Ave.,  Peoria,  Illinois. 


Used  3  to  11  kw  high  band  (channel  7) 
tv  transmitter.  Send  full  details  and  price. 
Box  C-181,  BROADCASTING. 


For  Sale 


Equipment 


3  kw  RCA  fm  transmitter  and  2  bay  antenna 
complete  with  100  feet  of  3  1/8  inch  trans- 
mission line.  Changing  power.  Located  in 
southwest.  Write  Box  C-95,  BROADCAST- 
ING. 


For  sale  or  lease,  Schafer  2100  system  (cur- 
rent model)  complete;  terms  negotiable. 
Box  C-103,  BROADCASTING. 


For  sale:  250  watt  GE  transmitter,  $800; 
two  Presto  turntables,  $200  each;  Pt-6 
Magnecord  tape  recorder,  $300;  all  good 
condition.  Box  C-75,  BROADCASTING. 


GEL  FMC-1  main  channel  exciter  and  sub- 
channel generator,  rack-mounted  with 
power  supplies.  W.  E.  506  B-2  10  kw  fm 
transmitter.  Andrews  8-Bay  multi-v  an- 
tenna. WKJF,  Inc.,  Grandview,  Pittsburgh 
11,  Pennsylvania. 


Gates,  one  am  modulation  monitor  MO- 
2639,  one  am  frequency  monitor  MO-2890, 
both  presently  operating.  Good  condition. 
WROA,  Gulfport,  Mississippi.  Phone  863-7133. 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbua 
Ave.,  N.Y.C. 


Xmission  Line;  Teflon  Insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
plebar  2-3527. 


Several  slightly  used  type  8D21  tubes  for 
RCA  TT  5A  tranmitter.  Serial  numbers  and 
hours  on  each  furnished  on  request.  Direc- 
tor of  Engineering,  WCCO-TV,  Minneapolis. 


10,000  watt  fm  transmitter.  FCC  type  ac- 
cepted. Designed  by  Bell  Telephone,  West- 
ern Electric  506B-2.  Operates  88-108  mc. 
Very  good  condition,  clean,  complete.  Loca- 
tion midwest.  $3500.00.  Box  290B,  BROAD- 
CASTING. 


Complete  remote  broadcasting  facilities  in- 
corporated in  35'  x  8'  trailer  including  all 
equipment  necessary  for  mobile  or  per- 
manent small  studio  installation.  Console, 
turn  tables,  microphone;  air  conditioners, 
5  kw  generator  and  many  incidentals.  Box 
C-51,  BROADCASTING. 


19"  Jack  Panel  assemblies,  2  rows,  48  each 
type  218A  Jacks,  like  new.  $20.00  each 
postpaid.  Box  C-109,  BROADCASTING. 


Equipment 


Slightly  used  Amper  stereo  Neuman,  Gof- 
ham,  Marantiz,  Lansing  professional  record- 
ing equipment.  Write  for  list.  Box  C-205, 
BROADCASTING. 


Auricon  Pro  600  with  TVT  shutter,  2  am- 
plifiers, 2  magazines,  other  accessories.  Ex- 
cellent condition.  $1500.  WSBT-TV,  South 
Bend,  Indiana. 


Dumont  50  kw  high  band  television  trans- 
mitter. In  excellent  operating  condition. 
Color  modified.  For  additional  information 
write  J.  E.  Gray,  Lee  Broadcasting  Inc., 
WCU  Bldg.,  Quincy,  Illinois. 


Excellent  one  kilowatt  fm  transmitter  avail- 
able immediately.  KRPM,  1506  Cherryvalley 
Drive,  San  Jose,  California. 


5  Ampex  recorders  for  sale,  very  good  con- 
dition, 601-2  (7V2  stereo);  601  (full  track, 
7V2);  601  (half-track,  3-3,4);  PR-10  (7»/2-3- 
%  stereo);  960  (7'/2-3-3,4  stereo  with  two 
amplifier-speakers).  Glen  Broughman,  Box 
27,  Opelika,  Alabama. 


Buy  a  complete  250/1000  watt  am  radio 
station  in  one  package.  Gates  transmitter, 
mod.  monitor,  frequency  monitor,  limiter, 
2  Gates  turn  tables  and  pre  amps.  G.E. 
push  button  console,  2  Magnecord  tape 
recorders  ...  all  for  $2,500.  F.O.B.,  Jackson- 
ville, North  Carolina.  Call  Bob  Mendelson 
347-1707. 


We  have  complete  spare  parts  for  General 
Electric  model  TF8A  Klystron  uhf  am- 
plifiers. Also,  one  RCA  WA-8A  color  stripe 
generator.  Prices  on  request.  Townsend 
Associates,  P.  O.  Box  2210,  Springfield, 
Massachusetts. 


BUSINESS  OPPORTUNITY 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


MISCELLANEOUS 


30,000  Professional  Comedy  Lines!  Topical 
laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits,"  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


Broadcast  Comedy  is  listed  in  the  new 
"Comedy  Guide"  of  "talk"  comedy.  Write 
for  free  24  page  booklet  on  your  letterhead. 
Show-Biz  Comedy  Service  (Dept.  B),  65 
Parkway  Court,  Brooklyn  35,  New  York. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave., 
Hollywood  27,  California. 


Elkins  training  now  In  New  Orleans  for  FCC 
First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 
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INSTRUCTIONS — (Cont'd) 


RADIO 


TELEVISION 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35. 
Texas. 


Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 
license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


San  Francisco's  Chris  Borden  School  teaches 
you  what  you  want:  1st  phone  and  "mod- 
em" sound.  Jobs  a  plenty.  Free  placement. 
Illustrated  brochure.  259  Geary  Street. 


"Are  your  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida — Gulf  beaches — and  a  FCC 
first  phone  in  just  five  (5)  weeks — "Guar- 
anteed." Latest  teaching  methods.  Free 
placement  service.  Connected  with  modern 
commercial  station.  Radio  Engineering  In- 
stitute of  Florida,  Inc.  Commercial  Court 
Building,  Box  1058,  Sarasota,  Florida. 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 


Announcing,  programming,  first  phone,  all 
phases  electronics.  Thorough,  intensive 
practical  training.  Methods  and  results 
proved  many  times.  Free  placement  serv- 
ice. Keegan  Technical  Institute,  207  Madi- 
son, Memphis,  Tennessee. 


FCC  license  in  six  weeks.  Total  cost  $285. 
Our  graduates  get  their  licenses  and  they 
know  electronics.  Houston  Institute  of  Elec- 
tronics, 652  M  and  M  Building,  Houston, 
Texas.  CA  7-0529. 


INSTRUCTIONS 


RCA  will  train  you  in 

TV  DIRECTION, 
PRODUCTION,  AND 
STUDIO  OPERATIONS 

Thorough  and  professional  training  courses  in 
every  phase  and  detail  of  television  and  radio 
production.  Train  with  experts  on  professional 
equipment.  Day  and  Evening  coeducational 
classes.  Write  for  FREE  career  information.  RCA 
Studio  School,  DeptB-18,  1600  Broadway,  N.Y.C. 

RCA  INSTITUTES,  INC. 


A  Service  of  Radio  Corporation  of  America 
The  Most  Trusted  Name  in  Electronics 


Help  Waated — Sales 


1          OPENINGS  | 

|                 SIX  SALESMEN  R 

Radio,  Television  and /or 

'~              Ad  Agency  Experience  □ 

A  Necessity  — 

||   High-caliber  men,  free  to  travel,  with  i 

=  accustomed  earnings  to  $25,000  yearly.  B 

B   Travel    and    entertainment    allowance,  §§ 

g   plus  commissions.  - 

=  Call  Main  Office,  HA  6-9266.  Boston,  ■ 

B   Mass.,  or  New  York  City  Office,  EL  5-  3 

g  4911,  for  appointment.    Interviews  will  =: 

.     be  held  in  accessible  area.  Q 

■  "Call  only  if  you  are  a  salesman"  §| 

1  COMMERCIAL  PRODUCERS,  INC.  | 

1     405  Park  Square  Building  I 

Boston,  Massachusetts  § 

llHIimilinilllUIIIHIIIiHIIIIBIIIIHIIIBIIIBIIIIBIIUHII^ 


Production — Programming,  Others 


PROGRAM  DIRECTOR 

jj  For  Major  W.  Va.  Network  Station  1 

1  We're  looking  for  a  strong  adult  | 

=  air  personality  who  is  also  an  ex-  W 

H  perienced  "take  charge  guy"  in  1 

1  all  phases  of  modern  adult  pro-  1 

m  gramming.  We  offer  permanence  jj 

1  plus  opportunity,  plus  top  work-  W 

H  ing  conditions.  Salary  open  .  .  .  1 

1  tell  us  what  you  can  do.  Send  1 

]j  complete  resume,  photo  and  tape.  §j 

|  Box  C-196,  BROADCASTING  | 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


Situations  Wanted — Management 


GENERAL  MANAGER 

in  toughest  large  market  in  country 
wishes  change.  Experience  includes 
production,  program,  promotion, 
local  and  national  sales,  administra- 
tion. Best  references.  Will  move 
anywhere  for  right  offer. 

Box  C-200,  BROADCASTING 


I'm  looking  for  another  challenge.  It  may  be 
working  for  a  large  broadcasting  company  .  .  . 
it  may  be  as  a  partner  in  a  radio  station  .  .  . 
it  may  be  as  an  owner  ...  it  may  be  in  some 
other  branch  of  the  broadcasting  business  .  .  . 
you  might  throw  one  from  left  field.  Let's  talk 
it  over.  After  more  than  20  years  in  broad- 
casting as  owner,  group  station  manager,  gen- 
eral manager,  salesman,  d.j.,  and  announcer,  I 
have  plenty  to  talk  about. 

Box   C-210,  BROADCASTING 


Production — Programming,  Others 


PRODUCTION  DIRECTOR- 
AIR  PERSONALITY 

Now  in  major  market.  Want 
security  and  career  position  in 
exchange  for  10  years  experience 
at  3  nationally  known  stations. 
Qualified  for  pd.  Good  music  sta- 
tions only.  Available  immediately. 
Box  C-I6I,  BROADCASTING 


Help  Wanted 

Production — Programming,  Others 

Every  goal  we  achieve  and 
satisfaction  we  reap  whets  our 
ambitions  to  do  an  even 
better  job  to  inform, 
entertain,  protest,  challenge, 
editorialize,  and  guide. 

We  seek  the  versatile  and 
Experienced  television  director 
Who  will  develop  and  direct 
Outstanding  live  programs  for  a 
Leading  VHF  television  station  in 
A  critical  and  dynamic  metropolis 
In  the  East. 

If  your  objectives  coincide  with 
Our  aims  please  send  your 
Resume  and  Photo  to  Box  C-235, 
BROADCASTING. 


For  Sale 


Equipment 


Complete  RCA  Equipped  Hi- 
Band  VHF  TV  STATION 

TT50   AH  Transmitter 
TT10  AH  Transmitter 
TK11  Studio  Cameras 
All  associated  equipment. 

FOR  LIST  WRITE: 

Public    Service    Television  Corp. 
P.  O.  Box  NAL, 
Airport  Mail  Facility, 

Miami  59,  Florida 
Telephone  NE  3-6311 
Extension  345 


FOR  SALE  — TV  TOWER 

300-ft.  Dresser-Ideco  Self  sup- 
porting 3-#  TV  Tower.  Like  new. 
Reasonable. 

M.  BERKOWITZ  &  CO.,  INC. 
1111  West  Rayen  Ave. 
Youngstowii,  Ohio 
TEL:  RI  4-4147 
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For  Sale 


Stations 


FOR  SALE 

500  watt  Daytime  Station  located 
Southeast  coast  town  of  15,000.  Price 
$45,000  with  $10,000  down.  Balance 
five  years  at  6%  interest. 

Box  C-21 1,  BROADCASTING 


Ii!ll!ilillll!ll!lllllllllllll!!lllll!llll!IIIIIIIIH 


|  ROCKY  MOUNTAIN  5  KW  | 

g  Dominant    fulltime    station    in    a  ( 

S  stable  market.  1962  gross  excess  of  W 

J  $160,000.   Priced  at  less  than  gross  g 

W  with  low  down  payment  and  very  g 

g  favorable     terms     to     a     qualified  g 

g  broadcaster.   Cash  flow  will  provide  g 

g  owner-manager    with    good    salary  g 

g  and  easily  pay  off  station. 

Box  C-160,  BROADCASTING. 


griiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiio 


SOUTHEAST 

Excellent  market  and  facility.  An- 
nual cash  flow  of  $50,000.  Asking 
$300,000  with   29   percent  down; 
balance  over  5  years. 

Box  C-224,  BROADCASTING. 


Tenn. 

single 

daytimer 

48M 

terms 

Midwest 

small 

fulltime 

33M 

10M 

Ca. 

medium 

daytimer 

65M 

23  M 

Fla. 

medium 

fulltime 

230M 

75M 

S.E. 

major 

daytimer 

238M 

290/o 

N.E. 

major 

daytimer 

400M 

29% 

S.E. 

UHF-TV 

profitable 

2MM 

cash 

And  others 
CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


—  STATIONS  FOR  SALE  — 

SOUTHWEST.  Exclusive.  Daytime.  Billing 
$5,000  a  month.  Has  done  $7,000.  Priced  at 
$110,000.  29%. 

UPPER  MIDWEST.  Exclusive.  Full  time. 
Three  year  average  gross  of  close  to  $90,000 
annually.    Priced  at  $150,000.  29%  down. 

JACK  L.  STOLL  &  ASSOCS. 

Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


Continued  from  page  141 


west  Elkhart  Area,  Okla.,  KGNC-TV  (ch. 
72)  Amarillo,  Tex.;  WIIC  Inc.  on  ch.  8, 
Uniontown,  Pa.,  WIIC  (TV)  (ch.  11)  Pitts- 
burgh, Pa.;  Community  Tv  Assn.  Coop,  on 
ch.  6,  Red  River,  N.  M.,  KOB-TV  (ch.  4) 
Albuquerque,  N.  M. 


Action  of  Feb.  28 

Community  Tv  Assn.  of  Havre,  Havre, 
Mont. — Granted  cp  for  new  uhf  tv  transla- 
tor station,  on  ch.  80,  to  translate  pro- 
grams of  KRTV  (TV)  (ch.  3)  Great  Falls, 
Mont. 


License  revocation 

■  Commission  ordered  Pape  Tv  Inc.,  to 
show  cause  why  licenses  of  W  ALA-TV 
(ch.  10)  and  WALA,  both  Mobile,  Ala., 
should  not  be  revoked  and  to  appear  at 
hearing  to  be  held  in  Mobile  at  time  to  be 
specified  later.  Action  March  6. 


Rulemakings 

FINALIZED 

■  By  second  memorandum  opinion  & 
order,  commission  vacated  its  Jan.  12,  1962, 
action  (which  reassigned  ch.  7  from  Bangor 
to  Calais,  Me.,  later  stayed)  and  (1)  re- 
tained ch.  7  in  Bangor  for  commercial  use 
and  (2)  assigned  ch.  *13  for  noncommercial 
educational  use  in  Calais;  terminated  rule- 
making proceeding  in  Doc.  13852.  Because 
of  proximity  to  Canada,  trans,  of  ch.  7 
station  at  Bangor  would  have  to  be  located 
at  least  170  miles  from  CHLT  Sherbrooke, 
Quebec,  and  ch.  *13  station  at  Calais  would 
have  to  protect  CJBR-TV-1  at  Edmundston, 
New  Brunswick.  Action  March  13. 


PETITION  FOR  RULEMAKING  FILED 

■  Florida  Educational  Tv  Commission, 
State  Board  of  Control  of  Florida  and  U. 
of  South  Florida — Request  amendment  of 
table  of  assignments  to  add  ch.  *22  to 
Tampa  and  ch.  70  to  Lakeland,  deleting 
ch.  22  from  latter.  Received  March  5. 


Processing  line 

■  Notice  is  hereby  given,  pursuant  to 
Sec.  1.354(c)  of  commission  rules,  that  on 
April  16,  1963,  standard  broadcast  applica- 
tions listed  in  attached  appendix  will  be 
considered  ready  and  available  for  proces- 
sing. Pursuant  to  Sec.  1.106(b)(1)  and  Sec. 
1.361(c)  of  commission  rules,  application, 
to  be  considered  with  any  application  ap- 
pearing on  attached  list  or  with  any  other 
application  on  file  by  close  of  business  on 
April  15,  1963,  which  involves  conflict  neces- 
sitating hearing  with  application  on  this 
list,  must  comply  with  interim  criteria 
governing  acceptance  of  standard  broad- 
cast applications  set  forth  in  note  to  Sec. 
1.354  of  commission  rules  and  be  substantial- 
ly complete  and  tendered  for  filing  at  of- 
fices of  commission  in  Washington,  D.  C, 
by  whichever  date  is  earlier:  (a)  close  of 
business  on  April  15,  1963,  or  (b)  earlier 
effective  cut-off  date  which  listed  applica- 
tion or  any  other  conflicting  application 
may  have  by  virtue  of  conflicts  necessitat- 
ing hearing  with  applications  appearing  on 
previous  lists.  Attention  of  any  party  in 
interest  desiring  to  file  pleadings  concern- 
ing any  pending  standard  broadcast  ap- 
plication pursuant  to  Sec.  309(d)(1)  of 
Communications  Act  of  1934,  as  amended,  is 
directed  to  Sec.  1.359  (i)  of  commission 
rules  for  provisions  governing  time  of  filing 
and  other  requirements  relating  to  such 
pleadings.  Applications  from  top  of  proces- 
sing line: 

■  Bibb  City,  Ga.— Bibb  Citv  Bcstg.  Co. 
850  kc,  500  w-D,  DA  (BP-12197). 

■  WIVK  Bearden,  Tenn. — Dick  Bcstg.  Inc. 
of  Tennessee.  To  850  kc,  250  w,  1  kw-LS, 
DA-1,  unl.;  from  860  kc,  1  kw-D  (BP-14006). 

■  KLOK  San  Jose,  Calif.— Radio  KLOK 
Inc.  To  1170  kc,  5  kw,  10  kw-LS,  DA-2, 
unl.;  f  om  1170  kc,  1  kw,  10  kw-LS,  DA-2, 
unl.  (BP-14028). 

■  WOWW  Naugatuck,  Conn. — Naugatuck 
Valley  Service  Inc.  To  1380  kc,  500  w,  5 
kw-LS,  DA-2,  unl.;  from  860  kc,  250  w-D, 
DA  (BP-14829). 

■  KBAB  Indianola,  Iowa— Mildred  B.  & 
Charles  L.  Hamilton  Sr.  To  1490  kc,  250  w, 
500  w-LS,  unl.;  from  1490  kc,  100  w,  unl. 
(BMP-10047). 

■  Sylvester,    Ga. — Worth    County  Bcstrs. 


1540  kc,  1  kw-D  (BP-15394). 

■  Huron,  S.  D. — Central  South  Dakota 
Bcstg.  1530  kc,  1  kw-D  (BP-15395). 

■  WGRM  Greenwood,  Miss.— Fayette  C. 
Ewing.  To  1240  kc,  250  w,  1  kw-LS,  unl.; 
from  1240  kc,  250  w,  unl.  (BP-15396). 

■  WBIE  Marietta,  Ga.— Marietta  Bcstg. 
Inc.  To  1030  kc,  10  kw-D,  DA;  from  1050  kc, 
500  w-D  (BP-15405). 

■  WXXX  Hattiesburg,  Miss.— WXXX  Inc. 
To  1290  kc,  1  kw,  5  kw-LS,  DA-2,  unl.; 
from  1310  kc,  1  kw-D  (BP-15408). 

■  Woodburn,  Ore.— O.  L.  Withers.  940 
kc,  250  w-D  (BP-15411). 

■  Napoleon,  Ohio — Downriver  Bcstg.  Assn. 
1010  kc,  250  w-D,  DA  (BP-15412). 

■  Alamo  Heights,  Tex. — National  Enter- 
prises Inc.  1110  kc,  1  kw-D  (BP-15423). 

■  Vivian,  La. — North  Caddo  Bcstg.  Co. 
1600  kc,  500  w-D  (BP-15424). 

■  Middlebury,  Vt. — Voice  of  Middlebury. 
1490  kc,  250  w,  1  kw-LS,  unl.  (BP-15426). 

■  KCRM  Crane,  Tex.— Albert  L.  Crain. 
To  970  kc,  1  kw-D;  from  1380  kc,  1  kw-D 
(BP-15427). 

■  KSGM  Chester,  111.— Donze  Enterprises 
Inc.  To  980  kc,  500  w,  1  kw-LS,  DA-N, 
unl.;  from  980  kc,  500  w,  DA-N,  unl.  (BP- 
10243). 

■  South  Macon,  Ga. — South  Macon  Bcstrs. 
1560  kc,  1  kw-D  (BP-15430). 

■  Green  River,  Wyo. — Daniel  E.  Breece. 
1400  kc,  250  w,  unl.  (BP-15442). 

■  Marietta,  Ga.— Cobb  County  Bcstg.  Co. 
1090  kc,  1  kw-D  (BP-15443). 

■  Geneseo,  111. — Geneseo  Bcstg.  Co.  1500 
kc,  250  w-D  (BP-15444). 

■  KBAR  Burlev.  Idaho— Mini-Cassia  Bcstg. 
Inc.  To  1230  kc,  250  w,  1  kw-LS,  unl.;  from 
1230  kc,  250  w,  unl.  (BP-15445). 

■  WMTS  Murfreesboro,  Tenn. — Arthur  D. 
Smith  Jr.  To  810  kc,  5  kw-D;  from  860  kc, 
250   w-D  (BP-15447). 

■  Renton,  Wash. — Washington  Bcstg.  Co. 
1420  kc,  500  w-D,  DA    (BP-15448) . 

■  Ashland,  Ala. — Clav  Service  Corp.  1500 
kc,  500  w-D  (BP-15449). 

■  KJCF  Festus,  Mo.— Donald  M.  Donze. 
To  1400  kc,  250  w,  1  kw-LS,  unl.;  from  1400 
kc,  250  w,  unl.  (BP-15450). 

■  KCFA  Spokane,  Wash.— Christian  Serv- 
ices Inc.  To  1330  kc,  1  kw,  5  kw-LS,  DA- 
N,  unl.;  from  1330  kc,  5  kw-D  (BP-15451). 

■  Athens,  Ala. — Limestone  Bcstg.  Co.  1080 
kc.  1  kw-D  (BP-15452). 

■  KWON  Bartlesville,  Okla.— Horace  C. 
Boren.  To  1400  kc,  250  w,  1  kw-LS,  unl.; 
from  1400  kc,  250  w,  unl.   (BP-15453) . 

■  Wabash,  Ind.— William  N.  Udell.  1090 
kc,    1  kw-D  (BP-15455). 

■  WDOV  Dover,  Del.— Dover  Bcstg.  Co. 
To  1410  kc,  5  kw,  DA-N,  unl.;  from  1410 
kc,  5  kw-D  (BP-15456). 

■  Dardanelle,  Ark. — Central  Arkansas 
Bcstg.  Inc.  980  kc,  1  kw-D  (BP-15457). 

m  Kankakee,  111.— Vallev  Bcstg.  1080  kc, 
1  kw-D  (BP-15459). 

■  Mendota,  111.— Mendota  Bcstg.  Co.  1090 
kc,  250  w-D  (BP-15460). 

■  Rockford,  Mich. — Jack  Lee  Payne.  810 
kc,  500  w-D  (BP-15461). 

■  Sidney,  Ohio — Van  Wert  Bcstg.  Co.  1080 
kc,  250  w-D,  DA  (BP-15465). 

■  WHRV  Ann  Arbor,  Mich. — Zanesville 
Publishing  Co.  To  1600  kc,  1  kw,  5  kw-LS, 
DA-2,  unl.;  from  1600  kc,  1  kw,  DA-1,  unl. 
(BP-15466) . 

■  Xenia,  Ohio — West  Central  Ohio  Bcstg. 
Inc.  1110  kc,  250  w-D  (BP-15468). 

■  Wilmington,  Ohio — Community  Com- 
municators of  Ohio  Inc.  1090  kc,  1  kw-D 
(BP-15469). 

■  Pontiac,  111. — Livingston  County  Bcstg. 
Co.  1080  kc,  1  kw-D,  DA  (BP-15470). 

■  Dorado,  P.  R.— Luis  P.  Martorell.  1030 
kc,   10  kw-D  (BP-15471). 

■  Cathedral  City,  Calif.— Glen  Barnett. 
1340  kc,  250  w,  unl.  (BP-15472). 

■  WBBY  Wood  River,  111.— Madison 
County  Bcstg.  Co.  to  590  kc,  1  kw,  500  w- 
LS,  DA-2,  unl.;  from  590  kc,  500  w-D,  DA 
(BP-15473). 

■  WTUG  Tuscaloosa.  Ala.— Tri-Cities 
Bcstg.  Inc.  To  790  kc,  1  kw-D;  from  790 
kc,  500  w-D  (BP-15475). 

■  King,  N.  C. — Stokes  County  Bcstg.  Co. 
1090  kc,  500  w-D  (BP-15476). 

■  KWEL  Midland,  Tex.— George  H. 
Vaught.  To  1440  kc,  1  kw,  5  kw-LS.  DA-2, 
unl.;  from  1600  kc,  1  kw-D  (BP-15477). 

■  Cuthbert,  Ga.— Radio  Cuthbert.  1510  kc, 
1  kw-D  (BP-15503). 

■  Quincy,  Fla— D  &  F  Bcstg.  Co.  1090  kc, 
1   kw-D  (BP-15508). 

■  Crystal  Lake,  111. — Lake-Valley  Bcstrs. 
Inc.  850  kc,  500  w-D,  DA  (BP-15509). 

■  Denton,  N.  C— Denton  Radio  Co.  710 
kc,  10  kw-D,  DA  (BP-15510). 


_  GUNZENDORFER  — 

S10.000     down     for     ARIZONA  FULL- 
TIMER    asking    S50,0QO  EXCLUSIVE. 
CALIFORNIA  DAYTIMER  Good  mkt.  ask- 
ing  S12O,0OO  29%   down  EXCLUSIVE. 

Arizona"    exclusive    daytimer  i 

station   mkt.    asking  S62.50O. 
FM's  S75,OOO-S10O,O00. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phone  OL  2-8800 

864  So.   Robertson,   Los  Angeles  35,  Calif. 
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Any  kind 
of  one-night  stand 
is  easier 


Because  Air  Express  delivers  overnight ...  anywhere  in  the  USA 


Props  and  costumes. .  .TV  tapes ...  musical  instruments...  what- 
ever—Air  Express  will  deliver  them  tomorrow. . .anywhere  in 
the  USA. 

Here's  how  easy  it  is  to  assure  dependable,  on-time  delivery 
of  whatever  must  be  sent  in  a  hurry.  Phone  the  local  REA  Ex- 
press office  for  Air  Express  service.  Then  we'll  pick  up  your 
shipment. .. put  it  on  the  first  flight  out. ..and  our  trucks  deliver 
it  where  you  want  it  the  next  day ..  .anywhere  in  the  USA. 

Cost?  Less  than  you  think.  For  example,  10  lbs.  travels  1,049 


miles  for  only  $5.06. 

Air  Express  alone  can  offer  this  service,  because  only  Air 
Express  has  scheduled  service  between  2,500  airport  cities... 
plus  scheduled  surface  express  connections  with  another  21 ,000 
off-airline  cities.  And  Air  Express  shipments  have  official  prior- 
ity with  all  38  scheduled  airlines— first  cargo  aboard  after 
air  mail. 

Specify  Air  Express  always  — for  rush  inbound  or  outbound 
shipments.  Call  your  REA  Express  office  for  Air  Express  service. 


AIR  EXPRESS 


DIVISION 
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OUR  RESPECTS  to  Nelson  Ira  Carter 

A  good  radio  commercial— startling  and  bold 


"A  good  radio  commercial  ought  to 
be  a  little  startling,  a  little  bold  and 
completely  pleasant  and  interesting." 
So  says  Nelson  Carter,  vice  president  of 
Fletcher  Richards,  Calkins  &  Holden 
and  manager  of  the  agency's  Los  An- 
geles office. 

"Come  to  think  of  it,  that's  not  a 
bad  formula  for  a  tv  commercial,  or 
indeed  for  any  advertisement,"  he  ob- 
served. And  the  thought  occurred  that 
it's  a  pretty  good  description  of  a  suc- 
cessful advertising  man  as  well. 

In  Mr.  Carter's  case  the  emphasis 
would  seem  to  be  on  the  "pleasant  and 
interesting,"  but  associates  note  that 
behind  his  friendly  manner  and  smile 
is  a  keen  and  active  mind,  a  combina- 
tion that  has  been  known  to  produce 
startling  results. 

These  characteristics,  perhaps  inborn, 
were  undoubtedly  strengthened  during 
the  days  when  young  Nelson  was  pre- 
paring for  a  career  in  the  diplomatic 
service.  He  majored  in  political  science 
at  Stanford  U.,  where  he  received  his 
B.  A.  in  1930  and  his  M.  A.  in  1931, 
and  topped  off  his  formal  education  with 
a  year  at  the  Sorbonne.  ("Paris  was 
wonderful,  but  I  don't  remember  get- 
ting to  class  very  often.")  But  when  he 
returned  home  in  1932  the  nation  was 
in  the  grip  of  the  depression.  The  in- 
dependent income  considered  necessary 
for  a  career  diplomat  had  vanished,  so 
Nelson  joined  millions  of  job  hunters. 

A  Native  Son  ■  Born  in  Long  Beach, 
Calif.,  July  5,  1908,  Nelson  Ira  Carter 
was  writing  ads  for  a  local  clothier  be- 
fore he  was  out  of  grade  school.  In  col- 
lege he  edited  the  humor  magazine,  The 
Chaparral,  and  wrote  sketches  and  a 
light  opera  which  were  staged  as  stu- 
dent productions.  So  he  hoped  for  a 
job  as  a  writer,  either  in  advertising  or 
the  movies.  But  advertising  agencies 
were  laying  off  veteran  employes,  not 
hiring  newcomers,  and  a  publicity  job 
at  Columbia  Pictures  didn't  last  long 

For  a  while  he  wrote  a  radio  serial 
for  a  Los  Angeles  station  (today  he 
can't  recall  what  station  or  the  name  of 
the  serial,  only  that  "it  was  about  two 
wise-cracking  secretaries").  But  that 
didn't  last  long  either.  When  a  friend 
called  from  New  York  to  offer  him  a 
writing  job  on  the  March  of  Time,  he 
was  off  on  a  fishing  trip  and  never  got 
the  call.  Instead,  he  spent  a  year  as  a 
department  store  stockroom  boy  before 
getting  a  copywriter's  berth  at  Beaumont 
&  Hohman  in  San  Francisco. 

A  few  months  later,  the  manager  of 
the  B  &  H  Omaha  office  left  and  Nels 
was  sent  there  to  replace  him.  "This 
was  great  training.  It  was  a  small  office 


and  I  had  to  do  everything  myself,  from 
looking  for  new  business  to  writing  copy 
and  acting  as  an  art  director.  In  my 
three  years  in  Omaha  I  really  learned  the 
advertising  business."  He  also  met 
Catherine  Fredendall,  who  in  due  time 
became  Mrs.  Carter.  Then  he  was  trans- 
ferred to  the  agency's  home  office  in 
Chicago  ("we  liked  the  people,  but 
hated  the  climate")  and  after  two  years 
they  were  happy  to  be  sent  back  to  the 
Los  Angeles  office. 

If  You  Can't  Lick  'Em  ...»  His  chief 
assignment  was  to  try  to  keep  the  Lock- 
heed account  at  B  &  H,  "but  when  I 
went  in  for  my  first  visit  I  met  a  delega- 
tion of  about  a  dozen  men  from  Foote, 
Cone  &  Belding  coming  out."  Lockheed 
moved  to  FC&B  and,  shortly  thereafter, 
so  did  young  Carter.  He  soon  was  as- 
signed to  the  Sunkist  account  and,  ex- 
cept for  a  two-year  stint  for  Union  Oil, 
he  handled  Sunkist  for  the  next  20 
years.  Meanwhile,  he  moved  up  the 
ladder  at  FC&B.  From  account  execu- 
tive he  became  account  supervisor,  vice 
president,  chairman  of  the  plans  board 
and  manager  of  the  Los  Angeles  office. 

Then,  in  1959,  the  agency  wanted 
Mr.  Carter  to  move  to  New  York.  After 
a  lot  of  thought,  he  said  no.  "It  wasn't 
easy  to  leave  after  20  years,  but  Cather- 
ine and  the  children  love  California  as 
much  as  I  do  and  our  life  here  seemed 
more  important  than  the  job  in  New 
York,"  he  recalls. 

James  Lane,  a  former  client  when  he 
was  president  of  Breast  O'  Tuna,  was 


Mr.  Carter 
Didn't  underrate  radio 


then  president  of  Barnes  Chase  Co.  and 
he  persuaded  Nels  to  become  head  of 
the  Los  Angeles  office  of  the  San  Diego- 
based  agency.  "We  had  a  lot  of  plans 
that  never  got  off  the  ground,"  Nels 
says,  so  along  with  several  other  BC 
employes  he  moved  to  FRC&H,  where 
he  is  vice  president  and  Los  Angeles 
office  manager. 

"This  agency  believes  in  radio  and 
it's  the  major  medium  for  several  of 
our  accounts.  About  80%  of  the 
Folger's  coffee  advertising  budget  goes 
into  radio  and  for  White  King  soaps 
the  figure  is  nearer  85%.  Like  some 
other  western  agencies,  we  appreciated 
what  radio  can  do  at  a  time  when  most 
eastern  agencies  were  underrating  it. 
For  some  years  the  best  radio  advertis- 
ing in  the  nation  has  been  done  in  the 
West.  Now  that  everybody's  'discover- 
ing' radio,  the  competition  is  tougher, 
but  the  rewards  are  worth  working 
harder  for." 

What  Lies  Ahead  ■  Like  many 
thoughtful  advertising  executives,  Nel- 
son Carter  looks  for  a  radical  change 
in  the  method  of  agency  compensation 
in  the  near  future.  "Agencies  are  now 
supplying  clients  with  services  never 
contemplated  in  advertising's  earlier 
days  and  seldom  covered  by  commis- 
sions from  media.  The  advertisers  are 
coming  to  expect  these  services  regard- 
less of  the  size  of  their  advertising  bud- 
gets, which  sometimes  leaves  the  agency 
with  a  substantial  loss  on  the  account. 

"But  probably  the  worst  thing  about 
the  commission  system  is  that  it  makes 
the  advertiser  suspect  that  its  agency's 
recommendations  for  more  advertising 
are  based  more  on  a  selfish  desire  to 
earn  bigger  commissions  than  because 
more  advertising  is  the  best  solution  to 
the  advertiser's  problem." 

Nels  and  Catherine  Carter  live  in 
Altadena,  a  socially  correct  suburb  of 
Los  Angeles.  Daughter  Crystal,  now 
Mrs.  Thomas  O'Connell,  is  a  Stanford 
alumna  and  son  Steven,  20,  is  a  junior 
there.  Tom,  13,  is  in  grammar  school. 
Nels  plays  golf  for  exercise  ("it  used 
to  be  tennis")  and  gin  for  recreation 
("it  used  to  be  poker"),  goes  trout  fish- 
ing whenever  he  gets  the  chance  and  is 
a  voracious  reader,  with  early  western 
Americana  his  specialty. 

Active  in  his  profession,  Nels  Carter 
is  past  president  of  both  the  Los  An- 
geles Ad  Club  (1955-56)  and  the  Ad- 
vertising Assn.  of  the  West  (1957-58). 
Probably  the  recognition  that  has 
pleased  him  most  came  when  Long 
Beach  State  College  established  the  Nel- 
son Carter  Chapter  of  Alpha  Delta 
Sigma,  national  advertising  fraternity. 
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EDITORIALS 


News  frontier 

NEWS  is  in  the  news  these  days.  The  Celler  Antitrust 
Subcommittee  last  week  began  its  month-long  hear- 
ings on  the  economic  plight  of  newspapers.  This  week,  the 
Moss  Subcommittee  on  Government  Information  gets  its 
teeth  into  '"news  management"  by  the  New  Frontier.  And 
last  week  an  extraordinary  conference  on  the  handling  of 
government  information,  which  had  been  nailed  down  for 
April  5-6,  suddenly  was  called  off. 

It  came  as  no  surprise  that  the  opening  salvo  at  the  Cel- 
ler hearing  dealt  with  newspaper  ownership  of  radio  and  tv 
stations.  We  predict  that  as  the  hearing  develops,  a  big 
share  of  the  interrogation  will  be  directed  toward  purported 
monopoly  situations  stemming  from  newspaper  ownership. 
Chairman  Celler  (D-N.  Y.)  laid  this  groundwork  in  his 
opening  statement  by  citing  three  newspaper  chains  that 
control  45  dailies,  25  magazines,  10  radio-am's,  7  fm's,  12 
tv  stations,  two  press  services  and  "several"  photograph 
services  and  news  feature  syndicates. 

But  if  the  committee  expects  to  develop  that  the  news- 
paper owners  dictate  the  news  and  editorial  policies  of  the 
preponderance  of  these  stations,  or  use  combination  adver- 
tising rates,  it  will  be  disappointed.  There  may  be  a  few 
such  instances  but  most  newspapers  maintain  entirely  separ- 
ate news  and  sales  staffs  and  meticulously  avoid  overlap. 

It  is  no  doubt  true  that  the  broadcast  tail  is  wagging  the 
newspaper  dog  in  many  instances.  Should  these  newspapers 
be  penalized  because  they  had  the  foresight  to  get  into 
radio  and  television  early? 

While  newspaper  economics  held  attention  last  week  on 
Capitol  Hill,  the  action  downtown,  wherein  the  White  House 
called  off  the  scheduled  conference  on  handling  of  govern- 
ment information,  evoked  surprise.  The  White  House  said 
the  reason  was  conflict  with  the  Moss  subcommittee  hearings 
in  which  most  of  the  same  people  would  participate. 

This  is  a  lame  excuse.  There  isn't  the  remotest  chance 
that  the  March  19-21  Moss  committee  hearings  would  over- 
lap the  April  5-6  White  House  conference. 

Apparently  there  has  been  newspaper  resentment  about 
the  manner  in  which  the  White  House  conference  was  set  up 
through  the  auspices  of  the  NAB.  There  also  has  been  back- 
wash about  "too  much  radio-tv  representation." 

This  certainly  is  no  time  to  argue  about  protocol  or  repre- 
sentation. The  press  is  generally  under  attack.  Whether  pub- 
lishers like  it  or  not,  radio  and  television  are  part  of  the 
"press."  They  are  in  the  news  business  and  are  entitled  to 
the  same  protection  under  the  First  Amendment,  whatever 
the  mouthings  of  power-bent  bureaucrats. 

Whether  it's  competition  for  news  or  competition  for  ad- 
vertising, or  union  negotiations,  publishers  and  broadcasters 
are  in  the  same  boat.  All  concerned  had  better  quit  quibbl- 
ing and  recognize  this  reality. 

It's  circulation 

THE  immediate  effects  of  the  House  investigation  of  rat- 
ings services  will  bring  little  comfort  to  broadcasters. 
All  the  rating  imperfections  that  come  to  light  are  bound  to 
be  dramatized  and  distributed  by  rival  media.  Nothing  bet- 
ter has  come  into  the  hands  of  magazine  and  newspaper  ad 
salesmen  for  years. 

Yet  the  long-range  effects  of  the  hearings  could  be  salu- 
tary. They  could  lead  to  basic  revisions  in  the  concepts  and 
techniques  of  measuring  radio  and  television  audiences.  Re- 
visions are  overdue.  In  many  ways  radio  and  television  now 
measure  themselves  to  their  own  disadvantage  and  to  the 
advantage  of  print  media. 

The  majority  of  newspapers  and  magazines  sell  total  cir- 
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culation.  The  "rating"  service  that  they  use  is  the  Audit 
Bureau  of  Circulations  which  does  nothing  more  than  its 
name  implies:  It  audits  the  records  of  the  publishers  to  veri- 
fy the  number  of  copies  that  the  publishers  claim  to  deliver 
to  subscribers  or  newsstand  buyers.  If  ABC  confirms  that 
Newspaper  X  sells  an  average  of,  say,  1  million  copies,  1  mil- 
lion then  becomes  the  circulation  guarantee  of  that  paper, 
and  the  advertiser  who  buys  a  page  in  it  tends  to  think  a 
million  copies  of  his  ad  will  be  seen  and  read. 

The  fact  is,  of  course,  that  few  if  any  ads  in  any  issue  of 
a  general  publication  make  any  impression  on  a  majority  of 
readers.  Research  of  the  kind  conducted  by  Daniel  Starch 
&  Staff  consistently  shows  that  only  small  minorities  of 
readers  so  much  as  "note"  a  given  ad.  Magazines  and  news- 
papers have  wisely  refrained  from  basing  their  rates  or  their 
selling  on  Starch  ratings.  They  continue  to  talk  total  circula- 
tion, and  total  circulation  is  what  all  but  the  most  sophisti- 
cated buyers  think  they  get. 

The  contrast  between  the  use  of  circulation  measurements 
in  publishing  and  broadcasting  is  striking.  While  magazines 
and  newspapers  talk  total  circulation  and  do  everything  they 
can  to  avoid  talking  Starch,  broadcasters  talk  about  ratings. 
The  television  station  that  has  a  coverage  area  encompassing 
1  million  television  homes  will  quote  a  rating  of  20  as  an 
argument  to  persuade  an  advertiser  to  buy  a  given  period  of 
time.  If  the  advertiser  buys  it,  he  thinks  he  has  bought 
200.000  circulation.  The  same  advertiser  will  think  he  is 
getting  all  1  million  of  Newspaper  X's  total  circulation,  even 
though  his  ad  may  be  noticed  by  no  more  than  10%  of  the 
readers  of  Newspaper  X. 

The  net  effect  of  broadcast  selling  by  ratings  is  to  minimize 
the  size  of  radio's  and  television's  circulation  while  print 
media  are  maximizing  theirs.  As  a  result,  the  broadcaster 
spends  more  energy  selling  against  competing  stations  than 
he  spends  selling  against  other  media.  The  ratings  race  pits 
broadcaster  against  broadcaster.  Newspapers  and  magazines 
can  stand  on  the  sidelines  and  cheer. 

What  is  needed  in  broadcasting  is  a  thorough  reappraisal 
of  audience  measurements  and  their  use.  The  subject  is 
intricate  and  therefore  uninviting.  Yet  it  deserves  to  be 
seriously  studied  by  all  broadcasters  who  are  interested  in 
looking  beyond  next  month's  P&L  report.  It  is  too  big  a 
subject  to  be  successfully  attacked  by  one  element  in  broad- 
casting or  one  trade  association  of  broadcasters.  A  study 
project  under  the  joint  sponsorship  of  NAB.  RAB  and  TvB 
makes  sense  to  us. 


Drawn  for  BROADCASTING  by  Sid  Hix 


"Refinishing  furniture  was  my  hobby,  but  I  haven't 
touched  sandpaper  since  I  did  those  shaving  cream  spots!" 
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People 
try  it 

and  they 
like  it 


Result : 

KPRC-TV  is  first  in  sales  in 
Houston.  Next  time  you're 
thirsty  for  sales  try  the  one 
fine  TV  station  sold  everywhere 
at  popular  prices.  Just  say  .  . 
'HEY  PETRY,  KPRC— TV." 


ALSO  BREWERS  OF 

KPRC-TV,   CHANNEL   2,    HOUSTON  KPRC  RADIO 

Represented  Nationally  by  Edward  Petry  &  Co. 

COURTESY  OF  THE  CARLING  BREWING  COMPANY 


35  Cents 
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Sales  successes  whet  advertisers'  appetite 
for  syndicated  films  59 

Rep.  Harris  puts  Pulse,  Nielsen  on  hot  seat 
at  ratings  probe  34 
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STORER  PROGRAMS  INTRODUCES 

THE 

LITTLEST 

HOBO 


A  NEW  HALF-HOUR 
ADULT-ADVENTURE  SERIES 
AVAILABLE  FOR  FALL 

SEE  PAGES  76  and  77 


CONSISTENTLY  ON  TOP 


*7  P.M.  NEWS  WITH  JOHN  PERRY 
*11  P.M.  NEWS  WITH  TOM  POWELL 

WDAU 

A 

B 

20.6 
17.1 

14.9 
12.4 

17.3 
13.5 

**  7  P.M.  NEWS  WITH  JOHN  PERRY 
**11  P.M.  NEWS  WITH  TOM  POWELL 

17.0 
15.0 

13.0 
13.0 

11.0 
10.0 

People  in  Scranton  and  Wilkes  Barre  look  to 
news-dominant  WDAU-TV  early  and  late, 
where  they  know  news  is  good  news.  Every 
other  aspect  of  WDAU-TV  programming  re- 
flects the  same  know-how.  For  more  informa- 
tion, call  H-R  Television. 
Find  out  what  else  is  new. 


(uoau® 


*NIELSEN —  NOV.  1962  **ARB — NOV. -DEC.  1962 


Responsible  adults  demand  informative  radio.  Each  week  WCBM  reaches  them  with  17 
hours  of  local  and  regional  coverage,  gathered  by  Baltimore's  largest  radio  news  team, 
plus  15  hours  of  CBS  news.  Our  responsible  programming  is  geared  to  maintain  WCBM 's 
extensive  adult  reach.  REPRESENTED  NATIONALLY  BY  METRO  RADIO  SALES 


WCBM, BALTIMORE, MP.  10,000  WATTS  ON  680  KC  AND  106.5  FM,  A  CBS  RADIO  AFFILIATE 
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you  always  win  when  you  use  WGAL-TV 


MULTI-CITY    TV  MARKET 


316,000  WATTS 


Only  single  medium  assuring  full  sales 
power  in  the  entire  region  ...  a  multi-city 
market  including  the  metropolitan  areas  of 
Lancaster,  Harrisburg,  York,  and  manyother 
communities.  And,  area-wide,  the  Channel  8 
viewing  audience  is  unequaled  by  all  other 
stations  combined.  This  is  full  sales  power. 
Use  it  to  build  sales  and  increase  profits. 

WGAL-TV 

Channel  8 


STEINMAN  STATION  .  Clair  McCollough,  Pres. 


Representative:  The  MEEKER  Company,  Inc.*  New  York  •  Chicago 


Los  Angeles  •  San  Francisco 
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CLOSED  CIRCUIT 


The  thing  to  do 

Newton  N.  Minow  is  still  publicly 
refusing  to  confirm  (or  deny)  Broad- 
casting's Feb.  1 1  report  that  he  will 
resign  soon  as  FCC  chairman,  but  he's 
done  some  research  that  chairman  who 
intended  to  stay  on  would  not  be  apt 
to  do.  In  private  conversation  last 
week  he  said  he  had  looked  up  tenures 
of  former  FCC  chairmen  and  found 
they  had  served  average  of  about  two 
years.  Mr.  Minow  passed  his  second 
anniversary  in  office  March  2. 

Schroeder-Quarton-Strouse 

It's  odds-on  bet  that  Willard 
Schroeder,  vice  president-general  man- 
ager of  WOOD-AM-FM-TV  Grand 
Rapids,  will  be  elected  chairman  of 
NAB  joint  board  to  succeed  Clair  R. 
McCollough,  president  of  Steinman 
stations.  And  pre-NAB  convention 
grapevine  has  Ben  Strouse,  president, 
WWDC-AM-FM  Washington,  slated 
to  succeed  Mr.  Schroeder  as  chairman 
of  radio  board.  William  B.  Quarton, 
president,  WMT-AM-TV  Cedar  Rap- 
ids, Iowa,  incumbent  chairman  of  tele- 
vision board,  is  expected  to  be  re- 
elected. 

Mr.  McCollough  has  stiff-armed 
draft  to  retain  joint  board  chairman- 
ship since  he's  taken  on  added  respon- 
sibilities of  supervision  of  recent  Stein- 
man acquisitions  (KOAT-TV  Albu- 
querque and  KVOA-AM-TV  Tucson). 
He'll  serve  until  June  board  meeting, 
but  election  of  radio  and  tv  board 
heads  will  come  during  next  week's 
NAB  convention  in  Chicago. 

Treyz  to  Schick 

Ollie  Treyz,  ex-ABC-TV  president 
who  resigned  last  week  as  vice  presi- 
dent of  Warner  Bros.,  will  join  Schick 
Inc.  as  executive  in  charge  of  sales 
promotion  and  merchandising.  Com- 
pany plans  immediate  expansion  of  its 
electric  and  safety  razor  business  to 
encompass  full  line  of  men's  toiletries 
and  related  masculine  product  items. 
Mr.  Treyz  is  expected  to  visit  Schick 
manufacturing  headquarters  in  Lan- 
caster, Pa.,  this  week,  returning  from 
Florida  vacation. 

Schulke  to  Fm  Assn. 

National  Assn.  of  FM  Broadcasters 
has  found  its  man.  James  A.  Schulke, 
director  of  advertising  and  sales  pro- 
motion of  Magnavox  Co.,  is  slated  to 
become  chief  executive  officer  of 
NAFMB,  with  headquarters  in  New 
York,  following  NAB  convention  in 
Chicago  next  week.  NAFMB  meets 
March  30  in  Chicago  and  is  expected 
to  ratify  appointment  cleared  last  week 
by  12-man  board  of  directors.  Mr. 
Schulke,  former  vice  president  of 
Paramount  Television  Productions  and 


in  charge  of  KTLA  (TV)  Los  Angeles, 
has  had  extensive  agency  background 
(Y&R)  and  has  been  in  talent  field  with 
James  Saphier.  His  assignment:  To 
do  for  fm  what  RAB  and  TvB  are 
doing  for  am  radio  and  tv. 

As  advertising-sales  promotion  head 
of  Magnavox,  Mr.  Schulke  was  active- 
ly engaged  in  development  of  plan  for 
fm  promotion  underwritten  by  that 
company  to  extent  of  $150,000  ap- 
propriated for  block  time  purchases 
on  NAFMB  member  stations.  Plan 
was  developed  by  Frank  Freimann, 
Magnavox  president  and  strong  pro- 
ponent of  commercial  fm  as  quality 
aural  service. 

Fee  bite  revived 

Proposal  that  FCC  charge  fees  for 
all  applications  is  being  revived  and 
showdown  vote  is  expected  soon.  Fee 
idea  was  bombed  when  released  for 
comments  last  spring  (Broadcasting, 
May  21,  1962).  But  some  commis- 
sioners, notably  Chairman  Minow,  still 
favor  it.  So  does  Bureau  of  Budget, 
which  would  like  all  regulatory  agen- 
cies to  pay  their  way.  Proposed  fee 
schedule  has  been  revised,  but  fees 
that  would  be  charged  broadcasters 
are  same  as  those  included  in  original 
plan  released  last  year. 

Specials  on  spec 

David  Susskind,  head  of  Talent 
Assoc. -Paramount  Ltd.,  has  bought 
script  for  90-minute  dramatic  special 
written  by  actor-writer  Peter  Ustinov 
and  has  signed  Mr.  Ustinov  and  An- 
thony Quinn  to  star  in  it.  Story  is 
called  "The  Velvet  Knife"  and  is  set  in 
Italy  in  period  immediately  follow- 
ing Mussolini's  death.  No  sponsor  or 
network  has  been  set.  Mr.  Susskind 
also  has  deal  with  Lawrence  Olivier  to 
star  in  second  90-minute  special.  Mr. 
Olivier's  first  appearance  on  U.S.  tv 
was  in  another  Susskind  special,  "The 
Power  and  the  Glory,"  last  season. 

Renewal  relief? 

Relief  may  be  in  sight  for  harried 
radio  broadcasters  on  license  renewal 
forms.  Oral  motion,  made  at  last 
Wednesday's  FCC  meeting  by  Com- 
missioner Fred  W.  Ford,  that  en  banc 
hearing  be  held  to  procure  updated 
information  on  how  am  radio  operates 
these  days  (as  distinguished  from  pre- 
television  era  when  present  forms  were 
adopted)  was  unanimously  approved. 
Staff  was  instructed  to  prepare  docu- 
ment on  role  of  modern  radio  in  re- 
lation to  tv  and  fm  broadcasting.  FCC 
previously  had  decided  to  separate  am 
and  tv  renewal  forms. 


By  procuring  from  broadcasters  in- 
formed judgment  on  modern  radio  op- 
erations, FCC  would  be  in  position  to 
revise  Part  IV  of  renewal  form  relat- 
ing to  program  service,  recognizing 
differences  and  possibly  eliminating 
category  breakdown  so  that  supple- 
mental statement  would  suffice. 

Little  left  to  sell 

ABC-TV  is  close  to  SRO  on  its 
Arrest  and  Trial  programs  for  next 
season.  Ford  division  of  Ford  Motor 
Co.,  through  J.  Walter  Thompson  Co., 
has  affirmed  order  for  all  of  45-minute 
Arrest  and  two  other  advertisers — one 
is  Liggett  &  Myers  Tobacco,  also 
through  JWT,  and  other  unidentified 
— are  signing  for  Trial,  other  45- 
minute  show  in  back-to-back  schedul- 
ing on  Sunday  evenings.  Sales  will 
leave  two  minutes  open  in  Trial. 
Shows  are  part  of  new  concept  wherein 
they  can  be  seen  as  "package"  but  one 
is  not  dependent  on  viewing  of  other. 

Shirt  sleevers 

Warm-up  for  FCC'is  shirt-sleeve 
panel  at  NAB  convention  in  Chicago 
next  Wednesday  (April  3)  is  scheduled 
for  today  (March  25)  at  Mayflower 
Hotel  in  Washington.  In  addition  to 
seven  members  of  FCC,  NAB  Joint 
Board  Chairman  Clair  R.  McCollough, 
who  will  be  moderator,  and  NAB 
President  LeRoy  Collins,  will  be  on 
hand.  Last  year  charges  of  "rigged" 
panel  developed  because  NAB  per- 
mitted FCC  to  screen  questions  sub- 
mitted in  advance  and  to  throw  out 
those  considered  too  "controversial." 
Moreover,  questions  were  assigned  in 
advance  to  individual  commissioners, 
and  audience  was  not  told  that  session 
had  been  "rehearsed." 

About  face 

It  will  be  another  two  or  possibly 
three  weeks  before  FCC  opinion  deny- 
ing seven  vhf  drop-ins  is  released. 
That's  because  Broadcast  Bureau  had 
written  decision  other  way,  i.e.,  to 
authorize  drop-ins.  Upshot  is  staff 
had  to  jettison  half-inch-thick  docu- 
ment and  start  over  to  write  opinion 
justifying  4-3  opinion  against  drop-ins. 

Although  ABC  has  already  petition- 
ed FCC  to  reconsider  denial,  formal 
request  for  reconsideration  can't  be 
filed  until  official  decision  is  pub- 
lished. Two-station  vhf  markets  in 
which  third  v  at  less  than  standard 
separations  would  have  been  dropped 
in  are  Johnstown,  Pa.  (ch.  8);  Baton 
Rouge,  La.  (ch.  11);  Dayton  (ch.  11); 
Jacksonville,  Fla.  (ch.  10);  Birming- 
ham, Ala.  (ch.  3);  Knoxville,  Tenn. 
(ch.  8)  and  Charlotte,  N.  C.  (ch.  6). 
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What  to  Do  with  Six  Straws  in  a  Dry  State 

WMAL's  redoubtable  VP  and  general  manager,  Fred  Houwink,  is 
also  a  keen  puzzle  buff.  He  and  a  band  of  WMAL  cohorts, 
heading  to  Chicago  for  the  NAB  convention,  took  to  the  rails  after 
being  grounded  by  weather.  The  group  had  just  settled  down  to  the 
long  haul  in  the  club  car  of  the  Capitol  Limited  when  the  train 
entered  a  dry  state. 

Finding  himself  with  six  straws  and  no  glass  in  one  hand  and  time* 
on  the  other,  Fred  suggested  a  problem  to  while  away  the  thirsty 
stretch. 

He  cut  two  of  the  six  straws  in  half.  Then  he  asked  his  cohorts** 
to  use  the  eight  pieces  (four  long  and  four  short)  to  construct 
three  squares  of  equal  size. 

If  you're  not  a  straw  man,  check  with  us  for  a  solution.  If  you  are, 
send  us  your  answer  (use  one  color  to  designate  short  straws, 
another  for  long) — for  a  suitable  reward. 

^Harrington,  Righter  &  Parsons,  Inc.  dispense  another  kind 
of  Fred's  time — the  number-one-in-its-time-slot  type  (according 
to  latest  NSI  for  Washington)  on  Monday,  Tuesday  and 
Wednesday  at  11:30  PM  with  Thriller,  as  Surf  Side  6  and 
Checkmate.  Check  HR&P  for  availabilities. 

**Since  you  asked,  they  were,  reading  from  left  to  right: 

Neal  Edwards,  Harold  Green,  Ted  McDoweU,  Dick  Stakes,  Al 

Powley,  Stan  Hamilton  and  Herb  Victor 

Puzzle  adaptation  courtesy  Dover  Publications,  New  York  14,  N.  Y. 
Address  answers  to:  Puzzle  #76,  WMAL-TV,  Washington  8,  D.  C. 

wmal-tv  ® 

Evening  Star  Broadcasting  Company  WASHINGTON.  D.  C. 

Represented  by:  HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 

Affiliated  with  WMAL  and  WMAL-FM,  Washington,  D.  C.j  WSVA-TV  and  WSVA,  Harrisonburg,  Va. 
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WEEK  IN  BRIEF 


Heaviest  number  of  broadcasters  ever  expected  to  flood 
Chicago  for  NAB's  41st  annual  convention.  More  than 
40  organizations  plan  separate  meetings,  film  producers 
are  staging  own  show,  and  71  manufacturers  are  exhibit- 
ing in  largest  exhibition  in  association  history.  See  . . . 

OFFICIAL  AGENDA,  EVENTS  ...  82 
WHERE  TO  FIND  IT  .  .  .  122 
TECHNICAL  PAPERS,  AGENDA  ...  88 
MAJOR  DISPLAYS  AT  EXHIBITS  ...  96 


Under  Newton  Minow's  leadership  the  FCC  has  moved 
hard  and  fast  into  tougher  regulation— approaching  in 
minds  of  many  broadcasters  the  forbidden  area  of  censor- 
ship. Expected  is  chairman's  swan  song.  See... 

TWO  BUSY  YEARS  WITH  MINOW  ...  53 

All  channel  tv  receivers  are  on  the  market  and  have 
been  for  months.  All  major  set  makers  have  vhf-uhf  sets, 
with  price  differences  running  $20-$30.  Come  April  30, 
1964,  all-band  receivers  only.  See  .  .  . 

VHF-UHF  OUTPUT  PERKING  ...  136 


Heavy  trend  toward  "on-network"  tv  shows  in  overseas 
market  reported,  with  more  than  half  of  exported  produc- 
tions being  run  in  foreign  countries  at  the  same  time  they 
are  being  shown  on  U.  S.  networks.  See  . . . 

NEW  SHOWS  SEEN  OVERSEAS  ...  27 


NAB  charges  FCC  with  attempted  censorship  in  hear- 
ings in  Chicago  and  Omaha.  Association  labels  city-wide 
proceedings  "irresponsible"  attempt  to  impose  "illusive" 
views  on  programming.  See  .  .  . 

LOCAL  HEARINGS  CENSORSHIP  ...  128 


Congressional  committee  opens  up  with  big  guns  on 
Pulse  and  Nielsen.  Investigators  rake  Pulse  activities 
and  imply  that  Nielsen  devices  can  be  rigged.  Research- 
ers fight  but  committee  hints  worst  is  to  come.  See... 

'CON'  LABEL  PUT  BY  HARRIS  ...  34 


Commissioner  Lee  has  resignedly  given  up  in  his  cam- 
paign to  move  all  tv  into  uhf  band.  He  tells  EIA  meeting 
that  change  in  multiple  ownership  rules,  permitting  own- 
ership of  five  v's  and  five  u's  may  help  uhf.  See  .  .  . 


LEE  CONCEDES  ALL-UHF  TV 


136 


SPECIAL  REPORT:  TFE-'63 


The  boom  in  syndicated  and  feature  film  product  for 
tv  lies  in  a  single  result:  successful  selling  for  the  adver- 
tiser. Selling  patterns  have  changed,  but  film  producers 
continue  on  top  of  market.  See  . . . 

SUCCESSES  BUILD  MARKET  ...  59 


There's  a  big  demand  for  more  and  better  syndicated 
film  programs  by  television  stations.  Survey  shows  that 
three  out  of  four  stations  would  like  to  have  more  shows 
from  syndicators  for  use  in  prime  time.  See... 


STATIONS  LOOK  AT  FILM 


72 
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WHAT  IS  THE  MEASURE  OF  A  BROADCASTING  STATION? 


The  pleasant  folks*  pictured  here  are  part  of  a  local  Connecticut  television  show  ...  a  show 
which,  consistently,  has  bested  nighttime  network  competition.  Titled  "What  in  the  World," 
the  program  is  basically  a  quiz  . . .  which  insults  neither  intelligence  nor  credibility  ...  on  the 
geography,  history  and  architecture  of  the  world's  interesting  places  . . .  and  the  habits,  cus- 
toms and  accomplishments  of  people.  The  prizes  are  modest . . .  and  they  don't  go  to  people 
but  to  institutions  which  nave  need. 

Funny  thing  about  the  show!  It  has  only  one  commercial,  three  minutes  long,  smack  dab  in 
the  middle  of  the  program, . . .  and,  usually,  it  is  so  interesting,  it  draws  fan  mail! 

We'd  like  to  take  full  credit  for  "What  in  the  World"  but  must  hasten  to  assert  that 
it  is  the  brainchild  and  production  of  Baker  Advertising  of  Hartford.  We  do  take  credit,  how- 
ever, for  recognizing  its  merit  and  charm  a  long  time  ago.  In  fact,  "What  in  the  World"  has 
been  on  WTIC-TV  as  long  as  the  station  has  been  telecasting. 

Sorry  —  but  "What  in  the  World"  is  not  for  sale.  It  is  sponsored  by  the  Electric  Companies 
of  Connecticut,  as  it  has  been  since  its  very  first  broadcast. 


■Left  to  right:  John  F.  Schereschewsky ,  Director  of  the  Rumsey  Hall  School:  Aline  Saarinen,  art  critic:  Charles  C.  Cunningham ,  Director  of  the 
Wadsworth  Atheneum;  James  N.  Egan,  attorney;  Ben  Hawthorne ,  announcer;  and  Quizmaster  John  Dando,  Associate  Professor  of  English  at 
Trinity  College. 


Broadcast  House,  3  Constitution  Plaza,  Hartford  15,  Connecticut 
WTIC-TV  is  represented  by  Harrington,  Righter  &  Parsons,  Inc. 
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Late  news  breaks  on  this  page  and  on  page  10  «  -p 
Complete  coverage  of  week  begins  on  page  27    f\  | 


NIELSEN  CO.  ASKS  FCC/NAB  RATINGS  AID 

Company  witnesses  coming  back  to  House  probe  tomorrow 


A.  C.  Nielsen  Co.  witnesses  suggested 
to  House  subcommittee  investigating 
broadcast  measurement  business  Friday 
(March  22)  that  FCC  and  NAB  become 
involved  in  straightening  out  some  of 
problems  in  ratings. 

With  three  weeks  of  ratings  investi- 
gation behind  them,  members  of  Special 
Subcommittee  on  Investigations  con- 
centrated fully  on  Nielsen,  giant  of  rat- 
ings industry,  whose  witnesses  will  re- 
turn to  stand  tomorrow  (Tuesday)  after- 
noon as  congressmen  try  to  wind  up 
hearings  this  week. 

In  Nielsen's  nine-point  suggestions  on 
ratings  problems,  firm  recommends 
asking  "FCC  and/or  NAB  to  take 
strong  stand"  to  discourage  outside 
interference  in  sampling,  and  to  develop 
standards  for  deciding  when  "hypoing" 
occurs  during  rating  surveys.  Other 
suggestions:  government  credentials  for 
ratings  firms,  technical  committee  on 
radio  research,  complaint  bureau  on 
ratings  abuses,  uniform  definition  for 
metro  areas. 

Returning  to  question  whether  Niel- 
sen firm  recommended  that  MBS  and 


Cox  to  take  FCC  oath 
Tuesday  from  Douglas 

Kenneth  A.  Cox  is  scheduled  to  be 
sworn  in  as  FCC  commissioner  tomor- 
row (March  26)  by  Associate  Justice 
William  O.  Douglas  of  Supreme  Court. 

Mr.  Cox,  now  Broadcast  Bureau  chief, 
had  planned  to  assume  office  last  week, 
but  President  Kennedy  left  for  Central 
American  trip  without  signing  official 
commission.  Signature  still  was  lacking 
late  Friday,  but  White  House  said  com- 
mission would  be  signed  in  time  for 
ceremony  in  FCC  meeting  room. 

FTC  hits  St.  Joseph  ads 
based  on  medical  study 

False  advertising  charges  were  leveled 
against  Plough  Inc.'s  St.  Joseph  aspirin 
by  Federal  Trade  Commission  Friday. 
FTC  charged  that  St.  Joseph  newspaper, 
magazine  and  tv  advertising  incorrectly 
stated  results  of  analgesic  study  reported 
in  Dec.  29,  1962,  Journal  of  American 
Medical  Assn. 

Also  charged  in  complaint  is  Plough's 
advertising  agency,  Lake-Spiro-Shur- 
man,  Memphis.  Tv  spots  claimed 
"America's  leading  medical  journal  re- 
ports St.  Joseph  aspirin  is  your  'best 


ABC  Radio  add  more  50  kw  stations 
(see  page  35),  counsel  Robert  E.  L. 
Richardson  revealed  Nielsen  presenta- 
tions to  networks  which  showed  about 
50%  of  NBC  and  CBS  Radio  audiences 
accounted  for  by  "powerhouse"  stations. 

After  showing  standard  error  in 
Nielsen  Cumulative  Audience  reports 
ranges  between  50,000  and  100,000, 
subcommittee  pointed  out  Nielsen  vice 
presidents  advised  MBS  on  interpreta- 
tions of  WOR,  WINS,  both  New  York, 
audience  shares  of  between  .5  and  .8. 
Such  precise  figuring  was  "perfectly 
ridiculous,"  said  Dr.  Herbert  Arkin, 
subcommittee  statistical  consultant. 

Other  evidence  showed  Nielsen,  which 
in  1952  presented  strongly  worded  at- 
tack on  mail  ballot  system  used  by 
competitor  Broadcast  Measurement 
Bureau,  adopted  method  as  its  own  in 
next  NCA  report  after  BMB  died. 

Nielsen  witnesses  said  100  of  1,150 
tv  homes  used  in  national  sample  will  be 
changed  by  fall  of  1963,  based  on  1960 
census.  Firm  admitted  that  homes  now 
are  based  on  modified  sample  con- 
structed in  1947  with  1940  census  data. 


buy'  in  pain  relief,"  FTC  said. 

Opinions  expressed  in  Journal  article 
are  those  Of  clinical  investigators,  not 
AMA,  according  to  complaint.  Similar 
charge  of  false  advertising  in  use  of 
same  study  has  been  made  by  FTC 
against  Bayer  aspirin  (Broadcasting, 
March  18). 

Plough  owns  WMPS-AM-FM  Mem- 
phis, WJJD-AM-FM  Chicago,  WCOP- 
AM-FM  Boston,  WCAO-AM-FM  Balti- 
more and  WPLO-AM-FM  Atlanta. 

Bailey,  Miller  limit 
equal  time  exemptions 

Chairmen  of  Democratic  and  Repub- 
lican National  Committees  urged  Con- 
gress Friday  to  suspend  equal-time  sec- 
tion of  Communications  Act  for  1964 
presidential  and  vice  presidential  races. 

But  Democrat  John  M.  Bailey  and 
Republican  William  E.  Miller  opposed 
extending  suspension  to  candidates  for 
lesser  offices. 

Party  leaders  gave  views  to  House 
Communications  Subcommittee,  which 
is  considering  administration-backed 
measure  (H  Res  247)  to  waive  equal- 
time  requirement  as  it  applies  to  presi- 
dential and  vice  presidential  candidates 
(Broadcasting,  March  11). 

Rep.  Oren  Harris  (D-Ark.),  chair- 


man of  parent  Commerce  Committee 
and  sponsor  of  resolution,  said  "more 
experience"  with  manner  in  which 
broadcasters  handle  political  broadcasts 
would  be  desirable  before  extending 
suspension  to  lesser  candidates. 

Party  chairmen  said  suspension  of 
law  in  1960  to  permit  debates  between 
presidential  candidates  John  F.  Kennedy 
and  Richard  M.  Nixon  contributed 
greatly  to  education  of  electorate  on 
campaign  issues. 

But  they  said  present  law  must  be 
retained  for  protection  of  candidates 
for  local  and  state  office. 

Mr.  Bailey  said  that  "until  we  have 
conclusive,  concrete  evidence  there  will 
be  no  abuses,"  state  and  local  candi- 
dates should  have  protection  of  present 
law. 

Salinger  counterattacks; 
asks  study  of  news  media 

Pierre  Salinger,  White  House  news 
secretary,  flung  charges  of  news  manage- 
ment by  Kennedy  Administration  back 
at  "city  editors  and  managing  editors" 
of  newspapers  and  radio  and  tv  "news 
directors." 

Responding  to  mounting  criticism  of 
administration's  news  activities  (see  page 
1 30),  Mr.  Salinger  told  Women's  Na- 
tional Press  Club  in  Washington  Fri- 
day that  study  should  be  undertaken  to 
determine  whether  newspapers,  maga- 
zines and  radio-tv  are  being  operated 
in  public  interest. 


Hosts  take  note! 

With  NAB  convention  activities 
to  be  closed  down  Tuseday  after- 
noon (April  2)  in  Chicago,  dele- 
gates will  have  no  choice  but  to 
go  to  hospitality  suites  if  they 
want  liquid  refreshments. 

And,  note  to  hosts — stock  up 
early  because  all  public  liquor 
sales  will  be  prohibited  in  Chi- 
cago that  day  until  after  6  p.m. 
Even  host  hotel  will  not  be  able 
to  replenish  stocks  because  Chi- 
cago municipal  elections  fall  on 
same  day.  Local  law  requires  all 
bars  and  liquor  stores  to  close 
while  polls  are  open. 

Old  'friend'  of  broadcasters, 
Lar  (America  First)  Daly,  is 
write-in  candidate  for  mayor,  run- 
ning against  Democratic  incum- 
bent Richard  Daley  and  Repub- 
lican challenger  Benjamin  Adam- 
owski. 
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WEEK'S  HEADLINERS 


Mr.  Klatt 


Albert  A.  Klatt, 

vp-creative  direc- 
tor of  Needham, 
Louis  &  Brorby, 
Chicago,  named 
vp  in  charge  of 
creative  services. 
In  his  new  posi- 
tion, Mr.  Klatt 
will  be  respon- 
sible for  all  of 
agency's  broad- 
cast and  print 
creative  work.  Harold  Kaufman,  crea- 
tive group  head,  appointed  director  of 
radio-tv  production.  Mr.  Kaufman  has 
been  with  NL&B  for  nearly  four  years 
and  previously  had  been  with  Leo  Bur- 
nett Co.,  Chicago. 

Thomas  D. 
Tannenbaum,  ex- 
ecutive assistant 
to  Ray  Stark,  vp 
of  Seven  Arts 
Productions, 
named  to  post  of 
vp  in  charge  of 
newly  created  tv 
production  de- 
partment. Mr. 
Tannenbaum  will 
head  new  tv  pro- 
duction effort  for  Seven  Arts  (see  story, 
page  143).  He  has  served  as  associate 
producer  on  Seven  Arts'  motion  picture 
"Rampage"  for  Warner  Bros,  release 


and  served  as  head  of  Famous  Artists 
Television  before  joining  Seven  Arts. 
He  will  divide  his  time  between  New 
York  and  Los  Angeles. 


Tannenbaum 


Kenneth  C.  T.  Snyder,  senior  vp  of 
Needham,  Louis  &  Brorby  and  man- 
ager of  agency's  Hollywood  office,  re- 
signs as  of  April  1  to  become  president 
and  executive  producer  of  The  Funny 
Co.,  which  will  produce  260  five-min- 
ute color  animated  programs  of  same 
name,  which  Mattel  Inc.  (toymaker) 
will  use  as  advertising  vehicle  in  major 
markets  in  1964  (Broadcasting,  Feb. 
11).  Mr.  Snyder  and  Charles  B.  Koren, 
former  MCA  vp,  have  formed  Snyder- 
Koren  Productions,  radio-tv  commer- 
cial and  programming  consultancy,  to 
create  and  produce  advertising  for  both 
advertisers  and  agencies.  Mr.  Koren 
is  vp  of  The  Funny  Co. 

Theodore  F.  Shaker  assumes  respon- 


sibility as  acting  general  manager  of 
WABC-TV  New  York,  replacing  Joseph 
Stamler,  vp  and  general  manager,  who 
has  resigned  over  policy  difference.  Mr. 
Shaker  also  is  president  of  ABC-owned 
tv  stations  and  of  ABC  Television  Spot 
Sales.  Also  resigned  is  Arthur  Gross, 
WABC-TV  program  manager.  Richard 
Baesemyer,  sales  manager  of  Los  An- 
geles office  of  ABC  Television  Spot 
Sales,  replaces  James  E.  Szabo  as 
WABC-TV  general  sales  manager.  Mr. 
Szabo  may  move  into  another  sales  area 
at  ABC.  Mr.  Beesemyer  served  in  sta- 
tion sales  posts  in  Los  Angeles,  Chicago 
and  New  York. 

Edward  A. 
Warren,  program 
director  of 
WNBC-TV  New 
York,  appointed 
program  director 
for  ABC-owned 
tv  stations.  Prior 
to  joining  WNBC- 
TV  in  May  1962, 
Mr.  Warren  was 
director  of  pro- 
gramming for 
WGN-TV  Chicago.  In  his  new  posi- 
tion, he  will  report  to  Theodore  F. 
Shaker,  president  of  division.  ABC-TV 
Stations  are  WABC-TV  New  York; 
WBKB  (TV)  Chicago;  KGO-TV  San 
Francisco;  KABC-TV  Los  Angeles;  and 
WXYZ-TV  Detroit. 


For  other  personnel  changes  of  the  week  see  FATES  &  FORTUNES 


Ford,  Marlboro  take 
CBS-TV  pro  football 

Ford  Div.,  Ford  Motor  Co.,  through 
J.  Walter  Thompson  Co.,  both  Detroit, 
and  Philip  Morris  Co.  (Marlboro  cigar- 
ettes), New  York,  have  each  signed  for 
quarter  share  sponsorship  of  94-game 
regular  season  schedule  of  National 
Football  League  over  CBS-TV,  starting 
Sept.  15  and  running  through  Dec.  15, 
CBS-TV  announced  Friday  (March  22). 
Remaining  half-sponsorship  will  be  on 
regional  basis. 

Three  games  will  be  presented  na- 
tionally, according  to  William  C.  Mac- 
Phail,  vice  president  of  CBS  Sports. 
Twelve  regional  networks  will  carry  re- 
maining games,  presenting  seven  con- 
tests simultaneously  on  Sundays. 

Couric  warns  against 
public  service  laws 

"Paste  public  service  [broadcasting] 
on  the  statute  books  in  the  form  of 
'thou  shalt  devote  so  much  time  to 
public  service  programming'  and  you 


will  have  killed  charity,"  John  Couric, 
NAB  pr  manager,  said  last  Friday. 

In  Philadelphia  speech  before  Good- 
will Industries  luncheon  honoring 
broadcasters,  Mr.  Couric  warned  against 
any  attempts  to  "fence  in"  radio-tv's 
freedoms  to  act  in  public  service.  Broad- 
casters, he  said,  do  not  need  "a  marked 
map"  to  guide  them  in  meeting  needs 
of  public.  He  criticized  "the  blackball- 
ed of  broadcasters  .  .  .  automatic  re- 
actors at  the  mention  of  .  .  .  radio,  tv  or 
broadcasting"  and  "kneejerk  critics  who 
kick  the  electronics  media  without 
knowing  why." 

Alcoa  drops  'Premiere' 
for  Huntley-Brinkley 

Aluminum  Co.  of  America  next  fall 
drops  10-year  formula  of  identifying 
itself  with  particular  tv  entertainment 
programs.  It  will  turn  to  "greater  reach 
and  frequency"  of  new  half-hour  Hunt- 
ley-Brinkley Report  on  NBC-TV  (Mon.- 
Fri.  7-7:30  p.m.  EST). 

Alcoa,  currently  sponsor  of  ABC- 
TV's  Alcoa  Premiere,  has  bought  78 


quarter-hours  (in  52-week  schedule)  of 
Huntley-Brinkley,  according  to  Alcoa's 
agency,  Fuller  &  Smith  &  Ross,  New 
York.  Budget  for  new  show  is  about  $4 
million;  budget  for  Premiere,  $4.1  mil- 
lion. Premiere's  last  play  will  be  Sept. 
12,  and  sponsorship  in  half -hour  news 
show  starts  Sept.  9. 

EIA  pushes  for  repeal 
of  tax  on  all-channel  tv 

Electronic  Industries  Assn.  is  going 
to  try  to  get  excise  tax  removed  from 
all-channel  tv  sets.  Board  of  directors 
Friday  authorized  staff  to  work  for  re- 
moval of  10%  impost  after  hearing 
Robert  W.  Galvin,  Motorola  president, 
report  that  elimination  of  fee  would  per- 
mit all-band  receivers  to  be  sold  at 
near  same  price  as  present  vhf-only  sets. 

EIA  board  of  director's  action  came 
after  consumer  products  division  urged 
move  and  legislative  committee  opposed 
on  ground  industry  is  better  served  by 
working  for  administration's  tax  reduc- 
tion program  (see  earlier  story,  page 
136). 
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In  Detroit... 


WWJ  NEWS  is  all 


J  S  C^ST0HS  m 


WWJ  Newsman  Dick  Westerkamp 

interviews  U.  S.  Immigration  officer. 


zggm, 


Fran  Harris  chats 
with  popular  cir- 
cus performer 
visiting  Detroit. 


William  Fyffe 

reports  status 
of  U.  S.  Air 
Defense  team. 


Don  Perrie,  hot  after  a  story, 
climbs  into  WWJ  Newsmobile. 


Ven  Marshall  covers  salvage  of 
British  motorship  "Montrose". 


Dwayne  Riley  investigates 
recent  medical  advances. 


Britton  Temby  interviews  one  of 
the  city's  leading  businessmen. 


Kirk  Knight 

is  at  scene 
of  a  major 
Detroit  fire. 


No  schedule-shackles.  No  clock-straitjackets.  Whatever  it  takes  to  get  the  story  and  get  it 
across,  WWJ  News  does.    Result —  spontaneous,  accurate  news  coverage  from  the  word  GO! 

WWJ  news  WWJ-TV 

"   STATIONS  ' 


Owned  and  Operated  by  The  Detroit  News     •     National  Representatives:  Peters,  Griffin,  Woodward,  Inc. 
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If 


opting  Wai 
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But  as  usual,  we  are  busy  as  bees  selling 
our  clients'  products  to  325,600  TV  homes. 
With  10  years  experience  -  we're  the  best 
selling  bees  in  Virginia's  number  one  market. 

Buzz  your  nearest  Katz  representative — he 
will  tell  you  what  busy  bees  we  are! 


DATEBOOK 


A  calendar  of  important  meetings  and 
events  in  the  field  of  communications 

•Indicates  first  or  revised  listing 
MARCH 

*March  25 — Hollywood  Ad  Club  Shirtsleeves 
session  on  "Creative  Media  Selling,"  12 
noon  to  2:30  p.m.,  Hollywood  Roosevelt. 
Emil  Reisman,  advertising  manager,  Gallen- 
kamp  Shoe  Stores,  chairman.  Rick  Clark, 
Rclaxacizor;  David  Blair,  Bullock's  depart- 
ment store;  Robert  Forestal  of  McNaugh- 
ton,  Laub,  Forestal  and  Jeff  Rogers  of 
Honig-Cooper  &  Harrington  will  report  on 
successful  advertising  ideas  contributed  by 
media  salesmen.  Jack  O'Mara,  TvB  western 
manager,  will  preside. 

March  25-28— Institute  of  Electrical  &  Elec- 
tronics Engineers,  international  convention. 
New  York  Coliseum  and  Waldorf-Astoria 
Hotel. 

*March  26 — Federal  Communications  Bar 
Assn.  luncheon  meeting  in  the  grand  ball- 
room of  the  Willard  Hotel,  Washington, 
D.  C.  Kenneth  A.  Cox,  new  FCC  commis- 
sioner and  former  chief  of  the  commis- 
sion's Broadcast  Bureau,  will  speak. 

March  26 — Final  date  for  the  filing  of  ap- 
plications for  ch.  5  in  Boston.  Applications 
will  compete  comparatively  with  present 
occupant  WHDH-TV. 

March  26 — Board  of  Broadcast  Governors 
hearing,  Ottawa. 

March  27 — Eleventh  annual  Management 
Conference  of  U.  of  Chicago,  McCormick 
Place,  Chicago.  The  one-day  conference  is 
sponsored  by  the  Graduate  School  of  Busi- 
ness and  the  university's  Executive  Program 
Club.  Charles  G.  Mortimer,  chairman  of 
General  Foods  Corp.,  White  Plains,  N.  Y., 
will  speak  at  the  evening  conference  ban- 
quet on  "Developing  a  Climate  Conducive 
to  a  Growing  Economy." 

*March  28 — Merchandising  Executives  Club 
of  Los  Angeles,  dinner  meeting  at  the  Cove 
Restaurant.  Ray  Edwards,  Glendale  Federal 
Savings  &  Loan  Assn.;  James  P.  Felton, 
Seaboard  Finance  Co.,  and  Willard  Adams, 
Bank  of  America,  will  discuss  "Money  Mer- 
chandising." Carroll  Sugar,  BBDO,  is  chair- 
man of  the  day. 

March  29— The  Chicago  chapter  of  Sigma 
Delta  Chi  (The  Headline  Club)  dinner  meet- 
ing, 6:30  p.m.  (cocktails  5:30),  Sheraton- 
Blackstone  Hotel.  Pierre  Salinger,  White 
House  news  secretary,  will  speak  on  man- 
aged news  and  other  press-government 
friction. 

March  29 — Advertising  Women  of  New 
York  Foundation,  World's  Fair  Ball,  Grand 
Ballroom,  Waldorf-Astoria  Hotel,  New  York 
City.  Cocktail  service,  6:30  p.m.;  dinner, 
8:00  p.m.;  dancing  to  Lester  Lanin's  or- 
chestra from  8:00  p.m.  to  2:00  a.m. 

March  29 — Twenty-fourth  annual  conven- 
tion of  the  Assn.  of  Background  Music  Op- 
erators, Conrad  Hilton  Hotel,  Chicago. 

March  29-30— Spring  conference  of  Sixth 
District  (Illinois,  Indiana  and  Michigan)  of 
Advertising  Federation  of  America,  Shera- 
ton-Chicago Hotel.  Host  organization,  Chi- 
<  ago  Federate  Advertising  Club,  extends  wel- 
come to  broadcasters.  Speakers  include  AFA 
Board  Chairman  George  Head,  National 
Cash  Register  Co.  and  AFA's  new  presi- 
dent, Mark  F.  Cooper.  Celebrity  reception 
is  scheduled  March  29,  6-8  p.m.,  at  Mid- 
America  Club. 

March  29-30— National  Assn.  of  Educational 
Broadcasters  Region  II  conference,  Tampa, 
Fla.  WEDU  (TV)  Tampa-St.  Petersburg 
(educational  ch.  3)  is  host  station  for  con- 
ference and  its  general  manager,  LeRoy 
Lastinger,  is  conference  chairman.  Among 
the  speakers  are  William  Harley,  NAEB 
president,  and  Richard  Hull,  of  Ohio  State 
U.,  NAEB  board  chairman. 

*March  30— Annual  meeting.  National  Assn. 
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educational  television : 


Today,  education  in  America 
faces  a  severe  challenge.  An  accel- 
erating world  requires  new  and 
broader  curriculums.  An  expand- 
ing population  begs  for  more  teach- 
ers, more  classrooms. 

Many  communities  have  turned 
to  Educational  Television  as  an 
imaginative  way  to  expand  course 
subjects,  to  bring  more  effective 
teaching  techniques  into  the  class- 
rooms without  sacrificing  person- 
alized instruction. 


Because  of  our  long  experience 
in  the  research  and  development 
of  telephone,  television,  and  de- 
fense communications  networks,  it 
was  natural  that  the  Bell  System 
was  called  on  to  develop  facilities 
for  one  of  the  first  ETV  networks 
in  the  country,  in  Hagerstown, 
Maryland. 

We  have  since  helped  pioneer 
the  first  state-wide,  closed  circuit 
Educational  Television  system,  in 
South  Carolina. 


In  doing  this,  we  have  developed  a 
transmission  service  that  provides 
several  channels  of  instruction.  It  is 
low  in  cost  and  makes  use  of  the  service 
and  maintenance  facilities  of  local 
Bell  Telephone  Companies  in  com- 
munities of  any  size. 

Helping  communities  like  yours 
find  the  answer  to  better  learning 
through  Educational  Television  is 
just  one  more  way  of  putting  Bell 
System  research  and  skills  to  work 
serving  you  and  your  family. 


BELL  TELEPHONE  SYSTEM 

Owned  by  more  than  two  million  Americans 


ALL 
THE 

GREAT 
ABC 

SHOWS 


Unduplicated  coverage 
makes  WSUN  your  most 
efficient  buy  in  the  Tampa 
Bay  market. 

WSUN-TV 

Tampa  -  St.  Petersburg 


of  Fm  Broadcasters,  Conrad  Hilton  Hotel, 
Chicago. 

March  31 — Board  of  directors  meeting,  In- 
stitute of  Broadcasting  Financial  Manage- 
ment, 9  a.m.,  Blackstone  Hotel,  Chicago. 

March  31 — Assn.  of  Maximum  Service  Tele- 
casters  annual  membership  meeting,  Conrad 
Hilton  Hotel,  Chicago. 

March  31 — Annual  meeting  of  the  Assn.  of 
Professional  Broadcasting  Education,  Chic- 
ago. Dick  Mendenhall,  editorial  director  of 
WSB-AM-FM-TV  Atlanta,  Ga.,  and  Worth 
McDougald,  head  of  radio-tv  sequence  at 
the  University  of  Georgia's  School  of 
Journalism,  will  speak. 

March  31 -April  3 — Annual  NAB  conven- 
tion, Conrad  Hilton  Hotel,  Chicago. 

APRIL 

♦April  1 — Annual  stockholders  meeting, 
VVometco  Enterprises  Inc.  400  North  Miami 
Ave.,  Miami,  Fla. 

April  1 — Deadline  for  petitions  to  FCC  for 
reconsideration  of  its  new  rates  for  leased, 
private  telegraphic  services  and  establish- 
ment of  special  press  rates  for  wire  serv- 
ices. 

April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  reserve  ch.  39  in 
Allentown  for  etv  use,  assign  ch.  36  to 
Altoona,  ch.  3  to  Clearfield,  ch.  65  to  Harris- 
burg,  and  ch.  68  to  Scranton,  all  Penn- 
sylvania, for  etv  use. 

April  1 — Deadline  for  comments  on  FCC 
proposed  rulemaking  to  add  ch.  18  to 
Gaithersburg,  Md. 

*April  1 — Eighth  annual  membership  break- 
fast meeting  of  Tv  Stations  Inc.,  Mayfair 
Room,  Sheraton-Blackstone  Hotel,  Chicago. 
Sylvester  L.  (Pat)  Weaver,  board  chairman 
of  McCann-Erickson  International,  will  be 
guest  of  honor  and  principal  speaker.  Other 
speakers  will  be  W.  D.  (Dub)  Rogers,  Tv 
Inc.'s  chairman,  who  will  also  preside,  and 
the  organization's  president,  Herb  Jacobs. 

April  2 — Premium  Advertising  Conference, 

conducted  by  Premium  Advertising  Assn. 
of  America,  McCormick  Place,  Chicago. 
The  theme  of  the  conference,  which  is  held 
in  conjunction  with  the  National  Premium 
Buyers'  Exposition  is  "Operation  Greater 
Economic  Growth  Through  More  Produc- 
tive Advertising  and  Sales  Promotion." 
Featured  speakers  are  Dr.  Arno  Johnson, 
vice  president  and  senior  economist  at 
J.  Walter  Thompson  Co.;  Stanley  Goodman, 
president  of  Sales  Promotion  Executives 
Assn.;  Richard  F.  Tomlinson,  president  of 
Food  Field  Reporter  and  Food  Topics;  Daniel 
L.  Goldy,  U.  S.  Dept.  of  Commerce;  and 
William  Dunham,  president  of  Premium  Ad- 
vertising Assn.  of  America. 

April  3-5 — Assn.  of  National  Advertisers 
West  Coast  meeting,  Santa  Barbara  Biltmore 
Hotel,  Santa  Barbara,  Calif. 

April  4-5 — Assn.  of  National  Advertisers 
annual  West  Coast  meeting,  Biltmore  Hotel, 
Santa  Barbara,  Calif.  Speakers:  Alan 
Stoneman,  Purex  Corp.;  Fairfax  Cone, 
Foote,  Cone  &  Belding;  Gilbert  H.  Weil, 
ANA  general  counsel;  John  B.  Hunter  Jr., 
B.  F.  Goodrich  Co.;  E.  J.  Beam,  Hughes 
Aircraft;  Ralph  Carson,  Carson/Roberts 
Adv.;  Courtenay  Moon,  Grey  Adv.;  Harry 
F.  Schroeter,  National  Biscuit  Co.;  Don 
Connell,  Market  Research  Corp.;  Peter 
Langhoff,  Young  &  Rubicam,  and  Donald 
Kanter,  Tatham-Laird. 

April  6 — American  Women  in  Radio  & 
Television,  Projection  '63  workshop,  10  a.m.- 

12:30  p.m.,  tv  wing,  McCann-Erickson  Inc., 
485  Lexington  Ave.,  New  York. 

April  6 — Georgia  AP  Broadcasters  Assn. 
meeting,  Atlanta.  News  clinic  featuring 
specialists  in  various  phases  of  broadcast 
news  coverage.  Awards  banquet  at  night, 
with  AP  Assistant  General  Manager  Louis 
Kramp  speaking. 

April  11 — Seminar  on  radio  broadcasting 
and  community  leadership  under  joint 
auspices  of  Southern  California  Broad- 
casters Assn.  and  U.  of  Southern  California 
Dept.  of  Telecommunications.  USC  campus, 
Los  Angeles. 
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Another  important  plus ...  documented  research  tells  the  story! 


They  like  us 

WGN  Radio  has  the  most  highly  respected  programming  in  Chicago. 
Chicago  area  adult  listeners  rate*  WGN  first  in  these  categories... 


•  Good  program  variety 

•  Well-rounded  news  coverage 

•  Good  sports  coverage 

•  Good  taste 
•  Advertising  of  high  quality  products 

•  Broad  family  appeal 

•  Appeal  to  intelligent  people 


That's  why  we 
reach  more 


WGN  Radio  reaches  the  largest  audience  of  any  broadcasting  station  west 
of  the  Hudson  River.  (NCS,  1961  —  1,677,600  homes  reached  weekly.) 

WGN  Radio  reaches  more  homes  and  more  cars  than  any  other  Chicago  radio 
station.  (NCS,  1961;  The  Chicagoland  Auto  Radio  Audience  Survey,  1961.) 

For  ten  consecutive  months,  WGN  Radio  has  reached  more  homes  per 
average  quarter  hour  (6  a.m.  to  midnight)  than  any  other  Chicago  radio 
station.  (NSI  Bi-Monthly  Radio  Reports,  April,  1962  —  January ,  1963.) 


That's  why  we  say 

wgn  is  Chicago' 

The  most  respected  call  letters  in  broadcasting 

*  Market  Facts  Chicago  Radio  "Image"  Study,  1960 


BROADCASTING,  March  25,  1963 


Big-as-all-outdoors! 

"THEY  CAME  TO  CORDURA".  .  .  Gary  Cooper,  Rita  Hayworth  and  Van 
Heflin  lead  a  brilliant  array  of  top  Hollywood  and  Broadway  performers 
in  one  of  the  most  exciting  adventures  ever  brought  to  the  screen.  Robert 
Rossen's  taut  direction  makes  it  a  memorable  outdoor  film.  It's  another  of 
the  73  great  box-office  hits,  newly  released  for  television,  that  have  been 
added  to  the  roster  of  the  COLUMBIA  POST-48's. 


Already  sold  to:  WCBS-TV  New  York,  KGO-TV 
San  Francisco,  WTPA  Harrisburg-Lancaster, 
WGAN-TV  Portland,  Maine,  WCAU-TV  Philadelphia, 
WBBM-TV  Chicago,  WOOD-TV  Grand  Rapids- 
Kalamazoo,  KENS-TV  San  Antonio,  WJHG-TV 
Pensacola-Panama  City,  WAPI-TV  Birmingham, 
WALB-TV  Albany,  Ga.,  WSYR-TV  Syracuse,  WBAY- 
TV  Green  Bay,  KHSL-TV  Chico-Redding,  KGMB-TV 
Honolulu,  KLAS-TV  Las  Vegas,  KPHO-TV  Phoenix, 
KGW-TV  Portland,  Oregon,  WRGB  Albany- 
Schenectady,  KMOX-TV  St.  Louis,  KTVT  Ft  Worth- 
Dallas,  WOKR  Rochester,  N.  Y.,  WEEK-TV  Peoria, 
KARD-TV  Wichita,  WLOS-TV  Asheville,  WHO-TV 


Des  Moines,  WWL-TV  New  Orleans,  WKBN-TV 
Youngstown,  WLBW-TV  Miami,  KOVR  Stockton- 
Sacramento,  KMBC-TV  Kansas  City,  Mo.,  KMJ-TV 
Fresno,  WDAU-TV  Scranton-Wilkes-Barre, 
KLYD-TV  Bakersfield,  WJAR-TV  Providence, 
KOGO-TV  San  Diego,  KTNT-TV  Seattle-Tacoma. 


FROM  REPAIRS  TO 
COMPLETE  OVERHAUL 

•  Video  tape  recorder  service 

•  TV  camera  overhaul 

•  Antenna  inspection  measurements 

•  Microphone  &  pick-up  repairs 

•  Transmitter  performance  measurements 
» Custom  fabrication 

•  Installation  supervision 

•  Console  repairs 

•  TV  projector  service 

•  Microwave  service 

Broadcasters  have  selected  RCA 
for  dependable  service  over  the 
past  30  years. 

To  guard  performance  of  all 
your  equipment  .  .  .  simply  tele- 
phone one  of  the  following  field 
•offices:  Atlanta  (phone  799- 
7291),  Chicago  (WE  9-6117), 
Camden  (GL  6-7984),  Holly- 
wood (OL  4-0880).  Or  contact 
Technical  Products  Service, 
RCA  Service  Company,  A  Divi- 
sion of  Radio  Corporation  of 
America,  Bldg.  203-1,  Camden 
8,  N.  J. 

The  Most  Trusted  Name 
in  Electronics 


Properly  assayed 


OPEN  MIKE  • 


Editor:  Congratulations  on  an  ac- 
curate, HONEST  APPRAISAL  OF  THE 
West  Virginia  economy.  Want  1,000 
reprints  of  your  march  18  ohio 
Valley  special  report. — Tom  Gar- 
ten, WSAZ-TV  Huntington,  W.  Va. 

Editor:  The  West  Virginia  centen- 
nial COMMISSION  DEEPLY  APPRECIATES 

your  presenting  the  positive  side 
of  the  West  Virginia  story  in  our 
centennial  year. — Carl  R.  Sullivan, 
executive  director,  West  Virginia  Cen- 
tennial Commission,  Charleston. 

Fm  trouble  at  the  top 

Editor:  An  acute  problem  exists  for 
many  fm  broadcasters. 

Most,  if  not  all,  small  market  fm 
stations  are  hard-pressed  to  sell  adver- 
tising. Fm  service  is  supported  by  am 
income  in  the  hope  that  the  increasing 
popularity  of  fm  will  one  day  make  it 
a  saleable  medium. 

To  illustrate  the  point  of  this  letter, 
our  WRFL  (FM),  after  17  years  of 
operation  made  possible  because  of  the 
remote  control  provision  of  the  FCC 
rules,  is  faced  today  with  the  necessity 
of  discontinuing  this  service  because  of 
the  new  FCC  automatic  logging  pro- 
vision. As  of  April  8  a  first  class  license 
holder  must  personally  inspect  all  trans- 
mitting equipment  DAILY  and  log  his 
visit,  stating  need  for  remedial  action 
and  what  steps  were  taken  to  perform 
it. 

The  WRFL  transmitter  is  in  the  Blue 
Ridge  Mountains,  virtually  inaccessible 
for  days  at  a  time  during  winter  months 
and  during  spring  thaws.  It  is  six  miles 
from  the  nearest  passable  road.  .  . 

It  boils  down  to  the  addition  of  two 
extra  engineers  and  a  road  crew  for  an 
fm  facility  which  can  give  no  income 
for  some  years. 

You  can  help  by  getting  the  word  to 
those  involved.  It  is  remotely  possible 
that  if  enough  broadcasters  petition  the 
FCC  for  a  stay,  one  might  be  granted. 
At  best  these  fm  stations  with  remote 
mountaintop  installations  should  im- 
plore the  FCC  to  carefully  consider  the 
consequences. — Philip  Whitney,  general 
manager  &  chief  engineer,  WRFL 
(FM)  Winchester,  Va. 

Carried  to  the  extreme 

Editor:  FCC  Chairman  Newton  Mi- 
now,  in  his  testimony  before  the  House 
judiciary  antitrust  subcommittee  last 
week,  expressed  a  view  that  seems  to 
me  to  be  interesting  in  its  implications. 
He  defined  the  public  interest  as  set 
out  in  the  Communications  Act  as  in- 
cluding the  well-being  of  newspapers. 

.  .  .  Since  Mr.  Minow  is  not  con- 
sidering licensing  newspapers  as  well  as 


protecting  them  by  a  kind  of  indirect 
subsidy,  it  would  seem  he  is  stretching 
the  concept  of  the  public  interest. 

If  newspapers  are  to  get  a  boost  by 
the  granting  of  valuable  licenses  over 
other  equally  worthy  applicants,  why 
not  also  insure  that  these  publications 
are  in  fact  operating  in  the  public 
interest?  How  about  an  examination  of 
the  readership  firms  so  that  newspapers 
can  experience  the  "tar  brush"  of  con- 
gressional investigation? 

I  hope  that  if  the  commission  does 
begin  to  award  broadcasting  licenses  to 
newspapers  as  a  boost  to  their  eco- 
nomic misfortunes  that  it  will  also  en- 
courage the  other  benefits  that  go  along 
with  operating  in  the  public  interest. — 
M.  C.  Topping,  assistant  professor, 
Oklahoma  State  U .,  Stillwater,  Okla. 

Mr.  Martin's  remarks 

Editor:  In  reporting  my  remarks  at  the 
state  presidents'  conference  (Broad- 
casting, March  4),  your  man  has 
placed  quotation  marks  around  a  state- 
ment I  didn't  make.  Since  it  relates  to 
the  sentiments  of  the  membership  of 
the  Colorado  Broadcasters  Assn.,  I 
would  appreciate  a  correction. 

I  did  not  say  that  the  membership  of 
CBA  was  "not  interested  in  anything 
the  NAB  has  to  say."  What  I  said  was 
that  our  membership  had  requested  that 
our  convention  program  this  year  omit 
an  appearance  by  an  NAB  staff  mem- 
ber paraphrasing  Mr.  Collins.  .  . — Bob 
Martin,  president,  Colorado  Broadcast- 
ers Assn. 

[An  experienced  Broadcasting  reporter  made 
notes  when  Mr.  Martin  delivered  his  re- 
marks. The  story  has  been  described  as  ac- 
curate by  NAB  executives.] 

Old  diaries  not  used 

Editor:  This  .  .  .  concerns  page  46, 
March  18  Broadcasting:  ".  .  .  com- 
pany obtains  multiple-market  data  by 
using  its  old  sample  by  referring  to 
diaries  stored  in  warehouse  .  .  ." 

Any  multiple  market  composite  un- 
dertaken by  us  concerns  the  problem  of 
sample  design  and  distribution.  We  do 
not  refer  to  old  diaries  for  current  in- 
formation on  viewing.  We  do  observe 
the  geographic  distribution  of  past  sam- 
ples from  tables  we  have;  study  Census 
of  Housing  data;  current  set  ownership 
patterns;  and  then  design  multiple- 
market  subsamples.  Current  diaries  are 
then  sent  such  a  sample  when  multiple- 
market  composites  are  studied.  All  of 
this  is  separate  and  distinct  from  local 
market  sample  work. 

The  foregoing  is  quite  different  from 
the  statement  in  Broadcasting  and  I 
believe  the  confusion  comes  from  the 
terms  of  the  subsample  and  past  sample 
distribution  in  the  leter  I  left  with  [your 
reporter]  at  the  hearings.  .  .  . — Allan  V. 
Jay,  Videodex  Inc.,  New  York  City. 
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Only  the  sunshine  covers  South  Florida  better  than  WT VJ 


South  Florida's  Largest  Daily  Circulation 

WTVJ 

A  WOMETCO  ENTERPRISES,  INC.  Station 


Represented  Nationally        by  Peters,  Griffin,  Woodward,  Inc. 


LOOK  IN  AT  THE  LION'S  DEN  when  visiting  TFE  '63  in 

Chicago,  March  30-April  3.  That's  where  you'll  find  the  usual 
MGM  hospitality— and  a  full  complement  of  TV  programs  for  sta- 
tions. *MGM  Television,  Washington  Room,  Pick  Congress  Hotel. 
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LOOK  WHO'S  BACK  America's  favorite  light-hearted 
sleuths  are  now  available  for  the  first  time  on  a  market-by-mar- 
ket basis.  Get  full  details  about  The  Thin  Man  series  at  the 
MGM  suite  at  TFE  '63.  "'Phyllis  Kirk,  Asta,  Peter  Lawford. 

1540  BROADWAY,  NEW  YORK  19  .  CHICAGO  •  CULVER  CITY  •  TORONTO 
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MONDAY  MEMO 


from  EDWARD  H.  MAHONEY,  vp,  Fuller  &  Smith  &  Ross,  New  York 


Are  tv  commercial  production  costs  really  up? 


If  a  good  one-minute  tv  spot  cost 
$5,000  to  produce  in  1958,  how  much 
would  it  cost  today— $5,000?  $10,000? 
$15,000? 

If  you  estimated  $10,000  or  more, 
you're  probably  a  client.  If  you  esti- 
mated $5,000  or  less,  you  probably 
run  a  production  house — and,  inci- 
dentally, you're  probably  right! 

Of  course,  total  tv  advertising  costs 
are  rising.  Talent  re-use  payments  have 
skyrocketed  as  a  result  of  recent  con- 
tracts negotiated  by  the  Screen  Actors' 
Guild  and  American  Federation  of 
Television  &  Radio  Artists.  Talent  and 
air-time  costs  have  gone  up,  too,  along 
with  the  cost  of  living.  On  the  produc- 
tion side  some  costs  are  up  but  others 
have  come  down. 

Result:  It  need  cost  no  more  to  pro- 
duce good  commercials  today  than  it 
did  five  years  ago. 

Why  Higher  Estimates?  ■  If  this  is 
true,  why  are  production  estimates  sub- 
mitted by  agencies  so  much  higher? 
Because  many  agencies  do  not  separate 
true  production  costs  from  non-produc- 
tion items.  Their  production  estimates 
include  charges  for  such  non-production 
things  as  talent  re-use  payments,  prop 
items  that  do  not  rightfully  belong  in  a 
commercial  production  budget.  The 
latter  items  seem  to  be  increasing  in 
scope  and  number. 

Actual  film  production  costs  include 
only  non-recurring  items — net  to  the 
production  house,  costs  of  special  serv- 
ices or  props,  talent  session  fee,  agency 
commission  and  local  taxes. 

This  total  should  be  shown  separately 
from  the  residual  costs  which  are  com- 
pletely dependent  on  the  media  buy. 
For  example,  if  the  gross  commercial 
production  cost  was  $8,000  and  the 
spot  was  to  be  used  in  a  one-city  test 
market  and  had  two  on-camera  per- 
formers, the  session  cost  would  be 
$199.50,  including  pension  and  welfare. 
However,  if  the  same  commercial  were 
to  be  shown  for  13  weeks  on  a  prime 
network  show,  the  session  cost  would 
be  $1,092,  including  pension-welfare. 

Agency  failure  to  make  clear  that 
residual  payments  are  dependent  on  the 
media  buy  has  resulted  in  the  wide- 
spread wrong  impression  that  commer- 
cial production  costs  have  risen. 

Which  costs  have  gone  down?  Chiefly 
production  house  profits.  First,  as  a 
result  of  rising  overall  tv  costs,  clients 
are  tending  to  produce  fewer  commer- 
cial spots  and  run  them  more  often. 
Second,  there  has  been  a  rapid  increase 
in  the  number  of  companies  producing 
tv  commercials.  Over  80%  of  the  236 
New  York  City  film  producers  are  less 


than  two  years  old. 

Buyer's  Market  ■  The  resultant  in- 
crease in  the  availability  of  talent  has 
tended  to  create  a  buyer's  market. 
That's  why  production  houses  some- 
times charge  less  today  for  comparable 
services  than  they  did  five  years  ago 
despite  a  20%  increase  in  hourly  rates 
of  production  unions. 

To  meet  the  competitive  situation, 
they  are  turning  to  ingenious  production 
methods,  many  of  which  are  not  only 
more  effective  for  the  product  but  more 
economical  as  well. 

There  are  two  good  reasons  why  they 
can  do  this:  1)  personnel  and  2)  me- 
chanical. Greater  experience,  inven- 
tiveness, and  skill  on  the  part  of  produc- 
tion personnel  save  time  and  costly 
mistakes.  And  improved  equipment, 
which  required  a  large  capital  invest- 
ment, has  resulted  in  reduced  studio 
logistics  costs. 

For  example,  magnetic  tape  has  revo- 
lutionized sound  recording.  Now,  in- 
stead of  having  to  record  sound  on  film, 
then  send  it  to  the  lab  for  developing 
and  printing,  which  used  to  take  a  day 
or  two  and  often  resulted  in  errors  that 
required  costly  re-recording,  you  can 
record  directly  on  magnetic  tape  during 
shooting.  Magnetic  tape  is  to  sound 
what  video  tape  is  to  film. 

Miniaturization  and  new  light-weight 
cameras,  lighting  and  sound  equipment 
have  greatly  reduced  studio  and  location 
shooting  costs. 

And  finally  the  film  itself,  both  black 
and  white  and  color,  has  been  improved 
radically.  This  allows  more  flexibility 
in  shooting  and  cuts  down  on  time  pre- 
viously required  for  critical  lighting. 

Jet  Age  Commercials  ■  Furthermore, 
contrary  to  popular  belief,  location- 
shooting  costs  have  actually  decreased 
in  many  cases.  Before  the  days  of  jet 
travel,  a  crew  sent  to  Florida  or  the 
Caribbean  during  the  winter  months 


sometimes  sat  around  for  ten  days  or 
more  waiting  for  good  shooting  weather. 
Today  you  can  jet  crew  and  talent 
directly  to  a  guaranteed  good-weather 
location,  shoot  the  footage  in  one  or 
two  days  and  lower  both  talent  and 
production  costs. 

For  example,  you  can  transport  cam- 
era crew,  agency  producer  and  one 
actor  from  New  York  to  Rio,  where 
seasons  are  reversed,  shoot  your  footage 
and  bring  them  all  back  for  approxi- 
mately $2,000  (via  jet  economy  flight). 

Production  houses,  in  cooperation 
with  the  unions,  are  doing  more  than 
their  share  to  hold  down  tv  commercial 
production  costs.  Here  are  several  ways 
the  agency  production  supervisor  can 
save  money  in  large  chunks: 

1.  Schedule  shooting  during  the  Oc- 
tober-March period  and  try  to 
avoid  the  peak  production  months. 

2.  Do  not  insist  on  using  a  certain 
producer  when  he's  already  up  to 
his  ears.  "There's  only  one  man 
who  can  do  this".  .  .  is  a  lot  of 
nonsense  .  .  .  and  can  cost  a  lot 
of  money. 

3.  Avoid  crash-production  schedules. 
Overtime  in  shooting,  editing  or 
lab  work  doubles  the  cost. 

4.  Urge  creative  staff — writers,  art- 
ists and  producers — to  develop 
inventive  new  ways  of  reducing 
talent  re-use  payments  which  may 
even  increase  the  effectiveness  of 
the  commercial. 

5.  Make  multiple  use  of  sets  and 
props  whenever  possible. 

It's  true  that  tv  commercial  produc- 
tion costs  are  not  higher  today  than 
they  were  five  years  ago.  Prove  it  to 
yourself.  Pull  out  a  storyboard  shot  in 
1958.  Select  the  right  production  com- 
pany and  cost  it  out,  applying  some  of 
the  economy  tricks  you've  learned  since 
then.  You  may  even  find  you  can  do 
it  better  for  less! 


Edward  H.  Mahoney  has  been  in  the  ad- 
vertising agency  broadcast  field  for  16 
years.  Prior  to  joining  Fuller  &  Smith  & 
Ross  Inc.  in  1960  as  vice  president  and 
manager  of  broadcast,  he  was  vice  presi- 
dent in  charge  of  television  for  Cunning- 
ham &  Walsh  in  New  York  for  three  years. 
Eefore  that,  he  was  vice  president  of 
commercial  tv  for  Benton  &  Bowles  for 
eight  years.  Mr.  Mahoney  was  graduated 
from  Harvard  College  where  he  also  did 
graduate  study  in  architecture. 
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It  Takes  RPM  To  Move  The  Goods! 

Ratings  . . . 
Programming  . . . 
Merchandising . . . 

you  get  more  with  WELI's  RPM 
Radio!  Depend  on  BIG-Buy  WELI 
for  IMPACT  in  the  rich  New  Haven- 
centered  market!  Ten  strike! 

National  Sales:  H-R  Representatives, 
Inc.;  Boston:  Eckels  &  Co. 


WELI/960  THE  SOUND  OF  NEW  HAVEN/5000  WATTS 
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STATION 
AFTER 
STATION 
CALLED  THE 
POLICE! 


They  told  Police  Chiefs 
of  a  plan  to  televise  their 
Departments  in  action,  in 
a  case  that  ( 1 )  dramatizes 
the  forces  that  lead  to 
crime  and  (2)  adds  a 
chapter  to  the  record  of 
heroic  police  service. 


.  and  the  Police  came  running. . . 


More  than  a  score  of  metro- 
politan PD's  responded 
enthusiastically.  They  are 
bringing  before  the  camera 
the  REAL  culprits,  the 
"innocent  bystanders", 
the  victims  and  the  officers 
involved  in  A  REAL  AND 
IMPORTANT  CASE  IN 
ITS  FILE.  Result: 


Enforcement  Series 


Show 


POLICE  CHIEF  F.  C.  RAMON,  Seattle,  states: 

"This  television  series  illustrates  the  desperately  danger 
ous  risks  the  Policeman  faces  on  the  job  .  .  .  and  he  Jacei 
them  for  the  Community.  The  citizens  should  know  abou 
this  and,  above  ail,  should  know  how  they  can  help. 

POLICE  CHIEF  C.  L.  SHUPTRINE,  Houston,  asserts: 
-The  modern  criminal  accentuates  the  demand  for  up 
to-the-minute  law  enforcement  agencies  .  .  .  flexible 
dynamic  and  effective.  This  television  program  accii 
rately  portrays  today's  Police  Departments  in  action 


Learn  details  at 
UA-TV's  Hospitality  Room 
TELEVISION  FILM  EXHIBIT 
Pick-Congress  Hotel 
Chicago,  Mar.  30-Apr.  5  ' 


SOLD! 


WFBG-TV  Altoona— Johnstown 
WSB-TV  Atlanta 
WMAR-TV  Baltimore 
WHBF-TV  Binghamton 
WHDH-TV  Boston 
WSAZ-TV  Charleston— Huntington 
WLYH-TV  Harrisburg-Lebanon-York 


WGN-TV  Chicago 
WKRC-TV  Cincinnati 
WTVN  Columbus 
WFAA-TV  Dallas 
WLW-D  Dayton 
KLZ-TV  Denver 
WJBK-TV  Detroit 


WZZM-TV  Grand  Rapids— Kalamazoo  WJXT-TV  Jacksonville 


TV's  MOST  POPULAR  LAW  ENFORCER 


Documented  Drama 
of   THE  LAWLESS 
AND  THE  LAW 


Available  in  COLOR 
or  black  and  white 


In  city  after  city, 
LEE  MARVIN  talks 
to  real  lawbreakers, 
their  victims, 
witnesses, 
arresting  officers. 
Before  your  viewers' 
very  eyes,  he 
reconstructs  the  crime 
-the  "why?"  of  it 
— the  "wrap  up" 
by  The  Law. 


filmed  WHERE  THE  LAW 
IS  BROKEN 
at  "the  scene  of  the  crime" 

—WHERE  THE  LAW 
GOES  INTO  ACTION 
at  headquarters,  on  patrol 

—WHERE  THE  LAW 
EXACTS  ITS  PRICE 
in  police  court,  prison 


KFRE-TV  Fresno 
KPRC-TV  Houston 
WLW-I  Indianapolis 
KABC-TV  Los  Angeles 
WMCT-TV  Memphis 
WTVJ  Miami 
WTMJ-TV  Milwaukee 
WLOS-TV  Asheville 


WNHC-TV  New  Haven 
WDSU-TV  New  Orleans 
WABC-TV  New  York 
WFTV  Orlando,  Fla. 
WFIL-TV  Philadelphia 
WIIC-TV  Pittsburgh 
WCSH-TV  Portland,  Me. 
KXTV  Sacramento 


WSLS-TV  Roanoke 
KGW-TV  Portland,  Ore. 
KSD-TV  Saint  Louis 
KOGO-TV       San  Diego 
KRON-TV  San  Francisco 
KING-TV  Seattle 
WTVT  Tampa 

WRGB-TV  Albany— Schenectady— Troy 


I  UNITED  I 
f  ARTISTS* 

I  TELEVISION  I 


555  Madison  Avenue,  New  York 


Two  leading  communications  systems  in  Indiana 


CALL 


TODAY! 


IN  TV:  WSJV-TV  (28),  South  Bend-Elkhart;  WKJG-TV  (33),  Ft.  Wayne 
RADIO:  WTRC-AM  and  FM,  Elkhart;  WKJG-AM,  Ft.  Wayne 
NEWSPAPERS:  The  Elkhart  Truth  (Eve.);  The  Mishawaka  Times  (Morn.) 
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NEW  TV  SHOWS  SEEN  OVERSEAS  TOO 

U.S.  distributors  get  $36  million  a  year  from  programs  now 
on  networks  here;  second  run  sales  add  another  $24  million 


A  steadily  increasing  trend  to  sales  of 
"on-network"  tv  series  overseas  by  U.S. 
distributors  is  looming  as  a  greater  fac- 
tor in  the  evaluation  of  the  global  mar- 
ket. 

This  pattern  of  "on-network"  sale  is 
different  from  "off-network"  in  that  it 
covers  the  U.  S.  distributor  sale  in 
foreign  markets  of  tv  programs — such 
as  a  Perry  Mason  or  a  Bonanza — cur- 
rently being  run  on  the  networks  in  this 
country. 

Television  program  distribution  in- 
ternationally already  is  a  near-$60  mil- 
lion business  this  year,  and  it's  esti- 
mated conservatively  that  approximately 
60%  of  this  amount,  or  $36  million, 
will  accrue  from  the  "on-network"  area 
alone. 

A  check  last  week  of  several  leading 
distributors  in  the  U.  S.  reveals  that  for 
many  of  these  top  firms,  the  "on-net- 
work" sales  practice  has  supplanted  the 
so-called  "off-network"  release  of  pro- 
grams overseas  as  the  principal  revenue 
source  in  these  markets. 

The  trend  to  "on-network,"  however, 
is  not  a  new  development,  and  is  known 
to  have  been  started  as  far  back  as 
1953,  and  for  certain  programs  the 
pattern  has  grown  over  the  years.  Dur- 
ing the  1962-63  season,  in  fact,  ap- 
proximately 75%  of  the  three  networks' 
prime-time  programs  were  being  sold 
abroad  concurrent  to  their  showing 
here. 

Of  the  $60  million  base  projected  by 
the  television  division  of  the  Motion  Pic- 
ture Export  Assn.  for  international  dis- 
tribution, the  $36  million  in  "on-net- 
work" distribution  is  actually  considered 
a  conservative  estimate.  Here  are  some 
of  the  reasons: 

■  The  largest  and  best-paying  inter- 
national markets,  including  the  United 
Kingdom,  Japan,  Australia,  Canada  and 
Latin  America — are  demanding  and 
purchasing  the  new  shows  while  buying 
proportionately  fewer  of  the  older  syn- 
dicated and  off-network  shows — that  is, 
programs  which  have  completed  their 
cycles  on  CBS-TV,  ABC-TV  and  NBC- 
TV. 

■  The  most  active  international  mar- 
keters— Screen  Gems,  MCA,  NBC 
Films,  CBS  Films,  and  to  a  lesser 
extent,  the  William  Morris  Agency — 
are  deriving  in  the  neighborhood  of 
80%  of  their  overseas  gross  from  on- 


network  sales,  because  they  hold  the 
rights  to  the  programs. 

Off-network  programs  still  find  a 
market;  but  more  and  more,  these  pro- 
ductions will  find  exposure  only  on 
stations  that  cannot  afford  the  newer, 
more  expensive  shows  and  then  will 
face  stern  competition  for  time  slots 
with  the  contemporaneous  product. 

Prices  Low  ■  Even  the  active  dis- 
tributors of  on-network  programs  ac- 
knowledge, however,  that  this  growing 
sales  pattern  does  not  necessarily  mean 
that  overseas  markets  will  pay  more  for 
these  new  shows.  They  agree  unani- 
mously that  prices  in  virtually  all  over- 


seas air  are  "unreasonably  low"  (story, 
p.  28)  and  such  conditions  as  quotas, 
lack  of  inter-station  competition,  gov- 
ernment monopolies  and  the  availability 
of  U.  S.  programs  in  abundance,  creat- 
ing a  "buyer's  market,"  have  tended  to 
perpetuate  prices  that  U.  S.  distributors 
consider  inadequate. 

Willard  Block,  international  sales 
manager  of  CBS  Films,  pointed  out 
that  this  emerging  pattern  has  had  a 
subtle  but  unmistakable  influence  on 
depressing  prices  on  occasions,  especial- 
ly for  the  only  moderately  successful 
show.  He  explained  that  if  a  network 
program  is  offered  one  year  and  not 


Investigators  snipe  at  Nielsen  researchers 


A  House  Commerce  subcommittee 
had  a  big  day  last  Thursday  taking 
pot  shots,  in  the  name  of  public 
service,  at  the  biggest  of  the  televi- 
sion-radio research  organizations,  A. 
C.  Nielsen  Co. 

For  more  than  six  hours  the  in- 
vestigation group  headed  by  Oren 
Harris  (D-Ark.)  pried  into  the 
methodology  of  the  various  A.  C. 
Nielsen  Co.  broadcast  reports  (story 
page  34). 

Main  targets  of  the  probers  were 
Warren  Cordell  (left),  Nielsen  vice 


president  and  chief  statistical  officer 
in  charge  of  the  services,  and  Henry 
Rahmel,  manager  of  the  media  re- 
search division  and  executive  vice 
president.  Others  who  appeared  for 
the  Nielsen  firm  were  George 
Blechta,  client  relations  vice  presi- 
dent for  station  services,  New  York, 
and  John  Boesel,  client  relations  vice 
president  for  national  services. 

The  Nielsen  witnesses  were 
roughed  up  as  they  gave  technical 
answers  to  lay  queries  and  backed 
them  up  with  sheafs  of  charts. 
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NEW  TV  SHOWS  SEEN  OVERSEAS  TOO  continued 


bought  internationally,  the  buyer  will 
insist  upon  a  reduction  in  price  if  the 
same  show  is  placed  on  the  market  the 
following  year.  The  rationale:  the  pro- 
gram is  old;  it's  been  around. 

Broadcasting's  study  last  week  indi- 
cated more  than  70  programs  carried 
in  prime  network  time  have  been  sold 
to  foreign  countries  during  the  current 
season.  The  outlook  is  for  a  widening 
of  this  sales  concept  in  1963-64.  An 
independent  study  by  one  of  the  lead- 
ing international  distributors,  who  asked 
to  remain  anonymous,  reveals  that  con- 
current programming  to  be  offered 
abroad  for  next  season  will  amount  to 
a  weekly  minimum  of  12V2  hours  of 
comedy,  31V2  hours  of  drama,  14  hours 
of  music  variety,  four  hours  of  panel 
shows  and  AV2  hours  of  news  and  public 
affairs. 

Though  the  "newness"  factor  men- 
tioned by  Mr.  Block  has  been  a  prime 
one  in  accelerating  the  growth  of  on- 
network  programs  abroad,  overseas  dis- 
tributors mentioned  other  considera- 
tions: 

■  The  opening  up  of  stations  in  key 
markets  has  stiffened  competition  to 
some  extent,  and  stations  and  adver- 
tisers have  insisted  on  programs  they 
consider  "the  best,"  which  becomes 
translated  into  "the  latest." 

■  There  is  a  psychological  dimension 
in  that  overseas  operators  want  the 
programs  that  are  being  played  in  the 


number  one  tv  market — the  United 
States — and  are  unwilling  to  play  "sec- 
ond fiddle."  They  also  want  the  feeling 
of  decision-making,  acting  out  the  role 
of  a  programming  executive,  by  picking 
the  shows  they  predict  will  be  "hits." 

■  The  leading  tv  film  distributors — 
Screen  Gems,  CBS  Films,  NBC  Films 
and  MCA  particularly — have  been  ac- 
tive in  the  global  market  for  years  and 
have  "used  up"  their  older  properties 
to  a  considerable  extent.  Their  pre- 
eminence in  network  programming  has 
enabled  them  to  consolidate  their  lead- 
ership by  selling  their  concurrent  shows. 

Growing  Market  ■  The  practice  of 
buying  concurrent  programs  dates  back 
at  least  to  1953  when  several  U.  S. 
shows  were  bought  for  Great  Britain. 
Canada  and  Australia  have  been  on- 
network  purchasers  for  at  least  eight 
years  but  have  stepped  up  their  number 
in  recent  years.  U.  S.  distributors  ob- 
served that  in  the  last  three  years  the 
United  Kingdom,  Japan  and  Latin 
America  particularly  have  expanded 
their  concurrent  programming  purchases 
and  this  practice  has  spread,  on  a  more 
limited  basis,  to  other  countries. 

In  some  instances,  an  overseas  broad- 
caster may  purchase  a  popular  U.  S. 
series  that  has  been  running  on  a  net- 
work for  several  years,  and  may  either 
begin  to  program  from  the  first  year's 
cycle  or  from  the  latest  year's  output. 
In  many  instances,  an  overseas  station 


Better  prices  for  U.S.  programs  campaign 


The  Television  Program  Export 
Assn.,  which  represents  some  of  the 
distributors  of  U.  S.  tv  shows  abroad, 
is  planning  to  undertake  a  campaign 
to  increase  the  prices  paid  for  U.  S. 
programs  in  overseas  markets. 

John  G.  McCarthy,  president  of 
the  TPEA,  announced  the  project 
at  a  news  conference  in  New  York 
last  week  after  returning  from  a  six- 
week  business  trip  to  markets  in  the 
Far  East,  Middle  East  and  Europe. 
Mr.  McCarthy  said  he  would  call  a 
meeting  of  the  organization's  board 
of  directors  shortly  to  set  up  a  com- 
mittee of  foreign  sales  managers  to 
work  with  him  on  a  market-by-mar- 
ket analysis  of  pricing  throughout 
the  world. 

Mr.  McCarthy  said  that  in  many 
markets  of  the  world  prices  were 
"inadequate."  He  attributed  this  cir- 
cumstance largely  to  quotas  and  to 
price-fixing  arrangements  among 
buyers  of  U.  S.  programs.  He  was 
asked  by  a  newsman  what  steps 
could  be  taken  to  raise  prices  if 
overseas  buyers  continued  to  resist 


Mr.  McCarthy 

increases.  He  replied  TPEA  members 
were  prepared  to  take  "defensive 
counter  measures,"  but  said  that  only 
in  an  extreme  circumstance  would 
distributors  withhold  product  from 
a  particular  market. 


will  buy  the  initial  output,  schedule  it 
52  weeks  a  year  and  eventually  "catch 
up"  with  the  latest  episodes. 

Lloyd  Burns,  international  vice  presi- 
dent of  Screen  Gems,  voiced  the  view 
that  concurrent  programs  are  demanded 
particularly  in  the  UK,  Australia,  Can- 
ada and  Japan,  but  said  that  in  Latin 
America  the  main  consideration  is 
"whether  it's  a  good  action-adventure 
show."  He  added  that  it  is  SG's  policy 
to  sell  its  new,  network  programs  even 
in  smaller  markets,  irrespective  of  the 
low  price  tag  that  it  may  accrue.  There 
is  no  attempt,  he  said,  to  foist  a  rerun 
instead  of  a  current  SG  production  on 
a  small-market  overseas  operator. 

Programs  for  '63-'64  ■  From  the 
buyer's  point  of  view,  Charles  Michel- 
son,  president  of  Charles  Michelson 
Inc.,  New  York,  which  serves  as  pur- 
chasing agent  in  the  U.  S.  for  Television 
Corp.  Ltd.,  Sydney,  reported  that  ne- 
gotiations now  are  in  progress  for  pro- 
grams to  be  carried  during  1963-64. 
Mr.  Michelson  noted  that  Television 
Corp.  generally  negotiates  for  the  entire 
Australian  rights  to  a  series  and  often 
carries  U.  S.  programs  on  from  four 
to  six  stations. 

During  the  spring  Ken  G.  Hall, 
chief  executive  of  Television  Corp. 
visits  the  U.  S.  and  screens  pilots  of 
upcoming  shows  and  reviews  scripts. 
Starting  next  month  Mr.  Michelson  and 
Mr.  Hall  will  evaluate  the  new  pro- 
grams and  by  early  or  late  summer  will 
have  decided  on  the  purchases  they 
will  make  of  concurrent  programs.  Mr. 
Michelson  reported  that  the  vast  ma- 
jority of  shows  bought  for  Australia 
are  those  shown  currently  in  the  U.  S. 
but  he  added  that  "we  do  fill  in  with 
some  other  older  product  and  feature 
films." 

One  of  the  unusual  aspects  of  con- 
current sales  was  pointed  out  by  Alvin 
Ferleger,  international  sales  manager  of 
NBC.  He  stressed  that  in  Canada,  the 
buyer  insists  upon  pre-release  of  new 
products,  which  means  that  stations 
there  invariably  present  U.  S.  network 
programs  in  advance  of  their  showing 
here.  Canadian  broadcasters  have  in- 
sisted on  this  prerogative,  because  in 
some  areas  of  the  country,  particularly 
those  adjacent  to  Detroit,  viewers  are 
able  to  pick  up  U.  S.  programs. 

Extra  Servicing  ■  Another  sidelight 
was  noted  by  Harold  Klein,  vice  presi- 
dent and  worldwide  sales  manager  of 
ABC  Films,  who  pointed  out  that  con- 
current programming  entails  extra  serv- 
icing, including  the  distribution  of  prints 
and  the  need  for  dubbing.  The  latter 
consideration  is  highly  significant  in 
Latin  America,  necessitating  a  backlog 
of  13  or  more  concurrent  shows  before 
the  dubbing  process  is  started. 

Though  the  major  markets  for  con- 
current shows  are  the  big  five  of  the 
United  Kingdom,  Latin  America,  Japan, 
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At  left  the  principal  negotiator  for  Screen  Gems  in  pro- 
gram sales  abroad,  Lloyd  Burns  (I)  stands  beside  S.  W. 
Caldwell,  president  of  the  CTV  Television  Network  in 
Canada,  as  Ray  Junkin  (seated),  general  manager  of 
Screen  Gems  (Canada)  signs  a  programming  contract 
with  CTV.  At  right  on  the  Hollywood  set  of  the  new  Clif- 


ford Odets-Richard  Boone  anthology  series  scheduled  for 
NBC-TV  next  season,  Alvin  Ferleger  (2d  from  right),  NBC 
International  sales  manager,  discusses  overseas  sales 
plans  now  being  made  for  the  series  with  (I  to  r)  Mr. 
Boone,  Mr.  Odets  and  Marvin  Goodman  of  the  NBC  Inter- 
national staff. 


Australia  and  Canada,  sales  have  been 
made  in  other  markets,  including  Ger- 
many, Italy,  Sweden  and  the  Philip- 
pines. 

Richard  A.  Harper,  director  of  fea- 
tures and  syndicated  sales  for  MGM- 
TV,  reports  that  the  company's  The 
Eleventh  Hour  has  been  sold  in  Fin- 
land, Manila,  Nigeria  and  Italy  as  well 
as  Canada  and  Latin  America  while 
Sam  Benedict  has  been  sold  in  Manila 
and  Italy  as  well  as  in  Great  Britain 
and  various  Latin  American  nations. 
Mr.  Harper  noted  that  sale  of  concur- 
rent programs  poses  certain  problems 
because  of  dubbing  and  shipping,  and 
adds  to  already-heavy  print  costs.  But 
he  acknowledged  it's  a  growing  practice 
and  one  under  which  the  distributor 
must  operate  in  the  future. 

Tom  Seehof,  eastern  sales  manager 
of  Desilu  Sales  Inc.,  reported  the  com- 
pany has  had  "excellent  results"  with 
The  Untouchables  and  The  Lucy  Show. 
Thirteen  countries  in  Latin  America 
have  bought  The  Untouchables  and 
other  sales  were  in  the  Philippines, 
Australia,  Japan,  New  Zealand,  Leba- 
non, Sweden,  Germany  and  Canada,  he 
said.  Sales  on  Lucy  have  been  made  in 
Australia,  the  Philippines,  Japan,  Great 
Britain,  Germany,  Malta,  Nigeria, 
France  and  Canada. 

In  general,  distributors  agree  that  the 
emerging  pattern  is  for  the  older,  off- 
network  and  syndicated  properties  to 
find  acceptance  in  new  and/or  less  de- 
veloped markets  of  the  world,  while  the 
newer,  on-network  shows  are  sought 


and  bought  in  the  older,  established 
and  flourishing  television  operations. 
But  officials  can  point  to  deviations 
from  the  norm  in  certain  countries  for 
certain  shows. 

A  representative  list  of  prime-time, 
concurrent  programming  with  the  name 
of  the  international  distributor  follows 
(based  on  available  information): 

ABC  Films:  Ben  Casey,  I'm  Dickens- 
He's  Fenster,  Ozzie  and  Harriet,  and 


Perry  Mason's  voice  in  Japan  is  sup- 
plied by  actor  Hideo  Sato,  whose 
voice  has  been  dubbed  into  the  series 
for  the  four  years  it  has  been  playing 
in  that  country,  which  stresses  con- 
current network  shows. 


Combat. 

CBS  Films:  Rawhide,  The  Defenders, 
Have  Gun — Will  Travel,  Beverly  Hill- 
billies, Perry  Mason,  The  Nurses,  G.  E. 
True,  Gunsmoke,  Eyewitness,  20th  Cen- 
tury, Twilight  Zone  and  CBS  Reports. 

Desilu:  The  Lucy  Show,  Fair  Ex- 
change and  The  Untouchables. 

MCA:  Jack  Benny  Show,  Alfred 
Hitchcock  Hour,  Mr.  Ed,  Wagon  Train, 
Leave  It  to  Beaver,  My  Three  Sons, 
Wide  Country  and  International  Show- 
time. 

MGM-TV:  The  Eleventh  Hour  and 
Sam  Benedict. 

William  Morris  Agency:  The  Rifle- 
man, Saints  and  Sinners,  Lloyd  Bridges 
Show,  Danny  Thomas  Show,  Andy 
Griffith  Show,  Dick  Van  Dyke  Show, 
New  Loretta  Young  Show,  Ensign 
O'Toole,  Mc  Keever  and  the  Colonel, 
The  Real  McCoys,  Sing  Along  with 
Mitch  and  Joey  Bishop  Show. 

NBC  Films:  Bonanza,  It's  A  Man's 
World,  Don't  Call  Me  Charlie,  Dr. 
Kildare,  Dick  Powell  Theater,  Laramie, 
Jack  Paar  Show,  Andy  Williams  Show, 
NBC  White  Papers,  The  World  Of — , 
David  Brinkley's  Journal  and  Chet 
Huntley  Reporting. 

Screen  Gems:  The  Jetsons,  Dennis 
The  Menace,  Empire,  Route  66,  The 
Flintstones,  Our  Man  Higgins,  Naked 
City  and  Donna  Reed  Show. 

20th  Century  Fox  TV:  Dobie  Gillis. 

United  Artists  Television:  Stoney 
Burke. 

Warner  Bros.  TV:  Cheyenne,  Ha- 
waiian Eye  and  77  Sunset  Strip. 
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ARB  updates  its  television  homes  figures 

Of  the  54,901,900  homes  in  the  procedures  using  May  1962  regional  September     1962.     Nielsen  listed 

United  States,  90%   are  television  census  data  for  each  county  and  50,003,300  television  homes,  91% 

homes  according  to  estimates  re-  state.    The  figures  are  for  use  in  of  an  estimated  55,092,400  homes, 

leased  last  week  by  the  American  ARB  reports  Jan. -Aug.  1963.  (The    Nielsen    figures  include 

Research  Bureau.  On  Dec.  17,  1962,  Broadcasting  Alaska;  the  ARB  figures  do  not.) 

The  state  and  county  breakdown  printed  the  A.  C.  Nielsen  Co.  com-  The  state-by-state  figures,  which 

shows  49,581,000  tv  homes  as  of  plete   county-by-county   radio   and  are  available  in  county  form  in  the 

July  1962,  based  on  ARB's  updating  television  ownership  estimates  as  of  ARB  booklet,  follow: 


UNITED  STATES  TELEVISION  HOMES* 


TV 

TV 

TOTAL 

TV 

TV 

HOWIES 

% 

STATE 

HOMES 

HOMES 

% 

730,700 

81 

Nevada 

99,400 

87,300 

88 

352,900 

86 

New  Hampshire 

187,600 

174,500 

93 

436,700 

82 

New  lersey 

1,900,400 

1,816,400 

96 

4,920,800 

92 

New  Mexico 

266,300 

224,300 

84 

488,700 

89 

New  York 

5,383,100 

4,961,200 

92 

748,700 

94 

North  Carolina 

1,232,500 

1,040,100 

84 

124,300 

92 

North  Dakota 

177,300 

160,300 

90 

216,000 

87 

Ohio 

2,938,900 

2,759,300 

94 

1,478,000 

87 

Oklahoma 

754,600 

672,700 

89 

921,900 

84 

Oregon 

575,400 

509,800 

89 

136,500 

84 

Pennsylvania 

3,426,400 

3,190,000 

93 

182,400 

90 

Rhode  Island 

262,200 

250,400 

95 

2,930,400 

92 

South  Carolina 

613,100 

500,800 

82 

1,307,500 

92 

South  Dakota 

199,700 

179,300 

90 

787,600 

92 

Tennessee 

1,027,300 

873,500 

85 

622,500 

90 

Texas 

2,885,400 

2,542,700 

88 

723,900 

83 

Utah 

253,700 

232,100 

91 

800,800 

87 

Vermont 

113,100 

103,700 

92 

270,400 

93 

Virginia 

1,119,200 

963,100 

86 

844,200 

93 

Washington 

921,400 

836,200 

91 

1,493,900 

94 

West  Virginia1 

515,400 

446,500 

87 

2,169,300 

94 

Wisconsin 

1,182,200 

1,101,900 

93 

925,700 

91 

Wyoming 

103,400 

86,600 

84 

430,000 

73 

TOTAL  HOMES  ..... 

54,901,900 

1,243,700 

89 

TOTAL  TELEVISION  HOMES 

49,581,000 

174,100 

85 

TELEVISION  PERCENTAGE 

90% 

406,700 

91 

*Excluding  Alaska 

.  TOTAL 

STATE  HOMES 

Alabama  900,800 

Arizona  409,800 

Arkansas  530,800 

California  5,369,600 

Colorado  546,400 

Connecticut  795,000 

Delaware  135,000 

District  of  Columbia  250,400 

Florida  1,704,200 

Georgia  1,094,300 

Hawaii  162,400 

Idaho  202,800 

Illinois  3,179,100 

Indiana  1,417,200 

Iowa  853,000 

Kansas  687,900 

Kentucky  870,500 

Louisiana  922,600 

Maine  292,000 

Maryland  906,300 

Massachusetts  1,582,600 

Michigan  2,303,000 

Minnesota'  1,020,000 

Mississippi  586,500 

Missouri  1,391,600 

Montana  205,600 

Nebraska  444,500 


Business  briefly . . . 

The    Institute    of    Life  Insurance, 

through  J.  Walter  Thompson,  New 
York,  will  sponsor  American  Land- 
mark: Lexington-Concord,  an  NBC- 
TV  news  special  to  be  telecast  Sun., 
April  21  (8:30-9  p.m.  EST). 

Scholl  Mfg.  Co.,  Chicago,  through 
Donahue  &  Coe,  New  York,  will  par- 
ticipate in  ABC-TV  daytime  shows: 
Jane  Wyman  Presents,  Who  Do  You 
Trust?,  Father  Knows  Best,  Day  in 
Court,  General  Hospital,  Seven  Keys 
and  Queen  for  a  Day.  A  two-month 
flight  of  five  announcements  a  week  is 
planned,  beginning  April  29. 

Foremost  Dairies,  San  Francisco,  will 
begin  a  13-week  tv-radio  campaign  on 
April  1  to  promote  its  new  milk  car- 
tons carrying  comic  strips  on  the  sides. 
The  company  declined  comment  on  de- 
tails of  broadcast  campaign.  Agency: 
Guild,  Bascom  &  Bonfigli,  San  Fran- 
cisco. 

I.  Rokeach  &  Sons,  Carlstadt,  N.  J., 
has  purchased  250  radio  spots  on  New 


York  City  and  Newark,  N.  J.,  stations 
for  its  Passover  campaign,  commencing 
today  (March  25).  The  spots  will  run 
during  a  two-week  period  on  WOR, 
WHN,  WEVD,  WQXR  and  WINS,  all 
New  York,  and  WVNJ  Newark.  Agen- 
cy: Co-ordinated  Marketing  Agency, 
New  York. 

Reynolds  Metals  Co.,  Richmond,  Va., 
has  signed  for  an  alternate  weekly  hour 
of  the  new  The  Richard  Boone  Show 
on  NBC-TV  next  season.  The  show 
goes  into  the  Tuesday,  9-10  p.m.  period. 
Lennen  &  Newell  is  the  agency. 

Philadelphia  agencies  merge 

Gresh  &  Kramer  Adv.  and  Harold 
S.  Gilbert  Adv.,  two  Philadelphia  ad- 
vertising and  public  relations  agencies, 
have  completed  arrangements  for  a 
merger,  it  has  been  announced  by  Ber- 
nard J.  Kramer,  president  of  the  for- 
mer company,  and  Mr.  Gilbert. 

The  new  organization  will  retain  the 
name  of  Gresh  &  Kramer  and  will  re- 
main at  1717  Sansom  St.  Mr.  Gilbert 
will  assume  the  title  of  vice-president. 


Chesebrough-Pond's 
groups  its  accounts 

Chesebrough-Pond's  Inc.,  New  York, 
has  completed  consolidation  of  its  ad- 
vertising activities  with  the  appointment 
of  William  Esty  Co.  to  handle  its  Q- 
Tips  cotton  swabs  and  cotton  balls  and 
J.  Walter  Thompson  as  agency  for  its 
Cutex  line  of  cosmetics. 

The  new  appointments  now  place  all 
of  the  firm's  cosmetics  with  JWT  and 
its  proprietaries  with  Esty.  Lawrence  C. 
Gumbinner  previously  handled  the  Q- 
Tips  account  while  Doherty,  Clifford, 
Steers  &  Shenfield  the  Cutex  products. 

The  move  was  tailored  to  conform 
to  Chesebrough-Pond's  domestic  realign- 
ment during  1962,  when  the  company 
divided  its  marketing  operation  into  two 
segments,  the  cosmetic  division  and  the 
proprietaries  and  specialities  division. 

Rep  appointments... 

■  Dixie  Network:  Grant  Webb  &  Co., 
West  Coast  regional  representative. 

■  KAPR  Douglas,  Ariz.:  Elisabeth  M. 
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STEEL  JUNGLE 
Narrator:  Bill  Pepper 
Producer-Writer:  Tom  Dorsey 
Director:  Jack  Hunter 
30  mins.  Wed.  8:30  p.m. 
PARTICIPATING 
WBNS-TV,  Columbus 

tVQIini   Irt    OCDWIOC  Overcrowded  conditions  and  in- 

F  II  [jll  Ij    ^1    n  V  ILfL  adequate  facilities  for  rehabilita- 

■    wM^iw  sivri-  tion  of  the  4.000  prisoners  in  the 

_  ^~m^^^^^^m^~  Ohio  Penitentiary  at  Columbus 

m  w  n  r*  #\  v  t  •  TJ?jT^^!-Iiij  '  "  highlighted  in  this  one-shot 

AT        I  \    HI-  VI  Mr  Am**  i  mm   T  telementary.  Despite  the  violence 

Ml     I  I  O    ULO  I       ■■■  r  jT\R^M  MLi  M  M  indicated   by         nil-.  "Steel 

Jungle"  was  a  non-sensational 
look  at  the  chronic  bad  environ- 

The  power  of  television  was  never  more  dramatically  SnMegrim^u1^^ 

demonstrated  than  when  WBNS-TV  took  100,000  mweu"writtenrby  Seer  Tom 

Central  Ohioans  into  already  overcrowded  Ohio  g°™e/r- an^lyna^f^edWithy  intaeC.k- 

Penitentiary.  The  shocking  conditions,  accentuated  haif-hoif^show  ga^vfewerTa 

by  too  many  people,  too  few  opportunities  for  vingie-sieLfng  ^euniX- 

rehabilitation,  need  attention  from  the  Ohio  ^^t^^K& 

Legislature.  To  date,  mail  received  at  WBNS-TV  d*m^h|n'sgym'  wo,kshops  ancl 

indicates  the  Legislature  will  hear  plenty.  This  kind  screVkeynoted1  thf  Xct  that 

of  editorial  impact  is  what  makes  television  the  when'L^-ud  -it  scared  hen™? 

medium  that  gets  things  done,  and  WBNS-TV  &2%£t£ 

the  prime  mover  in  the  community.  Rttf£ed£$S&  SSS<S?5e£SB 

regulations  is  needed,  he  indi- 
cated. "Prison  without  hope  is  a 

W^^^  failure,"  he  said. 

p%  &  |  Mk  S~>~\  ipi  m  "Steel  Jungle"  was  filmed  with 

M  Wmm  ^^fc  Ctyjj  mm  the  cooperation  of  Warden  E.  L. 

BP  WWM  "mtiKF  \Str      ■     ™"  Maxwell  and  Maury  Koblentz,  di- 

rector of  the  state's  Division  of 
Bom  and  raised  in  COLUMBUS,  OHIO  Mental  Hygiene  and  Correction. 

It  is  an  example  of  public  service 
at  its  best.  Fopo. 


"Telementary  No.  66" 


Beckjorden,  New  York,  as  national  rep- 
resentative. 

■  WHLD  Niagara  Falls:  Mort  Bassett 
&  Co.  as  representative. 

■  WNEG  Toccoa,  Ga.,  WLYB  Albany, 
Ga.,  WVNA  Tuscumbia,  Ala.,  and 
WINI  Murphysboro,  111.,  appoint  Ha] 
Walton  &  Co.  as  representative. 

NBC-TV  easing  back 
on  product  protection 

A  new  modification  on  product  pro- 
tection has  been  made  by  NBC-TV. 
Advertising  agencies  were  told  of  the 
two  changes  which  went  into  effect 
earlier  this  month. 

An  advertiser  that  has  a  minute  par- 
ticipation in  a  program  no  longer  re- 
ceives product  protection  in  an  adjacent 
network  show,  and  opening  and  clos- 
ing billboards  placed  both  in  the  day- 
time schedule  or  in  participation  shows 
no  longer  have  product  protection. 

The  changes  are  seen  as  a  continuing 
trend  narrowing  the  spacing,  or  protec- 
tion of  advertised  products  from  com- 
peting or  related  products  on  network 
tv,  particularly  the  minute  advertiser. 

In  fact,  NBC  noted  the  policy  revi- 
sion was  necessary  because  of  the  con- 
tinued increase  in  the  number  of  minute 
advertisers  in  network  television. 

What  complicates  product  protection 
is  the  practice  of  rotating  minutes  with- 
in such  program  blocks  as  motion  pic- 
tures in  prime  time  (next  season,  as  this, 
NBC-TV  will  have  two  such  movies, 
Mondays  and  Saturdays). 

Also  in  advertising  . . . 

Expansion  planned  ■  Ralph  Bing  Adv. 
Co.,  Cleveland,  has  moved  to  the  top 
floor  of  that  city's  Park  Bldg.,  Public 
Square.  The  Bing  agency  had  been  lo- 
cated in  the  Frederick  Bldg.,  East 
Fourth  St.,  for  the  past  17  years.  Its 
present  move  reportedly  is  to  accommo- 


: 


Harms  gets  half-sole 


The  mounted  half-sole  of  shoe 
leather  pictured  above  was  pre- 
sented last  week  to  Marvin  W. 
Harms  Jr.,  assistant  tv  sales  man- 
ager of  Avery-Knodel  Inc.'s  Chi- 
cago office,  in  recognition  of  his 
service  on  behalf  of  A-K  clients. 

J.  W.  (Bill)  Knodel,  president 
of  the  company,  conceived  the 
Shoeleather  Award  because,  he 
said,  "You  can  look  at  the  bottom 
of  a  salesman's  shoes  and  it  will 
tell  you  as  much  as  you  want  to 
know." 

The  plaque  will  be  displayed 
at  A-K's  Blackstone  Hotel  suite 
during  the  NAB  convention. 


date  recently  acquired  business  and  will 
entail  the  hiring  of  additional  personnel. 
Ralph  S.  Bing  is  agency's  president. 

New  agency  ■  Gradle  &  Briggs,  new 
advertising    and    pr   firm,    has  been 


formed  by  Michael  W.  Gradle  and  Carl 
Briggs,  with  executive  offices  at  17100 
Ventura  Blvd.,  Encino,  Calif.  Tele- 
phone is  789-5441.  Mr.  Gradle,  for- 
merly manager  of  advertising  and  pro- 
motion for  KNBC  (TV)  Los  Angeles, 
and  previously  with  Foote,  Cone  & 
Belding;  Crowell-Collier  and  Needham, 
Louis  &  Brorby,  is  president  of  the  new 
firm.  Carl  Briggs,  veteran  advertising 
and  pr  man  whose  background  includes 
service  with  the  Richard  Prosser  Agen- 
cy, Arnoux  Corp.,  Security  Title  In- 
surance Co.,  Grove  Mortgage  Corp. 
and  Pacific  Public  Relations,  will  be  vice 
president.  Leonard  Murphy,  with  finan- 
cial industrial  experience,  will  be  secre- 
tary-treasurer. 

New  Walton  offices  ■  Representation 
firm  Hal  Walton  &  Co.  with  headquar- 
ters in  New  York  has  announced  the 
opening  of  new  sales  offices  in  Los  An- 
geles at  1540  N.  Highland  Ave.;  in  San 
Francisco  at  681  Market  St.  and  in 
Atlanta  in  the  William  Oliver  Bldg. 

A  new  VPI  ■  VPI  of  California  has  been 
established  by  VPI  of  New  York,  tv 
commercial  production  company.  Peck 
Prior,  formerly  vice  president  and  gen- 
eral manager  of  Don  Fedderson  Com- 
mercial Productions,  is  president  of 
VPI  of  California,  which  has  opened 
offices  at  1515  N.  Western  Ave.,  Holly- 
wood 28.  Telephone  is  Hollywood 
6-8691.  The  eastern  and  western  or- 
ganizations are  operating  in  close  alli- 
ance, with  directors  interchanged  as  the 
work  demands. 

Harper  describes  changes 
in  marketing  concepts 

The  concept  of  marketing  has  changed 
from  the  "we  make  it,  you  sell  it" 
theory  to  one  of  "consumer  preference 
built  into  a  producer's  design."  This  is 
how  Interpublic  Inc.  President  Marion 
Harper  Jr.  described  the  impact  of  auto- 
mation in  marketing  to  the  Sales-Mar- 
keting Executives  of  Chicago  last  week. 

"The  essence  of  marketing  is  com- 
munications," said  Mr.  Harper,  who  is 
also  chairman  of  the  board  of  the 
American  Assn.  of  Advertising  Agen- 
cies. "The  operation  of  business  today 
has  become,  more  and  more,  the  man- 
agement of  information  .  .  .  we  are 
dealing  far  more  with  data  than  with 
things,"  he  said. 

Harper  foresaw  the  day  when  "pro- 
grammed effort  will  drive  out  non- 
programmed  effort,"  or  the  era  of  the 
"punch  card." 

He  stated  that  the  principle  of  feed- 
back— relaying  information  from  vari- 
ous stages  of  a  process  to  a  central  con- 
trol— has  already  been  applied  in  mar- 
keting, in  inventory  and  warehousing; 
and  increasingly  it  would  come  to  play 
a  role  in  product  development,  ad- 
vertising, sales  promotion  and  selling. 


Dale  Moudy's 
spreading  the  word: 

"WING,  the  colossus  of  Dayton 
Radio  and  an  Air  Trails  station,  is 
an  a  la  Carte  subscriber.  This  is  radio 
programming  at  its  very  best  ...  a 
great  sound."  Hear  it  with  Milt 
Herson  and  Marv  Kempner  in  Suite 
1119A,  Conrad  Hilton  Hotel. 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 
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and  she  just  turned  21! 

Atlanta  has  just  jumped  to  21st  position  as  a  television  market  in  Sales 
Management's*  "Survey  of  Television  Markets".  The  rank  is  based  on  Nielsen's 
average  nighttime  circulation,  which  shows  a  high  achievement  of  potential 
by  WSB-TV— the  dominant  station  in  the  Atlanta  market. 

*Copyright  Sales  Management  Feb.  1,  1963  Survey  of  Television  Markets;  further  reproduction  is  forbidden.  Channel  2  Atlanta 


WSB-TV 


RtpTUtnlti  by 

^^^^^^  Affiliated  with  The  Atlanta  Journal  and  Constitution.  NBC  affiliate.  Associated  with  WSOC/WSOC-TV,  Charlotte;  WHIO/WHIO-TV,  Dayton. 
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  GOVERNMENT   

Is  Pulse  running  a  'con  game7? 

REP.  HARRIS  ASKS  THAT  QUESTION,  THEN  PUTS  NIELSEN  ON  HOT  SEAT 


The  accuracy  of  audience  ratings  on 
which  $900  million  dollars  worth  of 
tv  and  radio  timebuying  depends  was 
challenged  last  week  by  a  House  Com- 
merce subcommittee. 

Chairman  Oren  Harris  (D-Ark.)  and 
his  colleagues  spent  a  busy  week  prob- 
ing the  methodology  of  A.  C.  Nielsen 
Co.  and  the  Pulse  Inc.  ratings.  The 
questioning  was  rough  at  times  in  the 
manner  of  congressional  investigations 
— so  rough  that  The  Pulse  Inc.  was  in- 
ferentially  termed  "a  con  game"  by 
Chairman  Harris. 

Last  Thursday  the  Special  Subcom- 
mittee on  Investigations  turned  giant 
killer,  subjecting  Nielsen  executives  to 
questioning  that  challenged  the  authen- 
ticity of  that  company's  methods  and 


David  Mahoney 


hinting  that  it's  possible  to  rig  Nielsen's 
mechanical  devices  (Audimeter  and 
Recordimeter-Audilog  diaries). 

And  the  Thursday  probe  wound  up 
with  open  hints  that  the  Nielsen  execu- 
tives hadn't  seen  anything  yet.  Although 
no  definite  information  was  supplied  on 
what  was  still  to  come,  it  was  obvious 
that  nearly  two  years  of  investigating 
by  subcommittee  staff  investigators  have 
unearthed  material  from  former  Niel- 
sen field  men  and  meter-equipped  homes 
that  will  maintain  interest  in  the  hearing. 

Nielsen  and  Pulse  were  the  main 
targets  last  week.  Several  witnesses 
testified  as  to  their  personal  views  on 
ratings  in  general: 


■  David  J.  Mahoney,  executive  vice 
president  of  Colgate-Palmolive,  reiter- 
ated his  suggestion  that  networks  should 
give  guaranteed  circulation  (Broad- 
casting, March  11)  but  voiced  willing- 
ness to  stay  with  the  present  ratings 
system. 

■  Mrs.  Dorothy  Rabell,  KITT  (FM) 
San  Diego,  Calif.,  complained  that  Pulse 
ratings  don't  adequately  report  fm  cov- 
erage. 

■  Ross  Baker,  KCCO  Lawton,  Okla., 
said  an  isolated  Pulse  report  hurt  his 
ratings  and  cut  sharply  into  local  and 
national  business. 

After  hearing  the  parade  of  witnesses, 
the  subcommittee  kept  indicating  it 
wants  answers  to  a  single  question, 
"Are  broadcasters,  advertisers  and  pub- 


Johnny  Carson 


lie  defrauded  by  faulty  or  inadequate 
ratings." 

Rep.  John  E.  Moss  (D-Calif.),  ob- 
viously seething  with  indignation,  said 
at  the  end  of  a  long  Nielsen  probe 
Thursday  evening  that  Nielsen  had  ad- 
vertised that  it  had  "complete  compati- 
bility" among  its  station,  radio  and  tv 
data;  yet  subcommittee  testimony 
showed  they  are  sharply  at  variance  and 
unreliable.  He  said  it's  the  use  these 
ratings  are  put  to  that  counts,  claiming 
Nielsen  induced  advertisers,  stations, 
networks,  agencies  and  others  to  rely 
on  its  reports  in  buying  time.  He 
added  a  dark  threat  promising  revela- 
tions to  be  made  later  on  about  the 


Nielsen  reports. 

His  comments  were  so  fiery  that 
Chairman  Harris  pointed  out  the  sub- 
committee really  wasn't  attacking  Niel- 
sen witnesses  or  the  company  but  mere- 
ly felt  it  had  a  duty,  after  five  years 
of  study,  to  raise  questions  about  Niel- 
sen and  other  survey  firms. 

"Insofar  as  the  networks  are  con- 
cerned," he  said,  "90%  of  the  infor- 
mation they  rely  on  comes  from  your 
[Nielsen]  company.  If  this  is  true,  and 
if  networks  produce  $800  or  $900  mil- 
lion of  advertising  per  year,  your  work 
is  very  important.  We  are  entitled  to 
raise  questions  about  the  methodology 
and  use  of  statistics.  We  are  not 
attacking  you  'as  such.'  We  have  de- 
veloped some  interesting  things — most- 


Dr.  Sidney  Roslow 


ly  interesting  things  about  other  people. 
We  can  be  helpful  to  the  public  and 
the  country.  We  hear  talk  of  censor- 
ship. When  you  realize  that  program- 
ming companies  and  stations  and  in- 
dividuals rely  on  what  they  get  from 
you,  you  can  see  how  far-reaching  it 
is." 

Bog  of  Statistics  ■  The  Thursday 
hearing  bogged  down  in  statistics  cen- 
tering around  suggestions  by  subcom- 
mittee members  that  Nielsen  has  used 
the  coverage  of  50  kw  stations  as  re- 
ported by  its  mechanical  recorders  as  a 
sales  device.  The  apparent  inference 
was  that  the  nature  of  the  radio  band's 
variable  tuning  across  a  dial  could  be 
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used  to  influence  the  inner  mechanical 
devices  of  recorders  and  thus  give  a 
break  to  50  kw  stations. 

The  probe  took  an  unusual  turn  when 
a  key  Nielsen  witness,  Henry  Rahmel, 
executive  vice  president  and  media  re- 
search manager,  asked  a  spectator  if  his 
network  had  been  so  approached.  The 
witness,  Harper  Carraine,  CBS  Radio 
research  director,  denied  he  had  ever 
been  given  any  advice  or  suggestions 
along  this  line. 

Another  long  exchange  at  the  Thurs- 
day hearing  was  based  on  purported 
discrepancies  in  Nielsen  local  and  na- 
tional radio  data  on  two  programs, 
Speaking  of  Sports  and  Alex  Dreier  on 
ABC  Radio.  Earlier  testimony  by  Robert 
R.  Pauley,  ABC  Radio  president,  was 
recalled  by  the  subcommittee  to  show 
discrepancies  between  Nielsen's  local 
and  national  surveys  (Broadcasting, 
March  11).  Mr.  Pauley  had  cited  a 
1961  Nielsen  station  index  that  showed 
a  Dreier  program  with  371,000  homes 
on  218  ABC  stations  whereas  Nielsen's 
local  reports  covering  17  ABC  stations 


Henry  Rahmel 


showed  the  same  program  reached 
368,206  homes. 

Nielsen  Tolerance  ■  Nielsen  witnesses 
contended  the  figure,  and  another  pur- 
ported discrepancy  involving  Speaking 
of  Sports,  were  well  within  the  sample 
tolerance. 

All  day  Thursday  subcommittee  mem- 
bers sniped  at  Nielsen's  witnesses  on  the 
ground  they  were  giving  long,  technical 
explanations  dealing  with  stacks  of 
charts.  In  turn  the  witnesses  said  they 
were  merely  stating  the  methodology 
behind  development  of  samples  used  for 
local  and  nationwide  reports.  At  one 
point  Chairman  Harris  said  Nielsen  wit- 
nesses were  filibustering. 


Main  Nielsen  witnesses  were  Mr. 
Rahmel;  Warren  Cordell,  vice  president 
and  chief  statistical  officer  in  technical 
charge;  George  Blechta,  client  relations 
vice  president  for  station  services,  and 
John  Boesel,  client  relations  vice  presi- 
dent for  national  services. 

Mr.  Rahmel  emphasized  that  Nielsen, 
in  serving  advertisers,  agencies,  broad- 
casters and  program  producers,  pro- 
vides a  breadth  of  information  that  ex- 
tends beyond  simple  audience-size  or 
ratings  information.  He  urged  the  com- 
mittee to  make  a  clear  distinction  be- 
tween questions  concerning  commercial 
broadcasting  programming  policy  and 
questions  dealing  with  the  validity  of 
broadcast  audience  measurements.  His 
detailed  explanation  of  U.  S.  Census 
Bureau  400-home  samples  brought 
broad  questioning  from  the  subcom- 
mittee. He  said  relatively  small  samples, 
properly  selected,  can  provide  precise 
estimates.  And  he  stressed  the  word 
estimate  is  "a  term  of  art  in  the  lexicon 
of  statisticians,"  subject  to  recognized 
sample  tolerances  that  are  included  in 
Nielsen  reports. 


John  Boesel 


Different  ways  of  obtaining  research 
data  were  explained  by  Mr.  Rahmel — 
face-to-face  questioning,  telephone, 
telephone  or  face-to-face  recall,  diary 
records  and  meters.  After  reviewing 
the  history  of  the  three-decades-old 
Audimeter,  he  explained  Nielsen's  newer 
Recordimeter-Audilog  technique.  This 
is  based  on  a  machine  that  registers 
when  the  set  is  turned  on  (without 
specifying  stations)  augmented  by  de- 
tailed diaries  of  the  home's  tuning. 

'Conditioned'  Homes?  ■  The  subcom- 
mittee was  irked  by  the  technical  ex- 
planations of  charts  given  by  Mr.  Cor- 
dell, who  dealt  with  methodology.  He 
contended  there  is  no  evidence  that 


homes  with  Nielsen  meters  are  "condi- 
tioned" by  presence  of  the  devices.  In- 
vestigating congressmen  became  in- 
volved in  the  use  of  don't-answer  and 
busy-signal  homes  in  the  base  of  tele- 
phone coincidental  surveys  conducted 
by  Nielsen  for  checking  purposes.  Niel- 
sen's own  figures  showed  extremely 
close  similarities  for  its  own  station  in- 
dex and  its  checkups  via  telephone 
coincidentals. 

Members  of  the  subcommittee  were 
violently  critical  of  Nielsen  witnesses' 
presentation  of  a  series  of  charts  show- 
ing viewing  and  listening  habits  during 
special  events  and  comparisons  of  audi- 
ence habits  by  a  series  of  breakdowns. 
They  said  they  weren't  interested  in 
what  Nielsen  was  selling  but  rather  in 
the  way  the  material  was  gathered  and 
processed.  "You  have  showed  us  many 
documented  uses  without  determining 
if  the  tools  of  measurement  are  valid," 
Rep.  Moss  said. 

Getting  down  to  Audimeter  film  re- 
ports, the  subcommittee  asked  about 
operation  of  the  Nielsen  field  staff. 
Field  men  make  eight  calls  per  year 


George  Blechta 


in  Audimeter  homes,  the  subcommittee 
was  told,  and  ways  of  calibrating  me- 
ters and  trouble-shooting  were  out- 
lined. Field  supervisors  do  their  own 
checking,  too,  it  was  stated. 

About  10%  of  Audimeters  don't 
work  or  present  unusable  data,  Mr. 
Rahmel  said.  When  Mr.  Cordell  sub- 
mitted a  300-page  report  on  a  Nielsen 
checking  study  with  the  observation, 
"This  is  an  unusual  report  for  us  in 
that  it  gives  everything,"  Chairman 
Harris  scolded  the  audience  for  its 
laughter. 

Robert  E.  L.  Richardson,  special  sub- 
committee counsel,  entered  the  ques- 
tioning late  Thursday,  asking  about  bias 
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Ross  Baker 


Warren  Cordell 


John  Box 


and  operation  of  the  field  men.  He 
and  subcommittee  members  wondered 
if  a  few  Audimeter  homes  could  be  in- 
fluenced by  outsiders  and  sharply  af- 
fect Nielsen  data. 

Asked  about  pay  for  field  men,  Mr. 
Rahmel  said  the  average  was  $600  a 
month,  plus  expenses  and  an  auto.  Mr. 
Richardson  asked  if  pay  started  at 
$1.25  an  hour  but  Mr.  Rahmel  said 
the  figure  applied  to  a  former  contract. 
Then  Mr.  Richardson  asked  if  field 
men  were  paid  according  to  the  amount 
of  usable  film  received  at  the  Nielsen 
main  office.  Mr.  Rahmel  said  this  was 
the  case,  describing  it  as  based  on 
efficiency. 

Could  Reports  Be  Faked?  ■  A  long 
colloquy  followed  on  the  possibility  field 
men  could  run  test  checks  and  fake  an 
Audimeter  report  by  conducting  a  fake 
run  in  their  own  homes.  Mr.  Rahmel 
conceded  the  chance  of  dishonesty  but 
emphasized  that  checkups  are  careful. 
He  said  88%  to  92%  of  home  tapes 
are  usable. 

Other  questions  deal  with  the  length 
of  time  the  1,100-plus  meters  have  been 
in  homes,  Mr.  Richardson  hinting  some 
have  been  in  the  same  homes  since 
1947.  Mr.  Rahmel  said  there  is  a  12% 
turnover  in  homes  having  meters. 
Counsel  followed  with  the  hint  some 
people  might  be  willing  to  pay  up  to 
$10,000  to  know  where  meters  are 
located,  saying  he  could  show  30  ex- 
amples where  homes  have  been  located. 

Rep.  Moss  confessed  he  was  baffled 
at  the  type  of  people  who  would  allow 
a  Recordimeter  in  their  homes,  "buzzing 
and  blinking,  all  for  $1  a  week."  He 
asked  "Is  this  home  typical?"  Mr. 
Rahmel  said  Nielsen  has  data  showing 
the  metered  audience  is  a  good  cross- 
section. 

Mr.  Blechta  said  Nielsen  has  matched 
36  (GOVERNMENT) 


Audimeter  and  Recordimeter-Audilog 
(diary)  panels  of  around  1,100  homes 
each,  plus  a  national  panel  and  local 
measurements  adding  up  to  44,000 
homes  recording  reception  in  over  200 
tv  and  32  radio  markets. 

A.  C.  Nielsen,  founder  of  the  firm, 
and  A.  C.  Nielsen  Jr.,  president,  were 
not  present  at  the  hearing. 

Criticism  Hits  Pulse  ■  The  testimony 
of  Dr.  Sydney  Roslow,  president  of 
The  Pulse  Inc.,  concluded  Wednesday 
with  a  barrage  of  sharply  critical  state- 
ments by  subcommittee  members  and 
a  professional  statistical  consultant. 

Chairman  Harris  told  Dr.  Roslow 
that  while  he  didn't  want  to  be  unfair, 


Parker  in  the  Washington  Post 

"That  does  it  .  .  .  Who's  going  to  tell 
the  subcommittee  chairman  his  tv  ap- 
pearance scored  the  lowest  rating  ever?" 


Pulse's  rating  service  "appears  to  me 
to  be  a  con  game." 

Rep.  Paul  G.  Rogers  (D-Fla.)  said 
the  measurement  firm's  record  had 
shown  him  one  of  "the  most  shocking 
examples  that  I  have  seen  of  supposedly 
a  legitimate  business." 

Rep.  J.  Arthur  Younger  (R-Calif.) 
said  he  was  "hopeful"  Dr.  Roslow 
would  refund  money  to  subscribers  for 
receiving  payment  "under  false  pre- 
tenses." 

Dr.  Herbert  Arkin,  professor  of  busi- 
ness statistics  at  the  City  College  of 
New  York  and  special  consultant  to  the 
subcommittee,  testified  that  Pulse  uses 
"highly  questionable  techniques"  and 
recommended  an  auditing  system  be 
established  to  provide  some  control  over 
reliability  of  rating  survey  information. 

In  an  opening  statement  Tuesday, 
Dr.  Roslow  said  his  firm  attempts  to 
do  a  conscientious  job.  "We  do  not  be- 
lieve that  unfounded  charges  should  be 
spread  on  the  public  record  before  the 
business  involved  is  given  an  oppor- 
tunity to  submit  its  point  of  view,"  he 
said. 

At  the  conclusion  of  his  testimony 
Wednesday,  and  after  he  had  listened 
to  the  subcommittee's  strong  criticism, 
Dr.  Roslow  was  asked  by  a  reporter  if 
he  had  any  comment  to  refute  charges 
raised  about  his  company.  The  Pulse 
president  said  he  had  no  statement  to 
make. 

When  Dr.  Roslow  admitted  that 
Pulse  formerly  used  a  weighting  process 
(described  as  a  "trade  secret")  which 
it  applied  to  audience  share  figures  that 
changed  more  than  50%  from  one  re- 
port to  the  next,  Mr.  Richardson 
charged  that  the  "secret"  was  merely  an 
arbitrary  method  which  allowed  Pulse 
to  adjust  figures  any  way  it  wanted. 

Dr.  Roslow  said  neither  the  FTC  nor 
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Have  you  ever  heard 
of  our  "Party  Line"? 


WE  don't  want  to  spoil  it  by  trying  to  com- 
press the  whole  story  of  our  "Party  Line" 
program  into  this  brief  space. 

Suffice  it  to  say  here  that  "Party  Line"  is  a 
participating  program  on  the  most  popular  TV 
station  anywhere  near  the  great  Red  River 


Valley.  It  is  producing  big  results  for  some  big 
advertisers.  For  example,  we  recently  offered  a 
Party  Line  Pattern  Book,  at  $1  a  throw.  Result: 
14,928  copies! 

Ask  PGW,  will  you?  They  have  the  whole  story 
of  this  spectacular  program. 


WDAY-TV 


AFFILIATED  WITH  NBC  •  CHANNEL  6 


FARGO,  N.  D. 

PETERS,  GRIFFIN,  WOODWARD,  INC., 

Exclusive  National  Representatives 


BROADCASTING,  March  25,  1963 


37 


V 


"Our  contemplation  of  our  own 
accomplishments  during  the 
past  twenty  years  must  be  tem- 
pered by  a  realization  of  the 
importance  of  the  contribution 
of  the  stations  we  represent  to 
our  success  —  not  just  that  they 
have  paid  us  our  commissions, 
but  that  they  have  worked  with 
us,  suggested,  advised,  re- 
sponded to  suggestions  and  ad- 
vice. Perhaps  our  happiest 
accomplishment  is  that  we  have 
been  able  to  work  in  effective 
partnership  with  able  broad- 
cast station  managements,  to 
the  mutual  profit  of  stations 
and  ourselves.  And  perhaps 
our  happiest  augury  for  the  fu- 
ture is  the  continuation  of  this 
teamwork  toward  the  benefit  of 
the  national  spot  industry." 

Apnl^953^^^ 

These  are  the  words  we  used  to 
describe  our  20th  Anniversary  in 
April,  1953.  Now  on  our  30th  Anni- 
versary, it  is  interesting  to  me  to  see 
that  they  have  just  as  much  meaning 
today  as  they  did  ten  years  ago. 

Ours  is  a  personal  service  com- 
pany. We  have  no  factories,  no  ware- 
houses, no  inventories.  What  we  do 
have  are  people,  capable  people,  and 
our  success  as  a  Company  depends 
entirely  on  them. 

In  looking  back  over  our  30  years 
of  radio  and  television  representa- 
tion, I  feel  that  we  have  been  excep- 
tionally rewarded  by  our  association 
with  outstanding  broadcasting  man- 
agement people.  They  have  worked 
with  us  very  closely;  they  have  advised 
us,  consulted  with  us,  responded  to 
suggestions  and  recommendations.  In 
short  we  have  been  able  to  form  a 
working  partnership  of  the  greatest 
effectiveness  with  each  of  the  stations 
we  represent.  As  I  stated  in  1953, 
this  is  perhaps  our  happiest  accom- 
plishment. 

We  have  been  more  than  fortunate 
in  the  caliber  of  the  people  we  have 
attracted  to  our  organization.  They 
are  able,  dedicated  people  whose 
primary  interest  is  to  do  the  best 
possible  job  for  the  stations  with 
which  they  work. 

By  far  the  largest  part  of  the  com- 
pensation of  the  Blair  salesmen 
comes  from  an  incentive  commission 
plan  which  Blair  initiated  when  the 
Company  was  formed  and  which  is 
•well  known  to  the  industry.  To  put  it 


plainly,  the  salesmen  earn  more  as 
they  sell  more.  Furthermore,  each  of 
the  salesmen  and  department  heads 
is  a  stock  holder  in  the  Company.  All 
of  the  stock  is  owned  by  active 
employees  of  the  Company.  It  is  this 
type  of  compensation  plan  along  with 
Company  ownership  which  creates 
the  enthusiasm  and  the  drive  which 
inevitably  result  in  increased  sales 
and  a  faster  rate  of  growth  and 
progress  for  the  stations. 

It  should  be  noted  here  that  the 
closeness  of  the  relationship  between 
John  Blair  and  Company  and  station 
management  is  probably  greater  than 
that  of  any  other  similar  business.  We 
take  an  intense  personal  interest  in 
the  operation  of  the  stations  repre- 
sented and  have  been  instrumental  in 
the  development  of  their  businesses. 
By  the  same  token,  the  operators  take 
an  intense  personal  interest  in  the 
development  of  our  Company. 

Many  years  ago  we  began  to  build 
our  service  departments  and  they 
have  now,  after  30  years,  evolved 
into  a  very  important  function  in  our 
total  operation.  These  departments 
work  with  stations  in  research,  pro- 
gramming, promotion,  public  rela- 
tions and  advertising. 

However,  the  service  departments 
have  another  function  —  that  is,  to 
help  the  salesmen  sell.  Every  project 
undertaken  by  any  of  the  service 
departments  must  have  a  direct  effect 
on  sales. 

We  have  always  felt  that  a  major 
effort  on  the  part  of  this  Company 
should  be  the  creation  of  new  busi- 
ness on  an  industry-wide  basis.  To 
this  end,  five  years  ago  we  created 
the  Blair  Group  Plan;  an  entirely 
new  method  of  selling  spot  radio, 
principally  to  advertisers  who  had 
not  been  users  of  the  medium.  The 
plan  has  been  outstandingly  success- 
ful and  has  brought  many  new  adver- 
tisers into  profitable  use  of  the 
medium.  The  details  of  the  Plan  are 
by  now  well  known  to  the  industry. 
We  have  implemented  it  with  a  com- 
plete department,  with  specialized 
salesmen,  estimators  and  coordi- 
nators to  make  it  an  efficient  and 
hard-hitting  sales  device.  In  addition, 
the  entire  radio  organization  is  inti- 
mately concerned  with  the  promotion 
of  the  Blair  Group  Plan.  In  our  opin- 
ion this  Plan  is  making  a  very  impor- 
tant contribution  to  the  growth  of  the 
spot  radio  industry,  through  its  expo- 
sure of  the  powerful  influence  of  radio 
to  all  key  advertisers. 


In  television,  we  have  developed 
an  important  creative  sales  device  in 
the  Test  Market  Plan,  which  enables 
an  advertiser  to  assess  accurately  the 
results  of  a  spot  television  campaign. 
Literally  hundreds  of  advertisers  and 
agencies  have  employed  this  plan 
with  outstanding  results  and  have 
been  encouraged  in  their  use  of  spot 
television  through  it. 

As  we  move  into  our  31st  year, 
already  three  major  projects  which 
will  benefit  the  entire  industry  have 
been  announced  and  are  in  motion. 
The  first  is  Radio  '63;  a  compelling 
demonstration  of  the  effectiveness  of 
spot  radio,  particularly  the  Blair 
Group  Plan.  The  second  is  a  national 
research  study  which  demonstrates 
the  continuing  strength  of  radio. 

Similarly,  Blair  Television  is 
redoubling  its  efforts  in  the  special 
projects  department.  This  depart- 
ment, new  to  the  representative  field 
was  created  in  1962  to  encourage  the 
sale  of  local  programs  especially  in 
the  field  of  live  public  affairs  broad- 
casts on  the  local  level,  civic  events, 
of  high  local  interest,  sports  and  other 
local  activities  of  this  general  nature. 
Already  considerable  interest  has 
been  created  among  important 
national  advertisers  because  of  the 
strong  local  interest  which  is  gene- 
rated in  their  products.  As  this 
interest  expands  through  the  efforts 
of  the  special  projects  department, 
the  revenue  potential  for  stations  will 
obviously  grow. 

In  our  fourth  decade,  we  are  confi- 
dent that  continuing  vigorous  activity 
of  this  nature  in  the  interests  of  our 
Company,  our  represented  stations 
and  the  industry  will  be  a  major  fac- 
tor in  keeping  broadcasting  strong 
and  prosperous.  We  know  that  our 
work  in  this  area  will  continue  to 
receive  the  enthusiastic  support  of  the 
stations  we  represent  as  it  has  in  the 
past,  and  the  mutuality  of  endeavor 
among  the  stations  and  ourselves  will 
continue  at  a  very  high  level.  / 

\toJ 

John  Blair,  President  **•».< 


ARTHUR  H.  MCCOY 
PRESIDENT  BLAIR  RADIO 


DAVID  LUNDY 

PRESIDENT  BLAIR  TELEVISION 


Pulse  method  changes  detailed  by  Roslow 


Dr.  Sydney  Roslow,  president  of 
The  Pulse  Inc.,  last  week  told  a 
House  subcommittee  investigating 
broadcast  measurement  firms  (see 
page  34)  that  his  company  has  made 
"rather  significant"  changes  in  its 
methodology  since  signing  a  consent 
order  with  the  Federal  Trade  Com- 
mission in  December  (Broadcast- 
ing, Jan.  7). 

Some  of  the  changes  Dr.  Roslow 
described: 

■  Sample  size  is  reported  in  de- 
tail. 

■  Control  of  supervisors  by  Pulse 
has  been  strengthened  from  a  con- 
tractual to  an  employer-employe  re- 
lationship. 

■  All  interviewing  is  performed 
after  6  p.m.  This  reduces  not-at- 
home  experiences  and  ends  heresay 
reports  because  more  people  are  at 
home  during  evening  hours  and  can 
describe  their  own  listening  habits. 


■  Interviewers  are  required  to 
make  one  revisit  to  question  persons 
absent  on  initial  visits. 

■  Questionnaires  now  list  all  re- 
spondents by  sex  and  age,  and  all 
listeners  in  visited  households  are 
included. 

■  Interviewers  are  required  to 
check  each  aided-recall  questionnaire 
to  indicate  that  station  program 
rosters  have  been  shown  to  inter- 
viewees. 

■  All  questionnaires  must  be 
initialed  by  respondents. 

■  Postcards  sent  to  listed  inter- 
viewees (as  a  check  on  interviewer 
performance  claims)  request  more 
information  about  interviews  than 
in  the  past. 

■  Interviewers  now  are  evaluated 
by  their  field  supervisors. 

■  The  rating  firm  furnishes  super- 
visors composites  of  each  interview- 
er's raw  data. 


the  Madow  committee  had  criticized 
his  firm  for  weighting.  Chairman  Harris 
said,  "I  don't  care.  I  don't  like  you  to 
tell  me  that  this  is  a  trade  secret  when 
you  can't  even  define  it." 


Pulse  interviews  in  Louisville  for  No- 
vember 1961  with  published  Pulse  re- 
sults for  that  period  showed  wide  vari- 
ances in  many  cases.  "It  just  goes  every- 
which-way,"    Mr.     Richardson  said. 


A  comparison  of  staff  tabulations  of     WLOU  Louisville,  which  features  Ne- 


-WAVE-TV- 

gives  you 
28.8%  more  WOMEN 


Since  Nov.-Dec,  1957,  NSI  Reports  have  never  given 
WAVE-TV  less  than  28.8%  more  viewers  than  Station 
B  in  the  average  quarter-hour  of  any  average  week! 

And  the  superiority  during  those  years  has  gone 
as  high  as  63.6%  more  viewers! 

More  viewers  =  more  impressions  =  more  sales! 
Ask  Katz  for  the  complete  story. 


LOUISVILLE,  Channel  3 

WFIE-TV,  Evansville  •  WFRV(TV),  Green  Bay  •  WAVE  Radio,  touisville 

All  NBC,  All  Represented  By  THE  KATZ  AGENCY 


gro  programming,  was  given  half  its 
actual  share  of  audience  by  Pulse,  he 
said. 

Dr.  Roslow  said  the  weighting  was  an 
"unfortunate  policy"  and  was  discarded 
in  June  1962  because  it  wasn't  sophisti- 
cated enough  for  automation. 

"You  rather  amaze  me  that  after  21 
years  [Pulse  was  founded  in  1941]  you 
had  not  gained  sophistication,"  Rep. 
Moss  commented. 

The  subcommittee  revealed  a  failure 
of  Pulse  to  supervise  effectively  its 
sample  execution  and  field  work  when 
Mr.  Richardson  showed  that  some  inter- 
views were  being  conducted  repeatedly 
in  counties  in  the  wrong  state. 

Clark  and  Floyd  are  Indiana  coun- 
ties which,  with  Jefferson  County,  Ky., 
comprise  metropolitan  Louisville.  But 
investigation  disclosed  that  Pulse  has 
been  regularly  interviewing  people  in 
two  Kentucky  counties:  Winchester 
(Clark  County),  located  85  miles  from 
Louisville,  and  Prestonburg  (Fulton 
County),  about  165  miles  from  Louis- 
ville. 

Not  only  was  the  interviewing  being 
done  in  the  wrong  places,  Mr.  Richard- 
son said,  but  Mrs.  Hazel  Newkirk, 
Pulse's  supervisor  in  Louisville,  has 
sworn  to  the  subcommittee  that  she  has 
repeatedly  pointed  out  the  apparent 
error  to  Pulse  headquarters  in  New 
York,  and  furnished  maps  to  illustrate 
the  problem. 

"What  bothers  me  is,"  Dr.  Roslow 
said,  "that  we're  probably  doing  this 
in  the  present  survey  right  now."  Later 
he  said  the  error  had  been  rectified  in 
subsequent  reports. 

Mr.  Richardson  charged  that  Pulse 
had  tried  to  hire  back  on  Monday  night 
a  San  Diego  supervisor  whom  Dr.  Ros- 
low testified  had  been  fired  in  Septem- 
ber 1961  for  being  "derelict  in  the 
performance  of  her  duties." 

Dr.  Roslow  had  revealed  the  dismis- 
sal of  Mrs.  Mae  Dutelle  Tuesday  in  an 
effort  to  discredit  statements  regarding 
performance  of  Pulse  interviewers  dis- 
closed on  Monday  by  Mrs.  Fred  Rabell, 
a  San  Diego  fm  station  owner  (see  page 
44). 

When  Mr.  Richardson  said  Dr.  Ros- 
low's  statement  about  Mrs.  Dutelle  was 
not  in  keeping  with  efforts  by  his  com- 
pany to  re-employ  her,  Dr.  Roslow  said 
he  did  not  know  of  any  recruiting 
activity  by  his  associates. 

Mr.  Richardson  also  charged  that 
Pulse  had  fired  its  entire  field  staff  in 
San  Diego  after  it  learned  subcommittee 
investigators  had  talked  to  them.  The 
timing  of  these  dismissals  was  a  coinci- 
dence, Dr.  Roslow  said.  Besides,  he 
said,  the  then-current  supervisor,  Mrs. 
Florence  Hovland,  "had  a  heart  condi- 
tion." 

Pulse  efforts  to  contact  other  persons 
who  had  talked  to  the  subcommittee 
set  off  a  verbal  row  during  a  mid-day 
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SEE  THEM  ALL!  THE  MIGHTY  HERCULES,  GUEST  SHOT, 
ZOORAMA,  ENCYCLOPAEDIA  BRITANNICA  FILMS,  AMERICAN 
CIVIL  WAR,  ANIMAL  PARADE,  FRONTIERS  OF  KNOWLEDGE, 
JUNIOR  SCIENCE,  FEATURE  FILMS,  IT'S  A  WONDERFUL  WORLD, 
FELIX  THE  CAT,  and  introducing  THE  MAGIC  ROOM,  igd 


Visit  ns  at  the  Carter  Room,  Pick  Congress  Hotel  5-8  P.M.  for  champape,  caviar  and  a  surprise  souvenir. 

TRANS-LUX  TELEVISION  CORPORATION  new  york,  Chicago,  los  angeles  and  miami  beach  member 
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DOMINANCE 

in  the  AUGUSTA  market 


THE  AUCUSTA  TELEVISION  AUDIENCE  ESTIMATES 


NOV/DEC  1962 


STATION  AUDIENCE  SUMMARY 

NETWORK 

TOTAL 

HOMES 

AND  LOCAL  TIME 

DAY  PARTS 

WJBF 

Station  "A" 

(NBC-ABC) 

(CBS) 

MONDAY  THRU  FRIDAY 

5:00  PM  to  7:30  PM 

33,200 

14,000 

MONDAY  THRU  SUNDAY 

31,5 

13,200 

20,200 

11:00  PM  to  Midnight 

7,3 

mu»u 

BROAD  DAY-PARTS 

WJBF 

Station  A 

(NBC-ABC) 

(CBS) 

MONDAY  THRU  FRIDAY 

9:00  AM  to  12:00  Noon 

12,3 

12:00  Noon  to  6:00  PM 

00 

10,300 

SATURDAY  &  SUNDAY 

9:00  AM  to  12:00  Noon 

12,9 

5,400 

12:00  Noon  to  6:00  PM 

16,5 

00 

10,900 

MONDAY  THRU  SUNDAY 

6:00  PM  to  10:00  PM 

39,700 

19,100 

10:00  PM  to  Midnight 

14,300 

9,000 

6:00  PM  TO  MIDNIGHT 

31,200 

15,700 

9:00  AM  TO  MIDNIGHT 

21,600 

12,000 

AMERICAN  RESEARCH  BUREAU 


CHANNEL 


AUGUSTA,  GEORGIA 

call  GEO.  P.  HOLLINGBERY  COMPANY,  national  representatives 


recess  in  the  hearing.  Harry  M.  Plot- 
kin,  a  Washington  communications 
lawyer  and  former  assistant  FCC  gen- 
eral counsel,  who  had  been  retained  as 
special  Pulse  counsel,  charged  staff  in- 
vestigators had  "sealed  up"  subcom- 
mittee witnesses.  Pulse's  constitutional 
rights  had  been  violated,  Mr.  Plotkin 
told  investigators  Richardson  and  Spar- 
ger. 

Both  men  hotly  denied  the  charges 
and  warned  Mr.  Plotkin  that  the  sub- 
commitee  would  be  quite  deeply  upset 
if  any  efforts  were  made  to  influence 
witnesses. 

Mr.  Plotkin  said  he  would  try  to  con- 
tact any  witness  the  subcommittee  had 
talked  to  in  an  effort  to  acquaint  him- 
self and  his  client  about  what  the  sub- 
committee had  been  told. 

Since  Pulse  does  not  publish  informa- 
tion showing  margins  of  statistical  vari- 
ance, Mr.  Richardson  asked,  how  can 
broadcasters  and  time  buyers  determine 
the  reliability  of  Pulse  reports? 

This  would  come  only  in  terms  of  the 
judgment  which  a  person  using  a  Pulse 
report  might  have  of  a  particular  mar- 
ket, Dr.  Roslow  said.  Pulse  figures  can 
fluctuate  as  much  as  20  to  30%  in  a 
stable  market,  the  witness  said,  but 
knowledge  of  station  history  and  pro- 
gramming structures  must  be  consid- 
ered along  with  survey  statistics. 

BBDO  is  feeding  rating  figures  into 
computers,  Mr.  Richardson  said.  Can 
computers  exercise  the  kind  of  personal 
judgment  the  witness  said  was  necessary 
to  evaluate  ratings?  he  asked. 

Dr.  Roslow  said  he  understood  the 
agency  uses  the  computers  only  as 
guides  for  its  time  buyers. 

Identifying  Interviewers  ■  Careful 
questioning  of  Dr.  Roslow  showed  that 
while  his  firm  tries  to  keep  the  identities 
of  its  interviewers  secret,  it  is  public 
knowledge  that  the  company  is  cleared 
by  the  National  Better  Business  Bureau 
and  its  local  offices.  Mr.  Richardson 
said  that  in  two  of  three  markets  in- 
vestigated it  was  learned  who  the  in- 
terviewers were  because  a  broadcaster's 
telephone  call  elicited  the  names  from 
local  BBB  offices. 

This  is  not  good,  Dr.  Roslow  said. 
After  admitting  that  any  station  follow- 
ing this  detective  procedure  could  learn 
interviewer  identities,  Dr.  Roslow  was 
asked  if  his  interviewers  could  be  in- 
fluenced. 

"People  are  people,"  he  said. 

'Hypoing'  ■  Since  the  subcommittee 
had  Drought  admissions  from  other  rat- 
ing services  that  audiences  could  be 
artificially  inflated  ("hypoed")  through 
giveaway  and  stunt  promotion  pro- 
gramming, Dr.  Roslow  was  asked 
whether  all  stations  get  the  same  ad- 
vance notice  on  when  rating  surveys  are 
scheduled.  Syndicated  reports  are  is- 
sued on  a  regular  basis,  Dr.  Roslow  said, 
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FROM  THE  FILES  OF  OUR 
TRAFFIC  DEPARTMENT 

August  4,  1947,  Iowa-Illinois  Gas 
&  Electric  Company  began  its 
sponsorship  of  the  8:00  A.M. 
News.  For  more  than  15  years, 
this  partnership  has  remained 
unchanged. 
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WOC  Radio  caters  to  people  who 
buy  utility  services,  appliances, 
homes,  autos,  food  and  clothing. 
For  the  most  part,  our  listeners 
spend  paychecks  .  .  .  not  allow- 
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GOING  UP! 
Daytona  Beach 
Orlando 


WESH^TV 


I 


FLORIDA'S 


CHANNEL 


2| 


Thomas  Wright 

so  stations  would  know  about  them 
equally. 

Special  reports,  however,  are  set  up 
at  the  request  and  convenience  of  cli- 
ents, he  said.  Other  stations  are  solic- 
ited, but  the  first  client  has  a  generous 
head  start  if  he  intends  any  "hypoing," 
it  was  shown. 

Dr.  Arkin  said  Pulse's  weighting 
scheme  served  as  a  method  for  doctor- 
ing its  figures.  He  said  the  company 
made  "casual,  if  any,  checks"  on  tabula- 
tions for  its  card  punch  system,  and 
added  that  statisticians  have  an  old 
cautioning  phrase,  "garbage  in,  garbage 
out."  Referring  to  variations  in  figures 
Pulse  produced  for  its  Negro  survey  in 
Louisville,  the  statistician  said  such 
data  could  not  be  relied  on. 

It  is  "very  strongly  my  opinion,"  Dr. 
Arkin  concluded,  that  the  ratings  serv- 
ices should  get  together  and  "police 
their  own  business,"  investigate  all  of 
their  methods  and  services,  publish 
what  they  do  and  how  they  do  it,  and 
provide  an  audit  to  give  integrity  to 
their  figures.  There  will  invariably  be 
sampling  errors,  Dr.  Arkin  said,  and 
he  advised  the  measurement  firms  not 
to  "mess  with  fractions."  Small  sam- 
ples are  not  better  than  nothing,  he 
warned;  no  survey  is  better  than  one 
built  around  an  insufficient  sample. 

New  Rating  in  Town  ■  What  happens 
when  a  rating  report  hits  a  two-station 
radio  market  which  hasn't  been  rated 
for  several  years  was  detailed  by  Ross 
B.  Baker,  general  manager  of  KCCO 
Lawton,  Okla. 

The  Pulse  Inc.  surveyed  Lawton  for 
KSWO,  that  city,  in  September  1962, 
Mr.  Baker  said.  Since  publication  of 
the  report  in  November,  showing 
KSWO  had  better  than  50%  of  the 
audience,    and    that    KCCO  ranked 


fourth  behind  KSWO  and  two  out-of- 
town  stations,  his  business  has  fallen 
off  drastically,  he  said. 

National  business  was  hit  first,  but 
now  the  report  has  been  circulated  to 
local  merchants,  some  of  whom  have 
been  "questioning  their  own  judgment," 
he  said. 

The  result  has  reversed  KCCO's  bill- 
ings picture:  sales  in  1962  were  improv- 
ing over  corresponding  months  in  1961 
by  better  than  $1,500,  Mr.  Baker  testi- 
fied, but  have  slumped  so  badly  since 
November  that  in  the  first  two  weeks  of 
this  month  the  station  is  more  than 
$1,500  dollars  behind  all  of  March 
1962  sales. 

Asked  how  much  audience  he 
thought  he  really  had,  the  manager  said 
"three  times  what  Pulse  shows,"  and 
he  should  be  ranked  number  two,  about 
5  or  10%  behind  KSWO. 

Mr.  Baker  told  the  subcommittee  of 
telephone  surveys  his  own  staff  has 
made,  and  of  parking  lot  checks  of 
auto  radio  dial  settings.  These  aren't 
professional  surveys,  and  he  wouldn't 
try  to  sell  time  on  them,  Mr.  Baker  said, 
but  they  have  given  him  a  general  idea 
of  his  station's  popularity. 

Paints  Dark  Fm  Picture  ■  Broadcast- 
ers "live  and  die  by  the  numbers"  [rat- 
ing points],  but  trying  to  exist  without 
them  "is  a  matter  of  Russian  roulette." 
testified  Mrs.  Fred  Rabell,  who  with  her 
husband  owns  KITT  (FM)  San  Diego, 
Calif. 

Mrs.  Rabell  said  KITT's  experience 
with  the  rating  firm  "is  a  rather  un- 
fortunate story,"  but  indicative  of  treat- 
ment given  most  fm  stations. 

Pulse  formerly  purported  to  measure 
all  radio  listening,  but  has  admitted, 
since  signing  a  consent  order  with  the 
Federal  Trade  Commission  in  December 
(Broadcasting,  Jan.  7),  that  it  lists 
only  subscribers,  Mrs.  Rabell  said. 

Fm  stations  are  "locked  out"  of  the 
big  advertising  agencies  because  Pulse 
refuses  to  detail  fm  listening  in  its  syn- 
dicated reports,  subscribed  to  by  most 
major  agencies,  she  said.  Hooper,  which 
does  measure  and  report  fm  listening,  is 
frequently  ignored  by  time  buyers,  she 
said. 

Pinchhitter  ■  Mrs.  Rabell  testified  for 
her  husband,  confined  to  a  San  Diego 
hospital  with  diabetes.  He  is  a  former 
president  of  the  National  Assn.  of  Fm 
Broadcasters  and  is  currently  fm  di- 
rector-at-large  of  the  NAB. 

KITT  appeared  in  Pulse  reports  only 
in  1960  when  it  was  a  subscriber  to 
two  consecutive  reports,  Mrs.  Rabell 
said.  After  that  "we  disappeared." 
The  station  dropped  $10,000  in  bil- 
lings when  it  was  omitted  in  sub- 
sequent Pulse  reports,  she  said,  even 
though  Hooper  reports  indicated  the  sta- 
tion had  a  measureable  audience.  So 
much  unspecified  fm  audience  existed  in 
Pulse  reports,  according  to  Mrs.  Rabell, 
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FINE 
FOR 
FISH 


...but 
not  for  the 
radio  and  television 
audience.  We  know  you 
agree  because  we're  talk- 
ing about  "bait"  advertising . . . 
of  all  kinds . . .sweet-sounding, 
pretty  copy  with  a  not-so-pretty  hook. 
Representing  22,000  of  America's 
franchised  new-car  and  truck  dealers, 
NADA  has  pledged  itself  to  fight  false 
and  misleading  automobile  advertising. 
We  invite  the  co-operation  of  every 
station  owner,  manager,  news  editor 
and  advertising  man.  Together  we 
can  lick  this  dishonest  minority  that 
gives  our  business  a  black  eye, 
hurts  your  business  by  destroy- 
ing believability  in  advertising, 
undermines  the  sales  power  of 
ethical  advertising,  and 
cheats  the  public.  If 
your  station  has 
not  as  yet  estab- 
lished its  own  high 
standards  of  accepta- 
bility for  automotive 
advertising,  may  we  help  you? 


Please  write  for  a  free  copy  of  "Recommended  Standards  of  Practice  for  Advertising 
and  Selling  Automobiles,"  prepared  by  NADA  and  the  Association  of  Better  Business  Bureaus,  Inc. 

THE  NATIONAL  AUTOMOBILE  DEALERS  ASSOCIATION 

Official  Organization  of  America's  Franchised  New-Car  and  Truck  Dealers  2000  "K"  Street  N.W.,  Washington  6,  D.C. 
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"THERE  IS  MORE 
CONFLICT  WITHIN  A 
SINGLE  TROUBLED  MIND, 
THAN  INALLTHE 
FICTION  EVER  WRITTEN." 


— McKINLEY THOMPSON,  M.D.,  STAFF  PSYCHIATRIST,  YORK  HOSPITAL,  LOS  ANGELES. 
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A  man  with  a  clarinet  and  a  stam- 
mer, goes  into  fits  of  violent  rage. 

A  striking  blond  movie  star  is 
loved  by  everyone— except  herself. 

These  are  some  of  the  patients 
who  find  their  way  to  the  office  of 
Dr.  McKinley  Thompson,  psychi- 
atrist. And  these  are  some  of  the 
stories  you  will  see  on  Breaking 
Point. 

Breaking  Point  is  a  new  hour- 
long  television  drama  about  the 
unconscious,  uncontrollable,  often 
illogical,  self-destructive  drives  of 
troubled  minds. 

And  of  the  help  that  comes  to 
them  through  psychiatry. 

There  are  no  cliches,  no  couches, 
no  Viennese  accents.  Problems  are 
recognized,  and  the  promise  given 
of  a  brighter  future  with  self-under- 
standing. 

Breaking  Point,  like  the  Ben 
Casey  show,  is  produced  by  Bing 
Crosby  Productions. 

With  great  stars  that  build  audi- 
ences. (Paul  Richards  plays  Dr. 
Thompson.  One  show  stars  Oscar 
Homolka,  Scott  Marlowe,  Sheree 
North  and  Millie  Perkins.) 

And  with  integrity. 

Breaking  Point  premieres  this 
fall  —  on  ABC  Television  —  along 
with  more  than  a  dozen  other  new 
shows. 

One's  a  spectacular  series  based 
on  a  spectacular  film  (Greatest 
Show  on  Earth). 

One  is  120  minutes  of  unpredict- 
ability ( Jerry  Lewis  Show) . 

And  one  show  is  actually  two 
shows— Arrest  &  Trial.  45  minutes 
of  chase.  (The  Arrest).  45  minutes 
of  courtroom  action  (The  Trial). 

New  shows,  new  formats  and 
faces,  new  ideas— all  with  one  thing 
in  common. 

Entertainment. 

Exciting  programming  to  attract 
the  younger,  larger  families  that  we, 
and  you,  want  to  reach. 


1.  m.\ 

f  1 

'BREAKING  POINT' 

ONE  OF  THE  BIG  NEW 
SHOWS  COMING  THIS  FALL® 
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that  there  were  times  when  the  miscel- 
laneous listening  category  exceeded  the 
audience  share  of  the  highest-rated 
popular  music  station  in  the  San  Diego 
market. 

Mrs.  Rabell  told  the  subcommittee 
that  a  Mrs.  Maye  Dutelle  who  identi- 
fied herself  (in  a  sworn  statement)  as 
Pulse's  former  field  supervisor  for  San 
Diego,  told  her  she  had  many  doubts 
about  the  accuracy  of  reports  compiled 
from  interviews  she  and  her  workers 
submitted  to  the  firm. 

Mrs.  Dutelle  told  her,  Mrs.  Rabell 
testified,  that  many  interviews  were  con- 
ducted in  remote  rural  San  Diego  com- 
munities in  report  after  report.  Mrs. 
Dutelle  notified  Pulse  that  it  seemed 
odd  to  be  sending  interviewers  back 
into  places  so  often  that  respondents 
became  irritated,  but  she  said  she  was 
instructed  to  continue  the  practice. 

Mrs.  Rabell  said  she  thought  some 
federal  intervention  was  necessary  when 
fm  stations  faced  a  "your  money  or 
your  life"  situation. 

Balaban's  John  Box  ■  Subcommittee 
investigators  tried  to  show  that  a  broad- 
caster and  his  assistant  had  represented 
to  two  ratings  firms  that  they  had  dis- 
cussed their  stations'  ratings  problems 
with  subcommittee  investigators  in  St. 
Louis  during  a  February  1962  visit — 


a  month  before  the  investigators 
reached  that  city. 

John  F.  Box  Jr.,  executive  vice  pres- 
ident and  managing  director  of  Bala- 
ban  stations  WIL-AM-FM  St.  Louis 
and  KBOX-AM-FM  Dallas,  denied 
that  he  and  his  assistant,  William  T. 
McKibbin,  had  made  such  representa- 
tions. There  must  have  been  some  con- 
fusion with  Federal  Trade  Commission 
investigators,  Mr.  Box  suggested. 

Mr.  Richardson  told  Mr.  Box  that 
this  testimony  seemed  peculiar  in  light 
of  what  the  witness  had  told  him  and 
Mr.  Sparger  March  22,  1962 — their 
first  visit  to  St.  Louis.  Mr.  Box  told 
the  subcommittee  staff  then,  Mr.  Rich- 
ardson said,  that  the  FTC  investigators 
had  not  discussed  ratings  with  Balaban 
employes. 

Mr.  Richardson  had  been  referring 
to  letters,  phone  calls  and  memoranda 
from  Mr.  McKibbin  and  Mr.  Box  to 
W.  R.  Wyatt  of  Nielsen  and  the  latter's 
memoranda  to  J.  K.  Churchill,  Nielsen 
vice  president  in  Chicago. 

According  to  a  memo,  Feb.  19,  1962: 
"Mr.  McKibbin's  whole  attitude  [com- 
plaints about  Nielsen  reports,  which  the 
stations  had  discontinued]  centered 
around  the  fact  that  WIL  has  been  in- 
volved during  the  past  week  with  Mr. 


Sparger  and  Mr.  Richardson  of  the 
Harris  Committee,"  Mr.  Wyatt  wrote 
his  boss. 

An  Agency  View  ■  Given  their  turn 
to  testify,  an  advertising  agency  media 
executive  and  a  timebuyer  insisted  that 
ratings  are  only  a  factor  among  several 
considered  in  purchasing  time. 

But  subsequent  questioning  showed 
that  some  of  these  other  factors  were 
based  on  audience  composition  and 
market  definition,  information  which 
also  is  supplied  by  broadcast  measure- 
ment services. 

Miss  Mary  Lou  Ruxton,  buyer  for 
Leo  Burnett  Co.,  Chicago,  said  her 
agency  uses  Nielsen  data  "when  we  can 
get  it,"  but  also  accepts  Pulse  informa- 
tion. 

Thomas  R.  Wright,  Burnett  media 
vice  president,  explained  that  his  agen- 
cy trains  its  buyers  not  to  rely  on  rat- 
ings, but  to  use  other  factors:  station 
programming,  power,  audience  demo- 
graphic information,  costs  and  commer- 
cial policy. 

When  buying  television  time,  Mr. 
Wright  said,  Burnett  gives  ratings  a 
"minor"  consideration,  less  than  audi- 
ence share. 

Rating  reliability,  a  subject  thrown 
at  every  media  witness,  was  put  to  Mr. 
Wright,  who  said  Burnett  left  that  prob- 
lem to  the  agency's  vice  president  for 
program  analysis,  Dr.  Seymour  Banks. 
Asked  if  Burnett  had  ever  studied  Niel- 
sen's methodology,  Mr.  Wright  said 
he  understood  Dr.  Banks  had  and  that 
Nielsen  had  been  "very  open"  with 
Dr.  Banks. 

Determination  of  which  measurement 
services  Burnett  uses  is  up  to  Dr.  Banks, 
Mr.  Wright  said. 

Mr.  Richardson  asked  the  agency  ex- 
ecutive about  statements  alluded  to  him 
at  a  conference  of  advertising  execu- 
tives arranged  by  Minnesota  Mining  & 
Manufacturing  Co.,  MBS  and  Outdoor 
Advertising  at  Wonewoc,  Canada  in 
1961.  Mr.  Wright  said  he  had  prob- 
ably made  statements  like  the  follow- 
ing, which  an  investigator  read  from 
what  was  described  as  a  transcript  of 
the  conference. 

On  the  weight  his  agency  gives  to 
Nielsen  radio  ratings:  "We  get  it  free; 
it  is  so  valuable.  But  that  is  not  the 
only  reason  for  disbelief,  believe  me,  I 
will  tell  you  the  truth,  the  guys  who 
were  taking  the  Nielsen  pocketpiece 
numbered  over  100  in  our  company. 
We  now  have  1 1  copies.  Nobody  looks 
at  them.  I  don't  think  anybody  believes 
in  them." 

About  the  inadequacy  of  radio  rat- 
ings: "We  know  Nielsen  can't  do  the 
job;  Pulse  can't  do  the  job.  In  fact, 
nobody  is  doing  the  job." 

Who  uses  ratings:  "It  is  the  super- 
visor, the  associate  supervisor,  the  as- 
sistant, the  timebuyer,  down  the  line, 
who  is  growing  in  business,  who  is 
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learning  his  lesson.  He  leans  upon  this 
thing.  It  is  the  only  crutch  that  he  has." 

Programming  ■  The  subcommittee 
was  curious  how  the  agency  was  able 
to  keep  a  check  on  the  programming 
of  450  television  and  between  2,500 
and  3,000  radio  stations  with  which 
Burnett  deals.  Miss  Ruxton  said  the 
agency  maintains  information  on  sta- 
tion programming  which  is  reviewed 
before  each  buy. 

Since  Burnett  does  not  monitor  sta- 
tions but  relies  on  either  presentation 
tapes  prepared  by  the  station  or  pro- 
gramming information  provided  by  the 
stations,  the  subcommittee  wondered 
whether  it  would  not  be  possible  that 
stations  furnish  samples  of  their  best 
programming. 

Rep.  Rogers  suggested  that  if  as  Mr. 
Wright  had  said  Burnett  time  buyers 
are  not  required  to  listen  to  stations 
on  which  they  purchase  time,  then  pro- 
gramming "must  not  be  very  impor- 
tant." 

He  requested  program  sheets  of  10 
Florida  stations  from  which  Burnett 
had  bought  time  in  the  past  two 
months. 

Guaranteed  Circulation  Challenged  ■ 

The  chief  advocate  of  a  magazine  ap- 
proach to  television — guaranteed  circu- 
lation— was  accused  of  trying  to  make 
the  ratings  problem  worse  by  requir- 
ing more  reliance  on  numbers. 

David  J.  Mahoney,  executive  vice 
president  of  Colgate-Palmolive  Co.,  ap- 
peared Monday  to  recite  for  the  sub- 
committee a  speech  outlining  his  cir- 
culation proposals  which  he  had  de- 
livered two  weeks  earlier  before  a  tv 
workshop  of  the  Assn.  of  National  Ad- 
vertisers in  New  York  (Broadcasting 
March  11). 

Chief  critic  of  Mr.  Mahoney's  pro- 
posal was  Rep.  Moss.  There  is  no 
chance  to  test  tv  audiences  to  the  exact- 
ness guaranteed  circulation  would  re- 
quire, he  told  Mr.  Mahoney.  Instead, 
the  congressman  suggested,  perhaps  net- 
works should  tell  advertisers  candidly 
that  they  cannot  test,  and  that  "we  are 
charging  you  this  because  this  is  what 
the  traffic  will  bear." 

Mr.  Mahoney  maintained  that  adver- 
tisers are  entitled  to  guaranteed  circula- 
tion because  such  a  system  would  make 
the  tv  networks  stand  behind  ratings. 

The  Mahoney  Plan  ■  Mr.  Mahoney 
explained  that  his  proposal  would: 

"Guarantee  audiences  so  that  risks 
may  be  more  equally  shared  by  net- 
works and  advertisers." 

Provide  "unbiased  research  of  new 
shows,"  again  to  balance  advertiser  risk 
with  the  networks. 

"Afford  greater  availability  of  good 
regional  shows  for  test-market  pur- 
poses." 

His  plan  would  depend  on  a  ratings 
system,  Mr.  Mahoney  said.  Colgate- 
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Palmolive  relies  on  Nielsen,  he  added. 

Questioned  closely  on  the  importance 
of  ratings  to  networks  and  sponsors, 
Mr.  Mahoney  acknowledged  that  net- 
works base  their  time  charges  on  rat- 
ings. 

NBC  told  the  subcommittee  ratings 
are  only  a  guide,  Mr.  Mahoney  was  told 
(Broadcasting,  March  11).  The  Col- 
gate vice  president  said  he  would  think 
they  are  more  than  that.  He  said  they 
were  the  principal  guide.  Pushed  a  lit- 
tle further  on  the  subject,  Mr.  Mahoney 
said  he  would  think  ratings  are  the  net- 
works' "basic  sales  tool." 

Seeking  from  television's  ability  to 
deliver  mass  audiences  the  same  special- 
ization and  circulation  control  obtained 
from  magazines  can't  work,  Rep.  Moss 
said.  "You  are  demanding  a  standard 
which  at  no  point  has  any  one  been  able 
to  come  forward  and  show  is  attain- 
able," he  added. 

Mr.  Mahoney  also  said  he  thought 
their  ownership  of  all  but  12  current 
programs  gave  the  networks  a  distinct 
advantage.  "The  only  advertisers  who 
can  sleep  well  are  those  few  who  own 
controlling  interests  in  successful 
shows,"  he  said.  "They  can  exert  pres- 
sure on  the  networks  for  choice  time 
periods  and  other  advantages." 

The  'Lifeblood'  Theme  ■  The  first 
subcommittee  witness  to  speak  from  the 


tv  performer's  viewpoint  said  Monday 
(March  18)  that  the  tv  networks  lean 
heavily  on  ratings  in  making  program- 
ming decisions. 

"Your  whole  life  really  is  based  on 
what  happens  with  these  ratings,"  said 
Johnny  Carson,  whose  exact  same  re- 
mark made  on  his  program  Feb.  11 
(The  Tonight  Show,  NBC-TV)  in- 
terested the  subcommittee  enough  to 
call  him  to  testify. 

"Some  performers  have  lost  their 
shows  on  the  basis  of  ratings,"  Mr.  Car- 
son said.  Drawing  on  his  own  experience, 
he  blamed  the  demise  of  two  separate 
programs  he  did  for  CBS-TV  in  the 
mid-1950's  (both  titled  the  Johnny  Car- 
son Show)  for  lack  of  sufficient  rating 
points  to  meet  competition. 

The  effect  of  ratings  "is  acknowledged 
now  as  tremendous,"  observed  Chair- 
man Harris. 

Congressmen  Rated  Too  ■  Told  by 
one  congressman  that  they,  too,  are 
rated — "on  our  votes" — Mr.  Carson 
replied  quickly,  "Congressmen  get  a 
two-year  run.  Most  performers  get  39 
weeks." 

Mr.  Carson  said  he  objected  to  the 
influence  of  ratings  because,  "Ratings 
as  far  as  I  know  have  no  correlation 
with  the  quality  of  a  show." 

Despite  their  shortcomings,  Mr.  Car- 
son admitted,  there  will  have  to  be  some 


kind  of  rating  system  as  long  as  tele- 
vision in  the  U.  S.  is  commercial  and 
its  job  is  to  sell  goods. 

But,  he  added,  "I  don't  think  loyalty 
of  viewers  to  a  particular  commercial 
message"  is  shown  by  ratings. 

WARD-TV  says  solution 
is  dual  operation 

WARD-TV  (ch.  56)  Johnstown,  Pa., 
told  the  FCC  last  week  that  for  the 
sake  of  continued  uhf  tv  in  Johnstown 
the  commission  should  reconsider  and 
grant  a  ch.  8  drop-in  to  that  city. 

The  Johnstown  uhf  operation  urged 
that  the  commission  allow  the  station 
to  operate  ch.  8  along  with  ch.  56. 
WARD-TV  said  that  the  surrounding 
terrain,  with  its  mountains  and  deep 
recesses,  is  an  obstacle  to  uhf  propaga- 
tion and  does  not  let  it  compete  with 
the  area's  two  vhf  stations. 

WARD-TV  has  been  in  operation 
since  the  fall  of  1953,  the  station  point- 
ed out,  as  a  CBS-ABC  affiliate.  It  com- 
petes with  WJAC-TV  (ch.  6)  Johns- 
town, an  NBC-ABC  affiliate,  owned  by 
Johnstown's  only  daily  newspaper 
(Johnstown  Tribune) ;  and  WFBG-TV 
(ch.  10)  Altoona,  an  ABC-CBS  affiliate 
owned  by  the  Philadelphia  Inquirer. 

As  a  result  of  this  competition  and 
WARD-TV's  propagation  problems  the 
station  said  it  has  suffered  a  very  low 
income.  WARD-TV  told  the  commis- 
sion that  a  dual  vhf-uhf  operation 
would  allow  the  vhf  to  carry  the  finan- 
cial load  of  the  uhf,  and  is  the  only 
solution  for  continued  uhf  operation. 

ABC  last  week  told  the  FCC  that  it 
supported  petitions  by  Springfield  Tv 
Broadcasting  Corp.  and  Taft  Broad- 
casting Co.  for  allocation  of  a  uhf 
channel  to  Dayton,  however,  only  so 
that  it  could  be  used  as  a  ch.  11  drop- 
in  there.  This  would  allow  a  dual  vhf- 
uhf  operation,  such  as  ABC  proposed 
two  weeks  ago  (Broadcasting,  March 
18)  in  asking  reconsideration  of  the 
FCC's  drop-in  decision.  ABC  said  it 
opposed  the  allocation  of  the  uhf  chan- 
nel only,  such  as  Springfield  and  Taft 
requested. 

The  FCC  last  week... 

■  Received  application  from  KTVB 
(TV)  Boise,  Idaho,  for  ch.  13  at  La 
Grande,  Ore.  The  proposed  station 
would  have  a  power  of  12.9  kw  and 
be  operated  as  a  satellite  of  KTVB. 

■  Received  application  from  Integrated 
Communications  Systems  Inc.  of  Massa- 
chusetts for  uhf  ch.  44  in  Boston.  The 
station  will  have  a  power  of  512.9  kw. 

■  Granted  a  new  noncommercial  edu- 
cational tv  station  on  uhf  ch.  42  in 
Charlotte  to  The  Charlotte-Mecklen- 
burg Bd.  of  Education.  The  station 
will  have  a  power  of  233  kw. 


TO  THE  TOP  CREATIVE  SALESMEN 
IN  RADIO 

WICC,  one  of  the  hottest  local  sales  operations  in  radio, 
($500,000  in  local  billings  last  year),  is  moving  toward 
expansion.  We  have  just  bought  one  major  market  sta- 
tion and  are  negotiating  for  others. 

A  lifetime  chance  to  get  into  a  mature,  stable  organiza- 
tion of  radio  professionals.  You  will  start  at  WICC,  serv- 
ing nearly  3,000,000  people,  (latest  share-of-audience 
64%)  and  move  up  at  your  own  pace. 

Write  details  of  yourself  and  background,  no  calls,  please,  to: 

Kenneth  M.  Cooper 
WICC  Radio 
2190  Post  Road 
Fairfield,  Connecticut 


50  (GOVERNMENT) 


BROADCASTING,  March  25,  1963 


BUSINESS  OPPORTUNITIES 


RATE  YOUR  PERSONALITY 

Make  the  deejay  rating  test.  Call  ten 
(20  or  30  etc.)  local  phone  numbers  at 
random.  Ask  respondents  if  they  can 
recognize  names  of  any  air  personali- 
ties on  the  staff  of  your  competitor. 
Prompt  them  with  names.  Then  try 
your  own  air  names.  THEN  TRY  DICK 
CLARK!  We  tried  it  in  three  markets 
and  got  12%  average  recognition  among 
all  local  radio  personalities.  DICK 
CLARK— 87%.  That  means  RATINGS! 
Find  out  about  Dick  Clark's  phenome- 
nal RADIO  ratings.  Find  out  about 
fabulous  sales  figures.  Hear  the  local 
sound  of  the  DICK  CLARK  radio  show. 
It's  big,  star-studded,  tight,  happy — 
and  local.  It's  you  at  your  very  best. 
Don't  buy  "syndicated."  HIRE  DICK 
CLARK.  He's  available  and  reasonable. 
Write,  wire,  call  MARS  BROADCAST- 
ING, INC.,  575  Hope  Street,  Stamford, 
Conn.,  (203)  327-2700.  See  Mars  and 
Clark  at  the  NAB  Convention.  Suite 
I518A,  Conrad  Hilton. 
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Two  busy  years  with  Newton  N.  Minow 

MOST  POLICIES  HE  USED  WERE  THERE  BEFORE  HIM,  BUT  HE  GETS  CREDIT 


There  will  be  no  broadcaster  in  Chi- 
cago for  the  NAB  convention  beginning 
next  week  who  will  not  recognize 
Newton  N.  Minow  on  sight. 

He  is  the  same  Newton  N.  Minow 
who  after  two  months  as  chairman  of 
the  FCC  called  tv  programming  a 
"vast  wasteland"  at  the  1961  NAB 
convention  in  Washington. 

He  is  the  same  man  who,  at  the 
1962  NAB  convention  in  Chicago,  said 
that  radio  too  often  is  "a  bazaar,  a 
clamorous  casbah  of  pitchmen  and  com- 


mercials which  plead,  bleat,  pressure, 
whistle,  groan  and  shout"  with  "in- 
credibly bad"  programming. 

Under  the  New  Frontier's  two  years 
of  leadership  at  the  FCC,  broadcasting 
has  been  threatened,  harassed,  cajoled, 
ridiculed  and  many,  many,  believe  cen- 
sored in  violation  of  the  U.  S.  Consti- 
tution and  the  Communications  Act. 

Next  week,  Mr.  Minow  will  probably 
address  his  last  NAB  convention  as 
chairman  of  the  FCC.  He  has  not 
denied  the  Feb.  11,  1963,  Broadcast- 


ing report  that  he  has  informed  the 
President  of  his  intentions  to  resign  this 
spring. 

The  Record  ■  A  close  study  of  the 
FCC's  record  over  the  past  two  years 
discloses  that  practically  all  of  the  stric- 
ter FCC  policies  of  regulation — except 
in  the  areas  many  believe  approach 
censorship — were  instituted  before 
Newton  N.  Minow. 

Mr.  Minow,  however,  quickly  em- 
braced the  toughened  FCC  policies 
adopted  prior  to  his  arrival  (see  below) 


Collins,  Minow:  togetherness  on  tv 

NAB'S  PRESIDENT  THINKS  MAGAZINE  CONCEPT  HAS  'GREAT  APPEAL' 


LeRoy  Collins,  NAB  president, 
came  out  last  week  for  the  magazine 
concept  in  television  and  said  the 
idea  of  clustering  commercials  to 
avoid  program  breaks  "has  great 
appeal  to  me." 

Gov.  Collins's  latest  recommenda- 
tions for  revisions  in  industry  prac- 
tices were  made  during  a  television 
appearance  with  Newton  N.  Minow, 
FCC  chairman.  The  two  engaged  in 
an  informal  conversation  on  A  Mo- 
ment With  .  .  .,  a  half-hour  program 
taped  last  Tuesday  for  later  broad- 
cast on  WRC-TV  Washington  and 
perhaps  on  other  NBC  owned  and 
operated  stations  if  they  decide  to 
clear  time.  The  program  was  done 
without  script,  although  Messrs. 
Minow  and  Collins  conferred  before- 
hand. 

The  magazine  concept  was  one  of 
several  subjects  that  were  amiably 
discussed. 

Both  Messrs.  Minow  and  Collins 
spoke  warmly,  and  at  some  length, 
about  the  late  Eleanor  Roosevelt 
(Mr.  Minow  had  brought  along  a 
picture  of  his  three  children  and 
Mrs.  Roosevelt;  Gov.  Collins  re- 
called her  as  "a  wonderful  friend" 
and,  at  Mr.  Minow's  prompting,  re- 
lated some  of  his  experiences  as 
chairman  of  the  1960  Democratic 
national  convention  at  which  Mrs. 
Roosevelt's  appearance  set  up  ex- 
uberant demonstrations). 

Both  reflected  (each  at  the  prompt- 
ing of  the  other)  on  achievements 
during  the  two  years  that  Mr.  Minow 
has  been  chairman  of  the  FCC  and 
Gov.  Collins  head  of  the  NAB,  and 


both  agreed  that  although  each  job 
has  presented  some  frustrations, 
progress  has  definitely  been  made. 

Mr.  Minow  complimented  Gov. 
Collins'  on  his  efforts  to  gain  access 
for  broadcasters  to  cover  House 
committee  hearings.  The  House 
Rules  Committee  buried  the  pro- 
posal the  day  after  the  program  was 
taped. 

Clustered  Spots  ■  The  magazine 
concept  for  television  came  up  when 
Gov.  Collins  asked  Mr.  Minow  to 
tell  about  his  recent  trip  to  Geneva, 
for  international  conferences,  and  to 
London  to  inspect  the  BBC  and  the 
British  commercial  television  system. 
Mr.  Minow  explained  that  the  com- 
mercial system  in  England  prohibits 
sponsorship  of  programs.  It  sells 
spot  commercials  that  are  "run  to- 
gether, perhaps  six  at  a  time,  at  the 
beginning  or  at  the  end  of  a  pro- 
gram." 

As  Mr.  Minow  explained  it:  "In 
the  middle  of  a  serious  thing  you 
don't  get  an  anti-acid  commercial.  .  . 
Many  people  think  that  this  system 
ought  to  be  adopted  here." 

Gov.  Collins  joined  in:  "In  other 
words,  that  will  improve  the  art,  so 
to  speak,  because  you  won't  have  a 
mood  that  is  developed  by  serious 
drama  interrupted  by  a  commercial, 
say,  dealing  with  rat  poison  or  dog 
food  or  something  that  would  be  a 
clash  with  the  mood  created  by  the 
drama,  and  so  it  would  be  improve- 
ment for  art's  sake." 

Mr.  Minow  pointed  out  that  there 
were  arguments  for  and  against  the 
adoption  of  the  magazine  concept  in 


American  tv.  To  eliminate  sponsor 
identification  with  programs  might 
discourage  programs  like  the  specials 
sponsored  by  Hallmark  cards. 

"I  know  Mr.  Hall  [Joyce  Hall, 
head  of  Hallmark],"  said  Gov. 
Collins,  "and  I  think  he  makes  a 
great  contribution  to  television  .  .  . 
but  it  would  seem  to  me  that  some 
type  of  arrangement  could  be  worked 
out  that  would  still  allow  for  that 
but  still  would  provide  so-called 
magazine  concept  at  the  same  time." 

Gov.  Collins  added:  "The  big  ad- 
vantage, aside  from  the  art,  is  the 
fact  that  it  would  relieve  the  broad- 
caster from  the  pressure  of  sponsors 
and  their  fears  and  concerns  about 
people  who  don't  like  the  particular 
program  taking  it  out  on  their  prod- 
uct, and  that  sort  of  thing." 

To  Each  Its  Own  ■  Mr.  Minow 
pointed  out  that  the  British  televi- 
sion system  differed  in  several  re- 
spects from  American  tv.  He  added: 
"I,  as  you  know,  have  occasionally 
been  critical  of  American  broadcast- 
ing, but  I'd  say  that  certainly  our 
system  need  not  be  ashamed  when 
it's  stacked  up  with  what  else  is 
going  on  around  the  world." 

In  answer  to  a  cue  from  Gov. 
Collins,  Mr.  Minow  said  he  was  "en- 
couraged" by  progress  made  during 
his  administration.  Three  develop- 
ments he  mentioned  were  space  com- 
munications, educational  television 
and  congressional  enactment  of  the 
law  that  will  require  all  tv  sets  to  re- 
ceive both  vhf  and  uhf  signals. 

In  answer  to  a  cue  from  Mr. 
Minow,  Gov.  Collins  said  of  his 
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and  is  generally  given  the  credit  for 
much  that  has  transpired.  The  chair- 
man has  been  highly  effective  in  spot- 
ting key  people  throughout  the  commis- 
sion staff  who  think  like  him.  In  some 
instances  where  the  FCC  has  rejected 
a  Minow  viewpoint,  individual  staffers 
have  nevertheless  acted  as  if  it  were 
policy. 

A  case  in  point  is  an  FCC  letter  to 
a  midwestern  tv  station  asking  why  it 
had  dropped  CBS  Reports  and  what  it 
programmed  in  the  same  time  period. 
Chairman  Minow  had  wanted  such 
questions  included  in  the  program  re- 
porting form;  the  commission  had  re- 
jected this  idea  but  the  letter  went  out 
anyway. 

The  lead  story  in  the  April  10,  1961, 
issue  of  Broadcasting  (nearly  a  month 


before  the  vast  wasteland  speech) 
pointed  out  that  a  "new  regulatory  wind 
is  reaching  tornadic  proportions  in 
Washington  and  it  could  be  an  ill  wind 
for  many  broadcast  licensees." 

A  reappraisal  of  performance  stand- 
ards to  be  required  of  licensees  at  re- 
newal time  was  then  taking  place  on 
the  staff  level,  the  article  pointed  out. 
This  was  one  month  after  the  now 
Commissioner  Kenneth  Cox  became 
chief  of  the  Broadcast  Bureau. 

Chairman  Minow  termed  the  new 
attitude  a  "vigorous  application  of  the 
law."  Freedom  of  speech,  he  has  said, 
should  not  be  confused  with  freedom 
to  break  promises  to  exploit  a  public 
trust — a  broadcast  license.  But  the 
staff  did  not  stop  with  holding  a  station 
to  its  promises. 


Ill-fated  Drive  ■  In  a  campaign  begun 
last  spring,  the  FCC's  Broadcast  Bureau 
started,  on  its  own,  to  defer  renewal 
applications  of  tv  stations  which  did 
not  promise  regularly  scheduled,  local, 
live,  public  service  programs  in  prime 
time.  This  situation  was  first  brought 
to  the  attention  of  a  majority  of  the 
FCC  members  in  a  Dec.  3,  1962, 
Broadcasting  article.  The  story  high- 
lighted the  experiences  of  WKY-TV 
Oklahoma  City  in  ( 1 )  its  bid  for  a 
renewal  and  (2)  its  application  for 
approval  of  the  purchase  of  KTVT 
(TV)  Ft.  Worth-Dallas. 

The  same  article  disclosed  that  the 
staff  had  asked  the  FCC  to  defer  the 
licenses  of  some  100  California  stations 
for  alleged  programming  deficiencies. 

As  a  result,  the  full  FCC  reviewed  the 
authority  it  had  delegated  to  the  staff 
and  took  these  actions:  (1)  Ordered 
WKY-TV  renewed  and  (2)  two  weeks 
ago,  ordered  renewed  the  licenses  of  tv 
stations,  which  had  been  deferred  by 
the  staff,  without  regard  for  prime 
time,  local  public  service  programming 
(Broadcasting,  March  18). 

This  latter  action  was  taken  on  a  5-2 
vote,  with  dissents  by  Chairman  Minow 
and  Commissioner  E.  William  Henry. 
Since  that  action,  a  third  Kennedy  ap- 
pointee— Mr.  Cox — has  replaced  Com- 
missioner T.  A.  M.  Craven. 

But  even  with  Commissioner  Cox 
now  having  a  vote,  the  New  Frontier 
still  needs  one  more  to  make  its  position 
stick  that  the  FCC  can  force  tv  stations 
to  schedule  certain  programs  during 
given  time  periods.  And,  with  Mr. 
Minow  scheduled  to  leave  the  FCC 
soon,  the  minority  position  will  be 
weakened  rather  than  strengthened. 

Barring  unexpected  circumstances, 
four  Kennedy  appointees  will  not  serve 
at  one  time  on  the  FCC  until  June  30, 
1964 — when  Commissioner  Frederick 
W.  Ford's  term  expires.  There  now  are 
three — Messrs.  Minow,  Henry  and  Cox 
— with  a  fourth  New  Frontier  appoint- 
ment to  succeed  Chairman  Minow. 

Dark  Days  ■  The  FCC's  more  leisure- 
ly attitude  toward  license  renewals  ac- 
tually began  in  1959  with  the  rigged 
quiz  show  and  payola  disclosures  by 
Congress  and  subsequent  legislation. 
Then,  late  that  year,  the  FCC  adopted 
anti-payola  rules  and  quizzed  all  broad- 
cast licensees  on  payola  practices. 

In  March  1960,  Commissioner  Ford 
succeeded  John  Doerfer  as  chairman 
and  (1)  established  the  FCC's  Office 
on  Complaints  &  Compliance  and  (2) 
started  working  on  what  Commissioner 
Ford  terms  the  "magna  carta"  of  broad- 
casting— The  July  29,  1960,  program 
policy  statement.  Commissioner  Rosel 
Hyde  dissented  to  this  statement,  main- 
taining that  under  it  the  FCC  restricts 
competition  and  discourages  program- 
ming changes  and  innovations. 

Congress,  in  September  1960,  passed 


experience  as  president  of  the  NAB: 
"I  feel  in  this  job  a  rather  close 
association  with  the  public  interest. 
I  feel  the  challenge  of  serving  the 
broad  needs  of  the  people  here.  My 
difficulty  here  is  that  when  I  want  to 
do  something,  I  can't  just  go  do  it; 
because  I  can  only  advocate  and 
urge  .  .  .  and  that  sort  of  thing. 

"But  I  think  the  broadcasters  are 
doing  a  much  better  job,  and  they're 
getting  a  greater  consciousness  of 
the  need  and  the  close  relationship 
with  the  public  welfare.  I  feel  real 
proud  of  the  development  of  our 
new  research  programs,  strengthen- 
ing our  codes,  and  many  other  things 
that  we've  done  that  I  think  give 
the  broadcasters  a  higher  position  of 
integrity  and  responsibility." 

Friendly  Difference  ■  On  only  two 


points  did  Messrs.  Minow  and 
Collins  disagree.  Gov.  Collins  criti- 
cized the  type  of  local  program  hear- 
ing that  was  held  in  Omaha  (for 
story  on  NAB's  official  objections  to 
the  Omaha  hearing  see  page  128), 
and  he  raised  questions  about  the 
FCC's  policy  on  subscription  tv. 

Mr.  Minow  explained  that  the 
commission  had  approved  tests  of 
subscription  television  "to  let  the 
market  place  be  the  judge." 

Gov.  Collins  said  he  was  con- 
cerned that  subscription  television 
might  get  "to  a  point  where  the 
whole  general  public  is  denied  a 
particular  good  program  because  it's 
channeled  into  pay  television." 

"Well,"  said  Mr.  Minow,  "the 
commission  would  be  very,  very 
loathe  to  permit  that  to  happen." 


Getting  ready  to  go  on  camera  are 
FCC  Chairman  Newton  Minow  (I) 
and  LeRoy  Collins,  NAB  president. 
The  program,  part  of  a  regular 


series  on  NBC's  WRC-TV  Washing- 
ton, was  taped  last  Tuesday.  At 
week's  end  an  air  date  had  not 
been  set. 
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legislation  permitting  the  FCC  to  fine 
stations  for  rules  violations  and  to  issue 
licenses  for  less  than  three  years.  The 
commission  also  had  asked  for  authority 
to  order  a  violator  off  the  air  tempo- 
rarily but  the  Senate  removed  this  pro- 
vision from  a  House  passed  bill. 

The  FCC  then  adopted  its  own  rules 
covering  short  term  renewals  (effective 
in  December  1960)  and  fines  (effective 
the  following  Feb.  13).  The  agency 
wasted  no  time  in  using  the  new  power 
— five  stations  owned  by  Richard  Eaton 
received  short  term  renewals  the  same 
month  and  KDWB  Minneapolis-St. 
Paul  was  fined  in  March  1961,  two 
weeks  after  Chairman  Minow  joined 
the  FCC. 

Then  KORD  ■  Although  the  chair- 
man was  not  around  when  the  FCC 
began  moving  toward  its  promise  vs. 
performance  policy  statement,  he  cast 
the  deciding  vote  in  ordering  a  renewal 
hearing  for  KORD  Pasco,  Wash.,  on 
programming  representations.  This  ac- 
tion, on  a  4-3  vote,  came  at  the  FCC's 
March  23,  1961,  meeting,  three  weeks 
after  the  New  Frontier  took  over  at 
the  commission. 

Four  months  later,  the  FCC  granted 
KORD  a  one-year  license  and  at  the 
same  time  wrote  all  licensees  that  they 
would  be  expected  to  live  up  to  pro- 
gram representations.  In  program  sanc- 
tions since  then,  the  FCC  nearly  always 


quotes  either  the  1960  policy  statement 
or  the  KORD  decision,  or  both. 

In  adopting  the  1960  statement,  the 
FCC  expressly  rejected  the  contention 
that  it  has  the  authority  to  require  li- 
censees to  broadcast  specific  types  of 
programs  within  specific  time  periods — 
the  very  action  the  staff  was  attempting 
in  the  tv  renewal  cases  above.  "With 
respect  to  this  proposition,  we  are  con- 
strained to  point  out  that  the  First 
Amendment  forbids  governmental  in- 
terference," the  FCC  said  in  its  pro- 
gram policy  statement. 

One  of  the  FCC  members  who  ap- 
proved the  policy  statement  had  this 
in  mind  when  he  said  of  the  disclosure 
on  staff  letters  to  tv  stations  because 
they  were  not  regularly  scheduling  pub- 
lic service  in  prime  time:  "You  caught 
us  in  outright  censorship." 

Fear  with  Club  ■  When  Mr.  Minow 
became  chairman  of  the  FCC  in  March 
1961,  an  administration  source  who 
refused  to  be  identified  said  that  "qual- 
ity" programming  in  ever-increasing 
doses  will  be  given  the  public  through 
"fear,  the  moral  persuasion  technique 
and  with  an  obvious  club  over  the 
broadcaster's  head."  And,  just  three 
three  weeks  ago,  Rep.  Oren  Harris  (D- 
Ark.),  chairman  of  the  House  Com- 
merce Committee,  criticized  Chairman 
Minow  for  the  "real  hammer"  the  FCC 
is  wielding  over  the  heads  of  broad- 
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casters  in  renewal  matters  (Broadcast- 
ing, March  11). 

The  NAB  has  been  strangely  silent 
over  the  efforts  of  the  FCC  staff  to 
force  tv  stations  to  alter  their  prime 
time  program  schedules  to  include  local, 
live  public  service.  No  public  statement 
on  the  subject  has  been  made  by  the 
NAB  or  its  president,  LeRoy  Collins, 
even  though  five  of  the  seven  commis- 
sioners themselves  have  publicly  re- 
buked the  commission  staff. 

In  his  confirmation  hearing  before 
the  Senate,  Mr.  Minow  promised  that 
as  FCC  chairman  he  would  improve 
programming.  He  said  that  he  would 
do  this  through  the  power  the  FCC  has 
in  withholding  or  granting  a  station's 
license  renewal. 

In  another  move  toward  a  closer 
check  of  licensee's  programming,  the 
FCC  has  been  trying  to  adopt  new  pro- 
gram reporting  forms  since  Feburary 
1961.  Two  separate  proposals  have 
been  released  for  industry  comment 
and  a  third  is  on  the  way. 

Again,  Commissioner  Ford  was  the 
primer  mover  in  this  tightening  move 
— started  before  his  successor  as  chair- 
man joined  the  commission. 

The  Headliners  ■  Many  FCC  sanc- 
tions have  been  taken  against  stations 
for  programming  matters  which  have 
received  wide  publicity — and  a  large 
portion  of  these  actions  were  begun 
under  the  chairmanship  of  Mr.  Ford. 
He  agreed  with  the  majority  that  the 
staff  had  gone  too  far  in  trying  to  with- 
hold tv  renewals.  Mr.  Minow  was 
sworn  in  as  a  member  and  chairman  of 
the  FCC  March  2,  1961,  succeeding 
then  Chairman  Ford. 

The  present  chairman  has  been  in  on 
the  "kill"  in  many  instances  but  played 
no  role  in  original  actions  which  placed 
licenses  in  jeopardy.  For  instance,  the 
ex  parte  cases,  which  had  either  been 
decided  or  set  for  rehearing  before 
Minow. 

The  KRLA  Los  Angeles  license  re- 
newal hearing  for  programming  and 
other  violations  was  ordered  in  1960, 
as  was  the  KWK  St.  Louis  revocation 
proceeding,  again  on  programming.  The 
KWK  case  is  still  pending  while  the 
FCC  refused  to  renew  KRLA,  which 
has  appealed  to  the  court. 

WDKD  Kingstree,  S.  C,  was  placed 
on  the  carpet  in  March  1961,  at  the 
second  FCC  meeting  presided  over  by 
Chairman  Minow.  A  WDKD  disc 
jockey  was  charged  with  making 
"coarse,  vulgar,  suggestive"  remarks 
over  the  air  and  the  licensee  with  lack 
of  candor  and  misrepresentations  to  the 
FCC.  This  case,  too,  now  is  in  the 
courts.  The  first  FCC  fine  came  a  week 
later — the  chairman's  third  meeting — 
levied  against  KDWB  Minneapolis-St. 
Paul  for  non-programming  violations. 
Mr.  Minow  was  not  around  when  the 
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first  short-term  licenses  were  issued  al- 
though it  must  be  admitted  that  he  has 
pursued  with  vigor  both  types  of  sanc- 
tions— short-term  licenses  and  fines. 

Many  fines,  short-term  licenses,  re- 
newal hearings  and  revocations  have 
followed — many  of  which  now  are  out- 
standing before  the  FCC.  In  these  and 
other  actions,  the  chairman  has  played 
a  leading  role. 

For  example,  there  is  the  FCC's 
Suburban  decision  under  which  broad- 
casters are  required  to  survey  local  pro- 
gram needs  in  submitting  an  original 
application.  This  case  was  decided  in 
July  1961  and  has  since  been  upheld 
by  the  U.  S.  Supreme  Court.  It  in- 
volved an  application  by  Suburban 
Broadcasters  for  a  new  fm  station  in 
Elizabeth,  N.  J.,  which  was  denied  on 
a  4-2  vote  because  no  effort  had  been 
made  to  determine  local  programming 
needs. 

One  of  the  chairman's  first  actions,  in 
April  1961,  was  to  instigate  an  inquiry 
to  determine  how  a  vhf  channel  in  New 
York  and  Los  Angeles  could  be  as- 
signed to  educational  tv.  At  that  time, 
all  seven  vhf  channels  in  each  city  were 
occupied  by  commercial  stations  and  it 
came  at  a  time  when  WNTA-TV  New 
York  was  trying  to  sell.  As  a  result, 
and  with  the  active  participation  of  the 
chairman's  office,  WNTA-TV  (ch.  13) 
was  sold  to  educators  at  a  lower  price 
than  commercial  interests  offered. 

There  are  many  things  the  chairman 
has  publicly  advocated — mostly  repug- 
nant to  broadcasters — which  he  has  not 
been  able  to  accomplish.  Among  these 
are  license  fees,  the  magazine  concept 
of  advertising,  required  free  time  for 
political  candidates,  network  regulation, 
restriction  of  newspaper  ownership  in 
non-competitive  situations,  FCC  adopt- 
ing of  the  NAB  codes  on  commercial 
time  standards  and  relaxation  of  the 
rules  to  permit  educational  tv  stations 
to  collect  revenues  for  the  sale  of  time. 

Powers  Denied  ■  Two  attempts  have 
been  made  to  secure  additional  powers 
for  the  FCC  chairman,  who  has  often 


expressed  frustration  at  his  inability  to 
get  things  done  because  of  (1)  due 
process  and  (2)  the  equal  status  of  all 
seven  commissioners.  In  May  1961, 
the  week  of  the  vast  wasteland  speech, 
President  Kennedy  sent  to  Congress  a 
reorganization  plan  for  the  FCC  which 
critics  maintained  would  have  made  the 
chairman  a  "czar."  It  was  vetoed  by 
Congress  without  much  delay. 

A  year  later,  a  private  management 
study  financed  by  the  government  rec- 
ommended that  the  FCC  "take  the  cru- 
cial step  of  making  its  chairman  chief 
executive  officer  in  fact  as  well  as  name." 
While  the  FCC  has  approved  many  of 
the  recommendations  in  this  report,  it 
has  stoutly  refused  to  relinquish  powers 
from  the  seven  to  the  one. 

One  Accomplishment  ■  The  well-pub- 
licized statements  of  Chairman  Minow 
have  been  directly  responsible  for  a 
huge  increase  in  the  number  of  com- 
plaints filed  with  the  FCC.  For  the 
fiscal  year  ending  last  June  30,  the  com- 
mission received  over  12,000  letters 
complaining  about  radio  and  tv,  "a  sub- 
stantial increase  over  the  previous  year." 

As  might  be  expected,  dislike  of 
specific  programs  brought  by  far  the 
largest  number  of  complaints — 35%. 
The  chairman  has  repeatedly  urged  the 
public  to  make  such  complaints  to  the 
FCC.  This,  over  the  silent  objections 
of  other  members  who  say  such  letters 
just  clog  the  FCC's  overburdened  staff 
since  the  agency  is  expressly  forbidden 


from  reviewing  individual  programs. 

Eight  months  after  his  vast  wasteland 
speech,  Chairman  Minow  outlined  his 
philosophy  in  a  speech  before  the  San 
Francisco  Commonwealth  Club.  "Those 
of  us  at  the  FCC  have  a  right  to  free- 
dom of  expression,"  he  said.  "I  will 
continue  to  speak  out,  to  nudge,  to  ex- 
hort, to  urge  .  .  ."  better  programming. 

Cries  of  censorship,  he  charged,  are 
false  cries.  "If  there  are  not  examples 
of  censorship,  I  suggest  that  broadcast- 
ers stop  defending  against  an  enemy 
who  is  not  there,"  he  challenged. 

Five  of  his  colleagues  on  the  FCC, 
members  of  Congress  and  most  Wash- 
ington attorneys  in  communications 
practice  now  are  pointing  to  the  WKY- 
TV  renewal  as  a  clear  example  of  at- 
tempted censorship — not  by  the  com- 
mission itself  but  by  the  FCC  staff  with 
the  endorsement  of  the  Kennedy-ap- 
pointed members. 

As  the  chief  regulator  of  the  radio-tv 
industry,  Chairman  Minow  has  been  in 
the  public  spotlight  as  no  FCC  chair- 
man in  history.  He  has  far  outshone 
many  much  higher  ranking  government 
officials  in  commanding  press  coverage. 

He  has  traveled  from  coast  to  coast 
making  speeches — often  about  how  tv 
programming  must  be  improved  and 
how  he  proposes  to  do  it.  The  37-year- 
old  Chicago  attorney  has  been  given 
credit  for  all  that  is  good  on  television. 
And,  for  all  that  is  bad,  he  asks  the 
public  to  come  to  him  for  salvation. 


Most  comments  oppose  FCC's  f  m  allocations 

CRITICIZE  OMISSION  OF  MANY  COMMUNITIES  FROM  PLAN 


The  FCC  last  week  was  warned  that 
its  proposed  table  of  fm  allocations  may 
leave  some  communities  without  an  fm 
service,  while  facilities  in  others  may 
lie  unused. 

This  was  the  tone  of  comments  by 
the  Assn.  of  Federal  Communications 
Consulting  Engineers,  Fm  Unlimited 
Inc.  and  more  than  150  others  in  com- 


Collis  Young,  on  hearing 
Radio  a  la  Carte,  said : 

"It's  great.  The  sound,  the  service, 
everything.  I'll  take  it  for  WCOL. 
Right,  Steve?" 

Steve  Joos,  said:  "I  agree,  It's 
great." 

That  WCOL,  Dayton,  is  another  fine 
Air  Trails  station.  See  why? 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 


ments  received  at  the  commission  last 
week. 

The  allocations  table  for  the  80  com- 
mercial fm  channels  in  the  U.  S.  pro- 
poses to  make  2,730  fm  assignments  to 
specific  cities  within  the  continental 
limits  of  the  U.  S.,  and  was  the  final 
step  in  the  FCC's  plans  to  revamp  fm 
(Broadcasting,  Dec.  24,  1962). 

The  AFCCE  told  the  commission 
that  it  opposes  a  table  of  assignments 
based  on  a  minimum  mileage  separa- 
tion, which  assumes  that  all  stations 
will  operate  with  maximum  power  and 
antenna  height.  The  engineers  did 
agree,  however,  with  the  establishment 
of  new  classes  of  stations,  zones  and 
maximum  power  limitations.  Fm  Un- 
limited asked  the  commission  why  the 
agency  felt  that  the  presently  proposed 
table  would  work  in  view  of  the  failure 
of  the  1946  tentative  table  of  assign- 
ments, which  was  dropped  in  1958. 

The  AFCCE  recommended  that  the 
FCC  adopt  a  "go-no-go  system"  for 
making  allocations.  The  association 
suggested  that  the  1  mv/m  contour  be 
protected;  and  that  all  contours  be  de- 
termined by  the  use  of  propagation 
curves.   This  go-no-go  plan  had  pre- 
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...leave  sooner-get  there  faster! 


"ST 


It's  there  in  hours... and  costs  you  less! 


Buses  Daily   Running  Time      10  Lbs.     20  Lbs.    30  Lbs.* 


NEW  YORK- 
PHILADELPHIA 

32 

2  hrs.  —  min. 

$1.25 

$1.40 

$1.65 

LOS  ANGELES- 
SAN  DIEGO 

42 

2  hrs.  30  min. 

1.15 

1.25 

1.45 

CHICAGO — 
MILWAUKEE 

14 

1  nr.  50  min. 

1.20 

1.40 

1.60 

CINCINNATI- 
LOUISVILLE 

14 

2  hrs.  40  min. 

1.30 

1.50 

1.70 

RICHMOND — 
NORFOLK 

19 

3  hrs.  —  min. 

1.30 

1.50 

1.70 

Other  low  rates  up  to  100  lbs. 

Save  time!  Save  money!  Ease  those  inventory  control  prob- 
lems too!  Ship  via  Greyhound  Package  Express!  Packages  go 
everywhere  Greyhound  goes,  on  regular  Greyhound  buses. 
Very  often  they  arrive  the  same  day  shipped.  Ship  nation- 
wide, anytime . .  .twenty-four  hours  a  day,  seven  days  a  week, 
weekends  and  holidays.  Ship  C.O.D.,  Collect,  Prepaid, 
or  open  a  charge  account.  Insist  on  Greyhound  Package 
Express.  It's  there  in  hours . . .  and  costs  you  less. 

BROADCASTING,  March  25,  1963 


GREYHOUND  PACKAGE  EXPRESS,  Dept.  8-P 
140  S.  Dearborn  St.,  Chicago  3,  Illinois 

Please  send,  without  cost  or  obligation,  complete 
information  on  Greyhound  Package  Express  service 
...including  rates  and  routes. 


NAME_ 


-TITLE. 


COMPANY- 
ADDRESS- 
CITY  


.STATE- 


.PHONE- 


CALL  YOUR  LOCAL  GREYHOUND  BUS  TERMINAL 
OR  MAIL  THIS  CONVENIENT  COUPON  TODAY 
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MEET. .. IN  PERSON 


Til  Dieterle  Blackwood  Bros. 


AND  MANY  OTHERS 
at  the 

SESAC 
CELEBRITY 
SUITE 

9 06- A 

Continuous  Live  Entertainment 

NAB  CONVENTION 
March  31st  -  April  3rd 
Conrad  Hilton.  Chicago 
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viously  been  urged  by  NAB  (Broad- 
casting, Feb.  18)  which  felt  that  the 
proposed  table  is  too  rigid. 

Protected  Contour  ■  AFCCE  said 
that  "both  day  and  night  [fm]  is  com- 
parable to  am  daytime  service."  The 
association  reminded  the  commission 
of  the  achievements  in  am  service  in 
reducing  areas  not  having  their  own 
primary  service,  from  29.8%  in  1940, 
to  0.3%  in  1960,  when  the  protected 
contour  concept  was  used  for  making 
assignments.  AFCCE  credited  the 
NAB's  study  of  am  growth  problems 
with  the  above  information  which  was 
presented  to  the  FCC  last  Jan.  7 
(Broadcasting,  Jan.  14). 

"This  is  substantial  evidence  that  by 
use  of  a  protected  contour  concept  of 
allocation,  the  objectives  of  providing 
service  to  the  people  of  the  U.  S.  can 
well  be  achieved.  It  permitted  the 
growth  of  the  [am]  service  as  the  popu- 
lation and  demand  for  service  in- 
creased," AFCCE  said. 

The  objectives  of  the  commission  in 
providing  fm  service  to  the  country  will 
not  be  achieved  by  the  proposed  table 
of  allocations  "simply  because  the  mile- 
age separation  system  and  the  table  of 
assignments  precludes  more  than  one 
service  to  many  communities,  and 
thereby  seriously  limits  the  possible  ex- 
pansion of  multiple  fm  service," 
AFCCE  said. 

Fm  On  The  March  ■  AFCCE  added 
that  fm  provides  a  greater  potential  for 
a  nationwide  nighttime  radio  service 
than  does  am,  due  to  the  physical  na- 
ture of  the  service.  Fm  Unlimited  said 
"Fm  is  destined  to  replace  am  as  the 
basic  radio  service,"  and  is  the  means 
of  local  community  expression. 

AFCCE  said  that  the  addition  of  a 
new  fm  channel  to  the  table  of  assign- 
ments indicates  that  the  commission 
has  determined  where  the  population 
growth  will  occur,  and  where  the  need 
for  a  facility  will  develop.  AFCCE 
said  that  it  was  unaware  that  such  a 
study  of  population  had  been  made. 
"The  actual  fact,"  the  association  said, 
is  that  the  assignments  were  made 
where  they  would  "fit"  separation  re- 
quirements set  forth  in  the  rulemaking. 

Five  Year  Plan  ■  AFCCE  told  the 
FCC  that  one  way  the  commission 
could  limit  concentration  of  fm  chan- 
nels in  larger  cities  would  be  to  place 
a  limit  on  the  number  of  assignments, 
basing  that  number  on  the  city's  popu- 
lation. This  limit  could  be  effective  for 
a  five  year  period  with  the  FCC  having 
the  option  to  extend  it  for  an  addi- 
tional five  years.  AFCCE  added  that 
this  type  of  limitation  could  be  applic- 
able "to  a  protected  contour  system  of 
allocation." 

AFCCE  said  that  the  faults  in  the 
distribution  of  all  types  of  broadcast 
facilities  are  twofold.  First  is  the  prob- 


lem of  meeting  the  necessary  co-chan- 
nel separation,  and  secondly  that  new 
assignments  are  based  on  locations  of 
the  existing  stations  as  a  nucleus. 

The  commission's  objective  of  having 
nighttime  fm  supplement  the  daytime 
am  service  has  not  been  met  by  the 
proposed  allocations  table,  according  to 
AFCCE.  The  association  noted  that  in 
Georgia  there  are  52  communities  with 
daytime  only  am  stations  that  have  not 
been  given  any  fm  channel.  "The  need 
for  nighttime  primary  aural  service 
cannot  be  met  with  am  frequencies." 

Fm  Unlimited  agreed  and  told  the 
commission  that  the  table  proposed 
much  misallocation  of  channels.  It  told 
the  commission  that  fm  is  not  a  supple- 
mental service  for  am,  and  feels  that 
4,000  to  5,000  fm  outlets  should  be 
established  across  the  country.  Fm  Un- 
limited said  don't  "force  fm  to  go 
through  the  same  torturous  muddle" 
that  vhf  television  has  gone  through. 

AFCCE  told  the  FCC  that  as  much 
of  the  population  of  the  U.  S.  as  is 
possible  should  be  allocated  two  fm 
facilities.  Yet,  AFCCE  said,  under  the 
proposed  table  it  would  seem  that  some 
communities  are  without  hope  for  even 
one  fm  service. 

This  was  also  the  view  held  by  the 
majority  of  the  mass  of  comments  filed 
last  week — that  their  particular  com- 
munities would  not  be  given  fm  chan- 
nel assignments,  or  that  their  one  chan- 
nel did  not  provide  for  future  needs. 

Advisory  Committee  ■  Fm  Unlimited 
urged  that  an  Fm  Standards  Commit- 
tee be  formed.  The  committee  could 
be  recruited  from  fm  broadcasters, 
technical  people  and  others  well  ac- 
quainted with  the  fm  industry. 

The  committee  could  re -evaluate 
fm's  state  of  being,  and  formulate  a 
"realistic  set  of  standards  that  relate 
existing  conditions  with  future  develop- 
ments, based  on  practical  rather  than 
theoretical  ideals."  Such  a  committee 
could  arrive  at  a  workable  solution 
within  three  months,  Fm  Unlimited 
said,  adding,  people  working  in  the  fm 
industry  know  the  industry  best  and  can 
best  serve  the  public  in  its  development. 

Fm  Unlimited  also  suggested  that 
the  classes  of  fm  services  be  expanded 
from  three  to  six  classes,  which  would 
provide  for  better  future  development. 

CBS  and  NBC  filed  comments  sup- 
porting the  commission's  proposed 
table.  CBS  upheld  the  mileage  separa- 
tion theory,  but  on  a  go-no-go  basis. 
NBC  said  the  table  "should  diminish 
considerably  the  difficulties  and  delays 
inherent  in  many  alternative  methods 
of  assignment." 


GOVERNMENT  SECTION 
CONTINUES  ON  PAGE  126 
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Sale's  successes  build  film's  market 

PATTERNS  CHANGE  BUT  SPONSOR  DEMAND  FOR  PRODUCT  CONTINUES 


It's  the  sales  success  enjoyed  by 
advertisers  that  is  building  present  de- 
mand for  syndicated  and  feature  film 
product. 

This  is  certain  whether  properties  are 
first-run  motion  pictures,  off-network 
programs,  cartoons  or  one  of  the  many 
other  program  categories  which  are 
offered  in  abundance  by  syndicators. 

For  the  advertiser,  the  syndicated 
program,  if  selected  and  scheduled  with 
care,  can  be  an  effective  vehicle.  This 
applies  to  all  sponsors  no  matter  wheth- 
er their  distribution  patterns  are  nation- 
al, regional  or  local  in  character. 

As  syndication  business  has  changed 
and  become  more  flexible  in  what  it 
offers  the  advertiser,  he  in  his  turn  has 
had  to  learn  how  to  employ  the  syndi- 
cated product  in  different  ways. 

Changing  Patterns  ■  The  pattern  of 
advertiser  purchases  has  changed  over 
the  past  five  or  six  years.  Where  buy- 
ers were  once  predominantly  big  re- 
gional distributors  who  bought  a  series 
of  programs  for  use  throughout  their 
territories,  today  the  majority  of  sales 
are  on  a  one-minute  participation  basis. 
But  this  system  has  its  advantages  in 
added  flexibility  and  syndicated  proper- 
ties are  continuing  to  prove  their  advan- 
tages as  spot  carriers. 

Although  big  regional  sponsorships 
have  diminished  there  are  still  many  of 
them.  Some  of  their  success  stories 
have  been  outlined  below. 

Advertiser  experience  with  syndica- 
tion provides  additional  sales  successes 
for  the  already  stuffed  portfolio  of  the 
television  medium. 

An  off-network  western  drama  boosts 
chain-saw  sales  for  one  advertiser  who 
now  looks  to  it  to  perform  equally 
well  for  its  outboard  motor  company. 

A  cartoon  series  sells  potato  chips  at 
a  better  clip,  and  in  a  special  promotion 
moves  more  loaves  of  bread  from  com- 
pany to  consumer. 

Symphony  concerts  not  only  appeal 
to  audiences  but  to  advertisers.  Banks, 
savings  and  loan  firms  and  utilities  like 
them  as  image  builders. 

Food  product  advertisers  are  among 
those  tasting  success  with  syndicated 
programs — a  canned  beef  advertiser 
and  a  national  canned  tuna  company, 
for  example,  find  them  to  be  natural 
aids  to  distribution  demands. 

The  following  stories  of  advertiser 
success  are  typical. 

TWpcord'  Wins  Renewal  ■  The  proof 
of  the  value  of  syndicated  series  to  an 
advertiser,  particularly  a  regional  ad- 
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vertiser,  lies  in  the  all-important  re- 
newal. Recently,  the  United  Artists 
Television  half-hour  series,  Ripcord, 
completed  its  first-year  run  for  Cali- 
fornia Oil  Co.,  Western  Division,  in 
eight  southwestern  markets — and  the 
client  promptly  renewed! 

California  Oil's  satisfaction  with  Rip- 
cord  is  especially  heartwarming  to  UA 
TV  in  these  days  when  regional  adver- 
tisers, once  the  backbone  of  the  syndi- 
cation business,  have  virtually  disap- 
peared from  the  scene.  Full  sponsorship 
of  Ripcord  by  California  Oil  is  on 
KBRC-TV  Abilene,  KVII  (TV)  Am- 
arillo,  KROD-TV  El  Paso,  KCBD-TV 
Lubbock,  KOSA-TV  Midland-Odessa, 
and  KSYD-TV  Wichita  Falls,  all  Texas, 
and  KOB-TV  Albuquerque  and  KSWS- 
TV  Roswell,  both  New  Mexico. 

Jack  W.  Snapp,  media  director  of 
White  &  Shuford,  Denver,  which  placed 
the  order  for  California  Oil,  reported 
that  the  first-year  Ripcord  was  bought 
because  it  was  felt  that  the  series  would 
have  audience  appeal  and  would  lend 
itself  to  effective  merchandising.  He 
said  the  results  were  satisfactory  on 
both  counts. 

He  noted  that  the  series,  centering 
around  the  exploits  of  skydivers,  lent 
itself  to  such  promotional  efforts  as 
skydiving  contests  and  exhibits,  local 
contests  and  unique  displays.  He  added 
that  audience  appeal  proved  high,  and, 


California  Oil  Co.  finds  cartoon  com- 
mercials effective  with  its  sponsor- 
ship of  "Ripcord"  in  eight  markets. 


in  many  instances,  Ripcord  out-rated 
network  programs.  He  said  ratings  have 
been  ranging  from  mid-20's  to  the  30's. 

The  decision  to  renew  the  series,  Mr. 
Snapp  said,  was  prompted  by  the  sub- 
stantial ratings,  station  approval  and  mer- 
chandising-promotional  opportunities. 

Bridge  Sells  Van  Lines  ■  "We  feel 
that  Championship  Bridge  has  definitely 
accomplished  its  objective  for  North 
American  Van  Lines  in  its  first  two 
years." 

This  summation  of  a  syndicated 
show's  effectiveness  comes  from  a  com- 
pany which  five  years  ago  could  not 
find  a  tv  program  which  would,  in  its 
opinion,  reach  the  specialized  audience 
it  needed  to  sell  its  service. 

North  American's  sales  have  in- 
creased 11.7%  from  1961  to  1962,  ac- 
cording to  a  company  spokesman,  who 
added  that  "since  the  major  portion  of 
our  advertising  dollar  goes  into  Cham- 
pionship Bridge,  it  deserves  a  lot  of 
credit." 

And  in  1963,  after  only  two  months, 
sales  had  risen  14.5%  during  the  period 
as  compared  to  a  year  ago,  he  added. 

In  the  past,  North  American's  prob- 
lems in  finding  a  tv  show  stemmed  from 
the  fact  that  it  had  to  reach  a  highly 
specialized  audience — the  moving  Amer- 
ican. "We  just  couldn't  find  such  a 
concentrated  audience  in  any  one  tv 
program." 

Then  Walter  Schwimmer  Inc.,  Chi- 
cago, began  syndicating  Championship 
Bridge.  North  American  did  some  re- 
search and  found  that  bridge  players 
had  much  in  common  with  mobile 
groups — age  between  25  and  44  years; 
occupation  salesman  or  executive  type; 
and  a  family  man  having  one  or  more 
children. 

Hoping  to  reach  an  estimated  four 
million  viewers,  North  American  bought 
the  show,  and  after  two  years  on  the 
air  found  that  its  original  estimate  had 
in  actuality  more  than  doubled. 

Additional  research  of  a  sampling  of 
3,000  people  from  10  metropolitan  areas 
revealed  that  of  those  holding  down 
"prestige  jobs,"  34.2%  watched  Cham- 
pionship Bridge  and  of  this  group, 
77.2%  had  been  moved  by  a  van  line 
during  the  past  ten  years.  A  connection 
was  also  seen  between  salaries  and 
viewers,  with  the  higher  income  brack- 
ets holding  the  greatest  percentage  of 
viewers. 

When  asked  if  they  would  consider 
North  American  in  their  next  move, 
41.3%  in  the  viewer  group  answered 
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affirmatively,  as  compared  to  15.7%  in 
the  non-viewer  group. 

Rinks  Buys  'Maverick'  ■  The  trend  in 
film  syndication  these  days  is  one  of 
selling  films  directly  to  stations,  rather 
than  to  regional  or  national  advertisers. 

Among  the  notable  exceptions  to  this 
trend  has  occurred  in  Ohio,  where  Rinks 
Bargain  City  has  purchased  the  Maver- 
ick series  from  Warner  Bros,  for  pres- 
entation on  three  Ohio  stations. 

Rinks  Bargain  City,  through  its  Cin- 
cinnati agency,  Cye  Landy  Advertising, 
is  currently  beaming  the  Maverick  show 
over  WCPO-TV  Cincinnati,  WIMA-TV 
Lima  and  WHIZ-TV  Zanesville.  Re- 
ports from  Warner's  midwestern  sales 
manager  indicate  that  both  client  and 
agency  are  doing  quite  well,  and  are 
happy  with  the  unique  arrangement. 

In  fact,  according  to  a  Cye  Landy 
official,  one  out  of  every  four  people 
who  come  into  Rinks  Bargain  City  in 
Cincinnati  comments  on  having  seen 
the  company's  commercials  on  the  Mav- 
erick show. 

Savings  &  Loan  Symphony  ■  A  syn- 
dicated program  need  not  be  of  mass- 
appeal  in  order  to  attract  audiences 
and  sponsors.  Seven  Arts  Assoc.  points 
to  its  series  of  13  Boston  Symphony 
Specials  (one-hour  programs),  now  sold 
in  32  markets  and  attracting  substantial 
advertiser  support,  to  prove  the  thesis 
there  is  a  substantial  minority  audience 
for  television. 

The  specials  are  regarded  as  a  "pres- 
tige" vehicle,  suited  particularly  to  the 
needs  of  institutional  advertisers  and 
banks  have  been  highly  active.  The 
series  has  garnered  10  banks  and  sav- 
ings and  loan  associations  as  sponsors. 

An  unusual  commercial  success  story 
revolves  around  the  Home  Federal 
Savings  &  Loan  Assn.,  Columbia,  S.  C, 
which  is  sponsoring  the  Boston  Sym- 
phony series  on  WIS-TV  in  that  city. 
Company  officials  recounted  that  a 
tourist  couple,  on  a  weekend  visit  to 
their  son  who  is  attending  a  Columbia, 
S.  C,  school,  saw  a  recent  symphony 
telecast  on  a  set  in  their  motel  room. 
They  were  so  impressed  with  the  pro- 
gram and  had  such  a  warm  feeling  for 
the  advertiser  that  they  opened  a  $10,- 
000  savings  account  with  Home  Federal 
Savings  &  Loan  Assn.  the  following 
morning. 

Bunker  Hill  Likes  'Shannon'  ■  Beef- 
ing up  the  sales  of  Bunker  Hill  Canned 
Beef  products  in  1962  was  a  task  given 
to  television.  The  vehicle:  Screen  Gems' 
Shannon  action  adventure  series.  The 
result:  a  big  increase  in  beef-eaters  in 
12  Southern  markets. 

Sales  manager  of  the  Bedford,  Va., 
firm,  Joseph  Valiant,  had  this  to  say 
about  the  tv  venture:  "A  19%  sales 
increase  of  Bunker  Hill  Canned  Beef 
products  during  the  first  quarter  of 


1962  resulted  solely  from  sponsorship 
of  a  half-hour,  first-run  syndicated  ad- 
venture series.  ..."  [Shannon]. 

Mr.  Valiant  points  out  that  all  of  the 
company's  advertising  in  other  media 
remained  unchanged  before,  during  and 
after  the  sponsorship  of  Shannon  so 
that  the  first-quarter  sales  jump  "must 
logically  be  attributed  to  [that]  series." 

Bunker  Hill  had  been  in  television 
before,  explains  Mr.  Valiant.  "We've 


The  Maverick  brothers  continue  to  at- 
tract good  audiences.  In  Ohio  Rinks 
Bargain  City  buys  the  series  for  pres- 
entation in  three  markets. 


been  spending  most  of  our  advertising 
budget  in  television  for  the  past  10 
years,  telecasting  everything  from  hill- 
billy bands  to  The  Cisco  Kid."  The 
company  began  carrying  Shannon  on 
WSB-TV  Atlanta  and  within  three 
months  was  using  the  vehicle  in  11 
other  markets:  WFMY-TV  Greensboro, 
N.  C;  WXEX-TV  Richmond;  WRAL- 
TV  Raleigh,  N.  C;  WDBJ-TV  Roanoke, 
Va.;  WSOC-TV  Charlotte,  N.  C; 
WTAR-TV  Norfolk,  Va.;  WIS-TV  Co- 
lumbia, S.  C;  WCYB-TV  Bristol,  Va.; 
WHIS-TV  Bluefield,  W.  Va.;  WFBC- 
TV  Greenville,  S.  C;  and  WITN  (TV) 
Washington,  N.  C. 

McCulloch  Goes  With  'Deputy'  ■ 
McCulloch  Motors  Inc.,  Los  Angeles, 
whose  chain-saw  division  is  currently 
sponsoring  NBC  Films'  The  Deputy  in 
130  markets  around  the  country,  has 
picked  up  the  option  on  the  show  and 
will  advertise  its  Scott  Outboard  Motors 
in  about  75  markets  for  another  13 
weeks.  The  campaign  for  Scott  will 
begin  in  mid-April. 

According  to  a  spokesman  from  Mc- 
Culloch's  agency,  Fuller  &  Smith  &  Ross 
Inc.,  Los  Angeles,  sponsorship  of  The 
Deputy  "is  doing  everything  we  ex- 


pected it  to  and  much  more."  The 
spokesman  added  that  chain-saw  sales 
are  up  over  the  industry's  rate  of  sale. 

McCulloch  is  a  second-year  customer 
of  NBC  Films:  The  advertiser  spon- 
sored the  syndicator's  Royal  Canadian 
Mounted  Police  for  26  weeks  last  year, 
in  approximately  100  markets. 

McCulloch  went  into  tv  because  its 
chain  saws  "should  be  demonstrated" 
to  the  potential  buyer.  A  spokesman 
said  McCulloch  wants  to  reach,  among 
others,  the  "casual  user" — the  home- 
owner that  wants  to  cut  down  a  tree 
in  his  yard;  the  overnight  camper. 

The  spokesman  noted  that  tv  adver- 
tising for  McCulloch's  chain  saws  "has 
done  something  for  the  industry."  Not 
many  people,  he  said,  are  familiar  with 
the  product,  and  McCulloch's  tv  usage 
may  have  helped  to  acquaint  the  public. 

In  addition  to  its  tv  usage,  McCulloch 
advertises  in  radio  and  in  print. 

Bread  and  'Bozo'  ■  In  September, 
1962,  WAST-TV  Albany,  N.  Y.,  in- 
augurated a  live  Bozo  the  Clown  pro- 
gram, syndicated  by  Jayark  Films  Inc., 
with  Betty  Lou  bread  as  sponsor. 

According  to  a  report  from  Jayark, 
the  station  combined  a  program  pro- 
motion with  a  promotion  for  the  ad- 
vertiser, by  using  specially  imprinted 
"Bozo"  balloons  as  a  give-a-way  to  the 
children  in  the  studio  audience.  WAST- 
TV  has,  up  to  now,  ordered  6,000 
balloons  with  the  imprint  "It  tastes 
better  with  Betty  Lou  Bread." 

In  addition,  the  station  has  ordered 
about  100  gross  of  the  "Bozo"  walking 
doll  as  a  premium  item  for  the  sponsor. 

The  animated  Bozo  the  Clown  li- 
brary, which  has  been  on  the  air  for 
four  years,  has  been  sold  in  over  200 
markets. 

'Biography'  for  Utility  ■  Pacific  Gas  & 
Electric  Co.,  San  Francisco,  seeking 
entertainment  and  prestige  values  in  a 
television  program,  is  cooking  with  gas 
and  electricity  in  its  sponsorship  of 
Official  Films  Inc.'s  half-hour  actuality 
series,  Biography,  in  seven  California 
markets.  The  stations  are  KRON-TV 
San  Francisco,  KERO-TV  Bakersfield, 
KHSL-TV  Chico-Redding,  KIEM-TV 
Eureka,  KFRE-TV  Fresno,  KSBW-TV 
Salinas-Monterey-San  Jose  and  KSBY- 
TV  San  Luis  Obispo-Santa  Barbara. 

"For  an  institution  like  ours,  which 
is  more  interested  in  image  than  prod- 
uct, we  find  it  refreshing  to  discover 
that  viewers  write  in  and  say  they  like 
the  show  for  its  entertainment  and 
educational  values  plus  the  quality  of 
the  production,"  comments  A.  James 
McCollum,  PG&E  advertising  and  pub- 
licity manager. 

Mr.  McCollum  calls  Biography  an 
all-family  show,  with  children  and  their 
parents  viewing  the  program  together. 
As  a  result,  Biography  has  garnered 
consistently  high  ratings,  which,  Mr. 
McCollum  says,  means  a  substantial 
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NOW  ENHANCED  BY 
THE  MOST  DISTINCTIVE 
EXTRA  SERVICES 

EVER  PROVIDED 
BY  ANY  SYNDICATOR 


EDDIE  ALBERT 
JUNE  ALLYSON 
MARY  ASTOR 
LEW  AYRES 
ANNE  BANCROFT 
RICHARD   BASE  HART 
RALPH  BELLAMY 
LYLE  BETTGER 
ERNEST  BORGNINE 
SCOTT  BRADY 
NEVILLE  BRAND 
WALTER  BRENNAN 
LLOYD  BRIDGES 
ANNE  BAXTER 
RORY  CALHOUN 
MAC  DONALD  CAREY 
PHILIP  CAREY 
JACK  CARSON 
LEE  J.  COBB 
STEVE  COCHRAN 
CLAUDETTE  COLBERT 
WENDELL  COREY 
JOSEPH  COTTEN 
JOAN  CRAWFORD 
ROBERT  CULP 
ROBERT  CUMMINGS 
SAMMY   DAVIS  JR 
JOHN  DEREK 
BRIAN   DON  LEV  Y 
PAUL  DOUGLAS 
DAN  DURYEA 
JOHN  ERICSON 
MARILYN  ERSKINE 
FELICIA  FARR 
MEL  FERRER 
STEVE  FORREST 
JOHN  FORSYTHE 
MONA  FREEMAN 
JAMES  GARNER 
PEGGY  ANN  GARNfR 
JANE  GRFTR 
JEAN  HAGEN 
MAGG'E  HAYES 
STERLING  HAYDE  N 
CELESTE  HOLM 
SKIP  HOMEIFR 
DENNIS  HOOPER 
HENRY  HULL 
MARSHA  HUNT 
MARTHA  HYER 
JOHN  IRELAND 
BURL  IVES 
DAVIO  JANSSEN 
DEAN   J AGGER 
CAROLYN  JONES 
DEAN  JONES 
VAN  JOHNSON 
HOWARD  KEEL 
BRIEN  KEITH 
ARTHUR  KENNEDY 
PHYLLIS  KIRK 
DAVID  LADD 
HE  DY   LAM AAR 
FERNANDO  LAMAS 
JACK  LEMMON 
ART  LINKLETTER 
JUNE  LOCKHART 
JULIE  LONDON 
FRANK  LOVEJOY 
IDA  LUPINO 
GUY  MADISON 
HERBERT  MARSHALL 
DEWEY  MARTIN 
RAYMOND  MASSEY 
STEVE  McNALLY 
JOHN  MclNTIRE 
RALPH  MFEKER 
GARY  MERRILL 
VERA  MILES 
CAMERON  MITCHELL 
THOMAS  MITCHELL 
GERALD  MOHR 
JAN  MURRAY 
BARRY  NELSON 
DAVID  NIVEN 
LLOYD  NOLAN 
EDMUNO  O'BRIEN 
ARTHUR  O'CONNELL 
DAN   O'HERLIH Y 
JACK  PALANCE 
JOHN  PAYNE 
WALTER  PIDGEON 
DICK  POWELL 
RONALD  REAGAN 
MICHAEL  RENNIE 
TEX  RITTER 
EDWARD  G  ROBINSON) 
GINGER  ROGERS 
CESAR  ROMERO 
ROBERT  RYAN 
TOMMY  SANDS 
EVERETT  SLOAN 
BARBARA  STANWYCK 
MARK  STEVENS 
HAROLD  J  STONE 
BARRY  SULLIVAN 
DON  TAYLOR 
DANNY  THOMAS 
AUDREY  TOTTER 
TOM  TULLY 
TUESDAY  WELD 
JAMES  WHITMORE 
PETER  WHITNEY 
CARA  WILLIAMS 
ESTHER  WILLIAMS 
PEGGY  WOOD 
.  .  .  AND  OTHERS 


A  CALL  TO  US  WILL  BRING  YOU  DETAILS 


HERE'S  WHAT'S  AVAILABLE  TO  HELP  YOU  REALIZE  ITS  GREAT  POTENTIAL.. 


145  different,  per  episode  "coming 
attraction"  trailers 
Per  episode  action  photos  with  titles, 
idents  and  synopses 
"Network  calibre-or- better"  promo 
kits  including  telops,  :10,  :20  and 
:60  second  filmed  trailers,  ad  mats, 
on-air  announcements,  bios,  etc. 
Two  weeks  before  playdate  film  de- 
livery for  taping  promos  (by  request) 


•  Color  photos  on  loan  basis 

•  Sales  helps  to  station  reps  for  more 
national  spot  business 

BY  FAR  THE  MOST  DISTINGUISHED 
AMONG  ALL  OFF-NETWORK  SERIES! 

•  Over  150  dazzling,  exploitable  stars 

•  145  compact,  action-filled  "miniature 
movies"  produced  against  a  sweep- 
ing Western  background 


'PROVEN-PROGRAMMING"  FROM 


A  SUBSIDIARY  OF  FOUR  STAR  TELEVISION 


600  FIFTH 
AVENUE 

NEW  YORK 
20 

NEW  YORK 
LT  1-8530 


ALSO  IN  DISTRIBUTION:  STAGECOACH  WEST /THE  DETECTIVES /THE  LAW  AND  MR.  JONES/ TARGET:  THE  C0RRUPT0RS 


SALE'S  SUCCESSES  BUILD  FILM'S  MARKET  continued 


and  responsive  audience  for  the  com- 
pany's commercials,  which  are  both 
institutional  and  sales  messages.  The 
institutional  announcements  are  themed 
to  dramatic  evidences  of  PG&E's  engi- 
neering enterprises,  such  as  atomic  elec- 
tricity development  and  the  stringing 
of  lines  by  helicopter.  Sales  messages 
are  directed  toward  expanding  the  use 
of  gas  and  electrical  appliances.  The 
agency  for  PG&E  is  BBDO,  San  Fran- 
cisco. 

PG&E  makes  available  prints  of  the 
series  to  schools  and  considers  this 
service  of  value  both  to  the  advertiser 
and  the  children  and  teachers. 

Popeye  Promotion  ■  Advertisejs'eften 
use  syndicated  cartoon  shows  for  special 
local  promotions. 

A  "toy  sweepstakes"  by  Millbrook 
Bread  is  one  current  example  of  such 
a  promotion,  which  is  drawing  success- 
ful results  on  "The  Good  Ship  Popeye," 
over  WTEN  (TV)  Albany,  N.  Y.,  a 
children's  show  built  around  King  Fea- 
tures Syndicate's  Popeye  cartoons. 

To  enter  the  sweepstakes,  listeners 
of  the  program  were  asked  to  visit  the 
Millbrook  sr^elf  display  at  the  super- 
market and  pick  up  entry  blanks.  Al- 
though they  were  not  required  to  do  so, 
the  young  Popeye  fans  were  also  asked 
to  send  an  end  wrapper  from  a  Mill- 
brook loaf  along  with  the  entry  blank. 

Over  3,000  entries  were  reported  sent 
during  the  first  five  weeks  of  the  eight- 
week  promotion.  And  99%  of  the 
entires  were  accompanied  by  the  Mill- 
brook end  wrapper. 

WTEN  (TV)  reported  that  the  Mill- 
brook promotion  drew  more  mail  than 
any  previous  promotion  tied  in  with  a 
visit  to  the  sponsor's  point  of  purchase. 

Lay's  Likes  Cartoons  ■  Frito-Lay 
Inc.'s  Lay's  potato  chips  sales  in  South- 
eastern markets  have  climbed  15%  an- 
nually over  the  last  two  years,  a  growth 
directly  correlated  to  the  company's  use 
of  television.  Frito  Lay  picked  up  CBS 
Films'  cartoon  series,  Deputy  Dawg,  as 
the  vehicle  to  carry  its  Lay  chips  mes- 
sage in  1961,  got  unexpected  mileage 


In  Albany  Popeye  cartoons  are  proving 
a  successful  spot  carrier  for  Milbrook 
Bread. 


out  of  it,  and  continued  sponsorship 
of  the  show  through  1962. 

Paul  Patterson,  account  executive  for 
Lay's  potato  chips  at  Liller,  Neal,  Battle 
&  Lindsey,  Atlanta,  explains  that  the 
cartoon  series  is  especially  suited  to  the 
promotion  of  premium  offers.  Lay  con- 
ducted 1 1  "special-offer"  marketing 
schemes  in  1961  and  '62. 

Mr.  Patterson  reports  that  sales  of 
Lay's  Twins  package  (two  for  one) 
quadrupled  over  the  two-year  period. 
The  whole  Lay  chips  budget,  with  the 
exception  of  some  bus-carding,  was  put 
into  sponsorship  of  Deputy  Dawg  on 
some  45  stations  in  the  company's 
southern  marketing  district.  The  show 
was  carried  on  an  alternate  week  basis 
at  an  expense  of  about  $425,000  an- 
nually. 

Effectiveness  of  the  cartoon  series  in 
delivering  the  Lay  message  can  be  read 
in  terms  of  numbers  reached.  Nielsen 
figures  for  March-April  1962  indicate 
that  Lay's  sales  messages  were  attract- 
ing about  3,777,500  viewers  in  1,717,- 
050  television  homes. 

In  35  Lay  markets  rated  by  Nielsen 
(remaining  markets  were  projected) 
Deputy  Dawg  had  an  average  rating 
of  23.4.  The  commercial  minute  cost- 
per-thousand  was  an  attractive  $2.09. 

CBS  Films  has  begun  the  third  year 
of  Deputy  Dawg  production.  The  new 
series  will  be  available  in  color. 

Science  Fiction  Success  ■  Earl  Hol- 
lenbeck  of  Blackman-Hollenbeck  Ford, 
Fresno,  Calif.,  said  his  company  is 
considered  "a  shrewd  timebuyer." 

And,  Mr.  Hollenbeck  said,  "we  knew 
a  good  thing  when  we  saw  it." 

The  "good  thing"  Mr.  Hollenbeck 
saw  was  sponsorship  of  Allied  Artists' 
Science  Fiction  Features  over  KJEO- 
TV  Fresno.  And  his  reaction  after 
watching  the  show  overwhelmingly  out- 
score  three  competitors  in  the  6-7:30 
p.m.  time  slot  is  summed  up  briefly: 

"The  audience  exceeded  our  expec- 
tations, and  the  sales  results  were  tre- 
mendous." 

Blackman-Hollenbeck  originally 
bought  the  show  on  a  13-week  basis, 
but  it  took  the  company  only  five  weeks 
to  note  the  impact  of  its  advertising, 
and  to  buy  the  show  for  a  year.  The 
company  uses  nine  commercial  minutes 
per  show,  divided  up  among  4-5  spot 
announcements. 

Mr.  Hollenbeck  said  that  his  com- 
pany buys  nothing  but  tv  advertising, 
and  in  regard  to  the  Science  Fiction 
Features  in  particular,  he  said:  "The 
show  speaks  for  itself." 

Here  is  what  the  show  has  done  for 
Blackman-Hollenbeck  in  cold  facts. 
Reaching  48%  of  the  viewers  in  a  four- 
station  area,  the  advertising  has  prompt- 
ed a  sales  increase  of  30% ,  according  to 


The  Science  Fiction  features  spon- 
sored by  Blackman-Hollenbeck  Ford 
in  Fresno  have  brought  "tremendous" 
sales  results,  says  Mr.  Hollenbeck. 


Mr.  Hollenbeck,  directly  traceable  to 
the  tv  advertising  on  the  show. 

Paradise  Participations  ■  Sponsor  sat- 
isfaction with  20th  Century-Fox  Tv's 
Adventures  in  Paradise  series  is  no 
secret  at  KSLA-TV  Shreveport,  La.  At 
that  station  all  five  participants  stuck 
with  the  show  when  it  changed  time 
periods  recently. 

The  91  hour-long  episodes  of  South 
Sea  adventure,  with  Gardner  McKay 
and  guest  stars,  "has  been  sold  out 
almost  from  the  day  it  went  on  the 
air  last  September,"  according  to  KSLA- 
TV  program  director  John  Renshaw. 

Advertisers  in  the  program  are  Proc- 
ter &  Gamble,  Breast  O'  Chicken  tuna, 
Jack's  Beer,  Sprite  (soft  drink)  and 
O'J's  Beauty  Lotion. 

Ratings  of  the  program  attest  to  its 
popularity  in  the  Shreveport  market  and 
give  an  explanation  of  high  sponsor 
interest.  ARB's  November-December 
report  gave  the  show  an  average  of 
54,000  homes  and  a  metropolitan  share 
of  47%. 

Optica]  Firm  Pleased  ■  Eyeglass  sales 
through  television? 
Why  not? 

That's  the  report  from  Texas  State 
Optical,  a  huge  94-office  optometric 
firm  in  the  state  of  Texas,  which  reports 
it  is  "completely  delighted"  with  results 
of  its  tv  advertising  in  15  Texas  mar- 
kets. 

Thanks  to  an  impetus  started  by  the 
sponsorship  of  ABC  Films'  One  Step 
Beyond  series  in  the  Rio  Grande  Valley 
area,  Texas  State  Optical  now  allots 
60%  of  its  total  advertising  budget  to 
television,  and  according  to  TSO  direc- 
tor of  public  relations  W.  Ed  Allen,  the 
tv  advertising  outpulls  the  other  media 
by  far. 

The  One  Step  Beyond  series,  a  half- 
hour  excursion  into  the  realm  of  extra- 
sensory perception  released  several  years 
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ago  as  Alcoa  Presents,  was  first  spon- 
sored by  Texas  State  Optical  over 
Weslaco-Harlingen  station  KGBT-TV, 
and  was  greeted  by  what  Mr.  Allen 
termed  "fantastic  ratings."  As  a  result, 
TSO  expanded  the  series  into  three 
more  areas — KMID-TV  Midland-Odes- 
sa, KXII-TV  Sherman-Denison,  and 
KTSM-TV  El  Paso. 

And  the  general  results? 

In  each  situation  where  the  One  Step 
Beyond  series  is  running,  Mr.  Allen  re- 
ports, the  show  is  doing  an  outstanding 
job  in  the  ratings,  and  in  the  organiza- 
tion's sales  curve. 

Classical  Example  ■  A  bank  in  Ari- 


zona, by  advertising  on  a  classical  music 
program  syndicated  from  Chicago,  has 
found  television  a  happy  medium  for 
reaching  a  particular  segment  of  view- 
ers. 

Thanks  to  its  sponsorship  of  Great 
Music  from  Chicago  on  KTVK  (TV) 
Phoenix  (Sundays,  10-11  p.m.),  Great- 
er Arizona  Savings  and  Loan  Assn. 
"reaches  an  audience  that  we  are  par- 
ticularly interested  in,"  according  to 
bank  president  Maxwell  E.  Greenberg. 

Mr.  Greenberg  said  sponsorship  of 
the  program  "has  resulted  in  a  sub- 
stantial increase  in  new  savings  ac- 
counts." 


Great  Music  from  Chicago,  which 
Mr.  Maxwell  said  "has  made  an  out- 
standing contribution  to  the  cultural 
life  of  Phoenix  through  television,"  is 
made  available  through  WGN  Syndica- 
tion, Chicago,  and  is  currently  appear- 
ing in  45  markets  within  the  continen- 
tal U.  S.,  plus  markets  in  Argentina, 
Uruguay,  Canada  and  the  Virgin  Is- 
lands. 

Winner  of  a  George  Foster  Pea- 
body  award  in  1959  for  television  en- 
tertainment, Great  Music  from  Chicago 
features  the  Chicago  Symphony  Or- 
chestra with  guest  soloists  and  conduc- 
tors. 


Film  distributors  and  their  Chicago  locations 


Television  Film  Exhibit  '63  has  at- 
tracted the  majority  of  the  major  syn- 
dicators  and  film  distributors.  Located 
in  the  Pick-Congress  Hotel,  just  north 
of  the  Conrad  Hilton  on  Michigan 
Ave.,  the  exhibits  will  be  open  from 
March  30th  through  April  3.  Major 
exhibitors  and  other  film  distributors 
are  listed  here  with  their  locations.  For 
film  distributors  not  listed  here  check 
NAB  Convention  listings,  page  116. 

ABC  FILMS  INC. 

Conrad  Hilton,  Suite  2300 
Headquarters:    1501   Broadway,  New 

York  36. 
Branches:  360  N.  Michigan  Ave., 
Chicago  11. 
190  N.  Canon  Dr.,  Beverly 

Hills,  Calif. 
P.  O.  Box  653,  Covington, 
La. 

Carlton  Tower,  Suite  1315, 
2  Carlton  St.,  Toronto. 

Personnel:  Henry 
G.  Plitt,  president; 
Harold  J.  Klein, 
senior  vice  presi- 
dent and  director 
of  world  -  wide 
sales;  John  F.  To- 
bin,  vice  president 
in  charge  of  do- 
mestic syndication; 
Irving  Paley,  direc- 
tor of  advertising 
and  promotion; 
Mr.  Plitt  Phillip  Conway, 

Eastern   Div.    manager;   Michael  G. 
Gould,  Central  Div.  manager;  William 
Seiler,  Southern  Div.  manager;  Howard 
M.  Lloyd,  Western  Div.  manager. 
Films  available: 
Wyatt  Earp. 
The  Rebel. 

Casper  the  Friendly  Ghost  &  Co. 
One  Step  Beyond. 
Adventures  of  Jim  Bowie. 
Man  With  a  Camera. 
Congressional  Investigator. 
Douglas  Fairbanks  Jr.  Presents. 
Consult  Dr.  Brothers. 


Sheena,  Queen  of  the  Jungle. 

Court  of  Last  Resort. 

The  Three  Musketeers. 

The  New  Breed. 

Exclusive! 

Meet  McGraw. 

26  Men. 

Expedition! 

The  People's  Choice. 

Straightaway! 

The  Playhouse. 

High  Road. 

Counter  thrust. 

Girl  Talk. 

The  Herald  Playhouse. 
The  Cheaters. 

ALLIED  ARTISTS  TELEVISION  CORP. 

Pick-Congress,  Shelby  Room 
Headquarters:  165  W.  46th  Street,  New 
York. 

1232  S.  Michigan  Ave.,  Chicago. 
4376  Sunset  Dr.,  Hollywood. 
2204  Commerce  St.,  Dallas. 
186  Luckie  St.,  Atlanta. 

Personnel:  Robert 

B.  Morin,  vice 
president  and  gen- 
eral sales  manager; 

C.  P.  Jaeger,  na- 
tional program 
manager;  Barry 

g  "  Lawrence,  director 

k  ""^  -  of  promotion,  ad- 

MBMBLj  saies  manager;  Roy 
Mr.  Morin  George,  Southwest- 

ern Div.  sales  manager;  Sidney  Cohen, 
Western  Div.  sales  manager;  Elliot  A. 
Benner,  Central  Div.  account  execu- 
tive. 

Films  available  (number  of  episodes 
in  parentheses) : 

Cavalcade  of  the  '60's — Group  I 
(40). 

Cavalcade  of  the  '60's — Group  II 
(32). 

Science  Fiction  (22). 

Bowery  Boys  (48). 

Bomba,  the  Jungle  Boy  (13). 


CBS  FILMS  INC. 

Conrad  Hilton,  Suite  2319 
Headquarters:  485  Madison  Ave.,  New 
York  22. 

Branches:  1317  Peachtree  St.,  Atlanta 
9. 

630  N.  McClurg  Court,  Chi- 
cago 11. 
622    Fidelity    Union  Life 

Bldg.,  Dallas  1. 
Sheraton-Palace  Hotel,  140 
Jessie  St.,  San  Francisco. 
Personnel:  Sam 
Cook  Digges,  ad- 
ministrative vice 
president;  James 
T.  Victory,  domes- 
tic sales  vice  presi- 
dent; Ralph  M. 
Baruch,  interna- 
tional sales  vice 
president;  Fred  J. 
Mahlstedt,  manag- 
ing director,  opera- 
tions, domestic  and 
international;  Jo- 
director  of  business 
affairs;  Henry  T.  Gillespie,  midwestern 
division  manager;  Carter  Ringlep, 
southwestern  division  manager;  Edward 
Hewitt,  western  division  manager;  Jack 
Waldrep,  Atlanta  office  manager;  Eu- 
gene Moss,  sales  promotion  manager; 
William  Weiss,  vice  president  and  gen- 
eral manager  of  Terrytoons  division. 

Films  available  (number  of  episodes 
in  parentheses) : 
Air  Power  (26). 
Amos  'n'  Andy  (77). 
Annie  Oakley  (81). 
Assignment  Foreign  Legion  (26). 
U.  S.  Border  Patrol  (39). 
The  Brothers  Brannagan  (39). 
Call  Mr.  'D'  (51). 
Colonel  Flack  (39). 
December  Bride  (154). 
Deputy  Dawg  (208). 
The  Cases  of  Eddie  Drake  (13). 
The  Eve  Arden  Show  (26). 
The  Gene  Autry  Show  (91). 
The  Gray  Ghost  (39). 
Heckle  &  Jeckle  (104). 


Mr.  Digges 
seph   B.  Irwin, 
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The  Honeymooners  (39). 
The  Files  of  Jeffrey  Jones  (39). 
The  Kukla  &  Ollie  Show  (195). 
Life  With  Father  (26). 
Mama  (26). 

Mr.  Adams  and  Eve  (66). 
Navy  Log  (102). 
Our  Miss  Brooks  (128). 
The  Phil  Silvers  Show  (38). 
Range  Rider  (78). 
Rendezvous  (39). 
Robert  Herridge  Theatre  (26). 
San  Francisco  Beat  (183). 
Eugene  Ormandy's  Sound  of  Amer- 
ica (1). 

Tom  Terrific  (26). 

Trackdown  (71). 

Wanted — Dead  or  Alive  (94). 

Whirly birds  (111). 

The  Whistler  (39). 

The  World  of  Giants  (13). 

You  Are  There  (65). 

DESILU  SALES  INC. 

Pick-Congress,  Suite  311 
Headquarters:    780    N.    Gower  St., 

Hollywood  38. 
Branches:  39  W.  55th  St.,  New  York 
19. 

670  N.  Michigan  Ave.,  Chi- 
cago 11. 

1734  Candler  Bldg.,  Atlanta 
3. 

528  Interurban  Bldg.,  Dal- 
las 1. 

Personnel:  Richard 
Dinsmore,  vice 
president  and  gen- 
eral manager;  Pe- 
ter Cary,  Western 
sales  manager; 
Ivan  Genit,  South- 
western sales  man- 
ager; Tom  Seehof, 
Eastern  sales  man- 
ager; Jack  Stuart, 
Southeastern  sales 
manager;  Chuck 
Whipple,  Midwest- 


Mr.  Dinsmore 


ern  sales  manager;  Jerry  Franken, 
press-promotion. 

Films  available  (number  of  episodes 
in  parentheses) : 

Fractured  Flickers  (26). 

Desilu  Playhouse  (47). 

Guestward  Ho  (38). 

The  Texan  (78). 

Harrigan  &  Son  (34). 

Junior  All-Stars  (50). 

Desilu's  Little  People. 

Journey  of  a  Lifetime  (39). 

Jazz  Scene,  U.  S.  A.  (26). 

Rod  Rocket  (130). 

Window  on  the  World  (12). 

Doctors  At  Work  (52). 

Travel  Time  (65). 

Universe  (1). 

EMBASSY  PICTURES  CORP. 

Pick-Congress,  Suite  327 
Headquarters:  1271  Sixth  Ave.,  New 
York. 
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Mr.  Graff 


Personnel:  E.  Jon- 
ny  Graff,  vice  pres- 
ident for  tv;  Leon- 
ard Lightstone,  ex- 
ecutive vice  presi- 
dent; Arnold  Fried- 
man, advertising 
department. 

Films  available 
(number  in  paren- 
theses) : 

Feature  films 
(33). 


FOUR  STAR  DISTRIBUTION  CORP. 

Pick-Congress,  Victorian  Room 
Headquarters:   600  Fifth  Ave.,  New 
York. 

Branches:  430  Radford  Ave.,  Holly- 
wood. 

Personnel:  Len 
Firestone,  vice 
president  and  gen- 
eral manager;  Burt 
Rosen,  executive 
administrative  as- 
sistant;  Leo  Gut- 
man,  advertising 
director;  Bud 
Brooks,  sales  rep- 
resentative; Dick 
Feiner,  sales  repre- 
sentative; Bill 
Mr.  Firestone        Hooper,  sales  rep- 
resentative; Al  Shore,  sales  representa- 
tive; Jerry  Weisfeldt,  sales  representa- 
tive. 

Films  available  (number  of  episodes 
in  parentheses) : 

Dick  Powell's  Zone  Grey  Theatre 
(145). 

The  Detectives  (67). 

Stagecoach  West  (38). 

Target:  The  Corruptors  (35). 

The  Law  and  Mr.  Jones  (45). 

HOLLYWOOD  TELEVISION  SERVICE 

Pick-Congress,  Suite  319 
Headquarters:  4024  Radford  Ave.,  N. 

Hollywood. 
|-  Personnel:  David 

Bloom,  general 
sales  manager;  Da- 
vid Bader,  Eastern 
Div.  manager;  Mai 
W.  Sherman,  West- 
ern Div.  manager; 
Ken  Weldon,  Cen- 
tral Div.  manager; 
Elvin  Feltner  Jr., 
Southern  Div. 
manager;  Vonn 
Neubaur,  South- 
Mr.  Bloom  ern  representative; 
Bryan  D.  Stoner,  Midwest  Div.  man- 
ager. 

Films  available  (number  of  episodes 
in  parentheses) : 

Science  Fiction  Cliff  Hangers  (191). 

Jungle  Adventure  Cliff  Hangers 
(104). 


Republic's  Famous  Cliff  Hangers 
(16). 

Post-'48  Constellation  Features  (140). 
Post-'50  Saturn  Features  (29). 
The  Mighty  Forty  (40). 
Shock  (5). 

Mystery  Features  (33). 
Comedy  Features  (26). 
Special  Features  (137). 
One-Hour  Features  (65). 
Roy  Rogers  Features  of  the  '50's 
(14). 

Roy    Rogers-Gene    Autry  Library 
(123). 
Action  Theatre  (60). 
Red  Ryder  and  Little  Beaver  (23). 
John  Wayne  Westerns  (15). 
Outdoor  Action  Westerns  (150). 
Stories  of  the  Century  (39). 
Frontier  Doctor  (39). 
Stryker  of  Scotland  Yard  (12). 
Commando  Cody  (12). 

INDEPENDENT  TELEVISION  CORP. 

Pick-Congress,  Suite  325 
Headquarters:  555  Madison  Ave.,  New 
York. 

Branches:  612  N.  Michigan  Ave.,  Chi- 
cago. 

100  University  Ave.,  Toron- 
to. 

Personnel:  Abe 
Mandell,  executive 
vice  president; 
Harold  L.  Danson, 
general  sales  man- 
ager, syndication; 
Irving  Klein,  direc- 
tor of  advertising. 
Films  available: 
Jo  Stafford. 
Man     of  the 
World. 
The  Saint. 
Fireball  XLS. 


Mr.  Mandell 


Mr.  Piper. 
Supercar. 

Broadway  Goes  Latin. 
Sir  Francis  Drake. 
South    America:    The  Awakening 
Giant. 

JAYARK  FILMS  CORP. 

Pick-Congress,  Lakeshore  Room 
Headquarters:   733  Third  Ave.,  New 
York. 

Personnel:  Harvey 
L.  Victor,  vice 
president  and  gen- 
eral sales  manager. 

Films  available 
(number  of  epi- 
sodes in  paren- 
theses) : 

Bozo  the  Clown, 
Groups  1  and  2 
(156). 

Bozo's  Cartoon 
Storybook  (52). 
Hollywood  Hist- 


Mr.  Victor 


O-Rama. 

Post-'50  Blockbuster  Features  (56). 
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we've  gone  around  the  world  ...to  bring  you  Volume  6 

THE  INTERNATIONAL  VOLUME 

Our  new  selection  of  critically  acclaimed 
feature  motion  pictures  is  assembled  in  Volume  6, 
"THE  INTERNATIONAL  VOLUME"- 
Seven  Arts  new  release  of  "Films  of  the  50's." 
See  them  at  Seven  Arts'  TFE  suite  in  the 
Pick-Congress  Hotel,  Chicago,  March  30— April  3 
or  call  your  nearest  Seven  Arts'  representative. 

A  Subsidiary  of  Seven  Arts  Productions,  Ltd. 
New  York:  270  Park  Avenue  •  YUkon  6-1717 
Chicago:  4630  Estes,  Lincolnwood,  111.  •  ORchard  4-5 105 
Dallas:  5641  Charleston  Drive  •  ADams  9-2855 

Los  Angeles:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif.'  STate  8-8276, 
Toronto,  Ontario:  11  Adelaide  St.  West  •  EMpire  4-7193 

For  list  of  TV  stations  programming  Seven  Arts'  "Films  of  the  50's" 
see  Third  Cover  SRDS  (Spot  TV  Rates  and  Data) 
Individual  feature  prices  upon  request. 


SEVEN  ARTS 

ASSOCIATED 

CORP. 

Mass, 
W0 


KING  FEATURES  SYNDICATE 

Pick-Congress,  Tally-Ho  Room 
Headquarters:  235  E.  45th  St.,  New 
York. 

Branches:  4741  Laurel  Canyon  Blvd., 
N.  Hollywood. 

Personnel:  Al 
Brodax,  director  of 
tv;  Ted  Rosenberg, 
director  of  tv  sales, 
East;  Maurie 
Gresham,  director 
of  tv  sales,  West; 
Gene  Plotnik,  di- 
rector of  creative 
services. 

Films  available 
(number  of  epi- 
sides  in  paren- 
theses) : 


Mr.  Brodax 


Beetle    Bailey,    Barney    Google  & 
Snuffy  Smith,  Krazy  Kat  (150). 
Popeye  (220). 

MCA-TV 

Conrad  Hilton,  Suite  2300 
Headquarters:  598  Madison  Ave.,  New 
York. 

1371  Peachtree  St.,  N.E.,  Atlanta. 
519  E.  Trade  St.,  P.  O.  Box  1503, 
Charlotte. 

425  N.  Michigan  Ave.,  Chicago. 

426  Transportation  Bldg.,  Cincinnati. 
1172  Union  Commerce  Bldg.,  Cleve- 
land. 

2311  Cedar  Springs,  Dallas. 
1415  Northwestern  Bank  Bldg.,  Min- 
neapolis. 
504  Delta  Bldg.,  New  Orleans. 
101  Jones  Bldg.,  Seattle. 
Chemical  Bldg.,  Rm.  1110,  St.  Louis. 
Revue   Studios,   3900  Lankdershim 

Blvd.,  Universal  City. 
180  University  Ave.,  Toronto. 
1434  W.  Ste.  Catherine  St.,  Montreal. 

Personnel:  D.  A. 
Werblin,  president; 
David  V.  Sutton, 
vice  president  in 
charge  of  film  syn- 
dication; Louis 
Friedland,  vice 
president;  Hal 
Golden,  vice  presi- 
dent; Frank  Brill, 
vice  president; 
Keith  Godfrey, 
vice  president;  Ed 
Aaronoff,  advertis- 


Mr.  Sutton 


ing  and  publicity;  James  Stirton;  Raoul 
Kant;  DeArv  Barton;  Bob  Greenberg. 

Film  available  (number  of  episodes 
in  parentheses) : 

Checkmate  (70). 

Thriller  (67). 

Frontier  Circus  (26). 

Cimarron  City  (26). 

Suspicion  (21). 

Overland  Trail  (17). 

Riverboat  (44). 

Bachelor  Father  (157). 
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Dragnet  (276). 
Love  That  Bob  (173). 
M-Squad  (117). 
Restless  Gun  (77). 
D.  A.'s  Man  (26). 
Staccato  (27) . 
Shotgun  Slade  (78). 
Coronado  9  (39). 
Johnny  Midnight  (39). 
State  Trooper  (104). 
Mike  Hammer  (78). 
SA  7  (26). 
Crusader  (52). 
Kit  Carson  (104). 
Ray  Milland  (76). 
Soldiers  of  Fortune  (52). 
Man  Behind  the  Badge  (39). 
Biff  Baker  USA  (26). 
Federal  Men  (39) . 
City  Detective  (65). 
Follow  That  Man  (82). 
Pride  of  the  Family  (40). 
Guy  Lombardo  (78). 
Rosemary  Clooney  (39). 
Playhouse  15  (78). 
Revue  Anthology  (314). 

METR0-G0LDWYN-MAYER 
TELEVISION 

Pick-Congress,  Washington  Room 
Headquarters:     1540  Broadway,  New 
York. 

Branches:  Prudential  Plaza,  Rm.  2408, 
Chicago. 
MGM  Studios,  Culver  City, 
Calif. 

3  40  Victoria  St.,  Toronto. 

Personnel:  John  B. 
Burns,  vice  presi- 
dent for  sales; 
Richard  A.  Har- 
per, director,  syn- 
dication and  fea- 
ture film  sales; 
Edward  Montanus, 
Central  sales  man- 
ager; Charles  Al- 
sup,  Western  sales 
manager;  Louis  Is- 
rael, Southern  sales 
manager;  Richard 
executive;  Paul  B. 
Mowrey,  account  executive;  Karl  Von 
Schallern,  account  executive;  Alex 
Horwitz,  account  executive;  William 
Robinson,  Canadian  sales  manager; 
Alister  Banks,  Canadian  account  exec- 
utive; Herman  Keld,  sales  coordinator; 
Alfred  Ordover,  research  director; 
Keith  Culverhouse,  director,  advertis- 
ing and  promotion. 

Films  available  (number  of  episodes 
in  parentheses) : 
'61  Features  (30). 
'62  Features  (30). 
'63  Features  (30). 
Pre-'48  Feature  Film  Library  (700). 
Cain's  Hundred  (30). 
Asphalt  Jungle  (13). 
The  Islanders  (24). 
Northwest  Passage  (26). 
The  Thin  Man  (72). 


Mr.  Burns 
G.  Yates,  account 


MGM  Cartoons  (135). 
Our  Gang  Comedies  (52). 
Pete  Smith  Specialties  (101). 
The  Passing  Parade  (69). 
Crime  Does  Not  Pay  (48). 
Billy  Bang  Bang  Movies  (150). 


NBC  FILMS  INC. 

Drake  Hotel 
Headquarters: 
New  York. 


30   Rockefeller  Plaza, 


Personnel:  George 
A.  Graham  Jr., 
board  chairman, 
NBC  Enterprises; 
Morris  Rittenberg, 
president;  William 
Breen,  vice  presi- 
dent, sales;  Bob 
Blackmore,  Mid- 
west sales  man- 
ager. 

Films  available 

(number    of  epi- 
Mr.  Rittenberg       sodes    in  paren. 

theses) : 

Funny  Manns  (130). 
Crazy  Legs  ( 1 ) . 
Blue  Angels  (104). 
R.  C.  M.  P.  (117). 
Jim  Backus  Show  (104). 
Pony  Express  (78). 
Not  for  Hire  (78). 
Flight  (117). 

Danger  is  My  Business  (39). 
Union  Pacific  (117). 
Boots  &  Saddles  (169). 
Silent  Service  I  (143). 
Silent  Service  II  (130). 
Great  Gildersleeve  (170). 
Steve  Donovan  (179). 
Crunch  &  Des  (156) 
Captured  (26). 
Hopalong  Cassidy  (34). 
Watch  the  World  (26). 
Victory  At  Sea  (26). 
Lawless  Years  (71). 
Philip  Marlowe  (26). 
Homer  Bell  (78). 
Bob  Hope  Features  (2). 
Calif ornians  (207). 
Hiram  Holiday  (52). 
Cameo  Theatre  (104). 
Panic  (93). 

It's  A  Great  Life  (234). 
Medic  (413). 
Frontier  ( 156). 
Life  of  Riley  (376). 
People  Are  Funny  (450). 
Celebrity  Golf  (52). 
Best  of  Groucho  (750). 
The  Deputy  (152). 
Hennesey  (96). 
Michael  Shayne  (32). 
87th  Precinct  (30). 
Astro-Boy  (52). 
Outlaws  (50). 

OFFICIAL  FILMS  INC. 

Pick-Congress,  Columbian  Room 
Headquarters:   724  Fifth  Ave.,  New 
York. 
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In  over  30  markets  to  date,  Seven  Arts'  series  of  13  one- 
hour  TV  Concert  Specials  featuring  the  Boston  Symphony 
Orchestra  has  registered  an  impressive  commercial  suc- 
cess story  for  a  variety  of  sponsors. 

In  10  of  these  markets  for  example,  the  series  is/was  spon- 
sored by  a  local  bank  or  savings  and  loan  association  as 
follows: 

Bangor,  Me.        (WABI-TV)    Merchants  National  Bank  of  Bangor 

Columbia,  S.  C.    (WIS-TV)     Home  Federal  Savings  &  Loan  Association 

Des  Moines,  Iowa  (WHO-TV)    Valley  City  National  Bank 

Fargo,  N.  D.        (WDAY-TV)   Gate  City  Savings  &  Loan  Association 

Fresno,  Calif.      (KMJ-TV)     Sequoia  Savings  &  Loan  Association 

Lexington,  Ky.     (WKYT)       Bank  of  Commerce 

Louisville,  Ky.      (WAVE-TV)    Citizens  Fidelity  Bank 

New  York,  N.  Y.    (WNEW-TV)  Manufacturers  Hanover  Trust  Co. 

Omaha,  Neb.       (WOW-TV)    Nebraska  Savings  &  Loan  Association 

Wheeling,  W.  Va.  (WTRF-TV)    Security  National  Bank 

In  addition  to  banks  and/or  savings  and  loan  associations, 

other  sponsors  of  the  Boston  Symphony  Orchestra  series 

include  Scott-Stewart  Volkswagen  in  Erie,  Pa.;  The  Stewart 

Dry  Goods  Co.,  which  is  co-sponsoring  the  series  with  the 

Citizens  Fidelity  Bank  in  Louisville,  Ky.;  Music  Manor  in 


interesting  notes 


Reno,  Nev.;  Miller  Piano  in  Jacksonville,  Fla.  and  the  Manu- 
facturers Light  and  Heat  Co.  which  is  co-sponsoring  the 
series  with  the  Security  National  Bank  in  Wheeling,  W.  Va. 

Of  particular  significance  to  these  sponsors  is  the  public 
and  critical  acclaim  received  for  these  13  brilliant  con- 
certs conducted  by  Erich  Leinsdorf,  Charles  Munch,  Aaron 
Copland,  William  Steinberg  and  Richard  Burgin. 

For  further  information  and  to  arrange  a  screening  of  our 
15-minute  Boston  Symphony  Story  and/or  a  complete  con- 
cert, please  contact  your  nearest  Seven  Arts  salesman. 


SEVEN  ARTS 
ASSOCIATED 
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SEVEN  ARTS 
and  TFE-'63 


Buckingham  Suite 
Pick-Congress  Hotel 
Sat.  March  30— 
Wed.  April  3 


A  SUBSIDIARY  OF  SEVEN  ARTS  PRODUCTIONS,  LTD. 
NEW  YORK:  270  Park  Avenue  YUkon  6-1717 

CHICAGO:  4630  Estes,  Lincolnwood,  III.  ORchard  4-5105 
DALLAS:  5641  Charleston  Drive  ADams  9-2855 

LOS  ANGELES:  3562  Royal  Woods  Drive,  Sherman  Oaks,  Calif. 

STate  8-8276 

TORONTO,  ONTARIO:  11  Adelaide  St.  West    EMpire  4-7193 


Mr.  Reed 


Personnel:  Sey- 
mour Reed,  presi- 
dent;  Howard  B. 
Koerner,  vice  pres- 
ident;   Robert  A. 
Behrens,  vice  pres- 
ident, sales;  John- 
ny Johnston,  direc- 
tor    of  national 
sales;  S.  Allen  Ash; 
Ken  Byrnes;  Stan 
Byrnes;    Al  Lan- 
ken;  John  Lewis. 
Films  available 
(number  of  episodes  in  parentheses): 
Biography  I. 
Biography  II. 
Little  Rascals  (90). 
Decoy. 

Cartoons  (41). 
Almanac  (377). 

Greatest  Headlines  of  the  Century 
Sport  folio  (260). 
Peter  Gunn  (114). 
Mr.  Lucky. 

Yancy  Derringer  (34). 

Wire  Service  (39). 

My  Little  Margie  (126). 

Trouble  With  Father  (130). 

Adventures  of  Robin  Hood  (143). 

Star  Performance  (156). 

Invisible  Man. 

WALTER  READE-STERLING  INC. 

Pick-Congress,  Suite  315 
Headquarters:   6  East  39th  St.,  New 
York. 

Branches:  100  W.  Monroe  St.,  Chi- 
cago. 

1680  N.  Vine  St.,  Holly- 
wood. 

Personnel:  Saul  J. 
Turell,  president; 
Elliott  Abrams, 
sales;  Bernice  Coe, 
sales;  Alan  Gleits- 
man,  sales;  Ken- 
neth Jaffe,  sales; 
Robert  Schlessel, 
sales. 

Films  available 
(number  of  epi- 
sodes in  paren- 
theses) : 

Cinema  70  (84). 
Golden  Age  of  Hollywood:  Silents 
Please  (39). 

The  Special  of  the  Week  (26). 
The  Golden   World  of  Opera  (26 
feature  length,  39  hours). 
Adventure  Theatre  (78). 
Abbott  &  Costello  (52). 
Chatter's  World  (150). 
The  Big  Moment  in  Sports  (150). 
Time  Out  for  Sports  (52). 
Bowling  Stars  (52). 
Capt'n  Sailorbird  Cartoons  (184). 
Crusade  in  the  Pacific  (26). 

WALTER  SCHWIMMER  INC. 

Headquarters:  75  E.  Wacker  Dr.,  Chi- 
cago 1. 

68   (SPECIAL  REPORT:  TFE  '63) 


Mr.  Turell 


Mr.  Schwimmer 


Personnel:  Walter 
Schwimmer,  presi- 
dent. 

Films  available: 

Let's  Go  To  The 
Races. 

The  Hambel- 
tonian. 

World  Series  of 
Golf. 

Championship 
Bridge. 

Championship 
Bowling. 


SCREEN  GEMS  INC. 

Pick-Congress,  Roosevelt  Room 
Headquarters:   711   Fifth  Ave.,  New 
York. 

Branches:  1112  Peachtree  St.,  N.E., 
Atlanta. 

318  N.  Pearl  St.,  Dallas. 

230  N.  Michigan  Ave.,  Chi- 
cago. 

1334  N.  Beachwood  Dr., 
Hollywood. 

Personnel:  Jerome 
Hyams,  executive 
vice  president  and 
general  manager; 
Robert  Seidelman, 
vice  president  in 
charge  of  syndica- 
tion; Dan  Good- 
man, Eastern  sales 
manager;  Don 
Bryan,  Southern 
sales  manager;  Wil- 
liam Hart,  Mid- 
western sales  man- 


Hyams 


ager;  Frank  Parton,  Southwestern  sales 
manager;  Marvin  Korman,  advertising 
and  promotion  manager. 

Films  available  (number  of  episodes 
in  parentheses) : 

Columbia  and  Universal-Internation- 
al Features  (300). 

Hanna-Barbera  Cartoons  (156). 

Festival  of  Performing  Arts  (10). 

Shannon  (36). 

Medicine  of  the  Sixties  (24). 

Manhunt  (78). 

Tightrope  (37). 

Two  Faces  West  (39). 

Award  Theatre  (78). 

Pick  A  Letter. 

SEVEN  ARTS  ASSOCIATED  CORP. 

Pick-Congress,  Buckingham  Room 
Headquarters:   270  Park  Ave.,  New 
York. 

Branches:  8922-D  N.  La  Crosse  (P.O. 
Box  613)  Skokie,  111. 
5641    Charlestown  Drive, 
Dallas. 

3562  Royal  Woods  Drive, 
Los  Angeles. 

11  Adelaide  St.  West,  To- 
ronto. 


Mr.  Rich  Mr.  Klauber 

Personnel:  W.  Robert  Rich,  vice  presi- 
dent and  general  sales  manager;  Don- 
ald Klauber,  vice  president  and  national 
sales  manager;  Lloyd  Krause,  Eastern 
Div.  sales  manager;  Jack  Heim,  Eastern 
Div.  account  executive;  Robert  Hoff- 
man, Midwest  Div.  sales  manager;  J.  W. 
McGough,  Midwest  Div.  account  exec- 
utive; George  Mitchell,  Western  Div. 
sales  manager;  Alden  Adolph,  Western 
Div.  account  executive;  Dave  Hunt, 
Southwest  Div.  sales  manager;  Carl 
Miller,  Southwest  account  executive; 
Leonard  Hammer,  director,  station  rep- 
resentatives and  national  sales;  Herbert 
Richek,  director  of  operations;  Harvey 
Chertok,  director  of  advertising,  pro- 
motion and  publicity;  Norman  B.  Katz, 
vice  president,  foreign  operations. 

Films  available  (number  of  episodes 
in  parentheses) : 

Films  of  the  '50's— Vol.  1  (36). 

Films  of  the  '50's— Vol.  2  (41). 

Films  of  the  '50's— Vol.  3  (41). 

Films  of  the  '50's— Vol.  4  (40). 

Films  of  the  '50's— Vol.  5  (53). 

Films  of  the  '50's— Vol.  6. 

Special  Features  (27). 

Boston  Symphony  Orchestra  (13). 

Emmett  Kelly  Show  (39). 

En  France  (26). 

Mahalia  Jackson  Sings  (82). 

Laffs  (65). 

ST0RER  PROGRAMS  INC. 

Executive  House,  Suite  3511 
Headquarters:  500   Park   Ave.,  New 
York. 

Branches:  333  Michigan  Ave.,  Chicago. 

1018  W.  Peachtree  St.,  At- 
lanta. 

4971  Dumfries  St.,  Houston. 
1717    N.    Highland  Ave., 
Hollywood. 

Personnel:  Terry 
H.  Lee,  vice  presi- 
dent for  business 
planning  and  de- 
velopment; Buddy 
Ray,  operations 
manager;  Jacques 
Liebenguth,  sales 
manager. 

Films  available 
(number  of  epi- 
sodes in  paren- 
theses) : 

Mr.  Lee  Divorce  Court 
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(130). 


Mr.  Carlton 


B-wana  Don  in  Jungle-la  (130). 
Communism  R.  M.  E.  (13). 
The  Littlest  Hobo  (34) 

TRANS-LUX  TELEVISION  CORP. 

Pick-Congress,  Carter  Room 
Headquarters:  625  Madison  Ave.,  New 
York. 

Branches:  6253  Hollywood  Blvd.,  Hol- 
lywood. 
520    N.    Michigan  Ave., 
Chicago. 

Personnel:  Richard 
Brandt,  president, 
Trans-Lux  Corp., 
Richard  Carlton, 
vice  president, 
Trans  -  Lux  Tv 
Corp.;  Roslyn 
Karan,  coordinator, 
Encyclopaedia  Bri- 
tannica  Film  Li- 
brary'; Barbara  Wil- 
kens,  director  of 
publicity;  M.  E. 
Ormond,  Midwest 
Div.  manager;  Arthur  Manheimer, 
Western  Div.  manager;  Murray  Oken, 
Eastern  Div.  manager. 

Films  available  (number  of  episodes 
in  parentheses) : 

Encyclopaedia  Britannica  Film  Li- 
brary (800). 

The  American  Civil  War  (13). 

Animal  Parade  (39). 

Frontiers  of  Knowledge  (26). 

Junior  Science  (39). 

Feature  Pictures. 

Its  A  Wonderful  World  (39). 

Zoorama  (78). 

The  Mighty  Hercules  (30). 

Guest  Shot  (26). 

Felix  The  Cat  (260). 

Magic  Room  (39). 

TWENTIETH  CENTURY-FOX 
TELEVISION  INC. 

Pick-Congress,  Music  Room 
Headquarters:  444  W.  56th  St.,  New 
York. 

Branches:  197  Walton  Ave.,  N.  W., 
Atlanta. 
Fox  Studios,  Beverly  Hills, 
Calif. 

1260  S.  Wabash  Ave.,  Chic- 
ago. 

Personnel:  George 
T.  Shupert,  vice 
president;  Alan  M. 
Silverbach,  director 
of  syndication;  Wil- 
liam L.  Clark,  East- 
ern Div.  sales  man- 
a  g  e  r;  Crenshaw 
Bonner,  Southern 
Div.  sales  manager; 
John  P.  Rohrs, 
Central  Div.  sales 
manager;  D  o  n  a  1 
Joannes,  Western 


£: 

Mr.  Shupert 

Div.  sales  manager 

Films  available  (number  of  episodes 


in  parentheses) : 
Century  I  (30). 
Adventures  in  Paradise  (91). 
Hong  Kong  (26). 
Five  Fingers  (16). 
Follow  the  Sun  (30). 
Bus  Stop  (25). 

UNITED  ARTISTS  CORP.  INC. 

Pick-Congress,  Lincoln  Room 
Headquarters:  555  Madison  Ave.,  New 
York. 

UNITED  ARTISTS  TELEVISION  CORP. 

Headquarters:  555  Madison  Ave.,  N.  Y. 
Branches:  520  N.  Michigan  Ave.,  Chi- 
cago. 

7324  Santa  Monica  Blvd., 
Hollywood. 

Personnel:  M.  J. 
Rifkin,  executive 
vice  president  in 
charge  of  sales;  H. 
Ray  McGuire,  sales 
manager,  Eastern 
Div.;  Ed  Broman, 
vice  president  in 
charge  of  Central 
Div.;  Jack  Martin, 
sales  manager, 
Western  Div. 

Mr.  Rifkin 

Films  available: 

The  Lee  Marvin  Show. 

The  Story  Of— 

Ripcord. 

Leave  Jt  to  the  Girls. 
Everglades. 

ECONOMEE  TELEVISION  PROGRAMS 

Headquarters:  555  Madison  Ave.,  N.  Y. 

Personnel:  Pierre 
Weis,    vice  presi- 
dent  and  general 
manager;  Ken 
Joseph,  division 
sales  manager; 
Dick  Lawrence,  di- 
vision  sales  man- 
ager; Jim  Weathers, 
division  sales  man- 
ager; Leon  Bern- 
■  ard,  account  execu- 
-^^^  tive;  James  Ricks, 
Mr.  Weis  account  executive. 

Films  available: 

Economee  Package  (35  series,  2164 
episodes,  including: 
Ann  Sothern  Show. 
Lockup. 
Bat  Masterson. 
Tombstone  Territory. 
Sea  Hunt. 
Highway  Patrol. 
The  Aquanauts.) 

UNITED  ARTISTS  ASSOCIATED  INC. 

Headquarters:  555  Madison  Ave.,  N.Y. 
Branches:  520  N.  Michigan,  Chicago. 

1041  N.  Formosa  Ave.,  Hol- 
lywood. 


Mr.  McCormick 


1905  Southland  Center,  Dal- 
las, Tex. 

Personnel:  John 
Mc  Cormick,  as- 
sistant general  sales 
manager;  Paul  Kal- 
vin,  Eastern  Div. 
sales  manager; 
Jerry  Wechsler, 
Midwestern  Div. 
sales  manager; 
Bruce  Collier, 
Southwestern  Div. 
sales  manager; 
B  Amos  Baron,  West- 
ern sales  manager. 
Films  available  (number  of  episodes 
in  parentheses) : 

Showcase  for  the  Sixties  (33). 

A-Okays  (32). 

Box  Office  Group  (26). 

Popeye  Cartoons  (234). 

Warner  Bros.  Cartoons  (337). 

RKO  Feature  Library  (400). 

Warner  Bros.  Feature  Library  (761). 

VIDEO  HOUSE  INC. 

Pick-Congress,  Suite  323 
Headquarters:  48  W.  48th  St.,  N.Y. 

-  Personnel:  Albert 
G.  Hartigan,  vice 
president,  general 
sales  manager; 
Johanna  Masucci, 
secretary. 

Films  available 
(number  of  epi- 
sodes in  paren- 
theses) : 

Out -of -the -Ink- 
well (100). 

Mr.  Hartigan 

WARNER  BROS.  PICTURES  INC., 
TELEVISION  DIV. 

Pick-Congress,  Park  View  Room 
Headquarters:  666  Fifth  Ave.,  N.  Y. 

Personnel:  Joseph 
Kotler,  vice  presi- 
dent; William  P. 
Andrews,  Western 
Dist.  sales  man- 
ager; John  W. 
Davidson,  South- 
eastern Dist.  sales 
manager;  Michael 
S.  Kievman,  Cen- 
tral Dist.  sales  man- 
ager;   Jack  E. 

Rhodes,  Northeast- 
Mr.  Kotler  ern  Dist  saIes  rep. 

resentative;  Gordon  A.  Hellmann,  sales 
promotion  manager. 

Films  available  (number  of  episodes 
in  parentheses) : 

Maverick  (124). 

Sugarfoot  (69). 

Bronco  (68). 

Surf  side  6  (74). 

The  Roaring  20 's  (45). 

Bourbon  Street  Beat  (39). 

Lawman  (156). 
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iries  for  market-by-market  sale . . . 


OGER  MOORE 


star  of  "Maverick" 


From  stories  written  by  Leslie  Charteris, 
world-famed  creator  of  The  Saint ..  .filmed  in  tfa 
glamor  centers  of  the  world  where  Charteris 
went  for  his  material  and  backgrounds- 
New  York,  London,  Paris,  Rome,  Nassau,  Geneve 
Southern  Spain  and  more...  with  production 
that  is  polished  and  professional,  meticulous  dowi 
to  the  smallest  detail ..  .and  in  every  episode, 
beautiful  women  who  are  attracted  to 
Simon  Templar— The  Saint— as  he  is  to  them . . . 
comes  television's  only  series  of  its  kind 
39  first-run  full-hours 
of  adventure,  mystery  and  suspense 
THE  SAINT 

a  series  identified  only  with  success . . . 
novels— 35  titles  with  more  than  60  million  cop/e 
sold,  translated  into  virtually  every  written 
language 

radio— from  7945  to  1951 ,  giant  shares  of 
audience  coast-to-coast  on  NBC,  CBS  and 
Mutual  networks 

movies—  7  0  box  office  hits  produced  by  RKO  wit : 
such  stars  as  George  Sanders 
and  Louis  Hayward 

mystery  magazine— five  separate  editions 
printed  every  month  in  the  United  States,  Englanc 
France,  Netherlands  and  Brazil. 
newspaper  strip— a  regular  feature  in  more 
than  75  papers  with  a  total  circulation 
in  the  millions 

...success  that  insures  for  the  series  an  avid, 
presold  audience  in  every  market  it  plays. 

Immediately  available ..  .call  or  wire  collect 
for  details  and  screening. 

INDEPENDENT 
TELEVISION 
CORPORATION 

555  Madison  Avenue  •  New  York  22,  N.Y.  •  PLaza  5-2100 
17  Gt.  Cumberland  Place  •  London  Wl  •  Ambassador  8040 
100  University  Avenue  •  Toronfo  J,  Ontario  •  EMpire  2-116') 

Mexico  City  •  Paris  •  Rome  •  Buenos  Aires  •  Sydney 

and  offices  in  principal  cities  in  45  countries  around  the  wor 

Meet  The  Saint  in  Chicago, 
March  30-April  3, 
Pick-Congress  Hotel,  Suite  325. 


Stations  look  at  film  programming 

THREE  OUT  OF  FOUR  WOULD  LIKE  TO  HAVE  MORE  PRIME-TIME  PRODUCT 


A  wide  demand  for  more  and  better 
syndicated  film  programs  is  shown 
among  television  stations  in  the  United 
Stations,  with  three-out-of-four  stations 
reporting  they  would  like  more  prime- 
time  programming  from  syndicators. 

This  finding,  along  with  many  others 
that  probe  deeply  into  the  major  aspects 
of  tv  station  programming  and  the  films 
made  available  to  them,  are  shown  in 
an  industrywide  tv  survey  conducted 
by  Broadcasting. 

The  results  bring  to  light  many  facts 
and  trends  that  heretofore  have  been 
suspected  but  not  scientifically  docu- 
mented. The  survey  findings  are  based 
on  a  30%  response  to  a  lengthy  ques- 
tionnaire sent  to  all  569  tv  stations, 
with  169  questionnaires  processed  in  an 
analysis  of  the  replies. 

Clearer  Picture  ■  Purpose  of  the  sur- 
vey was  to  obtain  a  better  picture  of 
the  exact  programming  requirements  of 
the  industry  along  with  station  reaction 
to  the  films  currently  available. 

An  analysis  of  replies  yields  basic 
information  that  will  serve  as  a  guide 
to  syndicators  and  other  program  sup- 
pliers. They  show  what  types  of  pro- 
grams are  in  short  or  adequate  supply, 
in  the  opinion  of  tv  stations.  They  re- 
veal, also,  the  types  of  syndicated  films 
stations  desire. 

Besides  the  tabulated  data  (see  be- 
low), the  responding  stations  supplied 
illuminating  suggestions  to  syndicators. 
These  include  both  favorable  and  un- 
favorable comments  on  the  product 
presently  available.  They  include,  too, 
detailed  suggestions  dealing  with  the 
types  of  films  they  want  to  buy.  The 
30%  sample  is  believed  to  represent  a 
fair  cross-section  of  operating  tv  sta- 
tions. 

The  first  industrywide  insight  into 
the  amount  of  network  programming 
dropped  by  stations  to  make  way  for 
feature  films  or  syndicated  programs  is 
provided  by  the  survey. 

Half  of  operating  tv  stations  have 
dropped  one  or  more  network  programs 
this  season  in  prime  time  to  make  way 
for  feature  films,  it  was  revealed. 

An  interesting  finding  came  from  the 
question,  "Have  you  done  more  of  this 
substitution  of  feature  films  for  network 
programs  in  prime  time  this  season  as 
compared  with  previous  seasons?" 

The  finding:  83.6%  of  replying  sta- 
tions have  not  substituted  feature  films 
for  prime-time  network  programs  this 
season  in  comparison  with  their  operat- 
ing practice  in  previous  seasons;  16.4% 
have  done  more  substituting  than  in  the 
past. 

A  question  that  went  right  to  the 


1.  Size  of  markets  from  which  re- 


plies were  received. 

No.  %  of 

stations  replies 

1  12.0 

2  24.6 

3  40.1 

4  15.6 


No.  %  of 

stations  replies 

5  3.0 

6  1.8 

7  1.8 

8  1.2 


heart  of  the  syndication  situation  dealt 
with  the  current  need  for  prime-time, 
first-run  syndicated  shows.  It  showed 
that  73.5%  of  station  answers  said 
"Yes,"  indicating  a  definite  need  and 
desire  for  such  shows;  26.5%  answered 
"No." 

In  the  169-station  sample  which  an- 
swered two-out-of-five  stations  are  lo- 
cated in  three-station  markets;  one  of 
four  in  two-station  markets;  one  of  six 
in  four-station  markets;  one  of  eight  in 
single-station  markets.  Minor  segments 
were  located  in  markets  having  five  or 
more  stations;  several  are  in  eight-sta- 
tion markets. 

Here  are  some  high  spots  brought  out 
by  the  survey: 

■  Three  reruns  are  about  the  limit  for 
films  of  all  types,  in  the  opinion  of  a 
majority  of  stations. 

■  A  majority  consider  the  present  sup- 
ply of  good  feature  films  adequate. 

■  Of  all  film  programs  (by  length),  30- 
minute  films  are  in  largest  supply. 


2.  Number  of  hours  per  week  de- 
voted to  local  live  programming. 

No.  %  of        No.  %  of 

hours  replies  hours  replies 

0-5  9.0         31-40  4.9 

6-10  21.7         41-80  .6 

11-30  63.9  Over  80  — 


■  A  third  of  the  stations  have  100  to 
500  feature  films  in  reserve;  one  out  of 
five  has  over  1,000  in  reserve;  many 
have  over  2,000;  several  have  3,000;  a 
few  have  over  4,000  feature  films  in 
reserve;  and  one  of  eight  has  500-1,000. 

■  Nearly  two-thirds  of  responding  sta- 
tions devote  11  to  30  hours  a  week  to 
live  programming;  one  of  five  devote 
10  hours  a  week  to  live  material,  one 
of  20  devote  31-40  hours  a  week. 

■  Two  out  of  five  stations  devote  1 1  to 


28  hours  a  week  to  film  or  tape  pro- 
grams; one  of  five  devotes  29  to  40 
hours  a  week  to  such  programming. 

An  interesting  response  from  stations 
was  produced  by  a  question  asking 
which  types  of  programs  they  desired 
most.  Adventure  films  led  in  the  three 
categories  of  programs — features,  one- 
hour  and  30-minute  programs. 

Next  in  demand  are  dramatic  pro- 
grams, particularly  in  the  feature  and 
one  hour  types  (see  table,  page  78).  On 
the  other  hand  comedies  rank  second 
among  types  of  30-minute  programs  de- 
sired. Comedies  rank  third  in  feature 
and  one-hour  programs. 

Westerns  rate  a  poor  fourth  among 
types  of  programs  most  desired,  analy- 
sis of  the  survey  shows.  Detective  stor- 
ies run  a  shade  below  westerns. 

Three  Reruns  Common  ■  The  analysis 
of  rerun  practices  brings  to  light  re- 
vealing data  on  the  number  of  times 
stations  run  their  films.  In  the  case  of 
feature  films,  for  example,  three  reruns 
is  the  most  popular  practice,  closely  fol- 
lowed by  two  and  then  a  single  rerun. 
Occasionally  stations  rerun  a  feature 
as  often  as  five  or  even  10  times.  The 
largest  number  of  feature  film  most  re- 
run was  found  to  be  three. 

As  to  30-minute  films,  the  returns 
show  that  over  43%  of  stations  follow 
an  average  practice  of  two  reruns  com- 
pared to  nearly  33%  for  a  single  re- 
run. Only  one  of  eight  stations  follows 
a  practice  of  three  reruns  for  30-minute 
films.  Reruns  beyond  three  are  negli- 
gible. 

The  most  reruns  for  30-minute  films, 
the  questionnaires  revealed,  average 
three  at  25.7%  of  stations.  About  tied 
around  the  20%  mark  are  two  and  four 
reruns  of  30-minute  films;  one  rerun  is 
the  most  allowed  at  about  13%  of  sta- 
tions. 

It's  interesting  to  note  that  about  7% 
of  tv  stations  will  permit  no  reruns  for 
either  feature  films  or  30-minute  pro- 
grams. 

The  most  popular  type  of  non-net- 
work programming  is  the  30-minute 
segment,  the  figures  show,  with  half  of 
responding  stations  scheduling  between 
1 1  and  30  hours  a  week  with  programs 
of  that  length. 

Programs  two  hours  long  consume  a 
relatively  small  amount  of  the  week's 
nonnetwork  material.  About  one  out 
of  five  stations  devotes  0-5  hours  a  week 
to  two-hour  segments,  mostly  feature 
films.  Only  three  stations  in  the  sam- 
ple program  two-hour  features  more 
than  30  hours  a  week. 

One  out  of  three  stations  programs 
90-minute   nonnetwork   segments  0-5 
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Judge  TV 
picture  quality 

here 
and  you  II  be 
fooled ! 


View  it  on  a  tv  tube  and  you'll 
see  why  today's  best-selling  pictures 
are  on  Scotch0  brand  Video  Tape 

Don't  fall  into  the  "April  Fool"  trap  of  viewing  filmed  tv  com- 
mercials on  a  movie  screen  in  your  conference  room !  The  only 
sensible  screening  is  by  closed  circuit  that  reproduces  the  film 
on  a  tv  monitor.  Then  you  know  for  sure  how  your  message  is 
coming  through  to  the  home  audience. 

When  you  put  your  commercial  on  "Scotch"  Video  Tape 
and  view  it  on  a  tv  monitor,  you  view  things  as  they  really 
appear.  No  rose-colored  glasses  make  the  picture  seem  better 


than  it  will  actually  be.  No  optical-to-electronic  translation 
takes  the  bloom  from  your  commercial  or  show.  Every  single 
image  on  the  tape  is  completely  compatible  with  the  tv  tube 
in  the  viewer's  home. 

You've  just  completed  a  commercial  you  think  is  a  winner? 
Then  ask  your  tv  producer  to  show  it  on  a  tv  monitor,  side- 
by-side  with  a  video  tape.  Compare  the  live-action  impact  and 
compatibility  that  "Scotch"  Video  Tape  offers  agencies,  ad- 
vertisers, producers,  syndicators.  Not  to  mention  the  push- 
button ease  in  creating  special  effects,  immediate  playback,  for 
either  black  and  white  or  color.  Write  for  a  free  brochure 
"Techniques  of  Editing  Video  Tape",  3M  Magnetic  Products 
Division,  Dept.  MBX-33,  St.  Paul  19,  Minn. 


See  us  at  the  NAB  Show  Booth  19  W 


"SCOTCH"'  IS  A  REGISTERED  TM  OF  3M  CO..  ST.  PAUL  19.  MINN. 

magnetic  Products  Division 


3IY1 

U  COMPANY 
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STATIONS  LOOK  AT  FILM  PROGRAMMING  continued 


hours  a  week  compared  to  one  out  of 
four  that  uses  such  programs  1 1-30 
hours  a  week  and  one  out  of  five  that 
devotes  6-10  hours  to  90-minute  pro- 
grams. Obviously  one-hour  programs 
are  important  in  station  schedules.  Two 
out  of  five  stations  devote  0-5  hours 
weekly  to  one-hour  segments;  one  out 
of  four,  6-10  hours;  one  out  of  five, 
11-30  hours  a  week. 

Programs  20  minutes  long  are  not 
important  in  the  nonnetwork  schedul- 
ing of  most  stations.  On  the  other  hand 
nearly  two  out  of  three  stations  devote 
0-5  hours  a  week  to  quarter-hour  pro- 
grams and  one  out  of  three  devote  0-5 
hours  to  10-minute  programs.  Several 
stations  listed  substantial  time  devoted 
to  five-minute  programs. 

Views  of  Stations  ■  Perhaps  the  best 
picture  of  the  way  the  consumer  (tv 
station)  feels  about  syndicated  product 
can  be  obtained  by  a  review  of  the 
individual  comments  that  came  with 
questionnaires.  About  half  of  the  re- 
spondents took  advantage  of  the  chance 
to  voice  views  on  the  type  of  service 
supplied  and  the  particular  needs  of  the 
station. 

Commenting  generally  on  syndicated 
programming,  several  respondents  sub- 
mitted views  on  types  of  films  desired. 
They  said: 

"Let's  have  lots  of  color." 

"We  need  more  quality,  first-run  syn- 
dication. There  is  still  a  market  for  it." 

"Need  new  first-run  product,  not  off- 
network." 


They  suggested,  too,  specific  types  of 
programs;  a  number  calling  for  films 
tailored  for  children.  They  want  worth- 
while and  entertaining  programs;  one 
asked  for  "fresh  material."  Also  de- 
sired for  children  are  good-quality  car- 
toons, features  and  half-hour  films. 

As  to  feature  films,  comments  on  the 
present  supply  ranged  from  "barely 
adequate"  and  "reasonably  adequate" 
to  "not  adequate  in  quality,"  "not  ade- 
uate  for  children"  and  "adequate  for 
short-term  but  not  for  long  term." 
Among  specific  types  desired  are  science 
fiction  and  action-adventure  along  with 
many  requests  for  a  "good  balance"  of 
variety  features. 

In  the  one-hour  category,  respondents 
asked  for  documentary,  biographical 
and  war  films;  sports;  science-fiction; 
variety,  both  balanced  and  unusual, 
and  special  features. 

The  largest  number  of  comments 
dealt  with  30-minute  programs.  Re- 
spondents were  eloquent  in  stating  their 
complaints  as  well  as  their  desires.  First 
there  were  a  number  who  discussed  the 
present  supply  of  30-minute  films.  Most 
said  there  was  an  adequate  supply  of 
reruns,  non  first-run,  poor  and  old 
films.  They  saw  a  scarcity  of  top- 
quality  30-minute  syndicated  shows, 
one  respondent  noting  the  available 
shows  don't  match  network  quality, 
primarily  because  of  cost  factors.  One 
station  respondent  said  "the  supply  of 
30-minute,  first-run  syndicates  has 
dwindled  to  almost  nothing."  A  short- 


3.  How  is  your  supply  of  various 
lengths  of  film? 

Not 

Adequate  adequate 

Full  length 

feature  film         98.7%  10.3% 
One-hour  features    80.6  19.4 
30-minute  film         75.4  24.6 


4.  How  many  feature  films  do  you 
have  in  reserve? 


No. 

%  of 

No. 

%  of 

films 

replies 

films 

replies 

7.5 

31-50 

4.1 

1-5 

6.8 

51-100 

8.2 

6-10 

2.7 

100-500 

35.6 

11-15 

.7 

500-1,000 

12.3 

16-30 

1.4 

Over  1,000 

20.5 

age  of  30-minute  agricultural  programs 
of  the  public  service  type  was  noted, 
along  with  a  need  for  family-type  ma- 
terial suitable  for  the  7-7:30  p.m.  slot 
and  country-music  programs. 

A  central  time  zone  station  explained 
there  is  "a  large  pool  of  unsold  half- 
hours  available"  in  the  area. 

More  30-minute  programs  of  this 
type  were  desired:  suspense,  biography, 
sports,  musical,  unusual  variety  and 
travel. 

Distinction  Wanted  ■  Finally  one  re- 
spondent asked  for  "singularly  distinc- 
tive syndication  such  as  Steve  Allen, 
Jerry  Lester  and  public  service  types." 
No  special  time  segment  was  mentioned. 

The  matter  of  program  supply 
brought  a  number  of  observations.  One 
large  station  said  it  had  3,750  feature 
film  titles  under  contract  and  found 
little  else  available,  aside  from  first-run 
movies,  that  doesn't  appear  "low-budget 
and  lacking  good  direction  and  pro- 
duction." Another  said  it  has  over 
2,300  feature  film  titles,  many  still  first- 
run.  Here  are  several  other  comments, 
somewhat  diverse  in  content:  "Feature 
film  is  rapidly  diminishing";  "supply 
generally  adequate";  "we're  short  of  syn- 
dication, regardless  of  time  periods"; 
"in  largest  supply  are  poor  half-hour 
syndicated";  "short  of  first-run,  off-net." 

Of  course  the  price  problem  bothers 
stations  when  they're  in  the  market  for 
new  products.  Here's  one  proposal, 
"Distributors  should  work  on  a  station 
classification  price;  overall  costs  are 
too  high  especially  if  the  film  is  run  in 
low-cost  time  periods." 

Prices  of  syndicated  films  "are  way 
out  of  line,"  a  station  suggested.  An- 
other added,  "Please,  syndicators,  keep 
the  cost  down."  More  comments,  "mar- 
ket too  small  to  sell  prime-time,  first- 
run  syndicated  programs";  "syndicated 
film  is  practically  extinct  and  if  avail- 
able the  price  is  way  out  of  line." 

Criticism  ■  Many  stations  responding 
to  the  questionnaire  commented  on  the 


Executive  committeemen  for  "TFE—  Seidelman,  Screen  Gems,  and  Alan 

'63"  examine  floor  plan  of  TFE  mem-  Silverbach,  20th  Century-Fox.  Promo- 

bers'  exhibit  space  in  Pick-Congress  tion  committee  for  event  consisted 

Hotel,  Chicago:  (I  to  r)  Harvey  Victor,  of   Keith   Culverhouse,   MGM  Tele- 

Jayark  Films;  Richard  Carlton,  Trans-  vision,  and  Gene  Plotnik,  King  Fea- 

Lux;    Bob   Rich,   Seven   Arts;    Bob  tures. 
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Every  2%  minutes  an  Air  France  airliner 
arrives  or  departs  somewhere  in  the  world 


And  that  "somewhere  in  the  world"  can  be 
practically  anywhere.  For  Air  France  is  the 
world's  largest  airline,  covering  201,000 
route  miles.  Linking  126  cities  in  71  coun- 
tries . . .the  world's  largest  network  of  un- 
duplicated  air  routes.  ■  Air  France  Boeing 
707  Intercontinental  and  Caravelles  alone 
service  90  destinations.  In  North  America 
there  are  seven  Air  France  jet  gateways  to 


Europe:  New  York,  Chicago,  Los  Angeles, 
Houston,  Mexico  City,  Montreal,  Anchor- 
age. In  Europe,  our  jets  fly  to  more  desti- 
nationsthananyotherairline.  ■  The  result: 
in  1962  Air  France  flew  3'/2  million  passen- 
gers to  all  parts  of  the  world.  In  1963  even 
more  will  fly  Air  France.  And  an  even  larger 
jet  fleet  will  be  there  to  serve  them.  ■  And 
wherever  they  go,  the  familiar  Air  France 


office  is  there  to  smooth  the  way.  In  North 
America  more  than  40  Air  France  offices 
serve  the  traveler.  And  every  office  is 
staffed  by  people  who  speak  the  interna- 
tional language  of  friendliness  and  service. 
■  Small  wonder  that  the  airline  that  is  first 
in  international  commercial  passenger 
experience  is  first  choice  of  experienced 
air  travelers  all  over  the  world. 


AIR  FRANCE 

THE      WORLD'S       LARGEST  AIRLINE 
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SUCCESS  STORY 

Produced  on  a  modest  motion  picture  budget,  THE  LITTLEST  HOBO 
has  already  grossed  nearly  20  times  its  original  cost  in  U.S.  distribu- 
tion. Now,  reaping  equally  successful  box  office  returns  in  foreign 
distribution. 

A  proven  exciting  adventure  picture  geared  to  adult  entertainment 
values— but  with  sure-fire  appeal  for  all  ages. 

Reviews  from  cities  of  every  size  and  geographic  location  make  every 
sales  point  agencies  and  sponsors  want  to  hear.  The  following  are 
only  4  out  of  80  in  our  files. 

REVIEWS 

"THE  LITTLEST  HOBO,  is  for  the  whole  family.  The  star,  a  German 
Shepherd  dog  named  London,  will  amaze  you." 

-Walter  Winchell 

"But  mark  you  this:  children  have  no  corner  on  the  laughter  market 
at  THE  LITTLEST  HOBO!  Nor  on  the  tears  and  exciting  suspense  it 
evokes.  THE  LITTLEST  HOBO  is  both  an  heroic  fairy  tale  for  children 
and  a  sophisticated  fantasy  for  grown-ups.  The  star,  the  great  German 
Shepherd  dog,  London,  is  the  smartest  ever  seen  on  the  screen.  THE 
LITTLEST  HOBO  is  a  gem  of  motion  picture  making." 

—Kay  Procter,  Los  Angeles  Examiner 

"HOBO  CANINE  COMEDY.  THE  LITTLEST  HOBO  is  a  gem  of  enter- 
tainment and  artistry  on  a  very  high  budget  of  intelligence  and  im- 
agination. A  'sleeper'.  This  makes  one  hope  that  the  picture's  success 
wi II  prompt  a  sequel  dealing  with  further  exploits. ' ' 

—Jack  Moffitt,  Hollywood  Reporter 

"Shoppers  for  that  'something  different',  will  be  attracted  to  this  un- 
usual concept  of  a  'vagabond'  German  Shepherd  dog,  possessed  of 
human  qualities  and  understanding.  Rating:  Very  Good." 

—Motion  Picture  Herald,  New  York 


GUARANTEED  RATING  FACTORS 

Actually  an  audience  tested  TV  "pilot",  the  movie,  THE  LITTLEST 
HOBO,  has  already  favorably  preconditioned  a  large  number  of  Ameri- 
can families  to  the  television  programs. 

The  family  appeal  of  the  star  of  this  adult-action  series  is  pointed  up 
by  the  fact  that  18  million  U.S.  families  own  26  million  dogs  and  spend 
over  395  million  dollars  on  them  annually. 

The  mature  audience  appeal  of  these  exciting  and  dramatic  adult- 
action  adventures  filmed  throughout  the  world  PLUS  the  equally  im- 
portant all  family  appeal  of  a  handsome,  intelligent  German  Shepherd 
adds  up  to  a  saleable,  rating-getting  series  in  any  survey— any  market. 


Storer 

Programs 

INCORPORATED 

HOSPITALITY 
SUITE 

SUITE  3  5  11 
EXECUTIVE  HOUSE 


LITTLEST  HOBO 

WORLD  ROAMING,  WIDE  RANGING  TV  FORMAT  APPEAL 

The  star  of  THE  LITTLEST  HOBO  television  series,  the  magnificent  German 
Shepherd,  London,  literally  roams  the  world  over  seeking  adventure.  London 
ranges  widely  in  his  exciting  travels— from  the  nocturnal  jungles  of  the  major 
cities  to  the  vast  reaches  of  the  majestic  Rockies.  He  wanders  anywhere  ■ 
—by  train,  plane,  ship;  throughout  America  and  foreign  countries.  His  friends 
include  the  flying  soldier  of  fortune  in  Hong  Kong  and  the  French  Poodle  from 
his  Paris  adventures.  In  each  episode  he  meets  new  people  in  new  locales. 
Each  adventure's  changing  co-stars  and  supporting  players  are  drawn  from  the 
industry's  finest  actors.  The  story  policy  is  straight  drama  but  the  situations 
vary  from  Hitchcock  suspense  to  Lucy-type  humor. 

Offices  in:  CHICAGO,   LOS  ANGELES,  HOUSTON,  ATLANTA  /  500  PARK  AVE.,  NEW  YORK 


STATIONS  LOOK  AT  FILM  PROGRAMMING  continued 


quality  of  syndicated  product.  "The 
syndicators  have  hurt  themselves  by 
turning  out  programs  way  behind  net- 
work standards,  and  all  say  it's  for  bud- 
get reasons,"  a  station  commented. 
"Now  most  have  no  budget  at  all.  Some 
syndicated  programs  are  so  poor,  many 


free  films  are  better  to  program."  In 
agreement  was  another  respondent, 
"First-run  syndication  films  for  local 
nonnetwork  affiliates  are  extremely 
poor.  The  price  structure  on  off-net- 
work syndication  is  unrealistically  high." 
A  respondent  said,'  on  the  other  hand, 


that  the  supply  of  programs  for  nonnet- 
work programs  "is  excellent."  This  was 
offset  by  another  comment,  "We  never 
get  good  ratings  with  syndicated  shows." 
Aside  from  documentaries,  the  supply 
is  "generally  undistinguished,"  in  the 
opinion  of  a  respondent,  and  another 
noted,  "there  seems  to  be  less  fresh 
product  coming  forth." 

The  off-network  situation  inspired 
many  respondents  to  offer  thoughts. 
Where  one  station  said  off-network  re- 
runs are  "excellent  and  rate  extremely 
high,"  another  said  there  were  "too 
many  of  them  and  not  enough  new 
material."  The  latter  added,  the  off- 
network  packages  "are  too  big  in  num- 
ber of  runs  and  episodes."  Adverse  re- 
action from  prime-time  network  re- 
runs was  pointed  out  by  a  respondent 
and  another  said  "too  much  accent  on 
reruns  is  detrimental  to  the  long-range 
interests  of  the  industry." 

A  Los  Angeles  station  stressed  the 
special  problem  of  multi-station  mar- 
kets, contending  the  supply  of  syndi- 
cated films  is  inadequate  aside  from 
network  reruns.  "First  off-net  series 
are  disappointing,  at  least  in  Los  Ange- 
les, in  ability  to  pull  audiences,"  this 
respondent  said.  "Every  Los  Angeles 
station  that  bought  off-network  shows 
is  obtaining  ratings  40%  or  more  below 
pre-season  estimates." 

These  replies  must  be  accepted  as  a 
series  of  individual  observations,  sup- 
plementing the  tabulated  findings  in  the 
tables.  While  some  are  critical  of  syn- 
dicators, the  other  side  of  the  picture  is 
presented  in  this  observation,  "Although 
reasonably  high-budget,  first-run  action- 
adventure  series  are  practically  non- 
existent, I  feel  there  will  be  a  resurg- 
ence in  the  syndicated  business  result- 
ing in  better  product  although  in  less 
number  than  five  years  ago." 

It  was  suggested  in  one  case  that  net- 
work shows  are  being  syndicated  too 
soon  after  being  dropped  by  the  net- 
works, leading  to  flooding  of  markets 
with  shows  too  recently  viewed.  And 
complaint  was  made  that  "distributors 
seem  to  think  reruns  from  network  are 
worth  as  much  as  first-run  programs." 

Finally  a  frank  station  operator  con- 
ceded, "There's  a  lack  of  station  sched- 
ule time  to  provide  an  incentive  to  syn- 
dicators." And  another  respondent, 
agreeing  with  this  view,  added,  "The 
networks  approach  more  and  more  on 
station  time,  all  with  the  blessing  of  the 
station  sales  department.  Sales  could 
function  well  with  100%  net  program- 
ming, simply  selling  participations  and 
adjacencies,  but  this  isn't  good  program- 
ming. Now  the  nets  are  stepping  into 
our  early  evening  news  time." 
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5.  How  station  programming  is  ^scheduled. 

%  of  stations  responding 

Nonnetwork 

Nonnetwork 

hours  de- 

No. hours  on    Hours  not  fed 

hours  devoted  to 

voted  to 

No.  hours 

air  average  week   by  network 

film  or  tape 

local  live 

12-28* 

.6 

182 

53.7 

94.6 

29-40 

29.7 

20.7 

4.9 

41-60 

2.4 

35.2 

10.3 

.6 

61-80 

1.2 

9.1 

9.8 

81-120 

49.1 

6.7 

4.9 

Over  120 

46.7 

1.2 

.6 

*  FCC  regulations  require  minimum  of  28  operating  hours  per  week. 

6.  Number  of  times  films  are  shown  (average  number  and  most  reruns): 

Most 

%  of  stations  responding 

reruns 

Average  feature 

Most  reruns 

Average  reruns 

30-minute 

No.  times 

films  reruns 

feature  films 

30-minute  films 

films 

None 

6.9 

7.1 

3.4 

1 

17.8 

6.3 

32.9 

12.8 

2 

19.5 

13.2 

43.2 

20.9 

3 

24.5 

19.5 

12.9 

25.7 

4 

17.0 

17.6 

1.3 

20.3 

5 

6.9 

13.2 

.6 

4.1 

6 

5.7 

14.5 

.6 

2.7 

7-10 

1.9 

9.4 

6.8 

Over  10 

.6 

4.4 

1.3 

3.4 

7.  Of  the  following  types  of  programs,  of  which  would  you  like  more? 

%  of  responding  stations 

Type  of 

Feature 

One-hour 

30-minute 

program 

films 

programs 

programs 

Western 

11.8 

8.2 

7.5 

Comedy 

14.4 

15.4 

20.8 

Drama 

20.3 

19.1 

15.3 

Adventure 

36.1 

30.3 

26.3 

Detective 

9.5 

7.5 

9.0 

Other 

7.5 

4.1 

2.4 

None 

15.4 

18.8 

How  many  prime-time  network  programs,  if  any,  have  you  dropped  this 
season  to  make  way  for  a  feature  film  or  syndicated  program? 

%  of  stations        No.  programs        %  of  stations 


No.  programs 
1 

2 
3 
4 


20.5 
14.9 
4.3 
8.1 


programs 
5 
6 
7 

None 


.6 
1.2 
.6 
49.7 


Asked  if  more  of  this  kind  of  substitution  this  season,  was  done  this  year  as 
compared  with  previous  seasons  16.4%  of  stations  replying  said  "yes." 
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He's  patrolling 
the  city  limits... 

Ours! 


Main  Street  doesn't  end  with  the  side- 
walks. Not  any  more. 

Ask  the  Gl  patrolling  the  Brandenburg 
Gate.  His  Main  Street  ends  at  the  East 
in  Berlin.  His  western  terminus  may  be 
Korea  or  Okinawa. 

To  protect  and  maintain  an  enduring 
freedom  for  those  city  limits,  2,750,- 
000  Americans  are  now  in  uniform  .  .  . 
with  more  being  enlisted  daily.  But  it's 
our  obligation  to  see  that  our  Gl's  hold 
the  spirit  of  their  cause  .  .  .  the  convic- 
tion of  their  courage.  , 

We  can  help  them  do  it ...  by  helping 
the  USO.  Because  the  USO  reaches 
Gl's  across  America  and  in  32  military 
areas  around  the  world.  Those  Gl's 
can't  be  on  the  streets  where  they  live, 
but  the  USO  brings  Main  Street,  U.S.A. 
to  them  .  .  .  with  companionship,  re- 
laxation .  .  .  spiritual  help. 

But  more  USO's  are  needed.  Your 
money  is  needed.  So  that  no  Gl  will 
ever  have  to  wonder— even  for  a  min- 
ute . . . 

"Does  anybody  know  I'm  here?" 

Support  the  USO  through  United  Fund 
or  your  Community  Chest 


USO 
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734  HOURS  OF  SPELLBINDING  MYSTERY- ADVENTURE 


Using  HAWAIIAN  EYE  as  their  firm  name,  a  team  of  private  investigators-Robert 
Conrad,  Anthony  Eisley  and  Grant  Williams-find  excitement  and  romance  in  the 
never-ending  variety  of  characters  who  rendezvous  in  exotic  Hawaii.  With  their 
friends-Troy  Donahue  as  the  handsome  Special  Events  Director  at  a  resort 
hotel,  Connie  Stevens  as  the  lovely  singer-photographer,  and  Poncie  Ponce  as 
the  fun-loving  taxi  driver-the  bachelor  investigators  are  constantly  involved  in 
spine-tingling  suspense  and  action. 


Now  in  its  fourth  season  on  the  network,  HAWAIIAN  EYE  against  strong  compe- 
tition compiled  an  average  20.4  rating  and  a  31.2  share  of  audience*  during  its 
first  three  full  seasons.  Available  on  an  individual  market  basis-for  fall  start. 


*Nielsen  Multi-network  (Ocl:Apt.avetdgesl 


WARNER  BROS. TELEVISION  DIVISION  666  Fifth  Avenue,  New  York  19,  N.Y.,  Circle  6-1000 


ALSO:  MAVERICK  •  SURFSIDE  6  •  SUGARFOOT  •  THE  ROARING  20'S  •  BRONCO  •  BOURBON  STREET  BEAT  •  LAWMAN  •  CHEYENNE 


707  HOURS  OF  ACTION-PACKED  WESTERN  DRAMA 

Starring  Clint  Walker,  CHEYENNE  is  the  first  of  the  great  Warner  Bros,  western 
hours— and  one  of  the  greatest  in  television  history.  Standing  six-feet-six-inches 
in  height,  Walker  as  Cheyenne  Bodie  presents  a  towering  figure  of  strength. 
A  figure  that  inspires  warm  thoughts  among  the  beautiful. ..admiration  among 
the  lawful ...  and  cold  fear  among  the  lawless.  To  a  man  like  Cheyenne  Bodie, 
no  obstacle  is  too  big  to  tackle,  no  danger  too  big  to  risk,  in  his  efforts  to  break 
the  lawless  spirit  of  the  west  to  the  halter  of  peace. 

In  its  six  full  seasons  on  the  network,  CHEYENNE  won  an  average  Nielsen  National 
rating  of  24.8,  good  for  a  38.6  share  of  audience?  Now  available  on  an  individual 
market  basis-for  fall  start. 

*  OchApr.  averages 


p  WARNER  BROS.TELEVISION  DIVISION  666  Fifth  Avenue,  New  York  19,  N.Y.,  Circle  6-1000 

ALSO:  MAVERICK  •  SURFSIDE  6  •  SUGARFOOT  •  THE  ROARING  20'S  •  BRONCO  •  BOURBON  STREET  BEAT  •  LAWMAN  •  HAWAIIAN  EYE 


Broadcasters — over  3,000  strong — will  converge  on  the 
Conrad  Hilton  Hotel  in  Chicago  this  weekend  for  the  41st 
Annual  Convention  of  the  National  Assn.  of  Broadcasters, 
March  31-April  3. 

A  record  attendance  is  all  but  assured  with  2,473  pre- 
registered  as  of  noon  last  Thursday  (March  21).  "This  is 
far  above  anything  we  have  ever  had  before,"  an  NAB 
spokesman  said.  Highest  official  registered  attendance  at 
any  NAB  convention  was  3,101  in  Washington  in  1961. 
Last  year's  attendance  in  Chicago  reached  3,009. 

The  record  number  of  delegates  next  week  also  will  view 
the  largest  exhibit  of  broadcasting  equipment  ever  gathered. 
Floor  space  in  the  Conrad  Hilton's  huge  exhibition  halls  is 
a  premium  commodity  as  71  manufacturers  have  reserved 
approximately  28,000  sq.  ft.  Scores  of  hospitality  suites  in 
the  headquarters  hotel  and  others  spread  throughout  the 
convention  city  also  will  vie  for  the  attention  of  delegates. 

Film  producers  will  stage  their  own  show  on  several  floors 
of  the  Pick  Congress  Hotel  and  will  provide  special  shuttle 
service  for  delegates  from  the  Conrad  Hilton.  As  in  past 
years,  some  40  broadcaster  organizations  will  take  advantage 
of  the  NAB  convention  to  hold  meetings  of  their  own, 
beginning  this  Friday. 

The  convention  itself  officially  opens  Sunday  (March  31) 
with  a  television  session  slated  to  discuss  the  problems  of  tv 
stations  in  small  markets.  This  is  the  first  time  a  regular 
convention  session  has  been  scheduled  on  Sunday  although 
the  NAB-sponsored  Fm  Day  will  be  the  same  day. 

Fun  With  Hope  ■  Bob  Hope,  radio-tv  personality,  prom- 
ises to  get  the  convention  off  on  a  note  of  laughter  at  the 
opening  general  assembly  Monday  morning.  NAB  President 
LeRoy  Collins  will  present  the  NAB's  Distinguished  Service 


ON  TAP  AT  THE  CONVENTION 

Official  agenda  for  the  41st  annual  NAB  Convention  in 
Chicago's  Conrad  Hilton  Hotel,  March  31-April  3,  is  listed 
below.  Also  listed  are  unofficial  and  related  meetings  and 
activities.  The  Engineering  Conference  agenda  begins  on 
page  88  and  engineering  exhibitors  on  page  96.  All  rooms 
are  in  the  Conrad  Hilton  unless  indicated  otherwise. 

Registration  ■  Saturday,  March  30 — 9  a.m. -5  p.m.;  Sunday, 
March  31 — 8  a.m. -6  p.m.;  Monday,  April  1—8  a.m. -6  p.m.; 
Tuesday — 9  a.m. -5  p.m.;  Wednesday — 9  a.m. -5  p.m.  Lower 
Lobby. 

Exhibits  ■  Sunday,  March  31 — 12  noon-9  p.m.;  Monday, 
April  1 — 9  a.m. -9  p.m.;  Tuesday — 9  a.m. -7  p.m.;  Wednes- 
day— 9  a.m. -6  p.m.  East  and  West  Exhibit  Halls. 


SUNDAY,  March  31 

NAB  Fm  Day  Program  ■  2:30-5  p.m.,  Continental  Room. 

Report  of  the  NAB  Fm  Radio  Committee:  Ben  Strouse, 
chairman,  WWDC-FM  Washington. 

Enhancing  the  Station  Profile:  Lynn  Christian,  KODA- 
FM  Houston;  John  D.  Kennedy,  WDRK  (FM)  Greenville, 
Ohio;  Jack  Kiefer,  KMLA  (FM)  Los  Angeles;  James 
Sondheim,  QXR  Network,  New  York. 

Stereo — One  Year  Later:  Everett  Dillard,  WASH  (FM) 
Washington;  James  Gabbert,  KPEN  (FM)  San  Francisco; 
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David  Polinger,  WTFM  (FM)  New  York;  L.  M.  Sandwick, 
Electronic  Industries  Assn.,  Washington;  Harold  Tanner, 
WDLM  (FM)  Detroit. 

FM  Forum:  Messrs.  Strouse;  Dillard;  Tanner;  N.  L. 
Bentson,  WLOL-FM  Minneapolis;  Merrill  Lindsay,  WSOY- 
TV  Decatur,  111.;  Fred  Rabell,  KITT  (FM)  San  Diego; 
Henry  Slavick,  WMC-FM  Memphis  (all  members  of  NAB 
Fm  Committee). 

[NOTE:  Delegates  to  the  NAB  Convention  are  invited  to 
attend  the  program  of  the  National  Assn.  of  Fm  Broad- 
casters in  the  Waldorf  Room  beginning  at  10:30  a.m. 
Sunday,  March  31.] 

Television  Assembly  ■  3:30-5  p.m.,  Waldorf  Room. 

Secondary  Market  Tv  Session:  Thomas  C.  Bostic,  KIMA- 
TV  Yakima,  Wash.,  moderator.  Warren  L.  Braun,  WSVA- 
TV  Harrisonburg,  Va.;  Raymond  E.  Carow,  WALB-TV 
Albany,  Ga.;  Richard  D.  Dudley,  WSAU-TV  Wausau,  Wis.; 
Rex  Howell,  KREX-TV  Grand  Junction,  Colo.;  J.  Allen 
Jensen,  KID-TV  Idaho  Falls,  Idaho,  panelists. 


MONDAY,  April  1 

Grand  Assembly  (Management  and  Engineering  Confer- 
ences) ■  10:30  a.m.-12  noon,  Grand  Ballroom. 

Presiding,  James  D.  Russell,  KKTV  (TV)  Colorado 
Springs,  1963  convention  co-chairman. 
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Award  to  Mr.  Hope,  with  the  comedian  then  slated  to  address 
the  delegates.  On  the  platform  also  will  be  Illinois  Gov. 
Otto  Kerner  who  will  welcome  the  broadcasters  to  Chicago. 

The  three  traditional  management  conference  luncheons 
are  expected  to  draw  a  lion's  share  of  attention  because  of 
the  three  major  speeches  to  be  delivered.  Gov.  Collins  will 
speak  Monday,  FCC  Chairman  Newton  N.  Minow  Tuesday 
and  Michigan  Gov.  George  Romney  on  closing  day. 

After  attending  the  joint  meeting  Monday  morning,  the 
engineers  will  open  their  annual  conference  that  afternoon 
and  sessions  will  run  concurrently  with  the  management 
meetings.  The  technical  delegates  will  join  the  managers 
again  for  the  closing  Wednesday  afternoon  panel  of  FCC 
members,  an  established  major  feature  of  the  convention. 

The  engineers  also  will  hold  their  own  luncheons  each  day 
with  the  following  speakers:  Dr.  Edward  E.  David,  Bell 
Telephone  Labs,  Monday;  Sidney  Metzger,  manager  of 
Project  Relay,  RCA,  Tuesday,  and  Dr.  Simon  Ramo, 
Thompson  Ramo  Wooldridge  Co.,  Wednesday. 

Everett  E.  Revercomb,  NAB  secretary-treasurer,  will 
again  serve  as  convention  manager  as  he  has  done  for  the 
past  several  years.  Howard  H.  Bell,  vice  president  for  plan- 
ning and  development,  heads  the  convention  program  ar- 
rangements, and  William  L.  Walker,  assistant  treasurer,  is  in 
charge  of  registrations.  Mr.  Walker  has  been  in  Chicago 
the  past  several  days  making  final  arrangements. 

NAB  executive  offices  for  the  convention  will  be  on  the 
third  floor  of  the  Conrad  Hilton.  John  M.  Couric,  manager 
of  public  relations,  will  man  a  complete  newsroom  for  the 
use  of  all  accredited  representatives  of  news  media.  The 
NAB  also  will  set-up  a  recording  studio  for  the  use  of  sta- 
tions wishing  to  provide  on-the-spot  coverage. 


Tv  Election  ■  A  major  order  of  business  will  come 
Wednesday  morning  with  the  election  of  four  direc- 
tors to  the  NAB  Tv  Board.  Among  those  whose  terms  ex- 
pire, and  who  are  not  eligible  for  re-election,  is  Clair  R. 
McCollough  of  the  Steinman  Stations,  chairman  of  the 
NAB  combined  boards.  Others  whose  terms  expire  include 
James  D.  Russell,  KKTV  (TV)  Colorado  Springs  and  co- 
chairman  of  the  1963  convention;  Otto  P.  Brandt,  KING- 
TV  Seattle;  Robert  F.  Wright,  WTOK-TV  Meridian,  Miss., 
and  the  three  network  directors — Mortimer  Weinbach,  ABC- 
TV,  William  B.  Lodge,  CBS-TV,  and  David  C.  Adams, 
NBC-TV,  who  are  appointed. 

Ben  Strouse,  WWDC-AM-FM  Washington,  is  co-chair- 
man of  the  convention  along  with  Mr.  Russell.  They  are  vice 
chairmen  of  the  NAB  radio  and  tv  boards,  respectively. 
Other  convention  committee  members  include: 

John  S.  Booth,  WCHA  Chambersburg,  Pa.;  George  T. 
Frechette,  WFHR  Wisconsin  Rapids,  Wis.;  Gordon  Gray, 
WKTV  (TV)  Utica,  N.  Y.;  Willard  Schroeder,  WOOD 
Grand  Rapids,  Mich.;  Mike  Shapiro,  WFAA-TV  Dallas; 
Lester  G.  Spencer,  WKBV  Richmond,  Ind.;  Eugene  S. 
Thomas,  KETV  (TV)  Omaha,  Neb.,  and  Robert  F.  Wright, 
WTOK-TV  Meridian,  Miss. 

Official  agenda,  other  events  . .  page  82 
'Where  to  find  it'  directory  . . .  page  122 

Technical  papers,  agenda  page  88 

Major  displays  at  exhibits  page  96 
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Invocation,  The  Venerable  Canon  J.  Ralph  Deppen,  Arch- 
deacon of  the  Episcopal  Diocese  of  Chicago.  Welcome, 
the  Honorable  Otto  Kerner,  Governor  of  Illinois.  Special 
message  from  President  John  F.  Kennedy. 

Presentation  of  NAB  Distinguished  Service  Award  to 
television  personality  Bob  Hope  by  NAB  President  LeRoy 
Collins.  Address,  Mr.  Hope. 

Management  Conference  Luncheon  ■  12:30-2  p.m.,  Inter- 
national Ballroom. 

Presiding,  Ben  Strouse,  WWDC-AM-FM  Washington, 
1963  convention  co-chairman.  Invocation,  the  Reverend 
John  S.  Banaham,  director,  Radio-Tv  Office,  Catholic  Arch- 
diocese of  Chicago. 

Introduction  of  the  Speaker,  Clair  R.  McCollough,  Stein- 
man Stations,  Lancaster,  Pa.,  chairman,  NAB  Board  of 
Directors.  Address,  The  Honorable  LeRoy  Collins,  presi- 
dent, NAB. 

Management  Conference  Assembly  ■  2:30-5  p.m.,  Grand 
Ballroom. 

Presiding,  James  D.  Russell,  KKTV  (TV)  Colorado 
Springs,  1963  convention  co-chairman. 

Broadcasting  in  a  Free  Society,  moderator  Erwin  D.  Can- 
ham,  editor,  Christian  Science  Monitor,  Boston.  Presenta- 
tions by  Roscoe  L.  Barrow,  dean,  College  of  Law,  U.  of 
Cincinnati;  W.  Theodore  Pierson,  Pierson,  Ball  &  Dowd, 
Washington. 


Respondents,  Philip  M.  Hauser,  chairman,  Dept.  of 
Sociology,  U.  of  Chicago;  Charles  H.  King,  dean,  Detroit 
College  of  Law,  and  former  member  of  FCC;  Laurence 
Laurent,  radio-tv  editor,  The  Washington  Post,  Washington; 
Donald  H.  McGannon,  president,  Westinghouse  Broadcast- 
ing Co.,  New  York. 

TUESDAY,  April  2 

Radio  Assembly  ■  10  a.m. -12  noon,  Grand  Ballroom. 

Report  of  the  Chairman  of  the  Radio  Board,  Williard 
Schroeder,  WOOD  Grand  Rapids,  Mich.  Radio  Month 
Roundup,  John  Meagher,  NAB  vice  president  for  radio; 
John  Couric,  NAB  manager  of  public  relations. 

The  New  RAB  Presents  a  Blueprint  for  a  Second  Growth 
in  Radio,  Edmund  C.  Bunker,  RAB  president;  Miles  David, 
administrative  vice  president;  Robert  H.  Alter,  vice  presi- 
dent-national sales.  "Radio:  The  Lively  Corpse,"  Mitch 
Leigh,  creative  director,  Music  Makers  Inc.,  New  York. 

Television  Assembly  ■  8:15  a.m. -12  noon,  Waldorf  Room. 
Continental  Breakfast. 

Presiding  and  Opening  Remarks,  James  D.  Russell, 
KKTV  (TV)  Colorado  Springs,  vice  chairman,  NAB  Tv 
Board.  Computers — Friend  or  Foe?,  TvB  presentation  by 
Norman  E.  (Pete)  Cash,  TvB  president;  Warren  A.  Bahr 
and  Joseph  F.  St.  Georges,  both  Young  &  Rubicam,  New 
York. 

The  Station  Image — Local   Programming   and  Public 

CONTINUED  ON  PAGE  86 
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Cameras  tc 

For  Each  Program  Requirement,  an  RCI 


For  the  Best 

472"  /•  O.  P/cture -TK-60 


For  the  best  3"  I.  O.  Picture—  TK-14 


The  TK-14  is  designed  to  take  full  advantage  of  the 
3  inch  1.0.  tube.  It's  the  standard  of  the  broadcast 
industry.  With  its  new  improved  circuitry,  it  affords 
higher  resolution  and  shorter  set-up  time.  It's  a 
camera  you  will  commend  for  its  excellent  pictures, 
high  reliability,  and  conservative  cost. 


The  popularity  of  RCA  Television  Cameras  is  proved  by  their  use  in  more  U.S.  Stations  than  all  other  makes 
combined!  Find  out  why  most  TV  shows  start  with  RCA  cameras.  See  your  RCA  Regional  Representative.  Or 
write  RCA  Broadcast  and  Television  Products,  Building  15-5,  Camden,  N.J. 


SEE  ALL  FOUR  RCA  TV  CAMERAS  IN  OPERATION  AT  THE  NAB! 
84 
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Choose  from! 

TV  Cam  era -with  out  Compromise  in  Design 


For  the  Finest  V  id  icon  Quality— TK-15 


For  Living  COLOR  7V-TK-41 


The  TK-15  is  a  proven,  professional-type  vidicon 
camera  from  RCA.  Now  with  Automatic  Picture  Con- 
trol, this  famous  camera  adjusts  itself  for  lighting 
variations  to  assure  the  best  vidicon  picture.  Simpli- 
fied low-cost  operation  and  maintenance.  Excellent* 
for  many  studio  situations  and  for  closed  circuit. 


You  naturally  go  to  RCA  for  color  because  the  TK-41 
is  the  Premier  Color  Camera — standard  of  the  world. 
Now  includes  all  the  latest  design  features:  super 
stabilized  circuits,  precision  yoke,  and  prism  optics. 
It  assures  simplified  operation,  pinpoint  registration, 
living-color  pictures. 


The  Most  Trusted  Name  in  Television 
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Service,  moderator,  Mike  Shapiro,  WFAA-TV  Dallas;  pan- 
elists, John  F.  Dille  Jr.,  WSJV  (TV)  Elkhart-South  Bend 
and  WKJG-TV  Fort  Wayne,  all  Indiana;  Harold  Essex, 
WSJS-TV  Winston-Salem,  N.  C;  A.  Louis  Read,  WDSU- 
TV  New  Orleans;  W.  C.  Swartley,  WBZ-TV  Boston. 

Here's  How,  presentation  of  Tv  Information  Office  by 
Roy  Danish,  TIO  president.  Introduction  by  Clair  R. 
McCollough,  Steinman  Stations. 


Management  Conference  Luncheon  ■  12:30-2  p.m.,  Inter- 
national Ballroom. 

Presiding,  Ben  Strouse,  WWDC-AM-FM  Washington, 
1963  convention  co-chairman.  Invocation,  The  Reverend 
Robert  M.  Pierce,  pastor,  The  First  Methodist  Church  of 
Chicago. 

Introduction  of  Speaker,  LeRoy  Collins,  president,  NAB. 
Address,  The  Honorable  Newton  N.  Minow,  chairman,  FCC. 

2-5  p.m.  No  sessions  scheduled  (This  period  is  not  pro- 
grammed to  permit  delegates  to  visit  exhibits  and  hospitality 
suites.) 


WEDNESDAY,  April  3 


Labor  Clinic  (closed  session)  ■  9-10:15  a.m.,  Grand  Ball- 
room. 

Moderator,  James  H.  Hulbert,  manager  broadcast  man- 
agement, NAB.    Participants,  Abiah  A.   Church,  Storer 
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Broadcasting  Co.;  Louis  P.  Gratz,  Time  Inc.;  Joseph  O. 
Schertler,  Westinghouse  Broadcasting  Co.,  David  L. 
Doughty,  NAB. 

Radio  Assembly  ■  10:30  a.m.-12  noon,  Grand  Ballroom. 

The  Importance  of  Radio's  Dollar  Volume  Figures,  a 
presentation  of  the  Station  Representatives  Assn.  by  Edward 
Codel,  president,  and  featuring  spokesmen  from  advertisers, 
agencies  and  radio  stations.  NAB  Radio  Research,  Melvin 
A.  Goldberg,  vice  president  for  research,  NAB. 


The  Next  Time  Around,  Robert  T.  Mason,  WMRN 
Marion,  Ohio,  chairman  of  the  All-Industry  Radio  Music 
License  Committee. 

Television  Assembly  ■  10:30  a.m.-12  noon,  Waldorf  Room. 

NAB  Tv  Board  Elections,  presiding,  William  B.  Quarton, 
WMT-TV  Cedar  Rapids,  Iowa,  and  chairman,  NAB  Tv 
Board  of  Directors. 


Special  Feature,  Informal  Discussion  of  Proposal  to 
Adopt  NAB  Code  Time  Standards  into  FCC  Rules.  Partici- 
pants, The  Honorable  Robert  E.  Lee,  member,  FCC,  and 
William  D.  Pabst,  KTVU  (TV)  Oakland-San  Francisco, 
chairman,  NAB  Tv  Code  Review  Board. 

Management  Conference  Luncheon  ■  12:30-2  p.m.,  Inter- 
national Ballroom. 


Presiding,  James  D.  Russell,  KKTV  (TV)  Colorado 
Springs,  1963  convention  co-chairman.  Invocation,  Rabbi 
Ernst  Lorge,  president,  The  Chicago  Board  of  Rabbis. 

Introduction  of  Speaker,  LeRoy  Collins,  NAB  president. 
Address,  The  Honorable  George  Romney,  Governor  of 
Michigan. 

General  Assembly  (Management  and  Engineering  Confer- 
ences) ■  2:30-5  p.m.,  Grand  Ballroom. 


Presiding,  Ben  Strouse,  WWDC-AM-FM  Washington, 
1963  convention  co-chairman. 


FCC  Panel,  Newton  N.  Minow,  chairman,  Rosel  H. 
Hyde,  Robert  T.  Bartley,  Robert  E.  Lee,  Frederick  W.  Ford, 
E.  William  Henry,  Kenneth  A.  Cox.  Moderator,  Clair  R. 
McCollough,  Steinman  Stations,  Lancaster,  Pa.,  chairman, 
NAB  Board  of  Directors. 

Annual  Convention  Banquet  ■  7:30  p.m.,  International 
Ballroom. 
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iecial  Convention  Features 

pt  a  part  of  the  official  convention  program) 


FRIDAY,  March  29 

2:30  p.m.  Assn.  for  Professional  Broadcasting  Education, 

committee  meeting.  Room  9. 


SATURDAY,  March  30 

9  a.m. -5  p.m.  Assn.  for  Professional  Broadcasting  Edu- 
cation, board  meeting.  Room  9. 

9:30  p.m.  National  Assn.  of  Fm  Broadcasters,  business 
meeting.  Waldorf  Room. 

10  a.m.  QXR  Network,  meeting  and  luncheon.  Rooms  18 
and  19. 

2  p.m.  Assn.  of  Maximum  Service  Telecasters,  technical 
committee  meeting.  Sheraton-Blackstone. 

2  p.m.  National  Assn.  of  Fm  Broadcasters,  fm  session. 
Waldorf  Room. 

3  p.m.  ABC-TV  affiliates,  meeting  and  presentation.  Inter- 
national Ballroom. 

5:30  p.m.    ABC  Reception.   International  Ballroom. 

6:30  p.m.  Assn.  of  Maximum  Service  Telecasters,  board 
meeting.  Sheraton-Blackstone. 

7:30  p.m.    ABC-TV  affiliates  banquet.  Grand  Ballroom. 


SUNDAY,  March  31 

8:30  a.m.  Assn.  of  Maximum  Service  Telecasters,  break- 
fast. Bel  Air  Room. 

9  a.m.    Institute  for  Broadcast  Financial  Management, 

board  meeting.  Sheraton-Blackstone. 

9:30  a.m.  National  Assn.  of  Fm  Broadcasters,  fm  session. 
Waldorf  Room. 

9:30  a.m.  Assn.  of  Maximum  Service  Telecasters,  mem- 
bership meeting.  Beverly  Room. 

9:30  a.m.  Assn.  for  Professional  Broadcasting  Educa- 
tion, membership  meeting.  Upper  Tower. 

10  a.m.  Daytime  Broadcasters  Assn.,  membership  meet- 
ing. Williford  C  Room. 

10:30  a.m.  Broadcast  Music  Inc.,  board  meeting  and 
luncheon.  Parlors  25,  26. 

11  a.m.-5  p.m.  ABC  Radio  Network  affiliates  meeting  and 
luncheon.  Williford  A  and  B  Rooms. 


12:30  p.m.  CBS-TV  affiliates  board  luncheon.  Room  12. 
1  p.m.  Assn.  of  Maximum  Service  Telecasters,  board 
meeting.  Bel  Air  Room. 

2:30  p.m.  NAB  Radio  Code  Review  Board,  meeting.  Room 
19. 

2:30  p.m.  National  Assn.  of  Tv  Program  Directors,  mem- 
bership meeting.  Williford  C  Room. 

4  p.m.  Assn.  for  Competitive  Tv,  membership  meeting. 
Room  14. 

4  p.m.  Clear  Channel  Broadcasting  Service,  membership 
meeting.  Room  18. 

4-6  p.m.    Tour  of  WGN  Mid-America  Broadcast  Center. 

Buses  leave  8th  Street  entrance  of  Conrad  Hilton  at  4  p.m. 

5  p.m.   Assn.  for  Professional  Broadcasting  Education, 

reception.  Beverly  Room. 

6  p.m.  CBS-TV  affiliates  reception  and  banquet.  Ambassa- 
dor West  Hotel. 

6:30  p.m.  NBC  Radio  and  Tv  affiliates  reception  and  ban- 
quet. International  Ballroom. 


MONDAY,  April  1 

7:30  a.m.  Assn.  on  Broadcasting  Standards  Inc.,  break- 
fast. Room  14. 

8  a.m.  Tv  Stations  Inc.,  breakfast.  Mayfair  Room,  Shera- 
ton-Blackstone. 

8:30  a.m.  NAB  Broadcast  Engineering  Conference  Com- 
mittee breakfast.  Room  10. 


TUESDAY,  April  2 

2:30  p.m.  NAB  Tv  Code  Review  Board,  board  meeting. 
Room  18. 

2:30  p.m.    All-Industry  Tv  Music  Licensing  Committee, 

business  meeting.  Room  14. 

7:30  p.m.    Broadcast  Pioneers  banquet.  Grand  Ballroom. 


WEDNESDAY,  April  3 

8  a.m.    Society  of  Tv  Pioneers,  breakfast.  Lower  Tower, 
5  p.m.    NAB  Radio  Board  of  Directors,  Room  18. 
5  p.m.    NAB  Tv  Board  of  Directors,  Room  19. 
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The  17th  annual  Broadcast  Engineer- 
ing Conference,  running  concurrently 
with  the  NAB  convention  April  1-3  in 
Chicago's  Conrad  Hilton  Hotel,  will 
feature  22  technical  papers  on  the  latest 
technical  developments  in  broadcasting. 

As  in  past  conventions,  the  technical 
delegates  will  join  management  for  the 
opening  general  assembly  Monday 
morning  (April  1)  and  for  the  closing 
FCC  panel  Wednesday  afternoon.  The 
engineers  will  hold  their  own  luncheons 
each  day  and  will  hear  speeches  by 
Dr.  Edward  E.  David,  Bell  Telephone 
Labs  (Monday);  Sidney  Metzger,  man- 
ager for  Project  Relay,  RCA  (Tues- 
day), and  Dr.  Simon  Ramo  of  the 
Thompson  Ramo  Wooldridge  Co. 
(Wednesday) . 

NAB  President  LeRoy  Collins  will 


Mr.  Collins 


Mr.  Towner 

greet  the  engineering  delegates  during 
their  opening  technical  session  Monday 


BROADCASTING  at  NAB 

A  full  staff  of  editors,  reporters 
and  advertising  representatives  of 
Broadcasting  Publications  Inc. 
will  attend  the  NAB  convention 
March  31 -April  3,  to  be  held  in 
Chicago.  Headquarters  and  open 
house  will  be  in  Suite  706A  of 
the  Conrad  Hilton.  A  separate 
newsroom  will  be  opened  Satur- 
day, March  30,  with  staff  men  as- 
signed to  cover  every  convention 
event  and  meetings  not  on  the 
NAB's  official  agenda. 

Representing  Broadcasting 
Magazine  will  be  Sol  Taishoff, 
Maury  Long,  Lawrence  B.  Tais- 
hoff, Edwin  H.  James,  Art  King, 
Win  Levi,  Don  Kuyk,  Ed  Sellers, 
Rufus  Crater,  J.  Frank  Beatty, 
Dawson  (Tack)  Nail,  Warren 
Middleton,  Lawrence  Christopher 
and  Barbara  Kolar. 

Representing  Television  Maga- 
zine will  be  Ken  Cowan,  Don 
West  and  Frank  Chizzini. 


afternoon.  Technical  papers  that  after- 
noon will  be  devoted  to  both  radio  and 
tv  topics.  On  Tuesday  morning,  the 
radio  and  tv  engineers  will  split  up  for 
separate  sessions  and  will  meet  together 
again  Wednesday  morning  for  subjects 
of  common  interest. 

Like  the  management  delegates,  no 
engineering  sessions  are  scheduled  for 
Tuesday  afternoon  so  that  convention 
attendees  may  visit  the  engineering  ex- 
hibits and  hospitality  suites.  Many  of 
the  engineers  also  are  expected  to  at- 
tend sessions  at  the  NAB  Fm  Day  pro- 
gram Sunday,  March  31. 

Highlight  of  the  Wednesday  lunch- 
eon will  be  the  presentation  of  the  an- 
nual NAB  Engineering  Achievement 
Award  to  Dr.  George  R.  Town,  dean  of 
engineering,  Iowa  State  U.,  Ames,  Iowa. 
The  presentation  will  be  made  by 
George  Bartlett,  manager  of  engineer- 
ing for  the  NAB. 

Chairman  of  the  Engineering  Con- 
ference Committee  is  Orrin  W.  Towner, 
director  of  engineering,  WHAS-AM-TV 
Louisville.  Other  committee  members 
include  Mr.  Bartlett;  William  S.  Dut- 
tera,  NBC;  J.  B.  Epperson,  Scripps- 
Howard  Broadcasting  Co.,  Cleveland; 
James  E.  Gray,  WYDE  Birmingham; 
Albin  R.  Hillstrom,  KOOL-AM-FM- 
TV  Phoenix;  Clyde  C.  Hunt,  Post- 
Newsweek  Stations,  Washington;  Les- 
lie S.  Learned,  Mutual;  Frank  Marx, 
ABC;  James  D.  Parker,  CBS-TV,  and 
Jack  Petrik,  KETV  (TV)  Omaha. 

Following  is  the  full  program  for  the 
Broadcast  Engineering  Conference,  with 
summaries  of  technical  papers: 

Monday,  April  1 

10:30  a.m. — General  Assembly,  Grand 
Ballroom,  Conrad  Hilton. 

12:30  p.m. — Engineering  Luncheon, 
Williford  Room. 

Presiding:  William  S.  Duttera,  direc- 
tor allocations  engineering,  NBC. 

Speaker:  Dr.  Edward  E.  David,  direc- 
tor, Computing  &  Information  Re- 
search Center,  Bell  Telephone  Labs. 


2:30  p.m. — Technical  Session,  Conti- 
nental Room. 

Presiding:  J.  B.  Epperson,  engineering 

vice     president,     Scripps  -  Howard 

Broadcasting  Co. 
Session      Coordinator:      Leslie  S. 

Learned,   director   of  engineering, 

MBS. 

Opening  of  17th  Annual  Broadcast  En- 
gineering Conference — LeRoy  Col- 
lins, president,  NAB. 


Mr.  Epperson 


Mr.  Learned 


Mr.  Klink 


Dr.  David 


Mr.  Duttera 


2:40-3:05  p.m. 

"The  Use  of  Spectrum  Display  in 
Broadcast  Monitoring."  by  Gran- 
ville Klink,  chief  engineer,  WTOP 
Washington,  D.  C. 

During  the  last 
few  years,  the  FCC 
has  used  spectrum 
display  equipment 
in  its  monitoring 
stations  to  provide 
increased  capabil- 
ity for  detecting 
the  effects  of  im- 
proper operation. 
This  paper  relates 
several  experiences 
in  which  citations 
and  advisory  no- 
tices were  issued  as  a  result  of  this  type 
of  surveillance,  and  describes  a  new 
kind  of  monitor  that  was  developed  to 
assist  broadcast  stations  in  locating  and 
correcting  the  source  of  trouble. 

The  monitor  consists  basically  of  a 
receiver  and  a  spectrum  display  unit 
on  one  chassis.  It  covers  the  fm  and 
vhf  television  channels  and  displays  the 
spectrum  in  segments  of  from  50  kc  to 
2  mc  on  a  5-inch  screen  calibrated 
horizontally  in  frequency  deviation  and 
vertically  in  decibels. 

3:10-3:25  p.m. 

"Status  Report  Concerning  NAB  Re- 
cording and  Reproducing  Standards." 
by  Warren  L.  Braun,  assistant  gen- 
eral manager  and  director  of  engi- 
neering, WSVA  Harrisonburg,  Va. 
Over  the  past  21  years  the  NAB  has 
been  instrumental  in  the  development 
of   audio   recording   and  reproducing 
standards  which  are  applicable  to  disc 
and  tape.     The  first  standards  were 
adoted  by  the  association's  board  of 
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Well  behaved  transmitters 


DON'T  WHISPER! 


Stay  listenable  with  Audimax! 


Undulating  audio  is  not  listenable! 
When  it  shouts— unpleasantness! 
When  it  whispers— strain!  Every  time 
your  listener  touches  his  volume  con- 
trol, you  stand  a  chance  of  losing  him! 
Audimax-the  monitor  with  a  memory 
—rides  your  output  gain  control  with 
super-human  speed.  When  levels  are 
correct,  gain  remains  constant— this 


lizer  to  recognize  noise  and  back- 
ground effects,  and  electronics  takes 
over.  Proper  levels  are  maintained; 
gain  is  held  constant  during  pauses  or 
returned  to  normal  at  standby-auto- 
matically.  To  get  listener  loyalty-and 
keep  it-you  need  Audimax!  It  pays! 

,  LABORATORIES 

If*        High  Ridge  Road,  Stamford,  Connecticut 
"  A  Division  of  Columbia  Broadcasting  System,  Inc. 
SEE  US  AT  NAB,  CHICAGO,  MARCH  31-APRIL  3,  BOOTH  72W  FOR  AUDIMAX  IN  ACTION,  OR  WRITE  FOR  FURTHER  INFORMATION. 


is  the  Audimax  Gain  Platform.  Audio 
output  remains  on  a  natural  listening 
keel  at  maximum  modulation.  There's 
no  distortion,  compression,  thumping 
or  pumping.  No  audio  "holes."  Audi- 
max is  not  a  Compressor,  Limiter  or 
AGC.  Audimax  is  a  control  computer, 
complete  with  memory  and  judgement. 
You  merely  set  the  Gated  Gain  Stabi- 
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Mr.  Braun 


NAB  PREVIEW 

TECHNICAL  PAPERS  CONTINUED 

directors  in  1942, 
with  subsequent  re- 
vision in  1949, 
1950  and  1953. 
Since  the  last  revi- 
sion, countless  new 
developments  have 
taken  place  in  this 
field  which  make 
many  of  the  exist- 
ing standards  obso- 
lete and  outdated. 
Areas  such  as 
multi-track,  stereo, 
cartridge  tape  are  but  a  few  recent  de- 
velopments which  are  not  now  included. 

The  NAB  recording  and  reproducing 
standards  committee  along  with  its  va- 
rious working  groups,  is  diligently  pur- 
suing this  effort  not  only  to  bring  the 
present  standards  in  step  with  today's 
techniques  but  to  insure  interchange- 
ability  between  users.  This  talk  will 
review  the  status  of  the  present  record- 
ing and  reproducing  standards  activi- 
ties. 

3:30-3:55  p.m. 

"'Sound  Reinforcement  in  Television 
Theaters."  by  A.  Pierce  Evans, 
project  engineer,  CBS-TV. 

An  important 
element  of  many 
television  broad- 
casts, the  reaction 
of  the  studio  audi- 
ence to  the  per- 
formance, is  de- 
pendent upon  good 
sound  reinforce- 
ment. In  both  the 
design  and  opera- 
tion of  the  sound 
reinforcement  sys- 
tem, problems  are 
encountered  which  are  unique  to  tele- 
vision studios.  New  approaches  to  these 
problems,  utilizing  recent  advances  in 
the  state  of  the  art,  are  presented. 

4-4:25  p.m. 

"Broadcast  Engineering  Activities  in 
Canada,"  by  M.  Levy,  consultant, 
Canadian  Assn.  of  Broadcasters. 

This  paper  de- 
scribes briefly  the 
various  organiza- 
tions dealing  with 
broadcasting  mat- 
ters such  as  the 
Canadian  Dept.  of 
Transport,  the  Ca- 
nadian Radio 
Technical  Planning 
Board  and  its  va- 
rious technical 
Committees,  the 
Mr.  Levy  Canadian  Assn.  of 
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Mr.  Evans 


Broadcasters,  and  the  way  they  collab- 
orate to  study  problems  connected  with 
broadcasting,  analyze  proposed  regula- 
tions and  plan  future  expansion  and 
activities. 

A  review  of  some  technical  activities 
of  the  CAB,  particularly  in  the  fields 
of  frequency  allocations,  tv  receiver 
interference  to  am  radio  receivers, 
space  broadcasting  will  be  discussed. 

4:30-5  p.m. 

"A  Method  of  VLF  Television  Scan 
Synchronizing,"  by  Robert  M.  Mor- 
ris, staff  engineering  consultant, 
ABC. 

It  has  been  the 
desire  of  television 
broadcasters  for 
many  years  to  be 
able     to  switch, 
montage,  and  cre- 
ate   visual  effects 
with  pictures  from 
remote  cameras 
■  and   sources  with 
JflBg     jjHHj  the  facility  normal 
I  with    cameras  all 

,,   ,,    .  under    the  same 

Mr.  Morris  f  t~, 

roof.  The  gen- 
lock or  sync-lock  has  been  the  only 
answer  to  this  need  and  it  unfortunately 
is  only  a  partial  and  not  too  satisfactory 
answer  where  more  than  one  remote 
source  is  involved.  In  such  cases  it  has 
been  necessary  to  lease  separate  video 
lines  for  purposes  of  synchronizing  the 
separate  remote  sources  which,  when 
it  is  possible,  is  expensive. 

This  paper  describes  a  new  tech- 
nique applicable  to  the  scan  synchro- 
nizing of  multiple  picture  sources  at  dif- 
ferent locations  based  upon  develop- 
ments for  satellite  and  missile  tracking. 
Equipment  which  will  provide  a  co- 
herent lock  with  vlf  radio  signals  for 
the  control  of  sync  generators  is  de- 
scribed together  with  its  method  of  use 
and  some  of  the  problems  associated 
with  this  new  application  of  precision 
control. 


Mr.  Petrik 


Mr.  Hunt 


Kassens 


Tuesday,  April  2 

9  a.m.,  Technical   Session,  Radio, 


Continental  Room. 

Presiding:  Jack  Petrik,  chief  engineer, 
KETV  (TV)  Omaha,  Neb. 

Session  Coordinator:  Clyde  M.  Hunt, 
vice  president  for  engineering,  Post- 
Newsweek  Stations,  Washington. 

9-9:25  a.m. 

"Logs-Logs-Logs,"  by  Harold  L.  Kas- 
sens, chief,  aural  existing  facilities 
branch,  Broadcast  Bureau,  FCC, 
Washington 

On  Feb.  20, 
1963,  the  commis- 
sion adopted  a  re- 
port and  order 
amending  its  rules 
to  permit  the  use 
of  automatic  log- 
ging devices  for 
recording  informa- 
tion normally  re- 
quired to  be  en- 
tered manually  in 
the  operating  logs 
of  broadcast  sta- 
tions. The  rules,  as  amended,  also 
make  other  changes  in  logging  pro- 
cedures. The  new  rules  concerning 
program,  operating  and  maintenance, 
and  their  effects  on  the  operation  of 
broadcast  stations,  as  well  as  the  spe- 
cific requirements  relating  to  automatic 
logging  equipment,  will  be  discussed  in 
detail. 

9:30-9:55  a.m. 

"Practical  Considerations  for  Fm  Multi- 
plex Monitoring,"  by  Charles  E. 
Dixon,  development  div.,  Collins 
Radio  Co. 

Every  fm  broad- 
caster who  has 
made  the  switch  to 
stereo  multiplex 
has  been  faced 
with  a  perplexing 
monitor  problem. 
The  electronics 
manufacturing  in- 
dustry has  been 
concerned  primar- 
ily with  building 
stereo  multiplex 
transmitting  equip- 
ment and  has  not  provided  the  stereo 
broadcaster  with  a  monitor  tailored 
specifically  to  fit  his  needs.  Transmitter 
manufacturers  have  had  to  build  spe- 
cialized test  equipment  in  order  to 
prove  the  quality  of  their  stereo  trans- 
mitter to  the  FCC  for  type  acceptance 
purposes,  but  generally  this  equipment 
has  not  been  made  available  to  the 
broadcasters.  This  paper  will  discuss 
the  fm  stereo  multiplex  monitor  re- 
quirements and  how  the  application  of 
such  a  monitor  will  benefit  the  stereo 
broadcaster. 
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Mr.  Dixon 


Mr.  Clarke 


10-  10:25  a.m. 

"Broadcast  Transmitter  Harmonic  Con- 
siderations," by  C.  V.  Clarke  Jr., 
project  engineer,  Gates  Radio  Co. 

With  our  ever- 
increasing  use  of 
the  spectrum  and 
the  over-crowded 
conditions  which 
exist  today  in  all 
bands,  it  is  now 
more  important 
than  ever  that 
spurious  emissions 
must  be  kept  to  a 
minimum.  Har- 
monic radiation 
not  only  creates  in- 
terference to  other  services,  but  may 
disrupt  vital  communications  which  are 
instrumental  to  public  safety.  The  com- 
mission has  recognized  this  fact  by 
placing  stringent  rules  on  the  radiation 
of  harmonics  by  users  of  broadcast 
equipment.  This  paper  will  discuss  the 
effects  of  loads,  whose  impedance  varies 
with  frequency,  upon  the  harmonic 
emission  from  a  broadcast  transmitter. 
A  method  for  measuring  harmonic 
radiation  will  also  be  discussed. 

10:30-10:55  a.m. 

"On  the  Go  with  Radio,"  by  Vincent 
P.  Marlin,  chief  engineer,  WFBL 
Syracuse,  N.  Y. 

With  ever-chang- 
ing programming 
formulas  in  radio, 
the  station  engi- 
neer's ingenuity  is 
constantly  being 
called  upon  to  de- 
velop equipment 
which  will  satisfy 
these  demands 
which  call  for 
speed  and  porta- 
bility. This  paper 
deals  with  the  de- 
sign, construction,  and  operation  of  a 
remote  trailer  ...  a  complete  station 
on  wheels.  Such  matters  as  remote 
pickup  equipment,  cue  circuits,  control 
of  programs,  and  layout  of  equipment 
will  be  discussed  in  detail.  Summariz- 
ing the  paper  will  be  a  recap  of  all 
problems  encountered  in  over  140  re- 
mote broadcasts  of  4,504  actual  "on- 
air"  hours  and  how  these  problems 
were  solved. 

11-  11:25  a.m. 

"A  New  Digital  Phase  Monitor,"  by 
John  K.  Birch,  Vitro  Electronics, 
Silver  Spring,  Md. 

Phase  monitors  used  presently  with 
directional  arrays  are  limited  in  ac- 
curacy, or  resolution,  and  are  not 
adaptable  to  remote  control.  This 
paper  describes  a  new  monitor  which 


Mr.  Marlin 


Mr.  Birch 


has  been  developed 
to  measure  with 
great  accuracy,  and 
which,  in  addition, 
may  be  program- 
med and  read  over 
telephone  lines. 

The  phase  meter 
section  of  the  mon- 
itor utilizes  the  time 
interval  method  of 
measuring  phase, 
displaying  the  angle 
in  degrees  on  a 
digital  counter.  Tower  current  is  indi- 
cated as  a  deviation  from  the  assigned 
current  ratio,  on  a  differential  type  of 
voltmeter.  Variations  in  the  system  are 
available,  depending  upon  the  amount 
of  accuracy  required.  The  digital  tech- 
niques employed  make  possible  future 
refinements  of  the  system,  such  as  tape 
printers  or  chart  recorders  as  readout 
devices. 

11:30  a.m.-12  noon 

"A  New  Method  of  Broadcasting  Three 
Dimensional  Stereophonic  Sound," 
by  Kenneth  R.  Hamann,  chief 
audio  engineer,  WDOK  Cleveland. 

The  true  repro- 
duction of  sound 
source  localization 
frequently  de- 
mands more  than 
two  distinct  chan- 
nels for  transmis- 
sion from  the  stu- 
dio or  concert  hall 
to  the  listener. 
Two-channel  ster- 
eophonic systems 
all  too  often  leave 
a  "hole  in  the  mid- 
dle" which  detracts  from  the  feeling 
of  realism  that  the  sound  reproduction 
system  should  provide.  Stereophonic 
recording  systems  involving  from  3  to 
10  discrete  channels  have  been  in  exist- 
ence for  some  time.  Various  techniques 
have  been  employed  in  their  transmis- 
sion but  all  have  had  their  shortcom- 
ings. This  paper  will  describe  the 
adaptation  of  a  unique  three-channel 
system  for  broadcast  use  which  is  cur- 
rently in  operation  at  WDOK  in  Cleve- 
land. 


Mr.  Hamann 
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9  a.m.— Technical  Session,  Television, 
Upper  Tower 

Presiding:  Albin  R.  Hillstrom,  direc- 
tor of  engineering,  KOOL-AM-FM- 
TV  Phoenix. 

Session  Coordinator:  James  D.  Parker, 
director,  tv  R-F  engineering,  CBS- 
TV. 

9-9:25  a.m. 

"Design  and  Installation  of  a  Tv  An- 
tenna for  Simultaneous  Operation  on 
Two  Vhf  Channels,"  by  Richard  K. 
Blackburn,  technical  director,  Gan- 
nett radio  and  tv  stations,  Rochester, 
N.  Y. 

WHEC-TV  and 
WROC-TV,  both 
Rochester,  N.  Y., 
are  now  operating 
on  chs.  10  and  8 
using  a  common 
antenna.  Both  sta- 
tions operate  at  a 
power  of  316  kw 
and  use  the  only 
such  television  an- 
tenna system  in  op- 
eration in  the  U.S. 
The  antenna  is  fed 
by  four  transmission  lines  in  order  that 
the  upper  or  lower  half  may  be  fed 
separately  and,  thus,  constitute  a  spare 
antenna  system  for  use  in  case  of  feed 
line  or  transmission  line  failure.  This 
paper  will  describe  the  design  param- 
eters of  this  system  including  vertical 
and  horizontal  performance.  System 
response  compared  to  design  goals  will 
be  discussed. 


9:30-9:55  a.m. 

"Simplified  Operating  Practices  for 
Studio  Image  Orthicon  Cameras" 
(Film),  by  Joseph  A.  Flaherty, 
director  of  technical  facilities  plan- 
ning, operations  department,  CBS- 
TV,  New  York. 

This  film  por- 
trays simplified  op- 
erating practices 
for  4V2 "  image 
orthicon  cameras 
which  are  em- 
ployed by  CBS- 
TV  to  obtain  con- 
sistently high  qual- 
ity results  in  nor- 
mal day-to-day  op- 
erations. Special 
emphasis  is  given 
to  demonstrating 
the  inter-relationship  of  lighting,  scene 
contrast,  camera  exposure,  and  object- 
to-image  transfer  characteristics,  and 
to  relating  these  variables  to  final  image 
quality.  Practical  methods  are  illus- 
trated which  standardize  some  of  these 
variables  to  permit  simpler  operation 


Mr.  Flaherty 
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with  more  predictable  and  consistently 
higher  quality  results. 

10-10:55  a.m. 

"Remote  Control  of  Tv  Transmitters," 

by   George   W.    Bartlett,  NAB 

manager  of  engineering. 

Over  the  past  10  years  the  broad- 
casting industry  has  been  attempting  to 
modernize  its  operating  techniques 
in  order  to  bring  them  into  step  with 
those  of  other  services.  The  adoption 
of  remote  control  operation  for  am 
and  fm  transmitters  was  a  move  in 
this  direction  and  is  now  an  accom- 
plished fact  at  over  2,500  am/fm  sta- 
tions. This  symposium  will  discuss  the 
NAB  field  testing  program  which  is 
currently  underway  at  5  stations.  A 
program  designed  to  test  the  depend- 
ability, accuracy  and  reliability  of  tv 
remote  control  equipment. 

Symposium  participants  include  Mr. 
Bartlett,  R.  B.  Marye,  manager,  low 
power  transmitter  engineering,  RCA; 
B.  T.  Newman,  broadcast  sales,  Gen- 
eral Electronic  Labs;  F.  J.  Bias,  tech- 
nical products  operation,  General  Elec- 
tric Co.,  William  P.  Kruse,  Gates 
Radio  Co.,  and  John  A.  Moseley, 
president,  Moseley  Assoc.  Inc. 


Mr.  Kruse 


11-11:25  a.m. 


Mr.  Moseley 


"System  Considerations  in  Color  Equip- 
ment Installations,"  by  James  L. 
Wilson,  director  of  engineering, 
NBC. 

With  the  growing  interest  in  color 
television  throughout  the  country,  it 
was  felt  that   the   experience  gained 


NAB  engineering  award 

Dr.  George  R.  Town,  dean  of 
engineering   at   Iowa    State  U., 
Ames,  will 


be  presented 
the  1963 
NAB  Engi- 
n  e  e  r  i  n  g 
Achievement 
Award  dur- 
ing the  clos- 
ing luncheon 
April  3  of 
the  engineer- 
ing confer- 
ence in  Chi- 
cago (see 
Our  Respects,  page  169). 

George  Bartlett,  NAB  manager 
of  engineering,  will  make  the 
presentation. 

The  1962  engineering  award 
went  to  Ralph  Harmon,  vice 
president  for  engineering  of  West- 
inghouse  Broadcasting  Co. 


Mr.  Wilson 


by  NBC  in  con- 
struction of  several 
color  facilities  over 
the  last  10  years 
would  be  of  inter- 
est to  other  broad- 
casters just  enter- 
ing this  new  medi- 
um. The  several 
system  factors  that 
have  to  be  taken  in- 
to consideration  in 
the  installation  of 
monochrome  equip- 
ment take  on  added  importance  in  color 
and  must  be  executed  and  checked  to 
far  greater  accuracy.  In  addition,  sev- 
eral new  problems  are  introduced  which 
are  of  little  or  no  significance  in  black- 
and-white  broadcasting. 

The  paper  describes  some  of  the  pre- 
cautions taken  by  NBC  in  laying  out 
and  constructing  color  facilities,  and 
outlines  some  of  the  procedures  used 
in  alignment  and  proof  of  performance 
tests. 

11:30-11:45  a.m. 

"Intercity  Television  Network  Service 
Today,"  by  Sheldon  C.  Jenkins, 
transmission      engineer,  American 
Telephone  &  Telegraph  Co. 
The  Bell  System  provides  thousands 
of     miles     of     intercity  television 
channels.     While  a  few  channels  are 
used    for    educational    systems  and 
others    are     used     occasionally  for 
closed     circuit     applications,  nearly 
all  of  the  channel  mileage  is  used  for 
network  transmission.   This  paper  will 
describe  the  various  systems  of  inter- 


Mr.  Jenkins 


city  television  net- 
work service  both 
past  and  present.  It 
will  concern  itself 
with  such  matters 
as  the  role  played 
by  the  switch  or 
operating  centers, 
describing  equip- 
ment now  in  use 
and  the  techniques 
used  by  AT&T  in 
the  transmission  of 
video  information. 


12:30  p.m. — Engineering  Luncheon, 
Williford  Room 

Presiding:  Leslie  S.  Learned,  director 
of  engineering,  Mutual. 

Speaker:  Sidney 
Metzger,  man- 
ager communi- 
cations systems, 
project  Relay, 
RCA  Astro-Elec- 
tronics Div. 

Tuesday  Afternoon, 
April  2 — No  ses- 
sions scheduled 
after  luncheon. 
This  period  is 
not  programmed 
to  permit  delegates  to  visit  exhibits 
and  hospitality  quarters. 


m 

Mr.  Metzger 


Wednesday,  April  3 

9:00  a.m. — Technical  Session,  Conti- 
nental Room. 

Presiding:    Frank    Marx,  president, 

ABC  Engineers,  ABC. 
Session  Coordinator:  James  E.  Gray, 

chief  engineer,  WYDE  Birmingham. 

Ala. 


Mr.  Marx  Mr.  Gray 

9-9:25  a.m. 

"Recent  Developments  in  Videotape 
Recording,"  by  Grant  M.  Smith, 
senior  electrical  engineer,  Ampex 
Corp. 

Since  the  introduction  of  the  Vid- 
eotape recorder,  the  number  of  tape 
machines  in  use  continues  to  in- 
crease. Approximately  1,300  machines 
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RCA  Field  Mesh  Image  Orthicons  7293A  and  8093A 

Sharper  and  Quieter  Picture  Reflects  Tube  Improvements 


You  can  see  the  difference.  It  shows  in  the  upgraded 
picture  quality  when  you  use  the  improved  RCA- 
7293A  in  your  black-and-white  camera  chains.  Look 
for  the  red  base.  It's  your  cue  to  confidence  that  you 
have  the  RCA-7293A  with  high  signal-to-noise  ratio, 
improved  sharpness,  and  a  high  signal  output.  Its  op- 
erational flexibility  and  life  expectancy  are  equivalent 
to  those  of  RCA-5820A. 

In  addition,  RCA-7293A  produces  all  the  RCA  Field 
Mesh  design  features:  better  camera  focus,  less 
"edginess",  and  better  geometry.  It  embodies  RCA's 
quality  assurances  on  uniformity  for  highlight  re- 
sponse, background  shading,  high  effective  sensitiv- 
ity and  anti-ghost  benefits. 


RCA-8093A  is  the  Field  Mesh  Image  Orthicon  rec- 
ommended for  high  quality  tape  recording.  When  par- 
ticular attention  is  paid  to  light-level  control  and  light- 
ing uniformity,  this  tube  produces  even  higher  signal- 
to-noise  ratio  and  longer  gray  scale  reproduction. 

You  can  choose  from  a  complete  line  of  RCA  Field 
Mesh  Image  Orthicons,  including:  RCA-7513  and  the 
matched  set  RCA-4415  &  4416  for  color;  and  for 
black-and-white:  RCA-7293A,  7295B,  7389A,  and 
8093A.  Ask  for  them  at  your  authorized  distributor 
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were  in  operation 
as  of  January  1962, 
and  undoubtedly 
this  number  has  in- 
creased well  above 
this  figure.  Recent 
noteworthy  events 
have  been  the  in- 
troduction of  tran- 
sistorized circuitry, 
simplified  means 
for  color  recording, 
improved  heads, 
editing  techniques 
and  miniaturization.  This  paper  will 
describe  the  recent  developments  which 
have  been  incorporated  in  the  new  Am- 
pex  single  console  four-head  Videotape 
recorder. 

9:30-9:55  a.m. 

"What  to  Took  for  in  New  Designs 
Using  Transistors,"  by  R.  N.  Hurst, 
broadcast  studio  engineer,  RCA. 

Broadcast  engi- 
neers who  make  no 
attempt  to  become 
acquainted  with 
transistors  will  very 
rapidly  find  them- 
selves unable  to 
participate  in  some 
of  the  liveliest  tech- 
nical conversations 
in    the  industry. 


A 

■l  ^P-  ■  |  The  transistor, 
scarcely  more  than 
10  years  old,  has 
been  refined  and  developed  to  the  point 
where  it  is  a  fast-rising  contender  for 
many  of  the  circuit  functions  required 
in  broadcast  equipment,  both  audio  and 
video.  With  the  passing  of  each  day 
more  and  more  equipment  is  being  re- 
designed to  use  transistors.  The  present 
trend  toward  miniaturization  also  re- 
quires the  application  of  these  new  de- 
vices. 

This  paper  will  discuss  in  detail,  sev- 
eral areas  where  the  characteristics  of 
transistors  require  a  different  design 
philosophy  than  tube  circuity,  and  how 
this  philosophy  may  be  applied. 

10-10:25  a.m. 

"An  Automated  Audio  Console,"  by 
Edward  M.  Mullin,  project  engi- 
neer, IT  A  Electronics  Corp. 
Today's  emphasis  on  a  tight  pro- 
gram  format   often   taxes  the  profi- 
ciency of  even  the  best  audio  opera- 
tors. Many  stations  have  realized  the 
difficulty    of   maintaining    their  high 
standards    of    station    operation  in 
programming  and  have  been  search- 
ing for  a  method  of  simplifying  the 
console  operator's  task.  Top  40  type 


Mr.  Mullin 


of  programming, 
the  multiplicity  of 
duties,  and  the  con- 
solidation of  nu- 
merous functions 
formerly  carried 
out  by  several  peo- 
ple have  added 
measurably  to  the 
tasks  confronting 
control  room  per- 
sonnel. 

This  paper  will 
discuss  the  prob- 
lems involved  in  the  development  of  an 
antomatic  audio  console  designed  to 
alleviate  many  of  the  problems  now  con- 
fronting the  control  room  operator. 

10:30-10:55  a.m. 

"The  ABC  Color  Operating  Standards," 
by  A.  W.  Malang,  chief  video  facili- 
ties engineer,  ABC-TV. 

After  ABC-TV 
reached  the  deci- 
sion to  commence 
color  broadcasting, 
it  became  rapidly 
apparent  that  color 
operating  practices 
were  far  from 
standardized,  and 
were  in  fact  con- 
sidered by  some  to 
be  incapable  of  be- 
ing standardized. 
In  order  to  accom- 
plish network  broadcasting  on  a  clock 
time  basis  ABC-TV  finds  it  advantage- 
ous to  play  back  each  show  a  number 
of  times  in  different  places.  Hence,  if 
the  color  shows  (as  of  this  date  film 
only)  were  to  be  of  consistent  and 
comparable  quality,  standardization  was 
mandatory. 

The  measure  of  success  of  this  pro- 
gram has  been  exemplified  by  the  com- 
ments of  viewers  and  affiliates,  in  which 
consistent  high  quality  of  the  color  pro- 
grams has  been  expressed. 

11-11:25  a.m. 

"A  New  Approach  to  a  Color  Film 
Channel,"  by  I.  C.  Abrahams,  con- 
sultant, advance  engineering,  General 
Electric  Co. 

This  paper  describes  a  new  sys- 
tem, which  makes  use  of  a  fourth 
tube,  whose  exclusive  function  is  to 
pick  up  the  luminance  information  from 
the  slide  or  film.  The  use  of  this  tube 
for  such  a  purpose  permits  obtaining 
improved  sharpness  of  the  luminance 
signal,  since  its  output  is  independent 
of  register.  On  the  other  hand,  the 
registration  of  the  three  images  of  the 
other  three  channels  is  not  nearly  so 
critical,  since  they  contribute  only  to 
the  chromaticity  of  the  picture. 

Superior  sharpness  is  therefore  ob- 


Malang 


Mr.  Abrahams 


11:30  a.m.-12  noon 


tained  for  both  the 
color  picture  and 
the  monochrome 
picture.  Although 
there  are  color 
errors  which  theo- 
retically arise  in 
a  system  of  this 
type,  it  will  be 
shown  that  these 
are  not  of  prac- 
tical consequence 
in  the  final  anal- 
ysis. 


Mr.  Hathaway 


"Rf  Interference  Reduction  in  Tele- 
vision Pickups,"  by  J.  L.  Hathaway, 
staff  engineer,  NBC. 

This  paper  de- 
scribes the  nature 
of  radio  frequency 
interference  which 
has  degraded  and 
even  ruined  a  few 
NBC-TV  field  pro- 
grams over  the 
past  years.  It  out- 
lines some  efforts 
to  eliminate  inter- 
ference by  cut-and- 
try  brute  force 
methods.  Further, 
it  points  out  two  practical  methods  of 
definitely  reducing  the  deleterious 
effects  of  radio  interference;  one  of 
these  utilizing  the  newly  developed  filter 
which  is  described  in  detail. 

12:30  p.m. — Engineering  Luncheon, 
Williford  Room. 

Presiding:  Orrin  W.  Towner,  chair- 
man, Broadcast  Engineering  Confer- 
ence Committee, 
director  of  engi- 
neering, WHAS- 
AM-TV  Louis- 
ville. 

Presentation  of  En- 
g  i  n  e  e  r  i  n  g 
Ach  i  e  v  e  m  ent 
Award  :  by 
George  W . 
Bartlett,  man- 
ager of  engineer- 
ing, NAB. 
Acceptance  of 
Award:  Dr.  George  R.  Town,  dean 
of  engineering,  Iowa  State  U.,  Ames, 
Iowa. 

Speaker:  Dr.  Simon  Ramo,  vice  chair- 
Thompson  Ramo  Wooldridge  Co. 

2:30-5  p.m.— General  Assembly,  Grand 
Ballroom:  Featuring  the  annual  FCC 
panel  discussion. 

7:30  p.m.— Annual  Convention  Ban- 
quet, International  Ballroom. 


Dr.  Ramo 
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Improved  RCA  Image  Orthicon  RCA-5820A 
Has  No  Match  for  Tube  to -Tube  Uniformity 


The  key  to  telecasting's  highest  performance  uni- 
formity from  tube-to-tube  is  RCA-5820A,  the  Image 
Orthicon  respected  as  "standard"  of  the  industry. 

On  every  major  characteristic  by  which  TV  pictures 
are  measured,  RCA-5820A  is  quality  assured.  If  you 
use  RCA-5820A,  you  can  get  another  like  it  with  com- 
plete confidence.  How  can  you  be  sure?  Each  and 
every  RCA-5820A  is  tested  and  rated  in  three  differ- 
ent cameras  and  given  a  final,  thorough  operational 
check  prior  to  shipment! 

The  excellence  you  buy  in  today's  RCA-5820A 
includes:  High  signal-to-noise  ratio,  uniformity  of 
signal  output  and  background,  high  sensitivity  and 
improvements  in  resolution  capability. 


This  RCA  Image  Orthicon  is  recognized  as  an  ex- 
ceptional all-purpose  type  for  studio  or  remote  use. 
It  features  microscopic  gun  alignment,  gold-plated 
grids,  and  pre-tested  mesh  to  assure  reduced  micro- 
phonics. 

A  leader  in  TV  Camera  Tube  development  since  the 
early  days  of  television,  RCA  today  offers  a  complete 
line  of  Image  Orthicons  for  black-and-white  and  color, 

SEE  YOUR  AUTHORIZED  DISTRIBUTOR  OF  RCA  BROADCAST  TUBES. 
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Exhibitors 


ADVERTISING  COUNCIL 

Exhibit  Hall  Foyer 

Contributions  to  public  service  cam- 
paigns by  broadcasters  and  creative 
work  of  volunteer  agencies  will  be  on 
display. 

•Personnel:  Allan  Wilson,  Gordon 
Kinney,  Duffy  Schwartz. 

AITKEN  COMMUNICATIONS  INC. 

Space  64  W 

A  new  system  of  spot  storage  and  se- 
lection will  be  shown.  The  system,  with 
a  MaCarTa  Carousel  at  the  heart, 
comes  in  two  versions:  one  provides 
complete  automatic  selection  via  re- 
corded dial  pulses;  the  other  is  operator 
push  button  controlled. 

Each  Carousel  holds  24  10-minute 
magazines  and  the  system  to  be  shown 
uses  four  units  to  provide  a  96-maga- 
zine  system. 

Personnel:  Kenneth  Aitken,  Dexter 
Haymond. 


CONVENTION  EXHIBITS 

Manufacturers  of  broadcast  equipment  will  show  their  newest 
products  along  with  established  lines  in  the  lower  lobbies  of  the 
Conrad  Hilton  Hotel  in  Chicago.  Following  are  descriptions  of  the 
principal  products  to  be  on  display  in  the  two  separate  exhibit  halls. 
The  exhibit  space  designated  is  in  the  Conrad  Hilton  unless  otherwise 
indicated. 

Station  representatives,  networks,  syndicators  and  miscellaneous 
industry  service  firms  are  listed  on  following  pages,  including  personnel 
attending  the  convention.  These  are  based  on  information  available 
as  Broadcasting  went  to  press. 

A  list  of  manufacturers  of  equipment  who  will  maintain  hospi- 
tality suites  will  be  found  in  the  "Where  to  Find  It"  directory  {page 
122). 


ALFORD  MANUFACTURING  CO. 

Space  21 W 

Alford  this  year  will  show  tv  and  fm 
antennas,  diplexers,  coaxial  switches, 
vestigial  sideband  filters,  RF  measuring 
instruments. 

Personnel:  Harold  H.  Leach,  Gerald 
Cohen. 

ALTO  FONIC  TAPE  SERVICE  INC. 

Space  32 W 

AMPEX  CORP. 

Space  28 W 

Four  new  products  will  be  intro- 
duced: the  VR-1100,  low-cost,  all  tran- 
sistor Videotape  recorder;  Editec  time 
element  control  system  for  precise  auto- 
matic editing  and  full  animation  on  tv 
tape;  Mark  IV  heads,  new  design  long- 
life  video  heads  for  VR-1000  and  VR- 
1100  recorders;  602  Audio  Recorder, 
an  improved  field  recorder/playback 
for  broadcast,  industrial  and  education- 
al uses. 

Also  to  be  shown  are  the  VR-1000C 
Videotape  recorder  equipped  with  In- 
tersync  tv  signal  synchronizer,  Amtec 
time  element  compensator,  electronic 
editor,  Editec  and  Colortec,  direct  color 
recovery  system;  VR-1500  portable 
closed  circuit  Videotape  recorder;  IV2" 
conversion  kit  for  VR-1000  recorders; 
Marconi  Mark  IV  monochrome  camera 


What's  going  on 

in  Suite  1119A? 
Dick  Lawrence  knows.  That's  where 
you'll  hear  Radio  a  la  Carte.  He's 
heard  it  with  John  Alexander  and 

they  bought  it  for  WFLA  in  the 
Tampa,  St.Pete  markets.  Dick  says : 
"I'm  happy  to  endorse  Radio  a  la 
Carte." 

Corner  Marv  Kempner  at  Suite 
1119A,  Conrad  Hilton  Hotel.  Hear  it 
yourself. 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 


chain;  Marconi  eight-event  store  and 
switching  unit;  PR-10  professional  audio 
recorder;  SA-10  speaker/amplifiers  and 
MX- 10  mixer;  354  broadcast  recorder 
with  new  four-position  head  and  full 
line  of  audio  tape  and  UST  prerecorded 
tapes. 

Personnel:  C.  Gus  Grant,  Tom  Davis, 
Tom  Merson,  Bob  Day,  George  Shoaf, 
Jack  Miller,  Tom  Washburn,  Gregg 
Perry. 

ANDREW  CORP. 

Space  70W 

Andrew  will  feature  its  Multi-V 
antenna,  providing  full  performance 
data,  its  accessories  and  Andrew  pattern 
services.  The  Multi-V  is  now  cataloged 
in  standard  sizes  up  to  16  bays.  A  new 
Heliax  display  will  be  made,  featuring 
a  large  selection  of  flexible  coaxial 
cable.  Coaxial  transfer  switches  for 
rapid  switching  of  pairs  of  transmis- 
sions will  also  be  displayed.  The 
switches  will  be  shown  in  operation  and 
with  construction  details. 

Personnel:  John  Gyurko,  Douglas 
Proctor,  C.  Robert  Laine,  Robert  Bickel, 
Henry  Miller,  John  Lenehan,  Edward 
Dwyer,  Dr.  Victor  Andrew. 

AUTOMATIC  TAPE  CONTROL  INC. 

Space  22  W 

Complete  station  automation  will  be 
on  display,  including  the  new  SP-10-1 
systems  Programmer.  The  Programmer 
is  said  to  be  capable  of  handling  up 
to  1 0  audio  sources  in  any  random  pat- 
tern desired.  Program  planning  is  dial- 
ed into  the  unit  in  the  sequence  desired. 
The  modular  concept  of  ATC  automa- 
tion and  the  ease  of  designing  and  as- 
sembling complete  systems  exactly 
matched  to  format  requirements  will  be 
stressed. 

Personnel:  Vernon  A.  Nolte,  Robert 
S.  Johnson,  N.  Elmo  Franklin,  Ted 
Bailey,  Jack  Jenkins,  George  Stephen- 
son Jr.,  T.  R.  Ives. 

BALL  BROTHERS  RESEARCH  CORP. 

Space  23 W 

Equipment  for  converting  standard 
black  &  white  or  color  tv  signals  into 
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Sponsor  Preferred 
Choose  RCA-4415  &  4416  for  Your  Big  Year  in  Color 


Colorcast  schedules  are  growing  heavier.  And 
heavier.  And  heavier.  Get  set  now  to  deliver  the 
sharp,  true,  bright  pictures  sponsors  demand  for 
their  programs  and  commercials.  Replace  with 
RCA  Image  Orthicons  4415  &  4416.  For  RCA  in- 
sists on  highest  quality  performance  in  its  color 
image  orthicons.  And  has  invested  more  to  get  it. 

The  RCA  3-tube  factory-matched  set  in  your 
camera  produces  exceptional  pictures  in  color  re- 
ceivers, as  well  as  high  resolution  pictures  with 
normal  tone  rendition  in  black-and-white  sets. . .at 
lighting  levels  available  in  black-and-white  studios! 
There's  no  problem  of  high  scene-lighting  temper- 
atures,., no  need  for  extra  air-conditioning.  And 


many  lighting  costs  usually  associated  with  high- 
est quality  indoor  color  pickup  are  avoided. 

RCA  precision  construction,  Field  Mesh,  plus 
finely  matched  tube  characteristics  assure  you  ex- 
cellent picture  registration  and  uniform  color  bal- 
ance.over  the  entire  scanned  area. 

Also  available  is  RCA-7513,  an  Image  Orthicon 
for  highest  quality  color  pickup  using  conventional 
color  TV  lighting.  Ask  about  RCA  Image  Orthicons 

locally.  SEE  YOUR  AUTHORIZED  DISTRIBUTOR  OF  RCA 
BROADCAST  TUBES. 


RCA  ELECTRON  TUBE  DIVISION,  HARRISON,  N.J. 


The  Most  Trusted  Name  in  Television 


For  name  and  address  of  your  local  distributor  write  or  call  your  nearest  RCA  Distributor  Products  Sales  Office-New  York,  N.  Y.:  36  W.  49th  St.,  MUrray  Hill  9-7200;  Needfiam 
Heights  94,  Mass.:  80  "A"  St.,  Hlllcrest  4-8480;  Washington  7,  D.  C:  1725  "K"  St.,  S.W.,  FEderal  7-8500;  Atlanta,  Ga.:  134  Peachtree  St.,  N.W.,  JAckson  4-7703;  Cleveland. 
Ohio:  1621  Euclid  Ave  ,  CHerry  J-3450;  Chicago,  III.:  Merchandise  Mart,  467-5900;  Dallas  7,  Teias:  7901  Carpenter  Freeway,  MEIrose  1-3050;  Kansas  City  14,  Mo.: 
7711  State  Line,  EMerson  1-6462;  Los  Angeles  22,  Cal.:  6801   E.  Washington  Blvd.,    RAymond  3-8361.    SEE  THE  RCA  IMAGE  ORTHICON   DISPLAY  AT  NAB. 


NAB  PREVIEW 

EXHIBITS  CONTINUED 

digital  form  for  ease  of  transmission, 
switching  and  regeneration  will  be  on 
display. 

Personnel:  Jack  Rickel,  Ken  Hackett, 
John  Ringstad,  George  W.  Baker,  R.  C. 
Mercure,  Don  Sprague. 

BAUER  ELECTRONICS  CORP. 

Space  56W 

Bauer  Electronics  this  year  will  dis- 
play the  Model  707  1  kw  transmitter, 
the  Model  FB-5000J  5000  w  transmitter 
and  the  Model  440  "Log  Alarm"  auto- 
matic logging  device.  It  will  be  the  first 
NAB  Convention  display  for  the  latter 
two  items. 

Personnel:  Paul  Gregg,  Fritz  Bauer, 
Bob  Ferrell,  Gus  Lynch,  John  Felt- 
house,  Ben  Greenhaw,  John  Win- 
chester, John  Brooks,  Jess  Swicegood, 
Chester  Faison,  George  Wilson,  Gordon 
Keyworth,  Richard  Fenstermacher,  Bill 
Overhauser,  Jack  Lawson,  Dave  Evans. 

BOSTON  INSULATED  WIRE  & 
CABLE  CO. 

Space  71 W 

Tv  camera  cables,  special  application 
tv  cameras,  microwave  equipment,  and 
cable  assemblies  will  be  among  this 


year's  display. 

Personnel:  Alden  C.  Davis,  Hubert 
Goodwin,  Jack  E.  Ferrer. 

BROADCAST  ELECTRONICS  INC. 

Space  14E 

Broadcast  Electronics  this  year  will 
show  four  new  products — a  recorder- 
playback  cartridge  unit,  a  phase  monitor 
and  two  variations  of  existing  models — 
in  addition  to  regular  items  in  their 
line. 

The  new  cartridge  unit,  Spotmaster 
Model  500  DL,  is  capable  of  delaying 
broadcast  of  programs  from  6  seconds 
to  30  minutes  and  was  specially  de- 
signed to  help  the  broadcaster  eliminate 
objectionable  language,  for  instance, 
on  telephone  interview  type  programs. 

The  new  phase  monitor,  Model 
28V-2,  will  handle  up  to  6  element  ar- 
rays, with  additional  inputs  supplied  on 
request,  and  occupies  less  than  9  inches 
of  rack  space.  It  measures  phase  angle, 
current  ratios  and  amplitude  on  a  single 
meter  with  7"  scale  length.  Measure- 
ment accuracy  is  1°  with  repeatability 
to  V20. 

Spotmaster  Models  500A  and  505A, 
the  other  new  products  being  shown, 
are  variations  of  Spotmaster  Models 
500  and  505.  In  addition  to  these  new 
items,  7  products  from  the  regular 
Broadcast  Electronics  line  will  be 
shown,  including  recorder,  playback, 


recorder-playback  combination  unit, 
equalized  turntable  preamplifier  and 
cartridge  racks. 

Personnel:  Ross  Beville,  Jack  Neff, 
Don  Smith,  Dave  Durst,  Jim  Wood- 
worth,  Ben  Strouse. 

CHARLES  BRUNING  CO. 

Space  41X 

The  Copyflex  diazo  machine  line  for 
simplified  program  logging  and  a  newly 
developed  system  for  sales  contracts 
and  billing  will  highlight  the  firm's 
exhibit.  Bruning  will  also  exhibit  its 
new  Copytron  electrostatic  dry  copier 
machine. 

Personnel:  Eugene  Bonk,  Garwin 
Dawley,  Don  Sanders. 

CBS  LABORATORIES 

Space  72 W 

CBS  Labs  this  year  will  exhibit  Audi- 
max  automatic  level  controls,  test  rec- 
ords, VA-1  transistorized  video  dis- 
tribution amplifiers,  digital  display  de- 
vices for  statistical  reporting,  and  other 
products  in  their  line. 

Personnel:  Elliot  R.  Kurtz,  Marvin 
Kronenberg,  Emil  L.  Torick. 

CENTURY  LIGHTING  CO. 

Space  19E,  14E 

Century  will  be  lighting  the  General 
Electric  and  Visual  Electronics  demon- 
strations areas. 

Personnel:  Edward  F.  Kook,  George 
Gill,  Rollo  Gillespie  Williams. 

CHR0N0-L0G  CORP. 

Space  47 W 

Sequential  Television  Equipment  Pro- 
grammer (STEP)  is  an  automation  sys- 
tem for  tv  switching,  designed  to  switch 
video  and  audio,  start  and  stop  film 
projectors  and  tape  units  and  operate 
slide  projectors.  STEP  permits  pro- 
gramming an  entire  day's  switching 
sequences  in  advance.  The  sequence 
can  be  checked  out  through  a  preview 
mode.  Provision  for  last  minute  changes 
and  operator  override  is  provided  in  the 
programmer. 

Chrono-Log  Digital  Clocks  have  been 
used  to  provide  digital  outputs  of  time 
for  network  coverage  of  astronaut 
flights.  They  can  be  used  for  coverage 
of  sporting  events  and  other  events 
where  viewer  interest  is  centered  on  the 
importance  of  time. 

Personnel:  Arthur  Freilich,  Saul 
Meyer,  Bill  Nobles,  Ed  Nemec,  R.  A. 
Mayes,  John  Brooks,  Ken  Gregson, 
Butler  Sanchez. 

COLLINS  RADIO  CO. 

Space  27W 

The  transistorized  900C-1  Fm  Stereo 
Modulation  Monitor  will  be  among  the 


Commercial  Producers,  Incorporated 

Boston,  Massachusetts 

(Cordiality  invites   VIM  members 

to 

^JdoSpitalitu  Suite  918s$ 
Conrad  Hilton  Hotel 
open  J^rom   10:00  ^  untif 
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RCA-7295B 

Now  RCA  Brings  High  Fidelity  to  Image  Orthicons 


Now!  An  RCA  Image  Orthicon  with  picture  pickup 
fidelity  so  high,  it's  like  bringing  your  audience  right 
into  the  studio. 

That's  RCA-7295B...a  new  41/2"  type  unilaterally 
interchangeable  with  the  7295  and  7295A.  Tighter 
performance  limits  and  additional  tests  and  inspec- 
tions at  RCA  have  refined  processes  and  materials 
to  such  an  extent  that  performance  of  this  TV  Camera 
Tube  rivals  that  of  any  Image  Orthicon  on  the  market. 

With  this  AVz"  Image  Orthicon,  you  get  the  ultimate 
in  flexibility  for  high  fidelity  pickup  in  black-and-white 
TV.  Because  you  get:  improved  background  uniform- 


ity, higher  signal  output  levels,  better  signal  uniform- 
ity, higher  signal-to-noise  ratio,  improved  detail  re- 
sponse, reduced  microphonics,  and  stable  sensitivity. 

All  these  improvements  had  to  come  in  a  tube  from 
RCA— a  leader  in  TV  Camera  Tube  development  since 
the  early  days  of  television.  Ask  locally  about  a  com- 
plete line  of  RCA  Orthicons  for  color  and  black-and- 
white  telecasting,  see  your  authorized  distributor  of 

RCA  BROADCAST  TUBES. 

RCA  ELECTRON  TUBE  DIVISION,  HARRISON,  N.J. 


The  Most  Trusted  Name  in  Television 


For  name  and  address  of  your  local  distributor  write  or  call  your  nearest  RCA  Distributor  Products  Sales  Office-New  York,  N.  Y.:  36  W.  49th  St.,  MUrray  Hill  9-7200;  Needham 
Heights  94,  Mass.:  80  "A"  St.,  Hlllcrest  4-8480;  Washington  7,  D.  C:  1725  "K"  St.,  S.W.,  FEderal  7-8500;  Atlanta,  Ga.:  134  Peachtree  St.,  N.W.,  JAckson  4-7703;  Cleveland, 
Ohio:  1621  Euclid  Ave.,  CHerry  1-3450;  Chicago,  III.:  Merchandise  Mart,  467-5900;  Dallas  7,  Texas:  7901  Carpenter  Freeway,  MEIrose  1-3050;  Kansas  City  14,  Mo.: 
7711  State  Line,  EMerson  1-6462,  Los  Angeles  22,  Cal.:  6801   E.  Washington  Blvd.,    RAymond  3-8361 .  SEE  THE  RCA  IMAGE  ORTHICON   DISPLAY  AT  NAB. 


NAB  PREVIEW 

EXHIBITS  CONTINUED 

new  equipment  at  the  Collins  display. 
The  900C-1  measures  main  channel, 
sub  channel,  pilot  carrier  and  SCA  car- 
rier insertion;  it  will  measure  stereo 
separation,  crosstalk  and  pilot  phase; 
provides  stereo  and  monaural  output  for 
proof  of  performance  measurements, 
plus  output  connections  for  measure- 
ment of  am  noise  and  distortion. 

Also  new  is  the  26U-2  Stereo  Peak 
Limiting  Amplifier,  featuring  ganged 
limiting  action  for  maximum  stereo 
separation,  compatible  with  complete 
limiting  capabilities. 

New  Marti  equipment,  sold  by  Col- 
lins, will  be  the  M30B/TPS  higher 
powered  remote  broadcast  transmitter, 
and  the  11RS-2R  new  improved  match- 
ing receiver. 

The  company  will  also  display  the 
830D-1A  1  kw  fm  transmitter,  the 
830F-1A  10  kw  fm  transmitter,  A830- 
2  direct  fm  exciter,  786M-1  stereo  multi- 
plex generator,  808 A- 1  remote  console 
and  other  am  and  fm  stereo  equipment. 

The  display  will  show  a  Collins  300F 
250  w  transmitter  installed  in  1938  at 
WGAU  Athens,  Ga.  It  was  the  winner 
of  the  company's  recent  oldest  transmit- 
ter contest  and  was  in  continuous  daily 
service  from  1938  until  it  was  replaced 
with  a  20V-3,  supplied  by  the  company, 
earlier  this  month.  A  20V-3  will  also 
be  on  display. 

Personnel:  J.  A.  Chenoweth,  L.  B. 
Davis,  C.  E.  Dixon,  B.  E.  Dobbins,  R. 

D.  Essig,  R.  C.  Evans,  E.  J.  Gilbert,  J. 

E.  Goslin,  D.  K.  Haahr,  J.  M.  Haerle, 
Jerrell  Henry,  H.  W.  Hepler,  B.  V. 
Hite,  T.  L.  Huebsch,  L.  H.  Leggett,  J. 
L.  Littlejohn,  W.  J.  McKnight,  S.  M. 
Murchison,  H.  O.  Olson,  H.  L.  Peters, 
E.  G.  Randolph,  R.  E.  Richards,  C.  R. 
Rollert,  G.  R.  Schneider,  J.  H.  Speck, 
J.  F.  Stanbery,  B.  W.  Stearns,  J.  L. 
Taylor,  K.  E.  Vaughn,  J.  E.  Wahrer, 
A.  P.  Walker,  F.  P.  Wallace,  C.  W. 
Walters,  G.  C.  Wetmore,  P.  R.  Whar- 
ton. R.  M.  Winston,  R.  H.  Wunder. 

COMMERCIAL  RECORDING  CORP. 

Space  A -East 

A  complete  line  of  station  ID  and 
promotional  jingles,  plus  commercial 
jingles  will  be  exhibited. 

Personnel:  John  J.  Coyle,  Buddy  Har- 
ris, Walter  Wienecke,  Bud  Curry. 

CONRAC  DIV.  OF  GIANNINI 
CONTROLS  CORP. 

Space  7E 

Conrac  will  offer  four  new  products 
for  view  at  the  convention,  a  color 
master  monitor,  a  transistorized  moni- 
tor, a  kinescope  recording  chassis  and 
an  audience  and  studio  monitor. 

The  master  monitor  utilizes  95  tran- 


sistors and  21  tubes  and  has  a  precision 
decoder.  The  color  monitor's  only  op- 
erating controls  are  contrast  and  bright- 
ness. The  transistorized  monitor,  8 
inches  and  fully  regulated,  features  a 
DC  coupled  video  amplifier  with  keyed 
backporch  clamp.  It  has  a  two  channel 
video  input  and  diode  switcher,  light 
weight,  size  adjustment  and  a  horizon- 
tal displacement  switch. 

The  new  kinescope  recording  chas- 
sis is  designed  to  fill  the  gap  between 
the  studio  monitor  and  the  elaborate 
professional  kinescope  recording  moni- 
tor. It  features  internal  blanking,  video 
phase  reversal,  sweep  reversal,  aperture 
correction  and  regulated  high  and  low 
voltage.  The  new  audience  and  studio 
monitor,  the  CVA23,  is  a  voltage  regu- 
lated utility  monitor  offering  full  10  mc 
bandwidth,  but  uses  a  23-inch  rectangu- 
lar tube. 

Personnel:  W.  J.  Moreland,  J.  G. 
Jones,  R.  M.  Alston,  R.  N.  Vendeland, 
Al  Slater,  Parker  Wickman  and  Wil- 
liam A.  Ems. 

CONTINENTAL  ELECTRONICS 

Space  25 W 

Continental  Electronics,  a  subsidiary 
of  Ling-Temco-Vought  Inc.,  this  year 
will  exhibit  its  5/10  kw  transmitter,  re- 
mote control  and  fault  alarm  equip- 
ment, monitor  receiver  and  magniphase. 
In  way  of  new  products  it  will  show  a 
new  vidicon  camera  chain. 

Personnel:  James  O.  Weldon,  Mark 
W.  Bullock,  Thomas  B.  Mosley,  Vernon 
Collins,  Richard  P.  Buckner,  James 
Hamilton,  Richard  Edwards,  Bill  Wald- 
rup,  J.  C.  Nickens,  Stan  Ponte,  Joe 
Sainton,  Jim  Anderson,  Charley  Rey- 
nolds, W.  O.  Crusinberry. 

CUMMINS  ENGINE  CO. 

Space  36W,  37 W 

This  will  be  the  first  year  of  Cum- 
mins' exhibit  of  its  line  of  standby  diesel 
generator  systems  which  range  from  60 
kw  to  400  kw.  The  exhibit  will  be 
newly  designed  by  Elliot-Noyes,  featur- 
ing cutaway  model  in  action,  lighting 
up  display  when  regular  power  cuts  off. 

Personnel:  W.  S.  Gripman,  R.  B. 
Sonntag,  G.  W.  Paine,  V.  R.  Hill,  J.  W. 
Fritz. 

DRESSER-IDECO  CO. 

Space  61 W 

A  display  of  the  firm's  tv,  fm,  micro- 
wave towers;  their  design,  construction 
and  inspection  will  be  shown. 

Personnel:  Dan  Byrd,  J.  Roger  Hay- 
den,  Tom  Singell,  John  Groseclose, 
Robert  Sload,  Orville  Pelkey,  Robert  A. 
Vaughn. 

DYNAIR  ELECTRONICS  INC. 

Space  49 W 

Two  completely  new  lines  of  solid- 


state  modular  amplifier  units,  a  new 
solid-state  switching  equipment,  broad- 
cast transmitters,  closed  circuit  tv  trans- 
mitters and  other  signal  processing  ac- 
cessories will  make  up  the  Dynair  ex- 
hibit. 

The  new  amplifiers  are  the  Series 
1000  Equipment,  a  complete  line  of 
video  and  pulse  modular  amplifiers 
which  plug  into  a  l3A  inch-high  frame; 
and  the  Series  3000  Equipment,  similar 
except  the  modules  mount  in  a  iVz  inch 
frame  and  12  modules  may  be  mounted 
in  a  19  inch  width.  The  advanced  de- 
sign parameters  include  20  mc  band- 
widths,  minimum  power  and  space  re- 
quirements, meantime  between  failure 
ratings  of  approximately  5,000  hours, 
differential  phase  and  gain  of  nominal 
amounts  and  minimal  crosstalk. 

The  Series  5100  Switching  Equip- 
ment is  a  remote  controlled,  solid-state, 
expandable  modular  system  providing 
switching  of  transient  free  20  mc  infor- 
mation from  any  number  of  inputs  to 
any  number  of  outputs. 

The  TX-1B  closed  circuit  tv  trans- 
mitter and  the  TX-600H  broadcast 
transmitter  will  also  be  shown.  The  TX- 
600-H  produces  600  w  peak  visual  and 
90  w  aural. 

Personnel:  E.  G.  Gramman,  Omar  E. 
LaHue,  Joseph  Petit,  George  W.  Bates, 
Dwain  A.  Keller. 

ELECTRA  MEGADYNE  INC. 
(successor  to  EMI/US) 

Space  4E 

New  equipment  this  year  includes:  a 
dial-operated  monitor  system,  designed 
for  greater  simplicity  in  selecting  vari- 
ous video/audio  program  sources  from 
remote  locations;  a  solid-state  four  out- 
put distribution  amplifier;  a  solid-state 
four  output  pulse  distribution  ampli- 
fier; a  custom  designed  switching  sys- 
tem; a  completely  automated  tv  studio 
with  advanced  design  vidicon  cameras 
mounted  on  remote  control  pan  and 
tilt  heads. 

Other  equipment  to  be  shown  are 
the  AVi  inch  image  orthicon  cameras, 
a  vidicon  color  camera,  a  new  2-1  vidi- 
con and  a  display  in  EMI's  design  and 
construction  of  custom  audio  and  video 
control  equipment. 

Personnel:  P.  S.  Nicolaysen,  A.  B. 
Rozet,  M.  Ellison,  J.  Tucker,  F.  J.  Dud- 
lipp,  J.  Neitlich,  P.  Macfarlane,  A. 
Lane,  G.  Krutilek,  R.  Striker,  M.  Mc- 
Keon,  P.  Weisel,  T.  Baker,  P.  Welcome. 

ELECTRONIC  APPLICATIONS  INC. 

Space  20 W 

Several  new  microphones,  the  C-12A, 
CKS4  and  C-60  capacitor  microphones 
will  be  shown.  Also  to  be  introduced  is 
the  new  model  D19C  microphone  for 
use  where  very,  very  high  quality  is 
needed,  according  to  the  manufacturer. 
The  microphone  was  designed  with  a 
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shock-lock  stand. 

Personnel:  V.  J.  Skee,  T.  M.  Skee, 
J.  B.  Anthony,  Chet  Mylin,  Ted  Pappas. 

ELECTRONICS,  MISSILES  & 
COMMUNICATIONS  INC. 

Space  53 W 

EM&C  this  year  will  show  vhf  and 
uhf  translators,  translator  accessories 
and  uhf  transmitters. 

Personnel:  Dr.  B.  W.  St.  Clair,  Robert 
F.  Romero,  Henry  Shapiro,  Melvyn 
Lieberman,  H.  C.  McKenzie. 

GATES  RADIO  CO. 

Space  44  W 

Several  new  products  will  be  fea- 
tured, including  the  new  BC-1G  1  kw 
am  transmitter  which  is  completely  re- 
styled  externally  and  improved  intern- 
ally. It  will  be  displayed  along  with  a 
compatibly  styled  BC-5P-2  5  kw  am 
transmitter. 

Two  Gates  fm  transmitters  also  will 
be  shown:  the  1000  w  and  5000  w 
models  for  stereo  programming.  The 
M-6095  Cascade  exciter  and  M-6146 
stereo  generator,  two  stereo  consoles, 
a  stereo  limiter  and  new  turntable  pre- 
amplifier will  be  on  display. 

An  operating  exhibit  of  the  new 
Cartritape  II,  three-cue  tone  cartridge 
tape  system  will  be  featured.  The  sys- 
tem offers  a  choice  of  one,  two  or  three 
cue  tones  in  a  system  that  can  be  in- 
creased as  needed  by  adding  plug-in 
amplifiers. 

Three  new  Gates  microphones  will 
be  introduced  and  10  audio  consoles, 
including  the  three  transistor  models 
introduced  at  last  year's  NAB,  will  be 
on  display. 

Also  featured  will  be  a  model  of  a 
50  kw  helicopter  transportable  system, 
which  the  company  will  soon  deliver  to 
the  U.  S.  Army  Signal  Corp. 

Personnel:  N.  L.  Jochem,  George 
Yazell,  Ed  Gagnon,  Dick  Spruill,  Urlin 
Whitman,  L.  J.  Cervone,  Eugene  Ed- 
wards, Frank  Parrish,  Franz  Cherny, 
Reck  Morgan,  Bill  Moats,  Joe  Engle, 
Stan  Whitman,  Ed  Wilder,  Paul  Timpe, 
and  Ed  Shuey,  London  England. 

GENERAL  ELECTRIC  CO. 

Space  19E 

A  new  line  of  uhf  transmitters  and 
uhf  zig-zag  panel  directional  antennas 
will  be  introduced  by  GE.  According 
to  the  company  the  frequency  drift  in 
the  new  antenna  is  no  more  than  five 
parts  in  10  million  and  is  inherent  in 
the  transmitter  design.  Heart  of  the 
series  is  TT-55-A  100  w  transmitter 
with  transistorized  crystal  oscillator  cir- 
cuits for  visual  and  aural  carrier  fre- 
quencies. 

It  can  be  used  for  certain  low-power 
applications,  but  in  most  cases  will  serve 
as  the  driver  for  the  TT-56-A,  a  new 
12.5  kw  transmitter,  or  the  TT-57-A, 
a  new  25  kw  transmitter.    The  new 
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transmitters  require  35%  less  floor 
space  than  other  models  in  the  same 
frequency  range. 

The  new  antenna  is  the  first  non- 
resonant  panel  type  available  for  uhf, 
according  to  GE.  It  makes  available 
an  almost  limitless  variety  of  directional 
radiating  patterns.  Made  up  of  zig-zag 
panels,  specific  antenna  designs  are  de- 
veloped from  a  computer  program 
which  interpolates  between  closest  val- 
ues for  more  than  150  previously  cal- 
culated patterns. 

Other  new  products  to  be  shown  are 
3"  image  orthicon  color  camera,  profes- 
sional live  vidicon  camera,  color  film 
camera,  black  and  white  continuous  mo- 
tion picture  film  projector,  transistorized 
sync  generator,  3"  image  orthicon  black 
and  white  camera  and  educational  tv 
studio  package. 

GE  describes  its  four-camera  film 
unit  with  four  camera  pickup  tubes  in- 
stead of  the  usual  three  as  an  advanced 
concept,  based  on  a  new  transistorized 
vidicon  camera  to  be  introduced  at  the 
NAB  show. 

Three  vidicons  produce  only  chromi- 
nance information,  the  fourth  serving  as 
a  monochrome  camera  carrying  all  the 
picture  detail  and  brightness.  H.  E. 
Smith,  technical  products  marketing 
manager,  said  the  new  color  film  sys- 
tem (PE-24-A)  provides  operating  sta- 
bility and  reliability. 

The  system  works  on  the  coloring 
book  principle  in  which  a  complete 
black-and-white  picture  is  drawn  and 
the  color  filled  in.  A  single  broadband 
vidicon  channel  produces  the  black  and 
white  image  and  three  other  vidicons  fill 
in  electronically  with  color. 

Other  items  on  exhibit  will  include 
1  kw  vhf  high  channel  transmitter, 
2,000  mc  microwave  antenna,  helical 
antenna,  portable  and  rack-mounted 
2,000  mc  relay,  4Vi"  image  orthicon 
vidicon  channel  produces  the  black  and 
white  film  vidicon  camera,  film  center 
multiplexer,  black  and  white  calibra- 


The  where  &  when 

Exhibit  space  in  the  Conrad 
Hilton  is  situated  in  the  lower 
lobbies. 

As  in  past  years,  the  regular 
convention  program  on  Tuesday 
afternoon  is  being  left  open  to 
permit  delegates  to  visit  the  ex- 
hibits as  well  as  the  hospitality 
suites. 

Exhibits  will  be  open  Sunday, 
March  31,  from  12  noon  to  9 
p.m.;  Monday,  April  1,  9  a.m.  to 
9  p.m.;  Tuesday,  April  2,  9  a.m. 
to  5  p.m.,  and  Wednesday,  April 
3,  9  a.m.  to  5  p.m. 

George  E.  Gayou  is  exhibit 
director.  Edward  L.  Gayou  is 
assistant  exhibit  director. 


tion  monitor,  complete  line  of  tv  utility 
monitors,  relay  switching  system,  trans- 
istorized remote  audio  amplifier,  line 
of  audio  equipment. 

Personnel:  R.  L.  Shetler,  R.  L.  Cas- 
selberry,  H.  E.  Smith,  H.  B.  Towlson, 
J.  Wall,  C.  J.  Simon,  G.  H.  Metcalf, 
M.  R.  Duncan,  W.  V.  Ferris,  J.  H. 
Douglas,  W.  G.  Broughton,  R.  W.  Coch- 
ran, R.  L.  Renaud,  H.  R.  Owen,  L.  F. 
Page,  E.  H.  Piatt,  J.  M.  Comer  Jr.,  T. 
F.  Bost  Jr.,  V.  H.  Russell,  R.  E.  Lauter- 
bach,  H.  W.  Granberry,  J.  F.  Watter, 
J.  P.  Stack. 

GENERAL  ELECTRONICS  LABS  INC. 

Space  41 W 

The  line  of  fm  transmitters — 1,  15 
and  30  kw  will  be  shown.  Other  prod- 
ucts on  display  include  stereo  gen- 
erators; SCA  generators;  stereo  control 
consoles;  fm  relay  receivers;  GEL,  Rust 
remote  control  equipment  and  GEL's 
new  Autolog. 

Personnel:  Sal  Fulchino,  Arthur 
Cestaro,  Ben  Newman,  Bill  Dunbar, 
Jack  Langford,  Milan  Leggett,  Howard 
Dempsey,  Bob  Leedham,  Ralph  Owens, 
Revis  Hobbs,  Harold  Taylor,  Al 
Fulchino,  Gordon  Swan,  Richard  Bur- 
den. 

GPL  DIV.,  GENERAL  PRECISION  INC. 

Space  12E 

GPL  will  introduce  for  the  first  time 
its  new  Precision  800  vidicon  viewfinder 
camera  chain  and  its  Precision  580  vidi- 
con film  chain. 

On  display  also  will  be  GPL's  high 
resolution  vidicon  film  chain,  Model 
PA-550;  35  mm  telecast  projector, 
Model  PA-200  and  its  tv  projection  sys- 
tem, Model  PB-615. 

Personnel:  N.  M.  Marshal,  L.  L. 
Pourciau,  A.  G.  Balletta,  A.  F.  Brun- 
dage  and  R.  G.  Farrell. 

HARWALD  CO. 

Space  68 W 

The  Mark  IV  auto-load  inspect-o-film 
machine  with  electronic  graph  record- 
ing scratch  detection,  will  be  featured. 
The  Model  U  Mark  II  inspect-o-film, 
Junior  Deluxe  inspect-o-film,  Splice-o- 
film  automatic  splicer,  Sonomatic  and 
Admatic  continuous  rear  projection 
slide  projectors  will  also  be  shown. 

Personnel:  Ray  L.  Short  Jr.,  Robert 
Grunwald,  Richard  Wallace,  Sam  Cald- 
well, George  Casanave,  Phil  Baron, 
Howard  Bowen,  Richard  Samojla. 

INTERNATIONAL  GOOD  MUSIC  INC. 

Space  65  W 

The  Simplimation,  IGM's  automation 
equipment  will  be  featured  at  the  dis- 
play. Also  to  be  shown  are  the  Heri- 
tage, Premier  and  Sovereign  program- 
ming. 

Personnel:    Rogan    Jones,  Charles 
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Sprague,  Gene  Wagner,  Homer  Grif- 
fith. 

INTERNATIONAL  NUCLEAR  CORP. 

Space  3E 

Transistorized  equipment  will  make 
up  INC's  exhibit.  Included  are  the 
TDA-2  video/pulse  distribution  ampli- 
fier; TDA-26  high  gain  video  amplifier 
and  TCA-3  camera  amplifier. 

Personnel:  Raymond  L.  Weiland, 
Sondra  Darlene  Ewing. 

ITA  ELECTRONICS  CORP. 

Space  15E 

ITA  this  year  will  show  their  line  of 
am  and  fm  transmitters,  fm  and  tv  an- 
tennas, consoles,  documentors  and  ac- 
cessories. 

Personnel:  Henry  E.  Rhea,  A.  S. 
Timms,  Juan  Chiabrando,  Ignacio  Her- 
nandez, C.  A.  Siegrist,  P.  A.  Tyrrell, 
Joseph  Novik,  G.  P.  Wilkinson,  Robert 
Jordan,  Phillip  Sam,  Paul  Sam. 

JAMPRO  ANTENNA  CO. 

Space  39W 

On  display  will  be  a  new  single  bay 
ch.  13  tv  batwing  antenna,  Jampro  type 
JAT  1/1 3H.  A  full  scale  antenna,  cap- 
able of  10  kw  input,  it  is  designed  for 
standby  use. 

Also  to  be  shown  is  the  Jampro  fm 
radiating  element  featuring  digital  tun- 
ing, which  permits  simple  end  cap  ad- 
justment on  the  tower.  This  new  meth- 
od will  permit  extremely  low  VSWR 
ratios  to  be  easily  obtained,  the  com- 
pany says. 

Personnel:  Peter  Onnigian,  Larry 
Seese,  Taro  Yodokawa. 

JOHNSON  ELECTRONICS  INC. 

Space  52 W 

Johnson  Electronics  will  exhibit  its 
transitorized  equipment  for  background 
music.  The  display  will  feature  tuners, 
amplifiers,  demonstrators,  and  the  com- 
pany's Portasound  Johnsonaire  equip- 
ment. The  tuner  will  have  a  new  type 
chassis  that  will  be  introduced  at  the 
exhibit. 

Personnel:  E.  C.  Johnson  and  Clyde 
Redwine,  R.  L.  Weber,  Jean  Cauchois 
Jr. 

KLIEGL  BROS. 

Space  IE 

A  new  SCR  semi-conductor  dimmer, 
which  uses  a  silicon  controlled  rectifier, 
and  a  new  line  of  quartz  lighting  fix- 
tures will  be  shown.  Also  on  display 
will  be  Kliegl's  regular  products — a 
complete  line  of  tv  lighting  fixtures, 
accessories,  wiring  devices  and  control 


equipment  for  monochrome  and  color 
telecasting. 

Personnel:  Herbert  R.  More,  Robert 
Bullock,  James  Byrne,  Alwin  Lassiter. 

KRS  ELECTRONICS 

Space  38 W 

On  display  will  be  the  KRS  Stact 
Broadcaster,  a  six-deck  cartridge  tape 
recorder,  featuring  a  reversible  cartridge 
and  complete  remote  control.  The  unit 
fits  in  14  inches  of  rack  space. .  The 
KRS  three-deck  recorder,  which  pro- 
vides a  complete  tape  cartridge  system 
in  one  cubic  foot  area,  will  also  be 
shown. 

Personnel:  K.  Rey  Smith  II,  C.  Rob- 
ert Paulson,  D.  M.  Patterson,  Walter 
Rees. 

LOGOS  LTD. 

Space  F-East 

Color  tape  to  film  transfer  systems 
will  be  exhibited  along  with  black  and 
white  film  techniques  and  complete 
video  color  facilities  production. 

Personnel:  Charles  F.  Riley,  Frank 
Thompson,  Richard  P.  Sullivan. 

MACARTA  INC. 

Space  42 W 

The  West  Des  Moines  company  this 
year  will  display  automatic  magnetic 
tape  cartridge  recording  and  playback 
equipment  and  automatic  tape  maga- 
zine reconditioning  and  reloading  prod- 
ucts. 

Test  instruments  designed  for  tape 
machinery  and  new  dual-channel  re- 
corders and  playbacks  will  also  be 
shown. 

Personnel:  G.  D.  Andrews,  Gren 
Andrews,  Del  Blomstrom,  William  E. 
Moulic,  Robert  J.  Moulic,  Edison 
Moulic,  John  Burmeister,  Roy  Grubel, 
Carl  Martin. 

MAGNETIC  PRODUCTS  DIV.,  3M  CO. 

Space  19W 

Displayed  for  the  first  time  will  be 
3M's  new  Storette  cabinet  with  audible 
range.  The  exhibit  also  will  include 
the  line  of  Scotch  brand  sound  and 
video  recording  tapes.  Mincom,  a  3M 
subsidiary,  will  show  its  drop-out  dis- 
criminator in  the  same  space. 

Mincom  personnel:  Ed  Walsh. 

3M  personnel:  W.  H.  Madden,  P.  B. 
Van  Deventer,  Forrest  Watson,  Tom 
Madden,  William  Herriot,  Bob  Ferd- 
erer,  Don  Rushin. 

MAGNE-TRONICS  INC. 

Space  46 W 

The  Programmer,  a  completely  au- 
tomatic tape  playback  system,  featuring 
four  tape  units  together  with  control  sys- 
tem and  clock,  will  be  shown.  The  Pro- 
grammer is  manufactured  by  Tape-athon 


for  use  with  the  Magne-Tronics  Motiva- 
tional Music  program  service.  A  new 
tape  rewinding  system  will  also  be  dis- 
played. 

Personnel:  Thomas  L.  Clarke  Jr., 
Joseph  F.  Hards,  Thomas  Aye,  George 
Anthony. 

McMARTIN  INDUSTRIES  INC. 

Space  43 W 

A  transistor  SCA  multiplex  receiver 
is  being  introduced  at  this  year's  dis- 
play. Tube  models  will  also  be  shown. 

The  complete  line  of  fm  and  SCA 
multiplex,  frequency  and  modulation 
monitors,  including  the  new  RF  ampli- 
fier, TBM-2500,  will  be  displayed.  The 
RF  amplifier  enables  remote  operation 
of  any  McMartin  monitor  and  may  also 
be  used  with  other  presently  owned 
monitors  where  an  established  fm  sta- 
tion is  planning  a  new  remote  operation. 
Other  monitors  include  the  TBM-4000 
and  the  TBM-3000/3500  combination. 

Another  new  product  is  the  TBM- 
1500  fm  stereo  rebroadcast  receiver, 
with  extremely  high  sensitivity — luv 
for  30db  of  quieting.  The  receiver's 
output  is  capable  of  directly  modulating 
certain  fm  stereo  and/or  SCA  multiplex 
transmitters  without  going  through  sig- 
nal demodulation  and  regeneration.  The 
frequency  response  of  the  receiver  is  20 
to  100,000  cps  ±  Vidb  with  extremely 
low  phase  shift. 

On  display  again  this  year  will  be 
the  TBM-1000  and  TBM-2000  fm  and 
SCA  multiplex  relay  receivers.  A  32- 
watt  transistor  audio  amplifier,  new  to 
the  line,  will  be  shown  also. 

Personnel:  Ray  B.  McMartin,  Leon- 
ard E.  Hedlund,  Ray  M.  Unrath,  Dick 
Cleary,  Tom  Ellis,  Duane  Haverty,  Rod 
Maddison,  A.  B.  Clapp,  Bill  Keene, 
A.  W.  Greeson,  Joel  Joseph,  Ken  Wy- 
borny,  Jack  Carter,  Lyle  O.  Keys,  Pete 
Ewing,  Pete  Seay,  Phil  Flora,  Neal 
Hunter,  Pat  Quinn,  Art  Cohen,  Bob 
Fissell,  Jack  Mandabach,  Mort  Lieb- 
man,  John  Govereau,  P.  D.  Thompson, 
Al  Schwartz,  J.  Howard. 

MIRATEL  ELECTRONICS  INC. 

Space  34  W,  35  W 

Featured  will  be  Miratel's  complete 
new  line  of  all  transistor  monitors,  the 
first  of  which  this  company  introduced 
last  year.  Included  will  be  8-inch 
through  21 -inch  sized  monitors  in  rack 
and  cabinet  models  in  Miratel's  "T" 
series,  and  the  new  "I"  instrumentation 
series  which  features  high  and  low  vol- 
tage regulation  and  overscan  and  under- 
scan. 

Audio  operated  relays  for  program 
failure  alarm  and  the  Conelrad  receiver 
line  will  also  be  displayed. 

Personnel:  W.  S.  Sadler,  R.  B.  Hac- 
kenberger,  N.  C.  Ritter,  B.  J.  Klind- 
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REPUBLIC  CLIFFHANQERS 
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HOLLYWOOD  TELEVISION  SERVICE 

(A  Division  of  Republic  Corp.) 

4024  RADFORD  AVE.  /  NORTH  HOLLYWOOD  /  CALIFORNIA 


1961:  PE-20-A  3"  I.O.  Studio  Camera  ■  PE-21-A  Transistorized  Vidicon  Film 
Camera  Channel  ■  PE-22-A  Transistorized  Remote  Vidicon  Studio  Camera 
Channel  ■  PF-11-A  Pneumatic  Multiplexer  ■  BA-26-A  Transistorized  Portable 
Amplifier  ■  TV-100-A  Four-Camera  Adapter  ■  TH-25,  TH-26,  TH-27  14",  17",  21" 
Utility  Video  Monitors  ■  TL-3-E  2000  MC  Microwave  STL  TV  Relay  System  ■ 
TT-49-B 1  KW  VHF  High  Channel  Transmitter  ■  TT-50-B  5  KW  VHF  High  Channel 
Transmitter  ■  TF-14-A  35  KW  High  Channel  Amplifier  ■  TT-51-B  35  KW  VHF 
High  Channel  Transmitter  ■  TY-52,  TY-53  High  Channel  VHF  Helical  Antennas 

1962:  PE-20-B  4V*"  Image  Orthicon  TV  Studio  Cam- 
era ■  TE-16  Educational  TV  Console  ■  TC-59  Video 
Switcher  ■  Custom  Transistorized  Audio  Console  ■ 
BA-30-A  Transistorized  Microphone  Preamplifier  ■ 
BA-23-A  Transistorized  Monaural/Stereo  Transcription 
Preamplifier  ■  BA-34-A  Transistorized  Monitor  Ampli- 
fier ■  BA-25-B  Transistorized  Plug-in  Preamplifier 


These  are  the  products  G.E.  introduced  at  the  last  two  NAB  shows 

Not  only  did  we  introduce  them,  but  we  sold  them, 
shipped  them,  installed  them— and  now  they  are 
operating  successfully  all  over  the  country. 
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1963:  PE-23-A  Studio  Vidicon  Camera  Channel 
■  PE-24-A  4  Vidicon  Color  Film  Channel  ■  PE- 
25-A  Color  Live  Channel  ■  BC-31-B  Transis- 
torized Monaural /Stereo  Console  ■  BA-32-A 
Transistorized  Program  Amplifier  ■  BA-29 
Transistorized  Gated  Unilevel  Amplifier  ■  TV- 
102  Transistorized  Video  D.A.B  PG-5-A  Transis- 
torized Sync  Generator  ■  TT-55-A,  56, 57  UHF 
Transmitters  ■  TY-96-B  Zig  Zag  Panel  Antenna 


These  are  new  products  you  can  expect  to  see  at  this  year's  show 

They  are  ten  more  reasons  why  you  can  continue  to 
look  to  General  Electric  for  the  newest  and  best  in 
broadcasting  equipment.  See  them  at  Booth  19-E. 

Th>gress  fs  Our  Most  important  7>rotfuct 

GENERAL®  ELECTRIC 


technical  Products  Operation,  Syracuse,  N.  Y. 
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worth,  D.  Schulte,  and  P.  Vogelgesang, 
H.  T.  McAdams. 

MITCHELL  VINTEN  INC. 

Space  62 W 

Mitchell  Vinten  will  exhibit  its  Heron 
crab  crane,  a  new  hydraulic  powered 
crab  crane  designed  for  use  in  large 
studios  for  the  production  of  musical 
and  dramatic  shows,  and  features  new 
control  and  drive  systems.  A  heavy 
duty  pedestal  that  provides  a  50% 
greater  range  of  vertical  camera  move- 
ment and  a  lower  center  of  gravity.  A 
lightweight  pedestal  for  use  with  vidi- 
con  cameras.  A  remote  broadcast  dolly 
for  use  with  mobile  cameras  used  in  the 
field,  but  portable  enough  for  two  men 
to  carry  it.  Pan  and  tilt  heads,  called 
the  Mark  3  Head,  that  have  been 
adapted  for  color  use  as  well  as  mono- 
chrome; the  Mark  3  will  be  shown  in 
action  at  the  exhibit  and  is  designed  to 
be  used  with  vidicon  equipment  and 
the  lightweight  pedestal  described 
above. 

Personnel:  W.  R.  Vinton,  A.  R. 
Macmath,  W.  B.  Hakes. 

M0BILC0L0R  INC. 

Space  60 W 

Developers  of  synchronized  sound 
and  color  presentations  for  major  radio 
promotions,  the  Mobilcolor  spring  and 
Christmas  radio  promotions  will  be  dis- 
played. 

Personnel:  Bernard  Block,  Richard 
Thies,  Fred  Way,  Tom  Tiffany. 

MOSELEY  ASSOC.  INC. 

Space  48W 

Moseley  will  exhibit  a  dual  950  mc 
aural  STL,  a  radio  remote  control  sys- 
tem, a  wire  remote  control  system,  a  10 
w  fm  exciter,  an  fm  stereo  generator, 
and  an  SCA  subcarrier  generator.  The 
fm  exciter  is  new  this  year,  as  is  the 
dual  950  mc  aural  STL.  Moseley  says 


the  exciter  is  designed  as  a  replacement 
exciter  for  fm  transmitters  and  low 
power  educational  service.  The  dual 
STL  is  designed  for  fm  stereo  service  as 
planned  in  the  FCC's  new  rule- 
making to  allow  fm  stations  to  make 
two  simultaneous  broadcasts  on  one 
aural  STL  channel  for  stereo  broadcast- 
ing from  the  studio  to  the  station's 
transmitter. 

Personnel:  John  A.  Moseley,  Howard 
M.  Ham  Jr.,  and  George  L.  Kladnik. 

OZALID  PRODUCTS 

Space  63  W 

Duplicating  equipment  and  materials 
for  copy  systems  will  be  shown. 
Personnel:  Richard  Lyman. 

PEPPER  SOUND  STUDIOS  INC. 

Space  D-East 

Custom  musical  productions  for  ra- 
dio and  tv  and  radio  station  library 
service  will  be  on  display. 

Personnel:  William  B.  Tanner, 
Rodger  May,  Mike  Alger,  Mike  Eisler, 
Ralph  Stacheon,  Wilson  Northcross, 
Russ  Starner,  Jack  Rumrill,  Norman 
Azoon,  Frank  Ragsdale. 

RADIO  CORP.  OF  AMERICA 

Space  5E,  6E,  10E 

Studio  demonstrations  of  fm  stereo 
broadcasts  will  be  among  the  features 
of  the  RCA  exhibit.  The  latest  trans- 
sistorized  equipment  for  radio  stations, 
as  well  as  new  am  remote  automatic 
logging  and  control  equipment  designed 
to  scan  transmitter  meter  readings  and 
to  record  permanently  all  operating 
parameters  required  by  FCC  regula- 
tions, will  be  introduced. 

The  exhibit  will  have  the  first  public 
showing  of  new  tv  film  equipment  and 
a  preset  switcher  for  controlling  up  to 
10  tv  program  segments. 

A  "live"  tv  studio  will  be  set  up  to 
demonstrate  four  cameras — three  for 
black-and-white  and  one  for  color.  Ex- 
hibit visitors  will  be  able  to  compare, 
side-by-side,  the  detail,   shading  and 


What's  cooking,  CHUM? 

Plenty,  says  Al  Slaight  of  Toronto's 
CHUM:  "Radio  a  la  Carte  is  a  great 
programming  service.  I  heard  it,  I 
liked  it,  I  bought  it." 

Visit  Marv  Kempner.  He'll  be  holed 
up  in  Suite  1119A,  Conrad  Hilton 
Hotel. 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 


other  features  of  pictures  produced  by 
the  cameras  on  the  same  scene. 

In  tv  tape  recorders,  RCA  will  show 
its  TR-22,  an  all  solid-plate  machine, 
operating  in  color.  The  TR-2,  a  uni- 
versal type  recorder  capable  of  being 
used  with  a  wide  range  of  accessories, 
will  demonstrate  "pixlock,  half-speed 
operation"  and  other  features. 

RCA's  exhibit  space  has  been  en- 
larged to  accommodate  a  bigger  dis- 
play of  broadcast  equipment.  It  will  be 
in  the  same  location  as  last  year's  ex- 
hibit and  will  include  developmental 
models  of  future  tv  broadcast  equip- 
ment. 

The  electron  tube  division's  display 
in  Space  10-E  will  include  image  orthi- 
con,  vidicon,  large  power  tubes,  elec- 
tronic instruments,  microphones,  nu- 
vistors,  intercoms,  batteries,  dark  neater 
tubes,  novar  tubes,  citizen  band  ra- 
dio, minireeds,  transistors  and  high- 
fidelity  components. 

Personnel:  C.  H.  Colledge,  A.  F. 
Inglis,  J.  P.  Taylor,  E.  C.  Tracy,  M.  A. 
Trainer,  V.  E.  Trouant,  P.  Bergquist, 
J.  C.  Cassidy,  E.  J.  Dudley,  P.  A. 
Greenmeyer,  E.  T.  Griffith,  J.  E.  Hill, 
E.  N.  Luddy,  A.  M.  Miller,  R.  L  New- 
man, D.  Pratt,  W.  B.  Varnum,  W.  K. 
Charles,  N.  Vander  Dussen,  D.  Allen,  J. 
N.  Barclay,  M.  Corbett,  D.  Crawford, 
W.  G.  Eberhart,  B.  E.  Fincher,  E.  J. 
Frost,  W.  Giles,  J.  A.  Gimbel,  E.  E. 
Gloystein,  R.  Goodspeed,  E.  Herlihy, 
E.  H.  Hoff,  A.  B.  Jester,  J.  V.  Leahy, 
W.  I.  McCord,  O.  J.  McReynolds,  T. 
Mullowney,  A.  W.  Power,  C.  E.  Raasch, 
L.  Radford,  G.  Sebastian,  J.  P.  Shipley, 
J.  R.  Sims,  R.  E.  Smith,  C.  F.  Tarver, 
R.  F.  Varda,  O.  E.  Wagner,  P.  G. 
Walters  Jr.,  R.  M.  Williams,  W.  Wise- 
man. Tube  division:  H.  C.  Vance,  W. 
W.  Winters,  J.  J.  Kelley,  G.  A.  Lucian, 
G.  E.  Ryan,  D.  B.  Beattie. 

RAYTHEON  CO. 

Space  HE 

Raytheon,  equipment  division,  will 
exhibit  its  tv  microwave  relay  equip- 
ment, a  dual-link  hot-standby  studio  to 
transmitter  link  and  a  portable  micro- 
wave system  for  remote  pick-up  ap- 
plications. The  two  systems  consist  of 
new  KTR-1000K  microwave  equip- 
ment featuring  wideband  transmitter 
monitor  regulated  DC  filaments  on  vid- 
eo modulators  and  transmitter  klystron, 
and  temperature  compensated  klyston 
anode  voltage  supply. 

Personnel:  Don  Smith,  Robert  Kel- 
ler, George  Hinckley,  Gene  Love,  Hugh 
Bannon,  Henry  Geist,  Jack  Banister, 
Phil  Cass. 

RIKER  INDUSTRIES  INC. 

Space  58W 

Riker  Industries  will  display  its  ex- 
panded line  of  video  modules  which 
may  be  used  in  studio  and  master  con- 
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STONE Y  BURKE 

Music  by 

DOMINIC  FRONTIERE 


DOMINIC  FRONTIERE,  vice-president 
and  musical  director  of  Oaystar  Pro- 
ductions, was  a  violin  prodigy  at  two 
and  an  accordion  virtuoso  at  age  six. 
As  a  young  concert  soloist  and  pop 
artist  he  gained  acclaim  all  over  the 
world.  As  composer-arranger-conduc- 
tor, he  has  distinguished  himself  in 
recordings,  the  theatre,  motion  pic- 
tures and  in  TV.  He  has  just  completed 
the  music  of  eight  pilot  shows  for  new 
series. 

BROADCASTING,  March  25,  1963 


and  there  are  104  other 
regular  network  programs 
which  use  BMI  music. 


BMI 


BROADCAST  MUSIC,  INC. 

589  FIFTH  AVENUE, 
NEW  YORK  17,  N.Y. 

CHICAGO  •  LOS  ANGELES  •  NASHVILLE  •  TORONTO  •  MONTREAL 
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GATES 


i 


piiartfR***1 

SPECIAL  INTRODUCTORY 
OFFER 

Clip  this  ad  and  attach 
to  your  order  — take  5%  dis- 
count! 10%  discount  applies 
on  orders  for  six  or  more  mi- 
crophones! Offer  expires  April 
30,  1963. 


G-200 

A  slim,  trim  dynamic 
microphone— incon- 
spicuous on  camera. 
Has  extended  fre- 
quency range  for 
excellent  music  re- 
production. Adapt- 
able to  any  broad- 
cast or  professional 
use.  Gates  TV  gray 
finish;  150  ohm  im- 
pedance; 20  ft.  cord 
supplied. 

$51.50 


G-100 

A  rugged  dynamic 
microphone  with 
smooth  frequency 
response  and  low 
wind  noise.  Ideal  for 
remotes  —  excellent 
for  control  room  and 
studio.  Has  omnidi- 
rectional pattern 
when  held  upright— 
cardiod  when  hori- 
zontal. Finished  in 
Gates  TV  gray  (non- 
glare),  150  ohm  im- 
pedance. 20  ft.  cord 
supplied. 

$37.50 


G-300 

Our  finest  micro- 
phone. True  hi-fidel- 
ity  reproduction  of 
the  entire  audible 
range.  Don't  let  the 
price  fool  you — 
compare  the  G-300 
with  the  best  avail- 
able. Recommended 
for  FM— or  any  ap- 
plication where 
faithful  reproduc- 
tion of  voice  and 
music  is  important. 
Gates  TV  gray  fin- 
ish; 150  ohm  imped- 
ance; 20  ft.  cord 
supplied. 

$60.50 


GATES 


GATES  RADIO  COMPANY 

Subsidiary  of  Harris-Intertype  Corporation 
QUINCY,  ILLINOIS 
Offices  in:  HOUSTON,  NEW  YORK, 
LOS  ANGELES,  WASHINGTON,  D.C. 
In  Conoda:  CANADIAN  MARCONI  COMPANY 

Export  Soles:  ROCKE  INTERNATIONAL  CORP. 
13  EAST  40th  ST.  •  NEW  YORK  CITY 
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EXHIBITS  CONTINUED 

trol  facilities.  New  products  to  be  dis- 
played will  be  all-transistor  modules 
for: 

Sync  generator  with  deluxe  sync  lock, 
expandable  special  effects  generator 
with  joy  stick  positioner,  versatile  video 
switching  system,  automatic  vertical 
interval  test  signals,  sync  comparator, 
stabilizing  amplifier,  a  "revolutionary" 
power  pulse  distribution  system  and  a 
V1T  black  and  white  reference  gen- 
erator. 

Other  new  Riker  transistorized  mod- 
ules are  for:  color  bar  generator,  burst 
flag  generator,  color  standard,  video 
d.a.,  bar  and  dot  generator  and  for  a 
complete  line  of  video  test  signal  gen- 
erators. 

Personnel:  H.  Charles  Riker,  James 
Leitch,  G.  Kurt  Butenhoff. 

ROHN  SYSTEMS  INC. 

Space  50W 

Display  will  include  am,  fm  and 
microwave  towers,  reflectors  and  as- 
sociated equipment. 

Personnel:  R.  A.  Kleine,  G.  Rooker, 
D.  Rohn. 

SARKES  TARZIAN  INC. 

Space  17 E 

Sarkes  Tarzian,  broadcast  equipment 
division,  will  exhibit  a  complete  and 
integrated  tv  station  complex.  It  will 
feature:  studio  camera  equipment,  film 
camera  and  projection  equipment; 
heterodyne  repeater,  high  and  low 
power  terminal  microwave;  simple  mo- 
bile switching  system  through  produc- 
tion studio  switch  equipment,  with  two 
variations  of  special  effects  systems.  The 
exhibit  will  also  feature  the  first  show- 
ing of  the  completely  transistorized 
studio  equipment  product  line,  cameras, 
film  systems,  synchronizing  generators, 
switching  and  special  effects  equipment, 
and  terminal  distribution  gear.  This 
equipment  will  feature  a  new  concept 
in  industrial  design. 

Personnel:  Biagio  Presti,  Neff  Cox  Jr., 
Russ  Ide,  Dick  Swan,  Morrell  Beavers, 
Nubar  Donoyan,  Dale  Matheny,  Jack 
Roden,  Joe  Ryan,  Robert  McCoy,  Joe 
Phillippi,  Merle  Gater,  Nelson  Alquist, 
John  Guthrie,  Jack  Dunn,  Eldon  Stal- 
cup,  William  Eitelman,  R.  Petermichael, 
Dale  Buzan,  David  Link,  James  Bord- 
ner,  Charles  Moor,  William  Tarr,  Roy 
Hackemeyer,  Ted  Rhodes,  Miles  Blazek, 
George  Morel,  David  Shelley,  and 
Lyman  Abbott. 

SCHAFER  ELECTRONICS 

Space  73 W 

Schafer  products  shown  will  include 
automation  equipment,  program  auto- 


mation systems,  spotters,  transmitter 
remote  control  and  automatic  logging 
equipment. 

Personnel:  Paul  C.  Schafer,  James 
W.  Harford,  Dallas  Barnard. 

SESAC  INC. 

Space  E-East 

A  new  lp  package  will  be  introduced 
by  SESAC.  The  Just  a  Minute!  pack- 
age consists  of  10  lp's  for  themes  and 
program  features.  Each  cut  is  60  sec- 
onds and  is  performed  by  a  combo, 
orchestra  or  symphonic  pops  orchestra. 

Personnel:  W.  F.  Myers,  Sidney 
Guber,  Charles  Scully,  Glenn  Ramsey, 
Frank  Watkins,  Vic  Vickery,  Hal  Fitz- 
gerald, Ray  VanHooser,  Earl  Pollock, 
Earl  Brewer,  Alice  H.  Prager,  Ed 
Cooney. 

SONY  CORP.  OF  AMERICA 

Space  51 W 

A  newly  developed  portable  video 
tape  recorder  (TV  100)  will  be  shown 
for  the  first  time  by  Sony.  It  is  tran- 
sistorized and  has  push-button  opera- 
tion. The  units  are  the  first  production 
models,  flown  in  from  Japan  last  week. 
Prototypes  have  been  in  use  in  Japan. 

Sony's  vtr  portable  is  roughly  the 
size  of  a  suitcase — 17V^x25xl63/i 
inches.  It  weighs  145  pounds  and  op- 
erates on  AC  current.  Besides  broad- 
cast applications,  Sony  says  the  portable 
is  suitable  for  closed-circuit,  industry, 
school  and  hospital  applications.  A 
slowdown  procedure  cuts  the  move- 
ment to  l/60th  of  regular  speed  to 
permit  analysis  of  action.  It  is  said  to 
use  about  a  third  the  tape  required 
normally. 

Personnel:  Bruce  Birchard,  Hugh 
Young,  M.  Morozano,  K.  Tsunoda. 

SOUNDSCRIBER  CORP. 

Space  54W 

Ben  Mochan  will  exhibit  its  Sound- 
scriber  S-124  monitor.  The  S-124  is  a 
single-channel  recorder  that  maintains 
an  automatic,  unattended  watch  over 
daily  transmissions.  Only  one  tape 
change  a  day  is  needed  with  the  S-124, 
saving  the  trouble  of  short-time  record- 
ings by  the  station  staff. 

Personnel:  Gerald  Northern,  Charles 
Stancik,  Robert  Cooksy,  Donald  Fox. 

SPARTA  ELECTRONICS 

Space  56W 

Two  models  of  Spartamatic  cartridge 
systems,  including  stereo  cartridge  tape 
system  and  portable  cartridge  playback 
unit  will  be  shown.  An  A-50  portable 
studio;  an  A-10  audio  console  and  a 
Timecaster,  which  automatically  gives 
the  correct  time  with  a  jingle  or  other 
cued  material  by  pushing  a  button  will 
also  be  on  display. 

A  new  Sparta  reel-to-reel  tape  record- 


108   (NAB  CONVENTION  PREVIEW) 


BROADCASTING,  March  25,  1963 


vINOUNCER 


ENGINEER 


DIRECTOR 
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WHEN  YOU  USE  A  GENCOM 
REMOTE  CONTROL  CAMERA  SYSTEM 


3ecause  one  man  can  operate  two  cameras,  and  be  the  performer  on-camera  when  he 
desires,  the  new  remote-control  studio  camera  system  offered  by  GENCOM  makes  pos- 
sible a  genuine  "Automated  TV  Studio."  Each  automatic  shot  box  makes  it  easy  to  pre-set 
five  camera  positions,  adjusting  pan,  tilt,  zoom  and  focus  at  each  position.  To  go  to  a  pre- 
set shot,  just  press  the  button.  To  take  over  "manually"  with  the  joy  stick,  just  push  the 
manual  button.  Pre-set  shots  repeat  indefinitely,  change  easily.  You  must  operate  this 
system  yourself  to  fully  appreciate  it.  Try  it  out  at  NAB  Booth  4E. 


GENCOM 

DIVISION    OF    ELECT  R.-A.    MEGADYNE  IISTO. 


1750  North  Vine  Street,  Los  Angeles  28,  California  •  phone:  213-462-4909 
151  West  Forty-sixth  Street,  New  York  36,  New  York  •  phone:  212-245-1216 


SUPPLIERS  OF 


and  EMI 


BROADCAST  EQUIPMENT 


%  p  p  P 


peration 


nage  Orthicon  &  Vidicon  Camera  Chains  •  Video  &  Audio  Switching  &  Distribution  Systems  •  Monitors  •  Recording  Tape  •  Complete  Custom  Studio  Equipment 


Take  a 
look 

at  Collins  . . . 
find  the  'surprise' ! 


You'll  find  plenty  of  surprises  in  store  for  you 
as  you  examine  the  Collins  equipment  on  display 
at  this  year's  NAB  Show. 

When  you  visit  our  booth,  we  hope  you'll  poke 
around  in  our  complete  line  of  AM,  FM  and  stereo. 
We  want  you  to  take  a  really  good  look  at  every- 
thing .  .  .  inside  and  out.  Try  out  the  demonstra- 
tors. Ask  a  few  questions.  You'll  be  pleasantly 
surprised  to  find  out  the  many  new  things  Collins 
has  to  offer  you. 

Also,  we're  introducing  2  new  products  in  our 
expanding  line  of  stereo  equipment  —  the  26U-2 
stereo  peak  limiting  amplifier  and  the  900C-1 
stereo  modulation  monitor. 

See  everything  that's  new  with  Collins  at  Booth 
27W  in  the  West  Exhibition  Hall  of  the  Conrad 
Hilton.  Come  by  and  get  the  full  story  of  quality 
in  depth  from  Collins. 


I  Georgia  Station 
Wins  Transmitter 

the  wmner  of  an  ^ 
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transmitter  was  a  ^ 
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COLLINS  RADIO 
COMPANY 

Cedar  Rapids,  Iowa 
Dallas,  Texas 
Los  Angeles,  California 
New  York,  New  York 
International  Division,  Dallas 


NAB  PREVIEW 

EXHIBITS  CONTINUED 

ing  and  playback  unit  will  be  intro- 
duced at  the  display. 

Personnel:  Bill  Overhauser,  Jack 
Lawson,  Jess  Swicegood. 

SURROUNDING  SOUND  INC. 

Space  76 W 

The  Broadcaster  sound  equipment 
will  be  demonstrated.  It  is  a  self-con- 
tained sound  laboratory  for  am  and  fm 
radio. 

Personnel:  M.  Brucker,  S.  R.  Brogna, 
A.  Victor,  R.  Hansen. 

TEKTRONIX  INC. 

Space  29W 

On  display  will  be  video-waveform 
monitors,  vectorscope  for  color  tv  phase 
measurements,  oscilloscope  trace-re- 
cording camera,  tv  and  be  test  equip- 
ment— generators,  amplifiers,  scope- 
mobiles  and  auxiliary  test  equipment. 

Personnel:  Charles  Rhodes,  Ron 
Olson,  Keith  Williams,  Ralph  Ebert, 
Cliff  Briesenick,  Frank  Elardo,  Terrell 
Jamison,  Joe  Gardner,  Paul  Whitlock, 
Jerry  Coomber,  Bob  Siegert,  Ed. 
Vaughn. 

TELEMET  CO. 

Space  2E 

Telemet  Co.  will  show  its  latest  equip- 
ment for  use  in,  and  testing  of,  black- 
and-white  and  color  television  broad- 
cast systems.  The  new  equipment  to  be 
shown  will  include:  a  completely  tran- 
sistorized special  effects  generator  that 
features  individual  plug-in  switching 
amplifiers,  waveform  generator  and 
power  supply;  and  a  transistorized  por- 
table video  transmission  test  using  only 
ac  power  to  supply  signals  for  studio  or 
transmission  facility  check  out  and 
alignment. 

Also  to  be  demonstrated  is  a  transis- 
torized EIA  sync  generator  that  sup- 
plies sync,  blanking  and  drive  signals 


in  accordance  with  EIA  standard 
RSI  70.  This  unit  requires  only  seven 
watts  of  power. 

Other  Telmet  transistorized  equip- 
ment to  be  exhibitied:  video  distribu- 
tion amplifiers;  a  mid-frequency  phase 
corrector;  a  pulse  distribution  amplifier; 
a  multiburst  generator;  a  stairstep  gen- 
erator; and  a  Sin  2  pulse  and  window 
generator. 

Color  equipment  on  display  will  in- 
clude: a  tv  utility  monitor,  a  color  bar 
generator  and  an  encoder. 

Personnel:  Jack  Horowitz,  Don  J. 
Dudley,  S.  S.  Krinsky,  Eric  King,  Sid- 
ney C.  Gunston,  Dave  E.  Chapman  and 
Alex  Kwartiroff. 

TELEPROMPTER  CORP. 

Space  31 W 

Focal  point  of  the  exhibit  will  be  a 
three-part  screen  automated  slide  pres- 
entation telling  the  story  of  the  com- 
pany and  its  products  and  demonstra- 
ting the  TelePro  and  RA-100  Random 
Access  projectors  in  actual  use.  Tele- 
PrompTer  also  will  display  for  the  first 
time  the  products  of  its  recently  ac- 
quired subsidiary,  Conley  Electronics. 

The  Conley  division  is  the  manufac- 
turer of  Fidelipac  endless  loop  tape 
cartridges.  Also  shown  will  be  the 
Amphicon  190  large  screen  tv  projector 
and  prompters. 

Personnel:  Irving  B.  Kahn,  Peter  C. 
Funk,  George  Andros,  Joseph  Munis- 
teri  and  Bradford  Macy. 

TELEQUIP  CORP. 

Space  3E 

Telequip  will  show  the  new  line  of 
PYE  tv  equipment,  including  the  PYE 
;  41/2"  image  orthican  camera,  for  which 
the  New  York  company  has  recently 
been  named  distributor.  Also  new  this 
year  will  be  a  demonstration  of  the 
Maurer-matic  13,  35mm  film  processor 
and  studio  and  remote  lighting  equip- 
ment employing  sealed  reflector  lamps. 
Features  of  the  light  fixtures  include 
lightweight,  small  size  and  lower  re- 
i    placement  costs. 

George  did  it 
and  he's  glad. 

He  signed  up  Radio  a  la  Carte, 
George  P.  Mooney  did,  for  WKGN, 
Knoxville.  Listen  to  him:  "Radio  a  la 
Carte  is  just  what  radio  needs.  Dave 
Diamond  and  I  are  happy  to  be  an 
a  la  Carte  station."  You  can  do  it, 
too.  See  Marv  Kempner  and  Milt 
Herson  in  Suite  1119A,  Conrad 
Hilton  Hotel. 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 


Personnel:  John  Schlageter,  Howard 
L.  Ryder,  John  J.  Camarda,  Derek 
Clowes,  Robert  Hair,  William  Jones. 

TELEVISION  Z00MAR  CO. 

Space  59W 

The  new  Angenieux-Zoomar  lens, 
named  the  10-2-1,  will  be  shown.  It  op- 
erates with  a  minimum  of  three  feet 
working  space  and  permits  coverage  of 
an  area  of  40  inches  down  to  4  inches 
with  a  10  to  1  zoom  ratio.  Zoomar  will 
also  offer  a  remote  servo  control  for 
its  lenses  which  was  developed  by 
Evershed  &  Vignoels,  London,  and  for 
which  Zoomar  is  the  American  distri- 
butor. 

Personnel:  Jack  A.  Pegler,  Bill  Peg- 
ler,  Dr.  Frank  G.  Back. 

TOWER  COMMUNICATIONS  CO. 

Space  24W 

Towers — microwave,  am,  fm,  tv,  spe- 
cial (both  guyed  and  self-supporting); 
microwave  passive  reflectors,  portable 
pre-built  buildings,  and  paradomes  will 
be  on  display. 

Personnel:  W.  H.  Miller,  J.  E.  Skarda, 
G.  S.  Chesen,  L.  J.  Tokarczyk,  E.  H. 
Moore,  K.  R.  Arch. 

U.  S.  ARMY 

Space  66W,  67W 

U.  S.  NAVY  RECRUITING  SERVICE 

Space  69 W 
UTILITY  TOWER  CO. 

Space  40 W 

Utility  will  display  a  complete  line  of 
towers  and  accessories  for  and  broad- 
casting services.  Accessories  include 
insulators,  ground  systems  and  pre- 
fabricated steel  transmitter  buildings. 
The  Oklahoma  City  company  offers  a 
complete  package  including  installation 
and  maintenance  services. 

Personnel:  C.  E.  Nelson,  V.  G.  Du- 
vall,  Jim  D.  Nelson,  D.  D.  Giroux  and 
M.  N.  Sholar. 

VISUAL  ELECTRONICS  CORP. 

Space  14E 

A  complete  solid-state  television 
broadcast  equipment  line  will  be  in- 
troduced by  Visual  Electronics.  Includ- 
ed are:  fully  transistorized  Visual  zoom 
cameras  in  both  3"  and  AV2"  image 
orthicon  models;  a  transistorized  video 
switching  system  with  modular  unitized 
construction;  a  transistorized  vtr  "mod 
de-mod";  transistorized  audio  tape  car- 
tridge equipment,  with  a  reversible,  con- 
tinuous-loop cartridge;  transistorized 
audio  consoles  and  a  modular  audio 
amplifier  series. 

A  diversified  line  of  radio-tv  equip- 
ment and  program  automation  equip- 
ment will  also  be  shown,  with  the  entire 
exhibit  designed  to  indicate  the  com- 
pleteness of  the  new  transistorized 
lines,  according  to  Visual.  Included  in 
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snap-in  cartridge  loading— foolproof,  split-second,  one-hand  operation 


INTRODUCING  THE 


Spotmaster  500A 

Cartridge  Tape  System 


Now  spotmaster  brings  you  the  new  500A  cartridge 
tape  system,  featuring  split-second,  snap-in  cartridge 
loading  and  one-hand  operation. 

•  With  sleek  new  eye-appeal  to  match  its  new  ease  of 
operation,  the  500A  joins  the  spotmaster  family  of 
equipment  from  Broadcast  Electronics  —  pioneer  and 
leader  in  tape  cartridge  broadcasting.  On  five  continents, 
more  stations  use  more  spotmasters  than  any  other 
cartridge  tape  units  .  .  .  because  only  spotmasters  com- 
bine these  advantages : 

•  RUGGED  QUALITY.  Designed  by  broadcast  engineers 
for  the  broadcast  industry,  spotmasters  give  you  out- 
standing dependability  in  action,  combined  with  maxi- 
mum durability  and  minimum  maintenance  require- 
ments. 

•  MOST  COMPLETE  LINE,  spotmaster  products  include 
recorder/playback  and  playback-only  units  .  .  .  compact 
and  rack  mount  models  .  .  .  stereo  and  mono  .  .  .  remote 
controls,  sound  sensors,  and  cue-trips  .  .  .  accessories 
for  field  use  .  .  .  cartridges  and  cartridge  winders  and 
timers  .  .  .  desk-top,  wall-mount,  and  lazy  susan  cartridge 
racks  .  .  .  right  down  to  color-coded  cartridge  tags. 


•  LEASE  OR  PURCHASE— THE  CHOICE  IS  YOURS.  In 
addition  to  attractive  "package"  plans  for  purchase  of 
spotmaster  systems.  Broadcast  Electronics  offers  an 
outstanding  leasing  arrangement  with  renewal  and 
purchase  options. 

•  TOP  SPECS.  50-12,000  cps  ±  2  db  @  7%  ips  .  .  .  har- 
monic distortion  below  2%  .  .  .  less  than  0.2%  wow  and 
flutter  .  .  .  S/N  ratio,  50  db  below  2%  distortion  .  .  . 
automatic  electronic  pulse  cueing,  with  cue  trip  available 
on  all  playback  models  for  automatic  sequential  switch- 
ing .  .  .  transistorized  for  dependable  long  life  .  .  .  hys- 
teresis synchronous  motors  in  all  models  .  .  .  standard 
continuous  loop  cartridges,  20  sec.  to  31  min.  duration 
(or  wound  to  your  specifications). 

•  FULL-YEAR  GUARANTEE.  Broadcast  engineering  stands 
behind  all  spotmaster  systems  with  an  iron-clad  guar- 
antee for  your  protection. 

Join  the  hundreds  of  stations  that  enjoy  pushbutton 
broadcasting  by  spotmaster  .  .  .  and  have  said  good- 
bye to  scratchy  transcriptions,  missed  cues,  wrong  speeds, 
jumped  grooves,  and  other  production  headaches.  Learn 
the  whole  story  of  spotmaster  versatility  and  quality. 
Call  or  write  for  full  information  .  .  .  today! 


BROADCAST  ELECTRONICS,  INC. 

8800  Brookville  Road  •  Silver  Spring,  Maryland 
Telephone:  JUniper  8-4983       •       Area  Code  301 


Sold  nationally  by: 
Visual  electronics 

356  W.  40th  Street, 
New  York.  N.Y. 


In  Canada: 

Horthern  Electric 

Company  Limited 

Branches  from 
coast-to-coast  in  Canada. 
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Who  can  deliver  a  fully  transistorized  broadcast  VTR  for  less  than  $3™ 


AMPEX 


Now:  the  Videotape*  Recorder  is  practical  for  any  sized 
station.  And  low-cost  mobile  tape  applications  are  a  real- 
ity. It's  all  because  of  the  VR-1 100-another  Ampex  tape 
recording  innovation  for  television.  The  VR-1 100  is  a 
transistorized  broadcast  recorder  that  costs  less  than 
$35,000.  It  has  two  speeds  — 15  ipsand  7^  ips.  Provides 
three  hours  of  recording  at  7^  ips.  Is  compatible  with 
all  4-head  recorders.  Takes  less  than  half  the  floor 
space  of  previous  VTRs.  Weighs  half  as  much.  And  can 
be  equipped  for  single  camera  production-  by  add- 
ing the  Vertical  Lock  Accessory  that  allows  use  of 
the  Ampex  Electronic  Editor.  What's  more,  low 

H"M  Ampex  Corp. 


power  requirements  and  a  new  convection  cooling 
system  eliminate  the  need  for  blowers  or  special  air 
conditioning  in  the  station.  Controls  are  minimized  for 
simple  operation.  Maintenance  costs  are  low.  Reliability 
and  performance  characteristics  are  superb- all  in  the 
Ampex  tradition.  Order  now  for  Fall  programming.  For 
complete  details  call  your  Ampex  representative  or  write 
the  only  company  providing  recorders,  tapes  and  core 
memory  devices  for  every  application:  Ampex  Corpo- 
ration, 934  Charter  Street,  Redwood  City,  Cali- 
fornia. Term  financing  and  leasing  are  available. 
Sales  and  service  engineers  throughout  the  world. 


Ampex 


schafer 

AUTOMATION 

10  Years  Of  Service 
To  The  Broadcaster 

Booth  73W  at  Chicago 

N.A.B.  Convention 

•  NEW  Model  800  Automation 

•  NEW  Model  700  Automation 

•  NEW  System  for  Program 

Service 

•  NEW  Automatic  Network 

Switching 

•  NEW  Automatic  Logging 

•  NEW  Remote  Control 

•  NEW  Audio  Clock 

•  NEW  S-200  Spotter 

New  Automation 
Prices  begin  at  $4990. 

Available  through 

COLLINS 
GATES 
RCA 

write  for  latest  brochure 
schafer  electronics 

235  South  Third 
Burbank,  California 

Phone  845-3561  (Area  Code  21 3) 
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EXHIBITS  CONTINUED 

the  line  will  be  a  multi-deck  broadcast 
cartridge  tape  unit  featuring  a  reversi- 
ble, continuous  loop  cartridge.  Each 
cartridge  of  the  new  tape  unit,  the  KRS 
Stact  Broadcaster  6B-6VE,  will  hold  up 
to  32  minutes  of  recorded  material. 

Personnel:  Hendrik  J.  Antonisse, 
Robert  Bollen,  Felix  Bonvouloir,  Shirley 
Bonvouloir,  Harry  Bowmaster,  Lynn 
Christenson,  Leo  L.  Darrigo,  John  P. 
Gallagher,  F.  Cecil  Grace,  A.  W.  Gree- 
son,  Charles  Halle,  Linton  D.  Har- 
greaves,  Duane  Hoisington,  A.  R.  Hop- 
kins, Jim  Howard,  Alfred  M.  Kallman, 
Lyle  O.  Keys,  Richard  Koplitz,  Wayne 
E.  Marcy,  Morris  A.  Mayers,  Donald 
Quinlan,  Jess  Rafsky,  Jim  Sims,  Charles 
E.  Spicer,  James  B.  Tharpe,  P.  D. 
Thompson,  George  H.  Wagner,  Louis 
A.  Whitson,  Richard  Witkovski. 

VITAL  INDUSTRIES 

Space  30 W 

The  VI- 1000  solid  state  stabilizing 
amplifier,  custom  engineered  for  every 
application  and  the  VI-10  solid  state 
video  distribution  amplifier,  with  a  plug- 
in  module  having  four  isolated  outputs 

Program  producers  & 

ABC  FILMS  INC. 

Suite  2305 A 
(see  page  63) 

ALLIED  ARTISTS  TELEVISION  CORP. 

Pick-Congress,  Shelby  Room 
(see  page  63) 

BONDED  FILM  DISTRIBUTORS 

Suite  1218 

Personnel:  James  Sondheim,  Chester 
Ross. 

CBS  FILMS  INC. 

Suite  2319 
(see  page  63) 

DESILU  SALES  INC. 

Pick-Congress,  Suite  311 
(see  page  64) 

EMBASSY  PICTURES  CORP. 

Pick-Congress,  Suite  327 
(see  page  64) 

FOUR  STAR  DISTRIBUTION  CORP. 

Pick-Congress,  Victorian  Room 
(see  page  64) 

HOLLYWOOD  TELEVISION  SERVICE 

Pick-Congress,  Suite  319 
(see  page  64) 

INDEPENDENT  TELEVISION  CORP. 

Pick-Congress,  Suite  325 
(see  page  64) 


will  be  features  of  the  firm's  display. 

A  solid  state  pulse  distribution  am- 
plifier, VI-20,  which  regenerates  EIA 
tv  pulses  and  distributes  them  through 
four  isolated  outputs  also  will  be  on  ex- 
hibit. It  is  a  self-powered,  plug-in 
module. 

Personnel:  William  Boehme,  Marvin 
J.  Moss,  Robert  Beville. 

VITRO  ELECTRONICS 

Space  46W 

A  new  kind  of  station  monitor,  the 
Nems-Clarke  spectrum  display  unit, 
Type  SDU-520,  will  be  displayed.  It  is 
designed  to  give  the  broadcaster  a  com- 
plete audio  and  visual  picture  of  his 
assigned  frequency.  Operating  in  a  tun- 
ing range  from  54  to  260  mc,  the  SDU- 
520  is  capable  of  measuring  frequency 
deviations,  determining  sideband  or 
subcarrier  attenuation  and  can  be  used 
to  locate  spurious  radiation  and  sources 
of  interference. 

Vitro  will  also  show  the  complete 
line  of  Nems-Clarke  broadcast  equip- 
ment, including  rebroadcasting  receivers 
for  fm  and  tv,  precision  measuring  de- 
vices and  video  jacks  and  plugs. 

Personnel:  K.  B.  Redding,  K.  B. 
Boothe,  J.  K.  Birch,  J.  Andre,  J.  W. 
Smith. 

syndicators 

JAYARK  FILMS  CORP. 

Pick-Congress,  Lake  shore  Room 
(see  page  64) 

KING  FEATURES  SYNDICATE 

Pick-Congress,  Tally-Ho  Room 
(see  page  66) 

LANG-WORTH  FEATURE  PROGRAMS 

Suite  1324 

Personnel:  John  D.  Langlois,  C.  O. 
Langlois  Jr.,  Robert  O.  Boehmer,  Her- 
bert Rossin,  Robert  Bechir. 

M&A  ALEXANDER 
PRODUCTIONS  INC. 

Suite  unassigned 

Personnel:  Stan  Dudelson,  Burton 
Alexander. 

MARK  CENTURY 

Suite  11 19  A 

Personnel:  Milton  Herson,  Marvin 
Kempner,  F.  C.  Beck,  Ev  Wren,  June 
Griffin,  Fred  First. 

MARS  BROADCASTING 

Suite  1518A 

Personnel:  John  G.  Johnson,  James 
W.  Coan,  Stanley  Kaplan,  Robert 
Whitney,  Dick  Clark,  Philip  Nolan, 
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See  this  equipment  at  the 

NAB  Convention 


WHBF-FM  *  Rock  Island, 

III.  selects  ATC  automated  system 


WHBF  Chief  Engineer,  Robert  J. 
Sinnett,  is  shown  checking  out  the 
ATC  system  that  will  put  WHBF- 
FM  on  a  fully  automated  program- 
ming basis.  The  components  selected 
will  provide  music,  news,  commer- 
cials, production  aids,  and  program 
logging  automatically.  The  system 
was  selected  by  WHBF  because  the 
flexibility  enables  them  to  change 
programming  structure  as  easily  as 
dialing  a  phone.  Broadcast  personnel 
may  be  released  from  control  opera- 
tion for  more  profitable  activities. 


See  it  in  operation 

NAB  Booth  22-W 
Conrad  Hilton,  Chicago 


AUTHORIZED  DISTRIBUTORS 

Dixie  Radio  Supply  Co.,  Columbia,  S.  C;  Southeast  Audio 
Co.,  Jacksonville,  Fla.;  General  Electronics  Labs.,  Cam- 
bridge, Mass.;  Electronic  Equipment  Co.,  Atlanta,  Ga.; 
Lang  Electronics,  New  York,  N.  Y.j  Audio  Industries  Corp., 
Hollywood,  Calif.;  Guarantee  Radio  Supply  Co.,  Laredo, 
Texas;  Audio  Acoustic  Equipment  Co.,  Arlington,  Texas; 
Electricraft,  Inc.,  Seattle,  Wash. 


Made  by  broadcasters  for  broadcasters 

AUTOMATIC  TAPE  CONTROL,  INC. 

209  E.  Washington  Sf.  Bloomington,  Illinois 

Overseas  sales  (except  Canada)  CBS  International, 
46  E.  52nd  St.,  New  York  22,  N.Y.  Marketed  in 
Canada  by  Canadian  General  Electric,  Toronto  4, 
Ontario. 
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NAB^PJEVIEW^ 

SYNDICATORS  CONTINUED 

Don  Bruce,  Charles  James,  James  Mc- 
Donald, George  Landy,  Robert  Oakes. 

MCA  TV 

Suite  2300 
(see  page  66) 

MEDALLION 

Executive  House,  Suite  unassigned 

John  Wayne,  Batjac  feature  package; 
Frankie  Carle  Show;  Adventure  West. 

Personnel:  John  Ettlinger,  Ben  Barry, 
Bob  DeVinny. 

MGM  TELEVISION 

Pick-Congress,  Washington  Room 
(see  page  66) 

NBC  FILMS  INC. 

Drake  Hotel 
(see  page  66) 

FRED  A.  NILES  COMMUNICATIONS 
CENTERS  INC. 

Suite  unassigned 

OFFICIAL  FILMS  INC. 

Pick-Congress,  Columbian  Room 
(see  page  66) 


PROGRAMATIC  (MUZAK) 

Suite  1206 

Personnel:  Charles  C.  Cowley,  J.  W. 
Roberts,  Dave  Bain,  John  Esau. 

WALTER  READE-STERLING  INC. 

Pick-Congress,  Suite  315 
(see  page  68) 

WALTER  SCHWIMMER  INC. 

Suite  unassigned 
(see  page  68) 

SCREEN  GEMS  INC. 

Pick-Congress,  Roosevelt  Room 
(see  page  68) 

SESAC  INC. 

Suite  906A 

Personnel:  Alice  Heinecke,  W.  F. 
Myers,  Sidney  Guber,  Glenn  Ramsey, 
Harold  Fitzgerald,  Frank  Watkins,  Ray 
Van  Hooser,  Edward  Cooney,  Charles 
Scully,  George  Jellinek,  Jack  Francis, 
Joe  Quinn,  Albert  Ciancimino,  Earl 
Brewer,  Earl  Pollock,  Mary  McDon- 
nell. 

SEVEN  ARTS  ASSOC. 

Pick-Congress,  Buckingham  Room 
(see  page  68) 

SPORTS  NETWORK  INC. 

Conrad  Hilton,  Suite  unassigned 

Personnel:  Richard  Bailey,  Roylance 
Sharp,  William  Hyland,  Charles  Voso, 
Richard  Bailey  Jr. 


STOP  AUDIO-LOGGING 
PROBLEMS  PERMANENTLY! 

The  SoundScriber  S-124  MONITOR 
does  it  unattended . . .  twice  around  the  clock 


TESTED  and  PROVED  by 
NETWORKS  and  STATIONS 

Networks  like  CBS,  NBC,  Cana- 
dian Broadcasting  and  hundreds 
of  stations:  WNBQ,  WOR,  WMGM, 
WCAU,  WBBM,  WJBK,  WJLB,  WUW, 
KFWB,  KLAC  and  KMPC  ...  to 
name  just  a  few,  are  now  using 
the  SoundScriber  S-124  MONITOR. 
Meets  FCC  licensing  require- 
ments. Magnetic  tapes  can  be 
erased  and  re-used,  but  they  can't 
be  edited.  For  more  details  write 
to  SoundScriber  or  .  .  . 

VISIT  US  AT  THE  NAB 
CONVENTION-BOOTH  54 


The  MONITOR  records  magneti- 
cally on  special  time-scale  Dupont 
Mylar  tape  .  .  .  allows  you  to  trace 
any  broadcast  to  the  very  second 
it  occurred. 

Exclusive  transverse  recording 
process  compacts  24  hours  of  re- 
cording onto  a  single  3%"  spool. 
Makes  recordings  tamper-proof. 


5  O  U  N  D(  <j§nS  CRIBE  R® 

MAGNEIIC  RECORDING  EQUIPMENT 

6  Middletown  Ave.  ■  North  Haven,  Conn. 


STORER  PROGRAMS  INC. 

Executive  House,  Suite  3511 
(see  page  68) 

TELEDYNAMICS  CORP. 

Pick-Congress,  Suite  unassigned 
True  Adventure. 

Personnel:  Jack  Flax,  Jack  Garrison. 
TELEVISION  AFFILIATES  CORP. 

Suite  700 

Personnel:  Richard  Brandt,  Richard 
Carlton,  Robert  Weisberg,  Leo  Brody. 

TRANS-LUX  TELEVISION  CORP. 

Pick-Congress,  Carter  Room 
(see  page  69) 

20TH  CENTURY  FOX  TELEVISION 

Pick-Congress,  Music  Room 
(see  page  69) 

RICHARD  H.  ULLMAN  DIV. 

Suite  2000 

Personnel:  Peter  Frank,  Morton 
Wagner,  Herbert  Eiseman,  Joey  Levin, 
Bob  Hanna,  Gene  Daniels,  Bernie 
Edelman,  Fred  Winton. 

UNITED  ARTISTS  CORP. 

Pick-Congress,  Lincoln  Room 
(see  page  69) 

VIDEO  HOUSE  INC. 

Pick-Congress,  Suite  323 
(see  page  69) 

WALT  DISNEY-BUENA  VISTA 

Conrad  Hilton  and  Executive  House, 
Suites  unassigned 

Personnel:  Irving  Ludwig,  E.  Brad- 
ley Marks,  Barr  Sheets,  Phil  Sammeth. 
Card  Walker,  Donn  Tatum,  Vince 
Jefferds,  Vic  Victoria,  Bruce  Butler. 

WARNER  BROS.  TELEVISION 

Pick-Congress,  Park  View  Room 
(see  page  69) 

WILJON  CORP. 

Pick-Congress,  Suite  unassigned 
Personnel:  Will  Thomas. 

Networks 

ABC  RADIO 

Suite  2306A,  2311A 

Personnel:  Robert  R.  Pauley,  James 
Duffy,  William  Rafael,  Earl  Mullin, 
Tom  O'Brien,  Jack  Mann,  Frank  Atkin- 
son, William  Cochran,  Robert  Holm- 
gren, Robert  Chambers,  Edward 
Bishoff,  William  MacCallum,  Donald 
Schlosser,  Leonard  H.  Goldenson,  Si- 
mon B.  Siegel. 

ABC-TV 

Personnel:  Leonard  H.  Goldenson, 
Thomas  W.  Moore,  Robert  L.  Coe, 


118   (NAB  CONVENTION  PREVIEW) 


BROADCASTING,  March  25,  1963 


Tubes  designed  from  the  user's  viewpoint 


...use  them  wherever  reliability  is  essential 


When  reliability  really  counts  — as  it  does  in 
broadcasting— be  sure  with  tubes  custom- 
designed  and  tested  for  the  job. 

Sylvania  engineers  traveled  the  country  — 
met  with  engineers  and  maintenance  groups  in 
broadcasting,  public  service  radio,  industry, 
the  airlines  —  listened  to  their  problems  and 
studied  them.  From  this  came  GB  Gold  Brand, 
a  superior  line  of  new  and  upgraded  tubes, 


each  tailor-made  to  a  specific  job.  A  given  tube 
may  have,  for  example,  low  noise,  exceptional 
stability  or  vibration  resistance.  Or  a  critical 
parameter  may  be  as  much  as  three  times 
the  usual  value.  In  each  case,  performance  and 
reliability  have  been  verified  by  actual  user  ex- 
perience as  well  as  laboratory  testing. 

This  extra  effort  has  paid  off.  "Excellent 
results,"  says  an  airline  official.  "No  failures," 


reports  a  highway  patrol  department.  "Hun- 
dreds of  dollars  saved  in  program  interrup- 
tions," reports  a  TV  station.  "Less  costly  in  the 
long  run,"  discovered  a  county  government. 
Similar  results  can  be  yours  with  a  truly  reli- 
able, genuinely  interchangeable  GB  Gold  Brand 
Tube. 

Electronic  Tubes  Division,  Sylvania  Electric 
Products  Inc.,  1100  Main  St.,  Buffalo  9,*N.  Y. 


AVAILABLE  FROM  YOUR  SYLVANIA  INDUSTRIAL  TUBE  DISTRIBUTOR 

SYLVANIA 


SUBSIDIARY  OZ= 


GENERAL  TELEPHONE '&  ELECTRONICS 
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oJUSOODO  SMI 

SOLID  STATE 
SWITCHERS 


Tarzian's  new  "C"  model,  fully 
solid  state  Vertical  Interval 
Switcher,  incorporates  all  the 
desirable  features  of  the  highly 
successful  VIS-88  plus  recent 
engineering  refinements  adding 
even  greater  performance. 

This  switcher  does  more— in 
less  space— than  any  otheravail- 
able.  All  the  advantages  of  tran- 
sistorized switching  are  yours 
in  a  compact,  low-cost  package. 

See  the  new 
Tarzian  Solid  State  Switcher 
at  NAB-Space  17E 

W 

Broadcast  Equipment  Division 

SARKES  TARZIAN,  INC. 

Bloomington,  Indiana 
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NETWORKS  CONTINUED 

James  C.  Hagerty,  Chester  Simmons, 
Simon  B.  Siegel,  Everett  H.  Erlick, 
Herbert  Hahn,  Alfred  Schneider,  Julius 
Barnathan,  Edward  Bleier,  Slocum 
Chapin,  Theodore  Fetter,  Donald 
Foley,  Michael  J.  Foster,  Vincent  Fran- 
cis, William  C.  Gillogly,  Edgar  J. 
Scherick,  Elliott  Ames,  David  App, 
Charles  Atkins,  Jerry  Bredouw,  Thomas 
Cancilla,  Nat  Cavalluzzi,  Joel  Cohen, 
George  Corrin,  Joseph  Cox,  Douglas 
Cramer,  Mario  Cucinotta,  Hal  Geary, 
Andre  Gebstaedt,  Elliott  Henry  Jr., 
Charles  Leasure,  Henry  Levinson,  Rich- 
ard Loeb,  Courtney  McLeod,  Joseph 
Merkle,  Carmine  Patti,  Fred  Schumann, 
Jerry  Zucker. 

CBS  RADIO 

Suite  1804-06 

Personnel:  Arthur  Hull  Hayes,  James 
M.  Seward,  George  Arkedis,  W.  Thom- 
as Dawson,  Fred  Ruegg,  William  A. 
Schudt  Jr.,  Davidson  Vorhes,  Alvin 
Balkin,  Sidney  Garfield,  Alfred  N. 
Greenberg,  Richard  Hess,  Gerald 
Maulsby,  Arthur  G.  Peck,  Ogden 
Prestholdt,  Eric  H.  Salline,  Thomas  Y. 
Gorman,  Robert  Sinnett,  E.  H.  Shomo, 
John  Burke,  Robert  P.  Sutton,  James 
Ingraham,  Sam  J.  Slate,  Ralph  Goshen, 
John  O.  Downey,  Eugene  Litt,  Robert 
F.  Hyland,  William  Dean,  Jules 
Dundes. 

CBS-TV  NETWORK 

Suite  2325-26 

Personnel:  James  T.  Aubrey  Jr., 
Frank  Shakespeare  Jr.,  William  Lodge, 
Carl  Ward,  Joseph  Ream,  John  Cow- 
den,  Charles  Steinberg,  Edward  Saxe, 
Robert  Jamieson,  Donald  Clancy, 
David  Williams,  Edward  Scovill,  Rob- 
ert Wood,  Edward  E.  Hall,  Edwin  W. 
Davis,  Leonard  DeNooyer,  Gordon 
Hayes,  Charles  Cadley,  James  Kane, 
Harry  Feeney,  James  Aberle,  George 
Zurich,  Robert  Pike,  Paul  Levinson, 
Christopher  Parker,  James  Page,  Rich- 
ard Morgan,  Warren  Ahneman,  Rich- 
ard S.  O'Brien,  Kenneth  B.  Benson, 
O.  M.  Arnold,  Anderson  P.  Evans, 
F.  L.  Flemming,  James  D.  Parker,  J.  L. 
Stern,  Richard  G.  Streeter,  S.  Yusem, 
Robert  B.  Monroe. 

CBS-TV  STATIONS 

Drake  Hotel 

Personnel:  Merle  S.  Jones,  Craig 
Lawrence,  Harvey  Struthers,  Hal 
Hough,  Bruce  Bryant,  Norman  E.  Walt 
Jr.,  Gerald  Danford,  Robert  Wood, 
Ray  Beindorf,  Clark  B.  George,  Ed- 
ward Kenefick,  John  A.  Schneider, 
Frank  Beazley,  Gene  Wilkey,  Charles 
McAbee,  Richard  Loftus,  Ted  O'Con- 
nell. 


KEYSTONE  BROADCASTING  SYSTEM 

Suite  804-6 

Personnel:  Sidney  J.  Wolf,  Edwin  R. 
Peterson,  Charlotte  Tucker,  George 
Wharton,  Arthur  Wolf. 

MBS 

Suite  1604-06 A 

Personnel:  Robert  F.  Hurleigh, 
Frank  Miller,  Charles  Godwin,  Herbert 
Cutting,  Richard  Brescia,  Harold  Wag- 
ner, Chuck  King,  Les  Learned,  Joseph 
Keating,  Frank  Zuzulo. 

NBC-TV,  NBC-RADIO 

Sheraton-Blackstone,  Presidential  Suite 

Personnel:  David  C.  Adams,  Joseph 
J.  Berhalter,  Hugh  M.  Beville  Jr.,  Wil- 
liam P.  Breen,  Chester  M.  Campbell  Jr., 
Anthony  A.  Cervini,  Richard  H.  Close, 
Charles  E.  Corcoran,  George  S.  Diet- 
rich, Don  Durgin,  Sydney  H.  Eiges, 
Thomas  E.  Ervin,  William  F.  Fair- 
banks, Stephen  A.  Flynn,  George  H. 
Fuchs,  Joseph  W.  Goodfellow,  Julian 
Goodman,  George  Graham  Jr.,  Law- 
rence Grossman,  Louis  Hausman,  Shel- 
don B.  Hickox  Jr.,  Robert  Hitchens, 
Felix  Jackson,  Ernest  Lee  Jahncke  Jr., 
Arthur  Johnson,  William  M.  Kelley, 
Peter  B.  Kenney,  John  M.  Keys,  Rob- 
ert E.  Kintner,  Malcolm  B.  Laing, 
Robert  Lemon,  Carl  Lindemann  Jr., 
William  McAndrew,  Robert  McAuliffe, 
Thomas  C.  McCray,  William  McDan- 
iel,  Donald  J.  Mercer,  Ellis  O.  Moore, 
Raymond  O'Connell,  Thomas  Phelan, 
Theodore  Reinhard,  Morris  Rittenberg, 
Paul  Rittenhouse,  Angus  Robinson, 
Aaron  Rubin,  Alexander  S.  Rylander, 
Robert  W.  Sarnoff,  Thomas  W.  Sarnoff, 
Marion  Stephenson,  Robert  L.  Stone, 
David  W.  Tebet,  William  Trevarthen, 
Theodore  Walworth,  Raymond  W. 
Welpott,  Mort  Werner,  James  Wilson, 
Lloyd  Yoder. 

QXR  NETWORK 

Suite  1218 

Personnel:  Chester  Ross,  James 
Sondheim,  Charles  Reeves. 

Station  reps 

ABC-TV  NATIONAL  SALES 

Executive  House,  Suite  unassigned 

Personnel:  Theodore  F.  Shaker, 
James  Conley,  Fred  Nettere,  James 
Osborn,  Dick  Beesemyer,  Robert  J. 
Sullivan,  D.  Thomas  Miller,  John  Mc- 
Elfresh,  Grant  Norlin,  Arthur  Decoster, 
John  McMahon,  Jud  Cassidy,  Lee  Carl- 
son, Robert  T.  Goldman,  Symon  B. 
Cowles,  Walter  M.  Stein,  Charles  A. 
Debare. 

ADVERTISING  TIME  SALES  INC. 

Essex  Inn,  Aristocrat  Room,  301 

Personnel:    Thomas   B.  Campbell, 
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John  A.  Thompson,  William  N.  David- 
son, Alan  J.  Bell,  George  Harding. 

AM  RADIO  SALES 

Suite  2643-45 

Personnel:  Wilmot  Losse,  Jerry 
Glynn,  plus  entire  Chicago  office. 

AVERY-KNODEL 

Sheraton-Blackstone,  Suite  1109 

Personnel:  J.  W.  Knodel,  John  S. 
Stewart,  Robert  J.  Kizer,  Elizabeth  Ann 
Barrett,  Arthur  O'Connor,  William  D. 
McKinstry,  Roger  0*Sullivan,  Gale 
Blockie  Jr.,  S.  Robert  Kalthoff,  Marvin 
W.  Harms,  James  McGreezy,  Marian 
Nemec. 

MORT  BASSETT  &  CO. 

Essex  Inn,  Suite  unassigned 
Personnel:  Mort  Bassett. 

CHARLES  BERNARD  CO. 
(Country  Music  Net) 

Pick-Congress,  Suite  unassigned 
Personnel:  Charles  Bernard. 

JOHN  BLAIR  &  CO. 
B  LAIR-TV 

BLAIR  TELEVISION  ASSOC. 

Sheraton-Blackstone,  Suite  608 

Personnel:  John  Blair,  David  Lundy, 
Arthur  H.  McCoy,  Frank  Martin, 
James  Theis,  Louis  Faust,  Harry  Smart, 
Tom  Harrison,  Art  Stringer. 

THE  BOLLING  CO. 

Executive  House,  Suites  2011-2012 

Personnel:  George  W.  Boiling,  G. 
Richard  Swift,  Richard  Koenig,  Ralph 
Kelley. 

BROADCAST  TIME  SALES 

Executive  House,  Suite  3211 
Personnel:  Carl  Schuele. 

CBS  TELEVISION  STATIONS 
NATIONAL  SALES 

Drake  Hotel,  Suite  unassigned 

Personnel:  Bruce  Bryant,  Richard 
Loftus,  Ted  O'Connell. 

HENRY  I.  CHRISTAL  CO. 

Suite  1306 

Personnel:  Henry  I.  Christal,  Irvin 
Gross,  Philbin  Flanagan,  John  Fouts, 
Richard  Charlton. 

ROBERT  E.  EASTMAN  &  CO. 

Executive  House,  Suite  unassigned 

Personnel:  Robert  E.  Eastman,  Rich- 
ard Arbuckle,  Joseph  Cuff,  George 
Dubinetz,  Dale  Stevens,  Tom  Cosgrove. 

FM  GROUP  SALES 

Suite  unassigned 

Personnel:  Arthur  Sakelson,  James 
Morrow,  Lester  Vihon. 


laiCT  STACT  BROADCASTER 

ELECTRONICS 

Reversible  Continuous -Loop  Cartridge  Tape  Unit 

Professional  reel-to-reel  quality  with  tape  cartridge  convenience. 

Now  .  .  . 

■  A  BROADCAST  CARTRIDGE  —  provides  reversible  continuous-loop 
operation.  Eliminates  reel-to-reel  production  and  transfer  to  cartridge. 

■  QUALITY  —  the  first  cartridge  tape  unit  with  the  superior  quality 
of  professional  reel-to-reel.  Full-length  program  capability. 

■  MULTI-DECK  —  holds  six  tape  cartridges  in  less  space  than  normally 
required  for  one  reel-to-reel  unit.  Five  playback  decks  plus  one  com- 
bination record-playback  deck. 

■  AUTOMATIC  CUEING  —  provision  for  separate,  automatic  (1)  stop 
cue,  (2)  end  of  message  cue,  and  (3)  random  cue,  can  be  used  as  auto- 
mation building  block. 


Sold  Nationally  By 

Visual . . .  the  first  to  offer  a  complete 
solid-state  broadcast  facility. 

VISUAL  ELECTRONICS  CORPORATION 


Keep,  yoU  in  viewi     356  west  40th  street  •  new  york  18,  n.  y.  •  Pennsylvania  6-5840 
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REPRESENTATIVES  CONTINUED 

FORJOE  &  CO. 

Suite  unassigned 

Personnel:  Joseph  Bloom. 

GILL-PERNA  INC. 

Suite  2400 

Personnel:  Helen  Gill,  John  J.  Perna 
Jr.,  Walter  Beadell,  Marshall  Black, 
Dan  Bowen. 

HARRINGTON,  RIGHTER  &  PARSONS 

Sheraton-BIackstone,  Suite  808 

Personnel:  John  E.  Harrington  Jr., 
Volney  F.  Righter,  James  O.  Parsons 
Jr.,  Arthur  C.  Elliot,  John  F.  Dickin- 
son, Cris  Rashbaum,  Robert  Gilbert- 
son,  Richard  Gardner. 

GEORGE  P.  HOLLINGBERY 

Suite  1600 

Personnel:  Phil  Corper,  Fred  Hague, 
Harry  Wise,  Ed  Spencer,  Dick  Hunter, 
Roy  Edwards,  George  Hemmerle,  War- 
ren Nelson,  Bob  Pierce. 

HAL  HOLMAN  CO. 

Suite  2122 A 

Personnel:  Hal  Holman. 

BERNARD  HOWARD  &  CO. 

Suite  unassigned 

Personnel:  Bernard  Howard,  Jack 
Davis. 


H-R  REPRESENTATIVES 

Executive  House,  Suite  unassigned 

Personnel:  Frank  Headley,  Dwight 
Reed,  Frank  Pellegrin,  Jack  White,  Ed- 
ward Shurick,  Avery  Gibson,  James 
Alspaugh,  Bill  MacRae. 

THE  KATZ  AGENCY  INC. 

Executive  House,  Suite  3803 

Personnel:  Charles  Abbott,  Martin 
Beck,  OUie  Blackwell,  Edward  Codel, 
Daniel  Denenholz,  Scott  Donahue,  H.  J. 
Grenthot,  Eugene  Katz,  M.  S.  Kellner, 
Frank  McCann,  Michael  Membrado, 
Walter  Nilson,  Alan  Axtell,  Joseph 
Hogan,  William  Lee,  Robert  Rohde, 
Jock  Bolton,  John  Brennan,  Gerald 
Jones,  William  Joyce,  Jack  King,  James 
Muse,  Arne  Ramberg,  David  Rutledge, 
Frank  Wheeler. 

JACK  MASLA  &  CO. 

Park  East,  Suite  33-34 A 

Personnel:  Jack  Masla,  Allan  S. 
Klamer,  Bud  Pearse,  Bob  Wencel. 

McGAVREN-GUILD  CO. 

Executive  House,  Suite  unassigned 

Personnel:  Daren  McGavren,  Ralph 
Guild,  Edward  Argow,  Robert  Mahl- 
man,  Ted  Chambon. 

THE  MEEKER  CO. 

Suite  1700 

Personnel:  Robert  Meeker,  Chuck 
Standard,  Robert  Dudley,  Jack  Hard- 
ingham,  Martin  Mills,  Herb  Hahn,  Ed 
Filion,  Donald  Palmer,  Carl  Jewett. 


NBC  SPOT  SALES 

Ambassador  East 

Personnel:  Richard  Close. 

JOHN  E.  PEARSON  CO. 

Ascot  Motel,  Suite  unassigned 

Personnel:  Joseph  Savelli,  Russ  Wal- 
ker, Bob  Flanagan. 

PETERS,  GRIFFIN,  WOODWARD 

Sheraton-BIackstone,  Suite  705 

Personnel:  H.  Preston  Peters,  Lloyd 
Griffin,  Jones  Scovern,  Charles  Kinney, 
William  Walters,  Bob  Muth,  Ray  Stan- 
field,  Tom  Taylor,  William  Bryan,  Paul 
Wischmeyer,  John  Butler. 

EDWARD  PETRY  &  CO. 

Suite  1400 

Personnel:  Edward  Petry,  Edward 
Voynow,  Martin  Nierman,  Lou  Smith, 
Roger  LaReau,  Ben  Holmes,  Bill  Rohn, 
Joe  Sierer,  Bill  Larimer,  Bill  Cartwright. 

RADIO-TV  REPS  INC. 

Suite  800 

Personnel:  Peggy  Stone,  Saul  Frisch- 
ling,  Sy  Thomas. 

PAUL  H.  RAYMER  CO. 

Executive  House,  Suite  unassigned 

Personnel:  Paul  H.  Raymer,  Fred 
Brokaw,  Stuart  M.  Kelly,  John  Wrath, 
Powell  Ensign. 

SELECT  STATION 
REPRESENTATIVES  INC. 

Sheraton-Chicago  Suite  unassigned 

Personnel:  Al  Shepard,  Irv  Unger, 
Ed  Shea. 


Bauer  Electronics  Corp  Space  56W 

Boston  Insulated  Wire  &  Cable   Space  71W 

Broadcast  Electronics   Space  14E 

Charles  Bruning  Co  Space  41X 

CBS  Laboratories   Space  72W 

Century  Lighting   Spaces  14E,  19E 

Chrono-Log  Corp  Space  47W 

Collins  Radio  Co  Space  27W 

Commercial  Recording  Corp  Space  A-E 

Conrac  Division  Space  7E 

Continental  Electronics   Space  25W 

Cummins  Engine  Co  Space  36-37W 

Dresser-ldeco  Co  Space  61W 

Dynair  Electronics   Space  49W 

Electra  Megadyne  Inc  Space  4E 

Electronic  Applications  Inc  Space  20W 

Electronics,  Missiles  &  Communications 

Inc  Space  53W 

Gates  Radio  Co  Space  44W 

General  Electric  Co  Space  19E 

General  Electronic  Labs   Space  41W 

GPL  Division-General  Precision  Space  12E 

Harwald  Co  Space  68W 

International  Good  Music  Space  65W 

International  Nuclear  Corp  Space  3E 

ITA  Electronics  Corp  Space  15E 

Jampro  Antenna  Co  Space  39W 

Johnson  Electronics   Space  52W 

Kliegl  Bros  Space  IE 

KRS  Electronics   Space  38W 

Logos  Limited   Space  F-E 

MaCarTa  Inc  Space  42W 


WHERE  TO  FIND  IT 


Exhibits  of  equipment  manufacturers 
will  be  located  in  the  lower  lobbies  of 
the  Conrad  Hilton  Hotel  during  the 
NAB  convention.  Exhibit  space  and/or 
the  hospitality  suites  assigned  as  of 
March  20  are  shown.  All  room  and 
space  designations  are  Conrad  Hilton 
Hotel  unless  otherwise  indicated.  Sym- 
bol Sh-B  means  Sheraton-BIackstone. 

Large  directory  boards  will  be  posted 
in  the  lobbies  of  the  Conrad  Hilton, 
with  special  directories  on  each  floor. 


EXHIBITORS 

Advertising  Council   Exhibit  Hall  Foyer 

Aitken  Communications   Space  64W 

Alford  Manufacturing  Co  Space  21W 

Alto  Fonic  Tape  Service   Space  32W 

Ampex  Corp  Space  28W 

Andrew  Corp  Space  70W 

Automatic  Tape  Control   Space  22W 

Ball  Brothers   Space  23W 
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SPOT  TIME  SALES 

Executive  House,  Suite  unassigned 

Personnel:  Carl  Loucks,  John  Erick- 
son,  Howard  Shulman. 

STORER  TELEVISION  SALES 

Executive  House,  Suite  3812 

Personnel:  Frank  Barron,  Peter 
Storer,  Julian  Kanter,  Dick  Helleday, 
Chuck  Lieber,  Joseph  Mortens,  Sam 
Eadie. 

TELEVISION  ADVERTISING 
REPRESENTATIVES 

Drake  Hotel,  Suite  unassigned 

Personnel:  Larry  H.  Israel,  Robert 
M.  McGredy,  Ben  Margolis. 

VENARD,  TORBET  & 
McCONNELL  INC. 

Suite  2100 

Personnel:  Lloyd  Venard,  James  V. 
McConnell,  Alan  Torbet,  Steven  Rin- 
toul,  Howard  Meyers,  John  Dragomier, 
James  Fox,  Jon  Ruby. 

WEED  RADIO  &  TELEVISION  CORP. 

Town  House,  Suite  Unassigned 

Personnel:  J.  J.  Weed,  C.  C.  Weed, 
E.  J.  Fitzsimmons,  Bud  Pearse,  John 
McGuire. 

ADAM  YOUNG  CO. 

Suite  1100 

Personnel:  Adam  Young,  James  F. 
O'Grady  Jr.,  Clifford  J.  Barborka, 
Roger  H.  Sheldon,  Richard  L.  Free- 
man, R.  John  Stella. 


Magne-Tronics  Inc  Space  46W 

McMartin  Industries  Inc  Space  43W 

Magnetic  Products  Div.  3M  Co  Space  19W 

Miratel  Electronics   Space  34-35W 

Mitchell  Vinten  Inc  Space  62W 

Mobilcolor  Inc  Space  60W 

Moseley  Associates   Space  48W 

Ozalid  Products,  General  Aniline  &  Film 

Corp  Soace  63W 

Pepper  Sound  Studios   Space  D-E 

Radio  Corp.  of  America   Spaces  5-6E 

RCA  Electron  Tube  Div  Space  10E 

Raytheon  Co  Space  HE 

Riker  Industries  Inc  Space  58W 

Rohn  Systems  Inc  Space  50W 

Sarkes  Tarzian  Inc  Space  17E 

Schafer  Electronics   Space  73W 

SESAC  Inc  Space  E-E 

Sony  Corp.  of  America   Space  51W 

The  Soundscriber  Corp  Space  54W 

Sparta  Electronic  Corp  Space  56W 

Surrounding  Sound  Inc  Space  76W 

Tektronix  Inc  Space  29W 

Telemet  Corp  Space  2E 

TelePrompTer  Corp  Space  31W 

The  Telequip  Corp  Space  3E 

Tv  Zoomar  Co  Space  59W 

Tower  Communications  Co  Space  24W 

U.  S.  Army  Tele-Radio  Branch,  Office, 

Chief  of  Information  Space  66-67W 

U.  S.  Navy  Space  69W 

Utility  Tower  Co  Space  40W 

Visual  Electronics  Corp  Space  14E 
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Other  exhibitors 

ASSOCIATED  PRESS 

Sheraton-Blackstone,  Sheraton  Room 

Personnel:  Louis  J.  Kramp,  Oliver 
Gramling,  Tom  Coleman,  Burl  Ely, 
Fred  Strozier,  Douglas  Lovelace,  Ralph 
Allgood,  Andy  Anderson,  Henry 
Blount,  Tom  Bratter,  Jim  Firmin,  Jerry 
Gill,  Bob  Hull,  Bill  McFarland,  Bob 
Shipley,  Dave  Shuirman,  Jim  Smith, 
Frank  Stearns,  Roy  Steinfort,  Bob 
Sundy,  Tom  Stuetzer. 

AT&T 

Suite  2539A 

Personnel:  Walter  B.  Kelley,  W.  R. 
Kellogg,  W.  B.  Snell,  W.  W.  Betteridge, 
R.  L.  Hake. 

BROADCAST  CLEARING  HOUSE 

Pick-Congress,  Suite  unassigned 

Personnel:  Lee  Mehling,  Jock  Fluor- 
noy. 

LEO  BURNETT  CO. 

Suite  1500 

Personnel:  Tom  Wright,  Hal  Tillson. 

A.  C.  NIELSEN  CO. 

Suite  1000 

Personnel:  E.  P.  H.  James,  Henry 
Rahmel,  George  Bailie,  Erwin  Ephron, 
Bill  MacDonald,  Don  Waterbury, 
George  Blechta,  Bill  Ryan,  Joe  Mat- 
thews, Bill  Miller,  John  Churchill,  Gene 
Woolpert,  Ben  Wilson,  Gene  McClure, 
Bill  Wyatt,  Jim  Shoemaker. 


Vital  Industries   Space  30W 

Vitro  Electronics  Space  46W 

NAB  CONVENTION  OFFICES 

(All  NAB  convention  and  staff  offices  are  on  the 
third  floor  of  the  Conrad  Hilton  unless  otherwise 
designated) 

Convention  Manager  Room,  1 

Everett  E.  Revercomb,  secretary-treasurer 

Convention  Program   Room  4 

Howard  H.  Bell,  vice  president  for  planning 
and  development 

Engineering  Conference   Room  1 

George  Bartlett,  manager 

Convention  Exhibits.. ..East  and  West  Exhibit  Halls 
George  E.  Gayou,  exhibit  director 
Edward  L.  Gayou,  assistant  exhibit  director 


Registration  Desk   Lower  Lobby 

William  L.  Walker,  assistant  treasurer 

Convention  News   Room  3 

John  M.  Couric,  manager  of  public  relations 

Newsroom   Astoria  Room 

NAB  STAFF  OFFICES 

Executive  vice  president  Room  4 

Vincent  T.  Wasilewski 
Radio   Room  2 

John  F.  Meagher,  vice  president 
Station  services   Room  2 

William  Carlisle,  vice  president 
Station  relations  Lower  Lobby 

Alvin  M.  King,  field  director 
Broadcast  management   Room  4 

James  Hulbert,  manager 


THE  PULSE  INC. 

Suite  2200 

Personnel:  George  Sternberg,  Allen 
Klein,  Kenneth  Gross,  Clay  Forker. 

STANDARD  RATE  &  DATA  SERVICE 

Suite  17 06 A 

Personnel:  Dr.  Howard  Alspaugh, 
Harvey  Harkaway,  Len  Schultz,  John 
Chamberlin,  Marvin  Melnikoff. 

TELESCRIPT-CSP  INC. 

Palmer  House,  Suite  unassigned 

Personnel:  Bob  Swanson,  Peter  Jack- 
son. 

TELEVISION  AFFILIATES  CORP. 

Suite  700 

Personnel:  Richard  Brandt,  Richard 
Carlton,  Robert  Weisberg,  Leo  Brody. 

TELEVISION  INFORMATION  OFFICE 

Suite  1124 

Personnel:  Roy  Danish,  Lawrence 
Creshkoff,  Ben  Wickham,  Carl  Burk- 
land. 

TV  STATIONS  INC. 

Suite  2024A 

Personnel:  Herb  Jacobs,  Don  Men- 
chel,  Grace  Jacobs,  Ron  Kruger,  Ilona 
Koch. 

UPI 

Suite  600 

Personnel:  Leroy  Keller,  R.  T. 
Eskew,  Thomas  E.  Cunningham,  Dale 
M.  Johns,  Richard  Litfin,  Dean  C.  Mil- 
ler, Bill  Middlebrooks,  Jack  Limpert, 
Leroy  Hamann,  Arthur  Reynolds,  Willis 
Evans. 


Government  affairs  Room  2 

Paul  Comstock,  vice  president 

Legal   Room,  2 

Douglas  Anello,  general  counsel 

Research   Room  2 

Melvin  Goldberg,  vice  president 

Code  Authority   Room  4 

Robert  D.  Swezey,  director 


Edward  H.  Bronson,  manager  for  television 
Charles  M.  Stone,  manager  for  radio 


EQUIPMENT  HOSPITALITY  SUITES 

(See  also  Equipment  Exhibitors) 

Alto  Fonic  Tape  Service  Inc  1835A 

Albion  Optical  Co  Unassigned 

American  Telephone  &  Telegraph 

Co  2539A 

Ampex  Corp  505A 

Automated  Electronics  Inc  Unassigned 

Automatic  Tape  Control   1724 

Bell  &  Howell  Unassigned 

Bogen-Presto  Div.  of  Siegler  Corp  Unassigned 

Clark-Root  Inc  1835A 

Collins  Radio  Co  2224A 

Commercial  Producers  Inc  918A 

Continental  Electronics   2539 

Dage  Div. — Thompson  Ramo 

Wooldridge  Inc  Unassigned 

Dresser — Ideco  Co  1618 

Eastman  Kodak  Co  Unassigned 

Electra  Megadyne  Inc  Essex  Inn 
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Federal  Manufacturing  &  Engineering 

Corp.— Tv  Specialty  Co.  Div  Unassigned 

Gates  Radio   1924 

General  Electric   605 

General  Electronic  Labs  1900 

Gotham  Audio  Corp  2422A 

International  Business  Machines   Unassigned 

International  Good  Music  835A 

ITA  Electronics  Corp  2339 

Johnson  Electronics  Inc  1734A 

Kline  Iron  &  Steel  Co  2339A 

Lighting  &  Electronics  Inc  Unassigned 

McMartin  Industries   Essex  Inn 

M  &  H  Engineering  Co  Unassigned 

MaCarTa  Inc  935A 

Modern  Broadcast  Sound  Co  Unassigned 

Moulic  Specialties  Co  Unassigned 

Pepper  Sounds  Studios  Inc  1335A 

RCA   605A 

Recorded  Publications  Labs  Unassigned 

Sarkes  Tarzian  Inc  1319A 

Scully  Recording  Instruments  Corp  Unassigned 

Shure  Brothers   Unassigned 

Spectron  Inc  Unassigned 

Stainless.  Inc  1506 

Standard  Electronics  Div. — Radio 

Engineering  Labs.  Inc  Unassigned 

Surrounding  Sound  Inc  823 

Tape-Athon  Corp  Unassigned 

Telescript-CSP  Inc  Palmer  House 

Television  Affiliates  Corp  700 

Utility  Tower  Co  2419A 

Visual  Electronics  Corp  1200 

Vitro  Electronics   1023 


SEE  THE 

MJIM 
CONTINENTAL 
ELECTRONICS 

MIT 

BOOTH  25W 
NAB  SHOW 

C-xrvL±LvLje-nJ-aJL 

PRODUCTS  COMPANY 

BOX  5024  •  DALLAS  22,  TEXAS  •  TELEX  CEPCO 

aj=P^7  Subsidiary  of  Ling-TemcoVought,  Inc. 


STATION  BROKERS 

Blackburn  &  Co  Essex  Inn  801-02 

Wilt  C.  Gunzendorfer  &  Assoc  Unassigned 

Hamilton-Landis  &  Assoc  Unassigned 

Jack  N.  Stoll  &  Assoc  Unassigned 

Howard  Stark   3536A 

Edwin  Tornberg  &  Co  1218A 


STATION  REPRESENTATIVES 

ABC-TV  National  Sales  Executive  House 

Advertising  Time  Sales   Essex  Inn  301 

Am  Radio  Sales  Co  2643-45 

Avery-Knodel   Sh-B  1109 

Mort  Bassett  &  Co  Essex  Inn 

Elisabeth  Beckjorden   Unassigned 

Charles  Bernard  Co.  (Country  Music 

Network)   Pick  Congress 

John  Blair  &  Co.,  Blair-Tv,  and  Blair 

Television  Assoc  Sh-B  608 

The  Boiling  Co  Executive  House  2011-12 

Broadcast  Time  Sales  Executive  House  3211 

CBS  TV  Stations  National 

Sales   Drake 

Henry  I.  Christal  Co  1306 

Robert  E.  Eastman  Co  Executive  House 

FM  Group  Sales   Unassigned 

Forjoe  &  Co  Unassigned 

Gill-Perna   2400 

Harrington,  Righter  &  Parsons  Sh-B  808 

George  P.  Hollingbery  Co  1600 

Hal  Holman  Co  2122A 

Bernard  Howard  &  Co  Unassigned 

H-R  Representatives  Executive  House 

The  Katz  Agency  Executive  House  3803 

Robert  Kerr  Organization   1235A 

Jack  Masla  Co  Park  East  33-34A 

McGavren-Guild  Co  Executive  House 

The  Meeker  Co  1700 

NBC  Spot  Sales  Ambassador  East 

John  E.  Pearson  Co  Ascot  Motel 

Peters,  Griffin,  Woodward   Sh-B  705 

Edward  Petry  &  Co  1400 

Radio  T.V.  Representatives   800 

Paul  H.  Raymer  Co  Executive  House 

Select  Stations  Representatives 

Inc  Sheraton-Chicago 

Spot  Time  Sales   Executive  House 

Storer  Television  Sales  Executive  House  3812 

Television  Advertising  Representatives   Drake 

Venard,  Torbet  &  McConnell   2100 

Weed  Radio  &  Television  Corp  Town  House 

Adam  Young  Co  1100 


NETWORKS,  GROUPS 

ABC  Radio   2306A-11A 

ABC-TV   2306 

CBS  Radio   1806-06 

CBS-TV   2320-2325 

Keystone  Broadcasting  System   804-06 

Mutual  Broadcasting  System  1606A-04A 

NBC  Radio   Sh-B 

NBC-TV   Sh-B 

QXR  Network   1218 


RESEARCH  ORGANIZATIONS 

American  Research  Bureau   900 

A.  C.  Nielsen  Co  1000 

The  Pulse  Inc  2200 


PROGRAM  SERVICES 

ABC  Films   2305A 

Allied  Artists 

Television   Pick  Congress,  Shelby  Room 

B.C.G.  Films  Inc  Unassigned 

Bonded  Film  Distributors   1218 

Buena  Vista'  Distribution  Co.  (Walt  Disney).... 1224 


CBS  Films   2319-16 

Desilu  Sales  Pick  Congress,  311 

Embassy  Pictures  Corp  Pick  Congress,  327 

Four  Star  Distribution 

Corp  Pick  Congress,  Victorian  Room 

Hollywood  Tv  Service  Pick  Congress  319 

Jayark  Films 

Corp  Pick  Congress  Lakeshore  Room 

King  Features 

Syndicate   Pick  Congress  Tally-Ho  Room 

Lang-Worth  Feature  Programs   1324 

M  &  A  Alexander  Productions   Unassigned 

Mark  Century  Corp  1119A 

Mars  Broadcasting   1518A 

MCA-TV  2300 

Medallion  Executive  House 

Media  Tempo   Unassigned 

MGM-TV  Pick  Congress,  Washington  Room 

Musical  Concepts  Inc  Unassigned 

NBC  Films  Inc  Drake  Hotel 

Fred.  A.  Niles  Communications 

Centers  Inc  Unassigned 

Official  Films  ....Pick  Congress,  Columbian  Room 

Pams  Productions   1033A 

Programatic  (Muzak)   1206 

Radio  Concepts   Unassigned 

RCA  Recorded  Program  Services  500 

Record  Source   Unassigned 

Recorded  Publications  Labs  Unassigned 

Walter  Reade-Sterling  Inc  Pick  Congress  315 

Screen  Gems,  Cellomatic 

Div  Pick  Congress,  Roosevelt  Room 

SESAC  906A 

Seven  Arts  Associated 

Corp  Pick  Congress,  Buckingham  Room 

Sports  Network   Unassigned 

Storer  Programs  Inc  Executive  House  3511 

Teledynamics  Corp  Pick  Congress 

Trans-Lux  Corp  Pick  Congress,  Carter  Room 

20th  Century  Fox 

Television   Pick  Congress,  Music  Room 

Richard  H.  Ullman   2000 

United  Artists 

Corp  Pick  Congress,  Lincoln  Room 

Video  House  Pick  Congress,  323 

Warner  Bros. 

Tv   Pick  Congress,  Park  View  Room 

Wiljon  Corp  Pick  Congress 

World  Broadcasting  System   1300 


MISCELLANEOUS 

Advertising  Age   1306A 

Advertising  News  of  New  York  Unassigned 

Associated  Press   Sh-B  Sheraton  Room 

Billboard   Unassigned 

Broadcast  Advertisers  Reports  Inc  Unassigned 

Broadcast  Clearing 

House   Pick  Congress,  Unassigned 

Broadcast  Service  Co  Pick  Congress 

Broadcast  Engineering   Unassigned 

Broadcasting  Magazine  706A 

Leo  Burnett  Co  1500 

Federal  Communications 

Commission   Unassigned 

Film  Daily   Unassigned 

Georgia  Assn  of  Broadcasters   1134A 

Media/Scope   1106 

Printer's  Ink   1106A 

Radio  Advertising  Bureau  Unassigned 

Radio-Television  Daily  906 

Sales  Management   Unassigned 

Sponsor   2506 

Standard  Rate  &  Data  Service  1706A 

Telefilm  Magazine  Unassigned 

Telescreen  Advertising  Inc  1319 

Television  Bureau  of  Advertising  Unassigned 

Television  Information  Office   1124 

Television  Digest   Unassigned 

Television  Magazine   706A 

TV  Guide   Unassigned 

Tv  Stations  Inc  2024A 

United  Press  International   600 

Variety   806A 
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TOMORROW 
WITH  TELEVISION 
BV  TARZIAN  ^ 


STEP  INTO 


See  it  at 

NAB— Space  17E 


A  complete  line  of  Solid  State  television  broadcast  equipment  will  be  unveiled 
by  Sarkes  Tarzian,  Inc.  at  the  National  Association  of  Broadcasters  Show  in 
Chicago,  March  31. 

Reflecting  an  outstanding  capability  in  the  engineering  and  manufacturing  of 
sophisticated  broadcast  equipment,  the  entire  Tarzian  line  will  introduce  a  new 
concept  in  the  design  of  television  equipment.  From  the  exciting,  functional 
exteriors  by  Schory-Steinbach  Associates— Industrial  Designers— to  the  in- 
comparable transistorized  engineering,  the  new  Tarzian  look  is  a  look  of  quality 
—quality  in  performance  matched  by  quality  in  appearance. 

These  solid  state  electronic  products  come  to  you  in  the  longtime  Tarzian 
tradition  of  uncompromising  quality  at  reasonable  cost. 


Broadcast  Equipment  Division 


~^  Bloomington,  Indiana 
BROADCASTING,  March  25,  1963 


TA  RZIAN,  INC. 


GOVERNMENT  CONTINUED  FROM  PAGE  58 


FORD  STILL  SKEPTICAL  OF  COMMITTEE 

Fears  uhf  development  group  may  encourage  bad  risks 


While  one  FCC  commissioner  was 
involved  last  week  in  plans  for  the 
commission-sponsored  uhf-development 
committee,  one  of  his  colleagues  con- 
tinued to  express  concern  that  the  com- 
mission might  be  inviting  investors  to 
"lose  their  shirts"  in  uhf. 

Commissioner  Frederick  W.  Ford, 
who  had  opposed  creation  of  the  com- 
mittee, said  last  week  he  fears  the  com- 
mittee might  encourage  investment  in 
uhf  stations  before  there  are  enough 
all-channel  sets  in  circulation  to  give 
those  operations  "a  fighting  chance." 

But  Commissioner  Robert  E.  Lee, 
chairman  of  the  Committee  for  the  Full 
Development  of  Uhf  Broadcasting,  said 
stimulation  of  investment  won't  be  one 
of  the  group's  functions.  He  said  the 
committee,  which  had  its  organizational 
meeting  two  weeks  ago  (Broadcast- 
ing, March  18),  will  be  concerned  pri- 
marily with  technical  problems. 

Commissioner  Lee,  meanwhile,  ap- 
pointed an  executive  committee  of  20 
members  and  scheduled  a  closed  meet- 
ing for  the  group  in  Chicago  on  April 
4,  following  the  NAB  convention.  With 
the  aid  of  commission  staff  members 
he  has  also  been  developing  subjects 
for  discussion  at  the  Chicago  meeting. 

Original  Proposal  ■  Commissioner 
Ford's  concern  stems  from  the  original 
proposal  for  the  committee,  which  was 
advanced  by  L.  M.  Sandwick,  of  Elec- 
tronic Industries  Assn.  In  a  letter  to 
Sen.  John  O.  Pastore  (D-R.L),  chair- 
man of  the  Senate  Communications 
Subcommittee,  Commissioner  Ford 
noted  that  Mr.  Sandwick  had  suggested 
that  the  committee  might  educate  broad- 
casters, dealers  and  distributors  on  "how 
uhf  can  be  made  to  succeed."  Mr. 
Sandwick  went  on  to  say  it's  essential 
that  venture  capital  be  attracted  to  uhf. 

This  idea,  Commissioner  Ford  said, 
was  included  in  the  commission's  notice 
proposing  the  committee.  He  referred 
to  a  passage  which  said  that  the  com- 
mittee "could  perform  the  very  useful 
function  of  collecting  and  disseminating 
information  concerning  the  practical 
problems  confronting  the  uhf  broad- 
caster in  differing  market  circumstances, 
the  methods  used  by  broadcasters  to 
meet  those  problems,  and  whether  a 
particular  method  was  successful  or 
effective." 

Commissioner  Ford  said  such  promo- 
tional activities  would  be  "contrary  to 
the  philosophy  of  the  all-channel  receiv- 
er legislation."  The  committee,  he 
said,  might  "  'oversell'  uhf  broadcasting 
.  .  .  rather  than  allow  natural  forces  to 


operate  gradually  ...  as  the  legislation 
contemplates."  He  added  that  the  com- 
mittee might  precipitate  "a  tragic  set- 
back similar  to  that  which  occurred  in 
the  early  1950's  when  inferior  equip- 
ment, public  indifference  and  the  apathy 
of  advertisers  combined  to  drive  so 
many  uhf  stations  off  the  air." 

Trade  Association  Work  ■  The  com- 
missioner also  feels  that  if  the  commit- 
tee engages  in  promotional  activities, 
the  commission  will,  in  effect,  be  spon- 
soring a  trade  association. 

Commissioner  Ford  said  the  FCC's 
association  with  the  committee  "gives 
the  appearance  the  commission  is  un- 
duly encouraging  investment  of  private 
funds  in  uhf."  He  said  this  "will  tend  to 
obscure"  the  hazards  involved.  He  added 
that  although  the  commission  is  respon- 
sible for  encouraging  the  use  of  radio 
and  tv  and  developing  a  nationwide 
broadcasting  service,  "public  attitudes 
and  competitive  forces  will  determine  to 
a  large  extent  whether  a  broadcasting 
service  is  to  remain  viable."  Commis- 
sioner Lee,  however,  indicated  he  had 
no  basic  disagreement  with  Commis- 
sioner Ford,  who  approves  the  idea  of 
a  committee  devoted  exclusively  to  so- 
lution of  uhf's  technical  problems. 

"We're  not  going  to  recommend  in- 
vestment in  uhf,"  he  said.  He  added 
that  the  only  "education"  programs  the 
committee  conducts  will  be  devoted  to 
the  technical  problems.  He  is  hopeful 
that  seminars,  in  which  experts  would 
discuss  these  matters,  can  be  held  in 
new  uhf  markets  for  the  benefit  of  tv 
set  dealers  and  servicemen. 

The  executive  committee  members 
named  by  Commissioner  Lee  are  Edwin 
M.  Marshall,  vice  president,  American 
Assn.  of  Advertising  Agencies;  Dr. 
Wayne  Masters,  Melpar  Inc.;  Seymour 
N.  Siegal,  director,  Municipal  Broad- 
casting Co.,  N.Y.;  Mr.  Sandwick;  Adam 
Young,  president,  Adam  Young,  Inc., 
New  York;  Lawrence  Webb,  managing 
director,  Station  Representatives  Assn., 
New  York;  Harvey  Struthers,  vice 
president,  CBS;  Ben  Adler,  president, 
Adler  Electronics,  Inc.,  New  Rochelle, 
N.Y.;  William  L.  Putnam  WWLP  (TV) 
Springfield,  Mass.;  Thad  H.  Brown  Jr., 
vice  president  and  executive  director, 
Assn.  for  Competitive  Television;  Vin- 
cent T.  Wasilewski,  executive  vice  presi- 
dent, NAB;  Percy  H.  Russell,  attorney, 
Washington,  D.C.;  W.  T.  Hamilton, 
WNDU-TV  South  Bend,  Ind.;  Lester 
Lindow,  executive  director,  Assn.  of 
Maximum  Service  Telecasters;  Edgar 


W.  Holtz,  attorney,  Washington,  D.C.; 
Dr.  Frank  G.  Kear,  engineer,  Wash- 
ington, D.C.;  Frank  Marx,  president, 
ABC  Engineering,  American  Broadcast- 
ing-Paramount Theatres;  Sarkes  Tar- 
zian,  president,  Sarkes  Tarzian  Inc.; 
Mort  Farr,  chairman,  National  Appli- 
ance &  Radio  Tv  Dealers  Assn.;  and 
Peter  B.  Kenny,  vice  president,  NBC, 
Washington. 

Robert  G.  Weston,  Commissioner 
Lee's  engineering  assistant,  is  serving  as 
executive  secretary  to  the  full  commit- 
tee, and  George  S.  Smith,  the  com- 
missioner's legal  assistant,  is  legal  coun- 
sel. Arthur  H.  Gladstone,  an  FCC 
hearing  examiner,  is  special  counsel. 

Commissioner  Lee  said  the  executive 
committee,  at  its  meeting  in  Chicago 
next  month,  will  decide  on  areas  of 
study  and  set  up  subcommittees  to 
handle  them.  The  next  meeting  of  the 
full  committee  will  be  scheduled  for 
late  April  or  early  May,  he  said. 

FCC  wants  change  in 
Communications  Act 

The  FCC  has  approved  a  request 
for  legislation  to  eliminate  the  so- 
called  "anti-Avco"  amendment  that 
prohibits  the  commission  from  consid- 
ering, in  station  transfers,  whether  any- 
one but  the  proposed  purchaser  should 
be  granted  the  license. 

The  legislative  proposal  is  awaiting 
clearance  by  the  Bureau  of  the  Budget, 
which  must  pass  on  all  legislative  re- 
quests by  agencies,  before  being  sent  to 
Congress. 

The  proposed  bill,  reportedly,  would 
not  add  new  language,  but  merely  strike 
the  Communications  Act  provision  ban- 
ning the  FCC  from  considering  trans- 
fer of  a  property  "to  a  person  other 
than  the  proposed  transferee  or  as- 
signee." 

Commission  officials  regard  this  lan- 
guage, added  in  1952,  as  "unduly  re- 
strictive." They  feel  the  commission 
should  have  more  discretion  in  deciding 
how  to  proceed  in  station  transfers. 

Other  FCC  legislative  proposals  and 
their  status: 

Catv  regulation — A  bill  has  been 
drafted  but  not  yet  approved  by  the 
commission.  It  was  worked  out  by 
commission  staff  members  with  repre- 
sentatives of  the  National  Community 
Television  Antenna  Assn. 

Network  regulation — Draft  legisla- 
tion is  not  yet  prepared  on  this.  The 
commission  wants  to  act  first  on  the 
report  its  Network  Study  Staff  sub- 
mitted on  the  lengthy  investigation  of 
networks. 

Petitions  for  interventions  —  Ready 
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Will  spring  bring  a  thaw  in  FCC  'freezes7? 


The  appearance  of  spring  last  week 
coincided  with  indications  that  the 
end  of  two  FCC  freezes — on  am  and 
fm  grants  and  applications — may  be 
in  sight. 

The  warming  trend  in  am  matters 
was  heralded  by  the  staff's  submis- 
sion of  a  recommendation  for  a  pro- 
posed rulemaking  to  revise  the  na- 
tional allocation  policy. 

The  commission  hasn't  discussed 
the  proposal  in  detail  yet,  but  it's 
understood  that,  among  other  things, 
it  provides  for  new  engineering 
standards  that  would  make  am  grants 
more  difficult  to  obtain  in  markets 
already  heavily  served  by  standard 
radio,  but  easier  in  underserved 
areas. 

The  commission  imposed  the  am 


freeze  which,  with  some  exceptions, 
applies  to  new  or  changed  facilities, 
on  May  10,  1962,  to  provide  a 
breathing  space  in  which  it  could 
consider  ways  of  dealing  with  the 
so-called  population  explosion  in  am 
stations.  The  commission  noted  that 
current  am  rules  are  essentially  the 
same  ones  that  were  in  force  20 
years  ago. 

How  soon  the  freeze  can  be  lifted 
is  anyone's  guess.  It  depends  on  how 
fast  the  commission — now  that  it  has 
a  proposal  before  it — can  operate  its 
rulemaking  machinery.  But  there  is 
some  hope  within  the  agency  that  the 
job  can  be  completed  by  early  fall. 

An  end  to  the  fm  freeze  seems  a 
more  immediate  prospect.  It  was  im- 
posed Dec.  21,  1962,  at  the  time  the 


commission  requested  industry  com- 
ments on  a  proposed  table  of  alloca- 
tions for  the  80  commercial  fm  chan- 
nels in  the  U.  S.  The  deadline  for 
comments  passed  Monday  and  reply 
comments  are  due  April  17.  The  pro- 
posal will  then  be  ripe  for  action,  and 
some  officials  feel  the  commission 
could  act  in  this  matter  and  lift  the 
freeze  before  the  August  hiatus. 

Another  "freeze"  imposed  by  the 
commission  involves  the  13  clear 
channels  it  broke  down  18  months 
ago  (Broadcasting,  Sept.  18,  1961). 
It  is  deferring  action  on  grants  be- 
cause of  a  resolution  adopted  by  the 
House  of  Representatives  last  July, 
asking  the  commission  to  delay  for 
at  least  a  year. 


WKRG  replies  to  unfair  trade  charges 

FCC  TOLD  NO  MONOPOLISTIC  PRACTICES  TAKE  PLACE 


for  introduction  in  Congress,  this  pro- 
posal would  require  anyone  interested 
in  intervening  in  a  hearing  to  signify 
his  intention  of  doing  so  within  30 
days  of  the  publishing  of  the  hearing 
issues.  Petitions  for  intervention  can 
now  be  filed  up  to  10  days  before  the 
start  of  a  hearing. 

Executive  reserve  —  This  measure, 
awaiting  clearance  by  the  Budget  Bu- 
reau, would  waive  conflict-of-interest 
legislation  for  individuals  who  have 
been  tapped  for  replacement  of  FCC 
officials  in  time  of  emergency. 

Hearings  on  suspension 
of  Sec.  315  to  resume 

Hearings  on  a  proposal  to  suspend 
equal  time  requirements  for  the  presi- 
dential and  vice  presidential  elections  in 
1964  were  to  resume  in  the  House  Fri- 
day (March  22)  with  presentations  by 
congressmen  and  the  Democratic  and 
Republican  national  committees. 

The  Communications  Subcommittee 
of  the  House  Commerce  Committee 
heard  broadcasters  and  other  witnesses 
when  hearings  began  earlier  this  month 
(Broadcasting,  March  11). 

Witnesses  expected  to  favor  suspen- 
pension  of  equal  time  were  Rep.  Willi- 
am E.  Miller  (R-N.  Y.),  chairman  of 
the  Republican  National  Committe,  and 
John  M.  Bailey,  his  Democratic  count- 
erpart. 

Rep.  Robert  W.  Hemphill  (D-S.  C.) 
said  Thursday  (March  21)  he  would 
support  the  proposal  before  the  sub- 
committee, but  also  would  recommend 
that  the  Congress  try  temporary  repeal 
of  the  entire  political  broadcasting  pro- 
vision of  the  Communications  Act  in 
1964.  A  trial  repeal  of  Sec.  315  would 
"give  us  time  to  evaluate  the  good  and 
the  bad,"  he  said. 


The  FCC  last  week  reported  it  had 
received  complaints  that  WKRG-AM- 
TV  Mobile,  Ala.,  uses  unfair  trade  prac- 
tices in  combination  with  the  Mobile 
Press  Register  Inc.  which  owns  50%  of 
the  stations  and  Mobile's  only  daily 
newspapers. 

On  March  6  the  commission  sent 
WKRG-AM-TV  a  letter  requesting  that 
the  station  reply  within  15  days  to 
charges  that  it  had  used  its  connection 
with  the  Press  Register  to  foster  mono- 
polistic trade  practices.  The  deadline 
was  met  by  WKRG-AM-TV  last  Thurs- 
day (March  21). 

WKRG-AM-TV  told  the  FCC  that 
when  the  Press  Register  bought  its  50% 
of  the  stations  the  licensee  promised  it 
would  operate  the  tv  and  radio  stations 
separately  from  the  newspapers.  WKRG- 
AM-TV  said  that  it  believes  it  has  up- 
held this  promise. 

The  FCC  said  that  its  investigations 
did  not  uncover  sufficient  information 
"to  justify  institution  of  hearing  pro- 
ceedings" but  what  information  it  does 
have  indicates  that  the  charges  against 
WKRG-AM-TV  "were  neither  frivolous 
nor  completely  unfounded." 

The  commission  told  the  Mobile  am- 
tv  to  answer  the  allegation  that  "execu- 
tives or  employees  of  the  Mobile  Press 
Register  have  used  the  threat,  express 
or  implied,  that  favorable  publicity  will 
be  given  those  who  advertise  on 
WKRG-AM-TV  and  that  unfavorable 
publicity,  or  no  publicity,  will  be  ac- 
corded those  who  advertise  on  rival  sta- 
tions or  refuse  to  advertise  on  WKRG." 

Separation  Policy  ■  WKRG  said  that 
it  believes  that  its  operating  policy  is 


adequate  to  safeguard  against  mono- 
polistic practices.  The  station  said  that 
only  Kenneth  R.  Giddens,  president  of 
WKRG-AM-TV,  controls  the  station's 
operations,  both  the  programming  and 
business  practices.  The  only  Press 
Register  executive  active  in  station  busi- 
ness is  William  J.  Hearin  Jr.  who  has  to 
countersign  checks,  as  representative  of 
the  newspapers'  interest.  WKRG  ad- 
mitted that  at  times  Mr.  Hearin  promo- 
ted time  sales,  but  that  the  licensee's 
board  of  directors  stopped  this  practice. 

WKRG  said  that  advertising  columns 
in  the  newspapers  are  open  to  rival  ra- 
dio and  tv  stations,  just  as  WKRG  sells 
time  to  competing  newspapers.  How- 
ever, WKRG  did  not  specify  any  par- 
ticular newspaper. 

The  station  told  the  commission  that 
there  are  no  combination  rates  for  those 
who  buy  both  space  in  the  Press  Regis- 
ter and  time  on  WKRG.  Neither  is 
any  preferred  rate  given  for  time  on 
WKRG  if  advertising  is  purchased  in 
the  papers  and  vice  versa,  the  station 
said.  WKRG  also  disclaimed  any  dis- 
crimination against  any  party  who  ad- 
vertises with  other  papers  or  stations. 

News  For  All  ■  WKRG  said  that  the 
Press  Register  makes  the  news  it  gath- 
ers available  to  the  radio  and  tv  sta- 
tions which  decide  how  that  news  shall 
be  used.  The  station  said  that  some  of 
its  newscasts  originate  from  the  Press 
Register  newsroom,  but  that  credit  in 
these  cases  is  given  to  the  paper. 

The  station  pointed  out  that  this  same 
news  is  released  to  the  AP  and  UPI. 

WKRG  said  that  the  Press  Register 
carries  the  program  schedules  of  all 
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stations  in  the  area,  as  well  as  its  own. 
The  station  also  uses  other  newspapers 
and  assorted  media  for  promotions, 
WKRG  said. 

In  summing  up,  WKRG  said  that  it  is 
fully  aware  of  its  responsibilities  not  to 
create  monopolistic  practices  because 
of  its  association  with  the  Press  Register. 

Government  Concern  ■  The  FCC  said 
that  it  "has  many  times  expressed  con- 
cern over  the  possible  concentration  of 
control  of  media"  and  that  it  will  take 
"cognizance  of  anti-competitive  prac- 
tices" in  its  elvaluation  of  a  licensee's 
operation. 

The  commission  said  the  Mobile  dail- 
ies' partial  ownership  of  WKRG-AM- 
TV  "creates  a  tendency  toward  concen- 
tration of  control  of  media"  in  Mobile. 
It  warned  that  WKRG  should  main- 
tain "a  degree  of  vigilance  .  .  .  which 
may  have  been  lacking  in  the  past." 

FCC  Chairman  Newton  N.  Minow 
expressed  the  commission's  concern 
over  this  matter  at  hearings  by  the 
House  antitrust  committee  two  weeks 
ago  (Broadcasting,  March  18). 

Dodd  seeks  more  funds 
for  'violence'  probe 

Sen.  Thomas  J.  Dodd  (D-Conn.),  who 
still  has  not  shown  to  his  colleagues  a 
staff  report  written  from  1961-62  Juve- 
nile Delinquency  Subcommittee  hear- 
ings on  the  effects  of  tv's  violence  on 
youth  behavior,  says  that  findings  in 
this  so-far  secret  report  justify  a  simi- 
lar probe  of  motion  pictures  directed 
at  youngsters. 

Indications  were  that  the  tv  hearings 
— not  the  report  and  its  legislative  rec- 
ommendations— would  be  published 
this  week. 

"Competition  and  the  drive  to  obtain 
high  ratings"  in  television  is  responsible 
for  the  use  of  "unwholesome,  harmful, 
or  at  best  only  inferior  shows,"  Sen. 
Dodd  said  in  a  letter  justifying  sub- 


committee budget  requests  to  Senate 
Judiciary  Committee  Chairman  James 
O.  Eastland. 

A  clear  warning  to  movie  people  is 
in  the  Connecticut  senator's  justifica- 
tion for  a  $188,000  appropriation  to 
keep  his  Delinquency  Subcommittee 
going:  "Certain  low-grade  films  particu- 
larly prevalent  on  the  screens  of  drive- 
in  theatres  have  led  subcommittee  in- 
vestigators to  question  whether  industry 
leaders  exercise  sufficient  responsibility 
toward  viewers  of  their  productions," 
the  senator  wrote. 

The  Senate  approved  the  request. 

NAB  wants  delay  in 
FCC's  new  logging  rule 

The  NAB  last  week  asked  the  FCC 
to  delay  the  effective  date  of  its  new 
rule  which,  in  addition  to  permitting 
automatic  operating  logs,  requires  sta- 
tions to  keep  a  maintenance  log  and 
have  transmitting  equipment  checked 
every  day  by  a  first-class  engineer.  The 
NAB  requested  that  the  rule  (Broad- 
casting, Feb.  25),  now  scheduled  to 
take  effect  April  8,  be  postponed  until 
June  8. 

The  association's  request  contended 
that  keeping  the  maintenance  log  will 
force  stations  to  adopt  new  operating 
practices  and  that  more  time  is  needed 
to  allow  broadcasters  to  fully  under- 
stand the  rule  and  adapt  to  it. 

At  least  one  individual  broadcaster 
has  voiced  discontent  with  the  new  rule. 
Phillip  Whitney,  general  manager  and 
chief  engineer  of  WRFL  (FM)  Win- 
chester, Va.,  says  that  the  station's 
transmitter  is  high  in  the  Blue  Ridge 
Mts.  and  cannot  be  serviced  every  day 
(see  Open  Mike,  page  18). 

The  NAB's  petition  noted  that  the 
new  rules  are  to  be  discussed  at  the 
association's  convention  in  Chicago 
April  1-3,  and  the  proposed  time  ex- 
tension will  allow  broadcasters  to  take 
"full  advantage  of  this  counselling.  .  .  ." 


Commission  imposes  censorship,  NAB  says 

MEMO  TO  FCC  REQUESTS  NO  MORE  LOCAL  HEARINGS 


The  NAB  last  week  accused  the 
FCC  of  having  imposed  "a  very  real, 
although  somewhat  illusive  censorship" 
on  broadcasting. 

The  charge  was  contained  in  a  mem- 
orandum filled  with  the  commission  on 
the  FCC's  Omaha  hearing  on  local  live 
programming.  The  memorandum  called 
that  hearing — and  the  one  held  in  Chi- 
cago last  year — an  irresponsible  attempt 
"to  exert  a  form  of  government  control 
over  programming." 

KETV  (TV),  KMTV  (TV)  and 
WOW-TV — the  three  stations  involved 
in  the  hearing — did  not  file  comments. 

The  memorandum,  submitted  by 
Douglas  Anello,  NAB  general  counsel, 


renewed  NAB  President  LeRoy  Col- 
lins' request  that  no  more  such  hear- 
ings be  held.  The  commission,  it  said, 
"should  halt  its  efforts  to  govern  by 
harrassment,  by  needling,  by  nibbling 
in  a  proceeding  directed  indiscriminately 
against  all  broadcasters." 

But  the  memorandum  didn't  limit  it- 
self to  these  activities.  It  said  that,  des- 
pite the  no-censorship  provision  of  the 
Communications  Act,  a  whole  range  of 
commission  actions  over  the  years  has 
resulted  in  a  deterioration  of  broadcast- 
ers' freedom. 

Real  Censorship  ■  Judged  by  the 
standard  applied  to  the  printed  press, 
the  memorandum  said,  "broadcasting  is 


ess,  inc. 
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Been  seeing  any  white  flashes  latelyP  Those  are 
dropouts  in  your  tape.  They  cost  you  money.  They 
spoil  your  picture. 


The  Mincom  Video  Tape  Dropout  Compensator 


This  is  a  money-saving  first. 

The  new  Mincom  Dropout 
Compensator  for  TV  tape. 

The  Compensator  kills  per- 
ceptible dropout  effect  in 
video  tape  playback. 

Reduces  station  overhead 
by  eliminating  costly  en- 
gineering evaluation  time 
and  unproductive  wear  on 
recording  equipment. 
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Kb  company 


mincom  Division 

2049  So.  Barrington  Ave.,  Los  Angeles  25 
(Area  Code  213)  BR  2-9971 


And,  of  course,  the  Dropout 
Compensator  helps  you  put 
a  superior  picture  on  the  air 
from  any  tape,  old  or  new. 

A  compact  module,  com- 
patible with  all  existing  VTR 
equipment  in  color  or  black 
and  white. 

Write  or  call  for  complete 
specifications. 
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Everybody  keeps  getting  into  the  act 


NAB'S  BELL  TELLS  MOSS  HEARING  THE  HOUSE  MANAGES  NEWS,  TOO 


Congressmen  investigating  charges  of 
news  management  by  the  Kennedy  ad- 
ministration were  reminded  last  week 
about  "news  management"  on  the  Hill. 

The  prodding  came  from  Howard 
H.  Bell,  NAB  vice  president  who 
called  their  attention  to  the  fact  that 
radio  and  tv  are  still  denied  access 
to  cover  House  committee  hearings 
with  microphone  and  camera.  His  re- 
marks were  addressed  to  Rep.  John  E. 
Moss  (D-Calif.)  and  his  House  Sub- 
committee on  Government  Information. 

Departing  from  his  prepared  re- 
marks, Mr.  Bell  interjected  a  reminder 
that  House  rules  still  prohibit  broad- 
casters from  covering  House  meetings. 

"I  hope  you'll  forgive  me  for  this 
commercial,"  he  added. 

In  his  statement,  Mr.  Bell  empha- 
sized what  other  panelists  appearing 
before  the  committee  maintained: 

"The  American  people  at  all  times 
are  entitled  to  be  fully  informed  on  the 
actions  of  government,  excepting  mat- 
ters directly  and  specifically  imperiling 
the  national  security." 


in  fact  burdened  with  a  very  real  al- 
though somewhat  illusive  censorship." 

It  added  that,  over  the  years,  the  com- 
mission "has  acted  in  a  manner  that 
does,  in  fact,  repress  broadcast  com- 
munications. This  repression  exists 
where  deliberate  actions  and  activities 
operate  to  change  the  format  of  a  sta- 
tion's programming  through  the  use  of 
power  over,  and  leverage  against  the 
broadcast  licensee." 

"Repressions"  cited  in  the  memoran- 
dum include: 

■  "The  request  for  a  detailed  break- 
down by  percentages  for  program  in- 
formation. 

■  "The  questioning  of  certain  aspects 
of  the  breakdown  with  the  implication 
that  sustaining  is  better  than  commer- 
cial; local  better  than  remote. 

■  "The  pronouncements  by  those  in 
authority  that  there  should  be  more  ed- 
ucation and  discussion  and  less  enter- 
tainment. 

■  "The  format  of  inquiries  directed  to 
licensees  who  wish  to  change  program 
proposals." 

The  memorandum  said  "all  of  these 
exercise  a  leverage  that  tend  to  induce 
conformity  with  certain  government 
preconceived  program  ideas." 

The  NAB  said  it  doesn't  dispute  the 
commission's  authority  to  review  an  ap- 
plicant's   determination    of  audience 


Mr.  Bell  also  called  for  a  meeting  be- 
tween Pierre  Salinger,  White  House 
news  secretary,  and  representatives  of 
all  media,  to  discuss  allegations  of  news 
management.  Such  a  meeting  had  been 
scheduled  by  Mr.  Salinger  for  April 
5-6  at  Airlie  House,  near  Warrenton, 
Va.,  but  was  postponed  because  of  a 
"conflict"  with  the  hearings  of  the  Moss 
committee. 

Affirmation  of  the  people's  right  to 
know  what  the  government  is  doing  ex- 
cept where  military  security  is  involved 
was  stressed  by  all  other  spokesmen  for 
news  media  at  the  hearing.  They  rep- 
resented American  Newspaper  Publish- 
er's Assn.,  American  Society  of  News- 
paper Editors,  Sigma  Delta  Chi,  Na- 
tional Editorial  Assn.  and  representa- 
tives of  various  newspapers  and  peri- 
odicals. 

A  strong  indictment  of  Arthur  Syl- 
vester, Dept.  of  Defense  press  chief, 
was  made  by  Clark  Mollenhoff  of  the 
Cowles  Publications.  He  called  for  Mr. 
Sylvester's  resignation  because  it  was 
Mr.  Sylvester's  remarks  shortly  after  the 


wants  and  community  needs.  But,  it 
added,  the  commission  must  accept  the 
licensee's  "honest  and  prudent  evalua- 
tion of  these  needs  and  how  he  can 
best  meet  them."  Otherwise,  the  mem- 
orandum said,  the  commission  would  be 
substituting  its  judgment  for  that  of 
the  broadcaster — and  "the  ascertain- 
ment of  matter  to  be  broadcast  remains 
solely,  not  primarily  that  of  the  licensee." 

The  memorandum  said  there  was  "no 
logical  or  legitimate  rationale"  for  the 
hearing  on  the  programming  of  the 
three  television  stations  in  Omaha.  The 
NAB  said  no  complaints  about  the  pro- 
gramming had  been  received  and  that 
the  commission  had  renewed  the  sta- 
tions' licenses  six  months  previously. 

No  Fishing  Party  ■  The  memoran- 
dum also  said  the  section  of  the  Com- 
munications Act  authorizing  the  com- 
mission to  institute  hearings  on  its  own 
motion  "was  not  intended  to  cover  any 
exploratory  operation  or  fishing  expedi- 
tion." It  said  "there  must  be  an  affirm- 
ative finding  that  the  public  interest 
would  be  served  by  such  an  inquiry." 

The  NAB  recalled  that  the  commis- 
sion had  'invited  one  and  all  to  come 
and  publicly  air  their  grievances" 
against  the  Omaha  stations,  and  added: 

"They  came,  approximately  125  of 
them,  not  to  bury,  however,  but  to 
praise.    Only  two  revealed  any  com- 


Cuban  crisis  that  sparked  the  contro- 
versy. 

Mr.  Sylvester  is  alleged  to  have  said 
that  news  management  is  a  function  of 
war  weaponry  as  is  "the  right  to  lie" 
when  there  is  a  possibility  of  nuclear 
war.  He  also  ordered  Pentagon  per- 
sonnel to  report  meetings  with  news- 
men, a  directive  still  in  effect  but  not 
now  being  implemented. 

A  defense  of  sorts  was  made  by 
James  Reston,  Washington  bureau  chief 
of  the  New  York  Times. 

Mr.  Reston  said  things  weren't  as 
black  as  they  have  been  painted,  and 
that  there  is  more  news  available  to  re- 
porters in  Washington  today  than  20 
years  ago. 

He  also  added:  in  discussing  the  Syl- 
vester "right  to  lie"  principle,  "It  is  the 
basic  responsibility  of  the  President  to 
defend  the  people  of  this  country.  In 
the  ultimate  extremity  it  may  be  justi- 
fied to  deceive  the  people  for  the  pur- 
pose of  deceiving  the  enemy.  .  ." 

Mr.  Sylvester  is  to  be  heard  by  the 
committee  today  (March  25). 


plaint,  and  these,  as  representatives  of 
performing  unions,  expressed  the  com- 
pletely understandable  desire  that  the 
stations  employ  more  of  their  numbers." 

The  memorandum  also  indicated 
criticism  of  the  manner  in  which  the 
hearing  was  conducted.  It  said  that  al- 
though the  testimony  reflected  satisfac- 
tion with  the  Omaha  stations,  "the 
questioning  indicated  that  the  question- 
ers were  not  overly  impressed.  .  .  ." 

The  memorandum  described  quest- 
ioners' interest  in  local  live  program- 
ming "as  almost  obsessive,"  and  said 
that  while  witnesses  "were  slow  to 
blame  stations  if  their  organizations 
had  not  been  the  subject  of  a  full-blown 
documentary  .  .  .  the  implication  of  the 
questioning  .  .  .  was  that  perhaps  the 
stations  should  have  been  more  aggres- 
sive in  seeking  the  participation  of  or- 
ganizations in  the  preparation  of  such 
programs." 

The  hearing  was  conducted  by  Com- 
missioner E.  William  Henry  with  the 
aid  of  four  commission  staff  members. 

FCC  Must  Decide  ■  The  memoran- 
dum said  that  the  commission,  "by 
rashly  initiating  a  novel  and  crude 
form  of  inquiry,"  now  faces  a  "dilem- 
ma"— it  must  either  concede  "the  Oma- 
ha stations  have  successfully  determined 
the  needs  and  interests  of  the  public,  or 
it  must  substitute  its  own  methods  for 
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A  panel  of  representatives  of  all  media  tells  the  Moss 
subcommittee  that  any  attempt  to  distort  news,  no  matter 
for  what  high  purpose,  can  only  end  in  undermining  the 
creditability  of  the  government.  Seated  are  (I  to  r):  Stan- 
ford Smith,  American  Newspaper  Assn.;  W.  S.  Coughlan, 
"Missiles  and  Rockets  Magazine,"  Aviation  Space  Writers 
Assn.;  Charles  Rowe,  "Fredericksburg  (Va.)  Free  Lance- 


Star,"  Freedom  of  Information  Committee,  AP  managing 
editors;  Walter  Potter,  "Culpepper  (Va.)  Star-Exponent," 
director,  National  Editorial  Assn.;  Gene  Robb,  "Albany 
(N.Y.)  Times-Union,"  vice  president,  ANPA;  Howard  H. 
Bell,  NAB  vice  president;  Clark  Mollenhoff,  Cowles  news- 
papers, Sigma  Delta  Chi.  Arthur  Sylvester,  Dept.  of  De- 
fense is  to  testify  today  (March  25). 


Philco  keeps  its  hat  in  the  ring 

WILL  STAY  IN  FIGHT  FOR  NBC'S  PHILADELPHIA  OUTLET 


those  of  the  stations." 

In  urging  the  commission  to  forego 
such  hearings  in  the  future,  the  NAB 
disputed  the  contention  of  FCC  Chair- 
man Newton  N.  Minow  that  it  promote 
mutual  understanding  between  the 
broadcasters  and  the  community. 

The  memorandum  said  this  kind  of 
understanding  "best  comes  about 
through  the  avenues  developed  by 
broadcasters"  over  the  last  40  years. 
These  include,  the  memorandum  said, 
the  broadcaster's  participation  in  com- 
munity affairs,  his  speeches  to  local 
groups,  his  meetings  with  community 
leaders,  his  special  audience  research 
studies  and  his  preparation  of  editorials 
on  community  problems. 

FCC  rulemaking  finalized 

The  FCC  last  week  finalized  a  rule- 
making which  allows  fm  stations  to  op- 
erate two  transmitters  over  a  single 
STL  channel  to  send  stereophonic  pro- 
grams from  the  studio  to  a  transmitter. 

The  commission  also  decided  to  per- 
mit the  same  technique  to  be  used  by 
fm  stations  on  intercity  relay  circuits, 
admitting  the  possible  need  for  the 
transmission  of  stereo  programs  be- 
tween stations.  The  FCC  in  addition 
extended  similar  authority  to  am  and 
tv  stations  which  need  two  transmit- 
ters on  a  "backup"  aural  channel.  The 
rulemaking  is  effective  May  1. 


Philco  Broadcasting  Co.  says  it  is 
back  in  the  fight  for  Philadelphia's  ch. 
3 — this  time  to  stay. 

This  was  the  company's  prompt  re- 
action to  the  FCC  decision  disapprov- 
ing the  agreement  under  which  Philco 
would  have  withdrawn  from  its  contest 
with  NBC,  which  is  now  operating  on 
ch.  3.  Under  the  agreement,  NBC 
would  have  paid  Philco  up  to  $550,000 
as  reimbursement  for  its  expenses  in 
prosecuting  its  application  for  a  new 
station. 

In  rejecting  the  proposal,  the  com- 
mission said  it  did  not  want  to  deny 
itself  the  opportunity  of  deciding  be- 
tween two  qualified  applicants  for  the 
channel.  At  the  same  time,  it  asked 
Philco  to  decide,  "without  undue  de- 
lay," whether  it  would  continue  to  press 
its  application  (Broadcasting,  March 
18). 

On  Monday— less  than  72  hours  after 
the  order  was  issued — the  commission 
had  its  answer.  "We  will  proceed  with 
our  application,"  Philco's  counsel, 
Henry  Weaver,  told  FCC  Hearing  Ex- 
aminer Cunningham,  when  the  hearing 
resumed  after  a  two-month  lay-off. 


Surprise  Announcement  ■  This  re- 
sponse was  in  accord  with  earlier  Philco 
statements  that,  if  the  agreement  were 
disapproved,  the  company  would  re- 
sume its  fight  for  the  channel.  But  it 
came  as  a  surprise.  Most  observers,  in- 
cluding FCC  officials,  expected  Philco 
to  withdraw,  regardless  of  whether  the 
agreement  was  approved.  Some  officials 
think  Philco  might  still  pull  out  before 
the  contest  goes  much  further. 

The  agreement  was  one  of  a  series 
reached  between  NBC-RCA  and  Philco 
Corp.  and  its  parent  corporation,  Ford 
Motor  Co.  The  other  agreements  end- 
ed long-standing  patent-rights  litigation, 
and  provided  for  payment  by  RCA  of 
$9  million  to  Philco  Corp.  for  patent 
rights  owned  by  the  latter  (Broadcast- 
ing, Jan.  7).  In  requesting  FCC  ap- 
proval of  the  withdrawal  agreement, 
Philco  said  it  wanted  to  free  its  execu- 
tives for  the  task  of  "re-establishing 
Philco  Corp.  as  a  major  competitive 
force." 

The  complex  FCC  hearing  is  now 
scheduled  to  resume  April  22.  At  that 
time,  it  will  pick  up  where  it  was  sus- 
pended in  January,  when  the  commis- 
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POSITIVE 
APPROACH 


Lang-Worth  has  taken  the  POSI- 
TIVE APPROACH  in  regard  to  the 
Radio  Industry's  needs  for  com- 
mercial selling  tools. 


"Radio  Hucksters  and  Airlifts"  is 

now  combined  with  "IMAGES." 
A  POSITIVE  revenue  builder. 


"Radio  Hucksters  and  Airlifts"  is  a 

service  of  over  2,000  selections 
keyed  to  calendar  events  and  added 
to  monthly. 


"Images"  are  custom-made  —  all 
new  — ■  60-second  spots  for  specific 
accounts. 


You  tell  us  who  and  "THE  LANG- 
WORTH  MAN"  will  sell  him  for 

you. 


See  "THE  LANG-WORTH  MAN" 
at  NAB  Headquarters  in  Chicago 

and  learn  more  about  the  POSI- 
TIVE APPROACH. 


LANG-WORTH 

FEATURE  PROGRAMS,  INC, 

151  N.  Franklin  St. 
Hempstead,  N.  Y. 


sion  was  asked  to  approve  the  agree- 
ment. 

Pending  then  was  a  consideration  of 
the  comparative  issues  involved  in 
NBC's  application  for  renewal  of  its 
WRCV-TV  license  and  Philco's  appli- 
cation for  a  new  station  on  ch.  3. 
Already  on  the  record  are  Philco's 
charges  that  the  network  was  guilty  of 
antitrust  activities  in  allegedly  forcing 
Westinghouse  Broadcasting  Co.  to  trade 


its  Philadelphia  properties  for  NBC 
stations  in  Cleveland. 

The  hearing  also  involves  applica- 
tions providing  for  a  swap  of  NBC's 
Philadelphia  properties,  WRCV-AM- 
TV,  for  RKO  General  stations  in  Bos- 
ton, WNAC-AM-TV  and  WRKO 
(FM).  The  network  is  required  by  a 
Justice  Dept.  consent  decree  to  dispose 
of  its  Philadelphia  stations. 


L  B.  Wilson  Inc/s  finances  questioned 

APPLICANTS  ASK  IT  BE  ISSUE  IN  MIAMI  CH.  10  HEARING 


L.  B.  Wilson  Inc.'s  financial  qualifi- 
cations to  build  and  operate  a  station 
on  Miami's  ch.  10  were  questioned  last 
week  by  two  of  that  company's  three 
competitors  for  the  channel. 

A  petition  to  enlarge  the  issues  in  the 
comparative  hearing  which  began  two 
months  ago  was  filed  jointly  by  South 
Florida  Tv  Inc.  and  Civic  Tv  Inc.  The 
financial  qualifications  of  both  compan- 
ies are  already  among  the  issues  to  be 
settled  in  the  hearing.  The  fourth  ap- 
plicant is  Miami  Tv  Corp. 

L.  B.  Wilson  owns  WLBW-TV, 
which  has  been  operating  on  the  chan- 
nel on  a  four-month  authorization  since 
November  1962.  (It  also  owns  WCKY 
Cincinnati.)  The  company  won  the 
grant  in  July  1960,  after  the  three  other 
original  applicants  for  the  channel  were 
disqualified  for  ex  parte  contacts  with 
then  Commissioner  Richard  Mack. 

In  their  joint  petition,  South  Florida 
and  Civic  said  that  while  L.  B.  Wilson 
originally  appeared  to  be  financially 
qualified,  that  firm's  most  recent  balance 
sheet  shows  "substantial  deterioration." 

They  said  as  of  Sept.  30,  1962,  the 
company  has  assets  of  $610,295.77  and 
liabilities  of  $655,723.44,  or  a  deficit 
of  $45,427.67.  They  also  said  the  com- 
pany has  a  further  obligation  of  $298,- 
000  to  RCA,  and  a  possible  tax  liability 
of  $132,000,  claimed  by  the  Internal 
Revenue  Service.  They  said  that  L.  B. 
Wilson  Inc.  operated  at  a  loss  of 
$67,000  in  the  fiscal  year  ending  Sept. 
30,  1962. 

In  a  separate  petition,  affecting  its 
own  financial  qualifications,  South  Flori- 
da requested  permission  to  amend  its 
application  to  provide  for  a  firm  loan 
commitment  of  $1.9  million  from  the 
First  National  Bank  of  Boston  to  the 
William  B.  MacDonald  Jr.  Corp.,  prin- 
cipal source  of  South  Florida's  financial 
strength.  The  corporation  is  controlled 
by  William  B.  MacDonald  Jr.,  who  is 
president,  director  and  80%  owner  of 
South  Florida. 

The  petition  says  the  amendment 
would  eliminate  any  question  as  to  the 
ability  of  the  corporation  to  meet  its 
financial  commitment  to  the  applicant. 
It  added  that  the  bank  loan  would  not 


be  used  unless  other  resources  of  the 
corporation  proved  inadequate. 

The  Miami  ch.  10  hearing  is  sched- 
uled to  resume  April  22,  but  Civic 
asked  last  week  to  have  the  recess  con- 
tinued until  May  15.  Civic  said  that 
its  attorney  is  one  of  the  Philco  attor- 
neys in  the  NBC-Philco  hearings  (see 
story  page  131)  which  may  go  on  for 
three  to  four  more  weeks,  Civic  said. 

Senate  groups  okay 
Comsat  board 

The  14  incorporators  of  the  Commu- 
nications Satellite  Corp.  had  been  ap- 
proved unanimously  by  two  Senate 
committees  at  the  end  of  last  week,  but 
a  vote  on  their  confirmation  faced  a 
fight  on  the  Senate  floor  this  week. 

That  warning  came  from  Sen.  Albert 
Gore  (D-Tenn.)  who  said  Tuesday 
(March  19)  that  he  had  serious  doubts 
about  the  Senate  "permitting  itself  to 
become  entangled  and  enmeshed  in  the 
operation"  of  the  private  company. 

Action  in  the  Aeronautical  &  Space 
Sciences  Committee  on  the  same  day 
indicated  no  question  there  about 
the  qualifications  of  the  incorporators. 
They  were  approved  unanimously  by 
the  Commerce  Committee  two  weeks 
ago  (Broadcasting,  March  18),  and 
by  the  space  committee  on  Tuesday. 

What  the  space  committee  was  con- 
cerned about,  said  Sen.  Clinton  B. 
Anderson  (D-N.M.),  chairman,  was 
that  the  company's  by-laws  would  al- 
low communications  firms  to  buy  less 
stock  than  the  public,  but  legally  they 
would  be  entitled  to  elect  half  the  di- 
rectors. Legal  briefs  are  to  be  drawn 
on  this  point,  the  committee  was  told 
by  Bruce  G.  Sundlun,  an  incorporator. 

How  Much  Public  Money?  ■  Other 
space  committee  members  asked  how 
the  company  might  share  development 
of  a  space  communications  system  with 
the  government,  which  already  has 
asked  Congress  for  $55  million  in  this 
area  for  fiscal  1964. 

Mr.  Sundlun  said  the  government  has 
helped  other  industries.  The  corpora- 
tion is  not  prepared  to  pay  for  costly 
research,  he  added. 

Sen.  John  O.  Pastore  (D-R.I.),  chair- 
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TRANSLATORS  BRING 


KLAS-TV  TO  7,000  MORE  VIEWERS 

Says  Bob  McKenzie,  Chief  Engineer,  KLAS-TV,  Las  Vegas,  Nevada. 


In  Las  Vegas  and  throughout  the  U.S.,  more  and  more  knowledge- 
able people  are  turning  to  EMCEE  Translators  as  the  logical  means 
of  extending  TV  coverage  .  .  .  efficiently  and  economically.  These 
unattended,  rebroadcast  transmitters  reach  more  people  at  lower 
installation  cost  and  maintenance  than  any  other  system.  Com- 
munity service  organizations  seeking  to  improve  TV  or  bring  TV  to 
their  area  and  broadcasters  wanting  to  fill  in  shadow  areas  ...  all 
should  investigate  the  EMCEE  Translator  System.  These  systems 
are  available  for  VHF  or  UHF  .  .  .  from  1  watt  to  100  watts  .  .  .  from 
individual  area  service  to  multi-hop  regional  systems  ...  as  an 
equipment  package  or  installed  by  one  of  EMCEE's  many  franchised 
dealers.  Whatever  is  needed,  the  logical  choice  is  EMCEE  .  .  .  the 
world's  largest  manufacturer  of  VHF  and  UHF  translators  and 
accessories. 


Write  for  information  on  .  .  . 

•  VHF  and  UHF  Translators  •  Multiple 
Output  Amplifiers  •  Legalizing  Equipment 

•  Low  Noise  Pre-Amplifiers  •  Filters 

•  Power  Splitters  •  Transmitting  Antennas 

•  UHF  Transmitters 


□ 


LECTRONICS, 


C2 


ISSILES  AND 


OMMUNICATIONS,  INC, 


262   East  Third  Street  •  Mount   Vernon,   New   York  •  914   MO  8-3012 

See  us  at  the  NAB  Convention,  Booth  #53  West 
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Electronics,  Missiles  &  Communications,  Inc. 

262  East  Third  Street  'Mount  Vernon,  New  York  •  Dept.  B 
Gentlemen:  Please  rush 

□  Free  planning  package  including  data  sheet,  complete 
installation  check  list,  coverage  calculation  form. 

□  Detailed  Specifications  of  UHF  Translators. 

□  Detailed  Specifications  of  VHF  Translators. 


NAME_ 


ADDRESS- 
CITY  


_STATE_ 
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How  fair  is  fair  in  Michigan? 


Broadcasters  in  Michigan  are  fac- 
ing a  knotty  fairness-doctrine  ques- 
tion as  a  result  of  the  debate  now 
going  on  in  that  state  over  the  pro- 
posed adoption  of  a  new  state  con- 
stitution. 

The  question:  Is  a  broadcaster 
obligated  to  honor  a  demand  for 
time  to  express  one  side  of  a  con- 
troversial issue  when  the  demand  is 
made  in  a  form  letter  that  is  signed 
by  someone  unknown  to  the  broad- 
caster? 

Many  radio  and  tv  stations  in  the 
state  have  been  playing  tapes  of 
broadcasts  by  Gov.  George  Romney 
urging  adoption  of  the  proposed  con- 
stitution. The  governor  had  been  a 
vice  president  of  the  State  Constitu- 
tional Convention,  and  the  tapes 
were  played  as  a  public  service. 

Then,  last  week,  stations  all  over 
the  state  received  a  form  letter  con- 
taining a  demand  for  "equal  and 


fair  play  time  to  give  the  reasons 
for  voting  against  the  proposed  con- 
stitution." It  was  signed  "Tom 
Downs,  vice  president,  State  Con- 
stitutional Convention." 

Tom  Downs  was  listed  as  one  of 
the  vice  chairmen  of  the  conven- 
tion. But  many  broadcasters  never 
heard  of  him.  As  a  result,  some 
wondered  whether  any  individual 
could  send  them  a  form  letter  de- 
manding they  contact  him  and  re- 
ceive a  demand  for  equal  time. 

One  broadcaster  who  decided  in 
the  negative  was  Richard  Gillespie, 
president  of  WGHN  Grand  Haven, 
Mich.  "I'll  give  time  to  anyone  I 
know,  but  I  don't  know  who  Downs 
is  and  I  don't  intend  to  accomodate 
him." 

Mr.  Gillespie  feels  his  position  is 
sound,  legally.  But  he  thinks  the 
Downs  demand  shows  up  a  "quirk" 
in  the  fairness  doctrine. 


man  of  the  Senate  Communications 
Subcommittee,  has  raised  the  question 
of  public  spending  which  would  benefit 
a  private  corporation  several  times  this 


year,  and  has  indicated  he  thinks  there 
is  need  for  a  high-level  conference  on 
it  to  involve  the  administration,  the 
FCC,  the  National  Aeronautics  &  Space 


Administration  and  the  space  corpora- 
tion (Broadcasting,  Feb.  25). 

Sen.  Gore  is  understood  to  think  the 
Senate  has  no  constitutional  authority 
to  confirm  incorporators  of  a  private 
corporation. 

One  point  he  probably  will  raise  is  a 
provision  of  the  Communications  Sat- 
ellite Act  which  authorizes  the  corpo- 
ration but  states  specifically  it  "will  not 
be  an  agency  or  establishment  of  the 
U.  S.  government."  The  senator  wants 
to  know  how  the  President  can  appoint 
directors  of  a  private  firm,  as  he  would 
do  for  both  the  incorporators  and  for 
three  directors  when  the  company  is  in 
its  permanent  stage. 

He  also  is  concerned  that  confirma- 
tion might  establish  a  precedent  for 
federal  involvement  in  other  private 
businesses. 

A  provision  of  the  act  worrying  the 
senator  gives  the  President  authority 
to  interest  himself  in  company  affairs 
with  foreign  governments  or  bodies. 

Celler  ill;  hearing  delayed 

Illness  of  Rep.  Emanuel  Celler  (D- 
N.Y.),  chairman  of  the  House  Judiciary 
Committee,  last  week  forced  postpone- 
ment of  hearings  on  the  concentration 
of  ownership  of  news  media  until  some- 
time next  month. 

Rep.  Celler  was  reported  by  his  con- 
gressional office  to  be  suffering  from 
influenza  at  his  home  in  Brooklyn. 

His  Antitrust  and  Monopoly  Subcom- 
mittee conducted  three  days  of  hearings 
earlier  this  month,  and  had  planned  at 
least  three  more  weeks  of  sessions 
(Broadcasting,  March  18). 

Five  more  renewals  given 

The  FCC  last  week  renewed  the  li- 
censes of  five  more  tv  stations  whose 
renewals  had  been  deferred  while  the 
commission's  staff  explored  their  prime- 
time  local  live  programming.  Two 
weeks  ago,  the  FCC  renewed  64  tv  li- 
censes which  had  been  under  the  same 
scrutiny  (At  Deadline,  March  18). 

The  stations  granted  renewals  last 
week  were  KCRA-TV  Sacramento, 
Calif.;  KNDO  (TV)  Yakima  and 
KNDU-TV  Richland,  both  Washington; 
KHVH-TV  Honolulu  and  its  satellite, 
KHJK  (TV)  Hilo,  both  Hawaii. 

Storer  requests  extension 

Storer  Broadcasting  Co.  has  asked 
and  been  granted  an  extension  to  May 
24  for  comments  on  FCC  proposal  that 
broadcasters  owning  the  maximum  al- 
lowable number  of  stations  would  have 
to  dispose  of  one  interest  before  apply- 
ing to  buy  or  construct  another. 
(Broadcasting,  Feb.  18). 

The  commission  has  set  the  date  for 
comments  at  March  25,  and  the  dead- 
line for  replies  at  April  10.  Storer  asked 
until  June  10  to  make  reply  comments. 


can  I  automate 
•  and  still  be  creative? 


AYES! 


WITH  O  VATION  MUSIC  AND 
PROGRAMATIC®  AUTOMATION 


Others  are  doing  it.  Nashville's 
WSIX  (AM-FM),  for  exam- 
ple, since  1959.  Operating  in 
the  black,  WSIX-FM,  uses 
Programatic  automation  seven 
days  a  week,  a  minimum  of 
seven  hours  a  day.  Remaining 
hours  are  spent  in 
sSjfF  creative  program- 
-V* 


ming— local  live  and  I6V2  hours 
a  week  in  stereo.  WSIX-FM 
has  combined  the  time-saving, 
money-saving  features  of 
Programatic  with  imaginative 
programming  to  build  audi- 
ence ratings  which  often  com- 
pare favorably  with  AM.  You 
can  do  it  too! 


Phone,  write  or  wire  Telesynd  today. 


Telesynd 

136  East  57  Street,  New  York  22,  N.  Y. 
Name  


Address- 


City_ 


-State- 


Telesynd  and  ProgramaticES  International  Services  of  Wrather  Corporation 
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Roebling 

provides  the 
tough  guys  for 
\%  tall  towers 


As  broadcasting  towers  grow  taller  and 
taller  the  demand  for  tough,  strong  guys 
made  of  Roebling  prestretched  galvan- 
ized bridge  strand  grows  apace. 

New  giant  on  the  horizon  is  WJTV's 
tower  in  Jackson,  Mississippi,  at  1615 
ft.  one  of  the  tallest  structures  anywhere 
in  the  world. 

Designed  and  built  by  Kline  Iron  &  Steel 
Company,  Columbia,  S.  C,  this  tower, 
which  includes  an  elevator,  is  held  securely 
erect  by  eighteen  Roebling  galvanized 
bridge  strands. 

All  over  America,  broadcasters  are  get- 
ting the  message:  Roebling  is  the  source 
for  dependable  strand  to  assure  tower 
security.  It  stands  to  reason.  Roebling 
has  the  experience,  the  facilities  and  the 
engineering  knowhow  to  handle  the  most 
complex  suspension  problems — whether 
it  involves  the  massive  bulk  of  a  bridge . . . 
or  the  delicately  poised  needle  of  a  TV 
tower.  For  information  on  any  aspect  of 
a  guying  problem,  write  The  Colorado 
Fuel  and  Iron  Corporation,  Roebling's 
Bridge  Division,  Trenton  2,  N.  J. 


Roebling  guys  for  WJTV's  tower  at 

Jackson,  Mississippi: 

No.  Length 

Diameter 

3                  800  ft. 

l9/ie  in. 

3                   910  ft. 

l9/ie  in. 

3         -        1105  ft. 

1%  in. 

3                 1528  ft. 

1%  in. 

3                  1700  ft. 

1%  in. 

3                 1910  ft. 

1%6  in. 

[FJ 
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 EQUIPMENT  &  ENGINEERING  

Output  of  all-channel  sets  perking  up 

TO  ACCOUNT  FOR  20-25%  OF  '63  PRODUCTION,  SAY  SOME  MAKERS 


Viewers  who  have  been  waiting  to 
buy  a  new  television  receiver  until  they 
can  get  one  with  both  uhf  and  vhf 
need  wait  no  longer.  The  all-channel 
set  is  here;  in  fact,  has  been  here  for  the 
last  nine  months. 

Virtually  every  major  manufacturer 
of  television  receivers  has  already 
placed  on  the  market  a  complete  line  of 
vhf-uhf  receivers. 

And  tv  manufacturers  are  producing 
more  and  more  receivers  capable  of 
tuning  in  to  the  12  vhf  channels  and 
the  70  uhf  channels. 

Production  figures  for  the  month  of 
January  show  that  12%  of  the  484,- 
415  tv  sets  made — 58,032 — are  capable 
of  receiving  all  channels. 

For  all  of  1962,  tv  receivers  capable 
of  receiving  both  vhf  and  uhf  numbered 
only  8%  of  total  production — 598,446 
all-band  sets  out  of  a  total  of  almost  6.5 
million.  In  1961,  the  all-channel  share 
was  6% — 370,977  out  of  a  total  of 
more  than  6  million. 

In  the  early  enthusiasm  for  uhf  tv 
manufacturers  put  20%  of  their  produc- 
tion into  vhf-uhf  sets.  This  was  in 
1953  when  over  7  million  receivers  were 
made.  This  ratio  steadily  declined;  to 
18%  in  1954,  15%  in  1955,  14%  in 


1956,  12%  in  1957,  8.6%  in  1958,  and 
a  low  of  6.86%  in  1959. 

Once  uhf  stations  go  on  the  air, 
manufacturers  believe,  they  will  have 
sets  available.  Some  makers  estimate 
that  tv  receivers  capable  of  receiving 
all  82  channels  will  account  for  20%- 
25%  of  1963  production. 

Sales  Sporty  ■  Sales  of  all  channel 
receivers  have  been  running  well,  manu- 
facturers say,  in  those  markets  that  are 
all  or  mostly  uhf. 

They  point  to  the  high  rate  of  sales 
of  vhf-uhf  receivers  in  such  markets 
as  South  Bend-Elkhart,  Ind.,  and  Scran- 
ton-Wilkes  Barre,  Pa.  where  uhf  is  the 
established  method  of  tv  broadcasting. 

Uhf  sales,  however,  have  picked  up 
markedly  (although  still  modest  in 
comparison  with  national  sales)  in 
other  cities  with  new  uhf  outlets,  such  as 
Washington,  D.C.,  where  year-old  edu- 
cational WETA-TV  has  been  joined  by 
commercial  WOOK-TV;  in  Los  Angeles, 
where  KMEX-TV  is  on  the  air,  and  to 
San  Antonio,  where  KWEX-TV  is  oper- 
ating. The  last  two  stations  specialize 
in  Spanish  language  programs. 

Benjamin  Abrams,  president  of  Em- 
erson Radio  &  Phonograph  Corp.,  said 
that  20% -25%  of  his  sales  in  the  Los 


Angeles  area  are  now  all-channel. 

Edward  R.  Taylor,  executive  vice 
president  of  Motorola's  consumer  prod- 
ucts division,  said  that  his  sales  of  vhf- 
uhf  receivers  are  up  from  3% -5%  to 
14%  in  selected  areas. 

At  the  moment,  all  major  manufac- 
turers are  offering  both  vhf-only  or  all- 
band  receivers.  The  all-channel  sets 
can  be  bought  as  "factory  converted" 
or  with  "field  kits"  which  enable  the 
purchaser  to  change  a  vhf-only  model 
into  an  all-band  receiver. 

The  new  1964  lines,  which  will  be 
introduced  to  distributors  in  May  and 
June  of  this  year,  will  continue  along 
these  lines,  manufacturers  said. 

By  April  30,  1964,  all  television  re- 
ceivers manufactured  for  interstate 
shipment  must  be  all-channel.  This  is 
the  deadline  formulated  by  the  FCC,  in 
cooperation  with  manufacturers,  and  is 
in  keeping  with  the  law  which  the  87th 
Congress  enacted  last  year. 

Congress  passed  the  all-channel  re- 
ceiver act  at  the  request  of  the  FCC 
which  sees  this  move  as  a  significant 
boost  for  uhf  broadcasting.  Although 
manufacturers  opposed  the  legislation 
on  principle,  all  have  cooperated  with 
the  commission  in  drawing  up  regula- 


Lee  wants  new  ownership  rule:  5  vhf,  5  uhf 


FCC  Commissioner  Robert  E.  Lee 
waved  the  uhf  banner  before  televi- 
sion set  manufacturers  last  week,  but 
he  also  admitted  that  he  has  revised 
some  of  his  pet  campaigns: 

"I'm  abandoning  my  hope  for  all- 
uhf  tv  and  deintermixture,"  the  com- 
missioner told  members  of  the  Con- 
sumer Products  Division's  executive 
committee  last  week  in  Washington 
at  the  spring  conference  of  the  Elec- 
tronic Industries  Assn. 

But  still  a  uhf  stalwart,  and  still 
eager  to  do  all  he  can  for  those  com- 
ing into  the  uhf  fold,  Mr.  Lee  pro- 
posed a  revision  of  the  multiple  own- 
ership rules  to  permit  a  single  per- 
son or  company  to  own  five  vhf  and 
five  uhf  television  stations. 

Under  present  regulations,  a  sin- 
gle owner  is  prohibited  from  owning 
or  controlling  more  than  five  v's  and 
two  u's. 

If  the  FCC  were  to  change  the 
ownership    rules,    Mr.    Lee  com- 


mented, this  might  make  uhf  owner- 
ship attractive  to  multiple  station 
owners.  It  also  might  make  uhf  in- 
teresting to  investment  capital  cap- 
able of  financing  groups  of  uhf  sta- 
tions. 

Mr.  Lee  expressed  the  hope  that 
uhf  won't  fall  into  the  hands  of  what 
he  called  "shoestring"  operators. 
They  usually  do  a  "lousy"  job  and 
fail  anyway,  he  observed. 

But,  Mr.  Lee  was  not  able  to 
promise  government  financial  sup- 
port for  an  "educational"  campaign 
to  explain  uhf  to  dealers  and  the 
public. 

This  campaign,  voted  by  the  Con- 
sumer Products  group  (provided 
three-fourths  of  the  tv  manufacturers 
in  EI  A  approve),  would  spend  $100,- 
000  on  a  public  relations  promotion 
to  explain  and  sell  uhf  to  dealers  pri- 
marily, but  to  the  public  also.  A 
presentation  on  the  proposed  cam- 
paign   was   submitted   by  Sumner 


Rider  &  Assoc.,  New  York. 

Uhf  Test  ■  Jules  Deitz,  FCC  engi- 
neer, told  a  panel  of  service  repre- 
sentatives, that  "if  New  York  City  is 
any  criterion,  fine  uhf  reception  is 
available  in  most  metropolitan  areas, 
especially  with  outdoor  antennas." 

He  emphasized  that  the  quality  of 
reception  depends  on  the  quality  of 
the  receiver  and  installation.  He 
warned,  also,  that  the  results  in  New 
York  were  based  on  optimum  re- 
ceivers and  installations  and  must 
not  be  confused  as  average. 

Commissioner  Lee  made  one 
other  suggestion  at  the  EIA  meet- 
ing. Speaking  to  the  land  mobile 
group,  he  told  them  their  request 
to  have  the  FCC  move  chs.  14  and 
15  from  tv  to  land  mobile  use  won't 
be  granted.  There  might  be  a 
chance,  he  suggested,  that  the  land 
mobile  services  (taxicab  dispatching, 
truck  dispatching,  etc.)  might  be 
able  to  use  unused  uhf  channels  on 
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So  that  tv  viewers  may  change  their  present  vhf-only 
receivers  to  uhf,  a  converter  is  needed.  These  are  avail- 
able from  many  component  makers.  The  latest  (left) 
is  Standard  Kollsman's  low-silhouette  cigarette-carton- 
shaped  converter  which  sits  on  top  of  an  existing  receiver 
and  permits  the  viewer  to  receive  the  additional  70  uhf 
channels.  All  tv  set  manufacturers  have  field  conversion 


kits  permitting  a  vhf-only  set  to  be  converted  into  an 
all-channel  set.  Here  (right  photo)  is  Admiral's  special 
kit  recently  introduced  for  that  company's  23-in.  models. 
It  comes  complete  with  built-in  antenna  and  is  in  two 
models:  for  full  range  fine  tuning  and  for  automatic 
preset  fine  tuning.  Plug-in  connectors  eliminate  the 
need  for  soldering. 


tions,  the  most  important  of  which  was 
the  cutoff  date  for  the  manufacture  of 
tv  receivers  without  uhf  tuners. 

Inventory  Push  ■  There  is  a  feeling 
that  some  of  the  smaller  manuacturers 
may  increase  their  production  of  vhf- 
only  receivers  during  the  pre-April  30, 
1964  date  in  order  to  build  up  inven- 
tories of  vhf-only  receivers.  These  sets 
can  be  shipped  to  dealers  and  distribu- 


a  "non-interfering,  shared  basis."  He 
also  wondered  why  land  mobile 
services  couldn't  use  chs.  5  and  6 
which,  he  pointed  out,  were  used 
mostly  for  converted  uhf  signals. 

Most  mobile  users  showed  a  de- 
cided lack  of  interest  in  sharing  on 
a  non-interfering  basis  and  it  was 
thought  too  many  other  services 
would  apply  for  this  privilege. 

Other  highlights  of  the  EIA  meet- 
ing: 

EIA  will  soon  begin  publishing 
color  tv  production  and  sales  fig- 
ures. They  will  begin  with  Jan.  1 
of  this  year. 

A  broadcast  equipment  group  rec- 
ommended that  the  FCC  be  asked  to 
put  out  a  rule-making  notice  to 
establish  standards  for  stereo  moni- 
toring equipment.  This  follows  a 
request  made  last  year  by  stereo  set 
makers  that  a  monitoring  system  be 
instituted  to  check  stereo  broad- 
casts. This  initial  move  was  taken, 
it  was  said  then,  because  many  set 
makers  felt  stereo  stations  were  not 
hewing  to  the  technical  standards 


tors  even  after  the  cutoff  date,  but 
must  be  marked  to  indicate  that  they 
were  made  before  U-Day.  Dealers,  of 
course,  can  sell  vhf-only  sets  as  long 
as  they  have  them  in  stock. 

And,  as  long  as  there  is  a  $20-$30 
differential  in  price  between  a  vhf-only 
receiver  and  an  all-band  receiver,  there 
are  markets  where  this  will  appeal  to 
consumers — particularly  in  areas  with- 


for  stereo  broadcasting,  bringing 
complaints  from  set  buyers. 

The  circle  is  completed,  it  was 
pointed  out,  by  broadcasters  blaming 
transmitting  manufacturers  for  fail- 
ing to  produce  equipment  capable 
of  meeting  the  FCC  standards. 

The  major  problem,  it  was  stres- 
sed, is  the  lack  of  monitoring  equip- 
ment to  check  stereo  transmissions. 

Radio  set  manufacturers  threshed 
over  the  question  of  high  fidelity 
definition  with  Martin  Shepherd  Jr., 
an  attorney  for  the  Federal  Trade 
Commission.  The  FTC  two  years 
ago  began  attempting  to  draw  up  a 
definition  of  high  fidelity  in  order 
to  protect  consumers  from  being 
bilked  when  they  buy  receivers  and 
phonographs  advertised  as  high  fi- 
delity. Last  January,  EIA  submitted 
a  proposed  definition  on  hi  fi  for 
packaged  radio  and  phonograph 
equipment.  Still  to  come,  it  is  un- 
derstood, is  a  similar  proposal  from 
the  Institute  of  High  Fidelity  Man- 
ufacturers, a  group  of  quality  com- 
ponent makers. 


out  uhf  stations. 

Even  after  the  April  1964  deadline 
there  may  still  be  special  dispensation 
to  make  vhf-only  receivers  for  sale  to 
hospitals,  schools,  apartment  houses, 
hotels  and  other  public  or  private  insti- 
tutions which  use  master  antenna  sys- 
tems. There  is  no  need  for  an  all-chan- 
nel receiver  in  these  circumstances 
since  the  systems  are  engineered  to 


Further  attempts  to  evolve  a  sys- 
tem of  rating  sound  equipment  will 
be  made  at  a  meeting  of  EIA's  loud- 
speaker section  scheduled  for  June 
27  in  Chicago.  Last  June,  the  group 
heard  a  proposed  "acoustical  sound" 
rating  system  submitted  by  elec- 
tronics consultant  Lincoln  Walsh, 
Millington,  N.  J. 

Thomas  P.  Collier,  GE  Interna- 
tional Division,  called  for  electronics 
manufacturers  to  begin  thinking 
worldwide.  He  urged  American  tv 
set  makers  to  begin  producing  re- 
ceivers for  the  world  market,  even 
though  there  are  differing  standards 
in  some  countries.  An  international 
standard  of  625  lines  has  been  rec- 
ommended, he  noted,  and  American 
tv  manufacturers  should  begin  pre- 
paring to  move  into  this  market.  He 
warned  that  U.  S.  industry  has  about 
five  years  to  establish  itself  in  Eur- 
ope before  the  European  Common 
Market  erects  tariff  walls  which  will 
prevent  Americans  from  exporting 
many  of  their  manufactured  prod- 
ucts to  the  ECM. 
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See  it  at  NAB 
Space  17E 


PROVEN  PERFORMANCE 
Where  It  Counts 


Over  three  years  actual  in-field  use  has 
proven  Tarzian's  multi-hop  microwave 
delivers  exceptional  quality  color  trans- 
mission, simultaneously  with  broadcast 
quality  sound— at  lowest  possible  cost. 
And,  Tarzian's  renowned  microwave 
systems  engineering  department  is  at 
your  disposal  for  assistance  with  plan- 
ning and  installation. 


S  ] 


Broadcast  Equipment  Division 
SARKES  TARZIAN,  INC. 

Bloomington,  Indiana 
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convert  uhf  signals  to  an  unoccupied 
vhf  channel  at  the  antenna.  Receivers 
are  linked  to  the  master  antenna  via 
wire  lines  and  all  programs  appear  on 
an  individual  receiver  in  one  of  the  12 
vhf  channels.  The  industry  has  asked 
the  FCC  to  permit  this  and  is  optimistic 
that  it  will  be  granted. 

Uhf  Tuners  ■  Tuner  makers  are 
going  full  steam  ahead  with  production 
and  so  far  have  had  no  difficulty  in 
filling  orders.  One  of  the  specific  prob- 
lems that  earlier  had  hurt  uhf,  the 
6AF4  oscillator  tube  for  470-890  mc 
band,  has  been  overcome.  New  de- 
velopments, including  RCA's  Nuvistor 
and  GE's  germanium  diode  tubes,  also 
have  helped  improve  tuner  perform- 
ance. 

Aside  from  the  regular  tuner  makers 
(General  Instrument,  Oak  Manufactur- 
ing, Sarkes  Tarzian,  Standard  Kollsman 
and  Blonder  Tongue)  other  component 
makers  are  expected  to  enter  the  field. 

The  situation  at  some  of  the  major 
manufacturers  is  as  follows: 

RCA — All  sets  can  be  had  now  in 
either  vhf-only  or  all-channel.  The  all- 
channel  receivers  can  be  bought  fac- 
tory converted  or  field  convertible.  This 
same  practice  will  be  carried  out  in  the 
1964  receiver  line.  Differential:  about 
$30. 

GE — All  but  one  receiver  in  the  pres- 
ent line  is  available  all-band.  All  are 
factory  installed.  The  one  exception,  a 
portable  sales  leader,  can,  however,  be 
changed  to  receive  uhf  by  changing 
strips.  GE  declined  to  reveal  its  pro- 
gram for  1964.  Differential:  roughly 
$30. 

Admiral — All  present  sets  are  field 
convertible  now,  with  two  types  of  con- 
version: preset  tuning  or  continuous 
tuning.  The  new  1964  line  will  be 
completely  100%  convertible,  either  at 
the  factory  or  via  dealer-distributor  or- 
ganizations. Differential:  $30  for  both 
factory  conversion  or  field  kit. 

Emerson — Between  20  and  25  mod- 
els are  available  now  for  all-band  re- 
ception. In  the  1964  line  this  percent- 
age will  be  increased  substantially,  to 
the  extent  that  50%  of  Emerson's  pro- 
duction is  expected  to  be  in  82-channel 
sets.  A  new  16-in.  portable  model  will 
cost  $130  in  vhf-only;  $150  for  all- 
channel. 

Warwick — All  present  sets  are  adap- 
table for  all-channel  reception,  either 
at  the  factory  or  in  the  field.  Warwick's 
production  goes  100%  to  Sears,  Roe- 
buck &  Co.  Differential:  $20. 

Motorola — Offers  all  models  either 
vhf-only  or  all-channel  in  present  line, 
with  both  factory  conversion  or  through 
the  use  of  field  kits.  The  1964  line  will 
continue  this  practice,  with  the  addi- 
tion of  all-channel  potential  for  color 
receivers.  Differential:  $20-$30. 


Collins  finds  oldest 

Winner  of  Collins  Radio  Co.'s 
national  "oldest  transmitter"  con- 
test is  WGAU  Athens,  Ga.,  Col- 
lins announced  last  week. 
WGAU's  winning  entry  will  be 
exhibited  by  Collins  at  the  NAB 
convention  in  Chicago. 

WGAU's  successful  entry  is  its 
Collins  300F  250-w  transmitter 
which  has  been  in  daily  service 
since  May  1,  1938,  and  has  logged 
more  than  165,000  hours  with 
only  87  minutes  of  down  time. 
Collins  has  awarded  WGAU  its 
new  20v-3  1-kw  transmitter  as 
prize. 

Runner-up  in  the  contest  was 
KRYS  Corpus  Christi,  Tex.,  with 
a  Collins  20H  transmitter  in  serv- 
ice since  Dec.  19,  1940.  Third 
was  KWPC  Muscatine,  Iowa, 
with  a  Collins  300G  transmitter 
running  since  February  1946. 
Fourth  was  WMON  Montgomery, 
W.  Va.,  with  a  300G  in  service 
since  July  1946.  Each  also  re- 
ceived a  prize,  Collins  said. 


Telstar  II,  Echo  II 

to  go  in  orbit  in  spring 

Within  the  next  three  months  two 
new  space  relay  links  are  scheduled  to 
be  placed  in  orbit. 

Telstar  II  will  be  launched  this 
spring,  and  it  will  be  placed  in  an  orbit 
higher  than  Telstar  I  so  that  it  will 
suffer  less  from  radiation  "sickness." 
AT&T's  Chairman  Frederick  Kappel 
said  last  week  Telstar  II  will  be  rede- 
signed to  insure  more  protection  from 
radiation  effects  which  have  twice 
forced  the  flying  radio  relay  to  cease 
operating.  AT&T  sent  Telstar  I  into 
space,  via  government  facilities,  last 
spring. 

Echo  II,  a  passive  reflector  balloon, 
will  be  set  aloft  this  spring  also,  the 
National  Aeronautics  &  Space  Admin- 
istration announced  last  week  following 
conclusion  of  an  agreement  with  the 
U.S.S.R.  to  cooperate  in  space  pro- 
grams. In  the  communications  field, 
both  the  U.  S.  and  Russia  will  use  the 
140-ft.  diameter  aluminized  balloon  for 
test  purposes.  The  U.  S.-U.S.S.R.  agree- 
ment also  provides  for  a  cooperative 
venture  in  metereological  satellites,  in- 
cluding exchanges  of  weather  informa- 
tion surveyed  by  the  satellites.  Echo  I 
is  still  orbiting. 

And  next  fall,  an  improved  Relay 
will  be  sent  into  orbit  by  NASA  to 
continue  and  expand  the  activities  of 
the  first  Relay  made  for  NASA  by  RCA 
and  put  into  orbit  last  December. 

Relay  was  used  for  the  first  time  last 
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week  for  a  color  tv  program.  The  pro- 
gram was  transmitted  to  Relay,  4,000 
miles  above  earth,  and  returned  to 
earth,  all  from  the  AT&T  Andover, 
Maine,  ground  station.  It  originated  in 
the  NBC  technical  center  in  New  York. 
The  program  is  a  15-minute  segment 
of  Robert  Louis  Stevenson's  "Kid- 
napped," shown  Sunday  on  NBC  in  the 
Walt  Disney  Wonderful  World  of  Color 
series  (7:30-8:30  p.m.  EST). 

Late  in  the  week,  Mr.  Kappel  told 
an  audience  at  the  Philadelphia  Cham- 
ber of  Commerce  that  transoceanic 
cables  in  the  future  will  equal  the  capa- 
bilities of  space  satellites,  including  the 
relaying  of  tv.  This  will  come  about 
through  the  addition  of  amplifiers  per- 
mitting the  use  of  wide  band  circuits 
underwater,  he  said. 

Technical  topics... 

India  buys  audio  tape  ■  Largest  export 
shipment  of  audio  tape  recorders  in 
Ampex  history  left  the  company's 
Sunnyvale,  Calif.,  plant  for  New  Delhi, 
India.    The  $100,000  order  included 


five  master  tape  recorders  and  36  high- 
speed tape  duplicator  slaves,  which  will 
be  delivered  to  All  India  Radio  to  estab- 
lish a  nationwide  radio  tape  system, 
with  programs  taped  and  duplicated  be- 
ing flown  to  member  stations  through- 
out India. 

New  silicon  transistor  ■  RCA  has  re- 
ported development  of  a  new  uhf  silicon 
transistor  which  will  increase  the  maxi- 
mum frequency  limit  of  silicon  devices 
to  more  than  1,000  mcs.  The  new  tran- 
sistors with  improved  noise  and  gain 
ratios  will  reportedly  "substantially"  en- 
large the  broadcast  area  of  a  usual  vhf 
communications  system. 

UAR  signs  Melpar  subsidiary  ■  Tele- 
vision Assoc.  of  Indiana  Inc.,  Michigan 
City,  Ind.,  a  subsidiary  of  Melpar  Inc., 
Falls  Church,  Va.,  has  signed  a  contract 
to  assist  the  United  Arab  Republic  on 
a  communications  project  that  will  re- 
portedly permit  Western  Europe  to  be 
linked  by  microwave  with  Khartoum 
in  the  Sudan.  The  Indiana  company 
will  serve  as  engineering  consultant,  ac- 


cording to  TAI  President  W.  C.  Eddy. 
The  project  is  expected  to  be  com- 
pleted by  the  end  of  August. 

Audio  buys  Olympic  ■  Audio  Devices 
Inc.,  New  York,  a  producer  of  coated 
aluminum  recording  discs  and  magnetic 
tapes,  has  purchased  the  assets  of  Olym- 
pic Record  Co.,  Santa  Monica,  Calif., 
manufacturer  of  master  and  instan- 
taneous recording  discs.  Audio  Devices 
plans  to  incorporate  a  proprietary  man- 
ufacturing process  of  Olympic  into  its 
present  facilities  at  Stamford,  Conn. 

Tube  measurements  ■  American  Mi- 
crowave &  Television  Corp.,  San  Carlos, 
Calif.,  has  developed  a  variable  param- 
eter television  system  for  testing  and 
evaluating  vidicon  and  image  orthicon 
tubes.  The  unit  is  rack  cabinet  mount- 
ed and  includes  power  supply  and  syn- 
chronizing signal  generator.  The  sys- 
tem makes  precise  exposure  and  resolu- 
tion measurements  under  varying  light 
level  conditions  as  well  as  at  varying 
scan  and  frame  rates  and  bandwidths. 
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Radio-tv  gets  into  the  Missouri  house 

BUT  NEIGHBORING  KANSAS  BALKS  AT  IDEA  AT  LAST  MINUTE 


Legislative  debate  was  broadcast  live 
from  the  Missouri  House  of  Representa- 
tives for  the  first  time  last  week.  KWOS 
Jefferson  City  fed  four  stations,  KTTS 
and  KGBX  both  Springfield,  KXEO 
Mexico  and  KCMO  Kansas  City. 
KMOX  St.  Louis  originated  its  own 
feed  from  the  House  chamber. 

The  debate  last  Tuesday  and  Wednes- 
day (March  19-20)  centered  on  a  con- 
troversial administration  bill  to  raise 
the  state's  sales  tax  from  2%  to 
3%.  (Another  bill  due  to  reach  the 
House  floor  next  week  would  amend 
the  present  sales  tax  to  include  a  2% 
tax  on  all  advertising  sold  in  the  state, 
see  page  140). 

KWOS  carried  four  hours  of  debate 
both  days  and  made  open  line  feeds 
to  the  other  stations,  allowing  them  to 
cut  in  and  out  as  they  wished.  KMOX 
made  intermittent  feeds  totaling  3  hours 
and  45  minutes  for  the  two  days. 

The  Missouri  representatives  voted 
100-52  on  Tuesday  to  allow  the  broad- 
casts, after  learning  that  permission  had 
already  been  granted  by  House  Speaker 
Thomas  D.  Graham  (D). 

Token  Protests  ■  Some  legislators 
protested  and  a  Republican  caucus  took 
place  before  the  final  vote.  During  an 
11-minute  debate  the  live  broadcasts 
were  halted  pending  the  vote. 

The  stations  said  they  hope  to  be  able 


resume  broadcasts  of  the  sales  tax  de- 
bate in  the  House  this  week. 

Bob  Tibbetts,  news  director  of  KWOS, 
and  Robert  Hyland,  CBS  Radio  vice 
president  and  KMOX  general  manager, 
had  been  negotiating  separately  to  gain 
the  broadcast  access. 

The  Missouri  legislature's  action  was 
applauded  by  LeRoy  Collins,  president 
of  the  NAB.  He  wired  Speaker  Graham 
that  the  House  has  "opened  a  new  ave- 
nue of  broadcast  service  to  the  people 
of  your  state  .  .  .  broadcasters  every- 
where deeply  appreciate  the  recognition 
by  you  and  your  colleagues  of  this  role 


in  advancing  the  people's  right  to 
know." 

In  a  wire  to  KMOX,  KTTS  and 
KWOS,  Gov.  Collins  offered  congratula- 
tions "on  the  victory  for  broadcasting 
journalism  in  the  Missouri  House." 

Kansas  Says  'No'  ■  Meanwhile  in 
Kansas  Wednesday  night,  members  of 
that  state  legislature  protested  live  radio 
and  television  coverage  of  a  Thursday 
debate  on  making  Wichita  U.  part  of 
the  state's  college  system. 

Speaker  Charles  Arthur  (R),  who 
had  originally  given  approval  to  the 
broadcasters,  withdrew  it  the  evening 


Dick  Nason  found 
Radio  a  la  Carte 


Let  him  tell  you  in  his  own  words: 
"I've  been  looking  for  a  fine  radio 
programming  service.  I  found  it  in 
Radio  a  la  Carte.  Mark  Edwards  and 
I  are  glad  WSAI  is  an  a  la  Carte 
station."  See  Marv  Kempner  in  Suite 
1119A,  Conrad  Hilton  Hotel. 


Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 
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An  old  goblin  turns  up  again 


Taxation  of  all  advertising  "sold  or 
purchased"  in  the  state  of  Missouri 
loomed  suddenly  last  week  during 
legislative  debate  on  a  bill  by  Gov. 
John  Dalton  to  raise  the  state's  gen- 
eral sales  tax  from  two  to  three  cents. 
That  advertising  also  might  be  subj- 
ect to  the  sales  tax  was  part  of  the 
debate  covered  on  radio  (see  story, 
page  139). 

John  English,  counsel  for  the  Mis- 
souri Broadcasters  Assn.,  said  the 
state  senate  passed  the  governor's  bill 
with  minor  changes  and  it  had  gone 
to  the  house  where  one  amendment 
to  also  tax  advertising  was  voted 
down.  On  Wednesday,  however,  he 
said,  an  amendment  to  subject  ad- 
vertising to  the  full  two  cent  tax  was 


introduced  by  Rep.  Harry  Raiffe  (D- 
St.  Louis)  and  it  was  passed  120  to 
27.  The  amendment  now  goes  back 
to  the  senate. 

Rep.  Raiffie  said  adoption  would 
produce  upwards  of  $20  million  in 
additional  revenues  in  two  years. 

The  tax  on  advertising  is  a  threat 
that  periodically  raises  its  head 
around  the  country.  The  last  such 
epidemic  loomed  six  years  ago  when 
the  City  of  Baltimore  sought  such  a 
levy  (Broadcasting,  Nov.  11, 1957). 
This,  in  turn,  generated  like  attempts 
in  Norfolk,  St.  Louis  and  Providence. 
However,  all  such  proposals  were 
defeated  with  a  large  share  of  the 
credit  going  to  local  broadcasters  and 
Advertising  Federation  of  America. 


before  the  session  began  because  of 
some  legislators'  objections.  Admittedly 
against  the  live  coverage  were  Assistant 
Speaker  Edward  Boyd  and  Rep.  Ross 
Doyen  (both  Republicians). 

WIBW-AM-TV  Topeka,  had  already 
moved  its  cameras  and  microphones 
into  the  chamber  and  had  arranged  to 
feed  a  four  station  tv  network:  KTVH 
(TV)  Wichita-Hutchinson,  KLOE-TV 
Goodland,  KAYS-TV  Hays,  and  KTVC 
(TV)  Ensign,  and  KVOE-AM  Em- 
poria. 

Speaker  Arthur  affirmed  he  favored 
broadcasting  the  debate,  but  said  if 
even  one  member  felt  his  ability  to 
speak  freely  on  the  bill  would  be 
abridged  by  radio-tv  presence,  then  he 
would  be  obliged  to  cancel  the  plans. 

Thursday  Thad  Sandstrom,  general 
manager  WIBW-AM-TV  editorialized 
on  the  ban.  KTVH,  which  reported  it- 
self swamped  with  phone  calls  expres- 
sing disappointment  over  the  ban,  also 
editorialized  against  it  and  KVOE  an- 
nounced it  planned  to  express  an  edi- 
torial opinion  opposing  the  legislature's 
move. 


LAB  adds  to  requests 
for  'experience'  on  FCC 

The  Louisiana  Assn.  of  Broadcasters 
has  joined  the  presidents  of  state  broad- 
casting associations  in  asking  President 
Kennedy  to  appoint  an  experienced 
broadcaster  to  the  next  vacancy  on  the 
FCC. 

In  a  resolution  adopted  March  15, 
the  LAB  noted  that  a  vacancy  "will 
develop  in  the  near  future"  on  the  FCC 
and  that  prior  radio-tv  experience 
would  be  an  "ideal  prerequisite"  for  the 
job.  Also,  LAB  said,  there  has  been  a 
"great  dearth  of  such  experience"  on 
the  FCC  in  the  past. 

Late  in  February,  the  conference  of 
state  broadcaster  presidents  adopted  a 
similar  resolution  introduced  by  Mel 
Burka,  president  of  the  West  Virginia 
Broadcasters  Assn.  from  WTIP  Charles- 
ton (Broadcasting,  March  4). 

The  Louisiana  broadcasters  also 
asked  the  All-Industry  Music  License 
Committee  to  give  top  priority  to  the 
SESAC  "problem"  of  not  being  able 
to  identify  music  licensed  by  that  or- 


ganization. "SESAC  refuses  to  ade- 
quately and  properly  identify  the  copy- 
righted selections  contained  in  its  rep- 
ertoire and  imposes  arbitrary  and  un- 
reasonable license  fees  and  condi- 
tions .  .  ."  upon  stations,  LAB  said  in 
a  resolution  sent  to  the  license  commit- 
tee and  all  other  state  associations. 

TIO  membership  up, 
new  activity  planned 

Television  Information  Office  last 
week  reported  a  spurt  in  new  members 
since  last  October,  plans  of  new  projects 
and  current  distribution  of  materials  to 
sponsors. 

The  review  of  activities  was  released 
at  a  semi-annual  meeting  by  Clair  Mc- 
Collough,  of  the  Steinman  Stations  and 
Television  Information  Committee's 
chairman. 

Mr.  McCollough  announced  a  TIO 
study  of  work  and  leisure  activities  of 
tv  broadcasters  throughout  the  U.  S. 
TIO  is  compiling  responses  from  more 
than  700  commercial  broadcasters  on 
questions  ranging  from  the  composition 
of  their  families  to  the  amount  of  time 
spent  by  management  on  community 
activities. 

Roy  Danish,  TIO's  director,  noted 
that  as  part  of  the  organization's  in- 
crease in  advisory  services  to  stations, 
Carl  Burkland,  general  manager,  and 
Ben  Wickham,  manager  of  station  serv- 
ices, have  held  staff  meetings  at  107 
stations  in  27  states  since  Oct.  17. 

TIO  listed  the  following  activities: 

■  Distribution  to  TIO  sponsors  of 
its  first  two  bibliographies  in  a  projected 
series  listing  books,  articles  and  other 
primary  sources  of  information  about 
tv.  The  first  two:  (1)  "Television  and 
Education"  listing  publications  dealing 
with  the  relationship  of  the  medium  and 
education,  (2)  "Television:  Freedom, 
Responsibility,  Regulation,"  describing 
material  dealing  with  these  areas. 

■  The  sending  to  stations  of  a  com- 
prehensive index  and  guide  to  all  TIO 
informational  material  supplied  stations 
since  September  1959. 

■  Addition  of  seven  tv  stations  as 
sponsors.  Stations  are  KTVH  (TV) 
Wichita;  WNEM-TV  Saginaw;  WTRE 
(TV)  Lufkin,  Tex.;  KSL-TV  Salt  Lake 
City;  WHEC-TV  Rochester,  and  KFYR- 
TV  Bismarck,  N.  D.,  and  educational 
WMUB  (TV)  Oxford,  Ohio. 

Also  attending  the  meeting  were 
Henry  B.  Clay,  KTHV  (TV)  Little 
Rock:  John  P.  Cowden,  CBS-TV;  Syd- 
ney H.  Eiges,  NBC,  a  new  Television 
Information  Committee  member; 
Michael  J.  Foster,  ABC;  Joseph  X.  S. 
Sinclair,  WJAR-TV  Providence;  Robert 
F.  Wright,  WTOK  (TV)  Meridian, 
Miss.;  Lawrence  Creshkoff,  TIO's  exe- 
cutive editor. 
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Pennsylvania  senators  cited  by  PAB 


Special  citations  for  their  joint  tv 
and  radio  broadcasts  were  awarded 
March  20  to  the  two  Pennsylvania 
senators  by  Pennsylvania  Assn.  of 
Broadcasters.  Recipients  were  Sen 
Joseph  S.  Clark  (D)  at  left  and 
Hugh  Scott  (R)  at  right.  The  pre- 
sentation was  made  by  Clair  R.  Mc- 
Collough  (center),  NAB  board 
chairman,  of  the  Steinman  Stations. 
PAB  members  held  a  dinner  meeting 
in  Washington  with  the  state's  con- 
gressional delegation. 

Mr.  McCollough  said  in  presenting 
the  award  that  the  program,  broad- 


cast jointly  by  the  two  senators  from 
opposite  parties,  is  the  only  one  of 
its  kind  on  Capitol  Hill.  He  said  it 
greatly  stimulates  the  interest  of 
viewers  and  listeners  in  public  affairs. 
The  program  is  broadcast  every  fort- 
night on  14  tv  and  39  radio  stations. 
Other  senators  appear  as  guests. 

Robert  Williams,  WHLM  Blooms- 
burg,  presided  as  PAB  president. 
PAB  was  the  first  state  organization 
of  broadcasters  in  the  nation.  George 
Koehler,  WFIL  Philadelphia  and  a 
past  president,  spoke  on  the  purpose 
and  achievements  of  PAB. 


Zenith  paints  rosy  Hartford  pay  tv  picture 

MORE  THAN  2,000  SUBSCRIBERS  'APPEAR  SATISFIED' 


A  six-month  initial  report  citing 
"gratifiying"  results  from  the  experi- 
mental pay-tv  operations  of  WHCT 
(TV)  Hartford,  Conn.,  is  contained  in 
the  1962  annual  report  of  Zenith  Ra- 
dio Corp.  distributed  last  week. 

Zenith's  sales  and  earnings  continued 
to  establish  new  record  highs  with  col- 
or television  set  sales  said  to  be  one  of 
the  important  factors  (Broadcasting, 
March  4). 

WHCT  is  licensed  to  RKO  Phone- 
vision  Inc.,  a  subsidiary  of  RKO  Gen- 
eral Inc.,  and  inaugurated  service  in 
late  June  1962.  Zenith's  Phonevision 
pay-tv  system  is  being  used  in  the  test 
with  Zenith  providing  the  decoding 
units  attached  to  home  tv  receivers  and 
the  encoding  equipment  at  WHCT 
(Broadcasting,  Jan.  21). 

Zenith  said  the  six-month  report  of 
the  Hartford  experiment  contained  in 
the  annual  report  is  the  first  time  some 
of  the  initial  results  have  been  revealed. 
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(Many  years  ago  Zenith  conducted  a 
Phonevision  test  in  Chicago  (Broad- 
casting, May  28,  1951). 

More  than  2,000  ■  Zenith  said  the 
number  of  Hartford  subscribers  "has 
passed  the  2,000  mark"  and  that  "the 
subscriber  expenditures  for  the  service 
are  exceeding  the  anticipated  rate."  No 
dollar  figures  were  given  but  it  was  re- 
ported that  1,800  subscribers  each  were 
paying  about  $8  to  $10  monthly. 

Zenith's  report  said  "most  of  the  en 
tertainment"  offered  in  the  Hartford 
test  "proved  to  be  very  effective."  The 
report  said  the  "Zenith-developed 
Phonevision  equipment  is  performing 
efficiently  and  reliably"  and  that  "sub- 
scribers appear  to  be  well  satisfied  with 
the  service." 

Zenith  explained  that  at  the  outset 
it  was  very  difficult  to  obtain  "suitable" 
motion  pictures  for  use  in  Hartford 
but  now  most  distributors  are  furnish- 
ing  their   product,    including  recent 
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Mr.  Wooten's  super  fallout  shelter 


A  $150,000  underground  fallout 
shelter,  which  could  be  built  for 
about  $65,000  without  the  frills,  has 
been  put  up  by  Hoyt  Wooten  of 
Whitehaven,  Tenn.  Mr.  Wooten, 
owner  of  WREC-AM-TV  Memphis, 
is  shown  seated  in  his  communica- 
tions room.  Equipment  was  chosen 
to  provide  local  and  extended  recep- 
tion and  transmission  on  the  low 


films  such  as  "The  Interns"  and  "The 
Music  Man."  Zenith  said,  however, 
that  "even  more  difficult  has  been  the 
problem  of  assuring  an  adequate  sup- 
ply of  non-movie  programming,  such 
as  legitimate  theatre  plays,  musicals, 
variety  shows,  etc." 

The  Zenith  report  indicated  that 
mass  entertainment  programs  and  films 
captured  the  highest  percentage  of  the 
Phonevision  subscribers. 


band  through  the  uhf  band.  Nine 
antennas  are  mounted  on  an  82-foot 
tower.  An  emergency  antenna  is 
buried  in  the  edge  of  concrete  form- 
ing the  shelter's  entrance  cover. 

The  communications  room  con- 
tains am,  shortwave  and  fm  stereo  re- 
ceivers, telephones,  Conelrad  equip- 
ment, patch  panel  and  hi-fi  set. 

The    shelter,    designed    by  Mr. 


NAB  schedules 
fall  conferences 

The  annual  NAB  trips  to  the  field 
will  begin  this  fall  in  Hartford,  Conn., 
at  the  Statler-Hilton  Hotel.  As  in  the 
past,  the  conferences  will  last  a  day  and 
a  half,  with  the  Connecticut  opener 
scheduled  Oct.  14-15. 


Wooten,  has  5,600  square  feet  of 
living  space,  will  keep  56  people 
alive  for  31  days  and  took  more 
than  two  years  of  planning.  Lt.  Col. 
John  Somers,  Memphis  Civil  Defense 
chief,  has  called  it  "the  best  in  the 
world."  John  F.  Meagher,  NAB  vice 
president,  said  after  touring  the 
shelter,  "I  never  saw  anything  like 
this." 


NAB  President  LeRoy  Collins  and 
key  association  executives  will  partici- 
pate in  each  of  the  eight  conferences. 
In  addition  to  Hartford,  the  NAB  road 
show  will  visit  the  following  cities: 

Minneapolis  Oct.  17-18,  Leamington 
Hotel;  Pittsburgh  Oct.  21-22,  Pitts- 
burgh-Hilton Hotel;  Miami  Beach  Oct. 

24-  25,  Americana  Hotel;  Nashville 
Nov.  14-15,  Dinkier-Andrew  Jackson 
Hotel;  Fort  Worth  Nov.  18-19,  Texas 
Hotel;  Denver  Nov.  21-22,  Denver- 
Hilton  Hotel,  and  San  Francisco  Nov. 

25-  26,  Fairmont  Hotel. 

NBC-TV  improves  its 
color  tv  facilities 

NBC-TV  says  it'll  complete  a  $1,- 
250,000  color  tv  project  this  spring 
(Closed  Circuit,  March  11). 

NBC  has  further  perfected  its  live, 
tape  and  film  color  equipment  as  a 
result  of  new  technological  advances 
over  the  past  few  months. 

The  network  last  week  noted  that  all 
of  its  color  cameras  now  include  latest 
precision  color  components  giving  a 
greater  degree  of  stability.  It  also  is 
equipping  each  of  40  color  tape  ma- 
chines at  its  two  centers  in  New  York 
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McCOLLOUGH  MAY  SERVE  UNTIL  JUNE 

Radio,  Tv  Boards  to  elect  during  Chicago  convention 


and  Burbank,  Calif.,  with  new  technical 
equipment  for  stabilization  (includes 
locking  devices  for  such  effects  as  syn- 
chronized dissolves),  and  color  film 
chains  are  being  modified  in  keeping 
with  the  advances. 

NBC  Radio  dedicates 
new  studio  complex 

NBC  Radio  and  WNBC  New  York 
began  operations  last  week  in  newly 
modernized  facilities  in  the  RCA  Bldg. 
in  New  York. 

The  new  $500,000  "Radio  Central" 
provides  NBC  with  three  integrated 
studios  and  a  fourth  control  point  for 
program  assembly  during  heavy  traffic, 
William  K.  McDaniel,  executive  vice 
president,  said  at  dedication  ceremonies 
last  Wednesday  (March  20). 


Election  of  four  Tv  Board  directors 
and  a  chairman  and  vice  chairman  for 
both  the  Radio  and  Tv  Boards  is  slated 
to  take  place  at  the  NAB  convention  in 
Chicago  next  week. 

Clair  R.  McCollough  of  the  Stein- 
man  Stations,  chairman  of  the  NAB 
combined  Boards,  will  go  off  the  Tv 
Board  at  the  end  of  the  convention  but 
he  is  expected  to  continue  as  chairman 
of  the  combined  directors  until  the  NAB 
board  meetings  in  June.  The  Radio 
Board  elected  new  directors  in  odd- 
numbered  districts  in  February  (Broad- 
casting, March  4). 

William  B.  Quarton,  WMT-TV  Cedar 
Rapids,  Iowa,  is  the  present  chairman  of 
the  Tv  Board  and  James  D.  Russell, 


KKTV  (TV)  Colorado  Springs,  is  vice 
chairman.  Chairman  of  the  Radio 
Board  is  Willard  Schroeder,  WOOD 
Grand  Rapids,  and  Ben  Strouse, 
WWDC-AM-FM  Washington,  is  vice 
chairman.  This  will  be  the  first  con- 
vention at  which  the  Radio  Board  heads 
have  been  selected.  In  the  past,  they 
have  been  picked  at  the  June  board 
meetings  following  the  convention. 

Tv  Board  members  whose  terms  ex- 
pire with  the  close  of  the  convention  are 
Messrs.  McCollough  and  Russell,  Otto 
P.  Brandt,  KING-TV  Seattle;  Robert 
F.  Wright,  WTOK-TV  Meridian,  Miss., 
and  the  three  network  directors — Mort 
Weinbach,  ABC-TV,  William  B.  Lodge, 
CBS-TV,  and  David  Adams,  NBC-TV. 


 PROGRAMMING 

TARGET  PROGRAMMING'  OFFERED 

Snyder-Koren  unites  marketing  sense,  program  design 


TvB  editorial  report 

A  survey  among  Television 
Bureau  of  Advertising  affiliates 
shows  66%  of  members  carry 
editorial  comment  on  a  regular 
basis.  Reporting  this  figure  last 
week,  Norman  Cash,  TvB  presi- 
dent, noted  a  significant  increase 
in  editorializing  among  the  bu- 
reau's members  over  the  last  two 
years.  Editorial  comment  via  tv 
is  also  catching  the  interest  of  an 
increasing  number  of  advertisers, 
Mr.  Cash  noted. 


A  new  concept  in  broadcast  adver- 
tising, "target  programming,"  is  being 
offered  to  advertisers  and  agencies  by 
a  new  company,  Snyder-Koren  Produc- 
tions, which  will  begin  operations  April 
1  at  6335  Homewood  Ave.,  Hollywood. 
Principals  are  Ken  Snyder,  formerly 
senior  vice  president  and  Hollywood 
office  manager  for  Needham,  Louis  & 
Brorby,  and  Charles  B.  Koren,  vice 
president  of  MCA  until  that  organiza- 
tions retirement  from  the  talent  repre- 
sentation field,  and  recently  head  of  his 
own  talent  agency  (see  Week's  Head- 
liners,  page  10). 

As  defined  by  Mr.  Snyder,  "target 
programming"  is  the  application  of  "an 
advertising  orientation  to  the  business 
and  art  of  audience  attraction.  Program 
design  and  marketing  sense  need  not  be 
mutually  exclusive  and  a  well-balanced 
combination  of  the  two  can  still  make 
for  an  efficiency  in  mass  selling  that  is 
very  attractive  in  today's  atmosphere 
of  rising  costs  and  squeezed  profits." 

Snyder-Koren  already  has  specific 
program  properties  and  syndication 
plans  for  advertisers  in  the  drug,  cos- 
metic, cereal,  financial  and  food  fields. 
Among  them  are:  Giselle's  Small  Fry, 
starring  Giselle  MacKenzie;  The  Law- 
yer Answers  and  Your  Medical  Advis- 
or, both  in  association  with  Jackson 
Hill,  creator  of  Divorce  Court;  Lance 
Crossfire,  30-minute  comedy  animation 
series,  and  Joey  Jingle,  five-minute  car- 
toon, to  be  made  in  association  with 
Pantomime  Films;  a  half-hour  family 
situation  comedy,  Hector's  Pups;  Ameri- 
ca Unlimited,  a  tv  and  theatrical  film 
series  in  association  with  Monarch 
Films;  another  five-minute  animation 
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series  aimed  at  the  juvenile  audience 
and  a  half-hour  adventure  series, 
Charlie  Bakers'  World. 

The  Funny  Company  ■  The  new 
organization  will  also  create  and  pro- 
duce advertising  in  all  media  for  se- 
lected clients  among  both  agencies  and 
advertisers.  It  shares  offices  with  The 
Funny  Company,  producer  of  the  five- 
minute  color  animation  program  series 
of  that  title.  This  series  of  260  pro- 
grams was  created  by  Mr.  Snyder  and 
a  group  of  associates  for  Mattel  Inc., 
toy  manufacturer,  which  had  been  look- 
ing for  a  children's  tv  programming 
that  would  be  entertaining  enough  to 
please  children  and  yet  contain  enough 
information  to  satisfy  parents  and  teach- 
ers (Monday  Memo,  Dec.  24,  1962). 

Although  The  Funny  Company  is 
an  independent  organization,  the  pro- 
gram production  costs  are  being  under- 
written by  Mattel,  which  will  use  them 


to  advertise  its  toys  in  a  major  market 
spot  campaign  to  start  in  January  1964, 
through  Carson  Roberts,  Los  Angeles 
(Broadcasting,  Feb.  11).  Mr.  Snyder, 
president  of  The  Funny  Company,  and 
Mr.  Koren,  vice  president,  say  that  this 
program  series  is  a  prototype  of  the 
"target  programming"  technique. 


If  you  see  Harold  Krelstein, 

of  Plough  Broadcasting,  ask  him  to 
repeat  what  he  told  our  Marv  Kemp- 
ner:  "I  heard  Radio  a  la  Carte  and 
I  think  it's  a  fine  radio  production 
service.  Larry  Monroe,  Bernie  Mil- 
lenson  and  Herb  Golombeck  agree." 
You  will,  too.  Hear  it  in  Suite  11 19 A, 
Conrad  Hilton  Hotel. 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 

143 


WGA  4%  ROYALTY  PLAN  TO  BE  TRIED 

However,  old  rerun  scale  kept  by  3  networks,  11  companies 


Most  of  the  major  producers  of 
filmed  programs  for  television  are  going 
to  give  the  new  4%  royalty  plan  of 
rerun  payments  for  writers  a  trial. 

Following  the  March  17  deadline  for 
members  of  the  Motion  Picture  Pro- 
ducers Assn.  (the  major  motion  pic- 
ture studios)  and  of  the  Alliance  of 
Television  Film  Producers,  Paul  Stager 
of  WGA  said  that  the  three  networks 
and  1 1  other  companies  had  notified  the 
guild  that  they  were  rejecting  the  flat 
royalty  plan.  They  will  continue  to 
make  rerun  payments  to  writers  on  the 
old  plan  of  specified  percentages  of 
minimum  scale  amounting  to  140%  of 
the  original  payment  at  minimum  scale. 
Companies  not  notifying  WGA  auto- 
matically go  on  the  4%  plan  of  rerun 
payments,  Mr.  Stager  said. 

Companies  not  belonging  to  either 
MPPA  or  ATFP  were  given  a  few  addi- 
tional days  in  which  to  choose  between 
the  two  plans  of  rerun  payment.  It  is 
believed,  however,  that  they  will  follow 
the  general  example  and  accept  the  new 
plan. 

The  new  plan  calls  for  the  producer 
to  pay  the  writer  of  a  filmed  tv  pro- 
gram a  flat  4%  of  the  gross  revenue 
from  rebroadcasts  on  a  worldwide  basis 
and  in  perpetuity.  The  old  system  of 
rerun  payments,  which  applies  to  actors 
and  directors  as  well  as  to  writers,  calls 
for  a  payment  of  35%  of  minimum 
scale  for  the  first  rerun  (second  run), 
then  30%,  25%  and  another  25%  for 
the  third,  fourth  and  fifth  runs  and  a 
final  25%  for  the  sixth  and  all  addi- 
tional runs. 

The  list  of  producing  companies 
turning  down  the  flat  4%  of  gross  plan 
of  rerun  payments  for  writers  includes: 
ABC-TV,  CBS-TV,  NBC-TV,  Arness 
(Gunsmoke) ,  Cayuga  {Twilight  Zone), 
Disney  {Wonderful  World  of  Color), 
Fedderson  {My  Three  Sons),  Filmaster 
{Death  Valley  Days),  Filmways  {Mr. 
Ed,  Beverly  Hillbillies) ,  Heydey  {I'm 


Dickens,  He's  Fenster),  Paisano  {Perry 
Mason),  Selmur  {Combat),  Stage  Five 
{Ozzie  and  Harriet),  Warner  Bros. 
{Hawaiian  Eye,  Dakotas,  77  Sunset 
Strip). 

Revue,  Desilu  and  the  other  major 
producers  of  filmed  programs  which 
have  adopted  the  new  plan  will  begin 
paying  the  4%  of  gross  for  all  pro- 
grams starting  on  the  air  last  fall.  After 
two  years,  all  producers  will  make  re- 
run payments  by  the  4%  of  gross 
method  for  the  1964-65  and  65-66 
seasons.  Following  that  the  WGA  con- 
tracts expire  and  the  rerun  payments 
will  again  become  a  matter  of  negotia- 
tion. 

Four  Star  Television 
to  syndicate  'Rifleman' 

The  acquisition  by  Four  Star  Tele- 
vision of  the  Levy-Gardner-Laven  in- 
terest in  The  Rifleman  and  The  Detec- 
tives for  a  sum  in  excess  of  $1.5  million 
was  announced  last  week  by  Tom  Mc- 
Dermott,  Four  Star  president.  These 
film  series  were  created  and  produced 
by  Levy-Gardner-Laven  in  association 
with  Four  Star  Tv. 

Plans  are  being  formulated  to  place 
165  half-hour  episodes  of  The  Rifleman 
into  syndication  via  the  Four  Star  Dis- 
tribution Corp.  for  a  fall  start.  The 
series  is  concluding  its  run  on  ABC-TV 
this  summer.  The  Detectives  is  current- 
ly in  syndication. 

Seven  Arts  releases 
new  shows  to  television 

Seven  Arts  Assoc.  Corp.,  New  York, 
is  placing  into  syndication  a  package 
of  30  additional  "Films  of  the  50's," 
to  be  designated  Volume  6.  The  new 
group  includes  features  from  England, 
France,  Italy,  Germany  and  Japan. 
Among  the  titles  are  "The  Cow  and  I," 
"Rashomon,"  "Maedchen  in  Uniform," 


"Umberto  D',"  "Raising  a  Riot,"  "Con- 
cert of  Intrigue,"  "Girl  with  a  Suitcase" 
and  "The  Island." 

Seven  Arts  has  also  announced  tv 
syndication  of  the  following  series: 
Mahalia  Jackson  Sings  (82  five-minute 
segments);  Laffs  (65  one-minute  comedy 
vignettes);  The  Emmett  Kelly  Show 
(39  half -hours)  and  En  France  (French 
lessons,  26  half -hours). 

Associated  Press 
honors  three  stations 

The  Associated  Press  awards  to  mem- 
ber stations  for  cooperation  in  news 
coverage  this  year  go  to  WCAU  Phil- 
adelphia, KYNO  Fresno,  Calif.,  and 
KYSS  Missoula,  Mont. 

Announced  by  Dwight  Martin,  presi- 
dent of  the  AP  Radio  &  Television 
Assn.,  the  awards  were  based  on  the 
stations'  performance  in  protecting  the 
AP  on  news  stories  breaking  in  their 
respective  coverage  areas. 

Honorable  mention  certificates  will 
be  presented  to  eight  other  stations: 
WIL  St.  Louis;  WKZO  Kalamazoo, 
Mich.;  WCYB  Bristol,  Va.;  KGLO 
Mason  City,  Iowa;  KFOR  Lincoln, 
Neb.;  KPOI  Honolulu;  WONE  Dayton, 
Ohio,  and  WGIR  Manchester,  N.  H. 

CBS-owned  tv  stations 
plan  third  program  swap 

The  five  CBS-owned  tv  stations  will 
participate  for  a  third  straight  year  in 
the  International  Program  Exchange,  a 
series  of  shows  in  which  a  station  from 
each  of  several  participating  countries 
supplies  a  show  reflective  of  that  coun- 
try's particular  culture. 

The  U.  S.  contribution,  The  Inter- 
national Hour:  American  Jazz,  will 
open  the  series  on  May  21  (7:30-8:30) 
and  will  be  carried  by  the  five  CBS  sta- 
tions—WCBS-TV  New  York,  WBBM- 
TV  Chicago,  WCAU-TV  Philadelphia, 
KMOX-TV  St.  Louis  and  KNXT  (TV) 
Los  Angeles.  The  show  will  be  pro- 
duced by  WBBM-TV  and  taped  from 
the  Chicago  Lyric  Opera. 

Following  the  U.  S.  telecasts,  the 
tapes  will  be  made  available  for  pres- 
entation in  the  participating  foreign 
countries.  In  the  last  two  years,  tv 
stations  in  Canada,  Australia,  Japan, 
England,  Denmark,  Sweden,  Mexico, 
Argentina,  Italy,  Ireland  and  Yugo- 
slavia have  participated. 

Miller  Brewing  Co.  will  sponsor  the 
show,  through  its  agency  Mathisson  & 
Associates,  Milwaukee. 

Trans-Lux  opens  new  office 

Trans-Lux  Television  Corp.,  in  an 
expansion  move,  has  opened  a  new 
southeast  division  office  in  Miami  Beach 
to  be  headed  by  Marshall  (Bud)  Or- 
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mond,  who  has  transferred  from  the 
company's  midwest  division  in  Chicago. 
The  new  office  is  located  at  1119  16th 
St.,  Miami  Beach.  Named  to  replace 
Mr.  Ormond  as  midwest  manager  is 
Marvin  Lowe,  formerly  with  Screen 
Gems  in  that  city. 

Four  Star  Distribution 
exceeds  goal  by  30% 

Four  Star  Distribution  Corp.  com- 
pleted sales  in  excess  of  $2  million 
during  its  first  six  months  of  operation, 
exceeding  its  projected  goal  by  30%, 
Len  Firestone,  vice  president  and  gen- 
eral manager,  reported. 

Mr.  Firestone  pointed  out  that  Four 
Star  began  to  sell  off-network  in  Sep- 
tember when  most  of  the  major  syndi- 
cated program  buys  already  had  been 
made  and  the  market  was  saturated 
with  an  "overabundance"  of  available 
product.  He  attributed  the  initial  suc- 
cess to  program  quality,  flexibility  of 
use  of  available  film  and  Four  Star's 
experienced  sales  organization. 

Four  Star  Distributing  Corp.  pres- 
ently is  offering  five  off-network  series 
for  syndication:  The  Detectives,  Zane 
Grey  Theatre,  Target:  The  Corruptors, 
Stagecoach  West  and  The  Law  and 
Mr.  Jones.  Mr.  Firestone  indicated  that 
additional  off-network  properties  will 
be  released  shortly. 

Government  attitudes 
influence  tv  programs 

The  government's  attitude  toward  tv 
programming  is  recognized  by  tv  pro- 
ducers and  it's  having  an  effect  in  the 
product  they  turn  out. 

That's  the  conclusion  of  Venet  Adv. 
Agency,  Union,  N.  J.,  for  whom  Tren- 
dex  Inc.  conducted  a  survey  that  cov- 
ered 43  leading  producers  of  network 
and  syndicated  film  programming.  Ve- 
net emphasized  last  week  that  the  gov- 
ernment role  from  the  survey's  point 
of  view  is  made  up  mainly  of  the  FCC 


and  its  chairman,  Newton  N.  Minow. 
Left  unsaid,  however,  are  similar  view- 
points expressed  by  congressional  com- 
mittees. Among  the  findings: 

There's  ample  assent  to  the  call  for 
more  balanced  and  diverse  program 
fare;  an  awareness  of  softening  scenes 
of  violence  in  tv;  a  feeling  that  Chair- 
man Minow  has  the  right  to  discuss 
programming;  a  belief  that  the  FCC's 
program  "values,"  as  expressed,  have 
merit. 

But  the  stand  on  all  these  issues  is 
far  from  unanimous.  The  surveyors 
found  many  who,  though  in  the  minor- 
ity, believe  little  or  no  influence  on 
programming  has  come  from  the  FCC. 

Mark  Century  to  hold 
programming  seminar 

A  radio  programming  seminar  will 
be  held  by  Mark  Century  Corp.  at 
pre-NAB  convention  proceedings  in 
Chicago.  The  session  is  slated  for 
March  30  at  1  p.m.  Mark  Century,  ac- 
cording to  the  radio  programming  serv- 
ice's president,  Milton  Herson,  plans  to 
cover  nearly  every  phase  of  station  op- 
eration from  programming  to  manage- 
ment. 

Panel  members  already  designated 
are  Harold  Krelstein,  Plough  Broadcast- 
ing, Memphis;  Ben  Strouse,  WWDC- 
AM-FM  Washington,  D.  C;  Dale 
Moudy,  Great  Trails  Broadcasting, 
Dayton. 

Invited  to  take  part  in  the  seminar: 
Irv  Lichenstein,  WWDC;  George  Moon- 
ey  and  David  Diamond,  WKGN  Knox- 
ville;  Smokey  Walker,  WKDA  Nash- 
ville; Ken  Grant,  KNUZ  Houston;  Herb 
Mendelson  and  Doug  China,  WKBW 
Buffalo;  Bill  McKibben,  WIL  St.  Louis; 
Dick  Lawrence  and  John  Alexander, 
WFLA  Tampa;  Al  Slaight  and  Al 
Waters,  CHUM  Toronto;  Marie  Wil- 
liams, WEZE  Boston;  Collis  Young  and 
Steve  Joos,  WCOL  Columbus,  Ohio; 
Mark  Edwards,  WSAI  Cincinnati,  and 
J.  P.  Williams,  WING  Dayton,  Ohio. 


SEVEN  ARTS  TO  MAKE  NETWORK  SHOWS 

Thomas  Tannenbaum  to  head  television  production 


Seven  Arts  Productions  Ltd.  will  en- 
ter television  production  of  programs 
for  network  sale,  the  company  an- 
nounced last  week.  Seven  Arts,  it  was 
noted,  will  go  into  "all  phases"  by 
packaging  half-hour,  hour  and  special 
presentations. 

Thomas  D.  Tannenbaum,  a  former 
executive  for  Famous  Artists  Television 
and  for  the  past  year  executive  assistant 
to  Ray  Stark,  who  with  Eliot  Hyman, 
runs  Seven  Arts,  will  be  vice  president 
in  charge  of  tv  production  (see  Week's 
Headliner,  page  10). 

Seven  Arts  has  been  involved  in 


motion  picture  production  and  Broad- 
way stage  plays,  and  through  its  Seven 
Arts  Associated  Corp.  is  a  leading  dis- 
tributor of  feature  films  to  tv  (more 
than  200  Warner  Bros,  and  20th  Cen- 
tury-Fox features)  and  also  distributes 
domestically  13  one-hour  concert  spe- 
cials. Within  two  weeks,  Seven  Arts 
also  will  release  for  tv  The  Emmett 
Kelly  Show,  En  France  and  Mahalia 
Jackson  Sings. 

As  a  motion  picture  firm,  Seven  Arts 
has  been  placing  under  contract  young 
stars,  producers,  directors  and  writers, 
and,  it's  indicated,  will  draw  upon  these 
people  in  its  tv  production. 
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EXTRA  PAY  PROPOSAL 

SAG  seeking  cut  of  pictures 
released  to  pay  television 

A  request  that  actors  working  on 
theatrical  motion  pictures  which  are 
released  to  pay  television  receive  extra 
payment  based  on  the  worldwide  gross 
receipts,  will  be  the  principal  proposal 
of  Screen  Actors  Guild  in  negotiations 
for  a  new  contract  with  the  Assn.  of 
Motion  Picture  Producers  (At  Dead- 
line, March  18). 

SAG  will  not  ask  for  any  increase  in 
the  present  minimum  wage  scale  for 
theatrical  pictures,  in  accordance  with 
action  taken  at  the  last  annual  member- 
ship meeting  (Broadcasting,  Nov.  19, 
1962).  The  talent  union  will  ask  for 
a  non-discrimination  clause  in  the  hiring 
of  actors.  The  new  two-year  contract, 
when  signed,  will  be  retroactive  to  Feb. 
1,  1963,  when  the  present  three-year 
contract  expired. 

The  pay  tv  proposal  separates  pay  tv 
rights  from  those  of  theatrical  exhibi- 
tion, of  which  pay  tv  has  heretofore 
been  considered  an  extension  by  the 
union. 

Specifically,  SAG  is  asking  that  when 
any  motion  picture  produced  after  Jan. 
31,  1963,  is  released  to  pay  tv,  either 
before  or  following  its  theatrical  show- 
ing, the  producer  shall  pay  the  actors 
6%  of  the  worldwide  total  gross  re- 
ceipts from  pay  tv,  after  deduction  of 
actual  distribution  expenses,  not  to  ex- 
ceed 40%  of  those  gross  receipts.  This 
pay  tv  percentage  payment  would  be  in 
addition  to  what  the  actors  get  paid  for 
making  the  picture  in  the  first  place. 

SAG  also  asks  that  when  the  picture 
is  first  released  to  pay  tv,  the  producer 
shall  pay  to  each  actor  an  amount  not 
less  than  75%  of  the  applicable  mini- 
mum compensation  as  a  "non-returnable 
advance"  against  the  actor's  share  in 
the  worldwide  gross. 

The  present  SAG  contract  with  the 
major  movie  makers  comprising  AMPP 
membership  calls  for  6%  of  worldwide 
gross  receipts  from  use  of  the  theatrical 


Sales  hit  $1.2  million 

A  total  of  $1.2  million  in  pre- 
release sales  for  Cheyenne  and 
Hawaiian  Eye,  both  hour  pro- 
grams, was  announced  last  week 
by  Joseph  Kotler,  vice  president 
of  Warner  Bros.  Television  Di- 
vision. 

The  two  shows  are  the  latest 
series  to  be  made  available  by  the 
firm  on  an  individual  market  basis 
and  for  a  fall  start.  Mr.  Kotler 
announced  the  series  release  in 
a  prediction  that  the  division's 
off-network  program  sales  would 
top  $10  million  by  May  1,  the 
date  of  the  distribution  firm's  first 
anniversary. 

He  said  that  in  the  first  10 
months,  Warner  Bros,  tv  distribu- 
tion had  more  than  $7  million 
in  sales,  added  the  $1.2  million 
with  the  new  series,  and  expected 
to  pass  the  $10  million  mark  by 
the  end  of  the  division's  first  year 
in  business.  Mr.  Kotler  said  that 
not  only  are  stations  selling  the 
shows  to  advertisers  "but  they  are 
increasing  their  rates  for  partici- 
pating spots  within  these  shows." 


film  on  free  tv  for  all  motion  pictures 
on  which  production  started  after  Jan. 
31,  1960,  less  a  flat  amount  of  40%  of 
the  gross  to  cover  distribution  costs, 
but  without  any  advance  payment.  In 
the  negotiations  commencing  today, 
SAG  will  ask  that  all  money  due  actors 
under  this  clause  shall  be  paid  by  checks 
payable  directly  to  the  individual  actors, 
with  these  checks  being  delivered  to 
SAG  for  forwarding  to  the  actors  semi- 
annually. 

The  decision  of  the  union  not  to  ask 
for  an  increase  in  the  present  minimum 
wage  scale  for  performers  in  theatrical 
films  was  based  on  a  desire  of  SAG  to 
encourage  more  production  in  Holly- 
wood and  to  avoid  adding  to  the  tend- 
ency of  many  producers  to  make  pic- 


tures abroad.  Regarding  production 
abroad,  in  its  new  contract  proposals, 
SAG  is  asking  that  when  producers 
employ  SAG  members  for  work  out- 
side the  U.  S.,  the  terms  of  the  basic 
SAG  contract  shall  apply,  "unless  the 
producer  has  a  contract  with  the  actors' 
union  having  jurisdiction  in  such  coun- 
try and  such  contract  covers  the  em- 
ployment of  such  member." 

Program  notes  . . . 

New  Banner  series  ■  Bob  Banner  Assoc. 
is  preparing  a  new  hour-long  dramatic 
tv  series,  Adam's  Children.  Paul  Stan- 
ley will  produce/direct  and  Steven 
Gathers  will  write  the  pilot.  Banner 
currently  produces  Candid  Camera,  The 
Garry  Moore  Show  and  the  Carol  Bur- 
nett specials,  all  on  CBS-TV. 

Tv  gospel  series  ■  Seven  Arts  Assoc. 
Corp.  reports  it  has  obtained  from  Tele- 
vision Enterprises  Corp.  the  tv  distribu- 
tion rights  to  Mahalia  Jackson  Sings, 
a  series  of  82  five-minute  programs 
starring  the  well-known  gospel  singer. 
It  will  be  released  during  the  Television 
Film  Exhibit — 1963,  opening  in  Chi- 
cago on  March  30. 

Clark  gains  markets  ■  The  Dick  Clark 
Radio  Show  has  added  WFLA  Tampa, 
Fla.,  and  WKWK  Wheeling,  W.  Va., 
to  its  list  of  stations.  The  show,  dis- 
tributed by  Mars  Broadcasting,  has  now 
been  purchased  in  23  markets. 

Space  reports  via  NET  ■  The  Nation- 
al Aeronautics  &  Space  Administration 
will  produce  a  series  of  monthly  tv 
programs  reviewing  space  science  de- 
velopments. Titled  Space  Science  '63, 
the  series  will  be  produced  by  NASA's 
Office  of  Educational  Programs  and 
Services  and  carried  by  the  71  affiliates 
of  the  National  Educational  Television 
network.  Premiere  program  is  sched- 
uled for  March  28. 

'Defenders'  get  award  ■  Screen  Pro- 
ducers Guild  chose  The  Defenders  as 
the  best  produced  tv  series  of  1962. 
Robert  Markell  is  the  producer  and 
Herbert  Brodkin  the  executive  producer 
for  Plautus  Productions  and  Defenders 
Productions.  Series  is  broadcast  Sat., 
8:30-9:30  p.m.  on  CBS-TV. 

Film  sales  . . . 

Bomba,  The  Jungle  Boy  (Allied  Art- 
ists Tv):  Sold  to  WISN-TV  Milwau- 
kee; KTVK  (TV)  Phoenix;  WFTV 
(TV)  Orlando;  KFMB-TV  San  Diego; 
WIIC  (TV)  Pittsburgh;  WKRC-TV 
Cincinnati:  WSOC-TV  Charlotte  and 
WDAF-TV  Kansas  City.  Now  sold  in 
70  markets. 

Broadway  Goes  Latin  (ITC) :  Sold 
to  WKRC-TV  Cincinnati  and  KICU- 
TV  Visalia,  Calif.  Now  in  50  markets. 

Ramar  of  the  Jungle  (ITC) :  Sold  to 
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WPIX  (TV)  New  York;  KICU-TV 
Visalia,  Calif.;  KGMB-TV  Honolulu 
and  WSLA  (TV)  Selma,  Ala.  Now  in 
81  markets. 

Jeffs  Collie  (ITC) :  Sold  to  KCTO- 
TV  Denver;  WSB-TV  Atlanta;  WSM- 
TV  Nashville;  WSLA  (TV)  Selma, 
Ala.  and  WTVJ  (TV)  Miami.  Now 
in  123  markets. 

Edward  Small  Features  (ITC) :  Sold 
to  WPIX  (TV)  New  York;  KCTO-TV 
Denver;  KUTV  (TV)  Salt  Lake  City 
and  KPLR-TV  St.  Louis.  Now  in  73 
markets. 

Action    Theater    (ITC) :    Sold  to 


KCTO-TV  Denver.  Now  in  53  mar- 
kets. 

Chiller-Science  Fiction  Package  (M 
&  A  Alexander  Productions  Inc.) :  Sold 
to  WKBW-TV  Buffalo;  WPRO-TV 
Providence;  WTEN  (TV)  Vail  Mills, 
N.  Y.;  KTRK-TV  Houston;  KVOO-TV 
Tulsa;  KCPX-TV  Salt  Lake  City; 
WOOD-TV  Grand  Rapids;  WALA-TV 
Mobile;  KJEO  (TV)  Fresno;  KBAK- 
TV  Bakersfield,  Calif.;  WTCN-TV  Min- 
neapolis; WKBN-TV  Youngstown, 
Ohio;  KTAL-TV  Shreveport;  KATC 
(TV)  Lafayette,  La.;  and  WAPA-TV 
San  Juan,  P.  R. 

Maverick  (Warner  Bros.  Tv) :  Sold 


to  KSD-TV  St.  Louis  and  WLWD 
(TV)  Dayton.  Now  in  49  markets. 

Sugar -foot  (Warner  Bros.  Tv) :  Sold 
to  KSD-TV  St.  Louis  and  WTVN  (TV) 
Columbus.  Now  in  37  markets. 

Bronco  (Warner  Bros.  Tv) :  Sold  to 
KSD-TV  St.  Louis;  WLWD  (TV)  Day- 
ton and  WTVN-TV  Dayton.  Now  in 
24  markets. 

The  Roaring  20's  (Warner  Bros. 
Tv):  Sold  to  KTVU  (TV)  Oakland- 
San  Francisco.  Now  in  25  markets. 

Lawman  (Warner  Bros.  Tv) :  Sold 
to  KOLO-TV  Reno.  Now  in  15  mar- 
kets. 


 FINANCIAL  REPORTS 

BROADCASTING  UP,  THEATERS  DOWN 

AB-PT  reports  record  income  and  profit  for  1962 


The  broadcasting  business  was  good 
in  1962,  the  theater  business  not  so 
good,  according  to  financial  reports  re- 
leased last  week  by  American  Broad- 
casting-Paramount Theatres  Inc. 

The  ABC  Div.  disclosed  record  in- 
come and  profit  for  one  year,  with  in- 
come rising  from  $254,280,000  in  1961 
to  $274,523,000  in  1962.  At  the  same 
time,  theater  revenues  dropped  from 
$83,328,000  in  1961  to  $75,956,000,  a 
decline  AB-PT  attributed  to  "a  fewer 
number  of  quality  pictures,"  and  ad- 
verse weather  conditions  early  in  the 
year. 

Sales  increases  were  reported  by  the 
firm's  merchandising  interests,  chiefly 
record  and  publishing  subsidiaries, 
whose  incomes  rose  from  $25,477,000 
in  1961  to  $29,262,000  in  1962. 

Gross  overall  income  for  AB-PT  rose 

Gross  Telecasting's 
earnings  up  14%  in  '62 

A  14%  increase  in  earnings  for  1962 
was  reported  last  week  by  Gross  Tele- 
casting Inc.  (WJIM-AM-FM-TV  Lans- 
ing, Mich.).  The  company  earned  $622,- 
648  ($1.66  a  share)  after  taxes  on  total 
revenues  of  $2,610,095.  In  1961,  Gross 
Telecasting's  net  income  was  $582,592 
($1.46  a  share)  on  revenues  of  $2,492,- 
554.  Retained  earnings  at  the  beginning 
of  1963  totaled  $4,686,632. 

Local  television  sales  led  with  an  in- 
crease of  23%;  network  income  was  up 
8%;  radio  national  spot  sales  up  5%, 
and  national  spot  television  sales  were 
about  equal  to  last  year,  Harold  F. 
Gross,  president,  reported. 

The  annual  stockholders  meeting  will 
take  place  March  26  at  the  company's 
office  in  Lansing.  Only  shareholders  of 
record  at  the  close  of  business  Feb.  28 
will  be  entitled  to  vote. 


from  $363,085,000  to  $379,741,000, 
also  a  company  record,  as  was  the 
operating  income  figure,  which  climbed 
from  $9,906,000  in  1961  ($2.29  a 
share)  to  $10,757,000  in  1962  ($2.46 
a  share). 

CBS  reveals  salaries 
of  its  top  executives 

CBS  Inc.  will  hold  its  annual  share- 
holders meeting  on  April  17  at  10  a.m. 
at  CBS  television  studio  50,  1697 
Broadway,  New  York. 

The  annual  meeting  notice  provided 
information  on  remuneration  of  highest 
paid  officers  and  directors  of  the  com- 
pany during  1962.  Topping  the  list 
were  William  S.  Paley,  CBS  board 
chairman,  and  Frank  Stanton,  president, 
each  of  whom  received  $100,000  in 
salary;  $138,758  in  additional  com- 
pensation and  $11,250  in  deferred  com- 
pensation. 

Other  officers  and  directors  received 
the  following  amounts  in  1962:  James 
T.  Aubrey  Jr.,  CBS-TV  president,  $100,- 


000  in  salary  and  $60,000  in  additional 
compensation;  Merle  S.  Jones,  president, 
CBS  Television  Stations  Div.,  $100,000 
in  salary,  $25,000  in  additional  com- 
pensation and  $25,000  deferred;  God- 
dard  Lieberson,  president,  Columbia 
Records,  $60,000  in  salary,  $12,500  in 
additional  compensation  and  $37,500 
deferred. 

Arthur  Hull  Hayes,  president,  CBS 
Radio,  $65,000  in  salary,  $20,000  in 
additional  compensation  and  $10,000 
deferred,  and  Richard  S.  Salant,  presi- 
dent, CBS  News  $60,000  in  salary, 
$22,500  in  additional  compensation, 
and  $7,500  deferred. 

Crowell-Collier  radio 
revenue  is  4%  of  total 

Total  revenues  of  Crowell-Collier"s 
three  radio  stations  rose  from  $3,305,- 
000  in  1961  to  $3,588,000  in  1962, 
4%  of  total  revenues,  the  company  re- 
ported in  its  annual  report  for  1962 
issued  last  week.  Operating  profits  for 
the  broadcasting  subsidiary  were  about 
the  same  for  both  years,  the  report 
states. 

Overall,  C-C  reported  net  income  of 
$3,086,667  (95  cents  a  share)  on  total 
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sales  and  revenues  of  $96,671,581.  In 
addition  there  was  a  special  credit  of 
$731,522  (22  cents  a  share)  from  the 
sale  of  real  estate.  In  1961,  C-C's  net 
income  was  $4,117,643  ($1.29  a  share) 
on  sales  and  revenues  of  $71,208,699. 

The  consolidated  balance  sheet  as  of 
Dec.  31,  1962,  shows  unamortized  bal- 
ance for  the  radio  stations  of  $1,628,- 
908.   In  1961  this  was  $1,800,300. 

A  proxy  statement  issued  with  a  call 
to  the  annual  stockholders  meeting 
April  4  in  New  York,  shows  that  Rob- 
ert M.  Purcell,  former  president  of 
Crowell-Collier  Broadcasting  Corp.  and 
still  a  vice  president  of  the  parent  com- 
pany, is  employed  on  a  year  to  year 
basis  at  a  salary  of  $40,000  annually 
plus  deferred  compensation  of  $20,000 


for  each  year  employed.   He  also  re- 
ceives five  yearly  deferred  payments  of 
$10,000  each  accrued  before  1960. 
KDWB  Minneapolis-St.  Paul. 

C-C  stations  are  KFWB  Los  Angeles, 
KEWB  Oakland-San  Francisco  and 
KDWB  Minneapolis-St.  Paul.  Joseph 
C.  Drilling  is  president  of  the  stations. 

Avco's  record  earnings 

Avco  Corp.  reported  last  Friday 
(March  22)  that  consolidated  net  earn- 
ings for  the  first  quarter  ended  Feb. 
28,  1963,  amounted  to  a  record  $4,- 
988,349  on  net  sales  of  $113,656,405. 
These  compared  with  net  earnings  of 
$3,321,459  on  net  sales  of  $83,179,565 
for  the  corresponding  quarter  of  1962. 
Crosley  Broadcasting  Corp.,  a  subsidiary 


of  Avco,  operates  WLW  and  WLWT 
(TV)  Cincinnati,  WLWD  (TV)  Day- 
ton, WLWC  (TV)  Columbus,  all  Ohio, 
and  WLWI  (TV)  Indianapolis. 

Eitel-McCullough  net  up  55% 

Eitel-McCullough  Inc.,  San  Carlos, 
Calif.,  tube  manufacturer,  reported  a 
55%  increase  in  net  earnings  for  1962 
and  an  8%  jump  in  sales  for  1962. 
Net  income  after  taxes  amounted  to 
$757,392  (41  cents  a  share)  on  net 
sales  of  $29,451,669.  This  compares 
with  net  earnings  of  $486,671  (26  cents 
a  share)  on  net  sales  of  $27,109,945  in 
1961.  Backlog  of  unfilled  orders  as  of 
Dec.  31,  1962  was  $7.7  million,  the 
company  reported,  compared  with  $6.7 
million  in  1961. 


INTERNATIONAL 


TRANS-LUX  TV  ADDING  WORLD  SECTION 

Carlton  says  division  to  handle  its  own,  other  programs 


Trans-Lux  Television  Corp.  is  com- 
pleting plans  to  establish  its  own  inter- 
national division  to  distribute  its  pro- 
grams throughout  the  world,  Richard 
Carlton,  vice  president  of  Trans-Lux 
Tv,  reported  upon  returning  from  a 
two-week  business  trip  to  Europe. 

Mr.  Carlton,  who  went  to  the  first 
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International  Program  &  Equipment 
Fair  in  Lyon,  France,  which  was  at- 
tended by  more  than  1,000  radio-tv 
executives  from  foreign  countries,  said 
Trans-Lux  Tv  will  distribute  its  own 
product  abroad  and  serve  as  sales  rep- 
resentative for  foreign-produced  pro- 
grams on  a  global  basis.  At  present,  he 
added,  Trans-Lux  Tv  has  relied  upon 
subcontractors  in  various  countries  but 
he  believes  the  overseas  market  now  is 
sufficiently  large  to  warrant  a  company- 
directed  operation. 

He  also  reported  that  Television  Affil- 
iates Corp.,  a  subsidiary  of  Trans-Lux, 
is  holding  talks  with  1 1  regional  com- 
mercial networks  in  the  United  King- 
dom with  a  view  toward  enrolling  the 
networks  as  TAC  subscribers  and  re- 
ceiving their  programs  for  inclusion  in 
the  TAC  library.  Robert  Weisberg, 
TAC  vice  president,  is  in  London  con- 
ducting negotiations  with  the  regional 
networks.  If  an  agreement  is  reached, 
Mr.  Carlton  noted,  it  will  mark  TAC's 
expansion  into  the  overseas  area  with 
the  eventual  goal  of  enrolling  sub- 
scribers and  obtaining  programs  from 
other  foreign  countries. 

K&E  to  expand  through 
South  American  merger 

Kenyon  &  Eckhardt  Inc.  and  a  Vene- 
zuelian  agency,  Novas-Criswell,  have 
joined  forces  in  Latin  America.  A  new 
company,  to  be  known  as  Kenyon  & 
Eckhardt-Novas  Interamericana,  will 
begin  a  systematic  expansion  in  Latin 
American  countries. 

Giancarlo  Rossini,  K&E  international 
vice  president;  William  S.  Miller,  vice 
president  and  general  manager  of  K&E 
de  Mexico,  and  Messrs.  Novas  and 


Canadian  ad  agencies 

There  were  146  Canadian  ad- 
vertising agencies  in  business  last 
year,  with  billings  of  about  $660 
million,  according  to  the  Domin- 
ion Bureau  of  Advertising.  Sev- 
enty-seven of  them  had  their 
headquarters  at  Toronto,  44  in 
Montreal,  15  in  Vancouver,  and 
10  in  Winnipeg.  The  top  ten  did 
$176  million  in  total  billings. 

There  is  no  breakdown  avail- 
able as  to  how  much  in  radio,  tv 
or  print  media. 

The  top  ten  were  MacLaren 
Adv.  Ltd.,  $33.8  million;  Cock- 
field  Brown  &  Co.,  $25.1  million; 
James  Lovick  Ltd.,  $20  million; 
McKim  Adv.  Ltd.,  $17.6  million; 
Vickers  &  Benson  Ltd.,  $17.1  mil- 
lion; H.  E.  Foster  Ltd.,  $14.4 
million;  J.  Walter  Thompson  Co., 
$13.8  million;  F.  H.  Hayhurst 
&  Co.,  $11.9  million;  Young  & 
Rubicam  Ltd.,  $11.5  million,  and 
McConnell  Eastman  &  Co.,  $10.8. 


Criswell,  are  directors  of  the  new  com- 
pany, of  which  David  C.  Stewart,  presi- 
dent of  K&E,  is  board  chairman.  No- 
vas-Criswell will  now  be  known  as 
Novas-Criswell-Kenyon  &  Eckhardt, 
and  the  name  Novas  has  been  added 
to  that  of  K&E  de  Mexico. 

In  addition  to  its  Mexican  operation, 
K&E  also  maintains  a  Brazilian  com- 
pany, K&E  do  Brasil. 

New  music  license  fees 
okayed  in  Canada 

The  Canadian  Copyright  Appeal 
Board  at  Ottawa,  Ont.,  on  March  15 
approved  the  new  broadcast  tariff  of 
the  Canadian  ASCAP,  the  Composers, 
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Authors  &  Publishers  Assn.  of  Canada 
(CAPAC).  The  new  tariff  calls  for  a 
monthly  payment  equal  to  1.85%  of 
gross  amount  paid  to  the  station  by  all 
persons  or  entities  using  its  facilities. 
Last  year  the  rate  had  been  2%  of  a 
station's  gross  revenue,  less  agency  and 
production  payments.  The  new  tariff 
was  arranged  between  the  Canadian 
Assn.  of  Broadcasters  and  CAPAC. 

A  new  CAPAC  fee  also  covers  the 
CTV  Television  Network,  amounting 
to  \Vi%  of  gross  amount  paid  to  the 
network,  less  network  payments  to  its 
affiliated  stations.  CAPAC  is  also  au- 
thorized this  year  to  charge  a  fee  of 
$30  to  broadcasting  stations  which  sup- 
ply music  to  commercial  subscribers 
and  $50  to  shopping  centers  of  10 
stores  or  less,  with  an  added  $2.50  for 
each  store  over  that  number. 

Bristol-Myers  has 
trouble  in  Africa 

Bristol-Myers  Co.  has  found  itself 
embroiled  in  a  controversy  with  the 
government  of  South  Africa  over  the 
country's  racial  situation  as  presented 
by  a  CBS  Reports  television  broadcast 
on  which  Bristol-Myers  was  a  participat- 
ing sponsor. 

The  company,  one  of  four  sponsors 
of  the  Dec.  19,  1962,  telecast,  con- 
firmed that  it  had  received  protests  from 
the  South  African  government  in  regard 
to  the  show,  and  said  it  planned  to  dis- 
patch company  representatives  to  Jo- 
hannesburg to  talk  with  government 
officials. 

The  purpose  of  the  talks,  presum- 
ably, would  be  to  point  out  the  limited 
knowledge  and  control  a  sponsor  has 
over  such  a  program.  Bristol-Myers 
purchased  a  specified  amount  of  time 
for  the  entire  series,  and  reportedly 
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WFIL  in  Israel 

Kol  Yisrael,  the  national  broad- 
casting service  of  Israel,  is  now 
adapting  WFIL  Philadelphia's 
children's  educational  programs 
for  broadcast  in  that  country. 

The  program  exchange  arose 
from  a  pen-pal  correspondence 
between  WFIL  engineer  Joe  Stot- 
land  and  Ashar  Tarmon,  an  Is- 
raeli school  principal.  In  1961 
Mr.  Tarmon  was  asked  to  suggest 
a  program  series  for  his  school 
district.  He  passed  the  request  to 
Mr.  Stotland,  who  responded  with 
16  scripts  from  WFIL's  Studio 
Schoolhouse  series. 

Israel  Radio  liked  the  ideas  so 
Mr.  Tarmon  developed  a  series 
of  English  language  programs 
called  English  is  Easy.  According 
to  Mr.  Tarmon,  the  series  has 
given  Israeli  young  people  "an 
appreciation  of  good  children's 
literature  in  the  English  lan- 
guage." 


knew  only  that  the  Dec.  19  show  was 
to  be  generally  about  South  Africa.  In 
New  York,  a  spokesman  for  the  parent 
company  said  that  Bristol-Myers'  fu- 
ture status  as  advertiser  on  the  show 
would  probably  not  be  discussed  until 
the  representatives  returned  from  South 
Africa. 

The  program,  produced  by  David 
Lowe,  was  entitled  "Sabotage  in  South 
Africa,"  and  dealt  with  the  political, 
economic  and  sociological  situation. 
Government  officials  claim  that  the 
show  presented  a  distorted  view  of  the 
racial  situation  there. 

It  was  through  Bristol-Myers'  subsid- 
iary plant  in  South  Africa  that  the 
protests  were  lodged,  and  a  company 
official  credited  the  plant's  location 
there  as  being  the  probable  reason  for 
the  company's  involvement  in  the 
controversy.  Neither  CBS  nor  any  of 
the  other  three  sponsors  have  reported 
receiving  protests  in  regard  to  the  show. 

Radio-tv  billings 
on  rise  in  Canada 

Radio  and  television  national  adver- 
tising in  Canada  was  up  considerably 
in  the  first  11  months  of  1962  as  com- 
pared with  the  1961  period.  The  com- 
pilation is  from  a  continuing  survey 
made  by  Elliott-Haynes  Ltd.,  Toronto, 
and  published  in  the  Toronto  advertis- 
ing weekly  Marketing. 

Radio  advertising  totalled  $18,466,- 
388  in  the  January-November  1962 
period  against  $16,349,597  in  the  same 
period  in  1961.  Television  advertising 
was  $49,973,122  for  this  period  against 


$40,252,969  in  the  1961  period. 

Foods  and  food  products  were  largest 
group  advertisers  in  both  media,  with 
$5,195,530  spent  in  radio  last  year 
($5,086,935  in  1961),  and  $12,447,449 
on  television  ($10,016,588  in  1961). 
Drugs  and  toilet  goods  came  second  in 
both  media  with  $2,532,878  in  1962 
($2,326,948  in  1961)  on  radio,  and 
$10,827,519  in  1962  ($8,787,503  in 
1961)  on  television. 

Bonn  buys  station  for 
space  communications 

A  transportable  space  communica- 
tions station  capable  of  making  use  of 
both  the  Relay  and  Telstar  communi- 
cations satellites  has  been  sold  to  the 
Post  Office  Dept.  (Bundespost)  of 
West  Germany  by  International  Tele- 
phone &  Telegraph  Co. 

The  station  has  dual  transmitters,  one 
to  operate  with  Relay  and  the  other 
with  Telstar.  It  can  handle  12  two-way 
voice  channels  as  well  as  facsimile, 
multi-channel  teleprinter  circuits  and 
high-speed  data  transmission. 

The  use  of  these  units  could  permit 
"many  more  nations  to  establish  long 
distance  communications  via  satellite 
without  great  financial  investment,"  ac- 
cording to  Dr.  Arnold  M.  Levine,  vice 
president,  communications,  ITT  Fed- 
eral Labs,  Nutley,  N.  J.,  where  the 
equipment  was  designed. 
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FATES  &  FORTUNES 


Mr.  Gumpert 


BROADCAST  ADVERTISING 

Edward  A.  Gum- 
pert,  vp  and  account 
supervisor  at  Geyer, 
Morey,  Ballard,  New 
York,  elected  senior 
vp-plans.  Mr.  Gum- 
pert  will  be  in  charge 
of  integrating  agency 
plans  and  services. 
He  will  also  continue 
to  supervise  Lehn  &  Fink  Products 
Corp.  account.  Prior  to  joining  agency 
in  1958,  Mr.  Gumpert  was  general 
product  manager  for  toilet  goods  divi- 
sion of  Colgate-Palmolive  Co.,  New 
York. 

Frank  K.  Mayers,  Arthur  W.  Schultz 
and  Robert  M.  Trump,  all  vps  and  man- 
agement account  representatives  at 
Foote,  Cone  &  Belding,  elected  direc- 
tors. Mr.  Mayers,  headquartered  in 
New  York,  is  on  Clairol  account.  Mr. 
Schultz  and  Mr.  Trump,  of  Chicago 
office,  work  on  Kimberly-Clark  and 
Kraft  Foods  accounts,  respectively. 

Charles  A.  Brandon,  executive  vp  of 
Winius-Brandon  Co.,  St.  Louis  and 
Kansas  City  advertising  agency,  elected 
board   chairman,  replacing   Enno  D. 
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Oct.  1-WYOU  began  broadcasting 
to  the  Negro  audience  of  the  Tampa 
St.  Petersburg  area.  720  hours  later 
a  Negro  Pulse  was  begun  in  the 
market.  The  amazing  results  of  this 
survey  proved  the  outstanding 
personalities  and  fresh  new  sound 
of  WYOU  had  immediately  captured 
34%  of  the  Total  Negro  Audience 
in  this  14  station  market.  Probably 
a  new  world's  record. 

WYOU  is  a  McLendon  Ebony  Station 
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r.  Morris 


Winius,  who  died  last  December.  J.  D. 
Nevins  and  J.  H.  Barickman  elected 
executive  vps,  with  Mr.  Nevins  remain- 
ing as  creative  director  for  company 
and  Mr.  Barickman  as  general  man- 
ager of  Kansas  City  office.  Curtis  P. 
Crady  and  Richard  A.  Lane,  vps,  elect- 
ed to  agency's  board  of  directors.  Mr. 
Brandon  joined  Winius-Brandon  (then 
Louis  E.  Anfenger  Co.)  in  1944  after 
having  previously  worked  in  sales,  ad- 
vertising and  promotion  for  Ralston- 
Purina  Co.  He  was  elected  vp  in  1947. 

A.  G,  McDaniel,  account  executive  in 
Fort  Worth  office  of  Glenn  Adv.,  Dal- 
las-based agency,  elected  vp. 

G.  Douglas  Morris, 

former  president  of 
I.P.I.  Corp.  (product 
development  firm), 
joins  Morse  Interna- 
tional, New  York,  as 
executive  vp.  Mr. 
Morris  has  also  served 
as  senior  vp  of  Lam- 
bert &  Feasley.  Prior 
to  joining  that  firm,  he  held  positions 
with  Ted  Bates  and  Pedlar  &  Ryan. 

Fletcher  Coleman,  formerly  with 
CBS-TV  network,  joins  tv  production 
department  of  Street  &  Finney,  New 
York,  as  network  program  supervisor. 
Thomas  Chastain,  Young  &  Rubicam, 
and  Margaret  Holt,  N.  W.  Ayer  &  Son, 
join  S&F's  creative  department  to  work 
on  Colgate-Palmolive  account. 

Dave  Fulmer,  tv  creative  director  at 
Guild,  Bascom  &  Bonfigli,  San  Fran- 
cisco, elected  vp.  Mr.  Fulmer  headed 
agency's  Hollywood  office  from  1956 
to  1960  as  program  director  and  tv 
production  supervisor.  Prior  to  joining 
GB&B,  he  was  tv  producer-director, 
actor  and  musician. 

Glen  Bammann, 

who  joined  Knox 
Reeves  Adv.,  Min- 
neapolis, in  1961  as 
associate  director  of 
broadcast  services, 
promoted  to  execu- 
tive director  of  broad- 
cast services.  Russell 
Neff,  with  agency 
since  1939  exclusively  in  radio-tv,  has 
retired  as  vp  and  executive  director  of 
broadcast  services,  but  will  continue  in 
advisory  capacity  through  end  of  year. 
Earlier  Mr.  Bammann  had  been  with 
McCann-Marschalk ,  New  York,  and 
McCann-Erickson,  Cleveland. 

Weslie  Booman,  former  research  di- 
rector in  Minneapolis  office  of  Camp- 
bell-Mithun  and  for  past  year  director 
of  market  research  for  Johnson  Wax 
Co.,  Racine,  Wis.,  rejoins  C-M  as  vp 


Mr.  Bammann 


and  research  director.  Allan  Aalgaard, 

who  has  directed  C-M's  research  de- 
partment for  past  year,  assumes  new 
account  management  responsibilities 
with  agency's  Allis-Chalmers  account. 

Ade  Schumacher, 

former  president  of 
Firth  Carpet  Co., 
joins  Hazel  Bishop 
International,  Union, 
N.  J.,  as  president. 
Mr.  Schumacher  was 
president  of  Liggett 
Rexall  Drug  Co.  from 
1949  to  1957  and  of 


Mr.  Schumacher 


Mr.  Pickard 

Mr. 
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Owl  Rexall  Drug  from  1944  to  1949. 

William  P.  Stiritz,  former  brand 
manager  for  Pillsbury  Co.,  Minneap- 
olis, joins  Gardner  Adv.,  St.  Louis,  as 
account  executive.  Richard  J.  Tucker, 

also  formerly  of  Pillsbury,  joins  Gard- 
ner as  senior  research  analyst. 

Alexander  S.  Peabody  Jr.,  vp  and 

associate  creative  director  at  Young  & 
Rubicam,  New  York,  appointed  asso- 
ciate copy  director  with  special  respon- 
sibilities in  tv  copy  area.  Alvin  Hampel, 
copy  supervisor,  succeeds  Mr.  Peabody 
as  associate  creative  director. 

Larry  Pickard,  di- 
rector of  news  and 
special  projects  for 
WBZ-TV  Boston  and 
former  managing  edi- 
tor of  NBC-TV's  To- 
day program,  resigns 
to  form  his  own  pub- 
lic relations  firm, 
Pickard  Assoc.,  with 
offices  at  One  State  St.,  Boston. 
Pickard  started  in  broadcasting  in  1946 
with  WOR  New  York.  In  April  1953 
he  joined  CBS-TV,  with  subsequent 
overall  responsibility  for  network's  syn- 
dicated newsfilm  service.  Mr.  Pickard 
left  to  join  NBC-TV's  Today  show  in 
December  1955  and  joined  Westing- 
house  Broadcasting  Co.  in  Boston  in 
May  1961. 

Ed  Sturgeon,  agricultural  editor  of 
KMJ-TV  Fresno,  joins  J.  J.  Jackson 
Advertising  &  Public  Relations,  Visalia, 
Calif.,  as  partner.  Agency  will  now  be 
known  as  Jackson-Slurgeon  Advertising 
&  Public  Relations. 

Curtis  H.  Judge,  sales  manager  for 
Household  Products  Division  of  Colgate- 
Palmolive  Co.,  New  York,  appointed 
sales  promotion  manager.  Mr.  Judge 
joined  Colgate-Palmolive  in  1948. 
Thomas  F.  Desmond,  eastern  regional 
manager,  succeeds  Mr.  Judge  as  sales 
manager  for  household  products. 

Thomas  G.  McKenna,  Chase  Man- 
hattan Bank,  joins  Pittsburgh  office  of 
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Fuller  &  Smith  &  Ross  as  account  ex- 
ecutive. 

Fred  Maeding,  former  timebuyer  su- 
pervisor for  Kellogg  account  at  Leo 
Burnett,  joins  Alberto-Culver  Co. 
(toiletries  and  proprietary  drugs),  Mel- 
rose Park,  111.,  as  assistant  international 
advertising  manager. 

Joseph  Hall,  former  executive  on 
Kellogg  and  media  supervisor  on  Philip 
Morris  and  Allstate  Insurance  Co.  ac- 
counts at  Leo  Burnett  Co.,  Chicago,  ap- 
pointed branch  manager  for  Whitehall 
Laboratories  Div.  of  American  Home 
Products  Corp.,  New  York. 

David  M.  Piatt,  media  group  super- 
visor at  Kudner  Agency,  New  York, 
appointed  associate  media  director. 

Frank  Picard  promoted  to  adminis- 
trative assistant  in  radio-tv  department 
of  D.  P.  Brother  &  Co.,  Detroit.  He 
joined  agency  in  1960  as  business  man- 
ager for  radio-television  department 
and  before  that  had  been  with  WWJ- 
AM-TV  Detroit. 

Howard  E.  McDonald,  formerly  with 
media  and  research  divisions  of  Mc- 
Cann-Erickson,  appointed  to  newly 
created  post  of  marketing  research  di- 
rector for  Waste  King  Corp.  (gas  and 
electric  ovens  and  ranges),  Los  An- 
geles. Thomas  B.  Harrison  named  ad- 
vertising and  sales  promotion  manager. 

Mary  Grosvenor,  formerly  with  W.  B. 
Doner  &  Co.,  Philadelphia,  joins  copy 
staff  of  Wermen  &  Schorr,  that  city. 

James  B.  Strenski,  former  president 
of  Attitudes  Inc.,  Chicago,  forms  his 
own  firm,  Public  Communications  Inc., 
at  35  East  Wacker  Drive,  Chicago. 
Telephone:  726-9766.  John  Normoyle, 
public  relations  director  of  Alberto- 
Culver  Co.,  joins  PCI  as  account  exec- 
utive. Attitudes  Inc.,  formerly  subsid- 
iary of  Robertson  Adv.,  has  been  dis- 
solved. 

Jackie  Pond  named  assistant  radio- 
tv  timebuyer  at  Gourfain,  Loeff  &  Ad- 
ler,  Chicago  advertising  agency. 

Saxon  Rumwell  joins  media  depart- 
ment of  Earle  Ludgin  &  Co.,  Chicago. 

Spencer  W.  Franc,  formerly  with 
Frank  C.  Nahser  Inc.,  Chicago,  and 
Kiau-Van  Pietersom-Dunlap,  Milwau- 
kee, joins  creative  staff  of  Waldie  & 
Briggs,  Chicago. 

Ralph  L.  Gemberling,  former  ac- 
count executive  at  Norm  Advertising, 
New  York,  joins  National  Council  of 
Churches,  that  city,  as  director  of  pro- 
gram and  station  relations,  broadcasting 
and  film  commission.  He  succeeds  Carl 
Cannon,  who  resigned  to  join  Lincoln 
Center  for  Performing  Ans. 


DAB  officers  for  1963 

Gordon  K.  Macintosh,  presi- 
dent and  general  manager  of 
WTUX  Wilmington,  elected  pres- 
ident of  Delaware  Assn.  of  Broad- 
casters, succeeding  Wayne  Rol- 
lins, president  of  WAMS,  that 
city.  Ewing  B.  Hawkins,  presi- 
dent and  general  manager  of 
WILM  Wilmington,  and  John  B. 
Reynolds,  general  and  sales  man- 
ager of  WJBR  (FM)  Wilming- 
ton, were  elected  vp  and  secre- 
tary-treasurer, respectively. 


Mr.  Loeb 


THE  MEDIA 

Tom  Loeb,  former 
general  executive  with 
Ashley  -  Steiner  Inc., 
New  York  talent  rep- 
resentatives, joins 
CBS-TV,  New  York, 
in  newly  created  posi- 
tion of  supervisor  of 
live  programming. 
Prior  to  joining  Ash- 
ley-Steiner,  Mr.  Loeb  was  president  of 
Roncom  Tv  Productions,  and  also 
served  with  NBC  for  nine  years. 

Allen  Hedgecock,  vp-general  man- 
ager of  WARK-AM-FM  Hagerstown, 
Md.,  named  vp-general  manager  of 
WDOV-AM-FM  Dover,  Del.,  effective 
April  1,  replacing  William  S.  Cook, 
who  resigned.  Mr.  Cook  has  been  vp- 
general  manager  of  WDOV  since  1956. 
Mr.  Hedgecock  is  former  commercial 
manager  of  WDOV.  C.  Howard  Mc- 
Farland  named  sales  manager  of 
WNAV-AM-FM  Annapolis,  Md.  Hen- 
ry Rau  Stations  are  WOL-AM-FM 
Washington,  D.  C;  WNAV-AM-FM, 
WDOV-AM-FM,  and  WARK-AM-FM. 

Lee  Bickford,  regional  sales  man- 
ager of  WPRO-AM-FM  Providence, 
R.  I.,  named  general  manager  of 
WHIM-AM-FM,  that  city. 


George  Mahon,  sales  manager  of 
WFBG-AM-FM  Altoona,  Pa.,  named 
general  sales  manager  of  WFBG-TV, 
replacing  John  S.  Brubaker,  who  re- 
signed to  enter  advertising  agency  busi- 
ness for  himself  in  Connecticut.  An- 
gelo  Montrella,  WFBG  account  execu- 
tive, replaces  Mr.  Mahon  as  radio  sales 
manager.  Before  joining  WFBG-TV  as 
account  executive  in  1956,  Mr.  Mahon 
was  employed  in  same  capacity  at 
WTVP  (TV)  Decatur,  111. 

Kelly  Atherton,  account  executive  at 
WFIE-TV  Evansville,  Ind.,  promoted 
to  sales  manager,  effective  April  5,  re- 
placing Jack  Berning,  who  resigned  to 
accept  similar  post  with  KTVT  (TV) 
Dallas,  Tex. 

Sam  Ewing,  manager  of  KAPY  Port 
Angeles,  Wash.,  joins  KMBY  Monte- 
rey, Calif.,  as  sales  manager. 

John  C.  Dailey  and  Dale  G.  Larson 

named  local  sales  manager  and  produc- 
tion manager,  respectively,  at  WOW- 
TV  Omaha,  Neb. 

Paul  Plunkett,  assistant  general 
manager;  Bernie  Perlin,  general  sales 
manager  and  sports  director,  and  Mrs. 
Arthur  M.  Schwarz,  business  manager 
of  KOLD-AM-TV  Tucson,  Ariz.,  elect- 
ed vps  of  Old  Pueblo  Broadcasting  Co., 
licensee  of  stations. 

William  P.  Gaspar, 

sales  manager  of  Met- 
ro-WBOF  Inc.  (WYFI 
[FM]  Norfolk  and 
WBOF  Virginia 
Beach,  Va.),  elected 
vice  president  and 
general  manager. 

Peter  G.  Crawford, 

sales  manager  of 
WAII-TV  Atlanta,  appointed  general 
manager  of  Merchants  Broadcasting 
System  of  Atlanta,  division  of  Cart- 
wright  &  Bean,  replacing  Joseph 
Porter,  who  resigned. 

0.  B.  Snow,  special  assistant  to  vps 
in  charge  of  marketing  and  trade  rela- 


Mr.  Gaspar 


Straight  from  our  nation's 
capital  .  .  .  BEN  STROUSE  .  .  . 
WWDC  .  .  .  Washington's  leading 
broadcaster  .  .  .  purchased 
Radio  a  la  Carte  ...  he  and 
IRV  LIECHTENSTEIN  think  it's 
great  .  .  .  see  Marv  Kempner 
and  hear  for  yourself  in  .  .  . 
Suite  1119A  .  .  .  Conrad  Hilton 
Hotel  .  .  . 

Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 
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SURROUNDING  SOUND,  INC. 
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Mr.  Croes 


tions  of  Scott  Paper  Co.,  Philadelphia, 
joins  WZZM-TV  Grand  Rapids,  Mich., 
as  account  executive. 

Frank  Bennett  appointed  account  ex- 
ecutive at  WLEE  Richmond,  Va. 

Kenneth  R.  Croes, 

program  director  of 
KERO  -  TV  Bakers- 
field,  Calif.,  promoted 
to  general  sales  man- 
ager, replacing  Ro- 
land T.  Kay,  who  re- 
signed. 

Richard  A.  Bailey, 

merchandising  direc- 
tor-account executive  at  WEEI-AM-FM 
Boston,  joins  WBZ-TV,  that  city,  as 
national  sales  coordinator,  replacing 
Lawrence  E.  Feeney,  who  has  been 
promoted  to  account  executive. 

Ted  Y.  Prevatte,  general  manager  of 
WZKY  Albemarle,  N.  C,  and  former 
manager  of  WPCC  Clinton,  S.  C,  joins 
WSOC-AM-FM  Charlotte,  N.  C,  as 
account  executive. 

William  E.  Moore, 

manager  of  Pacific 
Coast  radio  for  Avery- 
Knodel  Inc.,  national 
radio-tv  sales  repre- 
sentatives, is  transfer- 
ring from  Los  An- 
geles A-K  office  to 
San  Francisco,  effec- 
tive April  1.  Mr. 
Moore,  a  seven-year  veteran  with  A-K, 
will  continue  to  direct  radio  sales  activi- 
ties on  West  Coast.  Douglas  Mac- 
Latch  ie,  tv  sales  manager  in  Los  An- 
geles, will  succeed  Mr.  Moore  as  Los 
Angeles  manager.  David  Meblin,  tv 
sales  manager  in  San  Francisco,  will 
continue  as  manager  of  that  office. 

Ken  Stratton,  for  past  four  years 
account  executive  with  CBS  Radio  Spot 
Sales  in  Chicago,  appointed  sales  man- 
ager of  CBS-owned  KCBS-AM-FM  San 
Francisco. 

Thomas  L.  Tiernan, 

assistant  sales  manag- 
er of  KYW-AM-FM 
Cleveland,  promoted 
to  sales  manager,  suc- 
ceeding Fred  E.  Wal- 
ker, recently  named 
general  manager  of 
KDKA-AM-FM  Pitts- 
burgh. Mr.  Tiernan, 
former  commercial  manager  of  WKEE- 
AM-FM  Huntington,  W.  Va.,  joined 
KYW  in  July  1961.  J.  P.  (Jeff)  Scott 
named  KYW's  pr  director,  replacing 
Michael  Ruppe  Jr.,  who  resigned. 

Charles  C.  Bowdoin  appointed  pro- 
gram director  of  WWRI  West  War- 
wick, R.  I.,  succeeding  Pat  Fallon,  who 

has  been  named  account  executive. 


Mr.  Moore 


Mr.  Tiernan 


Scholarship  winners 

Three  winners  were  announced 
last  week  by  Corinthian  Broad- 
casting Corp.  for  the  second  an- 
nual Corinthian  Summer  Scholar- 
ship program. 

James  Alfred  Joyella,  Ford- 
ham  U.;  Donald  William  Kinney, 
Montana  State  U.,  and  Arthur 
Murray  Robison,  U.  of  Okla- 
homa, were  chosen  from  appli- 
cants from  50  colleges  and  uni- 
versities to  undergo  an  intensive 
six-week  on-the-job  internship  at 
one  of  the  Corinthian  tv  stations 
beginning  in  mid-summer. 

Corinthian  tv  stations  are 
KOTV  (TV)  Tulsa,  Okla.; 
WISH  -  TV  Minneapolis  and 
WANE-TV  Fort  Wayne,  both  In- 
diana; KHOU-TV  Houston,  Tex., 
and  KXTV  (TV)  Sacramento, 
Calif. 


Peter  C.  Kouris,  formerly  with 
KMBC-TV  Kansas  City  and  WTVP 
(TV)  Decatur,  111.,  appointed  sales 
manager  of  Display-O-Matic,  subsidiary 
of  Chamberlain  Ent.,  Kansas  City. 

Earl  Levy  joins  sales  staff  of  WTMJ- 
TV  Milwaukee. 

Heber  Smith,  man- 
ager of  San  Francisco 
office  of  Blair  Radio, 
named  manager  of 
rep  firm's  Los  An- 
geles office,  replacing 
Carleton  Coveny,  who 
retired  last  week  after 
26  years  with  John 
Blair  &  Co.  George  B. 
Hagar,  account  exe- 
cutive in  Blair  Ra- 
dio's San  Francisco 
office,  succeeds  Mr. 
Smith  as  manager  in 
that  city.  Mr.  Smith 
joined  Blair  in  San 
Francisco  in  1953 
after  having  previous- 
ly headed  NBC  Spot 
Sales  office  in  that  city.  Mr.  Hagar 
joined  Blair  in  1957  also  in  San  Fran- 
cisco. He  previously  had  been  member 
of  sales  staff  of  American  Can  Co.'s 
Pacific  Div. 

Van  L.  Rubenstein,  account  execu- 
tive with  CBS-TV  Stations  National 
Sales,  Chicago,  moves  to  New  York 
office  in  similar  post,  effective  April  1. 

Chuck  Berry  named  film  supervisor 
of  WJZ-TV  Baltimore,  replacing  Jim 
Miller,  who  was  promoted  to  account 
executive.  Director  John  Baker  ap- 
pointed to  newly  created  post  of  pro- 
duction supervisor.  Art  Fisher,  opera- 


Mr.  Hagar 
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tions  manager  of  WEAT-TV  Palm 
Beach,  Fla.,  joins  WJZ-TV  as  director, 
succeeding  Mr.  Baker.  Ed  Albaugh 
and  Ernie  Boston  join  WJZ-TV  as  news 
editors.  Pat  Pollilo  transfers  to  news 
staff  of  Westinghouse  Broadcasting 
Co.,  Pittsburgh  outlet,  KDKA-TV. 

Carter  C.  Hardwick 
Jr.,  managing  director 
of  WSFA-TV  Mont- 
gomery, Ala.,  elected 
vp  of  Broadcasting 
Co.  of  the  South, 
A  "  ~$fJ  owner  and  operator 
Sk    ~*^jmm     of     WSFA-TV  and 

m  WIS-AM-TV  Colum- 

Mr.  Hardw,ck       ^  s  Q  Mr  Hard. 

wick  joined  WSFA-TV  in  1957  as  as- 
sistant manager  and  was  promoted  to 
manager  following  year.  He  was  elect- 
ed to  company's  board  of  directors  in 
March  1961. 

Dick  Harris,  sales  manager  of  KOA- 
TV  Denver,  assumes  added  duties  as 
station  manager.  Gene  Grubb,  sales 
manager  of  KOA-AM-FM,  also  as- 
sumes added  duties  as  station  manager 
of  radio  outlets. 

Edgar  P.  Smith,  vp  of  Time-Life 
Broadcast  Inc.,  named  to  board  of  di- 
rectors of  Project  Hope. 

Arthur  Sulzburgh,  formerly  with 
SRDS  Data  Inc.,  New  York,  joins  CBS 
Television  Stations  Div.  as  assistant  re- 
search director. 

Ted  Eiland,  man- 
ager of  sales  develop- 
ment for  Rust  Craft 
Broadcasting  Co., 
named  general  man- 
ager of  WSTV-TV 
(Wheeling,  W.  Va.) 
Steubenville,  Ohio. 
Mr.  Eiland,  who  will 
assume  operational 
management  responsibilities  for  station 
immediately,  succeeds  John  Laux,  ex- 
ecutive vp  and  general  manager,  who 
will  devote  full  time  to  overall  policies 
of  direction  and  management  for  com- 
pany's five  tv  and  five  radio  properties. 
Prior  to  joining  Rust  Craft  last  fall, 
Mr.  Eiland  was  vp  and  general  man- 
ager of  WLOS-AM-FM-TV  Asheville, 
N.  C,  and  previously  served  as  general 
manager  of  WPTV  (TV)  West  Palm 
Beach,  Fla.  Rust  Craft  Stations  are 
WSTV-AM-FM-TV;  WRGP-TV  Chat- 
tanooga, Tenn.;  WRDW-TV  Augusta, 
Ga.;  WBOY-AM-TV   (sold   to  Fort- 


Mr.  Eilafnd 


McHugh  and  Hoffman,  Inc. 

Consultants  for 
TV — Radio  •  Networks — Stations 
A  d  vertisers — Agencies 

470-2  N.  Woodward — Birmingham,  Mich. 
Area  Code  313  •  644-9200 


Mr.  Gildersleeve 


nightly  Corp.,  subject  to  FCC  approval) 
Clarksburg,  W.  Va.;  WPIT-AM-FM 
Pittsburgh,  Pa.;  WSOL  Tampa,  Fla.; 
WVUE-TV  New  Orleans,  La. 

Lloyd  C.  (Bob) 
Story  Jr.  elected  vp- 
operations  manager, 
and  Thomas  E.  Gil- 
dersleeve named  sales 
manager  of  WHIH 
Portsmouth  (Nor- 
folk) Va.  Mr.  Story 
joined  WHIH  as  pro- 
gram director  in  Au- 
gust 1962.  He  pre- 
viously was  associated 
with  WTOP-AM-FM 
Washington,  D.  C, 
and  CBS,  ABC  and 
Mutual  networks  in 
New  York.  Before 
joining  WHIH,  Mr. 
Gildersleeve  was  sales 
manager  of  B.  E. 
Gildersleeve  Co.,  and  had  been  asso- 
ciated with  Graybar  Electric  and 
George  E.  May  Co.  Newly  elected  to 
station's  board  of  directors  are  J.  M. 
Jones  Jr.,  Joseph  S.  Albis,  and  John 
M.  Abbitt  Jr. 

Dr.  Harold  F. 
Niven  Jr.,  faculty 
member  of  U.  of 
Washington,  Seattle, 
joins  NAB  on  April 
1  as  assistant  to  How- 
ard H.  Bell,  vp  for 
planning  and  develop- 
ment. In  addition  to 
positions  as  assistant 
professor  of  radio,  tv  and  communica- 
tions at  U.  of  Washington  and  assistant 
director  of  university's  evening  classes, 
Dr.  Niven  concludes  term  this  week 
as  president  of  Assn.  for  Professional 
Broadcasting  Education. 

Joseph  W.  McMur- 
ray,  general  manager 
of  KORK-AM-FM 

Las  Vegas,  Nev., 
elected  vp  and  direc- 
tor of  Southwestern 
Broadcast  Co.,  owner 
of  stations.  Mr.  Mc- 
Murray  will  continue 
to  serve  as  general 
manager  of  KORK  stations. 

Loyd  C.  Sigmon,  executive  vp  and 
general  manager  of  Golden  West 
Broadcasters,  appointed  by  LeRoy  Col- 
lins, NAB  president,  as  his  representa- 
tive in  heading  NAB  committee  of  Los 
Angeles  County  Hollywood  Museum 
Assn.  First  NAB  committee  conference 
on  museum  project  will  be  held  in 
Chicago  on  March  31  during  annual 
NAB  convention. 

Wayne  Gruehn,  operations  manager 
of  WSVA-AM-FM-TV  Harrisonburg, 


Dr.  Niven 


Mr.  McMurray 
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IRTS  nominates  officers  for  1963-64  term 


Sam  Cook  Digges  (r),  adminis- 
trative vice  president  of  CBS  Films 
Inc.,  New  York,  is  being  congratu- 
lated upon  his  nomination  for  the 
presidency  of  the  International  Radio 
&  Television  Society  by  outgoing 
President  William  K.  McDaniel,  ex- 
ecutive vice  president  of  NBC  Radio. 
Mr.  Digges  heads  a  slate  of  six  offi- 
cers and  six  new  members  of  the 
board  of  governors  nominated  for 
election  by  the  IRTS  for  the  1963- 
64  term.  Nomination  is  tantamount 
to  election. 

Others  nominated  for  the  1963- 
64  term  and  who  will  take  office  at 
the  society's  annual  meeting  May  9 
are  Thomas  J.  McDermott,  N.  W. 


Ayer  &  Son,  first  vice  president; 
Richard  P.  Jones,  J.  Walter  Thomp- 
son, and  C.  Wrede  Petersmeyer, 
Corinthian  Broadcasting,  as  vice 
presidents;  William  N.  Davidson, 
Advertising  Time  Sales,  secretary, 
Edward  P.  Shurick,  H-R  Represent- 
atives, treasurer. 

Nominated  to  serve  two-year 
terms  on  the  board  of  governors  are 
Clifford  Botway,  Ogilvy,  Benson  & 
Mather;  Erwin  H.  Ephron,  A.  C. 
Nielsen;  Alfred  R.  Schneider,  ABC; 
James  A.  Stabile,  NBC;  and  Her- 
minio  Traviesas,  BBDO.  George  C. 
Stevens,  Transcontinent  Television, 
was  nominated  to  fill  a  one-year  un- 
expired term. 


Va.,  joins  WJZ-TV  Baltimore  as  traffic 
manager.  Jim  Miller,  WJZ-TV  film 
director,  named  account  executive. 

Glenn  M.  Brillhart, 

account  executive  at 
WJZ-TV  Baltimore, 
appointed  general 
manager  of  WAQE- 
AM  -  FM  Towson 
(Baltimore),  Md.  Mr. 
Brillhart  replaces 
Charles  S.  Gerber, 
who  recently  resigned 
to  become  president  and  co-owner  of 
KARA  Inc.  and  general  manager  of 
KARA  Albuquerque,  N.  M. 

Jack  Swan  joins  news  department  of 
WNAC  Boston. 

James  J.  Bollinger,  chief  announcer 
at  WKYW  Louisville,  Ky.,  joins  an- 
nouncing staff  of  WLW  Cincinnati. 

Henry  Lewis,  newscaster  formerly 
154   (FATES  &  FORTUNES) 


Mr.  Brillhart 


with  shortwave  department  of  U.  S. 
Armed  Forces  Radio  &  Tv  Service,  joins 
WTFM  (FM)  Lake  Success,  N.  Y. 

Tom  Brookshier,  formerly  with  Phil- 
adelphia Eagles  football  club,  appoint- 
ed sports  director  of  WCAU-AM-FM 
Philadelphia,  replacing  Bill  Campbell, 
who  resigned.  Helen  Bernard  named 
stations'  sales  service  manager.  John 
B.  Lawrence  Jr.  joins  news  staff  of 
WCAU-TV  as  writer. 

Gerald   E.  Udwin, 

assistant  news  direc- 
tor of  WIND  Chi- 
cago, named  news  di- 
rector of  KDKA-AM- 
FM  Pittsburgh,  suc- 
ceeding David  Kelly, 
who  has  shifted  to 
post  of  KDKA-TV 
news  director.  Both 
stations  are  owned  by  Westinghouse 
Broadcasting  Co.  Prior  to  joining 
WIND,  Mr.  Udwin  had  been  with  As- 


Mr.  Udwin 


sociated  Press  in  Chicago  and  WRRR 
Rockford,  111.,  and  WAAP  Peoria,  111. 

Bill  Dansby,  news  editor  at  WFGA- 
TV  Jacksonville,  Fla.,  elected  president 
of  Jacksonville  News  Reporters  Club. 

Tom  Ferrall,  news  and  film  editor  at 
KMOX-TV  St.  Louis,  and  Bill  Yearout, 

with  Winius-Brandon  Adv.,  join  staff 
of  KMBC-TV  Kansas  City. 

Jack  Rowzie,  former  air  personality 
with  WWDC-AM-FM  Washington, 
D.  C,  and  recently  with  WONE-AM- 
FM  Dayton,  Ohio,  returns  to  Washing- 
ton outlet  as  host  of  The  Jack  Rowzie 
Show.  Jack  Zimmerman,  WWDC  sales 
service  manager,  promoted  to  account 
executive. 

Bob  Raleigh,  air  personality  at 
WIRK  West  Palm  Beach,  Fla.,  joins 
WPGC-AM-FM  Morningside,  Md.,  in 
similar  capacity. 

PROGRAMMING 

James  C.  Stern,  sales  manager  for 
central  division  of  Allied  Artists  Tv 
Corp.,  Chicago,  appointed  assistant  gen- 
eral sales  manager.  Mr.  Stern  will  make 
his  new  offices  in  New  York. 

Robert  L.  Miller,  former  administra- 
tive assistant  to  vp,  Trans-Lux  Televi- 
sion Corp.,  New  York,  joins  ABC 
Films,  that  city,  as  director  of  film 
operations.  Mr.  Miller  succeeds  Leon- 
ard Strobel,  who  joins  Lennen  & 
Newell.  Bernard  Franzman,  formerly 
with  National  Telefilm  Assoc.,  joins 
ABC  Films  as  traffic  manager. 

James  R.  West,  western  sales  repre- 
sentative, promoted  to  sales  manager 
of  PAMS  Syndicated  Productions,  Dal- 
las, Tex. 

Cameron  Applegate,  Fred  Thorne 
and  Ray  Lofaro  join  New  York  sales 
staff  of  Robert  Lawrence  Productions. 
Mr.  Applegate  formerly  served  as  sales- 
man for  Dallas  Jones,  Chicago.  Mr. 
Thorne  served  with  BBDO  and  P&G 
in  Canada,  and  Mr.  Lofaro  headed  his 
own  artists  representative  firm. 

Frank  P.  Rosenberg  joins  Revue 
Studios  as  production  executive  and 
has  been  appointed  executive  producer 
of  Arrest  and  Trial,  new  90-minute 
series  ABC-TV  starting  this  fall. 

William  Davenport  has  been  signed 
as  producer  and  Charles  Tannen  as 

associate  producer  of  new  Screen  Gems 
series,  Grindl,  which  starts  on  NBC-TV 
this  fall  in  Sun.,  8:30-9  p.m.  spot,  with 
Procter  &  Gamble  as  sponsor.  Team 
acted  in  same  capacity  for  Four  Star's 
Ensign  O'Toole  series  during  past  sea- 
son. 
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Marshall  (Bud)  Ormond,  midwestern 
division  manager  of  Trans-Lux  Tele- 
vision Corp.,  appointed  manager  of 
southeastern  division  office  in  Miami 
Beach,  Fla.  Marvin  Lowe,  former  mid- 
west division  manager  of  Screen  Gems, 
succeeds  Mr.  Ormond  at  Trans-Lux. 

Frank  V.  Robinson  named  produc- 
tion manager  of  Fraser  Productions, 
San  Francisco.  Prior  to  joining  Fraser 
last  year,  Mr.  Robinson  directed  tv  film 
series,  Expedition  California,  for  ABC- 
TV  and  was  staff  producer  at  Lockheed 
Missile  &  Space  Div.,  San  Jose,  Calif., 
on  Polaris  and  Samos  programs. 

Ray  Van  Hooser,  former  owner  of 
KNED  McAlester,  Okla.,  joins  field 
staff  of  SESAC  Inc..  New  York.  Mr. 
Van  Hooser  will  cover  Washington, 
Oregon,  Montana,  Wyoming,  Idaho  and 
Colorado  for  company.  He  is  immedi- 
ate past  president  of  Oklahoma  Broad- 
casters Assn. 

Arnold  J.  Faze,  ASCAP  field  repre- 
sentative in  Miami  Beach,  Fla.,  named 
manager  of  New  Orleans  office. 

Tom  McDermott,  president  of  Four 
Star  Television,  appointed  to  board  of 
directors  of  Hollywood  Museum  Assn. 

Benjamin  B.  Selvin,  artists  and  rep- 
ertoire manager  for  RCA  Victor's  cus- 
tom record  department  for  10  years, 
was  honored  last  Wednesday  (March 
20)  at  retirement  dinner  at  St.  Moritz 
Hotel  in  New  York.  He  joined  RCA 
in  1953  after  service  with  CBS,  Muzak 
and  American  Federation  of  Musicians. 

ALLIED  FIELDS 

Harold  M.  Spielman,  vp  of  Schwerin 
Research  Corp.,  New  York,  elected 
senior  vice  president. 

Martin  S.  Gelband,  former  manager 
of  market  research  for  family  products 
at  Playtex  Div.  of  International  Latex 
Corp.,  New  York,  joins  Audits  &  Sur- 
veys Inc.,  that  city,  as  senior  project 
supervisor  of  test  audit  division. 

Stephen  T.  Saunders,  assistant  radio- 
tv  executive  on  Chevrolet  account  at 
Campbell-Ewald,  Detroit,  joins  client 
service  staff  of  McHugh  &  Hoffman 
Inc.,  tv  and  advertising  consultants, 
Birmingham,  Mich. 

Karl  0.  Bathke,  assistant  to  president 
of  Capitol  Radio  Engineering  Institute, 
Washington,  D.  C,  promoted  to  direc- 
tor of  marketing.  CREI,  founded  in 
1927,  offers  associate  degree  program 
in  electronic  engineering  technology. 

EQUIPMENT  &  ENGINEERING 

George  T.  Stewart,  general  sales 
manager  of  Sony  Corp.  of  America, 
elected  vp  and  general  sales  manager 
for  consumer  products,  ^rior  to  joining 
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Trouble-shooters 

Two  broadcasters  are  among 
the  15-man  trouble-shooting  com- 
mittee appointed  by  Arizona  Gov. 
Paul  Fannin  to  help  solve  the 
controversial  tax  status  of  the 
state's  Salt  River  Project. 

The  broadcasters  are  Tom 
Chauncey,  president  of  KOOL- 
AM-FM-TV  Phoenix,  and  Jack 
Williams,  program  director  of 
KOY,  that  city.  They  will  join 
with  13  other  prominent  Arizona 
citizens  in  mediating  the  bitterly 
disputed  issue. 


Sony,  Mr.  Stewart  was  vp  in  charge  of 
sales  for  Sylvania  Electronics  Corp. 
Irving  Sagor  elected  vp  in  charge  of 
account  and  finance. 

A.  K.  Wing  Jr.,  technical  director- 
communications  for  International  Tele- 
phone &  Telegraph  Federal  Labs,  elect- 
ed vp  of  electron  tube  division. 

Joseph  P.  Ulasewicz  and  Wiley  D. 
Wenger  appointed  antenna  merchan- 
dising manager  and  transmitter  mer- 
chandising manager,  respectively,  in 
RCA  broadcast  and  communications 
products  division.  Since  1954,  Mr. 
Ulasewicz  has  been  broadcast  equip- 
ment field  sales  representative  covering 
New  England  states.  Mr.  Wenger  has 
had  responsibility  for  division's  fm 
transmitters. 

Frank  M.  Thomas,  manufacturing 
manager  for  eastern  operations  of  Syl- 
vania Electronic  Systems,  appointed 
chief  engineer  for  parts  division  of 
Sylvania  Electric  Products,  New  York. 

Dr.  Herbert  Bandes,  senior  staff 
member  of  Arthur  D.  Little  Inc.,  San 
Francisco,  and  former  chief  engineer 
for  semiconductor  division  of  Sylvania 
Electric  Products,  appointed  director 
of  research  for  Eitel-McCullough,  San 
Carlos,  Calif.,  electronics  manufacturer. 


W.  Robert  Dresser,  former  chairman 
of  Department  of  Engineering  of  New 
Haven  College,  appointed  director  of 
research  for  Scully  Recording  Instru- 
ments Corp.  (tape  recorders),  Bridge- 
port, Conn. 

Warden  N.  Hartman  Jr.,  president 
of  Eastern  Pennsylvania  Investment  Co. 
of  Philadelphia,  joins  Philco  Corp.'s 
consumer  products  division  as  special 
markets  manager.  He  succeeds  J.  A. 
Winfield,  who  resigned. 

GOVERNMENT 

Michael  J.  Connelly,  former  public 
relations  aide  to  FCC  Chairman  New- 
ton N.  Minow  and  with  U.  S.  Informa- 
tion Agency,  appointed  by  Gov.  Otto 
Kerner  as  consultant  to  Illinois  Board 
of  Economic  Development.  Mr.  Con- 
nelly was  member  of  Democratic  Na- 
tional Committee  staff  in  1960. 

Lee  Hall,  NBC  commentator,  and 
Robert  Sturdevant,  chief  of  European 
correspondents  for  ABC  in  Paris,  join 
U.  S.  Information  Agency  to  work  with 
Voice  of  America.  Mr.  Sturdevant  has 
been  assigned  to  program  manager's 
office  and  Miss  Hall  to  worldwide  Eng- 
lish programs. 

INTERNATIONAL 

Clara  Quinn,  senior  broadcast  buyer 
of  BBDO  Ltd.,  Toronto,  appointed 
media  manager. 

Kenneth  Hawkins  appointed  news 
director  of  CKBW  Bridgewater,  N.  S., 
replacing  Kenneth  Foran,  who  resigned 
to  join  Halifax  Herald. 

David  G.  Brydson,  with  E.  S.  Sumner 
Corp.,  Canadian  station  representatives, 
New  York,  appointed  director  of  sta- 
tions relations  for  Television  Bureau  of 
Canada  Ltd.,  Toronto,  newly  created 
position. 

Lt.  Col.  Rene  P.  Landry,  vp  of  Ca- 
nadian Broadcasting  Corp.,  Ottawa, 
Ont.,  resigned  his  post  when  he  reached 
retirement  age  earlier  this  month.  He 
continues,  however,  as  CBC  consultant. 


Radio  a  la  Carte 
praised  by  Morris. 


Dave  Morris  of  KNUZ  and  KACY, 
Houston  and  Beaumont,  Texas, 
says :  "I  previewed  Radio  a  la  Carte. 
I  got  it  for  my  station  because  it's 
a  fine  radio  production  service." 
Talk  to  Marv  Kempner.  Find  him  in 
Suite  119 A,  Conrad  Hilton  Hotel. 


Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 
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FOR  THE  RECORD 


STATION  AUTHORIZATIONS,  APPLICATIONS 


As  compiled  by  Broadcasting  March 
14  through  March  20  and  based  on  fil- 
ings, authorizations  and  other  actions 
of  the  FCC  during  that  period. 

This  department  includes  data  on 
new  stations,  changes  in  existing  sta- 
tions, ownership  changes,  hearing  cases, 
rules  &  standards  changes,  routine 
roundup  of  other  commission  activity. 

Abbreviations:  DA — directional  antenna,  cp 
—construction  permit.  ERP — effective  radi- 
ated power,  vhf — very  high  frequency,  uhf 
— ultra  high  frequency,  ant. — antenna,  aur. — 
aural,  vis. — visual,  kw — kilowatts,  w — watts, 
mc — megacycles.  D — day.  N — night.  LS — 
local  sunset,  mod. — modification,  trans. — 
transmitter,  unl. — unlimited  hours,  kc — kilo- 
cycles. SCA — subsidiary  communications  au- 
thorization. SSA — special  service  authoriza- 
tion. STA — special  temporary  authorization. 
SH— specified  hours.  * — educational.  Ann. — 
Announced. 

New  tv  stations 

ACTIONS  BY  FCC 

♦Charlotte,  N.  C. — Charlotte-Mecklenburg 
Board  of  Education.  Granted  cp  for  new  tv 
on  uhf  ch.  42  (638-644  mc) ;  ERP  233  kw  vis., 
130  kw  aur.  Ant.  height  above  average 
terrain  396  ft.,  above  ground  430  ft.  P.  O. 
address  720  E.  4th  St.,  Charlotte  4.  Estimated 
construction  cost  $491,450;  first  year  operat- 


ing cost  $106,200.  Studio  and  trans,  location 
both  Charlotte.  Geographic  coordinates  35° 
12'  25"  N.  Lat,  80°  47'  30"  W.  Long.  Type 
trans.  GE  TT-25-A;  type  ant.  GE  TY-25-D. 
Legal  counsel  Brock  Barkley,  consulting 
engineer  Frank  F.  Bateman,  both  Charlotte. 
Principals:  board  of  education.  Action 
March  18. 

Wilmington,  N.  C. — Cape  Fear  Telecasting 
Inc.  Granted  cp  for  new  tv  on  vhf  ch.  3 
(60-66  mc);  ERP  16.3  kw  vis.,  8.32  kw  aur. 
Ant.  height  above  average  terrain  261.3 
ft.,  above  ground  284  ft.  P.  O.  address 
Murchison  Bldg.,  Wilmington.  Estimated 
construction  cost  $122,290;  first  year  operat- 
ing cost  $280,500;  revenue  $310,000.  Studio 
and  trans,  locations  both  Wilmington. 
Geographic  coordinates  34"  14'  13.5"  N.  Lat., 
77°  56'  58"  W.  Long.  Type  trans.  Gates 
BT5C,  type  ant.  Jampro  JATV  34/L/.  Legal 
counsel  Smith  &  Pepper,  consulting  engi- 
neer Cruetz  &  Snowberger,  both  Washing- 
ton, D.  C.  Principals:  William  G.  Broadfoot 
Jr.,  Elvin  L.  White  and  Percy  R.  Smith  Jr. 
(each  33  \'3%).  All  are  local  businessmen 
with  no  other  broadcast  interest.  Initial 
decision  looking  toward  grant  became  ef- 
fective March  7. 

Austin,  Tex. — Austin  Bcstg.  Inc.  Granted 
cp  for  new  tv  on  ch.  24  (530-536  mc);  ERP 
18.6  kw  vis.,  10  kw  aur.  Ant.  height  above 
average  terrain  422  ft.,  above  ground  429 
ft.  P.  O.  address  113  W.  Eighth  St.,  Austin. 
Estimated  construction  cost  $205,000;  first 
year  operating  cost  $72,000;  revenue  $84,000. 
Studio  and  trans,  locations  both  Austin. 
Geographic  coordinates  30°  20'  05"  N.  Lat., 
97°  45'  23"  W.  Long.  Type  trans.  RCA  TTU- 
1B;  type  ant.  RCA  TFU-24DL.  Legal  counsel 
Charles  F.  Herring,  consulting  engineer  J. 


G.  Rountree,  both  Austin.  Principals:  Wil- 
lard  Deason  (99+%)  and  Jeanne  F.  Deason 
&  Charles  F.  Herring  (each  .42%).  Company 
also  owns  KVET  Austin.  Initial  decision 
looking  toward  grant  became  effective 
March  13. 

APPLICATION 

Victoria,  Tex. — Victoria  Tv.  Uhf  ch.  19 
(500-506  mc);  ERP  18.75  kw  vis.,  10.1  kw 
aur.  Ant.  height  above  average  terrain  433 
ft.,  above  ground  455  ft.  P.  O.  address  307 
N.  Vine  St.,  Victoria.  Estimated  construc- 
tion cost  $147,968;  first  year  operating  cost 
$173,353;  revenue  $254,400.  Trans,  and  studio 
locations  both  Victoria.  Geographic  co- 
ordinates 28°  50'  23"  N.  Lat.,  97°  0'  09"  W. 
Long.  Type  trans.  RCA  TTU-1B,  type  ant. 
RCA  TFU-24DL.  Legal  counsel  Ross  K.  Pre- 
scott,  Dallas,  Tex.;  consulting  engineer 
William  B.  Carr,  Ft.  Worth,  Tex.  Prin- 
cipals: Marjorie  S.  Frels  and  Rubin  Frels 
(each  50%).  Neither  principal  has  broadcast 
interests.  Ann.  March  18. 

Existing  tv  station 

ACTION   BY  FCC 

■  Commission  granted  request  by  Cen- 
tral California  Educational  Tv  (KVIE  [TV], 
ch.  *6),  Sacramento,  Calif.,  for  waiver  of 
Sec.  3.651(c)(2)  of  rules  for  period  coex- 
tensive with  license  term  to  Dec.  1,  1965, 
to  allow  broadcast  of  only  one  picture 
(record  album  cover)  on  video  channel 
while  program  "Musical  Portraits"  is  broad- 
cast on  aural  channel.  Comrs.  Bartley  and 
Ford  dissented;  Comr.  Craven  not  par- 
ticipating. Action  March  20. 


"Let's  Talk  Shop 


.  .  .  ive'd  be  delighted  to  have  you 
drop  in  during  the  NAB  convention 

EDWIN  T0RNBERG  &  CO.  Inc. 

New  York  •  West  Coast  •  Washington,  D.C. 


AT  SUITE  1501 
ESSEX  INN 


ED  T0RNBERG 


Negotiators  for  the  purchase  and 
sale  of  radio  and  television  stations 
Appraisers  •  Financial  Advisors 


ED  WETTER 


DOUG  KAHLE 


56 


BROADCASTING,  March  25,  1963 


New  am  stations 


ACTIONS  BY  FCC 


Palm  Desert,  Calif. — Palm  Desert  Bcstg. 
Co.  Granted  cp  for  new  am  1270  kc,  500  w- 
D.  P.  O.  address  c/o  Delbert  Davitt,  31615 
Avineda  La  Paloma,  Palm  Springs,  Calif. 
Estimated  construction  cost  $17,280,  first  year 
operating  cost  $40,000,  revenue  $50,000.  Prin- 
cipals: Delbert  Davitt,  engineer,  and 
Spencer  Rauber,  service  station  owner  (each 
50%).  Action  March  14. 

Centerville,  Ind. — Richmond  Bcstg.  Co. 
Granted  cp  for  new  am  on  930  kc,  500  w-D. 
P.  O.  address  Box  450,  Paducah,  Ky.  Es- 
timated construction  cost  $45,630;  first  year 
operating  cost  $60,000;  revenue  $75,000. 
Principals:  Pierce  E.  Lackey  &  F.  E.  Lackey 
(each  45%)  and  William  E.  Wilson  (10%). 
P.  E.  Lackey  owns  WPAD-AM-FM  Paducah. 
Ky.:  F.  E.  Lackey  owns  WHOP-AM-FM 
Hopkinsville,  Ky.;  Messrs.  Lackey  together 
own  WRAJ  Chester,  111.;  Mr.  Wilson  is 
Richmond,  Ind.,  city  controller.  Action 
March  6. 


Shelbyville,  Ky.  —  Shelby  Bcstg.  Co. 
Granted  cp  for  new  am  on  940  kc,  1  kw-D. 
P.  O.  address  Box  185,  Campbellsville,  Ky. 
Estimated  construction  cost  $17,000;  first 
year  operating  cost  $29,000;  revenue  $36,000. 
Principals:  J.  B.  Crawley,  W.  B.  Kelly,  Dean 
Harden  and  R.  L.  Turner  (each  25%).  Mr. 
Crawley  and  Mr.  Kelly  own  radio  and  tv 
store;  Mr.  Crawley  is  engineer  with  WTCO 
Campbellsville,  Ky.;  Mr.  Kelly  is  chief  engi- 
neer with  WLBN  Lebanon,  Ky.;  Mr.  Harden 
is  announcer  at  WNES  Central  City,  Ky.; 
Mr.  Turner  is  gen.  mgr.  of  WTCO.  Action 
March  6. 


Rochester,  Minn. — WBIZ  Inc.  Granted  cp 
for  new  am  on  1520  kc,  1  kw-D.  P.  O. 
address  609  Cameron  St.,  Eau  Claire,  Wis. 
Estimated  construction  cost  $17,746;  first 
year  operating  cost  $50,000;  revenue  $55,- 
000.  Howard  G.  Bill,  sole  owner,  also  owns 
WBIZ  Eau  Claire,  Wis.  Action  March  20. 

Lima,  Ohio — Citizens  Bcstg.  Co.  Granted 
cp  for  new  am  on  940  kc,  250-D.  Conditioned 
that  before  program  tests  are  authorized  it 
shall  have  first  complied  with  all  applicable 
procedures  of  FA. A.  regarding  ant.  pro- 
posal. P.  O.  address  711  W.  Vine  St.,  Lima. 
Estimated  construction  cost  $21,600;  first 
year  operating  cost  $48,000;  revenue  $60,000. 
Principals:  Sam  Kamin  and  James  A. 
Howenstine  (each  50%).  Principals  are  local 
businessmen  with  no  other  broadcast  in- 
terests. Action  March  6. 

Windber,  Pa. — Windber  Community  Bcstg. 
System.  Granted  cp  for  new  am  on  1350  kc, 
1  kw-D.  Pre-sunrise  operation  with  daytime 
facilities  precluded  pending  final  decision  in 
Doc.  14419.  P.  O.  address  910  Park  Ave., 
Windber.  Estimated  construction  cost  $23,- 
475:  first  year  ooerating  cost  $50  000;  rev- 
enue $50,000.  Principals:  E.  Z.  Eperjessy, 
Louis  Popp  and  William  H.  Myers  (each 
33I3%).  Review  Board  grant  March  7. 

Keyser,  W.  Va. — Potomac  Bcstg.  Inc. 
Granted  cp  for  new  am  on  1390  kc,  1  kw- 
D.  P.  O.  address  Box  1526,  Clarksburg,  W. 
Va.  Estimated  construction  cost  $16,100;  first 
year  operating  cost  $24,000;  revenue  $28,500. 
Pre-sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419.  Principals:  Glacus  G.  MerriU  (63.6%), 
Marie  B.  Merrill  (16%)  and  others.  Mr. 
Merrill  is  cattle  breeder  and  ex-broadcaster; 
Mrs.  Merrill  is  housewife.  Initial  decision 
looking  toward  grant  became  effect  March 
13. 


South  Charleston,  W.  Va.— William  D. 
Stone.  Granted  cp  for  new  am  on  1410  kc, 
1  kw-D.  P.  O.  address  Box  8305,  South 
Charleston.  Estimated  construction  cost  $22,- 
850;  first  year  operating  cost  $38,000;  rev- 
enue $48,000.  Mr.  Stone,  sole  owner,  is 
minority  owner  of  WWYO  Pineville,  W. 
Va.  Action  March  20. 


APPLICATION 


Glennallen,  Alaska — Central  Alaskan  Mis- 
sions Inc.  790  kc,  5  kw.  P.  O.  address  Box 
5,  Glennallen.  Estimated  construction  cost 
$30,500;  first  year  operating  cost  $18,000; 
revenue  $20,000.  Rev.  Vincent  J.  Joy  is 
president  of  non-profit  organization.  Ann. 
March  14. 


Existing  am  stations 

ACTIONS  BY  FCC 

KEEN  San  Jose,  Calif  .—Granted  change  of 
operation  on  1370  kc,  DA-2,  from  1  kw-N, 
5  kw-LS,  to  5  kw,  unl.;  conditions  and  pre- 
sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419;  and  without  prejudice  to  whatever 
action  commission  may  deem  necessary  as 
result  of  final  determination  of  pending 
applications  for  renewal  of  licenses  of 
KCVR-AM-FM  Lodi,  Calif.  Action  March  20. 

KSMA  Santa  Maria,  Calif.— Granted  in- 
creased daytime  power  on  1240  kc  from 
250  w  to  1  kw,  continued  nighttime  opera- 
tion with  250  w;  conditions.  Action  March 
20. 

WBRX  Berwick,  Pa. — Granted  increased 
power  on  1280  kc,  D,  from  500  w  to  1  kw; 
remote  control  permitted;  condition  and 
pre-sunrise  operation  with  daytime  facilities 
precluded  pending  final  decision  in  Doc. 
14419.  Action  March  20. 

WOVE  Welch,  W.  Va.— Granted  change 
from  SH  to  unl.  time,  continued  operation 
on  1340  kc,  250  w-N,  1  kw-LS. 

APPLICATIONS 

WIGO  Indianapolis,  Ind. — Mod.  of  cp  (as 
modified,  which  authorized  a  new  am)  to 
increase  power  from  250  w  to  1  kw,  install 
new  trans,  and  change  ant. -trans,  location. 
Ann.  March  20. 

WOLF  Syracuse,  N.  Y.— Mod.  of  cp  (which 
authorized  increased  daytime  power)  to 
make  changes  in  DA  system  and  ground 
system.  Ann.  March  14. 

KBEL  Idabel,  Okla. — Cp  to  increase  day- 
time power  from  250  w  to  1  kw  and  in- 
stall new  trans.  Ann.  March  14. 

WLSB  Copperhill,  Tenn. — Cp  to  increase 
daytime  power  from  250  w  to  1  kw  and  in- 
stall new  trans.  Ann.  March  20. 


New  fm  stations 

ACTION  BY  FCC 

*Carmel,  Ind.  —  Carmel-Clay  Schools. 
Granted  cp  for  new  fm  on  91.3  mc,  ch. 
217,  10  w.  Ant.  height  above  average  ter- 
rain 72  ft.  P.  O.  address  Carmel.  Estimated 
construction  cost  $4,589;  first  year  operating 
cost  $500.  Principals:  board  of  school 
trustees.  Action  March  14. 

APPLICATION 

Columbus,  Neb—  KJSK  Inc.  96.7  mc,  ch. 
244,  3  kw.  Ant.  height  above  average  ter- 
rain 233  ft.  P.  O.  address  c/o  G.  B.  Ander- 
son, KLIR  Denver,  Colo.  Estimated  con- 
struction cost  $5,000;  no  estimated  operat- 
ing cost  or  revenue  (proposed  station  will 
be  run  with  applicant's  KJSK  Columbus). 
Principals:  George  B.  Anderson  (68.57%) 
and  others.  Applicant  also  owns  KJSK 
Columbus.  Ann.  March  15. 


Existing  fm  station 

APPLICATION 

*WCDR-FM  Cedarville,  Ohio— Cp  to 
change  frequency  from  88.1  mc,  ch.  201,  to 
90.1  mc,  ch.  211. 


Ownership  changes 

ACTIONS  BY  FCC 

KENL  Areata,  Calif. — Granted  assignment 
of  license  from  Melvin  D.  &  Aldine  T.  Mar- 
shall (100%  as  joint  tenants),  d/b  as  Hum- 
boldt Bcstrs.  Inc.,  to  Earl  J.  Madray  and 
Robert  P.  Price  (each  50%),  tr/as  M  &  P 
Radio  Bcstg.  Corp.  Consideration  $95,000. 
Action  March  15. 

KBVM  Lancaster,  Calif. — Granted  acquisi- 
tion of  positive  control  of  licensee  corpora- 
tion, Tri-County  Bcstrs.  Inc.,  by  Donald 
D.  Lewis  (80%,  presently  40%)  from  George 
Patton  and  Roy  N.  Hinkel  (each  20%).  Con- 
sideration $9,553  and  liquidation  of  debts. 
Other  stockholders:  Don  P.  Park  &  D.  Dean 
Roper  (each  10%).  Action  March  15. 

KCHU  (TV)  San  Bernardino,  Calif.— 
Granted  assignment  of  cp  from  K-CHU  Tv 
Inc.  to  Sun  Co.  of  San  Bernardino,  Calif., 
parent  company  of  licensee.  No  financial 
consideration  involved.  Action  March  15. 

KCTO  (TV)  (formerly  KTVR  [TV])  Den- 
ver, Colo. — Granted  assignment  of  license 
from  J.  Elroy  McCaw  (100%).  d/b  as  Goth- 
am Bcstg.  Corp.,  to  Mr.  McCaw  (100%), 
tr/as  Channel  2  Corp.  No  financial  consid- 
eration involved.  Action  March  14. 

WWDC-AM-FM  Washington,  D.  C— 
Granted    transfer   of    control    of  licensee 


corporation,  WWDC  Inc.,  from  Leslie  Katz 
and  Benjamin  Strouse,  executors  of  estate 
of  Joseph  Katz  (93.2%),  deceased,  to  Ruth 
K.  Strouse  and  Leslie  &  Richard  Katz  (equal 
shares).  No  financial  consideration  involved. 
Action  March  20. 

WKOS  Ocala,  Fla. — Granted  assignment  of 
license  from  Robert  L.  Gillam  (100%)  to 
same  person,  d/b  as  WKOS  Inc.  No  financial 
consideration   involved.   Action   March  14. 

WINT  Winter  Haven,  Fla. — Granted  trans- 
fer of  control  of  licensee  corporation,  Win- 
ter Haven  Bcstg.  Inc.,  from  Angelo  L. 
Fazzari  (65%),  Dorothy  M.  Fazzari  (25%) 
and  Bruce  Parker  (10%)  to  Douglas  F. 
Montgomery  and  Donald  K.  Lamerson  (each 
50%).  Consideration  $100,000.  Mr.  Mont- 
gomery is  news  director  of  WFYC  Alma, 
Mich.;  Mr.  Lamerson  owns  shoe  store.  Also 
see  grant  below.  Action  March  15. 

WINT  Winter  Haven,  Fla. — Granted  as- 
signment of  license  from  Douglas  Mont- 
gomery and  Donald  Lamerson  (each  50%), 
d/b  as  Winter  Haven  Bcstg.  Inc.,  to  same 
persons  in  same  percentages,  tr/as  Winter 
Haven  Bcstg.  No  financial  consideration  in- 
volved. Also  see  grant  above.  Action  March 
15. 

WNSH-AM-FM  Highland  Park,  111.  — 
Granted  transfer  of  negative  control  of  li- 
censee corporation,  North  Suburban  Radio 
Inc.,  from  Charles  Liebman  (50%)  to  Eli  E. 
Fink  (50%  before  transfer,  66  2/3%  after), 
Nancy  F.  Epstein  (20%)  and  Herbert 
Schoenrod  (13y3%).  Consideration  is  reim- 
bursement of  Mr.  Liebman's  investment. 
Mrs.  Epstein  and  Mr.  Fink  have  interest  in 
WIL-AM-FM  St.  Louis,  Mo.,  and  KBOX- 
AM-FM  Dallas,  Tex.;  Mr.  Schoenbrod  has 
interest  in  WIL-AM-FM.  For  more  informa- 
tion see  grant  below.    Action  March  20. 

WNSH-AM-FM     Highland    Park,    111.  — 

Granted  assignment  of  cps  from  North 
Suburban  Radio  Inc.  (for  new  owner- 
ship, see  above),  to  North  Suburban  (75%), 
H.  &  E.  Balaban  Corp.  (20%)  and  Nan  Ra- 
dio Corp  &  Bon  Family  Corp.  (each  2V2%), 
tr/as  Radio  Station  WNSH.  Consideration  is 
part  of  $16,480  in  grant  above.  H.  &  E. 
Balaban  is  owned  by  Balaban  family  (100%, 
individually  and  in  trust),  and  has  interest 
in  WIL-AM-FM  &  KBOX-AM-FM  (see 
above),  WICS  (TV)  Springfield,  WCHU  (TV) 
Champaign,  WICD  (TV)  Danville  &  WTVO 
(TV)  Rockford,  all  Illinois  and  WHNB-TV 
New  Britain,  Conn.  Both  Nan  Radio  and 
Bon  Family  have  interest  in  WIL-AM-FM. 
Action  March  20. 

WRTL  Rantoul,  III. — Granted  assignment 
of  cp  from  John  Coleman,  William  R.  Brown 
and  Donald  R.  Williams  (each  33V3%),  d/b  as 
Regional  Radio  Service,  to  Messrs.  Brown 
and  Williams  (each  50%),  tr/as  same  com- 
pany. Consideration  $5,709.  Action  March  18. 

WDCX  (FM)  Buffalo,  N.  Y.— Granted  as- 
signment to  cp  from  Donald  B.  Crawford 
(100%)  to  Kimtron  Inc.,  of  which  Mr.  Craw- 
ford is  sole  owner.  No  financial  considera- 
tion involved.  Action  March  15. 

WBFM  (FM)  New  York,  N.  Y.— Granted 
assignment  of  license  cp  and  SCA  from 
Muzak  Corp.  to  Wrather  Corp.,  parent  com- 
pany of  licensee.  No  financial  consideration 
involved.  Action  March  18. 

WMGW-AM-FM  Meadville,  Pa.— Granted 
transfer  of  negative  control  of  licensee  cor- 
poration, Regional  Bcstrs.  Inc.,  from  Ameri- 
can Business  Enterprises  (50%)  to  all  its 
stockholders:  Alastair  B.  Martin  (12.5%), 
Edith  P.  Martin  (15%).  Robin  Martin  (10%), 
Dorothy  M.  Moore  (10%)  and  Edwin  A. 
Bernstein  (2.5%);  other  ownership  remains 
stable.  No  financial  consideration  involved. 
Action  March  15. 

WHLP  Centerville,  Tenn. — Granted  acqui- 
sition of  positive  control  of  licensee  corpora- 
tion. Trans-Air  Bcstg.  Corp.,  from  Harold 
C.  Flood  (50%)  by  O.  O.  Smith  (50%  before 
transfer,  100%  after).  Consideration  is  note 
owed  Mr.  Smith.  Action  March  15. 

KBYG  Big  Spring,  Tex. — Granted  assign- 
ment of  license  from  William  J.  Wallace 
(50%)  and  Howard  Barrett  &  Frank  Junell 
(each  25%),  d/b  as  Big  Spring  Radio  Co., 
to  same  persons  in  same  percentages,  tr/as 
Big  Spring  Radio  Inc.  No  financial  consid- 
eration involved.  Action  March  14. 

KTUE  Tulia,  Tex. — Granted  assignment  of 
license  from  W.  A.  &  Doris  Amburn  (each 
49%)  and  George  J.  Jennings  Jr.  (2%),  d/b 
as  KTUE  Radio  Inc.,  to  Mr.  &  Mrs.  Amburn 
(each  50%).  No  financial  consideration  in- 
volved. Action  March  15. 

WEET  Richmond,  Va.— Granted  assign- 
ment of  license  from  Burton  Levine  (100%) 
d/b  as  Radio  Richmond  Inc.,  to  J.  Olin  Tice 
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Jr.  and  others,  tr/as  Jot  Bcstrs.  Inc.  Consid- 
eration $300,000.  Mr.  Tice  controls  WCAY 
Cayce,  S.  C,  WKTC  Charlotte.  N.  C,  WBAZ 
Kingston,  N.  Y.,  and  WFCT  Knoxville,  Tenn. 
Action  March  20. 


APPLICATIONS 

WSEI  (FM)  Effingham,  111.— Seeks  assign- 
ment of  cp  from  Illinois  Bcstg.  Co.,  large 
company  controlled  by  Lindsay  and  Sehaub 
families,  to  Joseph  E.  McNaughton  family 
and  others,  tr/as  Effingham  Bcstg.  Co.  Con- 
sideration $5,000.  Applicant  owns  WCRA 
Effingham,  WRMN  Elgin  and  WKEI  Ke- 
wanee,  all  Illinois.  Ann.  March  18. 

KMLB-AM-FM  Monroe,  La. — Seeks  trans- 
fer of  control  of  license  corporation,  KMLB 
Inc..  from  Leon  S.  Walton  (51%)  to  R.  L. 
Vanderpool  Jr.  (51%);  other  ownership  re- 
mains stable.  Consideration  $20,344  and  as- 
sumption of  debt.  Mr.  Vanderpool  is  part 
owner  of  WAPX  Montgomery,  Ala.  Ann. 
March  14. 

WMAX-AM-FM    Grand    Rapids,  Mich.— 

Seeks  acquisition  of  positive  control  of  li- 
censee corporation,  Atlas  Bcstg.  Co.  from 
Charles  A.  Sprague  (44.78%)  by  Joseph  C. 
Hooker  (81.08%  after  transfer,  44.78%  be- 
fore) through  purchase  of  Mr.  Sprague's 
stock  by  corporation;  other  ownership  re- 
mains stable.  Consideration  $150,000.  Ann. 
March  11. 

WHBI  (FM)  Newark,  N.  J.— Seeks  transfer 
of  negative  control  of  licensee  corporation, 
Cosmopolitan  Bcstg.  Corp.,  from  Suburban 
Bcstg.  Inc.  (50%)  to  parent  corporation, 
VIP  Radio  Inc.  (50%).  No  financial  con- 
sideration involved.  Ann.  March  18. 

KAVE-AM-TV  Carlsbad,  N.  M.— Seeks 
transfer  of  control  of  licensee  corporation. 
Voice  of  Caverns  Inc.,  from  Lucile  R.  Tal- 
bott,  executrix  of  estate  of  Edward  P.  Tal- 
bott  (51%),  deceased,  and  others  to  John 
Deme  (96%)  and  others,  d/b  as  KAVE  Inc. 
Consideration  $168,000.  Mr.  Deme  owns 
WINF-AM-FM  Manchester,  Conn.  Ann. 
March  18. 

KDOV  Medford,  Ore. — Seeks  transfer  of 
control  of  licensee  corporation,  Medford 
Bcstrs.  Inc.,  from  Ralph  J.  Silkwood  (50%) 
and  K.  C.  Laurance  (25%)  to  W.  H.  Hansen 

(100%  after  transfer,  25%  before).  Ann. 
March  18. 

KSNY  Snyder,  Tex.— Seeks  transfer  of 
negative  control  of  licensee  corporation, 
Snyder  Bcstg.  Co.,  from  Flora  D.  Hughes, 
executrix  of  estate  of  J.  T.  Hughes  (50%), 
deceased,  to  Mrs.  Hughes  (50%)  individual- 
ly. No  financial  consideration  involved.  Ann. 
March  19. 

WEEL  Fairfax,  Va. — Seeks  acquisition  of 
positive  control  of  licensee  corporation. 
O.K.  Bcstg.  Corp.,  from  George  E.  Oleson 
(50%)  by  Arthur  Kellar  (100%  after  trans- 
fer, 50%  before).  Consideration  $125,000. 
Ann.  March  18. 


Hearing  cases 

INITIAL  DECISIONS 

0  Hearing  Examiner  Asher  H.  Ende  issued 
initial  decision  looking  toward  (1)  granting 
applications  of  Albany  Electronics  Inc.  for 
new  vhf  tv  translator  stations  on  chs.  10  & 
12,  Laramie,  Wyo.,  to  translate  programs  of 
Denver,  Colo.,  stations  KOA-TV  (ch.  4) 
and  KLZ-TV  (ch.  7),  and  (2)  denying  ap- 
plications of  Laramie  Community  Tv  Co., 
Div.  of  Collier  Community  Tv  Inc.,  for  three 
new  vhf  tv  translator  stations  on  chs.  11  & 
13  in  Laramie,  and  on  ch.  8  in  Tie  Siding, 
Wyo  Action  March  20. 

■  Hearing  Examiner  Millard  F.  French 
issued  initial  decision  looking  toward  grant- 
ing application  of  Harry  Newby  for  new  am 
on  1300  kc,  5  kw,  DA,  D,  in  Cambridge. 
Minn.;  condition  and  pre-sunrise  operation 
with  daytime  facilities  precluded  pending 
final  decision  in  Doc.  14419.  Action  March  19. 

■  Hearing  Examiner  Basil  P.  Cooper  is- 
sued initial  decision  looking  toward  granting 
application  of  Boiling  Branham,  tr/as  Doug- 
las Countv  Bcstg.  Co.,  for  new  am  on  1520 
kc,  1  kw,  500  w-CH,  D,  in  Douglasville,  Ga.; 
condition  and  pre-sunrise  operation  with 
daytime  facilities  precluded  pending  final 
decision  in  Doc.  14419,  and  denying  appli- 
cation of  Five  Cities  Bcstg.  Inc.  for  same 
facilities  in  Austell,  Ga.  Action  March  18. 


DESIGNATED  FOR  HEARING 

WRMS  Beardstown,  111.— Designated  for 
hearing  application  to  increase  power  on  790 
kc,  DA,  D,  from  500  w  to  1  kw;  issues  in- 
clude Sees.  3.35  (a)  and  3.35  (b)  multiple 
ownership  and  concentration  of  control 
determinations;  made  WBBM  Chicago, 
which  filed  opposing  petition,   and  KREI 


Farmington,  Mo.,  parties  to  proceeding. 
Action  March  20. 

Marshall  Bcstg.  Co.,  Marshall,  Mich., 
Wright  Bcstg.  Co.,   East  Lansing,  Mich. — 

Designated  for  consolidated  hearing  appli- 
cations for  new  daytime  am  stations  on 
1540  kc— Marshall  with  250  w  and  Wright 
with  5  kw,  1  kw-CH,  DA;  issues  include 
See.  3.35  multiple  ownership  determination 
with  respect  to  Wright  Bcstg. 

KSHO-TV,  Harry  Wallerstein,  receiver, 
Las  Vegas,  Nev. — Designated  for  hearing 
applications  for  (1)  renewal  of  license  and 
(2)  assignment  of  license  to  Tv  Co.  of 
America  Inc.  and  (3)  transfer  of  control  of 
Nevada  Bcstrs.'  Fund  Inc.  (which  owns  96% 
interest  in  Tv  Co.  of  America)  from  Reed 
R.  Maxfield,  Carl  A.  Hulbert,  Robert  W. 
Hughes  and  Alex  Gold  to  Arthur  Powell 
Williams.  Issues  include  questions  of  un- 
authorized control,  failure  to  file  reports 
and  agreements,  and  misrepresentations. 
Action  March  13. 


OTHER  ACTIONS 

■  By  memorandum  opinion  &  order,  com- 
mission granted  in  part  joint  petition  by 
WMOZ  Inc.  and  Edwin  H.  Estes  to  extent 
of  rescheduling  oral  argument  from  April 
11  to  April  25  in  proceeding  on  renewal  of 
license  of  WMOZ  Mobile,  Ala.,  and  revoca- 
tion of  license  for  WPFA  Pensacola,  Fla.; 
afforded  each  party  30  minutes  for  argu- 
ment on  exceptions  to  initial  decision  and 
on  petition  to  reopen  record  and  remand 
filed  by  WMOZ-Estes.  Comr.  Craven  not 
participating.  Action  March  20. 

■  By  memorandum  opinion  &  order  in 
proceeding  on  applications  for  new  am 
stations  of  Charles  A.  Bell,  George  J. 
Helmer  III,  Wayne  H.  Lewis  and  Edward 
Bleier,  d/b  as  Newton  Bcstg.  Co.,  Newton, 
Mass.,  and  Transcript  Press  Inc..  Dedham, 
Mass.,  commission  denied  request  by  New- 
ton Bcstg.  Co.  for  permission  to  inspect  (1) 
written  request  of  Broadcast  Bureau  for 
subpena  duces  tecum  directed  to  Edward 
Bleier,  (2)  copy  of  subpena  duces  tecum 
issued  by  hearing  examiner  on  Jan.  4  re- 
quiring Bleier  to  produce  certain  records 
and  correspondence  relating  to  Newton 
partnership,  and  (3)  return  made  by  person 
serving  said  subpena.  Comr.  Craven  absent. 
Action  March  20. 

a  By  memorandum  opinion  &  order, 
granted  petition  by  Upper  Passaic  County 
Radio  and  reinstated,  nunc  pro  tunc,  as  of 
April  12,  1961,  date  of  original  filing,  its 
application  for  new  daytime  am  on  1500  kc, 
500  w,  DA,  in  Pompton  Lakes,  N.  J.  Action 
March  20. 

■  By  order,  commission  granted  petition 
by  Seaport  Bcstg.  Corp.  and  extended  to 
March  21  time  to  file  reply  to  exceptions  to 
initial  decision  in  consolidated  proceeding 
on  application  for  new  am  in  Lancaster, 
N.  Y.,  et  al.,  in  Docs.  14031  et  al.  Action 
March  19. 

b  Commission  gives  notice  Jan.  23  initial 
decision  which  looked  toward  granting  ap- 
plication of  Torrington  Bcstg.  Inc.  to  change 
facilities  of  WTOR  Torrington,  Conn.,  from 
1490  kc,  250  w,  unl.,  to  610  kc,  500  w-N,  1 
kw-LS.  DA-2,  became  effective  March  14 
pursuant  to  Sec.  1.153  of  rules.  Action  March 
18. 

■  By  memorandum  opinion  &  order,  com- 
mission denied  petition  by  Greater  Boston 
Tv  Corp.  for  reconsideration  of  Sept.  26, 
1962,  decision  which  supplemented,  modified 
and  affirmed  previous  decisions  which  (1) 
reinstated  cp  granted  WHDH  Inc.  for  new 
tv  on  ch.  5  in  Boston,  Mass.,  (2)  denied 
competing  applications  of  Greater  Boston 
Tv  Corp.  and  Mass.  Bay  Telecasters  Inc.  and 
(3)  granted  licenses  for  WHDH-TV  for 
period  of  four  months  only.  Chmn.  Minow 
dissented;  Comrs.  Hyde  and  Ford  concurred 
and  issued  statements;  Comrs.  Bartley, 
Craven  and  Henry  not  participating.  Action 
March  13. 

b  By  memorandum  opinion  &  order  in 
proceeding  on  application  of  Bigbee  Bcstg. 
Co.  for  new  am  in  Demopolis,  Ala.,  com- 
mission (1)  denied  Bigbee's  petition  to  re- 
quire Demopolis  Bcstg.  Co.,  party  to  pro- 
ceeding, to  file  application  for  renewal  of 
license  of  WXAL  Demopolis  to  facilitate 
comparative  analysis  of  whether  Bigbee  or 
Demopolis  is  best  qualified  to  serve  public 
interest  in  event  it  is  concluded  city  of 
Demopolis  can  support  only  one  station,  and 
(2)  dismissed  Bigbee's  petition  to  enlarge 
issues.  Comrs.  Bartley  and  Ford  dissented; 
Comr.  Craven  abstained  from  voting.  Action 
March  13. 

a  By  memorandum  opinion  &  order,  com- 
mission (1)  denied  joint  request  by  Philco 


Bcstg.  Co.  and  National  Bcstg.  Co.  for  ap- 
proval of  agreement  whereby  Philco  would 
withdraw  its  application  for  new  tv  on  ch. 
3  in  Philadelphia.  Pa.,  and  NBC  would  pay 
Philco  not  in  excess  of  $550,000,  and  (2) 
called  upon  Philco  to  determine,  without 
undue  delay,  whether  it  will  continue  to 
prosecute  its  application  which  is  in  con- 
solidated hearing  with  NBC's  application 
for  renewal  of  license  of  WRCV-TV  (ch.  3) 
Philadelphia  and  other  NBC-RKO  broadcast 
transfers  and  related  applications  in  Docs. 
13085  et  al.  Comrs.  Hyde  and  Lee  dissented; 
Comr.  Craven  not  participating.  Action 
March  13. 


Routine  roundup 

ACTIONS   BY  REVIEW  BOARD 

b  Granted  petition  by  Porter  County  Bcstg. 
Co.  and  extended  to  March  22  time  to  file 
opposition  to  petition  to  enlarge  issues  filed 
by  Valparaiso  Bcstg.  Co.  in  proceeding  on 
applications  for  new  am  stations  in  Val- 
paraiso, Ind.  Action  March  19. 

a  By  memorandum  opinion  &  order  in 
consolidated  am  proceeding  on  applications 
of  William  S.  Cook,  Colorado  Springs,  Den- 
ver Area  Bcstrs.  (KDAB),  Arvada,  both 
Colorado,  and  Charles  W.  Stone  (KCHY) , 
Cheyenne.  Wyo.,  in  Docs.  14815-7,  granted 
late  filed  motion  by  Lakewood  Bcstg.  Serv- 
ice Inc.  (KLAK),  Lakewood,  Colo.,  party 
respondent,  to  extent  of  enlarging  hearing 
issues  with  respect  to  KDAB's  application 
to  include  determinations  as  to  overlap, 
coverage,  and  suitability  of  ant.  site;  and 
made  KLOV  Loveland  and  KMOR  Littleton, 
both  Colorado,  parties  to  proceeding.  Board 
Member  Nelson  not  participating.  Action 
March  18. 

b  By  memorandum  opinion  &  order,  dis- 
missed requests  by  Smackover  Radio  Inc., 
Smackover,  Ark.,  for  stay  and  further  re- 
view of  Jan.  4  initial  decision  which  looked 
toward  granting  application  of  Ouachita 
Valley  Radio  Corp.  for  new  am  in  Camden, 
Ark.  Action  March  18. 

■  Granted  petition  by  International  Bcstg. 
Corp.  and  Mauricio  Alvarez-Martin,  appli- 
cants for  new  am  stations  in  Carolina,  P.  R.. 
and  extended  to  March  29  time  to  respond 
to  Broadcast  Bureau's  opposition  to  joint 
petition  for  approval  of  agreement.  Action 
March  18. 

a  By  memorandum  opinion  &  order  in 
consolidated  proceeding  on  applications  of 
Jesus  Vargas  Candelaria,  Bayamon,  P.  R., 
International  Bcstg.  Corp.,  and  Mauricio 
Alvarez-Martin,  both  Carolina,  P.  R.,  for 
new  am  stations  on  1400  kc,  250  w,  unl.,  in 
Docs.  14764  et  al..  granted  joint  petition  by 
Candelaria  and  International  for  approval 
of  agreement  whereby  International  would 
reimburse  Candelaria  for  expenses  incurred 
in  connection  with  latter's  application  in 
return  for  withdrawal;  dismissed  Candelaria 
application  with  prejudice.  Action  March  15. 

a  Granted  petition  by  Stuart  W.  Epperson 
and  extended  to  March  22  time  to  reply  to 
exceptions  filed  by  Broadcast  Bureau  in 
proceeding  on  Epperson's  application  for 
new  am  in  Winston-Salem,  N.  C.  Action 
March  15. 

■  In  proceeding  on  am  applications  of 
Accomack-Northampton  Bcstg.  Inc.  (WESR), 
Tasley,  Va.,  and  Chesapeake  Bcstg.  Corp. 
(WASA).  Harve  de  Grace,  Md.,  in  Docs. 
14945-6,  granted  petition  by  WESR  and  en- 
larged hearing  issues  to  include  Sec.  307  (b) 
determination.  Action  March  13. 

b  By  order,  held  in  abeyance  further  ac- 
tion in  proceeding  on  am  application  of 
KFNF  Bcstg.  Corp.  (KFNF),  Shenandoah, 
Iowa  (Nicholas  and  Victor  J.  Tedesco  sole 
stockholders),  pending  resolution  of  pro- 
ceedings on  Tedesco's  applications,  Gabriel 
Bcstg.  Co.,  Chisholm,  and  Tedesco  Inc., 
Bloomington,  both  Minnesota,  in  Docs.  14528 
and  14740.  Action  March  13. 


ACTIONS  ON  MOTIONS 

a  Commission  granted  request  by  Storer 
Bcstg.  Co.  and  extended  from  March  25  to 
May  24  time  to  file  comments  and  from 
April  10  to  June  10  for  replies  in  matter  of 
amendment  of  Sec.  1.307  of  rules  which 
would  bar  applications  under  multiple  own- 
ership rules  unless  applicant  first  disposes 
of  conflicting  holding.  Action  March  14. 

■  Commission  granted  request  by  Storer 
Bcstg.  Co.  and  extended  from  March  18  to 
March  25  time  to  file  comments  in  matter  of 
amendment  of  Part  3  of  rules  to  eliminate 
objectionable  loudness  of  commercial  an- 
nouncements   and    commercial  continuity 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

Offices  and  Laboratories 
1339  Wisconsin  Ave.,  N.W, 
Washington  7,  D.C.  FEderal  3-4800 

Member  AFCCE 


COMMERCIAL  RADIO 
EQUIPMENT  CO. 

Everett  L.  Dillard,  Cen.  Mgr. 
Edward  F.  Lorentz,  Chief  Engr. 
INTERNATIONAL  BLDC. 

Dl  7-1319 
WASHINGTON  4,  D.  C 
Member  AFCCE 


RUSSELL    P.  MAY 

711  14th  St.,  N.W.  Sheraton  Bldg 
Washington  5,  D.  C 
REpublic  7-3984 

Member  AFCCE 


GUY  C.  HUTCHESON 

P.O.  Box  32      CRestview  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 


HAMMETT  &  EDISON 

CONSULTING  RADIO  ENGINEERS 
Box  68,  International  Airport 
San  Francisco  28,  California 
Diamond  2-5208 
Member  AFCCE 


J.  G.  ROUNTREE 

CONSULTING  ENGINEER 
P.O.  Box  9044 
Austin  56,  Texas 
GLendale  2-3073 


MERL  SAXON 

CONSULTING  RADIO  ENGINEER 
622  Hoskins  Street 
Lufkin,  Texas 
NEprune  4-4242    NEptune  4-9558 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg. 
Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE 


A.  D.  Ring  &  Associates 

41  Years'  Experience  in  Radio 
Engineering 
1710  H  St.,  N.W.  298-6850 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


L.  H.  Carr  &  Associates 

Consulting 
Radio  &  Television 
EngFneers 
Washington  6,  D.  C.      Fort  Evans 
1000  Conn.  Ave.       Leesburg,  Va. 
Member  AFCCE 


SILLIMAN,  MOFFET 
&  KOWALSKI 

1405  C  St.,  N.W. 
Republic  7-6646 
Washington  5,  D.  C, 

Member  AFCCE 


JOHN  B.  HEFFELFINGER 

9208  Wyoming  PI.    Hiland  4-7010 
KANSAS  CITY  14,  MISSOURI 


VIR  N.  JAMES 

CONSULTING  RADIO  ENGINEERS 
Applications  and  Field  Engineering 

232  S.  Jasmine  St. 
Phone:  (Area  Code  303)  333-5562 

DENVER  22,  COLORADO 

Member  AFCCE 


WILLIAM  B.  CARR 

Consulting  Engineer 
AM— FM— TV 

Microwave 
P.  O.  Box  13287 
Fort  Worth  18,  Texas 
BUtler  1-1551 


Service 
Directory 


COMMERCIAL  RADIO 
MONITORING  CO. 

PRECISION  FREQUENCY 
MEASUREMENTS 
AM-FM-TV 
103  S.  Market  St., 
Lee's  Summit,  Mo. 
Phone  Kansas  City,  Laclede  4-3777 


CAMBRIDGE  CRYSTALS 
PRECISION  FREQUENCY 
MEASURING  SERVICE 

SPECIALISTS  FOR  AM-FM-TV 
445  Concord  Ave., 
Cambridge  38,  Mass. 
Phone  TRowbridge  6-2810 


contact 
BROADCASTING  MAGAZINE 
1735  Defoles  St.  N.W. 
Washington  6,  D.  C. 
tor  availabilities 
Phone:  ME  8-1022 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
Pilgrim  6-3000 
Laboratories,  Great  Notch,  N.  J. 

Member  AFCCE 


GAUTNEY 

& 

JONES 

CONSULTING  RA 

DIO 

ENGINEERS 

930  Warner  Bldg. 

Nat 

ional  8-7757 

Washington  4, 

D.  C. 

Member 

AFCCE 

KEAR  &  KENNEDY 

1302  18th  St.,  N.W.   Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE 


GEO.  P.  ADAIR  ENG.  CO. 
CONSULTING  ENGINEERS 

Radio-Television 
Communications-Electronics 
901  20th  St.,  N.  W. 
Washington,  D.  C. 
Federal  3-1116 
Membtr  AFCCE 


JULES  COHEN 
&  ASSOCIATES 

9th  Floor,  Securities  Bldg. 
729  15th  St.,  N.W..  393-4616 
Washington  5,  D.  C. 

Member  AFCCE 


A.  E.  Towne  Assocs.,  Inc. 

TELEVISION  and  RADIO 
ENGINEERING  CONSULTANTS 

420  Taylor  St. 
San  Francisco  2,  Calif. 
PR  5-3100 


RAYMOND  E.  ROHRER 
&  Associates 

Consulting  Radio  Engineers 
436  Wyatt  Bldg. 
Washington  5,  D.  C. 
Phone:  347-9061 

Member  AFCCE 


PAUL  DEAN  FORD 

Broadcast  Engineering  Consultant 
4341  South  8th  Street 
Terre  Haute,  Indiana 
Wabash  2643 


SPOT  YOUR 
FIRM'S  NAME 
HERE  .  . . 


GEORGE  C.  DAVIS 

CONSULTING  ENGINEERS 
RADIO  &  TELEVISION 

527  Munsey  Bldg. 
STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE 


Lohnes  &  Culver 

Munsey  Building      District  7-8215 
Washington  4,  D.  C. 

Member  AFCCE 


A.  EARL  CULLUM,  JR. 

CONSULTING  ENGINEERS 
INWOOD  POST  OFFICE 
DALLAS  9,  TEXAS 
MEIrose  1-8360 

Member  AFCCE 


WALTER  F.  KEAN 

CONSULTING  RADIO  ENGINEERS 
Associate 

George  M.  Sklom 
19  E.  Quincy  St.      Hickory  7-2401 
Riverside,  III.    (A  Chicago  suburb) 

Member  AFCCE 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
8200  Snowville  Road 
Cleveland  41,  Ohio 
Phone:  216-526-4386 

Member  AFCCE 


PETE  JOHNSON 

Consulting  am-fm-tv  Engineers 
Applications — Field  Engineering 

Suite  601       Kanawha  Hotel  Bldg. 

Charleston,  W.Va.    Dickens  2-6281 


E.  HAROLD  MUNN,  JR. 

BROADCAST  ENGINEERING 
CONSULTANT 

Box  220 
Coldwater,  Michigan 
Phone:  BRoadway  8-6733 


BARKLEY  &  DEXTER  LABS., 
INC. 

Donald  P.  Wise        fames  M.  Moran 
Consulting,  Research  Cr 
Development  for  Broadcasting 
Industry  &  Government 

50  Frankfort  St.       Diamond  3-3716 
Fitchburg,  Massachusetts 


To  be  Seen  by  100,000*  Readers 
— among  them,  the  decision-mak- 
ing station  owners  and  manag- 
ers, chief  engineers  and  techni- 
cians^— applicants  for  am,  fm,  tv 
and  facsimile  facilities. 
'ARB  Continuing  Readership  Study 
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SUMMARY  OF  COMMERCIAL  BROADCASTING 


Compiled  by  BROADCASTING,  March  20 


ON  AIR 


AM 
FM 
TV 


Lie. 

3,768 
1,071 
515 


Cps. 

55 
21 
54 


CPS 
Not  on  air 

128 
123 
83 


TOTAL  APPLICATIONS 
for  new  stations 

463 
187 
104 


OPERATING  TELEVISION  STATIONS 

Compiled  by  BROADCASTING,  March  20 


Commercial 
Non-commercial 


VHF 

486 
47 


UHF 

93 
21 


TOTAL 
TV 

579 


COMMERCIAL  STATION  BOXSCORE 


Compiled  by  FCC,  Feb. 

Licensed  (all  on  air) 
Cps  on  air  (new  stations) 
Cps  not  on  air  (new  stations) 
Total  authorized  stations 
Applications  for  new  stations  (not  in  hearing) 
Applications  for  new  stations  (in  hearing) 
Total  applications  for  new  stations 
Applications  for  major  changes  (not  in  hearing) 
Applications  for  major  changes  (in  hearing) 
Total  applications  for  major  changes 
Licenses  deleted 
Cps  deleted 

Mncludes  3  stations  operating  on  unreserved  channels. 


28 
AM 

3,760 
63 
115 
3,938 
277 
198 
475 
315 
55 
370 
1 
2 


FM 

1,066 
26 
122 
1,214 
173 
13 
186 
109 
3 

112 
1 
0 


TV 

515 
64 
79 

658 
54 
50 

104 
43 
8 

51 

1 
0 


over  am,  fm  and  tv  stations.  Action  March 
14. 

By  Chief  Hearing  Examiner  James  D. 
Cunningham 

.  Designated  Examiner  H.  Gifford  Irion 
to  preside  at  hearing  in  proceeding  on  am 
applications  of  Van  Wert  Bcstg  Co.,  Ply- 
mouth, tad.,  and  Mid-States  Bcstg.  Co. 
(WDZ)  Decatur,  111.;  scheduled  prehearing 
conference  for  April  16  and  hearing  for  May 
20.  Action  March  18. 

.  Designated  Examiner  Forest  L.  Mc- 
Clenning  to  preside  at  hearing  m  proceed- 
ing on  application  of  Big  Bear  Lake  Bcstg. 
Co  for  new  am  in  Big  Bear  Lake,  Calif, 
scheduled  prehearing  conference  for  April 
18  and  hearing  for  May  8.  Action  March  18. 

■  Designated  Examiner  Chester  F.  Nau- 
mowicz  Jr.  to  preside  at  hearing  m  pro- 
ceeding on  am  application  of  K-F1V  inc. 
(KFIV)  Modesto,  Calif.;  scheduled  pre- 
hearing conference  for  April  16  and  hearing 
for  May  20.  Action  March  18. 

.  Designated  Examiner  Millard  F.  French 
to  preside  at  hearing  in  proceedmg  on  ap- 
plications of  Harry  WaUerstein,  receiver, 
Tv  Co.  of  America  Inc.,  for  renewal  of  li- 
cense, assignment  of  license,  and  transfer 
of  control  of  KSHO-TV  Las  Vegas,  Nev.,  m 
Docs  15006-8;  scheduled  prehearing  con- 
ference for  April  15  and  hearing  for  June  J. 
Action  March  18. 

■  In  proceeding  on  applications  of  Chisago 
County  Bcstg.  Co.  for  new  daytime  am  on 
1380  kc,  500  w,  in  Lindstrom,  Minn,  and 
Brainerd  Bcstg.  Co.  to  change  operation  of 
KLIZ  Brainerd,  Minn.,  on  1380  kc  from  1 
kw-D  to  5  kw,  unl.,  DA-N,  (1)  granted 
petition  by  Brainerd  and  accepted  notice 
of  appearance  filed  late,  and  (2)  dismissed 
with  prejudice  for  failure  to  prosecute 
Chisago's  application.  Action  March  15. 

■  Granted  petition  by  Mel  Wheeler  to 
extent  of  dismissing  application,  but  with 
prejudice,  for  new  am  in  Plymouth,  Ind., 
and  retained  in  hearing  status  application 
of  Jasper  County  Bcstg.  Corp.  for  new  am 
in  Rensselaer,  tad.  Action  March  14. 

B  By  order  in  investigatory  proceeding 
involving  McLendon  Corp.  (WYNR),  Chi- 
cago, 111.,  denied  motion  by  McLendon  Corp. 
for  prehearing  conference.  Action  March  13. 
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By  Hearing  Examiner  Basil  P.  Cooper 

■  Granted  motion  by  1360  Bcstg.  Inc. 
(WEBB),  Baltimore,  Md„  and  extended 
from  March  15  to  March  29  date  for  ex- 
change of  preliminary  engineering  exhibits, 
March  29  to  April  12  for  exchange  of  final 
engineering  exhibits,  and  from  April  8  to 
April  22  for  start  of  evidentiary  hearing  in 
proceeding  on  am  application.  Action  March 
18. 

B  Pursuant  to  agreements  reached  at 
March  15  prehearing  conference  in  proceed- 
ing on  application  of  Rhinelander  Tv  Cable 
Corp.  for  new  am  in  Rhinelander,  Wis.,  in 
Doc.  14971,  continued  April  25  evidentiary 
hearing  to  May  20.  Action  March  15. 

■  Granted  joint  petition  by  applicants  and 
continued  from  March  15  to  April  5  date 
for  preliminary  exchange  of  exhibits,  March 
25  to  April  15  for  final  exchange  of  exhibits, 
and  April  1  to  April  22  date  of  evidentiary 
hearing  in  proceeding  on  applications  of 
Kansas  Bcstrs.  Inc.  and  Salina  Radio  Inc. 
for  new  am  stations  in  Salina,  Kans.  Action 
March  15. 

By  Hearing  Examiner  James  D. 
Cunningham 

b  On  own  motion,  subject  to  decision  of 
commission  upon  respondent's  appeal  from 
Review  Board's  ruling,  released  Feb.  26, 
which  denied  petition  for  review  of  hearing 
examiner's  order  of  Jan.  7  for  further  hear- 
ing in  matter  of  revocation  of  license  and 
SCA  of  Carol  Music  Inc.  for  WCLM  (FM) 
Chicago,  111.,  continued  April  2  further 
hearing  to  April  4,  in  Chicago.  Action  March 
14. 

By  Hearing  Examiner  Charles  J.  Frederick 

a  Granted  petition  by  Berkshire  Bcstg. 
Corp.,  Stratford,  Conn.,  and  extended  from 
March  15  to  March  22  time  to  file  reply 
findings  of  fact  and  conclusions  of  law  in 
proceeding  on  application,  et  al.,  in  con- 
solidated am  proceeding  in  Docs.  8716  et  al. 
Action  March  12. 

By  Hearing  Examiner  Millard  F.  French 

B  Upon  request  by  Broadcast  Bureau  and 
with  consent  of  all  parties  in  Largo,  Fla., 


tv  ch.  10  proceeding  in  Docs.  12445-50, 
changed  time  of  March  19  hearing  from  10 
a.m.  to  1:00  p.m.  Action  March  18. 

a  Upon  request  of  applicant  and  without 
objection  on  part  of  any  party  to  proceed- 
ing on  am  application  of  Radio  Ashland  Inc. 
(WNCO),  Ashland,  Ohio,  extended  from 
March  21  to  April  1  date  for  exchange  of 
exhibits,  March  29  to  April  9  for  notification 
of  witnesses,  and  continued  April  5  hearing 
to  April  17.  Action  March  15. 

a  By  order,  formalized  agreements  and 
rulings  made  at  March  13  prehearing  con- 
ference in  proceeding  on  am  application  of 
Norristown  Bcstg.  Inc.  (WNAR),  Norris- 
town,  Pa.;  scheduled  May  27  for  exchange 
of  exhibits,  June  4  for  notification  of  wit- 
nesses, and  rescheduled  April  17  hearing 
for  June  12.  Action  March  14. 


By  Hearing  Examiner  Arthur  A.  Gladstone 

a  Upon  request  by  Broadcast  Bureau  and 
without  objection  by  applicant,  extended 
from  March  25  to  April  5  time  to  file  pro- 
posed findings  in  proceeding  on  application 
of  Avoyelles  Bcstg.  Corp.  for  new  am  in 
New  Roads,  La.  Action  March  19. 

a  Granted  motion  by  Z-B  Bcstg.  Co.  and 
continued  March  18  hearing  to  July  1  in 
proceeding  on  its  application  and  Service 
Bcstg.  Corp.  for  new  am  stations  in  Zion, 
111.,  and  Kenosha,  Wis.,  respectively.  Ac- 
tion March  14. 

a  In  consolidated  am  proceeding  on  appli- 
cations of  Pekin  Bcstg.  Co.  (WSIV),  Pekin, 
111.,  Tedesco  Inc.  (KWKY),  Des  Moines,  and 
Des  Moines  County  Bcstg.  Co.,  Burlington, 
both  Iowa,  in  Docs.  8342  et  al.,  ordered  (1) 
if  petition  of  Tedesco  for  leave  to  dismiss 
application  is  granted,  if  Pekin  Bcstg.  files 
by  March  26  petition  for  severance  of  appli- 
cation from  that  of  Des  Moines,  and  if  such 
petition  is  granted,  hearings  with  respect  to 
Pekin  will  proceed  on  April  8  and  Des 
Moines  on  June  24;  and  (2)  in  event  re- 
spective petitions  of  Tedesco  or  Pekin  are 
not  acted  upon  favorably,  hearing  on  all 
three  applications  will  be  postponed  from 
April  8  to  June  24.  Action  March  13. 


By  Hearing  Examiner  Isadore  A.  Honig 

a  On  own  motion,  postponed  from  April 
9  to  April  19  date  for  exchange  of  appli- 
cant's exhibits,  from  April  18  to  April  30 
for  notification  as  to  applicant's  witnesses 
desired  for  cross-examination,  and  contin- 
ued April  23  hearing  to  May  7  in  consoli- 
dated proceeding  on  applications  of  Chisago 
County  Bcstg.  Co.,  Lindstrom,  and  Brainerd 
Bcstg.  Co.  (KLIZ),  Brainerd,  Minn.  Action 
March  15. 

a  On  own  motion,  postponed  indefinitely 
dates  heretofore  fixed  for  preliminary  ex- 
change of  applicant's  exhibits,  final  ex- 
change notification  as  to  witnesses,  and 
commencement  of  hearing  (viz.,  March  15, 
April  5,  April  15,  and  April  30,  respectively) 
pending  consideration  of,  and  action  on, 
petition  for  dismissal  by  Warsaw-Mount 
Olive  Bcstg.  Co.  of  application  for  new  am 
in  Warsaw,  N.  C.  Action  March  14. 

a  By  order,  formalized  procedural  agree- 
ments reached  at  March  12  prehearing  con- 
ference in  proceeding  on  am  applications  of 
Chisago  County  Bcstg.  Co.,  Lindstrom,  and 
Brainerd  Bcstg.  Co.  (KLIZ),  Brainerd,  both 
Minnesota,  in  Docs.  14957-8;  continued  April 
17  hearing  to  April  23,  and,  on  own  motion, 
relieved  Brainerd  of  obligation  to  exchange 
copies  of  proposed  exhibits  with  Chisago 
which  was  held  by  examiner  at  prehearing 
conference  to  be  in  default  for  failure  to 
prosecute  its  application.  Action  March  12. 


By  Hearing  Examiners  Annie  Neal  Huntting 
and  Charles  J.  Frederick 

b  Granted  petition  by  Broadcast  Bureau 
and  extended  from  March  18  to  April  1 
time  to  file  proposed  findings  and  conclu- 
sions in  consolidated  am  proceeding  on 
applications  of  Kent-Ravenna  Bcstg.  Co., 
Kent,  Ohio,  et  al.  Action  March  13. 


By  Hearing  Examiner  H.  Gifford  Irion 
a  On  own  motion,  cancelled  March  18 
further  hearing  and  scheduled  conference 
for  April  1  in  proceeding  on  applications  of 
WIDU  Bcstg.  Inc.  and  Al-Or  Bcstg.  Co.  for 
new  am  stations  in  Asheboro  and  Mebane, 
both  North  Carolina,  respectively.  Action 
March  13. 

By  Hearing  Examiner  Chester  F. 
Naumowicz  Jr. 

a  Granted  motion  by  Denver  Area  Bcstrs. 
(KDAB),  Arvada,  Colo.,  and  extended  from 
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March  18  to  April  8  date  for  final  exchange 
of  exhibits,  March  25  to  April  15  for  notifi- 
cation of  witnesses,  and  April  1  to  April  22 
for  commencement  of  hearing  in  proceed- 
ing on  am  application,  et  al.,  which  is  in 
consolidated  proceeding  in  Docs.  14815-7. 
Action  March  15. 

■  Granted  request  by  Broadcast  Bureau 
and  extended  to  March  28  time  to  file  pro- 
posed findings  in  proceeding  on  application 
of  Cannon  Bcstg.  Co.  for  new  am  in  Wood- 
bury, Tenn.  Action  March  13. 

By  Hearing  Examiner  Herbert  Sharfman 

■  Following  March  18  oral  argument  in 
proceeding  on  applications  of  Rockland 
Bcstg.  Co.,  Rockland  Radio  Corp.,  and 
Rockland  Bcstrs.  Inc.  for  new  am  stations 
in  Blauvelt  and  Spring  Valley,  both  New 
York,  respectively,  in  Docs.  14510  et  al., 
granted  motion  by  Rockland  Bcstg.  Co.  and 
petition  by  Rockland  Radio  Corp.  for  lim- 
ited reopening  of  record,  to  extent  of  re- 
opening record  to  permit  consideration  of 
receipt  of  exhibits  attached  to  motion  and 
petition;  and  further  extended  from  March 
25  to  April  1  time  to  file  initial  proposed 
findings  and  from  April  4  to  April  11  for 
replies.  Action  March  18. 

B  Upon  request  by  applicants,  extended 
certain  procedural  dates  and  continued 
April  17  hearing  to  April  24  in  proceeding 
on  applications  of  North  Atlanta  Bcstg.  Co. 
and  J.  Lee  Friedman  for  new  am  stations 
in  North  Atlanta,  Ga.  Action  March  18. 

■  Upon  request  of  Colchester  Bcstg.  Corp., 
Herndon,  Va.,  scheduled  further  conference 
for  9  a.m.,  March  20,  in  proceeding  on  its 
application,  et  al.,  which  is  in  consolidated 
am  proceeding  in  Docs.  14873  et  al.  Action 
March  14. 

■  Upon  request  by  Rockland  Bcstrs.  Inc., 
and  without  objection  by  other  parties, 
further  extended  from  March  18  to  March 
25  time  to  file  proposed  findings  and  from 
March  23  to  April  4  for  replies  in  proceed- 
ing on  application  for  new  am  in  Spring 
Valley,  N.  Y.,  et  al.,  which  is  in  consolidated 
am  proceeding  in  Docs.  14510  et  al.  Action 
March  13. 

■  Upon  request  by  Southern  Radio  &  Tv 
Co.  extended  from  March  18  and  March  29 
to  March  25  and  April  5,  respectively,  dates 
for  informal  exchange  and  formal  exchange 
of  written  direct  cases  of  applicants;  and, 
as  result  of  foregoing  extensions,  extended 
from  April  5  to  April  11  date  for  receipt  of 
notice  of  witnesses  desired  for  cross-ex- 
amination, and  further  rescheduled  April  9 
hearing  for  April  25  in  proceeding  on  South- 
ern's application  for  new  am  in  Lehigh 
Acres,  Fla.,  et  al,  in  Docs.  14909-10.  Action 
March  13. 


BROADCAST  ACTIONS 
by  Broadcast  Bureau 

Actions  of  March  19 

KFRE-TV  Fresno,  Calif— Granted  license 
covering  installation  of  aux.  ant.  system  at 
main  trans,  site. 

KOLD-TV  Tucson,  Ariz. — Granted  license 
covering  aux.  trans,  and  ant.  at  old  trans, 
site. 

KFBC-TV  Cheyenne,  Wyo. — Granted  li- 
cense covering  installation  of  aural  aux. 
trans. 

KSWS-TV  Roswell,  N.  M— Granted  cp  to 
change  aural  ERP  to  161  kw,  type  trans, 
and  type  ant.,  ant.  height  to  1760  ft.,  and 
make  changes  in  ant.  structure  and  equip- 
ment. 

■  Following  stations  were  granted  exten- 
sions of  completion  dates  as  shown:  *WJSP- 
TV  Columbus,  Ga.,  to  Sept.  19;  WRSJ  Baya- 
mon,  P.  R.,  to  Sept.  30;  WKOK  Sunbury, 
Pa.,  to  May  15;  KNOP  North  Platte,  Neb., 
to  Sep.  3;  WNVY  Pensacola,  Fla.,  to  Sept. 
26;  KSTU  Logan,  Utah,  to  June  30;  WPAG 
Ann  Arbor,  Mich.,  to  May  19;  KABL  Oak- 
land, Calif.,  to  July  25;  WNAM  Nennah- 
Menasha,  Wis.,  to  June  1;  WMPP  Chicago 
Heights,  111.,  to  July  31;  KYND  Tempe, 
Ariz.,  to  Oct.  8;  WLVN  Nashville,  Tenn.,  to 
April  15,  and  change  type  trans,  and  main 
studio  location. 


Actions  of  March  18 

WHAV  Haverhill,  Mass.— Granted  in- 
creased daytime  power  on  1490  kc,  from  250 
w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  installation  of  new  trans.; 
conditions. 

■  Granted  renewal  of  licenses  for  normal 
license  term,  on  which  action  had  been 
deferred,  for  Kaiser  Industries  Corp.  sta- 
tions KHJK  (TV)  Hilo  and  KHVH-TV  Hono- 
lulu,  both  Hawaii;    without   prejudice  to 


such  further  action  as  commission  may 
deem  appropriate  as  result  of  pending  crim- 
inal anti-trust  suit  of  U.  S.  v.  Kaiser  Alumi- 
num &  Chemical  Sales  Inc. 

WBBR  East  St.  Louis,  Mo. — Granted  li- 
cense covering  installation  of  aux.  trans, 
at  main  trans,  site. 

WDEA  Ellsworth,  Me. — Granted  license 
covering  change  in  frequency,  increase  in 
power  and  installation  of  new  trans. 

WBCA  Bay  Minette,  Ala.,  &  WLBB  Car- 
rollton,  Ga.,  Southwest  Alabama  Bcstg.  Inc. 
— Granted  mod.  of  licenses  to  change  name 
to  Faulkner  Radio  Inc. 

WRGB  (TV)  Schenectady,  N.  Y. — Granted 
cp  to  change  type  trans,  and  make  other 
equipment  changes  (main  trans,  and  ant.). 

KWBE-FM  Beatrice,  Neb.— Granted  cp  to 
increase  ERP  to  97  kw  and  install  new 
trans.;  remote  control  permitted. 

WNIK  Arecibo,  P.  R.— Granted  mod.  of 
cp  to  increase  radiation  to  205  mv/m  kw. 

WKTN-FM  Kenton,  Ohio— Granted  mod. 
of  cp  to  change  main  studio  location;  re- 
mote control  permitted. 

W08AF  Greenburg,  Pa. — Granted  mod.  of 
cp  to  change  type  trans,  and  make  changes 
in  ant.  system  for  vhf  tv  translator  station. 

WPDR  Portage,  Wis. — Granted  extension 
of  completion  date  to  Aug.  20. 

Placerville  Tv  Assn.,  Placerville,  Colo. — ■ 
Granted  cp  for  new  vhf  tv  translator  sta- 
tion, on  ch.  7,  to  translate  programs  of 
KREX-TV  (ch.  5)  Grand  Junction,  Colo. 

Actions  of  March  15 

WGRV-FM  Greeneville,  Tenn. — Granted 
cp  to  decrease  ERP  to  4  kw,  increase  ant. 
height  to  270  ft.,  install  new  ant.  and  trans, 
and  make  changes  in  ant.  system. 

KCLN  Clinton,  Iowa — Granted  cp  to  in- 
stall new  trans.;  condition. 

*WSOU  (FM)  South  Orange,  N.  J. — 
Granted  cp  to  install  new  ant.  and  make 
changes  in  ant.  system. 

■  Granted  licenses  covering  increase  in 
daytime  power  and  installation  of  new 
trans,  for  following  stations:  KXOX  Sweet- 
water, Tex.;  WSNJ  (main)  Bridgeton,  N.J. 

■  Granted  renewal  of  licenses  for  follow- 
ing stations,  including  auxiliaries,  for  nor- 
mal license  term,  on  which  action  had  been 
deferred:  KALI  San  Gabriel,  Calif.;  KOCW 
(FM)  Tulsa,  Okla.;  KARY  Prosser,  Wash.; 
KPCS  (FM)  Pasadena,  Calif.;  KBCH  Ocean- 
lake,  Ore.;  KRKD  Los  Angeles,  Calif.; 
KBOX  Dallas,  Tex.;  KRNS  Burns,  Ore.; 
KCOK  Tulare,  Calif.;  KRYS  Corpus  Christi, 
Tex.;  *KCRW  (FM)  Santa  Monica,  Calif.; 
KSBW  Salinas,  Calif.;  KENL  Areata,  Calif.; 
•KSDS  (FM)  San  Diego,  Calif.;  KENO  Las 
Vegas,  Nev.;  KSLY  San  Luis  Obispo,  Calif.; 
KETO  Seattle,  Wash.;  KSXX  Salt  Lake  City, 
Utah;  KEYM-FM  Santa  Maria,  Calif.;  KTDO 
Toledo,  Ore.;  KFMY  (FM)  Eugene,  Ore.; 
KTIL  Tillamook,  Ore.;  KGU  Honolulu,  Ha- 
waii; KTUE  Tulia,  Tex.;  KHAR  Anchorage, 
Alaska;  KUMA  Pendleton,  Ore.;  KHFR(FM) 
Monterey,  Calif.;  KUOW  (FM)  Seattle, 
Wash.;  KHOT  Madera,  Calif.;  KWCO  Chick- 
asha,  Okla.;  KKAS  Silsbee,  Tex.;  KWHO 
Salt  Lake  City,  Utah;  KKEY  Vancouver, 
Wash.;  KWSC  Pullman,  Wash.;  KLAM  Cor- 
dova, Alaska;  KXLE  Ellensburg,  Wash.; 
KLUC  Las  Vegas,  Nev.;  KXOX  Sweetwater, 
Tex.;  KLUK  Evanston,  Wyo.;  WHLP  Cen- 
terville,  Tenn.;  KMCM  McMinnville,  Ore.; 
WTTS  Bloomington,  Ind.;  KNOG  Nogales, 
Ariz.;  WBBR-AM-FM  East  St.  Louis,  111. 


■  Granted  renewal  of  licenses  for  follow- 
ing translator  stations  for  normal  license 
term:  Headwaters  Tv  Translator  Corp., 
K70BG,  and  K74AR,  Deer  River,  K70BZ, 
and  K75AM,  Bemidji,  and  K78AK  and 
K82AF,  Cass  Lake,  all  Minnesota;  Minnesota 
Valley  Tv  Improvement  Corp.,  K74BT,  and 
K78BB,  Granite  Falls,  Minn.;  Park  River 
Commercial  Club,  K08CZ,  Park  River,  N.  D.; 
Redwood  Tv  Improvement  Corp.,  K80AL, 
K70BB,  K83AE,  K77AI,  Redwood  Falls, 
Minn.;  Renville  County  Tv  Corp.,  K71AM. 
K76AO,  and  K82AH,  Olivia,  Minn.;  Russell 
T.V.  Club  Inc.,  K06CM,  Russell,  Minn.; 
Watonwan  Tv  Improvement  Assn.,  K72BA, 
K78  AM,  K81AE,  and  K75AP,  St.  James, 
Minn.;  Windom  Area  Tv  Inc.,  K77AR,  Win- 
dom,  Minn. 

■  Granted  renewal  of  licenses  of  follow- 
ing, including  auxiliaries,  for  normal  license 
term,  on  which  action  had  been  deferred: 
KIVA  (TV)  Yuma,  Ariz.;  KMJ-TV  Fresno, 
Calif.;  KFRE-TV  Fresno,  Calif.;  KFMB-TV 
San  Diego,  Calif.;  KJEO(TV)  Fresno,  Calif.; 
KERO-TV    Bakersfield,    Calif.;  KOGO-TV 
San  Diego,  Calif.;   KBAK-TV  Bakersfield, 
Calif.;   KPIX   (TV)    San  Francisco,  Calif.; 
KNTV    (TV)    San  Jose,  Calif.;  KSBW-TV 
Salinas,  Calif.;  KGMB-TV  Honolulu,  Hawaii; 
KSBY-TV  San  Luis  Obispo,  Calif.;  KHBC- 
TV  Hilo,  Hawaii;  KVIP-TV  Redding,  Calif.; 
KMAU-TV  Wailuku,  Hawaii;  KRON-TV  San 
Francisco,    Calif.;   KONA    (TV)  Honolulu, 
Hawaii;  KOVR  (TV)  Stockton,  Calif.;  KALA 
(TV)    Wailuku,   Hawaii;   KBOI-TV  Boise, 
Idaho;  KALU  (TV)  Hilo,  Hawaii;  KLLX-TV 
Twin  Falls,  Idaho;  KING-TV  Seattle,  Wash.; 
KATU   Portland,    Ore.;    KIRO-TV  Seattle, 
Wash.;   KOTI    (TV)    Klamath  Falls,  Ore.; 
KREM-TV  Spokane,  Wash.;  KFDA-TV  Am- 
arillo,    Tex.;    KXLY-TV    Spokane,  Wash.; 
KGNS-TV   Laredo,   Tex.;    KCBY-TV  Coos 
Bay,  Ore.;  KONO-TV  San  Antonio,  Tex.; 
KOIN-TV  Portland,  Ore.;  KOSA-TV  Odessa, 
Tex.;  KPTV  (TV)  Portland,  Ore.;  KPAR- 
TV  Sweetwater,  Tex.;  KGW-TV  Portland, 
Ore.;    KROD-TV   El   Paso,   Tex.;  KOB-TV 
Albuquerque,  N.  M.;  KCPX-TV  Salt  Lake 
City,  Utah;  KCOP  (TV)  Los  Angeles,  Calif.; 
KUTV  (TV)   Salt  Lake  City,  Utah;  KTLA 
(TV)  Los  Angeles,  Calif.;  KOMO-TV  Seattle, 
Wash.;   KNXT    (TV)    Los  Angeles,   Cahf .; 
KTWO-TV  Casper,  Wyo.;  KNBC  (TV)  Los 
Angeles,  Calif.;  KFBC-TV  Cheyenne,  Wyo.; 
KIMA    (TV)    Yakima,    Wash.;  KTAR-TV 
Mesa,    Ariz.;    KEPR    (TV)    Pasco,  Wash.; 
KLAS-TV  Las  Vegas,  Nev.;  KGO-TV  San 
Francisco,  Calif.;  KLTV  (TV)  Tyler,  Tex.; 
KMVI  (TV)  Wailuku,  Hawaii;  KSL-TV  Salt 
Lake  City,  Utah;  KOLD-TV  Tucson,  Ariz.; 
KOLO-TV  Reno,  Nev.;  KCRA-TV  Sacramen- 
to, Calif.;  KLBK-TV  Lubbock,  Tex.;  KNDO 
(TV)  Yakima,  Wash.;  KVII  (TV)  Amarillo, 
Tex.;  KNDU-TV  Richland,  Wash.;  KLRJ-TV 
Henderson,  Nev.;  KVIQ-TV  Eureka,  Calif.; 
KIEM-TV  Eureka,  Calif.;  KTTV  (TV)  Los 
Angeles,  Calif.,  "without  prejudice  to  what- 
ever action,  if  any,  commission  many  deem 
warranted  as  result  of  any  final  determina- 
tion reached  by  commission  in  connection 
with  'notice  of  inquiry'  in  matter  of  making 
vhf  tv  channels  available  for  non-commer- 
cial education  use  at  Los  Angeles,  Calif." 

Actions  of  March  14 

WMIQ  Iron  Mountain,  Mich. — Granted  in- 
creased daytime  power  on  1450  kc,  from  250 
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I'm  John  Box  of  the  Balaban  Group. 

You  see  a  man  who  knows  great 
radio  programming  when  he  hears  it. 
"I  heard  Radio  a  la  Carte.  I  bought 
it  for  WIL  and  KBOX."  Find  Marv 
Kempner  in  Suite  1119A  at  the  Con- 
rad Hilton.  You'll  be  glad  you  did. 


Mark  Century  Corporation 
6  West  57th  St.,  N.  Y.  19,  N.  Y.  CI  5-3741 
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CLASSIFIED  ADVERTISEMENTS 

(Payable  in  advance.  Checks  and  money  orders  only.)   (FINAL  DEADLINE — Monday  preceding  publication  date.) 

•  SITUATIONS  WANTED  20(  per  word— $2.00  minimum  •  HELP  WANTED  25*  per  word— $2.00  minimum. 

•  DISPLAY  ads  #20.00  per  inch— STATIONS  FOR  SALE,  WANTED  TO  BUY  STATIONS  and  EMPLOYMENT  AGEN- 
CIES advertising  requires  display  space. 

•  All  other  classifications  20  per  word — $4.00  minimum. 

•  No  charge  for  blind  box  number.  Send  replies  to  Broadcasting,  1735  DeSales  St.,  N.W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance  separately,  please).  All  transcriptions,  photos, 
etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


RADIO  Help  Wanted— (Cont'd)  Help  Wanted— (Cont'd) 


Help  Wanted — Management 


Multiple  owner  separating  radio  and  tv 
management.  Need  high  caliber  man  with 
proven  sales  and  administrative  experi- 
ence for  new  position  of  manager  of  radio. 
Unusual  opportunity.  Send  full  details  and 
pic  Box  C-297,  BROADCASTING. 


Management  trainee:  Top  notch  salesman 
ready  to  move  with  growing  organization. 
Contact  one  of  America's  highest  rated 
stations.  WROV,  Roanoke,  Virginia. 


Wanted  manager  sales  experience,  1000  watt 
Oklahoma  station  full  time.  Good  proposi- 
tion qualified  man.  State  age,  experience, 
references.  Box  685,  Brownwood,  Texas. 


Sales 


Wanted:  Top  notch  salesman  to  call  on 
radio  stations  in  North  Carolina,  South 
Carolina  and  Virginia,  and  sell  low  cost 
custom  spot  package  plans.  If  you  can 
average  five  sales  each  week  your  income 
will  be  $300  weekly,  $1,300  monthly  or 
$15,600  annually.  You  must  be  able  to  sup- 
port your  self  for  thirty  days,  have  car. 
Send  complete  resume,  photo  and  phone 
number  to  Box  C-185,  BROADCASTING. 


Well  established  midwest  daytimer  has 
opening  for  an  experienced  salesman.  Es- 
tablished accounts.  Good  future  with  a 
growing  operation.  Box  C-203,  BROAD- 
CASTING. 


Southwest  of  Chicago.  Capable  man  will 
earn  at  leat  $6,000  first  year.  Box  C-207, 
BROADCASTING. 


Southern  California.  Immediate  opening  for 
solid  salesman,  capable  of  management, 
with  top  station  multiple  chain.  Box  C-236, 
BROADCASTING. 


A  sales  producing  manager  wanted  for  new 
small  market,  kw  am,  Texas.  Growing 
group  offers  excellent  opportunity  for  re- 
sponsible man.  Box  C-264,  BROADCAST- 
ING. 


Salesman,  for  the  north  bay  area  of  San 
Francisco  guarantee.  $400  a  month.  Call  or 
write  KVON,  Napa,  California. 


Sales  manager,  expanding  operation  .  .  . 
unlimited  opportunities.  Send  references. 
Contact:  J.  L.  Seed,  Manager,  WEIC, 
Charleston,  Illinois. 


Experienced  salesman  with  good  character 
and  general  knowledge  of  broadcasting  for 
media  brokerage  work  in  eastern  states. 
Interviews  in  New  York  city  this  week. 
Chapman  Co.,  PL  9-5697. 


A  promotion  to  manager  has  created  an 
opening  for  an  experienced  salesman. 
WSMI,  Litchfield,  Illinois. 


Announcers 


Aggressive  500  watt  west  Texas  radio  sta- 
tion always  interested  in  able  and  ambitious 
announcers  and  newscasters,  first  class  tick- 
et required  for  newsmen.  Interested?  Write 
Box  C-9,  BROADCASTING. 


Personality  dj,  modified  format,  Virginia. 
Send  tape,  photo,  resume,  all  details  first 
letter.  All  tapes  returned.  Box  C-165, 
BROADCASTING. 


Announcers 


Intermountain  radio  station  wants  an- 
nouncer-copywriter. Good  deal  for  right 
man.  Send  audition  tape,  snapshot  and 
copy  samples.  If  you  have  personal  prob- 
lems, don't  apply.  Starting  salary  based  on 
experience.  Box  C-176,  BROADCASTING. 


Major  midwest  market  wants  you.  Benefit 
loaded  station  needs  most  happy  fellow  to 
meet  and  beat  tough  morning  competition. 
Also  wants  bright  ladies  home  companion 
for  afternoon  and  travel  time  .  .  .  plus, 
the  right  man  as  night  man.  Rush  tapes, 
background,  salary.  Box  C-180.  BROAD- 
CASTING. 


Attention  top  announcers!  Make  commer- 
cials for  agency  at  your  station!  We  furnish 
copy  pay  top  talent.  Send  audition  tape 
your  best  work  immediately.  Box  C-250, 
BROADCASTING. 


5000  watt  Connecticut  market  needs  live 
d.j.  Top  100  format.  Send  resume  and  tape 
immediately  to  Box  C-255,  BROADCAST- 
ING. 


Wanted  soon  3  1st  phone  announcers  top 
station.  30  miles  from  Philadelphia.  Experi- 
enced only.  Box  C-262,  BROADCASTING. 


Illinois  kilowatt  good  music  station  em- 
phasizing quality  production  seeks  versatile 
announcer  for  deejay  work  plus  news 
gathering  and  writing.  Excellent  starting 
salary  many  fringe  benefits  for  mature  man 
with  proved  ability.  Personal  interview  re- 
quired. List  age,  education,  family  status, 
detailed  experience,  telephone  number.  Box 
C-296,  BROADCASTING. 


Bright  happy  sounding  fast  paced  drive 
timed  dj  and/or  production  director  wanted 
by  midwest  major  market  top  modern  sta- 
tion. Excellent  opportunity  for  right  man. 
Send  tape,  photo,  and  resume.  Box  C-301, 
BROADCASTING. 


Fulltime  well  established  eastern  station 
needs  good  experienced  announcer.  Good 
pay,  good  opportunity  for  play  by  play. 
Rush  tape  to  Box  C-302,  BROADCASTING. 


Announcer  with  1st  class  ticket  for  evening 
announcing  on  5  kw  station  within  100 
miles  of  Chicago.  Box  C-322,  BROADCAST- 
ING. 


Morning  man  to  start  April  15th.  Must  be 
able  to  wake  up  big  audience  with  mature 
though  humorous  personality.  Adult  sta- 
tion with  pop  music  format  and  full  com- 
mercial load.  Age  25-35.  Send  tape  and 
complete  resume  including  salary  require- 
ments. Part  time  sales  to  add  income  if 
desired.  Your  references  will  be  checked 
thoi-oughly.  Write  Redd  Gardner,  GM, 
KCRG,  Cedar  Rapids,  Iowa. 


Humorous  morning  announcer  -  salesman. 
Hard  worker  can  earn  $7500.  Personal  in- 
terview required.  KGRL,  Bend,  Oregon. 


Announcer:  First  phone  announcer,  top 
salary  for  right  man,  plenty  of  room  at 
top,  excellent  conditions,  new  equipment, 
Collins  Cartridge,  mobile  units,  many  extra 
benefits,  good  music  format,  no  mainten- 
ance, contact:  James  F.  Jae,  Jr.,  Manager 
KHMO  Radio,  Hannibal,  Missouri,  AC  1- 
3451. 


First  ticket,  some  announcing,  maintenance 
.  .  .  five  kilowatt,  "Cutie"  chain  of  sta- 
tions. Good  future,  good  pay.  Resume  to: 
Bob  Eubanks,  Box  109,  KUTT,  Fargo,  N. 
Dakota. 


Announcers 


Experienced  radio  staff  announcer  to  start 
April  1.  Send  tape  and  resume  to  Program 
Director,  WADS,  290  Main  St.,  Ansonia, 
Conn. 


Announcer  with  1st  class  ticket.  Daytimer 
50  miles  from  New  York  City.  Good  salary, 
steady.  WBNR,  Beacon,  New  York. 


Wanted  .  .  .  mature,  versatile  radio  an- 
nouncer. Must  be  good  with  news.  Only 
experienced  men  will  be  considered.  WCEN 
AM-FM,  Mt.  Pleasant,  Michigan. 


Chief  engineer-announcer.  Contact  Robert 
Miller,  WFLM-FM,  Ft.  Lauderdale,  Florida. 


Wanted-talented  young  announcer,  with 
first  phone  if  possible  for  daytime  station 
increasing  to  5  kw.  Send  tape  and  resume  to 
WHOF,  Canton,  Ohio. 


Experienced  announcers  with  or  without 
first  phone.  Must  have  good  voice.  Good 
pay  to  right  men.  Write  WION,  Box  143, 
Ionia,  Michigan  or  Phone  2-3000. 


WIRK,  West  Palm  Beach,  Florida  needs  a 
professional  for  top  rated  format  afternoon 
show.  Must  be  strong  on  commercial  pro- 
duction. Send  actual  aircheck  of  dj,  news, 
production,  plus  resume. 


Still  looking  for  top  notch  experienced  an- 
nouncer-newsman. Must  be  good,  stable 
and  program  director  material,  experienced 
in  all  phases.  Only  the  best  need  apply. 
Florida  east  coast,  24  hour  top  rated  sta- 
tion. No  collect  calls.  Dick  Clark,  WMFJ, 
Daytona  Beach,  Florida. 


Wanted,  experienced  staff  announcer  for 
thousand  watt  daytimer  on  540  kc.  Variety 
format  station,  pop  music,  country  and 
gospel.  Could  use  either,  country  and  gospel 
or  pop  music  announcer.  Must  have  had 
professional  experience.  Send  tape,  and  re- 
sume to  General  Manager,  WRIC  Radio, 
Richlands,  Virginia.  No  collect  telephone 
calls  accepted. 


Need  Help?  1000  super  dooper  hooper 
scooper  one  liners.  (Pulse  too).  $15.  Free 
Sample.  Lyn  Publications,  2221  Steiner,  San 
Francisco. 


Negro,  R  &  B  jock  experienced,  witty, 
wide  awake  morning  man.  Top  pay,  fringe 
benefits.  Contact  Program  Director  in 
sunny  San  Francisco  MA  1-8171. 


Announcer,  with  1st  ticket,  male  or  female, 
for  New  Hampshire  smooth-sound  day- 
timer,  $115  weekly.  Box  B-319,  BROAD- 
CASTING.   


Technical 


Chief  engineer-southern  New  York  state. 
Am  experience-good  salary.  Box  C-69, 
BROADCASTING. 


Needed  a  production  minded  staff  engineer 
with  some  broadcast  experience.  First  class 
ticket  required.  An  outstanding  opportunity 
for  a  young  man  who  wants  a  position  in 
a  prestige  operation  located  in  suburban 
New  York  City  area.  Box  C-lll,  BROAD- 
CASTING.  . 

First  class  engineer  for  Michigan  1,000  watt 
fulltime  station.  Excellent  working  condi- 
tions, fringe  benefits  for  the  right  man. 
Emphasis  would  be  on  engineering  with 
some  announcing.  Send  full  details  to  Box 
C-229,  BROADCASTING. 
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RADIO 


Situations  Wanted— (Cont'd) 


Technical 


Iowa,  announcer-chief  engineer.  Send  tape, 
resume.  $110.  Box  C-285,  BROADCASTING. 
CASTING. 


Southwest  independent-immediate  need  for 
1st  class  engineer.  State  salary  required 
and  earliest  available  date.  Box  C-252, 
BROADCASTING. 


1st  class  ticket  holder  wanted  to  head  up 
engineering  department  for  established  but 
expanding  big  town  Illinois  operation,  not 
in  Chicago.  Must  be  able  to  maintain 
transmitter  and  studio  equipment.  Practical 
experience  with  supervisory  ability  pre- 
ferred. Fine  opportunity  with  growing  sta- 
tion, high  class  facilities  permanent  posi- 
tion, top  salary  for  top  man.  Write  Box  C- 
300,  BROADCASTING,  with  details  of  train- 
ing experience  references,  availability  for 
interview. 


Florida  daytimer  needs  announcer  with  first 
phone.  Position  now  open.  Send  resume, 
tape,  snapshot,  salary  requirements,  etc., 
at  once.  Will  take  young  man  with  good 
voice  and  train  him  if  he  is  intelligent  and 
knows  how  to  read.  Make  application  in 
writing  to  WFTW,  P.  O.  Box  10,  Fort 
Walton  Beach,  Florida. 


Immediate  opening  for  chief  engineer  5  kw 
da.  Must  be  able  to  announce.  Call  2-3000 
WION,  Box  143,  Ionia,  Michigan. 


WIRK,  West  Palm  Beach,  Florida  needs 
permanent  chief  engineer  with  directional 
experience.    Send  resume  and  references. 


Engineer  with  first  phone  license  for  5  kw 
fulltime  number  one  regional  station.  Send 
resume  to  D.  E.  Reifsteck,  Chief  Engineer, 
WIRL,  121  Northeast  Jefferson,  Peoria,  111. 


Wanted  immediately.  1st  phone  with 
pleasant  voice,  a  man  who  can  handle 
pliers  and  screwdriver  and  can  handle  a 
dj  show  in  the  confines  of  a  middle  of  the 
road  format.  Salary  good.  Contact:  Jack 
Hallstrom,  Radio  WIZZ,  Stretor,  Illinois. 
Phone  2-2947. 


1st  class  licensed  engineer-announcer.  Send 
all  information  and  qualifications  to:  WREO 
Ashtabula,  Ohio 


Vacation  relief  positions  available  im- 
mediately. First  phone  required.  Please  for- 
ward resume  and  references  to  Mr.  A.  H. 
Jackson,  Supervisor,  Engineering  Depart- 
ment, WTIC-AM-FM-TV,  3  Constitution 
Plaza,  Hartford  15,  Connecticut.  Tel.:  525- 
0801. 


Engineer-announcer  for  all  new  5000  watt 
WTIK,  Durham,  North  Carolina.  Opening 
May  15,  approx.  Send  tape,  resume,  photo 
to  P.  O.  Box  1571,  Durham. 


If  you  are  a  competent  engineer  with  ex- 
perience and  a  real  love  for  the  challenge 
of  a  good  am,  an  above  average  east-coast 
chain  would  like  to  hear  from  you  immedi- 
ately. Send  resume  and  photo  to  Box  C-327, 
BROADCASTING. 


Production — Programming,  Others 


Newsman  for  major  market.  Negro  pro- 
grammed station.  Send  tape,  photo,  resume 
to  Box  C-83,  BROADCASTING. 


P.D.  personality  wanted  by  deep  south,  high 
rated,  net  affiliate.  Ability  to  handle  topical 
humor  very  desirable.  Strong  supervisory 
ability  and  idea  generation  important. 
Perhaps  you  are  a  top  40  pd  seeking  to 
"go  straight."  You  could  be  our  man.  Or 
you  may  be  a  successful  net  pd  in  a  mar- 
ket above  the  top  100  who  is  looking  for 
a  larger  market.  Excellent  working  condi- 
tions. Prestige  organization.  Send  tape,  re- 
sume, salary  required,  to  Box  C-292, 
BROADCASTING. 


Newsman  for  local  news  coverage.  Jour- 
nalism or  news  background  preferred. 
Located  southwestern  New  York  state.  Box 
C-303,  BROADCASTING. 


Copy  writer  .  .  .  wonderful  opportunity 
for  ambitious,  reliable,  experienced  man 
(you  will  have  a  part  time  assistant).  Rush 
all  details,  experiences,  references,  salary 
desired,  etc.  to  Box  C-325,  BROADCAST- 
ING. 


Situations  Wanted — Management 


General  manager,  36,  experienced  all  phases, 
strong  sales,  also  tv.  Promotion  minded, 
top  references.  Prefer  east.  Box  C-104, 
BROADCASTING. 


Young,  energetic  executive  with  broad 
background  in  all  phases  of  broadcast  sales 
and  production,  seeks  chllenging  position 
as  general  manager.  Finest  character,  bank 
and  employment  references.  Box  C-249, 
BROADCASTING. 


Free  Cadillac!  Lost  sales  would  buy  it! 
Sales  manager,  looking.  Box  C-258,  BROAD- 
CASTING. 


Want  station  to  manage.  20  years  major 
midwest  market  radio  experience,  family 
man.  Prefer,  anywhere.  Salary  ppen.  Avail- 
able now.  Box  C-304,  BROADCASTING. 


Attention.  California  radio  &  television. 
Interested  in  Los  Angeles  area  particularly. 
Present  part  owner  and  manager  of  two 
east  coast  stations.  Above  average  an- 
nouncer with  almost  20  years  experience 
in  all  phases  of  radio  and  tv  excepting 
engineering.  Looking  for  permanent  posi- 
tion with  good,  profitable  future.  Fully  ac- 
quainted with  FCC  procedure  from  page 
one  of  new  or  renewal  applications.  Best 
of  business  and  professional  references. 
Box  C-305,  BROADCASTING. 


Available  immediately  mature  manager. 
Proven  profit  record.  Top  references.  Prefer 
midwest.  Box  C-311,  BROADCASTING. 


General  manager  of  two  5  kw-w  radio  sta- 
tions in  major  markets  has  severed  rela- 
tions with  recent  station.  Proven  record  in 
local  and  national  sales,  promotion,  pro- 
gramming, budgeting.  Desire  radio  manage- 
ment post  or  good  television  sales  posi- 
tion. Call  936-1402  or  write  Jackson  Flem- 
ing, 4630  W.  Hamilton  Place,  Denver, 
Colorado. 


Sales 


Super  salesman  available  percentage  basis. 
Coordinate  production,  copy  and  selection 
of  promotional  items  to  ensure  profits  for 
broadcasters  selling  merchandise  on  per- 
centage basis.  All  replies  confidential.  Box 
C-179,  BROADCASTING. 


10  years  experience-announcer-salesman,  pd 
and  play  by  play.  Seeking  southeast  sports- 
minded  station.  Box  C-282,  BROADCAST- 
ING. 


Aggressive  young  salesman,  four  years 
small  market  experience.  Want  to  sell  for 
medium  market  good  music  station.  Box 
C-312,  BROADCASTING. 


If  you  have  the  money,  I  can  sell  the  time. 
I'm  good  and  my  record  will  prove  it.  Must 
have  salary  plus  commission.  Currently  em- 
ployed, earned  5  figures  in  1962.  Box  C-316, 
BROADCASTING. 


Salesman.  Believes  in  hard  work,  long 
hours.  Southwest  preferred.  Early  thirties, 
family,  excellent  references.  Richard  Ed- 
wards, 706  North  Fifth  Place,  Clear  Lake, 
Iowa.  357-4234. 


Announcers 


Country  disc  jockey,  desires  fulltime  air 
work.  Experienced.  Employed.  Box  303B, 
BROADCASTING. 


San  Francisco  located  top  40  jock.  $90  and 
let's  wail!  Box  C-132,  BROADCASTING. 


Announcer,  married,  10  years  experience. 
Prefer  informal  or  country  operation.  Listen 
to  my  tape.  Box  C-167,  BROADCASTING. 


Attention  west  of  Mississippi,  announcer, 
dj,  experienced,  married,  competent  news- 
caster, will  relocate  permanently.  Box  C- 
.240,  BROADCASTING.. 


Announcers 


Air  personality,  dj  very  authoritative  news- 
caster, quality  sound  for  any  type  commer- 
cials. Versatile,  dynamic  live  wire.  Every 
market  anywhere  given  careful  considera- 
tion. Mature,  married,  will  relocate.  Show 
tape  on  request.  Box  268B,  BROADCAST- 
ING. 


Six  year  combo  man  seeking  move  to  NYC 
area  on  or  about  May  1st.  Presently  chief 
engineer  and  handling  4l,2  hour  board  shift. 
Humorous,  swingin'  dj  show,  play  by  play, 
news  and  conversation  type  show.  Seek- 
ing dj  spot.  Have  references.  Box  C-241, 
BROADCASTING. 


Announcer/  dj,  1st  phone  experienced.  Cur- 
rently in  medium  market.  Play  by  play. 
Reliable  family.  Prefer  eastern  seaboard. 
Box  C-251,  BROADCASTING. 


Young  talented  negro  dj,  announcer  strong 
on  news  casting  with  6  years  experience. 
Not  afraid  of  hard  work,  willing  to  relocate. 
Available  of  handling  all  markets.  Box  C- 
253,  BROADCASTING. 


Bright  happy,  morning  man.  Negro.  First 
phone.  Great  on  news.  Box  C-257,  BROAD- 
CASTING. 


Excitement  in  the  air  in  the  morning.  Peo- 
ple asking  "Have  you  Heard  .  .  .  have  you 
heard."  This  is  the  way  to  start  off  number 
one  in  the  morning.  Clever  mature  music 
show.  Box  C-259,  BROADCASTING. 


Seeking  position  within  75  miles  N.Y.C.  5 
years  experience,  announcer,  dj.  Box  C-260, 
BROADCASTING. 


Attention  world  of  good  music  stations,  me- 
dium to  major  markets.  If  you  respect  tal- 
ent, ability,  and  proven  performance,  if 
you  believe  experienced  (7  years),  versatile 
mature  (age  32)  announcers  are  worth  $150 
weekly,  we  could  make  such  beautiful  music 
together.  Box  C-261,  BROADCASTING. 


Announcer-program  director.  27.  Married.  8 
years  experience.  Award  winning  news- 
caster. References  excellent.  Prefer  reloca- 
tion in  Virginia.  Box  C-268,  BROADCAST- 
ING. 


First  phone  dj.  7  years  announcing,  5  years 
play  by  play.  Some  maintenance,  want 
more,  prefer  south  area  around  Nashville. 
$120  minimum.  Available  middle  of  June. 
Box  C-274. 


1st  phone  announcer,  all-around  experi- 
ence, want  stable  station.  Draft  exempt. 
Box  C-276,  BROADCASTING. 


Socially  sharp  swinger.  Can  offer  experi- 
ence as  pd  or  production  manager.  DJ, 
newsman,  copywriter,  traffic.  College,  vet, 
young.  Employed  metropolitan  market.  Box 
C-279,  BROADCASTING. 


Colored,  one  year  experience,  3  d-j  schools, 
or  will  sell  own  show.  Will  travel.  Box  C- 
281,  BROADCASTING. 


DJ  professional  with  5  years  experience  to 
prove  it.  All  inquires  will  be  answered. 
Box  C-289,  BROADCASTING. 


1st  phone  announcer.  Experienced  in  all 
phases.  Seeks  solid  opportunity.  Box  C-290, 
BROADCASTING. 


Breezy  morning  man.  1st  phone.  Now  chief. 
Please  state  salary.  Box  C-315,  BROAD- 
CASTING. 


Negro  dj/announcer.  Smooth  sound,  person- 
able, dependable  and  competent.  Any  for- 
mat market.  Swing  or  sway.  Box  C-309, 
BROADCASTING. 


Limited  Staff?  Add  two  metro  voices  by 
mail.  Recorded  spots  $1.00  each  on  your 
tape.  Box  C-310,  BROADCASTING. 


1st  phone  sparkling  morning  dj.  Ten  years 
experience  all  phases.  Presently  chief  engi- 
neer, chief  announcer.  $125  start.  Box  C-314, 
BROADCASTING. 
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Situations  Wanted— (Confd) 


Situations  Wanted — (Cont'd) 


Help  Wanted— (Cont'd) 


Announcers 


Country  dj,  New  York,  New  Jersey.  Fast 
board,  have  large  library,  know  country 
music,  authoritative  news.  Box  C-318, 
BROADCASTING. 


Swinging  dj  personality,  experienced,  au- 
thoritative news.  Will  settle,  Canada  pre- 
ferred.   Box   C-319,  BROADCASTING. 


Announcer  dj,  experienced,  swinging  tight 
board.  Authoritative  news,  Canada  prefer- 
red. Box  C-320,  BROADCASTING. 


Announcer,  first  phone,  young  man,  mar- 
ried, know  music,  will  do  maintenance.  Will- 
ing to  relocate  anywhere.  Box  C-321, 
BROADCASTING. 


Available  immediately  experienced  an- 
nouncer, midwest  only.  Personal  interview. 
Phone  342-4692,  Ted  Wilk,  495  W.  Tompkins 
St.,  Galesburg,  Illinois. 


College  graduate  seeking  announcer-selling 
job.  Family  man,  age  26,  2  years  good 
experience.  Reply  P.  O.  Box  341,  Murray, 
Kentucky. 


Experienced  all  phases  of  station  operation. 
Basketball  and  football  play  by  play.  D.J. 
news,  sports,  etc.  38  years,  married,  not  top 
40.  References.  Jack  Vicmark,  Madison, 
South  Dakota. 


Frank  Jones  former  newsman  WYNR,  Chi- 
cago is  open  to  offers.  Former  experience 
includes  sales,  announcing,  news,  also  have 
1st  phone.  If  interested  contact  direct  AU- 
7-8893  or  write  Frank  Jones,  4657  W.  End 
Avenue,  Chicago  44,  Illinois. 


Want  a  bright  nite  time  sound  for  your 
medium  to  major  market  station?  Let  me 
fill  that  spot.  Presently  have  top  ratings  in 
market,  am  looking  for  advancement  in 
yours.  Have  first  phone  if  you  need  one. 
Box  C-199,  BROADCASTING. 


Great  buy's.  Two  1963  disc-jockey's  in  good 
condition.  Function  well  as  team.  Driven 
(to  distraction)  by  nasty  old  station  man- 
ager from  Virginia.  Comes  complete  with  5 
years  radio  and  television  experience  in 
major  eastern  market,  where  they  are  cur- 
rently being  driven.  Flashy  styling,  will  set 
big  city  or  small  town  on  its  ear.  Prefer 
television  or  radio  comedy  work.  Use 
original  ideas  and  know  production.  Cur- 
rently top  rated.  Will  consider  all  offers. 
If  interested  contact  Honest  John  at  Box 
C-317,  BROADCASTING.  Tapes  and  addi- 
tional infomation  available  on  request. 


Dj-pd  soft  sell  that  really  sells.  Talk  and 
telephone  shows  a  specialty.  Family,  30, 
call  Hudson  3-4363,  or  write  949  East  4th 
Street,  Russell,  Kansas. 


Technical 


Technical  manager,  and/or  engineer,  first 
phone.  Mature,  available  April  15th,  C-277, 
BROADCASTING. 


Experienced  chief  engineer-announcer.  $125. 
Good  references.  Box  C-294,  BROADCAST- 
ING. 


Engineer  wants  relocate  Minnesota  or  Wis- 
consin. 20  years  same  station,  last  5  years 
chief.  Am-fm-audio-recording-proofs-con- 
struction-maintenance.  Box  C-298,  BROAD- 
CASTING. 


Transmitter  operator,  experienced,  radio, 
television,  communications.  Prefer  higher 
power  radio  station,  eastern.  All  offers  con- 
sidered. Box  C-307,  BROADCASTING. 


Engineer,  first  phone,  3  years  experience  in 
radio.  Military  service  commitment  com- 
pleted. Desire  permanant  position  in  radio 
engineering.  Northern  or  central  California 
Ted  Crawford,  301  Russell  Ave.,  Woodlawn 
Terr.,  Savannah,  Georgia. 


Technical 


First  phone.  Desire  southwestern  location. 
Strong  on  all  phases  of  installation  and 
maintenance  of  am  and  fm  transmitting 
equipment.  Some  micro-wave  and  tv  equip- 
ment maintenance  experience.  Available 
immediately.  Del.  Rester,  1601  Margaret  St., 
Bossier  City,  La.  Phone  423-6221. 


Production — Programming,  Others 


Program  director,  wants  west  coast  market. 
Permanently.  Superb  leadership;  12  years 
experience  (last  7  in  top  twenty  market); 
top  flight  commercial  voice;  tape  machine 
wizardry;  good  rating  record;  imagination; 
complete  knowledge  of  FCC  R&R.  Box  C- 
187,  BROADCASTING. 


PD  or  production  manager;  any  format. 
Strong  on  air,  Prefer  midwest.  Married  vet. 
Available  immediately.  $7500  minimum. 
C-243,  BROADCASTING. 


Newsman,  announcer,  production,  also  1st 
phone.  Experience  as  chief  engineer  and 
program  supervisor.  My  basic  interests  are 
news  and  announcing,  any  format.  Box 
C-201,  BROADCASTING. 


Sportscaster,  15  year  pro,  currently  free- 
lancing New  York,  seeks  radio-tv  sports 
position  top  market.  Available  baseball  if 
necessary.  Aircheck  references.  Box  C-255, 
BROADCASTING. 


Woman  with  solid  experience  in  art  of 
music  patterning  and  programming  for 
adult  appeal.  Interested  only  in  metro- 
politan market  station.  Box  C-265,  BROAD- 
CASTING. 


Master  of  arts,  radio-television.  Strong 
newspaper  background.  Academic  or  pro- 
fessional position.  Box  C-269,  BROADCAST- 
ING. 


Newsman,  experienced  all  phases.  Super- 
vise, gather,  edit  and  air.  Two  degrees.  Box 
C-271,  BROADCASTING. 


Want  news,  west  or  midwest  (not  Califor- 
nia). Mature  voice,  determination,  creativ- 
ity, imagination  and  integrity  I  have,  plus 
31  years,  college,  broadcast  training,  news- 
paper dj  and  copywriting  experience.  Box 
C-275.  BROADCASTING. 


Experienced  broadcaster  with  creativity, 
ambition,  ma  degree  and  family,  wants  to 
advance.  Currently  employed  but  desire 
change  to  greater  potential.  Box  C-293, 
BROADCASTING. 


Unusually  versatile  and  creative  announcer 
seeks  responsible  position  with  Eastern 
raido  station.  Experienced  in  production, 
local  news,  d.j.,  first  phone  license.  Box  C- 
295,  BROADCASTING. 


Bright,  tight  personality  and/or  authorita- 
tive newsman.  Experienced  news  director, 
any  format.  Box  C-324,  BROADCASTING. 


10  years  experienced  documentary  and  news 
photographer.  Would  like  to  locate  with  a 
station  with  a  strong  documentary  depart- 
ment. Mohawk  6-1262.  Bill  Smith,  4329 
Vivian,  Bellaire,  Texas. 


TELEVISION 


Help  Wanted — Management 


Central  Florida  television  station,  medium 
market,  is  interested  in  a  possible  business 
manager-comptroller  with  experience  in 
television.  Owner  will  be  in  Chicago  at 
NAB  convention.  Send  full  particulars  and 
approximate  salary  requirements.  Box 
C-183,  BROADCASTING. 


Sales 


Sales  opportunity  at  mid-western  NBC-TV 
affiliate.  Group  ownership  offers  excellent 
chance  for  continuing  advancement.  Mar- 
ket in  top  100.  Experienced  radio  salesman 
invited  to  reply.  Salary  plus  commission. 
Mail  resume  and  photo  to  Kelly  Atherton, 
Sales  Manager,  WFIE-TV,  1115  Mt.  Auburn 
Road,  Evansville,  Illinois. 


Announcers 


Leading  mid-west  tv  operation  with  NO.  1 
rating  children's  programming  is  anxious 
to  hear  from  a  qualified  children's  master 
of  ceremonies.  If  you  have  boyish  charm, 
imagination,  and  are  willing  to  work  hard 
— please  forward  resume  and  salary  re- 
quirements to  Box  C-168,  BROADCASTING. 


Opportunity  for  good  announcer  with  live 
spot  and  news  experience.  Salary  open. 
Contact  Manager,  KRTV,  Great  Falls, 
Montana. 


Announcers 


Announced.  Authoritative.  Young,  copywrit- 
ing and  split  second  boardwork  required. 
Southwest  leading  net  affiliate.  Send  tape 
and  pic.  Box  C-299.  BROADCASTING. 


Technical 


Strong  vhf  CBS  affiliate  in  mid-south  has 
immediate  opening  for  television  technician 
experienced  in  studio  maintenance  and 
operation.  Must  be  ambitious,  dependable, 
and  have  a  1st  phone  license.  Replies 
treated  in  confidence.  Send  qualifications, 
references,  salary  requirements  and  recent 
photograph  to  Box  C-52,  BROADCASTING. 


Three  experienced  television  broadcast 
technicians  needed  May  1  to  serve  as  tem- 
porary vacation  relief.  Good  opportunity 
for  permanent  employment  if  performance 
indicates  ability  and  interest.  Start  at  rate 
$120  per  week,  regular  increase  to  $172 
after  three  years.  Prefer  men  with  electrical 
engineering  training,  first  or  second  class 
with  two  or  more  years  experience.  Prefer- 
ence will  be  given  to  applicants  experienced 
in  maintenance  of  color  or  black  and  white 
equipment.  Send  application,  including  de- 
tailed description  of  experience,  to  Mr. 
O'Hagan,  WLW-TV,  Cincinnati  2,  Ohio. 


Vacation  relief  positions  available  immedi- 
ately. First  phone  required.  Please  forward 
resume  and  references  to  Mr.  A.  H.  Jack- 
son, Supervisor,  Engineering  Department, 
WTIC-AM-FM-TV,  3  Constitution  Plaza, 
Hartford  15.  Connecticut.  Tel.:  525-0801. 


Production — Programming,  Others 


Assistant  to  promotion  manager,  male  or 
female,  write  copy,  handle  public  service. 
Good  background  necessary.  Contact  E.  M. 
Shulman,  KETV,  Channel  Seven,  Omaha, 
Nebraska. 


TELEVISION 


Situations  Wanted — Management 


Management  material — 36,  married,  2  chil- 
dren, B.A.  degree,  14  years  tv  experience 
all  phases.  Programming,  production,  strong 
sales  and  personnel  background.  Outstand- 
ing references,  presently  employed.  Box 
C-198,  BROADCASTING. 


Sales  director  resigned  after  7  years  at  im- 
portant southern  NBC  affiliate.  Desire  po- 
sition as  general,  national,  or  local  sales 
manager.  Finest  references  from  all  past 
employers.  Complete  resume  and  photo 
available.  Box  C-246,  BROADCASTING. 


11  years  general  manager  small  market 
radio/tv.  Proven  sales,  administration  rec- 
ord. Seeking  management  either  radio  or 
tv  major  market.  Box  C-312,  BROADCAST- 
ING. 
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Situations  Wanted— (Confd) 


Wanted  to  Buy — (Cont'd) 


Miscellaneous — (Cont'd) 


Sales 


Graduate  of  major  southeastern  university 
in  field  of  radio-television  with  twelve 
years  experience  in  all  phases  including 
general  manager  of  vhf,  desires  position 
as  sales  manager,  national  sales  or  man- 
ager. Can  furnish  super  performance  and 
character  references.  Box  C-36,  BROAD- 
CASTING. 


Announcers 


Mature  combination  tv  news  announcer- 
writer,  and  Will  Rogers  philosopher  type 
disc  jockey.  Mature,  firm,  kindly,  appeal- 
ing to  audience  above  teen-age  tastes.  Can 
cooperate  with  sales  department  and  engi- 
neering department.  Have  had  plenty  of 
executive  level  sales  experience,  and  first 
phone  since  1935.  Active  ham.  Expert  board 
operator,  skilled  with  16mm  movie  camera. 
Deep  in  political  philosophy,  can  do  edi- 
torials and  sensitive  interviews  with  politi- 
cal, religious,  and  business  leaders  in  your 
community.  Minimum  salary  $1,000  per 
month,  no  contract  required.  Any  city  out 
of  present  mid  south  location.  Prefer  east 
or  west  coast,  or  north  midwest.  No  tapes, 
no  film  clips,  no  photos.  Personal  interviews 
and  auditions  only,  at  my  expense.  This  ad 
will  run  for  four  insertions,  one  month,  but 
will  take  first  really  substantial  offer.  I 
will  phone  you.  Box  C-154,  BROADCAST- 
ING. 


College  grad.,  32,  single,  1st  phone,  will 
relocate  from  east  for  start  in  tv  with 
future.  5  years  commercials,  good  music 
and  news  announcing,  adult  approach. 
Former  Navy  public  relations  man,  writing, 
crack  with  4x5  graphis  and  16mm  films. 
Will  start  immediately.  Box  C-278,  BROAD- 
CASTING. 


Experienced,  employed,  camera  performer. 
Single,  29,  college  grad.  Experience,  ad- 
libber  as  mc.  Box  C-286,  BROADCASTING. 


Versatile  employed  television  announcer. 
Excellent  background,  news,  commercials. 
Married,  relocate.  Box  C-308,  BROADCAST- 
ING. 


Technical 


Competent  studio  supervisor  with  proven 
ability.  Well  versed  in  tv  operations,  ad- 
ministration and  maintenance.  Excellent 
references.  Box  C-306,  BROADCASTING. 


Production — Programming,  Others 


College  graduate  desires  to  relocate.  Exten- 
sive experience  in  traffic  and  programming. 
Managerial  position  preferred.  Single.  Pres- 
ently employed.  Box  C-184,  BROADCAST- 
ING. 


Pilot-photographer:  Commercial  pilot  and 
photographer  desires  combination  position 
with  progressive  tv  station.  Details  first 
letter.  Willing  to  relocate.  Box  C-256, 
BROADCASTING. 


Production  manager:  Top  administrator. 
Brings  out  best  in  local  production,  through 
original  ideas.  No  drifter.  Eight  years  with 
ranking  southeastern  affiliate.  Box  C-270, 
BROADCASTING 


Experienced  tv  newsman.  Solid  background. 
Gather,  film,  on  air.  Now  employed.  Box 
C-272,  BROADCASTING. 


Experienced  news  director  wants  challenge. 
Original  techniques  get  news  first.  Box  C- 
280,  BROADCASTING. 


WANTED  TO  BUY 


Equipment 


Wanted — good  used  5  kw  transmitter  for 
cash.  Send  all  details  including  age.  Box 
273,  BROADCASTING. 


Immediately  am  phase  monitor  and  filed 
intensity  meter.  Also  interest  audio  and 
tape  gear,  noise  and  ist.  meter,  GR  FR 
Bridge.  Box  C-284,  BROADCASTING. 


Equipment 


All  equipment  between  the  microphone  and 
the  150  foot  tower  necessary  to  build  a  250 
watt  station.  Gates  transmitter  preferred. 
What  do  you  have?  Cash  available.  Box 
C-23,  BROADCASTING. 


For  Sale 


Equipment 


Fidelipac  tape  cartridges.  Best  prices,  same 
day  shipment.  Old  cartridges  reconditioned. 
Write  for  complete  Sparta  equipment 
brochure.  Sparta  Electronic  Corporation. 
6450  Freeport  Blvd.,  Sacramento  22,  Cali- 
fornia. 


Am,  fm,  tv  equipment  including  transmit- 
ters, orthicons,  iconoscopes,  audio,  moni- 
tors, cameras.  Electrofind,  440  Columbus 
Ave.,  N.Y.C. 


Emission  Line;  Teflon  insulated,  1%"  rigid, 
51.5  Ohm  flanged  with  bullets  and  all  hard- 
ware. New — unused.  20  foot  length  for 
$40.00.  Quantity  discounts.  Stock  list  avail- 
able. Sierra-Western  Electric,  1401  Middle 
Harbor  Road,  Oakland  20,  California.  Tem- 
olebar  2-3527. 


For  sale.  General  Electric  FM  monitor.  .  . 
Excellent  condition.  $500.00  Box  C-263, 
BROADCASTING. 


Auricon  Pro  600  with  TVT  shutter,  2  am- 
plifiers, 2  magazines,  other  accessories.  Ex- 
cellent condition.  $1500.  WSBT-TV,  South 
Bend,  Indiana. 


Dumont  50  kw  high  band  television  trans- 
mitter. In  excellent  operating  condition. 
Color  modified.  For  additional  information 
write  J.  E.  Gray,  Lee  Broadcasting  Inc., 
WCU  Bldg..  Quincy,  Illinois. 


Buy  a  complete  250/1000  watt  am  radio 
station  in  one  package.  Gates  transmitter, 
mod.  monitor,  frequency  monitor,  limiter, 
2  Gates  turn  tables  and  pre  amps.  G.E. 
push  button  console,  2  Magnecord  tape 
recorders  ...  all  for  $2,500.  F.O.B.,  Jackson- 
ville, North  Carolina.  Call  Bob  Mendelson 
347-1707. 


We  have  complete  spare  parts  for  General 
Electric  model  TF8A  Klystron  uhf  am- 
plifiers. Also,  one  RCA  WA-8A  color  stripe 
generator.  Prices  on  request.  Townsend 
Associates,  P.  O.  Box  2210,  Springfield, 
Massachusetts. 


General  Electric  450/470  mcs  bas  and  three 
mobiles.  Model  4ES14A1.  Base  $250  mobiles 
$150,  whole  system  $595.  Higley,  82  Lower 
Main,  Matawan,  N.  J. 


Cartridge  tape  machines.  Must  sacrifice  two 
brand  new  collins  ATC  PB-190's  at  $400.00 
each.  Roger  Miller,  1717,  East  32nd  Street 
Davenport.  Iowa.  Phone  324-3670. 


2  used  guide  towers  for  am  station  240' 
appx.  height  down  and  ready  to  ship. 
Ramsey  Broadcasting,  1712  Rosewood  Street, 
St.  Paul  9,  Minnesota. 


RCA  3-bay,  Channel  3  (or  2)  TV  antenna. 
Real  bargain.  WSAV  TV,  Savannah,  Georgia. 


Miscellaneous 


First  aid  to  ailing  announcers!  Chicago 
radio  syndicate  script  service  for  500  waiters 
or  less.  New  jokes!  Fresh  program  material! 
Low  cost!  Protected  area!  For  free  sample 
write  "The  Weekly  Prompter,"  Radio  Di- 
vision, 4151  W.  Lake  Avenue,  Glenview, 
Illinois. 


Recorded  commercial  spots,  styled  any  for- 
mat! ATC  or  Ampex.  Write  J.  T.  Produc- 
tions, 2919  West  Central  Avenue,  Toledo  9, 
Ohio  or  call  419-475-5369.  Sample  upon  re- 
quest. 


Let  us  produce  your  commercials.  Top 
voices,  sounds,  equipment  $5  each  24  hour 
service.  P.  O.  Box  981,  Lexington,  Kentucky. 


30,000  Professional   Comedy  Lines!  Topical 

laugh  service  featuring  deejay  comment, 
introductions.  Free  catalog.  Orben  Comedy 
Books,  Atlantic  Beach,  N.  Y. 


"Quick  Quips"  Jokes,  one-liners,  comedy, 
ad-libs  for  deejays.  Also  "Disc  Hits,"  record 
info.  $5.50.  Del  Mar  Radio  Features,  P.O. 
Box  61,  Corona  Del  Mar,  California. 


Broadcast  Comedy  is  listed  in  the  new 
"Comedy  Guide"  of  "talk"  comedy.  Write 
for  free  24  page  booklet  on  your  letterhead. 
Show-Biz  Comedy  Service  (Dept.  B),  65 
Parkway  Court,  Brooklyn  35,  New  York. 


BUSINESS  OPPORTUNITY 


Unlimited  funds  available  for  radio  and 
television  properties.  We  specialize  in 
financing  for  the  broadcasting  industry. 
Write  full  details  to  Box  205A,  BROAD- 
CASTING. 


INSTRUCTIONS 


FCC  first  phone  license  preparation  by 
correspondence  or  in  resident  classes. 
Grantham  Schools  are  located  in  Hollywood, 
Seattle,  Kansas  City  and  Washington.  Write 
for  our  free  40-page  brochure.  Grantham 
School  of  Electronics,  1505  N.  Western  Ave 
Hollywood  27,  California. 


Be  prepared.  First  class  F.C.C.  license  in 
six  weeks.  Top  quality  theory  and  labora- 
tory training.  Elkins  Radio  License  School 
of  Atlanta,  1139  Spring  St.,  N.W.,  Altanta, 
Georgia. 


FCC  first  phone  license  in  six  weeks. 
Guaranteed  instruction  in  theory  and 
laboratory  methods  by  master  teachers. 
G.  I.  approved.  Request  free  brochure. 
Elkins  Radio  License  School,  2603  Inwood 
Road,  Dallas,  Texas. 


Elkins  Radio  License  School  of  Chicago — 
Six  weeks  quality  instruction  in  laboratory 
methods  and  theory  leading  to  the  F.C.C. 
First  Class  License.  14  East  Jackson  St., 
Chicago  4,  Illinois. 


Announcing  programming,  console  opera- 
tion. Twelve  weeks  intensive,  practical 
training.  Finest,  most  modern  equipment 
available.  G.  I.  approved.  Elkins  School  of 
Broadcasting,  2603  Inwood  Road,  Dallas  35, 
Texas. 


Elkins  training  now  in  New  Orleans  for  FCC 
First  Class  License  in  6  weeks.  Nationally 
known  for  top  quality  theory  and  labora- 
tory instructions.  Elkins  Radio  School,  333 
Saint  Charles,  New  Orleans,  Louisiana. 


Jobs  waiting  for  first  phone  men.  Six  weeks 
gets  you  license  in  only  school  with  op- 
erating 5kw  station.  One  price  includes 
everything,  even  room  and  board.  American 
Academy  of  Electronics,  303  St.  Francis 
St.,  Mobile,  Ala. 


Train  now  in  N.Y.C.  for  FCC  first  phone 

license.  Proven  methods,  proven  results. 
Day  and  evening  classes.  Placement  assist- 
ance. Announcer  Training  Studios,  25  W. 
43rd,  N.  Y.  OX  5-9245. 


San  Francisco's  Chris  Borden  School  teaches 
you  what  you  want:  1st  phone  and  "mod- 
ern" sound.  Jobs  a  plenty.  Free  placement. 
Illustrated  brochure.  259  Geary  Street. 


"Are  your  cold?"  Do  you  need  a  first  phone? 
Sunny  Florida— Gulf  beaches— and  a  FCC 
first  phone  in  just  five  (5)  weeks — "Guar- 
anteed." Latest  teaching  methods.  Free 
placement  service.  Connected  with  modern 
commercial  station.  Radio  Engineering  In- 
stitute of  Florida,  Inc.  Commercial  Court 
Building,  Box  1058,  Sarasota,  Florida. 
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INSTRUCTIONS— (Cont'd) 


RADIO 


Employment  Service 


Since  1937  Hollywood's  oldest  school  de- 
voted exclusively  to  Radio  and  Telecom- 
munications. Graduates  on  more  than  1000 
stations.  Ratio  of  jobs  to  graduates  approxi- 
mately six  to  one.  Day  and  night  classes. 
Write  for  40  page  brochure  and  Graduate 
placement  list.  Don  Martin  School  of  Radio 
and  Television  Arts  &  Sciences,  1653  North 
Cherokee,  Hollywood,  California. 

Announcing,  programming,  first  phone,  all 
phases  electronics.  Thorough,  intensive 
practical  training.  Methods  and  results 
proved  many  times.  Free  placement  serv- 
ice. Keegan  Technical  Institute,  207  Madi- 
son, Memphis,  Tennessee. 

FCC  license  in  six  weeks.  Total  cost  $285. 
Our  graduates  get  their  licenses  and  they 
know  electronics.  Houston  Institute  of  Elec- 
tronics, 652  M  and  M  Building,  Houston, 
Texas.  CA  7-0529. 

Since  1946.  Original  course  for  FCC  first 
phone  operator  license  in  six  weeks.  Over 
420  hours  instruction  and  over  200  hours 
guided  discussion  at  school.  Reservations 
required.  Enrolling  now  for  class  starting 
April  24.  For  information,  references  and 
reservations,  write  William  B.  Ogden  Radio 
Operational  Engineering  School,  1150  West 
Olive  Ave.,  Burbank,  California. 


Special    accelerated     schedule.     The  Los 

Angeles  Division  of  Grantham  Schools  is 
now  offering  the  proven  Grantham  first 
class  license  course  in  a  special  accelerated 
schedule.  Taught  by  a  top  notch  instructor, 
this  class  is  "success  tested"  for  the  man 
who  must  get  his  first  phone  in  a  hurry. 
The  next  starting  dates  for  this  accelerated 
class  are  April  29,  July  8,  and  September 
9th.  For  free  brochure,  write:  Dept.  3-B, 
Grantham  School  of  Electronics,  1505  N. 
Western  Ave.,  Los  Angeles  27,  California. 


Help  Wanted— (Cont'd) 


RADIO 


Help  Wanted 


Management 


$12,000 


PLUS 


for  selling  sales  manager  at  Major  Market 
album  station.  If  you  have  sold  creatively 
either  for  a  station  or  rep.  tell  all  in  reply  to 
Box  C-326,  BROADCASTING  or  call  Bill 
O'Brien  at  Executive  House,  Chicago,  during 
NAB  Convention.  If  you  are  currently  em- 
ployed in  a  medium  size  market  this  is  your 
opportunity  to  move  up!  


Production — Programming,  Others 


iiiiiiiiiiiiiiiiiiiiiiiiin 

OUTSTANDING 
OPPORTUNITY 

|  Qualified  man  needed  for  FM  j 

1  operation — Most  powerful  facili-  = 

I  ty  in  an  Eastern  state.  g 

I  Must  have  thorough  knowledge  g 

|  and  understanding  of  selling  and  g 

1  programming  to  qualify. 

1  Opportunity  to  take  over  man-  g 

1  agement.  g 

I  Please  state  all  details  and  ref-  g 

S  erences  in  first  letter. 

Box  C-266,  BROADCASTING 
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Production — Programming,  Others 

|llllllll!lllllllllll!lllllll!!llll!llll!!lllllll!llll!lli 

PROGRAM  DIRECTOR  j 

g       For  Major  W.  Va.  Network  Station  g 

§  We're  looking  for  a  strong  adult  1 

g  air  personality  who  is  also  an  ex-  § 

g  perienced  "take  charge  guy"  in  g 

g  all  phases  of  modern  adult  pro-  g 

g  gramming.  We  offer  permanence  g 

g  plus  opportunity,  plus  top  work-  g 

g  ing  conditions.  Salary  open  •  •  •  g 

g  tell  us  what  you  can  do.  Send  I 

g  complete  resume,  photo  and  tape,  g 

|      Box  C-196,  BROADCASTING  j 

IllillllliilM 


SITUATIONS  WANTED 


Production — Programming,  Others 


AVAILABLE: 

|    Much  know-how,  some  capital.    IS  | 

|   year  pro  seeks  purchase  minority  in-  | 

|   terest    going    radio    property.     Do  | 

sports,  program,  editorials,  assist  | 
1    manager.  References. 

Box  C-244,  BROADCASTING 

nlllllllllllllllllNIIIIIIIIIIIIIIIIIIUIIIIIIIIIIIIIIM 

NEGRO 
NEWSMAN 
WANTED 

with  college  education  and  reporting, 
writing,  and  broadcasting  experience  for 
fulltime  job  in  radio-tv  news  department 
of  a  major  eastern  network  affiliate. 
Send  resume,  photograph,  and  audio 
tape  to, 

Box  C-291,  BROADCASTING 


TELEVISION 


Situations  Wanted 


Production — Programming,  Others 


AVAILABLE 


).  Extensive  medium-major  market  y\ 
[\  experience  in  television  program-  7 
ming,  production,  films.  Experi-  A 
f|  operational  procedures.  Current-  '/ 
j   ly  employed  major  market.    14  A 
(l  ence  includes  all  phase  of  general  )) 
years    broadcasting   background.  ( 
Seeking  to  relocate  with  growing  |j 
aggressive  operation.  I 
h  Box  C-242^  BROADCASTING  j) 


"AMBITOUS?" 

ALL     BROADCAST     PERSONNEL  PLACED 
ALL  MAJOR  U.  S.  MARKETS 

MIDWEST  SATURATION 
Write  for  application  NOW 

BROADCAST 
EMPLOYMENT  SERVICE 

4825  1 0th  Ave.  So. 
Minneapolis  17,  Minn. 


Looking 
For  a 


JOB? 


Sherlee  Barish 
BROADCAST  PERSONNEL 
16  East  52nd  Street,  New  York,  N.Y. 


For  Sale 


Equipment 


FOR  SALE  OR  TRADE 

Gates  250  C-l  AM  Transmitter,  com- 
plete with  exciter  in  Good  Working 
Condition,  Price  $750  crated  FOB 
Natchitoches,  La.  Or,  will  trade  for  one 
Gates  SI 01  Spotter. 

B.  Hillman  Bailey,  Jr. 
Radio  Station  KNOC,  P.O.  Box  607 
Natchitoches,  Louisiana.  Phone  2353 


Complete  RCA  Equipped  Hi- 
Band  VHF  TV  STATION 

TT50  AH  Transmitter 
TT10  AH  Transmitter 
TK1 1  Studio  Cameras 
All  associated  equipment. 

FOR  LIST  WRITE: 

Public    Service    Television  Corp. 
P.  O.  Box  NAL, 
Airport  Mail  Facility, 

Miami  59,  Florida 
Telephone  NE  3-6311 
Extension  345 


Business  Opportunities 


RADIO-TV 
SYNDICATE  OPPORTUNITY 

Established    broadcasters    with  present 
successful    operations    forming    a  new 
company  for  purpose  of  acquiring  full 
complement  of  facilities. 
Minimum  requirement  #5000.00 
Box  C-267,  BROADCASTING 
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MISCELLANEOUS 


MEXICO  DUEBILLS 

and  other  cities,  plus  resorts.  Save  on 
business/pleasure  trips.  Hotels,  motels  will 
exchange  accommo  lations  for  advertising. 
Tour  cost  15%.  Order  from: 
Gamble  Coker,  Inc.  Tel.  642-6107,  155  E. 
Ont.  St.,  Suite  3,  Chicago  11,  III. 


FOR  SALE 


For  Sale— (Cont'd) 
Stations 


TO  BOX  160  B 

respondents 

The  Florida  fulltime  station  has 
been  sold,  subject  to  FCC  ap- 
proval. We  wish  to  thank  all  128 
of  you  who  requested  information. 


Stations 


FOR  SALE 

500  watt  Daytime  Station  located 
Southeast  coast  town  of  15,000.  Price 
$45,000  with  $10,000  down.  Balance 
five  years  at  6%  interest. 

Box  C-21T,  BROADCASTING 


NORTH  FLORIDA-FULLTIME 

Major  market — Good  earnings— Priced 
sensibly. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 
Bob   Flynn  Myles  Johns 


SOUTHEAST 

Excellent  market  and  facility.  An- 
nual cash  flow  of  $50,000.  Asking 
$300,000  with  29  percent  down; 
balance  over  5  years. 

Box  C-224,  BROADCASTING. 


LOW  FREQUENCY 
DAYTIMER 

Upper  midwest  market:  300,000. 
Excellent  facilities  and  ratings 
but  suffering  because  of  absentee 
ownership.  $175,000. 

Box  C-254,  BROADCASTING 


£         WITHIN  EASY  DRIVE  ^ 

of    Chicago,    Independent  daytimer 

■J  with  gross  in  excess  of  $100,000.  To  > 
Jq  be  sold  by  owners  for  personal  rea- 

J  sons  to  be  explained  in  reply.  Prin-  \ 

*,  cipals  only.  ,B 

>       Box  C-283,    BROADCASTING  ^ 


SOUTH  FLORIDA-FULLTIME 

Very  profitable — Land  and  studio  build- 
ing included — History  of  good  earnings. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob   Flynn  Myles  Johns 


Pa. 

single 

daytimer 

120M 

terms 

N.Y. 

single 

daytimer 

125M 

29% 

Ga. 

single 

daytimer 

55M 

15M 

Midwest 

small 

fulltime 

22M 

cash 

Fla. 

medium 

daytimer 

150M 

300/0 

Pa. 

metro 

daytimer 

200  M 

50M 

N.E. 

major 

daytimer 

400M 

29% 

S.E. 

major 

daytimer 

238M 

65M 

And  others 

CHAPMAN  COMPANY 

2045  Peachtree  Rd.  N.E.,  Atlanta  9,  Ga. 


To  buy  or  sell  Radio  and/or  TV  prop- 
erties contact. 

patt  Mcdonald  co. 

P.  O.  BOX  9266  -  CL  3-8080 
AUSTIN  17,  TEXAS 


SOUTH  FLORIDA-FULLTIME 

Major  market  in  one  of  America's  fastest 
growing  areas. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob    Flynn  Myles  Johns 


CENTRAL-FLORIDA 

P r o fi  t a b  1  e — A bsentee  owned — Liberal 
terms. 

Associated  Media  Brokers 
Suite  328  Bayview  Building 
Fort  Lauderdale,  Florida 
Phone  LOgan  6-7843 

Bob   Flynn  Myles  Johns 


—  STATIONS  FOR  SALE  — 

CALIFORNIA.  Daytime.  Market  of  175,000. 
Requires  $40,000  down  payment. 
SOUTHWEST.    Exclusive.    Daytime.  Billing 
$5,000  a  month.  Priced  at  $110,000.  29% 
down. 

JACK  L.  STOLL  &  ASSOCS. 
Suite  600-601  6381  Hollyw'd  Blvd. 
Los  Angeles  28,  Calif.  HO  4-7279 
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THE  PIONEER  FIRM  OF  TELE- 
VISION AND  RADIO  MANAGE- 
MENT CONSULTANTS 
ESTABLISHED  1946 

Negotiations  Management 
Appraisals  Financing 

HOWARD  S.  FRAZIER,  INC. 

1736  Wisconsin  Ave..  N.W. 
Washington  7,  D.  C. 


Continued  from  page  161 

w  to  1  kw,  continued  nighttime  operation 
with  250  w,  and  installation  of  new  trans.; 
remote  control  permitted;  conditions. 

Purdue  U.,  Lafayette,  Ind.,  Detroit,  Mich, 
and  Chicago,  111. — Granted  assignment  of  li- 
censes and  cps  of  experimental  tv  and  uhf 
to  translator  stations  KS2XGA,  KS  XGD, 
KS2XGB,  KS2XGC,  KS2XGE,  KS2XGF, 
KS2XGG,  KS2XGH,  W79AE,  W83AB,  W79AF 
and  W83AC  to  Midwest  Program  on  Airborne 
Tv  Instruction  Inc. 

WHUC  Hudson,  N.  Y. — Granted  cp  to  re- 
place expired  permit  to  increase  daytime 
power  and  install  new  trans. 

WLFH  Little  Falls,  N.  Y.— Granted  cp  to 
replace  expired  permit  to  increase  daytime 
power  and  install  new  trans. 

WSMA  Smyrna,  Ga. — Granted  cp  to  make 
changes  in  ant.  system  (increase  height) ; 
condition. 

KIFM  (FM)  Bakersfield,  Calif.— Granted 
mod.  of  cp  to  increase  ERP  to  39  kw,  ant. 
height  to  550  ft.,  change  main  studio  and 
ant. -trans,  locations,  remote  control  point, 
type  trans,  and  type  ant.,  and  make  changes 
in  ant.  system. 

■  Granted  cps  to  replace  expired  permits 
for  following  new  vhf  tv  translator  stations: 
K05AA,  Gray  Butte  Televiewers  Inc.,  Terre- 
bonne, Ore.;  K02CF,  K08DR,  City  of  Bur- 
well,  Burwell,  Neb.;  K10BY,  Monument  Tv 
Inc.,  Monument,  Ore. 

Millard  County  School  District,  Lynndyl, 
Oak  City,  Scipio  and  Holden,  all  Utah — 
Granted  cps  for  new  vhf  tv  translator  sta- 
tions on  ch.  6,  to  translate  programs  of 
*KUED  (TV)  (ch.  *7)  Salt  Lake  City,  Utah. 

Actions  of  March  13 

WROK-FM  Rockford.  111.— Granted  license 
covering  changes  in  ERP,  ant.  height,  ant. 
system  and  type  ant. 

K78AH  Joplin,  Chester.  Inverness  & 
Rudyard,  all  Montana — Granted  license 
covering  changes  in  uhf  tv  translator  sta- 
tion. 

K04CM,  K09DK  Weed,  Calif  .—Granted  cps 
to  replace  expired  permits  for  new  uhf  tv 
translator  stations. 

*WEIQ  (TV)  Mobile,  Ala.— Granted  exten- 
sion of  completion  date  to  Oct.  1. 

■  Granted  licenses  for  following  uhf  tv 
translators  stations:  K74BO,  School  District 
No.  8  and  New  Mexico  Dept.  of  Education, 
Santa  Rosa,  N.  M.;  K70CS,  K72BT,  K  &  M 
Electronics  Co.,  Columbus,  Neb.;  K79AS, 
K81AL.  Zapata  Tv  Translator  System,  Zap- 
ata, Tex. 

Rulemakings 

FINALIZED 

■  By  report  &  order,  commission  finalized 
rulemaking  proposal  of  May  2,  1962,  to 
permit  simultaneous  operation  of  two  trans, 
on  single  studio-trans,  link  channel  to  send 
stereophonic  programs  from  studio  to  trans, 
of  fm  station.  In  so  doing,  commission  is 
also  permitting  same  technique  to  be  used 
on  fm  intercity  relay  circuits,  since  there 
may  be  need  for  transmission  of  "stereo" 
programs  between  stations.  Further,  com- 
mission is  extending  like  authority  to  any 
station  (am,  fm  or  tv)  needing  two  trans, 
on  "backup"  aural  circuit.  Amendment 
effective  May  1.  Action  March  20. 

PETITIONS   FOR   RULEMAKING  FILED 

■  WSVA-TV  Harrisonburg,  Va— Requests 
amendment  of  Sec.  3.606  of  rules  by  adding 
uhf  ch.  74  to  Charlottesville,  Va.  Received 
March  8. 

■  Rep.  Alvin  E.  O'Konski  (R-Wis.),  Wash- 
ington, D.  C. — Requests  institution  of  rule- 
making proceeding  so  as  to  assign  ch.  4  to 
Merrill,  Wis.  Received  March  12. 


For  Sale— (Cont'd) 


Stations 


GUNZENDORFER 

NAB-Conrad-Hilton  Hotel 
March  29  thro  April  3 
Arizona     One    Station    Market.  Network. 
Asking  S62.0OO  29%  down  Exclusive 
California    lkw  davtimer 
Asking  $130,000  29%  down  exclusive. 

WILT  GUNZENDORFER 
AND  ASSOCIATES 

Licensed  Brokers  Phone  OL  2-8800 

864  So.  Robertson,  Los  Angeles  35,  Calif. 
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Santa  Fe  Trail 


A  report  on  some  of  Santa  Fes  newest  milestones 

by  the  President  of  the  Santa  Fe 


In  1963,  Santa  Fe  is  investing  some  90 
million  dollars  on  new  equipment  and 
improvements. 

All  this  money  is  being  used  to  keep 
the  Santa  Fe  up-to-date  in  every  way. 

As  a  matter  of  fact,  so  many  new  and 
exciting  things  are  happening  on  the 
Santa  Fe  today  that  some  people  are  call- 
ing it  "The  New  Santa  Fe  Trail." 

Here  are  just  a  few  highlights  of  the 
many  improvements: 

•  2548  new  boxcars. 

•  500  Mechanical  Temperature  Control 

cars. 

•  550  covered  hopper  cars. 

•  194  double  and  triple  deck  autoveyors. 

•  181  flat  cars. 

•  58  new  diesel  locomotives. 

•  24  hi-level  passenger  cars. 


•  31  semi-lightweight  mail  and  baggage 

cars. 

•  Increasing  our  microwave  communica- 
tions system  to  2064  route  miles. 

•  Experimenting  with  new  and  more  effi- 
cient freight  cars  such  as  compartment- 
alized cars  for  automobile  parts. 

•  Advancing  our  piggy-back  operations  to 
include  joint  rail-truck  rates. 

And  we  haven't  been  standing  still  up 
until  now.  We've  invested  over  a  billion 
dollars  in  progress  since  World  War  II. 
For  example: 

•  The  new  cut-off  line  into  Dallas. 

•  Major  line  relocations  in  Arizona. 

•  Equipped  3560  new  freight  cars  with 
"Shock  Control"  devices  for  damage- 
free  shipment  of  fragile  freight.  (More 
of  these  cars  are  on  order.) 

•  Equipped  7745  freight  cars  with  roller 
bearings. 


•  Designed  and  built  the  first  multi-level 
automobile  transport  cars — the  auto- 
veyors— which  are  now  used  by  all  major 
railroads. 

To  keep  pace  with  changing  times  and 
with  the  rapid  growth  of  the  areas  we 
serve,  we  keep  constantly  on  the  move 
toward  a  better  way  to  serve  you  and 
to  strengthen  a  vital  part  of  our  na- 
tional defense. 

It  is  our  aim  to  keep  the  Santa  Fe 
Trail  always  new. 


THE  ATCHISON,  TOPEKA  AND  SANTA  FE 
RAILWAY  COMPANY 
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OUR  RESPECTS  to  George  Rea  Town 

NAB's  1963  engineering  award  honors  his  technical  trailblazing 


Dr.  George  R.  Town  will  be  just  as 
much  at  home  next  week  among  broad- 
casters at  the  NAB  convention  in  Chi- 
cago as  he  is  on  campus  at  Ames,  Iowa, 
where  he  is  dean  of  the  College  of 
Engineering  of  Iowa  State  U.  of  Science 
&  Technology. 

Ever  since  the  1930s  he  has  been  an 
active  participant  in  the  development 
of  the  technical  aspects  of  radio,  fm 
and  television,  including  the  several 
major  allocation  proceedings  before  the 
FCC.  He  is  perhaps  best  known  for  his 
work  in  1957-58  as  executive  director 
of  the  Television  Allocation  Study  Or- 
ganization, the  all-industry  group  which 
explored  the  engineering  capabilities  of 
vhf  and  uhf  frequencies  for  the  FCC. 

It  was  at  the  NAB's  Chicago  conven- 
tion in  1959  that  Dr.  Town  formally 
presented  the  TASO  report  to  the  FCC's 
then-chairman,  John  C.  Doerfer.  The 
report  made  no  recommendations  to 
the  commission,  but  it  did  find  uhf  to 
be  technically  inferior  in  nearly  all  re- 
spects to  vhf.  TASO  found  uhf  signals 
are  shadowed  by  man-made  and  natural 
interference  and  that  within  limits  of  its 
signal  range,  uhf  is  on  a  par  with  vhf 
when  it  is  operating  over  a  level,  smooth 
and  treeless  terrain. 

1963  NAB  Award  ■  Dr.  Town  will  be 
at  the  Chicago  convention  again  this 
year  because  of  the  TASO  study.  But 
this  time  it  will  be  to  receive  the  NAB's 
1963  Engineering  Achievement  Award. 
NAB  said  Dr.  Town  was  chosen  for  this 
high  honor  "because  of  his  valuable 
contributions  to  technical  knowledge 
and  literature,  his  development  of  new 
engineering  techniques  and  his  leader- 
ship in  broadcast  engineering  activities." 
Citing  his  TASO  leadership,  the  NAB 
described  the  study  as  "monumental." 

It  is  quite  likely  that  Dr.  Town  will 
alert  broadcasters  during  his  Chicago 
visit  to  the  growing  problem  of  interest- 
ing young  students  in  engineering  ca- 
reers in  radio-tv.  Despite  lots  of  good 
jobs  in  the  industry,  he  notes,  the  stu- 
dents more  and  more  fail  to  bother 
even  to  interview  for  them.  The  glamor 
image  has  been  captured  by  the  newer 
fields  of  aerospace,  computers  and  in- 
formation theory,  he  says. 

The  practical  solutions?  Well,  one 
might  be  for  broadcasting  firms  to  give 
more  interest-sparking  research  projects 
to  colleges,  he  suggests.  And  cooperate 
more  closely  to  encourage  new  young 
teachers  who  could  inspire  and  guide 
engineering  students. 

Eggs  to  Electrons  ■  As  a  young  boy, 
George  Rea  Town  worked  on  poultry 
farms,  in  grocery  stores  and  all  the 
other  odd  jobs  he  could  find  around  his 
home  town  of  Poultney,  Vt.,  about  20 


miles  southwest  of  Rutland.  He  was 
born  May  26,  1905.  While  attending 
public  grade  school,  he  and  a  neighbor 
boy  rigged  up  a  telegraph  line  between 
their  houses. 

At  age  15  young  George  earned  the 
first  license  for  his  amateur  radio  sta- 
tion. As  1CQM,  using  a  50  w  GE  ham 
rig,  he  still  recalls  the  thrill  of  his  first 
trans-Atlantic  contact  in  1920  with  a 
ham  in  England.  Except  for  skating 
and  skiing  in  winter,  radio  was  his  chief 
interest  during  school  years  when  his 
heavy  schedule  of  odd  jobs  permitted. 
At  school  he  liked  math,  physics  and 
chemistry  best. 

Following  graduation  in  1922  from 
Troy  Conference  Academy,  he  enrolled 
at  Rensselaer  Polytechnic  Institute, 
Troy,  N.  Y.,  and  was  graduated  in  1926 
as  an  electrical  engineer.  His  under- 
graduate thesis  was  on  measurement 
of  field  strength  at  7.5  mc,  the  "uhf" 
region  of  that  day. 

Continuing  graduate  work  there  he 
became  Doctor  of  Engineering  in  1929. 
The  second  thesis  was  devoted  to  auto- 
matic train  signal  control  as  a  result  of 
summer  research  work  for  General 
Railway  Signal  Co.  He  also  worked  a 
summer  in  the  test  department  of  New 
York  Edison  Co. 

Sexton's  Belle  ■  During  one  regular 
odd  job,  as  sexton  for  a  big  Troy  church, 
he  met  a  local  miss,  Charlotte  Schoon- 
over.  She  became  Mrs.  Town,  June  15, 
1929. 

That  same  year  Dr.  Town  joined 
Leeds  &  Northrop  Co.,  Philadelphia,  to 


Dr.  Town 
NAB  award  winner 


study  practical  applications  of  precise 
electrical  measurement  equipment. 
When  furloughed  because  of  the  de- 
pression in  early  1933,  he  joined  Arma 
Engineering  Co.,  Brooklyn,  working 
several  months  in  the  firm's  develop- 
ment laboratory  on  Navy  fire  control 
gear.  Then  for  the  next  three  years  he 
taught  math  and  electrical  engineering 
at  Rensselaer. 

Although  teaching  would  always  be 
his  chief  interest,  Dr.  Town  returned 
to  private  industry  in  1936  as  research 
engineer  for  Stromberg-Carlson  Co.  in 
Rochester.  He  worked  on  radio  receiver 
development  initially,  but  soon  became 
responsible  for  development  of  the 
firm's  line  of  tv  receivers  which  were 
field  tested  during  the  New  York 
World's  Fair.  In  the  1937-41  period 
he  also  taught  graduate  courses  in  elec- 
tronics at  the  U.  of  Rochester. 

In  1940  Dr.  Town  served  as  his  com- 
pany's alternate  on  the  National  Tele- 
vision Systems  Committee.  He  was 
particularly  active  on  four  of  the  NTSC 
working  panels,  including  that  one  re- 
sponsible for  today's  scanning  standards 
of  525  lines-60  fields. 

War  and  Radar  ■  Stromberg-Carlson 
made  Dr.  Town  engineer  in  charge  of 
its  tv  lab  in  1940  and  the  next  year  he 
became  assistant  director  of  research. 
During  the  war  years  he  worked  on 
radar  and  other  high-frequency  gear 
and  in  1944  he  was  named  manager  of 
engineering  and  research.  His  work 
there  also  involved  color  tv  and  fm. 

During  the  FCC's  postwar  realloca- 
tion proceedings  in  1945-46,  he  served 
as  secretary  of  the  tv  systems  panel  and 
chairman  of  the  fm  systems  panel  of  the 
Radio  Technical  Planning  Board. 

Stromberg-Carlson  chose  Dr.  Town 
to  be  assistant  secretary  of  the  corpora- 
tion in  1949.  But  that  year  his  desire 
to  teach  impelled  him  to  resign  and  he 
joined  Iowa  State  as  associate  director 
of  its  engineering  experiment  station 
and  professor  of  electrical  engineering. 

The  experiment  station,  which  is  the 
school's  research  arm,  has  done  consid- 
erable work  in  the  fields  of  color  tv  and 
semi-conductors.  During  1957-58  Dr. 
Town  was  on  leave  of  absence  to  head 
the  TASO  study.  In  March  1959  he 
was  made  dean  of  Iowa  State's  Engi- 
neering College,  which  claims  the  larg- 
est undergraduate  enrollment  west  of 
the  Mississippi  and  now  has  some  3,200 
students  in  various  engineering  fields. 

Dr.  Town  is  a  fellow  and  past  direc- 
tor of  the  IRE  and  member  of  various 
other  engineering  organizations.  The 
Towns  live  near  the  Ames  campus  with 
their  grown  daughter  Anne.  For  fun 
the  family  goes  camping  in  the  Rockies. 
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EDITORIALS 


Chicago  revisited 

WHAT  will  happen  at  the  NAB  convention  in  Chicago 
next  week? 

A  sure  bet  is  that  no  momentous  decisions  will  be  made 
to  affect  the  future  activity,  strength  and  well-being  of 
broadcasters.  NAB  conventions  no  longer  constitute  them- 
selves as  legislative  bodies;  broadcasters  now  meet  to  greet, 
eat,  shop  and  listen  to  speeches. 

The  big  decision  was  made  for  the  NAB  membership  by 
its  board  of  directors  last  January.  The  board  extended  the 
contract  of  President  LeRoy  Collins  until  1966  and  thereby 
gave  him  a  vote  of  confidence,  despite  some  misgivings  about 
his  past  performance  and  on  the  promise  that  he  henceforth 
would  aggressively  defend  broadcasters  against  inroads  of 
government. 

Members  of  the  NAB  should  pay  close  attention  to  what 
transpires  next  week  in  Chicago.  They  should  evaluate 
carefully  the  comments  of  members  of  the  FCC  at  the  panel 
discussion.  They  should  observe  particularly  the  demeanor 
of  the  two  new  commissioners — E.  William  Henry  and 
Kenneth  A.  Cox — either  of  whom  might  be  the  next  chair- 
man. They  should  heed  the  scheduled  debate  between  FCC 
Commissioner  Robert  E.  Lee  and  William  Pabst,  NAB  tv  code 
board  chairman,  on  the  mischievous  effort  to  have  the  FCC 
embrace  the  codes  as  part  of  the  official  regulations. 

Broadcasters  should  look  their  leadership  over.  They 
should  look  themselves  over.  Is  their  NAB  (which  is  to 
say  their  own  governing  body)  performing  in  a  manner 
that  best  conduces  to  their  freedom  and  well-being?  We  do 
not  attempt  to  provide  the  answer.  We  simply  pose  the 
question.  It  is  a  good  one  to  ask  of  members  who  now 
pay  NAB  dues  of  some  $2  million  a  year. 

Stuck  with  the  tab 

AT  about  this  time  last  year  broadcasters  were  engaged 
in  a  vociferous  debate  over  the  future  of  music  li- 
censing. At  the  urging  of  a  federal  court,  they  were  con- 
sidering a  deal  to  obtain  reductions  in  the  fees  they  pay  the 
American  Society  of  Composers,  Authors  and  Publishers  in 
exchange  for  giving  up  their  ownership  of  Broadcast  Music 
Inc.  The  deal  did  not  go  through,  but  we  are  reminded  of 
it  now  by  the  recent  revelation  of  ASCAP  revenues  (Broad- 
casting, March  18). 

These  figures  show  why  ASCAP  was  willing  to  take  a 
reduction  in  payments  from  broadcasters  as  bait  to  force  a 
change  in  operations  of  its  rival,  BMI.  In  1962,  according 
to  records  filed  in  a  New  York  court,  ASCAP  collected 
some  $30.5  million  from  radio  and  television.  Is  its  music 
actually  worth  that  much  to  radio  and  television? 

Broadcasters  pay  BMI  less  than  half  the  amount  they  pay 
ASCAP.  BMI's  revenue  from  radio  and  television  in  its 
latest  fiscal  year,  which  ended  in  mid-1962,  was  about  $13 
million.  If  broadcasters  played  about  half  as  much  BMI 
music  as  ASCAP  music,  it  could  probably  be  said  that  a  con- 
sistent market  value  had  been  achieved.  According  to  the 
best  evidence,  however,  BMI  provides  about  40%  of  the 
music  played  on  radio  and  television,  and  ASCAP  provides 
about  50%.  The  other  10%  is  in  public  domain  or  comes 
from  other  licensing  organizations. 

It  looks  to  us  as  though  ASCAP  music  is  overpriced.  For 
all  we  know,  BMI's  may  be  overpriced  too.  Certainly  broad- 
casters are  carrying  a  disproportionate  share  of  the  costs  of 
music  in  the  entertainment  world.  They  contribute  about 
87%  of  ASCAP*s  total  revenues  and  more  than  90%  of 
BMI's.  Under  these  conditions  other  users  of  music  are 
practically  getting  a  free  ride. 
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Another  door  slammed 

LAST  week's  decision  by  the  House  Rules  Committee  to 
i  defer  action  on  a  bill  to  permit  radio  and  television 
coverage  of  committee  hearings  was  the  second  discouraging 
rebuff  that  broadcasters  have  recently  suffered  in  their 
efforts  to  gain  access  to  important  news  events.  The  first 
occurred  earlier  this  year  when  the  American  Bar  Assn. 
voted  to  retain  its  Canon  35  which  prohibits  broadcast 
coverage  in  courtrooms. 

As  we  said  in  this  space  two  weeks  ago,  tactics  must  be 
changed.  The  case  for  access  must  be  taken  to  the  people 
in  the  hope ,  that  the  people  will  force  their  courts  and 
legislatures  to  expose  their  functions  to  public  view.  Are 
any  broadcasters  at  work  on  documentaries  and  editorials? 
They  had  better  be  if  they  are  serious  in  their  desire  to 
attain  status  equal  to  that  of  the  press. 

Play  ball? 

THE  batting  order  at  the  FCC  changes  again.  Kenneth 
A.  Cox,  a  tough  man  on  the  regulatory  field,  who  has 
been  in  the  Broadcast  Bureau  bull  pen  for  two  years,  joins 
the  seven-man  first  team.  He  replaces  the  veteran  T.  A.  M. 
Craven,  who  retires  at  70  but  will  still  be  on  the  coaching 
line  in  satellite  communications. 

Mr.  Cox  has  proved  that  while  he  is  rugged  in  his  field 
play,  he  is  nobody's  patsy.  As  Broadcast  Bureau  chief  he 
played  the  rules  laid  down  by  the  FCC.  As  a  commissioner 
he  will  participate  in  the  making  of  the  rules.  There  could 
be  a  big  difference. 

Newton  N.  Minow,  who  has  been  what  the  sports  writers 
might  call  the  sultan  of  FCC  swat  during  the  past  two  New 
Frontier  years,  is  about  to  take  the  long  walk — back  to 
Chicago.  He  has  a  better  contract  there — with  Encyclopae- 
dia Britannica  Inc. 

The  President,  will  have  the  opportunity  to  make  his 
fourth  appointment  to  the  FCC  team:  (Newt  was  the  first 
and  the  precocious  E.  William  Henry  the  second).  Who 
will  the  new  player  be?  Will  the  chairmanship  go  to  Tenn- 
essee Bill  Henry?  Or  to  the  Seattle  flash,  Ken  Cox?  Or  will 
it  be  a  new  graduate,  freshly  plucked  by  Brother  Bob,  from 
the  New  Frontier  League? 
No  one  but  JFK  knows. 


Drawn  for  BROADCASTING  by  Sid  Hix 

"Trouble  with  homework  is  we  have  to  do  it  during  prime 
evening  time!" 
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service 


to  the  Twin  Cities 


•  •  • 


35  YEARS 

KSTP  TELEVISION 
15  YEARS 


HUBBARD  BROADCASTING,  INC. 


MINNEAPOLIS  •  ST.  PAUL,  MINNESOT 


TELEVISION  ZOOMAR 

has  NEW 
all  purpose  lenses 

developed  by 

ANOENIEUX  EVERSHED  and  ZOOMAR 


EXTREME 
WIDE  ANGLE 

35  mm.  wide  angle  coverage  eases  production  at 
small  studios.  Confined  sets  appear  larger.  Near 
and  far  objects  stand  out  in  sharp  focus.  You  get 
the  illusion  of  great  width  and  depth. 


10  TO  I 

ZOOM  RATIO 

The  longest,  most  dramatic 
zoom  ever  developed. 

35  to  350  mm.  zoom  range 
means  one  camera  coverage 
of  most  studio  production. 
Simplified  camera  placement 
will  reduce  rehearsal  time. 


SHORTEST  WORKING 
DISTANCE... 
3  feel  lo  Infinity 

Live  or  tape  commercials  calling  for  extreme 
close-ups... position  the  camera  as  close  as  3 
feet  from  the  subject.  Without  adaptors ...  or  re- 
focusing  orthicon . .  .you  can  zoom  from  this  wide 
angle  cover  shot  40  inches  wide  to  an  extreme 
close-up  4  inches  wide. 

'm 
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'Actual  photographs 


Resolution  and  Contrast  equal  any  fine  fixed 
focus  lens  at  any  position  m  the  zoom  range 


TELEPHOTO  RANGE 
FOR  REMOTES 

A  small  convertor  greatly  extends  the 
zoom  range  to  make  the  Angenieux  - 
Zoomar  equally  versatile  for  studio  and 

remotes.  From  the  first  balcony  at 
Madison  Square  Garden,  you  zoom  from 
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♦Actual  photographs 


TELEVISION  ZOOMAR  COMPANY 

500  Fifth  Avenue,  Room  5520  •  New  York  36. 


